
O
C

T
O

B
E

R
 2

0
17



btemptd.com





on the cover: st. vincent photographed by tak 
sugita. styled by masako ogura. bodysuit by zara, 
beret by dior. makeup: yuka hirata. hair: hanjee for 
hanjee hair gallery at signo inc. photo producer: 
yasuto ogawa. stylist’s assistant: anna uwada. 
makeup assistant: miki nagano. photo assistant: 
genki kawakami. 
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YOU ARE WHAT YOU EAT. 
MIGHT AS WELL BE YUMMY.

@LUNABAR
WWW.LUNABAR.COM

HAVE YOUR YUM AND EAT IT TOO. LUNA® 
HAS THE NUTRITION YOU WANT AND THE 
FLAVORS YOU LOVE.
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Gabrielle 
Richardson

Jenny 

Zhang

St. 
Vincent

It’s not easy being It. No longer is it enough to be a mod-
el-DJ. To be considered a proper slashy by today’s stan-
dards, one must also be an activist, entrepreneur, artist, 
baker, candlestick maker, and who knows what else. 
 Take this month’s cover star, Annie Clark. Over the 
past decade, as St. Vincent, she’s won over fans in 
several spheres for her virtuosic and highly listenable 
guitar-based alternative rock. This year, however, she’s 
expanded her CV in a big way. In January, she made her 
directorial debut with a short in the horror anthology 
XX, and we recently learned she’ll be directing a film 
adaptation of The Picture of Dorian Gray. She’s also 
currently starring as one of the faces of Tiffany & Co.’s 

“There’s Only One” campaign, shot by Inez & Vinoodh. 
Oh, and did I mention that she’s dropping the best 
album of her career this month?
 An easy indicator of someone’s It-ness is her ubiquity. 
What’s not so easy is trying to work out the logistics of 
a cover story with someone who’s everywhere at once. 
We managed to catch up with Clark in Tokyo for her 
photo shoot, and our writer found her in the manicured 
woods of Los Angeles’s Laurel Canyon, fresh off a flight 
from Australia, for the interview. It starts on page 66.
 Personally, I’m looking forward to hearing St. Vincent 
perform at an upcoming Tiffany & Co. event, and hop-
ing she’ll offer fans a sneak peek of “Pills” (my favorite 
song off Masseduction), which morphs from jittery, 
perky electropop to foggy, sludgy, psychedelic prog-
rock that wouldn’t feel out of place on The Dark Side of 
the Moon or The Wall. Talk about a song for our times.
 Elsewhere in the issue you’ll find features on simi-
larly omnipresent doers, like Gabrielle Richardson, a 
founding member of the Art Hoe Collective and model 
for brands like Adidas and Urban Outfitters; It author 
Jenny Zhang, whose book Sour Heart is currently serv-
ing as commute reading for roughly 98.99 percent of 
the NYLON staff; and artist Petra Collins, who splits 
her time behind and in front of the camera—this sea-
son she serves as one of the faces of Gucci’s latest 
fragrance campaign. I, for one, am here for all of it, and 
I think you will be, too. Enjoy!



par avion

NYLON:

I still have [NYLON’s] ‘00s issue with 
Kirsten Dunst on the cover.

JESSICA JESSIE LANG  
VIA FACEBOOK

Gotta run out and buy [the September 
issue]. Brb. 

@TIM_X_
VIA TWITTER

I am so here for the Kirsten Dunst 
renaissance!

@8LEAGUEBOOT
VIA INSTAGRAM

 

[The September issue is] my fave 
recent cover!

@LOVELEATHERNLACE
VIA INSTAGRAM

 

NYLON Guys:

The style, the jeans, the shoes, the 
shirt combos—I have real-life heart 
eyes.

@MAMAGRAZER
VIA INSTAGRAM

 

So much perfection in one [cover].

@CAILYN_SANTIAGO
VIA INSTAGRAM

Why am I so obsessed with [the 
Stranger Things boys'] squaditude?

@OHBIRDY
VIA INSTAGRAM

#mynylon
tag your pics and 
they could appear 
right here.

@ G H D _ N O R T H A M E R I C A

@ J E N N Y S N A Z

@ E M I L Y B R O O K E P R @ N E O N W O L F V I N T A G E

@ P O P S W O N D E R B O Y

@ E L E V E N S G O N E

NYLON Letters, 110 Greene St.,
Suite 600, New York, NY 10012
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Tak Sugita

Photographer, Tokyo

Photographed St. Vincent for 
“Critical Mass” on page 66.

“I tried to capture St. Vincent’s 
personality. She told me her 
concept that was inspired by her 
new album, so I decided to make 
something using red. My style is 
always very free—I don’t like to 
order my models to pose. I was 
waiting for something to happen 
for St. Vincent, and I think I got it.”

Hometown  
Osaka, Japan

Instagram handle  
@taksugita

Latest discovery  
My new special processing of 
photo postproduction

Travel plans 
Going to Italy soon. Honestly, 
I was supposed to be there 
in August for vacation. I 
canceled the trip when I 
saw the email from Sonia 
[Ostrovsky, NYLON’s photo 
director] for this project on 
the morning of my departure 
date.

Mode of transport 
By air

Sartorial signature 
Black skinny jeans and white 
Converse

contributors

Sophia Richards

NYLON Beauty Assistant, NYC

“We usually write Counter Culture 
around a fun theme, but when Trump 
tweeted about banning transgender 
service members, I decided to 
write about products that directly 
benefit LGBTQ and women’s rights 
organizations.”

Hometown  
San Diego

Instagram handle  
@sophialorichards

Latest discovery  
The Sopranos. (I was two 
when it premiered!) Also The 
RealReal.

Travel plans  
Visiting friends in Tokyo or 
the south of France

Playing on repeat  
Laura Marling, Sharon Van 
Etten, and Josephine Foster

Online fixation 
Mythosmag.com (an online anti-
capitalist women’s mag I run)

Compulsively reading 
Doing my best with the 
Western canon

Mode of transport  
Subway, foot, and the 
occasional yellow cab

Secret skill  
I make pesto like my 
grandmother and apparently do 
an excellent Britney Spears 
impression

Sartorial signature 
Gold hand-shaped earrings and 
red lipstick only

Petra Eriksson

Illustrator, Barcelona

Illustrated Counter Culture on 
page 64.

“I’m always happy when I get the 
chance to combine some kind of 
portrait with flowers and jungle 
elements. ”

Hometown  
Stockholm, Sweden 

Instagram handle  
@petraerikssonstudio

Latest discovery  
”In Residence” on Nowness. 
So many dreamy houses and 
apartments.

Travel plans  
New York later this fall 
and hopefully Argentina and 
Iceland next year

Playing on repeat  
“Thinking of You” by Elias

Online fixation 
Rewatching old CrossFit Games 
competitions and Googling 
pictures of Iris Apfel. A 
healthy mix. 

Compulsively reading 
The Goldfinch by Donna Tartt

Mode of transport 
Still waiting for 
teleportation, until then I’ll 
just walk

Secret skills  
I can lift some pretty heavy 
things and drink endless 
amounts of tea.

Sartorial signature 
I wish I could say that 
it was some bold color or 
paisley patterned caftans, 
but 90 percent of my wardrobe 
consists of black loose-
fitting clothing and things 
with stripes.

Faran Krentcil

Writer, NYC

Interviewed our It Girls for 
“What It Is” on page 100.

“Writing for this issue was a time 
warp. I worked at NYLON for six 
years (fun fact: I started NYLON’s 
Instagram account). When people 
ask, ‘Where did you grow up?’ 
sometimes I just say, ‘At NYLON.’”

Hometown  
Andover, Massachusetts

Instagram handle  
@farankrentcil

Latest discovery  
1) Every boy I like sucks. 
2) Humpback whales sleep 
vertically.

Playing on repeat  
I stole a vintage Abbey Road 
record from my parents’ house 
and I blast it a lot in my 
living room. Sorry, Dad.

Online fixation 
Tumblr-heavy artists like CJ 
Hendry, What My Daughter Wore, 
and I Scream Colour

Compulsively reading 
NPR.org, plays by Leslye 
Headland and Suzan Lori-
Parks, and old-school Betty & 
Veronica comics

Mode of transport  
Just passed my Apparition test 
on the first try. Suck it, 
Hermione.

Secret skill 
Sometimes I get asked to name 
makeup colors and perfumes. 
I’m not allowed to say which 
ones, but if you’ve done a 
Sephora deep dive, you’ve 
definitely seen my work.

Sartorial signature 
Band tee + berry lip + Miu 
Miu miniskirt = my best life
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behind the scenes

The Fast 
Lane

get clark’s look:
milk makeup lip + cheek in quickie, $24; milk makeup 
blur stick, $36; milk makeup gel brow in dark brew, 
$18; milk makeup lip color in o.g. red, $22; milk 
makeup lip color in freshhh, $22; milk makeup face 
gloss, $20; milk makeup blur liquid matte foundation 
in light, $40; milkmakeup.com for all. playa endless 
summer spray, $28; playa ritual hair oil, $38; 
playa.ca for both.  
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Annie Clark, better known as St. Vincent, 
is always on the move. The singer-
songwriter has been making music for 
over a decade and she’s no stranger to 
a fast-paced life—a sign of a true It Girl. 
Our October cover shoot took place in 
Tokyo, where Clark was playing at the 
Summer Sonic festival. Stylist Masako 
Ogura worked with Clark to create edgy, 
sexy looks for the story. Ogura loved 
styling Clark in a Dior beret and a Prada 
pink knit top, as well as some pieces by 
local Japanese labels. “She really loves 
Toga and looked so good in all of their 
pieces,” Ogura says of the cover star. “It 
felt special styling her in Tokyo with such 
a remarkable Japanese brand,” she says. 
Hairstylist Hanjee ran a flat iron over 
Clark’s hair to create a straight bob and 
then applied an oil treatment all over to 
keep the look sleek and shiny. Makeup 
artist Yuka Hirata said finding the makeup 
look was a team effort: “[Clark] brought 
some inspiration images but was open to 
ideas as well. We found the look together.” 
Hirata kept the base simple with minimal 
foundation, added a few coats of mascara, 
and played with several vivid lip colors. 
Despite Clark’s jet-setting lifestyle, Ogura 
found her to be “very down to earth. And 
we both appreciate simplicity—so that 
made things very easy.”
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Hypermasculinity has long been a 
staple of the hip-hop community. 
The pressure to be tough and boss 
up is very real—we hear it in the 
lyrics of everyone from vets like 
Eminem to newly minted heavy-
weights like Migos and Young 
Thug. But there’s a shift toward 
vulnerability that’s happening 
across the culture, and hip-hop 
is not immune to the change. 
Slow and steady as it may be, the 
progress made by today’s rappers 
and hip-hop producers to rethink 
masculinity—and gender roles 
as a whole—is surely welcome. 
Read our take on the evolution at 
NYLON.com.

nylon.cm/hip-hop-gender

For years, we’ve been told 
that the romantic comedy is a 
dying art form. But as we look at 
the cinematic offerings of 2017, 
which include movies like The 
Big Sick, Landline, and The Boy 
Downstairs, it seems as though the 
rom-com has some life in it yet. 
What we want to see on-screen is 
love that looks like ours: muddled 
and befuddled, full of constant 
second-guessing and wondering 
if what came before is better than 
what’s to come. Perhaps what we 
interpreted as death was merely an 
evolution. Visit our site for a look at 
our chronicle of the rebirth of the 
rom-com. 

nylon.cm/rom-com-revival

The hardest part about quit-
ting your life and starting over 
is making the decision to do it. 
There is no manual for it, and it’s 
especially difficult when there’s 
nothing overtly wrong with the life 
you have. So why do it then? Why 
leave behind a life you’ve built, 
populated by people you love, for 
the complete unknown? Is that 
ever a good idea? Is it even sane? 
On NYLON.com, one woman tells 
the story of how she left New York 
after nearly a decade for the shores 
of California, and hit the reset 
button on her life. Maybe you’ll be 
inspired to do the same.

nylon.cm/start-over

Society doesn’t urge every woman 
to keep a little purple dress in her 
closet. Jessica Rabbit didn’t make 
people confused about being 
attracted to a cartoon character 
while wearing a glittering, high-slit 
purple gown. However, a recent 
customer survey conducted by 
sex shop Babeland revealed that 
purple is the most popular sex toy 
color. It makes sense, though, con-
sidering that the color represents 
a departure from hetero norms, 
a creative openness, and, duh, 
royalty (see also: Prince). Purple’s 
rising popularity in regards to 
mainstream sexuality is a win for 
sexual progress, and we’re singing 
our praises for the hue on our site.

nylon.cm/purple-sexiest-color

.com
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all clothing and acces-
sories by prada. 



coat by fendi, top and 
pants by norma 
kamali, shoes by 
coach 1941, hat by 
miu miu.

fall fashion that’s sure to give you a 
warm, fuzzy feeling. photographed 

by ruo bing li. styled by michael 
kozak



coat by sonia rykiel, 
boots by christian 
louboutin, sunglasses 
by a-morir, bag by 
fendi. 



coat by emilio pucci, 
top by ellery, hat by 
marni. 



all clothing by dion lee, 
bag by prada, scarf by 
simone rocha. 



makeup: liset garza for 
urban decay at wall 
group. nails: miss pop 
using chanel le vernis. 
stylist’s assistant: 
india williams. set de-
sign: uzumaki cepeda. 
model: nyamuoch at 
fenton.

coat, top, pants,        
and belt by marni, 
shoes by moncler 
grenoble, hat by coach 
1941, earrings by 
tuleste, bag by diane 
von furstenberg.



Missoni knows its girl: a free-spirited fan of color-
ful knit designs. This fall, the brand celebrates 20 
years under the creative directorship of Angela 
Missoni, who took over operations of the Italian 
fashion house from her parents, the original found-
ers. Missoni has designed a few exclusive items 
for the occasion, including two sweaters and a 
tank top emblazoned with the number 20. The 
pieces were conceived as collector’s items and are 
adorned with varsity-style motifs and embroidered 
flowers. We have no doubt that Missoni die-hards 
will line up to get their hands on them. AUSTEN 
TOSONE missoni anniversary collection, $1,195-
$1,325, missoni.com

Going against the norm is the new normal and Life in Perfect 
Disorder is the latest label to challenge fashion conventions. The 
brand releases monthly online capsule collections of everything 
from ready-to-wear pieces to home goods, and is unconcerned with 
season or gender. It has an androgynous hard edge, which perfectly 
combines its New York roots with its large followings in both Japan 
and the United Kingdom. Life in Perfect Disorder plays with check-
erboard prints, hints of pink, and even pierced details in unexpected 
places. If you weren’t a fan already, you will be. MARISSA SMITH 
lifeinperfectdisorder.com

Happy Anniversary, 
Missoni

Life in Perfect 
Disorder

new faves

When you hear “Belle de Jour,” your first thought is probably the 
iconic French dramatic film. For us, it also brings to mind the Belle 
Vivier, the iconic Roger Vivier shoe that was seen in the film and 
quickly became a cult favorite after it debuted in 1967. Fifty years 
later, the shoe is still one to gush over. This season Bruno Frisoni 
dug into the Vivier archives and adapted the style to make it more 
modern by creating the Square Podium Pumps with details such 
as gold accents and a small block heel, while keeping the signa-
ture Vivier buckle. Your inner Catherine Deneuve would be proud. 
MS roger vivier square podium shoe, $1,050, rogervivier.com

Roger Vivier 
50th Anniversary 

This fall, the occult look has been remixed with a little whimsy. 
New York-based designer Anna Sui is collaborating with 
Macy’s in-house brand INC International Concepts to create 
a collection of apparel, shoes, jewelry, and accessories, and 
has also curated a lineup of the brand’s fall pieces called Anna 
Loves INC. This pairing is no surprise—after all, Macy’s was 
the fi rst department store to pick up Sui’s debut collection. 
From her fi rst fashion show in 1991, Sui quickly established 
herself as a designer who creates vintage-inspired pieces 
with the perfect amount of edge. The campaign stars British 
model-musician Karen Elson and artist and model David Alex-
ander Flinn, both of whom embody the spirit of Sui’s designs. 
The capsule has some serious romantic, prairie vibes. We’re 
talking lots of lace, embroidery, and fringe—everything you 
need to turn up the volume on your fall style. JANSEL MURAD 
anna sui x inc international concepts, $50-$300, available at 
macys.com

Anna Sui x INC 
International Concepts
This fall, the occult look has been remixed with a little whimsy. 

has also curated a lineup of the brand’s fall pieces called Anna 

model-musician Karen Elson and artist and model David Alex-
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Even if you already have a go-to leather 
jacket, you may want to make room in your 
closet for another option: LTH JKT. The new 
brand promises a perfect fit for each wearer. 
Founder Andrew Pollard says, “Our goal is 
simple: to offer people easy access to time-
less, luxurious leather jackets at a price they 
can easily try on. Our jackets aren’t just for 
anyone—they’re for everyone.” The pieces 
are affordable, ranging in price from $400-
$700, but are still high quality, with silhou-
ettes such as biker and bomber available in 
a range of different colors including black, 
navy, and red. Whatever your style, you can 
find a LTH JKT that you love. MS lthjkt.com

PH5’s founder Wei Lin and designer Mijia 
Zhang are the cool kids of the knitwear world. 
The pair behind the New York-based women’s 
wear brand describe their design philosophy 
in bold terms: “We want to challenge people 
to completely rethink knitwear and tell the 
world that it is more than just a winter fabric. 
It’s lightweight, breathable, playful, and fash-
ion forward.” Below, learn everything about 
the duo from their muses to their favorite 
films. AT ph5.com

LTH JKT 

PH5 

new faves

Astrological 
sign
Wei Lin: Libra
Mijia Zhang: Leo

Muses
Taylor Tomasi 
Hill and Emma 
Watson. Smart 
and independent 
women.

Materials of 
choice
All things knit 

Dream travel 
destination
The Galapagos 
Islands in 
Ecuador 

Musical metaphor
“I climbed a 
mountain and I 
turned around/ 
And if you see 
my reflection in 
the snow-covered 
hills/ Well the 
landslide will 
bring it down,” 
from “Landslide” 
by Fleetwood Mac

Inspiration for 
fall ‘17 
Balloons

Personal 
wardrobe staple
WL: Garmin 920XT 
(my triathlon 
sports watch)
MZ: Sneakers

Favorite spot in 
NYC
WL: Hudson River 
Greenway running 
trail
MZ: Dashwood 
bookstore on 
Bond Street

Last novel you 
loved
WL: I don’t read 
novels, but I 
just finished 

How Not to Be 
Wrong: The Power 
of Mathematical 
Thinking by 
Jordan Ellenberg.
MZ: The Devotion 
of Suspect X by 
Keigo Higashino

Favorite film
WL: A Beautiful 
Mind
MZ: Star Wars

Drink order
WL: Chianti
MZ: I’m a tea 
person and love 
chamomile tea 
and chai lattes.

Standby snack
WL: Pistachios 
and popcorn
MZ: Gummy bears  

Fred Segal 
Flagship Store 
Opening

When we lose a piece of clothing, we can’t help but 
reference the following Cher Horowitz quote: “Where’s 
my white collarless shirt from Fred Segal?!” The iconic 
West Coast brand is back and better than ever, with the 
opening of its new flagship store in West Hollywood. 
We spoke to creative director AliceAnn Wilson and 
president John Frierson about the store opening and 
Fred Segal’s new vibes. MS fredsegal.com

How has Fred Segal evolved over the last 
decade to stay relevant?
AliceAnn Wilson: Fred Segal’s iconic value 
is that it’s a very personal experi-
ence. Everyone remembers their Fred Segal 
“moment.” The shops’ interiors were con-
stantly evolving, so it felt new whether 
you shopped there once or all the time. The 
Sunset [Strip] location embraces a fresh and 
new creative community, expanding on Fred 
Segal’s eclectic freedoms.

What was the thought process behind the 
store’s design? What do you envision the 
customer’s shopping experience to be like? 
AAW: Santa Monica was a mart and Melrose was 
a maze. The perfection about the Fred Segal 
experience was that it was not trying to be 
perfect. The Sunset location is laid out to 
facilitate adaptation. It’s not about dis-
creet, autonomous shops—the focus is instead 
on how creators and curators will create 
connections in the space. We want the shop-
pers to feel like a part of that.

In what ways will this new Fred Segal store 
reflect the style of the typical L.A. girl?
John Frierson: For having such a strong 
global following and a history of celebrity 
clients, Fred Segal always had a local shop 
vibe. So Fred Segal doesn’t try to reflect 
the L.A. girl—she’s already woven into what 
it is.



from left: all clothing 
and bag by gucci; all 
clothing and bag by 
alexander wang; all 
clothing and bag by 
coach 1941; all clothing 
and bag by marc 
jacobs. 

models: liz riccardi, 
tina vaden, nicole 
degregoris, and jihyang 
lim. 



these cute, functional handbag necklaces are here to stay. 
photographed by casanxva. styled by marissa smith
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Dreaming 
of Dior
dani stahl gets a 
behind-the-scenes 
look inside the two-day 
luxury experience that 
was the fashion house’s 
cruise ’18 runway show. 
photographed by rony 
alwin

FACTORY

If you happened to be scrolling through 
Instagram in early May, you likely saw 
photos of hot air balloons displaying 
Dior’s logo floating above the fabulous 
fashions that walked a dusty California 
catwalk on the feeds of all of your 
favorite fashion editors and celebs alike. 
The brand put on an insanely glamorous 
Southwest-inspired cruise ‘18 show that 
was documented everywhere. What you 
didn’t see in the headlines was me in the 
midst of the backstage chaos, as I went 
behind-the-scenes to get the look that 
walked the runway.   
 Since this is Dior, the typical 
15-minute runway that we’re used to 
at fashion week just isn’t enough. The 
brand crafted a weekend experience 
that really let us sink into the vibe of the 
collection, and you can bet that Dior 
went all out. We stayed at the iconic 
Shutters on the Beach hotel in Santa 
Monica, which is forever my interiors 
inspiration. Plus, in typical Dior style, 
the element of luxury was sprinkled 
throughout with Dior goodies: a 
monogrammed pillow, an embroidered 
baseball cap, a tote bag, and a pair of So 
Real blue-tinted sunglasses, which, as 

a cruise essen-
tial, obviously

dior surf club: 
the hottest 
spot in south-
ern california
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you can’t help 
but j’adore dior!

living my 
best life

the products 
used to create 
the runway look

you know, are kind of my thing. 
 I had an hour to kill when we first 
arrived so we wandered the famous 
Santa Monica Pier and I even went on my 
first roller coaster! I’m no daredevil but 
it was fun for me to experience, and my 
friends, including my better half NYLON 
fashion director J. Errico, seemed to 
enjoy my reaction. I also have to shout 
out Rony Alwin, who photographed a 
story I did years ago and jumped right 
back into the Factory Girl groove.  
 That night, we headed over to 
Gladstone’s restaurant, which for the 
night was transformed and dubbed the 
Dior Surf Club. It was decked out with 
Dior-branded everything, from Ping-
Pong tables and karaoke machines to 
surfboards. I sported my Instagram-bait 
Dior ribbon shoes, the aforementioned 
gifted sunglasses, and my J’ADORE 
knuckle ring. 
 The next morning we experienced our 
own forms of luxury:  I did Dior yoga and 
J. slept in.  Typical. We met up for a divine 
lunch at Gjelina and then off to the desert 
I went. 
 After a bit of waiting around, I was able 
to sit down with the hair and makeup 
teams to run through the looks step by 
step and have them done on myself. A 
warm peachy blush was applied under 
the apples of my cheeks to give off an 

model 
behavior



almost reflective, sunburned vibe—
something that I’ve since incorporated 
into my beauty routine. In order to get 
the tousled, beachy waves sported by 
the models on the runway, we first had 
to create ringlets—which, on me, looked 
more “well-groomed poodle” and less 

“supermodel”—and then tease them out 
for a desert-chic look.  
 Backstage I listened to the downtown-
vibey models describe their late 
nights out in L.A., while the stylists 
meticulously dressed the girls. After 
several hours in the tent, it was finally 
time to watch the show come alive. I 
took in the absolutely breathtaking 
view of the runway in the Upper Las 
Virgenes Canyon and the show began. 
The clothing was so exquisite and 
Maria Grazia Chiuri’s attention to detail 
is beyond amazing—and although I 
already had the hair and makeup, I also 
wanted every part of this hippie-rock 
collection, from the Southwestern 
prints to the bolo-style necklaces. 
And I’m obsessed with the Dior string 
bracelets and dream about them at 
night. Oh, and did I mention Solange 
performed? The whole thing couldn’t 
have been more fabulous. The night 
went late and I imagined it turning 
into Burning Man. When it was time 
to return to New York, I felt like I was 
taking a part of the desert with me. 

FACTORY checking out the 
lineup of looks

a model must be 
prepared to pose at 
any moment.

backstage real-
ness

a lady in red

say cheese!
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*bows down to 
maria grazia 
chiuri*

the models pos-
ing after a suc-
cessful runway 
show

up, up, and away! 

dior knows how 
to make a state-
ment.

hanging with j. 
errico

these earth 
tones looked 
unreal as the 
sun set.



Molly Esterline 
 Her 1947 Ford F1 

Molly Esterline
Her 1947 Ford F1
by aly comingore. photographed 

by bobby “do right” 



“With old cars, you have to get to know them,” Molly Esterline 
tells me as she guides her 1947 Ford F1 up a hill. The matte 
black pickup, dubbed Rebel Rose, lets out a deep rumble as 
it switches gears. “Sometimes she’s a little testy, other times 
she’s happy. I know it sounds ridiculous, but I literally feel like 
[this truck is] a person.”
 On this hot Monday afternoon, we wind through the back 
roads of Agoura Hills, California, near where Esterline and 
her sister grew up surrounded by cars. “My dad has seven hot 
rods,” Esterline says. “I really wanted someone in the family to 
pass one down to me, but they’re all still truckin’.” So this year, 
after a string of life changes, Esterline found a vintage ride of 
her own—a big, loud, and curvy antique Ford dating all the way 
back to the Truman era that feels both tough and rustic.
 Though it’s only been a few months since Esterline 
acquired Rebel Rose, the two are already bonded for life. 

“She’s my War Rig,” Esterline gushes, referencing Charlize 
Theron’s massive 18-wheeler from Mad Max: Fury Road. She 
cranks open a small flap-like vent on the truck’s dash. “That’s 
the air conditioner! It’s the same as in the movie when the 
sand comes in and they open up the headers!” she says, and 
smiles proudly as we soldier on.

How did you find your truck?
I was going through a really hard time and I started look-
ing mostly just to get my mind off of things. I found myself 
spending hours on end looking at these cars online. Originally 
I wanted a 1930 Model A—that’s my dream car—but then I 
came across her. It was one of those things where you’re look-
ing and thinking everything is great, but then when you find 

“the one” it’s like, “Oh my god, this is it.” It all happened pretty 
quickly after that. I bought her from a private dealer in Illinois, 
and there were a lot of steps before she was mine. It ended up 
taking about a month to get her out here. I’ve never been so 
stressed out about something in my life.

What’s the story behind the name Rebel Rose?
I’ve lived by the book my whole life, and when I got to my later 
twenties I decided I wanted to kind of rebel a little bit—not be 
so consumed by work, work, work, and saving, saving, saving. 
I splurged on her, so she’s my Rebel Rose. I think in your late 
twenties and early thirties you go through this “What am I?” 
phase. I felt so lost, but I knew that this was something that 
I wanted to do. When I got her it felt like, “Now I know who I 
am.” She works on me just as much as I work on her.

As we cruise the 101 Freeway, the view turns from suburban to 
rural. Out the window, there are rolling hills covered with dry 
brush and horses basking in the midday sun. 

Do you do all of your own repairs?
My dad is in Arizona now, but growing up I would always be 
in the garage with him. He had a 1969 Ford F250 that he 
would take apart and put back together, so I know the lingo 
and the terms, but you also don’t really pay attention until it’s 
yours. I’m really lucky that my best friend’s dad is also a huge 
Ford fanatic, so for the past few months he’s been helping me 
fix the brakes and change the oil, and teaching me the ins and 
outs of it. I want to learn everything about it. 

Do you have a stereo?
I don’t. I have one of those Beatbox things and we keep joking 
around about getting a hook for it. I want to put a sound sys-
tem in it where the speakers are behind [the seats] and it’s all 
through the Bluetooth, because I don’t want to mess with the 
dash or anything like that.

Do you have any favorite driving music?
Old-school blues is my favorite these days. I love raspy blues.

We pull over in a picturesque neighborhood and park below 
an oak tree. Perched on the tailgate, Esterline tells me about 
driving to the beach with her sister and their girlfriends, and 
spending long nights hanging out in the bed of her truck.

What are some of Rebel Rose’s quirks?
She leaks. Everywhere. I tighten something and she leaks, I 
loosen something and she leaks. Sometimes she makes funny 
noises, and other times she runs like a champ. There are so 
many little things, but that’s what makes it so fun. There’s 
constantly something to work on, which is what I need at this 
point in my life. Doing this is so therapeutic. 

What else do you want to do to her?
She just got repainted and I love the matte black, but I want 
to pinstripe it a little bit. The Ford symbols are really beautiful 
on this truck, so I kinda want to make them an accent. I want 
to lower it—not to the ground, but just a little bit so it’s not so 

“farm truck.” But I also just love her the way she is. 
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Save for some dramatic, wobbly winged 
eyeliner and three tiny gold decals that 
spell out “O-V-E” on her bottom front 
teeth (the “L” fell off), Alanna Pearl’s face 
is nearly bare. “It’s the anti-Kardashian 
beauty that I love: imperfections and 
artsy stuff,” she explains while posted up 
at a homey café in Los Angeles’s Echo 
Park. “I usually don’t cover up my pim-
ples because I think they’re cuter than 
having perfect skin.” 

Twenty-six-year-old Pearl is something 
of a poster child for the aesthetically 
askew, recently appearing in a campaign 
for alternative beauty mainstay Milk 
Makeup in a smeared lipstick look. “As 
soon as I start to look like other people, 
that’s what drives me crazy,” she says. 
Today, there’s little risk of that with 
Pearl’s Raggedy Ann red hair, lime green 
sunglasses, black-and-white tube top, 
navy pinstriped pencil skirt, and—the 
pièce de résistance—a leather purse 
shaped like a pig, which she pierced 
herself with hoop earrings. “I’ll create a 
character for each day,” she says of her 
eclectic fashion taste between sips of an 
iced almond milk latte. What about this 
look? “Eighties slutty businesswoman.”

In a world where styles come and go 
as quickly as you can thumb through 
your Instagram feed, it makes sense that 

Alanna
Pearl
out-of-the-box is the 
only way to be for this 
l.a. multihyphenate. 
by marissa g. muller. 
photographed by kacie 
tomita
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Pearl is resistant to genre tags. And even 
though she’s been modeling for years—

“I’ve always had to support myself,” she 
notes—being a model isn’t the primary 
way she describes herself. Just like 
her day-to-day look, Pearl is constantly 
refreshing her title. “I’ve turned my per-
sonality into its own weird job. I feel like 
I’ve worn every hat in Los Angeles and 
I’ve exhausted myself doing it, but I don’t 
like to stay stagnant,” she says, reflecting 
on the past six years since she relocated 
to L.A. from rural Colorado. 

This tireless work includes activism. 
Pearl is currently in the midst of planning 
a period awareness workshop focused on 
sustainable menstruation for the female 
residents of Skid Row. “Period cups are 
a beautiful thing,” she says resolutely. 

“These things should just be available.”
Pearl also maintains a strong pres-

ence on Instagram, where she pioneers 
trends via her frequent experimentations 
with makeup—her latest being clouds 
of blush under her eyes—and clothing 
for her tens of thousands of online fans. 
(Pearl’s impressive Insta following even 
includes stars like Katy Perry, whom she 
describes as “so nice.”) “I’ve been able 
to navigate trends before they happen,” 
Pearl says. “The whole existence of the 
internet is people trying to re-create pho-
tos and cultivate a personality.”  

Vintage curation is another of Pearl’s 
passions: remixing old pieces and selling 
them on the app Depop. “My mom taught 
me how to thrift and look for beauty in 
the trash of things,” she says. “I knew I 
wanted to be an artist of some kind, and 

I’ve always been interested in fashion. I’d 
experiment with vintage clothing, cutting 
it up and putting it back together.” 

It was her eye for vintage that led to 
her recent work as a stylist—her pre-
ferred job description, at least for the 
time being. After Pearl sold a piece to 
Brett Alan Nelson, stylist to famed pho-
tographer David LaChapelle, she was 
invited to assist on set with LaChapelle, 
whom she describes as her “biggest 
inspiration since [she] was 13.” Perhaps 
unsurprisingly, Pearl immediately made 
an impression on the icon. “I came in 
wearing this vintage ’70s patchwork 
dress,” she remembers. “[LaChapelle] 
was like, ‘This is so Harajuku. Holly 
Hobbie is your name,’ which I will take to 
my grave.” Since then, she’s worked with 
LaChapelle on everything from his own 
forthcoming fashion book to the legend-
ary “lost” original Britney Spears music 
video for her 2016 Glory cut “Make Me,” 
which has achieved cult status despite 
never having been officially released. 

“There are conspiracy theories about it 
all over the internet,” she says. “David 
LaChapelle got hired last July to do it 
and it was a million dollar music video, 
and I styled 30 male pole dancers. We 
made them look like sexy cowboys. They 
ended up scrapping it, and it will never 
come out. [Allegedly] Britney Spears’s 
dad is the one who said no. How crazy is 
that? My life is so weird.”

“As soon as 
I start to 
look like 

other people, 
that’s what 
drives me 

crazy.”
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Steph Stone
one of l.a.’s—and instagram’s—favorite nail artists is 

our inspo for overcoming the odds. by remy ramirez. 
photographed by david joseph perez
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In the corner of a humming Hollywood 
eatery, Steph Stone sips a vegan milk-
shake, her golden nameplate necklace 
peeking from behind a cropped orange 
sweatshirt—GIVE JUICY A CHANCE 
inscribed in old English font across the 
front. “Even before I was in the indus-
try, I knew Los Angeles was where I 
wanted to be,” Stone explains of the city 
she calls home. Such lucidity is what 
you might expect from someone who 
landed in L.A. at 17 years old and rose to 
become among the most sought-after 
nail artists in the game. If her 250,000 
Instagram followers aren’t enough 
evidence, her jaw-dropping list of clients 
speaks for itself—from Saint Laurent to 
Miley Cyrus, Louis Vuitton to Demi Lo-
vato, and of course Chanel. Stone’s work 
ranges from pristine editorial manicures 
to playful designs inspired by cultural 
phenomena like Beavis and Butt-head or 

In-n-Out, but all executed with the same 
sky-high precision and attention to detail. 
Still, for someone who has made a killing 
by polishing all the edges (literally), when 
she’s o�  set, the 28-year-old Stone isn’t 
about shiny veneers. Her path to career 
domination has been lined with struggle, 
heartbreak, and loss, which, to this self-
made woman, has only meant plenty of 
opportunities to learn exactly who she is 
and what is actually worth a damn.
 A daughter of Christian missionar-
ies, Stone grew accustomed to moving 
around at a young age. Her parents 
fi nally settled the family in Oahu, Hawaii, 
but it wasn’t all tanning oil and beach 
bonfi res. “I had a hard time adjusting 
and was extremely depressed,” she 
recalls. “There’s something about these 
paradise towns that’s really isolating; 
people can’t understand why you’d be 
sad there, so you carry this shame about 
not being happy.”
 The void she felt in Hawaii seemed all 
but fi lled the second she relocated to the 
mainland after graduating high school: 

“As soon as I moved to California, I felt it. 
I knew I was supposed to be here,” she 
says. Destiny aside, thinking she could 
outrun that sense of desolation was the 
fi rst misstep. “I spiraled pretty quickly,” 
she admits. “I had an eating disorder, a 
drug problem related to the eating dis-
order, and I stopped going to work and 
totally depleted my bank account.” It got 
worse before it got better. Stone returned 
to her family on the island, only to be 
met with the same issues she’d battled 
through just months before. Within two 
days, she’d overdosed as a cry for help, 
and her family presented her with an 

ultimatum: Stay in Hawaii under their 
supervision, or go to rehab in Arizona.
 “I did 45 days as an inpatient and 60 
in a ‘step down’ facility where the rules 
are a lot more lax,” says Stone. It was 
good medicine, but a bitter pill to swal-
low. Stone was convinced she wouldn’t 
recover, and found herself continuing to 
battle depression. To ease her through, 
an old friend whose parents had also 
been involved in Hawaii’s missionary 
community reached out. “I used to mail 
her things I’d painted or crafted. She’d 
call to make sure I was OK and send 
cartons of cigarettes,” says Stone. It 
was kismet. That friend happened to be 
working as a nail artist in L.A., and con-
vinced Stone to stay with her at the end 
of her residency and assist her on set. 
 “But that’s still not where my process 
began,” Stone continues, “because 
within months of moving back to L.A., 
I got pregnant.” The weight of such an 
enormous responsibility piled on top of 
the previous months of trauma might 
easily have caused Stone to buckle; 
instead, its sobering e� ect pushed her 
to course-correct. “I knew I had to get 
my life together because it wasn’t about 
me anymore,” she says. It was the turn-
ing point she needed, and there was no 
looking back. “I didn’t have anything 
else. I decided, ‘I’m going to make this 
my thing, and I’m going to be really good 
at it.’” Stone enrolled in nail school, got 
licensed, and began laying the founda-
tion of a career that would eventually 
surpass even her own expectations.
 Building that foundation was gruel-
ing and exhausting. Much of her time 
was spent working on shoots for free in 
order to build a portfolio, and the pay-

Eating: Making 
cute food at 
home is weirdly 
therapeutic for 
me: colorful 
pancakes, baked 
goods, and 
bento boxes.

Drinking: A basic 
latte from 
Alfred’s. It’s 
actually a very 
expensive habit.

Beautifying: 
Renée Rouleau 
sunscreen, 
M.A.C’s 
Brushstroke 
Liner (it’s 
bristled but 
fine like a 
felt tip and 
really easy to 
apply), and Too 
Faced high-
lighter because 
the packaging 
looks like Polly 
Pocket 

Listening: 
Arcade Fire’s 
Everything Now. 
They’ve been my 
favorite since I 
was 14.

Browsing: 
Twitter. It’s the 
honest form of 
social media, 
but nobody 
thinks it’s that 
cool because 
you have to ver-
balize relat-
able thoughts, 
and most people 
can’t be both-
ered.

stone’s musts 

Reading: My 
friend Sam 
Lansky’s book 
about addiction, 
The Gilded Razor. 
I’m also reading 
In the Days of 
Rain: A Daughter, 
a Father, a Cult. 
I love cult stuff.  

Visiting: My long-
term goal is to 
write for televi-
sion, so I want to 
go to Big Sur and 
just write for a 
week. 

Coveting: Chanel’s 
short boots in 
crumpled suede 
calfskin with 
pearls around the 
laces

Rejuvenating: At 
Shape House—it’s 
an infrared sweat 
lodge. It almost 
feels like cheat-
ing—like, how is 
it so good for you 
when all you do 
is lie there? 

Believing: That the 
more I stay posi-
tive, the more 
positivity comes 
back to me
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ing gigs were few and far between. To 
supplement her income, she’d clean a 
photo studio at night after the creative 
team had gone home. Still, nurturing 
a newfound faith in her talent became 
the guiding force. “You know when you’re 
growing up and your parents tell you that 
you’re good at something you know you’re 
not really that good at?” she says. “Work-
ing with nails was the first time I felt like I 
was actually good at something.” 
 Getting comfortable in the industry 
was also a process. “When I first started, 
I felt like I had to be ‘on.’ I had to make 
people like me and be accommodat-
ing,” says Stone. That all changed a 
couple years ago when she lost a loved 
one suddenly. “I looked around and 
thought, ‘None of this matters, none of 
this can impress me, no one is better 
than anyone else.’” It was another pivotal 
moment in her personal life that would 
create a massive ripple effect in her 
career. “I stopped thinking of myself as 
the help and started being honest,” she 
says. To her surprise, people responded 
positively to the candor, and it created 
a gateway to forming genuine relation-
ships through her work. “It’s really when 
I came into my own. I started making 
actual human connections with people 
after that.”
 Those relationships—and the series of 
heartbreaks that led her to them—may 
ultimately prove to be the greatest gifts 
to her career. “I love nails, but what I  
really want to do is host a podcast or 
web series interviewing people—other 
girls I work with or young Hollywood 
girls—about their lowest lows [and] how 
they got to the other side,” she says. 
Not in a bummer, Intervention way, she 
insists, but as a resource to help others 
find their way out of the darkness. It’s 
all part of her new lease on life. “You 
can either dwell on the negativity and 
decide that that’s just how life is,” she 
says. “Or you can create positivity and 
keep moving.”

“I decided, ‘I’m 
going to make 
this my thing, 
and I’m going 

to be really 
good at it.’ ”



DON’T
PIT OUT
WHEN
YOU
STRESS
OUT.
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all clothing by versace, 
boots by stuart weitzman, 
earrings by closer by 
wwake for tome. 



plaid, puffed, and animal-printed 
jackets are here to anchor your fall 
wardrobe. photographed by gabriela 
celeste. styled by marissa smith
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all clothing, boots, and 
bag by fenty puma by 
rihanna. 



1. kate spade new york, $498 2. public school, $895 3. gap, $168 4. ulla johnson, $1,255 5. tatras, $730 6. dion lee, $2,145 7. paul & joe, $790 
8. pinko, $661 9. ienki ienki, $1,165 10. ‘s max mara, $1,390 11. aeo, $100 12. juicy couture, $278 13. noisy may, $99 14. moncler, $1,375
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all clothing and shoes 
by dolce & gabbana, 
beret by clyde, model’s 
own bra. 



1. alice + olivia by stacey 
bendet, $795 2. sally lapointe, 

$1,980 3. veda, $1,098 
4. rebecca minko� , $398 

5. j.crew, $250 6. gap, $168 
7. lpa, $378 8. kenneth cole, 

$285 9. libertine, $5,000 
10. polo ralph lauren, $598 

11. rebecca taylor, $395 
12. jeremy scott, $1,325 13. lazy 

oaf, $208 14. mother, $325



042

all clothing by off-
white c/o virgil abloh, 
earrings by lady grey. 

makeup: lisa caprio 
using make up for 
ever. hair: ashley 
rubell at b&a reps 
using macadamia 
professional. model: 
danielle ellsworth at 
the society.



1. pendleton, $325 2. armani exchange, $340 3. tibi, $1,150 
4. tommy x gigi, $445 5. steven alan, $365 6. dsquared2, 

price upon request 7. orla kiely, $480 8. marc jacobs, 
$2,800 9. redvalentino, $1,495 10. dkny, $300 11. tanya 

taylor, $2,995 12. novis, $2,150 13. h&m, $139 14. topshop 
unique, $650. still lifes: george underwood.



designers adored by girls who inspire. 

Saint 
Laurent

She’s Got It
designers adored by girls who inspire. designers adored by girls who inspire. 

She’s Got It

Laurent

g-star, $160

j brand x bella 

freud, $368

mackage, 

$850

steve madden, $170

a.p.c., $455

clyde, $112

karl lagerfeld 
paris, $100

polaroid, $65

marc jacobs, $475

rebecca taylor, $325
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Alexander 
Wang

Alexander Alexander 

true religion, 

$69

grey jason wu, 

$995

fi nders 
keepers, $195

parisa wang, 
$240

heidi merrick, 
$333

alice + olivia 
by stacey 
bendet, $330

lazy oaf, $80

breelayne, 

$660

aldo, $20

le silla, $797
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No. 21

hilfi ger collection, 
$230

erickson 

beamon, 

$315

sophia webster, $850

jil sander, $960

a.p.c., $390

sandro, $250

tabula rasa, $325

tory burch, $1,198

lacoste, $275

see by chloé, 
$645
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COCKTAIL | RESTAURANT | EVENT SPACE | VINYL 

100 3RD AVE, NEW YORK

AN ELEVATED 1970S INSPIRED COCKTAIL ESTABLISHMENT 
OVER 4 LEVELS IN THE EAST VILL AGE

THE PERFECT PLACE TO CELEBRATE 
YOUR HOLIDAY EVENT THIS SEASON!

THEVNYL.COM
BOOKINGS@THEVNYL.COM

917.675.7725
@THEVNYL



dress by gucci, 
model's own earrings 
and nose rings worn 
throughout.

in “here comes alice,” the jesus and mary chain coo, “it’s her heart, and her 
heart is black—think of ice cream sliding into a crack.” applying lipstick 

queen’s new black lace rabbit blush gives us that same sweet, sick, 
melancholy feeling. it looks like a black cream blush, but when applied,  

it transforms into a gorgeous berry hue with sparkling flecks of gold.  
by jade taylor. styled by marissa smith. photographed by anairam





dress by dolce & 
gabbana, stylist's 
own vintage jewelry 
and pin. 



robe by simone 
rocha, top by val-
entino, stylist's own 
vintage pin.



dress by erdem, 
blouse worn under-
neath by jill stuart, 
stylist's own vintage 
jewelry and pin.

makeup: yuui using 
lipstick queen black 
lace rabbit and 
bioderma. hair: sean 
bennett using oribe.
nails: holly falcone at 
kate ryan inc.
model: cheeky ma.
hair assistant: timothy 
slaught.



robe by simone rocha, 
top by valentino, styl-
ist's own vintage ring. 

POPPY KING, FOUNDER OF LIPSTICK 
QUEEN, ON BUILDING HER BELOVED 
BEAUTY BRAND AND BRINGING 
BLACK LACE RABBIT TO LIFE:

What inspired you to start Lipstick 
Queen back in 2008?
From the moment I played dress-up 
with my mom’s lipstick when I was 
seven years old, the inner power 
of lipstick has had me mesmerized. 
What it did to me on the outside 
was secondary. I suddenly felt like 
a superhero version of myself, and 
still feel that way when I apply 
lipstick every morning. I could 
never find a brand that I thought 
did true justice to its powers with 
magical formulas and ultra-nuanced 
shades and textures, so I decided 
to make lipsticks myself. Lipstick 
Queen was born out of my desire to 
return lipstick to center stage and 
give it the respect it deserves as 
an iconic product.

Why did you branch out from creating 
lipsticks to lip-and-cheek products? 
I am obsessed with the ratio of 
pigment to the finish of a lip-
stick. The determining factor of 
what lipstick you like to wear is 
not so much about shade as it is 
about pigment level. For example, 
Medieval is a red of mine that’s so 
sheer that your lips look nude and 
red at the same time. That same 
shade of red in full pigment would 
be something entirely different. 
I had so many breakthroughs while 
experimenting with pigment levels 
in lipstick that I needed to apply 
that wonder and romance to the 
cheek, too!

Tell us how you first came up with the 
idea for Black Lace Rabbit Lipstick.
I wanted to design a black lipstick 
so sheer that it had the effect of 
black silk stockings on your lips. 
A little way into the formulation 
process, my chemist and I decided 
to add a sprinkling of gold shim-

mer, and the magic of Black Lace 
Rabbit was born. It looks like 
black candlelight—incandescent, 
shimmering, and very sexy.

Why do you think Black Lace Rabbit is a 
cool blush alternative?
I love the idea of adjusting a 
lipstick look to a cheek look. 
This black is so sheer that when 
it hits skin, it looks like black 
berry rather than black. The smat-
tering of gold specks gives it the 
Jean Cocteau dark magic look on 
the cheeks. The effect is a kind 
of haunted beauty rather than girly 
beauty.

What tips do you have for applying 
Black Lace Rabbit Blush? 
No matter where you put it, a lit-
tle goes a long way. Just use the 
finger to dab it very lightly in 
little “bunny hops” on the apple of 
the cheek, then smooth it in for a 
romantic look, or sweep the blush 
lightly under the cheekbone for an 
'80s-inspired cheek, in a good way!

lipstick queen black lace rabbit 
blush, $25, lipstickqueen.com
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Light as a Feather 
The sleek, tight bun is definitely having a moment, courtesy of Bella Hadid. But for those who 
don’t love the crunchy, product-laden look, Verb is introducing brand-new staples to flaunt 
with new additions to its cult-favorite Ghost collection in the form of a Ghost Shampoo, 
Ghost Conditioner, Ghost Prep, and Ghost Dry Oil. You couldn’t dream of better “barely there” 
hair potions than Verb’s Ghost products, which are so light they were probably intended to be 
used by Casper himself. Infused with moringa oil, the four weightless products smooth frizz 
and promote shine with a scent that’s just as airy as the formula, which magically disappears 
after application. No one likes the weighed-down feel of heavy ingredients, especially when 
greasy, flat hair has made its way out of the scene since volume has taken over. If you still 
need more reasons to get hyped about these floaty-hair products, they’re also gluten-free. 
We’re still not exactly sure how that affects our locks, but hey, aren’t we all gluten-free these 
days? BIANCA VALLE verb ghost collection, $16 each, verbproducts.com

Magic Box

High Society

The House of Intuition Moon Box is basically like a subscription beauty box for witches—or 
anyone who’s interested in making a conscious decision to set positive intentions in their life, 
and may also enjoy exfoliating. The House of Intuition Moon Box arrives at your doorstep in a 
timely fashion that allows you to prepare and schedule your moon rituals ahead of time with 
step-by-step instructions and easy-to-use spiritual objects. For example, the October Moon 
Box has products representing the four elements (fire, water, earth, and air), for display on 
one’s altar. This box includes a Full Moon in Aries Magic Candle (to be lit on October 5) and 
a New Moon in Libra Magic Candle (for October 19), both created with blessings, intentions, 
prayers, herbs, crystals, and organic sustainable wax. You’ll find a New Moon Bath Bomb, 
Calm Spray, fluorite octahedron, incense cones, matches, and a brass burner for the Full Moon 
and New Moon rituals inside as well. The intention of the box is to make one’s ritual practice 
easy, and to help with that, House of Intuition encourages watching a guided meditation video 
on HOI.TV, which they describe as their “spiritual Netflix” (um, count us in). Regardless of 
what you believe in, we can all agree that there is nothing wrong with finding time for self-
evaluating, breathing, visualizing, giving thanks, and setting positive intentions for yourself, 
moon cycle or not—this box just makes giving yourself time to do so that much easier. JADE 
TAYLOR house of intuition moon box subscription, $44/month, houseofintuitionla.com

If you’re unfamiliar with the website Society6, we’d like to give you a 
warm welcome to what we consider a beautiful, technicolor, afford-
ably priced black hole—and we apologize in advance (in a sorry-not-
sorry way) for the hours you will spend on the site. The Society6 
concept is simple: check out thousands of visual artists, get their stuff 
printed on the product of your choosing, and revel in your awesome 
buy and direct support of artists you love. When the NYLON beauty 
team stumbled upon the Society6 carryall pouches, our minds went 
straight to makeup (as usual). It may be 2017, but the hunt for a cool 
makeup bag still leaves us with tired piles of quilted pink, bows, and 
florals. Offering pouches from some of our favorite artists, such as 
Mariano Peccinetti, Girlfartz, Laurence Philomene, Beth Hoeckel, 
Natalie Foss, and Eugenia Loli, Society6 is responsible for the official 
makeup bag glow-up. The canvas carryalls come in sizes big enough 
for a few lipsticks or your entire collection, so there’s room for daily 
essentials no matter how extra you are. Go nuts—we promise your 
makeup bags will never be boring again. SOPHIA RICHARDS soci-
ety6 carryall pouch, $15-$25, society6.com
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Wax Figure

Drop Off On a Roll 

Did you know that bougie is French for 
“candle”? It’s not just an adjective used 
to describe a swanky restaurant or a tiny 
designer card holder. Bougie is certainly one 
way to describe Diptyque’s new Collection 
34. A few of our favorite wax-and-wick items 
include the new ceramic snu�  with matching 
candle stand, the Medici Vase, and the glass 
candle holder. A brand-new toy to light up 
your home (or, realistically, your third-fl oor 
walk-up), the Medici Vase is made entirely of 
scented wax. Place this vessel in your living 
space to amp up the elegance and fi ll the air 
with a subtle aroma. The vase is meant to be 
a home for fl owers, but if you have a break-
through regarding other uses for the Medici, 
please DM us. Thought a wax vase wasn’t 
luxe enough? Diptyque is also launching a 
glass candle holder to keep your frequent 
burning practices safe and contained. This 
celestial, transparent orb encloses your can-
dle and scatters its light, emitting a soothing 
and soft atmosphere. Trust us: You are sure 
to fl ex with these goodies, and if you’re in 
desperate need of feeling more adult, using 
a snu�  or a glass candle holder is probably a 
good place to start. BV la collection 34: the 
bazaar of rare emotions, $12-$320, dipty-
queparis.com

For The Bu�  founder, Jasmine Garnsworthy, 
it all started with a tale as old as time: per-
sistent chronic breakouts in need of a serious 
solution. The Australia-born, New York-based 
wellness and beauty writer chose to take 
matters into her own hands and pursue an 
education in organic skincare, which led her 
to discover the e� ectiveness of clean beauty. 
Natural oil extracts, namely jojoba, were the 
answer she had been looking for—not just 
for acne, but for fi ne lines, scars, and discol-
oration. Unfortunately, even equipped with 
this knowledge, the road to a clear, glowing 
complexion isn’t without speed bumps–the 
pre-packaged products featuring these oils 
are pretty hard to fi nd, and to be completely 
honest, aren’t that great. This is where 
Garnsworthy comes up to bat: Her beauty 
line, The Bu� , has just released a series of 
four cold-pressed, cruelty-free oil extracts 
called Beauty Boosters, packaged in perfect 
glass dropper bottles and ready to combine 
with the beloved products already on your 
shelves. Lemon (anti-blemish), Frankincense 
(goodbye fi ne lines and scars), Geranium 
(reduces redness), and Grapefruit (brighten-
ing) are each blended with jojoba and ready 
to be dropped into lotions, conditioners, 
or even straight into your bathwater. The 
mix-and-match possibilities are endless and 
the guesswork is taken out with the accom-
panying “Beauty Oil e-guide” that can be 
found online. So go ahead, give your beauty 
regimen a much-needed boost. JESSICA 
FEKETE the bu�  beauty boosters, $12 each, 
urbanoutfi tters.com

Genderless fragrance bloomed in the ‘90s, 
and now, in 2017, the beauty industry is giv-
ing us even more of what we want: olfactory 
concoctions from earth-friendly ingredients 
that are made for anyone and everyone. Call 
of the Vialed founder Blev Lavoux explains: “I 
think the beauty industry has a responsibility 
to keep catching up to the truth that gender 
presentation is a spectrum—provide accessi-
ble, safe spaces for self-expression, and stay 
open to future changes.” Not only are Call of 
the Vialed’s boldly named fragrances (Forest, 
Courage, Vision, and Daydream) made for 
anyone with skin, but they’re also produced 
with natural and nontoxic ingredients. The 
scent combinations are created to stimulate 
the senses via aroma psychology—a term 
used by Lavoux to describe the scent per-
sonalities. (Sounds sciencey, right?) The fra-
grances’ complexities are due in large part to 
the uniqueness of the memories that inspired 
them. Case in point: According to Lavoux, 
Daydream captures the feeling of “lighting a 
blunt midday at a pool and doing some self-
refl ecting.” With these on-the-go rollerballs, 
we can smell like forests full of berries or a 
patch of blooming fl owers, all while doing 
our bodies some good. BV call of the vialed 
rollerballs, $20 each, urbanoutfi tters.com
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Ink 
Spot
nylon beauty 
director jade 
taylor sits down 
with brooklyn-
based hand-
poked tattoo 
artists tea leigh 
and kelli kikcio 
at their studio, 
welcome home, 
to discuss the 
therapeutic 
side of 
tattooing, feeling 
comfortable in 
your own skin, 
and breaking the 
stigma of hand-
poked tattoos 
once and for all. 
photographed 
by jonathan 
schoonover

ON BREAKING INTO THE TATTOO WORLD

JADE TAYLOR: How did you both get started tattooing?
TEA LEIGH: I started tattooing my friends, which is 
definitely a no-no in our industry, but there weren’t 
apprenticeships available in the method that Kelli and 
I wanted to work in, so we were stuck between a rock 
and a hard place. We wanted to do hand-poked tattoos, 
but we didn’t have access to any fucking information. 
We completely figured out everything on our own. It was 
the most anxiety-ridden, terrifying experience, because 
we knew we were gonna get shit for it, but we loved 
it, and we knew that if we pushed past the stigma, we 
would eventually be taken seriously and have the poten-
tial to really help people love their bodies. 
KELLI KIKCIO: It’s one of those rare industries that 
there’s no serious school for, you can’t easily get an 
apprenticeship without experience, you’re not supposed 
to tattoo at home, and you’re not supposed to be self-
taught. So what are you supposed to do? 

TEA LEIGH

KELLI KIKCIO
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TL: A traditional machine apprenticeship was definitely 
an option, but it just wasn’t what I was looking for, 
plain and simple. I love machine tattoos and I com-
pletely respect the practice, but it just isn’t my 
essence. I need the intimacy of hand-poked tattooing.
KK: I would go to my day job, come home in the eve-
nings, and tattoo myself. Hand-poked tattooing wasn’t 
that popular at the time, but for me, that process was 
all about reclaiming a sense of autonomy. I was deal-
ing with feelings of being really disconnected with 
myself, so tattooing became an outlet. Like, this is 
how I’m going to present myself. This is how I can 
reclaim who I am and feel good about who I am as a 
person. So many of our clients struggle with those 
issues as well, so I want them to leave feeling that 
they were listened to, that their opinions and needs 
were honored and that they felt comfortable and safe 
here. The bonus is that we get to mark them forever, 
and that is beyond humbling.

ON OPENING WELCOME HOME

TL: We named this studio Welcome Home because Kelli 
and I have never felt a traditional sense of home.  
You are a sense of home. Your body is that.
KK: That’s a big thing for us. No matter where you 
are, where you came from, where you’re going, or who’s 
in your life, your body is the only real home that you 
will have until you die. 
TL: All the workshops we offer have to do with build-
ing your foundation of home, whether that’s your phys-
ical house, your body, spiritual, or mental. 
JT: It’s amazing that after all that, you guys could open up 
this space and say, “Hey, we’re professional. We know what 
the fuck we’re doing, and we did it ourselves.”

TL: Yeah! Kelli and I were Instagram 
friends for years, and the third time 
we hung out, we talked about what we 
wanted out of our careers, and found 
that we were extremely aligned. We 
both wanted a multidisciplinary com-
munity space for making clothing, 
recording music, hosting workshops, 
just a community space. And we laughed 
and were like, “Yeah, we’ll probably 
never have that.” Funny, right? 
KK: This is literally one year ago!
TL: We had a small studio for a lit-
tle over six months, but I got into 
an argument with landlord, and I 
was like, “Fuck, fuck, fuck, we have 
to find a new place. Kelli, I’m so 
sorry.” And she was like, “OK, cool! I 
can’t believe I’m going into business 
with this person.” [Laughs] I fucked 
up by rage-quitting, so I took it upon 
myself to find the space for us, and 
made a spreadsheet. One column was 
like, “Regular studios we can afford,” 

and the other was like, “Dream Studios,” and this was 
at the top of the “Dream” list. 
KK: You were like, “Let’s go see it so we can have 
closure and know it’s not going to work out for us.” 
And then we got here and our jaws dropped, because it 
was everything we could’ve imagined.
TL: Opening a business makes you a shell of a person, 
but it was so worth it. When we walked into the space 
I flashed back to that first conversation about our 
dreams, and was like, “This is it. This is the right 
thing. We’re supposed to invite people in here and 

make people feel safe and good, because that’s all 
we’ve ever wanted: to feel safe and good as a body 
existing in the world, which is traumatic enough—to 
just be a person.”

ON TATTOOING AS HEALING

KK: A huge advantage that we have as hand-pokers is 
that we don’t have the noise of the machine running, 
so we get to honor the conversations that we’re having 
with our clients, and the serene, calm environment. 
I’ve rarely had an experience where I’ve been able to 
walk into a tattoo shop and not feel my heart pounding 

in my chest. And 
it’s not necessar-
ily because I’ve 
been nervous about 
getting tattooed, 
it’s because I feel 
uncomfortable, out 
of place, judged, 
rushed, or unsure 
about the cost 
because no one has 
been transparent 
with me.
JT: Especially for 
women. I’ve been to 
so many tattoo par-
lors where I’m not 
even looked in the 
eye when I walk in. 
KK: We hear that 
a lot from queer 
folks, and also 
people of color 

who have been wrongfully turned away because tattooers 
have been intimidated to work with them. 
TL: From what I know, we are the first all-female-
identifying hand-poked tattoo studio in America. But we 
do have guest artists that use machines. Kelli’s and my 
work is similar enough, so we want to make sure we have 
artists with a completely different style. But they 
have to more or less share our political-mindedness. We 
go through their Instagram and chat with them just to 
make sure that they’re queer, a woman, or, if they’re a 
straight dude, they’re not gonna fuck shit up.  
JT: Can you talk more about the relationship between tat-
tooing and body ownership or reclamation?
TL: Our first and foremost thing is that we want to 
give people the chance to reclaim themselves, their 
skin, their body, from whatever they have walked in 
from, into our space. Kelli and I are both very open, 
we have both experienced a lot in our lives. You want 
to talk about something fucked up that happened to 
you? Let’s fucking talk about it. I think people are 
more vulnerable like that, because you’re getting this 
painful tattoo, and in a weird way it makes sense to 
talk about something painful. And for me, that is 
where that magic intersects, and that is where the 
heart of our job is. We’ve been floored by everyone’s 
reaction to us. We would be nowhere without our cli-
ents. Like fucking nowhere. They are the birth of Wel-
come Home.
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Flower 
Power
we chat with the 
queen of haze, artist 
petra collins, about 
modeling for gucci 
bloom and fi ghting 
the patriarchy, one 
spritz at a time. by 
jade taylor

How did you first meet Gucci Creative Director Alessandro 
Michele?
Before I walked for the Gucci fall ‘16 show, we met in 
his studio, which was like a playhouse of color and 
texture and fabric. I’m getting giddy talking about 
it because I was literally touching everything. It was 
so beautiful. We connected right away, because we have 
such similar aesthetics that it’s just cosmic. I’ve 
ended up having this long history with Gucci where I’ve 
been in campaigns, I’ve shot campaigns, and now I’m one 
of the faces of this fragrance. 

Can you describe the experience of shooting the campaign? 
I got to really immerse myself in another one of 
[Michele’s] worlds. Every time we’re shooting we’re just 
playing. It’s fun. I get to fully inhabit an environ-
ment, and the mix of city and garden in this shoot was 
right up my alley. The concept was basically having a 
secret garden in the city. The video really communi-
cates that. 

Why do you think Michele chose you, Dakota Johnson, and 
Hari Nef to be the faces of Gucci Bloom? 
Alessandro really respects strong, independent women 
who are carving their own paths and creating something 
new, and we all do that in the fields we work in.

Were you friends with any of them beforehand?
I was friends with Hari, and I’m friends with Dakota 
now, but I didn’t know her before. We have a really 
funny group text because we were all in a pond for 
hours shooting the last part [of the video]. The 
group text is titled, like, “Pond Scum” or something. 
[Laughs]

How do you interpret Michele’s vision for the scent?
Perfume is almost always trying to sell sex, or the 
idea that you can become something better, or dif-
ferent than yourself. Bloom is about the individual. 
It’s a fragrance for women, but it’s almost neutral. 

The packaging is so simple, and the scent doesn’t 
mask anything or change you into someone else. Hari, 
Dakota, and I were all wearing it last night, and it 
smelled different on each of us. The florals are so 
natural that it really morphs around each person, you 
don’t feel like you’re cloaking yourself with a generic 
scent.

What is your favorite way to wear it? 
I love spraying a lot and then running through it so 
it goes all over me. [Laughs]

Are there any smells that bring back particularly strong memo-
ries for you? 
Lily of the valley. I had it in my backyard and any 
time I smell it I think of being young. Bloom smells 
so much like a garden that it’s very childlike to me. 
Like when you’re a kid in the summer, and it’s the day 
after a rainfall and everything is wet and has a musky 
smell.

What advice do you have for young artists out there who may 
be struggling?
I feel like people hate hearing this, but it’s the most 
important: You need to actually never give up. It’s 
what separates people who become successful from peo-
ple who don’t. When I started, it’s not like I was tak-
ing the photos I’m taking now, or that I had developed 
my aesthetic. It’s just that I kept pursuing it. I kept 
taking photos. There are times that my cameras broke, 
my film turned out bad, my photos turned out bad. But 
I continued because I really loved it. You really have 
to push through and not let anyone get you down.

gucci bloom eau de par-
fum, $94 for 1.6 fl . oz., 
sephora.com



On Sunday night, my Monday and Tuesday meals were, as Sakara 
promised, delivered straight to my door. I was immediately impressed by 
both the e� iciency of the program and the meals’ easy-to-read packaging—

“Day 1: Breakfast, Day 1: Lunch, Day 1: Dinner,” and so on. “It would be really 
hard to fuck this up,” I thought. “I’m probably going to fuck this up,” I also 
thought. Day one (Monday) went really well. The meals were surprisingly 
yummy. The “functional waters” were actually Beauty and Detox Waters 
that I was really into, and the Sakara service even included a stick of palo 
santo! “Carbs?” I thought. “I don’t know her.”

Days three and four (Wednesday and Thursday) were a bit more of a reality 
check. The quality of the meals was still on point—I was genuinely enjoying 
everything I was consuming. I just wasn’t used to eating so little (two words: 
portion control) and so many greens. Day fi ve (Friday) was di� icult, to say 
the least, but what’s important is that I did it! I went the whole week without 
cheating, stuck to the delicious meal plan, drank my functional waters, and 
happily devoured the Beauty Chocolates that were included. 

Not to get all, like, Whole Foods on you guys now, but I really did feel 
awesome after fi nishing the meal plan—so much so, in fact, that it has 
since inspired me to keep eating clean. What I’ve learned from it is simple: 
Saging your bread can be as easy as switching to gluten-free. Replace your 
beloved favorites with their healthier counterparts (for example: cashew 
and almond cheeses as alternatives to dairy). Hey, sometimes they taste just 
as good, if not better. The Sakara meal plan can be used simply as a detox 
before a special occasion, or as a way to dip your toes into nutritional (and 
functional) waters. Either way, take it easy on yourself. Be kind to your body, 
be kind to your mind, and if you make the decision to start eating cleaner, 
do it in a responsible way. For me, the point of this detox was spiritual, not 
superfi cial—it’s not a crash diet, and it shouldn’t inspire anyone to lose 
weight in a dangerous way. Like Tingle and DuBoise preach, “True beauty 
really does come from within...and it all starts with what you eat.” For more 
information on the Sakara meal programs, go to sakara.com.

Face Plant
it’s easy being green with the sakara organic 
meal program. by jade taylor. illustrated by 
glenn harvey
Before you read this, please know that I am not a health freak. I wish I could 
be that girl who makes her own ashwagandha and chaga-infused organic 
smoothies at home. I wish I had the time (and fl exibility) to do yoga once 
a week. I wish I could intuitively sense which one of my chakras needed 
alignment so I could whip up some kind of rose quartz and palo santo...
salad? But the truth is: I fucking love bread. And until I can fi gure out how 
to sage the carbs out of my pasta, I refuse to stop eating it. However, in 
an e� ort to be a healthier and more proactive adult, I decided to challenge 
myself by trying out the fi ve-day organic meal delivery program from Sakara. 
This is my story. (Cue the Law & Order sound e� ects.)

A fellow (and very glowy) beauty editor fi rst recommended the Sakara 
meal plan—co-founded by Whitney Tingle, a certifi ed yoga instructor, and 
Danielle DuBoise, a holistic health coach—to me at an early morning beauty 
press breakfast event. “It, like, totally cleared up my skin, and I lost two 
pounds,” she explained while modestly mixing some granola into her yogurt. 
As I started to bite into a very gorgeous chocolate croissant, I replied, “But 
does it actually taste good? Or is it like rabbit food?” Despite my fears, I 
decided to take the leap. The more research I did on the Sakara meal 
program, the more I liked what I saw. 

“Fresh, plant-based, organic meals delivered right to your door,” the website 
promised. So no late-night trips to Trader Joe’s? Cool. “Ready-to-eat meals—
no planning, prepping, or cooking required.” No spending money on Grubhub 
for a week? Rad. “Includes breakfast, lunch, dinner, functional waters, and 
detox teas.” I don’t have to worry about cooking anything all day? Awesome. 
A few clicks later and my meals for the next week were scheduled.
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get ready to trip out 
over wild oleander, 
brooklyn’s groovy 
new nail salon. by jade 
taylor. photographed by 
jonathan schoonover

Warped 
Tour

Only in Bushwick can you walk down 
an Astroturf-covered alley lined with 
plastic pink flamingos and vintage 
pastel lawn chairs to enter a nail 
salon. But that’s how I discovered Wild 
Oleander, the brainchild of Sandra 
Hatton, a seasoned professional in the 
beauty industry and proud Brooklynite, 
who was fed up with commuting to 
Manhattan for a quality place to get 
her nails done. As Hatton explains, 
“Something clicked in me, like, ‘I don’t 
get it, why isn’t this here?’ Bushwick is so 
artistic and creative, and everything and 
everyone that lives here is cool, so why don’t 
we have a cool place to get our nails done?”
 So she dreamed up Wild Oleander, and 
decorated it like a ‘70s rec room meets 
beauty salon on acid. In addition to rows 
of nail polish from some of our favorite 
brands like Floss Gloss, you’ll also 
find vintage Playboy covers and daisy-
patterned wallpaper, pink and yellow 
salon swivel chairs, brown corduroy 
couches, Lucite bubble chairs, arc 
lamps, neon lights, mini palm trees, 
shag carpets, and wood paneling—lots 
of it. “Every Brooklyn salon has the 
same aesthetic—there’s reindeer horns 
on the wall and it’s always painted 
white,” Hatton says with a laugh, “but 
I wanted something unique. I love the 
vibe of the ‘70s, and the tropical elements 
are because I’m originally from Hawaii, 
so it was really about combining my 
background with what I love aesthetically.” 
But #decorgoals aside, the really 



impressive part of Wild Oleander is the 
beauty treatments they offer. Although 
the space specializes in nail art in both 
classic and gel manicures, there are 
also pedicures, waxing services, mini 
facials, brow tints, lash extensions, and 
microblading services available—with 
hair treatments soon to come, as well.

Hatton’s favorite spot? The pedicure 
station, which is illuminated by neon 
pink lights (which read KEEP ON 
KEEPIN’ ON) above the seating area. 
“You have a full, 360-degree view of 
everything from the pedicure chairs, 
which is where I have the most fun,” 
Hatton explains, “especially because we 
have ‘70s cocktail-inspired pedicures, 
so you can order a Harvey Wallbanger or 
a Piña Colada. It’s literally heaven.” 

The name Wild Oleander comes from 
Hatton’s Hawaiian heritage. “Growing 
up in Hawaii, my mother used to make 
these really beautiful bouquets from 
the wild oleander flowers—which are 

really beautiful and smell amazing, but 
they’re really poisonous. When thinking 
of a name for the space, I thought about 
that because we’re women-owned, and 
to me, the wild oleander flower kind 
of symbolizes a woman: We’re really 
beautiful, we’re very delicate—but you 
gotta be careful, because don’t you dare 
cross us!”

For your own totally groovy beauty 
experience, check out Wild Oleander 
at 222 Varet Street in Brooklyn, or at 
wildoleander.com.
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catching up with illustrator tuesday 
bassen on the magic of a cat eye, 
running her eponymous line of 
clothing, pins, patches, and home 
goods, and giving the (perfectly 
manicured) middle fi nger to 
corporate art thieves. by jade taylor. 
photographed by hobbes ginsberg

A Day to 
Remember

Tell us how you got your start.
I got my BFA at the Minneapolis College of Art and 
Design, and moved to New York shortly after with no 
plans except to pursue a freelance career. I struggled 
mentally, emotionally, and financially for years, and 
ultimately moved to Los Angeles with no plans except 
to enjoy my life. I love L.A., and thought that even 
if my career as a designer didn’t work out, I could 
become a florist or enjoy the sunshine while doing 
literally whatever. 

How did you develop your style of illustrating? 
I’ve been honing my own personal style since high 
school, when I was especially influenced by pulp 
films, comic artists, and animators like Julie Doucet, 
Dame Darcy, and Sally Cruikshank. I often refer to my 
work as “Easy Rider Slumber Party,” which is basically 
my own fictional utopia of ’70s badassery rewritten by 
women, where intersectional feminism is embraced by 
biker culture.

The girls you illustrate look a lot like you. Was that a con-
scious decision?
I was raised by teenage punk kids who had to adopt 
practicality as a means of survival. My personal taste 
developed into a marriage of hand-me-down dungarees 
and high-camp aesthetics. I grew up with both sensi-
bilities. Eccentricity is often a luxury, and I wasn’t 
able to have beauty regimes like long pointy nails 
until I found some success in my work and could spend 
money on non-necessities. When I wasn’t able to dress 
how I wanted, I found solace in drawing what I wished 
I had, so my work and personal style are a chicken-egg 
scenario.

Why is it important to you to show diversity in your cam-
paigns, and to produce size-inclusive garments? 
I don’t need to make clothes if I’m offering the same 
five sizes everyone else does or doing the same thin, 
white campaigns that are the norm. I try to approach 
fashion with diversity and empowerment in mind. How 
does this make the wearer feel? Does this suit dif-
ferent body types? Can my customer reasonably afford 
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this? Did I do my due diligence 
in making sure I’m creating 
something ethically? I’m not 
reinventing the wheel, but I’m 
trying to make it more inclu-
sive. We ask our friends to 
model with diversity and body 
positivity in mind, and we 
make it a priority to hire 
women, POC, and LGBTQ pro-
fessionals to work with us 
on set. I make mistakes all 
the time, but use each sea-
son as a learning experience 
to improve myself and try to 

become the best boss, designer, 
and creative partner I can be. 

Your latest collection has a heavy feminist undertone. What 
inspired that?
This collection was inspired by my grandmother’s 
fashion sense from the early ‘90s. I owe a lot of my 
sensibilities to my grandparents, so I wanted to pay 
homage through a line. The collection is about their 
love, with references to important places, memories, 
and building shit with power tools.

Tell us about your beauty routine.
Let’s be real: I often forgo my routine if I’m busy. 
I have a team of employees and often sleep until I 
need to go meet them, and will show up with a messy 
bun, old mascara, and wearing a giant shapeless sack 
dress. When I’m my best self, I’ve done the following 
beauty routine, been on a walk with my dogs, and show 
up wearing something other than the sack. [Laughs] In 
the morning, a combo of St. Ives Apricot Scrub and 
Burt’s Bees products are my favorite when it comes to 
cleansing. I use the Malin+Goetz SPF 30 Face Moistur-
izer and let that sink in while I do my hair. I have 
very fine, limp hair, so I use the Shu Uemura Fiber 
Lift and Kérastase Ciment Thermique for the ends of my 
hair. Once I’m done with that, I start with the Smash-
box Photo Finish Shadow Primer and then move to the 
Nars Stick Concealer for under my eyes. Then I use a 
Bobbi Brown face powder with a brush to lightly cover 
my face. I have very flushed cheeks, so I forgo blush. 
I used to draw on my brows with the Hourglass Arch 
Brow Sculpting Pencil, but have preferred a more natu-
ral look using Glossier’s Boy Brow in Blond instead. 
I create two symmetrical ticks on the right and left 
eyelid to make sure my cat eye is even, line the eye, 
and then connect the ticks and the lash line with a 
small semicircle shape. Then I finish with the super-

“rorange” Lady Danger lipstick by M.A.C Cosmetics. At 
night, I’ll wash my face with water, wipe the smeared 
eyeliner off of my eyelids, brush my teeth, and fall 
asleep instantly.

So what’s the signature Tuesday Bassen eyeliner?
Stila Stay All Day Waterproof Liquid Eye Liner! I used 
to use a paint brush and black gel eyeliner, but the 
Stila pen wins for ease of use, shape of the tip, and 
staying power. Sometimes I try to mix it up and go 
for a more natural look, but I just can’t quit the cat 
eye.

Tell us about your amazing nails.
Man, I love my nails so much. I have a ritual for nail 
appointments. My friend Fariha (@nailjob on Insta-
gram) does them. Every other Thursday, I bring banana 
boba from our favorite spot, and we gossip about dumb 
shit and debate what we’re going to do on my nails. I 
always go super long and literally as sharp as possi-
ble—there’s a part of me that loves having tiny weap-
ons I could poke out an eye with. They make me feel 
like a badass bitch and very capable.

Who are some of your beauty icons and why? 
We just launched my fall line, so all I can think 
about are the fashion icons we referenced, like Cherie 
Currie, Queen Latifah, and Jodie Foster. I love Cherie 
Currie’s feathered hair and campy vibe, Queen Latifah’s 
‘90s unisex look, and Jodie Foster’s understated sleek 
look.

Let’s talk about your legal dispute with Zara last year. What 
is the biggest lesson you learned from it?
Being ripped off by big corporations sucks. It’s soul 
sucking, even if you have all of the legal protections 
like copyrights and trademarks that you could possibly 
file. Even if you’re legally owed money, you still have 
to spend hours and hours advocating for yourself and 
speaking with your legal counsel. It’s hard, but it’s 
worth it, even just to throw a stick in their abusive 
spokes. If you’ve been stolen from by a major corpo-
ration, I hope you bring them hell and shame online. 
If you don’t speak up, it will continue to be com-
mon practice to steal the intellectual property of 
artists. Break the cycle. Start screaming. File your 
copyrights and trademarks before it even happens so 
they owe you more money. 
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Palm Reader 
We all recognize Kiehl’s employees for being 
buttoned-up, but underneath the lab 
coats, they’re totally badass. For the last 
seven years, Kiehl’s has organized an 
11-day charity motorcycle ride to benefit 
The Foundation for AIDS Research, rais-
ing over $1.6 million for the cause. This 
year, they’ve introduced a limited-edition 
Ultimate Strength Hand Salve, and are 
donating 100 percent of its proceeds, up 
to $25,000, to amfAR. It’s the same clas-
sic formula we all love, made with shea 
butter, eucalyptus, and sesame and avo-
cado oils to repair even motorcycle-riding, 
guitar-shredding hands. The tube is all 

dressed up in red, with traditional tattoo-
inspired artwork designed especially 

for this year’s ride. Sure, it’s crazy 
to be thinking about the holidays 
already, but it’s no accident that 
it’s only available until the end of 
the year. Consider it the perfect 
gift for bikers and beauty lovers 

alike. kiehl’s ultimate strength 
hand salve liferide edition, 

$29, kiehls.com

Face Forward
Underneath the bells and whistles, every brand is ultimately 

trying to sell you more makeup, renegade marketing notwithstanding. But 
what happens when a company openly admits that “The beauty industry is one 
of the most toxic on the planet”? Enter: the age of socially conscious beauty. 
Sure, NOTO Botanics is organic, vegan, cruelty-free, and handcrafted. But even 
cooler: It’s a unisex political powerhouse dedicated to nonconformist expres-

sions of beauty. NOTO’s first “nonprofit” product, the Agender Oil, reflects 
this best; 100 percent of profits are donated to rotating women’s and 
LGBTQ organizations. “The perfect harmony of strong and soft,” as NOTO 
describes it, the oil can be used for hair and body, and is formulated with 
hemp, smoky vetiver, and dreamy lavender. The product launch raised 
$10,000 for Planned Parenthood, and an LGBT youth center fundraiser is 
in the works. Stay tuned for more info, and in the meantime, stay woke and 
moisturized. noto botanics agender oil, $38, notobotanics.com

Safe Space
care for yourself and others with beauty 

products that benefit women’s and lgbtq rights 
organizations. by sophia richards. illustrated 

by petra eriksson



Grrrls to the Front 
When Linda Aldredge couldn’t find food-grade, 
paraben-free products to fit her needs, she  
started foraging for medicinal herbs on her 
own land in upstate New York. After taking 
them home (to her treehouse) and experiment-
ing with recipes, Lulu Organics was born. 
Now, she’s partnered with Minneapolis-based 

Grassroots Feminist Fashion Action to create a 
Feminist Survival Kit, with 5 percent of all sales 
donated to Planned Parenthood. The kit comes in a 
GFFA-designed tote that reads feminism back by 
popular demand. Inside are two travel-size Hair 
Powders (sumptuously scented non-aerosol dry 
shampoo), two Lip Balms in Cardamom and tinted 
Ruby Mint, a mini Hair Oil, a Lavender + Oatmeal 
travel soap, and a Thieves Oil Sniffle Balm (made 
with naturally antibacterial essential oils). Perfect 
for whatever you need to get through, whether it’s 
tomorrow’s rally or the next four years. lulu organ-
ics x gffa feminist survival kit, $55, luluorganics.
com

Mouth to Mouth 
Since its first campaign with RuPaul in 1994, 
M.A.C Cosmetics has donated every penny of its 
Viva Glam lipstick sales to HIV/AIDS research—
amounting to over $460 million. To put that in 
perspective, same-sex marriage wasn’t legalized 
in all 50 states until over a decade after Viva 
Glam’s launch. Equal rights isn’t a trend, and 
M.A.C Cosmetics’ activism persists. Last year 
the brand raised $1.3 million for transgender 
organizations nationwide, and this year it funded 
a documentary (directed by Transparent ’s Silas 
Howard) that follows the lives of six trans individ-
uals. The last addition to the Viva Glam collection 
was made by Empire star Taraji P. Henson, and 
this fall, she’s back again. Taraji 2 is a classic ’90s 
brown-gone-glam shade with flecks of gold pearl 
and a frost finish. The lipstick and lipglass are 
meant to be layered, so the effect is more Brandy 
than Kylie. The fight for the cure continues, so 
this makeup buy isn’t just justified, it’s generous. 
m.a.c cosmetics viva glam taraji p. henson 2 lip-
stick and lipglass, $17 each, maccosmetics.com
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with masseduction, st. vincent’s fifth (and best) solo 
album, annie clark is less interested in exhibiting her 

virtuosity—she’s trying to break your heart. by phoebe reilly. 
photographed by tak sugita. styled by masako ogura
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Annie Clark is not where she’s sup-
posed to be. At the last minute, the art-
ist known as St. Vincent decided that 
instead of trekking to a country store as 
planned, she wanted to stick closer to 
her studio in the hills of Los Angeles’s 
Laurel Canyon. When I arrive at our new 
meeting spot, breathless from a steep 
climb, the first thing I notice is that 
neither of us is dressed appropriately 
for a rendezvous in the domesticated 
wilderness. Of course, in Clark’s case, 
this means looking pretty damn cool, in 
a sky-blue duster, gray sweatshirt, and 

leopard-print shorts, her trademark 
curly dark hair (which took a silvery lav-
ender turn last album cycle) pin-straight 
and tucked under a Duran Duran cap. 
We make our way to a picnic table in 
the middle of a hiking trail that appar-
ently enjoys more use as a bird lava-
tory. “Is this OK?” she asks, straddling 
the bench and setting down her mug of 
Yogi tea. It is. Anything to stop moving 
vertically.

 “Up,” however, is a fitting direction 
for the 34-year-old Clark. Over the past 
decade, she has evolved from a clever 
multi-instrumentalist to critical darling 
to indie icon—her last record, 2014’s 
St. Vincent, took home the Grammy for 
Best Alternative Album. She’s a road 
warrior (with the bed bug stories to 
prove it), having toured for much of her 
life, beginning as a teenager when she 
was the tour manager for her uncle’s 
jazz duo, Tuck & Patti. And her latest 
album, Masseduction, is most definitely 
a career summit. It’s her Lemonade, her 

OK Computer—whatever reference con-
veys the urgency with which it demands 
to be listened to when it drops on 
October 13. “This one’s better,” she says 
of her fifth solo effort, nodding. “I was 
focused on writing the best songs I’d 
ever written.” 
 That goal comes at a cost, or so 
Clark’s body language seems to say on 
this late-August evening. She stifles a 
yawn, and cradles her tea. For the last 

couple of months, she’s been celibate 
and sober. Some of the monasticism she 
favors during recording stuck: An illness 
last March prompted her to quit alcohol 
altogether. “I loved my white wine,” she 
says. “But I just can’t stand the smell 
anymore.” 
 She is also insanely busy, still recu-
perating from yesterday’s flight home 
from Australia for press, not to mention 
the whirlwind trip to Tokyo that preced-
ed it, where she performed at Summer 
Sonic (and shot this cover). And while 
it’s been three and a half years since 
she released an album, Clark’s been 
working on it all the while. “I’ve just 
been collecting things, bowerbird-style, 
and making elaborate plumage,” she 
says. Meanwhile, she’s been flexing her 
creative muscles: A week ago, Lionsgate 
announced that the Dallas native would 
be helming its female-led adaptation  
of The Picture of Dorian Gray. (Clark 
made her directorial debut earlier this 
year with a short called “The Birthday 
Party” for the female-driven horror 
anthology XX.) 
 She’s also spent a good part of the 
last year getting over her breakup from 
25-year-old British supermodel and 
actress Cara Delevingne. The pair dated 
for 18 months, thrusting Clark into a 
tabloid existence she’d never known 
before. You won’t find her in any formal 
pictures from (the old) Taylor Swift’s last 
Fourth of July bonanza in 2016, but she 
and her soon-to-be ex were captured by 
paparazzi in a private embrace. “It was 
really bizarre,” she says. “No joke, I’ve 
been in high-speed chases in London 
with at least five cars and six motorcy-
cles following me and Cara. You’re going 
to kill someone, and for what? A photo 
of a sweet girl?”
 The last thing she wants to talk 
about is how much of this album was 
informed by that relationship. She’s 
baffled by such inquiries—she only just 
recently admitted that 2011’s Strange 
Mercy was partly about her father being 
sent to prison for investment fraud. “I 
never think, ‘If I only knew who Kate 
Bush was singing about in “Running 
Up That Hill,” I could enjoy the song,’” 
she says, shooing a mosquito off my 
shirt. “I do not wonder who or what 
songs are about. And the Texan in me 
is like, ‘It’s none of your goddamned 
business.’” I ask whether she cleared 
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the disclosure of her dad’s incarceration 
with him beforehand. “Is it OK with me 
that he’s in prison?” she responds dryly, 
but quickly adds, “I’ve only ever spoken 
highly of my father.”
 Clark is a vivid storyteller whose 
knack for relating tales of dirty police-
men or down-on-their-luck friends 
would make her the most popular guest 
at a dinner party. On Masseduction’s 
first single, “New York,” which debuted 
last June, she sings along to a plangent 
piano about “the only motherfucker in 
the city who can handle me.” While the 
song’s grief over lost heroes could easily 
apply to David Bowie or Prince, as Clark 
has suggested, it’s the identity of the 

“motherfucker” that piqued curiosity. “I 

totally understand it, I do,” she says, and 
frowns thoughtfully. “But the point is for 
the song to mean whatever it means to 
somebody else. Some people have a real 
hang-up about being misunderstood. 
I don’t care.” She stops to clarify this 
point: “I would be concerned if some-
one was like, ‘Wow, she seems like a 
Holocaust denier.’ But racism, sexism, 
or homophobia aside? I’m happy to be 
misunderstood.” 

 
In the past, Clark’s music was more 
often respected than adored, like Love 
This Giant, her 2012 album with Talking 
Heads savant David Byrne. She is a 
masterful guitarist, a performance artist 

unafraid of experimentation. Artificial 
sounds, brass sections, unhurried cho-
ruses? All play a part in her eclectic 
repertoire, and she rarely stays monoga-
mous to any one genre or rhythm. 
 “A lot of people are skilled at bending 
notes, but I think she actually bends the 
parameters of what guitar is,” says long-
time friend Carrie Brownstein, whose 
prowess on the same instrument helped 
usher Sleater-Kinney to stardom. “She 
doesn’t approach it in a traditionally wor-
shipful way. While she’s playing guitar, 
she seems to be destroying the very con-
cept of it, which I think is very exciting.”  
 The opening track of her last album 
famously depicted Clark running naked 
from a rattlesnake. Masseduction (pro-

nounced “mass seduction” on the title 
track) somehow finds her even more 
exposed. Clark says “New York” was 
the first time she ever wrote something 
and thought, “This could be somebody’s 
favorite song.” The same could be said 
of many tracks on the album, which, 
taken as a whole, sounds like Clark vio-
lating her own sense of privacy in order 
to grant access to her vulnerability. “I’m 
not eschewing any of the work I’ve done 
in the past,” says Clark. “But I was less 
concerned [here] about doing a lot of 
musical tricks that to me are intellectu-
ally interesting. The point of the record 
was to go, like, mainline to the heart.” 
 For this, Clark enlisted co-producer 
Jack Antonoff. Through his work with 
Lorde and Taylor Swift, as well as his 

own band Bleachers, Antonoff has 
developed a reputation for channel-
ing ideas and emotions into their most 
approximate, frequently synth-driven 
expressions. “Jack changed my life  
for the better,” says Clark. “He makes 
you feel like anything is possible. We 
were merciless, trying to push all these 
songs past the finish line to accept the 
gold medal.”
 None of which is to suggest that 
Clark has sacrificed any virtuosity or 
ambition. Several of the best songs 
break off into their own compelling 
codas. “How could anybody have you 
and lose you and not lose their mind, 
too?” moans Clark on “Los Ageless,” 
backed by an aggressive beat that 

would not be out of place 
at an adults-only club, 
before dissolving, like a 
film melt, into a series of 
bleary synths and barely 
audible whispers. 
    The theme of Clark’s 
last record was “near-
future cult leader.” Here, 
having traded in those wild 
lavender-platinum curls for 
an austere black bob, “It’s 
dominatrix at the mental 
institution,” she says. “I 
knew I needed to write 
about power—the fiction 
of power and the power 

of fiction.” The concept is at its most 
powerful on the more adrenalized songs, 
like “Pills,” whose opening lines function 
like a Valley of the Dolls reboot: “Pills 
to wake/ Pills to sleep/ Pills, pills, pills 
every day of the week.” The words are 
delivered by Delevingne in a demented, 
cheerfully vacant chant. 
 “You mean Kid Monkey, obscure DJ,” 
says Clark, gamely referencing her ex’s 
pseudonym. “It needed to be a posh 
British voice. I was like, ‘Cara, wake up. I 
need you to sing on this song.’ And she’s 
kind of grumpy. And I’m like, ‘Please. It 
sounds so good. One more time.’” That 
song, too, starts with a blinking alert-
ness but finishes drowsily, like Pink 
Floyd at the planetarium. Clark says the 
inspiration came to her after popping 
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a sleeping pill on tour, and speaks to 
larger issues of opioid addiction that 
have affected people she cares about. 
 But the song that’s most likely to be 
picked over lyrically, for obvious rea-
sons, is “Young Lover.” It’s set in Paris, 
where gossip rags once reported that 
Delevingne, proposed to Clark. The 
relationship described in the song suf-
fers as a result of the titular subject’s 
hard-partying ways. “Did I have experi-
ences that emotionally resonated in the 
way they do for that character? Abso-
fucking-lutely,” says Clark, who’s also 
been linked briefly to Kristen Stewart. 

“But did that exact scenario happen? No!” 
She makes a dismissive face. 
 Clark didn’t grow up feasting on the 
sordid details of celebrity coupledom, 
though she admits to a fascination 
with Kate Moss, Shalom Harlow, and 
the early-’90s supermodel set. (The 
musician has recently done some mod-
eling herself as one of the new faces 
of Tiffany & Co.) Her parents divorced 
young, and Clark lived with her social 
worker mother and two older sisters. “I 
was free to be a wild card, because the 
other roles were spoken for,” she says. A 
breeze kicks up and she rubs her legs 
as they prickle with goosebumps. 
 A tiny part of her early musical edu-
cation includes a crate of CDs that fell 
off a truck in front of their house. “It was 
good taste for someone in the suburbs 
of Dallas,” she says, citing Nine Inch 
Nails and Pet Shop Boys. Clark started 
playing guitar at 12, and was encour-
aged by her maternal uncle, who hired 
her as a tour manager for his jazz duo 
when she was a teenager. 
 Eventually, her family swelled to 
include eight siblings, with whom she 

is close. A younger brother now works 
as her assistant. “We grew up hearing 
my dad talk business on the phone, and 
it was ‘motherfucker’ this and ‘fucking 
cocksucker’ that,” she says, laughing. In 
part, this informed her curse word of 
choice on “New York.” “If people don’t 
curse at all, I always think they’re hiding 
something,” she says.

The next day, Clark is filming a video 
for Masseduction’s as-yet-unannounced 
second single at a soundstage in 
Hollywood. She spends more time on 
the West Coast now that she has built 
a studio here, but still keeps properties 
in New York and Texas. She hesitates to 
use the word bicoastal, which feels “kind 
of douchey,” she says. 
 The video set changes from a Pepto-
Bismol pink beauty salon, where the 
pedicure tubs are filled with green slime, 
to a yoga studio. Clark is dressed in a 
cheetah-print leotard with an open-face 
hood. She’s been bending over for 15 
minutes straight in order for director 
Willo Perron to get a dolly shot of her 
face hanging between her legs. I marvel 
at her stamina. “Are you really asking 
me how I’m good at bending over?” she 
says, wryly. She rests between takes, 
curling up on the yoga mat like a cat in 
a sunbeam.
 Clark wasn’t involved with the 
concept for the video. Back in Laurel 
Canyon, she admitted to being preoccu-
pied with Dorian Gray, working with Elle 
screenwriter David Birke and reread-
ing the book for the first time since 
high school. “I jumped at the chance to 
explore themes of transgression, nar-

cissism, youth, beauty, queerness, but 
through a female protagonist,” says 
Clark, who’s currently considering a cast 
for the project. She’s new to this milieu, 
but credits Tuck & Patti with teaching 
her the rigors of knowing her shit. “They 
really were the coach in Rocky,” she 
says of her uncle’s duo. “I learned how 
to be professional. It’s not as if I need 
to be a camera expert in order to direct 
something, but you have to have the 
respect of the crew. This is not a vanity 
project. This is something I want to do 
for the rest of my life.”
 Melanie Lynskey, who starred in 
Clark’s XX short, was pleasantly sur-
prised by the musician’s command of 
the set. “It was like working with some-
one who had been doing it a very long 
time,” she says. “She’s so smart and 
she had such a clear idea of what she 
wanted, but gave me all the room in the 
world to come up with ideas and col-
laborate.” 
 In the meantime, Clark is also prepar-
ing for this fall’s Fear the Future Tour. 
As we slowly make our way down the 
hill, clutching at branches to steady our-
selves, she says there won’t be as much 
postmodern dancing this time around. 

“The record is full of sorrow, but the 
visual aspect of it is really absurd,” she 
says. “I take the piss out of myself. The 
last tour I sat atop a pink throne, look-
ing very imperious.” She kindly helps 
me down the last step. “This one will let 
people see that I have a sense of humor.”
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journeying to south dakota’s buffalo chip campground during 
the legendary sturgis motorcycle rally, where—increasingly—

women take the lead. by angela almeida. photographed  
by beth garrabrant 



Between a chorus of exhaust pipes 
and the faint hum of a drone overhead, 
it can be hard to know exactly what’s 
unfolding down at the Buffalo Chip. A 
single file of personalized motorcycles 
begins to make its way past hazy pink 
banners and glorified micro-cabins. 
Nearby spectators stand in awe—not at 
the stream of souped-up bikes, but at 
their drivers. 
 Helming these rides is a stylish 
stampede of women, donning every-
thing from aviators and charcoal-toned 
Daisy Dukes to patched leather vests, 
bandannas, and a gallery of tattoos. “A 
lot of guys tell me, ‘We knew this was 
gonna happen one day,’” says Kelly 
Yazdi, a 26-year-old motorcyclist from 
Los Angeles, while straddling the seat 
of an RSD Dyna Ripper. 
 Yazdi is referring to her brainchild, 
The Wild Gypsy Tour, which just 
kicked off as the first-ever all-women’s 
motorcycle festival at Buffalo Chip 
Campground, a mammoth 600-acre 
tract of land near the Black Hills of 
South Dakota. This places the “Gypsies” 
at the epicenter of the 77th annual 
Sturgis Motorcycle Rally, the world’s 
largest event of its kind. Or, as Yazdi 
puts it, “You know how in Peter Pan 

there’s a Mermaids’ Lagoon? That’s us.” 
 It’s been said that women are the 
fastest-growing demographic in the 
motorcycling industry today. Not only  
is female ownership at an all-time  
high, according to 2016 data from  
the Motorcycle Industry Council, but 
some experts estimate that women 
now represent almost a quarter of all 
riders. And nationwide, while women’s 
biker groups continue to increase in 
chapters, all-female overnight cam-
pouts like California’s “Babes Ride  
Out” reign supreme. 
 So to say that this is a pivotal time  
for women in motorcycling is rather  
an understatement. Just this June,  
Jessi Combs, also known as the 

“Fastest Woman on Four Wheels,” was 
selected to be the first-ever female 
grand marshal of the Sturgis Mayor’s 
Ride. The Wild Gypsy Tour continues  
in this vein, working to carve out a com-
munal space for women within a male-
dominated scene.

Before there was The Wild Gypsy Tour, 
or even real talk of “women in motor-
cycling,” there was the founding of the 
Sturgis Motorcycle Rally. The year was 

1938, and its setting along the west-
ern edges of South Dakota made the 
Black Hills Motor Classic—as it was 
originally dubbed—a prime locale for 
two-wheeling stunts and Ford Model T 
races. (Think an old-timey The Fast & 
the Furious, and swap out Vin Diesel for 
a guy named J.C. “Pappy” Hoel.) 
 It took decades for the rally to 
become synonymous with the bonfires, 
beer, and nude dalliances of the ’70s, 
and a few more years for local Sturgis 
residents to propose abolishing the 
event altogehter. Legend has it that the 
city’s mayor sought to get the “riffraff 
out of town” in 1981, thereby preventing 
bikers from having a place to camp dur-
ing the rally. 
 That’s when a man named Rod 

“Woody” Woodruff intervened, offer-
ing up his privately owned land to 
bikers from all over the nation. “The 
Legendary Buffalo Chip”—more com-
monly exalted as “Buffalo Chip,” or sim-
ply, “The Chip”—was born. It would be 
years before Woodstock, Bonnaroo, or 
any other tent-city capital would spring 
up, making the site a true prototype of 
the campground-vendor-concert combo. 
 “We all heard of this place—this 
mecca,” says Cris Sommer-Simmons, 
60, recounting her first trip to the 
Sturgis Rally over three decades ago. “I 
can still remember when I heard my 
first Harley. I ran out of the house and 
said, ‘What’s that sound?’ I never heard 
anything so beautiful in my life.” 
 Today, Sommer-Simmons—one 
of the nation’s pioneering female 
motorcyclists—holds the distinction of 
being the only woman to finish three 

“Cannonballs,” a cross-country vintage 
motorcycle endurance race, and to get 
inducted into three motorcycle halls of 
fame. In 1985 she co-founded the pub-
lication Harley Women, and since then 
has seen the Buffalo Chip gradually 
host a wider range of female business 
owners, builders, and bikers. 
 “Now, every pack of bikes you see go 
by, there’s maybe one or two women. It 
didn’t used to be [like] that,” she says, 
her cascading mane of honey-blonde 
hair wisping against her vintage Harley-
Davidson jacket. “You find your tribe 
within your tribe.” 
 Spreading out over the Buffalo 
Chip, endless rows of RVs form ten-
tacles around the campground’s more 
notable attractions, like the half-mile 
track, which curves its way through 
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 a race on the half-mile track at buffalo chip campground. opposite page: kelly yazdi sitting atop her rsd dyna ripper.



the amphitheater, or the seven-story 
zip-line tower, which sends campgoers 
flying above motocross races. Most of 
the crowd is armed with pulled-pork 
sandwiches and domestic beer, and is 
wearing some version of leather chaps. 
And there are other fixtures, like free 
pancake breakfasts, midget bowling 
(not very PC), and the Miss Buffalo 
Chip Pageant. 
 Walk past the wooden bowling stalls 
and the occasional go-go dancing 
paratrooper, and you’ll come to a cross-
roads. On your left is Bikini Beach, a 
swimming hole and performance stage, 
home to whipped cream Twister and 
Slip ‘N Slide relays. Curve further down 
the bend and arrowed signs lead to 
self-service laundry and a steakhouse. 
But the loudest sign is a rectangular 
pink poster which points riders in 
the direction of The Wild Gypsy Tour. 

“Everyone is so curious,” says Yazdi, 
when we meet up at Gypsy HQ. “We’ve 
had women be like, ‘Hey, can we relo-
cate our camp to come hang out with 
you?’ But for guys, it’s almost like a 
filtration system.” 
 To stay “women-oriented and 
focused,” Yazdi explains the importance 
of knowing every man that enters their 

“safe space.” As a structure, the camp is 
fenced off from other parts of Buffalo 
Chip. In the center of the grounds, 
there’s a bar surrounded by a ring of 
glamping tents. Further back, there’s a 
wooden barn composed of hay-bale pil-
low pallets and dream catchers, adding 
a Coachella aesthetic markedly differ-
ent than the campsites next door. 
 And that’s partly the point. At its 
conception, The Wild Gypsy Tour was 
slated to be a trailblazing effort, a 
partnership with the Buffalo Chip to 
support women in the industry. Yazdi, 
who works as a project manager, was 
given free rein to craft the tour, and 
with that mission came accoutrements 
like sponsorships, hammocks, and kara-
oke. By the barn, there’s even a bike 
wash, where men lather and detail the 
Gypsies’ motorcycles after a long ride.
 Indeed, the Gyspy camp is the most 
explicit symbol of a changing tide, one 
that can be felt rising throughout the 
grounds, where female bikers are now 
finding themselves front and center and 
realizing the power their very presence 
holds. Nearby, for instance, motor-
cycle builder J Shia is posted up at a 
7,000-square-foot exhibition hall where 

her work is on display as part of a 
“Motorcycles as Art” exhibit. “It’s a 1971 
BSA A65,” she says, before switching 
to layman’s terms. “We named the bike, 

‘The Manipulated,’ because we manipu-
lated the machine to function with very 
unconventional things, like antique 
tools, chainsaw oilers, and a Boston 
sewer drain.”
 The 27-year-old Boston native gazes 
over her recent creation, which looks 
like it sprang from the mind of Mad 
Max. In reality, Shia is a single mother 
with an eight-year-old boy, and the 
proud owner of Madhouse Motors, a 
full-time service and repair shop. “I 
wake up every day, get in my tow truck, 
and drive to my shop. I work around 
guys and girls, and I don’t factor in any-
one’s gender,” she explains. “But here, 
women come up to me and say, ‘Wow. 
You’re really setting the path for build-
ers,’ and it’s so flattering, but I feel a 
little jaded because where I’m at, I don’t 
have to think about it every day.” 

Enmeshed within South Dakota’s his-
tory are Wild West tales of defiance, 
freedom, and the pursuit of something 
more. After gold was discovered in the 
Black Hills in 1874, hordes of visitors 
sought a piece of the hidden riches, 
most often in the mining town of 
Deadwood. (If you’re familiar with the 
HBO series by the same name, you’ve 
got the right place in mind: a Western 
photograph come to life, complete with 
pistol-packed saloons and gambling 
dens, where folk hero “Wild Bill” Hickok 
met his demise during a poker game.)
 So it’s fitting that when many bikers 
come to experience Sturgis in all of its 
mythic glory, Deadwood is another pop-
ular place for them to take up residence. 
And maybe it’s all the more perfect that 
the historic district was once the haunt 
of Martha Jane Canary, better known as 

“Calamity Jane,” a sharpshooter skilled 
in the art of “unladylike” pursuits. 
 Outside of a wood-paneled motel 
in Deadwood, a group of modern-day 
Calamity Janes linger. They’re dressed 
in spotless fringe and distressed jeans, 
often adjusting motorcycle suspen-
sions to fit their long journeys ahead. 
On this Sunday morning, Val LeGentil, 
55, has her sights set on Devils Tower, 
across the border in Wyoming, though 
she recently made a 2,200-mile trek 
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to Sturgis from her home in British 
Columbia, Canada. “I prefer to ride  
my own bike. Then I have my destiny 
in my own hands,” she says, climbing 
atop her newly purchased freewheeler. 

“Nobody else is going to be driving me 
into a ditch.” 
 Take one stroll along Main Street in 
Sturgis and you’ll likely hear engines 
rumbling with the same desire. Lines 
of motorcycles cruise past old-school 
saloons, ammo shops, and scantily clad 
vendors. Veteran bikers get their boots 
shined, beers in hand, and suddenly the 
anything-goes festival feels tamer than 
years before. 
 After all, this is the place that once 
staged a bonfire of foreign bikes in 
defense of American-made Harley-
Davidsons. The same place where, in 
2009, members of the Hells Angels and 
Iron Pigs motorcycle gangs brawled 
inside of the iconic Loud American 
Roadhouse, a night that ended in gun-
fire. Recent articles have posed the 
question of whether, after 77 years, the 
world’s biggest motorcycle rally has 
lost its edge. But those declarations fail 
to perceive the undercurrent of female 
power players, many of whom are 
steadily redefining, and breathing new 
life into, decades-old boys’ clubs. 
 These are women like Jeanine, a 
scene-stealing motorcyclist from Tulsa, 
Oklahoma, who strides around in a 
sea of baby blue fringe. Or Barbie and 
Patti, a duo of bike-wielding sisters 
who recently surfaced in Sturgis, don-
ning cutoff shirts emblazoned with 
the phrase shhh...nobody cares. 
Or Arlene Henry, a retired elementary 
school teacher, who has been cruis-
ing the country alongside her husband, 

going into a motorcycle shop with a guy. 
I’ll go with my boyfriend—who doesn’t 
ride—and they’ll only talk to him,” says 
Kleiman, who was recently named 
editor-in-chief of Thunder Press, a 
monthly magazine devoted to American 
motorcycle lifestyle and culture. “I can 
have an amazing conversation with a 
guy, talking about all of the mods on my 
bike, and at the end of it, he’ll say, ‘So, 
do you ride?’”
 At present, Kleiman owns four 

Vern, since 1968. “I think men get lost 
in themselves from the day they’re 
born,” says Henry. “I think women 
belong up front, and men need to sit in 
the back.”  
 Not everyone is on board with this 
idea. While at Sturgis, I meet a former 
Marine who doesn’t believe women 
should have their own bikes, and other 
riders who are indifferent. Back at the 
Buffalo Chip, Marjorie Kleiman, 64, 
opens up about the mansplaining that 
so often accompanies her passion. “Try 
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Harleys: a Sportster (“Ruby”), an FXD 
(“Elvira the Black Beauty”), a vintage 
1982 FXRS Shovelhead (“Foxy Lady”), 
and a 2017 Road King (“Badlands 
Betty”). She only began riding in her 
forties, but she’s more than made up for 
the delay. 
 “I didn’t do it to prove anything, but 
it is a lot more work to get people to 
realize who I am, and to look past the 
gender,” Kleiman says. “I hope that [one 
day] people don’t talk about women in 
motorcycling anymore. It shouldn’t be  
a thing. We’re all motorcyclists. We’re 
all people.” 

If a revolution is indeed underway, it’s 
best to keep an eye on one obvious 
unifier: social media. That’s how Mel 
Putland, a 30-year-old singer from 
Australia, found herself at Sturgis in 
the Wild Gypsy camp. “I’m blown away 
by the kind of hospitality Americans 
have for riding,” she says, adding that 
her Harley-Davidson stayed home 
in Melbourne. “They’re not scared of 
me dropping their bike or anything. 
They’re like, ‘Just take it!’ I’m genuinely 
shocked.” 
 Like many Gypsies, Putland con-
nected with the tour on Instagram; she 
was a fellow rider with a “dark pop” 
music flair, and the ability to perform 
live (which she did the night before 
we speak). Though it’s difficult to dis-
cern how many converts have come to 
experience the Buffalo Chip for the first 
time, it’s not hard to know who intends 
to return. “I can’t wait to see what this 
evolves into,” says 29-year-old Ashley 
Teriaca, who joined the tour with three 
friends from Milwaukee. 
 Suggestions for next year’s tour 
include things like hookah lounges, 
adding more Wi-Fi, and paintball races. 
That the Gypsies intend to push the 
limits of Buffalo Chip tradition is obvi-
ous, but Yazdi hopes such change will 
be what preserves The Wild Gypsy 
Tour, and cements a larger cultural shift 

worldwide. Like the elder bikers and 
industry pioneers who came before 
them, these riders are paving a new 
kind of road for themselves. “When 
you get women involved, more men get 
involved. It spreads like this beautiful 
ripple effect. Then you’re supporting 
families. You’re supporting mothers, 
daughters, and sisters,” Yazdi says. 

“Women are the secret sauce to life—to 
everything.” 
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forget empty hype, fleeting buzz, and 
fame for fame’s sake. these seven women 

are working hard to make it happen.  
by faran krentcil. photographed by 

jacqueline harriet and tiffany nicholson 
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SIX DEGREES OF J.LO
“The fi rst time I ever felt ‘famous’—ha—was when I [was the face of A&E’s] 
Heavy, in 2010. It was a weight loss documentary; it wasn’t exactly glam-
orous. But there was a billboard for it on Sunset Boulevard, and Jennifer 
Lopez tweeted a photo of herself at the Chateau Marmont. My billboard 
was behind her, so my face was in a photo with J.Lo. I was like, ‘I’ve made 
it. That’s J.Lo next to my face.’ [Laughs] I still have the photo somewhere 
on my phone. It felt like the biggest deal to me.”

THE BAD VIBE BEATDOWN
“My book launched today in the U.K. and Australia. You’d think I’d be over 
the moon about it, but I’m just exhausted. No matter who you are, some-
times you’re having a bad day. And sometimes it’s hard to feel good about 
your successes, and take a few minutes of pleasure, and not let other stu�  
get you down. But when I’m having a bad time, I just remind myself that 
I’m part of something bigger. It’s not just me pushing everything forward 
and changing the fashion industry. There’s a bunch of us doing it.”

MAKE UP FOR NEVER
“Because I used to be a makeup artist, I do have certain beauty peeves. 
One thing that bugs me is eyebrows. I’m all about keeping your own 
shape—overly plucked brows are awkward, and overly fi lled-in brows just 
look messy. I think it’s worth it to go to a professional and have someone 
shape them for your face—because brows really do frame the face. They 
can change your entire look. The other thing I don’t love is contour-
ing. Most of you don’t even need it—trust me, most people already have 
incredible bone structure. Even when I’m on-set getting my makeup done 
for major photo shoots, I say, ‘Please don’t contour me. I like my face the 
way it is.’” 

M-I-C-K-E-Y
“Disneyland is my happy place. I really love the Storybook cruise, which 
is the last thing Walt Disney did before he passed away. It was his favor-
ite thing, and it’s like his dream. You get into a boat and you’re taken 
to see tiny castles. They have everyone’s castle—Cinderella, Princess 
Jasmine, and they have Prince Eric’s ship from The Little Mermaid. It’s a 
little ship! And they have tiny trees and tiny waterfalls. I love miniature 
things, and I think the whole thing is so magical—except the Frozen 
castle. I hate Frozen.”

“I call myself fat,” says Tess Holliday matter-of-factly. “That word makes other people 
uncomfortable, but I’m proud of my body shape, and it’s making other women proud, too.” 
The proof? The 32-year-old is a famous pinup in Europe, and a model for major brands like 
Benefi t Cosmetics and H&M, even sharing campaign billing with Iggy Pop. With over 1.5 
million Instagram followers—plus another 363,000 for her beauty collective, 
@effyourbeautystandards—she’s reached mega-influencer status, and has a book hitting 
shelves this season, The Not So Subtle Art of Being a Fat Girl. The bluntness extends 
beyond the title: In it, Holliday reveals a childhood survival story of domestic violence, 
emotional abuse, and the inner strength that pushed her forward. “Women come up to me 
everywhere—the supermarket, my son’s school—and say, ‘Are you Tess Holliday? You’ve 
changed my life. You made me realize I can wear clothes I actually love.’ It means a lot, and it 
solidifi es why I do what I do,” she says. “But my job being a model? I’ll never get used to it.”
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THE SECRET OF (COMIC) LIFE
“As a kid, I had really bad anxiety about being alive. I had a lot of fears 
and neuroses. I was a mixture of unhappy and guilty, because even as a 
little kid, I understood how lucky I was. But my dad fi gured out the key 
to dealing with his anxiety. If you make other people relate to what you 
fi nd scary or unbearable, that makes other people laugh. It’s kind of like a 
math equation. So I was taught at a young age that trying to make other 
people feel better would make me feel better. And that’s shaped my 
whole life.”

DIY IS ALIVE AND WELL
“Before Eighty-Sixed, my writing partner [Elisa Kalani] and I wrote a simi-
lar story as a feature screenplay. We wanted to have a super-low-budget 
indie fi lm, but we didn’t have the funds. We shopped it around to studios, 
and uh, that didn’t go well. So we fi gured, if you want to get something 
done, you have to make it yourself. And that’s what we did. We wrote 
something easy to fi lm, and we made our goal to have other people relate 
to our stories. We took money out of the equation. We just wanted to 
make something people loved.”

TEAMWORK IS A BITCH
“I absolutely hate being alone, and I don’t want to do anything alone. So 
when I met Elisa in college, I was relieved, because we found the same 
things funny and ridiculous. We made fun of the same people. We were 
both wannabe writers. And we work well together as writing partners 
because we treat each other like sisters, not even like friends. We’re actu-
ally really mean to each other! Like, if one of us has an idea for a story 
and the other one isn’t into it, we’ll just say, ‘No, I hate that,’ and move on. 
But if you want to get anything done and have it be good, you’ve got to 
say what you’re thinking.”

BUGHEAD FOREVER
“I’m obsessed with Riverdale. It is so goddamn good. I’m also obsessed 
with matcha lattes and rescuing bees from people’s pools. It’s actually 
pretty easy; you can give them honey afterwards, and they eat it. But 
Riverdale is better than everything. I will talk to anyone about the charac-
ters and the story and every single thing about that show. It might be the 
most perfect thing on TV.”

“Nobody’s ever addressed breaking up in the real world, in 2017,” says Cazzie David of 
the impetus behind her web series, Eighty-Sixed, which follows the 23-year-old through 
a fictional—and gleefully awkward—romantic split. “There’s no rom-com about what 
happens when you accidentally like your ex’s Instagram photo. That kind of stuff creates 
a lot of anxiety. And anxiety can be really funny, at least to other people.” The Los Angeles 
resident would know—her dad, Larry David, basically invented the “stress comedy” genre. 

“I wanted to give my friends and other girls a guide of what not to do when you’re breaking 
up with someone,” she continues, “and hopefully it helps, because the character will 
literally do all the overthinking for you.” That means you can tune into Eighty-Sixed, then 
skip straight to the best phase of your breakup—the one with unlimited Ben & Jerry’s and 
sketchy Tinder rebounds. 
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B-E AGGRESSIVE
“I wanted to make money to pay for college, so my cousin told me about 
auditions for a professional cheerleading team in Toronto. I thought, 
‘Maybe if I become a cheerleader, I can meet managers or agents. Maybe 
I can sing the national anthem at a game and someone in the industry 
will hear me.’ I saw everything as an opportunity to further my music. I 
was literally the cheerleader who had a mixtape in between her pom-
poms at events. ‘Hi! Go team! Here’s my music! Listen to my shit!’ It 
never worked, but it gave me a chance to get a thicker skin, and to realize 
that even if people said no to my music, they respected my hustle.”

PRESS PAUSE ONSTAGE
“Something I learned on tour this year is to stay as present as possible, 
because shit fl ies by so quick. I blinked and 2017 was almost over, even 
though it’s one of the best years I’ve ever had. When I’m performing, I 
have to tell myself, ‘Wait a minute. You need to be here right now. You 
need to hold these memories and remember time is golden.’ I’ll always 
kneel down just before my fi rst song. I take fi ve seconds of meditation 
and prayer. Paying attention to my breath makes me happy to be alive. 
And that really grounds me during a performance.”

BRING A BOOK
“Right now, I’m reading The Handmaid’s Tale. I’m not too interested in the 
TV version, because written words are much more powerful in my head 
than on-screen. In a book, you can create a world in your imagination 
that’s as intricate as you want. Even something like Angels & Demons. 
I was reading it thinking, ‘This is incredible! This is so scary!’ Then I 
watched the movie and I was like, ‘Eh.’ [Laughs] I mean, it was cool, but 
your imagination is cooler.”

PAY IT FORWARD
“When I was 19, I worked at a bar doing bottle service. The DJ there was 
a dope guy named Lil’ Pete, and he ended up giving me a chance. I gave 
him one of my songs—it was called ‘Send a Bottle,’ ironically—and he 
played it in the club. Then he said he was gonna play it on his radio show. 
So me and my family were at a friend’s cottage north of Toronto, and 
my dad grabbed everybody and got all seven of their cars to park right 
beside each other and blasted the sound. When my song came on, my 
mom got tears in her eyes. That moment meant so much to me. It taught 
me that if you see someone struggling and you like what someone’s 
doing, a little positivity can mean the fucking world to them.”

When you can name-check Calvin Harris and Romeo Santos as collaborators, you know 
you’ve made it, right? “There’s no such thing,” says Jessie Reyez, the singer-songwriter 
whose rap sheet reads like an MTV VMA nominee list. “All you can do is keep pushing 
yourself, and hope your music reaches more people.” So far, so good. This year the 
27-year-old has made her debut on The Tonight Show Starring Jimmy Fallon, earned an 
iHeartRadio best new artist nomination in her native Canada, and released a short film, 
Gatekeeper, about a real-life encounter with a lecherous music producer. “He gave me 
the worst piece of trash advice I’ve ever gotten in my life,” she says. “You don’t have to 
sleep with people to move up. You have to be true to yourself and never stop working hard 
on your craft.” As her EP Kiddo racks up thousands of downloads, Reyez is living, breathing, 
singing, jumping, giggling proof that her work philosophy is 100 percent correct.
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HELP ISN’T A DIRTY WORD
“When you’re doing a creative project, don’t be afraid to ask for help 
from someone older than you. Exhaust every resource. It’s like a two-
way street—you want to get your work out there, but other people want 
to boost new voices and stay connected to young people, so let them. 
Asking for help isn’t admitting you can’t do something; it’s basically just 
using love and connection to propel you forward.”

MODELING, THE FEMINIST WAY
“Feminism is having the freedom to do whatever you want with your 
body—as long as it’s not destructive or hateful toward others. In terms of 
being a model, I think body autonomy is super important. Even though 
it’s hard and requires a lot, you have to commit to yourself and everyone 
around you that you have complete ownership. People try to change 
your image, but you are the ideal image, because everybody’s di� erent. 
Models should look like real people, not an unattainable standard. Once 
you realize that being in the fashion industry doesn’t mean you have to 
fi t some archaic ideal, that you can become the ideal, that incorporates 
feminism and owning yourself.”

FOR MAXIMUM RESULTS, GET OUT THERE
“Go outside and meet people. That’s a hard task sometimes, I get it. But 
you’ll never learn new things or meet new people if you stay at home. 
I know I’ve become a smarter, better person because of the Art Hoe 
Collective, because we all have di� erent views and di� erent ways of try-
ing to create change in the world. Conversations about race and art are 
really hard, but we have to have them. How else are we going to learn 
more about ourselves and each other if we don’t ask people about their 
narratives?”

MAKE A GALLERY VISIT
“I get how visiting a gallery for the fi rst time can be intimidating, but 
people love to talk about themselves and their artwork. They’re just 
waiting for you to come in, I swear. You can go online and fi nd an events 
calendar of new art shows really easily, and usually they have bios of the 
artists and their previous works, so you can read up on them. Or you can 
just walk into any gallery when it’s open and talk to the person in there. 
They’ll give you an in-depth explanation of what’s up right now. Don’t 
worry about being a burden. [Curators and artists] want to talk to you. 
They’re waiting to spring it all on you. It’s their job.”

“I wasn’t very interesting in high school,” says Gabrielle Richardson. We’re pretty sure she’s lying. 
The curator, artist, and model grew up in Philadelphia, spent summers in New York City, edited 
her school’s art magazine, captained their poetry team, and created a pop-up gallery entirely 
from crowdsourced funds. “It was definitely hard,” she admits, “but when you’re a teenager, 
you decide you’re going to do something and you don’t stop until it gets done.” But it turns 
out the high school art show was just a teaser: Now Richardson champions new voices on the 
gallery circuit as a founding member of the Art Hoe Collective, a group that spotlights emerging 
artists of color. She’s also a model—signed last year by Muse—for brands like Adidas and Urban 
Outfitters. “That’s Tumblr’s fault,” she insists. “I have a page, my friends and I like to do photo 
shoots, and suddenly I’m getting DMs about doing a Gucci shoot.” Even Richardson can admit 
that’s pretty interesting.
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THE ART OF GETTING SHIT DONE
“Procrastination is a way to escape feelings of failure. If you do something 
last minute and it’s not good, you can tell yourself, ‘Well, I did this in a 
night. It was a rush job.’ And I think sometimes getting over procrastina-
tion and writer’s block is to be OK with making something not perfect, 
or even not great. Complete something that’s, like, two-and-a-half stars! 
Two-and-a-half stars is a good start. Commit to fi nish things, whether 
they’re good or not. That can go a long way toward changing your mind-
set. You’re never going to run out of ideas, as long as you’re living. So 
don’t ‘save’ the good ones. Just go for it.”

UNICORN HAIR AF
“I was in Moscow and my friend, who lived there, had very vividly colored 
hair. I was obsessed with it. She said, ‘This cool Russian woman comes 
over to my house and does it.’ I was going through a life change. I was try-
ing to sell my fi rst book. I needed to usher myself into a new life of being 
a professional writer. So I thought, ‘Why not? Let’s do this.’ What’s inter-
esting about having crazy-colored hair is that little kids really like it, and 
people want to have conversations with me. Even people who might nor-
mally harass me on the street, they just want to talk about having green 
and aqua hair! So I get to talk to strangers in a friendly, consensual way.”

GUIDED BY VOICES
“When people ask, ‘How did you develop your writing voice?’ I’m like, ‘You 
kind of have to su� er a little bit!’ I felt really ostracized and bullied as a 
kid, but looking back, so many of the insults were racial. Kids would say 
they couldn’t tell me apart from the other Asian at school. My last name 
became an insult itself. I can’t feel bad about being an outcast because 
I refuse to feel bad about being an immigrant, an Asian-American, and 
a woman of color. And I was into freaky art and punk rock. I cared a lot 
about reading, and didn’t always like what was on the radio. That was 
enough to be an outcast in my grade. As an adult, I realize that’s a point 
of excitement rather than a point of shame. Having a core and an interest 
in things that aren’t swayed by a mob mentality, that will always serve a 
person well.”

THE TAVI EFFECT
“When Tavi Gevinson announced she was starting a magazine, I wrote 
her right away and said, ‘Let me be a part of it.’ She wrote me back a 
year later—seriously—and said, ‘We’re fi nally doing Rookie; will you come 
on sta� ?’ Everyone was like, ‘Why are you trying to write for a preteen 
instead of a serious literary magazine?’ But it was something I really 
believed in. Young women needed a magazine like Rookie. Her age was 
irrelevant—it still is. And because I said yes, I learned how to pitch arti-
cles. I learned how to write on a deadline. I learned how to write things 
that are meant to be read by people—lots of people—and that made me 
realize that I had to be responsible with my words.”

When Jenny Zhang was six years old, she wrote a story for a class assignment. “It was 
about the time when I was two-and-a-half, and my family went on a picnic near a train 
station in Shanghai. Suddenly my dad was getting on the train to go to America. It’s 
my first memory, really, and to me, memories were just stories, and stories were just 
entertainment. Why wouldn’t I try to tell a good one?” Zhang’s words won a prize, and got 
read over the loudspeaker to her entire elementary school. “It was my first taste of fame,” 
she says, laughing. “I loved it. I was drunk with power.” Hundreds of pages later, Zhang 
continues to win the writing game. Her first short-story collection, Sour Heart, is the 
debut release from Lena Dunham’s new publishing imprint, Lenny Books, and her work has 
appeared in The New York Times Magazine and n+1. “Writing is an easy way for someone 
who slipped under the radar to express themselves,” she says. “I had a hard time in middle 
school. I felt invisible, or worse, really picked on. Writing doesn’t care what other people 
say about you. Writing is you saying things for yourself.”
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THE ART OF GETTING SHIT DONE
“Procrastination is a way to escape feelings of failure. If you do something 
last minute and it’s not good, you can tell yourself, ‘Well, I did this in a 
night. It was a rush job.’ And I think sometimes getting over procrastina-
tion and writer’s block is to be OK with making something not perfect, 
or even not great. Complete something that’s, like, two-and-a-half stars! 
Two-and-a-half stars is a good start. Commit to fi nish things, whether 
they’re good or not. That can go a long way toward changing your mind-
set. You’re never going to run out of ideas, as long as you’re living. So 
don’t ‘save’ the good ones. Just go for it.”

UNICORN HAIR AF
“I was in Moscow and my friend, who lived there, had very vividly colored 
hair. I was obsessed with it. She said, ‘This cool Russian woman comes 
over to my house and does it.’ I was going through a life change. I was try-
ing to sell my fi rst book. I needed to usher myself into a new life of being 
a professional writer. So I thought, ‘Why not? Let’s do this.’ What’s inter-
esting about having crazy-colored hair is that little kids really like it, and 
people want to have conversations with me. Even people who might nor-
mally harass me on the street, they just want to talk about having green 
and aqua hair! So I get to talk to strangers in a friendly, consensual way.”

GUIDED BY VOICES
“When people ask, ‘How did you develop your writing voice?’ I’m like, ‘You 
kind of have to su� er a little bit!’ I felt really ostracized and bullied as a 
kid, but looking back, so many of the insults were racial. Kids would say 
they couldn’t tell me apart from the other Asian at school. My last name 
became an insult itself. I can’t feel bad about being an outcast because 
I refuse to feel bad about being an immigrant, an Asian-American, and 
a woman of color. And I was into freaky art and punk rock. I cared a lot 
about reading, and didn’t always like what was on the radio. That was 
enough to be an outcast in my grade. As an adult, I realize that’s a point 
of excitement rather than a point of shame. Having a core and an interest 
in things that aren’t swayed by a mob mentality, that will always serve a 
person well.”

THE TAVI EFFECT
“When Tavi Gevinson announced she was starting a magazine, I wrote 
her right away and said, ‘Let me be a part of it.’ She wrote me back a 
year later—seriously—and said, ‘We’re fi nally doing Rookie; will you come 
on sta� ?’ Everyone was like, ‘Why are you trying to write for a preteen 
instead of a serious literary magazine?’ But it was something I really 
believed in. Young women needed a magazine like Rookie. Her age was 
irrelevant—it still is. And because I said yes, I learned how to pitch arti-
cles. I learned how to write on a deadline. I learned how to write things 
that are meant to be read by people—lots of people—and that made me 
realize that I had to be responsible with my words.”

When Jenny Zhang was six years old, she wrote a story for a class assignment. “It was 
about the time when I was two-and-a-half, and my family went on a picnic near a train 
station in Shanghai. Suddenly my dad was getting on the train to go to America. It’s 
my first memory, really, and to me, memories were just stories, and stories were just 
entertainment. Why wouldn’t I try to tell a good one?” Zhang’s words won a prize, and got 
read over the loudspeaker to her entire elementary school. “It was my first taste of fame,” 
she says, laughing. “I loved it. I was drunk with power.” Hundreds of pages later, Zhang 
continues to win the writing game. Her first short-story collection, Sour Heart, is the 
debut release from Lena Dunham’s new publishing imprint, Lenny Books, and her work has 
appeared in The New York Times Magazine and n+1. “Writing is an easy way for someone 
who slipped under the radar to express themselves,” she says. “I had a hard time in middle 
school. I felt invisible, or worse, really picked on. Writing doesn’t care what other people 
say about you. Writing is you saying things for yourself.”
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LOOK BEYOND LIKES
“When I look back at my career so far, I feel like the most obvious ‘big 
break’ I could say I’ve had is through Instagram, because I’ve gotten so 
many followers [174,000 and climbing]. And it has been an amazing plat-
form to have my work on, and connect with people. But a lot of people 
assume I got my job at Helmut Lang through Instagram, and that’s abso-
lutely not the case. I worked at Opening Ceremony. I worked for big mag-
azines. And to me, living and working o� line is the most important thing. 
Before I start any project, I ask, ‘What’s happening in the real world? How 
can this work and this message connect to that?’ Because I couldn’t do 
what I do without my real-life experiences. No artist can.”

BARGAIN BINGE FTW
“Dollar stores don’t exist in Australia, and if you really dig through them, 
you can fi nd insane things. Right now, I’m wearing these diamanté Chanel 
earrings that I found in a dollar store. They’re obviously fake, but they’re 
so amazing. I found these jewel-encrusted Gucci hair clips the other day 
as well. They’re so tacky. I’m in love with them.”

LOVE THY NEIGHBORS
“I live in Bushwick [Brooklyn]. The sense of community there is so incred-
ible. I haven’t seen it exist anywhere else. People are so tight and kind, 
and it’s such a welcoming kind of creative culture. People have great 
style, consciously or not, because they’re in this space where everyone is 
doing some kind of art. And that makes it easier to be braver as an artist, 
because you know you’re not on your own.”

THE MAGIC OF FILM
“When I was 15 or 16, my dad bought me a DSLR camera and tripod and a 
fl ash and all the accessories. He was like, ‘Do what you will with this, it’s 
yours.’ I just went for it. But with fi lm, there’s something that feels like 
magic to an artist. There’s such feeling and emotion, and everything is a 
surprise, because you don’t see the images right away. It’s trial and error, 
and it makes you more patient, but it also makes you trust yourself more.”

Call any other girl fake and you’ll get your ass kicked. Say it to Ava Nirui and she’ll probably 
give you a hug. The Sydney native got Insta-famous (@avanope) for designing tiny 

“Balenciaga” hoodies for Barbie dolls, then charmed the fi ckle fashion world by stamping 
her asthma inhaler with pink Louis Vuitton logos. After bringing her tongue-in-chic bootleg 
aesthetic to marketing gigs at Opening Ceremony and Assembly New York, Nirui scored a 
job at Helmut Lang, the ’90s uber-brand aggressively staging a comeback this season. “I’m 
their digital editor,” she says, “but since there are only four of us on the creative team, I get 
to do some of everything.” Being a multi-threat comes naturally to Nirui, and she’s found 
another outlet in analog photography, which she’s practiced for six years. “I gave it a rest 
when I fi rst started working in fashion,” she says, “but when I fi nally picked up my camera 
again, I felt really inspired and kind of powerful. Even though I work online, I don’t want to 
defi ne my work as just one thing. How boring, right?”
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WORK / STUDY
“I’m from Long Island, and I went to the Fashion Institute of Technology 
in New York. I didn’t know what I wanted to do; I just knew I wanted to 
travel. I was like, ‘I should go to Morocco. I should go to Africa. Maybe I’ll 
import fabrics and fi nd weird prints.’ But I was working for a construc-
tion company to pay for school, and that’s how I learned about wood. I got 
obsessed with it—fi nding it, fi guring out how to use it, fi guring out how 
lumber a� ected the environment. It’s really why I am who I am today.”

WHAT DOESN’T KILL YOU…
“I travel to fi nd all the wood myself. It’s usually fi ne, but one time I went to 
Guyana and some insane shit happened—like, it should have been a movie. 
I got held up at gunpoint by a gangster. He put a gun to my head, and fi ve 
of his henchmen had machine guns pointed at me. He kept asking, ‘Why 
are you in my country? What are you doing here?’ For two hours, I tried to 
explain to him that I was fi nding wood for my art. Eventually he let me go. 
I got cholera on that same trip. [Laughs] And I still didn’t die.”

NEVER SAY NEVER
“When I fi rst brought wood back from the rainforest, I got my mom to 
drive me to saw mills in Long Island and upstate New York. I’d show 
them my wood and they’d say, ‘We can’t cut this. Nobody can. It’s too 
hard.’ But I fi nally found someone who let me borrow their saw. I got a 
new blade. I made the fi rst cut myself. I made a tabletop. And that was 
the beginning of my work—a bunch of people saying no until one person 
said yes.”

DON’T READ THE COMMENTS
“I love being part of the woodworking community on social media, but 
because I’m a woman in the fi eld, I get some really weird messages. I’ve 
gotten notes from men calling me ‘disrespectful’ because there’s a photo 
of me in my bathing suit or a dress, as if being curvy somehow inherently 
means I can’t also be skilled or respectful. What those men really mean 
is, I can’t be female and be a good woodworker. It’s so backward. But for 
all those messages, I get amazing ones from people who want to know 
more about the wood, more about the communities we’re working with in 
Panama, more about the creative process. Those are the important ones.”

“Nature brings out a certain kind of freedom,” says Alexandra Climent from her Brooklyn 
studio. “When you’re in a forest, you’re not thinking, ‘Can I do this?’ You’re thinking, ‘This 
is beautiful. How can I be a part of it?’ And that makes everything more possible.” For 
Climent, the possibility of  turning sustainable rainforest wood into furniture, tableware, 
and more has become a reality—though working with exotic lumber can be, well, hard. “It’s 
basically the wooden version of steel,” she concedes. “It can break your saw if you’re not 
careful.” If shattered blades aren’t scary enough, consider this: Climent often braves the 
elements in Central and South America to source her materials personally. “My last trip 
was to Panama,” she says, “and to get to the forests, I had to basically swim across some 
lakes and streams. I could feel the bugs biting me, but I figured as long as they weren’t 
snakes, I would be fine.”

ph
ot

og
ra

ph
ed

 b
y 

ti�
 a

ny
 n

ic
ho

ls
on

. 



116



117117

 The band took up the challenge, making Wonderful Wonderful the 
fi rst project on which they let a producer in so closely to the recording 
process. “We needed some perspective,” Vannucci says, “somebody with 
a bit of an outside-looking-in approach.” The end result is one of their 
most fully realized albums, from the heavy and ominous opening title 
track to its searing ballads, sky-high story-songs and satisfyingly melo-
dramatic soft rock. The record follows 2012’s Battle Born, marking the 
longest hiatus the chart-toppers have ever taken between albums. 
 The new album meditates on strength and vulnerability, successes and 
failure, and masculinity and idolatry. At times, Flowers’s voice sounds 
even more muscular than usual, but these moments are also among his 
most introspective. A-side closer “Run for Cover” is the album’s pulsing 
heart, an ambitious narrative recalling the group’s earnest, Springsteen-
inspired sophomore record, Sam’s Town. With explosive rock ri� s and 
soaring electronics, it plays out like a 2017 synth-laced post-punk update 
to “Born to Run.” Its arena-sized heartland rock channels don’t-look-back 
escapism, but here instead is a song about a less savory topic, though 
one as American as apple pie: running from toxic men in power. Where 
the Boss sings about running with abandon to fi nd the meaning of love 
and freedom, “Run for Cover” isn’t full of everlasting kisses in the street. 
Rather, the song is about survival. “It’s even harder when the dirtbag’s 
famous,” Flowers sings. Despite the song’s timely references to fake men 
who are “fake news,” the singer actually started writing the song nine 
years ago. “My brother would send it to me once a year and say, ‘Don’t 
forget this song,’” he recalls, “but we just didn’t have it fi nished.”
 “It’s a warning cry,” Flowers continues. “It’s like reaching out to some-
one and trying to shake them awake, when you see them heading into 
some sort of abyss.” The song is inspired by his upbringing with his four 
sisters, and seeing what they went through. “As a man, I can’t really 
fathom what it is to truly be a woman and all of the challenges that come 
with that,” he says. “But I do know what men are capable of. And that’s 
some pretty bad shit sometimes.” It’s not the only place on the album 
where he draws inspiration from the women in his life, and processing 
their struggles: On “Some Kind of Love” Flowers writes about his wife’s 
experience with PTSD, stemming from traumatic times in her youth. And 
on “Rut,” a cut full of hope and background singers, he writes from her 
perspective. 
 As Wonderful Wonderful closes, The Killers pose a huge question: 

“Have all the songs been written?” Flowers sings, over the album’s most 
sparse and solemn ri� . Clearly, they have not, and here, at 36 years old, 
Flowers shows that we never stop needing to document the process of 
growing up, of rediscovering ourselves.

“How did I get here?” It’s the question that singer-keyboardist Brandon 
Flowers found himself asking while working on the most tender moments 
of Wonderful Wonderful, The Killers’ fi fth full-length, released late last 
month. For answers, he went back to the beginning, dissecting the snotty, 
swaggering 21-year-old he was when the band started working on its 
hit-fi lled debut, Hot Fuss. He channeled that character for Wonderful 
Wonderful ’s fi rst single, “The Man.” “I’ve got gas in the tank/ I’ve got 
money in the bank/ I’ve got news for you, baby: You’re looking at the man,” 
he sings sarcastically over a late-night disco beat.  
 “When we fi rst started, I was really insecure,” Flowers says, sitting with 
drummer Ronnie Vannucci Jr. in a hotel room in New York City’s SoHo 
neighborhood. “I was performing. It wasn’t really me. I did feel like I was 
God’s gift,” he admits, laughing. “When you’re growing up, you have this 
perception of what it is to be a man. It usually revolves around being 
tough, and bringing home the bacon, and being suave. And what I’ve 
come to fi nd is that to be a real man you have to have a lot more empathy 
and compassion.” The single attempts to reconcile those realizations, 
though its humor makes it an outlier on the pointedly mature album.
 The Killers have been together for over 15 years, so it’s appropriate 
that Wonderful Wonderful feels almost like a coming-of-age record. The 
band’s origin story dates back to 2001, when Flowers and guitarist Dave 
Keuning met through a classifi ed ad in a Las Vegas newspaper. The fi rst 
song they wrote together was “Mr. Brightside,” which they then per-
formed at an open mic. Vannucci and bassist Mark Stoermer, who played 
around in other local bands, joined in 2002. A few years later they made 
it big: That fi rst track would go on to be hailed as one of Pitchfork’s best 
songs of the century, and they would eventually sell a total of over 15 mil-
lion albums worldwide. 
 But when Flowers, Vannucci, and their counterparts were thrust into 
the spotlight, they were still getting to know one another. “It resembles a 
marriage,” Flowers says of the group’s dynamic. “Like any relationship, it 
takes a lot of work. We’ve lasted longer than a lot of other bands.” “They 
say that seven years into a marriage is when [it] starts to get tough,” 
Vannucci adds. “It’s the same for a band. We’ve had two of those seven-
year stretches.”
 Creative endurance inevitably requires some level of transformation—
which they realized during a visit to producer Jacknife Lee’s Los Angeles 
studio. “Brandon and I drove out to [Lee’s] place,” Vannucci recalls. “We 
were sort of interviewing producers. One of the things he said was that he 
believes in rock ’n’ roll but that we’d have to do something di� erent. And 
it was going to be slightly uncomfortable.” 

Boys to Men
the killers come full circle on their fi fth album, wonderful wonderful. 

by liz pelly. photographed by anton corbijn
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wants a scene to look like, down to every line, every blink. I came from 
the indie world where it’s like, ‘Two takes, done!’ This was an endurance 
test,” she recalls.
 Gross’s parents are Paul Gross and Martha Burns, well-known 
Canadian actors who shared top billing in Slings & Arrows, an acclaimed 
TV dramedy about the backstage antics at a Shakespeare festival. 
Growing up in a dramatically renowned family got Gross excited about 
acting, “which is really not cool at all to say,” according to her. But if 
she had to pinpoint the “come to Jesus” moment that led her to pursue 
performing full-time, it happened when she watched a di� erent Bard-
inspired work of fi ction: Shakespeare in Love. That said, her favorite 
childhood movie—her favorite movie even now, she says—was The Matrix. 

“I was nine when it came out on VHS and I watched it every single day for 
a summer,” she says. “I wanted to be Trinity.” 
 Gross liked living in Pittsburgh for the Mindhunter shoot, but she’s 
happy to be back in New York, where her apartment (which belongs to 
her parents, and is also inhabited by her 23-year-old brother) straddles 
the border of the Lower East Side and Chinatown. She doesn’t have a 
driver’s license, which made moving into her Pittsburgh apartment con-
siderably more complicated. “I got the keys, got in, and then was like, ‘Oh, 
I don’t have any furniture.’” And so she did what any reasonable person 
would do: She ordered an Uber. “[The driver] was so sweet. He was like, 
‘Hold up, you just moved in today and now you’re going to buy stu�  for 
your house, but you don’t have a car? I’ll help you out.’ It was amazing. 
We went to Target together so I could buy an air mattress.” 
 From any angle, Hannah Gross seems poised for stardom, but she 
still calls herself a rookie, new to photo shoots and interviews and all the 
business of being a successful working actor. She’s been lucky, she says, 
knocking on the tabletop between us, especially because she doesn’t 
know what else she’d be doing if not the family business. If her dad had 
his way, they’d share a hobby, too: He’s selling her hard on qigong, a 
meditative, tai chi-like practice that emphasizes both physical movement 
and spirituality. “He’s really trying to get me into it,” Gross says. “‘Did 
you know the Shaolin temple is right there on Delancey?’ My friend was 
with me and she was like, ‘That’s something you save for when you’re 60. 
You need to get to that point.’”

Within a few minutes of meeting each other, Hannah Gross and I are 
trapped. We’re stuck on the fi rst fl oor of the SoHo building where her 
NYLON photo shoot took place, and try as we might, the door leading 
back onto the street just won’t open. There’s no knob, no buzzer, no lock 
for a key we wouldn’t have, anyway. It’s an experience that would be 
mildly terrifying—not unlike the prelude to a grisly murder on Mindhunter, 
the chilling Netfl ix crime drama in which Gross co-stars—if it weren’t so 
funny. When all seems lost, Gross gives the door one last determined 
push and it swings open into the sunshine. We survive.
 A few blocks away at the casual bistro Lucky Strike, Gross orders a 
Coke and a grilled chicken sandwich, which comes with a side of fries 
she’s eager to share. The 26-year-old actress wears a black tee tucked 
into her jeans and a pair of sensible black sandals, the perfect uniform 
for mid-August in Manhattan. A graduate of the Experimental Theatre 
Wing of NYU’s Tisch School of the Arts, Gross moved to New York City 
from her native Toronto nine years ago, but she still doesn’t quite consider 
herself a full-on New Yorker. “I think you really have to be born here,” she 
says with a sly grin.
 On fi lm, Gross is a watchful, spellbinding presence. She embodied a 
younger version of Lois Smith’s title character in this summer’s Marjorie 
Prime, opposite Jon Hamm, but Mindhunter represents her breakthrough. 
The thriller, which is executive-produced by David Fincher, centers on the 
FBI’s Elite Serial Crime Unit and their meticulous study of imprisoned kill-
ers in the hopes of apprehending those still at large. Gross plays Debbie, 
the romantic partner of Holden Ford (Jonathan Gro� ), a special agent 
based on John E. Douglas, co-author of the 1997 book Mind Hunter: Inside 
the FBI’s Elite Serial Crime Unit, from which the show draws its inspira-
tion. Confi rmation that her character and Gro� ’s are in a relationship is 
the most Gross will reveal about the top-secret series, which premieres 
October 13. “I’m not allowed to divulge anything. Fincher put a bug in all 
of our phones, I think, to listen,” she jokes. Working with the notorious 
perfectionist, who also directed several episodes, was “so wild, so surreal,” 
Gross says, perhaps an even more transformative learning experience 
than four years of theater school. “[He] has a platonic ideal of what he 

Mind’s Eye
hannah gross doesn’t yet see herself as a professional actress, but with 
a major part in a hot new netflix thriller, that’s about to change. by molly 

fi tzpatrick. photographed by tiffany nicholson. styled by wendy mcnett
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 Serious or not, Shaw makes hardships genuinely fun to talk about. 
She makes the personal universal and the universal personal, all while 
drawing necessary attention to oft-ignored subjects. Too Legit, which 
she wrote and directed, follows Sully the morning after she’s been raped. 
The woke comedy unfolds with misogynistic absurdism—the funniest 
lines from the fi lm are also the most enraging because they, too, are 
lifted from real life. “When the body is legitimately raped, the cells have 
a way to detect evil sperm from the love sperm, and generally the body 
will shut the whole thing down,” says Sully’s doctor, repeating the theory 
put forth by former Missouri congressman Todd Akin to support his 
anti-abortion stance. When asked how loudly she said “No” to her rapist, 
Sully replies, “I didn’t want to cause a scene,” an echo of the 15-year-old 
New Hampshire student who, in a courtroom cross-examination, said 
she allowed her rapist to take o�  her shirt because, “I didn’t want to be 
o� ensive.” “We operate in sort of a level of being numb to certain things,” 
says Shaw. “That short specifi cally was about, ‘What if we actually say 
the stu�  that we’ve now sort of just accepted?’”
 Shaw was not born a confi dent torchbearer of women’s rights. In 
fact, she says, “It’s not lost on me that this couldn’t have happened 10 
years ago.” She shouts out women who paved the way for her, includ-
ing Transparent executive producer Jill Soloway and Twilight director 
Catherine Hardwicke—both early supporters of her work. So, too, Shaw 
admits that 10 years ago she didn’t even know that she was capable 
of writing, let alone running her own show. It took years on set as an 
actress with the likes of the Duplass brothers on The Freebie and Sam 
Esmail on Mr. Robot to help her recognize her own point of view. And, 
necessity being the mother of invention, she reached a breaking point in 
the single-mom struggle. “I was sick of auditioning and being so broke,” 
she says. 
 It was her then-boyfriend and now-husband, writer Zach Strauss, who 
suggested she put proverbial pen to paper. And after taking home her 
fi rst steady network paycheck for ABC’s Mixology in 2014, she suddenly 
had the means to actually shoot what would become the fi rst version of 
SMILF, a short that premiered at Sundance a year later and took home 
the Jury Prize. “I just did it,” she says. “And then after doing it, I was like, 

‘Oh, I can.’” Now she fi nds directing and running her own show surpris-
ingly “instinctual,” and “the most fulfi lling thing,” made all the more so by 
getting to leave a long day of work to kick up her feet with Isaac in the 
home that they have no plans on leaving anytime soon. 

Frankie Shaw is concerned that she’s being too serious. “I want to tell you 
more fun stu� ,” she says, interrupting her explanation of the inspirations 
behind her forthcoming semi-autobiographical Showtime series, SMILF, 
which she wrote, directed, and stars in, about the trials of being a twenty-
something single mom, and her 2016 short, Too Legit, in which a woman 
named Sully (Zoe Kravitz) fi nds out she’s become pregnant after a rape. 
The trouble is that the subjects Shaw focuses on are really serious. Her 
genius is that she turns them into comedic gold. “I feel comfortable mak-
ing stu� , but I don’t like to express it as myself—I like to let the work talk 
for me,” she says. 
 Sitting on the sofa of her Hollywood o� ice at Sunset Gower Studios, 
her hair tossed in a topknot, Shaw, 35, looks every bit the part of 
Bridgette Bird, SMILF’s alarmingly pretty basketball enthusiast who has 
no problem drawing the attention of men, but struggles to keep it once 
they discover she’s a mom. It’s nearly six o’clock on a summer night and 
Shaw and her team of writers show no signs of leaving soon. Even on 
three hours of sleep, her conversation darts between the kind of laugh-
out-loud personal anecdotes that have found their way into her work and 
the harrowing history of the mistreatment of women that has made her 
certain these stories deserve to be told. 
 For example, Shaw, a Brookline, Massachusetts-raised Barnard grad, 
ended a two-year sexual dry spell after the birth of her son, Isaac (now 9), 
while he slept on a small bed on the fl oor in the same room. That’s in the 
show. So is the time she had to bring her son to a Breaking Bad audition. 

“I’m really interested in how as a culture we don’t support mothers,” she 
says. “It’s sort of this hypocrisy that motherhood is as American as apple 
pie kind of thing, and yet you really cannot be in this country and be a par-
ticipant in the workforce [if you are] a primary caregiver.” 
 Instead of dwelling on the hair-pulling state of inequality in the world, 
she takes a wide-eyed and grinning dive into a story about the time she 
and Isaac rented a room from a family, who, along with owning a litany of 
animals including a baby goat, wouldn’t allow their tenants into any part 
of the house, “except the kitchen to make a meal quickly,” she says, laugh-
ing in disbelief. Within months of moving in, she and Isaac hightailed it to 
a friend’s place. “We moved every three months for two years. Normally 
you have your shit together by the time you have a kid. Being a single 
mom when Isaac was so small was so hard, but there were so many victo-
ries, too.”

Singular Mom
frankie shaw mined her ups and downs as a young single mother 
to create one of the most refreshing new shows on television. by 

mackenzie wagoner. photographed by john clayton lee. styled by 
virginia fontaine
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Everything Todd Haynes touches comes alive. 
Drawing on a childhood spent building things with 
popsicle sticks and glue, the filmmaker play-acted 
the troubled final years of singer Karen Carpenter 
with Barbie dolls in his 1988 short-form standout, 
Superstar. Since then, he’s won over a wider 
audience by breathing life back into the breathless 
melodramas of the ‘50s with the poignant homages 
Far From Heaven and Carol, and by channeling 
multiple Bob Dylans using different actors for the 
experimental biopic I’m Not There. His latest film, 
Wonderstruck, is an adaptation of a children’s book 
about two deaf children separated by decades, and 
fixates on museum exhibits, stop-motion figurines, 
and one painstakingly detailed diorama.  It also stars 
Millicent Simmonds, a 14-year-old deaf actress 
whom Haynes cast after a nationwide search. The 
openly gay and profoundly empathetic director looks 
at people the same way he looks at things: by seeing 
all the care that’s gone into their making.

What criteria were you using in the search 
for child actors that led you to Millicent 
Simmonds?
I felt it would be of tremendous meaning and value to find 
a real deaf kid to play the part. That meant we’d have to 
venture outside the professional realm of experienced 
child actors. There are some deaf acting groups in the 
country, but not a lot, and they don’t have a lot of younger 
members. So we solicited schools and different places 
around the deaf communities of various cities and asked 
them to put up postings announcing this film, and asking 
kids to send in self-made tapes. We got 200 entries, but 
on Millie’s first tape, there was such a joy in the way that 

Todd 
Haynes
the director’s latest 
spellbinder, wonderstruck, 
proves yet again that he is an 
artist of profound feeling. by 
charles bramesco. illustrated 
by liz riccardi

FILM

she communicated. She uses her whole body and face to describe 
her love of sign language. You understand her without knowing ASL. 
It never feels over-gesticulated, and there’s an element of confident 
restraint that takes hearing actors an entire career to achieve.

Does nostalgia play a big role in your filmography?
Nostalgia is a term that limits what we think we can learn from 
the past, because it’s infused with a romanticism that suggests a 
blindness or all-acceptance. There’s so much pain and struggle that 
[people in] these decades suffered through, and can’t forget. As we 
lose those generations, one wonders how we might lose track of the 
past’s costs. But I can still learn something about the present by going 
back. It’s like World War II veterans being alive during a time when 
America threatens nuclear action against adversaries. They have their 
own perspective to offer.

What’s your take on the current state of the American 
queer film?
I don’t really know. I think some of the political culture around 
queerness that I grew up with during the AIDS era galvanized an 
independent film culture into having an assertive role. There have 
been tremendous victories in the fight against HIV, in the fight for 
legislative freedoms for queer people in America, but that’s lightly 
lessened the urgency to speak out politically. To look at the status 
of independent film’s role today, we’re in a period of change in how 
media is experienced. That’s drained a lot of the resources that used 
to go into independent filmmaking and diverted them to the small 
screen and streaming options.

A lot of your characters share a fear of their everyday 
life becoming humdrum. Do you share that anxiety?
I do. It’s sort of been the lifeblood of the melodrama, and it was the 
way people used to denigrate it: It was about trivial matters, story 
lines from an average household that get pumped up. It’s the stuff of 
our real lives, stories about how things like love and family can actually 
limit our freedoms. That speaks more to how we really live than the 
escapist fantasies of action-dominated Western genres. Great drama 
can be found in ordinary lives, and the limitations therein.
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Dressing for 
the End of 
the World 
in blade runner 2049, the future is 
bleak. the fashion is anything but. 
by fi ona duncan

Walking through Skid Row, an area of downtown L.A. 
where thousands of homeless people have congregated 
for nearly a century, a friend of mine told me he was, for 
better or worse, reminded of the work of Rick Owens, 
the Paris-based high-fashion designer whose look is 
sun-bleached and salt-stained—dirt-affected rags, robes, 
army surplus, and t-shirts.  “Don’t tell Rick Owens,”  says 
Renée April, the lead costume designer for Blade Runner 
2049, when I mention the observation. “But I totally agree. 
That’s Rick Owens’s voice. It’s a reflection of where we 
are.” Owens was a reference for April’s costumes in the 
sequel to Ridley Scott’s 1982 future-noir classic, which 
takes place in what she calls a “deeply dystopian” and 

“impoverished” Los Angeles. “This designer is bleak, 
harsh,” she says. “I was drawn to it.”  
     April’s Owens-inspired direction is evident in the big 
buckled parkas and tight, side-zip cocooning moto-
jackets that outfit extras in the film. It’s also evident 
on Officer K, the film’s protagonist, played by Ryan 
Gosling, who wears the same coat throughout the entire 
film (April had to manufacture 50 identical coats to 
meet this demand). Like the coat Harrison Ford’s Rick 
Deckard wore in the 1982 original, Officer K’s is trench-
like, an homage to the noir detectives that came before 
him, and army green, a nod to mod, hippie, and punk 
rock’s appropriation of army surplus, counterculture, 
and outlaws. What’s new, beyond the Owensian cut, 
is fur. Officer K’s 2049 coat is bulkier, and lined with 
short matted fur. “Everything is colder,” April explains. 
    “You know how in the original Blade Runner it’s always 
raining?” she points out. April says that 2049 director 
Denis Villeneuve, a fellow Quebecois (whom she’s 
worked with before on Enemy, Sicario, and last year’s sci-
fi hit Arrival), told her, “[In the new film] it’s like that, but 
worse. The Earth is dying. It’s bleak. There’s even snow 
at times. The air is absolutely toxic in parts, everybody 
wears a mask. Imagine, if you had money, you wouldn’t 
be living here. The wealthy people don’t stay on Earth.”
 Poverty freezes progress in Blade Runner 2049, as it 
does in real life. The clothes April created reflected this 
reality. “It’s 30 years later, but not much has happened 

on Earth, so it’s almost in the same plane. It’s not 
a spectacular evolution,” she says. What we see 
is familiar. It’s Rick Owens, Skid Row, Hot Topic, 
cyberpunk, and Miu Miu riffing on anime geishas. On 
actor Mackenzie Davis’s unnamed character, it’s ‘90s 
club kid meets Daryl Hannah in the original Blade 
Runner. “I did something weird where she’s wearing 
transparent plastic but also fur,” April confesses. “It 
doesn’t really make sense.”
 But that’s all she can say. Blade Runner 2049 is one 
of the most anticipated movies of the year, and its cast 
and crew, April included, are sworn to secrecy before 
the film’s release on October 6. One thing April can tell 
us is that working on this film was more than a dream 
come true. “I remember seeing the original Blade 
Runner in theaters,” April says. “And I thought, ‘I’ll 
never be able to do something like that.’ Blade Runner 
was in my top five movies, visually and for the story. 
It’s brilliant. So when Denis asked me to do it, my first 
reaction was, ‘Never. I can’t touch it.’ But for Denis, I 
had to.”

Costume sketches by costume 
designer Renée April for 
Alcon Entertainment’s Blade 
Runner 2049, a Warner Bros. 
Pictures and Sony Pictures 
Entertainment release.



You won’t often fi nd Kawita Vatanajyankur in an upright position. 
The Thai-Australian artist incorporates “meditation postures” into 
her performance pieces and will be showing her works as part of 
Stamina, a two-person exhibition curated by Alexandra Fanning at 
Secret Dungeon in Brooklyn’s East Williamsburg. Here, we talk to 
the artist about her process, her inspiration, and the toughest pose 
she’s attempted. AT

How long does it take to make one of your digital paintings?
It usually takes around a month to practice the performance itself, 
before I fi lm it. The preparation involves meditating, exercising, and 
adjusting the physicality of my body in order to act like a tool, an 
object, a machine, and then I take two to three weeks to color-correct.  

How does meditation tie into your work?
Meditation is a way to release negativity and remain in the present. 
Once you can understand and let go of your pain, you can push your 
limits both physically and psychologically, eventually letting go of your 
sense of self and limitations, transforming yourself entirely. In my case, 
I transform into the sculpted objects and tools required for my practice.  

What is the most difficult pose you have attempted?
The Scale of Justice (above left), in which my body balances on a beam, 
baskets tied to my neck and feet, the baskets fi lling with vegetables 
being thrown by people o� -camera.

What is an exhibition that you will never forget?
Bill Viola’s Ocean Without a Shore at the National Gallery of Victoria in 
Australia. The work struck me as so poetic and spiritual, navigating the 
intersection between life and death. 

What destinations other than Thailand inspire you?
I lived in Melbourne, Australia, for more than a decade and found inspi-
ration in the feeling of living abroad. I’ll be starting a research residency 
in New Zealand, and also have my eye on exploring India. 

ART

This month, the Museum of Modern Art will step outside of 
its comfort zone with the new exhibition Items: Is Fashion 
Modern? Senior curator Paola Antonelli pondered what it 
might mean for MoMA to include garments in its collection, 
considering the only other fashion exhibition at the museum 
was Bernard Rudofsky’s Are Clothes Modern? in 1944. 
“Historically this has not been part of the Museum’s remit,” 
Antonelli says. “In great part [that’s] because previous 
curators in the architecture and design department 
perceived the seasonality of fashion as antithetical to a 
history of modern design that, traditionally, is based on a 
set of principles which also includes timelessness. I thought 
this was curious as it was such a glaring omission.” The 
show will include 111 items of clothing and explore the ways 
in which fashion has and has not been included in the design 
history of the last century. AUSTEN TOSONE

Mona Hatoum will be showing her first major solo exhibition 
in the United States in 20 years this month at The Menil 
Collection in Houston. The Lebanese-born, Palestinian 
artist has been working closely with senior curator Michelle 
White for the past five years. “When [we] began developing 
this project, we could have never anticipated the current 
political climate, which lends such urgency and importance 
to her work in this moment,” White says. “It is extraordinary 
how Hatoum’s sculptures and installations so powerfully 
question how we find meaning and a sense of home in such 
an unstable world.” This exhibition will focus on Hatoum’s 
investigation of the uncanny, and specifically how it can 
evoke uncertainty about one’s place in the world. AT

Mona Hatoum: 
Terra Infi rma

Items: Is Fashion Modern? 

Five Questions With Kawita Vatanajyankur
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You won’t often fi nd Kawita Vatanajyankur in an upright position. 
The Thai-Australian artist incorporates “meditation postures” into 
her performance pieces and will be showing her works as part of 
Stamina, a two-person exhibition curated by Alexandra Fanning at 
Secret Dungeon in Brooklyn’s East Williamsburg. Here, we talk to 
the artist about her process, her inspiration, and the toughest pose 
she’s attempted. AT

How long does it take to make one of your digital paintings?
It usually takes around a month to practice the performance itself, 
before I fi lm it. The preparation involves meditating, exercising, and 
adjusting the physicality of my body in order to act like a tool, an 
object, a machine, and then I take two to three weeks to color-correct.  

How does meditation tie into your work?
Meditation is a way to release negativity and remain in the present. 
Once you can understand and let go of your pain, you can push your 
limits both physically and psychologically, eventually letting go of your 
sense of self and limitations, transforming yourself entirely. In my case, 
I transform into the sculpted objects and tools required for my practice.  

What is the most difficult pose you have attempted?
The Scale of Justice (above left), in which my body balances on a beam, 
baskets tied to my neck and feet, the baskets fi lling with vegetables 
being thrown by people o� -camera.

What is an exhibition that you will never forget?
Bill Viola’s Ocean Without a Shore at the National Gallery of Victoria in 
Australia. The work struck me as so poetic and spiritual, navigating the 
intersection between life and death. 

What destinations other than Thailand inspire you?
I lived in Melbourne, Australia, for more than a decade and found inspi-
ration in the feeling of living abroad. I’ll be starting a research residency 
in New Zealand, and also have my eye on exploring India. 

ART

This month, the Museum of Modern Art will step outside of 
its comfort zone with the new exhibition Items: Is Fashion 
Modern? Senior curator Paola Antonelli pondered what it Modern? Senior curator Paola Antonelli pondered what it Modern?
might mean for MoMA to include garments in its collection, 
considering the only other fashion exhibition at the museum 
was Bernard Rudofsky’s Are Clothes Modern? in 1944. 
“Historically this has not been part of the Museum’s remit,” 
Antonelli says. “In great part [that’s] because previous 
curators in the architecture and design department 
perceived the seasonality of fashion as antithetical to a 
history of modern design that, traditionally, is based on a 
set of principles which also includes timelessness. I thought 
this was curious as it was such a glaring omission.” The 
show will include 111 items of clothing and explore the ways 
in which fashion has and has not been included in the design 
history of the last century. AUSTEN TOSONE

Mona Hatoum will be showing her first major solo exhibition 
in the United States in 20 years this month at The Menil 
Collection in Houston. The Lebanese-born, Palestinian 
artist has been working closely with senior curator Michelle 
White for the past five years. “When [we] began developing 
this project, we could have never anticipated the current 
political climate, which lends such urgency and importance 
to her work in this moment,” White says. “It is extraordinary 
how Hatoum’s sculptures and installations so powerfully 
question how we find meaning and a sense of home in such 
an unstable world.” This exhibition will focus on Hatoum’s 
investigation of the uncanny, and specifically how it can 
evoke uncertainty about one’s place in the world. AT

Mona Hatoum: 
Terra Infi rma

Items: Is Fashion Modern?

Five Questions With Kawita Vatanajyankur
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It’s all mellow vibes at Chillhouse, the 
one-stop shop for massages, nontoxic 
manicures, drinks, and bites that has 
taken over New York City’s Lower East 
Side (and Instagram) since its open-
ing this past March. The café-spa 
serves up tasty, pastel-hued lattes 
like its popular Beet-Chata and the 
turmeric-based Golden Latte, as well as 
snacks like smoked mackerel toast and 
mango vegan yogurt parfait. This fall, 
Chillhouse will be taking its menu one 
step further with the addition of more 

“results-driven lattes,” as owner Cyndi 
Ramirez-Fulton describes them, that 
aim to reduce infl ammation, improve 
blood fl ow, and provide countless other 
health benefi ts. “We put together some 
blends that are a bit more compre-
hensive,” says beverage director Grant 
Wheeler. “We want to be more trans-
parent about what’s in these things, 
what they do, and what works for you.” 
The extended drink menu will feature 
four categories: the current Wind Me 
Up and Turn Me On, as well as the new 
Spin My Wheels and Give Me Life. Not 
only will fl avors be added to the menu, 
but classic ones will be revamped—the 
beloved Ube-Bey Latte, for example, 
will incorporate a more more nutrient-
rich version of the purple Filipino yam 
than the extract with which it was pre-
viously made. It all sounds very chill to 
us. KERYCE CHELSI HENRY

While we may save the occasional aspirational 
recipe on Pinterest or attempt to fry some eggs in 
lieu of ordering takeout, most of us are not—and do 
not claim to be—culinary experts. Gabi Moskowitz 
and Miranda Berman won’t judge you for that, but 
they can help. In Hot Mess Kitchen, Moskowitz and 
Berman (who interned at NYLON back in the day!) 
combine storytelling with food-making in relatable 
recipes like No Cash Car Crash Carbonara, Bounced 
Check Burrito, and Fried Brain Fried Rice. The cook-
book contains seven chapters of cleverly named 
dishes and a foreword by Mindy Kaling—all of which 
will guide you to be (a little) less of a mess in your 
kitchen. Here, the authors share one of the recipes 
from their book. AUSTEN TOSONE

I’m Not Jealous Jambalaya
“This is one of our favorites, from our chapter on 
‘Eating for Your Ever-Changing Moods.’ We all know 
it’s borderline impossible to open any social media 
app and not feel a pang of jealousy seeing a high 
school nemesis post about a job you wanted, or 
watching someone take a European vacation you 
should be on, or just seeing the life of some perfect-
seeming Instagram model with a chiseled husband 
and adorable child, whose gorgeous house is some-
how 97 percent pristine white backgrounds. Well, 
instead of sending yourself down a pity spiral, we pro-
pose you make this easy jambalaya. Leave your phone 
at home and make a grocery list (like, on paper). Go to 
the market. Pick out some gorgeous peppers. Focus 
your attention exclusively on cooking, and before 
you know it, you’re in New Orleans with a pal you’ve 
invited over (or not—then you can eat it out of the pot). 
Now post a photo of your gorgeous dinner and make 
someone else jealous so the cycle can continue!” 

Chillhouse

Serves 3 to 4
INGREDIENTS 
¼ cup extra-virgin olive oil 
1 pound boneless, skinless chicken 
thighs 
1 teaspoon salt, plus more to taste 
1 teaspoon ground black pepper, 
plus more to taste 
3 stalks celery, chopped fine 
1 medium onion, chopped fine 
1 green bell pepper, cored, seeded, 
and diced 
1 pound andouille sausage, cut into 
½-inch slices 
2 garlic cloves, chopped 
1 (15-ounce) can low-sodium 
chicken broth 
1 (14-ounce) can crushed tomatoes, 
with their juice 
1 cup uncooked long-grain rice 
(white or brown) 

DIRECTIONS 
Heat the oil in a Dutch oven or large 
soup pot over medium-high heat. 
Season the chicken with the salt 
and pepper. Add to the pot and 
cook until golden brown, about 5 
minutes per side. 
Remove the chicken from the pot 
and set aside to cool. When it is cool 
enough to handle, cut into ¾-inch 
cubes and set aside. 
Add the celery, onion, and bell 
pepper to the pot. Cook, stirring, for 
5 minutes. 
Add the sausage and cook another 
3 minutes. 
Add the garlic and cook 1 minute 
more. 
Stir in the broth, tomatoes, and ½ 
cup water. Bring to a boil. 
Add the rice and the cooked 
chicken and reduce heat to 
medium-low. Simmer for 5 
minutes. 
Remove from heat and cover. 
Let stand until rice is tender and 
liquid is mostly absorbed, 30 to 35 
minutes. 
Season with more salt and pepper 
if needed. 
Serve hot, ladled into bowls.

G o  H e r e

G e t  T h i s

HOT MESS KITCHEN
BY GABI MOSKOWITZ AND 
MIRANDA BERMAN 
G R A N D  C E N T R A L  L IF E  &  S T Y L E
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All 
Access
ever the champion for candor 
and vulnerability, demi lovato 
is letting us in on her daily life 
with the release of her new 
documentary, simply complicated, 
out this month on youtube. here, 
the superstar discusses her history 
with the video-sharing site, how 
she learned to live in the moment, 
and her foray into martial arts. by 
keryce chelsi henry. illustrated by 
amy pearson

Why did now feel like the right time to 
create Simply Complicated?
Now feels like the perfect time because it’s been a really 
honest year. I couldn’t wait to take advantage of the 
opportunity, and also it felt right, with me working on my 
new album and turning 25. 

What made you decide to release it on 
YouTube?
YouTube and I have had a great relationship. It’s definitely 
been a huge platform for engaging with my fans—I’ve 
used it to reach out to my fans since I was about 13, when 
I posted my very first video on YouTube. And it’s great 
to have a documentary that fans can watch at any time 
wherever they are. 

What are some specific events we can look 
forward to seeing in the documentary?
You will get to see me in the studio, and you’ll get to see 
some philanthropic work that I did in India. 

I heard you’re boxing in it, too. 
Yeah, for over a year now I’ve been training in MMA, so I’ve been 
doing everything from boxing and kickboxing to jiujitsu.

You also did a documentary, Stay Strong, with 
MTV a few years back. How is Simply Complicated 
different?
Simply Complicated is different because it focuses on my 
journey of where I wanted to go in my life. [Stay Strong] was 
about six years ago, so I’m in a totally different place now, and 
it’s a totally different time in my life. I’ve learned so much since 
the last documentary, and I’ve gotten sober. I’ve started so 
many projects that are important to me. 

You’ve mentioned that you’re less strict about 
your future now—in the past you had a five-year 
plan but now, not so much. What do you think led 
to that change?
Just taking a look at my life and being present, living in the 
moment and listening to what I want right now, rather than 
thinking that a certain idea is what I want—knowing for sure 
and having the courage to say this is the kind of life that I want 
to live.  

Learning to live in the moment can be a difficult 
change. Did you find that it made you less 
anxious?
I do have anxiety. It’s something that I struggle with, but for 
the most part I’m in complete control of that. I’m just doing 
everything that it takes to take care of my anxiety. 

I’m sure viewers are going to appreciate 
seeing this because you’ve been very open and 
vulnerable about your personal struggles and 
how you’ve overcome them. 
I’m definitely very honest and I think viewers will be very 
receptive to that honesty in this album and in this documentary. 

What are you most excited about on your new 
album?
My new music is R&B/pop, and more soulful. I got to work with 
DJ Mustard, which was really cool. 
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pair grommet details with alluring 
fabrics for a futuristic punk 
vibe. photographed by donavon 
smallwood. styled by amber bek





This past August, we returned to Chicago’s 
Grant Park for Lollapalooza, ready for four 

days of great music and the Windy City’s best 
displays of fashion and beauty. Between danc-

ing to performances by some of our favorite 
artists—such as The Killers, Tegan and Sara, 
and The xx, to name a few—we scoured the 
park grounds for festivalgoers bringing their 
street-style A-game. The Chicago cool kids 
did not disappoint! Photographed by Shea 

Flynn and Chris Sullivan for Da Black Swan



Chicago’s biggest festival weekend wouldn’t 
be complete without the after-parties. Once 
we wrapped up at Lolla, we headed to Soho 
House Chicago for more music, drinks, and 

good times. DJ sets and performances by The 
Drums, Warpaint, and The Knocks kept us 

partying late into the night. To end the week-
end, we toasted our No. 1 angel, Charli XCX, 
in celebration of her birthday. Till next year, 

Chi-Town! Photographed by Donte Tatum and 
Beking Joassaint
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Comic-Con wouldn’t be complete without our 
annual After-Con party with NVE Experience 
Agency at San Diego’s OMNIA Nightclub. It 

was an all-out rager this year, with thousands 
of guests dancing to explosive DJ sets by 
Brody Jenner and Jamie Iovine. To end the 

night, we threw it back to the ‘90s with “East 
Coast versus West Coast” performances 

by Warren G and MA$E. Photographed by 
Michael Bezjian for Wire/Getty

aeo see ae.com 
aldo see aldoshoes.com
alice + olivia by stacey bendet 
see aliceandolivia.com
a.p.c. see usonline.apc.fr/women
armani exchange see armaniexchange.com 
breelayne see breelayne.com
chiara ferragni collection see 
chiaraferragnicollection.com
chloé see chloe.com 
christian louboutin see 
christianlouboutin.com 
chrome hearts available at 870 madison ave., 
nyc, 212.794.3100 
city chic see citychic.com
closer by wwake see closerbywwake.com
clyde see clyde.world 
coach 1941 see coach.com
corrida corset tokyo see corridacorset.com
creatures of comfort see 
creaturesofcomfort.us 
diane von furstenberg see dvf.com
dion lee see dionlee.com
dior available at 105 greene st., nyc, 
646.613.7013  
dkny see dkny.com 
dolce & gabbana see dolcegabbana.com 
dries van noten see barneys.com
dsquared2 see dsquared2.com 
eberjey x rebecca taylor see eberjey.com
eddie borgo see eddieborgo.com 
elizabeth and james see 
saksfi fthavenue.com 
ellery see ellery.com 
emilio pucci see emiliopucci.com

erdem see erdem.com
erickson beamon see 
ericksonbeamonshop.com
eye m by ileana makri see 
eye-m-ileanamakri.com
fendi see fendi.com 
fenty puma by rihanna see puma.com
fi nders keepers see shopbop.com
gap see gap.com
grey jason wu see greyjasonwu.com
g-star see g-star.com
gucci see gucci.com
h&m see hm.com
heidi merrick see heidimerrick.com
hilfi ger collection see tommy.com 
ienki ienki see farfetch.com
j brand x bella freud see jbrandjeans.com 
j.crew see jcrew.com
jennifer fi sher see jenniferfi sherjewelry.com
jeremy scott see jeremyscott.com
jill stuart see jillstuart.com
jil sander see jilsander.com
juicy couture see juicycouture.com
junya watanabe see net-a-porter.com
karl lagerfeld paris see 
karllagerfeldparis.com 
kashiro see etsy.com/shop/kashirotv
kate spade new york see katespade.com
kenneth cole see kennethcole.com
kenzo see kenzo.com
lacoste see lacoste.com
lady grey see ladygreyjewelry.com
lazy oaf see lazyoaf.com
le silla see lesilla.com 
libertine see ilovelibertine.com 

louis vuitton see louisvuitton.com 
lpa see lpathelabel.com 
mackage see mackage.com 
marc jacobs see marcjacobs.com
marni see marni.com
missoni see missoni.com
miu miu see miumiu.com
moncler see moncler.com 
moncler grenoble see farfetch.com
moth see mothclothing.co.uk
noisy may see noisymay.com
norma kamali see normakamali.com
novis see novisnyc.com
o� -white c/o virgil abloh see o� ---white.com
orla kiely see orlakiely.com 
parisa wang see parisawang.com
paul & joe see paulandjoe.com
pendleton see pendleton.com
people are strange see 
peoplearestrange.com
pierre hardy see pierrehardy.com
pinko see pinko.com
polaroid see bloomingdales.com
polite see modaoperandi.com
polo ralph lauren see ralphlauren.com
prada see prada.com
premme see premme.us
public school see publicschoolnyc.com
raf simons see farfetch.com
rebecca minko�  see rebeccaminko� .com
rebecca taylor see rebeccataylor.com
redvalentino see redvalentino.com
redwolf pdx see shopredwolf.com
r13 see r13denim.com
sacai see saksfi fthavenue.com 

saint laurent by anthony vaccarello
see ysl.com
sally lapointe see sallylapointe.com
sandro see us.sandro-paris.com
see by chloé see chloe.com
simone rocha see simonerocha.com
’s max mara see maxmara.com
sonia rykiel see soniarykiel.com
sophia webster see sophiawebster.com 
steve madden see stevemadden.com
steven alan see stevenalan.com
stuart weitzman see stuartweitzman.com
tabula rasa see tabularasa-ny.com
tanya taylor see saksfi fthavenue.com
tatras see tatras.it
tibi see tibi.com
toga see farfetch.com
tommy x gigi see usa.tommy.com
topshop unique see topshop.com
tory burch see toryburch.com
true religion see truereligion.com 
tuleste see tuleste.com
ulla johnson see ullajohnson.com
unravel see fwrd.com
valentina kova see valentinakova.com
valentino see valentino.com
veda see thisisveda.com
versace see versace.com
vionnet see vionnet.com
what goes around comes around 
available at 351 w. broadway, nyc, 
212.343.1225
zara see zara.com

 see ae.com 



O� er good for a limited time at participating Papa John’s restaurants. Not valid with any other coupons or discounts. Limited delivery area. Delivery fee may apply. 
Customer responsible for all applicable taxes. Prices may vary in Alaska and Hawaii. © 2017 Papa John’s International, Inc. All rights reserved.

Crafted from ancient grains including quinoa, 
sorghum, amaranth and te� , our new 

Gluten-Free Crust is thin, crispy and delicious.

WE JUST MADEWE JUST MADE
GLUTEN-FREEGLUTEN-FREE

NEWNEW GLUTEN-FREE GLUTEN-FREE CRUST PIZZACRUST PIZZA

ONLINE ONLY @PAPAJOHNS.COM EXPIRES 12-31-17

REGULAR MENU PRICE ORDERS
PROMO CODE: NYLON25

Not recommended for customers with Celiac Disease as pizzas may be exposed to gluten.



Lasting Love
these ’90s-inspired grungy romantic 
pieces will make your heart flutter. 
packed by dani stahl. photographed by 
will anderson

bag, $3,995, dolce & gabbana
slip dress, $178, eberjey x rebecca taylor; boots, $795, pierre hardy; 
modern muse eau de parfum spray, $68 for 1 fl . oz., estée lauder; photo 
fi nish primer water, $32, smashbox cosmetics; soleil lip foil in private 
life, $54, tom ford; nail polish in my old fl ame, $18, deborah lippmann; 
dinoplatz lost identity lip crayon, $18, too cool for school; face sheer 
blushing powder in spring rose, $50, gucci; t-shirt, $27, aeo; sunglasses, 
$215, elizabeth and james; abeille royale day cream, $154, guerlain; 
advanced ceramide capsules daily youth restoring serum, $98 for 90, 
elizabeth arden; midnight recovery botanical cleansing oil, $32, kiehl’s;  
5mg capsules, $60 for 60, mitoq.



Born for
 mischief

Introducing the first-ever Toyota C-HR. A crossover 
crafted with agile handling to enhance your drive. Designed 
with expressive features like standard vortex-styled 18-in. 
Sport alloy wheels to leave a mark wherever the roads 
take you. Please enjoy responsibly.

Prototype shown with options. Production model will vary. 1. Drivers are responsible for their own safe driving. Always pay attention to your surroundings and drive safely. Depending on the conditions of roads, weather and 
the vehicle, the system(s) may not work as intended. See Owner’s Manual for additional limitations and details. ©2017 Toyota Motor Sales, U.S.A., Inc.
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