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Each power pack is 
infused with nearly 
half a bottle’s
worth of Advanced 
Night Repair’s 
ChronoluxCB.™

Australia’s
Repair
Serum†#1

BEAUTY SLEEP, IT’S REAL.

ADVANCED
NIGHT REPAIR
No matter what keeps you up, Advanced Night 
Repair keeps you beautiful. Starting tonight, 
experience this revolutionary serum which helps 
maximize skin’s natural nightly renewal process. 
Skin stays looking young, healthier, more radiant. 
Think of it as “beauty sleep in a bottle”.

New. Advanced Night Repair 
PowerFoil Mask
A powerful, concentrated infusion. Potent ChronoluxCB™ 
technologies. 25X faster* penetration for immediate 
glow and hydrated, healthier, younger-looking skin.

#advancednightrepair #powerfoilmask
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REVLON.COM.AU

NEW REVLON MASCARAS 
Introducing a revolution in mascara: a new collection 
of custom formulas and brushes that make getting 
the lash look you want easy. So whether you choose 
volume, length, volume+length, defi nition, or the 
ultimate all-in-one, the choice is yours.

THE CHOICE IS YOURS
CHOOSE LOVE



The cuts, colours, products 
and styles to try right now 
(including braids to rival 
the Kardashian clan’s). 

upgrade 

mane 

COVER PHOTOGRAPHY Simon Upton at The Artist Group  STYLING Rachel Wayman  HAIR Maranda at The Wall Group  MAKEUP Fiona Stiles at The Wall Group  MODELS Rosie Huntington-
Whiteley and Lily Aldridge at IMG Models  ROSIE HUNTINGTON-WHITELEY WEARS: top, $10,805, slip dress, $5,481, both Givenchy, (02) 8197 0420; small diamond earrings, $4,900, large 
diamond earrings, $13,400, necklace, $5,800, all Tiff any & Co, tiff any.com.au  LILY ALDRIDGE WEARS: top, $7,053, Givenchy, (02) 8197 0420; round ring, $14,200, double-heart ring, $9,500, 
bow bracelet, $8,200, chunky bracelet, $61,500, all Tiff any & Co, tiff any.com.au; platinum chain bracelet, $11,600, gold chain bracelet, $4,900, both Elsa Perett i, tiff any.com.au

p68. sleep: the answer 
to almost everything  

It can help you lose weight, 
look younger and make smarter 

decisions. So why has not 
gett ing enough shut-eye become 

something to boast about? 

CONTENTS

MEET THE 
TRAILBLAZERS
From the COO of Instagram to the director 
of an online luxe activewear boutique, 
nine game-changing women reveal what 
it takes to get ahead in the tech world. 

WHAT HOT GIRLS KNOW 
STARRING ROSIE 

HUNTINGTON-WHITELEY 
AND LILY ALDRIDGE

The supermodels talk being best 
friends, staying fi t and what it’s really 

like to be inside their world.

your
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p40. THE SEASON’S 
BEST COATS 

Our edit of the coolest, 
comfi est, most-covetable styles 

for every taste (and budget).
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p50. culture clash   
How one writer learned 
to embrace her heritage 
(and look-at-me excess).
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FIRST LOOK
p26. see now, 

love now 
Tradition meets tech, as 
the digital world makes 

its mark on fashion. 
------

p28. need to know: 
giorgio armani 

We chat to the iconic 
Italian designer. 
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p151. tête-à-tête
Makeup guru François 
Nars reveals the three 

items every woman needs. 
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CULTURE
p56. better together 
The childhood friends 

behind folk-rock act Beau. 
------

p58. hot guys in 
movies this month 
Need we say more? 
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p60. fine lines  

We chat to illustrator 
Konstantin Kakanias.
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Agyness Deyn shares her 
all-time favourite reads. 
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The actor gets in touch 
with his emotional side.
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p88. how to make 
people listen    

Life advice from 
fi lmmaker Eva Orner.
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The call-out for besties to 

make a health pledge.
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BEAUTY
p149. the beauty edit      

We tackle the winter blues 
with sun-kissed shades and 
head-to-toe nourishment. 
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p36. prairie tale 
Florals combine with 

patchwork and leather 
for a new take on 

wild west. 
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p48. LA woman  
Rachel Zoe talks her 

latest style obsessions.
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p30. which #tbt 
trend are you?

Pre-fall proves the ’90s 
redux is still going strong.

------
p32. change the way 
you shop the sales 

Insider advice to put you 
ahead of the pack. 

------
 p34. tread talks 

Loafers go heavyweight. 
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p155. inside game
ELLE editors share their 

workout essentials.
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p80. rated R
Five writers recall the sex 

that changed their life. 
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p86. living in oblivion   
What it’s like to live with 

an addiction. 
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FASHION 
Easy separates made for weekend lazing, 
grunge-glam looks that rock and the punk 
resurgence taking the fashion world by storm. 

LIFESTYLE
p157. collector’s edition  
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Spender takes us into 

her home – and another 
era altogether. 

------
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Discover Peru’s 
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I
’ve never sat down to make a bucket list but I prett y much know 
what would be on it: become fl uent in French; take a year off  and 
live for three months each in America, Italy, the Greek Islands and 
Tahiti; establish a non-profi t; write a novel; start my own business; 
go to the Oscars, preferably on the arm of Taylor Kitsch. But the 

problem with bucket lists is there’s no urgency to making anything 
happen. Death is – hopefully – years away. You literally have a lifetime 
to tick the items off . (Rest assured: I’ll get to you eventually, #33.)

This month, though, I celebrate a big birthday – the one that starts 
with 4 and ends in oh-God-no – and this has suddenly made me very 
goal-focused. Nothing to do with the bucket list. These goals – much 
less weighty but somehow more urgent – are ones I didn’t know I had, 
about things I didn’t know I even cared about. Like growing my hair 
long (one last time before I veer into cat-lady territory – a daily and 
tortured preoccupation) and Snapchat. I had three false starts. Three 
diff erent ELLE team members sat me down for a lesson. Three times 
I walked away determined to start, went to post my fi rst Snap and 
choked. It was the sheer reality I couldn’t get my head around. I’m an 
editor. My job is to curate. Smoke and mirrors. Throwing any old thing 
out there to the world without giving it a second thought goes against 
everything I’ve ever known. But another part of being an editor is the 
bit that can’t bear the thought of being left behind in, well, anything. 
So while I resented how every second of it made me feel like my 
mum on “the Facebook”, I persisted until it clicked (or, to be honest, 
until I discovered the slurping dog face lens – I don’t care how old 
you are, no-one can resist that). Now I love that pointless, completely 
unintuitive time-wasting platform as much as any millennial. 

Then there’s running. Once, years ago, I remember reading 
that you shouldn’t take up running after 40 because the body can’t 
handle it. Right, I thought from the comfort of my sofa, I’ll make sure 
I’ve done that then. And that was the sole thought I gave to the activity 
in 39.5 years, until I was hit with a sudden panicked realisation a few 
months ago that perhaps I’d been a bit too leisurely in regards to the 
timeline and downloaded the C25K app. The fi rst few times I thought 
I was about to die after a minute. I hated every second of it and 
couldn’t imagine there would ever come a day when I’d be able to 
run fi ve minutes, let alone kilometres. But I got bett er. Then, I started 
to actually want to run. Nine weeks on, and with only weeks to spare 
before the B-day D-day, I think I can actually call myself a runner. 
If only there were an app to relocate me to Tahiti so easily...

Whether it’s your birthday or not, I think this is an issue that 
could motivate a few short-term goals, from gett ing a full eight 
hours a night to visiting Peru, learning to code or, I don’t know, 
becoming a Victoria’s Secret model (I’m not here to judge). If the 
last days of my thirties have shown me anything, it’s that you 
can teach an old dog new tricks.

editor’s lettereditor’s lettereditor’s lettereditor’s lettereditor’s letter

E L L E

Enjoy the issue,

TALK TO ME… 
 @justine_cullen   @justine_ELLE   justinecullen   elleaustralia@bauer-media.com.au

@elleaus 

@elleaustralia 

ELLE.com.au

See Justine take on the 
ELLE Mystery Box Challenge 
at ELLE.com.au/justine-
mystery-box-challenge/
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Cate 
Underwood

The Ukrainian beauty shares her top 
picks and favourite fi nds 

MODEL CITIZEN 

BORN: Kiev, Ukraine.
LIVES: London, UK.
SEE HER: The model/
photographer/DJ/
mother makes us 
want to swap our jeans 
for jersey in our “Easy 
Does It” shoot on p106.
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Scent Two: Laurel, $189 for 
50ml, Comme Des Garçons 
X Monocle, mecca.com.au

The Ukrainian beauty shares her top 

Heels, $770, Saint Laurent, 
net-a-porter.com

 OUT & ABOUT
BAR: A wine bar in London called 
Pinch – I love how private it feels.
CLUB: Berghain. Located 
in an abandoned power 
station in Berlin, it’s an 
unforgett able experience. 
RESTAURANT: Hill & Szrok, 
London. Butcher by day, 
restaurant by night. 
DRINK: Sancerre.
CHEAP EATS: Traditional Ukrainian 
cuisine at Veselka in New York.
 
 MAINTENANCE  
HAIRDRESSER: Myself and some 
salt water from the sea. 
MAKEUP MVP: Red matt e lipstick.
SCENT: Comme Des Garçons X 
Monocle Scent Two: Laurel. 
SPA: Great Jones Spa in New York.
 
 WARDROBE
JEANS: Black, high-waisted, 
shredded skinny jeans.
LINGERIE: Simple, black, no ruffl  es.
SHOES: Classic suede, pointed-toe 
pumps from Saint Laurent.
BAG: An Alexander Wang backpack.
SUNGLASSES: Black, oversized 
cat-eyes from Céline or Prada.
JEWELLERY: The Underwood 
collection from LDVC. 
STORE: Barneys in New York.
VINTAGE STORES: Strut in London 
and Resurrection in New York.
 
 CULTURE & TECH
APPS: Instagram. 
TV: Sex And The City 
(my guilty pleasure).
ALBUM: Patt i Smith’s Horses.
BOOK: Stendhal’s On Love.
ARTIST: Egon Schiele.

Backpack, $1,253, 
Alexander Wang, 

alexanderwang.com

Super Lustrous Matt e 
Lipstick in Really Red, $21.95, 

Revlon, 1800 025 488
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Rosie and Lily

2 best friends

6am 
wake-up 
call to get 
to Malibu 
from West 
Hollywood

12,075 
kilometres 
travelled 
to get the 
team to LA 

(plus 5 extra 
connecting 
legs to get 
bookings and 
style editor 
Danni to 
the shoot)

82 makeup brushes

4 backwards caps 
worn by the crew 

26 lacy bras 
and underwear

1 misplaced mobile phone 
mix-up (sorry Rosie) 

53 
Snapchats 
taken 
throughout 
the day

1 lace Alexander McQueen look (worn 
by Rosie) we all want to be married in

504,692 
likes on Lily 
and Rosie’s 
Instagram 
snaps direct 
from the shoot

1 dinner date booked post-shoot 
with Rosie and Lily’s other BFF, 
Taylor Swift, at Nobu

18
0-

de
gr

ee
 view of Malibu from

 Villa de Leon

$580,000 
worth of 
Tiffany & Co 
jewels on set 

18 omelettes with 
the lot whipped up 
by the catering team

9 p i f h els9 pairs of heels9 pairs of heels pairs of heels pairs of heels999 pairs of heels pairs of heels999999999999999999

The inside scoop on this month’s 
white-hot cover shoot 

COVER BY 
NUMBERS

B A C K S TA G E  PA S S

43
 o

ut
fit

s 
in

 va
ryi

ng shades of white on set

For more 
behind-the-scenes 
moments, go to 

ELLE.com.au/
on-location-in-la/

ELLE.COM.AU 
 @ELLEAUS 19



RIMMELLONDONAU
AU.RIMMELLONDON.COM



*US consumer perception test, 155 women, age 18-35.

NEW WONDER’FULL
VOLUME COLOURIST MASCARA
WITH LASH TINT COMPLEX

Georgia May Jagger wears Wonder’full Volume Colourist Mascara.

In an instant lashes are dressed with jet-black 
impact. Gradually over time, a lash tint complex 
makes bare lashes darker.



Rimmel’s innovative  
VOLUME COLOURIST  
MASCARA that  
darkens bare lashes  
in two weeks*
Do you ever feel naked without your 
mascara? Well now with Rimmel’s  
revolutionary new mascara you no  
longer have to be scared to go bare!  
Volume Colourist tints bare lashes over 
time while the volumising formula loads 
lashes for jet black impact with or  
without mascara! 

*BASED ON AVERAGE US CONSUMER PERCEPTION TEST, 155 WOMEN, AGE 18-35

Ready to  
go darker?

AFTER 2 WEEKS 
VISUAL SIMULATION*BEFORE

beforE & afteR

LASH TINT
COMPLEX

       D
A

R

KENS BARE LASH
E
S
 

                  IN 2 WEEKS*

H
EE
SSSS

*



Impromptu weekend plans… 
unscheduled sleepovers… 
we all have times when we wish we were 
mascara-ready. Let’s face it, we don’t have 
the time for pricey salon trips to get our 
lashes tinted, and we definitely don’t have 
the patience for fiddly at home tinting, 
but going au naturel can be a daunting 
prospect. 

No fear! Volume Colourist spells the end of 
invisible lashes. Its semi permanent lash tint 
complex tints your lashes over time, from two 
weeks of regular use, giving you dark sexy 
lashes from root to tip! The more you use, the 
more natural tinting colourants are delivered 
to the surface of your lashes, gradually 
making your bare lashes appear darker and 
your eyes pop! This, combined with our 
creamy ultra black lash volumising formula 
makes this a mascara not to miss out on! 
Go on, go darker.

Are you always rushing in the morning? �

Ever run into your crush at the gym mascara free? �

Do you feel naked without mascara? �

Have you ever been caught out without 
your mascara after an unplanned sleepover? �

Is Volume Colourist 

                     for you?
WITH
NEW COLOUR 
PRECISE LINER
– all day wear

 COLOUR 
PRECISE LINER 

complete
THE LOOK
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TOUCH
& GO  
The only thing more supremely 
collectible than Chanel’s classic 
2.55 bag is this fresh and graphic 
interpretation in another iconic 
house code: tweed. Complete 
with superimposed silicon-coated 
braiding, we’re calling the 
21st-century take on traditional 
handiwork “tech-ture”. Hands on.
Bag, $9,780, Chanel, 1300 242 635

first look
p34. tread heavily p36. modern florals p40. winter’s best coats p48. rachel zoe’s must-haves



first look
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love now 

Is fashion finding a balance between 
art and commerce? Tradition, meet tech

T
he digital revolution has a lot to 
answer for, at least in regards 
to its impact on fashion: live-
streamed shows, virtual-reality 
presentations, see-now-buy-now 

(now, NOW) collections available online 
the split second they step onto the runway. 
And that’s before we drill down to the 
technical advancements made in fabric and 
construction (3D-printed Prada, anyone?). 

Somewhere along the way, though, it’s 
possible the focus shifted off the clothes 
while we were busy readjusting our Google 

Glass. But there’s a guard of 
designers who aren’t about to let 
bits and bytes overshadow heart 
and soul. Early this year, John 
Galliano showed there’s still 
a case for the craft of clothing 
design with his second spring 
collection for Maison Margiela’s 
couture line Artisanal. Returning 
from fashion exile after his public, 
smart phone-documented 
meltdown, the creative director 
known to still scour the Paris flea 
markets used collage to develop 
a collection marked by raw 
swathes of pieced-together fabric. 
Elsewhere in Paris, man-of-the-
moment Demna Gvasalia 
fashioned grandma’s rose-printed 
plastic tablecloths into aprons at 
Vetements, Isabel Marant stayed 
true to her bohemian roots, 

referencing the colourful textiles of 
Rajasthan, and Valentino looked to Africa.

But don’t think for a minute these 
creatives aren’t moving with the times. 
Whereas Galliano was once inspired by 
the great couturiers, now he looks to 
“normal, casual clothes”. Sitting with his 
assistant, he digitally toys with colour 
variations. For last year’s show makeup, 
he drew inspiration from a printer glitch. 

It’s a heartening thought that there’s still 
a place for the lovers and the dreamers in an 
increasingly high-tech world. But the best of 
this season’s fashion combines the spirit of 
both. And if that means rich texture, opulent 
embellishment and boho tassels served up 
alongside laser-cut tailoring, nanofabrics 
and VR headsets, then sign us up. q
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www.goldwell.com/kerasilk

KERASILK
NEW LUXURY HAIR CARE

Find your nearest Goldwell Salon at

www.goldwell.com/salonfinder

Luxuriously smooth, incredibly 

supple, impressively voluminous or 

amazingly dazzling? Ask your stylist 

for the new Kerasilk – and get the 

hair you’ve always dreamed of.

FALL IN
LOVE WITH
YOUR HAIR



first look

GIORGIO ARMANI 
The Italian 
designer 
talks 
fashion, 
film and 
family
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YOUR FAVOURITE B O OK?  The Little 
Prince by Antoine de Saint-Exupéry, 
because it’s important to keep our 
inner child alive.

WHAT’S YOUR INNER- GEEK 

OBSESSION?  I have to keep my desk 
in perfect order with plenty of notes, 
sketches and memos.

ST YLE IS…  The impact of what we 
are on what we do.

DESCRIBE YOUR EMPORIO 

ARMANI SHOW FOR SS16. 
Airy, ethereal, enveloping.                   

WHAT’S YOUR FAVOURITE PLACE 

IN THE WORLD?  Pantelleria, an 
island that sits between Sicily and 
Tunisia. It’s my favourite retreat; 
it’s like a dark rock in the middle 
of the deep blue sea. 

HOW WOULD YOUR FRIENDS 

DESCRIBE YOU?  Probably as 
a meticulous, fussy and demanding 
person, but I also hope I would 
be described as a fun man and 
a true friend.   

YOUR DREAM DINNER PART Y?  

I would have it at home with the 
people I love, my friends and family. 
I realise I don’t spend enough time
with them because of my job. I’d
serve my signature dish: Piacenza-
style tortelli. It was one of my
favourite meals when I was a kid
and I still love it. 

BEST PIECE OF ADVICE YOU’VE 

EVER BEEN GIVEN?  Something 
I learned from my parents: to be 
myself and never give up.

WHAT’S YOUR FAVOURITE COLOUR? 

Greige [grey-beige].

D O YOU HAVE ANY PETS?  I have 
two Scottish Fold cats, Angel and 
Mairi, who I gladly share my sofa 
with when I get to relax at home.

WHAT ADVICE WOULD YOU GIVE

TO YOUR 16 -YEAR- OLD SELF?

To be more light-hearted in
everything I did.

WHAT WOULD YOUR ALTERNATIVE

CAREER BE?  I’ve always said that  
if I didn’t make it as a fashion 
designer, I would have become  
a film director. But, at least for now, 
I’m not going to get myself behind  
a camera. I just admire the work of 
real, great directors from afar, such 
as Martin Scorsese, Christopher 
Nolan and Paolo Sorrentino, who
I’ve been lucky enough to build
genuine friendships with over time.

TELL US SOMETHING SURPRISING 

AB OUT YOURSELF…  I have a keen
sense of humour. q

WHAT FASHION SHOW D O YOU 

MOST WISH YOU’D SEEN?  My own 
first fashion show [in 1974], sitting in 
the audience rather than backstage, 
because that’s when it all began.

WHO WAS YOUR CHILDHO OD HERO? 

I always admired my mother Maria’s 
commitment and sense of duty. 
We didn’t have much, but we had 
everything we needed [Armani 
was born and raised in Piacenza, 
northern Italy, with his younger 
sister Rosanna, older brother 
Sergio and his father Ugo]. It 
was all thanks to her.

DESCRIBE YOUR PERFECT 

DAY OFF…  Peacefully at home in 
Milan with my own things, wrapped 
in hushed silence. Most of the 
objects in my home have sentimental 
value and represent special places in 
my life; for example, I have a large 
painting that comes from an old 
cinema in Piacenza.

good fellas 
Giorgio Armani with 
friend and filmmaker 
Martin Scorsese
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Doouututzezeeennnnnnnnn KrKroeoeess && EvEvaa LoLongngororiaia

EXCLUSIVE PINK COLLECTION
CUSTOM-MADE PINKS
A SHADE FOR EVERY WOMAN
EXQUISITE COLOURS, SENSUAL TEXTURE.
MORE THAN JUST A LIPSTICK, IT’S YOUR COLOUR RICHE.

BECAUSE YOU’RE WORTH IT.

NEW

COLLECTION
BY COLOUR RICHE

 EXCLUSIVE
la vie en rose

FIND YOUR SHADE AT LOREALPARIS.COM.AU



fi rst look

“Elaine
Benes y
low-key icon” 

WHICH 
#TBT 
TREND 
ARE 
YOU?

fi rst lookfi rst lookfi rst look

THROWBACK TREND: 

LEOPARD-PRINT 
OUTERWEAR
UPDATE: Pay homage 
to the fl ashy girl from 
Flushing in the form 
of an oversized feline 
coat – new shapes and 
statement hemlines 
feel fresh for winter.      

“ e 
bookmarked 
the Tumblr 
dedicated to 
Fran Fine’s 
wardrobe” 

“Elaine 
Benes is my Benes is my 
low-key icon” low-key icon” 

“I’ve 
bookmarked bookmarked 
the Tumblr 
dedicated to 

The pre-fall 16 
collections proved 
the ’90s renaissance 
is still going strong. 
Find your throwback 
mantra and channel 
the latest updates. 
It’s redux done right

THROWBACK TREND: 

THE CANADIAN 
TUXEDO
UPDATE: Forgo denim-
clashing in favour 
of deep hues top 
and bott om – it 
has an elongating 
and surprisingly 
sophisticated eff ect.

P R E- FA L L  R E P O R T

THROWBACK TREND: 

THE LACE SLIP 
UPDATE: A well-placed 
lace insert is a must. 
Balance the boudoir 
feel by pairing with 
clunky fl ats.

fi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst look

“I’ve channelled 
’90s Kate Moss 
since the ’90s”
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THROWBACK TREND: 

BUTTERFLIES
UPDATE: Look for their 
prett y wings on sweaters, 
dresses and coats for 
the 2016 iteration. 

“Princess 
Peach is 
my style hero”

THROWBACK TREND: 

TIERED 
RUFFLES
UPDATE: The fussy 
silhouett e gets a grungy 
shake-up with tousled 
hair, ankle boot d 
layers of jewelle

THROWBACK TREND: 

LETTERMAN 
JACKETS
UPDATE: Colour-blocking, 
cool metallic fi nishes 
and luxe leather make 
for a look that’s ready to 
hit the big league. Hey, 
if it was good enough 
for the Fresh Prince... hair, ankle boots and 

layers of jewellery. 

“English 
rose is 
a compliment”

THROWBACK TREND: 

THE TEA DRESS
UPDATE: The printed, 
retro-tinged midi-dress 
loses its primness when 
paired with a cinched 
belt – especially in 
a clashing colour.

“I had a total 
tomboy phase, 
and I’m still in it” 

“Mariah 
Carey’s 
Butterfl y era 
speaks to me”
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fi rst look

Whether you’re elbowing at the counter or 
clicking to buy, there’s an art to shopping 
the June sales. Let the experts lead the way 

W
e women seem to fall into two camps at sale time – 
at least in the ELLE offi  ce, where the mere mention 
of the word elicits either a resounding whoop or 
a shuddering cringe. Love them or loathe them, 
sales are a sure thing when the end of the retail 

season swings around (which for winter usually occurs the moment 
we’re needing to rug up most), and the mid-year clearance presents 
a prime opportunity to nab some timely updates at a reduced price.  

But there is a strategy to taking on the sales, and it doesn’t involve 
grabbing blindly now and grumbling about it later. Going in with 
a game plan will ensure you end up with high cost-per-wear, low 
regrets and long-lived bragging rights. Whether it’s a statement 
piece you’ve been saving for since you spied it on the runway 
or that cashmere jumper you’ve been stroking on your lunchtime 
sushi run, keeping these expert tips in mind will help steer you 
towards certain victory at the checkout.  

FYI
Debenhams is 
now shipping 
to Australia!

DESIGNER TIPS
Nicholas Van Messner, 
Life With Bird director
“Know what you want before you start 

shopping and use the fi lters [online] to hone 
your options to save on endless scrolling – who 
has the time! And make sure you check the 
shipping and returns options to avoid unwanted 
costs and hassles when something doesn’t fi t.”   

Vanessa Spence, Asos 
womenswear design director 
“Always think about the upcoming 

season – if you are buying something at 
the end of summer, will you realistically 

I N S I D E R  G U I D E

SHOP THE SALES

wear it through autumn and winter? 
Or will you be wanting something new 
next summer? If you really, really want 
something, don’t wait for the sale as 
you’ll regret it if it sells out. If you love 
something, you’ll love it forever!”

FASHION-BUYER TIPS
Giselle Farhat, My Chameleon 
founder and buyer 
“Focus on solid investment pieces 

with good-quality fabric and beautiful, 
fl att ering cuts. For winter, coats, jackets 
and knitwear will stand the test of time. 
I always look for items that have interesting 
and unique details but are not trend-based. 
And shop for accessories, shoes and bags 
that can add dimension to your wardrobe.” 

Amy Nelson, Harrolds buyer 
“Be aware of key pieces from 
the season and what’s missing 

from your wardrobe so you don’t end 
up buying items you don’t need.” 

E-TAILER TIPS
Dasha Melyushkina, 
Debenhams head of 
e-commerce, international 

“Build your shopping list in 
advance so you can quickly add your 
must-have items to your bag as soon as the 
sale goes live. Don’t forget to sign up to emails 
– you’ll be the fi rst to hear about promotions 
and sale launches and sometimes you can get 
special discounts for signing up. And make 
the most of free-delivery promotions by 
buying all your items in one go.”  

Eve Thomas, The Outnet fashion director 
“Look for signature pieces by 
designers, such as tailoring from 

Stella McCartney or eveningwear by 
Valentino, as these will never date. Think 
carefully about your own sense of style and 
how each item will work in your wardrobe. 
For example, if you rarely wear heels, don’t 
buy them no matt er how good the price. 
A pair of beautiful fl ats will be a bett er 
investment in the long term as the heels 
will rarely leave the shelf.” 

change the way you
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what the ELLE 
team say…

Claudia Jukic, market editor
“If there’s a sale rack with loads of the 
same style, I walk away. That many 

missed sales can’t be wrong – I’ve learned this 
the hard way. If I’m debating a sale purchase, 
I do the inner-tag test and check the fabric 
make-up. If it’s a natural fi bre, sold!”
 

Laura Culbert, acting chief sub-editor 
“I usually do everything in my 
power to avoid the shops at sale 

time, but... overseas sales are a diff erent matt er. 
Maybe it’s because I wasn’t in the country 
when the items fi rst dropped or perhaps 
it’s the greater selection – whatever the case, 
I’ve been known to do some serious damage 
at a Barneys or Bergdorf sale.”

Janna Johnson O’Toole, 
beauty and fitness director 
“I credit most of my shoe wardrobe 

to Net-A-Porter sales. My advice is to know 
the inventory – I had my eye on Isabel Marant 
shearling boots but couldn’t justify paying 
full price (we live in the Southern Hemisphere 
after all!). When they fi nally took a big cut, 
I grabbed them at a bargain price.”  
 

Jennifer Kang, acting 
deputy chief sub-editor 
“Sales are great for buying things 

I’d only wear occasionally. It means I can 
try diff erent or unusual styles without the 
cost-per-wear guilt. Basics are usually 
reasonably priced even when they’re not 
on sale, so I instead opt for statement or 
work-wardrobe pieces.”
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Laura Collins, features and culture editor 
“Truth be told, I really dislike shopping 
– trying clothes on, fi ghting 40 people 

to get on the escalator and having sales assistants 
throw fake compliments at me (or, even worse, 
ignore me!). But I can drain my batt ery on apps 
like Net-A-Porter or Asos. If there’s a great sale 
on, I’ll skim every page then do an in-cart cull.”
 

Elle McClure, digital producer
“I like browsing from the comfort of 
my lounge where it’s easier to compare 

prices and do a big sweep on everything out 
there via sites like Polyvore. I shop the same 
way during the sales as I do year-round (i.e. buy 
time-tested classics, in black). I also apply the 
same considerations I do at any other time – 
just because it’s on sale, doesn’t mean it’s free.”
 

Amy Starr, beauty and lifestyle associate 
“If I love a piece, and it’s in multiple 
colours and on sale, I’ll buy two or three. 

I’m a creature of habit and dress in varying 
forms of the one ‘uniform’ for a season. Buying 
practical things on sale means it’s a genuine 
saving – so you can buy twice as many, right?”

Mahalia Chang, digital producer 
“I make sure I know what I want before 
going in for the kill. High-pressure and 

high-discount sales are like a competitive sport 
– it’s best to go in with a game plan.”

Brooke Bickmore, workflow director 
“I’m all about having an open mind 
and zero expectations on what I’ll 

fi nd. If it’s a warehouse or sample sale, 
I make sure I’m wearing a full brief in 
case there are shared change rooms.” 

WHITE SHIRT
Look for crisp, 
classic shapes with 
a twist. It’ll be your 
hardest-working 
item this season 
and next.

LACE DRESS
Draw on all those 
hours spent watching 
Downton Abbey and 
look for high necklines 
and fine fabrics in 
shades of white.

PLATFOR S
Trust us, the   
going anywh  f 
you can’t ta  
the death-d fy g 
heights of a  g  
for a flat or g .

MOTO JACKET 
You’ll have to 
get in quick for 
this one, but if you 
find a moto jacket 
that fits, hold on 
for dear life. 

TRENCH COAT
The trans-seasonal 
wardrobe hero will 
never date. Buy one 
that’s long and roomy 
and you’ll wear (and 
love) it forever. 

S ER 
THING 
, bags, jackets, 
wear – if it’s 
 and looks great, 

a  . You’ll thank 
 me spring.

GRAB IT, 

NOW
↓↓↓

PLATFORMS
Trust us, they’re not 
going anywhere. If 
you can’t tackle 
the death-defying 
heights of a heel, go 
for a flat or wedge.

SILVER 
ANYTHING 
Shoes, bags, jackets, 
underwear – if it’s 
silver and looks great, 
nab it. You’ll thank 
us come spring.LO
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Loafers, $1,295, Christian Louboutin, (02) 8355 5282

Lo
af
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s, 

$8
65

, T
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’s,
 (0

2)
 82

03
 09

01

Loafers, $460, Camilla And Marc, camillaandmarc.com

Loafers, $1,630, Louis Vuitton, 1300 883 880

Loafers go heavyweight with chunky soles 
and choice silverware. Walk the walk 

Loafers, $210, Sol Sana, sol-sana.com.au
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first look

prairie tale

Top, $195, Magali Pascal, 
magalipascal.com

Skirt, $189, Magali Pascal, 
magalipascal.com

Bag, $2,995, Chloé, 
parlourx.com

From top: boots, $240, 
Sol Sana, sol-sana.com.au; 
boots, $260, Tony Bianco, 
tonybianco.com.au

Dress, $1,035, Coach 1941, 
coachaustralia.com
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t r e n d

Dress, $590, Sandro, (02) 9327 3377 

Jacket, $2,995, Coach 1941, 
coachaustralia.com

From top: sunglasses, $440, Marc Jacobs, 
(02) 9540 0500; sunglasses, $530, Tom 
Ford, healyoptical.com.au; sunglasses, 
$320, Oliver Peoples, oliverpeoples.com

Jacket, $899, Rebecca Vallance, 
rebeccavallance.com

Boots, $285, Senso,  
senso.com.au

Leather and patchwork give 
western florals a city spin 

T
here’s something a bit 
Laura Ingalls about the 
new-season ditzy prints 
seen coming off the SS16 
runway. But in Stuart 

Vevers’ vision for Coach 1941, the 
farmer’s daughter has left her Little 
House On The Prairie, hit the big 
smoke and added patched leather, 
ass-kicking boots and ’70s star-
power sunglasses to her look. Style 
hack: forge new floral frontiers. q 
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Together, we can give fi ne hair a life of luxury.

Now with Caffeine Vitality Complex, these hair-magnifying formulas by John Frieda® add grip and 
texture, exaggerating every strand. The result is naturally fuller, thicker, more luxurious-looking hair.

Me & John & Luxurious Volume. Together we can.

www.johnfrieda.com.au

#meandjohn johnfriedaaus

@johnfriedaaus
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fi rst lookfi rst lookfi rst lookfi rst lookfi rst look

Fashion just updated your favourite styles: choose, commit, stay chic

C p $ k y g r 
& S a , g g  

p $ , Christopher Esber, 
c p eresber.com.au 

Necklace, $390, Sarina 
Suriano, sarinasuriano.com 

Dress, $180, Ginia, 
ginia.com.au

C p  B y,
b y

Cape, $219, Zara, 
(02) 9376 7600 

Cape, $299, David Lawrence, 
davidlawrence.com.au 

Dre $  I O, 
(02)  

Boots, $295, Senso, 
senso.com.au

Dress, $319, Ricochet, 
ricochet.co.nz

Pants, $139, H&M, 
hm.com/au 

Cape $  Ma ,
marc o au 

FRESH COATS
BU

RB
ER

RY

fi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst look

Cape, $499, Cape, $499, Akin By Ginger Akin By Ginger 
& Smart, gingerandsmart.com , gingerandsmart.com , gingerandsmart.com 

Top, $330, Top, $330, 
christopheresber.com.au christopheresber.com.au christopheresber.com.au 

Cape, $4,650, Cape, $4,650, BurberryBurberry, 
burberry.com burberry.com burberry.com 

Dress, $639, IRO, 
(02) 9362 1165 (02) 9362 1165 (02) 9362 1165 (02) 9362 1165 

Ricochet, 

Cape, $299, Cape, $299, Marcs, 
marcs.com.au 

BU
RB

ER
RY

Necklace, $390, 
Suriano

Backpack, $1,750, Burberry, 
burberry.com

the
cape

INSPIRATION: The whimsical vibes at Burberry SS16 

40



C , $ , , Miu iu, 
( ) 22
Coat, $4,830, Miu Miu, 
(02) 9223 1688 
Coat, $4,830, 
(02) 9223 1688 (02) 9223 1688 
Coat, $4,830, 
(02) 9223 1688 (02) 9223 1688 

Blazer, $139, Zara, 
(02) 9376 7600

Choker, $1,200, Christian 
Dior, (02) 9229 4600

Bag, $1,707, Marni, 
(02) 9327 3809

Shirt, $360, Dress Up, 
dressup.net.au

Sunglasses, $650, 
Dita, dita.com

Coat, $499, Trenery, 
trenery.com.au 

Bag, $599, Michael Kors 
Collection, (02) 9233 8332 

Pants, $89.95, Zara, 
(02) 9376 7600 

Vest, $625, Dries Van Noten, 
Poepke, (02) 9380 7611 

Platforms, $1,070, Saint 
Laurent, ysl.com 

Coat, $190, Topshop, 
(02) 8072 9300

Coat, $230, Forever New, 
forevernew.com.au 

Jumper, $1,700, Dries Van 
Noten, Poepke, (02) 9380 7611

Socks, $30 per set, 
Marimekko, marimekko.com

the
girl-boy coat

INSPIRATION: The gender clash at Dries Van Noten SS16
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fi rst lookfi rst lookfi rst lookfi rst lookfi rst look

Pants $ Dio ee,
dionlee o  

$  H& ,
/  

the
wrap star

fi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst lookfi rst look

Coat, $79.95, H&M, 
hm.com/au 

Top, $750, Ellery, 
elleryland.com 

Coat, $379, David Lawrence, 
davidlawrence.com.au 

Mules, $889, Michael Kors 
Collection, (02) 9233 8332

Earrings, $190, Sarina 
Suriano, sarinasuriano.com

Coat, $640, Totême, 
mychameleon.com.au 

Bag, $69.95, Zara, (02) 9376 7600

Jumper, $89.99, Table Eight, 
tableeight.com.au

Skirt, $699, Trelise Cooper, 
trelisecooper.com

Heels, $1,366, Céline, celine.com

INSPIRATION: The minimal-chic styles at Céline SS16
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Skirt, $130, Calvin Klein 
White Label, myer.com.au

Pants, $1,390, Dion Lee, 
dionlee.com  

LI
N

E

Top, $869, Adeam, 
net-a-porter.com 

Coat, $290, COS, 
cosstores.com 

Clutch, $37.80, Red Herring, 
debenhams.com/au
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Top, $179, Shakuhachi, 
shakuhachi.net

Tiara, $830, Miu Miu, 
(02) 9223 1688

Trench, $1,099, Camilla And 
Marc, camillaandmarc.com

Vest, $489, Frame Denim, 
(02) 9331 3350 

Boots, $69.95, Witchery, 
witchery.com.au

Trench, $680, D-ID Jeans, 
cutshowroom.com 

Cardigan, $230, Topshop 
Unique, (02) 8072 9300

Trench, $895, Jac+ Jack, 
jacandjack.com

Pants, $89.95, Zara, 
(02) 9376 7600 

Boots, $195, Hunter, 
hunterbootsaustralia.com.au 

Skirt, $84.95, Topshop, 
(02) 8072 9300 

T $  ll y, 
y m

Necklace, $340, 
ManiaMania, 
themaniamania.com 

Belt, $219, IRO, (02) 9362 1165

he
trench
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Trench, $4,450, ElleryEllery, 
elleryland.comelleryland.comelleryland.comelleryland.com

themaniamania.com 

thethe
trenchBag, $2,131, Saint 

Laurent, ysl.com

INSPIRATION: The cool-girl style of 

Vetements and Saint Laurent SS16 
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R
ed carpet-worthy dresses? Sure, 
they were there. But the star of 
pre-fall was of the two-piece 
variety. Each year, Chanel’s 
Métiers d’Art show heads to a new 

city to celebrate the artisans of the house’s 
specialist ateliers. Most recently, Team 
Lagerfeld descended on the legendary 
Roman film studios, Cinecittà. Held in 
studio number 5 (where else?), the show 
paid tribute to the birthplace of films like 
Federico Fellini’s 1960 masterpiece La Dolce 
Vita. Featuring “film roll” trim, the tweed 
suit took top billing – the practical choice 
for today’s leading ladies. q

It’s lights, camera, jacket on 
Chanel’s trip to the Eternal City

when in
rome

elle.com.au 
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first look

“Olivia Palermo can do no wrong.  
Here she makes all black interesting 
by mixing textures and opting for 
quirky, colourful accessories.”

“Straight off the Miu Miu runway 
and onto the streets, these pumped-up 
platforms are fierce. They’d be just as 
hot with denim, but pairing them with 
black opaques makes them the feature.”

“I’m all about a fashion motto, and what better way to show one off 
than on the back of a tough biker? Just add lace to sweeten the blow.” 

“Utility up top 
and frayed-hem, 
zebra-stripe wild 
child below. As 
for the middle, 
tucking a jumper 
into jeans really 
shouldn’t work, 
but right now  
a bit wrong is 
very right.”

a perfect 10
s t r e e t  s t y l e

When it comes to 
scoring fashion points, 

degree of difficulty is 
the deciding factor for 

ELLE’s style editor 
Dannielle Cartisano. 

Her professional 
recommendation?  
Do try this at home
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“Ankle-strap 
shoes are fashion’s 
bonus-points 
challenge. Be sure 
to cuff your jeans 
and show some 
skin in between.”

For more street-style inspiration, visit ELLE.com.au/fashion/street-style/

“Windowpane checks are a bold 
move, let alone wearing a matching 
set. Stylist Giovanna Battaglia’s 
tip: go monochrome and keep 
accessories simple.” q

“A midi and mid-calf boots can work. 
Just shut down the frump-factor 
with a semi-revealing skirt split.”

“A leather tee over a shirt 
over a skirt over pants 
tucked into boots: killer.”

“Extreme proportions – a long 
hemline, trailing sleeves, a low-slung 
bag – look even better layered. Note 
the effortlessly chic constants: loose 
shapes and tonal colours.”

elle.com.au 
 @elleaus 47
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I N T E R I O R S  I N S P I R AT I O N 
I get my inspiration from Parisian 
interiors and hotels I stay at. I love 

Claridge’s in London. There are some 
hotels I like for being modern and 
warm: the 1 Hotel in Miami, the 

Edition in New York and Miami, and 
The Mark in New York. But I also 
have a traditional side, so I love 

The Carlyle. I’m kind of all 
over the pla

 

FA S H I O N  F I L E

LA 
woman

For fashion designer, editor, 
celebrity whisperer, author, 

alk-show host, businesswoman 
and mother-of-two Rachel Zoe, 

express style is everything

C O U P L E - S E L F I E 
S EC R E T

We actually laugh at how 
bad we are at it. My secret 
is [my husband] Rodger 

holds the camera now and 
it goes up high above us, 
because he has a much 

longer arm. 

D AT E  N I G H T 
I’ll wear black leather 

pants and a cropped fur. 
Or a jumpsuit. Something 

I can throw on in fi ve minutes 
or less and know it looks 

okay. Red lips, messy hair. 
That would be out. At 
home, it’s a bathrobe 

and ugg boots.

Jumpsuit, $1,942, 
For Restless Sleepers, 

farfetch.com

F I R ST  A N D  L A ST 
T H I N G  I   D O

Kiss my children 
[Skyler and 

Kaius].

over the place!  

C U T  A N D  C O LO U R
Joey Maalouf cuts my 

hair and my colour is by 
a woman named Lesley Peck. 

I basically like a natural 
beachy blonde with 
depth rather than 

all one colour.

Dress, $679, 
Alice + Olivia, 

net-a-porter.com

Heels, $326, Rachel Zoe, 
rachelzoe.com

T R A D E M A R K 
S C E N T

Tom Ford 
Santal Blush.

ER
D

EM

 

STYLING STRATEGY
Th  i ’t  trategy 

b h d s just 
abou ha works 

i he oment. 

S  $  i da a ow  
fa e o

T H I N G 
I  O W N  TO O 
M U C H  O F

Black.

Full Kisses in Military Red, 
$44, Burberry, (02) 9695 5678; 

available June 20

G
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EN
C

H
Y

B E A U T Y  H E R O ES
Skyn Iceland face 

g l  d eye patches, 
h l tt e Tilbury eye 

cils and La Mer 
The e e al Oil.

I N T E R I O R S  I N S P I R AT I O N I N T E R I O R S  I N S P I R AT I O N 

talk-show host, businesswoman 
and mother-of-two Rachel Zoe, 

The Renewal Oil.The Renewal Oil.

The Renewal Oil, $320, La Mer, 
cremedelamer.com.au

C O M E B A C K 
T R E N D
Lace.

FA S H I O N 
P H I LO S O P H Y 

Wear what you love. 
Fashion should 

be fun and 
never stressful.

Santal Blush, 
$298 for 50ml, 

Tom Ford, 
1800 061 326

There isn’t a strategy There isn’t a strategy 
behind it, it’s just 
about what works 

in the moment. 

Sunglasses, $803, Linda Farrow, 
farfetch.com

Rings, $165 for set, 
Rachel Zoe, rachelzoe.com 
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h  l  n Audrey, 
$ , C ott e Tilbury, 
c  etilbury.com/au

B E A U T Y  H E R O ES
Skyn Iceland face 

gels and eye patches, 
Charlott e Tilbury eye 
pencils and La Mer 
The Renewal Oil.The Renewal Oil.

Sunglasses, $803, 

The Classic in Audrey, 
$34, Charlott e Tilbury
charlott etilbury.com/au
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otivation is your
best accessory.

tracker. Every occasion.

T e ew Fitbit Alta  features interchangeable bands so you 

c witch your tracker to fit your style. With auto-exercise 

r nition, all-day activity tracking, call and text alerts and 

r ders to move, finding your fit has never looked better.

Motivation is your
best accessory.best accessory.
One tracker. Every occasion.

The new 

can switch your tracker to fit your style. With auto-exercise 

recognition, all-day activity tracking, call and text alerts and 

reminders to move, finding your fit has never looked better.



Writer Dilvin Yasa spent the 
better part of three decades 
dressing to disguise her Turkish 
heritage, before discovering 
chandelier earrings weren’t 
her natural-born enemy 

I
f you and I were speaking in 
a therapist’s office, I would tell 
you it’s the clatter of gold bangles 
I remember most vividly from my 
childhood. That, and the sight of 

long red nails at the ends of ring-
adorned fingers reaching to pull me 
in for the rough kind of hug only 
achieved by smushing a child’s face 
into a sequinned dress teamed with 
Mr T-grade chains. Admittedly, it 
was the ’80s – hardly what you’d call 
an era of understated elegance – but  
as I watched those exotic peacocks 
bustle around our living room, all 
smoke-rimmed eyes and airbag-
cushion shoulder pads, it was clear 
my family’s wardrobe could rival 
that of the cast of Dynasty. I couldn’t 
wait to grow up so that one day 
I could be glamorous, just like them.

clash
culture 

50 style essay
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in the hope the lurid colours 
might absorb some of my ethnicity. 
If it sounds ridiculous, it looked 
even worse. Not only did I not live 
anywhere near a body of water (I had 
a creek, at best), I felt so unattractive 
and uncomfortable in the clothes 
that my shoulders hunched reactively. 
I more or less lived out the rest of the 
decade looking like a junkie who’d 
raided a beachside charity bin. 

Things began to change – both on 
a global scale and for me personally 
– in the early noughties when Jennifer 
Lopez and Penélope Cruz hit the big 
time and “exotic” became a buzz word 
in its own right rather than just a polite 
euphemism. I’d long given up the surf 
gear, but the rollcall of items I refused 
to wear because they seemed too ethnic 
remained long. On the list: anything 
animal-print or tribal, scarves of any 
description, dark nail polish, heavy 
makeup and, as I was still suffering 
from gold-related PTSD, any kind 
of gold jewellery. There were whole 
seasons I would have to avoid 
shopping because everything on-trend 
was tiger stripes or harem pants. 

But, 10 years on, the time has come 
to own it. At 37, the fashion stars have 
finally aligned for me as the normcore 
movement, characterised by shapeless, 
downplayed pieces (nope, not even 
I could have gone there), has been 
replaced on the spring-summer 
runways by the kind of serious 
displays of ’80s-inspired excess 
my family would be proud of.

Multi-layered embellishment, 
tiered ruffles, trophy jewellery and 
blazer shoulders so big you have to 
turn sideways to enter a room worked 
their way into collections from 
Burberry to Balmain. Admittedly, 

By the mid-’90s, my view had 
changed – right around the time 
everyone started dressing like 
they were fronting a Seattle garage 
band, or a Calvin Klein campaign. 
Everyone, that is, except for my 
family who continued to labour 
under the well-known ethnic fashion 
edict of “more is more”. With 
chandelier earrings and Versace 
knock-offs firmly in place, they just 
couldn’t understand the fuss over 
the new queen of cool, Carolyn 
Bessette, who would go on to marry 
John F Kennedy Jr. (“Boring!” they 
shouted, when they saw her simple 
bias-cut wedding dress. “And to 
think they have all that money…”)

I got it. I knew that with my olive 
skin, dark hair and strong features 
I wasn’t going to be mistaken for 
a WASP anytime soon. I also lived 
in fear that I was just one garish 
garment away from looking like 
an extra out of Acropolis Now. 
When a boy at school pointed at my 
platformed leather loafers one day 
and announced to everyone I was 
“wearing wogs”, I reacted violently 
(I’m fairly certain he still has a patch 
of hair missing). But then I came up 
with a strategy; from that day on, 
I was going to dress “Australian”. 

Now, there are few things less 
attractive than wearing every 
single piece of costume jewellery 
you own to the beach (props to 
my aunts), but wearing nothing 
but neon surf clothes must surely 
be one of them. That day (after 
release from detention), I forced 
my mother to the nearest shopping 
centre and bought up big on Hot 
Tuna and Quiksilver everything 

Gucci’s Dalí-esque pieces are still 
out of my league, and I almost had 
a seizure when I saw the ornate 
sequinned dresses at Rochas (a disco 
version of my aunts’ Ottoman rugs), 
but I’m relaxing enough into my own 
skin now to look at the Altuzarra 
pants suit with exquisite beading, or 
any of the slinky gowns by Anthony 
Vaccarello (particularly the metallic 
red), and think, “Where can I hock my 
kidneys to get my hands on those?” 

The simple truth is, nothing 
is going to change who I am, no 
matter what I wear. The difference 
is that now I can own it. And while 
I’d love to tell you I’ve run straight 
out and bought a sequinned 
jumpsuit to celebrate my ethnicity, 
making peace with letting go is 
still a work in progress. Baby steps. 
My gateway drug? Accessories. As 
I write this, my hands are a flurry 
of red-wine fingernails and my 
gold earrings glint as I yell at the 
screen – and this is just at home. 

I will always have self-imposed 
fashion limitations – blondes 
from Bondi might be able to rock 
a headscarf-and-sunnies combo and 
come out looking like Grace Kelly, 
but I’m more likely to be stopped 
by the Feds. And those harem pants? 
Cute on others, but they make me 
look like an actual Sherpa who got 
off the wrong train. That said, I’m 
excited about my fashion future 
because I’ve finally realised I’m 
not a “wog”, or even a magpie; 
I’m just a girl who likes the swish 
of a chandelier earring. My family 
couldn’t be prouder. q

“I forced my mother to the nearest shopping centre  

and bought up big on Hot Tuna and Quiksilver everything  

in the hope the lurid colours might absorb some of my ethnicity”

elle.com.au 
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miss a thing!
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Back by popular demand, in 
a slightly more affordable edition, 
Gisele Bündchen’s eponymous 
coffee-table tome will soon find 
its way onto decorative book stacks 
everywhere. The mere fact that 
anyone can get their hands on 
a copy is notable. Her earlier, 
limited-edition release – 1,000 
copies, 536 pages, $1,200 a pop 
– sold out the day before it 
officially went on sale last year. 
Of course, as the world’s 

highest-paid model (for nine years 
running), the Brazilian hardly 
needs the pocket money, so she’s 
donating all proceeds from both 
books to charity. Real talk: if you 
don’t imagine you’ll ever scrounge 
together the cash to buy an original 
snap from Testino, Teller, Meisel 
or Lindbergh, this could well be 
the best – and most beautiful – 
investment you’ll ever make.
Gisele ($140, Taschen) is out now

SUPER HOT

culture
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Two of a kind
Heather (left) and  
Emma are winning 
plenty of fans on 
the folk-rock scene

Describe your sounD. 

H: Dream rock.  
How DiD you celebrate signing to KitsunÉ? 

H: With our friends and family, looking to the future.
e: I was too nervous; I just started working twice as hard.
wHat song Has influenceD you tHe most?  

H: “Feeling Good” by Nina Simone. The way she scats 
at the end brings the melody full circle, like a sun rising.  
e: “Hospital” by The Modern Lovers. Jonathan Richman 
writes melancholic but sweet and humorous lyrics.
wHat’s it  liKe worKing witH a cHilDHo oD frienD? 

H: It’s like a breath of fresh air, something familiar but 
new each time, and something I can’t live without. 
e: I couldn’t imagine touring, writing and performing 
alone. I know I would feel far too lonely.
favourite cHilDHooD frienDsHip memory?   

H: When Emma walked by in the school 
hallway, in an all-pink outfit, perking up 
as she skipped past me with not a care 
in the world. 
e: When we first picked up a guitar. We had 
no idea what we were doing but couldn’t stop! 

tell us your five-seconD life story.  

H: I grew up in New York’s Greenwich Village 
and my first job was working under a casting 
director searching for the next big thing. 
e: I grew up in Greenwich Village, and worked 
at a small chocolate shop in SoHo.
wHat tHree tHings D o you neeD wHen 

you write a song? 

H: A pen, paper and a guitar. 
e: A broken heart, a glass of wine and 
a moment of solitude.
maKing a music viDeo is…  

H: ...the best feeling ever because you’re 
collaborating on a different level with an artist 
who gains inspiration from your music. It’s 
just like making a movie, but for your music! 
e: ...difficult at times because you don’t always 
have such a clear vision of what you want the 
song to look like on a screen.
wHose career D o you want to emul ate?  

H: Lou Reed and the Velvet Underground.
e: Leonard Cohen.
in a new yorK Heat wave,  i…   

H: ...sit on a roof with a water fan and do nothing. 
Or go to Brighton Beach. 
e: ...grab a black iced coffee and go to a friend’s 
rooftop and play some songs.
your l ast musical Discovery? 

H: Miya Folick. The girl can sing, she can shout, 
she can dance. 
e: I played a saw for the first time last week. That 
was pretty amazing. I love its haunting sound.
tHe l ast gig you went to tHat wasn’t yours?  

H: Blood Orange during South By Southwest.
e: When Ty Segall played at Baby’s All Right 
in New York not too long ago. 
travel arounD new yorK… 

H: ...on foot because you won’t miss a thing and 
most likely will run into someone interesting. 
e: ...on foot! There is so much life in this city it 
would be a shame to drive by any of it.
wHere D o you go to people-watcH? 

H: Caffe Reggio, 119 MacDougal Street. 
e: It has the best coffee on this planet!
favourite website?  

H: The New York Times. 
e: Fader, Pitchfork and Rolling Stone.

most lusteD -after l abels? 

H: Saint Laurent and Chloé. 
e: Gucci and Ralph Lauren.
picK a DaviD:  b owie or lyncH? 

H: Bowie. 
e: Impossible! q
Beau’s debut album, That Thing Reality, is out now

better  
    together

Meet Heather Golden Schwalb and Emma Rose 
Jenney, the NYC besties behind new band Beau
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CREATE YOUR LOOK FROM THE HAIR DOWN

For style inspiration and professional tips, go to TONIANDGUY-PRODUCTS.COM
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You’re welcome

UNREAL
Don’t forget to binge-
watch the shows your 
colleagues will be 
talking about in the 
kitchenette this month  

It’s already the fourth season of the widely adored comedy-drama. 
Where did all those hours go?

Some fresh content courtesy of Almost Famous director Cameron Crowe, 
and the title says it all. It stars Imogen Poots, Carla Gugino and Luke Wilson.

new life goal
We’re on to season two of the show that pokes fun at – and reveals the likely 
truth behind – reality dating shows like The Bachelor. Wickedly good.

JUNE 7 
on Stan

ORANGE IS THE 
NEW BLACK  

JUNE 17 
on Netfl ix

ROADIES JUNE 27 
on Stan
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hot guys in movies this month…
F I L M  A N D  T V





culture

W
O

R
D

S
: L

A
U

R
A

 C
O

L
L

IN
S

. P
h

O
t

O
g

R
A

P
h

y
: C

O
U

R
t

e
S

y
 O

f
 N

A
R

S
 

PLUS...
Acclaimed New Zealand artist Meredith Marsone's highly 
anticipated Sydney show rolls into town on May 26 until June 11. 
Head to Friends oF Leon GaLLery (friendsofleon.com) to 
gaze at her dreamy depictions of human relationships, 
washed out with icy shades of blue, grey and silver foil. 

HOW DID YOU GET YOUR START AS  

A FASHION ILLUSTRATOR? Do you 
know what? I don’t know! I don’t 
really call myself a fashion illustrator; 
I’m an artist in a more general sense. 
But I was into fashion at a very, very 
young age, around five or six years 
old. All my books were covered with 
drawings of women in clothes and 
makeup. In high school, and when  
I went on to study after that, I did 
fashion, and at 22 I was already 

working for French 
newspapers and 
fashion magazines. 
So I did things like 
that very young. 

WHAT D O YOU THINK MAKES  

A BEAUTIFUL ILLUSTRATION? This 
is a difficult question because an 
illustration has to focus on an idea or 
assumption, but it’s a quick thing – 
it’s not something we look at for hours. 
It has to capture a mood or situation 
very quickly, even if there’s a lot of 
work behind it. In my mind, it always 
has to have a feeling of freshness, 
nothing painstaking. The work 
behind it shouldn’t seem like it was 
much. Almost every work of art 
should be enlightened. 

WAS THAT YOUR AppROAcH FOR 

YOUR cOLL AB ORATION WITH NARS, 

DESIGNING THE pAcK AGING FOR ITS 

SUMMER 2016 cOLOR cOLLEcTION? 

Yes. For my Nars collaboration, I was 
careful to capture that summer-in-
the-south-of-France essence, that 
mood we see within the makeup.

YOU’VE BEEN LUcKY TO LIVE IN 

SOME OF THE MOST BEAUTIFUL 

pL AcES IN THE WORLD –  pARIS, 

NEW YORK,  LOS 

ANGELES,  LUXOR 

AND ATHENS. 

WHIcH pL AcE 

HAS MOST 

SHApED THE 

ARTIST YOU ARE 

TODAY? I’d say 
Paris. I mean, I’m 
sorry, but I have 
to. Paris is Paris! 
I was there for eight years, and [while] 
I’m grateful for every city I have ever 
lived in and everything I have at home, 
Paris is very special. And I certainly 
wouldn’t be what I am today without 
it. I can’t wait to go back.

AND WHIcH cIT Y INSpIRES YOU 

THE MOST? I’d say it’s most cities; 
I’m really sensitive, almost hyper-
sensitive, so I’m inspired wherever 
I am. I’ve lived in Los Angeles for 
the past 20 years, so I have to say 
I’m very inspired by that. But my 
education was in Paris, and I am 
Greek, so I’m incredibly inspired by 
those places, too. I take what I want 
from a city and take it to another.

D O YOU THINK FASHION AND BEAUT Y 

ILLUSTRATION cAN TEAcH pEOpLE 

ANY THING AB OUT THEIR pERSONAL 

ST YLE? Anything visual has an 
effect on our minds, our style and 
on our ideas about style. It can make 
us dream, it can make us desire, it 
can make us more elevated. I think 
beauty is one of life’s greatest 
pleasures, for me at least. Beauty 
can create peace and harmony and 
a better life. It might sound superficial 
but, actually, I don’t think it is. 
Nars’ Summer 2016 Color Collection is 
available now at mecca.com.au

f ine lines
a r t s

Focus on FeeLinG
“Reduction”, like all of 
Marsone’s work, captures  
the complexity of emotions

dreaM worLd 
Marsone’s “The Departure”, 
which features in her 
upcoming Sydney show

As passionate 
about clothes as 

he is drawing, Greek 
creative Konstantin 
Kakanias has made 

a name for himself as 
a fashion illustrator. 
He gives us a look 

inside his world
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P U R E  B OTA N I CA L  CA R E

Volumising hair care with Flax fi ber
All the dimensions of our botanical science

to breathe volume and texture into fi ne hair.

We select
Linum usitatissimum L. (Flax) for its 
soluble fi bers, otherwise known as 
mucilage, providing a natural support 
structure to the hair.

We harvest
fl ax seeds when, fully ripe, as they jingle 
like tiny bells inside their capsules.

We concentrate
ingredients in an extract with 
scientifi cally-proven volume-enhancing 
properties**. Lin  - Linum usitatissimum L.

NEW

*Tests on 70 women using the shampoo by itself, then with the associated balm and spray treatment.
**Ex-vivo test on fl ax extract. 

Volume  97%*

Texture   94%*  

SATISFACTION TEST

Klorane is available at leading pharmacies nationwide. 
Flax fi ber range includes Shampoo, Conditioning Balm and Leave-In Spray.

Visit Klorane.com.au to fi nd your nearest store. Kloraneaustralia @Kloraneau
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Sunset Song  
by Lewis Grassic Gibbon
I played the heroine 
Chris Guthrie in the film 
adaptation of this novel. 
When I first read the book, 
I cried my eyes out. It’s 
about a girl growing up  
in a farming family in 
Scotland at the start of  
the 20th century and the 
crazy events that shape  
her into a young woman. 
It’s uplifting because it 
helps you understand that 
whatever happens in your 
life, you can get through it.

The Code 
Of The Woosters 
by PG Wodehouse
I love PG Wodehouse books 
– they’re so eccentrically 
English. I’ve lived in the US 
for 10 years, but the UK is 
still home and I miss this 
particular sense of humour. 
The book makes me laugh 
at the absurdity of that “You 
rang, M’Lord” silliness.

Memories, Dreams, 
Reflections 
by CG Jung
I became obsessed with 
Carl Jung in my early 
twenties. My friend 
gave me this book and it 
changed how I looked 
at life – it inspired me to 
become more introspective. 
I had come from a working-
class background and 
was propelled into the 
modelling world, where 
I was mixing with different 
people, so I wanted to 
discover who I was in 
relation to it all.

My Naughty 
Little Sister 
by Dorothy Edwards
I loved Mum reading to me 
when I was little. I was the 
naughty little sister, like the 
girl in this book, until my 
brother and I got another 
sister when I was four. She 
became the mischievous one; 
I was a bit of a daydreamer.

Jane Eyre  

by Charlotte Brontë
Jane is the oldest punk 
there is. Her rebelliousness 
and independence inspired 
me in my late teens – it was 
my first dose of feminism, 
even though I didn’t really 
know what that was then. 
Whenever something 
went wrong, my friend 
and I would ask, “What 
would Jane Eyre do?”

cover girl

East Of Eden  
by John Steinbeck
I’ve been trying to read the 
classics and the twists in 
this book had me throwing 
it at the sofa! A friend 
recommended it, so I was 
always on the phone talking 
to him about it. The story 
chronicles two families 
in the early 20th century. 
Each character embodies 
a different human trait and 
it’s fascinating to see how 
their lives intertwine.

Please Kill Me: The 
Uncensored Oral 
History Of Punk 

by Legs McNeil and 
Gillian McCain
I read this book [about 
the punk scene in New 
York] when I was 15 and 
it instilled in me a dream 
to leave Manchester and 
explore the world. As 
a teenager, I listened 
to The Clash and the 
Ramones, and was quite 
rebellious with my 
clothes and hair. Punk 
is an attitude that helped 
shape my identity. It’s 
about being self-assured 
even if you’re the oddball.

Model and actress Agyness Deyn shares  
the books that have shaped her life

THE PHOTOGRAPHER’S WIFE 
by Suzanne JoinSon 
in 1920s Jerusalem, 11-year-old Prue sees 
her dad bring his redesign of the holy city 
to life. When he hires a pilot to take aerial 
pics, they have no idea of his motive. years 
later, a surprise visit drags adult Prue back 
to the past. $27.99, Bloomsbury Circus

THE MUSE by JeSSie burton 
London, 1967: odelle bastien starts work 
at a gallery, under the watchful eye of 
Marjorie Quick. When a painting that was 
thought lost arrives, the women discover 
the mystery behind it – one that traces 
back to the Spanish countryside 30 years 
earlier. $29.99, Picador; out June 28 

PRECIOUS THINGS by KeLLy DouSt
the story of an intricately embroidered 
collar that transcends time and trends, 
from its creation in 19th-century France to 
modern-day London, when an auctioneer 
sets about restoring it. in doing so, she 
unravels the history of the women who’ve 
worn it before her. $29.99, HarperCollins

Time-travelling books to read when your best friend cancels Saturday-night dinner plans
 (and you’re secretly happy about it)  READ ALERT
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LIGHT BROWN
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BLACK

BECAUSE YOU’RE WORTH IT.

NEWMAGIC RETOUCH lorealparis.com.au
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3, 2, 1 perfect! No more roots!
Eva Longoria.

THE 1ST* ROOT CONCEALER SPRAY
COVERS GREY ROOTS IN SECONDS

■ PERFECTLY MATCHES AND BLENDS 
WITH LEADING SHADES.

■ SMUDGE PROOF FORMULA.

■ LASTS UNTIL SHAMPOOED OUT.

SEE HOW EASY IT IS TO APPLY 
AT MAGICRETOUCH.COM.AU

#BEAUTYQUICKIE



man

S
ensitive New-Age Guy (or SNAG) is an ’80s term that 
doesn’t get thrown around much these days, but its 
resurrection is necessary for the purpose of this story, 
because it’s really the only way we can describe actor 
Sam Claflin. “I love to laugh and I love to cry. I love to 

have that release… A laugh through your tears is, for me, one of 
the greatest things in the world,” he admits. It’s this emotionally 
tapped-in spirit that drew him to his latest role, playing 
quadriplegic Will Traynor in Me Before You, the film adaptation 
of Jojo Moyes’ bestselling 2012 novel of the same name.

A collision with a motorcycle leaves wealthy and successful 
Will permanently disabled and holed up at his parents’ country 

If Prince Charming existed beyond the pages of our favourite fairytales, 
he’d look and sound a lot like this newly minted leading man

CLAFLINSA
M
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Mr and Mrs Clafl in head home to Chiswick, 
a suburb just west of central London. 
It’s renowned for its tasteful period 
architecture, hip restaurants and the 
annual Chiswick dog show – but the real 
drawcard is its other notable residents…

COLIN FIRTH He was voted most 
desirable celebrity neighbour in the UK.
CARA DELEVINGNE Word is she only 
uses her house to store clothes.
DAVID TENNANT The former Doctor Who 
is a regular fi xture in the local paper.
SOPHIE ELLIS-BEXTOR It’s where the singer 
and her muso husband raise their four boys.
RICK STEIN When a TV chef moves in, 
you know the food scene is good.
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manor, living out his days as a recluse. Two years 
after the accident, local woman Louisa (played by 
Game Of Thrones’ own Mother Of Dragons, Emilia 
Clarke) scores a job as his carer. Charming and 
optimistic Lou struggles to break through Will’s 
frosty exterior – though, of course, she eventually 
does. It’s not until later that she discovers Will has 
made plans to end his life through Dignitas, an 
assisted suicide organisation in Zurich, Switz erland. 
Clafl in’s character is everything his scene-stealing 
role as Finnick Odair in The Hunger Games series 
wasn’t. “It’s not a romantic comedy, it’s not 
a romantic drama. It’s kind of got both, so I guess 
you could say it’s a romantic dramedy?” he laughs. 

Having spent years playing the tough, charismatic 
male tribute from District 4 opposite Jennifer 
Lawrence and Josh Hutcherson, the 29-year-old 
was ready for a change. “Actually, [this role] was 
the most physically demanding thing I’ve ever 
done, because it meant staying in one position for 
hours and hours throughout the day,” he says. 
“The director [Thea Sharrock] and I decided it was 
important for me to lose quite a bit of weight; to 
be thinner, and look weaker and more drawn out.” 
And, of course, Clafl in let his emotional range 
guide him. “In one scene, between takes, I started 
uncontrollably sobbing, purely out of the connection 
I had with the moment, and what the characters 
were going through. The whole project was 
a real eye-opener for me.” 

He’s now on to fi lming My Cousin Rachel, 
a mystery-romance based on the Daphne du 
Maurier novel, but the role he’s most excited about 
is fatherhood. His wife, actress Laura Haddock, 
gave birth to their fi rst child last December and 
Clafl in takes dad duties very seriously. “Any time 

I hear a noise, I’m there on guard. [Fatherhood] 
has defi nitely given me a new insight, widened 
my horizons and made me not think so selfi shly. 
You know, it’s not about me anymore. It’s 
about me and my family.” 

Determined to stay grounded no matt er how 
brightly his star burns, he’s calling London home for 
the foreseeable future. “You can have a normal life 
and not have to worry about people hounding you,” 
he says. “At the same time, my reason for living in 
London, other than the fact that it’s my favourite 
city in the world, is that my friends and family are 
all here. Everyone has a connection to it.”

Like most good English boys, Clafl in originally 
had his sights set on playing professional soccer until 
a broken ankle got in the way. It was his parents, 
together with one of his high-school teachers, who 
encouraged the teen to try acting. It was a perfect fi t. 
“When I started auditioning at drama school, I was 
fortunate enough to land an agent quite quickly, 
in my third year, which is not necessarily normal. 
But I was thrown into the lion’s den, because when 
I was auditioning for big fi lms, the feedback was 
constantly, ‘We’re looking for a name.’” 

Six months of unsuccessful auditions left him 
feeling like he needed a Plan B, stat. But luck stepped 
in, as it has a habit of doing, and he soon landed a role 

in historical miniseries The Pillars Of The 
Earth. A glowing recommendation from 
one of his Pillars co-stars, who had been 
cast in the fourth instalment of the Pirates 
Of The Caribbean series, helped Clafl in win 
a role in the fi lm as captive missionary 
Philip Swift. Post-POTC, it was blockbusters 
Snow White And The Huntsman and The 
Hunger Games, supernatural horror The 
Quiet Ones, over-privileged Oxford kids 
drama The Riot Club and tear-jerker Love, 
Rosie. And that’s basically his entire 
big-screen résumé, right up until the 
script for Me Before You landed in his lap. 

And so, just like that, after a handful of 
expertly played cinematic moves, Clafl in 
has become a leading man. He makes it 
seem incredibly easy, but we’ll put that 

down to his insouciant optimism (and for what it’s 
worth, all that on-screen charisma is the real deal). 
Me Before You is in cinemas June 23

 “I LOVE TO LAUGH AND I LOVE TO 
CRY. I LOVE TO HAVE THAT RELEASE… 
BETWEEN TAKES, I STARTED 
UNCONTROLLABLY SOBBING, 
PURELY OUT OF THE CONNECTION 
I HAD WITH THE MOMENT”

neighbourhood 

watch
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zeitgeist
a cultural        analysis

Hit the snooze button.  
A radical new movement helmed  
by firebrand Arianna Huffington  

is set to change your perception of 
sleep forever. Self-confessed insomniac 
Meg Mason heeds the call for a seismic 

shift in how we view shut-eye

sleep:
68



a cultural        analysis

I
t’s 3.17am and I’m awake. It’s always 3.17am, and  
I’m always awake. Or so it feels, after however  
many nights in a row of not sleeping. I lost 
count somewhere around the five-year mark, 
but it’s enough that I’ve come to dread night-time. 

Thirty-eight years old, and afraid of the dark. 
Because no matter how tired I am, no matter how 
many sleep-inducing rituals I’ve performed involving 
lavender mist and free-writing and child’s pose, no 
matter how rigorous I’ve been about avoiding caffeine 
after 10am, screens after dark and alcohol altogether, 
by 3.17am I will be awake. And worrying. 
“Lying in bed putting out imaginary fires is one  

of the most draining things we can do,” says Arianna 
Huffington in her new book The Sleep Revolution, 
written in response to what she calls the global sleep 
crisis. Exhaustion, she says, is epidemic. “Why am I so 
tired?” is “the existential cry of the modern age”, “the 
global zeitgeist captured in five words”, and one of 
the first options offered by Google’s autocomplete 
when you begin typing: “Why am I…” 

So tired. 
Huffington arrived at the subject by way of personal 

experience. “It started with my own painful wake-up 
call,” she tells ELLE. After years of heading a start-up, 
single parenting, book writing, media punditry and 
being an all-round Top-Something Media Influencer, 
on scant or no sleep, her body gave up, and “on the 
morning of April 6, 2007, I was lying on the floor 
of my home office in a pool of blood. On my way 
down, my head had hit the corner of my desk, cutting 
my eye and breaking my cheekbone. I had collapsed 
from exhaustion and lack of sleep.”

A series of medical tests ended in a diagnosis 
of burnout, and Huffington says, “doctors’ 
waiting rooms, it turns out, were good places for 
me to ask myself a lot of questions about the kind 
of life I was living”. Because she was part of what 
The Atlantic magazine has called the “cult of sleep 
deprivation”. The UK’s Sunday Times dubbed it 
the “Wide-Awake Club”, and one of its writers, an 
insomniac herself, began the piece with Dorothy 
Parker’s famous missive, “How do people go to 
sleep? I’m afraid I’ve lost the knack.”

It’s cold comfort, at 3.17am, to know that, even if 
I’d rather be asleep, at least I’m on trend. Apparently, 
we have all lost the knack. “There is that level of 
tiredness where you don’t actually even notice 
you’re tired because you no longer remember how 
not being tired feels,” says Huffington.

“Basically, everyone I know is knackered, me 
included,” wrote Gwyneth Paltrow in one of her many 
Goops on the topic of tiredness. During an appearance 
on Jimmy Kimmel Live! earlier this year, actress Leslie 
Mann extolled the virtues of a pomegranate-and-medical-
marijuana juice as a cure for her chronic insomnia. And 
comedian Amy Poehler called a good night’s sleep  
her “white whale”, devoting a chapter of her memoir  
Yes Please to her battle with bed: “Like Ahab, I am also  
a total drama queen about it. I love to talk about how 
little sleep I get… as if it is a true indication of how  
hard I work. But I truly suffer at night.”
Among us non-famous people, serial sleep 

deprivation is no less prevalent. According to a 2013 
study, up to a third of Australian adults experience 
regular bouts of insomnia. In the US, 40 per cent of 
the population manages less than the recommended 
minimum of seven hours’ sleep per night. No wonder 
the sleep industry – offering every solution from sleep-
tracking apps to hardcore pharmaceuticals, New-
Agey sleep retreats to rehab-style sleep clinics, 
medi-mattresses to luxury sleep hotels – is booming. 
One estimate puts the value of the “sleep assistance 
industry” at $42.3 billion last year in the US alone.
Exactly how much sleep we need remains the subject 

of debate. Choose a number between six and eight, 
google it, and you will find a study to back it up. And 
although one landmark report from the University of 
Oxford said the average adult now gets one to two 
hours less sleep per night than 60 years ago, the real 
issue with our sleep may not be about quantity, or 
even quality – so much as perception. Namely, our 
perception that, at best, sleep is an optional lifestyle 
accessory; at worst, a waste of time. That going without 
it is somehow heroic, and that the world will cease 
turning if we don’t read a work email at three in the 
morning. Huffington says it’s a collective delusion 
“that overwork and burnout are the price we must pay 
in order to succeed”. Although, she could hardly blame 
us for buying into it – she did, too, after all. And even 
after her hard-won epiphany, she admits to still being 
susceptible, “because this narrative remains deeply 
embedded in our culture. Everywhere you turn, sleep 
deprivation is glamorised and celebrated, from ‘you 
snooze, you lose’ to highly burned-out people boasting, 
‘I’ll sleep when I’m dead.’” The Atlantic similarly 
reported: “For some, sleep loss is a badge of honour, 
a sign that they don’t require the eight-hour biological 
rest that the rest of us softies do.” 
Yahoo CEO Marissa Mayer supposedly thrives on 

as little as four hours’ sleep (six hours tops). A look ] 
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zeitgeist

inside designer Tom Ford’s schedule reveals his 
4.30am start time, after turning in at midnight. Twitter 
co-founder Jack Dorsey still claims to spend 18 hours 
a day at work, fitting the rest of his life, including sleep, 
into the leftover six. Even beneath the executive 
stratosphere, how little sleep we’ve had is a routine 
and familiar humble-brag. Students boast of their 
all-nighters, new mothers of how many times they 
were up in the night. Medics in the UK allegedly refer to 
colleagues working multiple, continuous shifts as “Jack 
Bauers”, after the always-awake hero of 24. Even in my 
own graduate job, working in the UK at the Financial 
Times during the first tech boom, each day began with 
an office-wide round of Rock’N’Roll Bedtime: whoever 
had gone to bed the latest won. We were on about 
£13,000 a year. Which is to say, not exactly a corner office.  

“We are the supremely arrogant species,” circadian 
neuroscientist and Oxford professor Russell Foster 
told the BBC. “We feel we can abandon four billion 
years of evolution and ignore the fact that we have 
evolved under a light-dark cycle.” Especially since 
there are so many biological functions we know 
occur during sleep. Short-term memories are 
consolidated and shifted to long-term storage, toxins 
are metabolised and cleared out, cells repair and 
different parts of the brain are activated to help prepare 
us for critical problem-solving during waking hours. 

“Even if as a society we’re starting to recognise that 
sleep is important, we’re still trying to manage it so we 
can get by on less than we actually need,” says Dr Maree 
Barnes, sleep specialist with The University of Melbourne. 
“You can’t squeeze eight hours’ sleep into four hours.” 

But what if we’re not being arrogant or even choosing 
to go without? What if we’re just being… women? More 
specifically, the working kind with dependent children 
or ageing parents, neglected partners, half-finished 
masters and a Pap smear reminder notice from 2012 
topping out a rolling to-do list – arguably, we’re the 
demographic most prone to sleep deprivation that’s not 
by choice. “I don’t know whether it’s true or not,” says 
Barnes, “but it certainly does feel that way.”
Biology is definitely against us. Female hormones, 

pregnancy, stress responses and child-rearing have been 
linked to poor sleeping patterns in women, inevitably 
making us the sex more susceptible to sleep issues. This 
is despite recent research suggesting women need more 
sleep than men based on our greater tendency to multi- 
task. Life stages and traumatic events such as a marriage 
or relationship breakdown also contribute heftily to 
sleep issues, with 60 per cent of insomniacs reporting 
their sleep problems were first brought on by stressful 
situations. Unsurprisingly, single mothers fare the 
worst compared to any other demographic, according 
to US statistics released this year. It’s a fact that’s equal 

parts depressing and self-evident to Erin Hayley, 
a 38-year-old Melbourne fashion marketing manager 
who has not slept properly for, she estimates, two years 
prior to becoming a single mother this year. “I used to 
be a great sleeper,” Hayley says. “I love sleep. I loved 
going to bed. But it’s become worse and worse in the 
past few weeks until, Sunday night, I didn’t sleep at all. 
I ended up being awake for two days. It’s definitely 
getting to a little bit of a crisis point.” 

The vicious cycle of “sleep striving”, that is, 
sleeping badly, worrying about it and doing all 
you can to address your sleep issues (sometimes 
to no avail), is now established. “I lie there and  
over-process everything,” Hayley says. “Every email, 
every conversation, stupid stuff – and the more I stress 
about it, the worse it gets. It’s so lonely, and once 
I hear birds it’s like, ‘Oh God, panic,’ because there’s 
a whole day ahead and I’m going to be wrecked.” 

Holistic sleep coach Elina Winnel has a client list 
“heavily weighted towards women” at her Sydney  
and Melbourne clinics. Women unified, above all, by 
desperation. “I have everyone from people who’ve had 
to quit their jobs as doctors and lawyers, to others who’ve 
tried everything, sometimes becoming extremely reliant 
on sleeping tablets when all else has failed. Others may 
be sleeping to a degree, but still feel as if they’re dragging 
through life in survival mode, rather than thriving.”

Considering sleep deprivation has a direct bearing 
on professional performance, long before burnout 
point, there’s an argument that sleep is a feminist issue 
– the new wage gap, or as New York magazine’s The Cut 
called it, “the sleep gap”. To blame, the “second shift” 
– the 21 or so hours of domestic work women put in 
after actual work each week, still almost double what 
men clock up over the same period – combined with  
a lingering superwoman mythology. 
This idea was exemplified by venture capitalist 

Juliet de Baubigny’s “A Day In The Life”, which ran in 
Goop almost six years ago and remains the high point 
of the form. “I’m an early bird,” de Baubigny wrote, 
“so I try to seize ‘Juliet time’ first thing in the morning 
– I get up between 5.30 and 6am.” Before 7.45am she 
had already handled her work email, “curated” her 
social media, worked out with her trainer and was 
onto breakfast, which is “super important and always 
super rushed!”. After doing the school run – she makes 
a point of it! – her workday is “a blur”. She also makes 
time for creating spreadsheets for holiday-packing, 
evening conference calls, giving her children “100 
per cent attention” and getting to bed by 10.30pm 
(“if I can!”). As a working mother, I would like not 
to be suckered into believing that kind of day is 
real or sustainable, let alone aspirational. But I was 
suckered then. I remain suckered now. 
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However, as Huffington says, 
“we need to start by rejecting 
the cultural assumption that 
overwork and burnout are 
the price we must pay in 
order to succeed. Because 
up against this unforgiving 
definition of success, sleep 
doesn’t stand a chance. And 
since this misguided notion 
was put in place by men, in 
a workplace culture dominated 
by men, we need women to lead 
the way.” The last time I saw 
de Baubigny’s name, in a more 
recent how-does-she-do-it piece 
from Fast Company, she at least 
admitted to “her share of angst-ridden moments 
that kept her awake at night”. Perhaps all these years 
later, de Baubigny’s trying to throw her tired sisters 
a bone. We need one. Especially when you begin 
to consider the physical, mental and emotional 
impact of a lifestyle in which sleep is routinely 
outranked by… curating our social media. 

That inadequate sleep increases your risk of 
certain cancers, heart disease and Alzheimer’s are 
concepts so remote that most of us wouldn’t be 
motivated to get more shut-eye on those grounds alone. 
But the fact that chronic sleep loss can lead to weight 
gain? Depression? Or that Swedish researchers found 
fatigue makes people appear “sad” and “unattractive” 
to others? With more wrinkles! Those are menacing 
threats most of us will probably get behind. 

Then there’s existing in a continual state of  
“hyper-arousal”, a feature of insomnia also known 
as “tired and wired”, and very likely contributing to 
the modern curse that is continual partial attention. 
Its too-familiar symptoms include weepiness, loss 
of libido, rapid speaking, social withdrawal, memory 
loss, being easily distracted, loss of appetite or an 
erratic appetite, fearing serious illness or obsessing 
over tiredness. Winnel, the sleep coach, sees that 
suite of symptoms so often, she considers it a more 
common response than “fight or flight” to the constant 
overproduction of the stress hormone cortisol. She 
calls it “freeze”. “All the nervous energy that’s built 
up in the body and isn’t expended in any way – it 
just sits there, and women spend so much time in 
that mode that it becomes their normal.” 

Unsurprisingly, being permanently tired and wired 
creates and feeds that cycle of broken sleep. The “sleep 
anxiety” that develops from lying awake not only keeps 
you feeling alert, but certainly doesn’t help to balance 
cortisol levels, which have been found to be increased 

in insomniacs. “And then you 
have your feedback loop,” 
says Delwyn Bartlett, clinical 
associate professor at The 
Woolcock Institute of Medical 
Research and The University of 
Sydney. Beyond every available 
cure – banning tech in the bedroom, 
meditation, cognitive behaviour 
therapy, all of which offer varying 
proof of efficacy, and in the case 
of pills, may cause additional 
problems – regaining confidence 
in our ability to sleep is the real key 
to correcting sleep issues. “You 
can’t make yourself sleep. You can 
only let yourself sleep,” Bartlett 

explains. The executive summary? Quit struggling. 
If basic sleep hygiene is in place – which means 

a cool, dark room, no blue light from electronics, 
no caffeine or alcohol after sundown, exercising 
daily, eating properly, getting up at the same time 
on weekdays – “and you’re still wide awake and 
worried, sit up,” Bartlett advises. “Straighten your 
back, pull your tummy in. Keep your eyes wide 
open, think, ‘Stay awake, stay awake, stay awake,’ 
and you’re more likely to be asleep in 10 minutes 
when you next lie back on your bed. In the end, 
the main difference between someone who sleeps 
well and someone who doesn’t is that they know 
everything else can wait until morning. It’s about 
setting boundaries and demarcations, and then 
letting go – letting sleep just happen.” 

It’s about doing less. And very often, nothing at 
all. (Yes, the world will keep turning even if you 
don’t reply to that work email at 3am.) “Everybody 
needs to take a big breath and recognise that this 
catchcry of work-life balance actually has some 
validity,” Barnes agrees. “We have to change the 
popular perception that sleep is just a waste of time.”

But would we, or our careers, suffer if we did this? 
Huffington doesn’t think so. “Not only would I have 
achieved whatever I’ve achieved” with more sleep,  
she says, at the end of her story, “I would have done  
it with more joy, more aliveness and with less of a cost 
to my health and my relationships.” If the revolution 
she is calling for comes about – and so many women 
will be hoping it does – perhaps one day we won’t 
boast about how tired we are and how few hours we’re 
surviving on. If sleep itself becomes a status symbol 
of the healthier, happier and more productive, we’ll 
humble-brag about how much of the good stuff 
we’re getting. As Huffington concludes, “Exhaustion 
is a sign of chaos, not a badge of honour.” q

“we need to reject 
the assumption 

that overwork and 
burnout are the 

price we must pay to 
succeed. up against 

this unforgiving 
definition of success, 
sleep doesn’t stand 

a chance”
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career

Technology is our present and our 
future, so we’re celebrating the 

innovators making their mark in the 
field and inspiring a new generation 
to pursue careers in everything from 

coding to e-commerce. Here, nine 
game-changing women tell us how 

they got ahead in the tech world

Melanie Perkins, 29 
Co-founder of the online collaborative 
design platform Canva

I 
was at university 
studying communications, 
psychology and commerce 
and tutoring students 
in how to use design 

programs when I realised they were far 
too complex and expensive. I knew the 
future was going to be to make design 
online, collaborative and available to 
everyone. It’s then that I started working 
towards the idea for Canva [a simple-to-use 
graphic design software company].

I dropped out of school to build my 
first company, Fusion Books, which 
tested the idea of Canva on the very 
niche market of high-school yearbooks 
in Australia. Once we’d learned a lot 
and proven the idea, we decided to tackle 
a much larger problem, enabling design 
to be simple for everything from social-
media posts to marketing materials.
My first start-up was bootstrapped [built 

without any external funding], so I learned  

a lot about how to build a real business with 
short timelines – we had to become profitable 
quickly, or we’d have no company. 

I received hundreds of rejections from 
potential team members and investors 
as I was raising the capital and finding 
the tech talent to turn my sketched-out 
products into a software. It would have 
been easy to get disheartened as it took 
three years from my first conversation 
with an investor to getting the first cheque. 
I took every meeting I could, getting up  

at 4am in the US to catch the train to Silicon 
Valley. I heard the words “no” or “not yet” 
hundreds of times but focused on the things 
I could change and kept revising our plans 
and pitch deck until it was strong enough 
to find the right partners. In March 2013, 
Canva raised $3 million from investors.

My advice is just to get started. If 
I knew everything I would need to 
know, I would probably have been too 
overwhelmed to take the first steps. 
But you learn along the way. I’m a big 
believer in just-in-time learning.
I remember the first time I drew 

up blueprints for our first business and 
hired a software engineering company 
to develop it. Seeing it come to life felt 

meet the 
Trailblazers
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like magic. It enabled us to put graphic 
design skills into the hands of more than 
10 million people all over the world and 
we’re just getting started.

the one b o ok every woman should read

Designing The Obvious: A Common Sense 
Approach To Web & Mobile Application Design  
by Robert Hoekman Jr.
favourite mot to

Set a goal that scares you.
tips for working in tech

1. Solve a real problem that many 
people experience. 
2. Go niche before you go wide. 
3. Hire and work with the very best 
people you can. 
4. Focus on the projects and tasks that are 
going to have the biggest impact.
5. Just get started!
favourite hashtag

#canvalove
Catch Melanie speaking at The Sunrise conference  
during Vivid Ideas, which runs from May 27 to 
June 18 in Sydney; vividsydney.com

Marne Levine, 45
Chief operating officer of Instagram 

I 
spent most of my early  
career in government because  
I thought it was the best place 
to have an impact. My “Aha!” 
moment came almost 20 years 

into my career. I was in my dream political job, 
working for President Barack Obama as an 
economic adviser, when I was invited to join  
a small social-networking company called 
Facebook. The job being offered to me was  
vice-president of global policy. 
I was apprehensive when I was offered the 

chance to move to Instagram in January 2015 
to be the company’s first chief operating officer.  
I was working at Facebook running policy, 
which was a job I absolutely loved. Moving  
to Instagram presented a new challenge and  
a leap into an operating role. What was even 
scarier was the job meant uprooting and 
moving my family across the country.

The question “What would you do if 
you weren’t afraid?” kept running through 

my mind. I had to make my decision in the 
context of “why?” instead of “why not?”. 
I took the job – and I love it. 

My greatest accomplishment to date is 
being married for 12 years to a wonderful 
guy. He keeps me laughing. We have two 
young boys and I’m far from a perfect parent 
– I’m continually learning on the job, but it’s 
brought out a level of compassion and 
humanity in me that I didn’t know I had. 

Don’t be afraid to learn on the job. No 
matter how much preparation you’ve done, 
the tech industry is changing so fast that 
we’re all learning every day. 

I’m proud of #MyStory, an Instagram 
project we started to celebrate women as 
storytellers. Across Instagram, you’ll find 
stories of women in science, engineering and 
business, women challenging beauty standards 
and gender norms. They include amazing 
artists, mothers and activists, to name a few. 

The biggest obstacle I’ve overcome in my 
career is finding my voice. When I started 
working at Facebook, I realised I was 
transitioning to a culture where everyone was 
encouraged to share their point of view, no 
matter their role or level in the company. Even 
our office space is designed so that company 
leaders sit in the middle of the room, to hold 
them to the promise of being accessible. 

the one b o ok every woman should read

Lean In: Women, Work And The Will To Lead 
by Sheryl Sandberg, the chief operating 
officer of Facebook. And by the way, 
I think men should read it, too. 
tips for being a go od b oss

1. When I was in school, one of my teachers  
had two statements hanging from the board  
all year: “Be observant” and “Be empathetic”. 
Having the ability to relate to people is such an 
important part of management and leadership. 
2. Be open. When people are encouraged  
to be themselves and not a “work self”, it 
builds deeper bonds and [leads to] better 
team performance. 
3. Get the monkey off your back. It means 
delegating tasks as they come in to always  
keep things moving. 
4. Pay it forward. As someone who has 
benefitted from great mentorship, I feel  
a sense of responsibility to mentor others. 
5. Say thank you. Say it often and say  
it with meaning. ]

“HavIng  
tHe abIlIty  
to relate to 
people Is 
sucH an 
Important 
part of 
leadersHIp”
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Gen George, 25
Founder of online job networks 
OneShift and Skilld

I 
was on a working 
holiday in the south 
of France, making beds 
and cleaning bathrooms, 
when the idea for 

OneShift struck. I never approached it as 
“I want to start a business”. It was solving 
a problem for my friends and myself 
about finding local work on a Friday night 
so you could go out on Saturday night. 

I think the hardest lesson I learned was 
you can have the best idea in the world, the 
perfect timing for the market, but if you 
don’t have a team of people who are as 
passionate about the problem as you are 
and curious about how to solve it, then 
unfortunately you have no hope. 
I work with some pretty smart and 

curious people who are continually 
challenging each other, which makes 
working collaboratively towards solving 
a big challenge actually really fun – even 
at 3am when the site has crashed and 
all you and the team want to do is 
get just five or six hours of sleep at 
least one night that week.

I don’t believe there is any set plan 
or journey. For me, I dropped out of 
university after the first year and it 
really was a “test, fail, learn” approach. 
This is now one of our company values. 
We try lots of different things, completely 
stuff it up and learn from it. That’s what 
got us to where we are today and 
launching our second product, Skilld 
[an online hiring and job-seeking service 
for hospitality and retail], and signing 
multimillion-dollar deals.

I still have no idea how to code! Tech  
for me is logic and constantly asking if 
there is a new and better solution to  

a problem. I knew I didn’t need to know 
about the detail but could create, quite 
literally on a whiteboard, exactly what  
I wanted. It’s about building a team of 
amazing experts and curious people. When 
I first started, it was a free blog. It then 
evolved to three developers in a terrace 
house in Surry Hills, Sydney. From there 
we built our own in-house team. 

Supporting other women and sharing 
experiences is key. That’s why Jane Lu from 
[online fashion store] Showpo and I have 
created our own start-up group, Like 
Minded Bitches Drinking Wine, with a few 
thousand members in six months and 
events every month all over the world.
If you had told me five years ago 

I would be playing with machine-learning 
and artificial intelligence to connect 
local talent with local businesses on 
a global scale before they even know 
they need each other, I would have 
thought you were crazy!
  
the one b o ok every woman  

should read

The Hard Thing About Hard Things: 
Building A Business When There Are 
No Easy Answers by Ben Horowitz.
favourite mot to

Make it happen! 
tips for being a go od b oss

1. Respect works both ways.
2. Value honesty and integrity no matter 
what the circumstances.
3. Create a culture where everyone feels  
like it’s just as much their business as yours. 
4. Operate as a family unit.
5. Celebrate every win, no matter how  
big or small for everyone. 
the biggest obstacle i ’ve 

overcome in my career

Coming to the realisation that no-one 
actually knows the right answer.
favourite hashtag 

#challengeaccepted
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Sara Blakely, 45
Inventor, founder and owner of the  
high-tech shapewear brand Spanx

I 
sold fax machines door-to-
door for seven years. I was 
living with my mum, 
dating the wrong guy 
and dreaming about a better 

life for myself. One day I wrote down in 
my journal that I would invent something 
I loved and sell it to millions of people. 
I asked for the idea to show up. Two 
years later, I cut the feet out of my tights 
to wear under white trousers.

I didn’t tell any friends or family my 
idea for Spanx for a year. Instead, I quietly 
pursued it at night and on the weekends. 
That way I didn’t have to spend time 
defending and explaining it. I had periods 
of self-doubt, but I was so determined to 
create a better life for myself. I just kept 
pushing through the fear and doubt. 

I’m so grateful that I’m a woman with 
options. I stay connected to how lucky I am 
and think about all the women who still don’t 
have options. It fuels me to keep going. 
I still find myself feeling intimidated at 

work. It sounds crazy but I get through those 
times by thinking of my own mortality and 
how temporary this all is. It doesn’t make  
me sad to think about it; it makes me feel free 
and more daring. Life is not a dress rehearsal.

Funding, exposure, shared experiences, 
information and distribution are now more 
accessible than ever. It’s fantastic. Also,  
I see a lot more women helping women in 
business, which is great. It’s time for a good  
old girls’ network.

favourite mot to

The more you experience in life, 
the more you have to offer others.
tips for being a go od b oss 

1. Listen. 
2. Don’t forget to inspire while you manage. 
3. Set clear goals. 
4. Encourage taking risks. 
5. Reward out-of-the-box thinking. I often ask 
my team, “If no-one showed you how to do 
your job, how would you be doing it?”
the biggest obstacle i ’ve overcome 

in my career

Getting the male-dominated undergarment 
industry to help make my first invention.  
It took a lot of convincing. 

Jodie Fox, 34 
Co-founder of custom-made shoes 
website Shoes Of Prey 

 

I 
didn’t love shoes until  
I started designing them 
myself and customising all 
the details. It was so much fun 
and when the shoes arrived, 

they were like nothing else available – my 
friends began asking where I was finding them. 
My co-founders, Mike Knapp and Michael 
Fox, were both working at Google at the time 
and were excited about the potential of online 
retail. They just needed a great idea.

We envisioned Shoes Of Prey as an online 
business from the get-go. We wanted to be the 
first to enable consumers to create their own 
shoes, customised for their style and comfort. 
The 3D design technology helps them to 
visualise their creation in the most realistic 
way possible and choose from trillions of 
combinations of colours, fabrics and styles.

Since launching the business in 2009, we’ve 
also created physical design studios in David 
Jones and Nordstrom in the US so customers 
can touch and see the fabrics and go through 
the design process with a Shoes Of Prey stylist. 
But the online component is still completely 
present in these studios, with orders processed 
online so shoes are delivered on demand.

Tech was a new language I had to learn. 
In fact, bridging tech communications in our 
organisation was one of the most important 
things we did for the unity of our team and 
success of our vision. Mike taught me an 
important lesson: to “fail fast”. When you’re 
faced with something completely new and 
you feel like you’re out of your depth, the 
best thing to do is to just jump straight in. 

 
the one book every woman should read

Getting Things Done: The Art Of Stress-Free 
Productivity by David Allen. 
favourite mot to

Do everything before you’re ready.
tips for being a go od b oss

1. Know when to listen.
2. Know when to lead.
3. Always use your heart in your work.
4. Bring everyone on the journey.
5. While you can’t know everything, know 
what you need to know in great detail.
the biggest obstacle i ’ve overcome 

in my career

Lack of self-belief and a fear of failure. ]

“I See a lOt 
mOre wOmen 
helPIng 
wOmen In 
buSIneSS, 
whIch IS 
great. It’S 
tIme fOr  
a gOOd  
Old gIrlS’ 
netwOrk”
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Anne Wojcicki, 42
Co-founder and chief executive officer 
of DNA-tracing company 23andMe 

T
he best thing I ever 
did was to push 
myself to have lots of 
different experiences. 
23andMe is an at-home 

saliva-based DNA kit that helps you learn 
about your genetic health, traits and family 
history. The idea came about after having  
a number of other experiences in healthcare, 
which helped me know that this is what  
I’m passionate about and want to do. 

There is a big move to make computer 
science more diverse now because it’s 
impacting every area of our lives. Being 
literate in computer science will be an 
essential skill, like reading – it will just 
be critical for everyone to understand 
the basics. I think we are making good 
progress, but it will take another decade 
before there is gender balance. 

My greatest accomplishment so far 
is sticking with my vision of 23andMe 
even when there were a lot of forces 
working against us. 

The beauty of a start-up is that it can 
evolve into anything. There was a ton of 
excitement around building things for the 
first time and imagining what it could 
eventually be. I was really lucky to be part 
of an amazing team of people who were 
pioneers and visionaries about what the 
consumer-genetics world could look like. 

My mother is amazing. She really 
inspired me to love what I do and explore 
the world around me. She also taught me  
to save money and live frugally, which 
enabled me to never feel trapped in a job.

favourite mot to

Everyone is good at something. 
tiPS for BeiNG a Go oD B oSS

1. Treat people well. Help them be 
their best and thrive in all areas. 
2. Be honest and tell it like it is. 
Not every day is rosy. 
3. Companies are not democracies and need 
leadership. It’s imperative to get opinions 
and feedback, but ultimately, if you’re in 
charge, you need to make decisions. 

4. Empower people to make choices. There 
is nothing more thrilling than feeling the 
pressure of having to execute plans and  
live with the results. 
5. Make the decision process transparent. 
When people understand how they’re made, 
they can better rally behind the conclusions.
the BiGGeSt oBStacle i ’ve overcome 

iN my career

Staying focused when there were 
few believers.

Deborah Symond, 28 
Director of online luxe active and 
leisurewear boutique Mode Sportif

I 
majored in business at 
university and worked  
in retail since I was 17.  
I started on the floor and 
worked my way up – it  

has been my absolute passion. I worked for 
designers and multi-brand boutiques and 
this then evolved into e-commerce. I had  
a strong platform with a variety of retail 
experience that helped in my training.

I dreamed and brainstormed and 
discussed and debated for about six months 
before the idea for Mode Sportif was set in 
stone. I wouldn’t say there was a light-bulb 
moment, but I can say the day I stopped 
packing a gym bag to go to work in 2012 
was a big push. I was mixing my adidas 
By Stella McCartney yoga pants with 
Alexander Wang leather jackets and Nike 
sneakers – the look was polished athleisure, 
but truly took me from studio to street. 
There was nowhere to buy these brands, 
styled together in a way that educated me 
on how to construct my look. Not only in 
Sydney, but around the world. 

I’m grateful to have an amazing 
network of family, friends and mentors 
who challenged me and pushed me 
and my concept further. I had healthy 
resistance, constructive criticism and 
guidance, which helped shape the Mode 
concept and business development. 

Developers have a language of their  
own: e-commerce. Digital marketing and 
the general online landscape speak our 
language. Of course, like all areas this 

“Being 
literate in 
coMputer 
Science 
will Be an 
eSSential 
Skill, like 
reading”
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is constantly evolving and I’m constantly 
educating myself. I have surrounded 
myself and worked with people who 
have extensive experience in the digital 
landscape and online world. I’m 
continually learning, which I love.

If you have the passion, the drive and  
a great idea with a point of difference, I say 
go for it! But don’t rush. Take the time to 
research your concept, competitors and  
put together a strong business case. And  
be prepared – it’s a commitment and  
a challenge, but has the ability to be the 
most rewarding and wonderful journey.

the one b o ok every woman  

should read

Daring & Disruptive: Unleashing The 
Entrepreneur by Lisa Messenger.
favourite mot to

My dad told me to always trust my 
gut instinct, and my mum told me to 
always believe in myself. 
the biggest obstacle i ’ve overcome 

in my career

Learning how to manage challenges 
that are out of my control.  

Rosie and Lucy Thomas
Founders of anti-bullying 
organisation Project Rockit

R
osie: The idea 
for Project Rockit 
was sparked on 
a park bench 
while on a family 

holiday in Noosa about 10 years ago. 
We had spiralled into a sister-to-sister 
chat about where each of us was heading 
in life. The more we talked, the more we 
found parallels in our career wants, our 
values and our frustrations with the 
world we saw around us.  
Lucy: Growing up, our mum really 
hammered into us the importance of 
being ourselves, but when we headed into 
high school we both saw the way that 
bullying really stifled people in expressing 
their identity. We hit on a “what if?” that 
involved talking to schools about the risks 
and rewards of standing up to hate and, 

with the help of experts, sharing strategies 
that young people would actually use.
Rosie: It helped that we were pretty 
fresh out of school and didn’t really have 
anything to lose – no professional reputation 
or ego or adult savings. I guess we were so 
excited by this vision that we couldn’t see  
a logical reason not to give it a crack. We’ve 
both studied in different areas that really 
complement the business. Lucy developed 
a background in psychology while I focused 
on social entrepreneurship and business 
development. But in terms of getting up 
to speed with changing technology, the 
greatest education that we’ve had has 
come directly from working with 
students day-to-day in schools. We also 
work really collaboratively with the major 
social-media platforms (like Facebook, 
Instagram and Twitter) to ensure that the 
material we’re sharing with young people 
is super-accurate and up-to-date.
Lucy: There are understandable concerns 
around issues like cyber-bullying, but we’ve 
found the vast majority of young people are 
both ridiculously tech-savvy and ethically 
aware in the way they navigate the online 
world. We’re not afraid to ask for help  
and with students’ input, Project Rockit has 
really thrived online and been taken to the 
next level, leading to the development  
of our new online workshops.

the one b o ok every woman  

should read

Lucy: Alice’s Adventures In Wonderland by 
Lewis Carroll. Growing up it always spoke 
to me as an allegory about a girl who takes 
a leap into the unknown with curiosity and 
courage. It’s worth a re-read as an adult.
favourite mot to

Rosie: When it comes to creating social 
change and getting stuff done: do now 
and ask for forgiveness later.
tips for using so cial media  

to spread your message

1. Know your audience and let them  
in on your journey.
2. Be authentic, humble and not  
too promotional.
3. Share content that is relevant and 
targeted to the platform you’re using.
4. Only post when you actually have 
something to say.
5. Make people laugh. qC
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With a luxurious look and a talent for 
multitasking,the Dyson Hot +Cool fan heater 
with Jet Focus is the last wo rd in winter style

FORM MEETS 
FUNCTION



STARK STYLE
Sculptural pieces and marble accents set the 
scene in this gallery inspired interiors trend. 
Rich materials in fashion and furniture are a 
chic contrast to the sleek and sculptural 
Dyson Hot+Cool fan heater. On chilly nights 
experience fast, even heating of an entire 
room or a single area. Its Jet Focus Control 
lets you select personal mode for long-range, 
powerful airfl ow right where it’s needed. Now 
75 per cent quieter than previous Dysons and 
‘Quiet Mark’ accredited, the Dyson Hot+Cool 
fan heater is a welcome addition to the 
bedroom. Set the sleep timer for all-night 
calm and comfort. In summer, the Dyson 
Hot+Cool fan heater stays right where it is as 
you cool off with a steady stream of smooth, 
powerful air.

For more information, inspiration and ideas visit 

dyson.com.au/AM09



nostalgia

Few three-letter words are as powerful as this one: sex. It can be 
life-changing, self-affi rming and sometimes completely underwhelming. 

Five writers share tales of the sex that changed their life…
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What if that cute guy in maths class 
had touched a girl at school camp 
when he had a paper cut, and that girl 
had HIV, and now he was infected? 
We were always told that when  
you fooled around with a boy, you 
were fooling around with everyone 
he’d fooled around with, as well 
as everyone they’d fooled around 
with and so on, until the whole 
world had their tongue down 
your throat, like you were some 
sort of drugged-up swinger. 

Making matters worse for me: 
I was Catholic, and so was my 
boyfriend. I started worrying 
about being an unwed mother at 
age six, after my Sunday-school 
teacher taught us about the 
Immaculate Conception. (The idea 
that God would mess with you 
like that freaked me out. I mean, 
he’s God. He made the whole world; 
why the heck did he have to involve 
poor Mary at all to make Jesus?) In 
some ways, the sexual environment 
during that narrow slice of time, 
which happened to span my 
whole adolescence, had more in 
common with the sexual mores of 
Colonial times than with the eras 
that immediately preceded and 
followed it. The ’70s had Free Love 

I
t was summer. I was 15; he was 17. 
We were virgins in love, alone in the 
woods, kissing on a picnic blanket. 
We had been talking about having 
sex for almost a year, spending all 

our free time in his basement or his 
car or these woods, making out and 
making out, our clothes coming off 
inch by inch, week by week. He had  
a condom his older brother had given 
him. We decided to unwrap it. Just to 
look at it. Then we decided to put it 
on. Just to see how it worked, you 
know? And then, and then, and then… 
Oh. It was over. We had sex. Then we 
went to a milk bar and ate ice-cream. 

I’d been led to believe that sex was 
the worst thing I could do – that it 
would wreck my life and possibly kill 
me. I’d bleed and be ushered into  
a whole new world of scary adult 
emotions and problems. 

I hit puberty in the late ’80s, the 
moment heterosexuals realised they, 
too, were at risk of HIV and began 
panicking along with gay men, 
but before the public was well-
informed about the disease. Fear-
mongering about the dangers of sex 
to girls is a tradition, but AIDS gave 
fresh ammunition to the slut-shamers 
of the day (not that we had that term 
back then), and it made us girls  
more open to listening. Exactly 
how intimate you had to get with 
a boy to contract HIV was an active 
topic of discussion among my 
friends. Could you get it from 
kissing? From oral sex? From hand-
jobs? (I mean, what if he came on 
your hand and you had a paper cut?) 

It didn’t matter that the boys we 
were considering giving handies  
to were also inexperienced virgins. 

and the ’90s had Sex-Positive 
Feminism, but all we had in the 
’80s was Madonna – and now I think 
about it, she never shut up about 
Catholicism and AIDS. I was the 
straight-A student, a hypochondriac 
and a God-fearing gal. 

And yet… there was my boyfriend, 
as adorable as if drawn by a Japanese 
manga artist, and with the blond hair, 
unwavering devotion and soulful 
eyes of a golden retriever. I held out 
as long as I could, but he was so hot 
and I was so in love. I remember 
brushing my teeth the night after 
losing my virginity, staring at myself in 
the mirror and thinking how strange it 
was that I looked exactly the same 
and that life went on and my teeth 
still needed brushing. There was no 
punishment, no awful consequence. 
It was kind of exhilarating and kind 
of disappointing. I wasn’t different; 
he wasn’t different. We were the 
same. Just a different part of our 
bodies touched. It was like having  
the curtain pulled back on everything 
I’d been led to believe about God’s 
wrath, and the beginning of the 
end of my Catholicism. 

A few years and a few boyfriends 
later, I came across a quote by Yeats: 
“The tragedy of sexual intercourse is 
the perpetual virginity of the soul.” 
Which is about right, but it’s also the 
comedy of sex. For better or worse, 
it doesn’t change your essential 
self, your value as a human – 
and thank God! That would take 
all the fun out of sex. ]

AN ANTICLIMAX
by Rachael Combe

“I remember brushIng my teeth the 
nIght after losIng my vIrgInIty, 
starIng at myself In the mIrror and 
thInkIng how strange It was that 
I looked exactly the same and that 
my teeth stIll needed brushIng”
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nostalgia

W
e met at a mutual 
friend’s birthday dinner. 
I was 28 and just post- 
break-up. James, as  
I’ll call him, was older, 

an artist in his forties. Seated next  
to each other, we’d been making 
appropriate conversation about things 
he loved that I wanted to be able to 
say I loved, like Paul Bowles and the 
Hotel du Cap, when he casually said, 
as easily as he’d recommended The 
Sheltering Sky, “I know exactly how 
you need to be fucked.” I looked 
around, sure someone else had heard 
him. (No-one had.) Then I blushed. 
Then I met his gaze.

For the next few weeks we texted 
back and forth. I was baffled by his 
blend of authority and vulnerability. 
He’d describe in explicit detail what 
he wanted to do to me, then admit 
that I made him extremely nervous, 
as if confidence and openness were 
one and the same. He liked me. He 
didn’t hide it. But he had no plans to 
be my boyfriend, and I didn’t really 
want him to play that role either.  
He was too weird, too wild, too not- 
of-my-world for the long run. And yet 
I felt completely invaded by him. 

The next time we saw each other 
was at an album release party a few 
weeks later. I told myself I didn’t care 
if he showed up, even as I dressed for 
him: my leopard-print, super-short 
silk DVF wrap-dress, suede Chloé 
platform boots, lots of black eyeliner.  
I felt him walk in the door. He asked 
me to walk him to the corner store  
for cigarettes. I wasn’t ready yet,  
I kept saying in a manic stream-of-
consciousness rant as we made our 
way down the block. He listened 
attentively, said nothing and then, 

when we were safely out of view of 
our friends, grabbed both my wrists 
in one hand, shoved me into the 
shallow doorway of some grimy 
apartment building and slid his 
other hand up my dress. After 
that, it was on. We slept together 
for the better part of a year. 

When it began, I was one person; 
by the time it ended, I was someone 
else. I’d lost my virginity more 
than 10 years earlier, but until 
James, I hadn’t really had sex. I mean, 
I had, but with a few exceptions 
I approached it like everything else 
in my life: something to analyse, 
get good at, master. I avoided 
internet porn in my adolescence, 
but I’d still got the clear message 
that what I needed to be good at 
sex was a rigorously groomed bikini 
line, a toned, tanned body and the 
ability to chastely moan. 

James wouldn’t stand for that  
kind of soft-core posturing. It wasn’t 
even an option. With my arms pinned 
behind my waist and his hand firmly 
gripping the back of my neck, I didn’t 
need to go through the motions of 
being dominated because I actually 
was totally overcome, physically and, 
by extension, emotionally. He met  
my relentless stream of chatter with 
bemused silence, and in response  
I shut up, on the outside and inside. 
The voice in my head that nattered  
on during sex, wondering if my 
stomach looked fat in this position  
or if that noise I just made was gross, 
faded away. And because of James’ 
willingness to tell me the truth about 
what he was thinking and feeling and 
wanting, in bed at least, all the while 
radiating alpha authority, I too started 
to be accountable for my own desires.  
I had to show up and be myself rather 
than just impersonate a girl having sex 
on Melrose Place, which was essentially 
what I’d been doing for a decade.  
The result was a reframing of my 
perception of sex from anaesthetised 
to alive, from slick and stylised to 
rough and ragged. And a rewiring of 
the very notion of being “good in bed”. 

We parted when the chemistry 
faded, about eight months in, and  

I wondered what mark he’d really  
left on me. After all, I’d never really 
loved him; I’d known he’d leave 
my life as quickly as he entered it. 
That was part of the thrill, really; 
since I didn’t want him to be my man, 
I could try on a rowdier version of 
myself without worrying I’d be 
obliged to keep her. But a switch had 
been flicked. Before James, I thought 
good sex was about control, but it 
turns out for me it’s about release. 
The more I let go, the more he wanted 
me; the more I enjoyed myself and 
the more powerful I became. 

beyond the 
bikini wax

by Lizzy Goodman

“When it began, 
i Was one person; 
by the time it 
ended, i Was 
someone else. i’d 
lost my virginity 
more than 10 
years earlier, 
but until James, 
i hadn’t really 
had sex” 

L
ezza” was an abusive term at 
school when I was growing up 
in England during the late ’80s, 
but I don’t think anyone really 
knew what it meant. It seems 

extraordinary, looking back, but 
being gay wasn’t something anyone 
seemed to think about. It wasn’t 
exactly that people were prejudiced, 
more that it simply wasn’t part of the 
everyday landscape. Elton John was 
still married to a woman, there was 

a French 
education 

by LS Hilton
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Boy George, but he was a pop star, 
and the groundbreaking gay kisses 
on popular UK soaps that were 
instrumental in changing British 
people’s perception of homosexuality 
were several years in the future.

It seems quaint now, but my 
generation of teenagers mostly got 
their information about sex from 
books – furtive thumbings of our 
parents’ copies of Lady Chatterley’s 
Lover, or the racier goings-on in 
bonkbusters by authors like Jilly 
Cooper. I had read Radclyffe Hall, 
and Zola’s Nana, but I still didn’t have 
any idea of what lesbians actually did. 
Sex education at school consisted of 
an agonising science period when 
poor Miss Griffiths had to demonstrate 
unrolling a condom on a test tube, 
but I don’t recall that same-sex 
relationships were even mentioned.

So when I met Aurelie on a beach 
in France when I was 17, I had no idea 
what was happening to me. I had lost 
my virginity – well, mislaid it, really 
– to a boy and I’d had a serious 
boyfriend, so I considered myself 
quite sexually sophisticated. But when 
I saw her for the first time, in a navy 
jumper over black bikini bottoms, 
dark blonde hair piled up with perfect 
Parisian insouciance, I was entirely 
unprepared for the great wave of lust 
that crashed over me. Proper, dry-
mouthed, knee-trembling, knicker-
wetting lust. Aurelie was sitting next 
to a guy who worked in the restaurant 
where we all hung out, so I thought 
maybe the radar had been diverted, 
but no, the lust was definitely throbbing 
at her, in a desperately confusing way. 

She knew, of course. There was  
a crowd of us, all working over the 
summer in the small seaside town, 
and we’d meet every afternoon on the 
beach between shifts. With her face 

bare of makeup except for a slash of 
poppy lipstick, her bohemian silver 
earrings and just-so men’s 501s, 
Aurelie seemed like the acme of 
sophistication. Next to her I felt like 
an ungainly child, not helped by the 
fact that I blushed like a traffic light 
every time she spoke to me. But at  
the end of the summer, when I was 
headed to Paris to study, she suggested 
we meet up at her mother’s flat. 

Aurelie lived near Père Lachaise, 
the famous Paris cemetery, in a high- 
ceilinged 19th-century building. She 
had her own little apartment above 
her mother’s, and the afternoon 
I arrived, there were several ladies 
enjoying tea in the drawing room. 
To me it was like something out of 
a novel. We sat on the windowsill, 
smoking and looking out at the Paris 
skyline. I had planned to suggest we 
go for a walk in the cemetery, to see 
Oscar Wilde’s grave, but what had 
seemed like a clever, intellectual 
outing on the way over on the Metro 
now seemed hopelessly naive. Aurelie 
didn’t say much, just smoked and 
stared. Her eyes were tip-tilted and 
lazy, like a spoilt cat. Below, we 
could hear the teacups and the 
quick rap of French conversation.

“Do you want to go to bed with 
me?” she asked suddenly. She knew 
the answer, even if I didn’t. 

Aurelie took off her clothes slowly, 
as unselfconscious as if she were 
alone. Then she lay on the bed and 
smiled. “So are you coming?”

That was how I learnt what girls 
did with girls. It was strange and 
wonderful and surprising, mostly in 
that it taught me so much about my 
own body. We went to bed every 
afternoon for about a month, as the 
endless tea parties rattled on below. 
Then one day, I arrived as usual, 

“When I saW her for the fIrst tIme 
I Was entIrely unprepared for the 
great Wave of lust that crashed 
over me. proper, dry-mouthed, knee-
tremblIng, knIcker-WettIng lust” 

and Aurelie’s mother told me calmly 
that she had gone back to university. 
I never saw Aurelie again, but I had 
a lovely time in Paris with my 
broken heart, fulfilling all the chain-
smoking, poetry-writing clichés 
as only a 17-year-old can. 

I decided in the end that I prefer 
sex with men, but never say never.  
I loved Aurelie for her physical 
generosity, for the lessons she taught 
me about pleasure and for the 
poignant beauty of those languorous 
Parisian afternoons. It’s very seldom 
that your own life feels like a movie, 
but in terms of pure romance, it was 
the most perfect sex of my life. 
Maestra by LS Hilton ($29.99, Zaffre Publishing) is out now

same same, 
but different 

by Rachel B Glaser

I
’d been dating the same person for 
six years and we’d been living in 
the same house for five. I’d gotten 
so used to my boyfriend and our 
surroundings that I no longer saw 

them. My eyes skimmed over them. 
Sex was boring to me. I was bored 
of my body, bored of the bedroom 
with yellow walls, the Salvador Dalí 
print, the same light on the ceiling, 
the same view out the window, 
and some sort of self-conscious 
glancing that my boyfriend and 
I busied ourselves with – “Are you 
into this?”, “Am I into this?” our 
faces seemed to ask each other. 

One day, before we had sex,  
I put on the blindfold that neither 
of us ever used, that sat dustily 
underneath the bed. It was big and 
silky. It was teal. It was an impulse 
buy on Amazon. It had black velcro 
strips. It seemed like it was part  
of another culture, from another ] 

elle.com.au 
 @elleaus 83



nostalgia

p
h

o
t

o
g

r
a

p
h

y
: g

e
t

t
y

 i
m

a
g

e
s

I
t was a month after my book, Home 
Is Burning, came out. The book is  
a memoir about my crazy siblings 
and me caring for our father, Bob, 
who had the neurodegenerative 

disease ALS. It’s funnier than it sounds.  
Writing about such intense personal 

stuff took it out of me, so I hadn’t been 
dating much. I was living a pathetically 
lonely life. I’d wake up around 8am, 
check all my social-media apps, write 
until 5pm, go for a run, then eat dinner 
while “Netflix and Chilling” by myself.

I thought once the book was out that 
all of my personal problems would 
suddenly disappear and I would have 
a life. That wasn’t the case. Then one 
morning during my routine social-
media check, I found that a cute girl 
had tweeted me. She said, “I’m 
reading your book and I’m pretty sure 
we’re soulmates, so figured I’d find 
you on Twitter and let you know.” 

I’m bad at flirting, so I tweeted 
back a generic: “Thanks for reading! 
Always nice to meet a soulmate.”  

140 
characters  
or less 

by Dan Marshall

planet. From the moment I put it 
on I was shocked at how it felt to 
wear it. It allowed me to focus only 
on sensation, only on each moment. 
The past and future, the Salvador 
Dalí print, my relationship with  
all its merits and faults – it all 
vanished from view.

The blindfold made us louder. 
We couldn’t communicate with our 
faces, so sound and touch were the 
only way. My blindness gave my 
boyfriend more control. I didn’t 
know where the bed ended. I felt 
primal, like I’d just been reborn.  
I was curious. I was free of my 
visual body, yet deep in my 
physical body. I was snug in the 
black room of my mind, and the 
otherness of my boyfriend had all 
my attention. It felt like we were the 
only two people alive. Also, I was 
high. Weed had greatly improved 
my sex life, freeing me from 
a critical part of my brain, making 
me forget I’d done this all before. 

But weed + blindfold + sex + Bowie 
station on Pandora = paradise. 

Afterwards, we lay side-by-side 
talking and I kept the blindfold on. 
His words were more interesting 
to me; I felt I had no idea about 
what he would say next. Who was 
he? I marvelled at him, whereas 
sometimes I find him predictable.

“The blindfold 
made us louder. 
We couldn’T 
communicaTe 
WiTh our faces, 
so sound and 
Touch Were 
The only Way. 
i felT primal, 
like i’d jusT 
been reborn” 

“she said, ‘i’m 
reading your 
book and i’m 
preTTy sure 
We’re soulmaTes.’ 
i’m bad aT 
flirTing, so 
i TWeeTed back 
a generic: 
‘Thanks for 
reading!’” 

And during the sex and 
afterwards, well, who was I? 
Everything seemed so much more 
mysterious, more miraculous in 
the complete dark. I now understood 
that my preconceived notions had 
been preventing me from true 
experience. I told my friends I had 
uncovered a great sex secret. It 
seemed easy, simple and obvious 
to them, but I said, “Try it!” It 
might surprise you. 

I blew it. But luckily I followed her 
back and we soon started chatting. 

She lives in New York, and I’m 
based in Los Angeles. A relationship 
or hook-up seemed like a long shot. 
But I was going to be in New York 
for Christmas with my family, 
so I decided to meet her for a drink. 
I was nervous it was going to be 
a Misery situation – she’d chain me 
to a bed, break my ankles and make 
me write a weird book. But I rolled 
the dice and met up with her. To my 
delight, she was awesome. “Maybe she 
was right about the soulmate thing,” 
I thought. “Maybe I won’t be Netflix 
and Chilling by myself forever.” 

I have a rule that most of my friends 
tease me about: if I see potential for  
a relationship, I won’t sleep with a girl 
right off the bat. Sex makes things 
weird and pushes things along faster 
than I’m comfortable with. 

So we didn’t sleep together 
right away. Instead, we started 
to lay the groundwork for a real 
relationship. It was the sex we 
didn’t have that was transformative 
and may have changed my life. We 
got to know each other in a way 
we wouldn’t have if we had jumped 
right into bed. After my trip to 
New York, we decided to try to 
make a long-distance relationship 
work. So far it has, and thankfully, 
she hasn’t chained me to her bed 
and broken my ankles. q
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POLISHED STYLE
MAKE THE SCHOLL VELVET SMOOTH NAIL CARE SYSTEM PART OF YOUR BEAUTY 
ROUTINE AND ENJOY BEAUTIFUL, HEALTHY-LOOKING NAILS EFFORTLESSLY 

STEP 1  Put the 
replaceable file head on 
the nail pen. Switch it on 
by choosing your desired 
speed (from two speed 
options) and file nails 
to your desired shape.

STEP 2  Put on 
the buff head to even 
out imperfections 
and smooth the nail 
surface. This prepares 
nails for Step 3. 

STEP 3  Put on the 
shine head and polish 
the nail surface in a 
circular motion. Apply light 
pressure for best results.

STEP 4  Finish with 
Scholl Velvet Smooth Nail 
Care Oil – a rich seven-oil 
complex to nourish nails 
and cuticles. 

WWW.SCHOLL.COM.AU

Beautiful nails are always 
in style. Keep yours in top 
condition with the Scholl 
Velvet Smooth Nail Care 
system. This electronic nail 
pen, with three replaceable 
heads, works beautifully 
with Scholl’s Velvet Smooth 
Nail Care Oil to give your 
nails a polished, healthy-
looking glow. And it’s so 
simple to use:

APPLY A RICH NAIL AND 
CUTICLE OIL REGULARLY 

TO KEEP YOUR NAILS 
LOOKING THEIR BEST.

ADVERTISING



memoir

living in 
oblivion
Sarah Hepola pieces together the memories 
she lost after years of using alcohol as a release

I 
always prided myself on being a girl 
who drank. You know the kind: 
young, single, empowered. In 2005, 
I was (barely) making a living as 
a writer. I was in my early thirties, 

knocking back martinis with friends 
at bars, where we complained about 
work and men. Sometimes we met for 
Sunday brunch, where we squinted 
through our hangovers and laughed 
about bad decisions, and every once 
in a while someone would say, 
“I seriously have a drinking problem,” 
which always got a laugh. It was 
understood – it was a punchline. 

But I seriously did have a drinking 
problem, although it would take years 
to admit as much. For a long time, 
it masqueraded as normal, big-city 
indulgence. We’d all woken up with 
a mouth like the Sahara and patchy 
spots in our memory. We’d all tapped 
out a nervous text the next morning: 
“Did I do anything… weird?” But 
it happened to me more than most. 

There is no simple litmus test to 
identify a drinking problem, but the 
best place to start is to examine the 
evidence. To count the empties, if you 
will. My friends had a handful of those 
mornings. I had dozens. To say how 
many drinks I was averaging a day is 
problematic. For one, I don’t know the 
answer. Some nights I had three beers 
and went to bed. Others I drank until 
4am and couldn’t remember how 
much I drank (10 drinks? 14?). 

I was never a daily drinker, 
but I drank more than I wanted to. 
How many drinks depended on the 
day, my mood, my body size that year, 
whether or not I was heartbroken that 
week, whether there was an open bar. 
It’s just too hard to generalise when 
I’m summarising a 25-year drinking 

career. My drinking started early. 
That’s another red fl ag, although for 
decades, I considered it a bragging 
right. It began at home, stealing sips 
of beer from my parents’ stash when 
I was seven. I would take a few pulls 
from the can and spin around the 
living room as the buzz trickled all 
the way down to my toes. My parents 
were moderate drinkers who never 
caught on or even suspected. I was 
a straight-A student. A teacher’s pet. 
One of the great myths of childhood 
is there are Bad Girls and Good Girls, 
when most of us are carrying around 
the tool set for both. You can imagine 
my thrill when my private indulgence 
gained social currency. 

By my teen years, drinking was cool, 
rebellious, sexy. I watched friends 
actually train themselves to drink. They 
laboured to tolerate the sourness of 
beer and pushed themselves not to fall 
asleep after two cocktails. Meanwhile, 
I knocked back beer after beer. (My 
Irish-Finnish heritage might have 
cursed me with stubby peasant thighs, 
but it also gave me an eff ortless 
constitution for booze.) I was so good 
at drinking that I became a caretaker 
for those who weren’t. Holding back 
someone’s hair as they puked. 
Swapping out someone’s third drink 
with a glass of water. The girls with 
real problems were rushed to the 

emergency ward, dispatched to 
treatment centres. I felt bad for them, 
but I also thought: lightweights. 

My consumption blossomed 
at university, where alcohol was 
our tribal ritual, but also my booster 
shot of courage. I always thought 
I’d make a strong student – arguing 
with men, challenging the professor 
– but I felt intimidated most of the 
time and rarely spoke in class. 
At night, though, warmed by the 
lapping fi res of red wine and 
homemade margaritas, I could 
fi nd my voice. Alcohol unlocked 
a bravado I had craved all my life. 
I had always longed to be one of 
those swaggering women, with 
their tart tongues and their lightning 
zaps of authority, but I was stuck 
in a people-pleaser’s body. Drinking 
gave me the lion’s roar. 

It also presented new problems. 
I woke up some mornings with pieces 
of the evening missing. How did we 
get home last night? Why is so-and-so 
mad at me? I had blackouts: episodes 
of alcohol-induced amnesia in which 
you keep talking and interacting with 
people while your long-term memory 
shuts down, and the next day you 
have no clue what you’ve said. I had 
a blackout the fi rst time I got drunk, 
a few weeks shy of my 12th birthday, 
and the following morning, my cousin 
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informed me in a solemn voice about 
all my crazy antics. Running around 
without trousers. Sobbing on the stairs. 
I felt like my body was hijacked by an 
evil twin: how was it possible to do 
something and have no memory of it? 

Not everyone can have a blackout 
(only about 50 per cent of drinkers 
will, probably for genetic reasons), 
but they’re common in binge-drinking 
environments, because they’re caused 
by a spike in the blood-alcohol level. 
Drinking fast and on an empty stomach 
are major risk factors for blackout. So 
is being a woman because we tend to 
be smaller and our bodies metabolise 
alcohol slower. My blackouts became 
more frequent at university, where 
I had developed a taste for whisky 
and tequila, and those blank-space 
mornings unmoored me each time. 
I woke up in a panic: “What did I do? 
What did I say?” 

The older I got, however, the less 
panic they induced. Friends had the 
occasional blackout. It was no big 
deal, right? My secret anguish became 
a new normal. Normal. We all want 
to be assured our drinking patterns 
fall on the spectrum of no-big-deal 
drinking, but “normal” is not a fixed 
point. My twenties coincided with the 
rise of the liberated single woman 
– the Carrie Bradshaw years. It was 
“normal” to have 10 drinks in a night. 
I spent my 30th birthday eating sushi 
and drinking so much champagne 
I vomited it all by midnight. It 
turns out this was a great metaphor 
for the next five years.  

At 31, I moved to New York, where 
bars stayed open until 4am, cabs ferried 
me home safely as I slumped in the 
backseat and stores sold beer all night. 
The dream, right? Except it was a slow 
slide off the “normal” spectrum and 
into the “drinking problem” red zone. 
More evidence was accumulating: 
I often woke up in my apartment with 
no clue how I’d got home. I went to 
Paris on a magazine assignment and, 
after a night dipped in cognac, I fell 
into a blackout and re-emerged in 
the middle of having sex with a man 
I couldn’t even remember meeting. 
It was one of the most confounding 
moments of my life. A year later, I had 

to move out of my apartment after 
an incident where I drunkenly passed 
out while boiling a pot of water, and 
the landlord’s son almost had to 
break down my door with a fire 
extinguisher. I knew I had a problem. 
But I thought I could manage it. 

Drinking was the centrepiece of my 
social life, the only path to sex and 
romance I knew. Can you imagine 
a blind date without alcohol? Can you 
imagine a Friday night? I’d be doomed. 
I developed a habit of buying a six- 
pack on my way home from happy 
hour with the girls. I just needed more. 
(Red flag: the constant need for more.) 
Drinking at home assured I’d stay out 
of trouble (red flag), although I shook 
up my purchasing pattern so no store 
owner ever knew how often I bought 
booze (red flag). I must have screwed 
up, though, because one day I was 
handing the cashier some money when 
he met my gaze, and the look in his 
warm brown eyes 
cut me. Was it 
judgement? 
Pity? Sympathy? 
Sorrow? I still 
don’t know, but 
I could tell from 
his look that he 
saw me at that 
moment in exactly 
the way I didn’t want to be seen. 
I never went back into his store. 
Screw that guy, I’d buy my beer 
somewhere else. 

Everyone wants one piece of 
evidence to hold up in court so that  
a complicated decision becomes 
utterly clear: I must quit drinking. 
Instead, I experienced an escalating 
series of scrapes and near misses, 
humiliations and moral compromises. 
The epiphany was not a lightning 
flash so much as a dimmer switch. 
Friends confronted me gently. Credit 
card companies confronted me with 
no gentleness whatsoever. Although 
booze had long been a creative elixir, 
the magic stopped working. I couldn’t 
write anymore. With hangovers, 
benders and the shame in between, 
my work was suffering. My body was, 
too. I’d neglected it for years, pelting it 
with booze at night and carbs the next 

morning. I had a stomach ulcer and 
was 22 kilos overweight. 

I quit drinking at 35. I didn’t “just 
stop”; I “just stopped” about 100 times. 
The last of my drinking years are 
a portrait of me on the ropes: maybe 
if I only drink on weekends; maybe if 
I only keep to wine and beer; maybe 
if I get a new apartment, a boyfriend, 
a yoga routine. I kept friends and 
family at arm’s length, trying to wrestle 
the sucker to the mat on my own. I’d 
quit for a week, and start up again. 
I’d quit in the morning and change 
my mind by noon. I didn’t want to 
be an “alcoholic” – that dirty word, 
so haunting and final. So I tried 
everything else: yoga, therapy, 
antidepressants. Nothing worked. 

If you get desperate enough, you’ll 
try anything. I tried AA. The whole 
cliché: 12 steps, serenity prayer, all that 
nonsense. The even bigger cliché: it 
worked. And still does today. It’s been 

five years, and 
sometimes I miss 
drinking: the easy 
camaraderie, the 
full-body loosening. 
Sometimes I see 
a martini glass, 
the liquid sloshing 
up to the rim, and 
my mouth waters 

remembering the delirious sting of 
the first sip, that cool abandon. 

But I don’t miss the hangovers, or 
the degradation, or figuring out what 
I did last night and who needs an 
apology. When I stopped reaching for 
a drink to fix any discomfort, I also 
started to find comfort on my own. 
My body grew healthier and happier. 
The stomach ulcer and my self-hatred 
have become manageable instead of 
overwhelming. I became a more 
reliable writer. A more reliable friend. 
Everything I was drinking to achieve 
I’ve found in my sober life: creative 
inspiration, closeness with people, 
erotic adventure and true confidence, 
the kind that doesn’t come from 
a bottle. I pride myself on knowing 
who I am now. That’s real power. #
Blackout: Remembering The Things I Drank To Forget 

by Sarah Hepola ($29.99, Two Roads) is out now. For 

information on managing your drinking, visit drinkwise.org.au

“After a night dipped in 
cognac, I fell into a blackout 

and re-emerged in the middle 
of having sex with a man 

I couldn’t remember meeting”  

elle.com.au 
 @elleaus 87
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The Crash Reel 
I’m a big fan of director 
Lucy Walker; her films 
get better and better.MAKE FRIENDS 

WITH AN 
OSCAR WINNER 

I like to keep my Oscar in the 
guest bathroom, so people can 

privately pick it up and practise 
their own acceptance speech 

in the mirror. It feels like 
a generous place for it to be.

Oscar-winning fi lmmaker Eva Orner 
captivates a global audience 

with honest truths

I
f you’re even remotely interested in documentaries, 
then you’ve probably come across the work of 
Eva Orner. She produced Gonzo: The Life And Work 
Of Dr Hunter S Thompson and the Oscar-winning 
Taxi To The Dark Side, a look at US interrogation 

practices in Afghanistan, with Alex Gibney – 
himself a prolifi c documentary fi lmmaker, and 

the guy behind 2015’s controversial 
Going Clear: Scientology And The Prison Of 
Belief. Orner also directed The Network, set 
behind the scenes of the fi rst independent 
Afghan TV network, and the newly 
released Chasing Asylum, which shines 
a provocative light on Australia’s asylum-
seeker policy and detention centres. 

Through it all, her extraordinary 
resilience is never far from sight: she 

travels to war zones in the name of an important 
story, bankrolled her latest fi lm independently, using 
private donations and crowdfunding, and has 
openly criticised government policies 
both locally and overseas. In the litt le 
free time she calls her own, the Aussie 
also managed to write a book, Chasing 
Asylum: A Filmmaker’s Story ($29.99, 
HarperCollins), about her experience 
making her new documentary. And 
you thought you had a busy day… 
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STOP THINKING IN 
GENDERED TERMS 

With all this gender debate 
going on, I actually think, 
we’re people. Black, white, 

man, woman: we should all 
display kindness, strength, 

honesty, compassion. That’s 
what’s important in people 

– and, coincidentally, 
fi lmmaking. 

W H AT  I  K N O W

THE APPS WE’RE OBSESSED WITH THIS MONTH

HOW MANY 
SATURDAYS? 

A part-grim, part-inspiring 
reminder to spend your time on 
earth wisely. Price: free on iTunes

BUMBLEBFF 
Switch on the new BFF setting in 
dating app Bumble to find new 
friends. Price: free on iTunes and Android

SWIFDICTY 
Lets you look up the meaning of 
words without leaving the page or 
app you’re on. Price: free on Android

CAROUSELL 
Think eBay meets Craigslist. Well, 
we’re always looking to make 
a buck. Price: free on iTunes and Android

MAILTIME 
Converts email threads into SMS-
style bubbles for easy communication. 
Price: free on iTunes and Android

CHALLENGE 
PEOPLE’S 
OPINIONS 

If you can educate and 
inform people through 

storytelling – maybe change 
their opinions – that’s 
prett y powerful (if it’s 

used for good).

The Kid Stays 
In The Picture  
A great Hollywood story.  

EVA’S FAVOURITE

DOCUMENTARIES
If you need 
a place to start, 
make it here…

When We Were Kings 
Stayed with me for 
a long time. Waltz With Bashir   

In a word, genius.

Stories We Tell  
I loved Sarah Polley 
as an actor and 
even more as 
a filmmaker.  

!

LOOK TO THE TOP 

Whenever I’m fortunate enough 
to be friendly with someone who 
is really successful, I always try 
to watch and learn from them. 

I’ve noticed that the more 
successful and busy people 

are, the more available they are. 
They never complain or 

say they’re busy. how to make 
people listen 

(even when they don’t want to)

STREAMLINE 
WHEN YOU CAN 

My favourite thing 
in the world is when 

someone else orders [in 
a restaurant]. I’ve been 

making decisions all day 
so I’m just so happy to 
offl  oad the decision-

making process.

PURSUE YOUR 
DREAMS 

You have one life. Do things 
that make you happy, that 

you’re passionate about 
and believe in. That begets 

a happy life. Don’t feel 
you have to conform.
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Available at all EMMA & ROE Boutiques and Michael Hill Stores. Online at emmaandroe.com.au

THE DIAMOND COLLECTION. IT’S HANDCRAFTED PERFECTION SET IN 10 CARAT GOLD FROM
$239 EACH

IT’S
PURE QUALITY.

IT’S

PROUD SUPPORTERS OF

emmaandroe.com.au/pinkhope
For Pink Hope Collection
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Your next selfi e could help save 
your (and your bestie’s) life

GO SISTA

I 
found my soul sister on the dance fl oor at a high-
school house party,” says Krystal Barter of the 
moment she met her best friend, Erin Whitbread. 
“She was the only one dancing and I loved that… 
because I’m always the one who gets up fi rst!” 

Since then, the pair have been inseparable, forging 
a sister-like bond. So when, at 25, Krystal booked in 
for a double mastectomy after learning she had the 
gene fault that had plagued her family – her mum, 
nan and great-grandmother had all been diagnosed 

with breast cancer – Erin was there beside 
her. And when the now-mum-of-three 
decided to start up a charity and fundraising 
platform called Pink Hope from her hospital 
bed, her BFF was cheering, loud. 

Seven years on, theirs is the kind of best-
friendship that’s inspired Krystal’s crusade to 
get women looking out for each other’s health: 
the Pinky Promise campaign. Enter ELLE’s 
cover girls Rosie Huntington-Whiteley and 
Lily Aldridge, two super-besties who jumped 
at the chance to scribble down their health 

pledges and commit to watching each other’s back. 
Then, since they were so nice about it, we thought we’d 
push our luck by coercing them and a whole bunch of 
our favourite BFFs into taking part in the Pinky Promise 
edition of the infamous ELLE Mystery Box Challenge 
to really put their friendships to the test (see the 
hilarious results at ELLE.com.au/elle-x-pinky-promise/). 

And because nothing exists unless it’s documented 
on social media, there had to be a selfi e. To get in on 
the action, grab your own best friend – be it your 
mum, man-friend, sister, cousin or work-wife – 
and snap your Pinky Promise today. 

 hey sista, 

TAKING THE LEAD
ELLE editor-in-chief 
Justine Cullen (top); 
Pink Hope founder 

Krystal Barter

FEEL THE LOVE
Actress Sophie Lowe 

makes her Pinky Promise

MODEL BEHAVIOUR
Cover girls Rosie 

Huntington-Whiteley 
(top) and Lily Aldridge

SELFIE-PORTRAITS
Super-stylist Pip Edwards 

(left) and fi tness guru 
Leah Simmons

FASHIONABLE FRIENDS
Blogging duo Tash Sefton 
(top) and Elle Ferguson 
from They All Hate Us
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MAKE A PINKY 
PROMISE 
(your health… your promise)

THE PINKY 
PROMISE 
WE WANT TO ENSURE THAT, NO 
MATTER WHAT, YOU’LL HAVE 
YOUR BFF’S BACK WHEN 
IT COMES TO THEIR HEALTH… 
AND WE’LL HAVE YOURS! 

WHO WE ARE 
PINK HOPE IS 
A PREVENTATIVE HEALTH 
ORGANISATION WORKING TO 
ENSURE EVERY INDIVIDUAL 
CAN ASSESS, MANAGE AND 
REDUCE THEIR RISK OF 
BREAST AND OVARIAN 
CANCER, WHILE PROVIDING 
PERSONALISED SUPPORT 
FOR AT-RISK WOMEN.

@PINKHOPEAUS

@PINKHOPECOMMUNITY

@PINKHOPEAUS

@PINKHOPEAUS

YOUTUBE.COM/USER/PINKHOPEORGAU

GET 
INVOLVED 
1. MAKE A PINKY PROMISE 
WITH YOUR BESTIE AT 
PINKYPROMISE.COM.AU.

2. SHARE YOUR PROMISE 
ON SOCIAL MEDIA USING 
#BFFPINKYPROMISE. 

3. SUPPORT PINK HOPE 
BY DONATING OR PURCHASING 
FROM OUR ONLINE STORE. 

E L L e | ADVERTORIAL
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road-test of new-season coats

take the ELLE Mystery Box Challenge
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BECOME PART OF 

DON’T MISS ALL 

ELLE’S INNER CIRCLE

MERCEDES- 
BENZ 
FASHION 
WEEK 
AUSTRALIA 

THE HIGHLIGHTS FROM 



Lily wears: dress, $POA, Calvin Klein 
Collection, calvinklein.com; earrings, 
$25,300, double-heart ring, $9,500, 
round ring, $14,200, bow bracelet, 
$8,200, chunky bracelet, $61,500, 
all Tiffany & Co, tiffany.com.au; 
platinum chain bracelet, $11,600, 
gold chain bracelet, $4,900, both 
Elsa Peretti, tiffany.com.au

Rosie wears: dress, $4,650, 
Burberry, (02) 8296 8588; 
earrings, $4,900, necklace, $5,800, 
both Tiffany & Co, tiffany.com.au

heaven sent
We capture Rosie Huntington-Whiteley and her best friend Lily Aldridge  

in this season’s most angelic looks.
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fashion
p94. white magic p106. on easy street p116. rock the coat p126. super punk



Rosie wears: dress, $13,440, pants, $1,522, both Alexander 
McQueen, alexandermcqueen.com/au; heels, $1,562, 
Givenchy, (02) 8197 0420 (worn throughout); band ring, 
$22,100, bow ring, $6,300, hinged bangle, $10,200, bow 
cuff, $12,400, infinity cuff, $11,400, line bracelet, $26,900, 
all Tiffany & Co, tiffany.com.au (all worn throughout)

Lily wears: corset, $5,910, dress, $6,079, both Alexander 
McQueen, alexandermcqueen.com/au; heels, $1,562, 
Givenchy, (02) 8197 0420 (worn throughout); earrings, 
$25,300, chunky bracelet, $61,500, bow bracelet, $8,200, ring, 
$9,500, all Tiffany & Co, tiffany.com.au (all worn throughout); 
platinum chain bracelet, $11,600, gold chain bracelet, $4,900, 
both Elsa Peretti, tiffany.com.au (both worn throughout) 



Styling by Rachel Wayman
Photographs by Simon Upton Words by Justine Cullen

There are two things you can rely on in life: a little lace dress and your bestie. 
Celebrate both in a palette of creamy white

Super 
natural



Rosie: I can’t remember the first time we met, but 
I remember we bought apartments together in 
the same building in New York when I was 19, and 
I think our mutual friend Harley [Viera-Newton], 
who was DJ’ing, also bought in the building, Derek 
Blasberg bought in the building…
LiLy: We had this amazing crew in the one building.
R: Really early on we went and sat in the park and you 
were like, “I’ve met this guy… I think he’s really cute.”
L: I know, I remember! That was so sweet.
R: It was lovely. So that’s nearly 10 years ago. It’s funny 
because, you know, you don’t get to see each other as 
much as you’d like. There’s just a handful of girlfriends 
I’ve made through my career, but when you click with 
somebody, it’s just easy. There’s always this thing around 
“do models really get on?” and I find with the girls we’re 
friendly with – Behati, Candice – there’s just this ease and 
understanding of each other’s lives that no-one else has. 
Right now in the industry there’s a real celebration of 
friendship, women and feminism, girls sticking together, 
and I think that’s really special, to be celebrating, lifting 
each other up, being happy for each other’s achievements 
and to be helping each other get along in life.
L: I truly believe it’s harder to be mean to people and to 
have that front up all the time. It’s much easier to be nice 
and positive; once you start being mean, you have to keep 
that up and it’s exhausting and it drains your soul. Just be 
nice and open with people – it’s so much better for you.
R: I always think the energy you put out comes back to 
you. You have those days where everything seems hard. 
But it’s about finding how you can stay on that positive 
note. I can honestly say, in 13 years of modelling, every 
girl I’ve met is pretty cool. A few here and there, but that 
happens in every business; there’s always someone you’d 
rather not spend your time with. But it’s always nice 
because, funnily enough, we rarely talk about work.
L: Never, it’s like the last thing we talk about.
R: I think that’s what’s kept the friendship pure – keeping 
career out of it, so it’s not about “what are you doing?”.
L: Yeah, when we met we were just little baby models so 
you see each other go through things and congratulate each 
other, and if we don’t see each other for however long, it’s 
like we pick right up when we do see each other. Those 
are my favourite kind of friendships – effortless and easy. 
And you’re there for each other when the time to be there 
for each other comes, and you understand when life’s 
busy. Because life is busy! It’s so hard when you have kids 
– kids become your priority and it’s the best. But, Rosie 
and I are having a girls’ night tonight. I’m so excited.
R: We’re lucky – doing what we do, so much of our lives 
is spent going from one lovely event to the next and one 
gorgeous location and one fabulous shoot, so my free time 
actually goes against that and I really want to be at home, 
with my loved ones. I want to be in good company. I want 
to make good food and listen to good music and be in a nice 
climate, be in nature, be with my animals – just doing very 
domesticated and very real things. ]

w e’re high on a clifftop near Malibu 
in the Villa de Leon, a 1926 
mansion groaning under the 
weight of endless gilded antique 
furniture (the effect only slightly 
marred by paper signs taped to 

almost everything to remind the crew not to move or sit on 
anything). After days of uncharacteristic rain, LA has turned 
back on the charm – the sky is blue, the light is perfectly 
hazy, the Pacific is shimmering outside of every soaring 
arched window and Carlos the set caterer is cooking eggs 
while performing some fairly dodgy South American 
dance moves. The unusually relaxed mood on set is despite 
the fact that there’s a huddle of paparazzi below the 
balcony – Snapchat means there’s no such thing as a secret 
cover shoot anymore. Thankfully, they don’t bother our 
subjects, British supermodel (and reigning Queen of 
Snapchat) Rosie Huntington-Whiteley and her half-British, 
half-American counterpart Lily Aldridge, best friends who 
have agreed to be shot together to celebrate Australian 
charity Pink Hope’s Pinky Promise campaign (see p90). 

In some ways, all models are freaks of nature, the trifecta 
of face/body/height not being something the gods hand out 
often, but these girls make you understand why the prefix 
“super” was added to the mix. They’re not “interesting” 
looking, in that high-fashion model-of-the-moment way; 
they’re just straight-up gorgeous. They don’t have the angular, 
clothes-hanger bodies still favoured on the runway; they’re 
fit and lithe and sexy (and the clothes are all the better for 
it). In front of the camera, they move together like it’s been 
choreographed, barely an off shot between them (I find 
myself doing an internal victory dance when I see a picture 
of Lily pop up on the screen with her eyes mid-blink 
– proof of fallibility!). All that willowy-limbed, honey-toned 
perfection would seem other-worldly – except they’re also 
so incredibly kind and easygoing and real that it’s easy to 
forget they’re goddesses and you’re a mere mortal. (Until you 
get a selfie with them, then you remember all too well...)

Case in point: Lily apologises profusely for being late 
– she got stuck in a traffic jam dropping her four-year-old 
daughter Dixie (with husband Caleb Followill, from the 
Kings of Leon) off at preschool. Rosie volunteers to take 
over the ELLE Snapchat while she waits. They order 
breakfast – Lily asking for an omelette with “a bit of 
everything”, without stopping to enquire what “everything” 
might be; Rosie giving the chef a bemused look when he asks 
if she wants cheese in hers (“who wouldn’t want cheese?!”).  
When Pink Hope founder Krystal Barter visits the set with 
a 60 Minutes crew and shares her story, Lily breaks down 
in tears, then after the shoot they both worry about getting 
to dinner late in case their friend Taylor arrives first and 
has to sit alone. (Taylor, we find out later via the Daily Mail, 
being Taylor Swift.) While their hair and makeup is being 
freshened up for the night to come, we sit in on two friends 
discussing life, loves and Givenchy heels. Looks, bodies, 
personalities, social-media sense, hearts and #girlsquad 
to match? We want what they’re having…
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Lily wears: dress, $2,913, Victoria 
Beckham, victoriabeckham.com; 
necklace, $14,500, ring on Lily’s 
right hand, $6,300, round ring on 
Lily’s left hand, $14,200, all Tiffany 
& Co, tiffany.com.au (all worn 
throughout); earrings, bracelet 
and double-heart ring on Lily’s left 
hand, all Tiffany & Co (as before)

Rosie wears: dress, $11,000, 
underwear, $3,000 for set, all 
Christian Dior, (02) 9229 4600; 
small diamond earrings, $4,900, 
large diamond earrings, $13,400, 
necklace, $5,800, all Tiffany 
& Co, tiffany.com.au (all worn 
throughout); bracelets, all 
Tiffany & Co (as before)



Dress, $3,624, Chloé, chloe.com; jewellery,  
all Tiffany & Co (as before)



L: Yeah, just a nice dinner with the girls... 
R: Catching up on TV... I love reality TV – The Bachelor is my 
new favourite thing in life – and I love documentaries and 
box sets. I love anything to do with a murder mystery. [It’s] 
just having a routine – I thrive off it. I’d say over 60 per cent 
of my time is not at home, it’s on the road, getting on or off 
flights, a different location. As much as that’s so inspiring and 
I love travelling, when I can I like to be at home. I go to work 
so I can have my own home and live the life I want to live.
L: For me, going to the grocery store is such a nice thing 
to do – being somewhere long enough to stock my 
fridge, cook dinner, be normal. Those are the luxurious 
times of my life.
R: Keeping up with your fitness is the hardest part, because 
when you’re travelling you’re jet-lagged, and the last thing 
you want to do is get up at 6am to go to the gym before work. 
A full workday can be long and demanding, quite physical 
sometimes. On top of that, you’re in a location where you can’t 
just get to the gym. It’s a struggle, but I try to be disciplined 
at home. In New York, we both work with Justin Gelband, 
who’s trained just about every Victoria’s Secret babe. In LA, 
I’m a fan of Body By Simone – she’s an Australian dancer who 
created this dance-cardio fitness regimen, which is basically 
an hour of dancing. It’s a lot of cardio and butt stuff.
L: Even if I wasn’t in this job, I think working out is so 
important for your body, your soul and your mind. When 
you work out you feel good, it really does make you feel 
better. You make better decisions, with food and all 
different kinds of stuff. It just makes it a much healthier life.
R: I totally agree. A huge part of my confidence starts with 
exercise – that moment where you’re really present in your 
day, you’re focusing on your body, you’re doing something 
good for you and healthy for your body. If you spend time 
at the gym you’re going to make healthier choices when 
you eat – you’re not going to spoil it. You just feel good, you 
feel a release. And at the end, you see great results in your 
body; it’s the cherry on top. I always think confidence and 
happiness are things you have to work on for yourself… 
I mean, there are moments in life which are brilliant 
and easy, and there are moments where you have to 
get spiritual and get centred – and like anything in life 
that’s great, it takes work. To me that creates happiness. 
Well, that and a kick-ass pair of heels.
L: True! Like the Givenchy pair [from the ELLE shoot]. 
They made me feel pretty good, I’m not going to lie… 
R: Lily and I have a really similar style.
L: Yeah, like everything I see Rosie in, I want.
R: And everything I see Lily in, I want! We’re each other’s 
style-crushes. We both love Isabel Marant. We’ve managed 
to bump into each other a couple of times in the store, like, 
“Oh hi – you’re here! Which rack are you looking at?”
L: I’m a regular there. I keep coming back and they’re 
like, “You’ve bought everything 100 times – I promise 
I’ll call you when new stuff comes in!”
R: People always ask how I’d describe my style, and I say it’s 
really on the go. I want to look polished but feel relaxed – I’m 
a real jeans and T-shirt girl. If I’m going to invest in designer 

pieces, I want to buy things I can wear again and again. 
Every season, it’s a well-tailored jacket or a leather jacket.
L: I try not to buy the trendy pieces each season, because you 
can’t wear them for long. I try to get something classic.
R: But you’re like the bohemian rock chick, that’s what 
I think you are.
L: I definitely have a rock’n’roll edge. You always look 
sexy-chic. Does that make sense? You always look like 
a babe but really put together. Polished but still super-sexy.
R: Cool, I’ll take that.
L: There’s so much pressure now with social media… I can’t 
imagine growing up in this age as a young woman, looking 
into these glimpses of fabulous moments of people’s lives. 
To me, it’s about just loving yourself and enjoying yourself, 
and being present; not being so obsessed with celebrity and 
social media and what other people are doing. Really focus 
on what you’re doing because it’s your life. 
R: I’ve started to set boundaries with the amount of time 
I’m spending on my devices. Whereas before I might have 
reached for my phone first thing in the morning and started 
on my emails because, even though I live in LA, most of my 
work is all over the place and there’s this expectation that 
you’ll get back to people immediately... You know, you get 
on social media and it’s the first thing you do, and it’s the 
last thing you do at night, and there’s no break for yourself, 
you’re not making that time to just be centred. So I’ve 
started, in the mornings, to wake up and have my coffee 
– because I can’t even breathe in the morning without my 
coffee – then I usually have a little snuggle in bed with the 
dogs, then have a little chat with my man and then I spend 
time meditating, and then I go off to the gym, at around 
8-9am. I try to go to the gym – we see each other at the gym 
all the time – four times a week if I can, and then when I get 
back, that’s when I’ll allow myself to start working on my 
phone and sitting down with my laptop and answering 
emails. Also, just limiting that time spent on social media.
L: So much of our lives are on our phones now, it’s crazy. 
I just started meditating in January – it’s something I never 
thought I could do but it’s become an amazing moment in 
my day that I look forward to so much. It’s just a beautiful 
thing to adopt. I wish more people practised it because it’s 
such a grounding thing, it makes you realise what’s 
important. It gives you that moment for yourself.
R: Meditation has this thing around it, like, “There’s 
supposed to be flashing lights, you’re supposed to go 
to another place and come out like Deepak Chopra and 
have this enlightenment.” I believe there are levels of 
meditation that can get to places like that, but I try to look 
at it like 10, 15, 20 minutes in the morning where it’s just 
breathing and trying to push aside all those chaotic thoughts, 
those things you’ve got to do that day, the chatter you’ve got 
going on, and trying to still that for a moment. It’s a challenge, 
but the more I keep up with meditation, the easier [it gets]. 
It’s the same process for me with the gym. I kill myself in 
the gym and get a whole hour where I’m not thinking 
about anything, because I’m in such pain. But I’m truly 
present in the moment, and I’m happy, I’m really happy. q
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Rosie wears: top (worn throughout), $10,805, 
slip dress, $5,481, heels (as before), all Givenchy, 

(02) 8197 0420; jewellery, all Tiffany & Co (as before)

Lily wears: top (worn throughout), $7,053, pants, 
$3,242, heels (as before), all Givenchy, (02) 8197 0420; 

jewellery, all from Tiffany & Co (as before)



Dress, $1,200, Coach 1941, 
coachaustralia.com; jewellery, 

all Tiffany & Co (as before)
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Rosie wears: top, Givenchy (as before); 
necklace, Tiffany & Co (as before)

Lily wears: top, Givenchy (as before); 
earrings, Tiffany & Co (as before)
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Dress, $7,979, Michael Kors Collection, 
(02) 9233 8332; bra, $29.50, Victoria’s 

Secret, victoriassecret.com; jewellery, 
all from Tiffany & Co (as before)

104



Rosie wears: dress, $3,948, Erdem, erdem.
com; jewellery, all Tiffany & Co (as before)

Lily wears: dress, $6,995, Burberry, 
(02) 8296 8588; fabric tied around  
neck, stylist’s own; jewellery,  
all from Tiffany & Co (as before)

Photography: Simon Upton at The Artist Group.  
Hair: Maranda at The Wall Group. Makeup: 
Fiona Stiles at The Wall Group. Models: Lily Aldridge 
and Rosie Huntington-Whiteley at IMG Models



e a s y 
Ease into winter with Saturday-morning separates made for chilling. Just add socks

Jumper, $650, Lauren Manoogian, 
mychameleon.com.au; socks, 
$4.50, Uniqlo, uniqlo.com/au 
(worn throughout); sandals, $545, 
Isabel Marant Étoile, incu.com 
(worn throughout)

Photographs by Pierre Toussaint
Styling by Dee Jenner

d o e s  i t



Coat, $549, Penny Sage, 
pennysage.com; earrings, 
$745, Sophie Buhai, 
mychameleon.com.au



Coat, $299, Zara, (02) 9376 7600; 
dress, $240, Organic By John 

Patrick, mychameleon.com.au; 
earrings, $130, Petite Grand, 

petitegrand.com
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Jumper, $89.95, The Fifth 
Label, thefifthlabel.com; 

briefs, $35, Hatsumi’s Laundry, 
hatsumislaundry.bigcartel.com; 

bracelet, $810, Sophie Buhai, 
mychameleon.com.au 

(worn throughout)
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Jumpsuit, $419, Albus 
Lumen, albuslumen.com 



Jacket, $1,200, Scanlan Theodore, 
scanlantheodore.com; singlet, $269, 
Frame Denim, (02) 9331 3350; 
briefs, $39.95, Calvin Klein 
Underwear, (02) 8246 9145
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Coat, $769, Jac+ Jack, jacandjack.com;  
top, $24.95, Agent Ninetynine, 

generalpants.com.au; jeans, $190, 
Ksubi, generalpants.com.au; 
earring, $290 for pair, III By 

Helen Cauchi, helencauchi.com
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Shirt, $240, Jac+ Jack,  
jacandjack.com; pants, $95, 

In Bed, inbedstore.com; necklace, 
$139, By Nye, bynye.com
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Bra, $59.95, Calvin Klein 
Underwear, (02) 8246 9145; 
pants, $369, KitX, kitx.com.au
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Jumper, $550, Dion Lee, 
dionlee.com; shorts, $160, 
Ksubi, generalpants.com.au

Photography: Pierre Toussaint 
at Vivien’s Creative. Hair: Gavin 
Anesbury at Vivien’s Creative. 
Makeup: Gillian Campbell 
at Company 1. Model: Cate 
Underwood at Priscilla’s 
Model Management
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Coat, $2,495, Saks Potts, 
northcollective.com.au; jumper, 

$49.95, H&M, hm.com/au; 
pants, $615, Isabel Marant, 

net-a-porter.com (worn 
throughout); stole, $309, Deadly 

Ponies, deadlyponies.com

Photographs by Simon Upton
Styling by Rachel Wayman

BaBy, 
it’s 
cold
Top off The season’s coolesT grunge-glam looks 
wiTh a coaT ThaT rocks, inside and ouT 



Coat, $3,950, Burberry, burberry.com; 
dress, $2,250, Ellery, elleryland.com; 
top (tied around waist), $479, Proenza 
Schouler, davidjones.com.au; boots, 
$270, Witchery, witchery.com.au 
(worn throughout); cuff, $31,700, 
Cartier, 1800 130 000 (worn throughout)



Coat, $350, COS, cosstores.com; 
dress, $9,900, Ellery, elleryland.com; 

ring, $139, Krystle Knight, 
krystleknightjewellery.com 

(worn throughout)



Coat, $2,209, Deadly Ponies, 
deadlyponies.com; dress, $2,849, 
Givenchy, givenchy.com; 
stockings, $14.95, Voodoo,  
myer.com.au (worn throughout) 
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Coat, $1,400, Jac+ Jack, jacandjack.com; 
jumper, $225, COS, cosstores.com; skirt 
with slip, $353, Sacai, theoutnet.com; 
beanie, $180, I Love Mr Mittens, 
ilovemrmittens.com; backpack, 
$1,850, Burberry, burberry.com 
(worn throughout); ring on model’s 
right hand, $160, Sarah & Sebastian, 
sarahandsebastian.com 
(worn throughout)



Coat, $800, Scanlan Theodore, 
scanlantheodore.com; vest, $2,629, 
Saint Laurent, davidjones.com.au; 
denim jacket, $50, Boohoo,  
boohoo.com; dress, $190, Witchery, 
witchery.com.au; earrings, $101, 
Petite Grand, petitegrand.com 
(worn throughout) 
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Coat, $540, Lonely, lonelylabel.com; 
cardigan, $1,340, Max Mara,  
(02) 8084 9113; dress, $3,270,  
Céline, celine.com
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Coat, $6,049, Céline,  
davidjones.com.au; jacket, $349, 

C&M Camilla And Marc, 
camillaandmarc.com; jumper, 

$1,599, Chloé, davidjones.com.au; 
skirt, $750, Kaliver, kaliver.com 



Coat, $2,495, Saks Potts, northcollective.com.au; 
vest, $495, Frame Denim, (02) 9331 3350; dress, 
$POA, Calvin Klein Collection, calvinklein.com; 
beret, $135, Nerida Winter, neridawinter.com 



Coat, $549, Ricochet, ricochet.co.nz; jacket, 
$1,570, Polo Ralph Lauren, (02) 9410 2038; 
vest, $1,300, dress, $1,035, both Coach 
1941, coachaustralia.com; cuff, $240, 
Pushmataaha, pushmataaha.com

Photography: Simon Upton at The Artist Group. 
Hair: Keiren Street at Vivien’s Creative. Makeup: 
Claire Thomson at Company 1. Model: Milou at 
Priscilla’s Model Management
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fashion

GET 
PUNK’D

A
sked about the inspiration  
for his spring collection, 
Virgil Abloh, the creative 
director behind the elevated 
streetwear brand Off-White, 

gives an answer that’s quite simple 
– boring even, if it weren’t so clever. 
“Brunch,” he says, sounding not 
unlike Andy Warhol glibly answering 
overwrought questions about his 
soup cans. “It’s based on brunch.  
It’s a thing in our generation – you 
have an outfit to go to brunch, to go 
shopping. That’s my main muse.” 

Welcome to the new school of 
cool. Abloh, along with designers 
and comrades Demna Gvasalia, 
of two-year-old streetwear label 
Vetements, and Gosha Rubchinskiy, 
who launched his self-titled label 
in 2008, is reinvigorating the Paris 
runways with the radical idea of 
making fun, youthful, back-to-basics 
clothes born from their own interests 
and tastes, done in chic fits and fabrics 
for a luxury pricepoint. Gvasalia, who 
is also the newly appointed creative 
director of Balenciaga, is most famous 
for Vetements’ plain black hoodie: 
just luxuriously oversized enough 
to slump on the shoulders like a fur 
shrug, emblazoned with his logo in 
cartoonish letters and, improbably, 
capable of making its wearer look like 
both a skateboarder and a supermodel. 
“It’s all tongue in cheek,” Abloh says 
of the work produced by each of the 
three designers, who met through their 
social circles. “We’re taking things and 
flipping them, giving them a new 
point of view, critiquing fashion in 
real time. I think it’s super-punk.” 

This new establishment is turning 
fashion on its head during a time of 
upheaval in Paris. Last year, announced 
in rapid succession, like dominoes 
falling, three of the most influential 
designers – Raf Simons, Alber Elbaz 
and Alexander Wang – left their 
posts at Christian Dior, Lanvin and 
Balenciaga respectively. Into that void 
stepped a band of upstarts who have 
very new ideas about what is chic. No 
more pin-straight dresses or elaborately 
detailed shoulders. This new class is 
making elevated streetwear – stone-
washed denim, army fatigues, fancy 

The coolest new crop  
of designers take their  
cues from ’80s and ’90s 
streetwear, plus a post-punk 
“just do it” ethos. As Alex 
Frank observes, now they’re 
taking Paris – and the fashion 
industry – by storm

v
et

em
en
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tees – feel like the most urgent items 
in fashion. Punk has become standard 
source material for menswear brands 
like Raf Simons and Dior Homme, 
but for women, streetwear that 
relies less on sex appeal and more 
on casual-coolness is a game changer. 

Rubchinskiy hails from Russia, 
Gvasalia from Georgia (the country, 
not the American state), Abloh from 
the US. Each has brought what’s “now” 
for kids in their territories to the 
runways of Paris. And they embrace 
being grouped together – all the bett er 
in their quest for world domination. 
“I want to be in the new class,” Abloh 
says. “I don’t want to be off  on my own. 
If you’re off  creating and no-one can 
classify you, then you’re not doing valid 
work. I want people, when they look at 
the history of fashion [at this moment], 
to say, ‘These guys established what 
the time of fashion was. It’s something 
new.’ Me and Demna and Gosha, 
we’ve been able to design something 
that’s relevant to the new consumer.” 

From Gosha Rubchinskiy’s skate-
inspired wear to Vetements’ wide-leg 
jeans and Off -White’s ripped-up tees, 
the clothes are punk not just in the 
way they look, but in spirit. All three 
designers love to elevate everyday, 
throwaway materials – the soft, pilling 
cott on interior of jumpers, say – to 
high-fashion levels, reappropriating 
logos in ways that call to mind 
inexpensive, even illegal, luxury 
bootlegs. They represent the dramatic, 
refi ned, thought-provoking end-point 
of so many recent trends – from 
normcore’s hipster embrace of orthotic 
shoes to athleisure’s clothes for 
the SoulCycle generation. Fold in 
pyjama dressing, the ergonomic-chic 
of Birkenstocks and sneakers, the 
unruly cool of ’90s grunge and the 
lived-in feel of vintage Americana. All 
these threads have been leading us 
towards this: a uniform as cool as it 
is comfortable, the zenith of cosy and 
casual to keep you looking unbothered 
in a 21st century spent in uncomfortable 
airport terminals and in line for the 
next available treadmill. “For so long, 
fashion wasn’t comfortable – it was 
sort of tacky,” says Abloh, who’s also 
creative director for Kanye West and 

his creative agency, Donda. “Clothing 
had become so over-saturated, so 
opulent, so full-on. I think we were 
just like, ‘Man, I want to chill.’” 

Imagine luxe versions of old 
workwear, dad jumpers, fl uoro ’80s 
windbreakers, as well as plaid shirts 
– the kind that Kurt Cobain would 
have loved – so long and billowing 
they look like nightgowns. “Punk 
means no set rules, and one thing we 
defi nitely love is liberty,” Gvasalia 
says. He showed his spring Vetements 
collection of frumpy yet glitt ering 
dresses not on models, but on a gaggle 
of friends who walked excitedly down 
the runway. “Because they wear it 
best,” he says simply. “And because 
we love them.” There were girls 
with shaved heads, piercings and, in 
one exciting surprise, designer-pal 
Rubchinskiy himself, wearing 
a reinterpreted version of the red-and-
yellow T-shirt worn by DHL workers. 

Things haven’t felt this 
subversive in fashion since 
the ’90s, when another grou
of upstarts sent shock wave  
through the industry. In Ne
York, there was the Nirvan
inspired Marc Jacobs boldl  
showing grunge looks on th
Ellis runway (and promptly b
fi red for his eff orts) and Helmut Lang 
making minimalist masterpieces that 
defi ed Gianni Versace-era opulence 
and grandiosity. But it was in Paris 
that the wildest ideas really took off : 
this was the heyday of visionaries like 
Martin Margiela and the Antwerp Six 
– Belgian designers Marina Yee, Dries 

Van Noten, Ann Demeulemeester, 
Dirk Bikkembergs, Walter Van 
Beirendonck and Dirk Van Saene – 
fashion’s intellectual class. Fuelled by 
an admiration for the groundbreaking 
Rei Kawakubo of Comme des Garçons, 
Yohji Yamamoto, Issey Miyake and 
Kenzo Takada – avant-garde Japanese 
designers who all began showing in 
Paris in the late ’70s and early ’80s 
– the Antwerp Six ignited ideas such 
as deconstructionism on the runways, 
stripping garments down to their 
functional elements and adding just 
the right amount of outrageousness 
by making sleeves extra-long or 
fl ipping jacket seams inside out. 

In addition to being a designer, 
Van Beirendonck is a professor of 
fashion at Antwerp’s Royal Academy 
of Fine Arts, where he taught a young 
Gvasalia. “By the end of the ’90s, 
there was the boom of the luxury 
houses, which were more focused on 
marketing than creativity. Designer 
fashion had become a litt le snobbish; 
it was losing its creative spirit,” 
s V B i donck, whose 
r introduce a rainbow 
of l l nspired by gay culture. 
“I d ate something for the 
y h k for the right age, and 
th b diff erence.” 

Th coterie heavily 
r f  Margiela, Van 

B donck and Lang – at 
V ts, occasionally to the 

p f l eral homage. That’s 
p l d o the prevailing ’90s 
n l but just as important is 

th d l feels relevant again. 
“I h k h s energy in the look 
th osed that’s missing 

t d l f collections,” Van 
B d k ys. “That’s what the 

c l king for again.” 
T d d gners have learned 

f b h h highs and lows of their 
f b years after Lang sold 
51 per cent of his namesake label to 
the luxury conglomerate owned by 
Prada, the designer sold his remaining 
shares in 2004. He quit his company 
the next year. He is now a fi ne artist. 
Margiela, who has always refused 
to play the fashion game – rarely 
granting interviews or allowing  

Things haven’t felt this 

“PUNK 
MEANS NO 
SET RULES, 
AND ONE 
THING WE 
DEFINITELY 
LOVE IS 
LIBERTY”
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subversive in fashion since 
the ’90s, when another group 
of upstarts sent shock waves 
through the industry. In New 
York, there was the Nirvana-
inspired Marc Jacobs boldly 
showing grunge looks on the Perry 
Ellis runway (and promptly being 
fi red for his eff orts) and Helmut Lang 

says Van Beirendonck, whose 
response was to introduce a rainbow 
of latex styles inspired by gay culture. 
“I wanted to create something for the 
youth market, for the right age, and 
that was a big diff erence.” 

The new coterie heavily 
references Margiela, Van 

Beirendonck and Lang – at 
Vetements, occasionally to the 

point of literal homage. That’s 
partly due to the prevailing ’90s 
nostalgia, but just as important is 

that “radical” feels relevant again. 
“I think there’s energy in the look 
that we proposed that’s missing 

today in a lot of collections,” Van 
Beirendonck says. “That’s what the 

consumer is looking for again.” 
Today’s designers have learned 

from both the highs and lows of their 
forebears. Five years after Lang sold 
51 per cent of his namesake label to 
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fashion

his photograph to be taken – is as 
shrouded in mystery as ever, and his 
whereabouts within the industry is 
pretty much unknown. (The brand 
he founded, known now as Maison 
Margiela – no Martin – is currently 
under the direction of former Dior 
designer John Galliano.) Simons, 
once categorised as an upstart himself 
as head of his influential menswear 
brand, left Dior as creative director in 
the face of shifting demands – pre-fall 
and resort collections, Instagram and 
Snapchat, brand ambassadors all 
over the globe – and rumours of 
a disagreement over creative control. 
“When you do six shows a year, 
there’s not enough time for the whole 
process,” he told System magazine 
right before his departure. “I think 
I can deal with the highest level of 
expectation within the business, 
like massive blockbuster shows, 
commercial clothes, big concepts. 
But I don’t think that necessarily 
makes you a better designer.” 

Vetements, Off-White and 
Gosha Rubchinskiy speak 
precisely to this moment, 
when fashion needs to be 
reminded of what’s fun 
and fertile again. “It’s 
code red in fashion,” 
Abloh says. “That’s why 
we’re storming the gates.” 

Erin Magee, the creative 
director behind riot grrrl-
inspired womenswear 
brand MadeMe, whose 
development work with 
skater-loved streetwear 
brand Supreme has been 

a key precedent to this movement, 
points out that the new mood in 
fashion also coincides with a general 
feeling of unrest pulsing through 
the culture. “Internationally, there’s 
really crazy things going on right 
now,” Magee says. “[In the US] we’ve 
seen these riots, these protests, and 
that has to influence the way young 
people think about fashion.” 

Whether it’s a sense of alienation 
trickling up to the top tiers of fashion 
or just the age-old art of appropriation, 
there’s rebelliousness in the zeitgeist, 
from Nicolas Ghesquière showing 
pink hair and motorcycle jackets on 
the spring runway at Louis Vuitton 
and featuring androgynous 
Hollywood royal Jaden Smith in the 
brand’s womenswear campaign to, as 
Magee says, “young pop-culture icons 
like Rihanna. The way she does her 
Instagram, the way she dresses – 
super-punk. What has Rihanna 
named her new album? Anti.” 

Last year, Rihanna wore the 
Vetements hoodie as a mini-dress,  
with Puma sneakers, black lipstick 
and a snarl for the paparazzi. She  
may be the apotheosis of this 
new rebelliousness, a woman as 
glamorous as she is gutsy, who 
twists up hip-hop and punk – two 
stylistic cousins in raw, audacious 

attitude – in 
a way that feels 
entirely now. 
When Rihanna 
wore one of 
MadeMe’s pieces 
– a crop top with 
the word “slutz” 
emblazoned across 
the breast, which 
Magee lifted from 
a punk zine from 

the ’90s – UK tabloid The Sun was 
scandalised. “Too far for fashion… 
Is Rihanna’s ‘slutz’ T-shirt just too 
vulgar?” they wrote. But the top’s 
designer was thrilled. “I was like, 
‘Cool!’” Magee says. “It’s about 
using that language and pushing 
people. And for someone like 
Rihanna, it couldn’t have happened 
to a more perfect person. It makes 
a lot of young girls think, ‘What does 
she mean when she’s wearing that? 
Is she calling herself a slut?’” Magee 
believes the moment is ripe for 
this form of boundary pushing. 
“Politically and socially, we’re ready 
for this kind of anti-establishment 
attitude. I think kids are ready.” 

“We’re just streetwear kids – I call 
me and Demna hoodie dealers,” says 
Abloh, who is wearing a long-sleeve 
T-shirt, jeans and Yeezy sneakers (all 
black) when we meet at New York’s 
Soho House. “It’s like a suit, back 
when suits were popping in Paris. 
Our generation values a hoodie.” 
Abloh is a consummate young 
entrepreneur, always connected and 
connecting, but isn’t a “designer”  
in the traditional sense – he’s less 
interested in sketching garments than 
in uncovering what’s next and sharing 
it with the world. His clothes, which 
run the gamut from streetwear shorts 
to elegant ruffled white dresses, 
often have holes in them (as, indeed, 
Raf Simons’ menswear sometimes 
did), a stylist’s tic Abloh attributes 
to the notion that “no-one wants to 
look like they’re trying too hard”. 

On the street recently, he and 
a friend ran into Alexander Wang 
– “a real designer,” he says. “It’s 
funny to call myself a ‘designer’ like 
that, because I thought that term was 
not for a kid like me.” Abloh grew 
up in Chicago, the son of Ghanaian 
immigrants; his mother is a tailor of 
47 years, his father a retired manager 
of a paint-manufacturing plant. He 
got his start in fashion screen-printing 
T-shirts for the popular but now-
defunct streetwear brand Pyrex 
Vision. He laughs at the idea that, at 
35, he’s young to have accomplished 
all he has in fashion. “Thirty-five is 
old as fuck,” he says. 

“It’s code  
red In 
fashIon. 
that’s 
why we’re 
stormIng 
the gates”

In the hood 
Blogger Chiara Ferragni 

joins the Vetements 
hoodie movement
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Abloh is not the only US-based 
prophet of the new wave. Shayne 
Oliver of the streetwear label Hood 
By Air has brought a gender-free, 
genre-blurring spirit to the New 
York runways. And last year, another 
designer stepped through the door 
that Oliver opened: Rio Uribe of Gypsy 
Sport, a young brand that went from 
making spruced-up versions of beanie 
caps and staging shows in New York’s 
Washington Square Park to holding 
full runway collections at New York’s 
Milk Studios and, last year, winning 
the Council of Fashion Designers of 
America’s Fashion Fund prize. Gypsy 
Sport, like Hood By Air, reflects the 
current multicultural queer/trans/
androgynous sea change, showing 
crop tops and dresses that weave 
down bodies like basketball nets, 
which are being sold at boutiques 
such as Opening Ceremony to 
both men and women.

Though Gypsy Sport’s clothes are 
on the wilder side of this generation’s 
spectrum, reminiscent of ’90s club kids, 
they’re still directly pulled, like pop 
art, from the every day. Uribe’s spring 
collection featured a spin on the 
ubiquitous “I  NY” – something he 
saw every day during a period when 
his design studio was in Times Square 
– reconfigured as shirts and skirts. 
“What I do has always looked 
homemade because it is,” he says. 
“I used to make everything in my 
bedroom. I’d take a tablecloth and 
turn it into a pair of sweatpants. 
That’s my design style.” He refers 
to Gypsy Sport as a collective as 
much as a brand and showed his 
spring collection on an exuberant 
rainbow of women, largely cast on 
the street, of all shapes and sizes, 
including one pregnant woman. 
Some breakdanced down the runway. 
“I was inspired by the eclecticism of 
the city we live in,” he told The New 
York Times after the show, “by all its 
chaos and all its sophistication.” 

Rubchinskiy, who is based in 
Moscow and studied at Moscow 
College of Technology and Design, 
pulls from hardcore punk, epitomised 
by bands like Black Flag, for a line of 
tracksuits and graphic tees that recall 

’90s streetwear stalwarts such as 
Tommy Hilfiger (who himself was 
referencing the underground, avant-
garde hip-hop style of the Wild Style 
era in graffiti-covered New York City). 
“Gosha has a really raw and natural 
eye on youth,” says MadeMe’s Magee. 
“It’s not tainted – he’s not trying to  
be cool. It’s actually really how he 
sees things.” Rubchinskiy’s clothes 
are often modelled by young kids he 
knows in Moscow – he has shot them 
on skate ramps – and he’s received 
backing and production support  
from the grand dame of cool, Rei 
Kawakubo. His clothes aren’t 
exactly inexpensive, but they’re 
on the low side of luxury. “I don’t 
want to make clothes for the rich,” 
Rubchinskiy says. “My generation 
doesn’t care about luxury, and 
I want to make clothes for them.”

This generation has proven it can 
sell clothes to the hip and happening. 
But it remains to be seen whether it 
can fill duty-free shops and high-end 
boutiques, face the pressures of 
fragrance empires, rev up the sales 
of It-bags – all while standing for 
something that is distinctly in 
opposition to what grows brands. 
But the fact that Off-White and 
Vetements were nominated for the 
2015 LVMH prize and that Gvasalia 
was recently given creative control 
of one of fashion’s most revered 
and historic ateliers, founded by 
the visionary couturier Cristóbal 
Balenciaga, is proof that fashion’s 
powers that be are betting on them. 

Maybe even more than Raf 
Simons, the designer these visionaries 
call to mind is Hedi Slimane, who 
recently left Saint Laurent. In the 
lead-up to his departure there were 
rumours circulating in Paris that 
Slimane would leave the role 
and replace Simons at Dior – and 
the suggestion that he could take 
over the most storied of French 
maisons is a testament to his success 
at Saint Laurent. There, Slimane 
made the label one of fashion 
conglomerate Kering’s most profitable 
– doubling revenue in his tenure – 
not by wowing critics with artistic 
prowess and couture construction, 

but by making 
perfect versions 
of things that 
real, cool women 
love and need: 
motorcycle jackets, 
skinny jeans and 
boots, all inspired 
by vintage punk,  
grunge and 
subculture but 
re-created as 
super-luxurious 
and outrageously 
expensive 
iterations. 

Slimane 
mastered rebellion 
as a marketing 
strategy, churning 
out what seemed 
like an endless 
supply of high-
priced items that 
all have that 
undefinable “It” 
quality, modelled 
by the singers of 
garage bands and 
waifish teenagers. 
And though 
he’s been knocked 
for being more 
merchandiser 
and stylist than 
designer, it seems 
clear he had 
a point: people 
might like to  
dream of fantastical, 
far-off beauty in fashion, but what 
they need most is a chic, smart shirt 
to go with their black pants. 

“The thing that scares me the most 
is that I won’t use this moment in 
time, this upswell of new designers 
and having this young brand, to create 
something as good as Raf or Phoebe 
[Philo of Céline] or Riccardo [Tisci  
of Givenchy]. I hope I don’t fuck it 
up,” Abloh says. “It’s not about me, 
it’s about the class of us all. It’s our 
turn collectively. It’s up to us to be 
remembered. Our generation deserves 
it. There has to be a young designer 
who is as good as Margiela – and 
it’d better be one of us.” q

“I don’t want 
to make 
clothes for 
the rIch. my 
generatIon 
doesn’t  
care about 
luxury, and  
I want to 
make clothes 
for them”

street style
Pernille Teisbaek combines 

a Gosha Rubchinskiy tee 
with Vetements pants 
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BRIGHT, VIB  
A VELVETY MATTE FINISH.
It’s this season’s hottest beauty trend, but 
matte lips can be hard to master... until 
now. Forget cakey, dry lips – New Revlon 
Ultra HD Matte Lipcolor™ not only provides 
vivid colour in one swipe, but the 100 per 
cent wax-free gel formula manages to 
feel lightweight and super-moisturising 
at the same time. Available in eight sultry, 
seductive shades (each scented with the 
mouth-watering mix of whipped vanilla 
and creamy mango), the lip colour comes 
with a plush applicator to ensure precision 
application every time.
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100%
WAX-FREE

GEL FORMULA
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Brought to life with 

Revlon Ultra HD 
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Seduce with stylish 
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ought to life with Revlon Ultra HD 
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smartest cuts, personal 
advice from the world’s 
top stylists plus our 
first-ever Hair Product 
Breakthrough Awards, 
you won’t ever be 
stumped at the salon or 
the supermarket again. 
Save these pages, take 
them to your favourite 
pro and prepare to have 
your best hair ever.
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F
rom the runways of Céline  
to the Kardashian clan, 
braids have emerged as the 
year’s hottest trend. “They’re 
huge right now,” proclaims 

Jonathan Colombini, a celeb stylist 
based in Los Angeles (and a member 
of the undeniably influential Jenner 
glam squad). “They add a sense of 
edgy glamour to any look.” 

Whether it’s a classic fishtail or  
a fierce double-dutch, a plait serves  
up plenty of personality. But having 
the perfect foundation is essential to 
any braided style, says Paloma Rose 
Garcia of Sydney’s Oscar Oscar 
Salon. Volume is key, as thin hair 
is only accentuated in a plait. 

If your hair is fine, start 
with a thickening shampoo and 
conditioner, then work a volumising 
spray or mousse into lengths. Once 
dry, shake a hair powder into the 
roots for a bit more lift – volume  
at the crown will instantly add 
sophistication to a look that can 
easily skew schoolgirl. And don’t 
forget Colombini’s finishing touch: 
your personal swagger. “It’s all 
about the attitude,” he says. Even 
North West knows that. 

the Polished fishtail
(previous page)

S t y l e  t i p S 
Shiny, glossy strands are the 
best base for this plait, so prep 
with a heat-protecting spray and 
blow-dry with a paddle brush 
for a smooth finish. Give the 
braid more oomph by tugging 
the sides gently apart, then 
spritz with a shine-enhancing 
hairspray to prevent frizz.

Trend of The Year 

the sPorty plait
S t y l e  t i p S 

Gather hair into a messy 
ponytail. Plait one section 
and secure with an elastic 
– simple as that.

«

«

E L L E  A N N U A L  H A I R  S P E C I A L Power 
Plaits

Still trying to master a basic fishtail or 
braid? Check out our how-to guide 
at ELLE.com.au/plait-masterclass/
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the Playful plait  
S t y l e  t i p S 

This look suits any texture, 
so don’t worry about 
perfecting your hair 
before you plait. Start 
by French-braiding the 
front section of hair all 
the way to the end, and tie 
with an elastic. Gather the 
two side sections from ear 
to temple and bring them 
back to cover the part lines 
created by the braid, and 
join with the braided 
length. Twist around into 
a bun. Finish by spraying 
dry shampoo through the 
rest of the hair for a bit of 
texture and volume.  

«
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HE’S STYLED THE STRANDS OF: Kylie Jenner, Kendall Jenner, Laura Prepon, 

Cindy Crawford. YOU’LL FIND HIM: At Los Angeles’ Sally Hershberger salon and 

frequently stopping by Kylie Jenner’s “glam room”. WHERE ELSE YOU’VE SEEN 
HIS WORK: The Kylie Jenner Offi  cial App. He features in how-to videos right 

there on your smart phone. KNOWN FOR: Expert cutt ing of extensions that make 

them look au naturel (no easy feat). A SPOT IN THE CHAIR WILL COST YOU: $200+.

who: JONATHAN COLOMBINI

his advice: 
IF A PONYTAIL IS YOUR DEFAULT STYLE… 
Try Gigi Hadid’s undone up-do  
For Colombini, the unkempt top knots worn by Gigi and pal 
Kendall aren’t just sexy, they’re a political statement. “We’re in 
a time when women want to feel powerful. Like, ‘I don’t need to 
be glamorous, or cute.’ It’s a bit dishevelled – it says, ‘This is me 
– take it or leave it.’” To get a girl-power top knot, prep is vital. 
Blow-dry in a salt spray to build texture and the kind of grip that 
will make the up-do last. Pull out a few pieces to make it lived-in.
1. Ocean Mist, $35, Sachajuan, sachajuan.com.au

IF YOU’RE UP FOR MORE THAN A TRIM… 
Go for Jennifer Lawrence’s wash’n’go bob 
“There’s such a confi dence to a short cut – not a lot of women 
are willing to do it, so when they do it’s a statement,” Colombini says of JLaw’s cropped 
style. “The most important element of this cut is not lett ing it wear you, so keep it easy,” 
he adds. To ensure it stays laid-back, opt for matt -textured styling products (shine 
makes it too glamorous). Applying the product when hair is wet and leaving it to dry 
naturally (or blow-drying it in without touching hair too much) will help combat frizz. 
2. Badlands Dry Shampoo Paste, $46, R+Co, 1300 725 122

IF YOU’RE BORED OF YOUR FLAT IRON… 
Mix it up with Gisele Bündchen’s waves
“Every woman looks great with this style,” Colombini says of the super’s signature strands, 
which strut the line between beachy and sexy. To get the look, a medium-sized curling iron 
is easier than wrangling with your straightener on curl duty. “Use it to put a bend in the 
hair, not a curl. Wrap pieces around the barrel for a few seconds and then pull them off  and 
gently stretch the hair out before it curls,” he says. A pointed-end conical tong will give 
you more fl exibility to mix up the tightness of the curl, which will help it look more natural. 
3. Keratin & Argan Oil Nourish conical wand, $39.95, Remington, 1800 623 118

HOT HUE: The LA locals that Colombini sees don’t look for colour with straight-out-of-
the-salon freshness. “No-one does colour from the roots – it’s not what the hair colour 
does naturally. Lived-in colour, a sombre, or subtle ombre, is so much bett er,” he says. 
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INSIDER 
TRADING

E L L E  A N N U A L  H A I R  S P E C I A L

They primp and preen 
A-listers all day long, 
so locking in an 
appointment with these 
super-stylists means 
fending off royalty 
(Instagram and IRL) 
for a spot in the diary. 
Luckily, we’ve got the 
next best thing: the 
lowdown on the styles 
they’re currently 
channelling, plus 
tips on how to make 
them your own. Fact: 
Gigi and JLaw’s locks 
are totally universal

1

2

3
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HE’S STYLED THE STRANDS OF: 
The Duchess of Cambridge, 

Liz Hurley, Jodie Kidd. 

YOU’LL FIND HIM: At the 

epic-sized Richard Ward 

Hair & Metrospa in London’s 

exclusive Chelsea. WHERE 
ELSE YOU’VE SEEN HIS WORK: 
In Middleton family portraits 

(he’s styled the whole family) 

and on the entire cast of 

Made In Chelsea. KNOWN FOR: 
Bouncy, swingy blow-dries 

in a hurry. The salon even 

off ers express sessions 

where two stylists work in 

tandem. A SPOT IN THE CHAIR 
WILL COST YOU: $600+.

who: RICHARD WARD

his advice: 
IF YOU WANT TO LOOK SALON-FRESH 24/7… 
Try Rosie Huntington-Whiteley’s textured lob 
“This tousled lob is great because it’s easy to replicate at home,” says 
Ward. Blow-dry small sections with a round brush until your hair is 
about 80 per cent dry. “Then wrap sections around your fi ngertips 
in a curl shape and pin in place.” Busy yourself for 15 minutes or so, 
then release the pins. Add serum to eliminate frizz, then fl ip your 
head over and brush your fi ngers through to separate the curls. 
1. The Chelsea Collection Anti-Ageing Argan Elixir, $19.95, Richard Ward, priceline.com.au

IF YOU’RE AFTER A ROYAL FAVOURITE… 
Ask for Taylor Swift’s blunt fringe 
It’s shiny, bouncy and prett y, just like the girl who’s made it famous. “The 
fringe is defi nitely back. Gett ing it glossy like Taylor really frames the 
face and the extra length means you can wear it to the side or tucked 
behind ears, too,” explains Ward, who has cut the same rounded bangs 
on HRH Kate. A medium-width round brush is essential. “Rotate the 
brush upwards while you’re drying to get maximum body,” says Ward. 
2. Bruce 28 Bristle Radial Brush, $44.95, Evo, evohair.com 

IF YOU PREFER CLASSIC SHAPES… 
Keep it simple with Jennifer Lawrence’s super-straight lob  
“It’s so versatile and never goes out of fashion. As long as it’s worn below 
the chin, it won’t change your face shape,” says Ward. Ask your stylist 
for a cut that can go from side-part to centre to get the most bang for your 
buck. And keep the cropped ends healthy, not beachy, with a shampoo 
formula made for smoothness. “Blow-drying it from fully wet gives 
the best results, but if you’re time-poor use a straightener on dry hair.” 
3. Smoothing Shampoo, $43.95, Moroccanoil, 1300 437 436
4. Platinum White Styler, $315, ghd, 1300 443 424

HOT HUE: After years of blonde love, London’s heart is gett ing 
darker. “This is the year of the brunett e!” says Ward. “Lighter blonde 
shades can be damaging to the hair and are more prone to dryness. 
Women are wanting a healthier, more natural and luxurious look 
so the tones are deeper and more chocolatey.” 
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who: CHRISTOPHE ROBIN
HE’S STYLED THE STRANDS 
OF: Catherine Deneuve, 

Anja Rubik, Natasha Poly, 

Léa Seydoux, Kylie 

Minogue. YOU’LL FIND HIM: 
In his new kitsch-cool salon 

on rue Bachaumont in Paris’ 

2nd arrondissement. WHERE 
ELSE YOU’VE SEEN HIS WORK: 
On all the supers: Claudia, 

Linda, Stephanie. KNOWN 
FOR: The most natural 

hand-painted colour. He 

was doing balayage decades 

before your local salon. 

A SPOT IN THE CHAIR WILL 
COST YOU: $740+. 

his advice: 
IF YOU STRUGGLE TO MAKE UP YOUR MIND… 
Ask for Kendall Jenner’s in-between length  
“It’s not quite long, and not quite a lob,” says Robin of the brunett e’s 
signature style. The key to keeping it more chic than “soccer mum” 
is maxing out on the shine factor. A defi ned centre part, blow-dried 
smooth from the roots, gives a fl att ering sheen to the face. “Fine hair 
like hers needs extra care to look good, too,” adds Robin. Incorporate 
regular treatments into your shower routine, at least once a week. 
1. Regenerating Mask, $85, Christophe Robin, quecolour.com

IF YOU LOVE A ’70s VIBE… 
Try Jennifer Lawrence’s easy roughness 
Fashion’s love aff air with the decade has spread. “I love the ’70s vibe 
that is coming through in hair,” says Robin. “It’s prett y, chic and still 
a litt le sassy.” Pulling it off , he says, is all in the texture. If you have it 
naturally, add oomph with styling products. If you’re as blonde as 
JLaw, fi ne-misted sprays or aerated mousses (rather than creams) 
keep it suitably lightweight. Otherwise, use hot tools to give strands 
some bends, then rough it up with your fi ngertips. 
2. Brightening Hair Finish Lotion, $60, Christophe Robin, quecolour.com 

IF YOU CAN’T LET GO OF LONG… 
Consider updating with Gigi Hadid’s solid cut 
“If you’re just a long-hair girl – and some girls are – then Gigi 
has the perfect hair. There is some subtle soft shaping to it, but 
overall, it’s thick and solid,” says Robin. To make the style more 
lived-in cool than your average high-schooler’s, use a styling 
cream, applied before drying and then again once hair is dry. 
It will create separation and defi nition to give the look polish. 
3. Glamour Volume Plumping Whip, $15.99, Toni & Guy, priceline.com.au

HOT HUE: Like the women in LA, chic Parisians prefer their colour 
a litt le lived-in. “A deeper root shadow makes hair look eff ortless. 
And there’s no hint of orange or gold anymore. This means hair is 
looking shiny and glossy, as though it’s glowing,” says Robin. 
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who: BARNEY MARTIN
HE’S STYLED THE STRANDS OF: Elle Macpherson, 

Catherine McNeil, Robyn Lawley. YOU’LL FIND HIM: Tending 

to his legion of devotees at his eponymous salon in Sydney’s 

trendy Surry Hills. WHERE ELSE YOU’VE SEEN HIS WORK: 
On magazine covers and in editorials. KNOWN FOR: Eff ortless, 

cool-girl cuts. A SPOT IN THE CHAIR WILL COST YOU: $186+.

his advice: 
IF YOU LIKE LENGTH… 
Consider Lily Aldridge’s boho waves 
“There’s always a trend for beautiful, long hair and right now women are 
embracing eff ortless, multi-layered looks,” says Martin. But with great 
length comes great responsibility, and he stresses that while the versatility 
makes it simple to style, the longer the hair, the easier it is to spot damage. 
“Adapt your haircare regimen to provide extra nourishment to repair 
damaged, dry strands.” For a bit of loose texture, “use mousse to prep the 
hair and style with a medium curling tong to create that beautiful S-wave”. 
1. Curve Classic Wave Wand, $230, ghd, 1300 443 424

IF YOU WANT A SEASONAL CHANGE-UP… 
Cut in Taylor Swift’s full fringe  
Like women in the UK, Sydneysiders can’t get enough of Swift’s full, 
blunt fringe – and winter (with its merciful lack of humidity) is the perfect 
time to give it a go. “A fringe is feminine and fun, but hair health is very 
important to keep bangs looking their best,” says Martin. Use a nourishing 
styling cream before blow-drying smooth to prevent wispy split ends.
2. Ultimate 10 BB Crème, $10.99, Pantene, 1800 028 280

IF YOU CAN’T QUIT YOUR LOB… 
Rework it with a bit of Jennifer Lawrence’s choppy texture 
“The cut reminds me of ’90s Meg Ryan, which is really fun,” says Martin. 
While Lawrence keeps it fresh with colour change-ups (she’s recently 
sported icy platinum), you can play with texture and lift by styling 
with dry shampoo. “I’m a big fan of using dry shampoo to give volume 
at the root, but still allow for lots of natural movement,” says Martin. 
The eff ect is that cool-girl fi nish, which isn’t too polished.  
3. Volume Booster Dry Shampoo, $9.99, Pantene, 1800 028 280

HOT HUE: Saturated, single-process colour is out, as Sydneysiders prefer 
multi-tonal, natural-looking hues. “I love the ecaille or tortoiseshell technique, 
which involves mixing three colours of pale, warm and deep brown through 
the hair,” says Martin. “It’s low-maintenance and eff ortlessly cool.” 
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Prices are Priceline’s normal national selling price and are subject to change. Prices and stock may vary in stores and online. While stocks last.

Priceline Pharmacy brings you the hottest, newest products this May

1. BURT’S BEES Lipstick 3.4g $19.99   2. NUDE BY NATURE Contour Palette $39.95   3. TBX Contour Brush $22.95 
4. REVLON Ultra HD Matte Lipcolor 5.9mL $23.95 ea   5. GARNIER Miracle Wake Up Cream 50mL $19.99
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best C O L O U R 
E XT E N D E R 
It offers colour, concealer and 
convenience in one clever little 
canister, with the quick-drying 
root cover-up spray designed 
to refresh and soften hair while 
blending in with your natural 
shade. It’s the same formula as 
the cult Dry Texturizing Spray, 
with added pigment. 
5. Airbrush Root Touch-Up Spray 
in Light Brown and Red, $42 each, 
Oribe, 1300 725 122

best D Ry-
s T y L E R 
A dry powder-meets-
finishing spray that 
refreshes and revives 
second-day hair like 
no other. With its blend 
of tapioca starch and 
Virginian cedarwood, it 
delivers texturised volume 
while absorbing excess oil. 
It’s our next-day-hair hero.
2. Doo Over Dry Powder Finishing 
Hairspray, $42.95, Kevin Murphy, 
1800 104 204 

best B O Dy F I E R 
Sweet-smelling and packed with shine boosters, 
this sugar spray provides touchable texture 
without compromising on lift and lustre. If you 
want oomph but find salt sprays too stiff, this 
is the candy-coated compromise. 
4. EIMI Sugar Lift, $24.95, Wella Professionals, 1300 885 002 

best for F I N I s H I N G 
They say good things come in threes: with the triple threat of orange blossom, jasmine 
and sandalwood, and a spray administered by three individual diffusers, this 
hairspray delivers long-lasting lift via a superfine mist (sans any crunch, of course). 
3. Triple Take 32 Extreme High-Hold Hairspray, $29.50, Redken, 1300 138 803  

best for WAV E s
Scrunched into towel-dried hair, this blend 
of polymers and softening moringa oil works 
to enhance waves while also fighting frizz. 
The result? A soft, beachy finish without 
scrambling for a power point. 
1. Frizz Ease Dream Curls Air-Dry Waves  
Styling Foam, $16.99, John Frieda, 1800 468 318
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We lathered, 
sprayed and 
spritzed our way 
through hundreds 
of products – meet 
the innovations 
that gave us our 
best hair days yet 



6

7

8

9

10

W
o

r
d

s
: J

a
n

n
a

 J
o

h
n

s
o

n
 o

’T
o

o
l

e
. P

h
o

T
o

g
r

a
P

h
y

: s
e

v
a

k
 B

a
B

a
k

h
a

n
i 

best M U LT I -
TA S K E R 
A two-in-one scalp and 
hair treatment that clarifies, 
cleanses and conditions 
thanks to rose geranium, 
lavender and peppermint 
essential oils, plus keratin 
and wheat protein. It’s 
a game-changer if you’re 
time-poor in the morning 
or just looking to streamline 
your routine. 
6. Perfectly Perfecting Wonder Cleanse 
& Nourish, $44, Percy & Reed,  
Sephora, (02) 9221 5703 

best N EW 
C O N D I T I O N E R 
“Miracle” is not a term we use 
loosely, but this smart conditioner 
makes good on its promises. With 
double the usual conditioning 
ingredients, the formula penetrates 
the hair’s surface, repairing months 
of damage and leaving strands 
feeling soft, silky and substantially 
stronger in mere minutes. 
7. 3 Minute Miracle Conditioner Repair & Protect, 
$7.99, Pantene, 1800 028 280 

best for F I N E  H A I R 
Specially formulated to hydrate fine 
hair, Pureology’s ultra-light foaming 
conditioning treatment protects and 
nourishes the delicate cuticle without any 
added weight. Hair is super-soft, volume 
is super-sexy – need we say more?
8. Colour Fanatic Instant Conditioning Whipped 
Cream, $51.95, Pureology, 1300 138 803 

best A I R- D RY  S T Y L I N G 
Trade fine for full with this luxe spray, designed 
to target thin, breakage-prone lengths to make 
them strong and healthy. The bonus benefit of 
the damage remedy is how it behaves in air-dried 
hair: enough definition to chill out frizz, but not 
enough to make strands stiff.
10. Full Potential Hair Preserving Booster Spray, $95,  
Bumble And Bumble, mecca.com.au

best N EW 
S H A M P O O 
This colour-safe shampoo 
features patented 
technology that locks 
reparative molecules into 
the hair fibre, restoring 
strands to their original, 
healthy state. It’s exactly 
the kind of melding of 
beauty and science 
we’ve been waiting for. 
9. Pro Fiber Rectify Shampoo, $29, 
L’Oréal Professionnel, 1300 651 991
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The scent of your shampoo is just as considered as –   
and possibly more powerful than – your perfume. Amy Verner discovers why

T
he first time I went backstage 
at Fashion Week was for the 
Paris haute-couture collections, 
but I could have been in my 
mother’s marble bathroom 

back home. Caught in a swirl of 
models, photographers and the 
instantly identifiable scent of L’Oréal 
Paris Elnett Satin Hairspray, I was 
transported away from the frantic 
hairstylists, with their arsenal of 
products, back to the countless times 
I’d seen – and smelt – my mother mist 
her hair with the brassy aerosol 
canister. I remembered the many 
beloved family trips to Europe (before 
Elnett was available on our shores), 
where it would be my mother’s only 
non-negotiable purchase.

Name-dropped by fashion and film 
stars alike, Elnett has earned cult status 
thanks to its non-stick, long-lasting 
hold and chic female illustration on 
the elongated can. But the hairspray’s 
true claim to fame is its scent – 
a bourgeois, powdery, perfumed smell 
with aldehydic notes. Though hard to 
describe, it often draws favourable 
comparisons to Chanel No.5. It’s 
a unique scent that stays with you.

Like me, I’m sure you have 
experienced the link between scent  
and memory via perfume – it’s 
biological. The area of the brain  
in charge of processing our senses  
is also responsible, in part, for strong 
emotional memories. So a hair product 
that is inextricably linked to an 
enduring scent is something akin to 
the Holy Grail for beauty companies.

This means that even more than 
performance, fragrance serves as an 
entry point to the products we use 
in our hair. “Teenage girls often go 
to school with their hair wet; their 
shampoo is the way they perfume 
themselves,” says Dawn Goldworm,  
a New York-based fragrance expert 

who’s developed scents for perfume 
powerhouses like Coty and Avon. 
“Shampoo is a huge part of olfactive 
identification at that age, so when we, 
as adults, smell similar products, it 
brings us right back to high school.”

Scent acts as a built-in word-of-
mouth marketing tool. Someone says 
your hair smells fantastic and you 
reveal the product responsible. Think 
back to the time you shopped for a new 
shampoo; chances are you discreetly 
lifted the cap to smell the contents. 
And when you experience a Proustian 

moment upon sniffing a commuter’s 
Pantene-infused hair flick on the daily 
commute, you’re simply connecting  
a pleasant scent with proper hygiene, 
says Goldworm. “The association 
is that your hair is clean, that it’s 
fresh, that you’ve just showered. 
All of these things are positive 
reinforcements based on smell.” 

The association may seem arbitrary, 
but Adrian Corsin, director of haircare 
development at L’Oréal Professionnel 
in Paris, says that consumer testing 
suggests a floral-fruity blend ]  
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is “the winning combo in terms of 
communicating both cleanliness and 
pleasure”. Here, the reason may be 
a matt er of conditioning (not to be 
confused with conditioner!). The scent 
of apple rates high in the perception of 
cleanliness and hygiene. Floral notes 
have come to connote sophistication. 
As a result, explains Corsin, the 
fl oral-fruity template is prett y much 
the industry norm, particularly with 
shampoos. “It’s quite diffi  cult to 
propose something outside the realm 
of the fl oral-fruity code,” he says. 
As a styling product, Elnett  has an 
advantage over these constraints. 
“You can be more sophisticated and 
adventurous,” says Corsin. “Styling is 
‘fashion’, so you have less of a need 
to communicate a hygienic benefi t.”

Put another way, Pantene has 
remained a bestseller because it is 
familiar and inclusive, whereas niche 
brands such as Oribe and Moroccanoil 
have tapped into the notion that hair 
fragrances can telegraph a luxurious 
and seductive olfactive personality. 
When celeb hairstylist Oribe Canales 
decided to launch a line of namesake 
products in 2008, he enlisted the 
fragrance house responsible for Tom 
Ford’s high-end scents to develop 
a lush harmony of citrus, fl oral and 
woody notes, resulting in what Jessica 
Friedman, Oribe’s senior vice-president 
of product development, calls a “strong 
part of the DNA and brand identity”. 
The fact that women brag about using 
the Dry Texturizing Spray in lieu of 
perfume explains, at least in part, why 
the brand introduced a “hair refresher” 
followed by two eaux de parfum (as 
in, for the skin) based on the scent.

Moroccanoil, which has a unique, 
instantly identifi able scent, is among 
the few brands that hold a registered 
fragrance trademark. Co-founder 
Carmen Tal wouldn’t reveal specifi c 
notes, aside from “a litt le musk here, 
a litt le fl oral there, a hint of spice”, but 
she says the combined scent transports 
wearers to the Mediterranean. “Our 

goal was to capture the essences of 
the sand, the sea and the breeze,” she 
says, explaining that the brand wanted 
to provide a sense of wellbeing as well 
as high performance with its hair 
products. The development of the 
scent has been so successful, she adds, 
that people can instantly recognise 
Moroccanoil products, thereby 
enhancing the brand identity. The 
company now off ers scented candles 
as well as body products.

Pantene, meanwhile, has taken its 
own version of a sensorial journey, 
tweaking its scent to coincide with 
fragrance trends. Rolanda Wilkerson, 
a principal scientist with the brand, 
points out that the original formulation 
was much headier with jasmine in 
the ’80s than it is today. Of course, 
back then, blockbuster scents (Dior’s 
Poison, Yves Saint Laurent’s Opium) 
were unapologetically aggressive. If 
consumers don’t notice the update, 
then the brands have succeeded. 
“We design our scents to be memorable 
over time but with a consistency of 
the main notes,” says Wilkerson, 
citing notes of blackberry, plum, 
violet, orchid and warm wood in 
descending order from top to bott om.

The notes used in hair products have 
changed over time for good reason, 
says hairstylist Howard McLaren. 
The former creative director of Bumble 
And Bumble and recent co-founder of 
R+Co points out that hair scents, like 
perfumes, are always evolving, thanks 
largely to the functional components. 
Base ingredients today tend to be 
lighter so that the functional purpose 
of a hair fragrance – to mask aerosol, 
wax or cleansing agents – is less critical 
than the visceral impact. And then, of 
course, “it has to have that emotional 
content,” says McLaren. When he 
cites his mother’s Elnett  as his most 
resonant hair-scent memory, the 

universality of the phenomenon jells. 
“The world doesn’t need another 
shampoo. But [it] needs something 
to get excited about.”

And haircare just so happens to 
be a category in which brand identity 
and personality identity blur to cast 
an elusive, enduring spell. “Maybe 
it’s just me,” says Friedman, “but 
when you lean in and get a whiff  of 
someone’s hair, it’s such an intimate 
moment. You’re gett ing a litt le secret 
of theirs. Sometimes you get that 
from [their] skin; but with hair, 
it’s almost a litt le romantic.” 

long-distance love  YOUR HAIR CARRIES SCENT BETTER THAN SKIN – a benefit, because 

studies show that the longer the smell of your shampoo lasts, the more you think it’s working. Dawn Goldworm, a fragrance-

industry expert, says hair is a vehicle for showing off scent, and Adrian Corsin, director of haircare development for 

L’Oréal Professionnel, agrees: “WHEN FRAGRANCE IS SPRAYED IN THE HAIR, IT 
ALWAYS SMELLS THE SAME, WHEREAS IT REACTS 
DIFFERENTLY WHEN SPRAYED ON THE SKIN.”

Oribe Côte d’Azur Hair Refresher 
was inspired by the beloved heady 
scent of Oribe hair products. 
Côte d’Azur Hair Refresher, $28, 
Oribe, 1300 725 122

I sniff  my hair back 

THE HAIR-PRODUCT SCENTS AS MEMORABLE 
AS YOUR FAVOURITE PERFUME

and 
forth

R+Co Gemstone Color Shampoo 
ontains hibiscus extract and 
mells exotic and fresh. 

Gemstone Color Shampoo, 
24, R+Co, 1300 725 122

Pantene Nature Fusion Shampoo 
is a carefully curated, very successful 
floral-fruity combination. 
Nature Fusion Shampoo, $7.99, 
Pantene, 1800 028 280

Moroccanoil Treatment has 
a musky yet floral scent that 
nstantly conjures up memories 
f sexy vacations in the sun. 

Light Treatment, $55, 
Moroccanoil, 1300 437 436

Elnett Satin Hairspray is 
known as much for its unique 
aldehydic fragrance notes as 
for its long-lasting hold. 
Elnett  Satin Absolute Extreme 
Hold Hairspray, $9.95, 
L’Oréal Paris, 1300 659 359

Moroccanoil TreatmentMoroccanoil Treatment
a musky yet floral scent that 
instantly conjures up memories 
of sexy vacations in the sun. 
Light Treatment, $55, 
Moroccanoil

R+Co Gemstone Color Shampoo
contains hibiscus extract and 
smells exotic and fresh. 
Gemstone Color Shampoo, 
$24, 
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THE NEW 
HAIR MIRACLE 
HAS ARRIVED

LONGER, 
BETTER, 
FASTER, 

STRONGER
The best new hair trend 

straight from the runways? 
Super-long locks. Hairstylist 
Barney Martin reveals his 
top tips for maintaining 

extra length

CONDITION ENDS
“There’s no way around it 

— length takes time. But it 

will pass more quickly if 

you keep the ends as 

healthy as possible. That 

means using the right 

products to keep your hair 

in great condition so you 

won’t need to lose as 

much length with a cut.”

ADD MOISTURE
“Heat styling, colouring 

and even tying up your hair 

will weaken it. That’s why 

you need a nourishing, 

intensive conditioner to 

help fi ght frizz and 

moisturise parched ends.”

INSTANT RESULTS
“Pantene’s 3 Minute 

Miracle Conditioner is a 

revolutionary product that 

repairs and protects your 

hair against extreme 

damage — including dry, 

split ends and frizziness. 

Unlike other products, it 

doesn’t just mask these 

problems — it actually 

treats them. In just one 

wash, it will leave you with 

soft, shiny, glossy and 

noticeably healthy hair.”

Available at Coles.

The brand new haircare phenomenon Australia 

has been waiting for is fi nally here ...

NEW
CONDITIONER

SAY HELLO TO STRONGER, 
SOFTER, SHINIER HAIR

Specially formulated to repair the kind 
of extreme damage that comes from 
frequent colouring and heat styling, 

Pantene 3 Minute Miracle Conditioner 
is a super-charged step in your daily 
regimen. Use as a regular conditioner 

for nourished, smooth, shiny hair that’s 
softer and more manageable than ever 

before. It is now possible to repair three 
months of damage in three minutes. 

E L L e | ADVERTORIAL

“THE LONG HAIR 
TREND MEANS 
KEEPING THE 

LENGTHS IN PEAK 
CONDITION IS 

MORE IMPORTANT 
THAN EVER.”
— JUSTINE CULLEN, 

ELLE EDITOR-IN-CHIEF



 Terms and conditions: Competition opens May 23, 2016, and closes July 24, 2016, at 11.59pm AEST. Open to Australian residents only. One entry permitted per person. 
 Draw will take place on July 25, 2016, at 11am AEST. Winner’s name will be published on ELLE.com.au on July 28, 2016, for 28 days from this date. For full terms and conditions, see ELLE.com.au/win. 

 Please see contents page for location of privacy notice. The Promoter is Bauer Media Pty Ltd (ABN 18 053 273 546). Authorised under permit number NSW LTPS/16/02984. 
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(Valued at over $1,700!)
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bright
sparks

New buys tried, tested 
and approved by the 

ELLE beauty team

t h e  b e au t y  e d i t

Back by popular demand, 
Marc Jacobs’ light and 
fresh Splash scents are 
the perfect too-late-for-
coffee, too-early-for-wine 
pick-me-ups.  
From top: Cucumber, Cotton, 
Pear, $69 each for 100ml, all 
Marc Jacobs, 1800 812 663

Shimmering, 
sun-kissed 
shades – just the 
colour injection 
you need when 
you’re suffering 
a case of SAD. 
From left: Les Vernis 
in Canotier, $39, 
Les 4 Ombres 
Empreinte Du Désert 
eye shadow palette, 
$98, both Chanel, 
1300 242 635

It’s the beauty 
equivalent of a cosy, 
cashmere scarf. Apply 
at night for an extra 
boost of TLC, without 
the usual oily feel. 
Face Comforting Oil, $59, 
L’Occitane, (02) 8912 3000

Softer than the caress of 
a fluffy white cloud, this 
handsome brush blends 
powder seamlessly, even 
if you don’t buff it in. 
Hoola Bronzing & Contouring 
Brush, $42, Benefit, (02) 9249 5300

Oribe’s signature sexy  
scent infused into a blend 
of nourishing almond and 
starflower oils that softens, 
hydrates and generally 
luxuriates from head to toe. 
Côte d’Azur Luminous Hair & Body 
Oil, $89, Oribe, 1300 725 122

So delightfully sheer 
and glow-making, 
it will convert even 
the staunchest of 
non-powder girls. 
Nude Finish Illuminating 
Powder in Nude, $70, Bobbi 
Brown, bobbibrown.com.au

Winter is the 
perfect time to 
tackle summer’s 
parting gift: sun 
spots. Layer this 
under foundation 
for an instant hit 
of radiance that 
also works to even 
tone over time.  
Brightening Lotion, $146, 
Eve Lom, mecca.com.au

elle.com.au 
 @elleaus 149



P R I C E L I N E . C O M . A U

THERE’S A TRAINED 
BEAUTY ADVISOR IN EVERY 

PRICELINE PHARMACY 
STORE TO HELP WITH YOUR 

BEAUTY QUESTIONS. 

BOOK ONLINE AT 
BOOKINGS.PRICELINE.COM.AU

WE’VE 
ANSWERED! 

NADIA ,  KELLIE AND CAITLIN, 
PRICELINE PHARMACY BEAUTY ADVISORS

MAY
2016

WE’RE

PRICELINE.COM.AU

Beautiful
CELEBRATING 

BEAUTY

FIND
YOUR

Q .  HOW CAN I  PREVENT 
ROUGH AND DRY LIPS TO 
GET A SMOOTHER FINIS  
WITH LIP PRODUCTS?

Paige, 17, VIC
A. Apply moisture to your lips over g
Burt’s Bees hydrating balm. You’ll love the price 
and also how good your lips feel in the morning
Another great product to use during the day is 
Lanolips. This product is extremely hydrating, 
has a little colour, high shine and SPF.

KELLIE, BEAUTY ADVISOR, QLD

OUT 
NOW

BURT’S BEES Lip Balm, Pomegranate, 4.3g, $6.99
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Ask Priceline
YOUR BEAUTY QUESTIONS 

ANSWERED BY PRICELINE PHARMACY 
BEAUTY ADVISORS.
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ROUGH AND DRY LIPS TO 
GET A SMOOTHER FINISH 

Apply moisture to your lips overnight with 

PricelinePriceline
and also how good your lips feel in the morning. 

Q .  HOW DO I  GET AN EVEN 
BASE WITH NO CAKING?

Sophie, 21, WA
A. Don’t use too much moisturiser under 
your foundation as the more moist your skin 
is, the more powder foundations will stick. 
Instead, buff  cream and liquid foundations 
in with your hands or use a large buffing 
foundation brush.

RAE MORRIS, PRICELINE PHARMACY
MAKE-UP DIRECTOR

*L’ORÉAL PARIS True Match Foundation, $29.95

Q .  WHAT IS S  
FAST DRYING NAIL 
PRODUCT WITH GREAT 
COLOUR PAY OFF?
The Rimmel 60 Seconds nail polish 
dries super quickly and has a 
bright vibrant colour. There are 
lots of  colours to choose from 
and it’s excellent if  you need to 
quickly paint your nails.

CAITLIN, BEAUTY ADVISOR, TAS

PricelinePricelinePricelinePriceline
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PricelinePricelinePricelinePriceline
WHAT IS THE BEST WHAT IS THE BEST 

FAST DRYING NAIL 

Priceline
Q .  AT WHAT AGE SHOULD 
SOMEONE START USING 
ANTI-AGEING PRODUCTS?

Terri, 19, NSW
A. In your mid to late 20s is a good time to 
start using anti-ageing products. One of  
the most important products you should 
use is a sunscreen with a high SPF rating to 
prevent sun damage and wrinkles. You can 
also introduce a serum and a moisturiser such 
as Dr. LeWinn’s Day Cream, which is rich in 
vitamins A, C and E to repair damage 
and promote skin renewal.

NADIA, BEAUTY ADVISOR, SA

           DR LEWINN’S Day Cream Moisturiser, 113g, $74.99  

RIMMEL 60 Seconds Super 
Shine Nail Polish, 8mL, $5.95

You asked



Blush Brush 20 (left), $67, 
Precision Lip Brush 30, $41,  

both Nars, mecca.com.au i@ n a r s i s s i s t

Skin Aqua Gel Luminous 
Oil-Free Moisturizer, $92,  

Nars, mecca.com.au

W
hen it comes to reading 
a woman’s mind, most men 
are clueless. But François Nars, 
legendary makeup artist, 
photographer and founder of 

Nars cosmetics, is not just any man. Over 
the past two decades he’s created a slew of 
game-changing products that have become 
daily staples for women the world over. 

From ultra-flattering cheek colours 
to punchy lippies, Nars caters to 
every woman, no matter her 
personal style. “I’m here to give 
options, not rules,” he muses. 

His latest collection, inspired by 
the Côte d’Azur, is a testament to 

this, embracing a palette 
that suits both the super- 
natural and super-playful. 
“I wanted to play with 
the idea of a fashionable 
beach moment lived out 
through colour and little 
escapes,” he says. “The 
Lip Covers are great. They 
aren’t what you’d expect 
at the beach – nothing like 
a gloss – which breaks the 
rules, in a way. They’re 
rich with a bit of lustre.”

You’ve created a long list of 

bestsellers,  but what product 

are You most proud of? 
The Audacious Lipsticks. I love the 
packaging, the formula, the shades.  
what three things should everY 

woman have in her makeup bag?  

First, a lipstick. I don’t know any woman 
who wouldn’t want to put something on 
her lips, whether it’s sheer, natural or bright. 
Also, a cream cheek colour such as The 
Multiple. It’s nice to have a bit of colour 
on your cheeks, especially in winter. And 
mascara. Even if you don’t wear a lot of 
makeup you can just put on a little mascara 
– it opens your eyes right away.  

when it comes to the fingers- or-

brushes debate, where do You stand?  
I was talking with the makeup artists at our 
Melbourne boutique and they asked what 
I liked best, and I said I love working with 
my fingers. I always have, especially to 
apply foundation and work with pencils 
on the eye – I need to touch. But you also 
need good brushes. I’m a professional 
makeup artist, so I’m more secure with 
my fingers, but for women, brushes are 
really helpful; they achieve a cleaner, 
more precise look. I would encourage 
women to buy really good brushes. That’s 
why we never have those tiny brushes in 
our packaging; I usually discarded them 
straightaway when I bought makeup, so 
from day one I never wanted to include 
them. You only need three brushes, as long 
as they are good, professional quality.  
which three d o You recommend?  
A nice flat eye shadow brush, a blush 
brush and a great lip brush. 
You d o a lot of travelling.  what’s 

alwaYs in Your personal kit? 
For myself, I definitely like fragrance – no 
matter what, I like to smell good. When  
I travel I always take a nice fragrance with 
me on the plane. My favourite would be 
Hermès Eau De Mandarine Ambrée. I’m 
wearing it a lot – it’s great for the plane 
because it’s quite fresh, and it doesn’t 
overwhelm. And I love ChapStick – it’s 
old-school. From Nars I enjoy the Aqua Gel 
Luminous Oil-Free Moisturizer, which is 
great for travelling because it rehydrates 
the skin well; it’s very light and not greasy. 
Shiseido makes the best sun products. I try 
to be very careful and stay out of the sun.  
how d o You staY inspired? 

My goal is to always be improving 
– the packaging, the products, the 
textures. Every day I’m working to 
improve, improve, improve! I want the 
formulas to stay better, apply easier, 
have richer colour – I’m always working 
to make my products better than before. q

the icon
t Ê t e- À -t Ê t e

Lip Cover in Do Not 
Disturb, $44, Nars, 

mecca.com.au

Extra Smooth 
Sun Protection 
Lotion SPF 30+, 
$60, Shiseido, 
1800 225 032

Makeup maestro 
François Nars on the 

three items every 
woman needs (and 
the ones to toss) 
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Dual Intensity 
Eyeshadow 

Brush, $44, Nars, 
mecca.com.au

The Multiple  
in Orgasm,  
$62, Nars,  

mecca.com.au

Classic Lip Balm, $3.99, 
ChapStick, 1800 555 057

Lip Cover in Get 
Dirty, $44, Nars, 
mecca.com.au

elle.com.au 
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ub fit

spirituality

toxic 
Forget the triceps – the latest area to obsess over is spirituality. 

Y
ou guys are spiritual, right?” 
asks the waiter serving us in  
a restaurant in Capri, Italy. 
Clad in our usual black, even 
on holiday, we look like the 

girls from The Craft. “Crystals. You’re 
all wearing them,” he says, before 
fixing his eyes on me. “Except you?” 
To my uncomfortable surprise, all 
my friends chant in unison: “No, she 
doesn’t believe.” He eyes me with pity, 
prompting a conversation about the 
merits of crystals. I sit in silence; I’ve 
lost my appetite. Friends for more 
than a decade, we haven’t been away 

together since 
the end of 
school. Now 
I’m wondering 
if this trip 
was even 
a good idea.

At 27, our careers have taken us in 
different directions – styling, sports 
PR, teaching and my job as a PA in 
film – but we’ve always had a shared 
history to keep us together. These 
days, though, I increasingly feel like 
an outsider. None of us grew up  
in religious families and the liberal 
school that cemented our strong 
group bond certainly wasn’t the kind 
where you sang Christian hymns 
during assembly. Yet over the past six 
months, they’ve developed a shared 
affinity to a new wave of spirituality 
that’s pushing me to the margins.

Until a year ago, my only reference 
points for crystals were the amazing 
mood ring in My Girl, the tiger’s eye 
in Practical Magic and greying, long- 
haired seaside hippies selling dream-
catchers and expensive turquoise 
(which I’ve recently learned is 

“fantastic for the throat chakra”).  
It’s been disconcerting watching my 
girlfriends, one after another, adopt  
a “spiritual” path that’s involved 
visiting healers, regressing to past 
lives and spending hours in New-
Age shops. The words “energy”, 
“vibrations” and “meant to be” have 
become part of our group vernacular, 
and I’ve somehow found myself on 
the other side of the beaded curtain.

I’ve read crystals “communicate” 
with one another and that they can 
help everything from period cramps 
to attracting a mate. I ask my friend 
Gabrielle what she misses most about 
home while she’s away. I assume 
she’ll reply, “My boyfriend.” Instead 
she says, “My crystal humidifier –  
it’s amazing” – then launches into  
a monologue about the merits of the 
different aromatherapy oils you can 

The search for meaning has never been more popular,      

and as Olivia Grant discovers, it now comes with a dose of competition 

152
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reinforces the idea that if you buy 
and believe enough, you’ll succeed. 
Victoria Beckham revealed she carries 
crystals backstage at her fashion 
shows. During the publicity for last 
year’s film Spectre, Sam Smith posted 
an image of crystals he’d purchased, 
saying he’d always been sceptical, but 
it was time to “give it a go”. There 
are even claims Oprah bathes in them.

The cost of this kind of spirituality 
can be seriously high, both financially 
and emotionally, especially when it 
doesn’t deliver on its healing promise. 
Crystals often come with a hefty 
price tag and there is a wealth of 
fakes available on the market for 
believers to fall victim to. So are 
those poor suckers who are sold 
fakes worse off, spiritually speaking? 
In 2001, a psychologist from the 
UK’s Goldsmiths university tested 
the effects of crystals on 80 
participants. Half were given 
real crystals to hold while the others 
were given fakes – 74 out of 80 
reported physical and emotional 
sensations from the “crystal” they 
were holding. Belief was everything.

For me, spirituality is something 
private and contemplative. I’m wary 
of anyone who announces they’re 
“a very spiritual person”, who posts 
endless yoga selfies on Instagram and 
puts #spiritual, #wisdom and #peace 
in every caption. Spirituality has 
evolved into a status symbol; it’s 
becoming a sport – another thing to 
add to the must-do list. It prompts 
a toxic cycle causing me to defensively 
nitpick at the integrity of my friends’ 
life choices, the details that don’t 
quite fit their spiritual bill of health, 
such as having a messy night out 
or perhaps kissing another girl’s 
boyfriend in between mouthfuls 
of spiralised zucchini.

After the waiter finally takes our 
dinner order in Italy, I was hoping 

normal conversation would resume. 
“I have the best idea,” says Gabrielle. 
“We should all go to the beach and 
wash our crystals under the full 
moon.” I take a deep breath. “I’ve 
heard it’s better to rub them in 
eucalyptus oil,” says Katie, who’s 
recently returned from a juice 
retreat. “You’re welcome to stay at 
the hotel,” Gabrielle says to me. 
“I know this isn’t your thing.”

That night, after a few cocktails, 
the girls head off to the beach but 
Sarah stays behind. I find the courage 
to tell her how I’ve been feeling 
about this new fad taking our 
friendship group hostage. To my 
utter relief, she concedes what I’ve 
said is fair. Spirituality is all about 
living with acceptance, after all. She 
reveals she’d felt threatened by my 

non-belief, that it made her feel 
insecure and like her behaviour was 
silly. The truth is, I did judge my 
friends for putting so much of their 
energy, faith and cash into what 
I saw as faddy, inanimate objects, 
and for making me feel as though 
I couldn’t be a spiritual or positive 
person if I didn’t use crystals. At the 
same time, knowing my cynicism 
had hurt their feelings was horrible.

These women are like my sisters 
and not sharing this “journey” has 
taken its toll on our friendship. But 
if I have faith in anything, it’s our 
lasting relationships. I don’t want to 
look into a crystal ball and predict 
the future, but I wonder what will 
happen when the next trend surfaces. 
Will crystals seem so 2016? q

put in it. This kind of chat has 
replaced our usual conversations 
about binge-watching The Walking 
Dead, our mad love of Amy Schumer, 
boyfriend dramas and the ins-and-
outs of our careers. We have all had 
therapy at some point (heartbreak, 
grief, addiction in our families) and 
none of us claim to believe in God, 
so I find it hard to get my head 
around this cosmic shift.

In the past couple of years, the cult 
of #cleanliving has infiltrated our lives 
in the form of juice cleanses, yoga 
retreats and inspirational quotes 
filling everyone’s social-media feeds 
(#cleaneating has been Instagrammed 
a staggering 21 million times). Most 
of us seem to have fallen down the 
spiralised, gluten-free, organic rabbit- 
hole and it’s set up a dynamic of 
positive versus negative. Clean- 
eating is no longer enough and the 
“superfoods” that are said to boost 
our brain power just aren’t cutting it 
anymore. New-Age spirituality is 
back in fashion. We must cleanse our 
souls, minds, chakras and bodies.

A toxic aspect of this spirituality 
is its emphasis on your strength of 
belief – taking what’s supposed to  
be a benevolently powered search  
for meaning and muddying it with 
competitive one-upmanship. The 
iconic self-help book, The Secret, has 
sold a whopping 19 million copies 
worldwide and claims if you believe 
in something strongly enough, it 
will come true. My friend Chessie, 
an actress, holds a specific crystal 
religiously before an audition. If she 
gets the part, she believes the crystal 
is responsible. If not, it must be her 
fault for not believing enough, 
prompting a cycle of self-loathing.

The spiritual path now comes with 
a host of must-have accessories, from 
crystal pendants to crystal-infused 
beauty products, which contradict 
the very definition of spirituality: 
relinquishing the material things in 
life. A growing celebrity following 

 “clean-eating is no 
longer enough and 
‘superfoods’ aren’t 
cutting it anymore. 
new-age spirituality 
is back – we must 
cleanse our souls, 
chakras and bodies”

elle.com.au 
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JOIN ELLE’s 
EXCLUsIVE 
COMMUNITY 
FOR INsIDER 
ACCEss. 
SIGN UP TO ELLE ’S 
INNER CIRCLE 
FOR THE SCOOP 
ON VIP OFFERS, 
COMPETITIONS, 
INVITATIONS
AND DESIGNER 
SALES. YOU’LL 
ALSO RECEIVE 
ELLE ’S REGULAR 
NEWSLETTER WITH 
FASHION, BEAUTY 
AND CELEB NEWS.

 CALLING 
 ALL 
 style 
  enthusiasts 

BE IN THE kNOW NOW
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the look: “Most women like 
tank tops with sweat-wicking 
material and long or three-
quarter-length pants,” says 
Whitwell. “Canadians are 
prett y modest – especially in 
the winter when our skin’s 
super scaly – so it’s rare that 
you’ll see us working out in 
short shorts and a crop top.”

Leggings, $195, Michi, 
runwaywarrior.com.au 

the look: In true minimalistic 
Scandi form, the uniform is 
monochromatic tights and tanks 
– Aarkrogh prefers all black, 
layered with a grey hoodie. 
And she changes before hitt ing 
the street. “People don’t wear 
fi tness gear when they’re not 
working out,” she says. White 
kicks paired with denim 
is the off -duty staple.  
the brands: adidas, adidas By 
Stella McCartney and Gap.
the workouts: Biking around 
the city is the locals’ preferred 
mode of transport (and stealth 
exercise), but personal training 
is popular for toning up. 

CARLI WHITWELL, ELLE CANADA’S 

ACTING HEALTH AND BEAUTY EDITOR 

copenhagen       
JOSEPHINE AARKROGH, ELLE 

DENMARK’S FASHION DIRECTOR

Hoodie, $130, 
adidas By Stella 
McCartney, 
theiconic.com.au

inside    
    game

Tank, $40, adidas, 
adidas.com.au

G
IG

I H
A

D
ID

 IN
 N

EW
 Y

O
RK

 C
IT

Y

PureBoost X trainers, $160, 
adidas, adidas.com.au

the brands: Homegrown hero 
Lululemon continues to be 
a favourite, plus Nike, adidas 
and Under Armour. Whitwell 
is partial to fashion-forward 
brand Michi teamed with 
adidas PureBoost X trainers. 
the workouts: Gym memberships 
remain popular, with high-end 
fi tness club Equinox (equinox.
com) the most covetable 
option. ClassPass (classpass.
com) is big among those who 
like popping in and out of 
studios, while running 
and marathon training are 
common – even in winter.

RLI WHITWELL,

Tank, $119, The Upside, 
theupsidesport.com

Bag, $299, 
State Of Escape, 
stateofescape.com

JANNA JOHNSON O’TOOLE, 
ELLE AUSTRALIA’S BEAUTY 

AND FITNESS DIRECTOR

ELLE editors from 
around the globe 

share their (unoffi  cial) 
fitness uniforms 

       toronto

       sydney
Sports bra, 
$66, Nike, 
net-a-porter.com

the look: “Regardless of body 
type, everyone is wearing tight 
crop tops with matching 
leggings,” proclaims Schott .
“It’s the Lena Dunham eff ect. 
And the hott er your body, the 
less fancy or sexy the workout 
gear.” If she wants a bit more 
coverage, Schott  layers the 
crop with a cool, baggy T-shirt. 
the brands: Black leggings and 
crop tops from Live The Process, 
Outdoor Voices and Nike.
the workouts: Schott  loves New 
York Pilates (newyorkpilates.
com) – “I can’t meditate, so the 
classes help me start the day 
a bit less anxious”; and Barry’s 
Bootcamp (barrysbootcamp.
com) – “I still think these 
classes give people, hands-
down, the most toned bodies.” 

new york city       
JULIE SCHOTT, ELLE.COM’S 

SENIOR BEAUTY AND FITNESS EDITOR 

the look: “Sydneysiders take 
their activewear seriously, and 
classes are fi lled with women 
sporting stylish, coordinated 
ensembles,” says O’Toole. 
While colours and prints had 
a moment last year, it’s now 
about tanks, crops and leggings 
in dark, neutral tones.
the brands: Tops from 
The Upside, bott oms from 
Lululemon and black Nike 
trainers. And haul your kit 
around in a State Of Escape tote. 
the workouts: There’s a divide in 
the ELLE offi  ce between those 
who prefer Pilates and barre – 
popular options are KX Pilates 
(kxpilates.com.au) and Barre 
Body (barrebody.com.au) 
– and those who swear by 
high-intensity interval sessions 
at F45 (F45training.com.au). 

Leggings, $119, 
Outdoor Voices, 
outdoorvoices.com 
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DEBENHAMS
PSA: iconic British 
retailer Debenhams 
has launched its fi rst 
Australian online 
store, off ering 
exclusive high-street 
collections from top 
British design talent 
including Savannah 
Miller and Henry 
Holland. Clear 
your credit card. 
debenhams.com/au

JERGENS
Give dull winter 
skin some extra 
nourishment 
with Jergens 
Hydrating 
Coconut Dry Skin 
Moisturiser. The 
fast-absorbing 
formula, which 
is infused with 
ultra-hydrating 
coconut water 
and coconut 
oil, is perfect 
for dry, rough 
skin that craves 
a hit of long-
lasting moisture.
$8.99; priceline.com.au

THE BODY SHOP 
Utilising the 
essence of hand-
picked roses, 
The Body Shop’s 
British Rose 
Instant Glow 
Body Essence will 
help your skin 
look luminous 
from top to toe. 
The lightweight 
formula provides 
24-hour moisture, 
leaving skin soft, 
smooth and as 
beautiful as a just-
picked bloom. 
$29.95; 
h b d h u

SALVATORE 
FERRAGAMO
Like the ultimate 
LBD, Signorina 
Misteriosa, the 
latest fragrance 
from Salvatore 
Ferragamo, is chic 
and sexy with an 
air of mystery. 
Featuring the 
unique notes of 
wild blackberry, 
neroli and black 
vanilla mousse, it’s 
for the daring and 
the playful – get 
ready to cross over 
to the dark side. 
$122 for 50ml; 
1800 241 092

MARC JACOBS  Introducing the Blush Editions, three new scents by 
Marc Jacobs. From the lush Daisy Dream Blush to the warm Daisy Eau 
So Fresh Blush and the spirited Daisy Blush, there’s a scent for everyone.
From $89 each; 1800 812 663
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DIOR  Seductive, subversive, scandalous: the new 
Dior Poison Girl doesn’t hold back. With notes of 
rose, orange, vanilla and tonka beans, the bitt ersweet 
fl oral is as cool and confi dent as its wearer. 
$165 for 50ml; (02) 9295 9022

BOTTEGA 
VENETA
Blossoming with 
notes of peony, 
rose and lavender, 
Bott ega Veneta 
Knot Eau Florale 
captures the essence 
of a quiet moment 
in an Italian garden. 
Softer than the Knot 
original, one spritz  
transports you to the 
Mediterranean – no 
passport required. 
$165 for 50ml; 
1800 812 663

thebodyshop.com.au

E X T R A
This month, we’re nourishing winter skin 

and updating our signature scent

WELL 
NATURALLY
Have the 3pm 
munchies hit? 
Try a Well 
Naturally No 
Sugar Added 
Chocolate. 
Featuring stevia, 
a plant-based 
sweetener, 
they’re a tasty 
treat without any 
of the guilt.
wellnaturally.com.au
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ColleCtor’s 
edition 
Let designer 
Bianca Spender’s 
home transport 
you to another 
time and place

p158. almost french p162. the ultimate guide to lima p166. inside word

lifestyle



history repeats 
Many of the pieces in Spender’s 
home were handed down to her by 
her father, creating a nostalgic feel. 
“I love the idea of my kids sharing 
the same desk, listening to the same 
chime of the clock that I did,” she says
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F
rom the outside, fashion designer 
Bianca Spender’s home looks like 
your typical two-storey Sydney 
terrace. But inside the unassuming 
doors, there’s a treasure trove of 

collected delights and well-loved antiques 
that wouldn’t look out of place in an 
apartment overlooking the Seine.   

Spender and her family – partner Sam 
and children Florian and Dominic – only 
moved in last year, but the nostalgic way 
of decorating makes it seem like they’ve 
been here much longer. “I have a love of 
old things that have a story and my house 
has always been filled with pieces that 
I’ve collected along the way or inherited 
from my grandparents and parents,” 
she says. “There’s nothing forced.”

Spender uses the same instinct 
for design that makes her fashion label 
so covetable to style her home space. 
“Subliminally, I’m sensitive to my 
environment. Things must have a sense 
of balance. I can’t sit in a room and be 
comfortable if something doesn’t have 
a sense of balance and flow,” she says. ]  

personal style
“Everyone who walks into our house says, ‘This  
is so you.’ We’ve upsized a bit from our previous 
home – it’s nice to express yourself in more space”



living160

A love for the effortlessly chic Parisian 
aesthetic is obvious in the home, so it’s 
no surprise to hear her favourite place to 
find treasures is at markets in the French 
capital. “I love the Porte de Vanves flea 
market in Paris. It’s a real discovery – 
they have everything from old tapestry 
to Art Deco furniture to obscure trinkets 
like thimble collections. Everything there 
has a story and history,” Spender says. 

Her favourite nook is the one in which 
she isn’t required to fulfil any duties. “The 
front living room, sitting cross-legged 
on the day bed, is where I retreat. In 
the kitchen I’m cooking, in the other 
rooms I might be playing games with 
the kids. That spot is the one space I read 
or listen to the ocean breeze or even just 
the tick-tock of the grandfather clock.” 
Sounds like time well spent. q

coming to life
“I love how the Anna-Wili  

Highfield horse looks like it’s 
galloping through the space.  

It feels like it’s almost living”
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Mirror, $795, Mirror Mirror, 
mirror-mirror.com.au

Sink mixer, $761, Astra 
Walker, (02) 8838 5100

9 Fe er, 
fe e co au

Nature Morte: Contemporary 
Artists Reinvigorate The Still-Life 

Tradition by Michael Petry 
($55, Thames & Hudson) 

Pendant ght  
$60, Jame  Said,

jamessaid m u

O , 9 ,
Ma b e asics,

ma e a i co au

Chair, $440, Hudson Furniture, 
hudsonfurniture.com.au 

T , , B g , 
cli ko fu itu e o au 

Tray, $170, Marble Basics, 
marblebasics.com.au

ELLE.COM.AU
@ELLEAUS 161161

Pendant light, Pendant light, 
James SaidJames SaidJames SaidJames Said, 

jamessaid.com.aujamessaid.com.au

Print, $65, 
One Must Dash, 

everythingbegins.com

Start your own collection with ornate pieces 
that speak to a diff erent generation – when 

things were handed down rather than 
thrown away. Timber, leather, velvet and 

marble all get bett er with love and age.  

Print, $100, One Must Dash, 
everythingbegins.com

Guitar, $1,999, 
fender.com.au

Obelisk, $90, Obelisk, $90, 
Marble BasicsMarble Basics, 

marblebasics.com.aumarblebasics.com.aumarblebasics.com.au

Guitar, $1,999, Fender, Fender, Fender
fender.com.au

Table, $390, Table, $390, Bloomingville, 
clickonfurniture.com.au clickonfurniture.com.au clickonfurniture.com.au clickonfurniture.com.au 

Chair, $1,299, West Elm, 
westelm.com.au

Lounge, $4,169, Vavoom 
Emporium, vavoom.com.au

Rug, $429, NSW Leather Co, 
leatherco.com.au

Floor lamp, $220, Domayne, 
domayneonline.com.au 



travel

I
f you’ve heard Lima 
isn’t worth a stop on 
your South America 
itinerary, then you’ve 
heard wrong. Peru’s 

capital city has all 
the credentials of 
a stylish city break: hip 
’hoods, world-famous 
restaurants, expertly 
curated art galleries and 
exciting shopping spots. 
Stay in fl ashy Mirafl ores, 
bohemian Barranco or 
chic San Isidro – all 
three neighbourhoods 
are a quick Uber ride 
to downtown, where 
you can admire 
the centuries-old 
architecture of the 
Centro Histórico. But 
fi rst, refresh after your 
fl ight with a stroll along 
El Malecón (right), 
a 10km stretch of green 
space on the cliff tops 
overlooking the coast, 
where locals jog past 
sculptures created 
by Peruvian artists. 
Re-energised, you’ll 
be ready to explore the 
metropolis where the 
ancient wisdom of 
Peru meets modern life.

the lima lowdown 
BEST SEASON: Summer (December-April) – you’ll be treated to blue skies and amazing 
sunsets. But there’s really no “bad” time to visit – it gets litt le rain year-round.
LANGUAGE: If you’re like Ron Burgundy when it comes to speaking Spanish 
(not good), take some lessons before your trip or download the Duolingo app. 
TRANSPORT: Travelling by Uber is safer and often cleaner than taxis, and more 
convenient than public transport. If you do take a cab, don’t hail one on the street 
– ask your hotel or restaurant to call a reputable company. 
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Peru is so much more than Machu Picchu. 
Meet its buzzing capital vying for your attention 

ELLE CITY GUIDE 
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attention, 
foodies!
Lima boasts some of the world’s top 
restaurants, and it’s easy to see why 
– access to rare ingredients, a coast 
providing fresh seafood and truly 
innovative chefs have made it South 
America’s food capital. 

Maido: The biggest food trend in Lima right now  
is Nikkei, a fusion of Peruvian and Japanese cuisines 
with a focus on fish – think expertly prepared sashimi 
served with South American flavours. At Maido 
(named one of the world’s 50 best restaurants), do the 
15-course Nikkei degustation; you’ll leave with a very 
full stomach, but serious foodie cred, too. maido.pe

oishii: This is the newest Lima restaurant 
from legendary sushi chef Toshiro Konishi, who 
passed away in April. You’ll find sophisticated 
locals enjoying Nikkei, or just having a drink, 
in the relaxed atmosphere. oishiinikkei.com

El RincÓn dE BigotE: Ceviche is probably Peru’s 
most iconic dish, and this no-fuss joint in the embassy 
area of Miraflores (popular with natives and expats) has 
the real deal. Order the mixed seafood ceviche served 
with sweet potato and corn. elrincondebigote.com

la lucha sanguchERia: There’s always a long 
line at this humble sandwich place, but you’ll need 
the queue time to decide which gourmet creation to 
order (the chicharron, jamón del pais and el preferido 
are popular choices). lalucha.com.pe

strike a sour note 
You can order a negroni anywhere. 
When in Peru, embrace the national 
cocktail: the pisco sour. These bars do 
it right and have a good vibe to boot.

cala: You could be forgiven for thinking you were  
in Malibu at this classy-yet-casual spot right by the 
beach. Watch the sun go down from the deck among 
a cool crowd while sipping one of the inventive twists 
on the traditional pisco sour. calarestaurante.com

Mayta: No wonder Mayta just opened a second venue 
in Dubai – the hotspot has an impressive cocktail list 
to match its amazing food. Try the marujito: pisco, 
passionfruit, peppermint and bitters. maytarestaurante.com

huaRingas: A cosy space upstairs in an old  
stone building, Huaringas specialises in pisco- 
based cocktails and has an array of infusions to try. 
Overwhelmed? Choose the much-hyped passionfruit 
or coca leaf flavours. huaringas.com

Second Home Peru Tucked away in a quiet 
corner of Barranco, this eight-room guesthouse has 
ocean views yet is just steps away from the action. The 
former home of famed artist Victor Delfin, the property 
pays homage to its history with an on-site gallery 
showcasing his work. secondhomeperu.com

Hotel B Modern comforts meet classic decor in this 
beautifully renovated early-1900s mansion, which is the 
perfect base for exploring Barranco’s buzzing nightlife. 
Each individually designed room is chic and elegant, 
but we recommend requesting one with 
a balcony overlooking the sea or facing 
tree-lined Calle San Martin. hotelb.pe

Belmond mirafloreS Park A big 
hotel with a boutique feel, the property is 
just seconds away from El Malecón. Jog along 
the coast in the morning if you didn’t have 
too many pisco sours the night before or, if 
you did, a dip in the pool should sort you out. 
Upgrade to a deluxe junior suite to score 
your own sauna. belmond.com/miraflores-park-lima/

JW marriott lima Start your day off right by 
waking up to a view of Lima’s coastline. This hotel is 
about a one-minute walk from chic shopping haunt 
Larcomar – dangerously tempting, but delightful. 
Executive lounge access is worth the investment – enjoy 
the self-serve cheese and Wednesday-night happy-hour 
situation. marriott.com/hotels/travel/limdt-jw-marriott-hotel-lima/ ]

go to your room
AbODeS SO STYLiSH YOu WON’T WANT TO LeAve
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six 
phrases 
you need 
to know 
before 
you go

S ó l o  c u r i o s o , 
g r a c i a s

↓ 
I’m just looking, 

thanks

O t r a  r o n d a , 
p o r   f a v o r

↓ 
Another round, 

please

¿ L o  t i e n e 
e n   b l a n c o ?

↓ 
Do you have 
it in white?

¿ A q u é  h o r a 
c i e r r a n ?

↓ 
What time do 

they close?

T e n g o  u n a 
h a n g o v e r

↓  
I have 

a hangover

bragging rights
These uniquely Peruvian Places 
deserve a sPoT on your musT-see lisT

MATE The world’s only permanent 
exhibition of Mario Testino’s work is in 
Lima, the photographer’s home town. At 
MATE gallery (the first two letters of his 
first and last names), you can wander 
rooms featuring his memorable shots of 
Naomi, Kate and co, and view his Alta 
Moda exhibition, a series of stunning, 
colourful portraits of Peruvian women 
in traditional dress. There’s also a room 
dedicated to his infamous Vanity Fair 
photoshoot of Princess Diana taken five 
months before her death. mate.pe/en

MusEo dE ArTE ConTEMporánEo 
Opened in 2013, MAC is a modern space 
dedicated to works predominantly by 
European and Latin American artists, 
with new exhibitions always opening. The 
exterior wows just as much as the inside 
– if you’re penny-pinching, grab a coffee  
and just sit in the garden. maclima.pe

pArquE KEnnEdy This park is the 
place to be in Miraflores any day of the 
week but especially on the weekend, 
when there are more buskers about 
and adorable seniors dancing in the 
afternoon. It’s also home to more than 
100 stray cats, fed and cared for by locals 
– it’s basically a giant, outdoor cat cafe.

CEnTro HisTóriCo The UNESCO 
World Heritage-listed area is crammed 
with Spanish Colonial buildings dating 
back to the 1500s. If you only have time 
to tour a few, see the Cathedral of Lima, 
Iglesia de Santo Domingo (said to be 
the oldest church in the city) and the 
Monastery of San Francisco (with 
catacombs discovered in 1943 and a must- 
be-seen-to-be-believed library, heaving 
with around 25,000 antique texts).
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↓ 
How much does 

that cost?
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souvenir swag
Lima doesn’t have an equivalent to Rue 
Saint-Honoré or Rodeo Drive – the city’s 
shopping gems are 
scattered all over. 
Here’s what to buy 
and where to find it. 

What: TradiTional 
accessories
Where: The Indian 
Market in Miraflores 
has stall after stall 
of tribal-print bags, 
handmade accessories and anything 
else your bohemian heart desires. 

What: VicuÑa or baby alpaca apparel
Where: The Kuna store in Miraflores’ 
Larcomar shopping centre stocks high-
quality sweaters, scarves, coats, ponchos 
and more made from rare and impossibly 
soft wools. kuna.com.pe

What: a sTaTemenT piece
Where: Head to the San Isidro boutique of 
designer Meche Correa, who has shown 
her collections at Madrid Fashion Week. 
Peruvian textiles are used to create on-trend 
pieces like embellished, floral-print shorts 
or detailed full skirts. mechecorrea.com

What: unique homewares
Where: Hit Dédalo Arte in Barranco for 
one-of-a-kind pieces by Peruvian creatives, 
such as ceramics, sculptures and prints. 
Excellent for impressing dinner-party 
guests back home. dedalo.pe

you’Ve come 
so far…
Why not see a little more of the country 
by tacking on a side trip?

Machu Picchu Not the trekking type? 
Forget hiking for days and instead take the 
Belmond Hiram Bingham luxury train, where 
you can sip sparkling wine and dine on refined 
meals throughout the three-and-a-half-hour 
journey each way to and from the Inca ruins. 
Spend the night before and after in Cusco 
(about a one-hour flight from Lima) and stay 
at Belmond Hotel Monasterio, a 500-year-old 
former monastery. belmond.com/hiram-bingham-train/; 

belmond.com/hotel-monasterio-cusco/

iquitos Get in touch with your spiritual 
side in Iquitos, the world’s largest city not 
accessible by road. Here, surrounded by 
the Amazon, many come to try Ayahuasca, 
a herbal drink used as a traditional spiritual 
medicine that’s become popular with travellers. 
It’s taken during a tribal ritual and is said to 
have both physical and emotional cleansing 
benefits. However, it’s controversial for its 
hallucinogenic effects and has been linked to 
deaths in the past so make sure you do your 
research. If that’s not your deal, Iquitos is still 
the perfect base to take trips into the jungle, 
whether that be for a day or a week.

Máncora It’s widely agreed that this 
stretch of sand on Peru’s north-western coast 
is the most beautiful in the country. Hop 
on a two-hour flight from Lima 
and spend a few beach-bound 
days. Your only decision is 
whether to splurge at a luxe 
boutique hotel like Arennas 
Mancora, or opt for more 
rustic accommodation at Eco 
Lodge. arennasmancora.com/en/; 
ecolodgemancora.com q
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advice166

L I T E R AT U R E

HOW TO READ 
MORE BOOKS
WITH DAMON YOUNG, AUTHOR 

OF THE ART OF READING

Want to use your books for more 
than just propping up an uneven 
entertainment unit? Here’s how...
THINK OF LITERATURE AS A SMORGASBORD  
Try an 18th-century English novel or 
even a fi rst-century Roman lett er (if 
you can fi nd one!). Pick up an epic 
from India or philosophy from China. 
There are thousands of years of words 
from countless cultures. Keep tasting.
KNOW WHEN YOU’RE FULL  It’s easy to binge 
on whatever feeds you: romance or 
poetry, true crime or philosophy. 
But often the best way to enjoy a book 
is to walk away and let it digest. 
BE PATIENT  Huge novels may seem stuff y 
or dull: the language, the slow-plott ing, 
the manners. But they often off er vivid 
portraits of the human condition. 
Slow down and take in the details.
BE A GREGARIOUS READER  We often read in 
solitude, but we can enrich the process 
with others: their tips, rants and raves. 
Find other readers you trust, especially 
if their feelings are foreign to yours. 
Consider a book club or reading group.
TRY WRITING  Not to be published, or to 
buy a castle with your royalties. The 
literary craft can help us to appreciate 
authors’ achievements: their exquisite 
prose, thrilling plots or comedic timing.

CITRUS  Uplifting, light and refreshing 
aromas that create a welcoming, but 
not overwhelming, sensory experience. 
They’re great for small spaces, like 
bathrooms or an entrance-way.
FLORAL  Floral notes work well in the 
living room, where fragrance should 
be subtle, and are great for when 
you’ve got guests over. They also 
blend eff ortlessly with citrus and 
woody notes, so don’t be afraid 
to layer complementing scents.
WOODY  For a relaxed atmosphere, 
choose woody and aromatic blends 
with notes of tobacco, ylang-ylang, 
sandalwood or patchouli. Perfect for 
unwinding after a long day or sett ing 
the scene for a romantic evening.
GOURMET  Think fragrance blends that 
are good enough to eat. If you love 
cooking or want a mouth-watering 
scent for the kitchen (without 
sweating over the stovetop), go for 
something delicious like fi g or mint. 

S H O P P I N G

HOW TO CHOOSE THE 
PERFECT CANDLE 
FOR YOUR SPACE 
WITH ALMIRA ARMSTRONG, 

FOUNDER OF LUMIRA 

Not only does fragrance have 
a strong power over our senses and 
our emotional state, but it also 
allows us to add depth and character 
to our home and give each space 
a diff erent feel. So when it comes to 
choosing the perfect candle, there’s 
a lot more to consider than just 
whether you like the smell. 

The key to gett ing it right is 
knowing exactly what mood you’d 
like to create. Where in your house 
is the candle going to be burned? 
What kinds of fragrances are best 
suited to your home’s style? Try 
this handy guide.

E L L E

INSIDE
 WORD

Top up your life skills 
with savvy tips from 

those in the know
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How to stop  
a nosebleed
with Rewa Mahoney, DiRectoR  

of LuMinaRie phaRMaceuticaLs, 

anD ceciLia Vu, phaRMacist

Nosebleeds are actually one of the 
most common ear, nose and throat 
emergencies to present to general 
practitioners. In a recent survey of 
2,000 adults, more than 27 per cent  
of respondents suffered from multiple 
nosebleeds per year. They ruin first 
dates, job interviews and selfies alike, 
in addition to being a mess to clean 
up. So what’s the cause? “Common 
triggers include allergies, rhinitis and 
colds, chemical irritants, nose-picking 
or nasal trauma, dry air, altitude 
and some medications or medical 
conditions,” explains Vu.

The best way to stop a nosebleed 
is to try to manage your suffering. 
“The traditional method of treating 
a nosebleed is the ‘pinch and tilt’, 
and involves sitting up straight and 
dropping the head forward slightly. 
Pressure is then applied using the 
thumb and finger to the soft part 
of the nose below the bridge for at 
least 10 minutes, until the bleeding 
stops,” says Mahoney. “Products like 
Nozohaem, a transparent gel inserted 
into the nostril which stops the bleed, 
are a convenient and discreet way 
to deal with one, too.” As always, if 
you’re concerned, consult your doctor.

e n v i r o n m e n t

How to properly 
recycle used 
coffee capsules 
with Loïc RéthoRé, 

nespResso MaRket DiRectoR 

foR austRaLia anD oceania 

Recently, there’s been a lot of 
talk about the impact coffee 
capsules, or “pods”, are having on 
our environment, seeing as most 
become unnecessary waste in landfill. 
Considering that Australians consume 
up to three million coffee pods each 
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day, there’s cause for concern. 
We asked the experts at Nespresso 
to explain how we can recycle 
properly (and best alleviate our 
caffeine-exacerbated guilt). 

“Nespresso capsules are made 
of aluminium, which is an infinitely 
recyclable material,” says Réthoré. 
“At our recycling plant, the capsules 
are recycled into two streams. The 
residual coffee is separated and 
sent to an industrial composting 
facility and the capsules are 
smelted down and made into 
new aluminium products.” 

The brand has collection points 
for its capsules in all of its Australian 
stores as well as in more than 200 
florists and garden centres around 
the country. “The recycling process 
is simple,” says Réthoré. “Once used, 
place your capsules in a Nespresso 
resealable recycling bag or canister. 
Then visit nespresso.com to find 
your nearest used-capsule collection 
point. Drop off the used capsules 
at the collection point once the 
bag or canister is full.” 

m o n e y

How to merge 
finances witH  
your partner
with MeLissa BRowne,  

founDeR of a&ta: accounting  

anD taxation aDVantage

There are pros and cons to merging 
finances with your significant other. 
On the upside, things like private 
health insurance become cheaper, but 
it also means potentially contracting 
sexually transmitted debt (and it 
makes breaking up a messier process). 

If you do choose to go ahead 
with the merge, having an open and 
honest conversation about money is 
essential. This should include who 
owns what, who owes what, what 
taxes are outstanding and what 
you both hope to achieve with 
your finances. Your partner should 
be willing to share their financial 
information with you – withholding 
it could be a red flag. 

With that out of the way, there 
are two common strategies for 
managing your money together:
■ A joint bank account with both 
partners directing all their income 
into it, and all bills being paid 
out of it, with each person being 
allocated an amount to spend 
that is theirs. This is a good idea 
for couples who decide to have 
a family and one partner doesn’t 
work or reduces their hours. It 
can be difficult for both partners 
to contribute the same amount to 
a joint account, so this method 
helps maintain the family’s financial 
goals and commitments.
■ A joint bank account that each 
person transfers a weekly amount 
into and the remaining sum is 
theirs to do as they please. This 
option works best for a couple 
without a family. They may have 
a joint savings account they 
contribute to if they have a goal, 
and the amount contributed might be 
of equal value or a percentage of their 
salary. Early on in a relationship it 
can be a great way for each person to 
maintain financial independence. q
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MORE THAN A BOYFRIEND
DEAR E JEAN, I want to get married. 
My boyfriend is against marriage. 
(Not that he doesn’t want to 
marry me – he doesn’t want 
to marry anyone. He doesn’t 
believe in marriage.) We have 
trust, loyalty, love and happiness. 
Neither of us wants kids, so 
there’s no concern there. We’ve 
promised to spend our lives 
together, we share a bank account 
and all our decisions are made 
together. His family considers 
me part of their family, and my 
family considers him part of 
ours. So after four years, and 
feeling more in love than ever, is it 
any wonder I want to be his wife?

Am I making a mistake by 
staying with him? I don’t want to 
wake up at 40 still calling him 
my “boyfriend”. Or is marriage 
something that’s thrust on my 
imagination by societal norms?
– Committed, Not Married 

MISS NOT, YOU GOOSE Bah! Don’t talk 
to me about “norms”. Half the “norms” 
foisted on you by society are hogwash, 
though most of us aren’t brave enough 
to say they’re hogwash, so everybody 
just continues on with the hogwashing. 
But not your boyfriend. He’s a chap 
who maintains his rebel a� itude. 

So it looks like you’ll have to 
sacrifi ce, Miss Not, and endure all that 
deplorable “trust, loyalty, love and 
happiness”. Whatever you need to do, 
whatever suff ering it requires – sharing 
bank accounts, adoring each other’s 
families, living like the most awesome 
lovers in history – somebody has to do 
it, even if he loves you, like, forever. 

PS: Weddings are nice and husbands 
are fi ne things to have, but I see you’re 
too young (I looked you up!) to 
comprehend the wacky bliss of even 
waking up at 40, let alone the pure, 
crazy joy of waking up at 40 next to 
someone you can call a “boyfriend”.

LEADER OF YOUR PACK
DEAR E JEAN, I’ve just turned 30, and 
I have the horrible suspicion I’m 
behind the pack. I’ve worked as 
a reporter, I’ve done undergrad, 

postgrad, post-postgrad courses (you 
name it, I did them), I’ve freelanced as 
a writer and now I’m doing art projects 
– more and more sporadically, mind 
you. It feels like I’ve spent years 
passionately driving towards nebulous 
career goals, only to subsist on 
a meagre income. All enthusiasm for 
my work life has burned out. How 
do I rekindle my career fi re? How do 
I keep up with the pack? 
– Adrift And Apathetic

ADRIFT, DARLING Keep up with the pack? 
Nobody keeps up with the pack. Hell, 
the pack can’t keep up with the pack. 
Even Kylie Jenner (with her more than 
58 million – repeat, million – Instagram 
followers) says she wakes up “every 
morning with the worst anxiety”. 

Your primate brain – and its 
precuneus, focused on consciousness 
and refl ections upon self, and its 
temporoparietal junction, where 
thought processing and perception 
networks lie – centres your a� ention 
on people above you in the pecking 
order. So you always feel behind. 
Weirdly, you don’t even register the 97 
per cent of the world trying to keep up 

with you and your razzle-dazzle 
education and art projects. 

I was recently glued to an 
article in The Wall Street Journal by 
primatologist and neuroscientist 
Robert Sapolsky (I had no choice 
– I’m so behind this guy in the 
pecking order that I’m an amoeba 
on the backside of a fl ea on the 
bu� ocks of one of his baboons) 
called “Brain Refl exes That 
Monitor The Pecking Order”. 
Read it and you’ll never fret about 
the pack again. 

As for your waning 
“enthusiasm” for work life, why 
should you be wild about 
working? Many jobs are dull, 
dull, dull. If you want to spark 
your desire, the thing to do is to, 
excuse me – yes, there is a more 
precise word for it, but Auntie E 
can’t run around advising 
correspondents to try fucking off , 
so let’s just say, if you want to 
spark your desire, try goofi ng off . 
Goofi ng off  frees you. Goofi ng off

lets you try new things. Goofi ng 
off  leads to rediscovering childhood 
jubilation. Einstein goofed off  at his job 
at the Bern patent offi  ce and dreamed 
up E = mc². Hedy Lamarr goofed off
during her glamorous-leading-lady 
acting jobs in Hollywood and invented 
a technology that became the backbone 
for today’s wi-fi  and bluetooth 
technologies. The deepest fun and the 
greatest achievements of humankind 
come when people aren’t working. So, 
please, darling, start goofi ng off . When 
you fi nd something you like, you’ll 
ignite like a bonfi re. Good luck!

SOME THINGS YOU SHOULDN’T SHARE
DEAR E JEAN, An a� ractive 20-year-old 
girl asked my husband to father a child 
for her. She’s the girlfriend of my 
husband’s 51-year-old brother, who’s 
unable to have children. I’ve always 
wanted children. My husband has 
consistently refused, saying he doesn’t 
want the responsibility. But now he’s hit 
midlife, he’s decided he wants progeny. 

Of course, as I’ve already entered 
menopause, I can no longer change my 
mind. I told him if he went ahead with 

Tormented? Driven witless? Fear not, 
help is just a short letter away

ask
E JEAN

YO U R  D I L E M M A S  R E S O LV E D
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it, I would consider it the worst 
betrayal a man could make. I begged 
him not to do it. Meanwhile, he and 
the girlfriend were exchanging sexy 
texts. He went. He had sex with her – 
twice (that he admits to) – and, sure 
enough, impregnated her. Now the 
child, a boy, is seven months old. He’s 
very cute. But any time I allow myself 
to think about it, I get upset. Do I ask 
for a divorce? Or just accept it? 
– She Has The Child I Wanted

MY VERY DEAR SHE I’m grieved to the heart 
and don’t quite know where to begin. 
From your husband’s perspective, he’s 
an upright, loyal, unfl agging brother. 
From your perspective, he’s a shabby, 
cheating, double-crossing traitor. 

As I read your le� er, I shouted: “My 
God!” and “Give me this swine’s 
address!” and “Get out of the way! 
I want a running kick at him!” It took 
two strenuous hikes up a mountain for 
me to calm down, pour myself a glass 
of riesling and look at both sides. 

The baby is seven months old. The 
fact is, you have not left. This points to 
two possible theories. You either still 
love your husband enough to fi nd 
a way to forgive him (indicating that 
the fellow, though a shifty, texting, 
two-faced chump, may not be a total 
shifty, texting, two-faced chump), or 
you are just not a woman to toss 
a marriage aside – or throw a husband 
through the living-room window. 

So, because you haven’t left, because 
you say you have “always wanted 
children”, because your husband has 
presented the strongest proof on earth 
that he also wants kids, I suggest you 
seriously think about adopting. If he 
argues, just remind him how 
vigorously he demanded his rights to 
be a father 16 months before. 

One last thing: the boy is now part of 
the family. The odds of a 21-year-old 
sticking with a lover (your brother-in-
law) three decades older aren’t the best. 
She may wish to expand her horizons, 
and you may fi nd yourself constantly 
asked to babysit your nephew/stepson. 
A happy conclusion? Perhaps. But if she 
starts seeking a new man, keep an eye 
on your husband. He’s still a bastard.

VICTORY FOR WOMANKIND
DEAR E JEAN, I’m a guy who’ll probably 
catch fl ak for this le� er, but last month 
I told my girlfriend of four years we 
should “take a break”. I added, “I might 
want to date other women.” She was 
devastated. I soon realised my mistake, 
discovered I loved her more than ever 
and asked to get back together. 
Instead, she gave me a list of demands. 
I’m currently spending a year at my 
company’s Hong Kong offi  ce, so I fl ew 
home to meet her. When I arrived, she 
was on a date. When I fi nally saw her, 
she said this new guy “rocked” 
her world. The next day I sent her 

a text thanking her for the four 
wonderful years and apologising for 
being such an idiot. In reply, she 
emailed me the fi ve reasons she thinks 
we shouldn’t be together:
1. I’m too into self-improvement while 
she likes to relax. (She never said she 
doesn’t like all the articles I send her!)
2. I don’t give her oral sex. (True, but 
I would give it to her now.)
3. I didn’t pay enough a� ention, didn’t 
give her fl owers, didn’t care enough.
4. She’s a sensual person and fantasises 
about a Latin lover. (I’m not Latin.)
5. At least one of her friends has 
always hated me.

Here’s my plan: I intend to ask 
her what I did right in the relationship 
and work from there. I also plan to ask 
her for details on how to pleasure 
a woman. Do you agree? I need advice 
on how to handle her mixed signals. 
– Unhappy In Hong Kong

MR UNHAPPY Suck it up, sir! The Ask E 
column has laboured for years, 
collecting evidence of what happens 
after a man tells a woman he wants to 
“take a break” and “date other women”, 
and your lady’s reaction... well, to tell 
you plainly, I’m in love with her. 
Girlfriend be all, “Fuck this guy.” 

It’s not that I don’t feel for you. But 
your plan? Naw. It drips of milksop. 
Pestering her about what you did 
“right” will only make her think of 
more things you’ve been doing wrong. 
Let your conduct speak for you. Though 
she is infi nitely your superior, let your 
actions prove you deserve her. Wait 
until you can see her again, and then, if 
she permits you, show her you’ve 
changed. Because it’s a truth universally 
acknowledged that a man who doesn’t 
administer pleasure to a lady will 
always be in want of a wife. #

ask a question! 
email ejean@bauer-media.com.au 

     or visit twitter.com/ejeancarroll 
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? My wife and I travelled three hours for our 
friends’ wedding a month ago. They have been 

together for years, but the groom became really obnoxious 
at the wedding and the bride went interstate for a job 
interview in lieu of a honeymoon. Now they’re annulling 
the marriage. Can we ask for our gift back?

! No, Mr Tackypants. If married couples 
were required to return gifts when they split, 

Cuisinart would go out of business.
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Share this full and 
half-moon earring 
set with your SO. 
Earrings, $195, 
Sarah & Sebastian, 
sarahandsebastian.com
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P A C K  M E N TA L I T Y

Show the world you’re BFFs with these buys (because best-friend necklaces are so 1998)

S E A L  T H E  D E A L

Make it lapel-o�  cial 
with a statement brooch. 
Brooch, $9.90, 
Oh Gosh, Cindy!, 
ohgoshcindy.etsy.com

A best-friend-for-life 
exclusive: matching 
leather moto jackets. 
Jackets, $1,719 each, 
Veda, thisisveda.com

S O ,  Y O U  L I K E  S T U F F ?

BEST-FRIENDS EDITION

How to stay in touch in 2016

A L L  TA L K

FACEBOOK MESSENGER
PRO: Organising 
a group dinner is 
super-easy (if only 
everyone was free). 
CON: When you check 
your phone after 
Pilates, you have 
285 messages.

SNAPCHAT
PRO: It’s fun, instant, 
creative and, best of 
all, not permanent.
CON: Your 
technologically 
inept friend doesn’t 
understand what 
you’re talking about.

INSTAGRAM DMs
PRO: You can throw 
shade at accounts 
without the whole 
world seeing it.
CON: Hitt ing the 
wrong butt on when 
you’re 52 weeks 
deep is a big risk.

IN PERSON
PRO: You don’t have 
to use emojis to 
react to stories 
because your 
actual face is there.
CON: Only convenient 
if you live close to 
each other.GOOD The scene: 

an undisclosed bar 
at 3am. You’ve just 
downed your fourth 
tequila shot when 
Beyoncé’s “Crazy 
In Love” blasts from 
the speaker. The dance 
fl oor fi lls as you make 
your way onto it. 
Suddenly the crowd 
parts, and there stands 
your soon-to-be bestie, 
dancing like nobody’s 
watching. Bey brings 
people together. 

BEST Unsurprisingly, 
the best place to look 
for new friends is also 
the place you spend 
one third of your life 
– work. A 2014 survey 
revealed the more 
mates a person has in 
the offi  ce, the happier 
and more productive 
they become. Get on 
the fast track to work-
wifedom by gett ing in 
on after-hours drinks 
and pub lunches.

WHEN YOUR FRIENDS ARE DUE 
FOR A CATCH-UP, YOU… 
A) Book in a (themed) brunch.
B) Head to the coast for a long weekend.
C) Go out dancing until 3am.
D) Plan a boozy poker night.

WHAT KINDS OF INSTAGRAM POSTS
WOULD YOU TAG EACH OTHER IN?
A) Anything new or cool you’ve stumbled across.
B) Stuff  that’s hashtagged #fi nditineverything.
C) Inspirational quotes.
D) The Fat Jewish memes.

YOU WANT A FRIEND WHO WILL…
A) Tell you if you’re being unreasonable 
when complaining about work.
B) Keep your plants (or pet) alive 
while you’re away.
C) Watch Beaches with you when 
you need a good cry.
D) Hold your hair back when your 
head is in the toilet bowl.

HOW WOULD YOU REACT WHEN A FRIEND 
INTRODUCES HER NEW BOYFRIEND?
A) You’d smile, shake his hand and say, 
“Nice to meet you.” 
B) You’d invite him for dinner and probe 
him about his childhood.
C) You’d threaten him with a tell-all song 
if he ever hurts her.
D) You’d tell him an embarrassing story 
about her, because that’s what friends do.

THE COVEN 
Kim Gordon, Amy Poehler, 
Carrie Brownstein and 
Aimee Mann.

THE WEST COAST CREW 
Drew Barrymore, Gwyneth 
Paltrow, Nicole Richie and 
Cameron Diaz.

THE PARTY PALS 
Jennifer Lawrence, Amy Schumer, 
Adele and Emma Stone.

THE SQUAD 
Selena Gomez, Taylor Swift, 
Karlie Kloss and Lorde. 

MOSTLY As

Venessa Arizaga is queen of  
the fashion friendship bracelet. 
These cute banana charms 
say, “Let’s never split.”  
Bracelets, $64.90 for 
two, Venessa Arizaga, 
venessaarizaga.com

A guide to making friends 
post-primary school

BETTER BumbleBFF, 
a friends-only off shoot 
of the popular female-
focused Bumble dating 
app, connects ladies 
with other ladies who 
share similar interests. 
It’s particularly great 
if you’ve just moved 
to a new city.

MOSTLY Bs

MOSTLY Cs MOSTLY Ds

If you made it big in Hollywood, which clique would you fall in with?
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