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BREAKING 
BARRIERS

#GIRLGAZE
WE’RE ON THE HUNT FOR THE 
NEXT GENERATION OF 
FEMALE PHOTOGRAPHERS! 
SUBMIT YOUR OWN PHOTO ON 
INSTAGRAM WITH THE ABOVE 
HASHTAG AND YOU MIGHT 
APPEAR HERE NEXT MONTH.

TYLER FORD IS ONE OF THE MOST 
IMPORTANT VOICES IN GENDER 
FLUENCY. “I WRITE TO SURVIVE,” 
THEY SAY. “I SHARE MY WRITING  
SO OTHER PEOPLE CAN BETTER 
UNDERSTAND ME, AND I ALWAYS 
HOPE THAT IT WILL HELP OTHERS 
BETTER UNDERSTAND THEMSELVES 
AND THEIR EXPERIENCES AS WELL.” 
CHECK OUT TYLER’S FULL PROFILE 
ON TEENVOGUE.COM.

EDITOR: PHILLIP PICARDI

#LOVEWINS

Teenvogue.com

This June, teenvogue.com is excited to celebrate  

Pride Month! Check our site for daily content  

about all things LGBTQ.

@BRUNAVALENCA

@TIFFANIEBYRON

@LINDSAYELLARY
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Cover Look
EDITOR: ANDREW BEVAN

MONKEY 
BUSINESS

Get the inside scoop on Teen Vogue’s 

cover shoot with Cameron Dallas 

and Anwar Hadid.   

BACK TO BACK 
Cameron (top) wears a Gucci 
sweater, and slides, $160. A.P.C. 
pants, $235. Huf Worldwide 
socks, $12. Anwar wears a Gucci 
sweater. Coach 1941 pants, $195. 
Nike socks, $22. Adidas Originals 
slides, $30. On the cover: Cameron 
wears a Louis Vuitton shirt. Anwar 
wears a Louis Vuitton blazer. 
Details, see teenvogue.com.

COVER PHOTOGRAPHED 
BY COCO CAPITÁN.
FASHION EDITOR: 
CELESTINE COONEY.

➤
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Cover Look

T
he cover shoot on the sunny 

Santa Monica, California, set of 

Internet phenom Cameron 

Dallas and model-in-the-

making (and Gigi and Bella’s little 

bro) Anwar Hadid felt less like a hard 

day’s work than a dream sequence, 

complete with an entourage of 

puppies, midafternoon swim breaks, 

smiley-face balloons, and a fashion 

mix inspired by Baz Luhrmann’s 

Romeo + Juliet and SoCal street culture.

Fame (and good looks) aside, the 

Cali natives radiated bona fide  

boy-next-door vibes, enchanting 

everyone with their graciousness and 

gentlemanly manners. Forever the 

charmer online and off, Cameron 

even managed to persuade groomer 

Mira Chai Hyde to set up an 

impromptu barbershop for a quick 

trim. “He requested a cut, and I 

couldn’t refuse,” Mira recalls with a 

laugh. Anwar wasn’t quite as scissors-

happy at first but hopped in Mira’s 

chair immediately after checking out 

Cameron’s cut. “He said, ‘I don’t know 

why I trust you, but I do—so go 

ahead!’” Mira left Anwar’s signature 

swoop intact, cleaning up the sides 

for added definition. “Once hair has a 

distinct shape, it’s supereasy to style,” 

Mira notes. “Plus, you don’t have to 

load your strands full of product to get 

the effect you desire.” She raked a 

small amount of sculpting cream 

through both heads for a more 

finished result. Step aside, Gigi—these 

guys are ready to slay. 

1 Anwar finds puppy love in Saturdays NYC 
shorts, $80. 2 Cameron in a Stüssy top, $28, 
and shorts, $62, makes a new friend. 3 Anwar with 
sisters Bella (center) and Gigi. 4 Taking a pool 
break. 5 Rocking Celestine Cooney’s personal 
vintage rock tee and dollar-store ears. 6 Get the look: 
Dove Men + Care Sculpting Paste, $6. Target. C
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BOY TROUBLE

I
n my career I have edited dozens of articles about sexual 

assault, often including matter-of-fact sidebars instructing 

young women how to protect themselves: Practice the buddy 

system when you go out; guard your drink from being 

drugged; have your keys ready as you approach your car or 

front door. Now that my own (female) children are teenagers, I 

recite this same safety drill to them with twin emotions: fear and 

rage. Why should women bear the brunt of avoiding this crime? 

Heaping the burden on them is unfair and ineffectual anyway—

according to a recent survey, more than one in four female 

university senior respondents said they had experienced some 

form of unwanted sexual contact involving incapacitation 

or force since entering college. With thanks to the Obama 

administration’s “It’s On Us” campaign, the shift to 

teaching men not to rape (rather than only teaching girls 

to try to avoid rape) is finally on. Activist Jonathan Kalin, 

who started Party With Consent to educate young 

men by breaking down sexist norms and stereotypical 

masculine attitudes that encourage aggression, 

explores the topic of male responsibility in this issue. 

We love guys—and have devoted this summer 

edition to some of our favorites—and that is why 

it is so heartening to see them get proactive in 

the battle to end sexual violence against 

women. It’s an issue whose time is now. 

MALE CALL 
Right: We’re celebrating 
guys like musician and 

actor Ben Ross, with 
model Avery Blanchard, 
in “The Love Club.” (Do 

you recognize him 
from @lilyrose_depp’s 

Instagram?) But 
it’s not all fun and 

games, unfortunately. 
Above: The story “Boy 

Problems” reports 
that more than one in 
four female university 
seniors surveyed had 

experienced unwanted 
sexual contact involving 

incapacitation or force 
since entering college, 

and it explores how 
men must act to end 

assault. Far right: Thank 
you, @diarysketcheslk, 

for the illustration!

Letter from the Editor

MODEL 
MOMENTS: 
Trans 23-year-
old Israeli Stav 
Strashko shares 
her story. Left: 
Sixteen-year-
old American 
Shelby Hayes is 
a rising star. 
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EDITOR: NOOR BRARA

YOUR FEEDBACK ON OUR
APRIL 2016 ISSUE

Trending

“I LOVE THIS [‘MORNING 
GLORIES’] STYLE!” 

“I LOVE HOW GRIMES THINKS. 
IT’S SO GREAT FOR YOUNG 

GIRLS TO HEAR HER TALK 
ABOUT EMBRACING EVERY 

IMPERFECTION.”

@g.en.e.si.s VIA INSTAGRAM

Cassie Howells VIA YOUTUBE

@dailylifeofsabina VIA INSTAGRAM

In addition to submitting on social media, submissions may also be placed by commenting on  
teenvogue.com, e-mailing trending@teenvogue.com, or sending mail to Trending, Teen Vogue, 
1 World Trade Center, 29th Floor, New York, NY 10007. Submissions should include the writer’s 
name, address, and daytime phone number, and may be edited for length and clarity as well as published 
or used in any medium. All submissions become the property of Teen Vogue and will not be returned.

SHARE YOUR 
THOUGHTS 
ON SOCIAL

Lameka Fox 
(left) and 

Julia Fleming, 
photographed by 
Matthew Kristall

EDITOR
Ask an

All your questions,  
answered by us!

“THE [‘HOTLINE 
BLING’] LOOKS 

ARE TOTAL 

BROW GOALS.” 

Alécia Morais, 
photographed 
by Julia Noni
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Bliss and Mischief shorts, 
$368. blissandmischief.com.

Claire King: Do you have to 

love fashion for a long time to 

work in the industry? 

Ariana Marsh: No! I had little 

interest in fashion in high school, 

but an internship at Ralph Lauren 

encouraged me to pursue a 

career in it. 

@YairaMatos: How do you  

stay inspired in a world of 

information saturation? 

AM: I look at travel blogs like 

Travelettes and Legal Nomads, 

and I read foreign publications 

like i-D and French Vogue!

Molly Brianne: Have any advice 

for someone who wants to join 

the fashion industry but has a 

degree in an unrelated subject?  

AM: Research the industry!  

And a nontraditional back-

ground can lead you to find 

unique story angles. 

ARIANA MARSH 

FASHION NEWS 

ASSOCIATE 

�
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Contributors
EDITOR: NOOR BRARA

SHELBY HAYES 
@shelbyhayesofficial 

You’re a self-described bookworm. What book have 

you recently read that you love? 

I just finished Will Grayson, Will Grayson by John  

Green and David Levithan. I really appreciated that 

the story didn’t focus too much on the sexuality of the 

main characters, some of whom happen to be gay. I 

think treating that aspect as just a part of who a 

person is—as opposed to making it an important  

part of the plot—is a step toward normalizing our  

many differences.

How were you discovered, and how old were you?

I was discovered last August while grocery shopping 

with my mom at home in Orange County, California.  

I was 15 then; I’m 16 now.

What was it like modeling for “The Get Down”  

(page 64)?

It was an honor to work with such a fantastic team—  

they were so fun and welcoming. The outfits had a 

beachy vibe that is totally my style! 

STELLA GREENSPAN 
@stellywood 

Which designers have inspired and influenced 

you most and why?

Rei Kawakubo, Nicolas Ghesquière, Miuccia Prada, 

Helmut Lang, Martin Margiela, and Phoebe Philo—all for 

their strong vision and unapologetic execution of ideas. 

What was it like styling “The Love Club” (page 80) 

for Teen Vogue this month? 

So much fun! We had a full house all day, but the 

environment was relaxed. The photographer, Sean 

Thomas, made everyone feel at ease. 

Do you have a piece of advice for our aspiring 

fashion girls? 

Patience and hard work really do pay off! 

F
ro

m
 t
o
p
: 

A
C

IE
L

L
E

/s
ty

le
d
u
m

o
n
d
e
.c

o
m

; D
IA

N
E

 R
U

S
S

O
.

➤





TEENVOGUE.COM22   JUNE/JULY  2016

Contributors

GREG KRELENSTEIN  
@itboygregk 

You work as both the editorial director of Starworks 

Artists talent agency and Teen Vogue’s executive 

talent consultant. Tell us a little about both jobs.  

At Starworks, I work with a variety of fashion 

magazines and campaigns to book talent. It’s so 

exciting to work with a team like Teen Vogue that 

celebrates empowering people.

In your spare time, you’re also one-third of the 

DJ collective The Misshapes. Has that helped 

you to work with artists?

Yes! I get uncomfortable when I’m being 

photographed, so that’s helped me understand 

how important it is to create the best team and 

environment on set during shoots.

CELESTINE COONEY 
@celestinecooney 

When did you fall in love with fashion? 

My mom tells me that from the age of 4, I changed 

outfits at least three times a day, so I guess as soon as I 

could dress myself.

In addition to being a stylist, you’re also the  

fashion director for a magazine called Twin.  

What is it about? 

Twin is an independent biannual fashion and art book 

that champions women in creative industries. It’s 

about being the most honest version of yourself. 

What was it like styling Anwar Hadid and Cameron 

Dallas (“Social Network,” page 72)? 

Really fun and a little bit crazy! 

SEAN THOMAS 
@seanthomas_photo 

You’ve captured great models like Cara Delevingne, 

Fernanda Ly, and Imaan Hammam. Does your process 

vary when from subject to subject?

I always have big ideas going into shoots, but I’m never a 

slave to them. Sometimes they morph into different ones 

once I speak to the girl. Spontaneity is important to me. 

What was it like shooting the boys portfolio (“The Love 

Club”) and Stav Strashko (“Born Identity,” page 94)?

The boys portfolio was crazy, wild, and free. Stav is a 

sweetheart and confident in a great way. I hope she likes  

the photographs.� 
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Playlist
EDITOR: ARIANA MARSH

CITY 
KIDS
Totally unclassifiable yet thoroughly 
captivating: Check out New York’s 
raddest young band, Sunflower Bean. 

Y
ou won’t get digitally engineered beat drops or über-

poppy anthems from this musical trio. Instead, 

Sunflower Bean brings something refreshingly  

#TBT to the plate for a youthful band in this day and 

age: good old-fashioned rock ’n’ roll. “When we first started 

the group in high school, it was more garage rock—it had a  

Jimi Hendrix and Led Zeppelin type of feel,” says 21-year-old 

drummer Jacob Faber, who cofounded the band in 2013 with 

the Bob Dylan look-alike guitarist and vocalist Nick Kivlen, 

also 21. It wasn’t until later that summer, when bassist, singer, 

and model Julia Cumming joined the duo, that the band found 

its sound. “She came in one day, and we had her do something 

over some instrumentals we’d recorded,” Jacob remembers. 

“The result was pretty amazing. That’s when it became clear 

what direction we could go in.”

THE HANGOUT 
“The three of us always listen 
to songs in the car,” Julia says. 

“We go through different 
phases of music together 
that way. It keeps us close.”



Rooted in dreamy vocals and 
lo-fi sounds, the band’s newfound 
psych-rock identity perfectly 
reflects an aspect of each member’s 
personality. “We definitely take a 
lot of influences from the past  
50 years of rock music—from  
’60s psych onward—and make it 
into something modern,” Jacob 
explains. “We like to combine  
our different preferences to give 
the band some definition,” adds 
Julia, 20. “I really like The Beach 
Boys, but the boys don’t as much.”

Their guitar riffs and refined 
grunge look, not to mention 
Julia’s enormous brown eyes  
and compelling stare, struck a 
chord with former Saint Laurent 
creative director (and arbiter of 

all things cool) Hedi Slimane, who has cast her in four of 
the French house’s runway shows. “It has been an amazing 
experience, totally once in a lifetime,” enthuses Julia, whose 
natural stage persona and correlating sartorial instinct are 
feminine yet fierce, miles away from any typical bad-girl 
rocker cliché.

Last year brought Sunflower Bean a new bloom of success. 
In January, the band played one of its favorite shows ever—a 
party to celebrate the release of its EP, Show Me Your Seven 

Secrets, at the Brooklyn hot spot Baby’s All Right. “It was a 
pretty amazing night,” Nick recalls. “Everyone we knew in 
the world was there congratulating us.” Now, just a year 
and a half later, the party continues for the trio, this time 
in the form of an international tour to promote their 
debut studio album, Human Ceremony. Despite their 
buzzy rise on the indie scene (the band has a fast-
growing following of in-the-know youth), they still 
sling their own merchandise and chat with fans after 
every show. “It’s not really a big deal to us—there’s not 
much thought about it,” Nick mentions nonchalantly. 

“Our listeners are the same type of people as us. We’re 
kids too. So it’s sort of that thing where the audience and the 
band are one.” —ARIANA MARSH

BEST BUDS 
Left: The cover art for 
their debut album, 
Human Ceremony. 
Below: Performing in 
Brighton, England. 
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Thousands of Yazidi girls 

were enslaved,tortured, 

and sexually brutalized by 

the extremist group. Now, 

grassroots organizations 

are stepping up to restore 

survivors’ futures. 

HOPE 
AFTER 
ISIS

Social Studies
INNOCENCE LOST  
Tens of thousands of Yazidis 
had to flee their homes in 
northern Iraq after an August 
2014 attack by ISIS. 

TEENVOGUE.COM



J
ust after midnight on August 3, 2014, Haider Elias’s 
neighbor in Houston called and told him to check 
Facebook. When he logged on to the social media 
site, Haider saw posts of unfathomable horror perpe-

trated by ISIS in Sinjar, a city near his hometown in northern 
Iraq. He immediately called his parents, who were in a panic, 
trying to flee. Haider’s brother was killed soon after; his sister 
was kidnapped, but managed to escape unharmed. She was 
one of the lucky ones.

About a week later, Falah Murad Khan Shakarm left his home 
in Iraqi Kurdistan and went to the Iraq-Syria border where 
people had fled. A project coordinator for a nongovernmental 
organization named Wadi, Falah heard tales from frantic men 
that ISIS militants had abducted their girls and women: A father 
said his two daughters were taken, and another man said 
five of his sisters were gone. 
Immediately, Falah deliv-
ered rudimentary aid such 
as blankets, and says he noti-
fied humanitarian agencies 
around the world. Meanwhile, 
Haider and others descended 
on Washington, D.C., to lobby 
for U.S. intervention. Soon 
after, he formed a nonprofit 
called Yazda to help the area too.

The people who were targeted, such as Haider’s family, are 
Yazidis, a religious minority. Their unique faith is often misun-
derstood by the surrounding Muslim majority, and they’ve 
been persecuted for much of modern history.

Initial reports estimated that the ISIS attack forced approxi-
mately 40,000 Yazidis to flee into Mount Sinjar without food or 
water. Thousands of others, mainly men, were killed, according 
to later findings. But among the atrocities, one of the most 
egregious was the abduction of up to 7,000 women and girls. 
Auctioned as sex slaves, they were sold and raped countless 
times by the highest bidder. Many have since escaped, but even 
after they returned, their struggle was far from done. It is this 
particular plight that Haider and Falah, through their respective 
organizations, have championed over the past two years.

“We focus on getting these girls real help,” Falah says, 
explaining that larger agencies have too many rules to respond 
to the individual needs of survivors. His organization, Wadi, 
has provided aid and advocacy largely to advance women’s 
rights since 1991. Like many patriarchal communities, the 
Yazidis believe women are custodians of their family’s honor. 
Traditionally, those who have sex outside of marriage—even if 
raped—can be ostracized. “ISIS knew that,” points out Thomas 
von der Osten-Sacken, Wadi’s cofounder. “So sexually abusing 

Yazidi women was another attempt to destroy the community.”
When girls return from ISIS, Wadi helps them connect 

with medical and mental care providers, find their scattered 
families, and obtain identifying documents to receive aid 
from the Iraqi government. Last summer, the organization 
opened a center in Dohuk, located in Iraqi Kurdistan, which 
offers classes in sewing, crafts, photography, and painting—
anything to keep the minds and bodies of the women occu-
pied and give them hope for a future.

“These recreational activities have been very helpful,” 
explains Rothna Begum, a researcher for Human Rights 
Watch. She notes that a desire of the Yazidi girls whom she 
and her colleagues have interviewed is to learn skills and 
provide for their families.

Haider’s group supplies basic medical services through 
mobile teams and clinics, 
and lobbies the Iraqi govern-
ment to give a lifetime 
monetary benefit, similar 
to Supplemental Security 
Income in the United States, 
to the impacted women. Plus, 
the efforts of Haider and other 
activists following the attack 
contributed to “saving thou-

sands, if not tens of thousands, of lives,” a U.S. State Department 
official tells Teen Vogue.

“Haider was an extremely effective advocate,” says J. Mark 
Brinkmoeller, director of the Center for Faith-Based and 
Community Initiatives of the U.S. Agency for International 
Development. “When he spoke about the situation and the 
young girls, this was real for him.”

Among Haider’s concerns was how the Yazidis would accept 
their returning women. He even advocated for their accep-
tance with the Yazidis’ main spiritual leader, Baba Sheikh. “If we 
did not welcome back our girls, then ISIS would have achieved 
its goals,” Haider declares. “They risked their lives to return 
to us, and we need to praise that.” Baba Sheikh felt the same 
way; he issued several statements supporting the girls, and the 
community listened. 

Hana Ali Haji, 27, says that after five months in ISIS captivity, 
her community embraced her with open arms. “They cried 
tears of joy,” she shares.

“Good men are essential for our society,” says Basma Haji 
Khidir, 26, a Yazidi woman who works with Wadi. “Women 
cannot defend themselves in this part of the world.” 

For Falah, his inspiration comes from his daughter: “If I cannot 
make sure she has fair rights, then I have failed in this life.”  
—SADE STREHLKE

IF WE DID NOT 
WELCOME BACK 

OUR GIRLS, THEN ISIS 
WOULD HAVE 

ACHIEVED ITS GOALS
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VISUAL ARTS
Not just a pretty face: Artist and model Sang Woo Kim brings 

a fresh perspective to the fashion world.   

EDITOR: ANDREW BEVAN

People Watching
MASTER PIECE 

Burberry shirt, $385. 
Moscot glasses, $250. 

Details, see teenvogue.com. 

PHOTOGRAPHED BY 
CHARLOTTE HADDEN.

➤

Life with ANDREW
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M
y goal was to study fine art.  

I modeled for classmates’ 

projects while at Central 

Saint Martins, but no one 

ever approached me about pursuing it as 

a career,” explains my new friend Sang 

Woo Kim as we lounge around on a sunny 

London afternoon. The amateur posing 

was groundwork for the devilishly 

handsome British-Korean, who marched 

into Select Model Management after 

encouragement from friends and 

immediately got signed. His mug now 

appears on billboards and taxis in global 

campaigns, from Dolce & Gabbana to 

Diesel. Seemingly unfazed by his fashion 

success, the 22-year-old continues to 

paint and draw in his East London studio. 

“There is a pressure to create. I prioritize 

balancing my modeling and artwork,” he 

tells me. Focusing on large-format 

abstract paintings as well as drawings, 

Sang is optimistic his work will be taken 

seriously despite his glamorous day job. 

“It has its own right to be judged. I would 

hope that people won’t think differently 

just because I am a model.”

He is getting better at worrying less 

about how others perceive him. “Looking 

different was an insecurity when I was 

younger, and it has been an interesting 

journey as an ethnically Asian model,” 

says Sang, whose family moved to 

England from South Korea when he was 

a baby. “Fortunately, diversity in fashion 

has resurfaced. I consider myself more 

British, but the Korean 

roots are always there.” 

Whether Sang is in front 

of the camera or the 

easel, his intercontinental 

background, raw talent, 

and wicked charm 

ensure we haven’t seen 

the last of him. —A.B.

1 Sang, in Burberry pants, 
with Andrew in London.  
2 Sang’s work. 3 In a Dolce  
& Gabbana campaign. 
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YEEZY BOYS
From Luka Sabbat to Jaden Smith, 

meet the cool young creatives 
who kick it with Kanye.

I
f a team is only as strong as its weakest link, Kanye West’s 

crew is practically unbeatable. Made up of musicians, 

artists, social media moguls, and teen-style stars, this 

cultured clique has members from every aesthetic field. 

Breaking boundaries and jumpstarting trends (often 

wearing Kanye’s Yeezy line or designs of their own), these 

dudes are masters in the art of doing their own thing—

giving the designer unlimited access to fresh ideas and a 

hotline to what’s next. Juggling the worlds of fashion, 

music, and occasionally, reality TV, Kanye’s smart to keep 

ample inspiration around. —SUE WILLIAMSON

Musician and style 
icon A$AP Rocky 
sports Yeezy on 

and off the stage.

Young Thug provided 
part of the soundtrack 

for Yeezy’s latest 
fashion show with  
a sneak peek at a  

new song. 

Designer Austin 
Butts’s bootleg 

“Life of Pablo” 
merch made  
its way into 
Kanye’s actual 
SoHo pop-up 
shop.

Model and stylist Luka 
Sabbat has been with 
Yeezy since Season 1.

Kanye West in an “I 
Feel Like Pablo” tee at 
Madison Square Garden

Teen-style 
king Mike 
the Ruler 
modeled 

in Kanye’s 
Season 3 

 fashion 
show.

Kanye counts 
on Travis Scott 
as a friend and 

collaborator.

What crew would 
be complete 
without the 
ultimate It kid, 
Jaden Smith?

People Watching
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People Watching

Small-town native Julian 
MacKay, 18, spills on being 
the first American dancer to 
graduate with a full Russian 
diploma from the prestigious 
Bolshoi Ballet Academy.

DANCE REVOLUTION 
Julian wears a Topman shirt, 

$35. McQ pants, $270. Adidas 
Originals sneakers, $95. 

Details, see teenvogue.com. 

PHOTOGRAPHED BY 
MARK KEAN.
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I
f you search Julian MacKay’s name on 

YouTube, you may find a video of a tiny 

blond boy standing in front of a school 

entrance. It’s Julian, then a student at the 

renowned Bolshoi Ballet Academy in 

Moscow. The surprising part? He’s from 

Montana, he reveals, “which is known 

for bison and not much else!” Anyone else 

his age might erupt into a fit of gig gles 

delivering this joke; Julian, utterly poised, 

smiles neatly instead.

As the first American to graduate, in 

2015, from both the upper and lower 

academies of the Bolshoi Ballet Academy, 

Julian, ever-charming and now 18, has 

grown into the kind of dancer who wins 

roles coveted by elites twice his age: This 

summer, he’ll be starting as the youngest 

soloist at St. Petersburg’s renowned 

Mikhailovsky Ballet. “It’s been a crazy 

ride, from the moment the Bolshoi Ballet 

Academy scouts found me in New York 

after I won a Youth America Grand Prix 

medal when I was 11,” he says, recalling 

the performance that changed everything. 

“They invited me to train in Moscow on a 

trial run. In the beginning, it was so hard 

because only three people at the school 

spoke English. But by the end of the first 

year, I was fluent in Russian. My class-

mates had accepted me completely.”

Born and raised in rural Montana, 

Julian’s three siblings are also ballet 

dancers and stars on the rise. “The rule in 

our house was, ‘Don’t destroy the living 

room while you’re dancing!’” he jokes. 

“But in all seriousness, it’s great to have 

my two sisters as my main inspirations.” 

With wins from five prestigious inter-

national competitions, a recent yearlong 

apprenticeship at London’s Royal Ballet, 

and a new contract from IMG London  

for both modeling and talent, Julian is 

already an inspiration in his own right. 

“My dream is to be a principal dancer,” he 

shares. “I want to learn as much as I 

possibly can about the world of ballet.” 

—NOOR BRARA 

1 Julian wears a Christopher Kane shirt.  
2 Practicing on the London steps! 3 Julian 
plays Prince Siegfried in Swan Lake. 

1

3
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BRO 
CODE
They may rock runways in 

femme frocks, but off-duty, 

the coolest models are 

borrowing from the boys.

Ruth Bell after 
the Burberry fall 
2016 show

Binx Walton 
(left) and Lexi 

Boling after 
the Coach 

1941 show 
at New York 

Fashion Week 
spring 2016

Ysaunny Brito (left) 
and Lineisy Montero 
at New York Fashion 

Week fall 2016 

Mica Arganaraz 
(left) and Lexi 
Boling at Milan 
Men’s Fashion 
Week spring 2016

After the Tibi 
spring 2016 show

ANGEL 
RUTLEDGE

ROMEE 
STRIJD
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I
’m pretty sure I’ve shot our generation’s Alexander 

McQueen. I’ve probably shot the next editor of  

Vogue, too,” says 26-year-old Ethan James Green. For the 

past few years, the former Teen Vogue model has been 

working on the other side of the lens, focusing on the 

LGBT kids and others who are shaping downtown  

culture. “I really think something is happening right now 

in the fashion and party scene,” he points out. “It needs to 

be documented.”

Ethan discovered his love of photography growing  

up in Grand Rapids, Michigan, snapping friends and 

family with a point-and-shoot digital camera. At the ripe 

age of 18, the ambitious young man moved to New  

With his intimate portraits of New 
York’s club kids, Ethan James Green 
is bringing awareness to the LGBT 
community in a major way.

SHARPER 
IMAGE

CUTTING EDGE
Ethan’s muse Marcs wears a 
Vejas dress. Ethan wears a 
Gogo Graham coat. Vintage 
vest (worn underneath). 
Vejas jeans. Converse 
sneakers, $55. Details, see 
teenvogue.com.

PHOTOGRAPHED BY 
ETHAN JAMES GREEN.

F
as

hi
on

 S
ty

lis
t: 

M
at

t 
H

ol
m

es
; h

ai
r, 

S
ea

n 
M

ic
ha

el
 B

en
ne

tt
 u

si
ng

 R
 +

 C
o;

 m
ak

eu
p,

 
Yu

ui
 V

is
io

n 
us

in
g

 L
au

ra
 M

er
ci

er
; s

et
 d

es
ig

n,
 J

ul
ia

 W
ag

ne
r. 

O
pp

os
ite

 p
ag

e:
 f
ro

m
 t
o
p
 

ri
g
h
t:
 E

T
H

A
N

 J
A

M
E

S
 G

R
E

E
N

 (
3

), 
D

A
V

ID
 S

IM
S

; M
O

N
IC

A
 F

E
U

D
I/

vo
g

ue
.c

om
 



York to pursue modeling, an undertaking 

he hoped to use as a springboard for  

his own photography career. “I convinced 

my parents that shooting with someone 

like Steven Meisel would be a better 

education than sitting down with any 

professor,” he explains.

During his first year in New York, Ethan 

posed for photographer David Armstrong, 

who would later become his mentor before 

passing away in 2014. While digging through 

David’s archive, Ethan was inspired by the 

intimate portraits his friend and advisor had 

taken during the ’70s and ’80s. “There wasn’t 

a single shot that wasn’t memorable,” he 

recalls of the images. “I wanted to find the 

equivalent of those kids now.”

Fast-forward 12 years from the start of 

his amateur digital days, and Ethan has signed with M.A.P., 

a creative agency, and found his niche in the art world, 

with his own cast of extraordinary characters. 

“When I see someone, I just know it,” he reveals 

of his instinctual scouting process. “They’re 

different and special. They’re important—I can 

just sense it.” Since leaving home, the shutterbug 

has held his focus on an urban milieu. “If I were 

shooting anywhere else, I’d be missing out on 

what’s happening here,” he notes. “New York is 

back. The city welcomes new ideas coming 

from young people.” 

The rising photographer’s work, mostly in 

black and white, explores his generation’s 

ever-expanding pool of boundary pushers. 

“Someone who is raw and honest is cool,” he 

says of the kind of subject he is drawn to. “Normal 

isn’t interesting—being progressive is.” Ethan’s 

RAG & BONE 
SPRING 

2011

NEW KIDS ON 
THE BLOCK 

From top: Ethan’s 
portraits of model 

and actor Hari Nef, 
model Cheeky Ma, 

and model Londone 
Myers; Ethan 

(below, far right) 
poses for Marc 

Jacobs’s spring 
2016 campaign.

collective is as authentic as it gets. Among his band of muses 

is transgendered model, actor, and fashion It girl Hari Nef, 

whom he first met and shot in 2014. Since collaborating 

with Hari, Ethan has gotten to know the eclectic movers 

and shakers who appear in his images through mutual 

friends and via social media. “There are a lot of really 

intelligent people who are finally getting the chance to 

speak up about discrimination and inequality,” he declares. 

“As long as this continues to happen, we’ll get closer to 

where society needs to be.”

Ethan’s project—which debuted in his first show at 

London’s Somerset House in May—is more than just 

intimate depictions of rakish and dynamic downtown 

trendsetters: It’s a lesson in awareness and understanding. 

“I hope what I’m doing helps,” he affirms.

His goal is to change the casting game within the  

fashion industry as a means of transforming public 

perceptions. “I want to influence the way people see 

marginalized communities. I want to show that they are 

no different from you or me.” Now that’s a project we can 

get behind. —KIRBY MARZEC 
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View

COUNTER SERVICE 
Miles wears a Valentino 

shirt. Rainey wears a Rachel 
Pally swimsuit, $185. 

BCBG Max Azria pants. 
Dinosaur Designs hoops, 

$95. Ganni sneakers, $356. 
Details, see teenvogue.com.

PHOTOGRAPHED BY 
EVAAN KHERAJ.

GOOD 
VIBES

Musically minded  
couple Rainey Qualley 

and Miles Garber show us 
their fresh new take on 
festival-ready dressing.➤



View
BACK TO BLACK 

Rainey wears a Y-3 jacket, $330, 
and skirt. Kangol hat, $64. Apatico 
choker, $38. Les Cinq water-bottle 

holder, $174. Ganni sneakers, $333. 
Details, see teenvogue.com.

SPARKLE 
FACTOR 
Rosie Assoulin 
shirt and skirt. 
Anya Hindmarch 
sneakers, $450.

F
rom Coachella to Bonnaroo, 

so-called “festival style” has 

become more than a bit—no pun 

intended—played out. As the 

parade of faux Navajo prints, 2011 Lana 

Del Rey wildflower crowns, and 

watered-down-yet-overly-sexy Janis 

Joplin fringe ensembles marches on, 

these looks feel about as unique at the 

fairgrounds as Lululemons at yoga.

When Teen Vogue asked couple Rainey 

Qualley, a musician-actor, and Miles 

Garber, vocalist for the band Swimsuit 

Issue and model, to bring their own 

dose of cool to the new wave of summer 

trends, they happily accepted. “Personal 

style is such a fun form of self-

expression,” says 26-year-old Rainey, 

who often opts for feminine classics 

with a bad-girl edge. “Don’t be afraid to 

wear clothes you’re drawn to, even if 

they don’t look like everybody else.”

Test-driving playful wide-leg pants 

(think ’90s raver silhouette with a surfer 

dude vibe), body suits, statement 

bombers, and a dash of daytime sequins, 

Rainey is in her element. “I like clothing 

that’s a bit unusual as I continue to 

become more comfortable with ➤
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SUMMER LOVIN’
From left: Baja East shirt, 

$295. amazon.com. Giamba 
sunglasses. Saks Fifth Avenue, 
NYC. McQ bag, $375. mcq.com. 

MCM Worldwide key chain, 
$385. mcmworldwide.com.
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View
PERFECT MATCH 

Miles wears a Louis 
Vuitton jacket. 
Rainey wears a 

Ground Zero jacket. 
Marissa Webb 

skirt, $425. Venessa 
Arizaga earring, 

$195. Details, see 
teenvogue.com. 

myself,” says the songstress and avid concert-goer. “That self-

acceptance and security has allowed me to not worry about 

what other people will think about how I dress.”

Miles is quick to sing her praises. “I love that Rainey wears 

and does whatever she wants. She marches to her own drum,” 

the 25-year-old explains. Although modeling has made him 

more aware of style, Miles will always be a creature of habit 

and comfort. “I like to keep it 

simple. I have dressed the same 

pretty much my whole life.”

With countless winks and inside 

jokes, the pair clearly speak their 

own language. Their similarities 

don’t stop at the surface as the 

twosome defy the age-old adage that opposites attract. “We’re 

both goofy and weird and sensitive, and need multiple creative 

outlets to stay happy and sane,” reveals Rainey, who was 

introduced to her other half by friends in New York City. “We’re 

passionate about music and driven, but we never take ourselves 

too seriously,” Miles adds. “I have ADHD and get really bored and 

frustrated if I do one thing over and over, and she understands 

that artistic need more than anyone.”

Just as Rainey’s mom, actor Andie 

MacDowell, inspired her to be a 

performer, Miles’s mother helped him 

find his passion. “My mom loves punk 

and hard-core and constantly played it in 

the house,” remembers the singer, whose band has a more 

mellow vibe. “I thought The 

Cramps were the biggest band.”

The duo’s penchant for sunny 

weather recently led them to 

move to Los Angeles, where 

Miles grew up. Rainey, who burst 

onto the country music scene last 

year, hopes her new West Coast lifestyle will spur her 

forthcoming transition into pop music. “Hiking, beach time, 

and drinking coffee outside in the sunshine every morning 

sounds like a dream,” explains the beauty, just weeks before 

playing California’s Stagecoach Festival. “It’s kind of my 

farewell to country music.” With a fresh musical sound on the 

horizon, can a new look be far behind? —A.B.

WE’RE BOTH GOOFY AND 
WEIRD AND SENSITIVE, 

AND NEED MULTIPLE 
CREATIVE OUTLETS...

F
ro

m
 t
o
p
: 

E
V

A
A

N
 K

H
E

R
A

J
; 
n
o
 c

re
d
it
. 





TEENVOGUE.COM50   JUNE/JULY  2016

S
it
ti
n
g

s 
E

d
it
o
r:
 K

yl
e
 M

cC
a
b
e
 S

ti
a
n
se

n
; p

ro
p
 s

ty
lin

g
, H

e
a
th

e
r 

G
re

e
n
e
.

View

HAPPY 
FEET

Let your tootsies do 
the talking in 

colorful, quirky 
statement socks.

FOOTLOOSE 
Clockwise from top left: 

Mother jeans, $228. Missoni 
socks, $110 per pair. Levi’s 
jeans, $98. Stance socks, 

$14. AG jeans, $245. Vans 
socks, $10. Levi’s jeans, $65. 

Issey Miyake socks, $55. 
Citizens of Humanity jeans, 

$248. Happy Socks socks, 
$12. 3x1 jeans, $295. Karen 
Walker socks, $30. Details, 

see teenvogue.com.

PHOTOGRAPHED BY 
HANNAH WHITAKER.
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HEAD STRONG 
“I use my dad’s razor for a 

touch-up every two weeks or 
so,” Ruth says. “And if I have a 

bad hair day, I just shave it off!”

When Brit model Ruth Bell  
cut off her hair, her career 

skyrocketed. Now she opens 
up about making bold moves 

in beauty—and in life.

BUZZ 
FEED
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G
rowing up, my twin sister and I had the exact 

same hairstyle: crazy long. But we rarely dressed 

similarly. May fawned over frilly dresses while I 

felt more comfortable in trousers and white tees. 

Somehow my hair never fit my style—much less my 

personality. Then one day my modeling agent told me I had 

landed an Alexander McQueen campaign, under one 

condition: I had to buzz my head. My first thought was, 

Damn, I’m going to be cold! My twin was horrified and told 

me not to, but I was like, “Let’s do it.” The next day my hair 

was gone. I felt lighter, freer. It was more emotional for my 

agent to see me let go of it. Society equates long hair with 

pretty, but I never really had an attachment to mine—I’ve 

always considered hair to be more of a nuisance than 

something I liked to have and, you know, do things with. 

Since I have always perceived myself as more masculine, this 

cut makes me feel more like myself. Modeling success aside, 

my confidence has gone way up and I feel as if I finally look 

the way I’ve always wanted to. Plus, my shower takes less 

than two minutes. And I save a lot of money on shampoo!  

—AS TOLD TO TINA FERRARO 

BARE ESSENTIALS
BEST DEFENSE

“I have to be careful  
in the sun because  
I burn so easily on 

the top of my head.”
Nios Shield Whipped  
Hair Gel SPF 15, $26. 

niosshield.com.

HYDRATION NATION

“I use scalp oil to  
keep my head from 
getting really dry.”
Rahua Elixir Daily Hair 

Drops, $105. rahua.com.

TEENVOGUE.COM

Ruth Bell backstage 
at Gucci’s spring 
2016 show

Sinéad O’Connor

Grace Jones

Demi Moore

Natalie Portman

Solange Knowles

NO HAIR,

DON’T CARE
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Point of View TINTED LOVE

“Everyone is always 
commenting on my 
cheekbones now.”
Chanel Éclat Lumière 

Highlighter Face Pen in 
Light Medium, $40. 

chanel.com.
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GLAM GUYS

DAY GLOW 
Male mega-
model Lucky 
Blue Smith 
is beauty 
#goals.

New York society guys 
Harry and Peter Brant try 
their hand at makeup.

Perfect skin is practically 
a prerequisite for 
landing a dream job in 

South Korea, which may 
be why more guys there 
are toting BB creams in 
their briefcases. “It’s an 

image-driven society. 
Many men see 
cosmetics as an 
extension of skin 

care,” notes 
Charlotte Cho, of 

K-beauty site Soko 
Glam. East or west, male 
or female, flawless skin is 
equal opportunity. —T.F.

PRETTY BOYS

Clockwise from left: Missha 
Time Revolution The First 

Treatment Essence Mist, $35. 
sokoglam.com. Caolion Pore 

Sebum Powder Compact, 
$27. peachandlily.com.  

Dr. Jart+ Illuminating BB 
Brush, $39. sephora.com.

Makeup for men? It’s a thing—and 
all the rage in South Korea.

PETER BRANT 
(LEFT) AND 

HARRY 
WITH THEIR 

SUPERMODEL 
MOM, 

STEPHANIE 
SEYMOUR
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M
uch like Kanye West, man-

about-town Harry Brant, 20, 

likens himself to the 

legendary Pablo Picasso. 

“Makeup is an art,” he exclaims. This 

June, he and his brother Peter, 22, launch 

their debut collection with M.A.C. The 

products evoke the Brants’ signature 

party-boy appeal: There’s a lip stain that 

resembles faded cherry ChapStick and a 

creamy taupe shadow that amplifies a 

brooding gaze. But the Brants insist, 

above all, that male beauty is about a 

“chiseled” appearance. For this, Harry 

presents the true gem of the collection, 

an impressive cream contour duo that 

can easily go from zero to Kylie 

(depending on your skill set). “It’s a fact 

that women are attracted to men with 

strong jaws,” he claims. Peter chimes in, 

“The key is to look as if you’re not 

wearing anything.” Well, that and a 

good, front-facing light source. Adds 

Harry: “I did my makeup in the dark 

once at Paris Fashion Week, and Anna 

Dello Russo told me I looked like Marie 

Antoinette.” —PHILLIP PICARDI

M.A.C. x The Brant 
Brothers Pro Sculpting 

Cream Duo, $33, and 
Fluidline Brow Gel 

Creme in Neanderthal, 
$17. maccosmetics.com.
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S
croll through any InstaGirl’s feed, and you’re bound to 

stumble across a pic or two with Patrick Ta. As 

Hollywood’s freshly minted in-demand makeup artist, 

he has contoured, strobed, and beautified a select group 

of famous faces, from Gigi Hadid to Shay Mitchell (whom he 

now counts as a close friend). What you wouldn’t gather from 

his star-studded gallery is that Patrick got his start without formal 

training just a few years ago, trolling social media for makeup 

tricks between classes at Arizona State University. “I analyzed 

how other artists experiment with color, learned their tactics, 

and then made them my own,” he recalls. “When Mario 

Dedivanovic started following me, I freaked out. He basically 

created the Kardashian look!” (Patrick shared this fond memory 

from the slopes of Aspen, Colorado, where he was giving 

touch-ups to the famous family.) It took some time for him to 

perfect his technique. “Makeup is all trial and error,” he notes. 

“The key is to never stop learning.” —T.F.

Beauty boy wonder! How self-taught 
makeup artist @patrickta used 
Instagram to land L.A.’s A-list.

@shaym

SLAY ESSENTIALS
From left: Giorgio 

Armani Designer Lift 
Foundation, $67. 

Nordstrom. Maybelline 
New York Face Studio 
Master Strobing Stick in 

Light/Iridescent, $10. 
Target. Anastasia 

Beverly Hills Liquid 
Lipstick in Spicy, $20. 

sephora.com.

@lilyaldridge

@oliviaculpo

@gigihadid

@itsashbenzo

@jessicaalba

SELFIE-MADE
Beauty at Work
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Hills Eye Shadow 

Singles in Mermaid, $12. 
sephora.com.
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I
t’s the dream of every girl to emerge 

from the ocean, quickly towel-dry, and 

voilà—perfect beachy waves! Whether 

or not you are sand-adjacent, most of us 

can only fake that effortless look with an 

arsenal of volumizing gels, curling 

creams, and damaging hot tools. Enter an 

in-salon treatment that endows even 

pin-straight strands with a subtle bend 

that can withstand water, sweat, and 

festival heat for up to six months.

“It’s a new way of wearing your hair 

wavy without damaging it,” explains 

stylist Nunzio Saviano, who dubs the 

semipermanent treatment Digital Waves 

at his eponymous New York City salon. 

“It’s perfect for summer—you can just 

diffuse and not worry about styling.” 

Invented in Asia, the service is often 

called a “digital perm”—but don’t expect 

the frizzy, super-tight curls of the ’80s. The 

result is a customizable cool-girl wave. 

“The process uses a different chemical 

than a standard perm, plus heated rods,” 

says T-Gardens’s Tatsuya Ikezawa, who 

estimates his New York salon has done 

1,000 of the ’dos in the past three years. 

“Before, I could typically get only a good 

hour of texture with a curling iron before 

it would fall straight,” says Anna, 27, who 

just got her second treatment. “Now the 

waves stay all day, and my hair actually 

feels softer.” If you want to hit summer 

party season sans hot tools, this mane 

movement could be for you. Of course, at 

$250 and up per treatment, there’s always 

surf spray. —SUE WILLIAMSON

WAVES 
FOR 
DAYS
Don’t call it a perm!  
The new Digital  
Waves craze offers 
maximum cool with 
minimal damage.

FRINGE FESTIVAL 
Wake up like this.

This brush-on powder 
volumizer instantly 
revives weighed-

down roots. 
Davines Your Hair 

Assistant Volume Creator, 
$30, and Brush, $55. 

davines.com. 

Jen Atkin’s wave spray 
has a cult following  

for a reason.
Ouai Wave Spray, $26. 

theouai.com. 

Add fullness 
to the flattest 

hair with this in-
shower solution.

John Frieda 
Luxurious Volume 
7 Day Volume In-

Shower Treatment, 
$10. ulta.com. 
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THE MINIMAL-LIST

Clockwise from top left: 
Milk Makeup Weekend 
Lash Stain, $22, Coverage 
Duo in Light, $30, Blush 
Oil in Flush, $26, Oil Lip 
Stain in Tude, $18, Balm 
Tint SPF 30 in Babe, $18, 
Lip Pigment in Preach, 
$24, milkmakeup.com. 

Beauty & Health

Meet Milk Makeup, the coveted cult line used 
by cool kids around the world.

COLOR CLUB

Looks and feels like 
lip gloss, but 

hydrates like an oil. 
Did we mention it 
tastes like candy? 

Sheer genius!
Lancôme Juicy Shaker 
Lip Oil in Piece of Cake, 
$21. lancome-usa.com. 
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DAIRY QUEEN 

FORBIDDEN 
FRUIT

Not into 
full-on lip 

color? Apply 
this cult fave 
to your lips 
for massive 

moisture 
and a sweet 
cherry whiff 

of ’90s 
nostalgia.

Glossier 
Cherry Balm 
Dotcom, $12.  
glossier.com.

PEN PALS

From an oil-based lip tint to 
an easy-to-apply cushion 

highlighter, these skin 
care–makeup hybrids will 

get you glowing. 
Estée Lauder Genuine Glow 

Reviving Oil Lip Tint, and Genuine 
Glow Eyelighting Creme in Gleam 
Glow, $20 each. bluemercury.com. 

PURSE Appeal

WHAT IT IS: The raddest new makeup brand on the planet—seriously.

WHO IT’S FOR: #GenerationMilk, aka go-getter creative types with more pressing 

things to do than spend an hour on their makeup.

WHY YOU’LL LOVE IT: The easy-to-use, eco-conscious, unisex goods are as 

effective at multitasking as the people who buy them.

WHAT TO KNOW: With chic packaging, impressive products, and a fresh 

perspective on beauty as self-expression, Milk is creating a universe you can’t help 

but want to be part of. 

WHAT TO BUY RIGHT NOW: The concealer comes in a handy pop-out pot for touch-

ups on the go (why didn’t we think of that?). The smartly designed hydrating blush oil 

in a rollerball pen perks up your cheeks with a subtle glaze (and won’t spill in your 

purse). The waterproof lash stain lasts for days (two, to be exact) and is the only thing 

you’ll want to wear this summer. We can’t shut up about this stuff. —SUE WILLIAMSON

The latest low-key makeup  
is designed to accent  

your features, fast.

SHINE ON

Inspired by a South 
Korean nail-tinting 
tradition that uses 

balsam flower petals, 
these sheer polishes 

give your mani a 
subtle—scented!—

update. 
Jin Soon Nail Polish in 
Blush and Crush, $18 

each. jinsoon.com. 





Collar ID
Shelby wears a 
Missoni bodysuit. 
From top: Roxanne 
Assoulin choker, $120. 
Venessa Arizaga 
necklace, $115. 
Scosha necklace. 
Eve’s Addiction 
necklace, $62. Details, 
see teenvogue.com.
FASHION EDITOR: 

BETH FENTON.



Style your swimwear beyond 
the beach with piled-on 
patterns, beaded bracelets, 
and classic skater staples. 
American girl–to–watch 
Shelby Hayes demonstrates. 
Photographed by Amy Troost.

Good 
Sport
Hilfiger Collection 
shirt, and bikini top 
(sold with bottom), 
$290. Matthew Adams 
Dolan shorts, $365. 
Kiini bikini bottom 
(worn underneath), 
$135. American 
Apparel socks, $9. 
Adidas Originals 
sneakers, $70. 

JUNE/JULY  2016   65TEENVOGUE.COM

T
H
E  GET 

DOWN



Swim Fan
Mood NYC shirt (worn 
around neck), $35. Stella 
McCartney Swimwear 
swimsuit, $255. Hilfiger 
Collection jumpsuit. 
Trademark earrings, 
$188. American Apparel 
socks, $9. Marc Jacobs 
sneakers, $295. Details, 
see teenvogue.com.



Suit Up 
Gucci jacket. Paul & 
Joe bikini, $240. Anna 
Kosturova shorts, $138. 
Céline earrings. The 
Cambridge Satchel 
Company bag, $100.

BEAUTY NOTE: 
Get full ringlets minus 
unwanted frizz by running 
a curl-defining cream  
like Kérastase Discipline 
Oléo-Curl through wet  
or dry strands. 



Fresh Prints
Camp Collection shirt (worn 
around neck), $64. L’Agent 
by Agent Provocateur bikini 
top, $92. Marco de Vincenzo 
pants. Golden Goose 
Deluxe Brand sneakers. 
Details, see teenvogue.com.



On Deck
Made by Dawn bikini top, 
$125. Adidas Neo pants. 

Adidas StellaSport leggings 
(worn underneath), 

$65. Jason Wu earrings, 
$425. Hilfiger Collection 

backpack, $390. American 
Apparel socks, $9. Nike 

sneakers, $70.



Hang 10
Edun romper. Noir Jewelry 
earrings, $72. Giles & Brother 
beaded necklace, $295. 
Details, see teenvogue.com. In 
this story: hair, Cim Mahony; 
makeup, Karan Franjola for 
Management + Artists; nails, 
Rica Romain using Chanel 
Le Vernis; set design, Jesse 
Kaufmann at Frank Reps.



Head Space
Anna Kosturova bikini top, 
$87. BCBG Max Azria top, 
$98. Marni earrings, $360. 

BEAUTY NOTE: 
A single swipe of illuminator 
is all you need to get your 
glow on this summer. We 
love Dior Diorskin Nude Air 
Shimmering Loose Powder.



C
ameron Dallas is being chased by hundreds of 

teenage girls. An undercover cop, concerned 

for Cameron’s safety, has taken hold of him 

and is pulling him toward a New York City 

subway station. But just as soon as they’re 

about to descend the stairs, a high-pitched chorus of screams 

overwhelms them. And suddenly, in a flash of braces and lip 

gloss, they’re everywhere: shoving each other, clawing the 

air, doing anything they can to get closer to the social media 

star. The fans grow in number (and in fervor), and Cameron 

and the officer lose their grip on each others’ arms. But 

somehow, some way, Cameron sees an opening and takes it, 

making a mad escape up the stairs. 

This all took place in 2013, when Cameron had only 

recently gained momentum on the Vine account for which 

he was about to become Internet famous. (Three years later, 

he’s amassed more than 2 billion loops on the platform.) But 

even back when he was starting out, Cameron was inspiring 

Justin Bieber–levels of pandemonium among his audience, 

thanks to his viral prank videos and those boy-next-door 

good looks. “It was really bad,” he admits, retelling the story 

of the near-catastrophic meetup he attempted to stage in 

New York. “I thought to myself, If I’m ever doing this again, 

it has to be with security, and it has to be organized.”

At about the same time, a single father from Louisiana named 

Bart Bordelon had witnessed a similar (albeit less zombie- 

apocalyptic) scene at a local mall when another social media 

celebrity, named Aaron Carpenter, showed up. “I thought 

to myself, nobody’s done something like what I’m about to 

create,” Bart recalls. And so he organized Magcon, which 

stands for “Meet and Greet Convention.” (Today, he says, the 

tour draws 3,000 to 4,000 fans per weekend, with tickets going 

for up to $150 per person.) Magcon is the Internet’s equivalent 

of a boy band tour—“just without the band part,” he explains.

Cameron saw the opportunity and seized it. “He came 

to our first event in Houston, and when he did, he literally 

took over the whole show,” Bart discloses. “I once had all 

the guys set up in individual spots all over a room, and there 

were 400 fans there. We told them to get in line, and 300 of 

them went to see Cameron…. After they met him, instead of 

going to other lines, they went back into his.” 

Without social media, Cameron might never have become a 

star. He grew up in Chino, a Southern California town he says is 

“known for its dairy cows and dairy farms.” He was raised by a 

single mother, a sales representative at a paper company, and a 

protective older sister. In high school, Cameron had a few close 

friends and spent most of his free time playing video games. 

“My mom was always on the phone [for work]. Nobody could 

ever come over. She’d pick me up from school, and she’d say, 

‘Be quiet, I’m on the phone,’ so I’d just sit there and go on 
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Beach 
Boys
Anwar wears a Gucci 
sweater. Coach 1941 
pants, $195. Adidas 
Originals slides, $30. 
Cameron wears a 
Gucci sweater, and 
slides, $160. A.P.C. 
pants, $235. Details, 
see teenvogue.com.
FASHION EDITOR: 

CELESTINE COONEY.



Puppy 
Love
Prada tank top, 
$390. Opposite 
page: Prada jacket 
and pants. Details, 
see teenvogue.com.

BEAUTY NOTE: 
Stretch your vacay 
with a quick spritz 
of a cool scent like 
CK One Summer. 
The crisp, juicy 
notes will transport 
you to a land of sun, 
surf, and sand.



RuneScape,” he recounts. “She worked day in and day out to 
provide for my sister and me.”

But then, in his senior year, Cameron discovered Instagram, 
and with it, the concept of followers. After surveying the 
app and getting to know its stars, he decided the best way 
to grow his following would be to identify as a model in his 
bio. “Had you asked me what the definition of ‘model’ was, 
I couldn’t even answer,” Cameron acknowledges, laughing.

He quickly caught on to the Instagram game, understanding 
the various components that would gain likes, from the right 
outfit to carefully edited photos, including a shameless shirtless 
selfie or two. “After that, I decided to take my audience to another 
platform,” he notes. First came 
Twitter, then YouTube. His 
expertise expanded as well, 
as he began to learn editing 
software like Photoshop, 
Lightroom, and Final Cut Pro. 
Eventually, he started wearing 
and promoting merchandise 
for sponsorship in his posts, 
effectively monetizing his plat-
forms. Cameron’s senior year 
of high school was officially the 
start of his career. 

His freshman year of college 
ended up taking a backseat to 
his ambitions of superstardom. 
While most kids were shuffling 
to lecture hall in sweatpants, 
Cameron was in New York 
meeting with Judy McGrath, a 
former MTV Networks exec-
utive who had helped to pave 
the way for MTV’s millennial 
revival. There, he talked about 
how to engage with younger 
audiences. He then joined 
Magcon, where he scouted 
(among others) the Vine musi-
cian Shawn Mendes, who went on to tour with Taylor Swift.

Cameron’s rise to fame was meteoric, for sure, but not without 
its speed bumps. The Magcon crew, Cameron included, have 
come under fire numerous times for problematic behavior. 
In one deleted video from 2013, Cameron and his friends talk 
about “what guys look for in girls,” which included a lack of 
body hair and a petite frame. Collective outrage ensued from 
fellow social media stars, who criticized the boys for the sketch, 
given their influence on young women.

“The cool thing about this whole experience is that I’m very 
open with my fans, and this is a chance to see someone grow 
and learn,” Cameron states. “If I made a mistake on a piece of 
content, I’m going to learn from it.” 

Magcon would later dissolve after Cameron’s departure in 
2014, causing an uproar of tweets (and more than a few threats 

of self-harm) among his followers. Cameron, for one, took it 
as an opportunity to claim solo success, starring in two films 
(2014’s Expelled and 2015’s The Outfield), both of which were 
made for streaming. And while he had once been the main 
attraction at Magcon’s talent incubator, Cameron was focused 
on creating a haven designed to protect budding stars from 
becoming “locked up in contracts” by money-hungry agents. 

Cameron is tight-lipped on this chapter of his life, saying only 
that he “got pulled away by bad people.” This past January, he 
delighted all of his fans by announcing his official return to 
and resurrection of the Magcon tour; tickets sold out in just 48 
hours. This time his responsibilities are bigger than ever, from 

managing how talent is treated 
and compensated to building 
marketing plans for ticket 
sales. “I want to build some-
thing where these kids have 
a place to go that’s safe, that’s 
fair, that’s reasonable, and 
that’s actually in their favor,” he 
says. “That’s one of my biggest 
missions.” 

The other part of his master 
plan is much more ground-
breaking. “I’m working on 
bridging the gap between 
mainstream famous and 
Internet famous,” he declares. 
“They’re two different things, 
but eventually social media 
will be the way to become a 
celebrity.”

If 2016 is any indica-
tion, it’s so far, so good for 
Cameron Dallas: Magcon is 
doing double the ticket sales 
compared with 2014. He has a 
role in Neighbors 2, a film with 
Zac Efron, now in theaters. 
Earlier this year, he attended 

Milan Men’s Fashion Week, where a flood of his fans drove 
traffic to a standstill. More recently, he fronted a Calvin Klein 
Jeans campaign, to much fanfare. He’s filmed videos for 
vogue.com and appeared in spreads for Vogue Hommes 
and Wonderland magazines. “I’m proving to everyone that 
this can scale, that this works,” he contends.

Today, the college dropout is looking back on his humble 
beginnings—and house hunting in Los Angeles—at the tender 
age of 21. “I have a tweet that said, ‘I want to be a Calvin Klein 
model,’ and that was in 2011. And then I modeled for Calvin 
Klein. And then I had a tweet like, ‘I wonder what it’s like to be in 
front of thousands of fans,’ and I’ve been in front of thousands 
of fans,” Cameron points out, incredulous. His 30 million–plus 
followers are watching his every move, anxiously awaiting 
what comes next. —PHILLIP PICARDI ➤



A
nwar Hadid has a lot to live up to. Let’s forget for a 
second his sisters Gigi’s and Bella’s rather sudden 
fashion and social media takeover, which has 
ingrained the Hadid name into our pop-culture 
vernacular. When you Google Anwar’s Arabic 

first name, varying synonyms for “luminous” appear. The 
youngest of the glam Hadid brood was seemingly branded to 
shine bright like a diamond the moment he was born.

Despite the success of his sisters, and the high profile of 
his parents—his mom is Dutch former model and The Real 

Housewives of Beverly Hills star Yolanda Foster, and his 
father, Mohamed, is a real estate mogul—Anwar doesn’t 
seem concerned about any 
newfound attention. He 
seems like a typical California 
dude who accidentally stum-
bled into fame and thought, 
Sure, why not.

Arriving early to his first cover 
shoot, he exudes a confident 
swagger that never borders 
on arrogance or know-it-all 
pretension. In fact Anwar 
is perfectly fine with not 
knowing it all—at least for now.

His low-key noncha-
lance, gracious attitude, and 
old-school good looks (I’m 
seeing a bit of Jimmy Stewart 
and James Dean with a bit of 
Brando mixed in) set this guy 
apart from the sea of hungry, 
disenchanted Los Angeles 
youth desperate for atten-
tion. “I try not to think about 
anyone’s expectations but 
rather focus on always doing 
my personal best,” states the 
16-year-old who, like his 
sisters before him, was signed 
with IMG Models this past February. “Modeling was never 
a thought in my mind growing up, but my mom felt it was 
important for me to be open to business opportunities and 
expand my horizons. I’m excited to go for it!”

Having interviewed Gigi and Bella multiple times at varying 
points in their careers, I’ve always been struck by their refusal 
to let fame get to their heads. Though they were raised in a 
world where a cross-country private jet ride is par for the 
course and they now have more than 20 million Instagram 
followers between them, the sisters are down-to-earth, with 
good senses of humor. Anwar, an avid Lakers fan and video 
game enthusiast, is no exception. “I think our family motto is 
to always work hard, be humble, kind, and thoughtful about 
others around us,” says the self-proclaimed mama’s boy. “I’m 
comfortable around girls because I grew up with two sisters 

and a single mom. I feel very lucky for all they have taught me.”
His tight-knit fam is giving the fresh face a crash course on 

being in front of the camera. “They tell me to be myself, have 
fun, and focus on eye expressions,” he admits, demonstrating 
a quick bad-boy smize with a laugh. 

He is seen running around with pal Jaden Smith and heart-
throb Lucky Blue Smith, who has also proved to be good 
support. “It’s nice to have a friend in the business. We ask each 
other for advice and opinions on things we are doing,” reveals 
Anwar, who leaves the competitiveness for the soccer and 
football fields. “I don’t feel any of that from people I’ve met in 
the industry; I don’t think guys really think that way.”

Resisting the urge to capi-
talize on Hadid-mania and 
dive full-force into his career, 
the high school student is 
taking things slowly. “I hope 
to collaborate with the brands 
and publications that inspire 
me,” he explains.

Anwar has social media to 
thank for the general public’s 
awareness of his privileged 
cool-kid SoCal life—and he 
doesn’t wish it were any other 
way. “My generation was born 
to work with social media—it’s 
a natural part of our communi-
cation with the world,” he says. 

Despite his daily uniform of a 
white T-shirt and black denim, 
Anwar is set to broaden his 
sartorial horizons. “I only got 
interested in fashion a couple 
of years ago, when Gigi and 
Bella started modeling,” he 
tells me, focusing sheepishly 
on his grass-stained jeans. 
“I didn’t grow up rocking 
designer clothes, so this is all 

very new to me, but I am now down to wear anything on set”
Anwar plans to study fashion design in New York—he hopes 

to eventually have his own label. Modeling isn’t the only thing 
that runs in the family, as he shares, “My grandfather was a 
men’s shirt designer in Holland, so it must be in my genes.”

He appears by all rights on track to make his grandfather—and 
his millions of fans—proud. “I am excited about becoming finan-
cially independent and exploring the world,” Anwar declares, 
playfully shuffling his white Saint Laurent sneakers. When I ask 
him if he’s worried about growing up too quickly, he’s inten-
tional to respond. “I think life everywhere moves fast these days. 
We can find anything we want to know on the Internet, so auto-
matically we mature faster, but I feel like a normal teenager who 
is maturing at my own pace.” Just like the stitched script on his 
kicks read, can I get a “yeah, baby”? —ANDREW BEVAN



Party 
Animals
Sandro shirt, 
$285. Opposite 
page: A.P.C. pants, 
$235. Details, see 
teenvogue.com.



Power Puff
Calvin Klein Collection 
jacket, and shirt, $195. 
Opposite page: Alpha 
Industries flight suit, $111. 
Details, see teenvogue.com. 
In this story: grooming, Mira 
Chai Hyde for Dior Homme; 
set design, Bryn Bowen 
for Streeters; production, 
Brandon Zagha. 



MY GENERATION WAS BORN TO WORK WITH 

SOCIAL MEDIA—IT’S A NATURAL PART OF 

OUR COMMUNICATION WITH THE WORLD
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Charlie is truly 
unique and 

doesn’t try to be 
like anyone else 

—Dylan Penn, 
actor and model

Actor and model Charlie Wright 
wears a Saint James shirt, $75. 

Levi’s jeans, $88. Converse 
sneakers, $55. Avery Blanchard 

wears an Opening Ceremony 
jacket. Chiara Ferragni boots. 
Details, see teenvogue.com.

FASHION EDITOR:  

STELLA GREENSPAN. 



The definition 
of a sage is 
a wise man. 
Sage has 
always had  
a clarity  
and poise 
—Paloma 
Elsesser, model 
and sister
Skateboarder Sage Elsesser 
wears a Supreme shirt, $148, 
and pants, $118. Sofia Sanoh 
wears a Marc Jacobs dress.



Sofia wears a Jo de Mer 
swimsuit, $335. Tod’s pants. 
Gucci sunglasses. Prada 
earrings. Dr. Scholl’s for  
J. Crew sandals, $98. 
Musician Harry Hudson 
wears a Levi’s jacket, $90. 
Topman jeans, $100. Bailey 
of Hollywood hat, $95. 
Details, see teenvogue.com.

Harry has this contagious 
energy—you can feel the 
love he radiates. Selfless, 
caring, giving: That is only 
skimming the surface 
—Kendall Jenner



Colson wants 
to enhance his 

own vision by 
understanding 
yours, and he 
finds solace in 

the abstract 
—Imogen Poots

Charlie Wright and rapper 
and actor Colson “Machine 

Gun Kelly” Baker. Clockwise 
from right: Shaun Ross. Sofia 

and Bryshere Y. Gray, Sage 
Elsesser, Sofia (in a Roberto 

Cavalli dress), Colson.



Ian has this effortless way of 
doing the weirdest stuff. His 
take on hip-hop is so innovative. 
After stalking his videos, I knew 
he was the one to do my 
choreography —Zendaya

Choreographer and director Ian 
Eastwood wears a Comme des 
Garçons Play shirt, $155. Carven pants, 
$295. Details, see teenvogue.com.



Avery wears a Bianca Chandôn 
shirt. Isabel Marant shorts, $375. 
Giuseppe Zanotti Design belt, $395. 
Musician and actor Ben Ross wears 
a Bianca Chandôn shirt, $120. Pointer 
Brand jeans, $55. 

Ben’s irony dazzles 
me. It’s more that 
he sees a humor 

in things that took 
me well beyond 

his years to see for 
myself —Hari Nef



I loved working with 
Charlie. He’s very 
astute about human 
behavior and has 
such an easy way 
about him. He’s so kind 
and has a sly sense of 
humor. He’s not only 
fun to work with but to 
hang out with as well 
—Marisa Tomei
Avery wears a Miu Miu shirt. Sonia by Sonia 
Rykiel jeans, $200. Rodarte boots. Actor 
Charlie Plummer wears a Levi’s jacket, 
$70. Comme des Garçons Play shirt, $136. 
Tommy Hilfiger pants, $110. Details, see 
teenvogue.com.



Bryshere has this 
rawness that 
makes him so 
unique 
—Raquel  
Castro, actor
Sofia wears an Eve Denim 
jacket, $325. Lacoste crop 
top, $110. Toga skirt. Marni 
earrings. Acne Studios 
shoes. Actor and musician 
Bryshere Y. Gray wears an 
Outerknown T-shirt, $98. 
Carhartt Work in Progress 
pants, $98. Converse 
sneakers, $55. 



Levi is a very 
private person. 

When he speaks, 
you know to 

listen, and that 
makes it all the  

more striking 
—Alana 

O’Herlihy, 
photographer 
and girlfriend
Avery wears a Gucci top and 

collar. Hilfiger Collection jeans, 
$390. VidaKush choker, $30. 

Model and actor Levi Dylan 
wears a Melet Mercantile vintage 

shirt, $172. Rag & Bone T-shirt 
(worn underneath), $75. Details, 

see teenvogue.com.



Above: Sofia 
(third from left) 
wears a Comme 
des Garçons 
Play T-shirt, $85. 
RVDK/Ronald van 
der Kemp jeans. 



Dylan has the sweetest humble surfer’s soul, he 
doesn’t know how gorgeous he is. Brandon is 

my wild one, my rebellious James Dean  
—Pamela Anderson, mother 

Above: Avery wears a Rodarte top. Top right: Model and 
actor Brandon Thomas Lee (left) wears an Outerknown 
shirt, $195. Tommy Hilfiger pants, $150. Model and 
musician Dylan Jagger Lee wears Melet Mercantile vintage 
pants, $188. Details, see teenvogue.com. In this story: 
hair, Edward Lampley using Oribe; makeup, John Mckay 
for Chanel Rouge Coco; nails, Emi Kudo using Dior Dior 
Vernis; production, Kiori Georgiadis for Hinoki Group. 



Shaun is a 
necessity to 

this new era, 
where people 

are really 
accepting 

one another 
for who  

they are  
—Winnie 

Harlow, model
Sofia wears a Michael 
Michael Kors sweater, 

$125. Anthony Vaccarello 
jeans and belt. Michael 

Kors hoops, $85. Model and 
activist Shaun Ross wears 

Melet Mercantile vintage 
overalls, $248. Alex Mill 

shirt, $110. 
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I 
observed the inner workings of “guy code” as a captain of 

my college’s basketball team. In the locker room, we’d 

assert ourselves by nonchalantly referencing girls we had 

slept with. I heard more than once: “If we couldn’t have sex 

with girls, we’d never talk to them.”

I participated in the bravado, even if begrudgingly. Guy 

code didn’t come easy to me, something that had a lot to do 

with my upbringing. I was 12 years old when my father died 

in a car accident, turning my family’s lives upside down. In the 

wake of his death, my mother became the picture of strength. 

My coming of age was spent helping my mom, who taught 

me (whether inadvertently or not) that only a gender-equal, 

open-minded perspective could lead to happiness.

Naturally, I was excited when I stumbled on a campus group 

called Male Athletes Against Violence. There I learned that 

stereotypical masculine attitudes and hierarchy can play a  

huge role in why sexual assaults happen on campus—men are 

rewarded for displays of sexuality and women are shamed for 

them: “Boys will be boys” while some women are “asking for it.”

When I tried to convey this line of thinking to my peers, I 

spoke of deconstructing sexist norms and the importance of 

From a young age, girls are taught  
to protect themselves from rape.  
But to help end sexual assault, activist 
Jonathan Kalin turns to his fellow men. 

BOY 
PROBLEMS

AN EPIDEMIC 
In one survey, more 
than one in four female 
university students 
reported experiencing 
unwanted sexual contact 
since entering college.

ARTWORK BY  

MILO MATTHIEU.
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feminism. As you might expect, I didn’t meet with much 

success. Male-oriented approaches to sexual assault on campus 

often take a more conservative stance, essentially sending the 

message that men should be concerned about sexual assault 

because they could risk jail time or be kicked off a team. 

After being frustrated for a while, I decided to get creative. At 

the time, a video called “Sh*t Frat Guys Say” was gaining traction 

on campus. Perhaps unsurprisingly, the lead actor wore a 

T-shirt with the words “Party With Sluts” emblazoned in neon.

I retaliated by creating tanks and tees with the same design 

but instead saying “Party With Consent.” There was over-

whelming support—in fact, nearly 11,000 of them are out in 

the world, along with 8,000 cups and 10,000 stickers. The 

message had begun to spread.

And it was good timing: On-campus sexual assault is no 

laughing matter, especially now. Colleges across the country 

are under federal investigation because they allegedly 

mishandled sexual assault cases, thus breaching Title IX. A 

2015 survey by the Association of American Universities 

revealed that more than one in four female university senior 

respondents said that since entering college they had experi-

enced some form of unwanted sexual contact involving inca-

pacitation or force, and nearly one in five students had seen 

someone behaving in a sexually violent or harassing manner. 

Despite this epidemic, a significant percentage of respon-

dents had not reported their assault to any sort of authority. 

Traditional prevention strategies often highlight what women 

can do to protect themselves, and girls are frequently taught to 

“dress appropriately” and to not put down their cups at parties, 

for fear of being drugged. Finally, thanks in part to the White 

House’s “It’s On Us” initiative, we are slowly coming to the collec-

tive conclusion that in order to prevent sexual assaults, we must 

teach men not to rape rather than teach women to avoid rape.

Through Party With Consent, I have visited high school and 

college campuses all over the country. Our approach is not to 

treat men as criminals or as if they’ve done something wrong. 

Instead, our education comes from the idea that men are 

looking for camaraderie. Their intention is to seek care, 

compassion, and love in a lot of ways, but some men attempt 

to “relate” by being homophobic and misogynistic. (Enter 

“guy code.”) So during my visits, I start by stressing the authen-

ticity and accountability that come with being a basketball 

player. I do exercises breaking down how we express 

masculinity. This helps me create a space where young men 

can be vulnerable, sensitive people. And of course, there’s 

the fact that men can be victims as well as perpetrators of 

sexual assault, and engaging in dialogue may provide 

someone with the language he needs to share his own story.

A lot of my work is an effort to rethink masculinity. It reaf-

firms the belief that we want to be more in life than a guy 

who gets a high five for taking advantage of a girl. It’s 

similar to being a coach—a coach shows you the opportu-

nity to do great things and have the best outcomes, even if 

there are sacrifices and hurdles along the way.

Many of the young men I meet are grateful to have a safe 

space to open up and be vulnerable. Ending sexual assault 

has so many facets—listening to stories, ceasing to blame 

the victim, creating legislation that makes it easier for survi-

vors to come forward—but in part, it means redefining 

masculinity. It really is on us.�



Power Suit
Stav wears a Topshop 
Premium jacket, $125, 
and pants, $68. Roksanda 
shirt. Gucci belt, $420. 
Opposite page: Creatures 
of the Wind jacket and 
pants. Zimmermann 
shirt, $420. Details, see 
teenvogue.com.
FASHION EDITOR: 

ELIZABETH FRASER-BELL.
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A
t first glance Stav Strashko, 23, has all the 

trappings of a typical burgeoning female 

model. The Kate Moss cheekbones, the 

innate cool factor, the lithe 5-foot-11 

frame, the flowing hair, and the kind of 

jet-set lifestyle that begets residences in both Italy and Israel. 

Then, of course, there’s the starring role as the hot blond babe 

in this season’s Diesel commercial (cast alongside Joe Jonas, 

no less). But there is something less expected about this rising 

fashion star, a fact that may elude even the industry’s most 

discerning casting agents. Despite being featured under 

the women’s section on her agency’s website (alongside 

supers Karolina Kurkova and Helena Christensen), biolog-

ically, Stav is a male.

“I was born a boy, and I consider myself a girl,” Stav 

explains, pausing a moment to clarify. “I consider myself a 

girl only because of the world we live in. For example, if I 
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my home, and everything that was important to me.”
Stav’s turning point came after she was scouted at age 16 and 

introduced to a much more liberal fashion scene, where she 
didn’t feel so isolated. “I started modeling with this spirit of 
trying to figure out who I am. It really helped me to come out 
of the closet. Suddenly I was accepted and felt free to express 
myself. It gave me a lot of confidence. And I decided to go speak 
with my parents.”

Another moment of reckoning came in 2012 via her career, 
when Toyota cast her in a provocative Japanese television 
commercial in which she is initially depicted as an alluring, 
mysterious female figure—only to be revealed as male in 

the end. Garnering 
nearly 2 million views 
on YouTube, the spot 
catapulted Stav into a 
new stratosphere of 
visibility as an openly 
trans model.

With androgy-
nous fashion in full 
swing and androg-
ynous models in 
high demand, Stav 
hopes that “more 
people learn to 
just accept the way 
others choose to live 
their lives, without 
thinking about defi-
nitions or labels.” 
She adds wistfully, 
“The most important 
thing I wish the world 
would try to under-
stand about trans 
people is that it is not 
easy for many of us. 
It’s not something 
we choose. In many 
cases, it’s something 
we’re struggling to 
deal with.”

The indomitable 
rise of Stav signals 

that we are living through a seismic shift in how society views 
gender. “Something I find really refreshing about the English 
language is that when you refer to someone in conversation, 
you simply say ‘you,’ instead of in Hebrew, for example, where 
the word choice is gender-specific,” Stav notes. “When you’re 
having a normal conversation with someone on the street, I 
don’t think anyone should care whether you’re a boy or girl 
because you are what you are. I think it’s a shift we should apply 
to how we think about gender overall. We still have a ways to 
go, but I think it’s happening.” —ELAINE WELTEROTH

wear a skinny jean, a crop top, and makeup, people see me as 
a girl, so I feel obligated to say I am a girl. But I would rather live 
without definition.”

Unlike Andreja Pejic, the first transgender female model 
to land a major cosmetics campaign—and who has openly 
discussed her gender-confirmation surgery—Stav has no 
plans on altering her body. “I do consider myself a trans person.  
By definition, transgender doesn’t include only those who 
have had surgery; it’s just someone who identifies with the 
other sex,” she points out. “But I never wanted to go through 
the sex-change surgery—I feel comfortable in my body. I  
have a boyfriend who loves me the way I am. I don’t want to 
change anything.”

Finding the correct 
language to help her 
communicate and, 
more important, to 
understand her own 
identity wasn’t always 
easy. “No one ever 
told me what being 
gay or transgender 
was. The only time 
I heard those words 
used was as an insult,” 
says Stav, who grew 
up in a fairly conser-
vative community 
in Tel Aviv, Israel. 
“So, when I realized I 
was attracted to boys  
and to my feminine 
side, I didn’t know 
how to deal with it.  
It took me a long time 
to build the confi-
dence to know that 
this is normal.”

S t a v  d i s p l a y e d 
signs of gender 
nonconformity early 
on, with frequent 
trips into her moth-
er’s closet to play 
dress-up in heels 
and makeup. “I knew that I was different, and I was scared 
of people’s reaction, so I hid it. But I didn’t understand that 
I wanted to live my life as a girl,” she recalls. “When I real-
ized that I actually felt more comfortable wearing women’s 
clothes, that was the point when I really began to struggle. 
I started to think, ‘What does this mean? How do I tell my 
parents? Should I tell my parents? Will it go away?’ When 
it didn’t, I started to wander the streets to find friends who 
would accept me the way I am. Because of my own fear, at 
around 14 I ended up running away from my life, my school, 

BEAUTY NOTE: 
The quest for Rapunzel-

length strands like Stav’s 
begins at your roots. Use 

a scalp-detoxing shampoo 
like Clear 24/7 Total Care 

Shampoo for a fresh start.



I WAS BORN A BOY, AND I CONSIDER 
MYSELF A GIRL.... BUT I WOULD RATHER 

LIVE WITHOUT DEFINTION

Standing Tall
Polo Ralph Lauren jacket, 

$298, and pants, $198.  
Fendi blouse. Opposite 
page: Le Kilt jacket, and 

pants. Chloé blouse. Pinko 
skirt, $282. Eddie Borgo 

choker, $350. Wolford 
socks, $25. Converse 

sneakers, $55. Details, 
see teenvogue.com. In this 
story: hair, Mari Ohashi for 

LGA Management; makeup, 
Maxine Leonard; nails, 

Tinu Bello using Chanel Le 
Vernis; production, Laura  

Holmes Production.
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SUMMER 
CATCH
Calling all surfer babes and skater girls, 
all outdoor adventurers, and festival 
fanatics! Your ideal lineup of fun-in-
the-sun necessities has arrived.
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1. Roxy surfboard, roxy.com. 
2. Sticky Bumps surf wax,  
$15 for pack of six. sticky 
bumps.com. 
3. Cynthia Rowley wetsuit, 
$295. cynthiarowley.com. 
4. Toms sunglasses, $119. 
toms.com. 
5. Shourouk bracelet, $143. 
shourouk.com. Roxanne 
Assoulin bracelets, $75 each. 
roxanneassoulin.com.
6. Bumble and Bumble  
Spray, $27. bumbleand 
bumble.com. 
7. Sensi Studio hat, $192, and 
pin, $204. sensistudio.com.  
8. Tumi key fob, $45. tumi 
.com. Mira Mikati 
smiley–heart bag charm, $55. 
shopbop.com. Vera Bradley 
lanyard, $16. verabradley.com. 
9. Michael Michael Kors 
bag, $258. michaelkors.com. 

PHOTOGRAPHED BY STEPHANIE DINKEL  
AND JOSEPHINE SCHIELE.   
EDITOR: SARAH BRODY.
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10. Habitat 
Skateboards 
skateboard deck, $60. 
habitatskateboards.com.
11. Huf Worldwide  
hat, $36. hufworldwide 
.com. Pintrill pins,  
$12 each. pintrill.com. 
Valley Cruise Press  
3D glasses pin, $10. 
valleycruisepress.com. 
12. Alexander Wang 
earring, $295 per pair. 
alexanderwang.com. 
13. Gypsy Sport 
sweatshirt, $165. 
gypsysportny.com.
14. Off-White c/o Virgil 
Abloh bodysuit. $300.  
off---white.com. 
15. Welcome 
Skateboards sticker, $2. 
welcomeskate 
boards.com. 
16. Unif socks, $18. unif 
clothing.com. 
17. GCDS bracelets, $12 
for set of three.  
gcdswear.com. 
18. 3x1 shorts, $195. 3x1 
.us. Filles A Papa shorts 
(underneath), $131. 
fillesapapa.com. Stüssy 
belt, $38. stussy.com. 
19. Vans slides, $30. 
vans.com. 
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1. Prism bikini top, $138, 
and bottom, $101. prism 

london.com.
2. Typo dreamcatcher, 

$40. typo.com. 
3. Hunter boots, $195. 

us.hunterboots.com. 
4. Tibi anorak, tibi.com. 

Aries dress, $368. 
ariesarise.com. Daang 

Goodman for Tripp 
NYC bra top 

(underneath), $32. 
trippnyc.com.

5. Fujifilm camera, $150. 
amazon.com. 

6. Boutique de Voile 
tiara, $435. boutique 

devoile.com. 
7. Coach 1941 bag, 

coach.com. 
8. Ijitsa necklaces, 

$15–$19 each. ijitsa.com. 
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11

9. Camp Collection 
T-shirt, $48. shop 
camp.com. Donni 
Charm bandanna, 
$72. donnicharm 
.com. 
10. Lauren Klassen 
necklace, lauren 
klassen.com. 
11. Marc Jacobs 
clogs, $295. Marc 
Jacobs. 
12. Chanel Craft 
game, $10. fatbrain 
toys.com
13. Aerie bikini top, 
$33, and bottom, 
$25. aerie.com. 
14. Pendleton water 
bottle, $40. pendle 
ton-usa.com. 
15. Merch Junkies 
shorts, $280. merch 
junkies.com. 
16. Lands’ End tote, 
$22. landsend.com. 
American Apparel 
belt (tied on bag), $6. 
americanapparel.net. 
17. Stoney Clover 
Lane sticker patches, 
$5 each. stoney 
cloverlane.com. 
18. Sanborn Canoe 
Co. paddle, $180. 
sanborncanoe.com. 
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Last Look

C
onor was just the perfect 
character for me to play,” 
says Ferdia Walsh-Peelo, 16, 
of his first movie role—as the 

lead in the musical Sing Street. “I don’t 
know what to do next because I started 
off so high!”

It’s true, the pianist, guitarist, and 
former award-winning soprano couldn’t 
have asked for a more fitting cinematic 
debut, thanks to his ability to relate to the 
part he was portraying. Set in Dublin 
during the recession of the 1980s, the film 
is about a 14-year-old boy who forms a 
New Wave–esque rock band (think 
Duran Duran and lots of guyliner) in 
order to impress his older crush. “They’re 
these ragtag musicians who are really 
bad—it’s basically the story of my life,” 
jokes Ferdia, who was a busker in 
Ireland’s capital city with his now defunct 
band, Gúrú. “In the end, the flick is about 

the character finding refuge in music,” 
he continues. “It’s a really nice story.”

While on tour promoting the feature, 
Ferdia has been unwinding his favorite 
way. “I’ve been spending a lot of time 
writing loads of music—it’s absolutely 
brilliant,” he says. Life imitates art, indeed. 
—ARIANA MARSH

From sidewalk musician 
to silver-screen lead: 
Meet the dashing young 
star of Sing Street. 

THE CLASH 
Ferdia wears a Hugo 
blazer. AllSaints shirt, 
$145. James Long 
jeans, $305. Details, 
see teenvogue.com.

PHOTOGRAPHED 
BY MARK KEAN.

FERDIA  
WALSH-PEELO

EDITOR: ANDREW BEVAN






