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Alicia Anstead
Editor-in-Chief

I’m always on the lookout for work 
that makes me swoon with a finely tuned 
combination of intellect and emotion. 

It can be a concise work, such as Jaime 
Joyce’s short essay “Picnic in the Yard,” 
which I read in last year’s food issue of 
The New Yorker magazine. (Turn to page  
30 to read the conversation Joyce and I had  
about the piece, which is also reprinted  
in this issue.) And then, sometimes we’re 
captivated by longer works, such as Ulysses (which takes place on only one 
day in June), written by another Joyce. 

But whether it’s 800 words or 800 pages, good writing draws on the same 
elements, all of which we explore each month in these pages. We hope 
you find the directions and discussions herewith to support your work. 
That’s our mission. 

This particular month has a running theme of comedy writing. We don’t 
devote the entire issue to that, but you’ll notice several stories and depart-
ments that address the topic of being funny, whether you’re writing a comedy 
sketch or environmental nonfiction. 

Additionally, you’ll find two stories that address religion – one about the 
important steps necessary to write about religion (a hot-button subject of our 
times) and another about what it means to be true to yourself in the style of 
creativity guru Julia Cameron, who famously wrote The Artist’s Way. 

Our June issue has something for everyone. 
Speaking of June, on the 16th, many of us celebrate Bloomsday, which 

is devoted to Ulysses’ leading man Leopold Bloom. For me, it also kicks off 
summer reading habits. I was thinking of this recently when I had a free 
day, and I spent the entire time reading. Soon it will be summer, I thought, 
and every stolen moment in the sun will look this way. My goal this season is 
to indulge my reading habits at the beach, but I’m also determined to take 
time for daily writing, whether in a journal or for publication.

We wish you a warm and relaxing reading and writing season.   
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COMPILED BY AUBREY EVERETT

Le rire 
mécanique
How can you make ‘em laugh? 

By Alicia Anstead

E
ach winter, I’m part of a 
group that puts on an arts fes-
tival in a university setting. 
Most of the events are stu-

dent-driven and showcase consider-
able undergraduate skill in the visual, 
performing and literary arts. Addition-
ally, I’m part of a creative team that 
writes a spoof performance to both 
highlight student talents and comically 
entertain audiences. In addition to 
understanding what goes into a high-
level production, the single most 
important quality for our team is a 
sense of humor in the writing. 

One year we featured an interna-
tionally esteemed economist as a  
world-class conductor of the first  
movement of Beethoven’s Fifth Sym-
phony. He had never conducted before, 

but he embraced 
the role – tuxedo 
and red carpet 
included. The 
chamber music 
ensemble (well 
established as a  
conductorless group) 
pretended to follow his 
flailing arms as dancers 
in drag played out a goofy 
“mime” narrative about com-
peting for the maestro’s attention. 
The musical performance was stellar, 
and the silly skit that accompanied it 
brought down the house.  

This year, we’ve been hard at work 
on another spoof: Swan Lake: For the 
Birds! It’s a 15-minute adaptation of 
Tchaikovsky’s famous ballet featuring 

the university’s theatrical drag troupe, 
the student ballet company, a student 
chamber ensemble and several presti-
gious professors in lead roles (though 

The Greek poet Aristophanes is considered the Father of Old Comedy 

because his drama lampooned the most important personalities and 

institutions of his day. He was born 446 B.C.

Writing prompt 

If these pets could talk
If you have ever had a pet, you surely had many conversations 
with the animal and probably also wished that he or she could 
talk. Write a scene from a house pet’s point of view, including 
verbal and internal responses to conversation created by its 
owner. Add plenty of personality and mannerisms to make the 
animal a complete character.
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not in tights and tutus). Again, the 
event is student driven and features 
extraordinary creative talent – but the 
success depends on the collaboration 
of the writers on the team, including 
students, administrators and me. 

This year, in one of our team meet-
ings, we shot ideas around the room. 
For instance: One of our professor-
actors is tall and stately, like the 
prince in the ballet. What would  
happen if we cast him against type 
and gave him a sinister role? Why 
would that be funnier than if we  
typecast him? 

The ideas were sailing, and we 
gathered the first round of usable 
moments in that meeting. Over time, 
we would meet again, rehearse, 
exchange notes, rehearse more. 

The process got me thinking about 
the history of comedy, and that led  
me to Harvard professor Bob Scanlan, 
who teaches a class called “Dramatic 
Literature from the Greeks to Ibsen.” 
Instantly, he pointed me toward two 
heavyweights of early comedy:  
Aristophanes and Menander. 

“Both of them exhibit a pattern of 
humor that has to do with forbidden 
satire,” said Scanlan, who is also artistic 
director of Poets’ Theatre in the Boston 
area. “That always is based on power 
reversal. In the case of both of these 
authors, whoever is in power, they 
tend to turn the tables on them, which 
seems to satisfy a deep reflex in any 
social gathering or community. Comedy 
always is in the spirit of impudence 
that is given special permission, but 
which would normally be punished  
or suppressed.”

Humor, he added, is a transgressive 
act because it toys with our agreed-upon 
experience of convention and normalcy, 
and unexpectedly turns life as we 
accept it on end. Even the banana peel 
is guilty of that. The best sources of 
comedy in America – the ones that 

make use of that insult to convention 
and seek to surprise us – are stand-up 
routines and Saturday Night Live-like 
situational humor, he said. It comes 
down to lèse-majesté – “an offense 
against the throne” – or some taking 
down of power in an unexpected way.

Then Scanlan expanded the playing 
field: “I think deeper humor, better 
humor, is intentional. When you see 
people purposefully screwing things up, 
it makes you laugh. It’s an oppositional 
defiance. But all humor has a common 
DNA in that it’s breaking loose out of 
the straight jacket of convention and 
proper behavior.”  

 I recognized these elements in our 
Swan Lake adaptation: Not only were 
we re-imagining a beloved script,  
but our lead performers – powerful 
academic figures – were allowing us 
to poke gentle fun at them with both 
serious dancers (the ballet) and satiri-
cal dancers (the drag troupe). The 
combination would be unexpected for 
the audience, but we would also be 
planting jokes, and that’s why we 
needed writers, editing and test runs. 

Even then: How can you assure 
something is funny?

“A lot of comedy writing necessarily 
needs to be collaborative in large part 
because the answer to that question is 
so hard to pin down,” said Sam Clark, 
a senior and one of the drag dancers 
in Swan Lake. “Very often something 
will be funny if you read it to a room 
of people, and they laugh or react 
positively. It’s difficult to pinpoint 
what precisely makes something 
funny. A lot of what people find funny 
is the unexpected, but oftentimes 
what you most expect – particularly 
when building up to something that is 
then fulfilled – can be funny. That’s 
the tension between the least expected 
thing being funny and the most 
expected thing being funny.”

I asked Scanlan what text he might 
recommend for writers who want to 
learn to build their humor chops. 

“No texts,” he said. “Get on your 
feet and talking and see if you can be 
funny. Start unraveling everyday 
things like dripping faucets and make 
something out of those.” Then he 
paused. “The only text I think is really 
good about comedy and humor is by 
Henri Bergson, the French philosopher. 
He wrote about the only intelligent  
discourse on comedy and laughter 
that I know of: Le Rire. His theory is 
that whenever real life is suddenly 
interrupted by a mechanistic imposi-
tion, like the banana peel, it is disrup-
tive and triggers laughter. He calls it  
‘le rire mécanique.’ It pounces on you 
and catches you unexpectedly. That’s 
why the pratfall is so perfect. Why 
that makes us laugh? Nobody knows. 
But Bergson thinks it’s the interruption 
of things, a subversion of life as it’s 
proceeding on its own.”

—Alicia Anstead is editor-in-chief of  

The Writer magazine. She also teaches writing 

at Harvard University Extension School. 

“Comedy always is  

in the spirit of  

impudence that  

is given special  

permission, but 

which would  

normally be  

punished or  

suppressed.”



 

“The only way I could get comfortable around people was to make them laugh. 

I was an obedient girl, and humor was my one form of rebellion.” –Tina Fey

Pinning the tail on the 
humor donkey is not 
easy when it comes to 
writing. Without a live 
audience to signal what 
works, our internal 
canned laughter can 
often be misleading. 
Maybe that detailed 
story about Grandma’s 
trip to the dentist isn’t 
as hilarious on paper 
as it is in your head. 
With that in mind,  
we asked humor writers 
one simple question: 
How do you make 
something funny? 

“You describe 
the thing in a way that 

is totally different from – 
even the opposite of – the way 

people expect you to describe it. 
Also, if possible, you use the term 

‘weasel fart.’” —Dave Barry,  
Live Right and Find Happiness 

(Although Beer Is Much 
Faster)

“I never set out to 
make my work funny.  

If I did, it would flop. There is 
dark humor in my work, because in 
life, bitter humor is often the best 

salve for the worst misery. I refuse to 
censor what slides into my work from 

that coping process, even if it is 
uncouth, because that’s survival.” 

—Elissa Washuta, My Body Is  
a Book of Rules

“Use jazz 
rhythms to distill 

the lunacy of life into a 
potent word martini.” 
—Sandra Tsing Loh,  

The Madwoman  
in the Volvo

Bah-ha-ha

“Tragedy +  
a day + a deadline + a 

damaged frontal lobe + a 
bag of Funyons - three 

ounces of dignity = funny.” 
—Laurie Notaro, The Potty 

Mouth at the Table 

“I generally start with the 
mundane and the ordinary. 

Then, I try to make the mundane and 
ordinary relatable. It can’t be so specific 

that I’m the only one that has experienced it. 
Then I think about the absurd parts of the ordi-

nary and find the humor in that absurdity – 
which I’ll generally pose as a question. I also try 

to add a self-depreciative element to make 
 it funnier, because I always find humor in  

the acknowledgement of flaws.” 
—Issa Rae, The Misadventures  

of Awkward Black Girl

Writing prompt 

Fly on the wall
Part of being a good writer – and especially of being a good humor 
writer – is being an eavesdropper. So much inspiration can  
be found in real life, as has been proved countless times 
by stand-up comedians. The next time you are in  
a crowded place – on a train, in a mall, in a 
coffee shop – take note of five odd things 
you overhear. Use that one line or 
strange situation as a springboard 
for a scene or conversation. 
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WRITERS ON WRITING

Bo Kaprall
TV veteran Bo Kaprall has been writing, directing and 

producing for the small screen for more than three 

decades. Currently, he writes for Saturday Night Live’s 

Weekend Update, is executive producer of the new 

series Outlaw Country, which debuted this year on WGN, 

and is developing shows for several networks, includ-

ing Discovery and A&E. Over the years, he has written 

for such classics as The Carol Burnett Show, The Cher 

Show, The Partridge Family, Welcome Back Kotter, 

Laverne & Shirley and the Bob Hope Christmas Special. 

He has created and executive produced shows for net-

works including CBS, NBC, ABC, Comedy Central, 

Nickelodeon, HGTV and TLC. 

WHAT IS THE MOST IMPORTANT THING YOU’VE 
LEARNED ABOUT WRITING? 
Probably the most important single thing I’ve learned 

about writing is to trust your instincts, because, 

especially with comedy, it’s so subjective. One person 

will love it; another person will hate it. Everyone seeks 

comments and reinforcement or criticism, but really 

you need to trust your instincts, and that’s harder for 

someone who’s new at it than someone who’s a little 

more seasoned.

HOW HAS THAT HELPED YOU AS A WRITER?
I’ll give you a recent example, and it’s not to do with 

comedy. It’s more to do with story structure and charac-

ters. This new series of mine that has just debuted 

[Outlaw Country, on WGN], is a – quote – reality show. 

The people are real, but the situations are not. I was 

giving my notes to the other executive producers on 

the first draft of the story outlines, the show outlines.  

It’s always a daunting task when you’re [giving feedback] 

to your peers, and there were two other executive pro-

ducers – along with myself – that I was giving notes to. 

And I was unsure how far to go with the notes. You have 

to be a little political. And I decided just to be blatantly 

honest and give my notes, and I was one of the executive 

producers, so I had a little more security. I went ahead 

and gave my notes, and they were pretty in-depth and 

detailed. And I never heard a word back from the other 

executives. And I figured, well, they obviously didn’t 

agree with me. Then, I found out a couple of weeks later 

that they did every note. So I was living in the world 

of, oh, I’ve offended them. But I trusted my instincts 

and gave them the notes, and [those notes] happened 

to agree with notes that were given by the network. 

So that was an example of when I did recently trust 

my experience. 

As it relates to comedy, you know, when you’re writing 

a script, especially a script that’s for a new project – a pilot 

or a new show – you have to trust your instincts, because 

you don’t have someone over you that has the final say, 

which in many cases would be the network, or your  

producing partners. So that’s a very difficult situation, 

and I can cite many situations where I’ve given a third 

draft of mine to friends to read, which most of us do. 

And, you know, you get all kinds of comments 

and mixed reactions. And how do you choose 

someone’s opinion over someone else’s?  

It can get very confusing, and it really can 

muddle down the writing experience if C
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“It’s very hard to have ideas. It’s very hard to put yourself out there, it’s very hard 

to be vulnerable, but those people who do that are the dreamers, the thinkers 

and the creators. They are the magic people of the world.” –Amy Poehler

you’re listening to too many people. A script which at one 

point you thought was very funny and said what you wanted, 

in the voices that you wanted to say it, suddenly becomes 

something else that you don’t care for. And you end up going 

back to your earlier drafts and deciding, I’m not going to show 

this to anyone. I’m just going to submit it, because, again, with 

comedy being so subjective, you’re going to hear many things. 

So it can really muddle the process. 

DO YOU HAVE AN EXAMPLE FROM WRITING FOR  
SATURDAY NIGHT LIVE THAT WOULD RELATE TO  
TRUSTING YOUR INSTINCTS?
Well, yes, that’s most current. I just do Weekend Update stuff. 

I’m one of several writers. And what [the producers] do is they 

send you the premises on a daily basis – basically news head-

lines or topical [subjects]. And then you write the completed 

joke based on that. You’re only allowed to submit 10 for the 

week. So you really want to be careful with what you submit, 

because you’re not the only writer, so several people are 

submitting different jokes on the same topic. What I tend to 

do in that situation is show my jokes to my daughter, a vice 

president at Twentieth Century Fox in Los Angeles. She’s 

vice president of current programming there. So I trust her. 

It’s weird going to my daughter to get approval for the jokes, 

but I tend to send her the stuff first, and say: What should  

I lose, and what should I keep? I don’t do that with anyone else. 

I’ll send the jokes out to a couple of other people, but I’ll 

usually do it after the fact. You get paid per joke, and you want 

to give them your best stuff so they keep coming back to you. 

And that’s a case where I do go to one person, and it hap-

pens to be my daughter, who just has an instinct for humor.  

She gets it. 

SO IT’S KIND OF A CASE OF TRUST YOUR INSTINCTS, FIRST 
AND FOREMOST, BUT MAYBE THERE MIGHT BE ONE OR TWO 
PEOPLE WHOSE INSTINCTS YOU TRUST AS WELL.
I would say trust your instincts, absolutely number one. 

Number two: Trust your bloodline. I trust my daughter because 

I know she gets it. She deals with it every day, with both 

drama and humor, with her position. She’s good at her job. 

And it’s not just my feeling that way as a dad. Other people 

have said to me: “Mandy’s good; she gets it.”

—Gabriel Packard is the associate director of the creative writing MFA program 

at Hunter College in New York City.

Thriller writer 
Steven G. Jackson 
spent 11 days 
traveling the 
Mediterranean 
and scouting 
locations for his 
next thriller. 
Along the way, he 
stopped by the 
Vatican with 
some favorite 
reading material.

Patricia Hegarty, an Irish Canadian author,  
took a break during a writers’ retreat at  
Casa Ana, Ferreirola, Spain, where she was 
working on her second novel. 

WHERE IN 
THE WORLD IS 
THE WRITER?

WHERE DO YOU READ THE WRITER?  Send a photo of yourself  and a short description  of the location to  tweditorial@madavor.com.



Writers can get a bad rap for being 
brooding loners who get tunnel vision 
when working on a project. Lighten up 
the writer in your life with these witty 
wares for wordsmiths.

Get a sense 
of humor

  PUNCTUATION 
POSTERS 
Word nerds unite! 

Grammar-themed posters 

from Get Your Nerd On 

will bring a chuckle to 

any language purist. 

Designs include comma 

sutra, shout outs to the 

semi-colon and many 

plays on general 

literary nerdiness. 

Start at $20. etsy.com

 PERSONAL LIBRARY KIT
Hate it when you loan a book and never see it again? 

Start your own check-out system with a date stamp, 

cards to track return dates and a handy pocket to 

affix inside each cover. $16. knockknockstuff.com

 SLINGSHOT 
PENCIL
Troublemakers and 

history buffs will welcome 

the distractions built into 

this pencil. Get inspiration for 

your next historical fiction novel by 

reenacting this ancient war technique. 

$9.95. gadgetsandgear.com

LITERARY ACTION FIGURES 
Your favorite classic authors 

can face off in miniature form. 

Shakespeare, Poe and Jane 

Austen will stand toe to toe, 

battling it out with wit and woe 

sans sense or sensibility.  

$13 each.mcphee.com
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  UNICORN SHARPENER
Make your pencil as sharp as a 

unicorn’s horn to add a layer of 

magic to your next writing project. 

$5.99. perpetualkid.com 
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From The New York Post’s list of funniest jokes on Twitter:  

@joshgondelman Instagram is just Twitter for people who go outside.

@TheWriterMag
The format of Twitter makes it the ideal place 

to share comedic gems, test out material or 

just get that really corny joke of your system. 

Here are a few funny favorite MTs.

Georgie Dalliston @GeeroseD  

From magical worlds to comedic ones!  

Trying my hand at writing comedy sketches. 

Harder than it looks #comedy

dadley cooper @canticonti 

sad to know i already hit my comedic peak 

by writing a phroth article called “woman 

eats too much potato soup, dies”

Jenni @crissmyhedwig   

i started writing comedic blogs, and i think 

they are funny but no one else is amused.

Steve Olivas @steveolivas   

I gave up writing funny tweets for Lent.

Rhymer Rigby @rhymerrigby   

Have convinced myself that because I’m 

meant to be writing a vaguely funny piece, 

watching 3 episodes of Nathan Barley on 

YouTube is work.

Hillary Dixler @hillarydixler   

it feels so arrogant and wrong to actually like 

what you’re writing, but i’m writing some-

thing now and it is funny and good so there

gailcarriger @gailcarriger   

Tried to type ‘generous cleavage,’ got  

‘gelatinous cleavage’ instead. Thought:  

huh guess that works too. #comedywriting

ASK THE WRITER

I always learned in school not to  
use contractions in writing, but  
I see it all the time in fiction.  
It makes sense to use it in dialogue, 
but what about everywhere else? 

You’re right. People 

in real life often 

use contractions 

when they speak, 

and so it makes 

sense that many  

of our characters 

would as well. 

This is equally true 

for a first person 

narrator, which uses 

the character’s voice to 

narrate the story. Casual 

voices will use contractions 

more often, while more 

formal voices will use them 

less. Some characters may even switch, depending 

upon the listener or the situation. Let your deep 

understanding of the character’s individual voice 

guide you in these choices. 

Contractions also show up in third  person narra-

tives. Although the narrator isn’t a character in the 

story, the words you choose create a voice for 

the narrator, and that voice should be distinctive 

and specific to your intentions for the story.  

Do you want a voice that sounds highly formal 

or proper? If so, avoiding contractions may help. 

A more colloquial voice will use contractions. 

Many of us learn this no-contraction rule in school. 

It’s certainly useful for academic writing and some 

professional writing. Fiction works differently. 

Make choices that serve the voice. This, of course, 

doesn’t mean that you should throw out all the 

rules you learned about writing in school. Many 

of them create a sound foundation for all kinds 

of writing. 

—Brandi Reissenweber teaches fiction writing and reading  

fiction at Gotham Writers Workshop. 



WRITING ESSENTIALS

If you’re writing about crime, it’s a 
good idea to know something 
about the law. There is nothing 
more distracting than a writer 

who veers off the plot to conceal his 
or her ignorance. Besides, you don’t 
want to get it wrong in print. And, 
perhaps most important, you could be 
missing juicy opportunities to ramp 
up conflict. With these thoughts in 
mind, let’s examine the case of State 
vs. Duffy and Legs.

Duffy, a petty criminal, incurred 
the wrath of a girlfriend, so she calls 
in an anonymous tip stating he’s 
engaged in crime with Legs,  
a known drug kingpin. 

Officer John wants to 
bring Duffy and Legs to 
justice, but one anony-
mous tip is not enough 
to arrest someone or 
search his or her res-
idence. He needs to 
corroborate it, so 
he’ll seek more 
information. Duffy 
has no legal expe-
rience, but Legs 

has been in and out of prison, so Officer 
John identifies Duffy as the person 
most likely to divulge evidence.

Officer John visits Duffy’s apartment. 
He doesn’t need a search warrant if 
Duffy consents to a search. Duffy is 
scared and doesn’t want to get into 
trouble; he wants to please Officer 
John, so he consents. Anything  
Officer John finds as the result of  
the search (to which Duffy consented) 
is admissible. Indeed, he finds a 
brown paper bag full of a white  
powdery substance.

Officer John, who went to the FBI 
interrogation school, knows his best 
chance of getting incriminating state-
ments from Duffy is to approach him 
in a non-confrontational manner.  
The officer and Duffy are standing 
side by side staring at the open brown 
bag, and Officer John says: “Can you 
help me clear up some questions about 
this stuff?” Duffy responds with 
something incriminating, such as  
“I was just holding the drugs for my 
friend Legs.” 

Most people are familiar with 
Miranda warnings (the right to remain 
silent, the right to an attorney, etc.), 
but not everyone understands their 
importance. When a suspect is subject 
to “custodial interrogation,” he must 
receive Miranda rights prior to inter-
rogation, the series of questions or 
statements designed to elicit a 
response. “Custody” is a restriction 
of freedom of movement, such as an 
arrest. If a suspect can walk away 

from the police interrogation 
without fear of arrest, then 

he is not in custody.  
A Miranda violation, 
such as if he asserts 
his rights to an 
attorney or to 
remain silent but 
the police con-
tinue to question 
him, will result in 
the suppression  
of an illegally 

obtained state-
ment, meaning 
the evidence 
will not be 

A legal cheat sheet builds your case.

Criminal Law 101

BY KEENAN POWELL
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admitted at trial. However, the case 
will not be automatically dismissed, 
provided that other legally obtained 
evidence supports the charges.

Since Duffy is not in custody,  
he is merely a person of interest, and 
the Miranda warning is not needed. 
His statement is admissible, and he is 
arrested. Officer John locks up Duffy 
and drives over to Legs’ house. When 
Legs opens his door and finds the officer 
on his porch, Legs steps out and closes 
the door behind him – quickly. Legs 
knows his rights: If Officer John sees 
the mountain of cocaine on his kitchen 
table, the “plain view” exception to the 
search warrant requirement will allow 
the police officer to enter the house 
and seize the drugs as evidence to be 
admitted against him at trial.

Legs also knows he has the right to 
remain silent, so he refuses to talk to 
Officer John. As that action is inadmis-
sible as evidence, if Madame Prosecutor 

comments upon it in front of the jury, 
the case will be dismissed. So Legs 
goes back inside and slams the door 
shut in Officer John’s face.

The officer needs more evidence, 
but he needs a search warrant to gain 
access to Legs’ home. He types up an 
affidavit setting out his evidence and 
submits it to Judge Friendly, who John 
knows is likely to rubberstamp his 
request. If Officer John lies in the  
affidavit, the evidence obtained in the 
subsequent search may be suppressed. 
Maybe Officer John doesn’t care; maybe 
he’s squeezing Duffy, maneuvering him 
into testifying against Legs at the trial. 
Or maybe Officer John is straight and 
true. It’s your story, you decide.

“Probable cause” is defined as 
 “a reasonable amount of suspicion, 
supported by circumstances suffi-
ciently strong to justify a prudent and 
cautious person’s belief that certain 
facts are probably true.” Officer John 
goes back to Legs’ apartment with  
a search warrant and finds the coke. 
Although he has no arrest warrant, 
having caught Legs committing a  
felony, the officer now has probable 
cause to arrest him on the spot for 
dealing drugs. 

Having now officially been charged 
with a crime, Legs and Duffy are brought 
before the court as defendants. At an 
arraignment, they are advised of the 

charges or allegations against them. 
Legs pleads not guilty and demands  
a court-appointed attorney, but Duffy  
is scared and tearfully throws himself 
on the mercy of the court. If Duffy tries 
to plead guilty without first speaking to 
an attorney, the judge will likely not 
accept his plea, knowing that Duffy  
will likely change his mind later and  
be allowed to withdraw his guilty plea.

The defendant is entitled to “discov-
ery” of the prosecution’s evidence before 
trial, including any “exculpatory” evi-
dence that would show he is not guilty. 
Unbeknownst to him, Duffy’s girlfriend, 
the original tipster, has changed alle-
giance and is now friendly with Legs. 
She provides a statement to Officer John, 
claiming that she knew all along that the 
drugs belonged to Duffy and that Legs 
was set up. But Officer John forgot to 
provide that information to Legs’ attor-
ney, and Legs was convicted. 

A few months later, Legs’ attorney 
finds out the discovery was not pro-
vided, so he files a motion to set aside 
the verdict based upon prosecutorial 
misconduct. The judge concludes that 
Officer John’s secreting of the exculpa-
tory evidence was willful and, having 
barred a new trial, Legs goes free. 

Keenan Powell received a Juris Doctorate 

from McGeorge School of Law in 1982 and was 

admitted to the State of Alaska Bar in 1983.  

KNOW YOUR STATE
Federal law is slightly different from state law, 

which varies from state to state. With some 

diligence, you can learn the rules, statutes and 

case law, which are enshrined in books available 

at public law libraries. Ask the librarian for 

help. Law librarians frequently have law 

degrees as well as library science degrees. 

Also check your local court system’s website 

for a legal research engine. 

Get hands on
Ask around. You may find a 

hungry young attorney who will 

share his or her knowledge in 

exchange for food or beer. Also, 

go watch a criminal trial. You, a 

member of the public, have the 

right to be there. 



BREAKTHROUGH
A WRITER’S SUCCESS STORY

When you think about 
the traditional writer’s 
retreat, perhaps you 
envision a quiet, 

secluded resort somewhere out in the 
woods, far away from the distractions 
of the civilized world. 

To me, that sounds more like a 
good place to take a nap than to work 
on your novel. Besides, why limit 
yourself to a single location when you 
can experience the ever-changing 
scenery of a do-it-yourself writer’s 
retreat on rails? 

In 2013, Amtrak announced its 
writer’s residency program, giving 

writers a chance to hone their creative 
craft while riding along one of the rail 
giant’s long-distance routes. Unfortu-
nately, by the time I heard about the 
program, the application period had 
long since ended. But I didn’t let that 
derail (sorry) my plans. Instead, I 
decided to create my own private rail-
bound residency, and it turned out to 
be one of the most rewarding experi-
ences I’ve had as a writer. How was it 
rewarding? Read on. 

Give yourself enough time  
When I started planning my 
trip, I wanted to go somewhere 

I’d never been. I also wanted to 
be sure I’d have enough time to 

get solid writing done. 
But when you’ve got 

young kids at 

home like I do, you can’t afford to get 
away for more than a couple days.  
The key is to get ample time to write. 
I ended up choosing a route that would 
give me approximately five hours each 
way, with an overnight stay at a destina-
tion that interested me – Harrisburg, 
Pennsylvania. I ended up compiling 
material for an article about the general 
experience of writing on a train and 
about things to do in Harrisburg.

Find a space right for you  
When I got on the train, I sat 
in coach. I’d never been on a 

train before, so I picked the first 
seat that was available. Later when 

I got up to stretch my legs, I dis-
covered the café car and decided 

to relocate there. Not only does 
it offer a better view from both 
sides of the train, but the space 
is more heavily trafficked 
and offers more opportu-
nity to meet a variety of 
travelers, including a guy 
traveling across the coun-
try by train from New 
York to Utah. (Talk about 
some solid writing time.) 
If you’re anything like me, 

A DIY writer’s residency hits the rails.

All aboard

BY VALENTINE J. BRKICH

1

2

The ever-changing 

background can be 

inspiring, and it can 

get creative juices 

flowing.  
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even if you’re not engaged in a con-
versation, the background activity 
provides the perfect level of white 
noise for writing à la your corner coffee 
shop. Besides, it’s closer to the coffee 
(and wine), which is always a plus.

Have a plan and stay 
focused 
I had so many tasks I wanted 

to accomplish when I set out  
on my trip: Write a blog post  

(or three), work on my book, make a 
list of writing goals for the rest of the 
year, catch up on reading. While  
I managed to accomplish a little of 
each, my time would have been better 
spent if I’d made a detailed plan and 
then focused on just one or two things. 
Before you climb aboard, be judicious 
about choosing writing projects you’ve 
been putting off, and then do your 
best to stay focused and productive. 
In my case, the passing scenery 
sparked creativity, and the uninter-
rupted, oh-so-valuable alone time 
helped me focus on my writing, 
which is not so easy when you’re a 
stay-at-home-dad freelancer.

Make the view work for you  
A train ride provides beautiful 
scenery that transforms with 

every click-clack on the track. 
This ever-changing background 

can be inspiring, and it can get creative 
juices flowing. It also means you can 
waste a lot of time daydreaming. Most 
writers are easily distracted – which can 
be helpful for gestating ideas. So go 
ahead, enjoy the view and let it inspire 
you. Just remember the real purpose 
of your trip: writing.

Choose a compelling  
destination 
When I was choosing the stop 

for my overnight stay, I wanted 
to go somewhere I knew nothing 

about. I wanted mystery. I wanted 

adventure. And going somewhere new 
really appealed to my inner explorer. 
Harrisburg may not sound glamorous 
as a destination, but it suited me per-
fectly because it was manageable. 

After getting off the train, I spent 
the afternoon walking around the city, 
taking in the sights – the state capitol 
building, the Cathedral of St. Patrick, 
the Midtown Scholar Bookstore – 
talking to locals about the best places 
to eat and must-see attractions and 
gathering notes for potential blog posts 
and magazine articles. I felt like an 
explorer in a foreign land, searching 
for hidden treasures to write about 
and share with others. It was exhila-
rating. Even my hotel was an adven-
ture. It was in a seedy area far from 
downtown, with no wifi and no nearby 
restaurants. Worst of all, there was no 
hotel bar, which is always a great place 
to strike up conversations that can lead 
to even more writing ideas. 

The next morning, I set up shop  
in a local indie coffee house and,  
consulting my notes from the previous 
day, penned the first draft of a travel 
piece that I planned to pitch to 
regional magazines. 

Later that afternoon, I hopped 
back on the train and headed home, 
making the most of the final few 
hours by drafting a new blog post and 
making a list of other rail residencies 
I’d like to take in the future. 

If you’ve been looking to get away 
from it all and have some solid, unin-
terrupted time to focus on your writing, 
a do-it-yourself writer’s residency on 
rails is an effective option. I knew 
writing on a train would be fun, but  
I never imagined how inspiring it 
would be, not too mention how much 
work I’d get done in such a brief time. 
It was truly an adventure. And a pro-
ductive one, at that. 

Valentine J. Brkich is a freelance writer 

from Beaver, Pennsylvania.
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3 Learn to 
write well, 
or not to 

write at all. 
–John Dryden

“Not to 
write at all” 

is not an 
option.

writermag.com
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OFF THE CUFF
AN ESSAY ON THE WRITING LIFE

“Honey, sit down and write a story.”
My mother turns on her electric 

typewriter. It fills her garage office 
with a warming hum. I’m 9 
years old. I’m wearing a latex 
Ronald Reagan mask and 
chasing my siblings until 
they scream. Craving peace, 
my mother reaches past 
The Complete Works of  
William Shakespeare on 
her shelf. She picks up her 
copy of the Writer’s Market 
and thumps it onto the 
desk.  “When you’re  
finished, submit your story  
to a magazine.”

Thus, my writing career 
begins.

That first afternoon spent writ-
ing, I learn – as my mother had 
decades before – to consult Shakespeare 
in the midst of writer’s block. When I 
stall in my tale about a mentally ill teen 
who befriends a white tiger, I haul down 
the mammoth Complete Works and 
turn to A Midsummer Night’s Dream, 
the only play I can understand at that 
young age. Inspired by the quirky 
characterizations and comic absurdity, 
I keep writing. 

My mother, editing a local newspaper, 
prefers tragedies centered around 
political figures – Othello, King Lear, 
noble men with power, status and 
advantage, brought down by uncon-
trollable human weakness. 

It’s 10 years later. Home from col-
lege where I am working on a litera-
ture degree, I attend the Ojai Valley 
Shakespeare Festival with my mother. 
We sit under the oaks with a picnic 

basket of pasta salad, crudités and 
chocolate chip cookies.

“What are you writing these days, 
honey?” Mom asks.

“Poetry,” I say. “You?”
She sighs. “My psychology  

master’s thesis.”
At the end of the play, however,  

her tired expression has vanished. 

“I’m going home to write,” she says.  
I sleep in her guest room. Past 
midnight, I read Shakespeare’s son-

nets and wonder if I’ll ever see 
my own words in print. 

••••

Fast forward a quarter of a 
century. During this time, my 
mother and I see Shakespeare 
in Los Angeles, San Francisco, 
Madrid. The ritual renews 
our relationship and reinvig-

orates our art. We meet annu-
ally in Ashland for the Oregon 

Shakespeare Festival to see 
plays, go to lectures and browse 

Bloomsbury Books.
In King Lear, we sit stunned, 

shaken to tears by powerful perfor-
mances in the intimate Thomas Theater. 
My mother hopes to see Richard III.  
I threaten mutiny; the play puts me to 
sleep. Instead, we end up at Bloomsbury’s 
coffeehouse with an actor on a break 
from performing in Lear. Reluctant to 
disturb him, we content ourselves with 
eavesdropping on his conversation 
with the barista – not about land 
grabs and murderous power struggles, 
but about the weather: too hot.

My mother’s novels explore social 
issues such as the treatment of mentally 
ill people and anti-Chinese sentiment 
in the late 1800s. Perhaps this is why 
she prefers Shakespeare’s tragedies. 
I’ve graduated from romantic come-
dies to trickier combinations of 
humor and pathos in The Taming of 
the Shrew, The Tempest, Much Ado 
About Nothing. I adore the repertoire 

A family of writers finds inspiration and solidarity in the bard. 

Shakespeare in the house

BY MELISSA HART

Centuries after 

Shakespeare’s death, 

he continues to 

inspire our writing.
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between Beatrice and Benedick, feel 
innocent Hero’s pain as she hears her-
self accused of knowing “the heat of a 
luxurious bed.”

Regardless of what plays we see, 
after two days in Ashland, my mother 
and I return to my house excited to 
get back to work. In my guest cottage, 
her light burns past midnight as she 
writes. I see it from the kitchen table, 
where I sit working in my notebook.

Centuries after Shakespeare’s 
death, he continues to inspire our 
writing, but he also has strengthened 
our relationship, both as family and  
as supportive writers. We don’t write 
in iambic pentameter. We don’t use 
Elizabethan dialogue, referring to  
one another as braggarts and milk-
sops. But we thrill to his timeless 
characters, archetypal plots and  
imagery that is just beginning to  
capture the attention of my 7-year- 
old daughter. 

“Want to see Macbeth?” I ask when 
our local company performs it in our 
park one sunny August evening.

“Yes!” she says.  
We find a spot among neighbors’ 

blankets and dip into a picnic basket 
of melon balls, cheese cubes and 
chocolate chip cookies. The three 
witches appear. “Double, double toil 
and trouble,” they croak, stirring their 
cauldron. 

My child leans forward. “What’s in 
the soup?” she cries.

She doesn’t hear the laughter. She is 
mesmerized by the witches. At home, 
she runs for her notebook and markers. 

“What are you doing, honey?” I ask.
She holds up one hand. “Don’t 

bother me, Mommy,” she says. “I’m 
writing a story.” 

Melissa Hart is the author of the memoir 

Wild Within: How Rescuing Owls Inspired a Family. 

She teaches at the School of Journalism,  

University of Oregon.
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A funny 
ENVIRONMENT

Can writers move beyond grim when it comes to serious issues about the Earth? 

By Melissa Hart n



 

TTHE TRAILER for David Gessner’s My Green Manifesto begins 
with the author emerging bare-chested and grunting from a 
swamp. In one hand, he brandishes a copy of the book that charts 
his journey down Boston’s Charles River with an environmental 
planner responsible for cleaning up the area. Cut to another shot of 
Professor Gessner in a suit coat and spectacles, bare legs striped 
with mud, reclining on a chair in the swamp to read an excerpt.

“This is my wildness,” he says. “A trashy ditch with a hooker boot 
for flora. Maybe that’s a good thing. Sometimes I don’t think people 
value wildness because they believe they have to hike to the top of a 
mountain in Alaska to find it.”

In the midst of solemn rumination and grim reportage on cli-
mate change, deforestation, species extinction and the like, some 
environmental writers have rejected traditionally bleak tones in 
favor of a more humorous approach. Gessner tells a wry tale about 
a tourist coveting a particularly impressive tarball on a beach after 
the BP oil spill. Brian Doyle notes that a newt peeing on a child in 
the forest helps nurture a lifetime of protecting the environment. 
Ana Maria Spagna describes the affectionate despair she feels for 
resident bears that leave sloppy scat on which she accidentally slips.

 Michelle Nijhuis, a contributing editor at High Country News 
responsible for selecting many of the essays that appear there, 
admires those who move beyond what she describes as the “slightly 
sanctimonious observations of the natural world” often found in 
traditional nature writing. 

“There’s an honesty,” she says, “that’s really refreshing when people 
talk about the reality of being in the natural world, and they’re lost, and 
they’re muddy. They may be having a spiritual relationship with 
nature, but it’s not pretty. We laugh in recognition.” 
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THE NEW FRONTIER
Gessner believes that while writers 
such as Edward Abbey and Annie 
Dillard have approached the genre 
with wit, too many environmental 
pieces show a dearth of humor and 
an overabundance of earnestness.

“You can’t say the same thing again 
and again without become inured to 
it,” he explains. “What’s happening is 
awful and sad, and strange and funny, 
too. You don’t want to have that sol-
emn Sunday school prophet voice that 
admonishes you and tells you all your 
sins ‒ you want the whole range of 
emotions.”

After the BP oil spill of 2010, Gess-
ner spent weeks in the Gulf of Mexico 
interviewing oil workers and fishermen, 
tourists, conservatives and liberals. 
The result is The Tarball Chronicles: 
A Journey Beyond the Oiled Pelican 
and into the Heart of the Gulf Oil Spill. 
The tone underscores his point. 

I stare out at the river and I am 
happy, stupidly happy. We are on 
the brink of one of the most divisive 
and acrimonious elections in our 
history – so what’s new? – but for 
the moment that particular peep 
show, that carnival of charlatans, 
doesn’t matter. Neither does the 
fact that oil is still washing up on 
shore or that the gills of the shrimp here are black.  
No, what matters right now is the roseate spoonbill which 
flies overhead, its feathers almost exactly the same pink as 
the gaudy line of light below the blue clouds.

Gessner describes himself as an artist who shows what is, 
with minimal moralizing. “I’m not going to just tsk-tsk,” he says. 
“I want to describe a situation in its weirdness – Halliburton and 
the beauty of the birds and the BP people and the Alice in Won-
derland aspect of it all. Humor is the new frontier in this world.”

Ana Maria Spagna finds her approach to environmental 
writing influenced by the frontier of her own backyard. One of 
approximately 75 residents of Stehekin, Washington, in the 
North Cascades, she shares tales of illustrious run-ins with bears 
and elk and deer – close neighbors in her wilderness setting. 
Her newest book 100 Skills You’ll Need for the End of the World 
(as We Know It) emerged from a short piece she wrote for 
Orion Magazine about 10 skills to hone for a post-oil future. 
Editors at Storey Publishing asked if she’d be willing to come up 
with 90 more skills for an illustrated how-to book.

“I argued and said I wasn’t a doom-
sayer,” Spagna explains, “and they said, 
‘We get the humor. We want exactly 
the same tone.’” The result is a colorful 
and witty book full of information on 
how to navigate by the stars, how to 
become a falconer,  how to “plant any-
where and everywhere.” She writes:

Guerilla gardeners know how  
it’s done. Find a vacant lot or a 
median. Find cheap plants or free 
ones. Transplant starts from cul-
verts or roadsides where they’ll 
other-wise be removed. Choose 
hardy varieties and watch for nox-
ious weeds, grumpy landowners, 
and city officials.

Spagna worries that distance from 
the natural world causes people to put 
it on a pedestal, where they’re unwill-
ing to write anything funny. “To have 
intimacy with something,” she says, 
“you have to poke fun at it. It’s a dis-
service not to see what’s humorous.” 

What’s humorous, she says, are her 
wife’s conflicting emotions about the 
bears that threaten the historical 
Buckner Orchard she manages. In 
“The Woman Who Gardens with 
Bears” from her memoir Potluck: 
Community on the Edge of Wilderness, 
she describes her wife’s anger and 

concern and eventual begrudging acknowledgement that the 
animals are “pretty cute.” 

 Humor is all very well when writing about apple-loving 
bears and peeing newts or lost and muddy explorers. But can 
we be funny about issues related to climate change? 

Margaret Atwood does it, Spagna says, in the way she 
images the future in her dystopian trilogy, which includes 
The Year of the Flood. “What’s so likeable about the books,” 
Spagna notes, “is how Atwood makes fun, even, of the heroes 
of the stories, the ones who’ve figured out how to survive the 
‘waterless flood.’ It’s the way she pokes fun at their righteousness 
that makes their righteousness stomach-able. Which is,  
I think, a lesson for nature writers even now.”

LETTING DOWN THE HEAT-SHIELDS
Brian Doyle – like others who poke fun at nature in the midst 
of working to protect it – notes that people don’t remember 
sermons and rants. “Readers and listeners do remember 
unforgettable stories,” he explains, “and I often think the best 
way to ease a story into a head or heart or a soul is by laughing 

Humor is all very 

well when writing 

about apple-loving 

bears. But can we  

be funny about issues 

related to climate 

change? 
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first. Laughter opens doors and drops walls. People let their 
heat-shields down when they laugh.” 

His newest book, Children and Other Wild Animals, includes 
a short essay, “The Newt Note,” in which he reflects on a pow-
erfully hilarious coastal hike with his kids. He writes:  

Not one of us ever forgot any of the wonders and miracles 
we saw, and we saw tiny shreds and shards of the ones that are 
there, and what kind of greedy criminal thug thieves would we 
be as a people and a species if we didn’t spend every iota of our 
cash and creativity to protect and preserve a world in which 
kids wander around gaping in won-
der and hoping nothing else rubbery 
and astonishing will pee on them?

An awful lot of nature or environ-
mental writing is stern and prim, he 
says, “or sticky guck, or drifty faintly 
spiritual muddle.”

“There are a million ways to be an 
environmentalist,” says Michele Nijhuis, 
editor of High Country News, “and 
humorous nature writing can really get 
at that.” She points to a recent essay she 
accepted by Nathaniel Brodie, a former 
Park Service ranger, who uses Edward 
Abbey’s domestic struggles with chil-
dren and bills to reflect on his own 
transition from wilderness ranger to 
family man. 

Nijhuis also accepted  an essay 
called “Seward’s Folly” by Alaska-raised 
writer James Thompson about the gap 
between our traditional image of the 
tough Alaskan and Thompson’s own 
identity as a man who just likes to ski 
once in a while. “This kind of self-dep-
recation,” Nijhuis says, “is especially 
effective and welcome in environ-
mental writing.”

Humor isn’t a way of diminishing 
the serious issues in our relationship to 
the natural world, she says, but it’s a way 
of surviving in the midst of it. “We’ve 
had a problem, historically, of propor-
tion when it comes to our relationship 
with the natural world,” she explains, 
“and we need to remember how foolish 
we are. We all do silly things in the 
woods, and the more honest we are 
about that, the more humble we’ll be – 
and goodness knows we need more 
humility when it comes to our relation-
ship with the natural world.”

A FUNNIER ENVIRONMENTALISM
Gessner suggests that we need a new environmentalism, 
one that’s sloppier and funnier and that acknowledges our 
hypocrisy as people who inevitably consume resources and 
cause damage. “If I’m on my high horse,” he says, “I want 
the horse to fart occasionally.”

In his new book All the Wild that Remains, he examines 
the work and lives of Wallace Stegner and Edward Abbey. He 
traveled to their favorite places in the American West and 
interviewed people who knew them well. They were artists, 
first, he says, and then they were environmentalists. Abbey, 

in particular, he says, does a fine job 
of being himself in all his contradic-
tions on the page. Here’s Abbey in 
The Journey Home.  

Rumbling along in my 1962 Dodge 
D-100, the last good truck Dodge 
ever made, I tossed my empty out 
the window and popped the top 
from another can of Schlitz. Litter-
ing the public highway? Of course 
I litter the public highway. Every 
chance I get. After all, it’s not the 
beer cans that are ugly; it’s the 
highway that is ugly. Beer cans are 
beautiful, and someday, when 
recycling becomes a serious enter-
prise, the government can put one 
million kids to work each summer 
picking up the cans I and others 
have thoughtfully stored along the 
roadways.

Nijhuis points out that some of the 
earlier nature writers did have a sense 
of humor. “But there’s been a compet-
ing thread,” she says, “of over-earnest-
ness and over-seriousness. It would 
be wonderful to see humor coming 
more to the forefront.”

Gessner cautions against writing 
with too much of an agenda. “Make 
something new and exciting and funny 
and engaging,” he says. “You’re walk-
ing along thinking high thoughts and 
you step in dog shit. If you can bring 
the humor to environmental writing, 
you open up a whole new audience.” 

Melissa Hart is the author of Wild Within: 

How Rescuing Owls Inspired a Family.  

Her middle-grade environmental novel 

Avenging the Owl will be published in 2016.
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opened the door to my mailbox 
and there it was: My first-ever 
paycheck for a writing assign-
ment. It was for a newspaper 
article about a local abstract 
painter. 

I ripped open the envelope 
and held the check in my hands 
as if it were alive. $125. The 
amount was so meager I consid-
ered framing the check, like the 
first baby dollar bill of a newly 
hatched business. But I needed 
the cash. 

I also needed to acknowledge 
the triumph. I hopped in my car 
for what would become the first 
in a series of celebratory latte 
runs with each published work. 
So what if it was only 125 bucks? 
Who cares? 

Nothing could lessen the glow 
sparked by that small paycheck 
and heady byline. Except, of 
course, when my monthly electric 
bill arrived, and I realized that 
one measly freelance newspaper 
article wasn’t going to cover even 
the cost of making toast and 
keeping the lights on. (It would, 
however, keep me in lattes for 
some time.)

That was many years ago, 
and while I’ve come a long way, 
I fantasized then, as I do now, 
about creating a more abundant 
writing life. But fantasies can 
quickly turn to anxiety if we 
don’t have a support system and 
learn to shut out the naysayers. 

Julia Cameron, bestselling cre-
ativity author of The Artist’s Way, 
says, “You have to learn to ignore 
the odds you hear on the street 
about ‘making it’ as a writer.” 
This only discourages us, she says.

   The 
abundant  
        life

Focus on the 
truth of your 
writing, says 

Julia Cameron, 
and stay  

focused on 
your creative 
mission. You 

may find  
the prosperity 

you’re  
seeking.
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“For feedback on your work, use people that you know 
and trust and who will see the good in you and your work,” 
she adds. 

The 67-year-old teacher who invented the tool “Morning 
Pages” – three pages of stream-of-consciousness writing 
done first thing in the morning – and who is widely con-
sidered a guru of “creative unblocking” and “prosperity,” 
says daily journaling remains a viable method to ground 
our busy minds. She first suggested it more than 20 years 
ago in The Artist’s Way.

“Morning Pages create a sense of safety and get you in touch 
with your higher power,” says Cameron. “I don’t mean to be 
fanatical, but keep doing them. It’s the cornerstone.”

Cameron defines prosperity as “sufficient means that we 
feel comfortable. It involves emotional security as well as 
financial bottom lines.” She recommends these tools for easing 
anxiety and creating abundance.

Morning Pages: Write three pages 
every day, long hand in the morning.

Budget/Counting: That’s Cameron’s 
term for closely monitoring the  
in-and-out flow of money. 

Walking: Do it daily. 

Artist Dates: Schedule a weekly date 
with yourself to go do something 
interesting.

Prosperity Plan: Create a plot for 
where you’d like to see your money go.

Anxiety can block our creative 
flow, but using these tools, says Cam-
eron, begins what she calls “creative 
recovery,” the unblocking of the artist 
and the return of the creative state.

“These tools create a sense of secu-
rity and power which reduces anxiety 
and increases optimism,” she says.

In her newest book, Prosperity 
Every Day: A Daily Companion on 
Your Journey to Greater Wealth and 
Happiness, written with Emma Lively, 
Cameron takes on the money side of 
the business – and concomitant 
anxiety – as a focus for success.  

“Worried about what we don’t 
have, focused on our lack, our anxi-
ety increases. It takes a deliberate 
act of faith to reverse our scarcity 
thinking,” she says. 

Many writers believe that creativity will flow when financial 
anxieties are tamed. Some may even put off dream projects 
until the money is right. But creativity does not depend on 
money, says Cameron.

“It depends on our sense of abundance. When we tend 
ourselves creatively, we often trigger an increased flow 
financially,” she says. 

In this way, creativity becomes an act of faith. “This act of 
faith brings us closer to our Creator, closer to our flow of good,” 
Cameron writes in Prosperity Every Day.

Goethe says: “In the realm of ideas everything depends on 
enthusiasm...in the real world all rests on perseverance.” If you 
have talent, devotion and plenty of perseverance with writing, 
does that mean that prosperity, in some form, is inevitable?

“Yes,” says Cameron. “You can’t help but get there.  
We don’t work in vain. It’s like in the movie Field of Dreams. 

Build it, and they will come.”
The key to this success? Faith, 

says Cameron. Having faith estab-
lishes an atmosphere in which cre-
ativity flourishes. As areinforcement, 
she advises making two lists. For the 
first, list five instances when you 
demonstrated persistence. For the 
second, she draws on Joseph Camp-
bell as a reminder of the help 
already in place: “When we follow 
our bliss, we are met by a thousand 
unseen helping hands.” She advises 
making a list of five people who can 
or do help you in your life and writ-
ing career.

Of course, fame can be tempting, 
but it’s often illusory and not the same 
as a job well done. While it can bring 
money and prestige, Cameron says, 
we need only to look to the tabloids 
to see how the famous are faring.

“Fame keeps us squinting toward 
the horizon, jealous of our luckier 
neighbors and dissatisfied with our 
own condition,” she says.

Fame is more like empty calories, 
devoid of nutrition. But as a culture, 
we’re drawn to the idea of fame, and 
this can lead us in the wrong direction.

“Fame is an addiction. And there’s 
never enough,” says Cameron. 

She reflected on a time when 
fame shifted her focus on only bad 
news: “Sometimes you can get too 
hungry for results. This happened 
with my book The Dark Room. It got 
a lot of great reviews and only one 
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bad one. But the bad one was from The New York Times. 
And so that was all I focused on.”

The Artist’s Way has sold more than four million copies. 
When it was released in 1992, Cameron got a real-life taste 
of the adage, “Be careful what you wish for.”

After The Dark Room, Cameron wrote The Artist’s Way. 
“It zoomed ahead. At the time, I got frightened that I would 
be known as just a writing teacher as opposed to an artist. 
I didn’t have enough help to handle it, and so I fled to England 
to hide out,” says Cameron.

Walking and Artist Dates, says Cameron, are antidotes 
to the fame game. “The tool of walking balances you. When 

you’re absorbed in your surroundings, it checks the ego,” 
she says. 

“And making Artist Dates (a solitary expedition, once a 
week) where you go and do something you love and ask, 
‘Dear God, how can I be of service?’ All of these tools 
siphon off self-importance,” she adds.

The reliable approach, she advises, is to stop asking, 
“Will this be my breakthrough project?” and start asking, 
“Is this project worthy?”

Therein lies the artist’s way. 

Julie Krug is a regular contributor to The Writer.

TIPS TO STRENGTHEN YOUR WRITING from Prosperity Every Day:   
A Daily Companion on Your Journey to Greater Wealth and Happiness  
by Julia Cameron with Emma Lively

ON MONEY AND CREATIVITY 
“Many of us believe we will be more creative when we are financially comfortable. ‘When I have enough 

money, then I’ll try…’ we tell ourselves. But creativity does not depend on money. It depends on our 

sense of abundance. When we tend ourselves creatively, we often trigger an increased flow financially. 
Creativity is an act of faith. We extend ourselves, believing that good will come to pass. This act of 

faith brings us closer to our Creator, closer to our flow of good.”

ON ANXIETY 
“Anxiety blocks our flow. Worried about what we don’t have, focused on our lack, our anxiety increases. 
It takes a deliberate act of faith to reverse our scarcity thinking. Often, work with an affirmation will 

clear a channel. The affirmation can be simple: ‘There is plenty for all of us, including myself.’”

ON PROCRASTINATION  
“Procrastination is a side effect of perfectionism. Afraid that we cannot do something perfectly, we hang 

back from trying at all. Often we call procrastination laziness, but it is not laziness. It is fear. As we learn 

to dismantle our perfectionism, we find ourselves free to move ahead. Our procrastination yields to 

baby steps in the direction of our dreams.”

ON RISK  
“We tell ourselves that risk is dangerous, and yet, no risk is more dangerous.  When we cling to our 

known life, we deny ourselves the chance for expansion. A habit of risk — small risk building upon 
small risk — prepares us to meet opportunity with optimism.”

ON CLUTTER  
“A serene environment makes for serene thinking. A cluttered environment causes our thinking to be 

scattered. Chaos breeds chaos. Serenity breeds serenity. The choice is ours. How do we choose to live? 

Most meditation practices emphasize twenty minutes as an ideal. A daily twenty minutes, put to 
de-cluttering, leaves us with a sense of spiritual well-being and expansion.”

ON COMPETITION  
“Competition is grounded in scarcity thinking. There is enough for one winner, we believe, and not enough 

for all. The truth is, there is enough for all of us. We need not compete with each other. We need only 

focus on our own growth and expansion.”





P
ublishing is dying; it’s doomed. We’ve 
heard this proclamation from so many 
detractors in the past decade, but the 
reality is not so one-dimensional.  
A group of forward-thinking, risk-
taking entrepreneurs has grabbed the 
steering wheel of the industry and is 

changing the course of publishing. Thanks to them, 
publishing has so far weathered the technology revolu-
tion, taking the challenges thrown at it and turning 
them into opportunities for innovation.

These 21st-century publishing pioneers had to decide 
what it means to be a publisher today. Is it embracing 
mobile platforms? Finding ways to reach readers? Meet-
ing authors’ evolving needs? For writers, the new publish-
ing landscape can be scary, but it also opens up a variety 
of new possibilities. 

For Evan Ratliff, CEO and co-founder of The Atavist, 
whose writing has appeared in The New Yorker, Wired 
and National Geographic, the decline of traditionally 
published magazines meant a dearth of places to publish 
the kind of long-form narrative nonfiction he was so 
fond of writing and reading. With programmer Jefferson 
Rabb and editor Nicholas Thompson, he created a space 
where 5,000- to 30,000-word stories could thrive. Since 
2011, the trio’s brainchild, digital magazine The Atavist, 
has published multimedia stories with a clean, attractive 

ALIVE
Armed with an eye for innovation, 

a crew of entrepreneurs is on the 

path to keeping stories central to 

a new publishing world. 

By Megan Kaplon
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design each month. Each piece can be accessed with 
a one-time payment or by subscription. Creatavist, the 
software behind The Atavist’s stories, makes up the other 
half of the Brooklyn-based business, with media 
outlets as wide-ranging as The Weather Channel, 
The Paris Review and NPR using the unique digital 
platform to tell stories.

Although video, photos, audio and other digital 
elements often play significant roles in the presenta-
tion of The Atavist’s stories, Ratliff emphasizes that 
good prose still forms the backbone of their work.

“We don’t think of our sto-
ries as like ‘multimedia extrav-
aganzas,’” he says. “We think 
of them as great stories, and we 
have all these design tools we 
can use – including video, 
including audio – to move the 
story along.”

Across the bridge in Man-
hattan, another alternative 
publishing venture, 29th Street 
Publishing, is also trying to 
figure out how best to present 
content to readers. 29th Street 
creates mobile apps for maga-
zines both fledgling and estab-
lished that allow readers to 
experience quality magazine 
content via their tablets and 
mobile phones. 

“Replica is pretty much a 
failed idea,” says David Jacobs, 
CEO and founder of 29th 
Street who worked on one of 
the first blogging software 
platforms before starting his 
own company. “That’s why 3 
to 4 percent of subscriptions 
are digital, compared to other 

media – movies, TV, music – where the majority of 
revenue is digital.”

With readers largely consuming digital content on 
mobile phones where a traditional, two-page spread 
layout falls flat, 29th Street helps writers and magazine 
publishers present their content in a simpler, more 
mobile-friendly format.

They accomplish this beautifully, with titles includ-
ing Scratch, a quarterly magazine for writers about the 
practical and financial aspects of the profession; 
One Story, a literary magazine that comes out every 
three weeks with a single short story; and The Classical, 
a sports magazine that describes itself as “a monthly 
conversation about sports.” The company even 

designed the new Harper’s Magazine app, which 
launched in late 2013.

Established publications are starting to look at dif-
ferent ways to complement their print editions with an 
app, says Jacobs. The bimonthly U.K.-based film mag-
azine Little White Lies, which features illustrations, 
lengthy interviews with actors and in-depth articles 
about film culture in their print edition, created a 
weekly, available through a 29th Street app, that covers 
what’s showing at the movies that weekend. This alter-
native to a replica app lets the magazine offer different 
content to digital readers and publish more frequently 
than the print schedule allows. 

“It’s on a tighter news cycle so if some news drops 
the day after print goes to bed, they can still address it 
that week, instead of a whole month and a half until 
the print comes out again,” says Jacobs. 

And yet for The Atavist and 29th Street and every 
other publishing startup, the question remains: How 
do you get people to pay for quality content?

“You don’t necessarily know what drives people to 
buy,” says Ratliff. “People claim they do, but they don’t. 
There will always be stories that we think will do 
really well that don’t and then there will be stories 
that we think, well, that’s not going to sell anything, 
and then it goes crazy. Trying to manufacture that is 
a very difficult aspect of what we’re doing.”

P
art of the challenge, according to Jacobs, 
is that after the age of blogging and 
advertising-based business models, con-
sumers have to be retrained to fork over 
the cash.

“For 15 years, writers have been giving it up for free, 
and now it’s coming out that that’s not going to work 
anymore,” he says. “Things have to go under for people 
to realize ads didn’t get it done, for readers to realize 
that that thing you were getting for free, the writer 
on the other side wasn’t getting a fair shake.”

Ratliff and his fellow Atavist founders recognized 
that writers were the first to suffer when publications 
started to struggle, and they made it a pillar of their 
business plan to adequately compensate their writers. 

“One of our stated principles from the beginning 
was we are never going to be one of those places 
that said, we’ll pay writers better when we find our 
feet and make money,” he says. “That’s like every 
digital publication ever.” 

The Atavist pays its writers based partially on a roy-
alties scale, however, so the writer is just as much at the 
mercy of the unpredictable reader as the publisher. 
But if they pen a hit, then they reap the reward as well.

29th Street originally allowed content creators to 
build their app for free and then took a cut of any 
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revenue generated, but Jacobs and his team found 
that once the app was built, some clients never held 
up their end of the bargain to produce content. Now 
there’s an upfront cost so the content creator has 
some skin in the game from the start. Then for each 
user, 29th Street charges a small fee.

“We’re not looking to make a ton of money on 
these fees,” Jacobs says. “We just want apps to grow 
because we want to figure out what works. The vision 
is it should not be $20,000 or $30,000 to make an app. 
It should be like $1,000 to make a good app.”

Jacobs see opportunities for writers in the way the 
publishing industry is changing. He predicts that the era 
of the general interest magazine like Vanity Fair or 
The New Yorker with millions of subscribers has ended. 

“There may never be another magazine of that 
size,” he says. 

Instead, he envisions a market of medium-sized 
publications with well-defined audiences and areas of 
expertise with around 10,000 to 30,000 subscribers. 

“I think that is a healthier ecosystem,” he says, 
“a more resilient ecosystem for writers.”

“It used to be that if you were graduating from a 
liberal arts college and you wanted to be a staff writer 
at a magazine and you worked really hard, you could 
probably get that,” he continues. “It was out there. 
Now, it’s not out there.”

W
hat writers have to do now, he 
suggests, instead of finding a 
publisher or a staff writing posi-
tion is to find an audience. Many 
writers have done this through a 

blog, others through digital publications such as those 
created by 29th Street. For writers producing book-
length content, self-publishing increasingly paves that 
road to a readership.

Self-publishing has had its issues, however. Early 
generation self-published works looked unprofes-
sional. Readers saw them as traditional publishers’ 
sloppy seconds. These days, in part thanks to a col-
lection of startups that seeks to improve the quality of 
these alternative publications, readers and authors are 
taking a second look at self-publishing.

Miral Sattar’s company BiblioCrunch is one of 
those startups helping writers make their self-pub-
lishing venture as successful as it can be. 

Originally, Sattar, an engineer who started her career 
in publishing at Time in the mid-2000s, launched Bib-
lioCrunch as a software platform that allowed authors 
to write their books in the cloud and then convert them 
to the various types of files needed to publish to each 
different e-reader. Frequently authors would contact 
her and say, “What I really need is a cover designer,” or, 

“Do you know someone who can help me convert my 
PDFs?” Sattar took this as a sign that what authors 
really needed was a marketplace of services. Biblio-
Crunch pivoted from its original vision to become 
such a place, allowing 
freelance editors and 
designers to connect 
with authors looking for 
their talents. Sattar and 
her team vet each free-
lancer who applies, so 
authors can be sure they 
hire a professional. VIP 
subscribers have access 
to additional resources, 
including marketing 
tools, expert advice and 
budget plans, and free-
lancers who subscribe 
can waive most of the 13 
percent transaction fee 
they would otherwise 
owe BiblioCrunch for 
each project they land.

With the increasing quality of self-published books, 
authors now sometimes choose the independent route 
simply because they want more freedom over their 
content than a traditional publisher would allow. Best-
sellers including Still Alice and The Celestine Prophecy 
and, of course, Fifty Shades of Grey have proved that 
self-published no longer means unrecognized.

“Historically, self-published books were not well-
edited because there just wasn’t access,” says Sattar. 
“They had the homegrown covers where you could kind 
of tell it had a self-published feel, but now everyone has 
access to the resources to publish a quality book.”

Sattar, who wrote and self-published New York 
City’s Crowdsourced Dessert Guide in 2012, has seen 
the change in perception of self-publishing first hand.

“Now, people are like, ‘Oh cool, you wrote a book. 
That’s awesome,’” says Sattar. “Where before it was, 
‘Oh, you’re self-publishing? Is it because you couldn’t 
get a publishing deal?’”

So while the doomsday headline may sell more 
newspapers – or perhaps we should say, get more page 
views – the publishing industry’s professed demise has 
proved to be more of a rebirth. Good prose still has a 
home, whether on one of 29th Street’s mobile magazine 
apps, in an Atavist feature or in the pages of a tradition-
ally published or self-published book, and readers who 
appreciate such content are still out there, waiting to be 
found. All of which is great news for writers. 

Megan Kaplon is a contributing editor at The Writer. 
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THE WRITER INTERVIEW

IN CONVERSATION
JAIME JOYCE TALKS WITH EDITOR 

ALICIA ANSTE AD ABOUT CR AF T

L
ast fall, in my magazine writing class, I asked students 

to find a published nonfiction story they had come 

across in their daily reading. The plan was to examine 

the craft behind each story, to identify how each author 

accomplished effectiveness. The story I contributed was 

“Picnic in the Yard,” which I had seen in the annual 

food issue of The New Yorker magazine. The byline – 

Jaime Joyce – was new to me, but the story, a mere 800 

words – what the New Yorker calls a “sidebar” – was so 

engaging that the minute I finished reading it, I read it again. 

Then I read it again to dissect the parts. When I took it to 

class, we spent an unprecedented 90 minutes talking about 

the story. How did she accomplish so much in such a 

small space? How did she make such simple sentences, 

words and constructions so complex? How did she make 

such an unusual personal story universal? I knew I would 

contact Joyce – whose very name points to a writerly 

destiny – to talk about her process. She’s an editor at 

Time, Inc. and the author of Moonshine: A Cultural History 

of America’s Infamous Liquor. The following is an edited 

version of the conversation we had about “Picnic in the 

Yard,” which you can also read here.  

PHOTO BY XAN PADRON
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ALICIA ANSTEAD

Tell me a little bit about how you developed “Picnic in 
the Yard.”

JAIME JOYCE

I had done a draft of it very early on years ago. I had 
written it as a class assignment when I was at Columbia at 
the journalism school, and I never did anything with it. 
When I looked back on it again recently, I thought my initial 
draft wasn’t that good, to be honest with you. Years had 
gone by, and I knew I wanted to write about this, and I knew 
that it was a story that resonated for me; my brother going 
to prison was a big part of my life. But I didn’t know what 
the natural outlet of the story would be. Where would it go? 
Who would publish this? I felt like The New Yorker food 
issue might be a place that would do something like this. 

ANSTEAD 

That’s wild that you kind of knew this was where the 
story was going to go.

JOYCE 

I was thinking Who would publish this? Where would 
this go? Where would it make sense? Where would I have 
the best shot? Going for The New Yorker – that sounds crazy, 
but I knew they had the food issue, and I felt like there 
was a possibility there. John Bennet, the New Yorker  
editor, had been one of my professors at the journalism 
school. So I sent him a note over the summer and said, 
“Hey, I have this idea for a story that I think might work 

for the food issue. What do you think? Is there room for an 
unknown person or do Jhumpa Lahiri and Calvin Trillin have 
a lock down on those kinds of pieces in The New Yorker? 
And he said, “Absolutely, you can write it to us. Write it for 
yourself and send it to us first.” That was his advice.

ANSTEAD

What great advice. 
JOYCE 

Not to write it with the idea of where it might be  
published but write it so that I felt truth to the story: that it 
felt good to me. John said, “These are not the kind of 
pieces that we generally commission from – I think the 
word was ‘outsiders’ – so in some ways, yes, certain writers 
do have the lock down on these kinds of pieces.” I said, 
“OK. I’ll write it for myself. Sounds good. What kind of 
deadline, do you think? When should I plan to get this to 
you?” And he said September 1st. I thought: “I can do that.” 
So months went by and by the first of August, I thought: 
“Oh boy. I have a deadline. I put myself out there; I better 
do something about it.” And like I said, I had early drafts 
that I had been kicking around for years, and it certainly 
was in my head for a long time. I spent August writing it, 
doing multiple drafts. What I ultimately sent to John was 
long, about 1,500 words. He wrote back the day after and 
said, “I liked it. I sent it to the editors.” That’s all I got. John 
is the master of the one-line response. He’s very busy so  
I understand that. When I hadn’t heard anything for a couple 
of weeks, I sent a note back to him and asked if I should 
follow up with a particular editor. He said he knew they 
liked it but if I hadn’t heard anything, they probably went 
with another idea.

ANSTEAD

How did you resolve it? 
JOYCE 

I wrote to the editor of the food issue and I said,  
“Hey, John Bennet passed this along. Wonder if you might 
be able to use it.” I didn’t hear from her for a week, and  
I thought it wasn’t going to happen. But in the back of  
my mind I thought: “Well, I feel good about this piece,  
so we’ll see what happens.” And then a week after that I got 
a response saying, “I’m sorry it’s taken me so long to get 
back to you. I hope to get back to you soon.” That was it.  
It was sort of a mysterious email. And I thought, “Well,  
I guess this means it’s still in play.” And then a week after 
that I got a message saying that they loved it and wanted 
to use it and I was completely over the moon. 

ANSTEAD

How did you get it down from 1,500 words to just 
under 800?

JOYCE 
I thought I would be doing the editing of it, and I was 

prepared to do that. John Bennet took a stab at it and he 
knocked it down to 800 words, and I felt like it was the 
truest story. When you take a piece from 1,500 to 800 words, 
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I thought it would strip my piece and make it a different 
story. It didn’t. I felt like he just boiled it down to its essence. 
And it still felt like me. He is a master editor. I’m so grateful 
to have my work in his hands. 

ANSTEAD 
That’s such an interesting process because I suspect I would 

feel territorial about my words. As an editor, I really love the 
way that you’re talking about it because what you’re saying is 
he preserved your voice. 

JOYCE 
He completely did. My first response to him was:  

“That sounds like me, like what I wrote. How did you do 
that? How did you boil down what I wrote? You made it 
instantly better. You basically cut this in half, but I don’t 
feel like you changed my voice at all.” He’s been doing this 
for a long time, so I felt incredibly lucky to have him as 
editor on this piece. We needed to make a couple of changes 
and that culminated in going into the New Yorker office.  
It was me, John, the copy editor Mary Norris, the fact checker 
and another editor. We all sat down at a table and went 
through word by word, basically, sentence by sentence, 
and just fine-tuning the language and making sure every 
word was correct: Do we want to change that word?  
Do we want this sentence to land on that word? Can we 
cut these two words? There’s one line at the end of a scene 
where my mother, and my sister, my 
brother and I are all sitting outside and 
my mother says, “I’m so happy to have 
my three children together.” Right after, 
I had written: “It was classic Mom.” 
Now it says “Classic Mom.” It was as 
simple as stripping out the words “It was” 
and just writing “Classic Mom.” It’s a 
simple example, but it was that kind of 
really stripping it down to the essentials 
that was instructive – and sitting with 
a group of people who care about  
language that much. Just thrilling.
 ANSTEAD 

I know exactly what you’re talking 
about. That little transition that you 
talked about from “It was classic Mom” 
to just “Classic Mom” – what is the 
essence of that? What is the craft? How 
can we understand why “Classic Mom” 
is better than “It was classic Mom”?

JOYCE 

When I’m writing and when I’m doing drafts, I’m always 
reading aloud. I read it aloud when I’m done or I’m mut-
tering it half the time or playing it over. I walk down the 
street and when I’m in the middle of a project, I’ll be reciting 
lines and playing with different ways to write them, and it’ll 
look a little nutty, but it’s just what I have to do to hear it. 
And when we sat down, I heard it. If we can make it simple 

and clear – it’s so much more striking than “It was classic 
Mom.” It’s just “Classic Mom” – something you would say to 
somebody. I remember looking at my sister in the moment 
that actually happened and probably the feeling was: 
 “Oh my God. Classic Mom.” 

ANSTEAD 

Exactly. And at that point, particularly, in your story 
because it is so short, if you don’t have your reader on board 
with your voice, you’re on a sinking ship. But at that point 
in your story, you really have the reader so you can cut out 
everything that isn’t the horse, right?

JOYCE 

Yes. If it doesn’t need to be there, then lose it. I don’t 
like to use unnecessary language. If I can use a simpler word, 
I prefer to use a simpler word. I find it sort of irritating 
when I’m reading something and somebody’s throwing in 
words that most readers will have to go to a dictionary to 
look up. I don’t find that useful.

ANSTEAD 

That was one of the things my class commented on, 
that the simplicity of the language seemed to add a pro-
fundity to it. There’s another part I want to ask you about. 
I notice this a lot in other writers whom I actually quite 
respect, for instance, Stephen King, who’s a beautiful 
craftsman. He always uses brand names. It’s kind of a thing 

in his writing. And it’s really interesting 
what you do because you come in and 
out of that. Could you talk a little bit 
about your decisions about when to 
use a brand name?
 JOYCE 

Absolutely. And that’s a good ques-
tion because that was something in the 
discussion when John was editing the 
piece. He said to me, “Usually we strip 
out brand names. Usually our style is 
not to use them, but we wanted to 
retain them in this piece because they 
were important.” I felt like they were 
important in this piece because it was 
the Betty Crocker brand, it wasn’t 
Duncan Hines, it wasn’t Ghirardelli.  
It was a very specific kind of brownie 
mix. And when you’re in prison and 
you have an opportunity to have foods 
come in, you’re very specific about 

what you want. And so that was a choice. It wasn’t just any 
ranch dressing. It was the ranch dressing from the Hidden 
Valley mix – that specific. You have a longing for things 
when they’re taken away, and you’re very specific about 
what you want. If you’re outside of New York, you want a 
New York bagel. I mean, that’s not a brand name but you 
know what I mean. You’re very specific in your cravings, 
and I felt that was very important for this piece, that it was 

 “If it doesn’t 
need to be 
there, then  

lose it. I don’t 
like to use 

unnecessary 
language.”
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very specific what my brother wanted. The ice from Sonic 
Drive-In – it couldn’t be ice from some other place. It was 
Sonic Drive-In specifically. That’s what he wanted. Also, 
coming from a journalistic background, I felt like that 
attention to detail was important to me. I spent a lot of 
time talking to my mother and sister saying, “OK. Let’s go 
back. What was it specifically that he wanted?” – getting 
those details. So I was really pleased those were retained in 
the final piece.

ANSTEAD 

You said earlier that you started writing about this pre-
viously. How did you know this was a story? How did you 
know the elements were in place?

JOYCE 

I knew it was a profound experience. It was one 
moment. I knew when I took one of these food visits,  
I had to write about this someday. I could write a larger 
piece about my brother being in prison but that just 
sounds so amorphous. This is a very specific experience 
and very profound. It’s a family – my family – coming 
together in prison. We used to say, “My God, this really 
sucks.” But it is kind of wonderful that that opportunity 
exists for people to have their families come in and spend 
time together around a meal. It was a really humanizing 
experience in a place that can be very dehumanizing. I felt 
that even though it was an experience that a lot of people 

For years, we said that my little brother 

would end up either dead or in prison. In 2005, 

when he was twenty-three, he went to a 

Holiday Inn parking lot in Mesa and tried to sell 

ten pounds of weed to a guy who turned out to 

be an undercover cop. He was sentenced to six 

years at an Arizona Department of Corrections 

prison complex near Phoenix. We were relieved, 

in a way, because prison was so much better 

than dead. My mom and sister went to see him 

almost every weekend. I was living in New York 

then, so I saw him only during trips home.

Food visits are a good-behavior incentive, 

allowed about five times a year. People on an 

inmate’s approved visitation list can bring in 

home-cooked or store-bought food—whatever 

the prisoner asks for. My brother requested my 

sister’s Betty Crocker brownies. He liked Greek 

salad topped with Buttermilk Ranch dressing 

that Mom made from a Hidden Valley mix, and 

her pan-seared flank steak with fresh flour 

tortillas; beef with broccoli, kung pao, and 

fried rice from Panda Express; eggrolls from 

Jack in the Box; pizza; and fluffy little pellets 

of chewable ice from Sonic Drive-In. None of 

these are foods I remember my brother liking 

when he was little. He had never been a fussy 

eater. In my mind, he was still the curly-haired 

boy to whom I’d feed spoonfuls of Breyers 

vanilla ice cream to stop his crying when Mom 

left for work at the laundromat.

One morning, my sister and I packed the 

day’s meal into a thirty-four-quart Rubbermaid 

cooler. We picked up Mom at the house, then set 

off for the prison. Inside the main gate, we joined 

other families lined up before a folding table. 

An outsized corrections officer was there to 

inspect what people were bringing in. The pris-

oners called him Baby Huey. He picked through 

our cooler in search of forbidden foods: whole 

fruit (potential projectiles), meat on the bone 

(potential shivs), corn on the cob (potential 

moonshine). Then we walked through the 

Metor 200. On an earlier visit, my underwire 

bra had set off its red lights and we were sent 

away. This time, I knew better.

My brother came strutting into the visiting 

room. His hair was buzzed. So were his arms, 

to accentuate his tattoos. On the outside, 

he favored XXXL white Hanes T-shirts and 

baggy bluejeans belted just above the butt 

crack. Here he reserved for company his best 

uniform: orange pants hand-stitched up the leg 

to look like a crease, and an orange T-shirt cus-

tomized at the collar with elastic from a pair of 

briefs so it wouldn’t stretch out.

“You look good,” I said. “I like the outfit.”

He smiled. “Does it bring out the color of 

my eyes?”

We got in a quick round of hugs—pro-

longed embraces are not allowed—and then 

my mother, shuffling in her Birkenstocks, 

set the plastic table with paper plates and 

napkins and disposable forks and spoons. 

No knives. All food has to come in pre-cut. 

Visitors can’t bring beverages, and inmates 

can’t handle money. While my sister and I 

pumped quarters into a vending machine, my 

brother stood by to supervise our selections. 

He wanted a Dr Pepper.

The informal code of conduct for visitors is 

that you don’t make eye contact with other 

inmates, or with their 

guests. Yet there came  

a point when things  

got loose. People  

started swapping.  

“Trade you cake for  

rice and beans!” “How about some hot  

wings for a scoop of lasagna?” When Baby 

Huey wasn’t looking, a skinny woman with a 

tight perm and an acid-washed denim jacket 

got affectionate with a greasy-haired inmate 

at the next table. It wasn’t easy to ignore the 

sloppy kisses.

We went out to the yard and sat at a 

shaded metal table. The air was warm. In the 

near distance stood a low mountain with a 

saguaro at the summit. My mother admired it, 

then gazed at us dreamily. “It’s so nice to have 

my three children together,” she said. I shared 

a look with my sister. Classic Mom.

Prison rules require guests to take away 

any leftovers. My sister is as straight as they 

come—in school, she’d been a cheerleader,  

a cellist, Student Council president—but as 

we packed up to leave she handed my brother 

a ziplock bag of brownies. He tucked it into 

his waistband, then slipped it beneath the 

liner of a trash can. Other inmates did the 

same with their food; a deal had been struck 

with the porter, a fellow-inmate, who would 

take his cut. For the porter, it was evidently 

worth the risk. He was eligible for food visits, 

my sister told me, but nobody came to see him.

“Picnic in the Yard” first appeared in the  November 3, 2014 

issue of The New Yorker. It is reprinted with permission 

from Jaime Joyce.  

“Picnic in the Yard”
By Jaime Joyce
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wouldn’t have had, they could relate to 
my experience. I’ve had the experience 
of talking about my brother in prison, 
and some people are very uncomfort-
able with that. They say: “Oh, what did 
he do? He must be a horrible person.” 
Well, no. So many families have this 
experience, and I wanted to make that 
relatable and normal.
 ANSTEAD

One of the things we noted as a class 
reading it was yes, it’s a very specific 
experience with very specific brand 
names and location and all of that, and 
yet we felt it was a slice of family life 
and it actually wasn’t about prison. 
It was about family dynamics. You’re a 
craftsperson, too. It’s not just the muse 
entering your mind and this unfolding. 
Somewhere you’re moving from A to B 
and going back and forward and really 
practicing the discipline of the craft. Could you talk a little 
bit about your moving outside of the piece to analyze it as 
you’re writing it, because it’s so mathematical in the way  
that you’ve done it. And I mean that with admiration and 
respect. There’s a real process here.

JOYCE 

I thought a lot about what was I trying to do with this 
piece. What was it about? What was the essence of this? 
Yes, it’s a story about going to visit my brother in prison, 
but really, it’s a story about family. And it’s about my family, 
but it’s a story that I think resonates for people. And so yes, 
there’s that very basic level: It’s a story about visiting my 
brother in prison, but it’s a story about family. It’s about what 
we do for each other as a family, about how we come together 
as a family. And while it may look different from your  
family or your friend’s family, there’s something at its core that 
families share. What is this about? And I also thought a lot 
about: Where does this story go? A lot of times when you’re 
writing, you think there has to be change, there has to be 
some transformation that occurs in a story, and for a moment 
I worried: Gosh, I don’t know if that really happens. Is there 
some sort of transformation? I didn’t really feel like there 
was. I felt like it was a place where, within the confines of 
a prison setting, nothing’s going to change; it’s pretty much 
like the same thing day after day, but within that can we have 
this family that has this moment together? I wanted it to just 
be about a moment but also to understand how we got to 
that moment. I think in the original draft there was more 
backstory about how we got to this moment. And I was a 
little worried at first when that was removed, when we had 
to take that out. But I think there’s enough of it that remains 
in the piece from the very basic thing about why my brother 
was in prison, why this happened, without getting into all 

this other stuff that led up to it.  
And I thought, “That works.”
 ANSTEAD 

There’s a lot that we know. We know 
that your mom worked in a laundromat. 
We don’t know anything about a dad. 
We know that your sister is a certain 
type. Your brother is a certain type. 
And that you live away from the family. 
So we actually get quite a bit of plot line 
here and, if anything, I felt like in this 
story the transformation comes in the 
reader when your mother says, “It’s so 
nice to have my three children together.” 
That’s the line that makes us think, 
“Oh, right! That’s what this is about.” 
For me, that was a moment where a 
turn did take place, but I think you led 
us there. So, the story does have that 
element of transformation in it.
 JOYCE 

It’s interesting that you say that because many people 
have remarked about that line, how they remembered that 
line and that stood out for them. As a writer, I don’t think  
I was so conscious of the power of that line. It’s so interest-
ing to hear readers respond to a piece of writing. You’re 
working in solitary for the most part and then to have  
that input and response from readers is really eye-opening.  
I don’t think I consciously had this idea: “This is what  
I will do here.” It just was what it was. So interesting for me 
to hear how much people hung on to those words and how 
much that meant.

ANSTEAD 

It’s also very Flannery. It’s a funny line, too. 
 JOYCE 

It is funny.
ANSTEAD 

I just mentioned Flannery O’Connor, but there’s another 
writer hovering around in your background: James Joyce. 
Tell me about your name and how that’s been an influence 
on you. That’s crazy.

JOYCE 

People, of course, ask if we’re related. They realize very 
quickly there’s no way I would be related just generally in 
the timeline. I think it’s funny sometimes when people 
have their names lead them into certain professions but 
there’s no real connection at all. And my parents did not 
choose my name because of James Joyce; they just liked the 
sound of it. There was no intention to make me James Joyce. 
However, I will say that my mother’s maiden name is James, 
so it’s really lucky I didn’t become Jaime James Joyce. That 
would be really over the top. 

Alicia Anstead is editor-in-chief of The Writer.

“Yes, it’s a 
story about 

going to visit 
my brother  
in prison,  
but really,  
it’s a story 

about family.” 
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A part-time novelist  
shares her secrets

1993 IN  
LITERATURE
 Toni Morrison wins the 

Nobel Prize for literature. 

 Lois Lowry publishes 
her classic children’s 
novel The Giver.

 Tony Kushner’s first 
installment of his two-
part play Angels in 
America: Millennium 
Approaches is awarded 
the Pulitzer Prize for 
drama. 

 Steven Zaillian takes 
home an Oscar for best 
adapted screenplay for 
Schindler’s List.

 Margaret Thatcher 
writes The Downing 
Street Years, a memoir 
about her premiership. 

 “Hal,” a Macintosh  
IIcx computer, writes 
Just This Once in the 
style of author 
Jacqueline Susann.  
The novel receives 
mixed reviews.

JUNE

1993

BY NICKI PORTER

Mystery writer Barbara Neely 
wrote her first novel Blanche 
on the Lam while working a 
60-hour-a-week, full-time 

job. The book became the first mystery 
novel by an African American woman to be 
published by a major publishing house in 
the 20th century. Neely wrote several other 
Blanche White mystery novels, which were 
re-released by Brash Books earlier this year.

Neely’s award-winning mystery books dis-
cuss race, gender and class issues, but they’re 
also rife with suspects, clues and twists. How 
did Neely keep focused on her writing while 
holding down a full-time job? She used a num-
ber of self-invented tools to keep herself orga-
nized and on track. Here are some of the tools 
she shared in the June 1993 issue of The Writer.

1 Character cards. Neely filled out a 5” by 8” 
index card for each character in her book, 

listing name, age, background, likes and dis-
likes, visual appearance and other necessary 
information. This helped her instantly jump 
into a scene when she had time to write.

2  An afterline. Neely used an “afterline,” 
or a brief outline of what she’d written so 

far, to keep track of where she was in the 
novel. “Reading your afterline can both 
shorten the time it takes to get back into the 
book, and oil your imagination about what 
comes next,” she says.

3 A scene bank. What happens when you 
have inspiration to write a scene that 

comes much later in the novel? Create a 
scene bank that helps organize these out-of-
sequence scenes, suggests Neely. She created 
a table of contents for her bank so when she 

was ready to include a future scene, she’d 
know exactly where to find it.

4 Character surveillance. Neely developed 
a list of what “offstage characters” were 

doing at key points in her novel. This helped 
her create alibis and establish suspects.

5 List of questions. “As I worked my way 
into the novel, I found that I generated as 

many questions as I answered,” Neely says. 
While writing her book, she kept a running 
list of her questions and read them before bed 
each night and again when she woke up in 
the morning. “I visualized them simmering 
in a big pot in the back of my brain,” she says.

6 Visualizing the finished product. 
Every few days, Neely would visualize 

her story as a published novel. She even wrote 
jacket copy for her unfinished book in an 
attempt to motivate herself. “Thinking of it 
as a finished project helped me believe that 
it would really be so someday,” she writes.

Neely also advised part-time novelists to 
accept the help of others: Her “readers circle” of 
friends and acquaintances answered questions 
and provided feedback about the manuscript. 
A writers’ group helped provide constructive 
criticism, but Neely found it also provided 
motivation: “During the years of trying to 
complete my novel, the writers’ group served as 
a firm hand at my back, affectionately pressing 
me forward…If, like me, you find that a bit of 
pressure helps keep you going, a writers’ group 
is a perfect prod.”

Don’t have a writers’ group in your area? 
“Start one yourself,” Neely says. 

Nicki Porter is an associate editor at The Writer.  
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CLASS ACTION

What do you call a writer 
who opens every joke 
with a cue to the 
drummer? Someone 

in need of a humor writing class.
Ba-dum ching!
Many of us think we’re funny. And 

sometimes, many of us are funny. But 
for certain writers, translating humor 
onto the page is a struggle. And without 
instant feedback à la standup comedy, 
it can be tough to decide what is and is 
not laugh-worthy.

But maybe simply thinking that 
we’re funny is a good start. Or at least 
that’s what Mark Shatz, psychology 
and humor writing professor at Ohio 
University – Zanesville, claims. “Humor 
writing, perhaps more than any other 
form of writing,” Shatz says, “requires 
censoring your internal critic by 
remembering the mantra: Nothing 
stinks. Nothing does stink!”

As far as we can tell, you can’t go to a 
university for a degree in humor writing, 
but plenty of institutions do offer work-
shops, classes and seminars that cover 
the topic as part of a larger creative writ-
ing major. While most feature a single 
course per semester, some have multiple 
offerings in the course catalog. And, 
perhaps indicating some kind of comedy 
vortex, several are located in Ohio.

The Buckeye State, for example,  
is home to the Erma Bombeck Writers’ 
Workshop, which takes place every 
other year at the University of Dayton, 
the writer’s alma mater. Dedicated to 
both humor and human interest writing, 
the workshop attracts about 350  
participants and big-name presenters 
for the craft sessions and roundtables, 

including Dave Barry, Phil Donahue, 
Nancy Cartwright and Lisa Scottoline.

Also in Ohio, Shatz teaches a humor 
writing course created by Mel Helitzer, 
who wrote a book on the topic: Comedy 
Writing Secrets. The course soared to 
success and eventually required auditions 
to enroll. Now under Shatz’s leadership, 
the syllabus covers newspaper, magazine 
and speech writing. 

“To be funny,” Shatz says, “you must 
train your mind to constantly ask: ‘What 
if?’ Brainstorm all possibilities. ‘What if?’ 
imagination allows you to realign diverse 
elements into new and unexpected rela-
tionships that surprise the audience – 
and surprise makes people laugh.” His 
students are forced to consider “What if?” 
throughout the course, and they’d better 
take notes. The final exam? A solo perfor-
mance in front of a 200-person audience.

If you’re not looking for a degree – 
simply some guidance in the craft of 
funny – check out local writing groups 
or online courses from renowned work-
shops. If you live in New York City, you 
are likely familiar with Gotham Writers 
Workshop, which offers weekly courses 
on humor writing and stand-up comedy 
writing. However, those living outside 
of the Big Apple can also take part in 
the humor writing program with a 
10-week online course, following the 
same syllabus as the in-person class, 
including two critiques.

Also in the online world, Skillshare 
counts two comedy courses in its reper-
toire: humor writing and sketch comedy. 
These series are unique in that you can 
participate in them at your own pace, 

Drummer, cue the sting!
Go from punny to funny with a crash course in humor writing.

BY MEREDITH QUINN



yet still collaborate with other students 
through hands-on projects, such as com-
posing a one-to-four minute sketch. This 
option is fairly affordable, with the possi-
bility of enrolling in a membership for $8 
per month or outright purchasing a 
course for $16.

Something that bridges the gap 
between college degree and workshop 
is the year-long class in either comedy 
writing or late-night talk show writing 
at the American Comedy Institute in 
New York. The former covers tech-
niques on TV sitcoms and sketch 
shows and the business side such as 
writing as a team, while the latter 
deconstructs the late night talk show 
format and even allows students to 
produce one of their own.

If you want to create like the best, 
learn from the best. There are few com-
edy troupes better than Chicago’s Second 
City and the Upright Citizen’s Brigade in 
both New York and Los Angeles. The 
Second City writing program is in-depth, 
with six general humor writing courses 
(the highest level of which produces a 
revue) and nine themed courses, with 
everything from four different classes 
on writing for The Onion to dramatic 
sketches, farces and parodies. The UCB 
course only covers sketch writing – 
three levels of it, plus an advance study 
program. During the courses, you’ll work 
on solo projects and with a team and learn 
how to pitch and eventually write and 
stage a sketch show at the UCB Theatre.

Still, one question lingers: Can humor 
be taught?

Shatz says yes: “Although some indi-
viduals are naturally funnier than others, 
just as some individuals are more athletic 
or more musically gifted, humor writing 
can be taught and humor-writing skills 
can be learned.”

With a little study and a whole lot of 
practice, your humor writing will rank 
high on the applause-o-meter. 

Meredith Quinn is a graduate of New York  

University and associate editor at The Writer.
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FREELANCE SUCCESS

Religion weaves its way 
through almost every aspect 
of American society, but 
writing about faith can daunt 

some of the most courageous writers.
How do we write about our own 

faith without sounding preachy? How 
do we avoid offending others when we 
write about their religion? How do we 
develop an original idea, particularly 
when many personal essayists want to 
write about how they found or lost 
their faith? 

Now, perhaps more than ever, reli-
gion dominates news in America, but as 
polls show, most of us are fairly igno-
rant about religion. In a 2010 

Pew Research Center survey of adults 
age 18 and older, respondents 
answered only half of 32 questions 
correctly about religion. Just 45 per-
cent knew that Friday is the start of the 
Jewish Sabbath. Barely half knew that 
the Dalai Lama is a Buddhist. The 
question that tripped up people the 
most? What is the religion of most 
people in Indonesia – Islam, Hindu-
ism, Buddhism or Christianity? Just 27 
percent knew Islam is the right answer. 
We tend to make a lot of assumptions 
about religions.

So how can writers do justice to 
such a touchy subject? 

Try some rules of thumb stemming 
from my experiences and those of 
two veteran religion writers, Jaweed 
Kaleem, the senior religion reporter for 
The Huffington Post who has written 
about religion for six years, and Bob 
Smietana, president of the Religion 
Newswriters Association and a religion 
writer since 1999. In March, Smietana, 
a co-author of three books on religion, 
became the senior news editor of 
Christianity Today. 

1 Assume nothing when it comes 
to identifying someone’s religion.  
“If somebody says they’re Christian, 

ask what that means to them,” advises 
Kaleem, a Muslim who notes that his 
own religion has several strands, as do 
Christianity and Judaism. A Christian, 
for example, could be a Catholic or 
Pentecostal or evangelical. 

2 Err on the side of overexplaining.  
When I was working on my book 
about religion, my editor wisely 

nudged me to be specific on every 
religious reference, whether it was 
explaining the difference between a 
burka and abaya or defining what a 
congregational church is.

3 Don’t be afraid to ask dumb 
questions. Ask someone 
what his or her title is, because 

a minister may go by Pastor or Rev-
erend, rather than Father. Get it 
wrong, and you lose credibility. 
“The small things really matter,” 
says Smietana, an evangelical 
Christian who once thought of 
becoming a minister.

Have faith
Ten best practices can make your religion stories more believable.

BY LINDA K. WERTHEIMER
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4 Avoid being judgmental even if 
your beliefs run counter those 
of your interview subject. 

“You’re not trying to win. You’re just 
trying to understand them,” Smietana 
says. While I was reporting in southeast 
Texas for my book, an evangelical 
Christian pastor asked if I had accepted 
Jesus as my savior. I’m Jewish. Rather 
than bristle, I told him I preferred to 
keep on my journalist’s hat.

5 Know what you’re writing 
about. It’s fine to ask questions 
to ascertain a title, but it’s also 

good practice to research an unfamiliar 
religion. To learn more about Sikhism, 

I read books and visited a Sikh temple. 
Huston Smith’s book The World’s  
Religions, Our Great Wisdom Traditions 
is a great primer on many faiths.

6 Use more than one way to find 
stories. Spinning off the news is 
a solid approach, but troll for 

ideas too by visiting houses of worship 
of various sizes and plugging into 
online religious communities. Kaleem 
estimates he belongs to 50 religious 
communities online. 

7 Look at religion as more than 
just a vehicle for people to  
pray and practice their faith.  

It is fertile ground for stories on many 
topics, including how religion affects 
politics, education, healthcare and 
relationships. 

8Pay attention to the money. 
Smietana, who is also the former 
religion reporter for The Tennessean 

in Nashville, spent years writing about 
attempts to block the construction of a 
mosque in Murfreesboro, Tennessee. 
He found numerous stories in the tax 
returns of nonprofit groups opposing 
the mosque.

9 Interested in writing personal 
essays? Find a way to make 
your story stand out. A news 

hook can help, and Smietana points  
to an essay by Ana Marie Cox in  
The Daily Beast as an example. Her piece 
“Why I’m Coming Out as a Christian” 
describes reactions to her when she 
revealed her closer relationship to 
Christianity. She also linked her story 
to current events, including renewed 
debate about whether President 
Obama is really Christian.

10 Realize that every religion 
has several layers. Religion’s 
complexity makes it a fasci-

nating topic for a writer. Dig deeply for 
the unexpected stories. In 2013, Kaleem 
won the feature writer of the year award 
from the Religion Newswriters Associ-
ation for a collection of stories on various 
faiths. One story was headlined,  
“The New Radical Islam: Progressive 
Muslims Launch Gay-friendly, Women-
led Mosques in Attempt to Reform 
American Islam.” The story found him 
after he received an invitation to a recep-
tion that included a progressive Muslim 
organization and a gay rights group. 

Linda K. Wertheimer, a former education 

editor at The Boston Globe, is the author of 

Faith Ed, Teaching about Religion in an Age of 

Intolerance, which will be released by Beacon 

Press in August.

HOLY MOLY!
How well do you know religions of the world? Here’s a sampling 

of questions from the Pew Research Religious Knowledge Quiz.  

To take the full quiz and read the report, visit: PewForum.org. 

1. Which Bible figure is most 
closely associated with lead-
ing the exodus from Egypt?
a. Job

b. Elijah

c. Moses 

d. Abraham

2. What was Mother Teresa’s  
religion?
a. Catholic 

b. Jewish 

c. Buddhist 

d. Mormon

e. Hindu

3. Which of the following is 
NOT one of the Ten Command-
ments?
a. Do not commit adultery. 

b. Do unto others as you would 

have them do unto you. 

c. Do not steal. 

d. Keep the Sabbath holy.

4. Is Ramadan...?  
a. The Hindu festival of lights   

b. A Jewish day of atonement  

c. The Islamic holy month 

5. In which religion are Vishnu 
and Shiva central figures?
a. Islam  

b. Hinduism  

c. Taoism

6. What religion do most  
people in Pakistan consider 
themselves?
a. Buddhist  

b. Hindu  

c. Muslim  

d. Christian

 

 

Answers:  

1c, 2a, 3b, 4c, 5b, 6c



CONFERENCE INSIDER

Jackson Hole, Wyoming, the gate-
way to Grand Teton and Yellow-
stone National Parks, offers a 
spectacular setting through which 

to get in touch with nature and be 
inspired by the great outdoors. And the 
Jackson Hole Writers Conference has 
been marrying Mother Nature and 
masterful writing for the past 23 years.

“It’s hard not to be inspired by the 
location,” says Connie Wieneke, devel-
opment director for Jackson Hole Writers. 
“Mountains, alpine skies, the air.”  
Even the Jackson Hole Center for the 
Arts, which hosts the conference, gives 
in to the landscape, boasting views of 
Snow King Mountain, multiple lawns 
and a grass amphitheater. 

Perhaps that is the element drawing 
the near 40-member faculty, including 
Tobias Wolff, Jeff Greenwald, Scott 
Lasser and Eric Paul Shaffer, to the 
event. In addition to editors and 

agents, the faculty will lead workshops 
in fiction, nonfiction, poetry and 
young adult writing.

Despite the big-name faculty,  
organizers take pride in an intimate, 
laid-back conference, which has a  
four-to-one student-faculty ratio.  
“We are small-town friendly with big city 
questions about the craft of writing,” says 
Wieneke. “Serious stuff happens here.”

One of those serious items is the 
manuscript critique, which wins positive 
feedback year after year. The 100 par-
ticipants who sign up for the critiques 
(at an additional fee) each meet with 
three faculty members for an hour apiece 
to discuss 15 pages of prose. Poetry cri-
tiques of five poems are led by a poet. 
The faculty, with the exception of Wolff, 
Lasser and agent Chuck Sambuchino, 
will take part in the sessions this year. 
Repeat conference attendee Terry Fischer 
participated in her first critique last year. 

“I was very nervous and apprehensive,” 
she says, “hoping that I wouldn’t embar-
rass myself. I came away with the con-
fidence to write and seek publication. 
[The critiques] are the one thing that 
has me coming back.” 

Outside of workshops and sessions, 
attendees interact with faculty members 
at social events, which include book 
signings and cocktail parties. “The lobby 
outside the theater is comfortable and 
encourages conversation,” says Wieneke. 

Fischer noted that same open atmo-
sphere, saying, “Everyone [is] friendly, 
helpful and encouraging. There is a 
wonderful feel of comradery.”  

A new addition to the conference this 
year is a partnership with Patricia Lee 
Lewis, who runs yoga writing retreats 
out of Patchwork Farm in western 
Massachusetts. The week before the 
conference, Lewis will be leading a 
retreat at Turpin Meadows Ranch, 

Big-sky inspiration

BY MEREDITH QUINN

Nature plays a starring role in this conference-yoga-retreat hybrid.

CONFERENCE Jackson Hole Writers Conference

DATES June 25 – 27

LOCATION Jackson Hole, Wyoming

WEBSITE jacksonholewritersconference.com



 

about an hour north of Jackson, a city 
often touted as a spiritual center.

Lewis, who has an MFA in creative 
writing from Vermont College of Fine 
Arts and leads retreats internationally, 
will help writers get in touch with their 
spiritual side by balancing morning yoga, 
writing exercises and recreational activi-
ties such as horseback riding and rafting. 

What does yoga have to do with writ-
ing? A lot, according to Lewis, including 
discipline and practice. “I’m thoroughly 
in favor of people writing from a deeper 
place,” Lewis explains, “not the thinking 

part of the mind, but rather memory and 
image and feeling. Yoga helps us get in 
touch with the feeling self. Memories are 
embedded in our tissue, they’re in our 
bodies. We may think they’re in our 
brain, but anybody who has had a good 
massage and has had memories come 
out will tell you they’re in your backbone, 
in your shoulder muscle – they’re there. 
Yoga helps loosen that up.” 

At the end of the retreat, there will be 
a closing ceremony, during which writers 
will read something that they prepared 
during the week. “I read my stuff just as 

vulnerably as anybody in the group,” says 
Lewis, “which I think helps people see 
that they don’t have to have written a 
perfect piece in order to read it.”

Those participating in both events 
will go straight from the yoga and writing 
retreat to the conference with a polished 
piece of writing in hand. Wieneke’s 
advice for all conference attendees? 
“Go to the panels, go to the workshops. 
Talk to people. Don’t sit in the corner.” 

Meredith Quinn is a graduate of New York 

University and associate editor at The Writer.

Want to learn more about 
the affinities between 
yoga and writing?  
 

Visit writermag.com to read 

"Get Your Yoga On," Meredith 

Quinn's exclusive interview 

with poet Patricia Lee Lewis. 

Find many more web-only 

stories on The Writer blog 

Views and News. 
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LITERARY SPOTLIGHT
INSIDE LITERARY MAGAZINESBY MELISSA HART

Walking to campus after 
the Disneyland measles 
outbreak last winter, 
Oregon State University 

instructor George Estreich thought of 
how funny it would be to ask if Cinderella 
were current on her shots. At home later, 
he wrote a piece that became “Immu-
nization Status of Magic Kingdom 
Celebrities,” published in McSweeney’s 
Internet Tendency in February. 

Internet Tendency, the literature 
website affiliated with McSweeney’s 
Publishing in San Francisco, features 
short conceptual humor on topics both 
relevant and just plain weird. A selection 
of recent titles gives a sense of content 
and tone. “Amazing Trivia about Every 
U.S. President Almost Too Unbelievable 
to Be True.”  “Reasons You Were Not 
Promoted that Are Totally Unrelated to 
Gender.”  “What a Straight Man’s 
Favorite Musical Says about Him.”  

“Given that we’re on the web,” says 
editor Christopher Monks, “we want to 
draw you in quickly with a funny title 
and an easy-to-latch-onto concept, and 
a thousand words later, we’re done.”

Tone, Editorial Content 
Estreich crafted his piece on immuniza-
tion and Disney characters like a list, 
including descriptions of Snow White, 
the Little Mermaid, Goofy, Sleeping 
Beauty and Cinderella. “Cinderella was 
not vaccinated,” he writes. “Though her 
stepmother feared the loss of valuable 
services to avoidable disease, Cinderella 
never left the house, so her risk was 
considered low. (‘Herd immunity?  
We’re your herd. Get back to work.’)”

Monks has a litmus test by which he 
evaluates submissions: “Everything you 
see up on the site has made me laugh.” 
He looks for a mixture of lowbrow 
and highbrow humor, with references 

to pop culture and current events. One 
of Tendency’s most popular pieces is a 
first-person essay about decorative 
gourds juxtaposed with a barrage of 
bawdy language.  

“It made me laugh instantly,” Monks 
says. “I’m sort of a sucker for smart, 
well-placed curse words.”

Contributors
Writer and actor Mara Wilson wrote 
“What a Straight Man’s Favorite Musical 
Says about Him,” a list which resonated 
with core followers of Tendency.  

“Cats: His fingernails are creepily 
long,” she writes. “Avenue Q: Don’t get 
him started on student loans. Gypsy: 
Don’t get him started on his mom.”

“It was really funny and smart and 
sharp,” Monks says. “The straight man 
thing is clever because of the cliché that 
only gay guys like musicals. The whole 
idea of ‘what blank says about you’ is 

An online journal goes for quirky, funny and smart.

Tendency to laugh

“A daily humor website.” 

Online, free.  

READING PERIOD 
Year-round  

GENRE 

Short, conceptual humor.  

No personal essays/poetry.  

SUBMISSION FORMAT  
Email  

CONTACT 

Christopher Monks, Editor 

websubmissions@mcsweeneys.net 

mcsweeneys.net/tendency
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something people respond to right away.”
Karen Linton’s “How Not to Get a 

Work Visa” appealed to him for its quick 
and witty narrative about falling in 
love. While Tendency doesn’t publish 
short fiction per se, “Work Visa” tells 
a hyperbolic tale from the point of 
view of an American woman in France 
who is accidentally accused of prosti-
tution. It’s loosely about the pursuit of 
romantic love; Monks ran it just 
before Valentine’s Day.

“So when the date started – I mean, 
‘meeting,’” Linton writes, “I took all 
his winking to mean something other 
than flirting. I mean, winking in 
France could mean pass the croissant 
for all I know, like honking in Norway 
apparently means hello.” 

Advice for Potential Contributors
Monks urges potential contributors to 
keep pieces short – about 1,000 words – 
and to send them in the body of an 
email. Tendency’s submission guide-
lines page also reads like short concep-
tual humor. Under “PAYMENT,” you’ll 
find, “There will likely be none. If there 
is any, it may come very late or in 
unusual currency.”  

Writers don’t get rich writing for 
Tendency; however, they often find their 
work reprinted on other literary web-
sites. Estreich’s Disney characters vac-
cination piece ended up on Bustle.com 
and inspired more than 800 “likes”  
on Facebook.  

Estreich visits Tendency weekly to 
read pieces such as “Excerpts from  
My Rejected Script: Alien vs. Predator 
Save Christmas.”  “I like it because it’s 
razor sharp,” he says, “but funny without 
being nasty. It tends to be more absurdist, 
and its targets (media stereotypes,  
pretentious people) seem to generally 
deserve it.” 

Melissa Hart is the author of the memoir 

Wild Within: How Rescuing Owls Inspired a 

Family. She teaches at the School of Journalism 

and Communication, University of Oregon. 

NOW IS THE TIME TO TAKE  
YOUR CREATIVE VOYAGE. 

Visit writermag.com/contest for more information  
and to submit your work.

Imagine the possibilities.

AN OCEAN OF  
POSSIBILITY

WIN CASH PRIZES:
$1,000 GRAND PRIZE

$500 2ND PRIZE

$250 3RD PRIZE

The Writer magazine wants to publish your  
1,000-word ocean-themed short story this summer.

CONTEST
Last chance  to submit!  Deadline:  April 30.
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MARKETS
COMPILED BY MEREDITH QUINN

P THE 2RIVER VIEW
An online publication of poetry that has 
been dubbed one of the top 50 literary sites 
and literary magazines in the United States. 
Email submissions only accepted year round. 
Contact: 2River. 7474 Drexel Dr., University 
City, MO 63130. su3m1t@2river.org  
www.2river.org

F N P $ AGNI MAGAZINE
Available in print and online, this literary 
magazine publishes fiction, nonfiction, 
poetry and interviews. Publishes a mix of 
known and unknown names, and has 
served as a launching point for the latter.  
Contact: AGNI Magazine. Boston 
University, 236 Bay State Road, Boston, 
MA 02215. 617-353-7135. agni@bu.edu 
agnimagazine.org

F N P O ALASKA QUARTERLY  
REVIEW 
Publishes fiction, short plays, poetry, 
photo essays and literary nonfiction in 
traditional and experimental styles.  
Submission by regular mail only with 
SASE. Unsolicited material read between 
Aug. 15 and May 15. Contact: [Genre  
Editor], Alaska Quarterly Review, Univer-
sity of Alaska Anchorage, 3211 Provi-
dence Drive (ESH 208), Anchorage, AK 
99508. ayaqr@uaa.alaska.edu  
uaa.alaska.edu/aqr

F N P $ THE ANTIGONISH REVIEW 
Features short stories, articles, essays, 
poetry, book reviews and translations. 
Considers stories from anywhere, original 
or translations, but encourages Atlantic 
Canadians and Canadian writers, and new 

and young writers. Quarterly. Contact: 
Bonnie McIsaac, office manager, The Anti-
gonish Review, St. Francis Xavier University, 
P.O. Box 5000, Antigonish, NS B2G 2W5, 
Canada. 902-867-3962. tar@stfx.ca  
antigonishreview.com

WriterMag.com
Subscribers to The Writer have online 

access to information on 3,000+ publishers, 

publications, conferences, contests and 

agents. Go to WriterMag.com and click  

on Market Directory.

INFORMATION in this section is provided 

to The Writer by the individual markets and 

events; for more information, contact those 

entities directly.

F = Fiction N = Nonfiction P = Poetry  

C = Children’s Y = Young adult O = Other  

$ = Offers payment

Literary advantages
Even though many don’t offer payment, literary journals are 
a great way to get your writing’s foot in an editor’s door. Some 
writers may overlook smaller publications to concentrate on 

bigger projects, but doing so could be a mistake. Whether 
you’re looking to apply to an MFA program or want to build 
your publishing portfolio, publication in a literary magazine 

or journal can be a useful first step toward your dream career. 
Here are three advantages that come with submitting your 

writing to lit journals.

1 Build a reputation. If there’s one thing that publishers look for, 

it’s a platform. While a healthy social media following is certainly 

helpful, it’s not the only aspect that matters when you’re trying 

to land a book deal or get published in a big-name magazine or 

newspaper. What matters is where you’ve been published 

before, and having a piece in a respected literary journal puts 

you that much further ahead.

2 Possible feedback. While it certainly isn’t standard practice, 

there is a possibility that you will get some notes back about 

your writing. These remarks could provide invaluable insight 

into the direction you should be heading or identify habits you 

may not have realized you’ve fallen into. As a bonus, even if 

the piece you send in isn’t the right fit for the publication, the 

editor may like it enough to ask to see more of your writing. 

3 Plenty of practice. If you regularly submit, you will become 

well-versed in the act of querying. Unfortunately, you may 

also become familiar with rejection. But that’s a good thing. 

In the process, you will be able to figure out what works and 

what doesn’t in a query letter and in a piece of writing, and 

you’ll also build up a thicker skin before you start querying 

bigger projects.

The magazines listed here are a sampling of what the industry 
has to offer. Find more at writermag.com.
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Get up-to-date information on  
markets at writermag.com

F N P $ ANTIOCH REVIEW 
Publishes fiction, essays and poetry from 
emerging and established authors. Reading 
period:  Sept. 1 to April 30 (poetry) and 
Sept. 1 to May 31 (essays). Submit by 
postal mail only with SASE. Quarterly. 
Contact: [GENRE] Editor, The Antioch 
Review, P.O. Box 148, Yellow Springs, 
OH 45387. Muriel Keyes. 937-769-1365. 
mkeyes@antiochreview.org  
review.antiochcollege.org

F N P APPLE VALLEY REVIEW 
Online literary journal published twice 
annually, featuring poetry, short fic-
tion and essays. Seeks work with both 
mainstream and literary appeal. No genre 
fiction, scholarly work, erotic or violent/
depressing works. Submit via email.  
Contact: Apple Valley Review. Leah 
Browning, Editor. editor@leahbrowning.net  
applevalleyreview.com

F N P BATEAU 
Features previously unpublished flash fiction, 
poetry, playlets, flash nonfiction, comics/
graphic stories and B&W illustrations. 
Submit by online submission manager or 
by regular mail. Biannual. Contact: Bateau 
Press, POB 1584, Northampton, MA 01061. 
jgrin@mac.com. bateaupress.org

F N P BAYOU MAGAZINE 
Biannual literary magazine publishing 
poetry, fiction and nonfiction. Submit 
through online submissions manager or 
regular mail. Reads submissions between 
Sept. 1 and June 1. Contact: [Genre] Editor, 
Bayou Magazine, Dept. of English, University 
of New Orleans, 2000 Lakeshore Drive, 
New Orleans, LA 70148. bayou@uno.edu  
bayoumagazine.org

F BELOIT FICTION JOURNAL 
Publishes literary fiction up to 60 pages 
on any subject or theme except for genre 
fiction, political tracts, religious dogma 
and pornography. Interested in new and 
established writers. Reading period: 
Aug. 1-Dec. 1. Submit via online portal or 

postal mail. Annual. Contact: Chris Fink, 
Editor-in-Chief, Beloit Fiction Journal, 
Box 11, Beloit College, 700 College St., 
Beloit, WI 53511. bfj@beloit.edu  
beloit.edu/bfj

F BIRKENSNAKE
An irregularly published collection of 
fiction. See website for editors’ specific 
interests. Submit using online submission 
form. Contact: Birkensnake.  
birkensnake@birkensnake.com  
birkensnake.com

F P THE BITTER OLEANDER
Features short, imaginative fiction and 
poetry. Submit fiction and individual 
poems by online submissions platform  
or regular mail. Biannual. Contact:  
The Bitter Oleander Press, 4983 Tall  
Oaks Drive, Fayetteville, NY 13066.  
info@bitteroleander.com  
bitteroleander.com

F N P BOOTH JOURNAL
Publishes poetry, fiction, nonfiction, 
comics and lists. Accepts submissions 
September through March. Submit by  
online submission manager only. Biannual 
print journal. Website updated weekly. 
Contact: Booth Journal. booth@butler.edu 
booth.butler.edu

F N P $ BOSTON REVIEW 
Accepts fiction max 5,000 words. Submit 
through online submission manager  
(preferred) or snail mail with SASE. 
Poetry and book reviews also accepted. 
Contact: Boston Review, P.O. Box 425786, 
Cambridge, MA 02142. Email through 
website. bostonreview.net

F N P $ BOULEVARD 
Publishes fiction, nonfiction and poetry, 
showcasing established writers and new 
writers with exceptional promise. Sub-
mission period: Oct. 2-April 30. Submit 
by submission manager system ($3 fee) 
or by postal mail (free). Triannual.  
Contact: Boulevard Magazine, 6614 Clayton 

Road, Box 325, Richmond Heights, MO 
63117. editors@boulevardmagazine.org  
boulevardmagazine.org

F N P O THE BLOTTER
Accepts short prose, microfiction,  
poetry, photo essays, journalism and 
monthly columns. Prefers email submis-
sions. Contact: The Blotter Magazine,  
P.O. Box 2153, Chapel Hill, NC 27516.  
mermaid@blotterrag.com  
blotterrag.com

F P BLUE MOON LITERARY & ART 
REVIEW 
Publishes poetry and fiction of all genres, 
from literary fiction to murder mystery. 
Especially interested in short stories 
and excerpts from novels in progress. 
Contact: Scott Evans, Editor, Blue Moon 
Review, 327 Twelfth St., Davis, CA 95616. 
530-902-0026. evans327@comcast.net 
bluemoonlitartreview.com

N BRICK 
Accepts only nonfiction submissions. 
Features literary nonfiction about arts and 
culture: book reviews, personal essays, 
memoirs, interviews and letters. Submit 
by regular mail only. Contact: Brick, P.O. 
Box 609, Stn P, Toronto, ON M5S 2Y4, 
Canada. 416-593-9684. info@brickmag.com 
brickmag.com

N P BROAD STREET
Nonprofit semi-annual magazine featur-
ing true stories told in many different ways. 
Seeks beautifully crafted poetry, essay, 
reportage, memoir or other writing that 
present the truth in a way that’s new and 
special. Check website for issue themes. 
Submit by online submission manager 
only ($2.49 fee). Contact: Broad Street 
Magazine, P.O. Box 842010, Richmond,  
VA 23284. broadstreetmag@gmail.com  
broadstreetonline.org

N P CANADIAN LITERATURE
Quarterly magazine publishing original, 
previously unpublished nonfiction articles 
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MARKETS

and book reviews about any subject related 
to writers and writing in Canada. Accepts 
some poetry by Canadian citizens. Submit 
using online submission manager. Contact: 
Canadian Literature, The University of 
British Columbia, Anthropology and  
Sociology Building, #8 – 6303 NW 
Marine Drive, Vancouver, BC V6T 1Z1, 
Canada. 604-822-2780. can.lit@ubc.ca  
canlit.ca

F P $ THE CAPILANO REVIEW
Publishes innovative poetry and fiction 
in a cross-disciplinary format. Submit by 
postal mail only with SASE. Triannual. 
Does not accept simultaneous submis-
sions. See website for themes. Contact: 
The Capilano Review, 2055 Purcell Way, 
North Vancouver, BC V7J 3H5.  
604-984-1712. tcr@capilanou.ca  
thecapilanoreview.ca

F P CIMARRON REVIEW 
Features previously unpublished fic-
tion, nonfiction, poetry and art. Submit 
through online submissions manager 
or regular mail with SASE. Quarterly.  
Contact: Cimarron Review, 205  
Morrill Hall, English Dept., Oklahoma 
State University, Stillwater, OK 74078.  
cimarronreview@okstate.edu  
cimarronreview.com

F P Y THE CLAREMONT REVIEW
Showcases inspiring young adult writers, 
aged 13-19. Publishes poetry, fiction, 
drama and art that examines the human 
condition and explores real characters. 
Submit by regular mail only. Contact: 
The Claremont Review, Suite 101, 1581-H 
Hillside Ave., Victoria, BC, V8T 2C1, 
Canada. theclaremontreview.ca

F N P CONJUNCTIONS
Online journal publishes contemporary 
innovative fiction, creative nonfiction 
and poetry. Submit by regular mail only 
with SASE. Biannual. Contact: Conjunc-
tions, Bard College, 21 E. 10th St. #3E, New 
York, NY 10003. conjunctions@bard.edu 
conjunctions.com

F N P CRAB CREEK REVIEW 
Interested in publishing both emerging and 
established writers of fiction, creative non-
fiction and poetry. Reading period Sept. 15 
to Dec. 15. Submit through online submis-
sion manager only. Contact: Crab Creek 
Review. crabcreekreview@gmail.com  
crabcreekreview.org

F N P $ CRAZYHORSE 
Publishes fiction, poetry and nonfiction/
essays. Interested in an eclectic mix of 
writing, from mainstream to avant-garde. 
Submission period: Sept. 1-May 31.  
Submit by online submission manager 
only ($3 fee). Biannual. Contact:  
Crazyhorse, Department of English, 
College of Charleston, 66 George St., 
Charleston, SC 29424. 843-953-4470. 
crazyhorse@cofc.edu  
crazyhorse.cofc.edu

F N P O $ DESCANT 
Literary journal publishing new and 
established writers and artists from both 
Canada and around the globe. Considers 
original, unpublished submissions of po-
etry, short stories, essays, plays, interviews, 
musical scores, novel excerpts and visual 
presentations. Quarterly. No simultaneous 
submissions. Honorarium paid for pub-
lication. Contact: Descant, P.O. Box 314, 
Station P, Toronto, ON M5S 2S8, Canada. 
416-593-2557. info@descant.ca descant.ca

F N P $ EPOCH 
Publishes literary fiction, poetry, essays, 
screenplays, cartoons, graphic art and 
graphic fiction. Reading period: Sept. 
15-April 15. Submit by regular mail only 
with SASE. Triannual. Contact: EP-
OCH magazine, Cornell University, 251 
Goldwin Smith Hall, Ithaca, NY 14853. 
607-255-3385. english.arts.cornell.edu/
publications/epoch

F N P $ EVENT 
Publishes fiction, nonfiction and poetry. 
Publishes mostly Canadian writers, but is 
open to anyone writing in English. Most 
creative nonfiction accepted through the 

nonfiction contest only. Triannual. Submit 
by regular mail only. Contact: Event,  
P.O. Box 2503, New Westminster,  
BC V3L 5B2, Canada. 604-527-5293.  
event@douglascollege.ca  
eventmagazine.ca

F N P $ EXISTERE 
Biannual art and literature magazine,  
accepting poetry, fiction, visual art, 
interviews, reviews and essays. Submit by 
email. Contact: Existere: Journal of Arts 
and Literature, Vanier College 101E, York 
University, 4700 Keele St., Toronto, ON M3J 
1P3, Canada. existere.journal@gmail.com  
yorku.ca/existere

F FICTION SOUTHEAST
Online weekly literary journal dedicated 
to fiction under 1500 words, as well as an 
occasional essay, review or interview. Past 
contributors include Robert Olen Butler, 
Aimee Bender, Donald Ray Pollock, RT 
Smith, Joyce Carol Oates, Michael Mar-
tone, Ron Carlson, and others. Submit via 
online platform only. Contact: Fiction 
Southeast. Email through form on  
website. fictionsoutheast.com

F N FIDDLEBLACK
Digital journal that publishes fiction and 
creative nonfiction. Submit via online 
form or email. Contact: Fiddleblack,  
P.O. Box 78, Peninsula, OH 44264. 216-200-
8040. submit@fiddleblack.org  
fiddleblack.org

F N P O THE FLORIDA REVIEW  
Submit fiction, nonfiction, graphic narra-
tive or poetry through online submission 
manager or regular mail. Contact: The 
Editors [Indicate Genre], The Florida 
Review, Department of English, Univer-
sity of Central Florida, P.O. Box 161346, 
Orlando, FL 32816. flreview@ucf.edu 
floridareview.cah.ucf.edu

F N P FLYWAY: JOURNAL OF  
WRITING & ENVIRONMENT 
Digital magazine accepting submissions of 
fiction, nonfiction, poetry and visual art. 
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Particularly interested in pieces that delve 
into the environment or human place, but 
submissions of any subject will be consid-
ered. Reading period Sept. 15 to May 15. 
Submit using online form only. Contact: 
Flyway. flyway.org

F N P O FOLIATE OAK LITERARY 
MAGAZINE 
Looking for previously unpublished 
quirky flash fiction, short creative  
nonfiction, comics and non-rhyming 
poetry. Reading period Aug. 1 to April 
24. Submit using online submission 
manager. Contact: Foliate Oak Literary 
Magazine. foliateoak@gmail.com  
foliateoak.com

F N P FOURTEEN HILLS 
Publishes original fiction, literary non-
fiction, poetry and cross-genre work. 
Submission periods: Sept. 1-Dec. 1 and 
March 1-June 1. Biannual. Submit by 
online submission manager only.  
Contact: Fourteen Hills. Email from 
website. 14hills.net

N FOURTH GENRE: EXPLORATIONS 
IN NONFICTION 
Explores the boundaries of contemporary 
and creative nonfiction. Personal essays are 
welcome – including nature, environmental 
and travel essays – as well as memoirs, per-
sonal critical essays and literary journalism. 
Reading period: Aug. 15-Nov. 30. Check 

separate guidelines for “Writer as Reader” 
essays. Biannual. Submit by regular mail. 
Contact: Laura Julier, Editor, Fourth 
Genre, 434 Farm Lane, Rm. 235, Michigan 
State University, East Lansing, MI 48824. 
genre4@msu.edu  
msupress.msu.edu/journals/fg

F N P $ THE GETTYSBURG REVIEW 
Publishes fiction, essays and poetry by 
beginning and established writers and 
artists. Reading period: Sept. 1 to May 31. 
Submit by postal mail only. Quarterly. 
Contact: Peter Stitt, Editor, The Gettys-
burg Review, Gettysburg College, 300 N. 
Washington St., Gettysburg, PA 17325. 
gettysburgreview.com

Humor magazines
CLEVER MAGAZINE Quarterly 

e-publication that features 

short fiction, personal  

essays and travel articles  

with a subtle sense of humor. 

Submissions via email only. 

Contact: Clever Magazine  

editor@clevermag.com  

clevermag.com

HOBO PANCAKES Online quarterly humor journal 

that strives to present humor in many forms. 

Poetry, creative nonfiction, fiction and letters to  

the editor under 6,000 words accepted via only 

submission portal only. Contact: Hobo Pancakes 

hobo.pancakes@gmail.com hobopancakes.com

KUGELMASS: A JOURNAL OF LITERARY HUMOR 

Biannual print magazine featuring humorous poetry, 

fiction, essays, and reviews between 1,000 and 4,000 

words. Topics can range from sad and dark to happy 

and rip-roaring. Contact: Firewheel Editions,  

9 Pond Brook Rd., Newtown, CT 06470 

kugelmass@firewheel-editions.org 

firewheel-editions.org/kugelmass 

NUTHOUSE MAGAZINE Print magazine that pub-

lishes humorous fiction and commentary under 

1,000 words. Reprints okay if so noted and author 

retained rights. Contact: Nuthouse Magazine,  

Twin Rivers Press, P.O. Box 119, Ellenton, FL 34222 

nuthousemag@aol.com nuthousemagazine.com

SCISSORS & SPACKLE A journal publishing provoca-

tive pieces under 3,000 words by mainly new writers, 

though established writers are featured. Unique 

viewpoints and stories in any gene considered.  

Contact: editors@scissorsandspackle.com  

scissorsandspackle.com

UNTOWARD MAGAZINE Seeking stories that  

perpetuate humor in fiction, showcasing that it  

is an essential element to the genre. Updated 

monthly with two new fiction pieces (5,000 words 

or less) and flash fiction (under 1,500 words) more 

frequently. Submissions via online portal only.  

Contact: Untoward Magazine 

contact@untowardmag.com untowardmag.com
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F P N O $ GRAIN MAGAZINE 
Seeks poetry, fiction, nonfiction, art, 
satire, novel excerpts, long poems and 
plays by Canadian and international 
authors. Submit between Sept. 1 and 
May 31 by regular mail only. Quarterly. 
Contact: Editor, Grain Magazine, P.O. 
Box 67, Saskatoon, SK, S7K 3K1, Canada. 
306-244-2828. grainmag@skwriter.com 
grainmagazine.ca

F N P GREEN HILLS LITERARY  
LANTERN 
Online journal that accepts fiction (short 
stories, short-shorts and novel excerpts), 
creative nonfiction (essays, memoirs, 
travel writing, excerpts, etc.) and poetry. 
Submit by regular mail, specifying genre. 
Annual. Contact: Green Hills Literary 
Lantern, Dept. of English, Truman State 
University, Kirksville, MO 63501. Adam 
Brooke Davis. adavis@truman.edu  
ghll.truman.edu.

F N P THE GREENWICH VILLAGE 
LITERARY REVIEW
A bi-annual, online magazine first  
published in June 2014. We accept 
submissions in the categories of fiction, 
poetry and nonfiction. Reading periods: 
February – April; August – October. 
Submit early via email. Contact: The 
Greenwich Village Literary Review.  
Dr. Vivian Conejero, Founder and  
Editor-in-Chief. TGVLR.Editor@gmail.com  
thegreenwichvillageliteraryreview. 
wordpress.com

F N P GRIST: THE JOURNAL  
FOR WRITERS
Features fiction, poetry and nonfiction 
about the writing process. Publishes on-
line and print versions. Reading period: 
June 15-Sept. 15. $3 reading fee.  
Submit online. Contact: Grist: The  
Journal for Writers, c/o Poetry, Fiction, 
or Nonfiction Editor, English Depart-
ment, 301 McClung Tower, University  
of Tennessee, Knoxville, TN 37996.  
See website for editors’ email addresses.  
gristjournal.com

F N P GULF STREAM 
Online magazine seeks distinct, confident 
fiction, nonfiction and poetry. Publishes 
new and established writers. Reading 
period: Sept. 1-Nov. 1 and Jan. 1-March 1. 
Submit via online portal only. Biannual. 
Contact: Gulf Stream Magazine, English 
Department, FIU, Biscayne Bay Campus, 
3000 NE 151 St. AC1-335, North Miami, 
FL 33181. gulfstreamlitmag@gmail.com 
gulfstreamlitmag.com

F N P HAYDEN’S FERRY REVIEW 
Features poetry, fiction, creative nonfic-
tion, translations and art by new and 
established writers and artists. Submit by 
online submission manager only. $3 read-
ing fee. Biannual. Contact: Hayden’s Ferry 
Review, Department of English, Arizona 
State University, P.O. Box 870302, Tempe, 
AZ 85287. 480-965-3168. HFR@asu.edu 
haydensferryreview.blogspot.com

F N P INDIANA VOICE JOURNAL 
Promotes new writers alongside ex-
perienced authors in a monthly on-
line literary journal. Fiction, creative 
nonfiction, poetry, essays and interviews 
considered, along with regional stories 
and writers with an Indiana connection. 
Check website for issue themes. Submit 
via email only. Contact: Indiana Voice 
Journal. Janine Pickett, Founding Editor. 
indianavoice@gmail.com 
indianavoicejournal.com

F P O INTERIM
Features poetry, translations, belle lettres 
and work in hybrid forms. Biannual.  
Submission period: Oct. 15 – Jan. 1. Submit 
by online submission manager only. 
Contact: Interim. interim5011@gmail.com 
interimmag.org 

P KUUMBA 
Publishes poetry from or about the black 
gay and lesbian community. Topics include 
family, communities, substance abuse, the 
arts, political activism, coming out or stay-
ing on the down low, oral history, AIDS, 
women’s health and intimate relationships. 

Contact: Editor, Kuumba, P.O. Box 83912, 
Los Angeles, CA 90083. 310-410-0808. 
reggieh@blk.com kuumba.net

N P LITERARY BOHEMIAN 
Looking for first-class travel writing.  
Poetry, postcard prose (up to 350 words) 
or travel notes (up to 1,200 words). 
Submit using online submission form. 
Contact: The Literary Bohemian, c/o 
Carolyn Harris Zukowski, Po Vodě 55, 
Český Krumlov, Czech Republic 38101.  
editors@literarybohemian.com  
literarybohemian.com

F P LITERARY JUICE
Online magazine of short fiction, short 
fiction and poetry of any genre – particu-
larly the avant-garde – publishing both 
new and established writers. The “pulp 
fiction” category features stories of exactly 
25 words. Only submissions only, simul-
taneous submissions allowed. Contact: 
Literary Juice. Email through website. 
literaryjuice.com

F N P THE LITERARY REVIEW 
Publishes fiction, literary nonfiction, 
poetry and translations. Each issue fol-
lows a theme. Quarterly. Submit by online 
submission manager. Reading period: 
Sept. 30-May 31. Contact: The Literary 
Review, Fairleigh Dickinson University, 
285 Madison Ave., Madison, NJ 07940. 
info@theliteraryreview.org  
theliteraryreview.org

F N P THE LOUISVILLE REVIEW
Publishes contemporary writing, with an 
affinity for new writers of fiction, poetry, 
creative nonfiction, drama and writing by 
children (K-12). Reading period is year 
round; submissions accepted via regular 
mail or online portal. Contact: The Lou-
isville Review. Spalding University, 851 S. 
Fourth St., Louisville, KY 40203. 502-585-
9911 x 2777. louisvillereview@spalding.edu 
louisvillereview.org

N LUNA PARK REVIEW 
Publishes essays, reviews, commentary 
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and interviews about the literary maga-
zine world. Contact: Luna Park, Travis 
Kurowski, York College of Pennsylvania, 
441 Country Club Road, York, PA 17403. 
lunaparkreview@gmail.com  
lunaparkreview.com

F N P MICHIGAN QUARTERLY  
REVIEW 
Publishes fiction, creative nonfiction, 
critical essays and poetry. Awards annual 
cash prizes for the best stories and poems 
published each year. Submit by regular 
mail only. Contact: Michigan Quarterly 
Review, 0576 Rackham Building, 915 E. 
Washington St., Ann Arbor, MI 48109. 
734-764-9265. mqr@umich.edu  
michiganquarterlyreview.com

F N P O MID-AMERICAN REVIEW 
Publishes contemporary fiction, poetry, 
nonfiction and translations. Submit via 
regular mail or online submission man-
ager. Contact: Mid-American Review, 
Department of English, Bowling Green 
State University, Bowling Green, OH 
43403. 419-372-2725. Email using form 
on website. bgsu.edu/midamericanreview

F N P $ THE MISSOURI REVIEW 
Publishes fiction, essays and poetry. Submit 
by online submission manager ($3 fee) 
or by regular mail (no fee). Quarterly. 
Contact: [Genre] Editor, The Missouri 
Review, 357 McReynolds Hall, University 
of Missouri, Columbia, MO 65211. 
question@moreview.com  
missourireview.com

F N P MUD SEASON REVIEW
A monthly online digital and annual print 
literary and art journal seeking the best 
in fiction, non-fiction, poetry and visual 
art. Work should teach something about 
life, as well as the craft of writing or visual 
art. Simultaneous submissions accepted. 
Written feedback provided for an addi-
tional fee. Submit via only platform only. 
Contact: Mud Season Review.  
editor@mudseasonreview.com  
mudseasonreview.com

N P MUDLARK: AN ELECTRONIC 
JOURNAL OF POETRY AND POETICS 
Online journal featuring poetry and 
essays on poetics. Submit by email or 
regular mail with SASE. Contact: William 
Slaughter, Mudlark, Department of English, 
University of North Florida, 1 UNF Drive, 
Jacksonville, FL 32224. mudlark@unf.edu 
unf.edu/mudlark

F $ NANO FICTION
Biannual print publication of fiction under 
300 words, with an interest in form experi-
mentation. Submissions accepted year round 
through online portal only. Contact: 
NANO Fiction. P.O. Box 42167, Austin, 
TX 78704. nanofictionmag@gmail.com  
nanofiction.org

F N P NATURAL BRIDGE 
Submit previously unpublished literary 
short fiction, personal essays, poetry and 
translations. Submit by online submission 
manager ($3 fee for nonsubscribers) or 
regular mail (free). Biannual. Contact: 
Natural Bridge, Dept. of English, University 
of Missouri-St. Louis, 1 University Blvd.,  
St. Louis, MO 63121. natural@umsl.edu  
umsl.edu/~natural

F N P NEW DELTA REVIEW 
Features fiction, creative nonfiction 
and poetry as well as book reviews and 
interviews. Submit by online submission 
manager ($3 fee). Biannual. Contact: New 
Delta Review, Dept. of English, 15 Allen 
Hall, Louisiana State University, Baton 
Rouge, LA 70803. editor@ndrmag.org 
ndrmag.org

F N P $ NEW LETTERS 
Publishes fiction, essays, poetry and art. 
Also open to critical discourses about 
writing, art or culture, as long as that 
writing is, in itself, lively, fresh and vivid. 
Quarterly. Submit by regular mail only. 
Reading period: Oct. 1-May 1. Contact: 
New Letters, UMKC/University House, 
5101 Rockhill Rd., Kansas City, MO 64110. 
816-235-1168. newletters@umkc.edu 
newletters.org

F N P NEW MADRID 
Official journal of the low-residency MFA 
program at Murray State University. Fea-
tures fiction, creative nonfiction and poetry. 
Reading periods: Jan. 15 to March 15 and 
Aug. 15 to Oct. 15. See website for upcom-
ing issue themes. Submit only through 
online submission manager. Contact: Ann 
Neelon, Editor, New Madrid, Department 
of English and Philosophy, Murray State 
University, 7C Faculty Hall, Murray, KY 
42071. aneelon@murraystate.edu  
newmadridjournal.org

F N P $ THE NORTH AMERICAN 
REVIEW
Publishes poetry, fiction, nonfiction with 
a special interest in contemporary North 
American concerns and issues, especially 
environment, gender, race, ethnicity, 
sexual orientation and class. Quarterly. 
Submit using online submission manager. 
Contact: North American Review, Uni-
versity of Northern Iowa, 1222 W. 27th 
St., Cedar Falls, IA 50614. 319-273-6455. 
nar@uni.edu northamericanreview.org

F N P NORTH CAROLINA LITERARY 
REVIEW 
Publishes interviews and literary criticism 
about North Carolina writers and poetry, 
fiction, drama and creative nonfiction by 
North Carolina writers or set in North 
Carolina. Check website for upcoming issue 
deadlines and themes. Submit through 
online submission manager. Contact: 
North Carolina Literary Review, East 
Carolina University, Mailstop 555 English, 
Greenville, NC 27858. Margaret D. Bauer, 
Editor. bauerm@ecu.edu nclr.ecu.edu

F P $ NOTRE DAME REVIEW
Welcomes fiction and poetry of any length. 
Especially interested in work that takes on 
big issues. Reading periods: Sept. 1-Nov. 
30 and Jan. 1-March 31. Submit by postal 
mail only. Biannual. Contact: Notre Dame 
Review, B009C McKenna Hall, University 
of Notre Dame, Notre Dame, IN 46556. 
574-631-6952. english.ndreview.1@nd.edu 
ndreview.nd.edu



52   |   The Writer   •   June 2015

MARKETS

F N P OREGON EAST 
Student-run art and literary magazine 
published annually. Accepts previously 
unpublished short fiction, nonfiction, 
poetry and art. Submit by regular mail by 
March 15. Contact: Oregon East Magazine, 
Hoke Center #328, Eastern Oregon  
University, La Grande, OR 97850.  
541-962-3787. oe@eou.edu eou.edu/oe

F N P PAINTED BRIDE QUARTERLY 
Journal of fiction, nonfiction and poetry. 
Check website for contests and themed 
issues. Submit using online submis-
sions manager. Contact: Painted Bride 
Quarterly, Drexel University, Dept. of 
English and Philosophy, 3141 Chestnut St., 
Philadelphia, PA 19104. pbq@drexel.edu 
pbq.drexel.edu

F N P $ THE PARIS REVIEW 
International literary magazine featuring 
fiction, poetry, interviews and essays from 
established and emerging writers. Quarter-
ly. Submit by regular mail only with SASE. 
Contact: The Paris Review, [Genre Editor], 
544 W. 27th St., New York, NY 10001. 
212-343-1333. queries@theparisreview.org 
theparisreview.org

F P THE PATERSON LITERARY  
REVIEW 
Accepting poems (under two pages) and 
short fiction (under 1,500 words). Read-
ing period June 1 to Sept. 30. Submit by 
regular mail with SASE. Contact: Maria 
Mazziotti Gillan, Executive Director, The 
Paterson Literary Review, Passaic County 
Community College, One College Blvd., 
Paterson, NJ 07505. Email from website. 
patersonliteraryreview.com

N P PILGRIMAGE 
Welcomes literary nonfiction, fiction and 
poetry with themes related to soul, spirit, 
place and social justice. Submit by regular 
mail or online submission manager. 
Contact: Juan Morales, Editor, Pilgrimage 
Magazine, Colorado State University-
Pueblo, Department of English and 
Foreign Languages, 2200 Bonforte Blvd., 

Pueblo, CO 81001. info@pilgrimagepress.org 
pilgrimagepress.org

F N P PLEIADES: A JOURNAL OF 
NEW WRITING 
Literary biannual featuring poetry, fiction, 
essays and book reviews. Submit poetry 
between Aug. 15 and May 15 and all prose 
in July or December through online sub-
mission manager only. Contact: Pleiades, 
Department of English, Martin 336, Uni-
versity of Central Missouri, Warrensburg, 
MO 64093. 660-543-8106.  
ucmo.edu/pleiades

F N P $ PLOUGHSHARES 
Publishes fiction, nonfiction and poetry. 
Each issue is guest-edited by a prominent 
writer. Reading period: June 1-Jan. 15. 
Submit by online submission manager for 
a $3 fee (free for subscribers) only. Trian-
nual. Contact: Ploughshares, Emerson 
College, 120 Boylston St., Boston, MA 
02116. 617-824-3757. pshares@pshares.org 
pshares.org

P $ POETRY MAGAZINE 
Published monthly by the Poetry Founda-
tion. Accepts previously unpublished po-
etry submissions. Provides compensation 
at a rate of $10/line or $150/page of prose. 
Submit using online submission manager 
only. Contact: Poetry Foundation, 61 W. 
Superior St., Chicago, IL 60654. 312-
787-7070. editors@poetrymagazine.org 
poetrymagazine.org

F N P POTOMAC REVIEW 
Publishes fiction, nonfiction and poetry. 
Submit by online submission manager 
only. Reading period: Sept. 1-May 1. 
Biannual. Contact: Potomac Review, 
Montgomery College, 51 Mannakee St., 
MT/212, Rockville, MD 20850. potomac-
revieweditor@montgomerycollege.edu 
montgomerycollege.edu/potomacreview

N THE QUARTERLY CONVERSATION 
Looking for book reviews, essays and 
interviews that address literature from 
original perspectives. No poetry or fiction. 

Submit query or completed article with 
two writing samples by email. Contact: 
The Quarterly Conversation. editor@
quarterlyconversation.com  
quarterlyconversation.com

F N P O QUARTERLY WEST 
Features fiction, flash fiction, nonfiction, 
poetry and new media/visual work by 
new and established authors and artists. 
Looks for writing that is exciting, chal-
lenging, risky, unpredictable and different. 
Submit by online submission manager 
only. Contact: Quarterly West, University 
of Utah, 255 S. Central Campus Drive, 
LNCO 3500, Salt Lake City, UT 84112. 
quarterlywest@gmail.com quarterlywest.com

F N P QWERTY 
Publishes literary fiction, genre fiction 
that subverts convention, experimen-
tal work, creative nonfiction, reviews 
and poetry. Submit by regular mail or 
online submissions manager. Contact: 
QWERTY, c/o UNB English Dept., P.O. 
Box 4400, Fredericton, NB E3B 5A3, 
Canada. qwerty@unb.ca  
lib.unb.ca/Texts/qwerty

F N P REDIVIDER 
Seeks previously unpublished fiction, 
literary nonfiction, poetry and visual 
art. Submit to appropriate genre editor 
through online submission manager. 
Biannual. Contact: Redivider Magazine. 
editor@redividerjournal.org  
redividerjournal.org

F N P O REQUITED 
Online journal publishes fiction, essays, 
reviews, poetry, drama, sound and critical 
works. Prefers shorter submissions. Direct 
submissions to appropriate editor per 
guidelines on website. Submit through 
online submission manager. Contact: 
Requited. requitedjournal@gmail.com 
requitedjournal.com

F N P ROANOKE REVIEW 
Features short fiction, nonfiction and 
poetry. Reading period: Sept. 1-Jan. 31. 
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Submit by online submission manager or 
postal mail. Annual. Contact: Roanoke 
Review, 221 College Lane, Salem, VA 
24153. review@roanoke.edu  
roanoke-review.squarespace.com

F N P $ ROLLICK MAGAZINE
Independent online magazine publishing 
cutting-edge contemporary literature and 
thought about popular culture and society 
to inspire real engagement. Essays, poems, 
short stories, memoirs, confessionals, 
experimental writing, post cards, reviews 
(of film, music, TV, theater) and satire 
accepted. A monetary prize is awarded 
for the most popular post in each issue. 
Submissions via email only. Contact: 
Rollick Magazine. Email through website. 
submissions@rollickmag.com  
rollickmag.com

F N P THE SEATTLE REVIEW 
Publishes only long poems (at least 10 
pages), novellas and long essays (both 
at least 40 pages). Accepts online sub-
missions year round. No simultaneous 
submissions. No genre fiction. Contact: 
Seattle Review. seaview@uw.edu  
theseattlereview.org

F N P $ SHENANDOAH 
Online journal publishes short stories, 
flash fiction, poetry, creative nonfiction, 
interviews and reviews. For interviews 
and reviews, send queries first. Submit 
by postal mail or online submission plat-
form. Biannual. Contact: Shenandoah, 
Washington & Lee University,  
Lexington, VA 24450. 540-458-8908.  
shenandoah@wlu.edu  
shenandoahliterary.org

F N P SOU’WESTER
Features fiction (including flash fiction), 
nonfiction and poetry. Submit from 
website only. Submissions open in mid-
August. Biannual. Contact: Sou’wester, 
Department of English, Box 1438, Southern 
Illinois University Edwardsville,  
Edwardsville, IL 62026. Email from  
website. souwester.org

F N P STILL CRAZY 
Online magazine publishes works by 
writers over age 50 on any subject, as 
well as works by writers of any age if the 
subject matter portrays people over 50. 
Looks for fresh perspectives and material 
that challenges patronizing, sentimental 
or stereotyping attitudes toward aging. 
Submit by online submission manager 
only. Biannual. Contact: Still Crazy.  
editor@crazylitmag.com  
crazylitmag.com

F STORY SHACK MAGAZINE 
Celebrated by a host of authors who find 
this their home for short fiction under 
1,000 words. New and established artists 
alike get published, and are given the 
opportunity to network. All accepted 
works are illustrated. Updated Mondays, 
Wednesdays and Fridays. Submissions via 
online submission form. Contact: Story 
Shack Magazine. info@thestoryshack.com 
thestoryshack.com

F N P $ THE SUN 
Publishes an eclectic mix of essays, fiction, 
interviews and poetry. Requests query for 
interview pieces. Favors personal writing, 
but also looking for provocative pieces on 
political and cultural issues. Discourages 
simultaneous submissions. Submit by 
postal mail with SASE. Monthly. Contact: 
Editorial Department, The Sun, 107 N. 
Roberson St., Chapel Hill, NC 27516. 
919-942-5282. Email from website.  
thesunmagazine.org

F N P $ SYCAMORE REVIEW 
Accepts fiction, poetry, personal essays 
and art. See website for our genre editors’ 
aesthetic statements. Reading period: Sept. 
1-March 31. Submit by online submission 
manager only. Biannual. Contact: Sycamore 
Review, Purdue University, Department of 
English, 500 Oval Drive, West Lafayette, 
IN 47907. sycamore@purdue.edu  
sycamorereview.com

N  THOUGHT NOTEBOOK
A bi-annual literary and visual art journal 

providing a global platform of thought for 
emerging and known writers. Submis-
sions under 3,000 words should be based 
on a true story with an aim to help un-
derstand ourselves and society. Part of the 
Human Thought Project. Check website 
for journal theme. Submissions via email 
only. Contact: Thought Notebook.  
journal@thoughtcollection.org  
thoughtnotebook.org

F N P $ THE THREEPENNY REVIEW 
Features poetry, short fiction, memoirs, 
essays and criticism about the arts.  
Accepts submissions by regular mail  
and by online submission manager. 
Reading period: Jan. 1-June 30. Quarterly. 
Contact: The Editors, The Threepenny 
Review, P.O. Box 9131, Berkeley, CA 
94709. 510-849-4545. Wendy Lesser:  
wlesser@threepennyreview.com 
threepennyreview.com

F N P $ THE TISHMAN REVIEW 
Published online, electronically and in 
print. Seeks work that offers new insights 
into the human condition, from serious 
pieces to humor, written by authors both 
established and emerging. Simultaneous 
submissions allowed year round through 
online platform only. Genres include 
short fiction, poetry, creative nonfiction 
and book reviews. Contact: The Tishman 
Review. thetishmanreview@gmail.com 
thetishmanreview.com

F N  TRAINLESS MAGAZINE
Travel magazine focusing on sports, living 
abroad and intercultural relationships. 
Novice and career writers from all over 
the world welcome to submit fiction and 
nonfiction between from 500 and 2,000 
words. Submissions via online platform 
only. Contact: Trainless Magazine. 
Kristyn Bacon, Editor. +4915787803819. 
trainlessmagazine@gmail.com  
trainlessmagazine.com

N P THE VOCABULA REVIEW
Online journal publishes essays and 
poetry related to the English language, 
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MARKETS

culture and society, including grammar, 
effects of bad language on society, prose 
rhythm and rhetoric, glossaries of words 
for specific topics, etc. See guidelines for 
essay topic suggestions and poetry guide-
lines. Submit by email only. Contact:  
The Vocabula Review. editor@vocabula.com 
vocabula.com

F N P WORLD LITERATURE TODAY
Award-winning journal featuring world 
literature and culture for over eighty 
years. Features fiction, nonfiction,  
poetry, interviews and translations on  
literature, politics and culture. Submit 
year round via email or postal mail.  
Contact: World Literature Today.  
University of Oklahoma, 630 Parrington 
Oval, Suite 110, Norman, OK 73019. 
405-325-4531. tdstubb@ou.edu  
worldliteraturetoday.com

SCIENCE FICTION AND FANTASY
F N P $ ANALOG SCIENCE FICTION 
AND FACT 
Seeks science fiction with strong charac-
ters and science/technology connection, 
articles about current science frontiers, 
poetry and art. Looks for stories in which 
some aspect of future science or technol-
ogy is integral to the plot. Submit using 
online submission manager. Contact: 
Trevor Quachri, editor, 44 Wall Street, 
Suite 904, New York, NY 10005.  
analog@dellmagazines.com  
analogsf.com

F N P FAIRY TALE REVIEW 
Publishes new fairy tales along the 
spectrum of mainstream to experimental, 
fabulist to realist, that help raise public 
awareness of fairy tales as a diverse, in-
novative art form. Also accepts scholarly, 
hybrid and illustrated works. Submit 
through online submission manager.  
Contact: Fairy Tale Review. Kate  
Bernheimer, Department of English, 
Modern Languages Building, University 
of Arizona, Tucson, AZ 85721.  
ftreditorial@gmail.com 
fairytalereview.com

F P $ LEADING EDGE 
Publishes science fiction and fantasy and 
some poetry. Interested in new writers. 
Submit manuscript by email or regular 
mail. No simultaneous submissions. 
Semiannual. Contact: Leading Edge 
magazine, Attn: [Genre] Director,  
4087 JKB, Provo, UT 84602.  
fiction@leadingedgemagazine.com  
leadingedgemagazine.com

F $ THE MAGAZINE OF FANTASY & 
SCIENCE FICTION
Devoted to science fiction and fantasy 
readers. Submit completed manuscript by 
regular mail. Prefers character-oriented 
stories and especially seeking science fiction 
and humor. No simultaneous submissions. 
Submit via regular mail or online submis-
sion form. Bimonthly. Contact: C.C. Finlay, 
Editor, The Magazine of Fantasy & Science 
Fiction, P.O. Box 8420, Surprise, AZ 85374. 
Email through website. sfsite.com/fsf

F N MORPHEUS TALES
Digital magazine featuring character-
driven horror, science fiction and fantasy. 
Also accepts articles, interviews and 
reviews, plus genre artwork. Check  
website for submission deadlines.  
Submit by email only. No simultaneous 
submissions. Contact: Morpheus Tales.  
morpheustales@blueyonder.co.uk 
morpheustales.wix.com/morpheustales

MYSTERY
F $ ALFRED HITCHCOCK MYSTERY 
MAGAZINE Features original, unpub-
lished mystery short stories; must involve 
a crime or the threat or the fear of one. 
Welcomes new authors. Prefers submis-
sions via online platform, though paper 
submissions are still accepted. Contact: 
Alfred Hitchcock’s Mystery Magazine,  
267 Broadway, 4th Fl., New York, NY 10007. 
alfredhitchcockmm@dellmagazines.com 
themysteryplace.com/ahmm

F $ ELLERY QUEEN’S MYSTERY 
MAGAZINE
Features all types of mystery short stories. 

Interested in new authors. Needs hard-
boiled stories as well as “cozies,” but not 
interested in explicit sex or violence. No 
true detective or crime stories. Submit 
by online submission manager. Contact: 
Ellery Queen Mystery Magazine, 44 Wall 
Street, Suite 904, New York, NY 10005.  
elleryqueenmm@dellmagazines.com  
themysteryplace.com/eqmm

N MYSTERY READERS JOURNAL 
Publishes short reviews and articles on 
the issue’s chosen theme. Check website 
for calendar of issue themes. No fiction. 
Quarterly. Contact: Janet A. Rudolph, 
Editor. The Mystery Readers Journal,  
P.O. Box 8116, Berkeley, CA 94707.  
janet@mysteryreaders.org  
mysteryreaders.org

N $ MYSTERY SCENE
Features author profiles, criticism, articles 
and reviews of fiction, reference/nonfic-
tion, children’s books, audiobooks and TV 
and film in the mystery and crime genre. 
Send queries only. Check website for 
submission deadlines. 5x/year. Contact: 
Mystery Scene Magazine, P.O. Box 2200. 
Radio City Station, New York, NY 10101. 
212-765-7124. See website for editors’ 
email addresses. mysteryscenemag.com

F $ THE STRAND MAGAZINE
Publishes mystery stories, detective  
stories, tales of terror and the supernatu-
ral. Submit stories of 2,000-6,000 words  
by postal mail. Quarterly. Contact:  
The Strand Magazine, P.O. Box 1418, 
Birmingham, MI 48012. 1-800-300-6652. 
strandmag@strandmag.com 
strandmag.com

F SUSPENSE MAGAZINE
Features suspense, mystery, thriller and 
horror short stories. Submit stories be-
tween 1,500 and 5,000 words by email.  
No attachments. Monthly. Contact: 
Suspense Magazine, 26500 Agoura Rd. 
#102-474, Calabasas, CA 91302.  
stories@suspensemagazine.com  
suspensemagazine.com
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CRITIQUING/EDITING
A CUTTING-EDGE EDIT. Respect for your  
voice. Free sample edit. Amazon bestsellers.  
$2/double-spaced page. BA, UCLA; 2yrs  
Master’s work. 30 years experience. Quick 
response. kathleen_editor@yahoo.com,  
www.bookeditor-bookcovers.net

AT FOSTER-AKIN EDITING SERVICES  
your manuscript receives intensive line-by-line 
editing from a published author and seasoned 
editor. $2/page. I have helped clients become 
AWARD-WINNING writers. Prospective clients 
receive complimentary 5-page edit.  
Foster-Akin-EditingServices.com. 

EDITING WITH PANACHE. Editor-writer is an 
acclaimed novelist, biographer, critic, and creative 
essayist. Fiction and nonfiction. Responsive and 
meticulous. Competitive rates. Free 10 page sample 
edit with critique. Geoffrey Aggeler, Ph.D. (805) 966-
9728 or e-mail geoffaggeler@editingwithpanache.com 
(Website: www.editingwithpanache.com)

HIGH-QUALITY EDITING FOR WRITERS of Fiction. 
Can be especially helpful to unpublished or first-
time writers. Honest, constructive, meticulous 
feedback. Free sample edit. New Leaf Editing. 
www.newleafediting.com or e-mail  
martikanna@comcast.net

PRINTING/TYPESETTING

 
 

PROMOTIONS
WEB DESIGN RELIEF: Professional author websites 
starting at $399. Take advantage of our unique POV 
in the industry – helping creative writers achieve 
their dreams since 1994. Turn visitors into fans. 
Free tips on our site: www.WebDesignRelief.com

SERVICES
BOOK SIGNING COMING UP? We’ve got you 
covered. We’ll print, bind and ship your books in 2 
days. High quality perfect bound books, full-color 
covers, easy ordering, helpful staff. Order 100 or 
more and get 25 free. Casebound and Coil-bound 
also available. Visit www.48HrBooks.com or call 
800-231-0521 for details. Our authors just love us!

DON’T HAVE TIME to submit your creative  
writing? Submission leads and cover/query letter 
tips. Receive our FREE e-newsletter today! 
In Our 21st Year! Writer’s Relief, Inc.,  
866-405-3003, www.WritersRelief.com

EBOOK ADAPTATIONS: We’ll adapt your book to 
an eBook, and we do it fast. You’ll own the files, 
and be able to sell them anywhere. We create 
MOBI (for Kindle) and ePUB (for all other readers) 
Easy ordering, low prices. See the Cost Calculator 
right on our website: eBookAdaptations.com

eBook Adaptations
Let us convert your book to eBook, for iPad,  
Nook, Kindle and all other eBook readers,  
all within a couple of days. Professionally  

converted, low prices, easy ordering.

www.eBookAdaptations.com

Writer’s Relief, Inc.

FREE Insider’s SECRETS via e-mail. Subscribe 
to Submit Write Now! Publishing Leads & 
Tips 866-405-3003 – In Our 21st Year!

www.WritersRelief.com

48 Hr Books
We print, bind and ship high quality books 

in 2 days! Hard cover books in 5 days. 
Get 25 free with orders of 100 or more. We even 

answer our phones!  Call us ... 800-231-0521

www.48HrBooks.com

For more information about advertising, please call (617) 706-9080.Website Directory

Unlock the potential of your manuscript!

web: withpenandpaper.com, phone: 310.828.8421,  
email: helga@withpenandpaper.com

Helga Schier, PhD, published 
author and editor with years of 
experience at major publishing 
houses offers comprehensive, 
personalized, constructive and 
effective editorial services.

READERS should use caution when entering 
into any legal contract with a literary service 
offering agenting-type assistance; publishers who 
charge, rather than pay, an author for publication; 
publishers who require a purchase before 
publication and contests that charge high entrance 
fees. The Writer also recommends requesting a list 
of references and submission guidelines before 
submitting a manuscript. If you have any concerns 
regarding the advertiser’s commitment or claims, 
please contact the advertiser and make certain 
all questions are answered to your satisfaction.
ADVERTISERS We do not accept ads from agents 
or businesses that charge a reading or marketing 
fee; Subsidy Publishers: Copy of contract. In 
order to effectively handle questions from our 
readers regarding the products and services 
of our advertisers, the staff of The Writer asks 
that you provide us with some supplemental 
information, especially for first time advertisers. 
Examples include—Contests: Fee requirements, 
prizes and if purchase is necessary to qualify; 
Correspondence Schools: Copy of student’s 
contract,  copy of crit iqued assignment, 
documentation if course is accredited; Editing 
Services: Resumes showing qualifications of 
service providers, a sample critique, general cost 
of services; Literary Services: General cost of 
services, resume of service providers, verification 
that at least 50% of business income is from 
commission on sales. For our private records, 
please provide us with a street address and 
contact telephone number. The Writer reserves 
the right to reject or cancel any advertising 
which at its discretion is deemed objectionable, 
misleading or not in the best interest of the reader.
Send Your Ad To: The Writer, Sales Account Manager 
25 Braintree Hill Office Park, Suite 404 Braintree, 
MA 02184 or call (617) 706-9080 E-mail: jdesrosier@
madavor.com Major credit cards accepted.

Advertise in

Classifieds

Custom marketing 
packages available 
upon request.
Contact Jordan Desrosier  
at 617.706.9080 or  
jdesrosier@madavor.com

Classifieds
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You can tell from the 
chapter titles – “Spell-
ing Is for Weirdos” 
“Who Put the Hyphen 

in Moby-Dick” – that Mary Norris’ 
first book, Between You & Me:  
Confessions of a Comma Queen is 
not the usual sober, finger-point-
ing collection of rules for writers. 
Entertaining as well as instructive, 
it’s a breezy read that humanizes 
the nuts and bolts of writing via 
engaging storytelling. Norris takes 
construction, usage and self-editing 
seriously, but the longtime copy 
editor for The New Yorker is no 
obsessive. “I like to help a writer 
find the optimum form for a sentence so 
that it says what the writer wants it to say 
in a compelling way,” she says. “But you 
could spend so much time reading 
books on usage that you would have no 
time left to write.”

The mechanics: It’s fine to pay attention 
to punctuation, grammar and spelling, 
and it’s not a bad way to procrastinate 
while you’re trying to think of what 
comes next, and you definitely want to 
turn your attention to it toward the 
end. It’s a mark of respect to polish a 
piece at the technical level before giv-
ing it to an editor. Some writers are 
more attuned to the details than oth-
ers, but you can’t stand over yourself 
with a whip while you’re writing. The 
writer has a built-in editor, and you 
have to ignore that editor while you’re 
first generating the writing. Otherwise 
you will write by what a friend of mine 
used to call “the constipation method.” 

James Joyce did without punctuation, 
didn’t he? And he was great, so he is 
the best of the worst offenders. Henry 
James punctuated everything mania-
cally, and he was great, too. 

The serial comma: I like it. I know that 
the knock on the serial comma is that it 
is unnecessary. Its champions say that it 
prevents ambiguity, but such cases are 
actually rare. My sense is that word order 
is supreme, and if your words are in the 
right order they punctuate themselves. 
The comma was originally a way to 
separate things, to keep them clear.  
So sometimes you break a rule and put 
in a comma even though there’s a rule 
about, say, not having a comma between 
two elements of a compound predicate. 
Punctuation is sometimes for pacing but 
above all for clarity.

Shaping dialogue: While it’s acceptable 
to reconstruct the way people talk,  
a little goes a long way in dialogue, 

and slang ages fast. I could not 
read Precious. But there is a book 
coming out in August by Eli Got-
tlieb, Best Boy, in which the nar-
rator is autistic and his voice 
evokes his world in a mind-
bending way that makes him 
real. I loved that.

Spell-check: There are good 
writers who are not good spellers 
and who let things slip. For them, 
spell-check is good insurance. 
Otherwise spell-check is like 
the calculator: I worry that 
overreliance on it will keep chil-
dren from learning the basics. 

Advice: The best way to learn is not by 
studying manuals and rules but by read-
ing well-edited prose and trying to stay 
alert to the details. Of course, we read 
first for content and story, and if you 
are absorbed in what you’re reading, the 
punctuation disappears. It’s supposed to – 
it shouldn’t be distracting. So you learn 
by osmosis. A friend who was also a 
copy editor told me, “Know your enemy.” 
She meant the copy editor within, who 
was strangling the writing. Think of it 
this way: you’ve got to leave something 
for someone else to do. My first writing 
teacher was my older brother, who taught 
me to be concise. When you’re describ-
ing something, don’t pile up sentences, 
even if they’re good ones, but “pick the 
biggest one and fire.” 

Jeff Tamarkin is associate editor of JazzTimes. 

He lives in Hoboken, New Jersey, with his wife, 

novelist Caroline Leavitt.

Mary Norris

BY JEFF TAMARKIN 



You’ve only got a few seconds to grab a buyer’s 
attention. Make those seconds count with Gold or 
Silver Foil Stamping!

Look at today’s bestsellers. Virtually every one has 
a foil stamped cover. The big publishers know that 
foil stamping is well worth the added cost, because it 
attracts attention from potential buyers.

Until now, foil stamping just wasn’t an option for 
self publishers. But that’s all changed now, because 
48 Hour Books offers foil stamped book covers at 
a very reasonable cost, and a great turn-around time. 
You’ll still get a beautiful full-color cover, but now you 
can add Foil Stamping as well. So make your next book 
stand out from the crowd ... because people really do 
judge a book by its cover.

Stand Out from the Crowd with

Foil Stamped Book Covers

We’ll take $50 off 

Use discount code: 

Writer2015

valid thru 8/31/15

Foil Stamping only adds three days to our production time!

800-231-0521
info@48HrBooks.com

NOBODY can do
what WE do!

Fastest Book Printers in the World

Same Day service available!

Great Customer Service

(Unbelievable, right?)
independent reviews -- they’re incredible!

      (see the link on our homepage, www.48HrBooks.com)

25 Free Books if you order 100 or more
eBook Conversion 
ISBN and barcodes
We use PUR adhesive - our books are “bound to last”
Designer Covers - Cloth, Leather, and more
Dust Jackets
Blind Embossing, Foil Stamping
Layout and Design ... and much more!



Sign up for a free 10-day trial today!

The most poweful suite of writing 
tools ever assembled in one program

Contact us toll free at 1-866-848-8484 or online at www.masterwriter.com 

In our daily conversation and in our writing, we tend to use vocabulary that we are 
familiar and comfortable with. This can be limiting and in some cases redundant, 
especially when there are time contraints. If you’re looking for the right word, a search 
in MasterWriter will instantly give you all the possibilities, and from this rich source of 
descriptive words, you will find new and colorful ways to paint word pictures.

The keys to the “theater of imagination” are descriptive words. Why be limited to 
what you can remember, when you can have all the possibilities in an instant.

MasterWriter 3.0 
is good to go on all devices.


