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“It’s kind of fun to do the impossible.”

W a l t  D i s n e y



C U S T O M  S H I R T S .  M A D E  S M A R T E R .

1. Create your custom size by

answering 10 simple questions

at propercloth.com.

2. Shop from hundreds of

styles and conveniently

order online.

3. Shirts are made to

order and ship to your door.

Perfect fit guaranteed.
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The patterned shirt is back in a big way. 
We look to a legend for inspiration.  

HAWAII 2.0

STYLE

Clockwise from top: Rum, DON PAPA. Sunglasses, VUARNET. Detroit Tigers cap, DETROIT ATHLETIC CO. Tapered jeans, HAN KJØBENHAVN.  
Floral shirt, SAINT LAURENT. Speargun, RIFFE. Fragrance, ACQUA DI PARMA. Watch, CHRONOSPORT. Wetsuit, BODY GLOVE.  

Ferrari 308 GTS diecast model, LEGACY MOTORS. Boat shoes, SPERRY. For more information, see page 94.

B
A

C
K

G
R

O
U

N
D

: 
C

O
U

R
T

E
S

Y
 

O
F

 
R

Y
A

N
 

P
R

IE
S

T
; 

P
R

O
D

U
C

T
S

: 
C

O
U

R
T

E
S

Y
 

O
F

 
T

H
E

 
B

R
A

N
D

S
; 

 

IN
S

E
T

: 
©

C
B

S
/

U
N

IV
E

R
S

A
L

 
T

E
L

E
V

IS
IO

N

Hawaiian shirts aren’t just for cruise ships anymore. Tropical patterns 

are having a moment, and no one wore them better than Tom Selleck. 

Magnum wouldn’t be caught dead in a bulky Tommy Bahama button-

up. Instead, he’d opt for a fitted Saint Laurent, tucked into a pair of 

vintage washed denim jeans by Han Kjøbenhavn. Throw on a Detroit 

Tigers hat, Vuarnet aviators, and Sperry boat shoes to complete the 

look. After wrapping up a day of private investigating on Higgins’  

dime, take a liberal shot of Don Papa rum to put a little Selleck-like  

hair on your chest (and upper lip) before heading out on the water for 

some fun. Later, splash on a little Acqua Di Parma before picking up 

your date in an old-school Ferrari. 
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The cowboy look never goes out of fashion. 
Here’s how to get it right. 

GO WESTERN

STYLE

Clockwise from top left: Suede vest, SCULLY. Denim shirt, DIESEL. Throw blanket, PENDLETON. Western boots, TONY LAMA.  
Bandana, PENDLETON. Whiskey, JACK DANIEL’S. Southwest ring, DAVID YURMAN. Feather spur, SMARTPAK. Holster, EL PASO SADDLERY CO.  

Alligator belt, MAVERICK. Cowboy hat, EDDY BROS. For more information, see page 94.
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“When a man’s got money in his pocket,” Clint Eastwood says in the 

classic Western A Fistful of Dollars, “he begins to appreciate peace.” 

Maybe you’ve got a little money in your pocket, too, but you’re not 

quite ready for peace and quiet yet. Nothing evokes freedom,  

adventure, and rugged masculinity like cowboy style. You’ve just got 

to modernize it a bit. Start with a tailored Diesel shirt made of soft 

chambray—there’s no reason a cowboy can’t be comfortable—and 

throw on a classic suede vest by Scully. Go for clothes that are lasting 

and meant to be worn, just like these Tony Lama lizard-skin boots. 

And don’t be afraid to accessorize; add a touch of color with a  

turquoise David Yurman ring. When you’re out west, you’ve got to 

keep warm—so remember to layer, and always carry a bottle of Jack. 
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REBEL, REBEL

Free shipping and returns. Order online or call 844.482.4800.

Introducing the Uptown Maverick. Like a well-worn leather jacket, this street boot feels as 

good on as it looks. Designed in California and handcrafted in Portugal. Step in. Zip up. Rumble.



Get in shape on your own terms 
with these luxury fitness accessories 

HOME TURF

GROOMING
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The Peloton exercise bike is the ultimate  

in-home experience for the executive whose 

hectic schedule doesn’t allow for lengthy  

sessions at the gym. After a rigorous ride, 

add some definition with Hock dumbbells— 

so gorgeously crafted they might as well be 

home decor. Nue Co.’s plant protein powder 

helps with recovery, while Perricone MD  

hydrating cream, Pai skin tonic, and Yves Saint 

Laurent fragrance will keep you fresh for the 

rest of your busy day. 

S t y l e d  b y  O L I V I A  P E R RY  &  PAU L  O ’ D E A 

P h o t o g ra p h e d  b y  M A R K  P L AT T



Bike and cycling shoes, PELOTON.  

Shirt, BLK RBN. Training shorts, training 
tights, and sport socks, ADIDAS. Hat, MAXIM 

(stylist’s own). Water bottle, S’WELL. 

Opposite, clockwise from top: Hydrating 
cream, PERRICONE MD. Plant protein, THE 

NUE CO. Mud mask, OMOROVICZA. Skin 
tonic, PAI. Hair oil, KÉRASTASE. Jump rope 

and dumbbell, HOCK. Fragrance, YVES SAINT 

LAURENT. For more information, see page 94.



Russian 
Rule

AUTO FOCUS

14	 N OV E M B E R 	2 017 	 maxim.com

No team has dominated off-road truck races like 
the famed Dakar Rally more than KAMAZ. 
The Russian squad has won seven of the last 
nine runs of the roughly 5,500-mile Dakar, and 
its trucks finished first and second in the most 
recent event. The winning team of Eduard 
Nikolaev, Evgeny Yakovlev, and Vladimir Ryba-
kov finished the 12 stages of the 2017 race in less 
than 28 hours, obliterating the competition and 
reclaiming the title from the Iveco team, who  
displaced the Russians in the 2016 race.

The team’s current racing model, the 
KAMAZ-4326, is a behemoth, tipping the scales 
at a gross weight of more than 22,000 pounds 
when fully loaded. It can cross inhospitable  
terrain at speeds of up to 100 mph thanks to 
its 13-liter, six-cylinder turbocharged Cummins  
diesel engine, which produces 980 horsepower 
at a mere 2,400 rpm. The KAMAZ-4326 can  
summon an absurd 4,300 newton meters of 
torque to get the truck moving, and with a 
16-speed gearbox, it can reach high speeds 
as easily as it tackles low-speed obstacles and  
elevation changes. 

KAMAZ’s parabolic leaf-spring, gas-charged 
shock absorbers help soften the impact of land-
ing an 11-ton truck after launching it off sand 
dunes. Crew seats are designed to absorb what 
would otherwise be bone-shattering landings. 

New regulations are being introduced for 
the 2018 Dakar Rally, so the KAMAZ-Master 
team continues to develop and refine its trucks. 
While the team’s entries are commonly seen in 
the red, blue, and yellow livery colors of spon-
sor Red Bull, its next rally-winning truck might 
have a sleeker appearance. The KAMAZ-43509, 
decked out here in a monochromatic “stealth” 
paint job, features a full bonnet (hood), with 
the engine located in front of the cab. It’s a  
design concept with which other teams have had  
success, and KAMAZ is giving it a full evalua-
tion. The team has yet to decide if it will replace 
its tried-and-tested platform. The Russians’  
criterion is simple: Dominate or forget it. 

KAMAZ has reclaimed the mantle of 
the world’s best truck-racing team

Te x t  b y  K E I T H  G O R D O N
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S U B SC R I B E  TO



How James Glickenhaus challenged his Italian idols and created 
some of the fastest cars on the planet
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It’s just a small piece of metal: a yellow-and-

black emblem featuring a prancing horse and 

the initials S F, for Scuderia Ferrari. But as 

James Glickenhaus pried off the universally  

revered badge from the car’s body panel, he 

wasn’t just breaching etiquette—he was boldly 

declaring his independence. 

One of the biggest and most passionate  

Ferrari collectors alive, Glickenhaus not only 

signaled that he was cutting ties with the 

world’s foremost supercar builder; he planned 

to beat the carmaker at its own game, building 

his own cars with superior design and  

improved performance, and even earning  

on-track victories at some of the world’s most 

prestigious races. Ferrari’s biggest fan had  

become Ferrari’s biggest challenger.

Glickenhaus has found success in diverse 

areas. He wrote and directed eight Hollywood  

films before moving into a profitable career in 

finance. He has also curated an automotive  

collection composed of the most exotic of cars. 

His passion reached a tipping point when 

representatives of Pininfarina, the legendary 

Italian coachbuilder, contacted him about com-

missioning a truly special project. Glickenhaus 

envisioned a combination of the beautiful, 

sculpted lines of his 1967 P3/4 and the perfor-

mance of the current Ferrari lineup, specifically 

components from his recently purchased Enzo 

Ferrari, a multimillion-dollar performance- 

focused hypercar with few rivals. The result of 

this partnership, the Ferrari P4/5 by Pininfarina, 

is widely regarded as one of the most impressive 

vehicles on the planet (a member of the Saudi 

royal family supposedly offered $40 million for 

the car and was rejected). 

Despite the acclaim, Glickenhaus wasn’t 

satisfied with what he had been able to achieve 

with the P4/5. He wanted to win the Nürburg-

ring 24 Hour endurance race, and to that end 

he commissioned the P4/5 Competizione, part-

nering with independent consultant Paolo 

Garella and founding a new organization for 

this build, Scuderia Cameron Glickenhaus 

(SCG). Built using components from a racing- 

legal Ferrari 430, the car was soon obliterating 

records at the Nürburgring, competing in the 

2011 race before winning the 2012 experimental 

class. When Ferrari expressed displeasure at 

the competition on the track using its brand 

and logo, the P4/5 C shed the Ferrari name and 

badge. 

Glickenhaus now possessed two of the 

most desirable machines in the automotive 

world. But he was also in control of something 

just as significant: Scuderia Cameron Glicken-

haus, an elite design and racing team formed to 

help achieve the goals of the P4/5 project.  

Glickenhaus soon conceived the team’s next 

great project, the SCG 003.

SCG got to work. Glickenhaus wanted 

more than just to win the Nürburgring 24 

Hour; he wanted to do it in style. 

The results of these efforts were the limited-

edition hypercars SCG 003 C (Competizione), 

the SCG 003CS (Competizione Stradale), and 

the SCG 003S (Stradale). Typically, automakers 

start with a road version of a car before  

tuning it for the track, but Glickenhaus decided 

that the opposite approach was preferable and 

started with the racing version.  

Te x t  b y  K E I T H  G O R D O N

The SCG 003S features an aerodynamic  
front end similar to Formula One designs
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First to arrive was the C, a racing-focused 

model that, in accordance with FIA and other 

racing organizations’ regulations, was outfitted 

with a 550-horsepower, 3.5-liter Honda V-6.  

Despite the limitation, the C has recorded blis-

teringly fast times around the Nürburgring,  

including a record-setting 6:33. 

Next came the 003CS, a sort of hybrid  

between the racing C and the yet-to-be-built 

road-focused S. The car is a V-8 road-legal  

vehicle, but a V-6 engine can easily be swapped 

in for track races. 

Last up is the 003S, the Stradale, with a 

twin-turbo, 4.4-liter V-8 producing around 750 

horsepower paired to a seven-speed, dual-

clutch gearbox. The aero package, so aggres-

sive on the C and CS models, is toned down for 

the S to ensure that the car’s ability to reach a 

top speed of 217 mph doesn’t sacrifice comfort  

or reliability in daily driving.

Glickenhaus aims to produce three cars this 

year and eight in 2018, each priced at up to  

$2 million. With a new GT racecar costing  

$25 million to design and build, and customized 

supercars going for upwards of $5 million,  

the SCG 003 offers unbeatable performance 

and design, with a reasonable price tag… 

relatively speaking.

From top: Glickenhaus’ 1967 Ferrari P3/4; the P4/5, a collaboration with Pininfarina; and the SCG 003S,  
also called the Stradale, the road-focused version of the 003 series.
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TELEV IS ION
How will television evade its usual post-Emmys 

slump? David Mackenzie (Hell or High Water)  

directs the premiere episode of the USA Network’s 

Damnation (Nov. 7), a 1930s-set Western centered on 

two warring characters: a revolutionary preacher and 

the industrialist tycoon hell-bent on stopping him. 

In the war for streaming supremacy, Netflix stands 

its ground with Godless (Nov. 22), a Western mini-

series helmed by Steven Soderbergh that stars Jeff  

Daniels as a vengeance-seeking outlaw. Hulu hopes 

its second Margaret Atwood adaptation, Alias Grace 

(Nov. 3), will captivate audiences like Emmy winner 

The Handmaid’s Tale did. It features a breakout per-

formance by Sarah Gadon as a mild-mannered maid  

accused of murdering her employer in the 1800s.

M U S I C
Welsh rock band Stereophonics marks its 

20th anniversary with its 10th studio album, 

Scream Above the Sounds (Nov. 3). 

Frontman Kelly Jones told NME the new LP is 

characterized by grand anthemic sounds and 

a populist message at its core: “The climate 

of the world is very upside down right now… 

I’m a very observational kind of writer. I write 

from the people’s point of view: the working 

classes.” Also staging a comeback is English 

singer-songwriter 

Morrissey with his 

11th studio album, 

Low in High 

School (Nov. 17). 

You may know him 

from a little band 

called The Smiths.

Aaron Sorkin’s directorial debut, Hulu’s next Margaret Atwood  
adaptation, Mad Men creator Matthew Weiner’s first novel, and more

Month in Culture

Te x t  b y  T H O M A S  F R E E M A N

BOOKS
Matthew Weiner, who created 

one of the defining TV shows 

of the past decade, Mad Men, 

makes his literary debut with 

Heather, the Totality (Nov. 7). 

Its publisher describes the 

novel as “a dark fable set in 

contemporary Manhattan…

about three people from two 

worlds who are on a collision 

course in pursuit of a beautiful 

child.” Andy Weir, whose first 

book, The Martian, was made 

into a splashy Matt Damon 

film of the same name, is 

under similar pressure to 

match his past success. His 

follow-up,  Artemis (Nov. 14), 

details the quotidian stresses 

of directionless twentysome-

thing Jazz, who just so  

happens to live in the first 

colony on the moon.

FILM
Kenneth Branagh has the chance to make detective 

Hercule Poirot, the mustached hero of  Murder on 

the Orient Express (Nov. 10), his own, even if    36 other 

actors have taken on the role before him. The stakes 

are high for awards darling Jessica Chastain, who 

portrays underground “poker princess” Molly Bloom 

in Aaron Sorkin’s directorial debut, Molly’s Game  

(Nov. 22). You may not recognize him under that bald 

cap, but Gary Oldman is set for a career-defining per-

formance in the World War II drama  Darkest Hour 

(Nov. 22). Oldman’s transformation into British Prime 

Minister Winston Churchill, who rallied Britain to  

defeat Nazi Germany, could at last land him an Oscar.

This November sees many of the biggest names in Hollywood vying for award-

season recognition—and your attention. Sure, you’ll probably catch Justice 

League (Nov. 17) like everybody else, but this is also a month for more cerebral 

cultural fare. Here’s your guide to some of the best.  
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AN AMERICAN CLASSIC SINCE 1934.
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David Harbour was a workingman’s actor growing disillusioned with Hollywood when a script about 
a bunch of Midwestern kids battling supernatural forces fell into his lap…and everything changed 

THE 

STRANGEST THING

LEADING MAN

Te x t  b y  m i tc h  m oX l e y
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Last January, as protesters stormed airports around the country to rally 

against the White House–issued travel ban, David Harbour delivered an 

impassioned speech during the SAG Awards in Los Angeles. The cast 

of the sleeper Netflix hit Stranger Things was onstage accepting the award 

for outstanding performance by an ensemble in a drama series. It was just 

days after the ban took effect, and Harbour felt that attending an awards 

show was kind of frivolous, all things considered. After costar Winona  

Ryder handed him the bulky statue, Harbour, who plays troubled small-

town police chief Jim Hopper in the show, took the mic.

“In light of all that’s going on in the world today, it’s difficult to celebrate 

the already celebrated Stranger Things,” Harbour said, his voice forceful. “But 

this award from you, who take your craft seriously and earnestly believe, 

like me, that great acting can change the world, is a call to arms from our 

fellow craftsmen and -women to go deeper, and through our art to battle 

against fear, self-centeredness, and exclusivity…by revealing intimate truths 

that serve as a forceful reminder to folks that when they feel broken and 

afraid and tired, they are not alone. We are united in that we are all human 

beings and we are all together on this horrible, painful, joyous, exciting, and  

mysterious ride that is being alive.”

The audience stood and roared, and in the days that followed the 

speech went viral, viewed over two million times on YouTube. It wasn’t  

political, Harbour insists, but instead a cultural plea. He was asking his peers: 

What kinds of stories do we want to tell? What kind of world do we want to 

reflect on-screen? “If we can make little ripples in the pond in certain direc-

tions,” Harbour says today, as the show’s much-anticipated second season 

begins streaming, “maybe those ripples can somehow effect social change.” 

Harbour has been a workingman’s actor for more than two decades, and 

with Stranger Things, the 42-year-old has finally found the kinds of stories he 

wants to tell. He was an underdog choice to emerge as the breakout star in 

the nostalgic series that evokes Steven Spielberg’s dreamlike films from the 

eighties. But then again, Stranger Things is an underdog story itself. 

The project couldn’t have come at a better time for the New York–

based actor. He received the script just after NBC canceled State of Affairs, 

in which Harbour costarred. He was in a dark mood and didn’t think he’d 

land the part—he figured Netflix would be looking for more star power. It’s 

not as though Harbour hadn’t experienced career success before Stranger 

Things—he’d had roles in art house fare and blockbusters alike, including 

Brokeback Mountain, Quantum of Solace, Black Mass, Revolutionary Road, and 

End of Watch, and he’d been nominated for a Tony in 2005 for Who’s Afraid of 

Virginia Woolf ?—but he had never broken out as a leading man. 

Harbour says he was in a “deeply cynical place about my abilities and 

telling meaningful stories in the Hollywood environment.” He later mused 

to the Los Angeles Times about quitting acting, a comment he now admits was 

a slight exaggeration. “For about five or six years I was kind of like the ‘other 

cop’ in something, or I was the best friend, or the killer.” He felt like another 

cog in the big entertainment machine; at one point he tried to get out of a 

part in a big-budget movie to do a Shakespeare play. “I was like, ‘Look, I’ll 

come when they call and when I need to make some rent, but I’m not going 

to throw my heart to really invest myself in this industry.’ And then Stranger 

Things came along and I met these guys, the Duffer brothers, and that all 

turned around completely.”

The Duffer brothers—33-year-old North Carolina natives Matt and 

Ross, who had previously written and directed the small horror film  

Hidden—had developed an idea about a show focused around mysterious 

occurrences in the fictional Indiana town of Hawkins in 1983. The script 

dripped with eighties longing, inspired by the works of Stephen King and 

John Carpenter as well as Spielberg. 

It reminded Harbour of the unbridled joy he experienced going to the 

cinema as a child in the eighties. He auditioned for the role of Hopper, who 

is investigating the mysterious disappearance of a young boy. On paper, 

the character reminded him of Roy Scheider’s police chief, Martin Brody, 

in Jaws, or Nick Nolte in 48 Hrs., with just a dash of Indiana Jones thrown 

in. Harbour wanted to craft Hopper as a wounded man—flawed, not a  

traditional barrel-chested hero. He wanted Hopper to have a paunch,  

a receding hairline, and the look of a perpetual hangover. Hopper likes to 

smoke cigarettes and punch people. 

The portrayal was a risk—how would audiences respond to a hero who 

could barely get out of bed in the morning?—but it paid off. Hopper is  

relatable, and he becomes a hero for our time: a man who doesn’t know how 

to figure it out, figuring it out. Surround him with a group of charismatic 

kids and you have a collection of underdogs that everyone could root for. 

And just about everyone did: Stranger Things is both a critical and audience  

darling and a multiple award winner, and Harbour himself was nominated 

for an Emmy. 

“One of the great things about Stranger Things is that you take these  

people that are really incapable and really a mess and they’re ordinary  

people, and then they go and do an extraordinary action,” Harbour says. “I 

want people to feel like, ‘Look, I’m just a schlub like you.’ Because I am—I’m 

not in perfect shape, I’m not in perfect lighting, I’m not looking great. That’s 

the thing when you watch Hopper—you’re like, ‘This is the dude that’s going 

to kill the monster? I could totally be that dude. I sleep late…I cannot deal 

with these situations.’ And I think that’s really fun as an audience member, 

to truly identify more with the lead character, as opposed to being in awe of 

them and being like, ‘Whoa, they do so many sit-ups.’ ” 

Speaking to Harbour, it’s clear that Stranger Things is much more to him 

than simply a vehicle for his own success. He displays a deep affection for 

his character, and for the show itself. Stranger Things means something to 

Harbour; he binge-watched the first season, just like everyone else. 

But Stranger Things has undeniably opened doors. Harbour is set to 

take over the titular role in the Hellboy franchise, and the show has given 

him a platform to influence people and the culture—hence his SAG speech. 

Not that he’s totally content—“My divine dissatisfaction as the artist…never 

ends”—but he’s embracing the challenges offered by his newfound success. 

“I really want to tell stories that I believe in, like Stranger Things, and let’s 

see if people want to watch that. And let’s see if my voice has that kind  

of resonance.”
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Why bartenders around the world can’t stop experimenting on a classic

NEGRONI RIFFING

drink

Te x t  b y  JA K E  E M E N

The Negroni, more than the martini or the  

Manhattan, has become the cocktail that  

signals you know what you’re doing: a nod to 

the bartender that you’re not messing around.  

Campari, sweet vermouth, and gin stirred  

together to achieve spirituous harmony—bitter 

but bright, sweet but strong.

Invented in 1919, it’s a classic, but it’s also 

spurred countless twists and riffs over the years. 

Consider the Negroni Sbagliato, which trans-

lates to the “wrong” or “false” Negroni. Legend 

goes that at Milan’s Bar Basso, a bartender 

mistakenly swapped gin for sparkling wine, but 

the customer loved it and voilà: The Sbagliato 

negroni Bianco

1 ounce brooklyn gin

½ ounce martini & rossi bianco vermouth

½ ounce noilly prat dry vermouth

1 ounce kina l’avion d’or quinquina aperitif

2 dashes of lemon bitters

1 dash of verjus 

Stir on ice and strain. Serve up. Express a lemon 

twist and discard; garnish with 

baby’s breath flowers.

was born. It’s a great story, but it appears to be  

apocryphal: The Negroni Sbagliato may not  

be so sbagliato after all.

“It’s just a story; [my father] was experi- 

menting with many drinks,” says Maurizio  

Stocchetto, whose father, Mirko, bought the bar 

50 years ago and is credited with creating the 

drink in the early 1970s. “It was tongue-in-cheek, 

but the name was very catchy.”

Interestingly, like Frankenstein and his mon-

ster, the inventor considered it an abomination. 

“He hated it,” Stocchetto says.

Flash forward to today, an age when creative 

cocktails abound. Bartenders must find new 

b y  Na r e n  Yo u n g ,  D a n t e
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ways to innovate and fresh drinks to craft, and 

no ground is more fertile for sowing than that of 

the Negroni.

“Like many great classic cocktails, the  

Negroni started out as a single drink but has 

since evolved into a category of drinks,” says 

Naren Young of Manhattan’s Dante, New York 

City’s Negroni epicenter. “And you could argue 

that there was a ‘Negroni family tree’ of sorts 

building at an early stage.” He explains how 

the Americano—Campari and sweet vermouth 

with club soda rather than gin—“shares the same 

DNA” as, and predates, the Negroni itself, while 

drinks such as the Boulevardier, with bourbon 

or rye instead of gin, came later.

As Young notes, the Negroni’s DNA is  

generally taken to be the combination of  

Campari and sweet vermouth. Stretched to 

its farthest, though, potentially any manner of  

bitter and vermouth with additional spirits can 

be construed as a Negroni variation.

Take one of the standouts on Dante’s dozen-

deep Negroni Sessions menu, the Negroni  

Bianco. There’s gin, both dry and bianco  

vermouths, and a quinquina bitter rather than 

Campari. “This is a lot lighter, softer, and more 

elegant,” Young says. “But it still has the hall-

marks of a great Negroni.”

In Lausanne, Switzerland, bar manager  

Anthony Boschat of the Beau-Rivage Palace Bar 

offers a Barrel Aged Negroni as his choice rendi-

tion. He also crafts house-made sweet vermouth 

specifically for the drink. After letting it mature 

long enough in the barrel, Boschat displays the 

batch in a glass decanter, stirring each cocktail 

with ice by the order and expressing an orange 

peel to awaken the drink from its slumber.

So there’s no such thing as sbagliato when it 

comes to the Negroni. All variations are wel-

come—as long as you heed Young’s warning: 

“Each contemporary Negroni riff should still 

show those classic characteristics that make a 

Negroni, well, a Negroni. It should have that 

bitter backbone.”
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GOOD SPORT

After a career-making season, the Falcons’ star running back landed a 
monster contract. Can he lead his team to a Super Bowl victory in 2018?

DEVONTA 
FREEMAN’S
BIG YEAR
Te x t  b y  K E I T H  G O R D O N

Devonta Freeman is at a crossroads. In a 

league where careers average less than four 

years and contracts are seldom guaranteed, the 

main goal for most NFL players is simply to 

sign their first nonrookie contract. Most young 

players entering the league are presented with 

deals that are capped at a fraction of what elite 

veterans can earn. 

Freeman was no exception: He earned 

around $1.5 million over his first three seasons—

far less than what the Atlanta Falcon was worth 

as one of the league’s premier running backs. 

The 25-year-old racked up 3,648 yards from 

scrimmage and 29 touchdowns in those three 

seasons, earning him two Pro Bowl selections. 

Last season Freeman led his team to Super 

Bowl LI, before a historic collapse handed the 

game to Tom Brady’s New England Patriots.

The Falcons, desperate to hang on to the 

burgeoning superstar in their backfield, pre-

sented him with a five-year, $41.25 million  

extension that will make the former Florida 

State Seminole the second-highest-paid run-

ning back in the NFL, behind Pittsburgh’s 

Le’Veon Bell. The deal includes $22 million in 

guaranteed salary, with a $15 million signing 

bonus. The fourth-year back has truly made it 

into the NFL’s top echelon. 
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It would be understandable if the 5'8", 

206-pound Freeman felt comfortable resting on 

his laurels. After all, players commonly experi-

ence a drop in production after signing a big 

contract, the thought being that they’re less  

inclined to put their bodies in jeopardy on the 

field when they have financial security away 

from it. This is the challenge Freeman faces 

now. But based on what he told the Sports Illus-

trated site the MMQB back in 2015, motivation 

won’t be a problem: “I don’t want to be average. 

I don’t want to play just to collect the check  

every week—actually, I don’t even know how 

often we get paid because I don’t pay attention 

to it. The point is, I love football and I want to 

be the best at football.”

Freeman is now a rich man, but he comes 

from one of the poorest and most troubled areas 

in America: the Liberty City neighborhood in 

Miami. With six younger siblings, he started 

working at age 12 to help support his family,  

putting in shifts at one of the few thriving busi-

nesses in his impoverished neighborhood, the 

Richardson Funeral Home. Freeman has used 

his upbringing as both inspiration and a means 

of maintaining perspective. 

When asked whether his contract negotia-

tions were a distraction from his on-field duties, 



“I DON’T WANT TO PLAY 

JUST TO COLLECT 

THE CHECK EVERY WEEK…

I WANT TO BE THE BEST.”



Freeman is one of the league’s top receivers  
out of the backfield, making him a nightmare for  

opposing linebackers to cover
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Freeman told NFL Network, “Where I come 

from, where I grew up at, I could be playing in 

the middle of the field…and a shootout might 

start. You know, that’s a distraction. Dodging a 

bullet or something like that, that’s a distrac-

tion…going to sleep every night thinking you 

might hear gunshots: That was the stuff that 

was distracting to me. This is football; ain’t no 

distraction.”

This season Freeman and the rest of the 

Falcons are focused on redeeming themselves 

after last year’s epic Super Bowl defeat. No 

team has lost the championship game and  

returned the next year since 1994, and countless 

teams have missed the playoffs entirely the  

following season due to what’s considered the 

“Super Bowl hangover.” 

“It’s just one of those scars that you  

remember forever, and you’ve just got to move 

on,” Freeman recently told SBNation. “You 

can’t be salty and negative about it for the rest of 

your life. You’ve just got to ask, How can I get 

better and get back there and take advantage of 

it? That’s all.”

Last season Freeman recorded more than 

1,500 yards from scrimmage and 13 touchdowns. 

He’s as much of a threat catching the ball out of 

the backfield as he is running it between the 

tackles, a multifaceted talent for which defenses 

must constantly account. But he still feels 

there’s room to improve. 

“Last year I left some runs out there,” he  

recently told the team’s website. “I feel like  

I haven’t even hit my prime yet. I’m a young  

running back in the league. I can get so  

much better.”  
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Turtleneck, M MISSONI. Hoop earrings, JACQUIE 

AICHE. Suede boots, GIUSEPPE ZANOTTI DESIGN. 



JADE LAGARDÈRE’S 

SUPERPOWERS
The Belgian model is a runway star, mother of three—and comic book author devoted to fighting child abuse

Te x t  b y  A . D.  PA R K   P h o t o g ra p h e d  b y  G I L L E S  B E N S I M O N

  S t y l e d  b y  C A R O L I N E  C H R I S T I A N S S O N
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Ruched dress, FENDI. Body chain, JACQUIE AICHE.  
Opposite: Wetsuit and swimsuit, BODY GLOVE.  

Y neck chain, DAVID YURMAN. 
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Strapless plunge bra, COSABELLA. Stud 
earrings (worn throughout), model’s own. 

Opposite: T-shirt, MAJESTIC FILATURES.  

Y neck chain, DAVID YURMAN. 
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Lace shorts, EBERJEY. Body chain, JACQUIE AICHE. Opposite: 

Ruffle bikini top and briefs, EBERJEY. Necklaces, JACQUIE AICHE.  

 ade Lagardère isn’t the first model-hyphenate, but 

in a world full of model-actors, model-bloggers, 

and model-DJs, she might be the only model– 

comic book author. Lagardère is the creator of  

Amber Blake, named for a comic book hero who 

looks just like…well, Jade Lagardère. 

In the comic books, the character of Amber 

was abandoned at the age of five and crusades 

against child abusers. “I’ve always been shocked 

and outraged at child abuses,” the Paris-based  

Lagardère says. “I wanted to create a hero who 

personally suffered from these abuses and devoted 

her life to go after the villains involved.”

The model says she has been immersed in the world of comic books 

since she was a child. “When you are born and raised in Belgium, where 

comics are part of the culture, and you have three older brothers, you have 

no other choice,” she explains. Her dream, she says, is to follow in the path of 

comic books like Marvel and DC superhero volumes and turn Amber Blake 

into a TV show.

Lagardère certainly doesn’t fit the stereotype of a comic book aficionado, 

but she wasn’t always the confident bombshell she is today. Lagardère says 

she was bullied when she was young. “I’m still shy,” she admits. “It’s just that 

I’ve learned how to hide it. Being six feet tall at the age of 15 is not easy. You 

get too much attention and you’re not prepared for that.” Nor did jealous 

classmates appreciate it when she walked the runway for Giorgio Armani 

at 13 in Milan. “It was unusual and quite tough to live with,” she says of her 

early success. 

Then Lagardère’s life took another unexpected turn: She fell in love 

with media mogul Arnaud Lagardère and took a hiatus from modeling 

when she became a mother. She and her husband now have three children. 

“Sometimes things don’t happen the way you think,” she says. “When I was 

modeling in New York, I wouldn’t have imagined myself six years later with 

three beautiful babies and the mother of a comics hero.” 

Clearly, Lagardère won’t let motherhood slow her down, as she has now 

added “author” to her résumé and returned to modeling. “My life is different, 

but I’m still very dedicated to everything I do,” she explains. “I love model-

ing and that hasn’t changed.” Lagardère sometimes takes her five-year-old 

daughter, Liva, to her shoots. 

Lagardère, who shuns dieting and kickboxes to stay fit, waves aside  

the idea that moms can’t be sex symbols—just ask her 100,000 Instagram 

followers. “Who doesn’t want to seduce?” she asks with a laugh. “Life doesn’t 

end when you have kids, but it doesn’t mean you’re not dedicated and loyal to 

your family.” Lagardère’s Instagram account perfectly illustrates that notion: 

Sexy swimsuit photos take turns with carefully composed family portraits. 

In spite of her picture-perfect life, Lagardère is certainly envious of one 

woman: Amber Blake, whom she describes as her child. “She is tougher, 

brighter, and more brave than I am,” Lagardère says. “Being her mother 

makes me feel proud. What I like the most about her is that despite all she 

suffered during her childhood, she is still positive and never bitter.” 

The lines between Lagardère and Amber Blake are so blurred that 

it’s hard to see where Lagardère ends and Amber begins. Lagardère even 

says she wishes she had one superpower, the same as Amber’s: “to clean the 

planet from child abuse.”  

J
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Denim jacket, TOPSHOP. Bikini bottoms, MELISSA ODABASH. Ring and bracelet, 
DAVID YURMAN. Necklace, JACQUIE AICHE. Opposite page: Denim jacket, 
TOPSHOP. Denim shorts, LEVI’S. For more information, see page 94. Makeup, 
Leslie Lopez/TraceyMattingly.com. Hair, Gianluca Mandelli for Kérastase.
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Hawaii is perfect for a beach-filled, food-fueled, adventure-ready luxury getaway.
Here’s your Top 10 guide to the Aloha State.

PARADISE
OF THE PACIFIC
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1
The surf gods were kind to Hawaii. The 50th 

state catches deep-water swells that hit the island 

chain’s steep undersea slopes, forming towering 

waves that attract the world’s best surfers. 

If those epic breaks sound a little too intimi-

dating to encounter on a board yourself, fear not: 

Hawaii is also heaven for surf spectating. (Just 

don’t be one of those tourists; locals treasure and 

revere these waves, so be respectful.) Here are 

five top spots from which to catch a glimpse of 

the world’s great riders.

 

Waimea Bay

This break on Oahu’s North Shore has been  

considered the godfather of big-wave surfing 

since the sport was first filmed here in 1957. Its 

waves can exceed 40 feet. Less than an hour from 

Honolulu, the bay hosts the Quiksilver Eddie 

Aikau Big Wave Invitational (named for the late 

surfing legend) every few years. 

Laniakea

This is one of Oahu’s best surf spots, featuring 

swells that offer 10- to 15-foot faces during the 

peak season, from November to February. 

Laniakea is also known as Turtle Beach for the 

abundance of nesting green sea turtles; it’s not 

uncommon for spectators to see a surfer ride a 

wave past the dark shadow of a large turtle using 

the same wave to come ashore. 

Honolua Bay 

Don’t expect a beautiful beach or comfortable 

accommodations at this spot on Maui—the  

consistent elite surfing will have to do. When 

conditions are ripe, hundreds of surfers fight for 

rides on this legendary stretch of tubes. Find a 

place along the cliffs for great views, or carefully 

trek the slippery trail down to a cave along the 

waterfront. According to four-time world cham-

pion surfer Mark Richards, Honolua is home to 

“the ultimate wave; the best wave in the world.”

Banzai Pipeline

The world-famous reef break along Banzai 

Beach is as deadly as it is beautiful, having killed 

at least seven surfers since the 1980s. When big 

swells hit the shallow reef at Banzai, the waves 

jack up and form some of the most ridable and 

Up-Close Views of the 
Best Big-Wave Riders  
on Earth

visually stunning tubes on the planet. While 

Bonzai’s swells are not as tall as some of the other 

breaks, their consistency, shape, and relative  

accessibility make the Pipeline a mandatory spot 

for any surf aficionado. 

Peahi 

Jaws. The Beast. The Monster. Call it what-

ever you want; Maui’s biggest surfing break was  

until recently tow-in only: Surfers needed a  

Jet Ski to lead them into waves, because they 

were too powerful. The waters are tranquil much 

of the year, but when the right conditions hit, 

waves can grow to 59 feet. And they’re fast. A 

Maui local’s secret: Trekking to the viewing spot 

means a long hike down a private dirt road just to 

reach the cliffs. It’s worth the trip. —Keith Gordon

Get ready to add another name to the list of 

the world’s best big-wave riders, alongside 

the likes of Laird Hamilton and Ian Walsh.  

John John Florence, who turns 25 this month, 

is the current World Surf League champion 

and an ascending star in the sport. Raised mere 

steps from the world-famous Banzai Pipeline, 

Florence has established a reputation as both 

a technical competition surfer and a big-wave 

conqueror, tackling 50- and 60-foot faces from 

Hawaii to Australia, Tahiti to California. 

It was in his own backyard, at the Banzai 

Pipeline, that Florence broke his back in 2011. 

But he recovered to climb the professional ranks, 

culminating with the 2016 world championship 

and a victory at the 2016 Quiksilver Big Wave 

Invitational, a.k.a. “the Eddie,” named for late 

Hawaiian surf legend Eddie Aikau. The world’s 

premier big-wave contest, it requires specific 

conditions (enormous waves) and hadn’t been 

held in seven years. Florence’s win there might 

be a once-in-a-career opportunity.  

As fellow competitor Mitch Crews says of 

Florence, “He makes it look stupidly easy no 

matter how big or small the wave is. He is the 

man out there. He rules the lineup and makes 

everyone look silly.” —KG

2
John John Florence, 
a Surf Legend in the 
Making
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Hawaii-born John John Florence (right) claimed  
the World Surf League championship last year
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Here’s a secret the wider world is just starting 

to figure out: These days, Honolulu is so much 

more than beaches, megaresorts, and luaus.  

Hawaii’s capital has a thriving food scene, an 

abundance of culture, and, well, the beaches are 

pretty awesome. Don’t even think about skipping 

the city on your next Hawaiian vacation. 

Waikiki is Honolulu’s tourist district, 

pitched between the Ala Wai Canal, an  

artificial waterway, and the Pacific Ocean and 

chock-full of hotels, shopping—for goods both 

luxe and locally made—dining, and nightlife. 

Stay at the Surfjack Hotel & Swim Club, 

where models sip drinks at Hawaiian chef  

3 Honolulu: Hawaii’s 
Unsung Capital

Ed Kenney’s in-house Mahina & Sun’s. The 

Insta-worthy lobby pool is packed day and night. 

When the sun sets, hit up SKY Waikiki, an  

open-air lounge atop a 19-story building, where 

the drinks are inspired by legendary surf spots 

on Oahu. 

For dinner head to Chinatown and get a  

table at the upscale but still totally Hawaiian  

Senia. Per Se alums Chris Kajioka and Anthony 

Rush work in an open kitchen making bone mar-

row with Hawaiian sweet bread and charred-

cabbage Caesar salad for a packed dining room.

Beer Lab HI is a local brewery founded by 

a trio of Pearl Harbor nuclear engineers. Taps 

& Apps offers 36 craft-beer taps, some of which 

are produced in-house. Craft cocktails are the 

thing at Bevy, the brainchild of award-winning  

“bar chef ” Christian Self. Inspired by ’20s- and 

’30s-era Prohibition, the vibe is old meets new: 

Think premium scotch spiked with barrel-

aged bitters, with locally sourced garnishes and  

ingredients. For a bit of history, head to Village 

Bottle Shop & Tasting Room in downtown  

Honolulu, the first dedicated craft-beer bottle 

shop and beer café in the state. 

Honolulu’s got nature, too. Hike up the 

1,200-meter Manoa Falls, lush with local  

botanicals that give it a Jurassic Park vibe. (In fact, 

scenes from the first and fourth installments of 

the movie franchise were filmed here.) Watch 

out for the wild pigs. Check Outrigger Waikiki 

Beach Resort for pro surf lessons. The hotel is 

all about an authentic Hawaiian experience, and 

there’s a rotation of island-inspired events all day 

long: ukulele lessons, outrigger canoe rides, surf 

lessons, and, yes, lei making. —Fabiana Santana
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4 Private Getaways

Located just 17 miles off Kauai’s west coast is 

Hawaii’s “Forbidden Island.” At 72 square miles, 

Niihau is the smallest of the state’s inhabited  

islands. With fewer than 30 residents, you’re 

likely to see more wildlife than people. It has 

no roads, no cars, no shopping, no internet, and 

no easy access. You can only reach it via helicop-

ter, and once there you won’t likely be able to  

communicate with local residents, who only 

speak native Hawaiian. 

Purchased by the wealthy Sinclair family 

in 1864, the island is committed to maintaining  

Hawaiian culture and nature. It can be viewed 

on a sanctioned guided tour that starts in the 

air and ends on a remote beach with lunch and 

snorkeling; a hunting safari (starting at around 

$2,000 per person); or a daylong snorkel and 

dive trip to Lehua Crater, a volcanic cone to the 

north of Niihau. Ready to turn in? Well, you don’t 

have to go home but you can’t stay here: The island 

has no hotels.

There are beds, however, on Lanai, the 

island owned by Oracle founder Larry Elli-

son. In 2016, the Four Seasons Resort Lanai  

reopened after a multimillion-dollar renovation, 

undertaken when Ellison bought 97 percent of 

the island. The resort is as secluded as it gets, 

situated atop a red lava cliff and bordering a  

marine preserve. The 1,100-foot white sand beach 

at Hulopoe Bay is public, but a portion is serviced 

by Four Seasons staff. Guests are guided to a  

variety of ocean activities, or can opt for a game 

on the world-class golf course nearby. The resort 

features spectacular gardens, stables, clay shoot-

ing, an archery range, stunning countryside views, 

and of course, white glove service.

You might not expect a private get-

away on Oahu, but there is one. The Kahala  

Hotel & Resort is Honolulu’s legendary luxury 

hideaway. A favorite of VIPs (think royalty and 

visiting celebs), the resort is set on a crescent-

shaped secluded beach and includes its own 

26,000-square-foot, dolphin-filled lagoon. 

If you want the amenities of Maui hotels but 

prefer a more private experience, check out the 

Wailea Beach Villas Resort, featuring two- and 

four-bedroom villas with private entrances and 

several pools, including an infinity edge. The  

resort offers private card access to some of Maui’s 

world-class dining, shopping, and art.

The luxurious oceanside bungalows at  

Mauna Lani Bay Hotel and Bungalows on the  

Big Island are as exclusive as it gets without  

owning the island yourself. The 4,000-square-

foot bungalows have their own gated drive-

way and private beach access, with a private  

swimming pool, hot tub, and barbecue outside. 

Your concierge can arrange private chef-prepared 

meals, golf, and in-suite spa treatments. —FS
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The beachside pool at the Four Seasons O’ahu at Ko Olina.  
Opposite: Molokini Crater off the coast of Maui.
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When it comes to blissful accommodations in 

Hawaii, where to begin? Of all Hawaii’s stun-

ning islands, Oahu is the one place where you 

can channel your inner Patrick Swayze and 

ride gnarly waves before hopping on a private  

chopper to your penthouse suite right after. 

(Plus, it’s where the biggest airport is.) 

Waikiki, on Oahu’s south shore, is most 

famous for its beaches, and The Royal Hawai-

ian, a beachfront luxury hotel, helped make 

that happen. The Mai Tai cocktail was first 

served here in 1953, and the original recipe is still  

offered at the Mai Tai Bar, best sipped observ-

ing the breathtaking views of Diamond Head  

(one of the island’s volcanic craters) and the  

Pacific Ocean. Built in 1927, the iconic “Pink  

Palace of the Pacific” is easily the most recog-

nizable hotel on Oahu. Royal suite guests are 

offered concierge assistance with limo service 

to get out and about, accommodations near a 

private beach, and a private cocktail party with 

the general manager.

The chic 353-room Modern Honolulu caters 

to the club kids (with cash) who have grown up 

a little. The sleek outdoor pools have no short-

age of obvious and hidden lounge areas, perfect 

for those looking for a more discreet stay. The  

Modern is home to the popular library-themed 

bar the Study, which opens into Addiction, 

Waikiki’s hottest nightclub. 

If you want to be close to the action but not 

in the middle of it, rent a car and escape to Ko 

Olina—a peaceful haven on the western coast of 

Oahu—and check into the Four Seasons O’ahu 

at Ko Olina, which opened last year and is one 

of only a handful of properties on the island. Fea-

turing a $17,000-per-night penthouse and two-

bedroom villas with private screening rooms 

and service kitchens, the hotel offers deluxe 

butler-serviced pool cabanas at an adults-only 

infinity pool. It also offers megayacht charters 

and private-helicopter volcano flyover adven-

tures. The helis are also available for guests who 

want to island-hop in style, or for those who want 

to get a view of the picture-perfect sacred site of 

Palehua, a trailhead located at the end of a six-

mile private road. 

For more of a honeymoon vibe, hit up Kauai, 

the fourth largest of the Hawaiian islands. The 

view of Hanalei Bay at the St. Regis Prince-

ville is almost impossible to beat. Here, personal 

butlers handle everything from arranging private 

beachfront massages to pressing your tuxedo—a 

must for their formal dinner dress code. 

Harkening back to the Hawaii that once 

was, the Hualalai Four Seasons on Hawaii  

Island (better known as Big Island) is home to 

243 spacious guest rooms and suites, many of 

which are housed within intimate low-slung bun-

galows with ocean views. An extensive collection 

of native Hawaiian art can be seen throughout, 

along with nature-inspired decor and outdoor 

living areas that offer stellar views of the Kona-

Kohala Coast. Villa guests have access to the 

Hualalai Golf Course, a Jack Nicklaus–designed 

course set within black lava fields along the coast. 

If you’re into a more laid-back vibe, Lanai 

(home to two Four Seasons properties) and 

Maui are ideal. The Ritz Carlton Hotel, on 

Maui in Kapalua, is the most exclusive resort but 

worth the challenge of booking here (VIPs take 

over in high season). It is separated from ocean 

cliffs by an ancient Hawaiian burial site and sits 

in isolation atop an amazing cliff soaring above 

Molokai Island. The tiered swimming pools 

are connected by waterfalls and surrounded 

by beach bars. You can get your golf game on 

here, too. The resort houses a premier practice 

5 The Country’s Most 
Luxurious Resorts

facility, and the Arnold Palmer–codesigned Bay 

Course. Once you’re feeling confident, head to 

the nearby Plantation Course at Kapalua, one of 

the first projects by the team of Bill Coore and 

Ben Crenshaw and the home of the PGA Tour’s 

tournament of champions.

The Grand Wailea, a Waldorf Astoria  

Resort, is another of Maui’s most stunning prop-

erties. It starts with cascading waterfalls at the 

entrance and also boasts the world’s only “water 

elevator,” emerging from a volcano in the pool. 

That volcano sits right beside a giant multilevel 

pool area with water slides, rope swings, more 

waterfalls, and a river that connects its nine pools. 

An incredible private art collection is on grand  

display indoors, where suites are equipped with 

private lounges, luxury kitchens, and hidden  

interior elevators. The Spa Grande uses local 

ingredients like Hawaiian macadamia nuts,  

coconut milk and cream, and pineapple for its 

signature treatments. —FS
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Opposite: The seashell pool of the Hualalai Four Seasons
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Surfing—“the sport of kings”—was born off  
Hawaii’s sacred shores. Experts head straight 
to famous breaks like Jaws and Waimea, but 
beginners start out with a little help from Surf 

Hawaii - Surf School. Located on Oahu’s North 
Shore, the school focuses on small groups (three 
to five students, max), migrating up and down the 
shore to find the perfect waves for their skill level. 
A lesson starts at a reasonable $85 for two hours, 
including gear and instruction from owner/ 
big-wave surfer Edison de Paula and his team. 

There’s also an abundance of great scuba 
diving and snorkeling sites to explore. The 
novice-friendly Hawaii Eco Divers is located  
on Oahu but hits dive sites throughout the  
islands. Its three-day PADI Open Water Certifi-
cation costs $675 per person. For a more extreme 

6 Hitting the Water

experience, Ocean Ramsey’s One Ocean Diving 
lets you swim with sharks. 

Kiteboarding School of Maui’s Discovery 
package ($95 per person) is a one-to-four-person 
intro to the sport, while the Elite ($920) is an  
expert nine-hour one-on-one lesson for adrenaline 
junkies. For more relaxed water outings off the 
Big Island, Ocean Safaris Kayak Adventures has 
everything from guided kayak tours of stunning 
sea cliffs to paddleboarding lessons (starting at 
$79). Looking for luxury at sea? Mana Cruises 

offers a 46-foot catamaran ideal for group out-
ings; chartering its flagship runs $600 per hour. 
The Captain’s Sunset & Tasting cruise ($195 per 
person) provides an unforgettable dinner on the 
water as the sun sets over the Pacific horizon. 

From November through April, Hawaii is 
home to migrating humpback whales. Book 
a whale-watching tour with Pride of Maui.  
The outfit’s ship features luxury amenities,  
a barbecue lunch, and a crew that includes 
expert naturalists. —KG
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7 A Thriving Local 
Food Scene

Contrary to popular belief, adding pineapple to 

a dish doesn’t make it Hawaiian. Fresh flavors, 

local traditions, and culinary innovation are the 

forces driving the blossoming Hawaiian food 

scene today. And some of the best of it can be 

found on Oahu, where the state’s most ambitious 

chefs set up shop to showcase what they can do. 

Local cuisine here is all about farm-to-table—or 

in Oahu’s case, line-to-table. 

Tuna is the main fish of Hawaiian cuisine, 

and ahi the most popular. At Fish House, the 

seafood-focused beachfront restaurant at the 

Four Seasons O’ahu at Ko Olina, chefs work  

directly with island fishermen and farmers along 

the Waianae coast to source quality ingredients 

mere miles from the resort. Chef Ray German, 

a 15-year Four Seasons vet, serves up ahi poke 

bowls, elaborate seafood towers, buckets of iced 

fresh catch, Hawaiian-style lobster and clam-

bakes, impressive whole fish, and steak specials. 

Wash it down with a local draft beer created ex-

clusively for the resort. On Sundays, a three-hour-

long food extravaganza features inspired dishes 

like lilikoi pancakes and lobster chilaquiles. The 

Fish House Bloody Mary is enhanced with spicy 

grilled shellfish and pickled vegetables.

The fare at local chef Ed Kenney’s Mud Hen 

Water, located in the inland town of Kaimuki, 

is equally impressive. The food here is what 

you might find on family tables back in the day, 

with subtle modern twists. The opah—Hawai-

ian moonfish—is buried in coals and then served 

with steamed green banana and tilapia-skin salad 

with silken tofu and Maui onions. Don’t miss 

the baked bananas stuffed with bacon, chopped 

eggs, and coconut and brushed with curry butter. 

More casual dining can be found at  

Michelin-starred chef Michael Mina’s The Street, 

a market-style eatery where diners can sample 

dishes from more than 13 chef-driven concept res-

taurants inside the International Market Place. 

They include folks like Adam Sobel, a.k.a. the 

King of Porc, who serves up homestyle Italian cui-

sine inspired by his grandmother at Adam’s Nana 

Lu; Ayesha Curry (NBA superstar Stephen 

Curry’s wife), offering upscale BBQ at Interna-

tional Smoke; and Michelin-starred chef David 

Varley, creator of Maui Onion Burger, the  

island’s answer to In-N-Out. Hit up Aloha Ice by 

Michelle Karr-Ueoka, a three-time James Beard 

Foundation Award semifinalist and Per Se alum. 

Her ice blocks are shaved and topped with 

seasonal fruit—she uses no artificial syrups— 

accented with ingredients like Tokachi azuki 

beans and lime-and-mint tapioca. Head two 

floors up to Roy Yamaguchi’s Eating House 1849 
for a sit-down meal. 

The Pig & the Lady by Andrew Le, a two-

time James Beard Chef of the Year semifinalist, 

rules Oahu’s Chinatown neighborhood. Pig 

started as a pop-up and farmers’ market stand 

serving contemporary Vietnamese food with 

global accents. The crowds kept coming and 

seats soon became necessary. Le’s pho earned 

him the Restaurateur of the Year award from 

Honolulu Magazine, thanks to its free-range duck, 

12-hour-roasted brisket French dip, and bone 

marrow. A communal menu called the Primal 

Feast features Balinese-style roasted porchetta, 

an international spin on one of Hawaii’s most 

celebrated dishes. Le’s offshoot venue, Piggy 

Smalls in Ward Village—Honolulu’s hottest up-

and-coming neighborhood—offers more eclectic 

fare, like smoked duck carbonara and grilled pork 

jowl with Hanoi-style cold noodles.

For a Hawaiian brunch, hit up chef Lee 

Anne Wong’s bustling Koko Head Café, where 

the queue starts as early as 7:30 a.m. The Top Chef 

alum envisioned the café as a casual brunch spot 

that pays homage to the traditional island break-

fast, with dishes like Volcano Eggs: baked eggs 

drowning in a spicy sauce with North Shore 

vegetables and Portuguese sausage; and Koko 

Moco, a Maui Cattle Co. beef patty with a  sunny- 

side-up egg and tempura kimchi. Order a kimchi 

bacon cheddar scone to go with a Morning Milk-

shake spiked with Maker’s Mark and garnished 

with brown-sugar-coated bacon so rich Wong 

refers to it as “billionaire’s bacon.” —FS P
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Above, from left: Beet poke at Mud Hen Water; the lychee martini at 
Eating House 1849. Opposite: Oysters from the Hualalai Four Seasons.
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Epic Volcanoes 
and Lava Flows

The Big Island is getting bigger all the time. 

While volcanic activity has long ceased on most 

of the Hawaiian archipelago, Big Island is still 

home to one of the most active and spectacular 

eruptions on earth. The island is nearly twice as 

large as the rest of the isles combined, and it’s not 

done growing yet. The lava is constantly creating 

new land; since 1994 the island has grown by 

about 500 acres.

Mount Kilauea sits in Hawaii Volca-

noes National Park. Stop at the Thomas A.  

Jaggar Museum’s observation point overlook-

ing Kilauea’s Halemaumau Crater. Within the 

crater lies a lava lake that rises and falls several 

yards each day, depending on conditions; come 

at night to best observe the crater’s entrancing 

orange glow. 

Meanwhile, lava streams away from the cra-

ter, either aboveground in lava flows or below-

ground through tunnels known as lava tubes. 

The best way to view the flows is from a helicop-

ter. Check out Blue Hawaiian Helicopter’s Cir-

cle of Fire Plus Waterfalls Tour (starting at $259) 

for unparalleled views of the volcano’s current 

activity and the natural splendor of Big Island. 

Lava also flows from underground tubes 

along the sea cliffs on Big Island’s southeast 

coast. Currently, the lava is pouring into the 

Pacific at Kamokuna ocean entry. To get to 

the flow, tourists must cross a vast lava field. 

The otherworldly landscape is dotted with  

recently constructed houses as residents whose  

original homes were destroyed by the lava try to 

reclaim the land.  

Again, the best views are at night. Start your 

hike (or bike) across the lava field’s dirt trail at 

least an hour or so before sundown to catch the 

perfect view. But whatever you do, follow all 

posted signs and park rangers’ warnings; the 

freshly formed lava sheets are unpredictable, 

with large masses of volcanic bench collapsing 

into the ocean at random. 

For a different angle on the flows, Lava 

Ocean Tours pilots a 40-foot custom boat as 

close as possible to the lava, providing unsur-

passed access to this act of nature (starting at 

$180 during the day; $250 around dusk). 

While Mount Kilauea has been erupting 

since 1983, it doesn’t behave with any consistency. 

Visitors need to check ahead with the National 

Park Service, as the lava flows can shift or even 

cease for long periods of time. And don’t put off 

a visit for the future; the current three-decade-

long eruption could end at any time, putting a 

temporary end to one of nature’s most impressive 

shows. —KG

8
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Aboard a chopper during a  
Kilauea Volcano scenic flight



They say you can’t go home again, but that’s not 

the case for Sonya Balmores. A few years after 

moving to Los Angeles to pursue an acting  

career, Balmores was cast in Marvel’s Inhumans, 

which was filmed in her native Hawaii, as well 

as the upcoming action thriller Den of Thieves.

Balmores tells Maxim about her experiences 

shooting on her home turf, and offers a few local 

recommendations, too.  

How exciting is it to have a major network show 

like Inhumans filmed in Hawaii?

It was a dream come true. I moved out to L.A. 

to be closer to the entertainment industry, and 

it was very hard to move away from paradise, 

so learning I booked [Inhumans] was amazing. 

I was in my element, surrounded by crew mem-

bers that I’ve known for over ten years. 

Do you share any similarities with your  

character, Auran?

Auran is way more fearless and serious [than I 

am]. At first I didn’t have much in common with 

her, but slowly she started rubbing off on me. 

One night after filming I witnessed a man beat 

up a woman in a parking lot of my hotel, and I 

was enraged. I ran out to kick his ass, but when 

I got down to the parking lot I realized he was 

huge. So I just stood there yelling at him and 

screaming at the cops to do something. Auran 

would have broken his arm. 

Tell us a bit about your experience filming  

Den of Thieves.

Den of Thieves is an action-packed, testosterone-

filled movie—and so was the set! No, really; 

it was super chill. [Writer-director] Christian 

Gudegast is so laid-back, and it was incredible 

meeting Gerard Butler and Curtis Jackson. It 

was hilarious hearing the crew call [Jackson] 

“Fifty”; they’d enunciate way too properly. I feel 

like if you’re going to say that name, you gotta say 

it right: Fi-dee. With attitude. 

What was it like growing up in Hawaii?

It was the best. We didn’t need a lot to have 

fun—just a way to get to the beach. Before my 

friends could drive we’d either walk through the 

sugarcane fields, hitchhike, or skate down. I also 

played soccer and danced hula and learned Tahi-

tian. Kauai has so many different environments, 

hot and dry on the west side, lush and green on 

the North Shore. It’s definitely a paradise.

Inhumans Star  
and Hawaii Native 
Sonya Balmores9
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Any insider tips for Hawaii?

My best tip when traveling to Hawaii is don’t 

be in a rush. You’ll be so much happier if you  

consciously remind yourself to slow down. In 

Hawaii, if you smile and respect the locals and 

the land, you will have a great time.

    Honolulu is nicknamed the Gathering Place; 

that’s where the scene is: food, art, music, night-

life. Waikiki is so classic; the North Shore is 

amazing in the wintertime to see the big surf. 

Maui is super gorgeous: quieter than Oahu. Big 

Island is even more laid-back; lots of pasture 

land and volcano action. The farther you get 

from Honolulu, the more mellow it gets. Kauai 

is nicknamed the Garden Isle, great for people 

who love the outdoors, fishing, surfing, hiking, 

kayaking. It’s magical—and also where everyone 

goes for their honeymoon, so I call it honey-

moon island. You’ll get the best sleep of your life 

there—or make a baby…it’s a very fertile place! 

Where to eat, drink, stay, and play: Sonya’s Picks 

Oahu

If you’re super adventurous, there are really cool 

shark tours on the North Shore of Oahu, and the 

Islandview Hawaii tour is dope. When I go to 

Waikiki I love staying at the Royal Hawaiian or 

the Moana Surfrider: so much history and great 

food and drinks right there on the beach. 

Waikiki

The best for surf lessons. For hotels, the Surfjack, 

the Modern Honolulu, and the Laylow are cute 

(and Instagramable!) places, but if I want to stay 

off the busy tourist strip, I like the Lotus Hono-

lulu at Diamond Head. It’s way more chill and it’s 

walkable and bikable to the Kapiolani Farmers 

Market and the yummy eats and coffee on Mon-

sarrat Ave.: ARS Cafe, Pioneer Saloon, Diamond 

Head Cove Health Bar, and Banán.

Kauai 

For food, I love Koloa and Kilauea Fish Markets 

and Wailua Shave Ice, and Spam musubi from 

the Hanalei Liquor Store. My favorite places to 

take first-timers are Hanalei Pier, Ke’e Beach, 

and any of the hiking trails in Koke’e and Waimea 

Canyon. I love the Anara Spa at the Grand Hyatt. 

The beach, Shipwreck, has a cliff you can jump 

from, but they don’t have a lifeguard over there, so 

proceed at your own risk. I definitely recommend 

doing a helicopter tour and a sunset boat cruise 

of the Napali Coast. If you’re into fishing, there 

are a lot of ahi to catch in the summertime. We 

have some of the best surfers and surf spots in the 

world on Kauai...but I won’t be allowed home if I 

tell you where our favorite spots are. 

Less than an hour away from Waikiki, the  

Windward Coast of Oahu boasts some of the 

best beaches, valleys, forests, and natural beauty 

anywhere in Hawaii. 

Halona Point is ideal for a casual hike. Walk 

down the lava cliffs to take in the ocean views and 

wait for the active Halona Blowhole to erupt. Cre-

ated by lava that flowed into the ocean thousands 

of years ago, ocean water flows into the “blowhole” 

and gushes out up to 30 feet into the air. 

Kualoa Private Nature Reserve, a 4,000-

acre natural park as well as a working cattle 

ranch, offers nature tours (films and TV series 

like 50 First Dates, Jurassic Park, and Lost were shot 

here) and jungle adventure in the form of private 

ATV rides, ziplining, or horseback rides over 

terrain that changes from dense rain forest and 

Bountiful 
Natural Beauty10

broad open valleys to white sand beaches and 

high mountain cliffs.

A hike up to the top of Makapuu Light-

house Trail at dawn provides some of the best 

views of the iconic Hawaiian sunrise as well as 

the inside of Koko Crater, a tuff cone rising 1,208 

feet into the air and one of the most popular 

landmarks on Oahu’s south shore. Get closer to 

it by hiking the Koko Crater Trail, a more chal-

lenging 1.9-mile climb involving 1,048 “stairs,” 

railroad ties put there during World War II.

One of the island’s most rewarding hikes is 

Diamond Head, situated on the eastern edge of 

Waikiki’s coastline. This is a switchback trail up 

the side of an extinct volcano, with a mountain 

on one side, a railing on the other. Considered an 

easy to moderate trail, Diamond Head is a steep 

upward ascent that involves a series of tunnels 

and a 100-step climb to reach the 763-foot sum-

mit, which leads to a WWII bunker and a picture- 

perfect view of Waikiki. —FS

Opposite: Hawaii’s Sonya Balmores appears in  
the upcoming action thriller Den of Thieves, alongside  
Gerard Butler and Curtis “50 Cent” Jackson
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The 959 attracted buyers including Bill Gates, Paul Allen, Boris Becker, and King Juan 
Carlos of Spain. But the Emir of Qatar topped them all with his gold-painted 959, whose 
steering wheel bears the emblem of Qatar. 



How Porsche’s 30-year-old supercar inspired today’s most advanced automobiles

959
Te x t  b y  C H R I S  N E L S O N

AUTO



 In today’s speed-of-light fast world, we can easily lose track of time and 

the invaluable perspective it gives us on so much of life. That goes for 

automobiles as well. These days we have hypercars like the 217-mph 

Mercedes-AMG Project One, which has a hybrid powertrain that  

produces over 1,000 horsepower, and the aerodynamically wild, fully  

carbon-fiber Aston Martin Valkyrie with its remarkably low 1:1 power-to-

weight ratio. 

Compared to these two, the 30-year-

old Porsche 959 seems somewhat pro-

saic. What’s so enticing about a sensible, 

understated supercar with a comfortable 

ride and a top speed under 200 mph?

But when the Porsche 959 debuted 

in 1985, it pushed the boundaries of auto-

motive performance. After its first drive in 

the $230,000 supercar, Car and Driver said, 

“The Porsche 959 can accomplish almost 

any automotive mission so well that to call 

it perfect is the mildest of overstatements.” 

In its November 1987 issue, Automobile 

magazine called the Porsche 959 the “car 

of the century,” said it rewrote the rules 

for supercars, and added that Porsche’s  

competitors would struggle to build 

something that surpassed the 959’s  

“astonishing abilities.” Development of the 

959 ushered in a new era of Porsche sports 

cars, introduced then-exotic technologies now commonly used by Porsche, 

and set the industry standard for high-performance cars.

Discussions about the 959 began in 1981. Porsche had a new CEO in 

Peter Schutz who wanted to breathe life back into the automaker’s hallmark 

model, the 911. Around the same time, the World Rally Championship 

introduced a new, highly competitive class called “Group B” and Porsche 

wanted in. In order to race, Porsche would be required to produce only a 

handful of street-legal cars based off its rally car, and those street-legal cars 

could easily be sold at a high price to well-heeled customers.

Helmuth Bott, then Porsche’s chief technology officer, insisted that the 

rally car be based off the 911. “I deliberately wanted to base the 959 on our 

production car and hence remain in a position where we were represented 

by our products,” Bott said at the time. 

Soon the “911 Group B” got the green 

light; no one could have known how 

complex the final car would be, or that it 

would take until 1987 for the first models 

to be delivered to anxious owners.

The Porsche we know today—an 

automotive powerhouse producing some 

of the most compelling performance cars 

out there—did not exist three decades 

ago. While Porsche had success with 

both its street cars and its racing cars, it 

had yet to truly combine its learnings in 

one product and push itself to the edge of 

an emerging, more advanced automotive 

age. The 959 would change that. While 

the car would share its general shape, 

structure, and wheelbase with the 911,  

just about everything else on the 959 

would be reimagined.

Engineers designed the 959’s body so that it produced absolutely no 

aerodynamic lift, thanks to an integrated rear wing, a flat underbody cover, 

and smooth, soft polyurethane moldings that replaced the 911’s bumpers. 

Aluminum, Kevlar, and plastic body panels supplanted traditional steel 

bodywork in order to keep weight down, which is also why the 959 used 

From top: The 2,847-cc, six-cylinder engine of the 959 is a 450-hp masterpiece; it’s fitted with two water-cooled turbochargers,  
among other technological advances. Here, the custom gold-painted interior ordered by the Emir of Qatar.



The C29 was one of the first attempts at designing the 959. The team tried to improve the aerodynamics of the existing 911 by giving the 959 increased 
downforce and less air friction, a nearly impossible task.
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The 959 was the world’s first supercar, reaching a top speed of 195 mph and going from zero to 60 in 3.7 seconds. Opposite: Early drawings of the 
959, showcasing its nontraditional rear-engine layout.
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light magnesium wheels with hollowed-out spokes. The engine, mounted 

where you’d expect to find a trunk, used a conventional, air-cooled block but 

benefited from water-cooled heads taken from one of Porsche’s racing cars. 

And inside the block were aluminum pistons, titanium connecting rods, and 

a forged steel crankshaft—the best components out there.

Engineers then installed an innovative sequential twin-turbocharging 

system; at low rpm the 959’s exhaust powered only one of the turbochargers 

to improve responsiveness, and then above 4,300 rpm, the second turbo-

charger stepped in and helped the 959 achieve 450 peak horsepower. The 

959 had seven computers when most cars had one, if any, and it showcased 

electronically controlled, three-position suspension dampers that automati-

cally raised and lowered depending on driving conditions; the car could lift 

up to 7.1 inches off the ground to clear obstacles or drop to 4.7 inches off the 
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In 1986, following years of progress and testing, the completed 959 cars 
entered the world’s most difficult rally, Paris-Dakar, dominating the race  
and finishing first, second, and sixth.
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deck to improve aerodynamics and driving performance. Most important, 

the 959 benefited from an intelligent all-wheel-drive system that impercep-

tibly and almost instantaneously divvied power between the front and rear 

axles depending on driver inputs and demands, making the car’s handling 

more responsive, controllable, and consistent.

Not only did the 959 have a myriad of modern technologies never before 

seen in a street car but it managed to package them in a way that didn’t  

punish the driver. The “comfort” version of the 959 had niceties uncommon 

in supercars of the time, including air-conditioning, an audio system, and 

power windows and seats. The relatively lavish cabin had high-end trim, 

good visibility, and little wind noise, and a low, quiet idle and pleasant  

exhaust note meant the 959 could realistically be used as a daily driver. 

When the first 959 prototype made its public debut at the 1983 Frankfurt 

Motor Show, no one had seen anything like it. “CDs, VCRs, and home 

gaming consoles had just started to appear, and then the 959 shows up at 

Frankfurt?” jokes Dave Engelman, Porsche’s North American spokesperson 

for motorsports and brand heritage.

Still, the 959 had a long way to go; its technical complexity and the 

complications around getting its various systems to communicate properly 

would require a few more years of development. Wanting to confidently 

transpose its racing experience into an approachable road car, Porsche chal-

lenged its engineers to test the 959 beyond its limits and under the most 

extreme conditions. So in 1984, the engineering team entered an all-wheel-

drive test mule in the grueling Paris-Dakar endurance race, torturing the 

959’s drivetrain across harsh desert terrain. The team returned the next year 

with yet another mule, and it literally went up in flames. It wasn’t until 1986, 

when Porsche arrived at Paris-Dakar with three “real” 959s and drivers René 

Metge, Jacky Ickx, and Roland Kussmaul that the automaker found the  

podium, winning first, second, and sixth place, respectively.

Porsche finally had its first 959s on the road, but by then the car faced 

a new, formidable opponent from Italy: the savage Ferrari F40, a $260,000  

exotic with a 478-horsepower, twin-turbocharged V-8 mounted behind its 

two seats. The 959 accelerated quicker than the Ferrari, going from zero 

to 60 mph in 3.7 seconds, but its top speed of 195 mph fell short of the  

Ferrari’s 201-mph top speed, which made the F40 the first production car 

to go over 200 mph. The fortunate few lucky enough to sample both the  

Ferrari F40 and the Porsche 959 were astonished by the performance each 

offered, but most preferred the Porsche as a friendlier, more well-rounded 

car that didn’t chase speed at the cost of comfort.

By the time production versions of the 959 rolled out of the factory in 

the spring of ’87, the World Rally Championship had dissolved the “Group 

B” class, which had turned into a breathtaking spectacle with an unfortu-

nately high rate of fatalities for both drivers and spectators. While Porsche 

never got the chance to race in the series it created the 959 for, its remarkable 
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Porsche undertook extensive competition and off-road testing, including  
at the 1985 Pharaoh Rally in Egypt. Legendary driver Jacky Ickx was part of  
the 1986 Dakar Rally team that put three cars in the top 10.



Unveiled in pearl white metallic at the 1983 Frankfurt Auto Show, the 959 is  
one of the most honored, and coveted, sports cars of all time. For more on  
the history of this iconic model, check out the comprehensive hardcover book 
Porsche 959 (Delius Klasing), available now.
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car had made its mark, shown the world what Porsche engineering could 

do, and inspired a whole new way of thinking at the automaker’s head- 

quarters. “The 959, much like the 918 Spyder that came 30 years later, fea-

tured technological advances that many people were initially skeptical of,” 

Engelman says. “Yet in both examples, technology first found on those two 

supercars soon found its way into serial-production Porsche sports cars.”

Porsche racing driver Kees Nierop, who in 1987 raced a 961 (a 

modified 959) in the 24 Hours of Le Mans, says, “The 959 was the first 

real supercar. It looked the part and acted the part.” All told, Porsche  

produced 339 examples of the 959. While the 959 couldn’t be sold in the  

States due to regulatory issues, a few slipped into the country on the “gray 

market” before U.S. laws changed to allow legal importation. Now 959s can 

be found in the enviable garages of folks like comedian Jerry Seinfeld and 

Microsoft founders Bill Gates and Paul Allen.

In the past 30 years, exemplary supercars like the McLaren F1 and 

the Bugatti Veyron have eclipsed the 959’s achievements, but even today  

the Porsche tugs at the heartstrings of automotive enthusiasts. The 959  

refused to break free from restraint, wowed the world with its standout 

technologies, and proved that a supercar could be balanced instead of  

boyish and still make people swoon.





PORTFOLIO

Dove Shore is the go-to photographer for Hollywood celebrities and New York models alike

Star Shooter
Te x t  b y  K E I T H  G O R D O N   P h o t o g ra p h e d  b y  D OV E  S H O R E

 Model: Jessica Motes @_jessicamotes





Model: Alyssa Miller @luvalyssamiller. Opposite: Model: Elsa Hosk @hoskelsa

 In the competitive industry of high-end photography, reputation is 

everything. And nothing solidifies a reputation more than famous faces—a 

lot of them. Dove Shore has more than his share.

Shore, a 41-year-old longtime Los Angeleno, was effervescent and 

more than a little enthusiastic about his work during a recent conversation 

with Maxim. It’s easy to understand why: His recent projects include  

a who’s who of A-list celebrities and hot-as-the-sun models. Names like  

Keaton, Hamm, Piven, Gyllenhaal, and Franco, along with current “it” 

models such as Hosk, Clauson, Rohrbach, and Jenner. 

He’s the shooter of the moment, but Shore was not an overnight  

success. He studied cinematography and worked for a number of big 

L.A. directors on commercials. Later he took photography classes at 

Santa Monica College. While there, he moved into an apartment with a 

group of musicians, including Scott Weiland of Velvet Revolver, and  

this introduction to the music world provided Shore with both direction 

and connections. 

“I went down to shoot Lenny Kravitz at his house in the Bahamas for 

just a short little piece,” he recalls. “Halfway through the shoot we just 

kind of hit it off. He loved my photography.” After Shore left for the  

airport he received a call from Kravitz’s people, who asked if he’d be  

interested in working on the visuals for the musician’s next album. 

Six months of solid work later, Shore started seeing more opportuni-

ties to shoot celebrities and top models alike. He found that prepping  

to photograph a fully nude model required a whole different set of skills. 

It’s inherently awkward, and Shore strives to put his subjects at ease.  

Music helps. “You really have to have a good sense of people’s energy,”  

he says. “You’ve just got to know what you want, get it fast, and hopefully 

get it well.” » 
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Model: Jessica Motes @_jessicamotes

“You reallY have to have a good 

sense of people’s energY. You’ve just 

got to know what You want, get it 

fast, and hopefullY get it well.”

Sometimes a model has just finished five shoots on three continents 

in a week, so time is of the essence. “You know this person wants to shoot 

quick and get this done,” Shore says. “But they want good images, so 

you’ve got to get that first shot done in 30 frames. Then they’ll love it, and 

all of a sudden the whole energy from the shoot can turn around. They 

think, ‘This guy gets it. I want to get in and get out. He’s going to get 

great work and I’m not going to have to be here all day.’ ” 

Where does the guy who’s shot every big name in Hollywood and 

every hot model in New York go from here? Back to his roots. Shore 

hopes to get back into filmmaking, and he’s working on a screenplay. 

He’ll have no shortage of casting options. 
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“theY think, ‘this guY gets it. i want 

to get in and get out. he’s going to 

get great work and i’m not going to 

have to be here all daY.’ ”

Model: Josephine Skriver @josephineskriver. 
Opposite: Model: Elsa Hosk @hoskelsa
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Previous spreads: 
Boots, DR. MARTENS 

(worn throughout). 

Jeans, HUDSON. 

This page: Blanket, 
NAKED CASHMERE. 

 Hair and makeup, 
Tina Lipman. 



MOT0

Look past the gorgeous design and you’ll find Norton’s latest ride  
is an engineering masterpiece

ART ON TWO WHEELS
Te x t  b y  K E I T H  G O R D O N



Take a glance at the new Norton V4 RR motor-

cycle and you might think it’s a museum piece  

instead of a high-performance machine. But don’t 

be fooled by the stylish design. Norton developed 

this mobile work of art at the most difficult motor-

cycle course on earth, the Isle of Man circuit, per-

fecting the 1200cc V-4 engine capable of produc-

ing more than 200 brake horsepower.

The V4 RR is a feat of engineering. Its alu-

minum twin-tube shotgun chassis takes 26 hours 

to hand-polish, and the bodywork is formed from 

lightweight carbon fiber. Even the gas tank is 

made from carbon fiber, combined with Kevlar 

reinforcement, which may help prevent a poten-

tial puncture. Both wheels are crafted of forged 

aluminum, and 330-mm Brembo disc brakes are 

entrusted to bring the speed demon to a safe halt.  

If the V4 RR appears to be a true TT racer, 

that’s largely due to its heritage. Norton tested the 

concepts that became the V4 RR on its SG5 TT 

race bike, a machine that finished seventh at the 

2016 Superbike TT competition at the Isle of Man. 

Norton gives owners the option of flipping  

between engine modes—settings include Road, 

Sport, and Pro-Race—but keeps riders out 

of trouble with both advanced traction and  

anti-wheelie control. Meanwhile, launch control 

maximizes acceleration and cruise control gives 

riders a little comfort on long rides.

With a starting price of around $38,000, the 

V4 RR is an extreme motorcycle: a force on race 

circuits that’s also suitable for your commute. 

Norton is also offering a V4 SS limited edition 

of 200 units at a cost of up to $60,000, for which 

you’ll get billet aluminum parts instead of forged 

or cast ones, as well as a titanium race system. You 

can switch the aluminum wheels for carbon fiber 

and choose to forgo the chrome paint job for a raw 

carbon fiber that looks incredible in natural light.

The V4 SS’s engine can be set to Road, 
Sport, or Pro-Race mode
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John Varvatos (center) backstage at the F/W 2017 runway show



Fashion’s music man took a rock & roll sensibility 
and created a singular menswear brand. 

Now he’s building a legacy. 

THE

EVOLUTION
OF JOHN 

VARVATOS 

 W hen John Varvatos launched his eponymous American  

label 17 years ago, the fashion world was so different it  

might as well have been the Paleolithic era. “There was no 

online business out there. Until 2007, there wasn’t even an 

iPhone,” Varvatos says today from his office in New York City’s Flatiron 

District. The room is filled with rock & roll memorabilia: platinum records 

from Alice Cooper; moody black-and-white Jimi Hendrix photographs;  

a sound system with speakers so large that the setup takes up nearly an  

entire wall. “How we get information has changed so quickly,” Varvatos 

adds. “Today, everything’s instantaneous.”

While some of these technological advancements may seem obvious— 

especially to a Millennial—what is a little harder to pin down is how,  

exactly, Varvatos Inc. has crept into the zeitgeist. Stylish men under the age 

of 45 walking around Detroit or Manhattan wear Varvatos’ rumpled leather  

jackets just so, not to mention his leather chukka boots and high-end  

sneakers, made in partnership with Converse. Add to the mix regular celeb-

rity clients and “personal friends” like Iggy Pop, Hozier, and Machine Gun 

Kelly, and it’s clear that anyone with a penchant for insouciantly cool, music-

tinged vibes need look no further than John Varvatos. 

Varvatos has worked hard to turn rock & roll fashion—what he calls 

his “energy force”—from merely a spark of an idea into a business. Today, 

the brand’s own website and retail stores are ensuring that his directive  

continues to thrive. In 2016, the company experienced a more than  

50 percent increase in sales through its website, and 2017 has been a big year 

for brick-and-mortar, despite the dismal current retail climate, with store 

openings in Dallas and Los Angeles. Next March, the company will open 

its first outpost in Dubai.

Varvatos fell in love with music as a kid in his hometown of Detroit, 

where he was influenced not only by Led Zeppelin and Iggy and the Stooges 

but also the wild sensibility of Marvin Gaye. (Nowadays he also has his own 

record label in partnership with Big Machine Records.)

In 1999, after honing his design craft at Ralph Lauren and Calvin Klein, 

Varvatos, who had begun developing his own eclectic, cool aesthetic, had an 

STYLE
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epiphany when he walked into a Barneys New York. “I started looking at all 

these brands at the time—Jil Sander, Helmut Lang, Prada—everything was 

black and nylon,” he remembers. “There were a lot of followers.” 

Determined not to be one of them, Varvatos debuted his first collection 

for fall 2000 without a single black look. “It was a statement that you can still 

be modern and edgy and have a heritage,” he says. Tailoring was big in the 

lineup, as was an inherently masculine vibe—both uncommon for the time. 

The designer continues to abide by this cool-guy ethos, constantly  

updating his core pieces (skinny suits, easy Henley shirts), while still  

pushing the boundaries of what’s new. A fall offering, for example, might 

include a lynx-print biker jacket and a pair of olive-green velvet slim-fit  

pants, while fringe sneakers and military jackets with an urban sensibility 

might show up in the spring collection. 

Adapting and changing with his customer base is part of the Varvatos 

DNA. “The longest-lasting brands in fashion have been evolutionary 

brands. They continue to evolve and mature, but they don’t push the  

envelope too hard.” 

Varvatos doesn’t follow cyclical fashion trends and is more in tune with 

what the average man wears while walking down a city block, emphasizing 

how a “thrown together” outfit often looks best. “Great clothes for guys is 

our only driving force,” he adds.

At 63, Varvatos still has a good few decades left in him, but he’s admit-

tedly starting to think about his legacy. “I’ve watched over the last 17 years: 

Men’s and women’s brands have come, and some of them that were just  

so hot aren’t even around anymore,” he says. “I’m not at this point in my  

life where I’m thinking about retiring, but as you get a little bit older,  

you want to continue to be one of the most important American brands.  

I want what I do to live on.”
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Clockwise from top left: John Varvatos; looks from  
the F/W 2017 collection; effortless cool  

at the John Varvatos boutique in Detroit.





Celebrating 25 years of defying conventions, Bell & Ross joins the ranks of the world’s elite watchmakers 

MISSION 
CRITICAL

Te x t  b y  JA R E D  PAU L  S T E R N

STYLE



 B
ell & Ross watches have a distinct visceral appeal: Wearing one 

makes you feel like a fighter pilot. Founded in Paris in 1992 and 

inspired by aircraft instrumentation, the brand has defied the 

conventions of centuries of watchmaking. In fact, for the first  

decade of its existence the company enlisted help producing its own watches, 

but a devoted following developed anyway. In the early 2000s Bell & Ross 

began manufacturing at its own facility in La Chaux-de-Fonds, Switzerland. 

As it celebrates its 25th anniversary this year, the company is creating 

more varied and more complex pieces than ever before, joining the ranks 

of the world’s best watchmakers. Although it lacks the heritage of a brand 

like Rolex or Panerai, Bell & Ross has nonetheless established a reputa-

tion for precision, masculine elegance, and the kind of craftsmanship usu-

ally associated with much older marques. That’s also why, in addition to 

fans like Robert Downey Jr., Arnold Schwarzenegger, and Gordon Ramsay, 
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the French Air Force, Dassault Aviation’s Rafale Fighter Aircraft division,  

and Germany’s Spacelab mission have all commissioned Bell & Ross time-

pieces. The square cases of its signature models, seemingly ripped straight 

from the cockpit of an F-35, are instantly recognizable and distinguish the 

wearer as a man who doesn’t want a watch that looks like everyone else’s. 

While Bell & Ross continues to experiment with aviation-themed designs, 

it has also begun producing some stunning pieces inspired by motorcycles 

and cars, with an aeronautical edge. In 2014 it unveiled the B-Rocket watch, 

with a speedometer-derived design, along with a custom concept Harley- 

Davidson bike. In 2016 Bell & Ross debuted the Aéro-GT, a concept super-

car that resembles a fighter jet, accompanied by the BR 03 Aéro GT range 

of automotive-style watches, which was followed by the BR 03-94 Aéro 

GT Orange. And this year it’s drawing inspiration from the “belly tanker” 

racecars of the 1940s and ’50s, made from fighter-plane gas tanks and built 

to break land speed records at the legendary Bonneville Salt Flats. 

The concept car developed in tandem with the new Bellytanker collection  

features metal bodywork referencing the case of a watch, with a glass-

covered cockpit evoking a curved watch crystal. Copper-colored trim is a 

nod to the timepieces of the 1940s, while the matte black nose echoes the 

antireflective paint on a stealth fighter. Meanwhile, just 500 pieces of each 

limited-edition BR 03 Aéro GT watch series were produced. The watches 

evoke vintage Omega Speedmasters and other iconic motoring watches but 

with their own retro flair. 

The company is also launching collections of vintage designs, inspired by 

early aviation and World War I–era timepieces including a pocket watch with 

a black face and classic looks, alongside highly complex pieces such as the   

BR-X1 line, whose skeleton chronograph reveals the watch’s inner workings—

and shows that the brand can now compete with any fine Swiss watchmaker.

Bell & Ross is experimenting with designs inspired 
by motorcycles and cars, with an aeronautical edge
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arviz Omidyar was born in Paris in June 1967 to Iranian  

immigrant parents. He would go on to fame and  

fortune three decades later as a tech mogul, known by 

this time as Pierre Omidyar, the founder of eBay.  

Although he’s stepped away from eBay’s day-to-day  

operations, Omidyar remains on the board and owns 

roughly 7 percent of the company. He’s kept busy in  

recent years with philanthropy and media ventures. 

Now he wants to tackle food security in his adopted home of Hawaii—

which might prove his biggest challenge yet.  

Omidyar became interested in technology as a ninth-grader at the  

Potomac School in McLean, Virginia; his urologist father had moved the 

family to the U.S. in 1973 to take a position at Johns Hopkins University. 

Omidyar’s computer fixation continued into college, and he graduated 

from Tufts University in 1988 with a bachelor’s degree in computer science. 

He took a job working for Claris, a subsidiary of Apple, and cofounded  

his own startup, Ink Development (later named eShop), three years later,  

at the age of 24.

But it wouldn’t be long before Omidyar was ready for a new challenge. 

In September 1995, he launched Auction Web, an online person-to-person 

site that allowed people to list collectibles for public bids. The first cus-

tomer was Mark Fraser of Salt Spring Island, British Columbia, who 

bought a broken laser pointer for $14.83 that he planned to rehabilitate.

In 1997, as Auction Web began to take off, Omidyar decided to change 

the name of his business to Echo Bay, after a marina near Lake Mead,  

Nevada. (He thought it “sounded cool,” according to The Perfect Store: Inside 

eBay by Adam Cohen.) However, Omidyar’s plans were scuttled when he 

realized a Canadian mining firm already owned the URL. Instead of  

digging in for an ownership battle, Omidyar instead abbreviated the moni-

ker to “eBay.” Twenty years later, his creation moves over $8 billion worth 

of product a year, connecting more than 171 million active users. 

Omidyar became a billionaire at 31, after eBay went public in 1998. In 

2004, he set up the Omidyar Network, a philanthropic initiative with a 

market-based slant. Two years later, Omidyar moved from Silicon Valley to 

Hawaii, where he had spent two years as a teenager. He and his wife, Pam, 

moved into a 5,800-square-foot oceanfront home in Honolulu’s Kahala 

neighborhood, which seemed a perfect spot to raise their three kids.

“I do like to fly under the radar,” Omidyar told the Honolulu Advertiser in 

2009. “When I walk around town, the only people I want to recognize me 

and call me by my name are the folks at Starbucks.”

Omidyar decided to open a luxury resort at a former Club Med  

location on Kauai but was stopped by community efforts to block the  

project over environmental concerns. In the meantime, he ponied up a  

reported $250 million and founded the Honolulu Civil Beat, an online  

investigative news service, as well as the Intercept, the well-known  

website headed up by journalist Glenn Greenwald.

The Omidyar Network has spent upwards of $1 billion on its efforts to use 
free-market solutions to take on social, economic, and political issues
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How the eBay founder and philanthropist is tackling the state’s food security issue

PIERRE OMIDYAR’S
HAWAIIAN 
VISION

TITAN



The Omidyar Network, which attempts to use free-market solutions 

to solve social, economic, and political issues, has spent upwards of a  

billion dollars on its efforts. One of the things the self-described “philan-

thropic investment firm” intends to shore up is Hawaii’s food security issue.

According to Forbes, Omidyar, who is worth an estimated $9.9 billion, 

was particularly concerned with the fact that Hawaii imports roughly  

90 percent of its food and could sustain itself for just 11 days on its domestic 

production. (Omidyar seems to take these sorts of issues seriously; The Inde-

pendent claims he owns a ranch in rural Montana that is completely self- 

sufficient and will serve as an oasis for the family in the event of catastrophe.) 

To address the issue, Omidyar has been laying the groundwork to  

establish a dairy on the island of Kauai, with 699 head of cattle on a parcel 

at Grove Farm, which happens to be owned by fellow tech billionaire  

Steve Case. The idea, however, continues to be met with resistance from 

the local community.

Lisa Munger, an attorney representing the nearby Grand Hyatt Kauai 

Resort and Spa, recently told the New York Times that her client is  

“concerned with odors and flies” from Omidyar’s planned dairy. One cow 

90 N OV E M B E R  2 017  MAXIM.COM

Omidyar’s net worth is estimated at $9.9 billion, 
and he still owns roughly 7 percent of eBay

“WHEN I WALK AROUND TOWN, 

THE ONLY PEOPLE I WANT  

TO RECOGNIZE ME AND  

CALL ME BY MY NAME ARE THE 

FOLKS AT STARBUCKS.”
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An early version of eBay started with the sale of a broken laser pointer; 
today the company moves more than $8 billion worth of product a year
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excretes almost 91 pounds of manure a day, which would add up to roughly 

64,000 pounds of waste from the herd. Local residents worry that wells 

are too close to the site to ensure safe drinking water for the surrounding 

neighborhoods.

Although food security is certainly important, the nearby Grand Hyatt 

was recently on the winning end of a court-ordered decree to halt further 

development on Omidyar’s proposed dairy until an environmental assess-

ment is completed. 

Whether or not his dairy comes to be, Omidyar has given away over  

$1 billion to various causes over the years. He and Pam received the  

Carnegie Medal of Philanthropy in 2011, and Pierre is a trustee on the boards 

of Tufts University, the Santa Fe Institute, and Honolulu’s Punahou School. 

This past April, the Omidyar Network pledged $100 million to fight what it 

called the “global trust deficit,” or, in plain terms, “fake news.”

The Network describes the initiative as “strengthening independent 

media and investigative journalism, tackling misinformation and hate 

speech, and enabling citizens to better engage with government on critical 

issues.” The International Consortium of Investigative Journalists will be 

among the first recipients, receiving up to $4.5 million over three years. 

Other groups that will receive funding include the Anti-Defamation 

League and the Latin American Alliance for Civic Technology, which  

promotes accountability and transparency in Latin America.

Omidyar’s efforts to change the world for the better are just beginning. 

And to think it all started with a broken laser pointer.
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Advertisement

In a year when several 
health discoveries have 
already made headlines, this 
one may be the biggest yet. 

Dr. Rand McClain, the Los 
Angeles based “Doctor to 
the Stars,” released his new 
technique for what some 
are calling the Body Restore 
formula. 

His science is based on 
technology that was actually 
partially banned by a U.S. 
Establishment in 2001. How-
ever, Dr. McClain and his 
partners have found a way 
that allows them to go and 
take their discovery straight 
to the American people.

Dr. McClain revealed he’s al-
ready offering to his celebrity 
and pro-athlete clients with 
incredible results.

In the video presentation, he 
details how some very big 
name athletes are achieving 
increased strength, health-
ier bodies, and even more 
energy. 

But what’s really turning 
heads is that McClain isn’t 
offering this as an injection, 
surgery, or medical proce-
dure — which is what his 

health clinic in Los Angeles 
is famous for. 

Instead, the method involves 
one simple thing: A drink. He 
has all the clinical trials, the 
data, he’s conducted the test 
groups...it not only works, it 
works really well. McClain 
feels the technique — which 
has been shown in clini-
cal trials — works best for 
people over 40, particularly 
those who may be experi-
encing excessive fatigue, 
weaker bodies, and even 
foggy thinking. 

And when Dr. McClain 
dropped the fi nal bombshell 

— video footage of the re-
sults he experienced after 
using the method on himself 
— it became clear that the 
discovery is nothing short of 
groundbreaking, of course 
your indivitual results will 
vary, as with any new meth-
od. 

While surgery is the bench-
mark and Dr. McClain 
charges $20,000 and up, he 
feels he can offer Americans 
a new method which pro-
vides outstanding results. 
But the latest development 
in this story came when the 
video version of the presen-

tation was made available to 
the public online. As of this 
writing, the video has over 3 
Million views and is quickly 
becoming a social media 
phenomenon. 

This is the video that many 
might not want people to 
see. But if the link is work-
ing, that means the video is 
still viewable…for now. 

Watch the shocking 
presentation at
www.LCR92.com

Dr. McClain calls out both 
the medical industry and 
certain agencies. One view-
er commented: “Why did I 
not know this before? Rand 
is telling it like it is...we need 
more doctors like this!” 

See his presentation here 
www.LCR92.com

How To: Repair Your Body
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Double-face wool raglan-sleeve oversize coat with belt, VERSUS VERSACE 

($2,950); versace.com. Gold stax convertible chain necklace, DAVID  

YURMAN ($9,500); davidyurman.com.

HAWAII 2.0

P.8: Rum, DON PAPA ($37); masterofmalt.com. Sunglasses, VUARNET 

($360); vuarnet.com. Detroit Tigers cap, DETROIT ATHLETIC CO. ($40);  

detroitathletic.com. Tapered jeans, HAN KJØBENHAVN ($147); farfetch 

.com. Floral shirt, SAINT LAURENT ($750); farfetch.com. Speargun, 

RIFFE ($362); speargun.com. Fragrance, ACQUA DI PARMA ($180);  

acquadiparma.com. Watch, CHRONOSPORT ($242); chronosportwatch 

.com. Wetsuit, BODY GLOVE ($150); bodyglove.com. Ferrari 308 GTS  

diecast model, LEGACY MOTORS ($96); legacydiecast.com. Boat shoes, 

SPERRY ($80); sperry.com.

GO WESTERN

P.10: Suede vest, SCULLY ($70); sportsmansguide.com. Denim shirt, DIESEL 

($148); diesel.com. Throw blanket, PENDLETON ($169); pendleton-usa 

.com. Western boots, TONY LAMA ($420); tonylama.com. Bandana, 

PENDLETON ($15); pendleton-usa.com. Whiskey, JACK DANIEL’S 

($56); cwspirits.com. Southwest ring, DAVID YURMAN ($975); david 

yurman.com. Feather spur, SMARTPAK ($53); smartpakequine.com. Holster,  

EL PASO SADDLERY CO. ($100); epsaddlery.com. Alligator belt,  

MAVERICK ($325); maverickwesternwear.com. Cowboy hat, EDDY 

BROS. ($36); eddybros.com. 

HOME TURF

P. 12: Hydrating cream, PERRICONE MD ($80); perriconemd.com. 

Plant protein, THE NUE CO. ($70); thenueco.com. Ultramoor mud mask, 

OMOROVICZA ($125); omorovicza.com. Skin tonic, PAI SKINCARE 

($56); paiskincare.com. Fragrance, YVES SAINT LAURENT ($94);  
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yslbeautyus.com. Rotator jump rope ($250) and Diskus dumbbell ($1,400), 

HOCK; shophock.com. P.13: Bike ($1,995) and cycling shoes ($125), PELOTON;  

onepeloton.com. Shirt, BLK RBN ($125); blkrbn.com. Training shorts ($40), 

training tights ($70), and sport socks ($18), ADIDAS; adidas.com. Water bottle, 

S’WELL ($35); swellbottle.com.

 

JADE LAGARDÈRE

P.30: Spacedye turtleneck, M MISSONI ($395); m-missoni.com. 

Gold hoop earrings, JACQUIE AICHE ($7,125); jacquieaiche.com.  

Alabama brown suede over-the-knee boots, GIUSEPPE ZANOTTI  

DESIGN ($1,595); giuseppezanottidesign.com. P.32: Powder tulle minidress,  

FENDI ($5,200); fendi.com. Rose-gold diamond Cassie harness body chain,  

JACQUIE AICHE ($9,375); jacquieaiche.com. P.33: EOS 3/2 wetsuit ($140) 

and Seaway Rocky one-piece swimsuit ($107), BODY GLOVE; bodyglove 

.com. Gold barrel Y neck chain with pendant, DAVID YURMAN ($4,500);  

davidyurman.com. P.34: Marni strapless plunge bra, COSABELLA  

($125); cosabella.com. P.35: T-shirt, MAJESTIC FILATURES  

($55); majesticfilatures.com. Gold barrel Y neck chain with pendant,  

DAVID YURMAN ($4,500); davidyurman.com. P.36: Rose-gold  

body chain, JACQUIE AICHE ($9,375); jacquieaiche.com. Aurora  

short, EBERJEY ($98); eberjey.com. P.37: So Solid Margarita  

bikini top ($87) and So Solid Annia bikini bottoms ($72), EBERJEY;  

eberjey.com. Full diamond shaker necklace ($5,375) and large potion  

bottle necklace ($5,935), JACQUIE AICHE; jacquieaiche.com.  

P.38: Levi’s 501 shorts, LEVI’S ($59.50); levis.com. Moto off-shoulder  

denim jacket, TOPSHOP ($90); topshop.com. P.39: Moto off-shoulder  

denim jacket, TOPSHOP ($90); topshop.com. Mocha bikini  

bottoms, (BALI) BY MELISSA ODABASH ($111); odabash.com.  

Stax 18k chain-link ring ($1,500), Petite Pave 2.7mm flex ring ($650),  

Pure Form 24mm mixed-metal three-row cuff with bronze, silver  

and bronze ($1,450), DAVID YURMAN; davidyurman.com. Pink  

rhodochrosite horn necklace, JACQUIE AICHE ($9,000); jacquieaiche.com.
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opens his personal playbook
to help you achieve your fitness

and health goals.

TOM 
BRADY

Available in hardcover, ebook, and audio wherever books are sold.

Exercises for all types
of athletes that you can

start right now.
—

Nutrition tips and recipes
for healthy living.

—
Equipment and circuits
to add to your workouts.

THIS

GROUNDBREAKING 

PROGRAM FEATURES:

Available in hardcover, ebook, and audio wherever books are sold.

Exercises for all types
of athletes that you can

start right now.

Nutrition tips and recipes
for healthy living.

Equipment and circuits
to add to your workouts.

GROUNDBREAKING 

PROGRAM FEATURES:

SimonandSchuster.com  |   TB12Sports .com



MAXIM

“There are only two ways to live your life.  

One is as though nothing is a miracle.  

The other is as though everything is a miracle.”

A l b e r t  e i n s t e i n
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