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espite prolonged Indo-China border stand-off 

at Doklam and attempts by some misguided 

groups to call for the boycott of Chinese goods 

including mobile handsets, Indian consumers 

have shown remarkable maturity by generally not 

heeding to such calls. This in itself should awaken 

Chinese leadership to view India and Indian people in a 

new light and, should be reflective of the inherent good 

naturedness of we the Indians while encouraging it to 

explore a peaceful and amicable solution to the border 

disputes rather than engaging in bullying tactics or encouraging a section 

of its state-owned media to fuel battle cries.

Today, China is India’s biggest trading partner with BoP tilted heavily 

in favour of the former. Despite deep rooted suspicions about China 

in Indian establishment’s psyche worsened by its open support to 

Pakistan’s nefarious activities, we have not let these factors come in 

the way of successful Indo-China trade engagement or growing people 

to people contacts. China and India have more to gain by economic and 

trade engagement and much to lose by fueling hostilities. I do hope that 

good sense will prevail and both nations will march together to realize its 

ambitious and social economic transformational journey.

Good news is here for the smartphone market. A series of unexpected 

policy moves such as the ill-conceived demonetisation last November 

closely followed by GST migration, which though have long term benefits 

for trade and economy, brought disruption in the market impacting 

handset sales. Nonetheless, oncoming festive season is going to bring 

lots of cheers to handset makers. Historically, the third quarter have 

been the months when sales are highest be it for high value items such 

gold or cars or essentials like mobile handset. This is because the long 

festive season starting with the first day of Navratri and coming after 

prolonged hot and humid months usher a happy feel among people 

which translates into good times for everyone - from sellers to consumers. 

Be assured, we are going to see a good upswing in handset sales soon.

My Mobile continues to be the market leader in terms of content, 

circulation and readership. This should be laurels enough to celebrate 

for an average publishing house but not for us. What cheers us more 

when more and more celebrated corporate leaders, thought leaders come 

forward to exclusively share their views on our platform. This reflects the 

respect that our magazine commands and we are deeply humbled. You 

will read the enlightened views of many business and thought leaders 

in this issue too.

Happy Reading!
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My trust and passion of 

reading My Mobile keeps on 

increasing as the topics 

which you have been 

covering these days are 

wonderful like the last issue 

of August (Flexi Phones) has 

been very informative, well 

timed and properly 

researched one. All the 

major mobile players have 

been included in this 

coverage. While the Big 

News and Consumer 

Insights are wholesome 

informative, the Bazaar 

Bargain helps us to know 

the latest price of the 

already launched products 

on which we could get the 

best bargain. My best 

wishes to My Mobile team.

—Nitin Bansal, New Delhi

Dear My Mobile team, it 

gives me an immense 

knowledge of mobile 

ecosystem which you guys 

deliver through the 

magazine and it’s simply 

brilliant. I would also 

suggest you to add few more 

devices and gadgets like you 

did of HTC U11in your burn 

tests. Majority of readers or 

the users might not be 

aware of the whole insight 

about any latest mobile or 

technology but what we get 

from it, which is very helpful 

and deep. I am a regular 

reader of your magazine and 

I also recommend it to my 

friends and family. It is a 

must have for those who 

want to get useful and 

correct information.

—Ashwini, Allahabad

My Mobile has been 

associated with me since I 

was in my college and has 

been a part of my growing 

up. I am very fond of this 

unique and informative 

magazine present in the 

country. Since I am a 

dedicated reader since my 

young age, I have been 

admired as the one who 

knows everything in my 

friends and neighbors about 

mobile and technology. I 

want to thank the whole 

team of My Mobile for their 

continuous support.

—Tarun Singh, Amritsar

We, as the regular reader 

and subscriber of My 

Mobile, love to read the 

gadgets, mobiles and apps 

more often in the magazine 

rather than going to any 

website. The main source of 

our tech content comes 

from My Mobile magazine. 

The unmatched quality of 

the product keeps it in a 

different league altogether. 

Just-ins, Consumer and 

Industry Insights always 

come handy. An ideal tech 

magazine should follow your 

footsteps.

—Girija Sawant, Mumbai

My Mobile has been my 

boredom buster during long 

trips and journeys. We get 

all the information about the 

apps and new features 

running onto our handsets. 

You guys always do in-

depthstory. Waiting for your 

next issue.

—Saurabh, Bengaluru

The August issue’s editorial 

was well elaborated and very 

timely as people had this 

tendency to keeping away 

from the selfie phones in the 

market but not the case 

anymore. The 

selfie phones are the hot 

favorite now. The burn tests, 

chief speak and games you 

did were pretty good. It has 

been my guide to all the 

tech queries and hence 

developing my knowledge as 

a consumer. I want you to 

include more gadgets and 

mobiles in your Burn Test 

section.

—Arun Dayal, Delhi

The best way to get 

knowledge about all the 

available mobile devices 

and their prices is My 

Mobile. The kind of 

collective information 

available in My Guide 

section of the magazine is 

very helpful, especially for a 

customer and reader like 

me. We get all the brands, 

their specifications and 

price range at the same 

place. Rather than flipping 

through the entire 

magazine, one would get the 

idea about any particular 

mobile.

—Muskan, Pune n
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“If we are in a digital world, we have to make 
sure that all our systems are secure. It’s an 
ongoing process. All over the world, it’s a 

challenge, but we are moving at 
a rapid pace”

 — Nandan Nilkeni,
Former Chairman, UIDAI, speaking at an 

event in Bengaluru

“Last year, we were at 1.8% 
market share, and with a slew of 
new launches and the marketing 
campaign coupled with online and 
offline focus, we now aim to get 5% 
market share by the year end”

— Pankaj Rana,  
Business Head - Mobility Division, Panasonic India, on the 

sidelines of a launch event in New Delhi

“We’re a large global 
conglomerate and we are 
present in many countries 
and we’ve made huge 
investments and continue 

to make them in India, which is a key strategic 
market for us”

— Sudhin Mathur,  
Managing Director, Motorola Mobility India, in an interaction 

with a business daily

“India has come up well in the domestic 
mobile phone market. Manufacturing of 
mobile phones which was only six crore units 
in 2014-15 has reached an estimated 22 
crore in 2016-17. In terms of value, there has 
been 183 per cent jump”

— Ravi Shankar Prasad, 
Union Minister for Electronics and IT, in an interview to DNA

“From a broad 
point of view, 
we have done 
very well in the 
middle layer, 
of creating 
applications 
and services. 
However, we 
have not done 
so well in the 
first layer 
of creating 
infrastructure, 
especially the 
hardware one”

— R S Sharma,  
Chairman, TRAI, 

addressing an event 
in New Delhi
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Vodafone promotes key 
people ahead of Idea 
merger
Vodafone is reportedly restructuring 
its commercial team in India, promot-
ing some key people and changing the 
reporting structure, ahead of its proposed 
merger with Idea Cellular. According 
to reports quoting a person close to 
the developments, the objective of this 
move is to give significant roles to those 
Vodafone believes are people that must 
be retained after Idea merger. People 
have also been given promotions, keep-
ing in mind their Idea counterparts, 
the source was quoted as saying. The 
country’s second largest mobile operator, 
however, has not found a replacement for 
former chief commercial officer Sandeep 
Kataria, who has joined Bata India as 
chief executive. Instead it has promoted 
some team members who will now report 
directly to chief operating office Balesh 
Sharma. 

Microsoft Surface Phone 
to take on biggies
Undeterred by its fall in Surface PC line 
and Windows phones revenues, Microsoft 
is aiming for new devices called “Surface 
Phones” and has made its patent pub-
lic. As per a recent report in Forbes, 
Microsoft CEO Satya Nadella has con-
firmed that the tech giant will “make 
more phones, but they will not look like 
phones that are there today.” It must 
be noted that Nadella, earlier this year, 
declared that 2017 would see Microsoft 
launch the ultimate mobile device say-
ing, “We will continue to be in the 
phone market not as defined by today’s 
market leaders, but by what it is that 
we can uniquely do in what is the most 
ultimate mobile device.” Titled ‘Wireless 
Communications Device’, the patent 
talks about a bendable smartphone with 
antenna, battery, SIM card holders and 
screen connectors split over a hinge to 
create a dual-winged device.

The next Apple watch 
will reportedly have LTE 
to make calls
Apple Inc reportedly plans to release a 
version of its smartwatch later this year 
that can connect directly to cellular net-
works. According to reports citing people 
familiar with the development, some of 
the new models for the Apple Watch will 
be equipped with LTE chips and be able 
to perform many tasks without needing 
an iPhone to be in range, the report said. 
It must be noted that the Apple Watch 
currently needs to be connected to an 
iPhone to send messages, get directions 
from maps and stream music. Intel Corp 
will reportedly supply the LTE modems 
for the new watch. Although Apple and 
Intel did not respond anything over the 
matter, the iPhone maker is already in 
talks with carriers in the United States 
and Europe about offering the cellular 
version of the watch. n

Talk in Tech 
Corners

RumouR mill
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Apple pays $2 billion to Nokia to avoid 
controversy

Technology major Apple settled their 
existing issues over patents with Nokia by 
making a payment of USD two billion, 
indicating the iPhone maker’s urge to avoid 
a controversy. The terms of the licensing 
deal, however, have not been revealed by 
any of the companies. “We got upfront cash 
payment of EUR 1.7 billion from Apple, 
strengthening further our cash position. As 
said earlier, our plan is to provide more 
details on the intended use of cash in 
conjunction with our Q3 earnings,” reads 
the official transcript of Nokia’s quarterly 
earnings call with investors as reported by 
The Verge. The legal dispute started when 
Apple was charged with violating over a 
dozen patents of Nokia and its subsidiaries. 
Even though Apple has a licensing deal with 
Nokia since 2011, the issue began when 
Apple refused to sign a new deal and blamed 
Nokia for requesting unjust conditions for 
renewal.

Motorola starts its new retail chain, the 
“Moto Hub”

With customer experience as the top priority, 
Motorola took a step further to get close to 
its audiences with the inauguration of its 
experiential retail stores in India. With a 
unique open layout, the “Moto Hub” will 
allow users to experience and purchase the 
full portfolio of Motorola products under one 

roof. The first batch of Moto Hub stores 
recently opened at two places in Noida and 
one in Indirapuram, in Uttar Pradesh, and 
three in Mumbai, Maharashtra. By the end 
of this financial year, Motorola is set to open 
50 Moto Hubs across the top tier towns at 
locations with significant traffic. Moto Hub 
stores will be a key destination for consumers 
to experience the latest Motorola technology 
and get a hands-on demo of the entire 
product portfolio, in a fun, easy to access 
set-up that is conveniently located at 
consumer hangout areas.

Idea working with handset-makers for 
cheaper mobile phones

Faced with the latest challenge of ultra-
cheap 4G feature phone from Mukesh 
Ambani’s Reliance Jio, Idea Cellular is 
working with handset makers to bring down 
the cost of handsets. However, the Aditya 
Birla Group company which is set to be 
merged with bigger rival Vodafone, made it 
clear that it will not subsidise handsets. 
“The practical solution that we are working 
on is to work with the handset industry and 
work with them to be able to bring down cost 
of handsets by bringing down the bill of 
material, so that the gap of the announced 
price of Jio feature phone versus a 
smartphone can be brought down to 
reasonable levels,” said reports quoting its 
Managing Director Himanshu Kapania. 
Kapania reportedly said the ideal price 
point for a handset will be Rs 2,500. In the 
past, the telecom operators had worked 
with handset makers when they were 
challenged by the then Reliance Infocomm’s 
cheaper handsets, Kapania was quoted as 
saying.

Sushant Singh Rajput is the new brand 
ambassador for Ziox Mobiles
Ziox Mobiles has roped in Bollywood actor 

Sushant Singh Rajput as its brand endorser.  
“Sushant Singh Rajput is a fine addition to 
the Ziox Mobiles family. This association 
will further boost the legacy of Ziox Mobiles 
as the actor resonates to the brand promise: 
Quality that Speaks,” the company said in 
a statement. Ziox Mobiles has chalked out 
a detailed expansion plan and a roadmap 
for FY18. The brand aims to establish a 
stronger foothold in the Indian market with 
an investment of over Rs 200 crore. Ziox 
Mobiles announced its plan to set up two 
new manufacturing units (in Sikkim and 
Noida) and R&D facilities apart from the 
existing New Delhi unit, with a holding 
capacity of around 1 million units per 
month. With the induction of Rajput as its 
brand ambassador and an investment of Rs 
100 crore this fiscal, Ziox aims to achieve 
estimated revenue of Rs 1,000 crore and a 
sale of 10 million product units.

Hitech Mobiles begins manufacturing 4G 
smartphones in Kolkata

Domestic company Hitech Mobiles has 
started manufacturing low-cost 4G LTE 
smartphones at its handset production 
facility near Kolkata, said reports quoting a 
top company executive recently. The local 
handset maker will manufacture 3 million 
4G VoLTE smartphones a year. “Hitech’s 4G 
VoLTE smartphones will be dual SIM 
devices that will be priced under Rs 5,000,” 
the company’s managing director Mohd 
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Gyasuddin said. Hitech, he said, would 
leverage its existing technology sharing pact 
with Chinese OEM partner, Shenzhen 
Yiheyuan Tech. “Our Chinese technology 
partner is offering its expertise in 4G 
technology to suitably train our 500-plus 
workforce to manufacture the VoLTE 
handsets in Kolkata,” said Gyasuddin. The 
Hitech Mobiles chief executive said the 
company has sourced low-cost LTE chipsets 
from Shanghai-based Spreadtrum 
Communications, which would enable it to 
price the 4G smartphones below Rs 
5,000.

MyJio crosses 100 million downloads on 
Google Playstore

Mukesh Ambani’s Reliance Jio’s MyJio app 
downloads have crossed 100 million on 
Google Playstore, said reports quoting a 
company official With this, the telco claims 
to have become the only telecom brand to 
cross this number for a self-care app. 
MyAirtel app which was launched in 
September 2012 has between 10 million 
to 50 million downloads in Google Playstore. 
The new entrant’s other apps including Jio 
TV, Jio Cinema and Jio Music are reportedly 
seeing rapid uptake with JioTV moving to 
9th position and other apps being amongst 
the most downloaded apps on Google 
Playstore. Recently Google said that app 
downloads grew by 150% over the last 12 
months in India. Much of this growth came 
from the games and entertainment category, 
with video streaming apps like Hotstar and 
JioPlay leading it. MyJio, WhatsApp, 
Facebook and its Messenger app, and 
SHAREit are the top mobile apps in terms 
of downloads on the Google Play Store.

Videocon Edge eyes 12% market share in 
FY 17-18
Videocon Edge, the Smart Solutions & 
Enterprise Communication service provider 
has set a topline revenue target of 195 

crore, approximately 12% of total Enterprise 
communication market for the financial 
year 2017-18. The enterprise 
communication segment, comprises A2P 
(Application to person) SMS, OBD/IVR 
(Outbound dialer/Interactive Voice 
response), and other cloud based solutions 
including Missed call and short/long-code 
solutions. Widely used by BFSI (Banking, 
Financial services and Insurance), 
E-Commerce, Retail, Media & entertainment, 
tourism, Wellness, Educational and Govt 
sector etc for both transactional and 
promotional messages for their customers. 
With approximately Rs 1,400 crore, which 
is 82% of the market size, the Enterprise 
communication market is dominated by 
A2P SMS. This old, yet effective tool in the 
mobile telephony still stands strong despite 
the fast evolution of technology from 2G to 
3G to 4G. The A2P SMS market is projected 
to be over 180 billion SMS in the year which 
is a 6% growth over last year.

Swipe to launch 10 smartphones this year

Looking to strengthen its presence in the 
hypercompetitive Indian smartphone 
market, homegrown handset maker Swipe 
Technologies will launch 10 new devices 
this year. The company rolled out two new 
devices recently – Elite VR and Konnect 
Star 2017 – priced at Rs 4,499 and Rs 
3,333, respectively. “It was Swipe who 
introduced India’s first 3D Tablet in 2012. 

Five years later, we are introducing India’s 
first affordable virtual reality and a new 
interface for users to consume content. All 
it takes today is Swipe ELITE VR bundled 
with VR lens,” Swipe Founder and CEO 
Shripal Gandhi said. He said the company 
will launch 10 new devices this year to 
strengthen its product portfolio.

Spice brand brings 1 year replacement 
warranty on mobile phones 

Post the joint venture between Transsion 
Holdings and Spice Mobility, the all new 
Spice brand is offering its customers an 
industry first brand promise of 1 year 
replacement warranty across its newly 
launched product portfolio, including 
smartphones and feature phones. In light of 
the new stylishly designed and aesthetically 
created youthful product portfolio, Spice is 
offering high quality products loaded with 
unique features which will surpass their 
aspirations. This will help them to create 
and share quality moments of joy. The 
recently launched portfolio comprises eight 
mobile devices, including three smartphones 
and five feature phones and was made 
available in the markets starting 11th July. 
The product portfolio will be available across 
offline channels. 

Airtel Payments Bank, HPCL join hands for 
digital payments

Airtel Payments Bank has entered into a 
strategic partnership with Hindustan 
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Petroleum Corporation Limited (HPCL), to 
give further boost to digital payments in the 
country and to add to customer convenience. 
All 14,000 HPCL fuel stations will act as 
banking points for Airtel Payments Bank. 
All Airtel Payments Bank customers would 
be able to access a range of convenient 
banking services at these 14,000 fuel 
stations e.g., open new accounts, make 
cash deposits and withdrawals facility, and 
transfer money. This will add to the depth 
and reach of Airtel Payments Bank’s retail 
based network that leverages over 300,000 
Airtel retail outlets as banking points. Airtel 
Payments Bank customers will also be able 
to make secure and convenient digital 
payments for fuel purchases across 14,000 
HPCL fuel stations by using their mobile 
phones.

BSNL launches digital wallet powered by 
MobiKwik

Moving forward with Prime Minister 
Narendra Modi’s digital India mission, 
State-run BSNL has gone digital by 
launching a bespoke mobile wallet  
that would enable its existing 100 million 
customers to make bill payments and 
transact on e-commerce platforms.  
Telecom Minister Manoj Sinha launched 
this wallet, developed and issued by 
MobiKwik on behalf of BSNL. With over 1.5 
million merchants on the network, the 
BSNL Wallet is India’s largest wallet by any 
telecom company. “With this co-branded 
wallet, the ease of payment will be extended 
to all the customers while equally 
strengthening financial inclusion in the 
rural hinterlands, which often get neglected. 
Going digital is the need of an hour for both 
urban and rural areas, and this partnership 
is definitely a step in right direction,” said 
Sinha.

Vodafone Play adds 12 Dis
covery channels

Expanding its infotainment content portfolio 
for its subscribers across genres, Vodafone 
Play has entered into a strategic partnership 
with Discovery Communications. The video 
streaming app of telecom major Vodafone 
will offer a bouquet of 12 channels from 
Discovery Communications India portfolio 
on its platform. From science to traveling, 
Vodafone Play users have a wide choice of 
viewing channels like Discovery Channel, 
TLC, Animal Planet, Discovery HD World, 
Discovery Science, Discovery Turbo, 
Discovery Kids, Investigation Discovery 
(ID), Animal Planet HD World, TLC HD 
World, Discovery Tamil and a sports channel 
DSPORT. “Vodafone Play is a single window 
offering content across genres and 
languages and this association with 
Discovery strengthens our infotainment 
category. All consumers, including the 
Velvet Rope Generation, can now watch 
what they want, when they want and how 
they want,” said Dipankar Ghoshal, National 
Head – VAS, and Content, Vodafone India.

Truecaller adds ‘Request Money’ feature to 
Truecaller Pay

Strengthening its endeavour to foster a one-
stop communication platform, Truecaller 
recently introduced ‘Request Money’ 
feature as a part of Truecaller Pay. The new 
feature saves users from awkward situations 
of asking for money from someone. With 

this feature, users can send a direct payment 
request to a fellow Truecaller user, via 
Android notifications. The receiver of the 
request can just click the notification and 
make payments after entering their 
registered MPIN in the app when prompted. 
Truecaller users can also create shareable 
payment links which can be sent via SMS, 
email, instant messaging platforms or can 
even post it on a website to receive 
payments. When clicked, the link would 
directly open the Truecaller app where the 
receiver can complete the payment. This 
makes it extremely useful for small 
businesses to make transactions and 
payments simple, secure and direct to bank 
using just a mobile phone and the Truecaller 
app.

Indus Towers appoints Shankar 
Iyer as CSMO

Indus Towers, the country’s largest telecom 
tower company, announced the appointment 
of Shankar Iyer as the Chief Sales & 
Marketing Officer (CSMO). With over 24 
years of experience in diverse industries, 
Shankar holds in-depth business 
understanding of international and domestic 
telecom and tower industry. Shankar joins 
Indus Towers from Sixth Energy Technologies 
and has previously been associated with 
Indus Towers as a founding Employee 
Member and Regional Director. In the past, 
Shankar has also been associated with Titan 
Industries, Diageo, Coca-Cola, Hutchison 
Essar (Vodafone), Bharti Infratel, and 
Quippo Telecom (SREI Group) in various 
capacities. Shankar is a graduate in 
Economics with Post-Graduation in 
Marketing and Advanced Management 
Program. He is an Alumnus of IIM – 
Bangalore and Wharton School, University 
of Pennsylvania.
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ShopClues eyes explosive growth with 
industry-first category for refurbished and 
unboxed gadgets

Online marketplace ShopClues shared the 
growth story of Re-New gadgets, a dedicated 
category for refurbished and unboxed 
electronic devices, including laptops, 
smartphones and tablets. The Re-New 
Gadgets category is all set to re-model the 
landscape of electronics in e-commerce, 
making ShopClues the first e-commerce 
player to address this largely unstructured 
market opportunity. The sub-categories 
included in Re-New gadgets are Unboxed 
gadgets (brand and expert certified) and 
Refurbished gadgets (expert certified). 
Radhika Aggarwal, Co-Founder and Chief 
Business Officer, ShopClues.com, said, 
“Extensive primary research has informed 
us that there is a huge need gap when it 
comes to consumers buying unboxed and 
refurbished gadgets, especially with 
awareness, availability, and quality 
assurance. We are delighted to be the first 
e-commerce player to solve this massive 
problem for our customers via Re-New 
Gadgets.”

Now reply with a sticker on Instagram DM

In order to make chatting and posting fun, 
Instagram has been adding various features 
to its app. Now, the newly updated Instagram 
allows users to reply with a sticker via direct 
message. In addition to the earlier capability 
to reply to a particular message be it a 
photo, video or reshared post with a 
message, the users’ reply will now be 
converted into a sticker of what the post is 
all about. This can be done by tapping the 
‘reply’ option, taking a picture and entering 

‘send’. Users can add texts or anything extra 
to sparkle up the reply. Furthermore, users 
can send split-screen replies by clicking on 
the sticker. The updated Instagram, version 
10.34 is now available on Google Play Store 
and the App Store.

VoxWeb brings new visual designs, 
innovative features on its apps

VoxWeb, the social networking app 
developed around “speaking-pics” or  
voice-augmented photos, recently rolled 
out new designs and features on its Android 
and iOS apps. The most significant of  
the new features - introduced after heavy 
user demand - is the “Embed Voxie” option 
which allows users to embed a  
voice-augmented photo to their blogs and 
other websites/webpages. In addition to 
this, users can now store the newly created 
voice-augmented pic to their device without 
the compulsion of sharing or sending.  
Users can also create a private Voxie 
collection by leveraging this feature. Also, 
in a major policy shift, VoxWeb disabled the 
likes and comments count on other users’ 
content to remove the ‘performance anxiety’ 
friction and thus encouraging users to post 
frequent updates without worrying about 
the number of likes they get on the post 
publicly.

Android 8.0 is officially Oreo

The new version of Google’s operating 
system, known as Android 8.0 has been 
made official. This time too, the sweet 
tradition continues and the OS has been 
officially named Oreo via a live streaming 
event held recently in New York. Android 
Oreo is two times faster and minimizes the 

background activities much faster. It comes 
with the new Autofill feature which allows 
users to fill in all the necessary details on its 
own, making access to the apps way easier. 
The Picture-in-Picture feature lets users 
use various apps simultaneously. Android 
8.0 has an improved notification channel 
which contains notifications dots, clicking 
which will access the various notifications 
and swiping them will clear them. Users can 
now get directed to any app from the 
browser, dismissing the need for 
installations. Google has also introduced 
the Google Play Protect and the addition of 
battery saver with the introduction of the 
new operating system. Android 8.0 Oreo 
will soon be hitting the Nexus and Pixel 
devices, and eventually reach out to other 
smartphones.

China opens first cyber court in 
e-commerce hub

Amid a spike in the number of online 
disputes, China recently launched its  
first cyber court specialising in handling 
internet-related cases in the e-commerce 
hub of Hangzhou. The Hangzhou Internet 
Court in Hangzhou, capital of east  
China’s Zhejiang Province will handle  
cases such as online trade disputes and 
copyright lawsuits. The cases handled by 
the court will be tried online, the state-run 
Xinhua news agency reported. The 
Hangzhou municipal legislature has 
appointed the president, vice presidents 
and judges of the court. Hangzhou is  
home to many Internet companies, 
including e-commerce giant Alibaba. The 
latest report from the China Internet 
Network Information Center showed that 
China had about 751 million netizens and 
724 million mobile Internet users as of the 
end of June. n
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Spreadtrum, the leading fabless semiconductor company recently 
hosted its 2017 Global Partners Conference, “Infinite Chip, 

Infinite Intelligence”, in Shenzhen, China. The event wintnessed 
more than 1,000 Spreadtrum global partners including Intel, 
Reliance, Google, Mircomax, OPPO, VIVO, Gionee, Huawei, ZTE, 
Intex, Lava, China Mobile, China Unicom, China Telecom, Vodafone, 
Orange, Telefonica, TRUE, Smartfren, Karbonn Alcatel and Dialog. 
During the conference, Spreadtrum unveiled two complete series of 
high-performance but differentiated LTE SoC platforms: SC9853I 
and SC9850. In addition, Spreadtrum shared its 2017 marketing 
strategy and provided details on their latest products to the global 
audience in attendance. Spreadtrum also presented its innovative 
solutions on mobile communication and IoT (automotive terminal, 
broadband communication and financial security).

Built on Intel’s 14nm foundry platform, Spreadtrum SC9853I is 
targeting the global mid and high-level smartphone market. It features 
1.8GHz Octa-core 64-bit Intel Airmont architecture based processor, 
which enables SC9853I to offer a high-performance mobile computing 
ability coupled with ultra-low power. The SC9853I supports LTE Cat-7  
downlink and Cat-13 uplink for 5-mode communication standard 
(TD-LTE/FDD-LTE/TD-SCDMA/WCDMA/GSM), which can reach 
downlink speeds of 300Mbps and uplink speeds of up to 150Mpbs 
to achieve a true 4G+ on-line surfing experience. It also supports 
1080P HD video playback, 18:9 FHD+ (1080*2160) screen display, 
and 16-megapixel resolution dual-cameras.“Our first joint product 
was launched at Mobile World Congress earlier this year and we are 
pleased to continue our partnership with the release of Spreadtrum’s 
SC9853I SoC. The Intel Custom Foundry 14nm platform delivers 
industry leading PPA and offers turnkey foundry services and support. 
It is ideal for mainstream mobile designs that need high performance 
and low leakage,” said Dr Zane Ball, Intel’s Vice President, Technology 
and Manufacturing Group, General Manager, Intel Custom Foundry. 

“Spreadtrum fully utilized all the advantages of Intel Custom Foundry’s 
14nm platform and as a result, the SC9853l offers excellent 
performance and efficient power management which enhance the 
smartphone experience for global users.”

Spreadtrum SC9850 series is designed for overall entry and mid-
level markets globally. It is equipped with a built-in Quad-core ARM 
Cortex-A7 application processor, as well as ARM Mali 820 integrated 
3D graphics accelerator. The SC9850 series supports five-mode 
communication standard (TD-LTE/FDD-LTE/TD-SCDMA/ WCDMA/
GSM). It is also equipped with two-way carrier aggregation : Cat-7 
Downlink (up to 300 Mbps) and Cat-13 Uplink (up to 150 Mpbs), 
1080P HD video playback, 18:9 HD+ (720*1440) screen display 
and dual cameras up to 13 megapixels. 

Meanwhile, both SC9853I and SC9850 series emphasize 
enhancing dual-camera processing capability. Both include a built-in 
3DNR to boost night shooting, and features like refocusing, real-time 
face beauty, 3D modeling and AR. With Spreadtrum’s exclusive 
EverMuLTETM technology, these products are able to offer dual-SIM, 
dual-4G, dual-VoLTE functionalities to enhance call experience. Both 
series support urban NFC payment application, and are integrated 
with sensor control centers to provide a total solution that can enhance 
users’ experience.

Dr Leo Li, Chairman and CEO of Spreadtrum, commented, 
“Spreadtrum’s LTE SoC platforms include the SC9853l, which is built 
on Intel Custom Foundry’s 14nm platform, using their highly-efficient 
computing capabilities and advanced technologies, and we are 
confident this will help our customers design more competitive smart 
terminal products. These platforms can offer better performance to 
meet the growing demand in the global LTE market. Additionally, 
these differentiated types of LTE chip solutions enable our customers 
to address multiple market segments when they develop their end 
products.” n
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“Spreadtrum’s LTE SoC platforms 
include the SC9853l, which is built 
on Intel Custom Foundry’s 14nm 
platform, using their highly-efficient 
computing capabilities and advanced 
technologies, and we are confident this 
will help our customers design more 
competitive smart terminal products”

 – Dr Leo Li,  
Chairman and CEO of Spreadtrum

Spreadtrum launches platforms for 
global mainstream consumer market



Smartron, the India’s first global technology OEM and IoT 
brand recently launched ‘tronX’ – an Artificial Intelligence 

(AI)-powered IoT platform that would help make users’ daily life 
easier and smarter. Terming it as one of the first global technologies 
being developed in India, the company said ‘tronX’ is an intelligent 
ecosystem that helps connect a range of devices. Built on the 
world of ‘Internet of Trons’, the ecosystem allows instant access 
to profile, data, content, services, Cloud, care, community and 
other IoT devices whether you are at home, in the car or at the 
office. “Smartron has been working for more than two years on 
creating a new connected ecosystem fuelled by AI-powered ‘IoT’ 
and ‘tronX’ is at the core of this brave new world,” said Mahesh 
Lingareddy, Founder and Chairman, Smarton. Lingareddy added 
that the company was excited to unveil ‘tronX’ that is a kind of 
next-generation operating system designed to run seamlessly 
across devices. 

To begin with, Smartron announced four verticals that are in 
the works at its R&D facility and already have built in capabilities 
that integrate in our lives: ‘tronX Personal’, ‘tronX Health’, ‘tronX 
Home’ and ‘tronX Infra’. ‘tronX Personal’ offers personalised 

entertainment, travel, shopping, financial, health, event, 
communication and collaboration experiences across devices 
and contexts. With ‘tronX Health’, the system monitors and 
manages medical history, insurance data and offers intuitive and 
preventive solutions from a range of partners who are already on 
board.  ‘tronX Home’ helps control locking mechanisms, security 
updates, home appliances, services like water, electricity and 
payment modules for these services, all available through a Voice 
Activated Assistant. ‘tronX Infra’ is Smartron’s B2B vertical, 
offering an AI-assisted system that covers a range of monitoring 
and management services, thus increasing productivity and 
security for enterprises. n

Somegrown contract manufacturer Dixon Technologies plans 
to hit the capital markets in the first week of September for 

raising nearly Rs 700 crore through a public offer, which will 
make the company the first Indian mobile phone producer to 
be listed since the launch of the ‘Make in India’ programme. 
The Noida-based company, which makes consumer electronics, 
home appliances, washing machines, mobile phones and 

lighting products for a number of brands including Panasonic, 
Phillips, Intex and Gionee, will channel the funds towards 
setting up a new plant for LED televisions and LED bulbs at 
Tirupati, paying off debt and getting into new businesses.

According to reports, Sunil Vachani, Chairman and Managing 
Director, Dixon, said, “We will get into backward integration for 
LED televisions with capacity of 1million a year, and LED 
lighting with capacity of 5 million a month including tubelights 
at the Tirupati plant, which will be used for exports.” Vachani 
further said, “With the new plant, we will be the third largest 
manufacturers of LED bulbs globally with capacity of 10 million 
a month.” Dixon will also enter into security systems, cameras, 
recorders and digital video recorders. Tirupati will be the 
company’s seventh plant after three facilities each in Noida in 
Uttar Pradesh and Dehradun in Uttarakhand. The company, 
which got an approval from the Securities Exchange Board of 
India (Sebi) recently, will raise fresh equity of Rs 60 crore 
through the offer. While its long time investor, private equity firm 
Motilal Oswal, will exit partially as it will sell 24% from its 30% 
stake, by selling 2.64 million shares, promoters will sell 1.11 
million shares, taking the total shares on offer to 3.75 million. 
Motilal Oswal had invested Rs 40 crore in 2008. n

India’s first AI powered IoT  
platform unveiled

Contract manufacturer Dixon plans 
Rs 700-crore IPO
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E-commerce giant Amazon expects further acceleration in its 
smartphones business in India that has been witnessing over 100 

per cent growth. The global e-tailer, which is locked in an intense 
battle for market leadership with Flipkart in India, has so far seen 
140 handset models being 
launched on its platform 
exclusively. Amazon India 
Category Leader (Consumer 
Electronics) Arun Srinivasan 
recently said, “We have seen 
100 per cent growth in our 
smartphone business. This is 
driven by strong uptake of 
premium products and demand from tier II and III cities.” He added 
that in the coming two weeks, four handset brands are launching 
their handsets exclusively on Amazon’s platform. Srinivasan said 
while the overall smartphone category has grown 100 per cent, sale 
of premium devices in tier I has jumped 310 per cent, 460 per cent 

in tier II and 600 per cent in tier III cities.
As per industry watchers, there were many brands that made 

their foray into India and launched their offerings exclusively through 
Flipkart. These include the likes of Motorola and Xiaomi. However, 

Amazon has emerged as a 
strong competitor and many 
brands now also looking at 
Amazon to introduce their 
devices. “We have brands 
across clusters. There are the 
likes of OnePlus that continue 
to remain with us. There are 
players like Samsung that 

have a strong offline presence and have strengthened their online 
play selling through our platform,” he said. Srinivasan said Amazon 
is already gearing up for the festive season and ensuring the logistics 
operations run smoothly. It is also putting in place finance options 
and buyback offers to reach out to a larger base of customers. n

Responding to Telecom Regulatory Authority of India’s recent 
amendment of Quality of Services (QoS) which will be effective 

from October 1 this year, Cellular Operators Association of India 
DG Rajan S Mathews said that the quality of service provided by 
a network is beyond the absolute control of a network service 
provider. He said the quality of service available from a network is 
dependent on a number of extraneous factors which may not only 

be environmental. He 
highlighted these factors 
being “the number of users 
accessing the network at that 
time, the area covered by the 
BTS, whether the customer is indoors or outdoors, application 
being used by the customer, peak/off-peak time”. He also 
mentioned more intricate factors like the kind of device the 
customer is using, and “additional external interference as well 
as the quantum of spectrum available”. He further added that 
“the slightest variations in these parameters can cause major 
changes in the QoS”.

In terms of better and wider coverage, Mathews blamed the 
misinformation being spread about EMF emission which often 
prohibits telcos from installing towers at crucial sites. On the new 
methodology of measuring call drops, he said, “As there are a lot 
of technicalities involved in call drops, if and when they occur they 
do in pockets.” He added, “This amendment has made the 
benchmarks more stringent with a shift in methodology towards 
a cellwise measurement system.” Considering TRAI’s seriousness 
in its latest amendment of QoS, Mathews urged that the 
government seek a “collaborative approach with operators to allay 
their genuine concerns and work with the industry to help resolve 
these issues.” TRAI recently got tough on call drops and slapped 
a penalty of up to Rs 10 lakh per circle in a quarter on operators 
for failing to meet voice quality benchmarks. n

Smartphone business growing at over 100 per 
cent for us, claims Amazon India

COAI says network performance is beyond 
telco’s control
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Vodafone launches cloud-based Mobile 
Workforce Essentials
Vodafone Business Services (VBS), the enterprise arm of Vodafone 

India has introduced Mobile Workforce Essentials, a cloud-
based business application suite that empowers enterprises to get 
the most out of their field force. Mobile Workforce Essentials is a 
brand new addition to Vodafone’s robust CloudStore portfolio that 
includes Collaboration Productivity and CRM among other cloud-
based offerings. Vodafone Mobile Workforce Essentials is uniquely 
designed to suit the needs of all enterprises – SMEs, large corporates 
and global companies. It is a simple, self-service, web-based setup 
which ensures easy manageability, dedicated account management 
and a seamless onboarding experience, said the company in a 
statement. 

With workplace dynamics changing, organizations are witnessing 
a substantial increase in their mobile workforce. Almost every 
enterprise today relies more than ever on its field force. Mobile 
Workforce Essentials helps enterprises manage their mobile 
workforce better to increase productivity, gain efficiency, improve 
accountability and reduce costs. Employees can remotely manage 
their attendance from their mobile app as well as receive and 
dispatch work orders while on the field. Employers, on the other 
hand, can monitor workforce routes through the GPS Tracking 
feature. The flexible platform also allows for replacement of manual, 
paper-based forms with 200-plus pre-built industry specific forms 

and added smart features like Photo Capture, Digital Signature, 
Calculations and Emails for digital receipts. 

One of the early customers of Mobile Workforce Essentials is a 
major state’s election commission which deployed the solution 
during a recently concluded state assembly elections. Vodafone has 
partnered with Actsoft, a leading field-force management application 
vendor, to launch Mobile Workforce Essentials in the Indian market. 
The service is available on the Vodafone CloudStore (www.cloud.
vodafone.in) – a completely online automated marketplace that 
features the full range of Vodafone’s cloud-based business 
applications. n

Google adds 8 more Indian languages to 
Voice Search
Technology major Google has added voice search capability for 

eight additional Indian languages, including Bengali, Malayalam 
and Tamil to help users search for content online by simply speaking 
into their Android phones. The voice search feature is currently 
available in English and Hindi in India. The other languages which 
were recently added are Gujarati, Kannada, Marathi, Telugu and 
Urdu. “Speakers of these languages will be able to use their voice 
to dictate queries -- both in Gboard on Android as well as in Search 

through the Google App,” said Google Technical Program Manager 
Daan van Esch. He added that in order to perform a voice-based 
search, users will need to set their language in the voice settings 
menu in the Google app. The update will require the user to just tap 
the microphone icon (usually on the homescreen of Android 
smartphones) to start voice search.

Google has been ramping support for Indian languages across 
its various products like Maps and Search as a large number of the 

new users coming online are Indic language users. Esch 
explained that Google has worked with native speakers 
to collect speech samples. Machine learning models 
were trained to understand the various sounds and 
words, thus translating words from sound to text in the 
process. According to a Google-KPMG report, an 
estimated 536 million Indians are expected to use 
regional languages while online by 2021 as compared 
to about 199 million users who are expected to access 
the web in English. This growth is driven by increasing 
affordability of devices and data charges as well as 
availability of more local content, the report had said. 
Voice search in these new languages will be available in 
Google Search on iOS as well. n
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The National Skill Development Corporation (NSDC) has joined 
hands with Google India to create an Android skill development 

programme. Under the partnership, both entities will work together 
to offer mobile development training on Android OS and web 
platform to enhance the quality of mobile app development 
ecosystem in India. The NSDC is a public-private partnership 
enterprise under the Ministry of Skill Development & 
Entrepreneurship. “Under the initiative, NSDC will introduce a 
specific course with the scope to train developers to create 
applications for the mobile platform that can be used on smartphone 
and tablets running on the Android operating system. “The 100-
hour duration course is designed to be delivered by NSDC’s partner 
agencies, outside the formal education system. NSDC and Google 
India will also work together to focus on up-skilling Android trainers 
under the programme,” the NSDC said in a statement. 

NSDC MD & CEO Manish Kumar said the collaboration aims 
to accelerate mobile skill training and create opportunities for 
youth in the country. “We believe India is uniquely placed to 
innovate and shape the internet experience of billions of users who 

are and will come online on the mobile platform,” Peter Lubbers, 
Head of Google Developer Training said. According to a study 
conducted by IMaCS (the management consulting arm of rating 
agency ICRA) on behalf of NSDC, India is likely to have an 
incremental requirement of 24.4 crore skilled people by 2022 in 
21 high growth sectors.  n

eMudhra, a market leader in the 
secure digital Identity and 

transaction management space, 
claims that it has surpassed the 
issuance of over 20 million eSigns. 
The firm launched eSign services in 
July 2015 and has achieved this 
number within a span of two years. 
The firm announced issuance of 2.5 
million eSigns at the end of the year 
2016. eSign is eMudhra’s flagship 
service, which allows any Aadhaar 
holder to digitally sign a document. 
This is a new and innovative way to sign any document electronically 
without going through the hassle of signing a document physically 
or with a dongle based digital signature. The signature service is 
facilitated by authenticating the Aadhaar holder via the Aadhaar-
based e-KYC (electronic Know Your Customer) service and an OTP 
sent to the registered mobile number so the customer does not 
have to be physically present for verifying identity. eSign is legally 
valid under the Information Technology Act of India. eMudhra 
issues 150,000 eSigns on an average per day and expects to 
achieve 50-75 million eSigns in the next 12 months. 

“From the start, our endeavor is to enable paperless 
transformation and support the Government of India’s Digital India 

vision. We have always laid the importance on customer 
convenience and substantial cost advantages to customers through 
our eSign services,” said V. Srinivasan, Founder Chairman, 
eMudhra. While ERP, CRM, etc. address the flow of data, the last 
mile problem of document flow with signatures is perennially 
present which results in printing, signing, couriering, scanning, 
storage of documents adding to costs and turnaround times. eSign 
helps organizations sign the document digitally without the need 
for printing it. This reduces the time, money, and efforts lost in 
doing paperwork. eMudhra’s eSign service has been widely adopted 
by several large organizations including banks, government 
agencies across the country. n

NSDC, Google to introduce mobile app 
development programme

eMudhra surpasses 20 million eSigns within 
two years
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TCS iON to launch GST 
Shiksha hub for MSMEs

Tech being developed to check mobile 
information leak of  government officials

TCS iON, a strategic unit of IT major Tata Consultancy Services, 
has tied up with Laghu Udyog Bharati, an association of small 

and micro industrial units, to launch GST related content that can 
help Micro, Small and Medium Enterprises (MSMEs) to be current 
in their understanding of GST. The GST Shiksha hub will aim to 
provide relevant information on GST to all MSMEs on a real-time 
basis and helping MSMEs across India to be updated on any GST-
linked development. The partnership will benefit MSMEs in 
facilitating self-learning, with anywhere anytime access to study 
material enabling them to create a technology supported collaborative 
work place. 

TCS iON will also work to integrate Laghu Udyog Bharati’s 
existing GST learning content into a digital medium, providing 
MSMEs an online alternative to upgrade their GST knowledge. With 
the availability of digital learning content, Laghu Bharati Udyog will 
be able to reach MSMEs in remote areas, ensuring availability of the 
latest GST information. The GST Shiksha hub is being hosted on 

TCS iON Digital Learning HUB, an online Content Market Place that 
aims to connect professional organizations and publishers offering 
rich content with individuals and institutions who want to learn and 
upgrade their skills. Laghu Udyog Bharati’s National President, Om 
Prakash Mittal said, “The partnership with TCS iON to drive multi 
modal learning content in GST Shiksha hub will help our members 
upgrade their GST knowledge anytime, anywhere, any device. We 
are confident that this service will be tremendously useful to all our 
members.” V. Ramaswamy, Global Head, TCS iON, said, “The GST 
Shiksha hub with digital content from multiple publishers will help 
MSMEs to be up-to-date by getting access to the best GST experts. 
We are confident that all MSMEs will benefit from the rich content 
available on the platform.” n

Fingerprint sensor enabled smartphones are very common these 
days and Apple is the first company to introduce this technology 

on its most profitable handset, the iPhone 5s. Currently, hardly 
there are any smartphones without Touch ID technology. A survey 
report from Strategy Analytics reported that as of now, over 55 per 
cent of smartphone brands are furnished with this technology. The 
report further showed that of all the devices, which uses fingerprint 
sensor technology, 90 per cent of them place the Touch ID sensor 

on the front, while fewer 
put it at the back. Only 3 
per cent of smartphones 
had this technology back 
in 2013, which escalated 
to 10% in 2014, 23% in 
2015 and 40% in 2016. 
This technology has 
turned out to be the most 
important feature in the 
smartphone for the past 

four to five years that ensures to offer enhanced security.
The government is developing technology to eliminate chances 

of communication leakage of officials from mobile phones. 
According to reports quoting an official from the Ministry of 
Electronics and IT, “Gadgets have become a source from where 
chances of espionage have increased. Mobile phones are most 
vulnerable and even set-top-boxes can be compromised. For 

mobiles, the government is developing a solution to prevent 
unauthorised access to communications of government officials.” 
The Centre for Development of Advanced Computing in Hyderabad 
has been working on the technology and expects to complete the 
project soon.

Cyber security researchers at Indian Infosec Consortium in 
November 2015 came up with a report saying phones of the Army 
personnel who had downloaded some mobile news application 
had been compromised by Pakistan-based hackers. The same was 
confirmed by a senior Army officer, clarifying that immediate 
action was taken and things were brought under control. The 
technology will reportedly act like a layer between the operating 
system of a mobile phone and communication of officials. “The 
technology is being developed keeping in mind need of critical 
communications of security personnel. It will be largely limited to 
a government officer. There has been no thinking on opening it for 
general masses as of now,” the official was quoted as saying. The 
technology, as per him, aims to check unauthorised access of 
microphone, SMS, storage and the like of a mobile phone by 
applications installed in it. “Most of the applications seek 
permission to access microphone, call record, SMS etc in a mobile 
phone. Users often fail to download a mobile application when 
they deny permit to access microphone etc. The new technology 
will prevent such downloaded application on the phone from 
accessing security sensitive parts of a mobile phone,” the official 
added. n
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Trai directs telcos to block pesky text 
messages on stock tips

Battery-less smartphone could soon be a reality

Telecom regulator TRAI, at the instance of the Securities & 
Exchange Board of India (SEBI), has asked phone companies 

to block unsolicited and misleading bulk text messages relating to 
investment tips in the securities market to protect unsuspecting 
mobile users-cum-investors. “Sebi has expressed concern about 
misleading and unsolicited text messages to investors in the 
securities market by unauthorised persons,” TRAI said in a 
statement recently. The capital market regulator, it said, “had 
brought to the Trai’s notice that “unscrupulous persons or entities, 
masquerading as SEBI-registered investment advisors are sending 
bulk text messages relating to investment tips to telecom users for 
financial gains by manipulating the securities market”. Accordingly, 
the telecom regulator has asked phone companies to block such 
text messages sent by telemarketers that are in the nature of 
investment tips containing key words relating to securities such as 
“sell, hold, accumulate, target, followed by scrip name/code 
provided by any stock exchange”. 

TRAI has, in fact, directed telcos to ensure that investment tips 

only from SEBI-registered investment advisors, stock-brokers, 
portfolio managers and merchant bankers are allowed transmission 
through the mobile network SMS channel. Such text messages 
from SEBI-registered investment advisors, it said, shall only be sent 
“as a transactional message either directly or through a registered 
telemarketer”. The telecom regulator also said such text messages 
must “not be promotional” in nature. Text messages “relating to 
investment advice sent by a telemarketer not registered with TRAI 
shall be filtered and blocked,” the sector regulator added. Reports 
of rogue market operators and fraudsters taking ignorant mobile 
users for a ride with unsolicited text messages offers promising 
huge financial gains has lately galvanised the capital market 
regulator to explore closer coordination with the Reserve Bank of 
India and TRAI.  n

In an initiative seeking to improve the way that mobile technology 
is powered, researchers in the United States have unveiled a 

prototype of a battery-free mobile phone, using technology they 
hope will eventually come to be integrated into mass-market 
products. According to a Reuters report, the phone is the work of a 
group of researchers at the University of Washington in Seattle and 
works by harvesting tiny amounts of power from radio signals, 
known as radio frequency or ‘RF’ waves. “Ambient RF waves are all 
around us so, as an example, your FM station broadcasts radio 
waves, your AM stations do that, your TV stations, your cellphone 
towers. They all are transmitting RF waves,” team member Vamsi 

Talla told Reuters.
The phone is a first 

prototype and its operation 
is basic - at first glance it 
looks little more than a 
circuit board with a few parts 
attached and the caller must 
wear headphones and press 
a button to switch between 
talking and listening. But 
researchers say there are 
plans to develop further 
prototypes, featuring a  
low-power screen for texting 
and even a basic camera. 
They also plan a version of 

the battery-free phone that uses a tiny solar cell to provide  
power. The researchers plan to release a product in eight to nine 
months time, though they would not give further details. One team 
member however, was prepared to give a glimpse of how their  
work will impact the future of cellphone technology. “In the future 
every smartphone will come with a battery-free mode where  
you can at least make a voice call when your battery’s dead.” In 
another development, researchers at the Universities of Bristol and 
Surrey in Britain, are developing supercapacitors, which they 
believe will eventually allow devices to charge in a period of a few 
minutes. n



www.mymobileindia.com

bignews

SEPTEMBER 2017 | 27

W
ha

t’s
 U

pNumeric rolls out Keor series UPS

Cyber experts welcome ban on Blue Whale challenge

UPS manufacturer Numeric has come up with highly efficient, 
easy to deploy, compact new Keor series of three phase UPS - 

Keor HP and Keor HPE. With flexible operating modes for large 
facilities, datacenters and business-critical applications, the new 
range allows users flexibility of extending its range from 60 kVA to 
4.8 MVA. Keor HP and Keor HPE by Numeric are designed with 
advanced technologies and latest generation components. These 
intend to satisfy both user and installers by providing ease of 
maintenance and safety; capital preservation and reducing operating 
expenses. It has a three-level IGBT inverter design that helps to 
improve the inverter efficiency and overall efficiency thus reducing 
the operational expenses. 

High input power factor and low THDi reduces the cost of 
electrical infrastructure. Multi DSP controller in the products helps 
the UPS to respond faster. The uniqueness of the UPS lies in its 
flexibility to offer with or without an inbuilt transformer thereby 
giving full flexibility to the customer to design his solutions. “UPS 
remains a key element in any electrical infrastructure, be it SOHO, 
retail, manufacturing, healthcare, datacenters, IT/ITeS, BFSI, hotels 
etc. Building on Numeric’s longstanding history and industry 
expertise, we are pleased to announce the launch of Keor three 
phase UPS, Keor HP and Keor HPE,” said Palash Nandy, Chief 
Commercial Officer, Numeric, at the launch event in New Delhi. 
“The key considerations in choosing the backup solution like UPS, 
especially for data centers is basis their reliability, efficiency, 
maintenance, and return on investment. These Keor series three 
phase UPS will allow data center operators lower the total cost of 

ownership (TCO) and enable them to continuously maintain, 
operate, monitor and optimize the datacenter throughout its life 
cycle. Depending on the power demand, Keor series of UPS will 
enable our customers to connect to parallel operation, thus 
increasing the utility as per demand,” Nandy added. n

Cyber experts have welcomed the government’s direction to 
internet majors Google, Facebook, WhatsApp, Instagram, 

Microsoft and Yahoo to immediately remove links of the dangerous 
online game Blue Whale Challenge. They said that the government 
needs to come up with more innovative strategies to deal with such 
self harm games. Cyber expert Pawan Duggal said it is a right step 
in the right direction. “The recent move of the GOI comes in at an 

appropriate time. It is a right step in the right direction. It has been 
good beginning but the government needs to come up with more 
innovative strategies to deal with these self harm games. The GOI 
could come up with rules and regulation under Section 79 of 
Information and technology to ensure there is no propagation of such 
negative and self harm games,” Duggal said. 

Another cyber expert Prashant Mali said the direction came late 
but it is definitely a “good step”. “This should be welcomed with a 
good head. It came late but it is a good step by the government of 
India. I want to suggest that India should have a gaming regulator 
so that they can stop where they are instigating the gamer to do 
things like raping a person, or killing itself,” Mali said. Ministry of 
Electronics and Information Technology, taking a strict measure 
against the deadly online game, Blue Whale Challenge, has asked 
the social media giants to immediately remove all the links relating 
to the game. The deadly online Blue Whale Challenge is reportedly 
a suicide game that challenges players for over 50 days, wherein 
demanding them to complete tasks given by an anonymous 
controller. n

team@mymobile.co.in       
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Chinese phone maker Gionee has come up with a new 

smartphone in it’s A series, dubbed the Gionee A1 Lite in 

India. the highlight of the Gionee A1 Lite is its extraordinary 

selfie camera, and capacious battery.

speaking of the technical specifications, the Gionee A1 Lite 

comes with a 5.3-inch HD display with Corning Gorilla Glass 

3 for protection. the smartphone is powered by an octa-core 

mediatek mt6753V processor clocked at 1.3GHz. the device 

is equipped with 3Gb of rAm and 32Gb of internal storage 

which can be further expanded up to 256Gb with the use of a 

memory card.

the Gionee A1 Lite is backed by a 4000mAh battery and 

runs the company’s Amigo 4.0 Os based on Android 7.0 

Nougat. the device houses dual sIm card slots and is stacked 

with connectivity options such as 4G VoLte, Wi-Fi 802.11 

b/g/n, bluetooth v4.0, Gps, and Usb OtG.

In terms of optics, the smartphone comes with a 20-

megapixel front camera featuring soft flash. At the back, lies a 

13-megapixel camera with LeD flash.

priced at rs 14,999, the Gionee A1 Lite is available in Gold 

and black colour options.n

Gionee A1 Lite 
A selfie king



tech major Lenovo recently unveiled a new member in its 

K Note series, dubbed the K8 Note at an event in 

India. 

Among many of its highlights is the inclusion of a dual 

camera setup at the back rated at 13-megapixel and 

5-megapixel each, which makes it the company’s first to 

come with one. the smartphone comes with a 13-megapixel 

front camera, featuring front flash. Other highlights include 

the smartphone running stock Android 7.1.1 Nougat, a 

2.3GHz deca-core Helio X23 processor, and Dolby Atmos 

audio system for enhanced audio experience.

In terms of other specifications, the K8 Note comes with 

a 5.5-inch full HD display protected with a layer of Corning 

Gorilla Glass. It comes in two rAm/rOm configurations- 

3Gb rAm/32Gb rOm (for rs 12,999) and 4Gb rAm/64Gb 

(for rs 13,999) internal storage, which can be further 

expanded up to 128Gb with the use of a dedicated memory 

card slot.

the Lenovo K8 Note is backed by a 4000mAh battery 

and comes with a 15W turbo charge for fast charging, and 

is topped with various connectivity options such as 4G 

VoLte, Wi-Fi 802.11ac, bluetooth v4.1, Gps/ A-Gps, 

micro-Usb, and 3.5mm audio jack. Additionally, it comes 

with dual sIm card slots, and a fingerprint scanner at the 

back.

the Lenovo K8 Note comes in Venom black and Fine 

Gold colour options, and is an Amazon exclusive. n

Lenovo K8 Note 
A new budget option with dual rear camera
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south Korean technology major LG has launched its first Q 

series smartphone, dubbed Q6 in India. the smartphone was 

launched in south Korea in July this year and offers features like 

18:9 wide screen, facial recognition and military grade 

durability.

the LG Q6 comes with the company’s flagship extended 

‘FullVision’ display with 18:9 aspect ratio. It features a 5.5-inch 

‘FullVision’ display with full HD+ (2160x1080 pixels) resolution 

and pixel density of 442ppi. powered by Qualcomm snapdragon 

435 processor, it runs Android 7.1.1 Nougat out of the box along 

with the LG UX 6.0 skin on top.

the smartphone comes with a 13mp rear camera and a 5mp 

front-facing camera with wide-angle sensor. It offers 3Gb of rAm 

and 32Gb internal storage which can be expanded further by 

adding a microsD card. It is backed by a 3000mAh battery and 

offer 4G, Lte, Wi-Fi 802.11 b, g, n, bluetooth 4.2, NFC, Fm 

radio and a Usb type-b 2.0 port as connectivity options. 

measuring 142.5x69.3x8.1mm, the smartphone weighs 149 

grams.

In terms of optics, the LG Q6 sports a 13mp rear camera and 

a 5mp front shooter with 10-degree wide angle. Users can take 

selfies to instantly share them on social media as well as 

friends.

the device comes with a price tag of rs 14,990 and is 

available in Astro black, Ice platinum, mystic White and terra 

Gold colour options. the smartphone will be exclusively available 

on Amazon India. n



itel PowerPro P41  
A powerhouse
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itel mobile, a part of Chinese mobile manufacturer 

transsion Holdings, has launched p41, the 

newest offering from its powerpro series. What 

sets p41 apart from its competition is 5000 mAh 

Li-polymer battery which offers up to 95 hours 

of music playback time, a standby time of up to 

35 days, up to 18.2 hours of uninterrupted 

video playback, and an exceptional talk time of 

up to 51 hours and the device is complemented 

with the power bank support.

the latest product launch marks another 

exciting addition to the brand’s stellar and 

constantly increasing 4G smartphone 

portfolio – which comprises Wish A41, Wish 

A21, and Wish A41plus as well as it1518 

and it1520 from the impressive selfiepro 

series – and underlines its commitment to 

become the most preferred 4G-enabler 

with state-of-the-art features for entry- to 

mid-level smartphone users in India. 

powered by the latest Android 7.0 

Nougat and 1.3 GHz quad core processor, 

the powerpro p41 comes equipped with 

1Gb rAm that enables a power-packed 

performance, offering best-in-class 

multitasking capabilities and superfast 

processing speeds for booting and app 

navigation. the VoLte/ViLte-enabled 

4G smartphone allows users access to 

high-speed data browsing with faster 

downloading and improved voice 

quality. Its 8Gb storage space, 

expandable to 32Gb, also ensures 

that user never run out of storage. 

priced at rs 5,999, the powerpro 

p41 is available in Graphite, silver 

Grey, and Champagne colour 

variants n
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Coolpad Note 5 Lite C  
Features metal body with budget specs

Coolpad recently launched the Note 5 Lite C, a budget 

smartphone in India. the Coolpad Note 5 Lite C is also the 

first phone from the company to come with Android 7.1 Nougat 

in India. 

talking about the technical specs, the smartphone sports 

a 5.0-inch Full HD display with 1280 x 720 pixels of resolution 

and is powered by snapdragon 210, 1.1 GHz quad core 

processor. It comes with 2Gb rAm and 16Gb internal memory 

that’s expandable up to 64Gb via microsD card.

On the camera front, the Coolpad Note 5 Lite C comes with 

8mp rear camera and 5mp front camera. Further, the 

smartphone is backed by a 2500mAh battery which company 

claims can power the phone for 240 hours during standby.

there is a finger print scanner mounted on the back side of 

the phone, placed below the rear camera. the sensors include 

light sensors and proximity sensors. Coming to the connectivity 

options, the Note 5 Lite C is compatible with 2G, 3G and 4G 

VoLte, WLAN 802.11 b/g/n, bluetooth 4.0. 

the Coolpad Note 5 Lite C costs rs 7,777 and is available 

in Grey and Gold colour variants. n
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Karbonn Aura Note Play  
A device for photo crazy people

Home-bred handset manufacturer Karbonn mobiles has 

launched a new smartphone in its Aura series, known 

as the Karbonn Aura Note play in India. the main highlight 

of the smartphone is the implementation of Vistoso app, 

which helps the users to apply filters on the photos and 

create illustrations out of the pictures.

In terms of the hardware specs, the Aura Note play 

sports a 6-inch full HD Ips display and is powered by a 

quad-core processor clocked at 1.3GHz. the smartphone 

comes with 2Gb of rAm and is equipped with 16Gb of 

internal storage which can be further expanded up to 32Gb 

with the use of a microsD card. 

In the camera department, the device houses an 

8-megapixel primary shooter with LeD flash, while the  

front facing shooter stands at 5-megapixel. the Aura  

Note play comes with various camera features such  

as panorama shot, continuous shot, smile shot, face 

detection, auto focus, self-timer, and Geo tagging with  

a Night mode pro.

the handset gets its power to run from a 3300mAh 

battery and runs Android 7.0 Nougat. the dual-sIm 

smartphone comes with several connectivity options such 

as 4G VoLte, Wi-Fi, bluetooth, Gps, OtG support, and Fm 

radio. It is also accompanied by a fingerprint at the back.

the Karbonn Aura Note play costs rs 7,590 and is 

available in black and Champagne colour options. n
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Micromax Selfie 2  
More than a selfie phone

Home-grown technology major micromax has launched 

a new selfie-centric smartphone, the micromax selfie 

2 in India. 

starting with the highlight of the selfie 2, the smartphone 

houses a 13-megapixel primary snapper featuring LeD flash 

with the front camera rated at 8-megapixel with soft front 

flash. the device comes with various camera features such 

as bokeh effect, Auto scene Detection which displays 

settings according to the shooting conditions, super pixel 

tech, and Gallery 4.0 which searches media in the gallery 

using facial recognition.

talking about the specifications of the smartphone, the 

selfie 2 sports a 5.2-inch HD display covered with a layer 

of 2.5D curved glass. the device is powered by a quad-core 

mediatek mt6737 processor, coupled with 3Gb of rAm. 

It comes equipped with 32Gb of inbuilt storage which can 

be further expanded up to 64Gb with the use of a microsD 

card.

the micromax selfie 2 is backed by a 3000mAh battery 

and runs Android 7.0 Nougat, and supports 4G VoLte and 

dual sIm card slots. It is also accompanied by a fingerprint 

sensor at the back.

the smartphone comes with a price tag of rs 9,999 and 

is available via offline stores. n



Home-grown company Kult recently launched a smartphone, 

known as beyond. the 4G VoLte enabled smartphone 

allows users to do more by offering multi-purpose fingerprint 

sensor. 

the Kult beyond comes with a 5.2 inch HD screen and an 

HD Ips on-cell display. Complemented with a 13mp rear AF 

camera with Dual tone LeD flash and 13mp selfie camera with 

Dual LeD flash, the Kult beyond enables users to take better 

and sharper pictures. 

the smartphone runs on a 1.25 GHz quad-core 64 bit 

processor and the latest Android Nougat 7.0 Os ensuring 

seamless and smooth performance. It also comes loaded with 

3Gb rAm and 32Gb rOm that is expandable up to additional 

32 Gb (supports 3 slots: 2 sIm both micro + 1 micro sD)

backed by a 3000mAh battery, the Kult beyond allows users 

to talk up to 25 hours. the fingerprint sensor can unlock the 

device and open select applications, answer calls, play and 

pause music and movies, turn off the alarm and scroll home 

page.

In addition to the key features, the device comes with a pre-

installed Amazon app, Amazon prime Videos, Opera mini, 

Go2pay to recharge/pay mobile bill, Xender applications, and 

many other integrated games.

priced at rs 6,999, the device is exclusively available on 

Amazon India. n

Kult Beyond  
A feature-packed budget phone
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Infinix Note 4, Hot 4 Pro 
Promising new budget smartphone

Hong Kong-based smartphone maker 

Infinix has arrived to the Indian shores 

with the launch of two budget smartphones, 

the Infinix Note 4 and Infinix Hot 4 pro.

starting with the Infinix Note 4, the 

smartphone features a 5.7-inch full HD 

display and is powered by an octa-core 

mediatek mt6753 processor ticking at 

1.3GHz. It comes with 3Gb of rAm and 

32Gb of onboard storage which is 

expandable up to 128Gb using a memory 

card. 

On the camera front, the smartphone 

comprises a 13-megapixel primary shooter 

with LeD flash, with the front facing 

camera rated at 8-megapixel.

the dual-sIm smartphone is backed 

by a huge 4300mAh battery and runs 

Android 7.0 Nougat. It is also accompanied 

by a fingerprint scanner. the smartphone 

comes in Ice blue, Champagne Gold and 

milan black colour variants.

the Infinix Hot 4 pro, on the other 

hand, sports a 5.5-inch HD display and is 

powered by a quad-core mediatek 

mt6737 soC. It has 3Gb of rAm and 

16Gb of internal storage which can be 

further expanded up to 128Gb via a 

memory card. 

Camera-wise, the device houses a 13-

megapixel rear and a 5-megapixel front 

camera, both the sensors coming with 

LeD flash. It is backed by a smaller 

4000mAh battery and runs Android 6.0 

marshmallow. the Hot 4 pro is available 

in bordeaux red, Quartz black and magic 

Gold variants. the Infinix Note 4 and the 

Hot 4 pro are priced at rs 8,999 and rs 

7,499 respectively, and are available 

exclusively on Flipkart. n



taiwanese tech giant Asus has launched ZenFone Zoom 

s, the world’s slimmest and lightest 5.5-inch 

smartphone with a 2.3X Optical and 12 X Digital Zoom, 

Dual Camera setup that focuses on photographic 

perfection. 

the ZenFone Zoom s consists of two cameras: A main 

camera with an f/1.7-aperture, 25mm wide-angle main 

lens paired to a 12mp sONY ImX362 sensor with large 

1.4µm pixels (1/2.55in sensor size); and a dedicated 

59mm, 12mp zoom camera with an instant 2.3X true 

optical zoom and 12X of total zoom.

the smartphone also has the first Asus superpixel 

camera that enables it to shoot photos quickly and clearly 

in night-time or in low-light environments. the ZenFone 

Zoom s also features Optical Image stabilization (OIs) and 

electronic Image stabilization (eIs) for photos and 4K 

videos. the ZenFone Zoom s houses 5000mAh battery 

and is paired with Qualcomm snapdragon 625 14nm 

processor.

It is fitted into a 7.9mm full-metal chassis that only 

weighs 170 grams, making it the world’s thinnest and 

lightest 5.5-inch smartphone sporting a Dual Camera setup 

with 5000mAh battery, claims Asus.

the ZenFone Zoom s is Flipkart exclusive and is priced 

at rs 26,999. It comes in Navy black and Glacier silver 

colour options. n

Asus ZenFone Zoom S    
A camera-centric device
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M-tech TEZ4G    
Yet another affordable phone

Domestic handset maker m-tech has launched the 

teZ4G smartphone in India. the teZ4G features a 

5-inch FWVGA Ips display with 854 x 480 pixels 

resolution with 2.5D Dragontrail protection. 

the smartphone is powered by 1.3 GHz quad core 

processor, has 1Gb rAm, 8Gb of internal storage, and 

an expandable storage slot that can accommodate a 

micro sD card of up to 32 Gb capacity. the m-tech 

teZ4G comes with a 2400mAh battery which claims to 

offer 11 hours of talk time and 216 hours of standby 

time.

besides, this Android 6.0 marshmallow operating 

system based smartphone has a 5-megapixel rear camera 

with LeD flash and a 2-megapixel front camera. 

On the connectivity front, the m-tech teZ4G comes 

with dual sIm, 4G VoLte, bluetooth, WiFi 802.11 b/g/n, 

A-Gps, micro-Usb, Gprs/ eDGe.

priced at rs 4,999, the phone is available offline 

across the country at 20,000 retail stores and online via 

various e-commerce sites like Amazon, snapdeal, 

Flipkart, shopclues, paytm etc. the m-tech teZ4G 

comes in Gold and black colour variants.n
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Mafe Shine M810    
Comes with a host of 
useful features

Homegrown handset maker mafe mobile has 

launched its latest 4G VoLte smartphone – the 

shine m810. the phone offers 

super fast internet connectivity 

and superior voice call quality at 

an affordable price.

In terms of the technical 

specifications, the shine m810 

sports a 12.7cm (5 inch), (480 x 

854pixels) FWVGA display. the 

device is powered by a 1.3 Ghz 

quad core spreadtrum processor, 

1Gb rAm and Android 6.0 

marshmallow Os. It offers internal 

memory storage of 16Gb 

expandable up to 64Gb. the 

smartphone is powered by a 

2800mAh Li-ion battery which 

claims to have 8 hours of talk 

time and 200 hours of standby 

time.

On the camera front, the shine 

m810 features a 5mp rear 

camera with LeD flash and a 

2mp front camera with selfie 

flash.

the smartphone weighs 170 

grams and measures 8.5mm  

in thickness. Additionally, the  

4G VoLte smartphone comes 

with a host of useful features like 

Gps, bluetooth, Wi-Fi with 

tethering, proximity sensor and 

Fm radio.

the device costs rs 4,599 

and comes in Gold and black 

colour options. the product is 

available at 14,000+ retail  

points and leading e-commerce 

sites. n
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Comio S1, P1 & C1 
Three to tango

Comio, the topwise communication backed mobile brand, has 

become the latest entrant into the Indian market with the 

launch of its flagship handsets s1 and p1 along with the third 

smartphone, C1, targeting the tier 2 cities. 

the Comio s1 sports a metal unibody with curved edges and 

is available in two colour variants - royal black and sunrise Gold. 

It comes with a 13mp Auto focus with flash rear camera and an 

8mp selfie camera that accentuates every intricate detail, paired 

with a 5.2-inch HD Ips display, front finger print sensor, 2Gb 

rAm and a 2700mAh battery. It costs rs 8,999.

the Comio p1 is packed with a 5000mAh battery in metal 

Grey and sunrise Gold colour variants. It comes in a metal body 

with a dual-sIm phone offering, 5.5-inch HD Ips display screen, 

finger print sensor, 3Gb rAm, 13mp Autofocus with flash rear 

camera and an 8mp selfie camera with screen flash. It’s priced 

at rs 9,999.

the Comio C1 sporting a metal frame will be available in 

mellow Gold and space black colour variants and comes with 

32Gb internal memory, 5-inch HD Ips display and an 8mp 

autofocus with flash rear camera with a 5mp selfie camera. It 

costs rs 5,999.

All the three smartphones run on quad-core 64 bit  

mediatek chipset, with 32Gb internal memory and are 4G VoLte 

enabled. the devices are also embedded with the Freezer and 

Clone Application. Comio smartphones come with anti-theft 

feature preloaded in all handsets. In case of any suspicious 

activity, sIm based alerts are shared with the registered mobile 

number.  n
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Coolpad Cool Play 6 
Another addition to the dual-camera smartphone 
bandwagon

Coolpad has announced its rumoured smartphone, dubbed the 

Cool play 6 in India. the smartphone is another addition to 

the dual-camera smartphone bandwagon. It will be available to 

buy exclusively via Amazon India, starting september 4, priced 

at rs 14,999.

the main highlight of the smartphone is its camera department 

which consists of a dual camera setup at the back. the dual 

cameras are rated at 13-megapixel each, featuring pDAF and 

dual-tone LeD flash, while there is an 8-megapixel camera sensor 

at the front. 

the Cool play 6 sports a 5.5-inch full HD display and is 

powered by an octa-core Qualcomm snapdragon 653 processor 

along with Adreno 510 GpU. the device comes equipped with 

6Gb of rAm and 64Gb of internal storage which can be further 

expanded with the use of a microsD card. the smartphone 

sources power from a 4000mAh battery and runs the latest 

Android 7.1.1 Nougat, which is expected to receive an update to 

the forthcoming Android 8.0 by December.

the Cool play 6 houses dual sIm card slots, and is stacked 

with several connectivity options such as 4G VoLte, Wi-Fi 802.11 

ac/a/b/g/n, bluetooth v4.1, Gps, and Usb type-C port. It is also 

accompanied by a rear-mounted fingerprint sensor.

the Coolpad Cool play 6 comes in black and Gold colour 

options. n
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Videocon 
Metal Pro 2   
A stunning 
combination 
of captivating 
design and 
superior 
performance

Videocon has come up with a new 

smartphone, dubbed metal pro 2 

which sports a premium look with sleek 

and metal back body. the new device 

comes packed with 2Gb rAm and 

Android 7.0 (Nougat). 

the 4G VoLte smartphone features 

a 13mp rear camera and a 3.2mp front 

camera with LeD flash for a perfect selfie 

experience. It comes with a pre-embedded technology called 

‘miraVision’, which works on an advanced algorithm model and 

enhances visual quality of display by altering various picture 

attributes.

Adding more to the platter, the metal pro 2 offers an inbuilt 

memory of 16Gb which is expandable up to 128Gb. the lighter 

and thinner metal pro 2 with a 5 inch display easily fits your 

hands. moreover, the metal back panel protects the device from 

dust, making it a pleasure to hold. the captivating metal pro 2 

continues to carry the sOs-be-safe and panic button which 

allow users to alert their near and dear ones in emergency 

situations. 

Available at a special introductory price of rs 6,999, the 

metal pro 2 comes in Gold and space Grey colour variants. n

team@mymobile.co.in       
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AFTER BUMPY RIDES IN THE PAST TWO QUARTERS, THE 
APPROACHING FESTIVE SEASON SHOULD CHEER UP THE INDIAN 
SMARTPHONE MARKET

By Shelley Vishwajeet

ACCHE DIN FOR 
SMARTPHONE 
MARKET SOON!

The first day of sharad or maha Navratri has traditionally 
heralded the onset of festive season in India with 
major festivals popping up one after another till Holi 
(basant panchami). And since the festive dates follow 

a lunar cycle, they keep changing each year (though they remain 
the same according to lunar calendar). this year, Navratri begins 
on 21st september.

Festive season is also the time when people indulge in 

generous shopping, especially await to purchase the big 

ticket items like car and jewelries with market peaking up 

around Deepawali. this is also the time when general mood 

remains elevated helped generously by the cool weather after 

exasperatingly prolonged hot and 

rainy season which also makes 

it the best time for companies 

to promote their products. 

Historically, the sales during festive seasons have also been 

highest. And this festive season should prove to be slightly more 

welcoming for companies, especially phone makers which have 

had a bumpy ride this year for various reasons.

For the first two quarters, the potential demand for 

smartphone in India didn’t really translate into sales as like many 

other consumer durable segments it got hit hard by a series of 

unexpected events such as demonetization and Gst rollout, 

which created liquidity crunch in the hands of consumers 

leading to slump in the market. A recent Canalys report 

states that the Indian smartphone industry witnessed a 

negative growth for the first time in history as there was a 

considerable decline in the sales of smartphones across leading 

brands in the country in Q2 2017 – the reason cited by it was 

the Gst effect. the year-on-year decline was pegged at 4 percent 
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for the second quarter.

IDC has a slightly more positive take on 

the market impact. the latest International 

Data Corporation’s (IDC) Quarterly mobile 

phone tracker reports that 28 million 

smartphones were shipped to India in 

Q2 2017, which is a modest 3.7 percent 

Quarter-on-Quarter (QoQ) growth and a 

meager 1.6 percent Year-on-Year (YoY) 

growth. Nonetheless, it also points out that 

just as the market had started to recover 

from the impact of demonetisation from late 

last year, the implementation of the Goods 

and services tax (Gst) in the country from 

July 2017 meant weak sell-in shipments 

in the second quarter as the focus was on 

clearing the existing inventory. However, 

vendors’ proactive steps on absorbing the 

impact of Gst helped to stabilise the sell-in 

for the month of June.

Good news is that though the third 

quarter of the year started slowly as the 

sales channels adjusted to 

the new taxation system but 

“The sentiment is 
indeed positive in 
the market. All the 
ambiguities have 
cleared now, and 
vendors are gearing 
up for the upcoming 
festival season to 
recover from the slow 
start in the first half of 
this year”

 – Jaipal Singh,  
senior Analyst, IDC 
Indiaweb series and 

talent acquisition
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they quickly recovered within a few weeks. 

the Indian smartphone market is now 

preparing for the biggest quarter so far; 

offline channels have already cleared the 

old stocks, etailers are getting ready for 

mega online festivals, and vendors are set 

to launch new models in the Diwali festive 

period.

“the sentiment is indeed positive in the 

market. All the ambiguities have cleared 

now, and vendors are gearing up for the 

upcoming festival season to recover from 

the slow start in the first half of this year,” 

says Jaipal singh, senior Analyst, IDC 

India.

Indeed as companies gearing up to 

announce lucrative offers to attract buyers. 

the leader samsung has already announced 

price cuts on its bestselling models 

‘Galaxy A5 and A7 smartphones ahead 

of the festive season in India. Others are 

expected to follow suit soon. Last year all 

major brands such as panasonic, vivo, 

Oppo, Xioami, micromax, Lenovo had 

rolled out mega festive offers to push 

up sales.

recovery is also expected this 

festive season for Indian brands 

which had been reeling under the 

dual impact of domestic turbulence 

as well as onslaught from Chinese 

vendors.

“Indian vendors have shown an early 

sign of recovery and now when most of them 

are ready with their 4G product portfolio, a 

new set of China-based competitors have 

entered in the sub-UsD150 segment” says 

Upasana Joshi, senior Analyst, IDC India. 

“Indian vendors are putting all their efforts 

and second half of year will be crucial, 

either it will see a revival of Indian vendors 

or emergence of new dominance in the sub-

$150 segment from China based vendors,” 

adds Joshi.

Top Vendors
samsung retained its leadership position 

with a marginal decline of 4 percent from 

the same period of last year. samsung is 

already facing pressure from China-based 

vendors in the mid-tier segment and 

competition has intensified even more for 

the vendor as the online-focused vendors 

have started to strengthen their grip in the 

offline segment.

Xiaomi secured second place with a 

healthy 25 percent QoQ growth in Q22017. 

the vendor continues to expand its offline 

presence with the opening of mi homes, mi 

authorised stores and partnering with the 

key large format retail stores. this helped 

Notes: 
n  The “Company” represents the current parent company (or holding company) for all brands owned and operated as subsidiary
n  Lenovo Group includes all three brands, namely Lenovo, Motorola and ZUK

Source: IDC Quarterly Mobile Phone Tracker, August 16, 2017

Top Five Smartphone Companies in India 
Market Share, Q22017

Others, 31%
Others, 24%

Xiaomi, 17%

Vivo, 13%Others, 8%
Others, 7%Li
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Xiaomi to triple its offline shipments in the 

second quarter of the year. Also, Xiaomi’s 

redmi Note 4 with over 2 million 

shipments in Q22017 has become 

the highest shipped smartphone in a 

single quarter in the history of Indian 

smartphone.

vivo remained in third place with 

26 percent QoQ growth and captured 

13 percent market share in Q22017 – 

a significant jump from a mere 4 percent 

market share in the same period last year. 

New launches coupled with aggressive 

investments on above-the-line marketing 

activities and in-shop promotions were the 

key driving factors.

OppO climbed up to the fourth place, 

though shipments declined by 13 percent 

QoQ. OppO has strengthened its portfolio 

in the Us$200-Us$300 segment and 

aggressively positioning itself as a strong 

competitor in this segment.

Lenovo (including motorola) slipped to 

fifth place as its shipments declined 25 

percent QoQ. However, its motorola brand 

saw a healthy 17 percent QoQ growth 

contributed by a couple of new launches 

at the end of quarter.

Overall mobile phone market shipments 

saw a modest 6.5 percent QoQ growth after 

declining consecutively for two quarters. 

34 million units of feature phones were 

shipped in the Q22017 with 8.9 percent 

growth from the previous quarter but 

remained flat as compared to the same 

period last year.

The Forecast: Historically, the third 

quarter of the year is also the biggest 

quarter for feature phones as most of the 

purchases happen during the festival time 

and vendors start filling the channel in 

preparation. Feature phone market 

is going through a transformation as 

much awaited reliance’s 4G feature 

phone is expected to hit the market in 

the Q3 2017.

“reliance’s 4G Jio phone has  

created an excitement both in the channel 

and consumer front. this may stabilise 

the declining feature phone market in  

the short term and year 2017 is expected  

to end with a similar volume as last year,” 

says Navkendar singh, sr research 

manager, IDC India. “experience of 

early adopters will be crucial for the 4G  

feature phones in the 2G dominated 

categories. Network connectivity, battery 

performance, and internet enabled 

multimedia experience will carve the path 

to the next phase for this category,” adds 

singh.

Acche din for smartphone companies 

are indeed around! n
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“Recovery is also  
expected this festive  

season for Indian brands 
which had been reeling 

under the dual impact of 
domestic turbulence as well 
as onslaught from Chinese 

vendors”
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Where does Sony India stand in the market 

today as far as mobile handset segment is 

concerned and how are you looking at the 

future potential? sony has for long been 

committed to the Indian market, offering 

the finest products to the country across its 

categories. With a wide range of innovative 

and premium products, we always strive 

to deliver best in class services to our 

customers.

We have recently expanded our portfolio 

with multiple additions of futuristic products 

like XZ premium, XZs, XA1 and XA1 Ultra 

under both premium and mid segment. Our 

latest smartphone in the premium segment, 

the XZ premium, boasts the world’s first 4K 

HDr display and 960 frames per second 

of slow motion video recording that no 

other smartphone offers. We are also the 

first brand to launch a smartphone with 

snapdragon 835 processor in India. 

the smartphone sector has witnessed 

an evolution in both the mid and premium 

segment with unique features and quality 

being incorporated in every offering. 

sony today stands as one of the leading 

brands to produce technologically superior 

smartphones and provide newer experiences 

for the customers. We are focused towards 

building a powerful presence in the 

smartphone segment and expecting even 

bigger and better results in future.  

How has been response to the premium 

smartphones launched recently by Sony? 

With incorporation of industry-leading 

technology in our new age smartphones, we 

have once again been successful in winning 

the heart of our customers. All our recently 

introduced smartphones have received a 

very positive response from our customers 

including our latest flagship, the Xperia XZ 

premium, which has been awarded as the 

‘best new smartphone’ for 2017 by the 

GsmA.

sony will continue to drive its 

presence with a strong focus on premium 

smartphone segment and would like to offer 

smartphones focused on experiencing the 

uniqueness of sony technologies in the 

areas of Camera, Display, battery life and 

the User Interface. We aim to enhance our 

loyalists by introducing more consumer-

friendly products in the coming future. We 

are happy with our sales performance and 

expecting sales as per the internal targets. 

Our aim is to be recognized as one of the 

premium smartphone brand in the country 

and through our advanced smartphone 

range, we achieve a higher level of customer 

satisfaction. 

Earlier Sony used to dominate the sub-20K 

market in India but now you’re almost absent 

in this segment? What has been the reason? 

Currently in India, a large chunk of the 

market is between rs 10,000 -20,000. 

entry level smartphone market has become 

extremely competitive in the last two years 

SONY HAS BEEN CONSTANTLY EVOLVING ITSELF 
IN DESIGN, RESEARCH AND INNOVATIONS TO 
STAY AHEAD AS A PREMIUM DOMINANT PLAYER 
IN THE HIGHLY COMPETITIVE AND CLUTTERED 
INDIAN MARKET. KENICHIRO HIBI, MANAGING 

DIRECTOR, SONY INDIA INTERACTED WITH 
HAIDER ALI KHAN OF MY MOBILE STRESSING 
THAT SONY IS NOT WARY OF THE COMPETITION 
AS IT KEEPS ON DELIVERING THE FUTURISTIC 
PRODUCTS WITH PREMIUM TECHNOLOGY TO THE 
CUSTOMERS. EXCERPTS…

“Sony will continue to 
drive its presence with a 
strong focus on premium 
smartphone segment”

face to face
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and many foreign brands have started 

pushing inventory in India.

We have established ourselves as a 

“premium” brand player in the country. 

by premium, we mean that the focus 

is to offer cutting edge-technology and 

innovation that only sony could offer to 

its customers. 

With an aim to alleviate the mid-

range smartphone scenario in India, we 

have recently introduced two budget 

smartphones XA1 and XA1 Ultra priced at 

rs 19,990 and 29,990 respectively that 

features beautiful borderless design, two 

great cameras that are worthy of high-end 

premium status and octa-core processor. 

We will continue to strengthen this 

segment with more innovative and pocket 

friendly smartphones packed with latest 

technologies.

What do you feel that Japanese companies 

like Sony, which has a strong legacy, does 

in order to protect themselves from the 

onslaught of the Chinese and Korean OEMs? 

sony is not wary of competition as we have 

our own unique strategy in the country. We 

are our own competitors as no other brand 

can boast of the technology and innovation 

that we bring to our products. 

We are consistent in fueling the market 

with the most innovative and premium 

products, which is backed by very strong 

sales, marketing and customer sales 

service. therefore, the focus is not to 

compete with the foreign and local brands 

but to retain and enhance loyal sony users 

by communicating product benefits which 

only sony can offer.

Our smartphones are being developed in 

collaboration with all units of sony in order 

to get the best of sony technologies. In 

India, sony stands ahead of competition by 

introducing industry leading technologies 

such as 4K HDr screen, 960 fps slow 

motion recording, 835 snapdragon 

chipset in its smartphones. We also have 

an r&D unit that invests in developing new 

technology which we are putting in our 

smartphones to achieve a higher level of 

customer satisfaction. such an objective 

cannot be met if we were to operate in the 

volume business unlike other brands. 

What could be the next big thing form 

the technology giant Sony when it comes 

to innovation? sony is known for its 

ever-evolving product offerings across 

segments. We aim to provide consumer 

products emphasizing on experiencing 

the uniqueness of sony technologies with 

distinctive features. 

talking about our latest offering, we 

have recently introduced the much- 

awaited premium flagship line-up of 

brAVIA OLeD tVs aimed at redefining 

the future of home entertainment. With 

cutting-edge tV technology, optimal 

brightness levels and stunning visual 

experience, these televisions are designed 

with focus on the lifestyle tV concept 

for our customers. In terms of latest 

innovations, brAVIA OLeD packs a unique 

sound technology with Acoustic Woofers, 

thereby being the world’s first large 

screen tV producing powerful sound from 

the screen itself. Further, in our Digital  

Imaging category, we have recently 

launched the most technologically 

advanced, innovative digital camera, the 

new a9, that offers a level of imaging 

performance through high-speed,  

blackout-free continuous shooting, shutter 

speed of up to 1/32,000 second and much 

more.

We will continue to establish ourselves 

as a premium brand player, focusing on 

sony’s key strengths like Camera, Display 

& Audio technology. 

Sony’s core strength in India has been 

the TV panels. How do you see the growth 

potentials and how can you leverage that 

into smartphone business? We at sony 

always believe in offering unique product 

proposition to our customers in India. Our 

tV segment has been the backbone of 

our business and is doing extremely well 

currently. 

sony is a leader in the 4K HDr 

technology and we aim to redefine the 

premium 4K tV segment. sony is the 

first one to introduce 4K HDr tVs in 

India which promise to deliver the most 

superior picture and sound quality. We 

continue to add value proposition through 

our products that will provide customers 

with a new value. We have recently 

introduced our new flagship smartphone, 

the XZ premium, which is the world’s first 

smartphone with a 4K HDr Display. sony 

has made it possible for its customer to 

bring tV like viewing experience in its 

smartphone by using sony’s native brAVIA 

tV technology. We are always excited to 

bring new experiences to our customers 

by introducing technologically superior 

products and newer experiences. Our 

futuristic approach helps us garner prime 

growth potentials through our brilliant 

products across categories.  n            

haider@mymobile.co.in  

“Sony is not wary of 
competition as we have 
our own unique strategy 

in the country. We are 
our own competitors as 

no other brand can boast 
of the technology and 

innovation that we bring 
to our products”

“Sony  
would like to offer  

smartphones focused on 
experiencing the uniqueness  
of Sony Technologies in the 
areas of Camera, Display,  
Battery life and the User 

Interface”
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An Enigma Called 5G
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G lobally the 4G rollout is yet 

to cover more than 50% of 

the geographies. though 

it has seen impressive and 

fast rollout in countries in south Korea, 

Japan, UsA, singapore, Australia, the fact 

remains that even in advanced economies 

such as UK, France, russia or emerging 

economies like India, China, brazil which 

have been enthusiastic about 4G rollout 

for various reasons, the rollout has barely 

covered 50% of the area served. but this 

has not stopped the world to be eager about 

5G rollout despite the fact that clarity 

regarding its rollout readiness, benefits or 

its exact nature has been sorely missing.

Nonetheless, the encouraging aspect 

for the 5G enthusiasts is that businesses 

and people around the world are prepared 

to pay more for 5G if they see substantial 

benefits over the present regime. this has 

been validated by a recent global Gartner 

survey which revealed that 75 percent of 

end-user organizations would be willing to 

pay more for 5G mobile capabilities. Only 

24 percent of the survey’s respondents 

would be unwilling to pay more for 5G 

than for 4G.

“those in the telecom industry are more 

likely to be prepared to pay more than 

those in other industries,” said sylvain 

Fabre, research Director at Gartner. “end-

user organisations in the manufacturing, 

services and government sectors, for 

example, are less likely to be willing to pay 

a premium for 5G than telecom companies, 

which are willing to pay a 5G premium for 

their internal use.”

In addition to offering better prices 

for industries in which users are less 

convinced of the business benefits of 5G, 

communications service providers (Csps) 

must create value propositions that entice 

customers to start 5G migration projects 

sooner.

WORLD IS GETTING READY TO EMBRACE 5G BUT REMAINS 
CONFUSED ABOUT ITS EXACT NATURE, BENEFITS OR EVEN ITS 
ROLLOUT READINESS DATE
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Although most of the respondents think 

their organizations would be prepared to 

pay more for 5G, few (8 percent) expect 5G 

to deliver cost savings or increase revenues. 

5G is seen principally as a network evolution 

(59 percent), and only secondarily as an 

enabler of digital business (37 percent). 

the survey also found that respondents 

from the telecom sector are less persuaded 

than those in other industries that 5G will 

be a revenue enhancer. “they tend to see 

5G migration as a matter of gradual and 

inevitable infrastructural change, rather 

than as an opportunity to generate new 

revenue,” said mr Fabre.

IoT seen as numero uno use 
case for 5G
the survey found that almost half the 

respondents intend to use 5G to access 

videos and fixed wireless capabilities. 

more interestingly, though, the majority 

respondents (57 percent) believe that 

their organization’s main intention is to 

use 5G to drive Internet of things (Iot) 

communication.

“this finding is surprising, as the number 

of deployed ‘things’ that need cellular 

connectivity won’t exceed the capacity of 

existing cellular Iot technologies before 

2023 in most regions,” said mr. Fabre. 

“And even once fully implemented, 5G will 

suit only a narrow subset of Iot use cases 

that require a combination of very high 

data rates and very low latency. In addition, 

5G won’t be ready to support massive 

machine-type communications, or ultra-

reliable and low-latency communications, 

until early 2020.”

Confusions about 
applicability
this finding may also be a sign of confusion 

about 5G’s applicability, as many proven 

and less expensive alternatives already 

exist for wireless Iot connectivity — use of 

Wi-Fi, Zigbee or bluetooth, for example, 

would avoid the cost and complexity 

associated with cellular communications.

A degree of misunderstanding is 

probably also apparent in the expressed 

belief by a large majority of the respondents 

(84 percent) that 5G will be widely available 

by 2020. by contrast, Csps’ plans indicate 

that wide availability may not be achieved 

before 2022.

Gartner predicts that, by 2020, 

only 3 percent of the world’s network-

owning mobile Csps will have launched 

5G networks commercially. “Although 

standards-compliant commercial network 

equipment could be available by 2019, 

commercial rollouts of 5G networks and 

services by Csps before 2019 are likely 

to use prestandard equipment,” added mr 

Fabre.

Csps’ marketing organizations need 

realistic roadmaps for 5G coverage 

and typical performance, so that they 

communicate with customers accurately. 

they also need to publish clear 5G rollout 

plans for the years 2019 to 2021 to help 

innovators understand when and where 5G 

will be available for Iot applications. n 

team@mymobile.co.in 

For 5G, organizations will be  
willing to pay...

26%

31%

22%

14%
8%

The Same 
Cost as 4G

Up to 10% 
higher than 4G

10% to up to  
20% higher  

than 4G

20% to up to 
30% higher 

than 4G

75% expect their organizations 
would be willing to pay more for 5G

30%  or  
higher than  

4G

“Even once fully 
implemented, 5G will 
suit only a narrow 
subset of IoT use 
cases that require a 
combination of very 
high data rates and 
very low latency. In 
addition, 5G won’t 
be ready to support 
massive machine-
type communications, 
or ultra-reliable 
and low-latency 
communications, until 
early 2020” 

 – Sylvain Fabre,  
research Director at 

Gartner
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Global Information  
Security Spending  
to Spike
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Worldwide spending on 

information security 

products and services 

will reach $86.4 billion 

in 2017, an increase of 7 percent over 

2016, with spending expected to grow to 

$93 billion in 2018, according to the latest 

forecast from Gartner, Inc.

Within the infrastructure protection 

segment, Gartner forecasts fast growth in the 

security testing market (albeit from a small 

base) due to continued data breaches and 

growing demands for application security 

testing as part of DevOps. spending on 

emerging application security testing tools, 

particularly interactive application security 

testing (IAst), will contribute to the growth 

of this segment through 2021.

security services will continue 

to be the fastest growing segment, 

especially It outsourcing, consulting 

INCREASED SECURITY INCIDENTS AND EVOLVING REGULATIONS TO 
DRIVE WORLDWIDE SPENDING ON INFORMATION SECURITY TO USD 
86.4 BILLION IN 2017



and implementation services. However, 

hardware support services will see growth 

slowing, due to the adoption of virtual 

appliances, public cloud and software 

as a service (saas) editions of security 

solutions, which reduces the need for 

attached hardware support overall.

“rising awareness among CeOs and 

boards of directors about the business 

impact of security incidents and an 

evolving regulatory landscape have led to 

continued spending on security products 

and services,” said sid Deshpande, 

principal research Analyst at Gartner.

“However, improving security is not 

just about spending on new 

technologies. As seen in the 

recent spate of global 

security incidents, 

doing the basics right 

has never been 

more important. 

Organizat ions 

can improve their 

security posture 

significantly just 

by addressing 

basic security and 

risk related hygiene 

elements like threat 

centr ic vulnerabi l i ty 

management, centralized 

log management, internal network 

segmentation, backups and system 

hardening,” added mr Deshpande.

The Drivers
the eU General Data protection regulation 

(GDpr) has created renewed interest, 

and will drive 65 percent of data loss 

prevention buying decisions today through 

2018. the eU General Data protection 

regulation (GDpr) has caused an overall 

panic and unease among organizations in 

europe, but will also have a global effect 

since multinationals will also need to 

adhere to the new law. While organizations 

are working toward strengthening their 

knowledge of the regulation, those with 

some form of data loss prevention (DLp) 

already implemented are determining what 

additional capabilities they need to invest 

in (specifically, integrated DLp such as 

data classification, data masking and data 

discovery). In addition, organizations that 

do not already have strong DLp in place are 

looking to increase their capabilities.

Gartner believes that by 2020, 40 

percent of all managed security service 

(mss) contracts will be bundled with 

other security services and broader It 

outsourcing (ItO) projects, up from 20 

percent today.

to deal with the complexity of designing, 

building and operating a mature security 

program in a short space of time, many 

large organizations are looking to security 

consulting and ItO providers that offer 

customizable delivery components that 

are sold with the mss. As ItO providers 

and security consulting firms improve the 

maturity of the mss they offer, customers 

will have a much broader range of bundling 

and service packaging options through 

which to consume mss offerings. the 

large contract sizes associated with ItO 

and security outsourcing deals will drive 

significant growth for the mss market 

through 2020.

the study says that by 2021, more than 

80 percent of large businesses in China 

will deploy network security equipment 

from a local vendor. In addition, China’s 

recently approved cyber security law will 

contribute to further displacement of Us 

-manufactured network security products 

with local Chinese vendors. Despite an 

increase of 24 percent in 2016, Gartner 

expects end-user spending growth in 

Asia/pacific to return to single-digit yearly 

growth from 2018 onward, as a result of a 

decline in average selling prices (Asps), 

due to the more competitive pricing of 

Chinese solutions.  n 

team@mymobile.co.in 
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“China’s recently  
approved cyber security  

law will contribute to further 
displacement of US -manufactured 

network security products with local 
Chinese vendors. By 2021, more than 

80 percent of large businesses in 
China will deploy network security 

equipment from a  
local vendor”

“Rising awareness 
among CEOs and 
boards of directors 
about the business 
impact of security 
incidents and an 
evolving regulatory 
landscape have led to 
continued spending on 
security products and 
services”   

 – Sid Deshpande,  
principal research 
Analyst at Gartner
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Indians Most Vulnerable 
to Ad-Fraud
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A 
study has found that ad fraud 

in India is highest in the world. 

this is based on the analysis 

of a study done by tUNe, 

the global leader in mobile marketing 

solutions. From January to June 2017, 

tUNe, tUNe studied 24.3 billion clicks 

via 702 ad networks and 437 million 

mobile app installs across 131 countries 

utilizing tUNe’s anti-fraud technology, to 

track mobile ad fraud trends across the 

globe and more so for the India market.

Click Fraud: According to the tUNe 

mobile ad fraud report, click fraud across 

the mapped ad networks stood at 15.17% 

of which 35 ad networks experienced 

50% or more cases of ad frauds. In terms 

of mobile app installs, 10% witnessed a 

scenario of ad fraud.

the report further states that ad fraud 

in the Indian subcontinent alone stands 

much higher at approximately 32% and if 

not curtailed could cost Indian marketers a 

whopping UsD $350 million. this implies 

that mobile ad fraud in India is not only 

50% higher than the global average but 

also 2.4 times higher as rest of the world.

App Install Fraud: On the mobile app 

installs front too, India is amongst the top 

10 countries with the highest app install 

frauds.  tUNe’s analysis of 437 million 

mobile app installs from 131 countries 

revealed that Guatemala has the highest 

degree of mobile app install fraud of 

23.65% (sample size: 497,652 installs) 

while poland has the lowest app install 

fraud with only 1.57% fraud on a sample 

size of 921,653. On the other hand, India 

with a massive sample size of over 100 

million installs witnessed 16.2% app 

install fraud cases.

John Koetsier, tUNe’s mobile economist 

said, “the rise of startups in India and the 

accompanying influx of funds from venture 

capitalists are driving entrepreneurs to 

build mobile apps and solutions in an effort 

to capture new market share. As such, the 

pace at which Indians downloaded apps 

in 2016 was 71 percent higher than in 

2015 – and our data shows that segments 

like mobile gaming in India will double 

 “The rise of startups 
in India and the 
accompanying influx 
of funds from venture 
capitalists are driving 
entrepreneurs to 
build mobile apps 
and solutions in an 
effort to capture new 
market share. But the 
growth of the mobile 
economy in India 
comes with a sizable 
amount of ad fraud” 

 – John Koetsier,  
tUNe’s mobile 

economist
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revenues by 2019. but the growth of the 

mobile economy in India comes with a 

sizable amount of ad fraud.”

Ad fraud exists in many different forms. 

However, there are three basic types of app 

install frauds that can also be seen in the 

Indian market:

•	 Click	fraud:	fake	click,	genuine	user

•	 Install	fraud:	fake	click,	fake	user

•	 Compliance	 fraud:	genuine	click,	

genuine user, wrong user geography/

profile/etc.

In addition, there are multiple kinds of non 

app-install mobile ad fraud, including:

•	 Viewability	fraud:	stacked,	off-screen,	

not viewable

•	 Targeting/compliance	fraud:	served	

to real people, but not the audience a 

marketer wants

•	 Bot	fraud:	served	to	bots	or	software	

agents, not real people; 

the bots may or may 

not click (tap) on the 

ads

As per the tUNe 

report, sub-publishers 

and re-brokering are the 

two industry practices 

that create cracks for 

fraudsters to find and 

exploit the system. In some 

cases, re-brokering happens 

more than once especially to sub-

publishers resulting in poor quality 

traffic, poor-quality clicks, app installs, 

views or straight-up fraud.

On the other hand, many ad networks 

experience very low percentages of fraud, 

including plenty at 2% or lower, and 

a large number at sub 5%. the report 

states that half of the 500+ ad networks 

that have significant traction and traffic, 

have less than 5% fraud cases. However,  

the higher percentages of fraud in about  

35 ad-networks bring up the industry 

average.  n 

team@mymobile.co.in 

“Sub-publishers  
and re-brokering are the two  
industry practices that create  

cracks for fraudsters to find and  
exploit the system. In some cases, re-
brokering happens more than once 

especially to sub-publishers resulting 
in poor quality traffic, poor-quality 

clicks, app installs, views or  
straight-up fraud”
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face to face

How important does India market remain for 

Samsung, especially when it comes to mobile 

handsets and related products? samsung 

has always been at the helm of meaningful 

innovations, offering products that add 

value to the lives of consumers. Our vision 

is to inspire the world and create the future 

through innovative technologies, products 

and designs that enrich people’s lives 

and contribute to social prosperity. the 

Company has two manufacturing plants 

and five r&D facilities in India. samsung’s 

India journey began in 1995. It ventured 

into manufacturing as well as r&D 

in 1996. We remain committed to 

India. We recently announced the 

expansion of our Noida plant.

As Samsung has a large spread of 

product portfolio, how is the company 

trying to achieve synergy in marketing 

and sales strategy as far as memory 

chips, flash drives or the smartphones are 

concerned? At the same time, on which 

product line will the company be focusing 

more here in India? At samsung, we focus 

on creating great devices and services that 

enhance consumers’ lives. As a technology  

leader, it is our constant endeavor to reach 

out to every consumer through meaningful 

product offerings. We offer products 

across categories and work hard to create 

meaningful innovations for our valued 

users.

Lately, Chinese handset brands have been on 

the upswing in India and gobbling up increasing 

market share. Does the trend worry you and 

do you feel Chinese handsets / brands can eat 

up your share too here in India? One of the 

hallmarks of samsung’s success in India as 

well as globally is the trust that consumers 

place in the Company. this is largely due 

to the consumer-centric products and 

services we offer, which have been crucial 

in retaining and expanding our consumer 

base. Over the last 22 years, samsung 

has established its credibility in India. 

It has imbibed Indian conditions, 

understood Indian consumers’ needs, 

which are some of the key factors that 

have contributed to samsung’s success 

in the country. samsung was recently 

ranked India’s most trusted brand (2017) 

by brand analytics firm trA research. 

SAMSUNG, INDIA’S BIGGEST MOBILE BRAND IN TERMS OF SALES AND 
PORTFOLIO, HAS BEEN A TRUSTED NAME SINCE 22 YEARS OF ITS PRESENCE HERE. 
FROM BASIC FEATURE PHONES TO ABSOLUTELY PREMIUM SMARTPHONES, THIS 
SOUTH KOREAN ELECTRONICS GIANT OFFERS PRODUCTS ACROSS CATEGORIES 
TO CATER TO A DIVERSE SET OF CONSUMERS ACROSS VARIOUS PRICE POINTS 
AND DIVERSE NEEDS. HAIDER ALI KHAN OF MY MOBILE INTERACTED WITH 
ASIM WARSI, SENIOR VICE PRESIDENT, MOBILE BUSINESS, SAMSUNG INDIA, 
TO FIND OUT HOW THE COMPANY PLANS TO STAY AHEAD OF THE PACK IN 
TERMS OF INNOVATION, MIND SHARE AND MARKET SHARE IN THE HIGHLY 
COMPETITIVE AND FAST MOVING MOBILE HANDSET AND ACCESSORIES SPACE.

“At Samsung, we believe in  
creating products and services 
that enhance consumers’ lives”

“Over the last  
22 years, Samsung has 

established its credibility in India. 
It has imbibed Indian conditions, 
understood Indian consumers’ 

needs, which are some of the key 
factors that have contributed to 

Samsung’s success in  
the country”
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samsung India was ranked number one 

in the mobile Handsets/tablets and 

Consumer Durables categories in the 

‘most trusted brands 2016’ annual 

survey, conducted by the economic 

times – brand equity and research 

firm Nielsen. these awards reiterate 

the trust and credibility samsung 

enjoys in the country.

There is a feeling that Samsung may have 

been rolling out just too many products without 

creating enough product differentiation 

and that could be confusing for consumers/

buyers. What’s your view on this? We believe 

in creating products that add value to the 

lives of our consumers. samsung offers 

a wide array of products and its portfolio 

has offerings that cater to a diverse set 

of consumers across price points and 

specific requirements. each product is the 

result of our deep understanding of Indian 

consumers and their needs, which we have 

derived over past two decades of doing 

business in India.

Also as Samsung competes a lot with Apple in 

terms of specs and prices, is that somewhere 

an impediment in enlarging your customer 

base or even price competiveness? At 

samsung, we compete with ourselves. We 

believe in creating products and services 

that enhance consumers’ lives. At the same 

time, we welcome healthy competition. It 

keeps us going.

Samsung recently launched Galaxy Tab 

S3. Do you still feel that there’s potential 

in this segment and where exactly does 

Samsung stand today in this particular 

genre? samsung believes in providing 

meaningful innovations that disrupt the 

market with the best of products. by making 

consumers aware of the many possible uses 

of Galaxy tab, we aim to initiate growth in 

the tab market. besides b2C, samsung is 

also determined to create value addition for 

customers through enterprise business.

The Samsung Galaxy S8 has created a huge 

disruption in the premium segment market. Are 

you satisfied with the response it’s getting? We 

are pleased that the Galaxy s8 has been 

hugely popular with our consumers. A 

recent ‘smartphone of the Year’ award 

acknowledges our success. Galaxy s8 and 

“Samsung  
believes in providing  

meaningful innovations that 
disrupt the market with the best 

of products. By making consumers 
aware of the many possible uses 

of Galaxy Tab, we aim to  
initiate growth in the  

Tab market”
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Galaxy s8+ stand out in every aspect, be it 

design, a fast processor or an exceptionally 

superior front and back camera. We are 

confident that Galaxy s8 and s8+ will 

continue our success story.

There has been an issue of fragility with 

Samsung S8. How far is it true and how do you 

plan to overcome it? the flagship Galaxy s8 

and s8+ come with Corning Gorilla Glass 5 

on both the front and back, which provides 

durability and a high-quality finish to these 

smartphones.

You have recently launched the new J-series 

(Pro and Max) which has been one of your 

most selling phones in India. How do you plan 

to further leverage it? the Galaxy J series has 

been accepted well by consumers in India. 

One of every 4 smartphones sold in India is 

a Galaxy J. the devices have “changed the 

Indian smartphone landscape”, especially 

with samsung’s own localized ‘make for 

India’ features such as ultra Data saving 

mode, s bike mode and s power planning, 

which offer faster Internet, safer solutions 

for bikers and better power planning. 

Other ‘make for India’ features such as 

‘s secure’ and ‘turbo speed technology’ 

help consumers secure their apps, files and 

data, while improving critical smartphone 

performance metrics. these features, 

especially built for Indian consumers, 

reiterate our commitment towards 

meaningful innovations.

What are your expectations from the 

investment of Rs 4,915 cr at the Noida facility? 

the investment of INr 4,915 crore in 

India has been made to add fresh capacity 

at our Noida plant, where smartphones, 

refrigerators and flat-panel televisions are 

manufactured. expansion of the Noida 

facility reaffirms samsung’s commitment 

to ‘make in India’ and ‘make for India’ 

as well as to the state of uttar pradesh,  

where samsung’s first plant in India was 

built in 1996. today, on the back of the 

Digital India movement led by millions of 

young Indians, we are witnessing a rise 

in adoption of electronic devices, smart 

appliances and mobile phones. A bigger 

manufacturing plant will help cater to the 

growing demand for samsung products 

across the country.

With this new investment, samsung 

will double the production capacity of both 

mobile phones and refrigerators from this 

plant, further consolidating its leadership in 

these segments. Additionally, the expansion 

will act as a catalyst for the development 

of a robust electronics manufacturing 

ecosystem and is expected to generate 

thousands of new jobs, both direct and 

indirect, across the country.

What would remain the cornerstone of 

Samsung’s brand strategy (especially when 

it comes to mobile handsets) in India in the 

coming years? Consumer insights and 

preferences will continue to be at the 

forefront of what we do. With 4G adoption 

on the rise, increase in smartphone sales 

bundled with affordable data services will 

unleash a new wave of connected Indians 

who use mobile phones as the primary 

source of viewing/browsing and accessing 

content. We believe multiple channels 

can exist simultaneously and it is all about 

understanding market trends and consumer 

preferences. 

How do you see the prospect of Samsung Pay 

in India? since its launch, samsung pay 

has redefined cashless transactions with 

its simple, secure and almost-everywhere 

proposition.  It is an example of how 

samsung continues to push the boundaries 

to create devices and services to improve 

how consumers connect, share, organize 

and get more out of life. samsung pay is 

a great leap forward towards ensuring a 

cashless economy and resonates with the 

Government’s Digital India initiative. 

In India, samsung pay works on 2.5 

million point of sale (pos) card machines 

across the country through samsung’s 

patented magnetic secure transmission 

(mst) technology as well as with Near Field 

Communication (NFC). since a majority of 

pos terminals in India are mst enabled, 

they will work seamlessly with samsung pay. 

Apart from allowing users in India to simply 

tap and ‘pay on the go’ using their registered 

cards, samsung pay has integrated digital 

wallet paytm as well as the government’s 

unified payments Interface (upI) into its 

app. the integration of samsung pay with 

local payments solutions is in line with 

samsung’s ‘make for India’ commitment.

samsung recently introduced samsung 

pay mini, which is designed to cater to 

the unique requirements of Indian mid-

segment consumers. samsung pay mini 

provides a comprehensive platform for upI 

and e-wallets. samsung pay mini has been 

launched first on Galaxy J7 max and will 

be made available on select existing 

J series devices shortly. n            

haider@mymobile.co.in  
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A sus has taken 

a step ahead 

towards 

democratising 

technology and for that it 

has partnered with Google to 

bring tango and Daydream 

in its most professional 

smartphone till date known 

as Asus ZenFone Ar. priced 

nearly around half a lakh, the 

ZenFone Ar takes you into the 

future of mobility.

Design
then new ZenFone Ar has 

come up with something 

different which is not following 

the trend of metal back side. 

It is standing on its own 

different style which is the new 

ZenFone Ar has burnished 

leather back. the phone is not 

slippery at all and its gunmetal 

aluminium frame combined 

with the leather back give the 

phone a premium feels.

the display of the ZenFone 

Ar is of 5.7 inch and the 

display is protected by pre 

applied glass protector. the 

capacitive back and overview 

buttons are placed on either 

side of a physical button 

which is having an integrated 

fingerprint scanner. Above the 

display is a slightly recessed 

metal earpiece and next to 

that there is a notification 

LeD, an ambient light sensor, 

a proximity sensor, and the 8 

megapixel front camera. the 

metal frame of the phone has 

antenna bands at the top and 

bottom. the volume rockers 

and the power button is on the 

right side of the device. At the 

bottom there is a Usb type-C 
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port, 3.5mm headphone 

socket, primary microphone 

and speaker. On the top of the 

phone there is a secondary 

microphone for noise 

cancellation. the sIm tray is 

on the left of the device. On the 

back there is camera module 

which looks well matched with 

the leather back. It houses 

triCam system consisting 

of a 23 megapixel camera, 

plus there is separate motion 

sensing and depth sensing 

cameras and all these three are 

protracted by sapphire glass. 

there could be seen laser 

autofocus window and triple 

LeD flash.

Display
ZenFone Ar is having 5.7 

inch super AmOLeD display 

with Corning Gorilla Glass 4 

with a screen resolution of 

1440x2560 pixels (QHD) 

resulting in a density of 

515ppi. the high resolution 

of the phone helps the Vr 

experience. For the review 

of this phone Vr device was 

provided. the phone gives 

you thrilling experience while 

using the Vr function with the 

phone.

Platform
ZenFone Ar is powered by 

Qualcomn snapdragon 821 

quad core processor with two 

cores clocked at 2.34GHz 

and the other two clocked 

at 1.6GHz. the sensors 

on the ZenFone Ar have 

higher polling frequency 

than usual, which helps the 

device to capture motion 

moreaccurately. In addition 

to vapour cooling, the chassis 

of the ZenFOne Ar has been 

made thicker to help the soC 

dissipate heat faster.

the rAm of the device is doing 

justice with the power of the 

phone which is 8Gb. With 

such rAm when combined 

with the processor of the phone 

can handle any task of the 

device mostly without losing a 

sweat meaning the workload is 

handled with ease. the rOm 

of the device is of 128Gb 

meaning it can store anything 

without having the issue of the 

device getting full, you can 

store as many apps, videos and 

games as you want. the storage 

can further be expanded up to 

200Gb using the hybrid dual 

sIm slot. Asus ZenFone Ar is 

running on Android 7.0 Nougat 

with ZenUI 3.5.

Camera
the ZenFone Ar is having 

an impressive 23 megapixel 

camera and has laser autofocus 

along with phase and contrast 

detection to help the phone 

lock focus in different 

situations. the camera is 

having several modes like 

panorma, HDr and Filter there 

are super resolution, low light, 

depth of fiels, slow motion 

and other modes as well. the 

rear camera allows you to take 

pictures in any condition; the 

low light mode of the camera 

enables you to take pictures 

even in dim light situations. 

there is 8 megapixel selfie 

camera with beautification 

modes, HDr pro, slow motion, 

selfie panorama and low light 

modes as well. the ZenFone 

Ar can record video at 4K and 

there is an option for full HD at 

60fps as well.

Performance
the Asus ZenFone is capable of 

augmented reality and it comes 

with couple of pre-loaded 

Ar apps. the phone also has 

bmW i-Visualiser projects 

the bmW i8 or i3 in whatever 

space you have, letting the 

users to examine it from all 

angles and even peer inside 

by just moving the phone 

around as if you were looking 

at real world object through its 

camera. there are other Vr 

apps as well like istagging, Ar 

pets. the ZenFone Ar with 

its augmented reality is giving 

a realistic feel; one can see 

virtual objects responding to 

hand movements. the Asus 

ZenFone Ar also works with 

Google’s Daydream platform for 

virtual reality.

Battery
ZenFone Aris backed by the 

power of its 3,300mAhbattery 

with a stepped design to make 

the most of the space available 

inside its body. the charging 

is handled by rapid charger 

which charges the device with 

a rapid speed. there is support 

for bluetooth 4.2, Gps, Wi-Fi 

802.11ac, and NFC. the Usb 

type C port is capable of Usb 

2.0 speeds and also Display 

port output over Usb. both 

the sIm slots support 4G and 

VoLte.

Conclusion
the Asus ZenFone Ar clearly 

takes us into a different world 

dominated by Ar and Vr. the 

smartphone has a staggering 

8Gb of rAm which was 

needed to support the kind of 

technology it has to offer. It can 

be your professional assistant 

as well. n

haider@mymobile.co.in

veRdict

09 /10

09 /10

09 /10

08 /10

09 /10

OVERALL         88%

(For detailed specifications, 
please refer to My Guide)

PROS
rAm, 
Camera

COnS
Could be 
the battery

Looks
Very evenly poised 

Cameras
Amazes every bit

Performance 
Above par, always

Battery
Needed more

Value For Money 
A pro device
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B lackberry is the 

latest to make a 

comeback after a 

long haul into the 

Indian marketafter Nokia. The 

Canadian brand is now being 

marketed by the Delhi-based 

Optiemus Infracom Limited 

in India and has recently 

launched the limited edition 

of its latest smartphone called 

the blackberry KEYone. And 

yes, they have retained its 

iconic QWERTY keypad for the 

blackberry fans. We have got 

the device for you.

Design
The main attraction of 

blackberry KEYone is its 

physical keyboard which 

the company has retained 

making the actual screen 

shorter. The company is one 

of the only major Android 

manufacturers to experiments 

with keyboards. The company 

has made some exciting 

changes with thekeyboard; it 

has integrated a fingerprint 

sensor into the spacebar. You 

can slide across it to scroll 

up, down, left or right. While 

typing one can hold shift 

down and swipe around to 

select text. The other catchy 

feature of KEYone is its 

ability to bind shortcuts to the 

keyboard. One can short press 

or long press each of the letter 

keys and choose to trigger 

an app, toggle a setting, or 

a call a specific contact.The 

Android navigation buttons are 

all capacitive and are placed 

between the screen and 

keyboard. The KEYone 

also exciting the users 

with its design like 

it is rounded on the 

bottom and flat on top. 

The glass of the device 

is not rounded like most of 

the smartphones; the glass in 

front is subtly bevelled on the 

sides. The entire rear is made 

of a rubberised plastic which 

is to provide a better grip for 

the users. The main camera 

and its flash are designed 

prominently into the upper 

left corner of the rear.  The 

top of the phone is having a 

3.5mm audio socket. The 

power button is on the left of 

the device, the volume rockers 

could be seen on the right side 

of the device. There is a Usb 

Type-C port on the bottom 

flanked by two speaker grilles.

The display size is 

compromised because of the 

keyboard. It has thickness of 

9.4mm and weighing almost 

180g. The box of the phone is 

having a compact charger, a 

Usb Type-C cable, a headset 

with two additional pairs of 

rubber ear tips in different 

sizes and a sIm eject tool.

Display
The screen of the blackberry 

KEYone is having 1080x1620 

resolution and 3:2 aspect 

ratio because of the keyboard. 

The screen is quite crisp at 

434ppi and it’s hard to notice 

much difference 

when doing things that do 

not involve gaming and video 

playback.

Platform
KEYone possess an octa 

core Qualcomm snapdragon 

625 processor which is little 

older when it comes about 

having processor in a limited 

edition phone. The device is 

having 4Gb of RAm which 

is powerful enough to let the 

device function in an effective 

manner handling the task of 

the device. The ROm of the 

device is of 64Gb which is 

quite an immense space to 

store any application or to 

keep any file in it whether 

be its big sized game or any 

movie. The RAm combined 

with processor is powerful 

enough to let users play any 

high graphic games with less 

pressure on the device. The 

internal storage can further 

be expanded up to 2Tb with 

the help of microsD card, 

but this expansion of storage 

comes with a price that it will 

occupy one slot of the sIm 

tray making the smartphone 

uni sIm functional device, 

taking away the tag of Dual 

sIm smartphone.

blackberry KEYone has the 

latest version of the Android 

upgrade which is Android 7.1. 

The device has the ability to 

swipe on home screen icons to 

show widgets associated with 

their apps, and a huge number 

of direct shortcuts. The users 

can choose a dark UI theme 

and swap the default Android 

icons for classic blackberry 

ones. The blackberry Hub 

replaces a simple sms app 

and shows all your messages 

and emails across accounts 

and services. It somewhat 

duplicates the Android 

notifications pane, but the 

advantage is that you see only 

communications from people 

here, not app alerts. The 

device is having DTEK security 

app which is a dashboard that 

claims to show you a security 

overview of your phone. The 

one really useful feature is that 

DTEK can track whether apps 

are trying to modify the Os, 
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verdict

09 /10

09 /10

09 /10

09 /10

09 /10

OVERALL            90%

(For detailed 
specifications, please 
refer to My Guide)

PROS
QWERTY 
Keypad

COnS
It could the 
screen

Looks
Iconic Design 

Cameras
Impress you always

Performance 
Fluidic

Battery
Drains less

Value For Money 
Fan-tastic

and will alert you to any such 

attempts.

Camera
blackberry KEYone is 

featuring two cameras; the rear 

camera is of 12 megapixels 

which takes clear images in 

most of the conditions. The 

autofocus locks quickly and 

details are generally quite 

good. The images taken in dim 

conditions are also quite good 

giving you clear images. The 

blackberry KEYone camera 

app offers a slow-motion video 

and several combinations of 

resolutions and framerates. 

The users can record videos 

up to 4K/30fps. For the selfie 

lovers there is 8 megapixel 

front camera giving clear and 

crisp images. There are several 

beautification modes to 

choose for clicking the images. 

both the cameras will satisfy 

the photog in you for sure.

Battery
The phone is packed with an 

immense battery power  

which is 3,505mAh. The 

battery power is enough to 

make you use the device 

throughout the day with no 

worries of the battery  

getting low easily. The charger 

of the phone is Qualcomm’s 

Quick Charger 3.0 which 

charges the device at a rapid 

rate.

The device is also having 

Wi-Fi 802.11 ac, bluetooth 

4.2, NFC, and even Fm  

radio.

Conclusion
The limited edition blackberry 

KEYone has a nostalgia 

attached to it which could 

transpires into the sales 

number for the Optiemus. The 

smartphone packs a punch 

with good processor, cameras 

and battery being the highlight 

apart from the iconic logo. It 

could have added some more 

RAm in the phone as available 

in most smartphones at this 

price. n

haider@mymobile.co.in
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Honor 8 Pro 
A Flagship Killer!

Honor, the 

sub brand of 

Huawei,was like 

waiting for the 

moment to launch Honor 8 Pro, 

the moment which was created 

by another Chinese player in the 

market, OnePlus, with the launch 

of its newflagship smartphone 

OnePlus 5 in two variants (6GB 

and 8GB).

The company’slast phone 

Honor 8 Lite was quite 

impressive as well,delivering 

great power and performance, 

itdoes not seem to stop surprising 

the smartphone lovers this time 

also. The company have come 

up with another fine work in 

their smartphone portfolio called 

the Honor 8 Pro. The new 

flagship Honor 8 Pro 

is all set to surprise 

users with its 6 

GB RAM, which 

is the latest trend 

in the smartphone 

industry. With the 

impressive RAM the 

company have packed 

the device with great display, 

incredible battery life and specs 

that are impressive for virtual 

reality enthusiasts.

Design
Honor 8 Pro is a good looking 

phone, with full aluminium 

matte finish. The phone has a 

5.7 inch Quad HD display giving 
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a screen big enough to users 

to experience any play in the 

phone on a bigger screen. 

The body of the phone is slim 

which makes it easy to hold 

and operate the thickness of 

the device is just 6.97mm 

and the sides are curved as 

well. The volume rockers and 

the power button is situated 

on the right side. On the left 

side of the device there is the 

hybrid dual sIM slot which 

means either the users can 

use the dual sIM function 

or can choose to use one 

sIM and use microsD card. 

The flush panel has LTPs 

IPs LCD display which is 

protected by Corning Gorilla 

Glass 3. The selfie camera is 

above the display and on top 

there is also earpiece, while 

the Honor branding is at the 

bottom. The top of the device 

has a secondary mic and an 

IR blaster in the centre, the 

3.5mm headphone jack, UsB 

Type-C port and speaker grille 

are at the bottom. It’s a dual 

sIM phone with two Nano sIM 

slots.

One of the exciting aspects 

of Honor 8 Pro is that it’s dual 

rear camera setup, which 

sits flush with the rear panel 

and doesn’t protrude. The 

LeD flash can be seen next 

to the cameras, while the 

fingerprint sensor can be seen 

in the centre of the phone 

which is similar to Honor 8. 

The fingerprint sensor on 

the Honor 8 Pro can also be 

configured to perform tasks 

such as answering calls and 

taking pictures.

Platform
Honor 8 Pro is powered by 

its own Huawei’s processor 

which is Kirin 960 soC. It has 

an octa-core processor with 

four cortex A73 cores running 

at 2.3GHz plus four cortex 

A53 cores at 1.8GHz. The 

Honor 8 Pro has 6 GB RAM 

which is one of the attractive 

aspects of the phone. With 

such processor combined with 

RAM the device is all set to 

deliver a great performance in 

every field and to handle any 

process without any issue. 

The ROM of the device is 128 

GB giving enough space for 

storage and further the storage 

can be expanded with the help 

of microsD card.

Honor 8 Pro has the newer 

version of latest eMUI 5.1 

which is newer version than 

the previous launch of the 

company which was Honor 

8 Lite. The UI is based on 

Android 7.0 Nougat and it 

also has June security update 

installed. All this features 

makes the device to load any 

app and games with ease.

Camera
Honor 8 Pro has dual 12 

megapixel rear cameras and 

these two cameras are used 

as independent RGB and 

monochrome sensors which 

can absorb more light which 

results in giving you more 

detail plus Honor has built its 

own camera app that offers 

multiple modes to choose 

from. The camera delivers 

clear and crisp images in 

almost any condition. The 

front camera is of 8 megapixel 

and the selfies taken are 

smoothen by the camera. Both 

the cameras of the device 

give clear and sharp images 

in most of the conditions. The 

Honor 8 Pro can record video 

at 4K.

Battery
Honor 8 Pro is packed with 

4,000mAh battery which 

delivers non-stop hour of 

entertainment. The battery is 

made to last for long period. 

The battery life is enhanced 

with the processor and the 

RAM of the device. The phone 

has Quick charge functionality 

as well which enables the 

device to charge in short span 

of time.

The software of Honor 

8 Pro has battery saving 

options as well. There is a 

power saving mode which 

limits background apps and 

disables auto-sync, as well as 

an Ultra Power saving mode 

which switches everything off 

allowing connectivity only to 

apps you select.

Performance
The Honor 8 Pro has voice 

control feature built in which 

responds to the phrase ‘Dear 

Honor’. In case you can’t find 

your phone, you can loudly 

ask the device where it is and 

it will respond by playing a 

loud tune and triggering the 

flashlight.

Honor 8 Pro also include an 

IR blaster which is extremely 

useful as it can be used 

to control multiple home 

appliances. It has Bluetooth 

4.2, Wi-Fi ac, and NFC 

andsupport for 4G, VoLTe.

Conclusion
The new Honor 8 Pro is 

in direct competition with 

OnePlus 5 and in our opinion 

it does score well over the 

later. The phone is loaded 

with latest features and 

capable processor on top of 

it. Priced at Rs 29,999, this 

phone clearly emerges as the 

winner right at the start of the 

premium segment bracket.  n

haider@mymobile.co.in
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SAMSUNG GALAXY ON MAX  
Max You Could Get at this Price!

Samsung recent 

launches of 

smartphones 

witnessed some 

highly power packed devices 

which arefocused on delivering 

astonishing performance 

such as Galaxy S8 Plus. The 

recent launch, Samsung On 

Max, shows that the company 

is well aware about its mid 

ranging smartphones and 

wants to dominate it even 

further after the success of 

their most selling smartphone 

J7 (the company claims), read 

interview.

Design
The Galaxy On Max is featured 

in 5.7 inch display with slim 

borders on the sides of the 

display. It is having signature 

oval Samsung home button 

at the front which has silver 

lining and an integrated 

fingerprint scanner, and 

there are capacitive back and 

overview buttons on the either 

side. The 3.5mm audio jack 

and Micro-USB port are on the 

bottom.The device has a full 

HD screen which can be used 

in different conditions with 

ease. It has good brightness 

and the colours of the screen 

re punchy as well. The display 

can get really bright and really 

dim which is great for use at 

night.

Platform
The performance of Galaxy 

On Max is powered by 4GB 

RAM, which means that the 

Galaxy OnMax is perfectly 

good device that will get you 

through your everyday tasks 

with ease. The UI is fast 

working letting the apps open 
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quickly. The internal storage 

is of 32GB which gives you 

immense space to store any 

file or any applications and 

can further be expanded upto 

256GB. The device has an 

octa-core MediaTekHelio P25 

(MT6757V) processor with 

four cores clocked at 2.39GHz 

and four cores clocked at 

1.69Ghz. The processor and 

the RAM combination do not 

allow the device to get heated 

up easily.

Camera
The phone has 13 megapixel 

rear camera which performs 

smoothly in various situations. 

The company have focussed 

on the camera section which 

isevident with the performance 

of the camera. The focussing 

of the rear camera is really 

quick and works flawlessly. 

Colours were vibrant and 

exposure levels were spot on. 

Macro and landscape shots 

captured during daylight also 

showed good amount of detail. 

The rear camera has an f/1.7 

aperture lens; the company 

have also improved low light 

results. The camera also 

performed very well at nights 

as well.

The front camera of the 

device is of 13 megapixel 

which does a good job of 

capturing selfies in different 

situations. The camera 

app provides options to 

change skin tone, make 

faces slimmer, and enlarge 

eyes. The front flash is also 

functional in illuminating 

faces when selfies are taken in 

the dark. The phone supports 

up to 1080p video recording 

which works well.

Performance
Samsung has also included 

face recognition which 

makes it the only device in 

its segment to support such a 

feature. The device also has 

apps like S.Secure, Samsung 

Health, Galaxy Apps, Samsung 

Themes, and Samsung Notes.

The fingerprint sensor 

on the Galaxy On Max is 

impressive as well, the sensor 

is consistently reliable and 

quick, allowing the users to 

unlock the phone fast and 

access the apps instantly. For 

connectivity, the Galaxy On 

Max has 4G with VoLTe, Wi-Fi, 

Bluetooth, a 3.5mm audio 

jack, and a micro-USB port.

The device also possess 

one handed mode that shrinks 

the display area which allows 

the users  to use the device 

in more convenient manner 

especially to those users 

who finds that the 5.7 inch 

display screen is big to use 

one handed. This mode can 

be enabled from the setting 

app, after which a swipe up 

diagonally from either lower 

corner of the screen or a triple 

click of the Home button will 

toggle it. 

There is also a Dual 

messenger feature 

automatically shows up 

for supported apps like 

WhatsApp, telegram, 

Facebook, Instagram and 

Gmail among others. The 

Galaxy On Max also lets 

users to set up two accounts 

simultaneously on the same 

device. Other features likes 

Secure folder have also made 

it to the Galaxy On Max. 

The secure folder basically 

blocks unauthorised access to 

photos, notes, and even apps 

on the phone. There are also 

some neat shortcuts like the 

ability to double tap the home 

button to launch the camera 

anytime, which came in handy 

for quick shots. The Ultra 

Data saving mode prevents 

apps from using data in the 

background unless whitelisted 

by the user. The device has 

Samsung Pay Mini as well 

which was launched in India 

in June with the Samsung 

Galaxy J7 Pro and Galaxy 

J7 Max. The Samsung Pay 

mini app is preloaded on the 

device. It enables you to make 

UPI payments and integrates 

mobile wallets.

The Galaxy On Max 

supports all Nougat specific 

features such as split screen 

multitasking, quick toggles, a 

new Setting app, and bundled 

notifications, to name a few.

Battery
The Galaxy On Max sports a 

3,300mAhnon-removable 

battery delivering a long 

lasting usage of the device 

whether you are indulged in 

a game or movie. The battery 

power is enough to enable 

the device to last throughout 

with just single charging once 

a day. It is also packed with 

various power saving modes 

as well like Reserve battery for 

calls which makes sure that 

there is enough power left to 

make a few calls.

Conclusion
The new Samsung Galaxy 

On Max fits perfectly into the 

pocket of mid-range buyers at 

Rs 16,900. It clearly justifies 

the price tag with the kind of 

specifications it has to offer. 

On Max will further boost 

the positioning of the India’s 

largest mobile maker and 

seller, Samsung. n
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Panasonic 
Eluga a3 
Pro  
Pro user!

Panasonic has 

been aggressively 

pushing itself 

in the entry 

segment smartphone market 

to have a good market 

share. In pursuit of that 

growth the Japanese brand, 

which will be completing a 

century of operations this 

month, launched two new 

smartphones; A3 and A3 

Pro and also introduced its 

new face, Bollywood actress 

TaapseePannu. We’ve the A3 

Pro for you. So, let’s begin 

our task of testing it on our 

parameters.

Design
Panasonic Eluga A3 Pro is 

attracting the users with a 

powerful 4,000 mAh battery 

which is packed in slim and 

light metal unibody.Eluga A3 

Pro has a metal design, with 

a single camera setup at the 

back, and antenna bands at 

the top and bottom edges. At 

front there is a home button 

where the fingerprint sensor is 

residing, the micro USB port 

is seen at the bottom of the 

device. The volume rockers 

and power buttons are on the 

right side, while the 3.5mm 

audio jack is on the top edge 

of the handsets. The phone is 

available in Mocha Gold, Gold, 

and Grey colour variants.

Display
Panasonic Eluga A3 Pro 

comes with a 5.2 inch touch 

screen display which has a 

resolution of 720 pixels by 

1280 pixels. The display 

size of Panasonic Eluga A3 

Pro with its screen resolution 

provides you a nice experience 

in case of viewing any 

documents or watching any 

video on the phone. It has 

Asahi Dragon Trail Glass as 

well providing the protection 
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to the screen 

from any scratch or 

minor damage. The size of 

the phone is easy to hold and 

operate and feels sturdy when 

you hold it.

Platform
The Panasonic Eluga A3 pro is 

powered by 1.3GHz quad core 

MediaTek 6753SoC processor 

paired with Mali- T720 GPU 

which is meant to deal with 

the running applications and 

other tasks of the phone with 

less pressure and making the 

device to run smoothly. The 

processor is good enough to 

get away with the tasks with 

ease. The device carries a 3 

GB rAM which is capable 

of dealing with any process 

reducing the pressure amount 

on the processor and as well 

as on the battery life of the 

device. The 3 GB of rAM 

is quite good enough to let 

you have a good gaming 

experience plus the big screen 

size supports and enhance 

the gaming experience. The 

A3 Pro has 32 GB of rOM 

which is quite enough to store 

large files and videos and 

that’s not all, the storage can 

further be expanded 128 GB 

with the help of microSD card 

giving you enough space to 

store anything you wish for. It 

also has the functionality of 

Panasonic’s AI, Arbo as well to 

help you out.

The Panasonic 

Eluga A3 Pro possess the 

latest Android version which 

means it runs on Android 7.0 

nougat making the phone to 

be available in recent version 

of the android.

Camera
The Panasonic Eluga A3 Pro 

has two cameras to click good 

pictures. It has 8 MP front 

camera with LED and screen 

flash which means that you 

do not have to worry about 

the condition or about the 

lighting of the environment in 

which you are clicking selfie 

because the LED screen flash 

always let’s you to take a clear 

and crispy image no matter 

what the conditions are. So 

for selfie lovers it is quite an 

attracting feature. The rear 

camera is of 13 megapixel 

with LED Flash so you can 

shoot amazing pictures at day 

and even at night as well. The 

cameras are quite good giving 

you clear images even in the 

dim lightings. The camera 

app features a face beauty 

mode and you can adjust the 

exposure, white balance, and 

anti shake in the setting. It 

also has PDAF feature as well.

Battery
Panasonic Eluga A3 

Propossesses an impressive 

battery power. It is powered 

by 4,000 mAh battery giving 

the phone a high dosage of 

power. The battery power of 

the device is quite impressive 

allowing the users to use the 

phone throughout the day 

without having the thought 

of battery getting low easily 

or charging the device on 

regular occasions. It gives you 

non- stop hour of enjoyment 

whether you are playing game 

or you are enjoying movies. 

With such battery backup the 

worry of charging on regular 

span of time also goes down. 

The charging of the device is 

powered by a rapid charger 

which has the capability to 

charge the device in short 

span of time.

Connectivity
The Panasonic Eluga A3 Pro is 

capable of carrying dual SIM 

cards both being GSM.  

It accepts Nano SIM card in 

its one SIM slot and one  

micro SIM card slot is also 

there which can be used to 

place microSD card in it. 

Panasonic Eluga A3  

supports 4G in both the  

SIMs and both the SIMs 

supports Indian 4G band 

network. The connectivity 

options include Wi-Fi, GPS, 

Bluetooth, as well. The phone 

also included headphones of 

3.5mm.

Conclusion
The Panasonic Eluga A3 Pro 

clicks all the basic  

parameters of being agood 

budget segment phone, 

whether its storage, cameras 

and huge battery life. Though 

it has its task cut out against 

some Chinese players in 

the market like Xiaomi and 

Lenovo. n
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C?????

Looks
Compact, metallic 

Cameras
Good show
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Value For Money 
A good buy
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Moto Z2 
Play  
A lot to Play with!

Motorola 

launched Moto 

Z2 Play, a 

successor of 

the Moto Z Play which got quite 

appreciable response for being 

affordable and ingenuous. With 

the latest launch the company 

has made some changes in 

the new model which has an 

updated SoC. The modular 

smartphone Z2 Play would 

further strengthen the position 

of Lenovo-owned Company 

in the Indian market. Moto is 

the only player in the market 

playing with the Mods and thus 

gives an extra bit of functionality 

with its smartphones over the 

others.

Design
Moto Z Play which was the 

previous launch of the company 

was little bulky but the new 

Moto Z2 Play possess a sleek 

body and it is thinner having 

just thickness of 5.99mm. 

The back of Moto Z2 play is of 

metal instead of glass makes 

it look quite premium. To 

ensure support for last year’s 

Moto Mods the Moto has 

retained the 16 pin connector 

at the back and these pins are 

made up of 23 Karat gold to 

prevent corrosion and these 

pins are scratch resistant to 

some extent. To fit the Mods 

the height, width and shape of 

the phone remain unchanged. 

The Moto Z2 Play is available 

in two colour variants, Lunar 

Grey and Fine Gold. Motorola 

has used a unique antenna 

design that runs around the 

back of the phone and this 

makes the device looks good. 

The rear camera bumps little 

bit out which adds little bit of 

thickness to the phone. The 

camera lens is protected from 

scratches with a metal ring. The 

bump of the device contains 

the camera itself, dual tone 

flash, and laser autofocus 

emitter.

The display of the device 

is of 5.5 inch Super AMOLED 

display and below the display 

is the fingerprint sensor and a 

microphone used for primarily 

for calls. There is option to set 

the display to Standard or Vivid 
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output. There is also a night 

mode which can be configured 

to activate based on sunrise 

and sunset, or to kick in at 

specific time.On the top of 

the device is the front camera 

along with proximity, ambient 

light sensor, a recessed 

earpiece and a dual tone front 

facing flash. The frame of the 

Moto Z2 Play is metal and 

so are the power buttons and 

volume rockers as well. The 

volume rockers and power 

buttons are on the right side 

of the device. The top of the 

device there is SIM tray along 

with a second microphone, 

while the USb Type-C port 

and 3.5mm audio socket 

are located at the bottom of 

the device. In the Moto Z2 

Play there is no speaker grille 

but this is compensated by 

earpiece which doubles up as 

a loudspeaker.

The new Moto Z2 Play 

is compatible with all Moto 

Mods launched till date and 

in addition to previous Moto 

Mods there are new ones now 

as well. The JbL Soundboost 

mod launched last year has 

gotten an update in the form of 

the JbL Soundboost 2, which 

us thicker and little heavier 

as well. The Turbo Power Mod 

can also be charged quickly 

using the Turbo charger 

supplied with the phone. 

Users can also choose from 

new Style Shells, some of 

which now have wireless 

charging receivers in them. 

With a new shell attached to 

the Moto Z2 Play, users can 

just drop it ono a Qi or PMA 

pad to charge it.

Platform
The new Moto Z2 Play has 

Snapdragon 626 SoC which 

is the updated version of the 

Snapdragon 625 in last year’s 

model of the devices and the 

processor is clocked at 2.2 

GHz. There is 4Gb of rAM 

embedded in the device to 

make it deal with heavy tasks 

with ease. The rAM supports 

big file games and gives you 

better experience when using 

the device. The rOM of the 

device is of 64 Gb which is 

quite impressive as it can store 

immense amount of apps and 

any files. The rOM can further 

be expanded upto 2Tb with 

the help of microSD card. 

The Moto Z2 Play is a dual 

SIM smartphone with support 

for 4G and VoLTE. There is 

bluetooth 4.2 along with dual 

band Wi-Fi and NFC.

Camera
The Moto Z2 Play has a 12 

megapixel rear camera with 

dual pixel autofocus, phase 

detection autofocus, laser 

autofocus and a dual tone LED 

flash. The camera also has 

f/1.7 aperture which help to 

take good photos in low light 

as well. The lens can take 

shots of moving objects with 

the multiple focusing ability 

it has. The Moto Z2 Play has 

an auto night mode which is 

triggered in low light. Overall 

the camera performed quite 

well with its various modes 

of capturing pictures in any 

condition. The users can 

record videos in full HD at 

30fps or 60fps, and 4K at 

30fps. The front camera is of 

5 megapixel along with dual 

tone LED flash. The selfie 

lovers will like this feature as 

it is quite helpful in taking 

selfies in low light. There is a 

beautification mode as well to 

improve the skin tone.

Battery
The new Moto Z2 play has 

3,000mAh cell which is quite 

sufficient to give non-stop 

hours of entertainment, a 

day at least. The battery life 

is further enhanced with the 

processor which reduces 

the workload of the device. 

The phone has 15W power 

charger giving the boost while 

charging. It charges the device 

in short span of time.

Conclusion
The Moto Z2 Play has a lot 

to play with. The experience 

would further get enhanced 

by the modules, if you like to 

experiment but that’s going 

cost you extra. The mid-ranger 

smartphone is a good mix 

of capable processor, good 

cameras and lighter design. n
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Very smooth
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Panasonic 
P55 Max  
The Power House

The budget segment 

smartphone from 

the Japanese 

electronics giant 

Panasonic is aimed at ever 

expanding smartphone market 

in India, especially the Tier 2 

and Tier 3 towns and cities. The 

mammoth size of the battery 

in this phone clearly indicates 

the target audience which 

Panasonic would be targeting 

with its smartphone P55 Max. 

The smartphone is priced at 

Rs 8,499. We’ve got the Matte 

Black P55 Max for you, so let’s 

check out how it fared on our 

parameters.

Design
The phone looks nice in your 

hands because of the neat 

design and it fits really well 

into the palm. The metallic 

design of the phone makes it 

sturdy. There is nothing on the 

left of the device whereas it 

has power button and volume 

rocker on the right panel of the 

smartphone. The USB port 

and the audio output is on top 

and the speaker grille and the 
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microphone is at the bottom 

of the device. The home icon 

is right below the display on 

the front while the camera 

and the LeD flash isat the 

back of it. The logo of the 

company is also placed on the 

back of the phone. The phone 

weighs around 182 grams 

andthe dimensions of P55 

Max are 179X171X35mm. 

The fingerprint sensor is 

absent in this device which 

many among you would not 

like given the point that most 

of the smartphones comes 

equipped with this feature.

The size of the device is quite 

manageable which easily fits 

into the palm.

Display
The new Panasonic P55 

Maxhas a screen of 13.97cm 

which translates into 5.5 

inch. It’s a HD IPS display 

with adaptive brightness and 

the MiraVision technology 

which helps in enhancing 

the displayed picture on 

the screen. The display 

comes with 2.5D Oncell full 

lamination protection layer to 

protect it from scratch. 

The screen is good enough 

to watch videos and play 

games with ease. The screen 

works smoothly without any 

bloatware.

Platform
The phone runs on Android 

7.0 Nougat with 1.25GHz 

Quad-core processor in it. 

Coupled with 3GB of RAM 

and 16GB internal memory 

which can be extended 

upto 128TB via microSD, 

the P55 Max could be your 

partner in photography 

session with ample amount 

of storage space. Though 

it might not support some 

of the high graphics game 

because of its dated processor 

but it can easily manage 

various tasks properly. The 

multitasking can be easily 

done with this device. The 

makers could have added 

some more power to it to 

make it a game changer for 

them in the segment. The 

gamers might not have the 

kind of experience they were 

expecting but decent enough 

to run some of the prevalent 

games in the town today.

Camera
Panasonic P55 Max sports 

a 13MP rear and 5MP selfie 

camera. The rear camera 

is auto-focused which can 

easily identify the object in 

the frame and focuses on it. 

You can choose between the 

normal, panorama and the 

face beauty option while using 

the front lens. The images 

are good if not great with the 

13MP rear camera. It has also 

got the LeD to enhance your 

images in low or dim lighting 

condition. The video recording 

supports the flash light too.

The selfie camera using 

5MP lens is decent enough 

using the three modes; 

normal, HDR and face beauty. 

The selfie camera isn’t that 

great you could see on the 

other phones in the market 

in this price segment. it 

will let you click some good 

pictures in the proper lighting 

condition but fails miserably 

in low and dim lighting 

condition, though there’s 

some light available from the 

display itself if you clicks on 

the lighting option.

Battery
The battery of the P55 Max 

is its USP. The mammoth 

5,000mAh battery could act 

as powerhouse for the device. 

It can easily last upto 2 days 

without a worry. The product 

mainly features on the battery 

to gain some inroads in the 

market. It can go a long 

way with you while you are 

roaming, surfing the internet 

or playing games. it does not 

disappoint you in the long run 

either. The kind of audience 

this smartphone would be 

targeting needs a longer 

battery life and it does not 

disappoint them.

The other connectivity 

includes Wi-Fi, Bluetooth, 

GPS and 4G/3G/2G 

bands. It also supports 

4G VoLTe feature which is 

predominantly in demand. 

The smartphone can 

accommodate two SIM at a 

time. It also supports OTG (on 

the go).

Conclusion
The new Panasonic P55 Max 

has all the capacity to give 

a tough competition to its 

Chinese and Korean peers 

in this price category. The 

smartphone loaded with some 

decent specs especially the 

huge battery life will be able to 

sustain the demands of  

the audiences from the Tier 2 

and 3 cities who loves to  

listen to music and surf the 

internet. It’s a nicely built 

sturdy phone with metallic 

body which can be your long 

term companion without 

hurting too much on to your 

pocket.n

haider@mymobile.co.in
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Decent 
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Good show overall

Performance 
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A good package
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XOLO Era 1X PrO  
Nothing pro about it

XOLO - the 

Indigenous 

smartphone 

maker has been 

in the mobile game, coming 

up with budget smartphones 

since 2012. Although the 

company lacks the yesteryears’ 

charm it had, the company has 

been adding some good mid-

rangers, one of them being 

the latest era 1X pro in its 

era series. the device, being 

a member of the affordable 

segment, comes with an 

arguably good specs sheet. 

However, is it tough enough to 

be able to feature in our wish 

list? read on to find out.

Design: Nothing so 
impressive
starting with the looks of the 

XOLO era 1X pro, we can’t 

really give it a full ten in the 

department. the smartphone 

has nothing so out-of-the-box 

or impressive in terms of the 

design. However, the outdated, 

squared design left aside, we 

have a lightweight smartphone, 

easy to use and comfortable 

to hold. the rough back of 

the smartphone consists of a 

primary camera sensor along 

with LeD flash on the top 

left corner with the ‘XOLO’ 

branding beneath it, followed 

by speaker grille at the bottom. 

At the front, we find the usually 

placed three capacitive buttons 

at the bottom and front camera 

combined with dual-tone LeD 

flash. the right side features a 

volume rocker and power on/

off button, while the left side 

is bare. top end comprises 

a micro-Usb and a 3.5mm 

audio jack with the bottom 

end left blank. Overall, we 

can’t really give it to the design 

department, and we wish it 

was more impressive than we 

thought.

Cameras:  Just 
average!
In terms of the camera, 

the smartphone sports an 

8-megapixel rear shooter 

featuring LeD flash and a 

5-megapixel front facing 

camera with dual-tone LeD 

flash. While the dual-tone front 

facing LeD flash is deemed 

the Usp of the smartphone, it 

somewhat fails to impress with 

the output it produced. the 

selfies taken were just average, 

with the details missing from 

them. the pictures produced 

were on the warmer side, 

looking not-so-good. Images 

clicked from the rear camera 

were average too, and the lack 

of intricate details could be 

spotted in this case too. Low-

light photography was average 

too. the only word that comes 

to our mind for the cameras 

is- average. 

so, the conclusion for both 

the cameras is that they are 

not too good a camera module 

and performed averagely.

Display: Good 
enough
the display of the era 1X pro 

spans 5-inch and is HD Ips in 

nature, with a pixel density of 

294ppi. the display has been 

adequately bright, with the 

colours appearing fine. During 

our usage, we didn’t encounter 

any problems with the display 

as such. the display also has 

the Night mode which adjusts 

the brightness in accordance 

with the darkness surrounded. 

there is also a Daydream 

mode which displays the 

clock, colours, photos when 

the device is sleeping. this 

can be activated by heading to 

the Display settings.

Hardware Specs and 
Performance
talking about the technical 

specifications, the XOLO era 

1X pro is powered by a quad-

core spreadtrum sC9832A 

processor clocked at 1.5GHz. 

It comes with a combination 

of 2Gb of rAm and 16Gb 

of internal storage, which is 

open to expandability up to 

32Gb using a microsD card. 

throughout the testing period, 

the smartphone did well 

and the touch was fine too. 

the smartphone was usually 

stutter-free, and the overall 

usage was above average. 

playing games, using the 

social media apps has been 

good throughout. 

the device extracts its power 

from a 2,500mAh battery 

which charged fine enough, 

and lasted almost a day. the 

smartphone runs Android 6.0 

marshmallow, which is a bit 

outdated and we would loved 

the presence of the current 

Android 7.0 Nougat. Among 

all this, the audio quality was 

fine too.

Conclusion
the XOLO era 1X pro, with its 

percentage of hits and misses, 

has been fine throughout its 

review period. For a price tag 

of rs 5,777, the device can 

be added to the cart. However, 

stands against the likes of 

Xiaomi redmi 4A with a bigger 

battery. n

vanshika@mymobile.co.in
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MafE ShinE M820  
A competent phone

adding to the 

increasing 

list of budget 

smartphones, 

another home-grown company, 

called mafe mobile which is 

owned by saawariya Impex 

pvt. Ltd., recently unveiled its 

budget smartphone, dubbed 

the mafe shine m820 in India. 

the smartphone, with a price 

tag of rs 6,499, along with 

competitive specifications, 

is here to compete against 

the various other contenders. 

However, does it have all it 

takes to face some formidable 

competition within the same 

price space?

Design: Decent 
enough!
the mafe shine m820 

features decent design 

aesthetics, and comes with 

glass rear. the back of the 

smartphone bears some 

resemblance with the iphone 7 

plus, with the camera module 

mirroring the one found on 

the iphone 7 plus, however, 

missing the dual cameras. 

Down the rear side, there is the 

company’s logo. Upfront, at 

the bottom lies the capacitive 

buttons, and on top there is a 

front camera, front flash and 

an assortment of the usual 

sensors. At the top end, there 

is the 3.5mm audio jack, 

while at the bottom end are 

placed the speaker grille and 

the micro-Usb port. the right 

hand side of the smartphone 

houses the volume rocker and 

the power on/off button, while 

the left side is left blank. In 

totality, the smartphone is 

decent-looking, however, is a 

bit heavy while we use it.

Display: Another 
decent element
the smartphone sports a 

5-inch screen size with it 

coming with HD resolution. 

While using the smartphone, 

the display produced sufficient 

amount of colours, and was 

decent enough to use. the 

viewing angles were fine too, 

however was slightly reflective. 

Overall, it was above average 

and the usage experience was 

good too.

Cameras: Clicked 
averagely
In the camera department, we 

get to see a primary shooter 

rated at 8-megapixel with 

LeD flash, while the front 

facing snapper stands at 

5-megapixel, accompanied 

by a selfie flash. starting with 

the rear camera, the camera 

sensor produced some good 

pictures, however, the output 

produced lacked intricate 

details. We shot the in mostly 

all shooting conditions, and got 

above average pictures. the 

HDr mode, however, slightly 

processed the pictures. 

Coming to the front facing 

shooter, the selfies produced 

were good enough, but we 

could find hints of over 

exposure in the resultant 

images. the shutter speed 

was average. At a price tag of 

rs 6,499, both the cameras 

have been above average and 

performed decently.

Performance and 
Specs 
the 4G-enabled smartphone 

is powered by a quad-core 

mediatek processor, clicking 

at 1.3GHz. It performs tasks 

with the help of 2Gb of rAm, 

and stores data using 16Gb 

of internal storage, which 

can be further expanded up 

to 32Gb via a memory card. 

Various kinds of tasks, which 

any generic person performs, 

were decently performed by 

the smartphone. It worked 

pretty fine, however, at some 

points the touch got a bit 

unresponsive.  

It gets fuel from a 

2,500mAh battery which 

lasted almost a day. the main 

highlight of the smartphone 

is the Android 7.0 Nougat 

operating system, which was 

smooth enough to run the 

smartphone. 

Conclusion
the mafe shine m820, with 

its pros and cons, is a decent 

option to consider, with above 

average specs sheet. However, 

has some competition to face 

such as the motorola moto C 

plus with a bigger 4,000mAh 

battery, Xiaomi redmi 4 and 

Xiaomi redmi 4A with better 

chipsets and batteries.  n

vanshika@mymobile.co.in
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Average

Value For Money 
can be considered 
an option
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LG G6
the LG G6 features a 5.7-inch 18:9 QHD+ 
FullVision display with a resolution of 2880 x 
1440 pixels and is powered by a Qualcomm 
snapdragon 821 processor. It comes with 4Gb 
LpDDr4 rAm and 64Gb on internal storage, 
which can be further expanded up to 2tb via 
microsD card. It runs on Android 7.0 Nougat Os 
and is backed by a 3300mAh battery. It has Dual 
rear camera setup with a combination of 13mp 
Wide (F2.4 / 125°) and 13mp standard OIs 2.0 
(F1.8 / 71°) sensor with LeD flash. On the front, it 
has a 5mp Wide (F2.2 / 100°) selfie camera. n

bazaar bargain
Lenovo P2  

(3GB RAM)
the Lenovo p2 adorns a 5.5-inch FHD 1080p 
super AmOLeD display and makes use of an 
octa-core snapdragon 625 soC. there is a front-
facing fingerprint scanner that is embedded into 
the physical home button. based on Android 6.0 
marshmallow, the Lenovo p2 flaunts a 13mp main 
snapper at its rear with a sony ImX258 sensor and 
a 5mp selfie camera at the front. It has 32Gb of 
storage space that can be further expanded up to 
128Gb with the help of a microsD card. the Usp 
of the device is its capacious 5100mAh battery. n

Launched at: rs 16,999
Current Price: rs 13,499

Launched at: rs 51,990
Current Price: rs 37,000
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Sony Xperia XZ
the biggest highlight of the Xperia XZ is its three 
rear camera sensors. the smartphone has a 5.2-
inch FHD display and is powered by the 2.15GHz 
quad-core Qualcomm snapdragon 820 processor 
clubbed with 3Gb rAm. With Ip rating 65/68, the 
smartphone is water-resistant as well. the dual-
sIm smartphone packs 64Gb internal storage, 
expandable up to 256Gb with microsD support. 
the battery is rated at 2900mAh with quick-charge 
3.0 support and Qnovo adaptive charging. It has 
a 23mp primary camera which intelligently tracks 
moving objects, whereas the front camera includes 
a 13mp sensor for taking selfies. n

Samsung Galaxy A9 
Pro (4GB RAM, 32GB ROM)

the highlight of the Galaxy A9 pro is its large 
6-inch display and 5000mAh battery. the 
dual-sIm (Nano) smartphone runs Android 6.0 
marshmallow, sports a 6-inch full-HD (1080x1920 
pixels) super-Amoled display, and is powered 
by a 1.8GHz octa-core Qualcomm snapdragon 
652 processor coupled with 4Gb of rAm. the 
smartphone bears a 16mp rear camera with 
LeD flash, an f/1.9 aperture, and optical image 
stabilisation (OIs), apart from an 8mp front 
camera that also bears an f/1.9 aperture. It comes 
with 32Gb of inbuilt storage that can be expanded 
up to 256Gb. n

team@mymobile.co.in       

(Note: Prices are those available at prominent 
dealers, online and/or offline. They may not  

reflect official price reductions)
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Launched at: rs 32,490
Current Price: rs 22,900

Launched at: rs 51,990
Current Price: rs 39,990
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D ismantling Hierarchy is one 

of the most difficult exercises 

that an organization sets 

out to put into motion. the 

benefits of this are multi-fold and have led 

to a more productive environment for future 

leaders. this will only happen when any 

large or small company decisively takes up a 

flat route in managing its employees. thus, 

Human resources have one of the most 

vital roles in any organization. their jobs are 

difficult and need focus. some of the things 

which are key Hr areas of operation are 

building and managing teams to handle 

failure and loss of corporate value and 

dealing with any major organizational 

crisis. the building blocks of an 

organization is a team of strong 

professionals, who are harnessed 

to achieve the best results. there 

are many corporate jargons usually 

used in an organization’s philosophy, 

what makes one organization stand out 

in comparison to others, is how well they 

deliver their vision and mission statements 

to their employees.

this is an Hr term ‘Hierarchy’ 

commonly used across organizations in 

the world. It defines team structures and 

chalks out who are responsible for the 

business and employees. the higher the 

designation in any hierarchy means more 

responsibility and authority. Although, 

some prefer to downplay authority, yet it is 

difficult not to focus on who is leading the 

team. Hence, responsibility also lies with 

those who have authority, so the notion of 

dismantling hierarchy is a travesty. However, 

unnecessary hierarchy creates roadblocks, 

red tape and slows the speed of work. the 

virtuous and pseudo-hierarchy also plays a 

big spoiler in the whole eco-system of an 

organization and can be detrimental to the 

business.  

there is a growing discussion on 

dismantling hierarchy, flat organizations 

and concepts like reverse mentoring. 

In today’s scenario, teams across the 

organization are required to work closely 

and deal with different situations with 

realistic and a clear approach, it becomes 

paramount that hierarchy should not create 

any impediments.

psychologically, if you would analyze, 

hierarchy gives people a certain level of 

power and authority along with designations. 

Along with this arises the possibility of people 

behaving over-authoritative and egotistical. 

this type of power creates bottlenecks in 

achieving crucial organizational goals. 

such people are examples of misguided 

authority, and considering this there is 

a major need to dispel the concept 

of hierarchy and create a culture 

of equal teams without any one 

person who is responsible for 

team goals. In view of this, new 

age organizations, start-ups, follow 

a minimalistic hierarchy, their 

goals are ambitious and have a slight 

flexibility to fail.

Dismantling the culture of hierarchy in 

a traditional setup is the most difficult task. 

However, leadership in these organizations 

plays a crucial role in minimizing the ill 

effects of hierarchy. the culture of a flat 

organization and reverse mentoring are 

some of the tools that traditional and big 

organizations are adopting to minimize 

Dismantling 
hierarchy for new 
age organizations 
and culture
By Vivek Zhang

“Psychologically,  
if you would analyze,  

hierarchy gives people a certain 
level of power and authority  

along with designations. Along 
with this arises the possibility 

of people behaving over-
authoritative and  

egotistical”
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hierarchy related 

i s s u e s .  t h e 

complete removal 

of this system might 

not be practical in the 

structure of certain large multi-

national organizations. but such concepts 

play a crucial role in building a conducive 

ecosystem. there are growing instances 

where new age organizations, mainly, 

start-ups, are adopting a zero-hierarchy 

model, where everyone is an equal 

team player, assigned specific roles and 

responsibilities.

Zero-Hierarchy aims at harmonizing 

employee relationships, promoting 

transparency and encourages knowledge 

sharing in a seamless manner. In the case 

of reverse mentoring, a recruit is given the 

opportunity to train a senior member of the 

organization. His task simple; a training 

about digital media and facilitate them to 

adopt it in their work life, a relevant example 

of dismantling hierarchy. If one were to 

observe closely, this is the latest method for 

adapting 

t o  a n 

open and 

equal status of 

working, by following 

instructions from juniors/

new hires. this is an ingenious method to 

introduce zero-hierarchy, thus, putting into 

motion a breakthrough in the ecosystem of 

an organization.  Hence, resetting the rules 

and stating that knowledge can come from 

any level and everyone should be eager to 

learn, including the top management.

Dismantling hierarchy should be a 

conscious decision by any management 

and needs critical planning. Ideally, it needs 

to be aligned with the overall philosophy of 

the organization, and it should not come as 

an imposed measure to address short-term 

goals. the process of dismantling hierarchy 

takes up time depending on the adaptability 

of an organization and should be part of 

the overall vision. It’s a gradual process 

and should be executed in an organized 

manner. most new initiatives have their 

own set of advantages, inclusive of this, it 

also creates a side effect. An organization 

taking the route to dismantling hierarchy 

must analyze, prepare and plan the possible 

outcome of such an initiative.

Over the decades, organizations that 

have dismantled hierarchy and called for 

a flat organizational order have benefited 

immensely with positive outcomes and 

efficient employees. there is a host of 

examples where top leaders have taken 

special initiatives to dismantle hierarchy 

and become more accessible to employees. 

this has worked at various levels as top 

leaders became aware of problems and 

understood the actual strengths of their 

colleagues. this provides the leader with 

a reality check about the organization’s 

strength and weaknesses which help a 

great deal in making long term decisions 

and building super effective teams.  n

The author is Chief Marketing Officer, 
Vivo India

“Zero-Hierarchy  
aims at harmonizing  

employee relationships,  
promoting transparency and 

encourages knowledge sharing in 
a seamless manner. In the case of 

reverse mentoring, a recruit is  
given the opportunity to train  

a senior member of the 
organization”
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M any students, both current 

and previous, will agree that 

understanding a concept 

becomes easier when it is 

explained by a friend than when it explained 

by the teacher in a classroom. Have you ever 

wondered why that actually happens?

there’s a bit of science at play over here. 

Your friend, also a student, would have 

similar conceptual shortcomings as you do 

to an extent. Learning something new would 

require him or her to devise an approach that 

would break the concept down into smaller, 

more consumable bits that are connected 

to each other. When the same concept is 

explained to you using this approach, you 

are able to grasp it better. On the other 

hand, a teacher – with greater knowledge of 

the subject in question – considers certain 

aspects to be universally understood, 

whether they are or not, and might not be 

able to recognise your particular knowledge 

gap while explaining the same concept.

this is precisely why peer learning, or 

peer-to-peer (p2p) learning, has time and 

again been proven to be a very effective 

practice. students in a group developtheir 

individual learning mechanisms 

and assist each other to amplify their 

collective learning. this builds an active 

and cooperative learning environment 

which a student can leverage to achieve 

his or her academic goal. It also increases 

student participation, engagement, 

motivation, communication skills, as well 

as productivity. Above all, it is known to 

increase self-discipline and foster self-

organisation within the student, an attribute 

which is clearly difficult to inculcate using 

the traditionalclassroom setup.

The Traditional Classroom 
Challenge
every student has different academic 

requirements, with learning speedsvarying 

significantly across various student 

buckets; top-performing studentsoften 

have a quicker and more intuitive grasp of 

concepts than low-performing students. 

With most of the other students in the 

classroom falling somewhere in between, 

educators often choose to strike a balance 

between these two extremes and teach at an 

average learning speed. this one-size-fits-

all approach, however, is detrimental. While 

top students have to slow down the pace of 

their learning, dramatically reducing their 

ability to swiftly cover the syllabus and have 

multiple focussed revisions, it also hampers 

the learning experience of low-performing 

studentswho require more time and in-

depth explanations, especially for difficult 

topics.

but the collective classroom problem 

is beyond this very basic difficulty. some 

students are more analytical and face 

challenges in the theory-intensive portions, 

whereas some students find conceptual 

topics easier to comprehend and need 

extensive practise for the analytical 

segments. these factors pose a major 

challenge for educators and limit their ability 

to offer higher degree of personalisation to 

every student.

there is also considerable disparity 

within the quality of education in 

urban, tier-II, and tier-III cities. this 

problem intensifies further as we 

move towards more remote locations 

and rural areas, which have limited 

resources and relatively lower teacher 

deployment. As a consequence, 

students hailing from these regions have 

to invest a substantial amount of time and 

money in their daily commutesif they want 

Tech Enabled Learning  
The Game 
Changer
By Manak Gulati

“The advent of  
technology is actively 

extending the benefits of peer 
learning and channelling it 

directly to the students cutting 
across geographical barrier 

and resulting in considerable 
saving in time and  

resources”
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to acquire a better quality of education.

Tech-Enabled P2P Learning – The 
Game Changer in Education 
the advent of technology is actively 

extending the benefits of peer learning 

and channelling it directly to the students. 

One Indian startup, Notesgen, is at the 

forefront of promoting peer-2-peer learning 

thru its notes exchange platform. Using 

Notesgen app, students can connect with 

other students irrespective of where they 

are based, and leverage their smartphones, 

tablet and laptops to acquire high-quality 

educational content for enhanced learning. 

this is leading to a proactive exchange of 

information as well as evolved learning 

techniquesto enable students to circumvent 

the prevalent infrastructural challenges. 

both parties benefit as some notes are free 

and some are available for small fees.

the next frontier is to connect students 

directly using digital infrastructure for one-

to-one consultations, group discussions and 

collaboration using video and audio calling. 

this ability to connect weak students to the 

best students from around the world makes 

peer-2-peer education an unmatched 

offering at very high scale. 

Using machine learning, the peer-2-

peer platforms can facilitate more effective 

data modelling, which can enable the 

system to identify more efficient methods 

and teaching frameworks through historic 

student data as well as eventual outcomes. 

Once assessed, a student’s progress can 

be tracked and the academic training can 

be dynamically altered to impart evolved 

knowledge according to the progress made 

by the student.

primarily, tech-based p2p learning 

extends quality education to a person across 

geographical barrier. this not merely enables 

a student to acquire superlative knowledge, 

but also eliminates the need to spend crucial 

time in long daily commutes. Apart from 

this, it increases the students’ exposure 

to the digital realm, which further widens 

the scope of opportunities available to 

them. It also provides the desired academic 

atmosphere to the student with unmatched 

personalisation, something which is clearly 

not possible in an average classroom. 

Challenges
there are certain challenges that also need 

to be addressed by such technologies. the 

digital infrastructure, though rapidly evolving, 

is still to an extent in an embryonic state in 

the country, especially when compared to 

its more developed counterparts. In order 

to enable such services, efforts should be 

focussed towards making essential digital 

infrastructure available within the target 

geography. Also, online p2p learning by and 

large mandates that the involved individuals 

must be online at the same time and display 

favourable self-organisational skills. this 

can be inculcated through gamification as 

well as incentivization of the educational 

resources.

the advent of online p2p learning, along 

with digital technology and smartphones in 

India, has led to the dawn of a new era in 

the country. It is bringing about a sizeable 

transformation in the field of education and 

is imparting superior knowledge to students. 

It is ensuring that student leverage state-of-

the-art learning methodologies to achieve 

academic excellence, without being 

encumbered by geographical boundaries 

or learning challenges. We hope that many 

edtech startups will embrace peer-2-peer 

technologies like Notesgen is doing. n

The author is Founder & CEO of Notesgen which is a global peer-to-peer learning 
platform that serves as a real knowledge repository for students. Through its mobile 
and web platforms, students, educators, institutions and other professionals 
can share their self-prepared notes, typed notes, assignments, presentations, 
case-studies, and research materials, and offer them as unbundled, on-demand 
educational content to others. Notesgen’s superior services are tapped by over 
600,000 users from more than 130 countries across the globe.
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A rtificial intelligence (AI) 

everywhere, transparently 

immersive experiences and 

digital platforms are the three 

tech megatrends that will propel the new 

digital business ecosystems in the coming 

decade by providing unrivaled intelligence, 

creating profoundly new experiences 

and offering new platforms. this is the 

conclusion of Gartner’s “Hype Cycle for 

emerging technologies, 2017” study.

“enterprise architects who are focused 

on technology innovation must evaluate 

these high-level trends and the featured 

technologies, as well as the potential impact 

on their businesses,” said mike J Walker, 

research Director at Gartner. “In addition 

to the potential impact on businesses, these 

trends provide a significant opportunity for 

enterprise architecture leaders to help 

senior business and It leaders respond to 

digital business opportunities and threats 

by creating signature-ready actionable 

and diagnostic deliverables that guide 

investment decisions.”

the Hype Cycle for emerging 

technologies report is the longest-running 

annual Gartner Hype Cycle, providing 

a cross-industry perspective on the 

technologies and trends that business 

strategists, chief innovation officers, r&D 

leaders, entrepreneurs, global market 

developers and emerging-technology teams 

should consider in developing emerging-

technology portfolios.

the emerging technologies Hype Cycle 

is unique among most Gartner Hype Cycles 

because it garners insights from more 

than 2,000 technologies into a succinct 

set of compelling emerging technologies 

and trends. this Hype Cycle specifically 

focuses on the set of technologies that 

is showing promise in delivering a high 

degree of competitive advantage over the 

next five to 10 years (see Figure 1).

AI Everywhere
Artificial intelligence technologies will be 

the most disruptive class of technologies 

over the next 10 years due to radical 

computational power, near-endless 

amounts of data, and unprecedented 

advances in deep neural networks; these will 

enable organizations with AI technologies 

to harness data in order to adapt to new 

situations and solve problems that no one 

has ever encountered previously.

enterprises that are seeking leverage in 

this theme should consider the following 

technologies: Deep Learning, Deep 

reinforcement Learning, Artificial General 

Intelligence, Autonomous Vehicles, 

A LOOK AT MEGATRENDS THAT WILL DRIVE DIGITAL BUSINESS INTO THE 
NEXT DECADE
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Cognitive Computing, Commercial UAVs 

(Drones), Conversational User Interfaces, 

enterprise taxonomy and Ontology 

management, machine Learning, 

smart Dust, smart robots and smart 

Workspace.

transparently Immersive experiences

technology will continue to become 

more human-centric to the point where 

it will introduce transparency between 

people, businesses and things. this 

relationship will become much more 

entwined as the evolution of technology 

becomes more adaptive, contextual and 

fluid within the workplace, at home, and 

in interacting with businesses and other 

people.

Critical technologies to be considered 

include: 4D printing, Augmented 

reality (Ar), Computer-brain Interface, 

Connected Home, Human Augmentation, 

Nanotube electronics, Virtual reality (Vr) 

and Volumetric Displays.

Digital Platforms
emerging technologies require 

revolutionizing the enabling foundations 

that provide the volume of data needed, 

advanced compute power, and ubiquity-

enabling ecosystems. the shift from 

compartmentalized technical infrastructure 

to ecosystem-enabling platforms is laying 

the foundations for entirely new business 

models that are forming the bridge between 

humans and technology.

Key platform-enabling technologies 

to track include: 5G, Digital twin, edge 

Computing, blockchain, Iot platform, 

Neuromorphic Hardware, Quantum 

Computing, serverless paas and software-

Defined security.

“When we view these themes together, 

we can see how the human-centric 

enabling technologies within transparently 

immersive experiences — such as smart 

workspace, connected home, augmented 

reality, virtual reality and the growing brain-

computer interface — are becoming the 

edge technologies that are pulling the 

other trends along the Hype Cycle,” said 

mr Walker.

“AI everywhere” emerging technologies 

are moving rapidly through the Hype Cycle. 

technologies such as deep learning, 

autonomous learning and cognitive 

computing are just crossing the peak, 

which shows that they are key enablers of 

technologies that create transparent and 

immersive experiences.”

Finally, digital platforms are rapidly 

moving up the Hype Cycle, illustrating 

the new It realities that are possible by 

providing the underlining platforms that 

will fuel the future. technologies such 

as Quantum Computing (climbing the 

Innovation trigger) and blockchain (having 

passed the peak) are poised to create the 

most transformative and dramatic impacts 

in the next five to 10 years.

“these megatrends illustrate that 

the more organizations are able to make 

technology an integral part of employees’, 

partners’ and customers’ experiences, 

the more they will be able to connect 

their ecosystems to platforms in new and 

dynamic ways,” points out mr Walker. n 
team@mymobile.co.in 

“In addition to the 
potential impact on 
businesses, these 
trends provide a 
significant opportunity 
for enterprise 
architecture leaders to 
help senior business 
and IT leaders respond 
to digital business 
opportunities and 
threats by creating 
signature-ready 
actionable and 
diagnostic deliverables 
that guide investment 
decisions”

 – Mike J Walker,  
research Director at 

Gartner

“technology will continue 
to become more human-
centric to the point 
where it will introduce 
transparency between 
people, businesses and 
things. this relationship 
will become much more 
entwined as the evolution of 
technology becomes more 
adaptive, contextual and 
fluid within the workplace, 
at home, and in interacting 
with businesses and other 
people”
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Only around 400 million of 

India’s 1.3 billion population 

is on Internet today, as 

per the recent industry 

reports. However not all of these users are 

necessarily consuming the content online 

only. There is huge consumption of content 

that is shared and watched while a user is 

offline and not connected to the internet. 

Also, there are multiple apps that channel 

exclusive content for users, on their own 

platforms.  But there clearly lacks a platform 

that bridges the gap between offline and 

online content, a platform that helps the 

users with content on demand, all at one 

place.

Sensing the need gap that exists today, 

VuLiv is a new age universal media player 

that is looking at integrating on-device 

information and assets to recommend 

solutions of content for the end user. 

Content that is delivered in an image rich 

format and that is easy to understand - 

helping consumers decide relevant content 

for their needs. It is a differentiated offering 

that understands the user and creates user 

profiles basis offline media and online 

media searched or played. 

It is one of its kind platforms that 

organises all of users’ local media 

(images, audio, and video) at one place 

with a convenient swipe to switch UI and 

recommends online content aligned with 

user taste and profile.  It also collates 

multiple genres of entertainment from 

the most popular publishers. The platform 

not only sorts but plays all the popular file 

extensions of videos, music and pictures 

with features like slide-show, equaliser, 

gesture controls, folder view, music widget, 

floating screen for a smoother multitasking 

experience.

Says, Manoj Gupta, Founder VuLiv, “It 

is hard to believe, but today so much of 

offline, on device information exists which 

has never been utilized by any ecosystem 

player. We realized that from device makers 

to OS leaders to even advertising giants, this 

genre is not being focused at, to recommend 

solutions of content and commerce. We 

believe that this on-device un-connected 

state information can be leveraged to build 

a better solution recommendation and build 

bigger reach and relevance. If, Internet 

experience is about Google and Google is 

about re-targeting (basis consumer online 

information) then the on-device experience 

is about VuLiv, where information available 

locally on the device, personal information 

about apps, personal music, video content 

etc. is utilized to engage users even in the 

absence of internet (in offline mode).”

VuLiv platform currently serves close 

to monthly 30 million minutes and on 

annualized basis 400 million minutes of 

platform usage & predominately personal 

videos and music. VuLiv has already seen 

100 million Video Views seeing a 4X 

growth in online viewers and 25X growth 

in online views. 50 million song plays with 

4X growth in online viewers. 25X growth in 

online views as well. VuLiv has distribution 

arrangements in place with a cross-section 

of OEMs and an ambition to reach the 100 

million mark in the next 18 months. n

VuLiv: An app that bridges the gap between 
online and offline content consumption
By Vanshika Malhotra

vanshika@mymobile.co.in       
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THE CLOUD TELEPHONY IS ONE OF THE MOST PROMISING TECHNOLOGIES OF THIS ERA. THE 
CHEAPER SETUP AND EFFORTLESS SCALABILITY OF THIS TECHNOLOGY MAKES IT AN IDEAL 
CHOICE FOR EVERY BUSINESS THAT HAS TO DEAL WITH ITS CUSTOMERS. THERE ARE SEVERAL 
IMPEDIMENTS WHICH HAVE HINDERED ITS ADOPTION, ESPECIALLY AMONG THE SMALL AND MID-
SIZED BUSINESSES. AMBARISH GUPTA, CEO & FOUNDER, KNOWLARITY COMMUNICATIONS, 
SHARED HIS VIEWS WITH NIJHUM RUDRA ON THE VARIOUS CHALLENGES AND OPPORTUNITIES 
THAT CLOUD TELEPHONY OFFERS.

“Cloud telephony is more cost-effective and efficient as 
compared to traditional business telephony”
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Cloud Telephony has been there for some 

time now. How has been its adoption 

among the general consumer as well as 

businesses here in India? Cloud telephony 

has received an overwhelming response 

in India. businesses have been eager to 

adopt cloud telephony services as they 

are best suited to serve the interests of 

smes with very little investment and with 

massive potential for scalability, efficiency 

and ease of operations. replacing the 

clunky and confusing pbX and epbAX 

systems with cloud telephony, businesses 

and the general consumer has understood 

the diverse benefits that can be availed by 

implementation of such services and have 

been eager to include the same in their 

operations.

For any technology to be adopted or 

current set of consumers to migrate to new 

technology, it has to offer substantial benefit 

over the prevailing technology. So, what are 

the advantages of cloud telephony over the 

conventional telephony? Cloud telephony is 

very much cost-effective as compared to 

traditional business telephony processes. 

Furthermore, with all data being stored 

on cloud servers, organizations need not 

devote much space to huge hardware 

and storage requirements. Data is easily 

accessible and it can instantly connect 

your business to millions of customers. 

Innovative automation has further enabled 

cloud telephony services to not only receive 

and transfer the call according to specific 

requirements, but also answer it if any agent 

or employee is not present. Furthermore, 

the amount of data generated by cloud-

based software can easily be utilized to 

formulate statistics-backed policies. It 

is the ability to connect more than 35 

calls per second with equal amount of 

precision and efficiency, amongst the other 

advantages mentioned above that make 

cloud telephony a far smarter and better 

option for businesses over conventional 

telephony.

What are some of the challenges in faster 

adoption of cloud technology?  the imperative 

challenges behind adopting cloud 

telephony is a lack of infrastructure, archaic 

regulations regarding communications 

and ensuring complete data security are 

the three main tasks ahead for every cloud 

telephony service provider.

Please describe some of your important 

services and solutions? Knowlarity’s products 

have received a positive response from all 

our clients and they have quantitatively 

analyzed the benefits received by them 

since the implementation of Knowlarity’s 

solutions. One of our most popular products 

is the superreceptionist software. It 

serves as a complete ‘virtual assistant’ by 

attending to all the client’s calls, diverting 

them to the required desk and recording the 

requirements of the caller. Furthermore, 

products such as ‘k-broadcast’ with 

automated texts and voice calls, ‘Click 

to Call’ for instant call connects to boost 

conversions and ‘virtual number’ to track the 

performance of different business channels 

have served the marketing, communication 

and performance evaluation requirements 

of our clients judiciously.

How does Knowlarity plan to gain mindshare 

and market share amid growing competition 

in this space? there are many businesses 

which are entering the cloud and virtual 

communication segment. However, the 

scale of operations, quality of products 

and efficiency of services that we provide 

is unparalleled. through aggressive 

expansion in the regions of south east Asia, 

Dubai, singapore etc., we are emerging 

as the leading cloud telephony provider 

which ensures complete recall whenever 

anyone requires cloud computing services 

in the specific region. Gradually, we plan to 

bolster our stance as a globally recognized 

solution provider for cloud computing. n            

nijhum@mymobile.co.in  
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SO HOW MANY CROWNS CAN ONE WEAR ON ONE HEAD IN ONE LIFETIME. WELL, MANY, IF 
YOU HAPPEN TO BE ANDY RUBIN – WHOM THE WORLD KNOWS AS THE CO-FOUNDER OF THE 
COMPANY WHICH GAVE WORLD’S MOST POPULAR OPERATING SYSTEM – ANDROID INC. BUT 
HAVE YOU EVER HEARD A SOFTWARE PROGRAMMER BECOMING A HARDWARE IDOL EVEN BEFORE 
A SINGLE DEVICE HAS BEEN SHIPPED. WELL, THIS CAN HAPPEN IF YOU HAPPEN TO BE ANDY 
RUBIN. FROM THE WORLD OF PROGRAMMING, ANDY HAS MIGRATED SEAMLESSLY TO WORLD OF 
HARDWARE. THE COMPANY ESSENTIAL INC IS ALREADY AN UNICORN – I.E A START-UP WHOSE 
VALUATION HAS CROSSED USD 1 BILLION. ANDY HASN’T STOPPED THERE – HE IS ALSO A VENTURE 
CAPITALIST NOW AND INVESTS THROUGH HIS COMPANY CALLED DANGER INC, WHICH HAS TWO 
OTHER CO-FOUNDERS. ANDY IS ALSO THE FOUNDER AND CEO OF TECH STARTUP INCUBATOR 
PLAYGROUND GLOBAL AND A PARTNER AT VENTURE CAPITAL FIRM REDPOINT VENTURES.

98 | june 2017

Andy Rubin – The Android 
Man and Much More
A glimpse into the fascinating life of a fascinating tech icon

n Andy co-founded Android Inc in Palo Alto, 

California in October 2003 along with Rich 

Miner, nick Sears, and Chris White. A close 

friend name Steve Perlman helped Andy 

with his first $10,000 but refused to take 

up equity in the company. Perlman by this 

time had already made his fortune by selling 

his venture WebTV network (later renamed 

MSn TV) to Microsoft in 1997 for $425 

million!

n Android project initially started as a venture 

for developing advanced operating system 

for digital cameras. But when Andy and 

team realized that this market was too small 

for their dreams to be realized, they switched 

their focus to smarter mobile devices.

n Android was acquired by Google in 2005 

for a meager uSD 50 million. At the time 

of acquisition, neither Andy nor Google was 

sure of the potential of Android OS.

n Google and Andy nearly gave up on Android 

when Apple launched its first smart phone 

iPhone with its own OS.

n If one Steve (Perlman) had given a lifeline 

to Andy, the other more famous Steve (jobs) 

wanted him finished. Steve jobs never had 

a good word to speak about Andy. jobs never 

believed that Android had a future. But both 

Andy and Google survived jobs’ fury and 

criticism. Andy had the last laugh as Android 

today is world’s most widely used OS.

n One of the Andy’searly job was for – well – 

Apple where he was nicknamed “Android” 

by his coworkers due to his for robots. The 

nickname eventually became the official 

name of the Android operating system.

n Lady luck smiled again on Andy in 2008 

when another company he had co-founded 

- Danger, Inc – which was into hardware 

design, software, and services for mobile 

computing devices was acquired by 

Microsoft for a whopping uSD 500 million.

n essential, the new phone startup from 

Android founder Andy Rubin, is now a 

unicorn, though the company is yet to ship a 

product! 

n essential Inc, which was lying low suddenly 

burst into the scene when Foxconn decided 

to pick up just 0.25 percent stake for a 

grand uSD 3 taking its valuation to around 

uSD1.2 billion.

n And Andy may just be remembered for 

something totally unrelated to tech world – 

for his most aesthetically designed bakery 

house called “Voyageur du Temps” at Los 

Altos, which he developed after buying out 

an abandoned railway station.  n            

team@mymobile.co.in  
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HGD INDIA, A SUBSIDIARY OF SHENZHEN, CHINA BASED 
HONG GUANG DE TECHNOLOGY COMPANY, SPECIALIZES IN 
DEVELOPING AND MANUFACTURING LOW ENERGY CONSUMING 
AND HIGH EFFICIENCY PHONE CHARGERS, POWER ADAPTERS 
AND MORE. HGD SET UP ITS BASE HERE JUST OVER TWO YEARS 
BACK BUT DUE TO ITS QUALITY PRODUCTS QUICKLY BECAME THE 
PREFERRED OEM SUPPLIER TO LEADING BRANDS LIKE LAVA, XOLO, 
MICORMAX, INTEX ETC AND HAS BEEN ADDING MORE CLIENTS 
TO ITS LIST. MY MOBILE INTERACTED WITH SHEKHAR RAO, 
DIRECTOR, HGD INDIA TO KNOW MORE ABOUT COMPANY’S 
PLANS FOR INDIA.

“Because of our superb quality, more and 
more brands are becoming our partners”

How has been your last two years since 

you started India journey? We started our 

journey in 2015 with a vision to provide 

high quality energy efficient products to 

our customers. We stepped our foot with 

phone chargers, heading towards power 

adapters, LeD power, LeD mONItOr/tV. 

Our highly motivated and hardworking 

team is one of the main reasons that 

we deliver more than 2 million phone 

chargers per month to well-known brands. 

We kept on adding new strategies within 

the organization & that’s how we can say 

we are about to achieve 5 million supplies 

every month.

Please elaborate on your processes and 

technical competence which ensures 

that you offer absolutely the best quality 

products? We have 14 assembly lines, 

our products go through 6 layers quality 

checks, and we have a team of highly 

experienced engineers with well-equipped 

and experienced& D department. Working/

assembly areas are fully radiations and 

dust free, our products are bIs & IsO 

certified. We have automated equipment’s 

for quality checks. the vision of our 

company is to offer high quality and value 

for money products.

What is going to be your focus area in 

terms of product offering? Currently we  

are supplying power chargers. In future 

we are about to start power adopters  

for router & set top boxes, LeD 

mONItOr/tV.

In a short span of time you have become 

preferred OEM supplier to a number of 

well-known mobile brands such as Lava, 

Xolo, Onida, Micormax, Intex, Celkon, etc. 

Any more addition to this list? And what  

would you attribute your success to? Our 

marketing team is highly efficient and 

spreading our roots in Indianmarket. 

We time to time send our samples to 

different brands, we are about become 

Oem partners of more market leaders. 

Our team of highly efficient people  

and quality products are the main  

reason we are heading towards our vision 

with a high pace. We have more than 15 

brands bIs with our factory including 

Indian and Chinese brands. Our factory 

is approved by Foxconn & Hi- pad. We 

don’t do business, we build relation that  

stay forever

There are a number of both home-grown and 

foreign batteries and components suppliers 

who have set up manufacturing units in India 

now. Do you feel increased competition 

could slow down your growth or eat away 

your market share? Completion has always 

been there in market and will be & market 

share depends on the market preference. 

people are liking our products, so more 

and more brands are becoming our 

partners.  Our products are becoming top 

preference of brands.

Do you think there has been enough support 

from the government to boost domestic 

manufacturing in your areas of interest and 

what more is really needed to make ‘Make 

in India’ a real success in electronics/

mobile sector? We have always respected 

government policies, make in India itself 

is a great initiative and we are proud to 

be a part of it, also looking for business 

friendly ecosystem for electronic and 

power supply products. 

What are your future expansion plans both in 

terms of product portfolio expansion as well 

as production ramping? Currently we are 

producing power chargers, about to start 

power adopters and planning to step into 

LeD power, LeD mONItOr/tV. n            
team@mymobile.co.in  



90 | september 2017 MYMOBILE

G
ue

st 
C

ol
um

n
by InvItatIon

R emember those days when 

planning your holiday meant 

going to the travel agent’s 

office, looking at a bunch 

of brochures for hours with your family 

and finally, after relentless discussions, 

negotiations and potential arguments, 

zeroing in on a destination? Or planning 

an adventurous holiday to an unknown 

destination based on nothing much but 

your friend’s recommendation? If you do, 

cherish these memories as that is what 

they are likely to be within a few years, just 

memories.

Over the past decade and a half, 

information technology has been a massive 

game changer for the global travel industry. 

With the advent of high-speed Internet, 

online travel agents (OtA) and companies 

have flooded the market and travel is no 

longer the same. As small travel players 

go on the verge of extinction with data and 

analytics driven online travel players ruling 

the scene, we are on the verge of another 

massive transformation. In 2017, artificial 

intelligence is set to bring a paradigm shift 

in travel delivery, which if truly harnessed, 

will have some far-reaching expansive 

effects on the industry.

It is almost impossible to fathom 

the entire breadth of possibilities that 

artificial intelligence presents at such an 

early stage. However, at present machine 

learning combined with big data and 

predictive analytics is leading the first wave 

of automation across various verticals to 

power major functions such as marketing 

and customer service. Here are a few ways 

AI can transform the way travel services are 

delivered and consumed:

Personalisation: Travel the 
way you want to
big data and AI together are like well-

Artificial  
Intelligence: How 
automation is  
rewriting the rules of 
the travel industry
By Rajnish Kumar
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oiled machines that can perform multiple 

functions simultaneously. While big data 

algorithms scan through large sets of 

data from the past and segregate 

relevant and usable information, 

an artificial intelligence-led 

algorithm such as a machine 

learning program applies 

predictive analytics to identify 

patterns within these data sets 

to draw actionable insights. this 

allows travel companies to initiate 

micro-targeted efforts that have 

a higher probability of generating 

significant rOI.

Consumers tend to respond to offers 

and content that conveys significant 

value to them. Hence, AI is probably the 

best way to inspire consumers to travel by 

offering them just what they want. Unlike 

digital advertising, which uses cookies to 

display relevant ads to consumers, artificial 

intelligence and machine learning can 

predict which medium or which particular 

ad space would be more likely to generate 

better conversions. As a result, marketing 

campaigns can become much smarter 

and effective as more customers can be 

engaged in ways that were not possible until 

a few years ago. 

personalisation of travel services and 

offers based on consumer data and insights 

is a major promise of AI, which can create 

bespoke offers for customers based on 

their preferences. A customer’s online or 

purchase behaviour in the past can help 

travel companies take effective decisions 

on the best way to reach them in the future 

with machine learning and predictive 

analytics. For instance, a customer who 

regularly researches travel products and 

services on his/her smartphone would 

most likely respond to offers and messages 

appearing on a mobile app or browser than 

on other devices. 

In addition, deep learning algorithms 

delve further to understand a customer’s 

online activities and attempt to understand 

travellers based on images, audio and 

video by tapping into multiple sources of 

data, such as social media platforms. For 

instance, a picture they like on Facebook 

or Instagram or a page they follow can offer 

an airline or travel agency with valuable 

insight on the consumer’s preference, 

thereby helping marketers and customer 

relationship managers to extend tailor-

made offers directly to the customer. 

AI-driven ultra-personalisation helps 

travel agents and companies enhance the 

customer experience to increase conversion 

rates. moreover, AI not only helps provide 

the customer with a unique pre-purchase 

experience, but a truly distinct post-

purchase behaviour as well. For example, 

an OtA can send travellers customised 

suggestions during the trip for activities 

and experiences based on their profile, 

preferences and location data. 

Virtual Assistants and 
Chatbots: The Age of 
Customer Service 2.0
A large number of OtAs and travel 

platforms currently employ chatbots 

to help customers with pre-purchase 

assistance, helping them with research on 

holiday packages and offers. running on 

Natural Language processing (NLp), an 

AI-based application, chatbots obtain 

relevant information from consumers 

and combine various elements such as 

location, language and time to provide 

relevant offers to customers. 

then there are virtual assistants 

that perform tasks for an individual 

on cue through voice, image or text 

inputs. Virtual assistants access a user’s 

information from multiple external sources 

and scheduling such information with 

complete efficiency, be it Amazon’s Alexa, 

Apple’s siri or Google Now. It is very well 

a possibility that in the not too distant 

future, your virtual assistant would scan 

your calendar to identify events which 

would require travel plans and book flights 

on its own based on your preferences and 

past booking information. the impact 

of technology such as this on the travel 

industry will be massive, transforming 

the role of the travel agent and becoming 

a mediator between travellers and service 

providers. 

In a nutshell, it can be safely assumed 

that Artificial Intelligence is set to rewrite 

the very rules of the travel industry, bringing 

about an age of man-machine symbiosis 

where AI works in tandem with human 

intelligence. the result? –much more 

efficient, productive, and insight-driven 

services. On the other hand, machines will 

enhance various functions like marketing 

to make it more streamlined, focussing on 

individual customers rather than create 

broad campaigns with conventional 

methods advertising and messaging that 

produces no real impact.  n

“At present,  
machine learning combined 
with big data and predictive 

analytics is leading the first wave 
of automation across various 

verticals to power major  
functions such as marketing 

and customer service in  
travel industry”

The author is CTO & Co-founder of ixigo. ixigo’s mission is to simplify the 
lives of travellers by building apps that make their travel search and planning 
hassle-free and it has won several awards in its journey, including the TiE-
Lumis Entrepreneurial Excellence Award and the NASSCOM Top-10 Emerge 
Award. Today it connects over 80 million travellers with content & deals from 
over 25,000 online and offline travel and hospitality businesses.
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MUNICH, GERMANY HEADQUARTERED B2X GMBH IS A BUSINESS PROCESS 
OUTSOURCING MAJOR WHICH PROVIDES CUSTOMER SERVICE SOLUTIONS FOR 
MANUFACTURERS OF SMARTPHONES AND OTHER ELECTRONIC DEVICES, MOBILE 
NETWORK OPERATORS AND RETAILERS IN MORE THAN 130 COUNTRIES. B2X HAS 
THE CAPABILITY TO MANAGE THE ENTIRE AFTER SALES SERVICE OF MOBILE AND 
IOT DEVICES ENSURING A SUPERIOR SERVICE EXPERIENCE FOR THEIR CUSTOMERS. 

HAIDER ALI KHAN CAUGHT UP 
WITH MAX GRABMAYR, CEO 

AND CSO AT B2X INDIA, TO KNOW 
ABOUT THE COMPANY’S PLANS 
FOR INDIAN MARKET AND THE 
VALUE ADDITIONS THAT IT WOULD 
BRING IN FOR MOBILE COMPANIES 
IN THIS FIERCELY COMPETITIVE 
MARKETPLACE. EXCERPTS...

“B2X India manages more than 
15 players such as Apple, Lenovo, 
Microsoft, Samsung and Xiaomi”

How does B2X help mobile and IoT companies scale up 

efficiencies and customer care? B2X is the leading global 

provider of end to end customer care solutions for 

smartphone and IoT devices to manufacturers. We help 

our clients to deliver the most seamless customer care 

experience via our SMARTCARE Technology platform 

and our service centers across the country. We provide 

special training to technicians according to manufacturer 

guidelines in order to deliver best in class service and high 

quality.

B2X acquired the majority stake of The Service 

Solutions (TSS) India in October 2014 and renamed the 

entity to B2X India. Today, B2X India manages around 

300 service centers and serves more than 15 big players 

in the mobile industry such as Apple, Microsoft, Xiaomi, 

Samsung, and lenovo. B2X India has 28 Authorized Apple 

Service Centers, 22 are Premium Centers with 
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over 90% customer satisfaction rates.

How does B2X helps in delivering the best 

customer experience for the OEMs? B2X India 

runs the global IT hub providing software 

solutions with around 900 employees and 

over 500 trusted partners in 140 countries 

worldwide, B2X India is the premiere after-

sales service provider. B2X India ensures 

high customer satisfaction, cost efficiency, 

repair avoidance when possible for OEM 

clients. 

OEMs often have to manage multiple 

service partners with unreliable 

performance and unclear costs.  

B2X resolves these issues through  

its SMARTCARE technology 

for service network monitoring 

with real-time data. Customer 

experience is actively managed with 

generated insights while ad hoc cost 

savings opportunities are identified 

and implemented. We handle a repair 

volume of over 1 million repairs per year 

and expanded the business to carriers and 

insurance providers.

B2X India manages several Flagship 

Service centers for Samsung, OnePlus & 

Motorola/ lenovo in India with growth plans 

outside India. And our service centers have 

grown from 19 stores in 2014 to above 

250 B2X managed locations in 2016.

How do you see the prospects of B2X in India 

when people rely more on word of mouth 

publicity? We are providing better repair 

experience and aim to make the customer 

journey a more positive one. We are also 

heavily investing into capabilities to simplify 

the process for the customers India is one 

of our most important markets. Word of 

mouth plays a major role when selecting 

one brand over other and when you need 

to visit a service center when things go 

wrong. This is where we feel that our setup 

will support a seamless customer care 

experience and bring customers to us.

What is the current state of after sales 

service in India? It is transitioning fast these 

days. It becomes more professional with 

key players moving towards measuring 

customer satisfaction strongly and using 

technologies to improve processes to avoid 

escalations. 

Increase of available bandwidth will 

further digitalize service and the related 

processes, which will make it more 

important to respond to customer quickly 

in all available support channels. This will 

put the service network under genuine 

pressure to improve further.

The next phase is moving from walk-in 

service to delivery & home services even for 

smaller appliances and devices to improve 

the satisfaction of consumers. Both points 

are strongly supporting the strategic 

direction which B2X India is captivating 

in market. 

The alternative mode for service is 

the unstructured, grey market where 

repairs are performed with basic tools 

and mostly copied parts. This can lead to 

dissatisfaction as such repairs can impact 

other functions of the devices and will for 

sure void any remaining manufacturer 

warranty. With devices becoming more 

sophisticated, especially this portion 

of the market will need to fight for its 

existence in the long run.

How after sales service plays an important 

role in buying decision? Service and repair 

must be quick but many smartphone 

brands fail to meet their customers’ 

expectations. On a global average, people 

find a processing time of two to three 

days quite acceptable for a device repair. 

yet, according to our Smartphone and 

IoT Consumer Trends 2017 study, the 

actual repair time is two to three weeks. 

Considering that up to three days waiting 

time is just considered “acceptable”, 

excellent customer service should solve 

a problem in 24 hours or less. With the 

growing emotional bond between people 

and their smartphones, customer care is 

becoming increasingly significant as the 

most important influencing factor for 

satisfaction with a smartphone brand. 

What has been the smartphone buying 

trend in India? As per our Smartphone 

and IoT Trend 2017 study, the future 

of smartphone buying in India looks 

interesting. The study reveals that people 

are willing to pay premium amount for the 

latest smartphones. People will not shy 

away from buying $500 smartphones.  n            
haider@mymobile.co.in  

“OEMs often  
have to manage multiple 

service partners with unreliable 
performance and unclear costs. 

B2X resolves these issues through 
its SMARTCARE technology for 

service network monitoring  
with real-time data”
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The Coming 
of Age!
By Limesh Parekh

THE CONCEPT OF CRM HAS EVOLVED TO A LARGE EXTENT OVER 
THE LAST FEW YEARS, ESPECIALLY IN INDIAN CONTEXT. EARLIER 
IT WAS PREDOMINANTLY USED BY LARGE ENTERPRISES AND WAS 

ALSO LIMITED TO THE BASIC FUNCTIONALITY, GENERALLY 
CUSTOMER DATABASE ONLY. HOWEVER, IN RECENT 

YEARS EVEN SMES HAVE STARTED TO TAKE 
LEVERAGE OF CRM.
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The change has been possible 

because  of the advent of newer 

technologies and concepts 

like sAAs and social media 

integrations. Also, now the scope of Crm has 

increased from a mere customer database 

to a 360 view of customer interactions from 

various channels including but not limited to 

telephony, chat, emails, customer portals and 

mobile apps. 

Evolution of CRM as a Concept: Initially, 

Crm was used as a customer database and an 

extension of any larger erp implementation. 

these were large database applications which 

had essential enquiry management features. 

the primary purpose of these Crm systems 

was to give mIs reports. these were more of 

reporting tools than day to day productivity 

tools as the Crm is today. the mIs reports 

were merely used by marketing division to 

understand customer segments and target 

marketing efforts accordingly. 

Advent of Email Automation: When email 

became the primary tool of business 

communications, people started to realise 

the importance of email automation in 

their Crm strategy. slowly the line between 

marketing and sales began to disappear in 

case of Crm definitions. email marketing 

started to become the part of Crm. 

Inside sales: Apart from the marketing and 

sales department, inside sales team began to 

get in shape. Inside sales is more relevant to 

b2b as compared to b2C. the primary role of 

inside sales team was to generate direct leads 

for sales team or do prospecting of the leads 

generated by marketing teams. 

Telephony & CRM: the integration of 

telephony and Crm has led to the popularity 

of Call Centre or better known as Contact 

Centers. Initially this was accomplished by 

On premise telephony servers. these are now 

being replaced by Cloud telephony solutions. 

It has become crucial for businesses to use 

telephony solutions to engage with their 

customers. Hence, integration of telephony 

with Crm is the need of the hour. 

Social CRM: the latest buzzword in Crm 

space is social Crm. Consumers and buyers 

are relying on social media to a great extent 

for their buying decisions. so sellers are using 

Crm with social media capabilities to monitor 

and influence buying patterns of buyers. 

With the advent of online e-commerce, 

the importance of social media in Crm has 

increased many folds.  

SAAS - The Great Leveler: Initially, Crm 

was affordable only to enterprises, because 

of its enormous cost. this was because of 

costly software and expensive infrastructure 

required to implement Crm. but sAAs 

changed everything. Now, the expensive 

Crm software became available as a service, 

affordable to almost everyone. the biggest 

challenge in the adoption of sAAs as the 

mainstream solution was internet access.

Internet - The Game Changer: With wide 

spread usage of internet across the country 

and broadband becoming cheaper, Crm is 

accessible to almost everyone and everywhere 

in India. mobile internet revolution in India is 

also changing the Crm landscape in India to 

an extreme level. 

Mobile CRM - Enterprise to Personal: Cheap 

smart phones with more affordable mobile 

internet plans helped to take mobile Crm to 

the next level. mobile Crm has completely 

changed the way Crm is thought and used in 

India. Now it has become one of the biggest 

productivity tools for sales and service 

teams. 

Conclusion: Crm in India has made 

considerable progress to its present situation 

and is far to proceed. Considering the 

huge and diverse market that India has, 

arrangements intended for the western 

countries cannot be deployed here. Hence 

it is of great significance for the Indian 

market to have a Crm streamlined on the 

basis of Indian management principles and 

practices. What could be better than we 

doing it for ourselves, hence following the 

statement “Of the Indians, by the Indians, 

for the Indians”.  n

www.mymobileindia.com

The author is CEO of Enjay IT Solutions 
Ltd. Enjay offers CRM Consulting, 
CRM Migration, CRM Development, 
CRM Deployment, CRM Training and 
related solutions and has helped over 
350 companies to retain customers in 
the last 10 years.
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What do you think are some of the biggest 

challenges customers are facing these days 

in terms of quality of products and services? 

How does Energizer-Avenir plan to fill in 

the gap? Due to the lack of availability 

of quality and long lasting products in 

the Indian accessory market, Customers 

are left to choose from an array of low 

quality products. because of this, they are 

left with no option but to buy the same 

products again & again, after a very short 

span of time as the brands offering lower 

quality goods merely provide any product 

warranty. 

today, each consumer value quality as 

much as price. According to our study in 

the market, the goods which Indian brands 

offer are priced similarly to our goods, 

whereas these brands offer six months to 

year of warranty. energizer, on the other 

hand, offers two years of international 

warranty on its products along with 

providing a counter replacement to the 

customers from the store itself. Following 

this, we have segmented our range into 

Classic/High tech & Ultimate to ease up 

the process of choosing the products as 

per the need and budget. Classic is the 

basic product segment and Ultimate is the 

topnotch segment we offer.

What prompted Energizer-Avenir to enter into 

the Indian phone battery and accessories 

market and why so late? We have been 

doing r&D on the Indian market for a long 

time now, the mobile accessories market 

in India is highly fragmented and there are 

hardly any organized players in the market 

here. this presents a huge opportunity 

for a player like us. For years, energizer 

has brought consumer focused products 

that power the essential devices which 

help people stay connected throughout 

the time providing a complete solution 

to fulfill daily lifestyle needs. energizer is 

going to continue the same legacy in India 

providing their customers with superior 

quality products, eventually increasing 

penetration rate in Indian market for the 

technology sector. Now is the perfect 

time to provide the same technology 

ENERGIZER HOLDINGS, THE US-BASED GLOBAL 
BATTERY MAJOR, IS SPREADING ITS PRESENCE IN 
THE INDIAN MARKET BY LAUNCHING A SLEW 
OF INNOVATIVE PRODUCTS IN ASSOCIATION 
WITH AVENIR TELECOM, A GLOBAL PLAYER IN 
COMMUNICATION PRODUCTS DISTRIBUTION, 
AS ITS LICENSEE. ENERGIZER-AVENIR WILL NOW 
OFFER A WIDE RANGE OF MOBILE BATTERIES AND 
ACCESSORIES SUCH AS CABLES, CHARGERS, 
USB KEY, MEMORY CARDS, RUGGED COVERS, 
SCREEN PROTECTORS AND MORE FOR THE 
INDIAN MARKET. MY MOBILE’S NIJHUM RUDRA 
INTERACTED WITH MANISH PRASAD, BUSINESS 

DEVELOPMENT DIRECTOR, SOUTH ASIA AND 

SOUTH EAST ASIA, AVENIR TELECOM TO FIND 
OUT MORE DETAILS ABOUT ENERGIZER-AVENIR 
PLANS FOR INDIA. EXCERPTS…

“Customers today are looking for brands 
with durable and quality products”



prowess which energizer holds to our 

Indian customers. We are confident that 

energizer’s powerful accessories will take 

the market by the storm. 

Mobile component and accessories market is 

largely unorganized where winning customer 

loyalty is not an expensive affair but ROI also 

remains uncertain. In this scenario, do you 

think, you will be able to carve a niche for 

yourself. Customers today are looking for 

brand with durable and quality products, 

especially when it comes to longevity of 

mobile accessories. We are confident 

that energizer’s top quality products with 

a competitive pricing will give it a definite 

edge over other international brands 

thereby creating a concrete customer base 

for itself. Our range of products is priced 

between rs.399/- and rs.2999/- 

respectively.  the brand provides 2 

Years of warranty along with Usps 

such as: an additional 20% cable 

length for the standard 1 meter 

cable, energizer pocket cable for I 

phone and Android, ultra-premium 

stainless steel stretchable cables with 

lifetime warranty and universal tempered 

glasses. In Addition to this, energizer 

products come with major international 

certifications, namely: Ce, reACH, rOHs 

and Anti-shock Case with Us military drop 

test up to 2&3 meters. Owing to our global 

failure ratio which is only 0.3% and the 

unparallel quality, creating a niche for our 

products would be effortless. 

What is going to be your marketing and 

promotional strategy for these newly 

launched products? We are here for long 

term business and we have lined up 

more product launches to fill the gap in 

the market and offer the best products 

to the Indian consumers. We put equal 

amount of emphasis on investments in the 

energizer accessories business and plan 

to take a step by step approach towards 

investments in distribution, marketing, pr 

& Digital marketing campaigns. to begin 

with, we are investing in marketing and 

promotions for accessories which usually 

very few brands do in our country do and 

we are focusing on pr & Digital marketing 

to reach out to the maximum number of 

customers in India and make the retail 

channel be confident about us.

You have opted for online and few large 

format offline retails to reach out to 

customers. Any particular reason behind 

this selective channel strategy? We are 

launching energizer’s mobile accessories 

in all channels in India so we expect steady 

sales from all the channels including 

e-commerce where we have listed our 

products on all top platforms. We expect 

tremendous organic growth of the online 

market. so, we are launching the brand in 

all the major portals. For offline market, 

our strategy is focused on the top 15 cities 

of India to make a huge impact on the 

Indian audience. We have tied up with 

all the major power retailers / LFr’s for a 

steady business growth. We are present 

in brick and mortar stores as well. Our 

products will be distributed by pArAs 

group who are known for their expansive 

distribution and retail presence and will be 

made available across all the major retail 

outlets in India across 15 cities. In the 

next phase, the company plans venture in 

the next 200 towns across the country & 

finally reaching to a total of 48 cities by 

end of the year. 

Honestly, in this business the brand 

needs to be present at every location 

and to facilitate the brand connection, 

which is very important. typically, it’s 

an impulse buying and customer can 

be present anywhere in that case, so our 

strategy is to be there in every channel and 

make the products available for the end 

consumers.

The Chinese players are already dominating 

the Asian market with high-end spec products 

in cheaper price. Don’t you think this delay 

might bring a barrier in your firm? In this 

scenario, can you please elucidate some of 

your unique business strategies, which you 

think, can deal with the competition? We 

have offered the best prices for Indian 

market for high quality goods and 

the Indian consumers are accepting 

the brand and the price range 

exceptionally well. this immediately 

differentiates us from the other 

players existing in the market. We 

always believe in bringing something 

new for our customers. As mentioned 

earlier, customers have been disappointed 

time and again by the purchase of  

cheap branded products and there lies 

an opportunity for the International 

brands which are capable of catering 

to the organized markets and capture  

that space. energizer is committed to 

providing high end mobile accessories, 

designed to deliver the best consumer 

experience. the brand will keep innovating 

and revolutionizing. We launch new 

products at all the major international 

exhibitions where we showcase our 

products. We seek to adapt the same 

business strategy for all our products. 

the brand is here for long term business  

and we have lined up more product 

launches to fill the gap in the market 

and offer the best products to the Indian 

consumers. n            

nijhum@mymobile.co.in  
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“We expect  
tremendous organic growth  

of the online market. So, we are 
launching the brand in all the 

major portals. For offline market, 
our strategy is focused on the top 
15 cities of India to make a huge 

impact on the Indian  
audience”
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NOBODY ENJOYS WATCHING SPORTS ALONE, AS SHOUTING AND CHEERING 
FOR OUR FAVOURITE TEAM OR SPORTSPERSON WITH FELLOW FANS DURING A 
TOURNAMENT HAS ITS OWN FUN. IT BRINGS TO FORE YOUR REAL LOVE FOR 
A SPORT. HOWEVER, IT’S NOT POSSIBLE EVERY TIME TO ENJOY THE THRILLING 
MOMENT IN A GROUP. WITH ROOTER, THE WORLD’S FIRST DIGITAL PLATFORM 
THAT CONNECTS, ENGAGES, AND HELPS SPORTS AUDIENCE INTERACT WITH 
EACH OTHER ON A REAL-TIME BASIS; IT IS VIRTUALLY POSSIBLE NOW TO HAVE A 
FEEL OF YOUR GANG DURING A LIVE SPORTING EVENT. YOU CAN MAKE LIVE 
PREDICTIONS ON GAMES AND CHAT WITH LIKE-MINDED SPORTS FANS IN YOUR 
VICINITY. THE FIRST OF ITS KIND APP, MADE IN INDIA FOR THE SPORTS FANATICS 
ACROSS THE WORLD, CAME INTO PROMINENCE RECENTLY WHEN BOLLYWOOD 
ACTOR BOMAN IRANI AND TECHNOLOGY MAJOR INTEX CAME ON ITS BOARD 

AS INVESTORS. RAMESH KUMAR RAJA CAUGHT 
UP WITH PIYUSH KUMAR, FOUNDER & CEO, 

ROOTER, TO DISCUSS ITS USPS AND BUSINESS 
MODEL THAT MAKES IT ONE OF A KIND APP. 
EXCERPTS: 

“Rooter is the world’s first sports social engagement 
platform that helps like-minded sports fans to  
connect with each other on a real-time basis”

Since Rooter is a first of its kind app for Indian users, what 

inspired you to take a plunge into it which could have been a 

risky proposition from business point of view and how did you 

manage to finance this venture? The fact that it is indeed 

a one-of-a-kind concept in India, combining the two 

biggest passions of Indians- sports and social interaction, 

was enough of a motivator to take risks. Rooter’s non-

conventional model of engaging sports fans in real time 

to interact with each other over dollops of trivia, quizzes, 

chats, stats and moreover the desire to cheer on their 

favourite team together ensured that it was not, at any 

point of time, an uncalculated plunge to take.

Although early monetization was an area of concern, the 

various sources of mobile app revenue and the fact that 

India is a sports-crazy nation was enough for us to believe 

in the viability of the business.
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Rooter is quite an attractive but an offbeat 

name! How did you zero on this name? We 

never wanted to name the platform using 

the commonly used terms like Fan or sports. 

We wanted to create a unique identity. We 

came across the word “root” which means 

support and landed on Rooter that means 

a supporter or fan of sports team. Rooter 

has all inherent branding advantages like 

Twitter- You root for your team, how many 

rooters around etc.  Rooter just completed 

its seed round of funding led by Intex 

Technologies and from prominent angel 

investors like bollywood actor boman Irani 

and many others. Rooter will be raising its 

series A round in next 3-6 months.

What makes Rooter unique? Who are the 

consumers that you are targeting and how 

is this app going engage and elevate their 

experience? Rooter is the world’s first sports 

social engagement platform that helps 

like-minded sports fans to connect with 

each other on a real-time basis. It is best 

described as ‘Tinder’ of sports, albeit with 

a plethora of features! Rooter is essentially 

a virtual bridge for like-minded sports fans 

to interact and complement each other’s 

voice to the resounding cheer and support 

for their respective teams. The Rooter app 

is extremely easy and engaging to use, and 

has easily customizable features as well, 

thus making it popular among users.

primarily, we are targeting sports 

enthusiasts in the 18-35 years age bracket, 

who tend to follow a variety of sports. Rooter, 

however, is also equally appealing to the 

newbie sports enthusiast and features such 

as live match prediction and fun trivia help 

us to convert the casual sports viewer into 

an ardent fan as well!

How has been the response so far and what are 

the other sports you are planning to offer apart 

from Cricket, Football, Tennis and Basketball? 

Rooter has generated an extremely positive 

response so far. With more than 2.50 lakh 

users on our platform and an average user 

engagement time of13-15 minutes per 

day, Rooter has gained a lot of ground 

generating a large and loyal user base. 

While the predominant sport that Indians 

follow is still cricket, a significant amount 

of people are also following and regularly 

interacting on other sports such as Football, 

Tennis, badminton, F1 and basketball. We 

also plan to introduce Kabaddi in two 

weeks.

Can Rooter strike success in a 

country where the culture of 

meaningfully engaging sports 

fan has been starkly missing? 

The core idea behind 

Rooter, i.e. ‘nobody enjoys 

watching sports alone’- is 

universally applicable. While 

admittedly, India is yet to 

experience comprehensive sports 

fan engagement as experienced 

globally, but we are hoping that Rooter will 

be the pioneer in that field and thus, also 

enjoy the first-mover advantage. Indians 

adore anything related to sports, and a 

platform that not only connects users to 

sports continuously but also allows them 

to interact with others through the common 

and much loved currency of sports is 

bound to enjoy unparalleled success. We 

are planning to formally launch Rooter in 

international market in next two months.

How many installs it has amassed and what 

is the average daily time spent by active 

Rooter users on the app? We currently have 

2.5 lakh Rooters who have installed our 

app with an average engagement of 13-15 

minutes per day. Our user base is expanding 

exponentially, and with the Wimbledon an 

action-packed tour schedule of the Indian 

team lined up and the epL, we are expecting 

our numbers to skyrocket.

Most of the apps on phones lie idle after a 

certain period of time, only to get deleted. 

Don’t you think it could be a challenge to get 

the consumer back on the app consistently? 

The most important determinant of whether 

a user returns to an app is the initial user 

experience generated by it. An interactive 

and engaging UI, diverse features, ease of 

usage, all these facets play an extremely 

important role in determining the user-

retention ability of an app. Furthermore, 

Rooter being sports oriented and various 

sporting events being held all throughout 

the year helps us to have a sustained 

engagement with the user.

Although Rooter has the first mover advantage 

in its space, what is your monetization plan 

to remain a leader? In the initial stages we 

are looking at enhancing our user base. 

Rooter is free to use and we are presently 

not looking at introducing subscriptions 

or working out a freemium-based model. 

A significant portion of our revenue comes 

from mobile app advertising, and we 

are also looking towards merchandising 

opportunities with various clubs in different 

sports. Having names such as boman Irani 

and Intex Technologies as our investors 

helps us to be ahead of the curve when it 

comes to brand recognition. n            
ramesh@mymobile.co.in  

“Primarily, we are  
targeting sports enthusiasts in  

the 18-35 years age bracket, who  
tend to follow a variety of sports. Rooter, 

however, is also equally appealing to  
the newbie sports enthusiast and 

features such as live match prediction 
and fun trivia help us to convert  

the casual sports viewer into  
an ardent fan as well”
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Anytime, Anywhere  
entertAinment
WEB SERIES ARE GIVING AMUSEMENT PURSUITS AN ALTOGETHER 
NEW DIMENSION

By Ramesh Kumar Raja

W atching entertainment 

shows was never so 

handy the way it is now. 

From films to serials, one 

can watch them anytime at the click of a 

button, thanks to the streaming websites 

offering programs either free or on a 

subscription basis. No matter the screen is 

as big as a tV (one which runs on internet) 

or as small as a smartphone, the trend is 

increasingly catching up in India, especially 

among younger generations who are drifting 

away from traditional television shows and 

watching web series that they could relate 

to. For instance, if you take a look inside a 

Delhi metro train, youngsters will have their 

headphones on and will be watching a web 

series on their smartphones.

the new avenue of entertainment, 

piggybacking on the proliferation of 

smartphones, tablets, laptops and the 

cheaper data, is driving the growth of the 

platforms streaming web series in different 

episodes. Youtube, Amazon, Netflix, 

Hotstar and Voot are some of the notable 

players offering these services. From market 

perspective, they are very aggressive, have 

ambitious programming budgets and keen 

to stream original content to their platforms. 

Already competing in the Us, arch rivals 

Netflix and Amazon have extended their 
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battle to the Indian market, where they 

have set aside rs 2,000 crore each for 

acquiring content to attract subscribers. 

both video streaming platforms are also 

spending big bucks on web series.

According to Ashish patil, Vice-

president (brand partnerships and talent 

management) at Y-Films, the youth arm 

of YrF, “the kind of money we would 

be spending on an entire series, they are 

spending on an episode. Our budgets 

range from rs 50-75 lakh while they 

spend rs 8-10 crore across 10 episodes.” 

Interestingly, Y-Films is the creator of 

popular web series like bang baaja 

baaraat, man’s World and Ladies room.

so what’s fueling the trend of web series 

in a country like India where family viewing 

is preferred over the personal viewing? 

Younger generations have long complained 

about the lack of youth-oriented content 

on tV. Although traditional saas-bahu 

dramas and reality shows are still ruling 

Indian television, the youth are turning to 

the internet for alternative entertainment. 

prithwish barman, who heads the video 

team at scoopWhoop talkies, is of the 

view that except 

for live events and sports, the audience 

that is online is not really interested in tV 

anymore. As bandwidth improves, and as 

smartphones get cheaper, the potential 

audience base grows. A critical advantage 

that web series has over tV is that one can 

reach a specific audience.

there is a very interesting story of how 

the internet helps address topics that tV or 

film doesn’t let you address in mainstream 

shows. “sometimes we have heard names 

of body parts being censored on tV. that’s 

the great thing about the web medium. 

We get to use the very conversational tone 

in our dialogues. It’s more free flowing 

and less censored, and this might be 

one of the reasons it resonates with the 

younger crowd,” Nikhil taneja, the head 

of development of Y Films, shared this with 

Firstpost in a report last year.

As per experts, local contents hold 

a bright future. If you look at platforms 

like Voot, they have their content geared 

towards the more regional sections. they 

have regional subtitles. Y Film’s pappu 

& papa is dubbed in five languages. 

Audiences in tier II and III cities consume 

these contents with a great interest as 

they relate with the stories told in their 

language.

so how does a medium 

w i thou t  ma ins t r eam 

advertising afford a lavish 

budget to make a web 

series? the answer lies in 

brand sponsorships. For 

instance, the Viral Fever 

(tVF) relied on sponsorship 

from Kingfisher, pond’s, 

Uber for the first season of tVF 

pitchers which was produced on 

a budget of rs 50 lakh per episode. 

similarly, there is a revenue model that 

is a mix of sponsorship and advertising 

which is followed by Y Films to produce a 

web series. moreover, there is monetization 

from the large number of views generated 

on Youtube.

SOME POPULAR INDIAN WEB 
SERIES
Permanent Roommates – the web series, 

created by the Viral Fever (tVF) and 

biswapati sarkar, revolves around a young 

“The kind of money we 
would be spending on 
an entire series, they 
are spending on an 
episode. Our budgets 
range from Rs 50-75 
lakh while they spend 
Rs 8-10 crore across 10 
episodes”

 – Ashish Patil,  
Vice-president (brand 

partnerships and 
talent management) 
at Y-Films, the youth 

arm of YrF on players 
like Youtube, Amazon, 

Netflix, Hotstar 
and Voot allocating 

humungous budget for 
web series and talent 

acquisition

“The new avenue  
of entertainment, piggy 

backing on the proliferation 
of smartphones, tablets, 

laptops and the cheaper data, 
is driving the growth of the 
platforms streaming web 

series”
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couple, tanya and mikesh, who after 

being in a long distance relationship for 

three years face the prospect of marriage. 

permanent roommates has been renewed 

for a third season, which will premiere in 

2018. It has been well received by the 

internet audience. the first episode has 

more than 4.5 million views. the series, 

hosted on tVF’s official Youtube channel, 

has since gathered over 1 million views for 

each episode. tVF permanent roommates 

has 8.8/10 ratings by 12,148 users and 

top rated tV #172 on ImDb.

A.I.SHA: My Virtual Girlfriend – the Indian 

drama-mystery, digital sci-fi thriller web 

television series by Arre, revolves around 

the story of a relationship between sam, a 

genius app developer, and a woman. Only, 

the woman is the first-of-its-kind Artificial 

Intelligence simulated Humanoid Assistant 

(A.I.sHA). things take a turn for the worse 

when A.I.sHA develops a mind of her own. 

the first season consists of seven episodes. 

the second season premiered across Arre’s 

Android and iOs app, on its website and 

its partner platforms including Facebook, 

Youtube,  , YupptV, Vodafone play and now, 

even on a Jet Airways flight. the show has 

also found a platform in Vodafone play and 

Ola play and has been translated into tamil 

and telegu to reach a wider audience.

Bang Baaja Baarat – the web series 

from YrF’s Y-Films stands apart instantly 
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because of the scale of its production. 

It is a truly contemporary rom-com that 

doesn’t shy away from showing the more 

risqué aspects of urban relationships. 

starting from how the lead pair meets, 

(swipe right if you think you can guess 

how,) to the rather explicit bachelorette 

party that the friends of the bride-to-be 

throw for her, to a particularly hilarious 

quasi-incestuous relationship that 

smacks you in your face; the show 

straddles the nuanced and the over-the-

top surprisingly well. bbb is about the 

coming of age; of the Indian web series 

and original audio-visual content on 

the Internet; of the depiction of urban 

love and relationships; of the changing 

definition of clean humour and accepting 

that even sex can be a part of it, as long as 

the intent is in the right place.

Inside Edge – this is an Indian-

American web television series based 

on a fictional t20 cricket team, mumbai 

mavericks that plays in the powerplay 

League (based on Indian premier 

League). It premiered on Amazon Video 

on July 10, 2017. this is Amazon prime 

Video’s first Indian original series. the 

series stars richa Chada, tanuj Virwani, 

Vivek Oberoi and Angad bedi in lead 

roles. the first season premiered in June 

2017. the series has been positively 

received by critics and audience. the 

series is an inside look behind the politics 

of the game which is set in a landscape 

of conflicting interests, where selfishness 

is almost a virtue, where sex, money, and 

power are mere means to an end.

Tanhaiyan – this is an Indian romantic 

web series which aired on Hotstar on 

14 February with all episodes. It stars  

barun sobti and surbhi Jyoti in lead  

roles. the web series includes 10  

episodes of 20 minutes each. It is 

produced by 4 Lions Films and is 

distributed by star India. the series 

starts with a marriage backdrop where 

the groom siddharth’s (mohit Abrol)  

best friend is Haider Ali Khan (barun 

sobti) and the bride Avantika’s (priya 

tandon) bestfriend is meera Kapoor 

(surbhi Jyoti). Haider is a typical 

Casanova and meera is a carefree non-

judgmental girl and both are shown to 

be dealing with some kind of pain that is 

kept under wraps.

It’s Not That Simple – the first season 

of the six-episode web series by Voot and 

starring swara bhaskar and directed by 

Danish Aslam (break Ke baad – 2010 

fame) deals with marriage, loyalty, and 

the stature of a woman in a marriage. 

Considering the humongous response for 

the first season, the makers have decided 

to come up with season two of ‘It’s Not 

that simple’ and the versatile actress is 

keen on being part of the web series that 

revolved around the idea of marriage, 

relationships, love and extra-marital 

affairs. Danish will helm the project once 

again for the second season. n

ramesh@mymobile.co.in       
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Civilizing Careless 
Chatterers

This is one distinction we can 

all live without. According to 

International road Federation 

(IrF), India accounts for 

maximum number of road deaths globally 

– out of every 10 deaths on the road, one 

happens to be an Indian. And the numbers 

have only been growing over the years. 

reasons are aplenty for this but people’s 

slapdash attitude towards their own safety 

is no less a contributor to their own tragedy. 

Wide absence of mobile use safety and 

comportment has added another dimension 

to the already aggrieved situation.

According to a new survey report by 

samsung, around 60% of Indian two-

wheeler users admit to ‘instinctively’ 

answering their mobile phones when riding, 

while 14% of Indian pedestrians admit 

to taking selfies while crossing the road. 

samsung’s ‘safe India’ campaign seeks 

to spread awareness about the dangers 

of irresponsible usage of mobile phones, 

including taking selfies on the road. the 

DESPITE RISING INCIDENCE OF FATAL ROAD ACCIDENTS, INDIANS 
JUST CAN’T STOP TALKING ON PHONE WHILE DRIVING OR CROSSING 
ROADS BUT SAMSUNG HOPES TO MAKE A DIFFERENCE BY JOINING 
‘SAFE INDIA CAMPAIGN’ WITH ITS POWERFUL VIDEO CAMPAIGN.
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‘safe India’ campaign film has got an 

overwhelming response, already crossing 

150 million views on Youtube by the time 

of going print.

samsung had recently pledged its 

support to the ministry of road transport 

and Highways’ drive to reduce road 

accidents, especially those that happen 

due to irresponsible usage of mobile 

phones. the ‘safe India’ campaign was 

recently launched by Nitin Gadkari, Union 

minister of road transport & Highways and 

shipping.

the survey conducted across 12 cities 

in India revealed that one-in-three car 

drivers tend to send a text message from 

behind the wheel if it were ‘important’.

Cavalier Crossers: pedestrians’ attitude 

to safety is no different from drivers, 

according to the survey. Of the pedestrians 

who responded, 64% said they regularly 

answer the phone while crossing a road, 

while a further 18% said they would 

immediately respond to a call from their 

superior at work, even if crossing a road.

In India, one road accident fatality 

happens every four minutes, according to 

government data. Not only does the country 

have the highest number of road accidents 

globally, according to a report by Carnegie 

mellon University, Indraprastha Institute of 

Information technology, Delhi and National 

Institute of technology, tiruchirappalli, 

India accounts for over 50% of selfie-

related fatalities in the world today.

“Irresponsible usage of mobile phones, 

including the new trend of taking selfies 

on the road, is becoming one of the major 
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“Irresponsible usage 
of mobile phones is 
becoming one of the 
major causes of road 
accidents today. We 
want to bring down the 
annual road accident 
fatality which is the 
highest in the world, by 
50%. For this we are 
already working on a 
multi-pronged strategy 
but need a lot of 
support from industry 
to be successful. We are 
glad that corporates 
such as Samsung are 
playing their part with 
this campaign” 

 – Nitin Gadkari,  
Union minister of road 

transport & Highways 
and shipping
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causes of road accidents today. We want 

to bring down the annual road accident 

fatality figure of 1.5 lakh, which is the 

highest in the world, by 50%. For this we 

are already working on a multi-pronged 

strategy but need a lot of support from 

industry to be successful. We are glad that 

corporates such as samsung are playing 

their part with this campaign. I invite all 

mobile manufacturers to contribute to 

this effort and help curb accidents due 

to irresponsible usage of mobile phones,” 

says Nitin Gadkari, Union minister of road 

transport & Highways and shipping.

“the overwhelming response 

encourages us to continue our efforts in 

supporting the ministry of road transport 

& Highways in its effort to make Indian 

“The overwhelming 
response encourages 
us to continue our 
efforts in supporting 
the Ministry of Road 
Transport & Highways 
in its effort to make 
Indian roads safer. 
At Samsung, we are 
happy that we have 
been able to contribute 
to creating awareness 
about this important 
issue of irresponsible 
usage of mobile phones 
on the road and people 
have definitely taken 
notice” 

 – Ranjivjit Singh,  
Chief marketing 

Officer, samsung India
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roads safer. At samsung, we are happy that 

we have been able to contribute to creating 

awareness about this important issue of 

irresponsible usage of mobile phones on 

the road and people have definitely taken 

notice. the ‘safe India’ campaign video 

crossing 100 million views on Youtube is 

also a testimony of the love and trust that 

consumers repose in brand samsung,” 

said ranjivjit singh, Chief marketing 

Officer, samsung India.

According to the safe India survey, 

11% of two-wheeler riders would always 

answer their phone when on the road, 

regardless of who was calling, 30% would 

respond to calls from family while 18% of 

the riders responded to work-related calls. 

When it comes to messaging—texts or 

social media updates—an alarming 23% 

of two-wheeler riders admitted to reading 

and replying to texts if the message they 

received was ‘important’.

Among respondents, 80% say they 

are ‘very concerned’ about the number of 

children they have seen crossing the road 

while on the phone, while 68% admit to 

seeing truck and bus drivers using their 

phones while behind the wheel. Around 

55% of respondents think mobile phone 

companies should employ technology to 

prevent misuse of mobile phones on the 

road.

While samsung is creating awareness 

about the dangers of irresponsible usage 

of mobile phones through the ‘safe India’ 

campaign, including taking selfies on the 

road, it has also invested in developing safe 

mobility apps for two-wheelers, cars and 

also those who are walking. these apps, part 

of the Company’s ‘make for India’ initiative, 

have been developed at samsung India’s 

r&D centres in bengaluru and Noida and 

are based on Indian consumer insights.

S bike mode: this feature, once 

activated, notifies the rider of an urgent 

incoming call while s/he’s riding her/his 

bike. If the call is urgent, the caller can 

press 1 and the call will get through, but 

not until the bike stops. It also has a smart 

reply feature, where selected contacts will 

receive an auto-sms with an estimate of 

when the user is likely to be available for 

a call. so all the rider needs to do is just 

simply tap the s bike icon and enjoy a 

hassle free ride.

Car Mode: this feature facilitates 

distraction-free and safe usage of 

smartphones while driving. What’s more, 

it reads out messages for the driver, 

allowing him/her to access their favorite 

playlists, navigation and much more 

through distraction-free touch and voice 

interactions. It also has a ‘Do Not Disturb’ 

feature so that drivers can drive safe and 

stay connected at the same time.

Walk Mode: this mode is designed to 

reduce accidents when walking and using 

mobile. It detects and alerts pedestrians 

when they are using their device while 

walking; it also offers the option of hiding 

notifications and locking the screen while 

walking.   n 

team@mymobile.co.in 

Samsung Survey Summary

n Nearly 60% of Indian two-wheeler users admit to ‘instinctively’ 
answering their mobile phones while riding.

n 14% of Indian pedestrians admit to taking selfies while crossing 
the road at least once a week.

n 70% pedestrian respondents said they regularly answer the 
phone while crossing a road.

n 18% pedestrian respondents said they would immediately 
respond to a call from their boss, even if in the process of crossing 
a road.

n 51% of pedestrian respondents admit that they would respond to 
their boss by the third call, even if in the middle of the road.

n 80% of respondents describe themselves as ‘very concerned’ 
about the number of children they have seen crossing the road 
while on the phone.

n 68% admit to seeing and also being ‘concerned’ about truck and 
bus drivers using their phones while behind the wheel at least 
once per month.

n 55% of respondents think mobile phone companies should 
employ technology to prevent misuse of mobile phones on the 
road.

India accounts for more 
than 50% of the total 
selfie deaths in the world.
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Devices featured in the My
Guide have been segregated
into different categories based
on price and colour-coded as: 

DDiissccllaaiimmeerr::  
TThhee  pprriicceess  qquuootteedd  iinn  MMyy  GGuuiiddee aarree  tthhee  BBeesstt
BBuuyy  pprriicceess  qquuootteedd  bbyy  tthhee  rreessppeeccttiivvee  
ccoommppaanniieess,,  eexx--DDeellhhii..  TThhee  pprriicceess  mmaayy  vvaarryy
oonn  aaccccoouunntt  ooff  pprroommoottiioonnaall  sscchheemmeess  oorr  
ddeeaalleerr  ddiissccrreettiioonn..
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 Rs. 6,000 – Rs. 9,999

 Rs.10,000 – Rs. 14,999

 Rs.15,000 – Rs. 19,999

 Rs. 20,000 – Rs. 29,999

 RS. 30,000 and above.

 Tablets
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Model
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Weight (grams)
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Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

IS-206 DJ

2.4/-

123x51x12.8

100

NA

32MB/32MB/16GB

1.3MP/No

1,200

Yes/No/No

Yes 

Yes

Launched

11,,111100

IS-202i Xtraa

2.4/-

121.34x52.02x14.71

110g

NA

32MB/32MB/8GB

1.3MP/No

2,700

Yes/No/No

Yes 

Yes

Launched

11,,009999

IS-205 Sleek

2.4/-

126.8x53x10.3

90

NA

32MB/32MB/16GB

1.3MP/No

1,450

Yes/No/No

Yes 

Yes

Launched

11,,002200

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

IS-100 Pro

1.8/-

112x46.5x13.5

70

NA

32MB/32MB/8GB

1.3/No

1,000

Yes/No/No

Yes 

Yes

Launched

772299

Pride 350

2.8/-

131 x 58 x 10.2

82

ST 6531DA/NA

Nucleus

32+32MB

1.3 MP/NA

1,800

Yes/No/No

Yes

Yes/Yes

Launched

11,,554499

IS-101 Champ

1.8/-

112x46.5x13.5

70

NA

32MB/32MB/8GB

1.3/No

1,000

Yes/No/No

Yes 

Yes

Launched

772299

IS-204 Flip

2.4/-

120x51.8x15.8

95

NA

32MB/32MB/16GB

1.3MP/No

850

Yes/No/No

Yes 

Yes

Launched

11,,444400

HITECH I-SMART

UUPP  TTOO  RRSS..  22,,449999 UUPP  TTOO  RRSS..  22,,449999
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Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

K1

1.8/-

112 x 46.5 x 13.9

64

312MHz /32MB

NA

32MB / 32GB

Digital Camera

1000

Yes/No/No

YES

YES

August '2016

667744

Sleek 9 

2.4/-

100 x 42 x 13.4 

62

312MHz /32MB

NA

32MB / 32GB

0.1 MP

800

Yes/No/No

YES

YES

NA

11,,332255

Honor Bee

4.5/ 854  x 480 

134.3 x 66.7 X 10

170

ST SC 7732/1GB

Android OS, v4.4

8GB/32GB

8MP/2MP

1,730

Yes/Yes/No

Yes

Yes/Yes

May, 2015

44,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

L1

2.0/-

123 x 51.8 x 14.9

102

312MHz /32MB

NA

32MB / 32GB

2,500

Yes/No/No

YES

YES

OCTOBER' 2016

999999

Smart Selfie it5231

2.4/ 240 x 320

124.5 x 54 x 11.4

-

360MHz/64Mb

-

64MB/32GB

0.08MP/0.3MP

1900

Yes/No/No

Yes

Yes/Yes

May, 2016

11,,333355

K7 

2.4/-

100 x 42 x 13.4 

62

312MHz /32MB

NA

32MB / 32GB

0.1 MP

2500

Yes/No/No

YES

YES

NA

999999

K5 

2.4/-

112 x 46.5 x 13.9

64

312MHz /32MB

NA

32MB / 32GB

0.3 MP

1450

Yes/No/No

YES

YES

NA

995500

ITEL LEPHONE HONOR

UUPP  TTOO  RRSS..  22,,449999 UUPP  TTOO  RRSS..  22,,449999

ARM926EJ-S Core
312MHz

ARM926EJ-S Core
312MHz

ARM926EJ-S Core
312MHz

ARM926EJ-S Core
312MHz

ARM926EJ-S Core
312MHz

ARM926EJ-S Core
312MHz

Digital Camera/
Digital Camera

UUPP  TTOO  RRSS..  22,,449999

RRss..  22,,550000  ––  RRss..  55,,999999
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Air A8

5.0/ 540 x 960 

140.2 x 72.4 x 8.8

152

ST 7731/1GB

5.2 Lollipop

8GB/32GB

8MP/2MP

2,000

Yes/Yes/No

Yes

Yes/Yes

-

44,,999999

Cloud Glory 4G

4.5/ 480 x 854

134.2 x 68 x 9

120

MT 6735M/ 1GB

Android 6.0

8GB/ 32GB

5MP/2MP

1,800

Yes/Yes/Yes

Yes

Yes/Yes

June, 2016

33,,999999

Cloud String HD

5/ 720 x 1280

144.5 x 72.5 x 8.7

150

SC 9832A/ 1GB

Android 5.1

8GB/ 32GB

8MP/2MP

2,200

Yes/Yes/Yes

Yes

Yes/Yes

May,  2016

55,,559999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Bingo 21 (M 430)

4.5/ 854 x 480 

136.8 x 67 x 10.95

152

ST Shark/2GB

Android 5.1

8GB/32GB

8MP/5MP

2,300

Yes/Yes/Yes

Yes

Yes/No

March, 2016

55,,449999

Amaze S9

4.5 /-

140 x 66.88 x 9.65

150

ST 7731/512MB

5.1 Lollipop

4GB/32GB

5MP/2MP

1,400

Yes/Yes/No

Yes

Yes/Yes

-

22,,999999

Aqua Fish

5/720x1280

142.4x72x9.6

150

Quad core/2GB

Sailfish 2.0

16GB/32GB

8MP/2MP

2500

Yes/Yes/Yes

Yes 

Yes/Yes

February,2016

55,,449999

Bingo 10 (M415)

4.5/ 480 x 854 

135.65 x 67.38 x 10.43

140

MT 6580A/1GB

Android OS, 6.0

8GB/32GB

5MP/5MP

2,000

Yes/Yes/No

Yes

Yes/No

April, 2016

44,,339999

HITECH IN-FOCUS INTEX

RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999
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E4

4/480/800

124.1x64.2x9.8

136

quad-core/1GB

Android 6.0

8GB/32GB

2MP/2MP

1800

Yes/Yes/yes

Yes

Yes/Yes

33,,333333

W2

4.5/ 854x480

134.5x68x10.2

126

1.5GHz,/ 1 GB

Android 5.1

8 GB/ 32 GB

2 MP 

1,300

YES

YES

YES

OCTOBER' 2016

44,,669999

W7

5 /854X480

143X6.72X5.10mm 

177

1.3GHz Quad Core

Android 6.0

1GB/8GB/32GB

5MP/2MP

2,000

Yes/Yes/Yes

Yes/Yes   

Yes

Launched

44,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Wish it1507

5/854 x 480

144.4 x 73 x 8.5

-

Android 5.1

8GB/32GB

5.0MP/2.0MP

2,400

Yes/Yes/No

Yes

Yes/Yes

April, 2016

55,,006633

Aqua Classic 2

5/480/854

145.2x72.6x10.9

qcta-core/1GB

Android 6.0

8GB/32GB

5MP/2MP

2200

Yes/Yes/No

Yes

Yes/Yes

44,,660000

Wish it1407

4/WVGA/TN

125x64.3x10.9

-

Android 5.1

8GB/32GB

2.0MP/0.3MP

1500mAh, Li-ion

Yes/Yes/No

Yes

Yes/Yes

April.2016

22,,998899

Power Pro it1410

4/ 800 x 480

124x64.7x12.2

-

Android4.4

8GB/32GB

2.0MP/0.3MP

2,800

Yes/Yes/No

Yes

Yes/Yes

May, 2016

33,,333399

INTEX ITEL LEPHONE

RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999

Quad core, 1.2
GHz/512MB

Dual core, 1.3
GHz/512MB

Quad core, 1.2
GHz/512MB
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Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Flame 1

4.5/854 x 480

132.6 x 66.2 x 9.3

138

QS 210/1GB

Android 5.1

8GB/128GB

5MP/5MP

2,000

Yes/Yes/Yes

Yes

Yes/Yes

February, 2015

55,,449999

Canvas Bolt Selfie

4.5/854x480

-

-

MTK6735/1GB

Android 5.1

8GB/32GB

5MP/5MP

1,750

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

44,,884499

Delite11

5/1280x720

146.66X74.3X10.52

151

Quad-core/1GB

Android 6.0

8GB/32GB

5MP/2MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

55,,884400

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Canvas Juice 3 Q393

5.0/720 x 1280

NA

NA

MT6580/2GB

Android 5.1

8GB/32GB

8MP/2MP

4,000

Yes/Yes/No

Yes

Yes/Yes

NA

44,,117711

W7+

5/1280X720

143.6X72.5X9.1

151

1.3GHz Quad Core

Android 6.0

1GB/8GB/32GB

5MP/5MP

1,800

Yes/Yes/Yes

Yes/Yes

Yes

Launched

55,,999999

Canvas Spark 3

5.5/720x1280

-

-

quad-core/1GB

Android 5.1

8GB/32GB

8MP/5MP

2,500

Yes/Yes/No

Yes

Yes/Yes

March, 2016

44,,884488

Wind 7i

5/1280x720

143.5x72x8.7

156

QS 210/1GB

Android 6.0

8GB/128GB

8MP/5MP

2,250

Yes/Yes/Yes

Yes

Yes/Yes

44,,999999

LEPHONE LYF MICROMAX VIDEOCON

RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999

MYGUIDE

Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Astra Colors 4G

5/720X1280

142.9X71.65X11

182

Spreadtrum

Android 6.0

1GB/8GB

5MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes

Launched

66,,449999

Astra Zing

4.0/-

124X64X10.1

105

1.2 GHz Quadcore

Android 6.0

512MB/4GB

0.3MP/2MP

1,400

Yes/Yes/No

Yes

Yes

Launched

33,,665533

Astra Zoom

4.0/-

125 x 64 x 10.2

107

1.2 GHz Quadcore

Android 6.0

512MB/8GB

0.4MP/0.3MP

1,450

Yes/Yes/No

Yes

Yes

Launched

33,,770033

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Zi-34

3.5/-

116.2X61.4X11.3

108

2xCortex-A7,32bit

Android 4.4.2

256 MB/512 MB

0.3MP/ 0.3MP

1,200

Yes/Yes/No

Yes

Yes

Launched

22,,999933

Astra Metal 4G

5/480X854

143.8X73.3X10.4

171

Android 6.0

1GB/8GB

5MP/2MP

3,000

Yes/Yes/Yes

Yes

Yes

Launched

55,,555533

Astra Prism

5.0/-

134.4X67X10.1

119

1.2 GHz Quadcore

Android 6.0

512 MB/4GB

0.3MP/2MP

1,700

Yes/Yes/No

Yes

Yes

Launched

33,,881133

Astra NXT+

4.0/-

125.4X64.2X13

130

512MB+4GB(DDR2)

Android 6.0

1GB/8GB

2MP/0.3MP

2,000

Yes/Yes/No

Yes

Yes

Launched

33,,770033

ZIOX

1.5Ghz  Quad-core
ARM

RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999 RRss..  22,,550000  ––  RRss..  55,,999999

RRss..  22,,550000  ––  RRss..  55,,999999
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Model
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Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Astra NXT

4.0/-

125X65X10

110

1.2 GHz Quadcore

Android 6.0

512MB/4GB

2MP/0.3MP

1,600

Yes/Yes/No

Yes

Yes

Launched

33,,660033

Zenfone Max

5.5/ 720 x 1280

156 x 77.5 x 10.55

202

QS 615/ 2GB, 3GB

Android 6.0

16GB/32GB, 64GB

13MP/5MP

5,000

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

99,,332255//  1122,,999999

Zenfone C ZC451CG

4.5/480 x 854

136.5 x 67 x 10.9

150

IA Z2520/ 1GB

Android 4.4

8GB/64GB

5MP/0.3MP

2,100

Yes/Yes/No

Yes

Yes/Yes

January, 2015

55,,449999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Astra Force 4G

5.0/-

144X73.5X10

172

Android 6.0

1GB/16GB

5MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes

Launched

66,,005533

Astra Zing+

5.0/-

146.4X73.6X10.1

107

1.2 GHz Quadcore

Android 6.0

512MB/8GB

0.3MP/5MP

2,000

Yes/Yes/No

Yes

Yes

Launched

44,,332233

5.5/720 x 1280

152.5 x 77.2 x 3.9

170

QS 410/2GB

Android 5.0

16GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

August, 2015

99,,229999

Astra NXT 4G

4.0/-

123.5*64.2*10.5

111

Android 6.0

4GB/512MB

2MP/0.3MP

1,450

Yes/Yes/Yes

Yes

Yes

Launched

33,,559999

ZIOX ASUS

Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Note 3 Lite

5.0/720 x 1280

140.8 x 70.4 x 8.9

141

MT6735/3GB

Android 5.1

16GB/32GB

13MP/5MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

January, 2016

66,,999999

Note 3

5.5/720 x 1280

152 x 77 x 9

150

MT6753/3GB

Android 5.1

16GB/64GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

October, 2015

88,,999999

Note 3s

5.5/1920x1080

154.5x77x8.6

167

octa-core/3GB

Android6.0

32GB/32GB

13MP/5MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

November,2016

99,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Note 3 Plus

5.5/1080x1920

151.9 x 77 x 9.3

168

MT6753/3GB

Android 5.1

16GB/64GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/-

May, 2016

88,,999999

Q550

5.0/720 x 1280

145.6 x 71.8 x 8 

149

Broadcom/2GB

Android Kitkat 4.4.2

16GB/32GB

8MP/2MP

2,500

Yes/Yes/No

Yes

Yes/Yes

2,014

77,,449999

Mega 3

5.5/1280x720

154.4x76.8x8.35

171

octa-core/2GB

Android 6.0

16GB/64GB

8MP/8MP

3,050

Yes/Yes/Yes

No

Yes/Yes

November,2016

66,,999999

Mega 2.5D

5.5/720x1280

153x77x8

141

Quad core/3GB

Android 6.0

16GB/32GB

8MP/8MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes 

August, 2016

66,,999999

CELKON COOLPAD

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

RRss..  22,,550000  ––  RRss..  55,,999999

Zenfone 2 Laser
ZE550KL

SC9832A  
Quad-core ARM

SC9832A  
Quad-core ARM

RRSS..  66,,000000  ––  RRSS..  99,,999999

RRSS..  66,,000000  ––  RRSS..  99,,999999
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Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

P 7

5.0/720x1280

NA

NA

Quad-core/2GB

Android 6.0

16GB

8MP/5MP

2,300

Yes/Yes/Yes

Yes

Yes/Yes

December,2016

99,,999999

M 350 (16GB)

5.0/720 x 1280

151 x 71.5 x 10.6

146

MT6732/2GB

Android 4.4.2

16GB/64GB

8MP/8MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

June, 2015

66,,999999

M680

5.5/720x1280 

156 x 76.8 x 7.25

158

MT 6753/2GB

Android 5.1

16GB/32GB

13MP/13MP

2,600

Yes/Yes/Yes

Yes

Yes/Yes

December, 2015

88,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Honor Holly 2 Plus

4.8/720 x 1280 

143.1 x 71.8 x 9.7 

160

MT6735P /2GB

Android 5.1.1

16GB/128GB

13MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes/-

February, 2016

88,,449999

Note 5 Lite

5/1280X970

145.3X72.3X8.7

148

MT6735/3GB

Android6.0

16GB

13MP/8MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

March, 2017

88,,119999

Air A9

5.0/720 x 1280 

140.2 x 72.4 x 8.8

152

MT 3735M/2GB

Android 5.1

16GB/32GB

13MP/8MP

3,500

Yes/Yes/Yes

Yes

Yes/Yes

-

66,,999999

Honor Holly 3

5.5/1920x1080

NA

NA

Kirin 620/2GB

Android 6.0

16GB/128GB

13MP/8MP

3,100

Yes/Yes/Yes

NA

NA

October, 2016

99,,999999

COOLPAD HONOR HITECH IN-FOCUS

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

MYGUIDE
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Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Aqua S7

5.0/720x1280

142.5x72.5x8.7

150

Quad core/3GB

Android 6.0

16GB/64GB

13MP/5MP

3,200

Yes/Yes/Yes

Yes

Yes

September, 2016

99,,449999

IS-56i HD Mercury V6

5.0/720 x 1280 

143.54 x 71.55 x 8.52

170

Quad Core/1 GB

Android 4.4.2 

8GB/64GB

8.0MP/3.2MP

2,500

Yes/Yes/No

Yes

Yes/Yes

September, 2015

66,,999999

Wish it1512

5.0/FWVGA/TN

143x72x8.65

-

Quad core/1GB

Android 6.0

8GB/32GB

5.0MP/2.0MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

June, 2016

66,,000000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Aqua View

5.0/ 720 x 1280

124 x 64 x 10.3

146

MTK6735P/ 1GB

Android 5.1

16GB/ 32GB

8MP/5MP

2,200

Yes/Yes/Yes

Yes

Yes/Yes

June, 2016

88,,999999

IS-57i

5.0/480 x 854 

146.72 x 72.85 x 8.73

155

Quad Core/1 GB

Android 4.4.2 

8GB/64GB

8.0MP/3.2MP

2,100

Yes/Yes/No

Yes

Yes/Yes

September, 2016

66,,449999

Aqua Secure

4.5/ 480 x 854

133.5 x 66.5 x 9.4

130

MTK6735M/ 1GB

Android 5.1

8GB/ 32GB

5MP/ 2MP

1,900

Yes/ Yes/ Yes

Yes

Yes/Yes

May, 2016

66,,449999

IN-FOCUS INTEX I-SMART ITEL

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

M810

5.5/1080x1920

153.70 x 76.20 x 6.99

155

QS 801/ 2GB

Android 5.0

16GB/64GB

13MP/5MP

2,600

Yes/Yes/Yes

No

Yes/Yes

July, 2015

99,,999999

GIONEE



Mega 4

5.0/HD IPS 

152.4X77.1X9.5

184

Android 6.0

1GB/16GB

8MP/2MP

2,000

Yes/Yes/Yes

Yes

Yes

Launched

77,,449999

Selfie Pro it1511

5.0/1280 x 720

138.5x69.5x9.8 

-

Quad core/1GB

Android 6.0

8GB/32GB

8.0MP/2.0MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

April, 2016

66,,999999
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Music Player/FM

Launch

PPrriiccee  RRss..

Pixel V2

5.0/ 720 x 1280

141.6 x 70.8 x 7.6

128

Quad Core/ 2GB

Android 5.1

16GB/32GB

13MP/8MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

September, 2015

88,,449999

X50+

5.5/1280x720

155x71.8x8.85

155

quad-core/2GB

Android 6.0

32GB/32GB

8MP/5MP

2,800

Yes/Yes/yes

Yes

Yes/Yes

99,,119999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Mega 2

5.0/HD IPS

152.4X77.1X9.5

184

Android 6.0

2GB/16GB

13MP/5MP

3,000

Yes

152.4X77.1X9.5

Yes

Launched

99,,009999

Power Pro it1553

5.5/-

138.5x69.5x9.8

-

Quad core/1GB

Android 5.1

16GB/32GB

8.0MP/2.0MP

5,050

Yes/Yes/No

Yes

Yes/Yes

June, 2016

77,,229900

X10

5.0/ 720 x 1280

142 x 70.8 x 7.9

133

Quad core /3GB

Android 5.1

16GB/32GB

13MP/5MP

2,900

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

99,,999999

ITEL KARA LAVA

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

Model
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Operating system
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Rear/Front Camera
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2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

W11

5.0/1280X720

144X72.4X9.5

161

1.3GHz Quad Core

Android 6.0

1GB/16GB/32GB

8MP/2MP

2,000

Yes/Yes/Yes

Yes   

Yes

Launched

66,,999999

K3 Note

5.5/1080 x 1920 

152.6 x 76.2 x 8

150

MT6752 /2GB

Android 5.0

16GB/32GB

13MP/5MP

2,900

Yes/Yes/Yes

Yes

Yes/No

March, 2015

99,,999999

K6 Power

5.0/1920x1080

141.9x70.3x9.3

145

QS 430/3GB

Android 6.0

32GB/128GB

13MP/8MP

4,000

Yes/Yes/Yes

Yes

Yes/Yes/Yes

November,2016

99,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Vibe P1m

5.0/720 x 1280 

141 x 71.8 x 9.3

148

MT6735P /2GB

Android 5.1

16GB/32GB

8MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes/Yes

September, 2015

77,,449999

W12

5.0/1280X720

145.2X72.4X10

148

1.3GHz Quad Core

Android 6.0

1GB/16GB/32GB

8MP/2MP

2,000

Yes/Yes/Yes

Yes  

Yes

Launched

66,,339999

K5 Plus

5.0/1080 x 1920

142 x 71 x 8.2

142

QS616/2GB

Android 5.1

16GB/32GB

13MP/5MP

2750

Yes/Yes/Yes

Yes

Yes/No

April, 2016

88,,449999

K5

5.0/ 720 x 1280

142 x 71 x 7.99

142

QS 415/ 2GB

Android 5.1

16GB/ Yes

13MP/ 5MP

2,750

Yes/ Yes/ Yes

Yes

Yes/Yes

June, 2016

66,,999999

LEPHONE LENOVO

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

1.3GHz Quad Core
(64bit)

1.3GHz Quad Core
(64bit)
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Launch

PPrriiccee  RRss..

K7

5/ 480 x 854

143.6 x 72.5 x 8.95

Android 5.0

8GB/32GB

5MP/5MP

2,125

Yes/Yes/Yes

Yes

Yes/Yes

January, 2016

88,,669900

Canvas 5

5.2/1080 x 1920

NA

NA

MT6753/3GB

Android 5.1 

16GB/64GB

13MP/5MP

2,900

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

99,,999999

Canvas Unite 4 Pro

5.0/ 1280 x 720

NA

NA

Quad core/ 2GB

Android  5.1

16GB/32GB

8MP/5MP

3,900

Yes/Yes/Yes

Yes

Yes/Yes

June, 2016

77,,449999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Canvas Amaze 2

5/ 720 x 1280

NA

NA

QS415/ 2GB

Android 5.0.2

8GB/ 32GB

13MP/ 5MP

2,500

Yes/ Yes/ Yes

Yes

Yes/Yes

June, 2016

77,,449999

Wind 5

5/ 720 x 1280

144.6 x 72.8 x 8.45

137

MT6735P/ 1GB

Android 5.1

8GB/ 32GB

8MP/ 5MP

2,000

Yes/ Yes/ Yes

Yes

Yes/Yes

June, 2016

66,,559999

Canvas XP 4G

5.0/720 x 1280

NA

NA

MT6735P/3GB

Android 5.1

16GB/32GB

8MP/2MP

2,000

Yes/Yes/Yes

Yes

Yes/-

May, 2016

77,,449999

Canvas Unite 4

5.0/ 1280 x 720

NA

NA

MTK 6735P/1GB

Android 6.0

8GB/64GB

8MP/5MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

June, 2016

66,,999999

LYF LG MICROMAX 

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

MYGUIDE

Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Moto G4 Play

5.0/720x1280

144.4x72x9.9

137

QS 410/2GB

Android 6.0

16GB/128GB

8MP/5MP

2,800

Yes/Yes/Yes

Yes 

Yes/No

September, 2016

88,,999999

Galaxy J1 4G

4.3/480x800

129x68.2x8.9

131

Quad-core/1GB

Android 4.4 KitKat

4GB/256GB

5MP/2MP

2,050

Yes/Yes/Yes

Yes

Yes/Yes

Januray 2017

66,,889900

Galaxy On5

5.0/720 x 1280

142.3 x 72.1 x 8.5

149

Quad-core/1.5GB

Android  5.1

8GB/128GB

8MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/Yes

October, 2015

77,,449900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Nokia 3 

5.0/1280X720

143.4x71.4x8.4

NA

MT 6737

Android 7.0 

16GB/128GB

8MP/8MP

2,650

Yes/Yes/Yes

No

Yes/Yes

July, 2017

99,,449999

Canvas Sliver 5

4.8/720 x 1280 

5.1mm thick

97

QS 410 /2GB

Android 5.0.2

16GB/No

8MP/5MP

2,000

Yes/Yes/Yes

No

Yes/Yes

2,015

88,,338877

P55 Max 

5.5/1280x720

152 x 72.6 x 8.7

180

MTK6737

Android 7.0

3GB/16GB

13MP/5MP

5,000

Yes/Yes/Yes

Yes

Yes/Yes

August, 2017

88,,449999

Moto E4/Plus 

5/5.5/1280x720

150,/181

MTK6737

Android 7.1.1

2/16/3/32GB

8MP/5MP/13MP/5MP

28,00/5,000

Yes/Yes/Yes

Yes

Yes/Yes

August, 2017

88,,999999//99,,999999

MICROMAX MOTOROLA NOKIA PANASONIC SAMSUNG

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999

1.1GHz Quad Core/
1.5GB

144.5x72x9.3/
155x77.5x9.55
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Galaxy J2 (2016)

5.0/ 1280 x 720

142.4 x 71.1 x 8.0

138

Quad core/ 1.5GB

Android 6.0

8GB/128GB

8MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/No

July, 2016

99,,775500

Redmi 2 Prime

4.7/720 x 1280

134.00 x 67.20 x 9.4

133

QS 410/2GB

Android 4.4

16GB/32GB

8MP/2MP

2,200

Yes/Yes/Yes

Yes

Yes/Yes

August, 2015

66,,999999

Redmi 3S/ 3s Prime

5.0/1280X720

139.4 X 69.7 X 8.5

144

QS 430/ 2GB, 3GB

Android 6.0

16GB, 32GB/128GB

13MP/5MP

4,100

Yes/Yes/Yes

Yes

Yes/Yes

August, 2016

66,,999999//  88,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

TCL 560

5.5/ 1280x720

NA

156

QS 210/2GB

Android 6.0

16GB/32GB

8MP/5MP

2,500

Yes/Yes/Yes

Yes

Yes/No

July, 2016

66,,999999

Galaxy On 5 Pro

5.0/ 1280 x 720

142.3 x 72.1 x 8.5

149

Quad core/ 2GB

Android 6.0

16GB/128GB

8MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/No

July, 2016

77,,999900

TCL 562

5.5/1920x1080

152x77x8

150

MT6755M/3GB

Android 6.0

32GB/64GB

13MP/5MP

2,960

Yes/Yes/Yes

Yes 

Yes/Yes 

July,2016

99,,999999

Galaxy J2 Pro (2016)

5.0/720x1280

142.4x71.1x8

138

Quad core/2GB

Android 6.0

16GB/128GB

8MP/5MP

2,600

Yes/Yes/Yes

Yes 

Yes/Yes 

July,2016

99,,449900

SAMSUNG TCL XIAOMI

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999
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Redmi Note 3

5.5/1080 x 1920

150 x 76 x 8.65

164

QS 650/2GB,3GB

Android 5.0.2

16GB,32GB/32GB

16MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes/-

March, 2016

99,,999999//  1111,,999999

Graphite1

4.5/1280x720

136.76X69X10

127

Quad-core/1GB

Android 6.0

8GB/64GB

5MP/2MP

2,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

66,,449999

Delite21

5.0/1280x720

146.66X74.3X10.52

151

Quad-core/2GB

Android 6.0

16GB/32GB

8MP/2MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

77,,220000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Redemi Note 4

5.5/1080X1920

151X76X8.3

165

QS625/2GB,3GB, 4GB

Android 6.0

32GB/64GB

13MP/5MP

4,100

Yes/Yes/Yes

Yes (Hybrid)

Yes/Yees

January, 2017

99,,999999

Redmi Note Prime

5.5/720 x 1280

154 x 78.7 x 9.45

185

QS 410/2GB

Android 4.4

16GB/32GB

13MP/5MP

3,100

Yes/Yes/Yes

No

Yes/Yes

December, 2015

77,,999999

Graphite2

4.5/1280x720

137.55X70.28X10

129

Quad-core/1GB

Android 6.0

8GB/64GB

5MP/2MP

2,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

66,,229999

Redmi 3s Plus

5.0/1280x720

139.3x69.6x8.5

144

QS 430/2GB

Android 6.0

32GB/128GB

13MP/5MP

4000/4100

Yes/Yes/Yes

Yes

Yes/Yes

October,2016

99,,449999

XIAOMI VIDEOCON

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999
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Ultra30

5.0/1920X1080

144.31X73X10

153

Quad-core/3GB

Android 6.0

32GB/64GB

13MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

99,,999900

Cinemax 3

5.5/720x1280

August,2016

Quad core/2GB

Android 5.1

16GB/32GB

5MP/3.2MP

2,900

Yes/Yes/No

Yes 

Yes/Yes

August, 2016

66,,999999

ZP331

4.5/ 854 x 480 

133 x 65.7 x 8.5

113

Quad core/1GB

Android 5.1 

8 GB/64 GB

5 MP/2 MP

1,700

Yes/Yes/No

Yes

Yes/Yes

-

77,,550000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Yunique

4.7/720x1280

134.5 x 67.5 x 8.3

128

QS 410 / 1GB

Android 5.1.

8GB/32GB

8MP/2MP

2,000

Yes/Yes/Yes

Yes

Yes/Yes

September, 2015

66,,330000

Krypton3

5.0/1280x720

144.5X73.14X9.74

153

Quad-core/2GB

Android 6.0

16GB/32GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

77,,999999

Yuphoria

5.0/720x1280

142.4 x 73 x 8.2-9.35

143

Quad core / 2GB

Android 5.1.1

16GB/32GB

8MP/5MP

2,230

Yes/Yes/Yes

Yes

Yes/Yes

May, 2015

66,,449999

Ultra50

5.0/1920X1080

148.24X72.56X11.44

186

Quad-core/3GB

Android 6.0

32GB/64GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

99,,999900

VIDEOCON YU ZEN ZOPO 

RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999 RRSS..  66,,000000  ––  RRSS..  99,,999999
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5.5/ 1080 x 1920

152.5 x 77.2 x 10.9 

170

IA Z3560 /2GB

Android 5.0

16GB,32GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/-

March, 2015

1133,,999999,,  1188,,999999

5.2/1280X720

149x73.7x8.55

Octa-core/3GB

Android 6.0

32GB2TB

13MP/8MP

5,000

Yes/Yes/Yes

Yes

Yes/No

feb 20917

1144,,999999

Coolpad Note 5

5.5/1920x1080

NA

NA

QS 617/4GB

Android 6.0

32GB/64GB

13MP/8MP

4,010

Yes/Yes/Yes

Yes

Yes/Yes

October, 2016

1100,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Zenfone 3 lazer

5.5/1920x1080

149x76x7.9

QS 430.4GB

Android 6.0

32GB/128GB

13MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes/Yes

October,2016

1188,,999999

Blade V6

5.0/ 1280 x 720 

142X69.5X6.8

122

MTK 6735/2GB

Android 5.1 

16GB/128GB

13MP/5MP

2,500

Yes/Yes/No

Yes

Yes/Yes

July, 2016

99,,999999

5.2/1280x720

149x73.7x8.55

148

Quad-core/3GB

Android 6.0

32GB/32GB

13MP/5MP

4,100

Yes/Yes/Yes

Yes

Yes/No

November,2016

1122,,999999

Zenfone Selfie

5.5/1080 x 1920

156.5 x 77.2 x 10.8

170

QS615 /2GB,3GB

Android 5.0

16GB,32GB/128GB

13MP/13MP

3,000

Yes/Yes/Yes

Yes

Yes/-

August, 2015

1100,,999999//  1166,,999999

ZTE ASUS COOLPAD
Zenfone 2
(2GB/4GB)

Zenfone 3
Max(ZC520TL)

Zenfone 3S Max
(ZC521TL)

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999RRSS..  66,,000000  ––  RRSS..  99,,999999
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F 103 Pro

5.0/ 1280 x 720

145.3 x 70.5 x 8.5

142

Quad core/ 3GB

Android 6.0

16GB/128GB

13MP/5MP

2,400

Yes/Yes/Yes

Yes

Yes/No

July, 2016

1111,,999999

Honor 6X

5.5/1080X1920

150.9X76.2X8.2

162

Kirin 655

Android 6.0

32GB/64GB

12 and 2MP/8MP

3,340

Yes/Yes/Yes

Yes

Yes/No

Jnauray 2017

1122,,999999

Desire 630

5.0/ 1280 x 720

146.9 x 70.9 x 8.3

140

QS 400/2GB

Android 6.0

16GB/2TB

13MP/5MP

2,200

Yes/Yes/Yes

Yes

Yes/No

February, 2016

1144,,999900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Honor 5C

5.2/ 1920 x  1080

147.1 x 73.8 x 8.3

156

Kirin 650/ 2GB

Android 6.0

16GB/128GB

13MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/No

June, 2016

1100,,999999

Cool 1

5.50/1080x1920 

152.00 x 74.80 x 8.20

173

1.4GHz octa-core

Android 6.0

32GB

13MP/8MP

4,000

Yes/Yes/Yes

No

Yes/No

January, 2017

1133,,999999

Honor 5X

5.5/ 1080 x 1920 

151.3 x 76.3 x 8.15

158

QS 616 /2GB

Android 5.1.1 

16GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/-

January, 2016

1122,,999999

Marathon M5 Lite

5.0/720 x 1280

143 x 69.9 x 8.5 

182

Quad Core/3GB

Android 5.1

32GB/128GB

8MP/5MP

4,000

Yes/Yes/Yes

Yes

Yes/Yes

December, 2015

1133,,000000

COOLPAD GIONEE HONOR HTC

Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM
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PPrriiccee  RRss..

Mega 1

5.5/-

152.4X77.1X9.5

184

Android 6.0

3GB/32GB

13MP/5MP

4,000

Yes/Yes/Yes

Yes 

Yes

Launched

1122,,999999

Phab 2

6.4/1920x1080

175x89.5x6.89

225

MTK8735/3GB

Android 6.0

32GB/128GB

13MP/5MP

4,050

Yes/Yes/yes

Yes

Yes/Yes

December,2016

1111,,999999

Vibe K4 Note

5.5/1080x1920

158

MT 6753/3GB

Android 5.1.

16GB/128GB

13MP/5MP

3,300

Yes/Yes/Yes

Yes/Yes

Yes

January, 2016

1111,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Le 1S

5.5/1080x1920

151.9 x 74.2 x 7.6

169

"MT H X10/3GB"

Android 5.1

32GB/No

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

January, 2016

1100,,999999

Epic 1

5.5/1920x1080

153x76x8.4

Decca-core/3GB

Android 6.0

32GB/128GB

16MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

November,2016

1122,,999999

Le 2

5.5/ 1920 x 1080

151.1 x 74.2 x 7.7

153

QS 652/ 3GB

Android 6.0

32GB/No

16MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/No

June, 2016

1111,,999999

V5

5.5/720x1280 

151.9 x 94.7 x 8.3

153

Quad core/3GB

Android 5.1

16GB/32GB

13MP/8MP

3,000

Yes/Yes/Yes

Yes/Yes

Yes

January, 2016

1111,,229999

INFOCUS KARA LAVA LEECO LENOVO

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999

1.5GHz Quad
Core(64bit)

153.67 X 76.45 X
9.14

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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Phab Plus

6.8/1080 x 1920

186.6 x 96.6 x 7.6

229

QS 615 /2GB

Android 5.0

32GB/64GB

13MP/5MP

3,500

Yes/Yes/Yes

Yes

Yes/-

October, 2015

1144,,999999

F1 

5.5/1920x1080

155.5x77.6x7.9

153

QS 617/3GB

Android 6.0

32GB/128GB

16MP/8MP

3,200

Yes/Yes/Yes

Yes

Yes/Yes

October,2016

1133,,009999

K 10

5.3/1280 x 720

146.6x74.8x8.8

140

QS 410/2GB

Android 5.0

16GB/32GB

13MP/5MP

2,300

Yes/Yes/Yes

Yes

Yes/Yes

January, 2016

1122,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Phab 2 Plus

6.4/1920x1080

174x88x5.5

218

MT/3GB

Android 6.0

32GB/128GB

13MP,13MP/8MP

4,050

Yes/Yes/Yes

Yes

Yes/Yes

November,2016

1144,,999999

Vibe S1

5.0/1080x1920

143.3 x 70.8 x 7.8

132

MT6752/3GB

Android 5.0

32GB/128GB

13MP/8 MP + 2 MP

2,420

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

1122,,999999

K8 Note 

5.5/1080 x 1920

154.5 x 75.9 x 8.5

180

Android 7.1.1

32GB/64GB/256GB

13+5MP/13MP

4,000

Yes/Yes/Yes

Yes

Yes

August, 2017

1122,,999999

NNEEWWVibe K5 Note

5.5/1920x1080

152x75.7x8.49

165

Helio P10/4GB

Android 6.0

32GB/128GB

13MP.8MP

3,500

Yes/Yes/Yes

Yes

Yes/Yes

Jaunuary,2016

1133,,449999

LENOVO LYF LG

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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G4 Stylus

5.7/ 720 x 1280

154.4 x 79.2 x 9.4

163

QS 400 /1GB

Android 5.0

16GB/32GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/-

May, 2015

1133,,886699

Moto G4 

5.5/ 1920 x  1080

153 x 76.6 x 7.9

155

QS 617/2GB

Android 6.0.1

16GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

May, 2016

1122,,449999

Moto G4 Plus

5.5/ 1920X1080

153X76.6X9.8

155

QS 617/2GB,3GB

Android 6.1

16GB, 32GB/128GB

16MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes

May,2016

1133,,449999//  1144,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Canvas 6 Pro

5.5/1920 x 1080

-

-

Helio x10/4GB

Android 5.1

Yes/Yes

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

1133,,999999

X Screen

4.93/ 1280x720

142.6 x 71.8 x 7.1

120

QS 410/2GB

Android 6.0

16GB/128GB

13MP/8MP

2,300

Yes/Yes/Yes

Yes

Yes/Yes

July, 2016

1122,,999900

Moto G Turbo Edition

5.0/720 x 1280

142.1 x 72.4 x 11.6

155

QS 615 /2GB

Android 5.1.1

16GB/32GB

13MP/5MP

2,470

Yes/Yes/Yes

Yes

Yes/No

2,015

99,,999999

Canvas 6

5.5/1920 x 1080

-

-

MT6753/3GB

Android 5.1

32GB/128GB

13MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

1133,,999999

LG MICROMAX MOTOROLA

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999

MT Deca-
core/3GB/4GB
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Nokia 5 

5.2/ 720x1280

149.7 x 72.5 x 8.05

NA

QS 430 

Android 7.1.1

2GB/16GB

13MP/8MP

3,000

Yes/Yes/Yes

No

Yes

July, 2017

1122,,889999

Eluga Note

5.5/ 1920 x  1080

146.00x74.50 8.10

142

Octa Core/3GB

Android 6.0

32GB/32GB

16MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

July, 2016

1133,,229900

Eluga Arc

4.7/720x1280

139 x 67 x 8.10

130

QS 410/2GB

Android 5.1

16GB/32GB

8MP/5MP

1,800

Yes/Yes/Yes

Yes

Yes/Yes

April,2016

1122,,449900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Z11 Mini

5.0/1920x1080

141.4x70x8

138

QS/3GB

Android 5.1

32GB/200GB

16MP/8MP

2,800

Yes/Yes/yes

yes 

Yes/Yes

October,2016

1122,,999999

G5 Plus

5.2/1980X1080

153X76X9.6

155

QS 625 Octa-core

Android 7.0

16GB/32GB

12MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes

March, 2017

1144,,999999

N1

5.5/1920x1080

150.9x79x8.9

190

MTK P10/3GB

Android 6.0

32GB/128GB

13MP/13MP

5,000

Yes/Yes/yes

yes 

Yes/Yes

December,2016

1111,,999999

Nokia 6 

5.5/1920X1080

154 x 75.8 x 7.85 

NA

QS 430 

Android 7.1.1

3BG/32GB

8MP/16MP

3,000

Yes/Yes/Yes

No

Yes

July, 2017

1144,,999999

MOTOROLA NOKIA NUBIA PANASONIC

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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Eluga A3/A3 Pro

5.2/720 x 1280

148.7 x 72.4 x 9.1

161

Quad-core/3GB

Android 7.0

16GB/32GB/128GB

13MP/8MP

4,000

Yes/Yes/Yes

Yes

Yes

August, 2017

1111,,229900//1122,,779900

NNEEWW Galaxy J5 (2016)

5.2/1280x720

145.7 x 72.3 x 8.1

158

QS 410/2GB

Android 6.0

16GB/128GB

13MP/5MP

3,100

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

1133,,999900

Galaxy J Max

7.0/ 1280 x 800

186.9 x 108.8 x 8.7

NA

Quad core/1.5GB

Android  5.1

8GB/200GB

8MP/2MP

4,000

Yes/Yes/Yes

Yes

Yes/No

July, 2016

1133,,440000

Galaxy J7

5.5/720 x 1280 

152.2 x 78.6 x 7.5

171

Octa Core/1.5GB

Android 5.1

16GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

2,015

1144,,225500

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Galaxy J5

5.0/1280 x 720

142.1 x 71.8 x 7.9 

146

Quad-core/1.5GB

Android 5.1

8GB/128GB

13MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/Yes

June, 2015

1111,,339900

Eluga Pulse X

5.5/1280X720

139 x 67 x 8.10

152

Quad-core/3GB

Android 6.0

16GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes

March, 2017

1100,,999900

Galaxy On7

5.5/1280 x 720

77.5x151.8x8.2 

171

Quad-core/1.5GB

Android 5.1

8GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

October, 2015

1111,,999900

PANASONIC SAMSUNG

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

Galaxy On7 Pro

5.5/1280 x 720

151.8 x 77.5 x 8.2

171

Quad core/ 2GB

Android 6.0

16GB/128GB

8MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

July, 2016

1111,,119900

Y51L

5.0/ 540x960

143.80 x 71.70 x 7.52

157

QS 410/2GB

Android 5.0.2

16GB/128GB

8MP/5MP

2,350

Yes/Yes/No

Yes

Yes/Yes

January, 2016

1100,,770000

Y55L

5.2/1280x720

147.9x72.9x7.5

142

QS 430/2GB

Android 6.0

16GB/128GB

8MP/5MP

2,650

Yes/Yes/Yes

Yes

Yes/yes

October,2016

1111,,998800

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Mi Max

6.44/1920x1080

173.1x88.3x7.5

203

QS 650,652/3GB,4GB

Android 6.0

32GB,128GB/128GB

16MP/5MP

4,850

Yes/Yes/Yes

Yes 

Yes/Yes 

June,2016

1144,,999999

J5 Prime

5.0/1080x720

142.8x69.5x8.1

143

Quad-core/2GB

Android 6.0

16GB/256GB

13MP/5MP

2,400

Yes/Yes/Yes

No

Yes/Yes

September,2016

1144,,779900

Cube3

5.0/1280x720

144.5X73.14X9.74

152.5

Quad-core/3GB

Android 6.0

32GB/64GB

13MP/5MP

3000

Yes/Yes/yes

Yes

Yes/Yes

NA

1100,,449900

Mi 4i

5.0/1080 x 1920

138.1 x 69.6 x 7.8

130

QS 615/2GB

Android 5.0

16GB,32GB/No

13MP/5MP

3,120

Yes/Yes/Yes

Yes

Yes/Yes

April, 2015

1111,,999999//  1144,,999999

SAMSUNG XIAOMI VIDEOCON VIVO

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)
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PPrriiccee  RRss..

5.5/1080x1920 

155 x 78 x 9

154

QS 615/2GB

Android 4.4.4

16GB/32GB

13MP/5MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

July, 2015

88,,999999

ZP370

5.5/ 1280 x 720 

153.8 x 77.1 x 9

167

Ouad-core/1GB

Android 5.1

8GB/64GB

8.0MP/2.0MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

1111,,000000

Hero 1

5.0/1280 x 720 

146.1 x 70.6 x 8.65

136

Quad-core/2GB

Android 5.1 

16 GB/64 GB

13.2 MP/5.0MP

2,500

Yes/Yes/Yes

Yes

Yes/Yes

NA

1144,,550000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Yureka Note

6.0/1080 x 1920

-

-

MTK6753T/3GB

Android 5.1.1

16GB/Yes

13MP/8MP

4,000

Yes/Yes/Yes

Yes

Yes/Yes

April, 2016

1133,,449999

Y55S

5.2/1280x720

147.9x72.9x7.5

142

QS 425/3GB

Android 6.0

16GB/256GB

13MP/5MP

2,730

Yes/Yes/Yes

Yes

Yes

March, 2017

1122,,449900

ZP350

5.0 / 1280 x 720 

145.9 x 71.4 x 8.5

137

Quad-core/1GB

Android 5.1 

8GB/64GB

8.0MP/2.0MP

2,100

Yes/Yes/Yes

Yes

Yes/Yes

NA

1100,,000000

Yunicorn

5.5/(1080X1920)

153.3X75.4X8.5

172

MT Helio P10/4GB

Androis 5.1.1

32GB/128GB

13MP/5MP

4,000

yes/yes/yes

yes

yes

May,2016

1122,,999999

VIVO YU ZOPO
YUREKA PLUS

(YU5510A,YU5510 )

RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999 RRSS..  1100,,000000  ––  RRSS..  1144,,999999
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2G/3G/4G
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Music Player/FM

Launch

PPrriiccee  RRss..

6.0/ 1080 x 1920

164.6 x 84 x 10.6

190

QS 616/3GB

Android 5.0

32GB/128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

December, 2015

1166,,449999

S6

5.5/ 720 x 1280

151.9 x 74.6 x 6.9

147

MT6753T  /3GB

Android 5.1.1

32GB/128GB

13MP/5MP

3,150

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

1199,,999999

S6s

5.5/1920x1080

154.5x75.6x8.15

166

Android 6.0

32gb/128gb

13MP/8MP

3,159

Yes/Yes/Yes

Yes

Yes/Yes

August,2016

1177,,  999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Mark 1

5.5/ 1440x2560

155.4 x 76.1 x 8.7 

190

Helio X10 /3GB

Android 5.1.1

32GB/-

21MP/8MP

3,100

Yes/Yes/Yes

Yes

Yes/Yes

April,2016

1199,,999999

Z1

5.5/1920 x 1080

155.7 x 77.3 x 8.9

175

QS 801/3GB

Android 5.1.1

64GB/No

13MP/8MP

4,100

Yes/Yes/Yes

Yes

Yes/-

May, 2016

1133,,449999

Marathon M5 

5.5/ 720 x 1280

152 x 76 x 8.6

211

MT6735/3GB

Android 5.1

32GB/128GB

13MP/5MP

6,020

Yes/Yes/Yes

Yes

Yes/Yes

November,2015

1177,,550000

5.5/1920x1080

151.4x76.24x8.3

175

QS 430/3GB

Android 6.0

32GB/128GB

16MP/8MP

4,100

Yes/Yes/Yes

Yes

Yes/No

November,2016

1177,,999999

ZOPO ASUS CREO GIONEE

RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999
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Desire 828

5.5/720 x 1280

157.9 x 77.8 x 7.89 

148

MT6753/1.5GB

Android 5.1

16GB/2TB

13MP/5MP

2,800

Yes/Yes/No

Yes

Yes/Yes

November, 2015

1188,,770000

Vibe Shot

5.0/1080 x 1920

142.7 x 70 x 7.6

145

QS 615/3GB

Android 5.1

32GB/128GB

16MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

June, 2015

1188,,550000

Vibe X3

5.5/1080x1920

154 x 76.5 x 9.3

175

QS 808 /3GB

Android 5.1

32GB/128GB

21MP/8MP

3,500

Yes/Yes/Yes

Yes

Yes/-

December, 2015

1199,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

HTC 10 Lifestyle

5.5/1920x1080

156.9x76.9x7.7

155

QS 400/3GB

Android 6.0

32GB/2TB

13MP/5MP

2,700

Yes/Yes/Yes

Yes

Yes/Yes

September,2016

1155,,999900

Desire 728 LTE

5.5/ 720 x 1280

157.9 x 77.8 x 7.8

153

MT6753/2GB

Android 5.1.1

16GB/200GB

13MP/5MP

2,800

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

1155,,550000

Vibe P1

5.5/1080x1920

152.9 x 75.6 x 9.9 

187

QS615 /2GB

Android 5.1

32GB/128GB

13MP/5MP

5,000

Yes/Yes/Yes

Yes

Yes/Yes

October, 2015

1155,,449999

Desire 825

5.5/ 1280 x 720

156.9 x 76.9 x 7.4

155

QS 400/2GB

Android 6.0

16GB/2TB

13MP/5MP

2,700

Yes/Yes/Yes

Yes

Yes/No

February, 2016

1144,,449900

HTC LENOVO

1.3GHZ OCTA
CORE/3GB

ZENFONE 2 LASER
ZE601KL

ZENFONE 3
MAX(ZC553KL)

RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999
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Launch

PPrriiccee  RRss..

Earth 1

5.5/1080x1920

154 x 76.6 x 7.25

162.5. 

QS 615/3GB

Android 5.1.1

32GB/32GB

13MP + 2MP/5MP

3,500

Yes/Yes/Yes

Yes

Yes/Yes

January, 2016

1199,,449999

F1 S

5.5/1280x720

154 x 76 x 7.38

160

MTK 6750/3GB

Android 5.1.1

32GB/128GB

13MP/16MP

3,075

Yes/Yes/Yes

Yes

Yes/No

August, 2016

1177,,999900

Galaxy J7 (2016)

5.5/1280x720

76 x 151 x 7.8

169

Exynos 7870/2GB

Android 6.0

16GB/128GB

13MP/5MP

3,300

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

1155,,999900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Moto X Play

5.5/1080 x 1920

148 x 75 x 10.9 

169

QS615 /2GB

Android 5.1.1

16GB,32GB/128GB

21MP/5MP

3,630

Yes/Yes/Yes

No

Yes/No

Sept, 2015

1166,,999999//  1177,,999999

Z2 Plus

5.0/1920x1080

140.2x60x6.2

150

QS 820/3GB,4GB

Android 6.0

32GB,64GB/128GB

13MP/8MP

3,500

Yes/Yes/yes

Yes

Yes/Yes

September,2016

1199,,999999

Robin

5.2/ 1080 x 1920

149 x 72 x 7

NA

QS 808/3GB

Android 6.0

13MP/5MP

2,680

Yes/Yes/Yes

No

Yes/No

May, 2016

1199,,999999

Earth 2

5.0/1920x1080

142x76x7.9

140

QS 615/3GB

Android 5.1

32GB/64GB

13MP/13MP

2500

Yes/Yes/Yes

Yes

Yes/Yes

1199,,999999

LENOVO LYF MOTOROLA NEXTBIT OPPO SAMSUNG

RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999
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On Nxt

5.5/1920x1080

151.7x75x8

167

Octa-core/3GB

Android 6.0

32GB/256GB

13MP/8MP

3,300

Yes/Yes/Yes

Yes

Yes/Yes

October,2016

1188,,449900

V5

5.5/1280x720

153.8x75.5x7.55

154

octa-core/4GB

Android 6.0

32GB/128GB

13MP/20MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

November,2016

1188,,228888

MI Max 2 

6.44/1080 x 1920

174.1 x 88.7 x 7.6

211

QS 625/4GB

Android 7.1.1

64/128GB

12/5MP

5,300

Yes/Yes/Yes

Yes

Yes/Yes

August, 2017

1166,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

J7 Max 

5.7/1920x1080

151.7x75x8.1

167

Octa-core MT

Android 7.0

4GB/32GB

13MP/13MP

3,300

Yes/Yes/Yes

Yes

Yes/Yes

July, 2017

1177,,990000

Galaxy On8

5.5/1920x1080

151.7x76x7.8

169

Octa-core/3GB

Android 6.0

16GB/128GB

13MP/5MP

3,300

Yes/yes/Yes

Yes

Yes/yes

September,2016

1155,,990000

V3

5.0/1280×720

143.6 x 71 x 7.5

138

QS 616/3GB

Android 5.1

32GB/128GB

13MP/8MP

2,550

Yes/Yes/Yes

Yes

Yes/-

May, 2016

1177,,998800

J7 Prime

5.5/1920x1080

151.7x75x8

167

Octa-core/3GB

Android 6.0

16MP/256GB

13MP/8MP

3,300

Yes/Yes/Yes

Yes

Yes/Yes

September,2016

1188,,779900

SAMSUNG VIVO XIAOMI

32GB/ 100GB
(ONLINE)

RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999 RRSS..  1155,,000000  ––  RRSS..  1199,,999999
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Launch

PPrriiccee  RRss..

iPhone 5S

4.0/640 x 1136 

123.8 x 58.6 x 7.6

112

Dual-core/1GB

iOS 9.2.1

16GB,32GB,64GB/No

8MP/1.2MP

1,560

Yes/Yes/Yes

No

Yes/No

September, 2013

2233,,000000  oonnwwaarrddss

M5 Plus

6.0/1920 x 1080

-

210.8g

Octa Core/3GB

Android 5.1

64GB/128GB

13MP/5MP

5,020

Yes/Yes/Yes

Yes

Yes/Yes

May, 2016

2277,,000000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Zenfone 3 Ultra

6.8/(1920x1080)

186.4 x 93.9 x 6.8

233

QS 652/4GB

Android 6.0

64GB/128GB

23MP/8MP

4,600

Yes/Yes/Yes

Yes 

Yes

August, 2016

2299,,999999

SPEED 7 PLUS 

5.5/ 1920 x 1080 

153.6 x 76.5 x 8.8

164

Octa-core /3GB

Android 5.1 

16 GB/64 GB

13 MP/5.0MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

NA

1177,,550000

DTEK 50

5.2/1920x1080

147x72.5x7.4

135

QS 617/3GB

Android 6.0

16GB/2TB

13MP/8MP

3000

Yes/Yes/Yes

No

Yes/Yes

November,2016

2211,,999900

Max

5.5/1920x1080

152x75.5x7.6

170

QS 617/4GB

Android 5.1

64GB/128GB

13MP/5MP

2,800

yes/yes/yes

yes

yes

May, 2016

2244,,999999

Zenfone 3

5.2,5.5/(1920x1080)

146.87 x 73.98 x 7.69

144

QS 625/3GB,4GB

Android 6.0

32GB,64GB/2TB

16MP/8MP

1

Yes/Yes/Yes

Yes 

Yes

August,2016

2211,,999999//  2277,,999999

ZOPO APPLE ASUS BLACKBERRY COOLPAD GIONEE

Model
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Dual SIM
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Launch

PPrriiccee  RRss..

Honor 8

5.2/1920x1080

145.5x71x7.45

153

Kirin 950/4GB

Android 6.0

32GB/128GB

12MP,12MP/8MP

2,900

Yes/Yes/Yes

No

Yes/No

October, 2016

2299,,000000

Max 2

5.7/2560X1440

156.8 x 77.6 x 7.99

185

QS 820/4GB, 6GB

Android 6.0

32GB, 64GB

21MP/8MP

3,100

yes/yes/yes

yes

yes

June,2016

2222,,999999//  2299,,999999

Stylus 2

5.7/1280X720

155 x 79.6 x 7.4

145

Quad Core /2GB

Android 6.0

16GB/2TB

13MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes

May,2016

2200,,550000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

X9

5.5/ 1080 x 1920

153.9 x 75.9 x 7.99

170

MT H X10/ 3GB

Android 6.0

32GB/2TB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

May, 2016

2255,,999900

S6 Pro

5.5/1920x1080

153x75.3x7.6

170

octa-core/4GB

Android 6.0

64GB/256GB

13MP/8MP

3,130

Yes/Yes/yes

Yes

Yes/Yes

October,2016

2211,,113300

Desire 10 Pro

5.5/1920x1080

156.5x76x7.86

165

Helio P10/4GB

Android 6.0

64GB/2TB

20MP/13MP

3000

Yes/Yes/yes

Yes

Yes/Yes

November,2016

2266,,449900

Honor 7

5.2/1080 x 1920

143.2 x 71.9 x 8.5

157

HS Kirin 935/3GB

Android 5.0

16GB/128GB

20MP/8MP

3,100

Yes/Yes/Yes

Yes

Yes/Yes

July, 2015

2222,,999999

GIONEE HONOR HTC LEECO LG

RRSS..  2200,,000000  ––  RRSS..  2299,,999999
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Nexus 5X

5.2/ 1080 x 1920 

147 x 72.6 x 7.9

136

QS 808/2GB

Android 6.0

16GB,32GB/No

12.3MP/5MP

2,700

Yes/Yes/Yes

No

Yes/No

October, 2015

2244,,449900//3300,,664455

Z11 

5.5/1920x1080

151.8x72.3x7.5

162

QS 820/6GB

Android 6.0

64GB/2TB

16MP/8MP

3000

Yes/Yes/Yes

Yes

Yes/Yes

December,2016

2299,,999999

2

5.5/1080p

151.8x74.9x9.85

175

QS 810/3GB&4GB

Android 5.1

64GB

13MP/5MP

3,300

Yes/Yes/Yes

Yes

Yes/No

July, 2015

2222,,999999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Moto Z Play

5.5/1920x1080

156.4x76.4x6.99

165

QS 625/3GB

Android 6.0

32GB/2TB

16MP/5MP

3,510

Yes/Yes/Yes

Yes

Yes/Yes

October,2016

2244,,999999

Stylus 2 Plus

5.7/ 1920 x 1080

155 X 79.6 X 7.4

146

Octa Core/3GB

Android 6.0

32GB/2TB

16MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

July, 2016

2244,,000000

Z 2 Play 

5.5/1920X1080

156.2X76.2X5.99

145

QS 626/4GB

Android 7.1.1

64GB/2TB

12MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

July, 2017

2277,,999999

Moto X Style

5.7/ 1440 x 2560

153.9 x 76.2 x 11.06

179

QS 808/3GB

Android 6.0

16GB,32GB/128GB

21MP/5MP

3,000

Yes/Yes/Yes

No

Yes/No

September, 2015

2266,,999999//  2288,,999999

LG MOTOROLA NUBIA ONEPLUS

RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999
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OnePlus 5 

5.5/1080 x 1920

154.2 x 74.1 x 7.3

153

QS 835/8GB

Android 7.1.1

64GB

16MP/16MP

3,300

Yes/Yes/Yes

Yes 

Yes/Yes

June, 2017

3322,,999999

Galaxy A5/A7 (2017)

5.2/5.5/1080X1920

157/I86

Octa Core/2GB/3GB

Android 6.0

32GB/256GB

3000/3600

Yes/Yes/Yes

Yes

Yes/Yes

March, 2017

2288,,999900//3333,,449900

J7 Pro 

5.5/1920X1080

150.3 x 77.4 x 7.8

157

Android 7.0

64GB

13MP/13MP

3,600

Yes/Yes/Yes

Yes

Yes/Yes

July, 2017

2200,,990000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Galaxy A5 (2016)

5.2/1080 x 1920

144.8 x 71 x 7.3

153

Octa Core/2GB

Android 5.1.1

16GB/128GB

13MP/5MP

2,900

Yes/Yes/Yes

Yes

Yes/Yes

April, 2016

2211,,990000

3T

5.5/1920x1080

152.7x74.5x7.35

158

QS 821/6GB

Android 6.0

64GB

16MP/16MP

3400

Yes/Yes/Yes

No

Yes/Yes

December.2016

2299,,999999

Galaxy A7 (2016)

5.5/ 1080 x 1920

151.5 x 74.1 x 7.3

169

Octa Core/3GB

Android 5.1.1

16GB/128GB

13MP/5MP

3,300

Yes/Yes/Yes

Yes

Yes/Yes

December, 2015

2255,,990000

Galaxy A7

5.5/1080 x 1920

151 x 76.2 x 6.3 

141

Octa Core/2GB

Android 5.0.2

16GB/64GB

13MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/Yes

February, 2015

2222,,990000

ONEPLUS SAMSUNG

16MP/16MP/16MP/
16MP

144.8 x 71 x 7.3/
151.5X74.1X7.3

Octa core
Exynos/3GB

RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999
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Xperia C4

5.5/1080 x 1920

150.3 x 77.4 x 7.9

147

MT6752/2GB

Android 5.0

16GB/200GB

13MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/Yes

June, 2015

2200,,880000

Xperia M5 Dual

5.0/ 1080 x 1920

145 x 72 x 7.6

143

MT H X10/3GB

Android 5.1

16GB/200GB

21.5MP/13MP

2,600

Yes/Yes/Yes

Yes

Yes/No

September, 2015

2277,,999900

Xperia XA Ultra

6.0/1920x1080

164x79x8.4

202

MT6755/3GB

Android 6.0

16GB/200GB

21.5MP/16MP

2,700

Yes/Yes/Yes

Yes

Yes/Yes

July,2016

2299,,999900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Xperia Z3+

5.2/ 1080 x 1920

146.3 x 71.9 x 6.9

144

QS 810 /3GB

Android 5.0 

32GB/128GB

20.7MP/5MP

2,930

Yes/Yes/Yes

Yes

Yes/No

June, 2015

2266,,999900

t phone

5.5/1920x1080

158.2x78.2x6.98

149

QS 810/4GB

Android 6.0

64GB/128GB

13MP/4MP

3,000

Yes/Yes/Yes

Yes 

Yes/yYes

July,2016

2222,,999999

Xperia C5 Ultra Dual

6.0/1080 x 1920

164.2 x 79.6 x 8.2

187

MTK6752/2GB

Android 5.1

16GB/200GB

13MP/13MP

2,930

Yes/Yes/Yes

Yes

Yes/Yes

August, 2015

2277,,779999

Xperia XA

5.0/1280 x 720

143.6 x 66.8 x 7.9

137

MTK H P10/2GB

Android 6.0

16GB/200GB

13MP/5MP

2,300

Yes/Yes/Yes

Yes

Yes/No

May, 2016

2200,,999900

SMARTRON SONY

Model

Display (inches/res)

Dimension (mm)

Weight (grams)

Processor/RAM

Operating system

Storage/Expandable

Rear/Front Camera

Battery (mAh)

2G/3G/4G

Dual SIM

Music Player/FM

Launch

PPrriiccee  RRss..

X5 Pro

5.2/ 1080 x 1920

147.9 x 73.5 x 6.4

151

QS 615/2GB

Android 5.0

16GB/128GB

13MP/8MP

2,450

Yes/Yes/Yes

Yes

Yes/Yes

June, 2015

2211,,440000

iPhone 6Plus

5.5/1080 x 1920

158.1 x 77.8 x 7.1

172

A8,M8/1GB

iOS 9

16GB,64GB/No

8MP/1.2MP

2,915

Yes/Yes/Yes

No

Yes/No

September,2014

4488,,550000//5577,,000000

iPhone SE

4.0/640 x 1136 

123.8 x 58.6 x 7.6

113

A9,M9/2GB

iOS 9.3

16GB,64GB/No

12MP/1.2MP

1,614

Yes/Yes/Yes

No

Yes/No

March, 2016

3300,,999900//4444,,000000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

V5 Plus

5.5/1080X1920

152.6 x 74 x 7.3

159

QS 652/4GB

Android 6.0

64GB

12MP and 8MP/16 MP

3,160

Yes/Yes/Yes

Yes

Yes/Yes 

42,736

2277,,998800

Mi 5

5.15/1080 x 1920

144.5 x 69.2 x 7.25

129

QS 820/3GB

Android 6.0 

32GB/No

16MP/4MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

April, 2016

2244,,999999

iPhone 6

4.7/750 x 1334

138.1 x 67 x 6.9 

129

A8,M8/1GB

iOS 9

16GB,64GB/No

8MP/1.2MP

1,810

Yes/Yes/Yes

No

Yes/No

September,2014

2277,,999900//4455,,999900

V3 Max

5.5/1080 x 1920

153.9x77.1x7.58

168

QS 652/4GB

Android 5.1

32GB/128GB

13MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/Yes

April, 2016

2233,,998800

XIAOMI VIVO APPLE

RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  3300,,000000  AANNDD  AABBOOVVEE

RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999 RRSS..  2200,,000000  ––  RRSS..  2299,,999999



iPhone 7 Plus

5.5/1920x1080

158.2x77.9x7.3

188

A10Fusion, M10/3GB

iOS 10

32GB/128GB/256GB

12MP,12MP/7MP

2,900

Yes/Yes/Yes

No

Yes/No

0ctober,2016

5533,,000000//6688,,000000//
7777,,000000
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iPhone 6S Plus

5.5/1080 x 1920 

158.2 x 77.9 x 7.3

192

A9,M9/2GB

iOS 9

16GB,64GB,128GB/ No

12MP/5MP

2,750

Yes/Yes/Yes

No

Yes/No

September,2015

Zenfone 3 Deluxe

5.7/1920x1080

156.4x74.4x7.5

172

QS 820,821/6GB

Android 6.0

256GB/128GB

23MP/8MP

3,000

Yes/Yes/Yes

Yes 

Yes

September,2016

4499,,999999

ZenFone AR 

5.7/1440x2560

158.7 x 77.7 x 9

170

QS 821/8GB

Android 7.0

64/256GB

23MP/8MP

3,300

Yes/Yes/Yes

Yes 

Yes

August, 2017

4499,,999900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

iPhone 6S

4.7/750 x 1334 

138.3 x 67.1 x 7.1

143

A9,M9/2GB

iOS 9

12MP/5MP

1,715

Yes/Yes/Yes

No

Yes/No

September,2015

Zenfone Zoom

5.5/1080 x 1920

158.9 x 78.8 x 11.95

185

IA Z3590/4GB

Android 5.0

128GB/ 128GB

13MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/No

January, 2016

3377,,999999

iPhone 7

4.7/1334x750

138.3x67.1x7.1

138

A10 Fusion, M10/2GB

iOS 10

32GB/128GB/256GB

12MP/7MP

1,960

Yes/yes/Yes

No

Yes/No

October,2016

APPLE ASUS

RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE
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P9

5.2/1920x1080

145x70.9x6.95

144

Kirin 955/3GB,4GB

Android 6.0

32GB,64GB,/128GB

12MP,12MP/8MP

3,000

Yes/Yes/Yes

No

Yes/Yes

August,2016

3399,,999999

One A9

5.0/1080 x 1920 

145.75 x 70.8 x 7.26

143

QS 617/3GB

Android 6.0

32GB/2TB

13MP/4MP

2,150

Yes/Yes/Yes

No

Yes/Yes

December, 2015

3311,,999900

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Pixel XL

5.5/2560x1440

154.7x75.7x8.5

QS 821/4GB

Android 7.1

32GB,128GB/ No

12.3MP/8MP

3,450

Yes/Yes/Yes

No

Yes/Yes

October,2016

6677,,000000//7766,,000000

DTEK 60

5.5/2560x1440

153.9x75.4x7

165

QS 820/4GB

Android 6.0

32GB/2TB

21MP/8MP

2,610

Yes/Yes/Yes

No

Yes/No

November,2016

4466,,999900

Nexus 6P

5.7/1440 x 2560

159.3 x 77.8 x 7.3

178

QS810 /3GB

Android 6.0

32GB,64GB/No

12.3MP/8MP

3,450

Yes/Yes/Yes

No

Yes/Yes

October, 2015

3344,,999999//  3399,,999999

Pixel

5/1920x1080

143.8x69.5x8.5

QS 821/4GB

Android 7.1

32GB,128GB/ No

12.3MP/8MP

2,770

Yes/Yes/Yes

No

Yes/Yes

October,2016

5577,,000000//6666,,000000

BLACKBERRY GOOGLE HUAWEI HTC

RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE

16GB,64GB,128GB/ No

KEYone 

4.5/1080 x 1620

149.1 x 72.4 x 9.4

180

QS625/3GB/4GB

Android 7.1

32GB/64GB/256GB

12MP/8MP

3,505

Yes/Yes/Yes

Yes

Yes/Yes

August, 2017

3399,,999900

NNEEWW

4433,,000000//  5588,,000000//  6677,,000000 5555,,000000//6655,,000000//
8800,,000000

7722,,000000//8822,,000000//
9922,,000000
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3T

5.5/1920x1080

152.7x74.5x7.35

158

QS 821/6GB

Android 6.0

128GB

16MP/16MP

3,400

Yes/Yes/Yes

No

Yes/Yes

December.2016

3344,,999999

5.7/1440 x 2560

153.2 x 76.1 x 7.6

171

Quad core /4GB

Android 5.1.1 

32GB/No

16MP/5MP

3,000

Yes/Yes/Yes

No

Yes/No

August, 2015

4400,,990000//4433,,990000

Galaxy S7

5.1/2560 X 1440

69.6x142.4x7.9

152

Exynos 8890/4GB

Android 6.0

32GB/200GB

12MP/5MP

3,000

Yes/Yes/Yes

Yes

Yes/-

March, 2016

4433,,440000

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Galaxy S6 Edge

5.1/ 1440 x 2560

142.1 x 70.1 x 7

132

Octa core /3GB

Android 5.0.2

32GB/No

16MP/5MP

2,600

Yes/Yes/Yes

No

Yes/No

April, 2015

3344,,990000

Moto Z

5.5/2560x1440

153.3x75.3x5.19

136

QS 820/4GB

Android 6.0

64GB/2TB

13MP/5MP

2,600

Yes/Yes/Yes

Yes

Yes/No

October,2016

3399,,999999

Galaxy A9 Pro

6/1920x1080

161.7x80.9x7.9

210

octa-core/4GB

Android 6.0

32GB/256GB

16MP/8MP

5,000

Yes/Yes/Yes

Yes

Yes/Yes

September,2016

3322,,449900

Galaxy S6

5.1/ 1440 x 2560

143.4 x 70.5 x 6.8

138

Octa core /3GB

Android 5.0.2

32GB,/No

16MP/5MP

2,550

Yes/Yes/Yes

No

Yes/No

March, 2015

3333,,990000

MOTOROLA ONEPLUS SAMSUNG
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HTC  U Play/Ultra

162.41X79.79X7.99

145/175

MediaTek/QS821

Android 6/Android 7

2500/3000

Yes/Yes/Yes

No

Yes/Yes

February, 2017

3399,,999900//5599,,999900

V20

5.7/2560x1440

159.5x77.9x7.6

174

QS 820/4GB

Android 7.0

64GB/2TB

16MP,8MP/5MP

3,200

Yes/Yes/Yes

Yes

Yes/No

December,2016

54,999

Moto X Force

5.4/1440 x 2560 

149.8 x 78 x 9.2

169

QS 810 /3GB

Android 5.1.1

32GB,64GB/2TB

21MP/5MP

3,760

Yes/Yes/Yes

No

Yes/Yes

November, 2015

34,999/ 37,999

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

G4 Dual SIM

5.5/1440 x 2560

148.9 x 76.1 x 8.9

155

QS 808 /3GB

Android 5.1

32GB/2TB

16MP/8MP

3,000

Yes/Yes/Yes

Yes

Yes/No

May, 2015

34,800

10

5.2/ 2560X1440

145.9 x 71.9x 9.0

161

QS 820/4GB

android 6.0

32GB/2TB

12MP/5MP

3,000

Yes/Yes/Yes

No

Yes/No

May,2016

5522,,446600

G5

5.3/ 2560x1440

149.4x73.9x7.3

159

QS 820/4GB

Android 6.0

32GB/100GB

16MP/8MP

2,800

Yes/Yes/Yes

Yes

Yes/No

April,2016

52,990

HTC U11

5.5/2560X1440

153.9 x 75.9 x 7.9

169

QS 835

Android 7.0

64GB/128GB

16MO/12MP

3,000

Yes/Yes/Yes

No

Yes/Yes

July, 2017

51,990

HTC LG MOTOROLA

RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE

Galaxy Note 5

5.2/1080X1920/5.7
/2560X1440

32GB/256GB/64GB/
2TB

RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE

16MP/16MP/16MP
/12MP
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Galaxy S8/Plus

5.8/6.2/2960X1440

155/173

Exynos 8896

Android 7.0

64/256GB

12MP/8MP

3000/3500

Yes/Yes/Yes

No

Yes

April, 2017

5577,,990000//6644,,990000

Xperia XZ

5.2/1920x1080

146x72x8.1

161

QS 820/3GB

Android 6.0

64GB/256GB

23MP/13MP

2,900

Yes/Yes/Yes

Yes

Yes/Yes

October,2016

4499,,999900

iPad Mini 2

7.9/1536 x 2048

200 x 134.7 x 7.5

331

A7,M7/1GB

iOS 8

16,32GB/No

5MP/1.2MP

23.8w

Yes/Yes/No

No

Yes/No

November, 2015

1177,,994499  oonnwwaarrddss

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

Galaxy S7 Edge

5.5/2560 X 1440

72.6 x 150.9 x 7.7

157

Exynos 8890/4GB

Android 6.0

32GB/200GB

12MP/5MP

3,600

Yes/Yes/Yes

Yes

Yes/-

March, 2016

5500,,990000

Xperia Z5 Premium

5.5/ 2160 x 3840

154.4 x 76 x 7.8 

181

QS 810/3GB

Android 6.0

32GB/200GB

23MP/5MP

3,430

Yes/Yes/Yes

Yes

Yes/Yes

November, 2015

4477,,999900

SAMSUNG SONY APPLE

MYGUIDE
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iPad Air 2 with Wi-Fi

9.7/2048x1536

240 x 169.5 x 6.1

437

A8X,M8/1GB

iOS 9

16GB, 64GB/No

8MP/1.2MP

27.3W

-

No

Yes/No

October, 2014

3388,,000000

LapTab

10.1/1280X800

259.2 x 175.4 x 9.2

1.1kg

Intel 4 Gen/2GB

Windows 10

32GB/64GB

2MP/2MP

7,700

Yes/Yes/Yes

No

Yes/No

2,015

1100,,999999

Galaxy Tab S3 9.7

9.7/ 1536 x 2048

237.3 x 169 x 6

429

QS 820/3GB

Android 7.0

32GB/256GB

13MP/5MP

6,000

Yes/Yes/Yes

No

Yes/No

June, 2017

4477,,999900

NNEEWW

M
O

D
E

L
S

PPAARRAAMMEETTEERRSS

12.9/2732 x 2048

305.7 x 220.6 x 6.9

713/ 723

"A9X,M9 /4GB"

iOS 9

32GB/No

8MP/1.2MP

38.5W

-

No

Yes/No

November, 2015

iPad Mini 4

7.9/1536 x 2048

203.2 x 134.8 x 6.1

298.8/304

A8,M8/2GB

iOS 9

16GB,64GB,128GB/No

8MP/1.2MP

19.1W

Yes/Yes/Yes

No

Yes/No

Spetember, 2015

2288,,550000

ZenPad 8

8.0/1280 x 800

209 x 123 x 8.5

350

QS MSM8929/2GB

Android 5.0

16GB/-

8MP/2MP

4,000

Yes/Yes/Yes

No

Yes/No

July, 2015

1122,,449966

9.7/1536 x 2048

240 x 169.5 x 6.1

1

A9X,M9/2GB

iOS 9.3

32GB,128GB,256GB/No

12MP/5MP

27.9 W

Yes/Yes/Yes

No

Yes/No

March, 2016

APPLE ASUS MICROMAX SAMSUNG

TTAABBLLEETTSS TTAABBLLEETTSS TTAABBLLEETTSS

148.9 x 68.1 x 8.0/
159.5 x 73.4 x 8.1

iPad Pro 9.7-inch
WiFi/ Wi-Fi + Cellular

iPad Pro 12.9-inch
WiFi/ WiFi + Cellular

Xperia Z5 Dual

5.2/1080 x 1920

146 x 72 x 7.3 

156.5g

QS 810/3GB

Android 5.1

32GB/200GB

23MP/5MP

2,900

Yes/Yes/Yes

Yes

Yes/-

November, 2015

3377,,000000

Xperia X

5.0/1920x1080

143 x 69 x 7.7

152

QS 650/ 3GB

Android 6.0

64GB/ 200GB

23MP/13MP

2,620

Yes/Yes/Yes

Yes

Yes/-

July, 2016

3388,,999900

RRSS..  3300,,000000  AANNDD  AABBOOVVEE RRSS..  3300,,000000  AANNDD  AABBOOVVEE

4499,,990000  OOnnwwaarrddss//
6611,,990000  oonnwwaarrddss

6655,,990000  nnwwaarrddss//
8855,,990000  oonnwwaarrddss
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E very year, in the fall, Apple 

- arguably the world’s most 

watched mobile company 

- has a new iteration of 

smartphones, amazing enough to leave 

us awestruck. but this year is gonna be 

different for the simple fact that this year 

happens to be the 10th anniversary of 

the iconic iphone! And this gives us the 

optimism that we have something huge to 

see as we await lay our hands on the 2017 

iphone, the much-awaited (we need drum 

rolls please!) - iphone 8.

While we know we will get an iphone this 

year but what will it be like? Well iphone 

has been quite tightlipped about it but then 

what are rumours, leaks and speculations 

(whatever you wish to call them) for! In 

fact, it has almost become a vocation to 

speculate on iphone 8. It has spawned its 

very own speculation factory and this is 

what we are going to indulge in – crystal 

gazing with the help of all the speculations 

and of course informed talks too!

Design: With the launch of iphone 7 

and iphone 7 plus, we knew Apple will 

be throwing the innovation spins for the 

upcoming iphone models. but who knows 

what Apple will serve on its plate? since 

the iphone 8 started making rounds, it is 

suggested that this year would witness not 

one, not two but three iphones, namely 

the iphone 7s, iphone 7s plus and Your 

Highness- the iphone 8. While some 

suggest a stainless steel frame for the 

devices, other leaks hint at Apple bringing 

back the glass rear tradition it got over with 

the iphone 4s. Another speculation throws 

light on the curved edges the three models 

could sport. there is also a possibility that 

the new iphone models might be painted 

in three colours, namely, copper gold, silver 

and black. 

Display: Among the many features the 

iphone 8 will come with, is the display for 

the smartphone. ever since the first iphone 

8 rumour, it has been suggested that the 

Crystal GazinG the 
apple iphone 8
THIS IS THE 10TH ANNIVERSARY OF THE LAUNCH OF ICONIC IPHONE 
AND THIS MAKES US BELIEVE THAT IPHONE 8 IS GONNA BE SPECIAL!

By Vanshika Malhotra
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device will, for the first time, feature OLeD 

display panels, and yes, is expected to hop 

onto the bezel-less bandwagon, much like 

other brands are doing. All the rumours and 

speculations clubbed together are strong 

indicators of OLeD displays we are bound 

to see.

New additions: the main attractions for 

any carnival are those little things, enticing 

the kids to come over. such is the case with 

the 2017 iphone. In order to keep up with 

its vast user base and create some more, 

Apple aims to add ‘those little things’ to 

lure users all over the world. For this, the 

first speculation is the addition of facial 

recognition. While some suggest it to be 

an addition to Apple’s touch ID (which 

could also see some improvements), 

some speculate facial recognition tech to 

completely replace the existing touch ID. 

Additionally, it is also likely that we might 

see the fingerprint scanner underneath the 

display. Whichever the case is, it will be 

definitely welcomed whole-heartedly by us. 

Another new feature could be the 

addition of a sort of depth sensor to further 

the Cupertino tech major’s big time urge to 

get into Augmented reality. iphone 7 and 

iphone 7 plus were Ip67 certified, so the 

upgraded versions ought to come with some 

enhanced protection from water and dust 

(we are hinting at Ip68 rating). 

the 2016 iphone models bid adieu to 

the 3.5mm audio jack, introducing Usb 

type-C port and lightning cable for the duo. 

this year, we might not need cables at all; it 

could be wireless charging for us. It would 

be interesting to see how it will turn out.

AI is all over the tech world, but Apple 

already has a virtual assistant. However, 

adding to siri’s accolades is no harm, and 

this is what Apple is rumoured to do; to 

further improve the assistant, assisting us 

with its ‘special serivces’.

Cameras: And the favourite part is in the 

limelight! so, lights, camera and action. 

2017 iphones are strongly expected to 

come with dual cameras. While the alleged 

iphone 7s and iphone 7s plus could sport 

the old horizontally placed dual cameras at 

the back, the iphone 8 might see a change, 

we might see them being positioned 

vertically. the smartphones might feature 

a ‘revolutionary’ front camera with infrared 

module, capable to capture 3D images, 

support iris and facial recognition, and be 

compatible with Ar-ready games. Well, we 

hope Apple doesn’t leave us disappointed 

over here!

Other specs: While we can’t confirm on 

the authenticity of the information we are 

getting to hear time and again, we can still 

consider them to be almost true (given the 

reputation of Apple rumours). In terms of 

technical specifications, the smartphones 

are expected to feature the A11 chipset, 

be equipped with the usual 32Gb, 128Gb 

and 256Gb of internal options, and a 

‘bigger’ 2,700mAh battery capacity (hope 

to get a better battery though!), due to the 

presence of a logic board or substrate-like 

pCb mainboard.

Price and Availability: And lastly, is the 

section we wish never touches the roof. by 

this, we mean the price, which this time 

could be sky high. Well, the iphone 8 is 

speculated to come with a four-digit price 

tag, crossing $1000. the base model for 

the iphone 8 could start at $850. the 

pricing details for the other two models still 

remain behind the veil.

In terms of the availability, the 2017 

iphone lineup is expected to hit the stage 

in the customary month of september, 

and arrive at the Indian shores, preferably 

in October. 

Just like every year, we expect something 

humungous from Apple, paying heed to our 

expectations. While Apple rumours often 

turn out to be a reality, Apple’s mind can’t 

be read. so, Apple- don’t let me, don’t let 

me, don’t let me down! n

Steve Jobs would be watching from above
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Hardcore Gamers
Gaming Laptops for
Top

THE GAMING MARKET IN INDIA IS GROWING 
AT A RAPID PACE AND CONSUMERS IN INDIA 
NOWADAYS ARE SHOWING MORE INCLINATION 
TOWARDS THE LATEST GAMING TECH. GAMING 
IS EMERGING AS A COMPELLING SEGMENT OF 
ENTERTAINMENT IN INDIA TODAY.GAMERS WHO 
ARE LOOKING FOR BEST GAMING LAPTOPS, WITH 
HIGH-PERFORMANCE HARDWARE THAT ALLOWS 
YOU TO PLAY VIDEO GAMES AT ANY RESOLUTION, 
STYLE AND EXTRA FEATURES THAT YOU’LL LOVE.
SO HERE ARE THE 5 LEADING LAPTOPS FOR 
HARDCORE GAMERS:
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the asus rOg gL553 is powered by 

a seventh generation Intel Core i7 

processor and is available with NVidia 

geForce gtX 1050ti/1050 graphics. It also 

offers up to 32gb of DDr4 ram, while the 

keyboard features asus aura and offers four 

distinct lighting areas. 

It comes with a 15.6-inch Full HD display 

and the body of the device features brushed 

aluminium with an illuminated rOg logo. 

Other gaming centric features include 

rOg’s latest game Center, audio Wizard and 

gameFirst IV networking technologies.

 gL553 delivers powerful gaming 

performance accelerated by a 7th generation 

Intel Core i7 processor with discrete NVIDIa 

geForce gtX 1050ti/1050 graphics 

for flawless gaming visuals. gl553 also 

offers a gamer-friendly keyboard powered 

by asus aura with four distinct lighting 

areas for incredible gaming experiences in 

the dark, up to 32gb DDr4 plus 30-key 

rollover and positive 2.5mm key travel. the 

Cooling Overboost feature offers flexible fan 

speeds for custom control and better system 

stability. n

Asus RoG sTRix GL553

Price: Rs 94,990 onwards
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the base model of acer Nitro 

5 comes with aNvidia 

geForce gtX 1050 

and 4 gb of DDr5 ram. the 

model can be upgraded up to a 

gtX 1050 ti graphics card and 16 gb DDr5 ram. all 

variants come with a 1 tb HDD as well. buyers can also 

add in a 128 gb ssD to go along with the existing 1 tb 

HDD on the top-end Nitro 5 laptop.

In terms of display, acer Nitro 5 offers a 15.6-inch 

full HD Ips panel with an effective resolution of 1920 x 

1080. It comes along with Dolby audio premium as well 

as acer’s true Harmony technology for enhanced audio. 

acer also boasts of up to 11 percent of Cpu and gpu 

cooling courtesy of the dual fans on the Nitro 5 and its 

Coolboost technology. the software also allows users to 

manually control the fans if required. n

OmeN 17 is a virtual reality (Vr)-ready laptop sporting up to 8gb NVIDIa 

1070 geForce gtX graphic card and 7th gen Intel quad-core i7-

7700HQ (3.6gHz, upto 4.2gHz and 8mb cache) processor. the device 

features 17.3-inch WLeD uWVa Ips screen with a 1,920×1,080 resolution, 

comes with standard dual storage of 1tb hard disk and 256gb ssD for peak 

gaming performance and sports bang &Olufsen audio with dual speakers

OmeN 15 laptop sports up to 4gb NVIDIa 1050 geForce gtX graphic card 

and 7th gen Intel quad-core i7-7700HQ 

(3.6gHz, upto 4.2gHz and 8mb cache) 

processor. OmeN 15 has 15.6-inch WLeD-

backlit Ips screen with a 1,920 x 1,080 

resolution and comes with options of dual 

storage with up to 1tb hard disk and 128gb 

ssD. OmeN desktop sports a 3gb NVIDIa 

1060 geForce gtX graphic card and 7th 

gen Intel quad-core i7-7700HQ (4.2gHz, 

8mb cache) overclocking processor. n

AceR NiTRo 5 

Hp oMeN 

Price: Rs 75,990 onwards

Price:  
Rs 79,990 
onwards
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Dell Inspiron 15 7000 7559 is a black 

coloured, stylish and powerful gaming device 

that supports the latest 6th generation Intel 

Core i5-6300HQ processor locked at 2.3gHz with 

turbo up to 3.2gHz, Intel HD graphics 530 and 8gb 

DDr3 ram, that makes multitasking a breeze.

Dell Inspiron 15 7000 7559 runs on Windows 10 

64 bit Operating system, sports a HD webcam with 

integrated dual array digital microphone for video 

calling and recording purposes, standard Full size 

spill resistant Keyboard with backlit and multi-

touch gesture enabled pad with Integrated 

scrolling. the connectivity options available 

on Dell Inspiron 15 5559 are WiFi, bluetooth 

v4.0, three usb 3.0 slot, an HDmI out,  2 

in 1 multi media reader and 1 headphone/

microphone combo. n

DeLL ALieNwARe

Price: Rs 86,990 onwards

Price: Rs 99,990 onwards

the laptop features a 15.6-inch full-HD Ips 

display and is powered by an Intel Core i7-

6700 HQ (2.6gHz up to 3.5gHz, 6m cache) 

processor. there is 16gb of ram and a 4gb Nvidia 

gtX 960m gpu to take care of the graphics. the 

storage options include a 1t HDD with a 128gb 

ssD. the laptop also features Dolby audio JbL 

speakers, Windows 10 Os and an ‘optimised thermal 

cooling technology. n

LeNovo Y700

Specialfeature
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Lephone recently entered India with a range 

of smartphones and feature phones. What 

will be company’s strategies to continue 

its journey in the country? And what will be 

its focus – feature phones or smartphones? 

strategy will be to push the Digital India 

movement by providing quality products 

at an affordable price to end user. Focus 

will be both the Fp and sp based on their 

respective requirements.

Various other companies have been bringing 

the trending technology such as dual 

cameras, virtual assistants and so on to their 

smartphones. Does Lephone plan to acquire 

any such tech pieces too? most of the India’s 

population is still using feature phones, so 

the first motto is to provide the smartphones 

at an affordable price so that , this segment 

can shift from Fp to sp. based on this 

ideology, we have already captured good 

scale of market with our smartphone’s like 

W7, W2. As far as trending technologies 

are concerned we also do work in parallel 

for that and we have already launched 

products like sp with fingerprint, Fp with 

dual camera, slim ID etc.

Does Lephone plan to get into accessories 

or any other segment too? Keeping eyes on 

various things at the same time loose the 

concentration, so currently we are mainly 

focusing on mobile phones. Other things 

may be into the pipeline

What is going to be your preferred sales channel 

– online, offline or both? traditional channel 

of distribution is our preferred channel - 

Offline channel, Online – right now we are 

not much focusing on Online medium may 

be in coming time’s we may come up with 

some exclusive products for online.

With some mobile companies spending 

hugely on marketing promotions and high 

value associations, how are you going to 

gain mindshare and carve out a niche for 

yourself? What is going to be your strategy 

for brand and product promotion? As of now 

we are doing more btL rather than AtL 

activities, right now we are spreading our 

dealer & distributor channel, soon we will 

be coming with high end phones then we 

will start AtL as well. we as a company 

believe in providing best quality products 

to end-users.  n            

team@mymobile.co.in  

LEPHONE IS A MULTINATIONAL MOBILE COMPANY, 

HEADQUARTERED IN NAN’AN, CHONGQING. IT 

WAS SET UP BY MR HUANG MINGQUAN IN 2005 

AND NOW HAS PRESENCE IN OVER 120 COUNTRIES 

AND RANKS AMONG THE TOP 10 HANDSET 

VENDORS IN CHINA. OVER THE PAST DECADE, 

LEPHONE HAS PIONEERED THE DEMOCRATISATION 

OF TECHNOLOGY IN CHINA - BY OFFERING 

AFFORDABLE INNOVATIONS THROUGH THEIR 

PRODUCTS AND REMOVING BARRIERS FOR LARGE 

SCALE ADOPTION OF ADVANCED TECHNOLOGIES. 

THE COMPANY POSITIONS LEPHONE AS A BRAND 

FOR YOUTH WHICH CELEBRATES THE VIBRANCIES OF 

LIFE AND EMPOWERMENT. LEPHONE PRODUCED ITS 

FIRST MADE-IN-INDIA PHONE IN APRIL AND SET UP 

ITS DISTRIBUTION AND SERVICE NETWORK IN JULY 

2016. THE COMPANY HAS AGGRESSIVE GROWTH 

PLANS IN INDIA FOR MOBILE PHONES, ACCESSORIES 

AND PERIPHERALS. MY MOBILE CAUGHT UP WITH VINOD PANDIT, BUSINESS HEAD, LEPHONE 

INDIA TO KNOW MORE ABOUT ITS EXPANSION PLANS.

“Our first motto is to provide the smartphone at an  
affordable price for digital upgradation of the masses”
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Lapcare DCX-A10 ChillMate  
A stand that chills laptop and 
provides body relief

Dolby Integrated Media Server IMS3000  
Empowering exhibition centres & theatres

Digital age has made life easy but it also extracts a price. today, a large 

number of office goers spend more than 8 hours on laptop screen. Long 

sitting hours with little body movement and neck focusing on in uni-direction 

has resulted in more and more number of people developing skeletal problems 

like spondylitis or experiencing constant pain in the neck and back affecting 

productivity, health and mood. to top long hours for laptop also heats the device 

and shortens its life. to provide solution to both the problems, Lapcare, a 

respected name in peripherals, has launched a Laptop stand named DCX-A101 

with twin benefits. It has two inbuilt silent fans and is ergonomically designed 

to provide relief to neck and body. n

With the aim of empowering exhibition centres & 

theatres across the country, Dolby has launched 

its latest Dolby Integrated media server Ims3000 in 

India. this revolutionary technology now available in 

India offers a full range of audio, imaging, accessibility 

and content management solutions designed to give 

audiences the most fully immersive cinema experience 

available to date. the Dolby Integrated media server 

Ims3000 combines Dolby audio and image processing 

in one unit. When coupled with the Dolby multichannel 

Amplifier and sLs express series, they offer a complete, 

integrated solution from 5.1 to Dolby Atmos. the 

Dolby Integrated media server Ims3000 combines the 

strength of Dolby’s audio processing and imaging server 

in one unit, by unlocking the power of Dolby Atmos. Ims 

3000 is compliant with Digital Cinema Initiatives’ and 

supports both 2K and 4K playback formats with bit rates 

up to 500 mbps. n

Price: INR 849

Tech Specs

•	 Suitable	for	upto	15.6”	
Laptop

•	 Dual	USB	2.0	Port
•	 Double	12.5	cm	ultra	quiet	

fans with high wind capacity
•	 Angled	modulated	design	for	

comfortable operation
•	 Unique	non-slip	design	

ensures better laptop grip
•	 Elegant	rubber	finish
•	 Overall	Dimension	:	

355*255*30mm



MYMOBILE

add-ons

140 | september 2017

G
ad

ge
t C

or
ne

r

BoomSlang Canvas  
An attractive Bluetooth 
soundbox for loud long 
playtime

For those who always desired to out on adventure or 

party and wanted loud music that runs for hours, 

here is a great bluetooth soundbox from boomslang. 

BoomSlang	Canvas	is	a	rugged	powerful	16Watt	BT	

speaker which has 2 speakers and 2 passive subwoofers 

on	2	sides,	making	it	one	of	a	kind	360	degree	speaker.	

It long battery life keeps it alive for as long as 15 hours 

with 80% volume and aux mode. It is packed with a 

4000mAh high grade lithium polymer battery and guess 

what - You can use it to even charge up your phone/tablet 

if needed!! And its silicone handle makes it easy to carry 

or tie on your travel bagpack and keep you energetic with 

music	ON.	Easy	button	controls	with	separate	buttons	for	

volume and track changes makes it a perfect companion. 

Canvas comes in trendy colors.

Loud, clear and rich sound: boomslang Canvas 

produces outstanding audio from the beautiful boombox. 

Upgraded	2x	8W	drivers	blast	out	rich,	clear	sound.The	

4.1 bluetooth chipset and the enhanced bass resonator 

offer class-leading performance for incredibly clear sound 

quality;	the	16Watts	acoustic	output	ensures	an	amazing	

audio experience with loud and rich music enriched with 

proprietary boomslang Deep bass technology.

Streamlined Connectivity:	Listen	for	up	to	66ft	with	

latest bluetooth 4.1 technology, while an in-built 

microphone	makes	hands-free	calling	a	breeze.	No	

Bluetooth?	No	problem,	an	aux	port	allows	you	to	plug	

in and play. n

Price: INR 5,999

Tech Specs

•	Wireless:	Bluetooth	4.1(built	
in Dsp)

•	 Audio	Input:	Wireless	+	
3.5mm	AUX	in

•	Working	distance:	5-10M
•	Working	time:	Up	to	15	hours
•	 Speaker	unit:	52mm
•	 Impedance:	4	ohm
•	 Frequency	Response:	280Hz-

16KHz
•	 Product	size:	

210(L)*47(W)*128(H)mm
•	 Power	source:	Rechargeable	Li	

battery 
•	 Output	power:	8W*2	(RMS)
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Compelled by the undying passion for technology, 

Daiwa	has	unveiled	 its	 latest	FHD	Smart	TV	–	

L55FVC5N	with	the	latest	HRDP	technology	to	upgrade	

the	SMART	TV	entertainment	experience	and	explore	a	

whole new world of possibilities.

engineered with cutting-edge technology, the new 

DAIWA	140cm	smart	TV	features	HRDP	technology	

attributed	to	3C’s	–	Color,	Contrast,	and	clarity	 for	

superior viewing experience bringing clearer and crisper 

picture	quality,	backed	with	two	10W	powerful	BOX	

speakers to bring a real aural experience. the Daiwa 

innovation does not end with the picture performance. 

The	L55FVC5N	TV	boasts	 an	 enhanced	Dual	Core	

processor with 1Gb rAm and 8Gb internal storage that 

makes	your	TV	manifold	way	faster	than	ordinary	TVs.	

With	screen	mirroring	technology,	the	TV	allows	you	to	

seamlessly	connect	multiple	devices	along	with	2HDMI,	

2	USB	input	ports	and	CO-AX	ouput	port	that	lets	you	

connect	your	TV	with	computers,	gaming	devices	and	

DVDs	and	much	more.

The	TV	also	comes	with	a	unique	feature	that	shuts	

the applications running in the background when not in 

use, which not only frees your rAm but also enhances 

your	TV	performance.	The	L55FVC5N	smart	TV	offers	2	

App	Stores	–	the	Google	Play	store	and	APTOIDE	store	

with Daiwa user interface that lets you explore the world 

of games, apps, streaming videos, web searches and 

more. It allows you to access Google play enabling you 

to maneuver favorable activities of your smartphone and 

tablet from a bigger screen. Aesthetically, this smart 

TV’s	bezel	-	 ‘picture-on-the-wall’	design	sets	a	new	

benchmark in design with an exceptionally thin design 

along with aluminium Diamond stands which not only 

compliments your modern spacing but also your living 

décor.

The	TV	comes	with	a	new	smart	remote	-	Daiwa	Web	

Flirt	Remote	–“just	cant	stop	flirting	with	the	apps	in	

Daiwa	smart	TV”.	It	has	an	inbuilt	mouse	for	easy	access,	

shortcut to your favourite entertainment apps and comes 

with 2 Ir lenses which helps the remote to be operated 

from a larger distance and is aesthetically beautiful. And 

yes,	it	is	very	much	‘Made	in	India’.	n

Price: INR 41,990



iVOOMi’s Powerbanks   
Three Competent & Attractive Powerbanks for 
Different Needs

iVOOMi,	an	aspirational	consumer	focused	brand,	

has strengthened its portfolio by entering into the 

powerbank segment. It has launched three variants of 

powerbanks	under	its	two	series	–	Juice	and	Pebble	-	

which	will	be	exclusively	available	on	Flipkart.

pebble series will be available in 10,000mAh and a 

massive 20,000mAh capacity, having a smooth round 

finish	allowing	multiple	charging	devices	with	dual	USB’s	

output.	The	iV-PBP20K1	model	is	high	quality	polymer	

battery with the massive capacity of 20,000mAh. A 

user friendly product with comfortable touch and feel is 

available in a classical black color.

Juice	Powerbank	series	plugs	the	energy	straight	back	

into your phone with a huge capacity of 13,000mAh, 

that	keeps	you	connected	to	the	passion	of	life.	Juice	

series	holds	high	quality	lithium	battery	with	dual	USB	

output	for	multiple	charging	devices.	Pebble	and	Juice	

series are designed to be the perfect power support 

partner	to	your	Smart	phones	is	available	in	high	quality	

aluminium with optional black and silver color. n

Specifications
  Juice Series                    PebbleSeries

  IV-PBL13K1 IV-PBP15K1 IV-PBP20K1

Battery Type	 18650	lithium	batteries	 Polymer	 Polymer

Charging Voltage	 5V	micro	USB	 DC	5V	 DC	5V

Recharge Time	 6.5h	 5h	 10h

Capacity 13,000 mAh 10,000 mAh  20,000mAh

Recharge Current 2.0A  2A 2A

Discharging Current	 5V/1A,	5V/2.1A	 1A/2.1A	 1A/2.1A

Certificates	 Battery	with	UL,	FCC,CE,			 CE,	FCC,ROHS	 CE,	FCC,	ROHS 
	 ROHS,IEC62133,	KC,	BIS

Net Weight	 326.6g	 300g	 420g

Colour black and silver  Classical black Classical black

Price Rs 999/- Rs 899/- Rs 1399/-
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Samsung’s  Portable Speakers  
For Quality Music Experience

Samsung India has introduced its global range of 

stylish portable speakers in India, with the launch 

of the Level Box slim, the Bottle and the scoop.

Blending unique styling and punchy performance, 

samsung’s new range of audio accessories ensures a 

new high on audio experience for consumers. the cool 

design and thumping performance of these must-have 

audio gears resonate brilliantly with style quotient of 

millennials, seamlessly syncing with their music on-

the-go lifestyles.

Samsung Level Box Slim: Level Box slim presents 

a powerful combo of audio speaker and power bank 

as double utility for smartphone users.  It features a 

compact design, fitting in comfortably in one’s palm 

or back pocket, making it equally suitable for indoors 

and outside use. the handy stand integrated into the 

speaker’s back allows users to prop it up wherever they 

please, while IPX7 water resistance means it is built to 

withstand shower splashes and sudden drizzle.

Level Box slim’s 8W Bluetooth speaker delivers 

balanced audio in and outdoors, while its 

microphone allows users to field voice and 

conference calls without reaching 

for their  smartphone. 

the microphone’s 

integrated noise-

r e d u c t i o n  a n d 

echo-cancellation 

technologies facilitate crisp and clear 

communication anywhere. Level Box slim comes with 

2600mah battery that provides up to 30 hours of music 

playback and also functions as a portable charger, 

allowing users to top up their smartphone or tablet 

while enjoying their favourite tunes. users may check 

the status of their speaker’s battery, and easily adjust 

its volume settings, via the samsung Level app.

The Bottle: the Wireless speaker Bottle is both an 

aural and visual delight as its 360-degree surround 

sound immerses listeners in rich audio while the mood 

lighting illuminates the entire listening experience. 

Wireless charging and a motion-sensitive uX of the 

Bottle make controlling and powering it a breeze. 

When holding the speaker, for example, a water-pouring 

motion adjusts the built-in 16M-color LED lighting 

unit’s brightness, while a simple shake changes its 

colour. the Wireless speaker Bottle design is completely 

customizable via the accompanying Lux Manager app, 

which allows users to find the perfect hue to accentuate 

both the moment and their mood.

The Scoop: the Wireless speaker scoop design is a 

compact and stylish speaker built for enjoying powerful 

audio on the go. Easy to carry and equipped with a 

practical strap, the scoop’s splash resistance and sleek, 

understated design makes it suitable for streaming 

music both in and outdoors. Intuitive controls allow 

users to effortlessly find their favourite tunes, while 
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the built-in microphone with noise-reduction and echo-

cancellation technologies help users to field calls without 

reaching for their phone. n

Specifications:

Level Box Slim
•	 Speaker:		2ea	twin	speakers	
•	Water	Resistance:		IPX7

•	 LED	indicator:	1ea	for	Indication

•	 Battery/	Playtime:	2,600mAh/	30	hours

•	Mic:		Built	in	Mic	

•	 Interface:		Micro	USB	(charging	in	 
and out)

•	Weight:	236g

The Bottle:
•	 Speaker:		360º	surrounding	speaker	

•	 Lighting:	16M	Color	changeable

•	Motion	Sensor	Accelerometer	sensor

•	 LED	indicator:	1ea	for	Indication

•	 Battery	Time:	 Music	only:	Up	to	8hrs	

•	 LED	lighting	only:	Up	to	8hrs	

•	Music	&	LED	lighting:	Up	to	4hrs

•	Mic:	X

•	 Interface	Micro	USB	(for	charging,	type	B)

•	Wireless	Charging	(RX)

Specifications:

The Scoop:
•	 Speaker	:	1ea	
•	Water	Resistance:		Splash	resistant
•	 LED	indicator:	1ea	for	Indication
•	 Play/Standby	time:	Up	to	8hrs	/Up	to	500hrs
•	Mic:	1ea	with	noise	reduction	and	echo	

cancellation 
•	 Interface:	Micro	USB	(charging	only)	
•	 3.5mm	AUX-In

Price: Samsung Level Box Slim/Bottle/Scoop:    
          INR 6,699/ 4,999 / 2,799 respectively.

www.mymobileindia.com



Datawind MoreGmax 
Tablet 4G7Z    
A 4G tablet which is high 
on value

In keeping up with its stated mission to digitally 

connect people and providing value-for-money but 

competent products to enable everyone to join in the 

digital	march,	Datawind	has	now	launched	a	4G	tablet	

christened	“MoreGmax	4G7Z”	for	a	very	attractive	

price	of	Rs	5,999.	The	tablet	looks	quite	graceful	and	

has quite decent specs which should be a delight to 

anybody	opting	for	this	device.	It’s	4G	compatibility,	

large screen, capable processor would be a delight 

both for kidos and adults alike, whether for learning 

lessons	or	watching	videos.	For	detail,	MoreGmax	4G7Z	

is	powered	by	Quad-core	64	bit	processor,	Cortex	A53	

and	Android	5.1,	has	7	inch	screen	with	resolution	of	

1024×600.		n
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Specifications:

•	 OS Version:	Android	5.1

•	 CPU Model:	MTK8735V

•	 CPU Type:	Quad	Core,	Cortex	
A53;	64	bit

•	 CPU Clock: 1.0 gHz

•	 RAM/Type: 2 gB

•	 ROM/Type: 16 gB

•	 Screen Size: 7 inch

•	 Screen Resolution:	1024	x	600

•	 TouchScreen: Capacitive	5-point

•	WiFi mode:	WIFI	802.11b/g/n

•	microSD/transflash: upto 32gB

•	USB port (micro/mini/A): 
microusB x 1

•	 Dimensions:	188	x	108	x	10.5	
mm

•	 Battery: 3000 mah

•	Weight: 280 g

G
ad

ge
t C

or
ne

r

team@mymobile.co.in       





Ex
clu

siv
e

Advertising is a dynamic industry that thrives on innovations 

and creativity and whenever the business world experience 

disruptions advertising complements them with constructive 

solutions. Digitisation is not just a buzz word; it’s the buzz factor for 

booming businesses in the Internet age, and digital advertising is 

one of the most powerful growth tools for them. Empowered with 

dozens of disruptive features, digital advertising is offering high 

returns and low cost to smart advertisers, and with the inclusion 

of Real Time Bidding (RTB), marketers are effectively generating 

maximum returns from online/mobile ad campaigns. These days, 

RTB is not just useful for desktop displays but it is equally effective 

in mobile advertising as smartphones are becoming most favoured 

communication devices for millennials.  

RTB Offers Right Blend of Advertising Tools

Reaching to the target audience at the right moment is the 

ultimate motto of RTB because businesses do advertising to earn 

profits, not to lose the money. With the help of RTB, advertisers can 

reach to their target audiences in real-time in a specific location. RTB 

starts with programmatic buying of ad placements which enables 

advertisers to broadcast their ads on thousands of digital platforms 

at the very specific time, using a variety of targeting options such as 

demographics, languages, time, location, and interests to optimise 

their marketing campaigns. RTB works on digital algorithms based 

trading that ensures instant buying of ad impressions, conforming 

to pre-set parameters. Some of the commonly used RTB platforms 

are Imonomy, Outbrain, Sharethrough, Interactive, LiveIntent, and 

Twitter’s MoPub. 

Top Advantages of RTB

Digital advertising has become the first choice of modern 

businesses who want to leverage their brands on most interactive 

and engaging platforms and one of the obvious factors that are highly 

responsible for the acceptance and growth of digital advertising is 

Real Time Bidding. The basic reason behind the popularity of RTB 

is the awareness of advertisers about the benefits that it offers. 

Some of the biggest advantages of using RTB are – ad optimisation, 

resolution of CPM problems, frequency capping, better controls and 

efficiencies, wider adoption, and easy selection of the location.

RTB is Effective to solve the CPM Problem 

The thumb rule of digital advertising - more publishers mean 

better reach out to potential customers. Experts of the digital 

advertising claim that RTB provides the right kind of scale and 

efficiency, which is the prerequisite of effective deals between buyers 

and sellers to leverage CPMs. Buying ad impression in real time is 

no more an impossible task in RTB enabled ad campaigns because 

it not just scales up the buying mechanism through aggregating a 

bunch of available inventories of publishers but also ascertains target 

based campaign. The whole task can be simplified further utilising 

the Demand Side Platforms (DSPs). However, with traditional ad 

networks, achieving a higher CPM is just an unachievable dream. 

That’s why RTB is gaining momentum across the entire mobile 

ad ecosystem, and it is advantageous for both advertisers and 

publishers. At one end, publishers are offering larger formats, and 

on the other hand, advertisers avail high demand for RTB. Due to 

the formation of a better equation between buyers and sellers, RTB 

is quite impactful in creating highly viable markets where ad prices 

are effectively low. 

RTB Ensures Better Controls and Efficiencies

By and large, RTB has empowered the present advertisers with 

better controls, efficiencies, and relevancy to manage ad campaigns. 

Unlike yesteryears practices, advertisers of the digital era are free from 

time-consuming functional formalities that used to be mandatory 

before signing an ad contract. Now, everything can be controlled and 

managed with the help of smartphone that everyone keeps in his/her 

hand throughout the day. Not only advocates of RTB, but marketers 

also believe that RTB is must to efficiently utilise the demographic 

and consumer data that businesses procure after making valuable 

efforts. A majority of them believe that RTB brings advertising closer 

to perfection and high authentication.  

RTB is Highly Futuristic

Programmatic RTB in harmony with data analytics and audience 

targeting techniques has allowed the advertisers to run more customer 

and time specific campaigns. And finally, with this cutting-edge 

feature of digital advertising businesses are successful to resolve 

various CPM problems, and they are equipped with better controls 

and efficiencies. Moreover, as RTB ensures wider adoption across 

the mobile ad ecosystem, it is emerging as the best possible decision 

mechanism for the marketers. Hence, Real Time Bidding is the future 

of digital and mobile advertising. n

Real Time Bidding- The Future of digital and 
mobile advertising

MYMOBILE

Vantage Point

By Nitin Gupta

The author is Founder & CEO, Xapads Media which is a cross-channel 
programmatic ad exchange that utilizes the smarter audience targeting 
techniques,  to ensure finest results for both advertisers and agencies. 
Xapads is also into mobile advertising optimization.
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