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Available at Harrods, The Fine Watch Room;

Selfridges, The Wonder Room and other exclusive

jewellers around the country.

Gwyneth Paltrow
supports DonorsChoose
OLYH�\RXU�SDVVLRQ

More details on foundation.frederiqueconstant.com

Delight
Automatic



Go jessica!

Tweet me @TrishHalpin

MORE WAYS TO READ

MARIE CLAIRE

Log on to marieclaire.co.uk  
or download a digital edition for 
iPad, Kindle or Google Nexus

Can it be four years since Danny Boyle kicked off the 2012
Olympic Games with his joyful opening ceremony (remember
that NHS tribute!)? And Jessica Ennis-Hill and Mo Farah
made the nation roar when they smashed their way to gold,
and we all felt proud that little old Blighty could pull off such
a spectacular show? While the build-up to Rio is mired with
the dreadful Zika virus, I know once the Games start, I’ll be
tuning in. I find the athletes’ discipline, endurance and desire
to win compelling. Talent is a must for success, but getting a
podium place is all about having the mental 
edge, apparently. This month, we interview 
sportswomen and their psychologists on 
how to train your mind to win (page 167). 
I think that’s more likely to come in handy 
any time soon than an Olympian six-pack.
  Parenting, I think, should be an Olympic 
sport. Creating your perfect little human feels 
like winning gold, but the physical endurance 
(being confused for a climbing frame by 
toddlers and endless nappy changing) 
combined with the mental and emotional 
strain (tantrums when Peppa Pig is switched 
off) is as challenging as a 3k steeplechase. For 
our Kids Special, we tasked writer and mum-of-three Charlotte
Philby to try mindful parenting for a week, really just because
all the mums in the office wanted to see if it makes a difference.
Does it? Read her funny and moving account on page 101. 
  With summer in full swing, it is, of course, time for the
fashion world to move on to the next season. Our trend report
gives you a first look at what’s hot for autumn/winter (page 
49). And our fashion editors reveal how to update your buys
from spring (page 39). We’re winning all the way this month!

GOLD
RUSH

Watch, £580,
Gucci 

Bag, £730,
MaxMara

 TRISH 
LOVES 

Our special 2012
Olympic cover

EDITOR’S LETTER
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ON THE COVER 
Photograph by Beau 
Grealy. Styled by Alison 
Edmond. Hair by  
Rod Ortega at Solo  
Artists using L’Oréal 
Professionnel. Make-up by 
Elaine Offers at Exclusive 
Artists Management. Nails 
by Elle at Tracey Mattingly. 
Blake Lively wears dress, 
Ralph Lauren Collection; 
18ct gold earrings and 
bracelet, both Jennifer 
Meyer; all rings, Blake’s 
own. Recreate Blake’s 
look with True Match 
Foundation in Rose Ivory, 
£9.99; Glam Bronze  
Duo in Blonde, £10.29; 
Infallible Sculpt Blush in 
Soft Rosy, £7.99; Color 
Riche Mono Eyeshadow  
in Café Saint Germain, 
£5.49; Super Liner Perfect 
Slim in Intense Black, 
£6.99; False Lash 
Superstar Red Carpet 
Mascara, £7.99; Brow 
Artist Pencil in Brunette, 
£4.99; Exclusive La Vie En 
Rose Lipstick in Eva’s Pink, 
£6.99, all L’Oréal Paris

SUBSCRIBE Subscribe to Marie Claire from just £18.99. Visit marieclaire.co.uk/promocode. See page 170 for details.
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PANDORA Rose collection at pandora.net

FOR EVERY UNIQUE WOMAN
Jewellery that celebrates the uniqueness of women
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MC HQ
Glam bashes, A-list meet-ups and hot  

AW16 previews. August, we’re #onfire

Follow Marie Claire on Instagram, Twitter and Facebook  

@marieclaireuk and check out marieclaire.co.uk

#Squadgoals on our 
Kids Special shoot.

Features assistant @jenniferproudfoot
snaps @annakendrick47 on the 
#baftaTV red carpet (left), then poses
for a selfie with Tom Hiddleston at the
#baftaTV after party #audiUK (below)

Pin it: Chanel 
badges on the 

Marie Claire 
Runway shoot.

Right: our features director @andreacanwrite
hits the Cannes film festival after party with

French actress and director @laetitiacasta1

Below: the @Debenhams press
show gave us serious fashion envy.

Left: entertainment
editor @lucypavia
refuels at the #OITNB
canteen with @netflix
#orangeisthenewblack

We want everything
from the @jcrew 

preview collection 

We can’t get
enough of this
Clinique Pop
Glaze Sheer 
Lip Colour + 

Primer in 
Sprinkle 

Pop, £16.

Above: MC’s deputy editor  
@missmirandamcminn poses with 
@Joancollinsdbe at @ClaridgesHotel
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MAXIMUM EXPOSURE 
From frayed denim to florals, 
AW16 has landed, but which 
trends have staying power? 

DO THE SHUFFLE 
How to respin some 
of summer’s coolest 

looks for autumn

THE AUTUMN/WINTER EDIT  
Puffas, checks and oh, so 
plush velvet: cue the new 
season’s big style stories





RAW IS MORE
Denim gets a fray-over for AW16, giving
your jeans a new fashion edge. Extra 
style points for the mismatched hem, too. 

G
IV

E
N

C
H

Y

They may be new season, but these key drops offer some serious

wardrobe mileage. Here’s what to rock well into autumn

WEAR-FOREVER HITS

Kick plain styles to the curb and up the fashion pace in these
decorative beauties. From blossoms to brocade, fill your boots.

Bold boots

£692, 
Dorothee

Schumacher

£248, 
Mother 
Denim

£34.95,  
Gap

£360, 
Acne Studios

Work, weekends,
holiday – the maxi

dress oozes versatility,
and this season  

it comes in 
ditsy floral form. 

GREAT
LENGTHSYour wear-with-

everything knit
Move over, summer tee – 
the only layering piece  
you need is a skinny rib knit.

£275,
Markus 
Lupfer

£85, Miss
Selfridge

£205, 
Rebecca 

Minkoff 

£395, 
The

Kooples

 In store from   
 22 July 

 In store from  
 18 August 

 Team under a slip dress 
 for a 2016 spin 

 Wear now with  
 bare legs and  
 then team with
 tights come autumn

£250, 
Frame at

Net-a-porter.com£265, 
Re/Done  
at Browns

 In store from  
 29 August 

 In store from  
 1 August 

31MARIECLAIRE.CO.UK
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 Take them into
 nighttime territory by

 wearing them with an
 80s-style pointy court

Forget looking like the Michelin
Man, the puffa jacket has been
revamped for 2016 in an array 
of cool colours. Cosy does it.

 In store from  
 25 August 

 In store from
 1 July 

 The statement sequin  
 trouser is surprisingly  
 low maintenance – just  
 add a plain top 

GAME ON
Yes, we’re going off-piste, but the ski
pant might just be the cornerstone 

of your new wardrobe.

 In store from
 17 August 

£78, Urban
Outfitters

The transformers
Velvet heels, retro earrings and embellished chain bags – these

add-ons have got game changer written all over them. Q

Gleam team

PUFFA UP

Not just for after dark, get 
your sparkle on in standout

sequins. It’s time to shine 24/7.

Jacket, 
£420, 
Claudie 
Pierlot

Top, £550,
J Crew

Shoes, £855, 
Miu Miu

Sandals, £56,  
Topshop

Earrings, £9.99,
Mango

 In store from  
 8 August 

£995, McQ

Trousers,
£759, 
Tibi

Bag, £155, 
Essentiel
Antwerp

Ski pants,  
£230, 2nd Day

Sunglasses,  
£308, Prada at
Sunglass Hut

32 MARIECLAIRE.CO.UK
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1. £1,095, Mary Katrantzou 2. £27.99, New Look 3. £525,
Mulberry 4. £55, ASOS 5. £306,  Chiara Ferragni 6. £582,
Laurence Dacade 7. £695, Jimmy Choo 8. £675, Balenciaga 
9. £480, Stuart Weitzman 10. £70, Dune 11. £52, Topshop

FUTURE 
PLATFORMS

#SHOESFIRST

Autumn’s footwear has been given a lift – time to elevate your sole 

M
A

R
C

 J
A

C
O

B
S

‘This is the

perfect shoe 

to take you

from summer

to autumn’

1

2

3

4

5

7

8

10

9

11

6
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W A S H E D  I N  H A P P I N E S S



Leather bag, £2,250,
Louis Vuitton

On the prowl for a new power tote to lust after?
Claws out for Louis Vuitton’s ‘City Steamer’ 

Photograph by BEATE SONNENBERG
Styled by DES LEWIS

ANIMAL 
MAGNETISM

THE ONE 

37MARIECLAIRE.CO.UK
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 Weather-proof this  
 look with a tread-  
 sole ankle boot  

Boots, 
£425,  
LK Bennett

 Knee-high boots 
 look super-chic 
 paired with midi skirts 

Coat, £550,
Whistles

Skirt, £209,
Claudie Pierlot

STYLE THE 

SLIP DRESS
Make summer’s slinky staple
go the distance by teaming it
with a roll-neck or a blouse.

Boots,  
£90, Office

Blouse, £165, 
LK Bennett

£340, Emporio
Armani

Dress, £275, 
Atea Oceanie  
x Man Repeller;
sweater, £225, 
By Malene Birger

STYLE OR 
STORE? 
New season, new wardrobe, 

right? Not necessarily. Reboot 

your summer investment pieces 

and store away future classics

M
U

LB
E

R
R

Y

TI
B

I

STORE

MANNISH 

SLIDES 
They’ll come around
again, but for now,
park the slides – it’s
all about directional
block heels worn
with socks.

£790, Prada

V
IC

TO
R

IA
 B

E
C

K
H

A
M

R
O

C
H

A
S

STYLE THE PLEATED SKIRT
Master the art of layering with this simple fashion formula:
pleated skirt + statement knit + roll-neck + winter coat  

= one stylish winter-ready look.

V
A
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N
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S
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A
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E
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£340, Hilfiger
Collection

Sweater,
£38, River 

Island

Roll-neck top, 
£24, Next

B
A

LE
N

C
IA

G
A
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STORE

TRACKSUIT 

TOPS
But keep the bottoms.
Take them from off-duty 

to office-appropriate 
by styling with a white 

shirt and loafers. 

STORE

PYJAMA

TOPS
PJ dressing has
reached new 
levels and taken 
a sophisticated 
turn in the form 
of the robe. 
Don’t be afraid 
to mix ’n’ match. Q

Shoes, 
£350,

Joseph

Bag, £35, 
Dorothy Perkins
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STYLE THE

SUMMER BLOUSE 
Revamp with a simple black ribbon 

for the fastest style fix ever.
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STYLE 

THE TOP-

HANDLE 

BAG
Update your arm
candy with a
guitar strap (try
Anya Hindmarch),
and wear it across
the body à la
Prada and Gucci.
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Robe, £115,
Love Stories

Trousers,
£65, Lolly’s 

Laundry

Shirt, £50,
Levi’s

AAAAAAA
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SAY HELLO...

A new bold and brilliant jewellery collection  

Introducing the all-new, lovingly curated range of iconic, 

Danish-designed jewellery by Trollbeads. Semi-precious gemstones 

in classic monotones and playful summer shades, combined with 

timeless freshwater pearls and the occasional pop of copper, all set 

against the finest polished and oxidised sterling silver. Mix, match and 

stack to your heart’s content, creating a look of effortless elegance.

Trollbeads welcomes you to Say Hello…to a world of undiscovered 

elegance. Now available from just £35. 

Available in selected John Lewis, House of Fraser and independent 

boutique jewellers. Trollbeads brand stores in Cambridge, Newcastle, 

Norwich and York.

www.hellotrollbeads.com

#hellotrollbeads
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HOT IDEAS AND  
CHIC LOOKS FOR AN
INSTAGLAM WARDROBE

FASHION    
DETAILS

HOLD ON Forget shoulder bags – AW16 is
accessing all areas. From waists to underarms,
take your arm candy into new style territory. 

LUST ITEM
Boldly go where no fashionista has been
before in JW Anderson’s new sci-fi-inspired
collection. With a roller-skate heel, lace-up
fastening and elongated toe, this futuristic
footwear is top of our wish list.
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Belt, £58, AllSaints;
jacket, £230, Diesel

£
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£536, Fendi

£695, JW 
Anderson
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BUCKLE UP 
A tightly cinched waist is autumn’s hottest
silhouette. Make your middle the centre  
of attention by wrapping a standout belt 
around just about everything.

P
R
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A

Italian street-style

stars Giorgia 

Tordini and Gilda

Ambrosio (top 

left and right) 

are launching 

their first fashion 

line. With a cool

colour palette 

and opulent fabrics,

the collection,

labelled Attico, oozes

sheer decadence.

Prices from £669. Head

to Stylebop.com.

ITALIAN
CLASS

£669, Attico
at Stylebop.
com

£1,300,
Attico at
Stylebop.
com
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Every woman should own a 
‘superwoman’ costume. It’s 
that one outfit that makes you 
feel great, no matter what.
My look embodies how I am
feeling that day. If I am feeling
casual I might opt for dungarees
and trainers; if I’m feeling more
professional, I’ll add a heel.
I love that no one tells me
what to do in my job. I am my
own boss in every area of my life
– including my wardrobe.
Make your presence felt
through clothing. Statement
pieces with big, bold shapes,
colours and prints are a great way
to add impact and get noticed.
My top wardrobe tip is to 
hang everything. This way, you
can see all your options every day
and dress according to your mood.
I’m a huge high-street fan.  
I love Zara, Topshop, & Other
Stories and ASOS – these are
definitely my go-to brands, 
whatever the occasion.
The one thing I can’t live
without is my MAC red
lipstick. My collection of high-
waisted jeans and trousers comes
a close second though!
Never miss a Zara sale. They
are the best, and where I get all 
of my hottest finds. 

1. Bag, £210, Emporio Armani
2. Skirt, £268, J Crew 
3. Top, £99, Jaeger 
4. Dress, £350, Kenzo at
Veryexclusive.co.uk 
5. Shoes, £175, Russell 
& Bromley  
6. Top, £325, Rejina Pyo  
7. Skirt, £349, Rejina Pyo
8. Neck tie, £69, Marc Cain 
9. Lipstick, £17, MAC
10. Trainers, £62, Reebok 
at Schuh 

MY STYLE
9 TO 5
FREDDIE HARREL, fashion blogger, confidence consultant
and fearless feminist, shares her boldest wardrobe wins 

Standout accessories
and fun prints are key to
Harrel’s signature look

Urban Outfitters
top and trousers,
Zara shoes

ASOS dress, 
Reebok trainers

ASOS White
top and culottes, 
Zara shoes
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3. FAMILY
JEANS

Move over – it’s time 
to bring next-gen 

fashion into the picture. 
The kids’ denim range
from Diesel is too cool

for school – so cool, 
in fact, you’ll wish it

came in your size. 
T-shirt, £60, and 

jeans, £117, both 
Diesel at Harrods

2. SEEN 
IN PRINT  
This season is all about
clashing your prints. Throw
oversized tortoiseshell
shades into the mix for an
easy way to boss the trend.
Sunglasses, £166, 
Burberry at Sunglass Hut

5. HARE STYLE 
Knitwear, meet Miffy. The cult 
bunny adds a touch of playfulness
to hip cashmere brand Chinti and
Parker’s understated pieces. Cute!
Sweater, £350, Chinti and 
Parker at Selfridges
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For on-point style, fill your bag 
with these wardrobe essentials

GOES
SHOPPING

MARIE CLAIRE

4. CRYSTAL
WEAR
Exciting New York designer
Rosie Assoulin has created
this stunning collection for
Atelier Swarovski, available
from August. Bold, elegant,
utterly wearable.
Necklaces, £219 each,  
all Rosie Assoulin for 
Atelier Swarovski

1. FOOTLOOSE 
‘Fun and frivolous’ perfectly

sums up the latest collection
from British shoe designer 
Camilla Elphick – and this

beauty is no exception. 
Sandals, £495, 

Camilla Elphick at
Veryexclusive.co.uk
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F A K E  N O T H I N G

I
n the beginning were the gemstones, and the gemstones 

became our family’s world. Welcome to Gemporia, and 

our quest to restore genuine gemstone jewellery as the 

most sought after of personal possessions. We denounce 

the fakes and mass-produced synthetics that have 

LQ��OWUDWHG��FRQIXVHG�DQG���RRGHG WKH�MHZHOOHU\�PDUNHW IRU�

the last few generations. We encourage women around 

the world to be at one with nature - to fake nothing.

This issue we feature CSARITE®, the gemstone 10,000 

times rarer than a Diamond. Found only in the Anatolian 

mountains of Turkey, CSARITE® is a magical gem that 

FKDQJHV� FRORXU� XQGHU�GL��HUHQW� OLJKWV�� :H� VR� WUXO\�EHOLHYH�

that you are spiritually naked when dressed without a gem 

of nature, prices start from just £99.

USE CODE “MARIE05” AT GEMPORIA.COM
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STREET S S  
SUPER-S

In the ‘street-style’ corner: Bale
classic silhouettes out of nylon a
ski pants. In the ‘super-styled’ cor e

colourful, pile-it-on vibe is still o h lk’ bi i .

FROM
COUTURE
PUFFAS TO
TOUCH-ME
VELVET
AND GLAM
GOTH…
AW16’S 
GOT IT ALL
GOING ON

G
U
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I

B
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G
A

EDIT
Words by JESS WOOD 
AND CAROLINE LEAPER

enciaga’s Demna Gvasalia. He carved
and teamed puffas with polo necks and 
rner: Gucci’s Alessandro Michele, whose
one of the catwalk’s biggest stories.



PLUSH 
HOUR

Velvet: swooshy and sinuous  
at Valentino, crafted into a boxy 
cropped jacket at Miu Miu and 
turned into 70s-tinged trouser 

suits practically everywhere  
else. It’s this season’s can’t-

escape-it fabric. 
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1/MAXIS
Gucci’s multicoloured 

marabou dream says it all 
– go huge or go home.

MODEL 
ARMY

When winter rolls around, you’re never far 
from that perennial favourite, the military 
coat. But this season, it’s got an opulent, 

naval-inspired new twist – we salute fitted 
officers’ jackets with scarlet accents, 

trimmed with lavish gold frogging, buttons 
and yes, even medals at Tommy Hilfiger. 
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3/DYNASTY
Hedi Slimane left Saint 

Laurent on a high with tiny, 
tight 80s cocktail dresses. 
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THE THREE 
FACES OF 

EVE(NING)
All your school disco/prom princess/Studio 54 
(delete as appropriate) fantasies are about to 

become reality. Glitzy partywear is back.

2/METALLICS
Choose from a veritable rainbow 

of shine, from Ellery’s copper  
lamé to silver sequins at Dolce.
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ANKLE 
TWIST

Your key accessory  
– the statement  

block-heeled boot. 
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QUILT TRIP
On the piste or the pavement, it’s all about 

street-inspired skiwear. The statement  
piece: an oversized puffa. Add ski pants  
and sporty hoodies according to taste.
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HERITAGE 2.0
Tartans, checks, Argyll knits – classic British fabrics  

that wouldn’t look out of place at Balmoral were  
crafted into coats, suiting and even tights (see  
Prada). That should help keep the chill out…
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GLAM GOTH
Rodarte and Marc Jacobs fashioned black leather into  

the most ladylike of silhouettes. Accents du choix: blue-
black lips, fishnets and MJ’s mega-platforms. At Valentino, 

biker jackets were slung over delicate dance-inspired  
tulle skirts for some tough romance. 
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BAG 
ROUND-UP

From Jacquemus to 
Loewe, this season’s styles 

are ahead of the curve.
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ARCONS
PERIOD DRAMA

Do you know your jacquard from your damask, your charmeuse  
from your rinzu? Dior, Burberry, Dries Van Noten and other  
designers ad infinitum presented a smorgasbord of opulent  

fabrics with a historical flavour. Parade that brocade…



IT’S A 
CINCH

Every look in Miuccia Prada’s incredible 
mash-up of a collection came cinched 

in with a corset or tied up with a leather 
belt. Wear loosely laced over your  

coat for an instant AW16 update.
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BEST IN SHOW
Some designers stepped aside from

trends this season, delivering collections
that created a whole universe of their own.

Let’s hear it for the standouts…

HEADS UP
From street-like beanies 
to precious clusters of 

hair jewels, your head will
need its own accessory
wardrobe for winter. Get
yourself a hot hat, stat. Q

WILD CATS
Spot the spots. Are they leopard, cheetah, jaguar 

or some other more fantastical creature? Riccardo 
Tisci spliced his favourite prints together 
at Givenchy, while everyone went wild for  

Loewe’s giant cat pendant.

H
O

U
S

E
 O

F
 H

O
LL

A
N

D

P
A

U
L 

&
 J

O
E

LO
E

W
E

B
O

TT
E

G
A

 V
E

N
E

TA

D

D
R

IE
S

 V
A

N
 N

O
TE

N

A
LE

X
A

N
D

E
R

 M
C

Q
U

E
E

N

GIVENCHY

SAIN
T 

LA
URENT

M
U

LB
E

R
R

Y

JW
 A

N
D

E
R

S
O

N

JA
C

Q
U

E
M

U
S

CH
RIS

TO
PH

ER K
ANE

DRIES VAN NOTEN

H
O

U
S

E
 O

F
 H

O
LL

A
N

D

G
IV

E
N

C
H

Y

HAIR GEMS

WILD CATS

D
IO

R

D
R

IE
S

 V
A

N
 N

O
TE

N

FASHION FIRST

G
U

C
C

I

A
LE

X
A

N
D

E
R

 W
A

N
G

GLAM CAPS

BEANIES
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MPG figures are achieved under official EU test conditions, intended as a guide for comparative purposes only and may not reflect actual on-the-road driving conditions. Model shown is a New 2008 SUV Allure 1.2L 

  Official Fuel Consumption in MPG (l/100km) and CO2 emissions (g/km) for the New 2008 SUV Range are: Urban 47.1 – 65.7 (6.0 – 4.3), 

NEW PEUGEOT 2008 SUV

Specification featured in advertisement is model dependent. For full specification and pricing details visit peugeot.co.uk or contact your local Peugeot Dealer. Information correct at time of going to press.

W H Y  WA S T E  T IM E  W IT H 

T H E  W E AT H E R  FO R E C A S T ?

N E W  PEU G EOT  2 0 0 8  S U V 

W I T H  G R I P  CO N T R O L .®



PureTech 110 S&S, with Ultimate Red Varnish from £18,360 OTR. On The Road price includes delivery to the Dealership, number plates, 12 months’ Government Vehicle Excise Duty and £55 Government First Registration Fee. 

Extra Urban 65.7 – 85.6 (4.3 – 3.3), Combined 57.6 – 76.3 (4.9 – 3.7) and CO2 114 – 96 (g/km).

CONTROL

peugeot.co.uk/2008suv



After 50 years of dictatorship, Myanmar is on the brink of dramatic

change – with a woman at its helm. But what does this mean for the

ordinary women who live there? Photojournalist Kate Peters finds out

Women of 
Myanmar

Eai Shwe Sin Nyunt, 43,
ex-political prisoner
Motivated by her anger at 
the years of subjugation in
Myanmar by the military
dictatorship, Sin Nyunt
became an activist. 

‘I was arrested at 16 for
protesting during the 1988
revolution and imprisoned,
beaten and put in solitary
confinement. After my release,
I was arrested another 15
times and imprisoned again
in 1996, leaving behind my
four-year-old daughter.  
I  spent seven years in jail, and
was subjected to starvation
and sleep deprivation. Today,
I’m an advisor to The National
League for Democracy [the
new government]. I feel like,
since 1988, I helped to plant
the seeds for future women 
to live in a fairer society.’

As the leader for Myanmar’s opposition party, Aung
San Suu Kyi has tirelessly campaigned against the
human rights abuses of her country’s oppressive
military regime, refusing to be silenced, despite 15
years of house arrest. But finally Myanmar (formerly
Burma) is emerging from its turbulent past. Last
November, it staged its first free elections in 25 years, 

giving Suu Kyi four government posts, including prime
minister and foreign minister. But this is a country where
men still occupy leadership positions in every industry, 
and there is a long history of gender discrimination.
Change may not happen overnight, but women’s voices
are starting to be heard. Here, seven women reveal their
personal stories and hopes for the future. 

62



Thae Phyu Khine, 15,
construction worker
Since the opening up of
Myanmar, there has been a huge
building boom, especially in the
capital Yangon. At just 4ft 10in,
Khine is an unlikely looking
construction worker, but it is  
not unusual to find women on
building sites in Myanmar. 

‘I left school at 12 and now
work on a development in the
city; I mix concrete and carry it to
other workers. I work six days a
week, earning $5 a day [about 
£3.40], not as much as men
doing the same job. I send money
to support my aunts. In my spare
time, I read as much as I can.’ 

GALLERY



Sanda Waddy, 20, nun
In Myanmar’s patriarchal society, 
Buddhist nuns are not as well 
respected as monks, but Waddy, 
who joined at 16, is content.

‘I wake at 4am and begin  
by cleaning the nunnery. Then,  
I study The Buddha’s literature. In 
the afternoon, I teach the junior 
nuns – after Cyclone Nargis in 
2008, many girls were orphaned 
and the nunneries took them in.’



May Thida, 28, cleaner  
at the Shwedagon  
Pagoda, the country’s  
most revered monument
One of Buddhism’s most sacred 
sites, the 6th-century, 325ft 
structure is believed to enshrine 
eight hairs of the Gautama 
Buddha and relics of three 
former Buddhas. 

Thida says, ‘All Buddhists 
believe that they must visit the 
Pagoda at least once in their 
lifetime. I work here keeping it 
clean with other women. The 
area must be swept down every 
afternoon. The paste on my face 
is called Thanaka Khan and is 
used to keep the sun off, but it’s 
more about decoration. It goes 
back to the 11th century and is 
made from sandalwood bark.’

Ma Khin Mar, 32, 
fisherwoman
Mar lives in a village in the 
Ayeyarwady River Delta, 
where many homes were 
destroyed during Cyclone 
Nargis. Recently, a lot of 
small fishing communities 
have been exploited by land 
and water-rights legislation, 
giving power to wealthy 
landowners. Now, Oxfam  
is campaigning for fairer 
trade agreements.

‘I’ve worked as a 
fisherwoman for 15 years.  
I go out with the tides to 
catch fish and prawns and 
have three children, including 
a 13-year-old daughter who 
also fishes with me.’ 

GALLERY



Kyu Kyu Zin, 22, 
construction supervisor
Zin is one of the increasing number 
of university-educated women in
Myanmar and has a degree in civil
engineering from Pathein University 
in Ayeyarwady. She is hopeful about
the opportunities for women.

‘I graduated seven months ago and
now have a job as a forewoman on  
a construction site. I live in a hostel, 
but am working towards being  
a professional engineer. I spend my
spare time studying so I can do better
at work. When I’m not [working], I love
just listening to music and reading.’

Yee Mon, 21, garment 
factory worker
With labour costs among the lowest  
in the world, Myanmar’s garment
sector is growing, with many UK
retailers using factories there. A typical
garment factory worker is paid roughly
$3 a day [about £2] for 12-hour shifts,
six days a week. They live in slum-like
conditions in dormitories and a third
have been injured at work, with fire
exits often blocked.

‘I work to support my family. I share
this room with four others, including
my sister. I can’t afford to wear the
clothes I make, but I’m just happy to be
working. On my day off, I attend a course
run by a workers’ rights organisation
where I learn English,’ says Mon.  Q
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Find out more about Oxfam’s work helping
women in Myanmar and around the world 
at oxfam.org.uk 
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Targeted Wrinkle ll g
for visibly plumped up skin

For dermatologists Hyaluronic Acid injections are key in fighting
wrinkles effectively, but if you are not ready for this, the same

active ingredient is now used in Eucerin Hyaluron-Filler range.*

The formula, with Hyaluronic Acid visibly plumps up the appearance 
of even the deepest wrinkles and the new Hyaluron-Filler CC Cream 

instantly melts into the skin providing a more unified, radiant complexion – 
TARGETED, HIGHLY EFFECTIVE & CLINICALLY PROVEN.

*results not equal to medical procedures

NEW

Please see boots.com/ordertodaycollecttomorrow for full terms and conditions about the Order & Collect Service. Monday – Saturday. 
Geographical exclusions apply. Available at larger Boots stores and boots.com. Subject to availability.

available at Boots
Order by 8pm and collect from 12pm tomorrow 

at a store near you
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TALKING POINTS

NEWS BITES

An official-looking man holds a bouquet of yellow flowers as he
welcomes Sunao, 38, and Risa Kumura, 30, husband and wife
for just a few more hours. The chrysanthemum flowers are 
sacred in Japan, while yellow symbolises nobility and success.

The man who greets the couple – Mr Terai – has no formal
title, but could be described as a ‘divorcer’. The ex-corporate
office worker found his new vocation eight years ago and
explains that he helps unhappily married couples emotionally
distance themselves from their former spouses. It all started
when two of his friends decided to divorce. To support them,
he devised a ritual: the ‘rikonshiki’, or divorce ceremony, and
has since ‘divorced’ more than 350 couples, mostly in Tokyo.

In Japan, one in three marriages end in divorce, which is
less than the UK’s estimated 42 per cent, but more than double
the rate of 70s Japan. And yet divorce is still frowned upon.
Divorce ceremonies, despite having no legal value, provide an
acceptable way for family and friends to formalise a separation.

As Sunao and Risa’s loved ones gather at an ornate office 

The big
(divorce)
day
Divorce ceremonies

are hot news in Japan,

with break-up vows, the

wedding ring smash-

up and a ritualistic

cream pie in the face. 

Marie Claire attended

one couple’s special

celebration in Tokyo

BULLETIN ‘If you’re creating anything at all, it’s really dangerous 

to care about what people think’ KRISTEN WIIG

building in the city, Risa buries her face in her hands. She isn’t
crying – it would be shameful to be so emotional in public in
Japan – but it’s clear that she is reluctant to part ways.

The couple met ten years ago at the tech firm where they
both worked. Risa was just 20 and in her first job. ‘It was love
at first sight,’ she says. ‘Our bond was very strong.’ They
married four years later and had three children, with Risa
leaving the firm to become a full-time mother. But after six
years, the couple began drifting apart. Sunao wanted time to
himself to travel the world, while Risa wanted a quiet family
life. Eventually, Sunao asked his wife for a divorce, suggesting
they have a ceremony ‘to give the story a clean ending and
have a fresh start, to be free to create new relationships’.

The Japanese believe that it is just as important to celebrate
the end of something as it is the beginning, meaning that
many couples are prepared to fork out for a typical divorce
ceremony, which can cost between £300 and £1,200.   

Terai begins by explaining the reasons behind the 

UNITED STATES 12 units      UNITED KINGDON 14 units Weekly recommended alcohol limits 

Just divorced: chrysanthemum
flowers for soon to be ex wife
Risa (top left); and cream pie 

for newly single Sunao (above)
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separation. Sunao and Risa then affirm their
intention for a new start. They join hands one last
time to destroy the wedding bands with a hammer
decorated with a frog. ‘Frogs undergo incredible
transformations before reaching maturity,’ says
Terai. ‘In Japanese, kaeru means both “frog” and
“change”. When a frog leaps into your life it is a
chance to seize the occasion and evolve.’

Sunao intends to sell what remains of his
wedding ring, while Risa has already sold hers.
Later, videos from their wedding day are shown,
and a few speeches send ripples of laughter around
the room. After that, the bouquet is thrown:
whoever catches it will be the first to divorce.

Occasionally, there’s a positive outcome. Thanks 

to his ritual, Terai has seen 14 couples reconnect.
They spoke, understood all the things that united
them and were encouraged by friends not to split. 

Sadly, this isn’t the case for Sunao and Risa.
During the divorce meal, they sit next to each
other, but hardly speak. Finally, it’s time for the one
who instigated divorce proceedings to be punished.
Risa stands up, takes a plate covered in whipped
cream and throws it repeatedly in Sunao’s face.
Only then does she break into a smile that
eventually turns to laughter: her ex has to stay ten
long minutes in this ridiculous pose, cream
dripping on to his clothes. Risa’s face suddenly
brightens, ‘Now I feel relieved, a little happier and
ready to start the next chapter of my life,’ she says.

MANJIT K GILL

  CEO and founder

of Binti, a social

enterprise that

helps women

and girls escape

the stigma of 

menstruation in

India and Africa 

My inspiration

Without access to
sanitary towels, many

girls drop out of
school. I set up Binti to
make sanitary towels

affordable and
available to women

and girls everywhere,
provide education 
and dispel taboos
around periods.

My motivation

Many girls are taught
that their period  
is dirty. During

menstruation, some
don’t go to the temple,
won’t touch crops and
must sleep outside as

they’re considered
dirtier than animals.

My highlight

Sharing stories. It’s as
though once we start
menstruating we enter
a secret sisterhood,

agreeing not to discuss
it. One girl said she
had to sell herself to

buy sanitary pads, and
another had to use a
chocolate box stuffed

with cotton wool.

My goal

I hope to lead the 
way in menstruation

education and to have
units across India and
Africa where women

can produce their own
pads. I want to be part
of an organisation that
abolishes the tampon
tax across the world,

and ensure every
woman has access to

sanitary products. 
Binti.co.uk

AUSTRALIA 17.5 units       SPAIN 22 units       FRANCE 24 units

Secrets to breaking the cycle of anxiety

In a makeshift church in Tel Aviv,
Eritrean Christian Orthodox

migrant women attend a
baptism. Israel may not be the
most obvious destination for
Christian refugees (many en

route to Europe), and the
worshippers are an unusual
sight in the Jewish state, but
hundreds gather here each

week in temporary buildings with
walls bedecked with Christian

paraphernalia. Against the odds,
the migrants are determined to

keep their faith alive.

BELIEF WITHOUT
BORDERS

Eleanor Morgan is a successful
writer, but like a third of Brits,  
she secretly battles anxiety. In 
her new book, Morgan studies the
condition, and reveals the most
astonishing things she has learned.

Anxiety is surprisingly physical and affects
every person in a unique way. When I have  
a panic attack, I feel like I’m going to vomit and 
faint, whereas my friend struggles to breathe and
her heart rate goes through the roof. Panic looks
different for different people.
Despite what you might presume, people with
anxiety are drawn to demanding jobs. Many high
achievers with anxiety choose distraction as a
coping mechanism. Being in a busy routine allows
you to step out of your anxiety cycles for a while.
Claustrophobia goes hand in hand with anxiety. 
The fear of not being able to get out of a room taps 

* ACCORDING TO HEALTH MINISTRIES, WHO

into the notion of not wanting to make a fool of
yourself, or a fear of disgracing yourself and not
being able to escape from the situation.
When dealing with an anxious person, do not
try to take control of the situation and assume
that you can fix it. Always ask someone what they
need first, never assume.
Daily exercise is key to managing anxiety.
It burns off the build-up of cortisol, and the
abundant release of serotonin and dopamine
creates lasting feel-good effects. Stepping outside
in the sun also gives your brain a different
stimulation and breaks the cycle.
People with anxiety gravitate towards each
other. Being able to laugh about it and recount 
the absurd thoughts you have had when anxious
helps to normalise it, making you feel less isolated.

Anxiety For Beginners: A Personal Investigation by

Eleanor Morgan (£14.99, Bluebird Books For Life)

08
16

Members of the ECO migrant
community baptise a child in 

the heart of Tel Aviv





‘I WAS AT THIS DRAG CLUB. IT WAS A PACKED 

nightclub filled with drag queens and there was broken
glass on the floor, but I just thought, “Fuck it, I’d rather
cut my feet on broken glass than walk in these shoes!”’
Alexander Skarsgård is describing his first experience 
of wearing high heels – at The Diary of A Teenage Girl
premiere in San Francisco last year. Skarsgård and other
members of the crew dragged up in tribute to the Castro
neighbourhood, which is home to a large community of
drag queens and where the indie coming-of-age drama 
was filmed. But hours of tottering around in heels and  
a long gold dress took its toll. Does he think every male
celebrity should walk the red carpet in stilettos at least
once to appreciate what their female co-stars have to put
up with? ‘Oh my god,’ he says, ‘every time I get ready 
for an event now, I realise how lucky I am.’ 

Little stunts like this suggest that there’s much more  
to Skarsgård than the grade-A, heart-throb image
cultivated by seven years of playing 1,000-year-old
vampire Eric in HBO’s True Blood. Nevertheless, his latest
role in summer blockbuster The Legend Of Tarzan is likely
to pack out cinemas with a large chunk of the 39-year-
old’s enthusiastic female fan base, even if those expecting
100 minutes of wall-to-wall Skarsgård in a loincloth might
be disappointed. ‘It’s not all, “Me Tarzan, you Jane,”’ he
says. ‘When the script came through, page one was Tarzan
as Lord Greystoke, drinking tea with the prime minister
in a beautiful suit.’ Skarsgård got on like a house on fire
with his co-star Margot Robbie (Jane), even if acting out 

ALEXANDER SKARSGÅRD as Tarzan?

Be still our beating hearts. We talk high

heels and politics with Sweden’s best

export since those Ikea meatballs

Words by LUCY PAVIA  Photograph by KURT ISWARIENKO

one animalistic sex scene with her left him battered  
and bruised. Has he recovered now? ‘Physically, yes…
emotionally no.’ Skarsgård warns that Margot has  
her very own tattoo gun, so I should probably avoid  
a face-to-face interview if I don’t want to come away  
(like one journalist) with a brand new inking. ‘I fell in 
love with her in two minutes flat – she was so charismatic.
There’s no way people won’t feel this [on screen]
chemistry, because it’s real.’

Skarsgård’s off-screen love life is less transparent. He’s
rumoured to be in a relationship with Alexa Chung – the
pair have been photographed several times together – but
don’t hold your breath for any stage-managed red-carpet
outings or Instagram PDAs. Skarsgård doesn’t personally
see the appeal of social media. ‘I’m quite private,’ he  
says. ‘I don’t want people to know too much about me.
When I watch movies or actors on stage or television, it
helps if I don’t know exactly what they had for lunch, or
who they’re hanging out with. But, he qualifies, ‘I have
friends who are actors on social media and they curate it
in a really intelligent, smart way, so…’  

He has never really enjoyed the side dish of scrutiny
that comes with fame. As a child actor in Sweden he threw
in the towel at 13 when his role in a film called The Dog
That Smiled made him an overnight celebrity. ‘I didn’t like
being recognised. Thirteen is a tough age for any kid 
– you’re a teenager, there’s a lot going on in your life
physically and emotionally, and to be in the spotlight at
that time was really, really tough. At least, it was for me.’
He returned to film 12 years later with a cameo in
Zoolander as one of Ben Stiller’s male model housemates
who perishes in a ‘freak gasoline fight accident’. This was
after a period studying at Leeds Metropolitan (now Leeds
Beckett) University. ‘We did the Otley Run, where you  
go for a pint in each pub down the Otley Road in
Headingley,’ he tells me. ‘I wanted the full British
experience, industrial and not tourist-ridden, so I ended
up in Leeds of all places and I got exactly what I wanted!’ 

He has been living in the US for nine years now, but
the darker sides of the current presidential battle have
made him feel proud of his country. ‘I’m very proud 
to be Swedish, particularly now I live in the States 
and see what’s going on with Donald Trump and the
Republican Party. Sweden is more egalitarian. It’s not 
a society where the winner takes all.’ 

He can slip into comfortable anonymity when he goes
back home to south Stockholm, where he grew up the
eldest of four brothers and one little sister (it’s a brave
chap who dares to date Eija Skarsgård). ‘Mum still lives in
the apartment we’ve had since 1980, and my parents are
divorced now but my dad [the actor Stellan Skarsgård]
lives only a block away. When I go back there, every other
person on the street is a Skarsgård.’ Imagine that: a whole
city of Skarsgårds. Team trip to south Stockholm, anyone?
The Legend Of Tarzan is released in the UK on 8 July 

Call 
of the 
wild
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NATALIE EDWARDS, 33, IS SITTING IN A BEAUTIFUL 

co-writing space in Melbourne, Australia. A few years ago
she quit her job as an art director in London to become
an intuitive coach for women. It meant less money, but it
was worth it. ‘You can’t put a price on doing what you
love,’ she says. Natalie is not alone. While millennials may
miss out on the fiscal advantages of their parents, they are
increasingly carving out their own perks. The financial
narrative may be different, but it’s not necessarily worse. 

‘Creativity and innovation are the great millennial
advantages,’ says Stefanie O’Connell, millennial money
expert and author of The Broke And Beautiful Life. ‘We
know how to make the most of the resources we’ve been
given – that’s why we see so many millennials leveraging
the power of the internet as bloggers or with start-ups.’

‘Since the recession, there’s been a huge increase in 
people who are self-employed,’ agrees Hannah Maundrell,
editor in chief at Money.co.uk. ‘This means that instead 
of one 9-to-5 role, many people now have a portfolio of jobs.
The big purchases like a house feel so far out of reach,
millennials go for instant gratification instead.’

And while it may seem incongruous to see those espousing
frugality heading off to Paris on Instagram, it makes sense.
Look closely and you will see that the trip is Airbnb all the
way. Cocktails, meals out and foreign holidays – ironically
the things that their parents, who were homeowners in  
their twenties, couldn’t afford – are now cheaply available.

These treats are prioritised, too. An EventBrite
study found that 78 per cent of millennials 

preferred to spend their money on an 
‘experience’ than an item. It’s why Katie 
McGuinness, 32, decided to go travelling
for three months with her boyfriend. ‘It 
was hard to save beforehand, but we just
kept the trip in mind and that spurred us
on,’ she says. ‘It was about having a life-

changing experience.’
There is no doubt that millennials’ attitude 

to money is a direct reaction to emerging into 
adulthood slap-bang in the middle of a recession. 

The average 22 to 30-year-old’s income is now 8 per cent
lower than it was in 2008, according to the Institute for
Fiscal Studies, and The Office of National Statistics show
that the average under 30-year-old spends nearly a
quarter of their monthly outgoings on rent – more in
London. All of this means that house-buying and retiring
at 60 seems as achievable as a double lottery win. Is it any
surprise, then, that millennials have changed the rules?
For Natalie, her perspective on money has altered. ‘I no
longer view saving as a way to live,’ she says. ‘When I’ve
saved in the past, something has happened which meant
the money gets spent on something else anyway.’

But we shouldn’t ignore the future altogether. Maundrell
recommends taking advantage of government schemes 
such as Help to Buy ISAs and workplace pensions. Beyond
that, #frugality seems to be as good a way as any to play 
the current financial landscape. Paris, anyone?

FORGET JOBS FOR LIFE AND PENSIONS,
MILLENNIALS ARE REWRITING THE
MONEY RULEBOOK, JUGGLING BARGAIN
HUNTING WITH ‘EXPERIENCES’ ABROAD. 
CAROLINE CORCORAN REPORTS

POT-LUCK  
POP-UP

Fancy yourself as a chef?
Sign up to Eatwith.com 

and host a meal in 
your home. Oh, and  

charge whatever
you want.

DOSSIER
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THE SKINT KIDS OF INSTAGRAM
Don’t expect chauffeurs and yacht parties – this lot have based  
their careers on being broke. Here are their top insider hacks

Louise Croft, 26, charity-
shop fashion blogger,  
@louisecroft
‘Whenever you travel, make sure
you take the time to check out 

flea markets and second-hand shops – they’re
a great thrifty way to embrace local fashion and
take a souvenir home that you’ll actually use.’

Jenny Batt, 38, pro thrifter,
@hankandhunt
‘Check your favourite charity
stores at least twice a week.
Shop on a Monday or Tuesday  

to snag the weekend donations and go the
night before a big sale to get all the good stuff
before the mobs descend the next day. That’s
worth paying extra, trust me.’ 

Ashley Rose, 27, interior
designer, @sugarandcloth
 ‘One of my most used craft
supplies is painter’s tape [from
£7]. It’s my secret weapon for 

just about everything from painting perfectly
straight lines to taping backdrops to the wall
without hurting any delicate surfaces.’

Lucy Dodsworth, 37, travel
blogger, @lucydodsworth
‘Join Secretflying.com for a daily
email with flight sales and error
fares. You can bag bargains like 

return flights to Cuba for £219. And airline tax is
lower abroad, so you can save a lot flying from
Paris, Dublin or Amsterdam. Just buy a cheap
flight to one of them first, then go from there.’ 

You’ve had a
windfall (or want
to say ‘screw it’
and spend half
your salary). 
We’ve found the
best investments
for 2016…

STYLE
STOCKS

WINE
Last year, 114 
bottles of 38-year-
old Romanée-
Conti Burgundy 
wine sold for  
£1 million in Hong
Kong – about £9,000 
a bottle. Do your
research on Decanter.
com, Wineinvestment.
com and Winefolly.
com and that trip to
Majestic Wine could
benefit your bank
account. Just don’t
crack open the wrong
bottle over dinner. 

A LEATHER JACKET
Dress it up, dress it
down – there’s very
little that doesn’t work
with a leather jacket.
Plus, they’re one of
those rare items that
actually looks better
with age, so splurge 
now, and in 20 years’
time you’ll still be
wearing it.

CHANEL BAG
The coveted Chanel
bag has never
dropped in price,
rising at an average 
of 15 per cent a year.
After all, if it cost £137
in 1995, just think
how much one will  
be worth in 2026.

CASH IN ON
YOUR DRIVE
Gone are the days 

of just Airbnb-ing your
room – Justpark.com
lets you rent out your

parking space. 

SNAP 
HAPPY 

If you’re an amateur
photographer, try selling 

your pics to photo agencies.
Getty, Shutterstock and Rex

welcome contributors – 
just contact them for  

a quote and get 
snapping.
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THE FRIEND-ER PAY GAP
When you were 23, it was never a
problem – restaurant bills were duly
divided up (‘did you have two glasses
of wine, or one and a half?’), and
everyone was a bit broke – but now
things are different. No surprise then
that experts believe a social pay gap
hits seven years into your career, when
one member of your circle is on their
sixth pay rise, but you’ve crab-stepped
sideways – into your overdraft. 
1. Ask yourself what makes you happy
‘If you chose your career because it
fulfils you creatively, then you need  
to focus on that. There’s nothing
worse than being unhappy or bored 
at work. Remember, statistically, those
in high-income, high-stress professions
are considerably more likely to report
feeling burned out, or want to start
over from scratch in their late thirties.’
2. Put things in perspective
‘If you really don’t want to miss out on
that expensive holiday, work out what
sacrifices you need to make in order 
to afford it. Take a step back and think
about how important it really is. Maybe
it’s time to get over your FOMO? If
you miss one fancy meal out, it’s not
the end of the world. Just have your
friends over to your house for dinner
the next week instead.’

THE COUPLES PAY GAP
You’ve been with your partner 
for 12 years, own a flat, dog 
and KitchenAid (in duck 
egg blue), but you can’t 
help your aversion  
to weddings. Then 
your sister meets  
a man, ties the 
knot three 
months later 
and suddenly,  
just because she’s 
married, gets a 
£200 a year tax 

break from the 
government. Yes, 
being married will 
leave you better  
off tax-wise, but 
singletons do worst 
of all. Research 
reveals singles spend 
£250,000 more than 
couples over the course of
their lives, from surcharges 
for holidays to footing the bill 
for their rent/mortgage alone.
1. Home alone?
‘If you’re single and can’t afford  
to live on your own but don’t want
housemates, check out co-living spaces
– like student halls for grown-ups – or
look for a place with people who work
different hours to you. 
2. Singles holiday
If you’re travelling alone, check out solo
travel sites, such as Friendshiptravel.
com, Justyou.co.uk, Onetraveller.co.uk
and Solosholidays.co.uk.

THE PARENTAL PAY GAP
Your colleague earns the same as you,
you spend the same amount in Pret 

It’s not all about gender. We asked financial guru  
Karyn Fleeting from Miss-thrifty.co.uk how to  
navigate three more monetary minefields

THE PAY GAPS YOU
WEREN’T EXPECTING

every day, and last month you even
bought the same outfit. Then you
both asked your parents for help
with a house deposit – hers could
assist and yours couldn’t, leaving you
in the 80 per cent of under 35-year-
olds who can’t get on the property
ladder at all – and her in the 25 per 

cent of those who can, but 
only with outside help.

1. Be willing to compromise
‘If buying a house is
really the only thing 
that will make you
happy, work out
what you’re willing
to compromise on.  
If you live in London,

could you move to 
Manchester or Glasgow? 

If you’re looking for  
a two-bed pad, could you 

squeeze your stuff into a one-bed? 
If you need to save up, what could
you change about your lifestyle to
reduce your outgoings and make
some extra cash?’ 
2. Get over your frustration 
‘Take a second to appreciate the 
fact that you have parents – and
remember everything they’ve done
for you over your lifetime. Then
focus on the benefits of renting. By
using sites such as Openrent.com,
you can find a private landlord 
and negotiate a long-term tenancy
agreement, or make a deal where
you can decorate and have pets. 
Plus, if you find a new job, or want 
to move abroad, you don’t ever 
have to feel tied down.’ Q

REVIEW TIME
It’s as easy as it sounds 
– you get paid to review
music. Slicethepie.com

needs people to listen to
unsigned bands and artists
to give feedback, and you
can make more money by

referring your friends. 

PETROL  
RATES

Own a car but hardly 
use it? EasyCar Club  

is the UK’s largest 
peer-to-peer vehicle rental

marketplace, allowing 
you to rent your car to
nearby drivers in need 

of a road trip. 
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every day wondering if it is my last; if I
will be attacked on the street for being
gay and campaigning for gay equality. 

I learned to disguise my sexuality by
dating boys to stop the rumours. I was
torn between being the Jamaican
Christian daughter who loves God and
her family, and the lesbian girl I was
inside. When I was 15, and the mother
of someone I had been secretly seeing
found out about us, I was forced to go
to Christian counselling, because both
our families thought I was mentally
unwell. My mum and dad’s parenting
was analysed as if they had done
something wrong to make me gay. 
I was told to date boys and try to be
straight. My father was sympathetic,
but he and my mother hoped that God
would ‘cure’ my illness. 

I had been chatting to a woman on
social media for a few months when she
finally suggested we meet. She seemed
friendly, inviting me to her house, but

WHEN I WAS TAKEN TO THE 

line-up room by a policewoman to
identify my attacker, I told her I needed
a minute to compose myself. I was
shaking violently and my chest was so
heavy that it felt like a weight was
pressed against it. How would 
I identify a man who was wearing a
bandana and a beanie cap, which
covered most of his face when he was
raping me? I was terrified of coming
face to face with his cold, dark eyes
again. And, for a fleeting moment, as
the door opened, I looked down the
corridor and planned my escape. 

I was raped seven years ago, aged
19, after being lured off a lesbian chat
room by a girl who acted as a honey
trap. There are few, if any places for
LGBT people to meet or socialise in
Jamaica, which is a deeply homophobic
country. Social media is the only way,
and even then everyone uses monikers
to protect themselves from reprisals. 

This is the Jamaica tourists don’t see
– where popular culture and institutions
are imbued with the messages of the
fundamentalist Christian movement,
and one of 79 countries in the world
where homosexuality is still prohibited.
In Jamaica, raping a lesbian is seen 
as ‘corrective rape’, inferring that it 
is a cure, which might ‘turn’ them
straight. People may be shocked to hear
that here, even parents have been
known to hire men to rape their
daughters to ‘cure’ them. 

As the daughter of a church elder, I
learned very early on in my life that girls
liking girls was a sin. Old colonial laws
prohibiting homosexuality still exist
here. Everything from music culture
to Bible classes drip-feed messages that
being LGBT is an abomination. 

I lived most of my teenage years in
hiding, fearful that if I ever came out,
Daddy would make me leave home or
someone would kill me. I still wake up 

Angeline Jackson suffered a horrific sexual attack in her home country 

of Jamaica, where ‘corrective rape’ for homosexuality is widespread.  

Here she explains why instead of silencing her, it spurred her into action,

leading her to become a gay rights activist praised by Obama  

Interview by  SUSAN MCCLELLAND

‘I was raped to “cure” me  
of being a lesbian’

Angeline at the end of

Jamaica’s first Walk 

of Tolerance, where 

she risked her life by 

revealing her identity

79MARIECLAIRE.CO.UK

FIRST PERSON



I asked an old friend to come with me
just to be safe. I wish I’d known that day
how much danger I was actually in. 

When I arrived at the agreed
meeting place near her home, the
woman didn’t show. Instead, there was
a man, who said he was her brother and
told me he would take us to her house.
It was when he suggested taking a short
cut through a park that I panicked. 

Suddenly, we were approached by
another man wearing a bandana and
beanie cap, who had a gun. He blocked
our path, and when we begged him to
let us go, he held the gun to the back of
my neck and marched us to a secluded
area. There, he violently forced us to
perform oral sex on him and the other
man, before ejaculating on us. At one
point, he paused to ask if I was Christian.
‘Yes,’ I answered. ‘Then pray for me,’
he said smiling, as both men grabbed
my friend and vaginally raped her in
front of me. I was screaming and
shaking, but they wouldn’t stop.  

Afterwards, the guy with the bandana
robbed us and left us to find our own
way out of the bush and home. I flagged
down a bus and begged the driver,
telling him we had been mugged. But
from the look on his face, I’m sure he
could tell that more had gone on. 

Following the rape, my friend was
deeply ashamed. She said she was never
going to tell anyone what had happened
and not to name her if I reported it. She
shut down emotionally. Her fear of
reporting it was typical – most rapists
are never caught because women prefer
silence. According to the Caribbean
Vulnerable Communities Coalition, 40
per cent of Jamaicans say that their first
sexual experience is forced, and an
Amnesty International report says that
70 per cent of rape victims in Jamaica
are under 14. I will never get over the
guilt of asking my friend to come with
me that day and what happened to her. 

Reporting the incident was a big step
for me. My parents were very upset.
Both saw the rape as a crime that
needed to be punished, regardless of
my sexuality. But the authorities were
not quite so supportive. When I took
the police back to the scene of the
crime, a policeman referred to me as a
sodomite. A female officer suggested 

courses to reconcile my belief in God
with my homosexuality. Over time, I
discovered that the only thing wrong
is that my country made me ashamed
of who I am. And that’s when I
decided to come out, not just to my
family, but also to my country. 

At Jamaica’s first Walk for Tolerance,
in spring 2010, I took off the surgical
mask that my fellow LGBT marchers
were wearing to disguise their identities,
and wrapped myself in a big rainbow
flag. Cameras flashed and that was it 
– I was out; to my family, friends, the
world. There was no turning back.

Since then, I’ve become an activist
and public speaker on LGBT issues.
Jamaica urgently needs a shelter for
LGBT youth, as many of the street kids
are gay, transgender or lesbian, having
been cast out of their homes. I’ve co-
founded a non-profit group, Quality of
Citizenship Jamaica, where lesbian girls
and women can find the resources to
deal with trauma they have faced. 

My parents and I remain close. They
know about my sexuality, but choose
not to discuss it. They still love me, but
that’s just our way of dealing with it,
and that’s fine. When I feel down and
have no more fight left, I remember
Barack Obama’s words. In 2015, he
gave an address at the University of the
West Indies during a visit. At that
address, he singled me out and asked
me to stand up. He said, ‘As a lesbian,
justice and society weren’t always on
her side. But instead of remaining
silent, she chose to speak out and
started her own organisation to
advocate for women like her.’ My legs
began to shake, but I felt my heart lift.
‘She became a global activist,’ he
continued. ‘More than anything, she
cares about her Jamaica and making it
a place where everybody, no matter
their colour, class or sexual orientation,
can live in equality and opportunity.
That’s the power of one person and
what they can do.’ 

Those words will stay with me always.
I won’t say it has been easy to speak 
out. I will say, though, that I couldn’t
have lived my life any other way. 
To support Angeline Jackson’s organisation
and other women like her, visit The Quality 
of Citizenship Jamaica at qcjm.org. Q

that if I had been a good Christian girl,
dating boys, this wouldn’t have
happened to me. ‘Why don’t you leave
this lifestyle and return to the church?’
she said. ‘What do you expect?’ 

The day I entered the line-up room
at the police station, all these negative,
deeply ingrained messages ran
through my head. But I felt a duty to
all the other women out there who
had experienced rape, too. I knew that
those who rape lesbians, beat up gay
men and transgenders, throw acid on
them and kill them were the real sinners,
not me. I had to speak up, but I also
knew I risked becoming a target forever. 

The ID room was dark, and I could
smell disinfectant and body odour as 
I walked in front of the men, willing my
legs to stay strong. I was shaking and
feverish with nerves. But I knew as soon
as I saw them, they were the right men.
It was their eyes – deep-set and shifty. 
I asked the policeman in the room to
tell each man to say, ‘Pussyhole, go over
there’. These were the disgusting words
they uttered during our ordeal. Images
flashed back of my assault and, once
again, I felt the rapist’s hands all over
me. He was cold, inhuman. ‘That’s
him,’ I told the officer, and walked out.
I later discovered he had raped more
than 100 girls and women. 

My attacker got 27 years in prison –
two years for sexually assaulting me, the
rest for multiple convictions involving
robbery and possession of a firearm.
I’ve had counselling to deal with what
happened, but flashbacks, insomnia and
anxiety about being in public are now
part of my life. My rapist’s sentence was
recently overturned after he appealed
and he is now out of prison. The police
never apprehended the girl who lured
me off the chat room, or prosecuted her
so-called brother who took part in the
rape itself. When I think of this, I feel
overwhelmingly sad – and scared. 

But there have also been so many
positives. I did law and Bible study 
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‘A female officer

suggested that had

I been a good

Christian girl, dating 

boys, this wouldn’t

have happened’





Musical virtuoso, fashion icon, international sex symbol…
Prince Rogers Nelson was no ordinary pop star.  
We celebrate the life of a true legend
Words by MICHELLE DAVIES

PRINCE
LIFE STORIES
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released in April 1978 and achieved
modest sales. By his third, 1980’s Dirty
Mind, his reputation as pop’s new
libertine was assured: it included songs
about oral sex and incest. He exploited
his raw sexuality for all it was worth,
wooing audiences with his come-to-
bed sideways glance and sly, half-smile.

His relentless musical output was
matched only by his potent sex drive.
Prince seemed to collect beautiful
girlfriends the way other musicians
collected guitars, counting Kim
Basinger, Madonna, Apollonia Kotero
(his co-star in Purple Rain) and actress
Carmen Electra among the many. His
most memorable lovers included
Vanity (real name Denise Matthews), his
protégée in the 80s girl band Vanity 6,
plus collaborators Sheila E and The
Bangles’ Susanna Hoffs (he wrote their
hit Manic Monday). Years after his affair
with Madonna, he played guitar
uncredited on Like A Prayer. He was
also briefly engaged to his backing
musician Susannah Melvoin, said to 

CLOCKWISE FROM FAR
LEFT Photographed in 2004;
with his family, including his
father John (standing next  
to Prince); his 1981 Dirty
Mind tour; 1984’s iconic
Purple Rain

ON 21 JULY 1969, 10-YEAR-OLD 

Denis O’Leary was at his best friend
Prince Rogers Nelson’s house watching
Neil Armstrong become the first man
to walk on the moon. Afterwards, the
awestruck boys ran outside to play. 
‘We took turns jumping off a box and
pretending we were Neil Armstrong,’
O’Leary tells Marie Claire. ‘Roger was a
real extrovert with close friends but
very quiet and shy around others.’
Those opposing sides as a child would
come to define Prince as an adult – the
unfathomable virtuoso. 

Until his unexpected death in April
at the age of 57, Prince was one of 
the most prolific recording artists 
of all time, producing 39 studio albums
and releasing more than 100 singles
across four decades, selling more than
100 million records worldwide. 

Known to most as Roger (his mother
called him Skipper), he was born Prince
Rogers Nelson on 7 June 1958 at Mount
Sinai Hospital in Minneapolis. A career
in music seemed inevitable: Prince was
the stage name of his father, John L
Nelson, who had a band called the
Prince Rogers Trio (after which Prince
was named), and his mother Mattie
Della Shaw was a jazz singer.

But for even his closest family and
friends, there was no sign he’d go on to
become a globally famous superstar.
‘We only ever talked about being
athletes when we grew up,’ O’Leary
says. ‘He tried to teach me some notes
on the guitar but he was still learning
the chords himself, so it wasn’t great.’

As he approached his teens, Prince’s
interest in music became an obsession. 

He taught himself the piano, guitar
and drums, rehearsing for hours at a
time. Music was a passion matched only
by sex, which he discovered around
the same time – he was 12 when his
dad first caught him in bed with a girl.

Sex and music would prove a potent
combination for the diminutive star
(he was 5ft 1in). Forming a band called
Grand Central, he was a pioneer of
what was known as the ‘Minneapolis
sound’ – Rolling Stone described it as 
‘a hybrid of rock, pop and funk, with
blatantly sexual lyrics’. 

At only 17, he signed a solo contract
with Warner Bros and promptly
stunned label bosses by insisting he
produce his albums himself and play
every instrument on them. Yet for all
his bullishness, Prince remained shy. 
‘When anybody came into the studio
while he was singing, he wanted me to
turn the light off because he didn’t
want anybody to look at him,’ recalls
producer David Z.

Prince’s debut album For You was 
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be his inspiration for Nothing Compares 
2 U, the song that was a hit for Sinead
O’Connor in 1990. 

Two more platinum-selling albums
followed: 1981’s Controversy, featuring
songs that teased fans about his
sexuality, and a year later, 1999. Then,
in 1984, he released Purple Rain. The
album soundtracked a film of the same
name in which Prince made his acting
debut as a singer trying to make it 
big. His elfin, androgynous features
translated well to screen, propelling
the movie to number one at the box
office, while the album, featuring the
hits When Doves Cry and Let’s Go Crazy,
sold 22 million copies worldwide 
and won Best Original Song Score at
the 1985 Oscars.

But with global success came intense
scrutiny. Tipper Gore, wife of then
senator Al Gore, denounced Prince 
for the Purple Rain track Darling 
Nikki, which was about a young girl
masturbating in a hotel lobby. Her
outcry led to the introduction of the
Parental Advisory label being stickered
on to albums containing explicit lyrics.

In 1985, Prince was also criticised
for refusing to join Michael Jackson
and a host of stars to record the USA
For Africa single We Are The World –
their answer to Band Aid’s Do They
Know It’s Christmas? He was branded
arrogant beyond reproach, despite
explaining that, due to his shyness, 
‘I would probably have clammed up 

with so many great people in the room.’ 
But you can see why some struggled

to believe Prince was shy – his 
on-stage performances were, after all, 
a masterclass in exhibitionism. And
then his image was battered even
further when an exposé in the National
Enquirer by his former bodyguard, Chuck 
‘Big Chick’ Huntsberry, painted him 
as a freakish ‘insomniac workaholic’
who lived like a hermit. 

As the bad press mounted and 
his next album, Around The World In 
A Day, struggled to set the charts alight,
Prince quit touring and retreated to
Minneapolis, where he spent around
$10 million (about £6.8 million) building
a studio complex and home he named
Paisley Park. For a time, his reputation
as a recluse kept even his friends at bay.
‘Sometimes it gets lonely here,’ he said
in one interview. ‘I wish more of my
friends would come by. A lot of the time
they think I don’t want to be bothered.’

The self-imposed break saw a return
to form with the 1987 release of Sign O’
The Times, featuring the Sheena Easton
duet U Got The Look, and Lovesexy in
1988. The soundtrack to Tim Burton’s
Batman followed. It would catapult him
back into the public eye, and see Prince
embark on a relationship with the film’s
star, Kim Basinger. She quit Hollywood
to move to Paisley Park and the pair
provoked outrage when it was reported
that the vocals she had provided for 
his EP The Scandalous Sex Suite were 

CLOCKWISE FROM TOP LEFT
With ex-girlfriend Kim Basinger, who  
left Hollywood and moved to Minneapolis
to be with him in 1989; dancer Mayte 
Garcia was Prince’s first wife;  he married
second wife Manuela Testolini in 2001

recorded while they had sex. (When
asked about the song last year, Basinger
said, ‘I don’t really have boundaries,
so I enjoyed that time of my life.’) The
relationship ended after a year and in
the biography Prince: Chaos, Disorder
And Revolution, author Jason Draper
said it was rumoured that Basinger’s
family were so concerned about
Prince’s ‘hypnotic’ influence over her
they ‘had to kidnap her from Paisley
Park’ while he was out of town.

Prince’s next serious relationship
resulted in marriage and coincided
with the most tempestuous period of
his career. Disenchanted with the way
Warner Bros was releasing his music,
in September 1993 Prince provoked
ridicule when, in protest, he changed
his name to an unpronounceable
symbol and began releasing songs
independently, including The Most
Beautiful Girl In The World. He did
return to Warner Bros in 1996 but
waited another three years to revert
back to calling himself Prince – as much
to annoy his critics as anything else.

On Valentine’s Day 1996, the then
37-year-old married 22-year-old Mayte
Garcia, a former belly dancer who had
first met Prince when she was 16. Two
months later she was pregnant, but the
couple were devastated when their
son, Boy Gregory, was born with a rare
skull defect called Pfeiffer syndrome
and died a week later. In a bizarre
move, Prince and Mayte appeared on
The Oprah Winfrey Show days after his
death to pretend the baby was fine
(rumours had begun to circulate that
something was wrong). ‘It’s all good –
never mind what you hear,’ he said.
Mayte believed the interview was
Prince’s way of processing his son’s
death. ‘We had to show people that we
were strong, that we had faith, and
that we would try again,’ she said.

Six months later, Prince opened up
to British journalist Susie Boone about
how traumatic that time had been, and
how he was trying to remain optimistic.
‘Contrary to what has been said about
me, I feel very positive,’ he told her. 
‘I feel God has a plan.’ Boone says she
remembers being taken aback when 

84 MARIECLAIRE.CO.UK



the intensely private star addressed the
subject. ‘I’d heard stories about him
being evasive and difficult in interviews,
so his warmth and humour were a big
surprise,’ she tells Marie Claire. ‘That
was a side of him we didn’t really see.
He wanted tell the world “I’m happy.”’

The ordeal of losing their son led to
Prince and Mayte divorcing in 1998.
She claimed  in an interview afterwards
that they never really got over the loss
of their two children (their second
attempt ended in miscarriage, which
left the pair distraught). 

In 2001, then 43 and having become
a Jehovah’s Witness, Prince married
charity worker Manuela Testolini and
seemed happy. But she filed for divorce
five years later, with Prince claiming 
it was not what he wanted but that he
was resigning himself to the split. She
went on to marry and have a child with
Halle Berry’s ex-husband Eric Benét.
Prince remained childless. 

Throughout the noughties, Prince
continued to record music, but his
albums failed to replicate his earlier
success. In fans’ eyes, it didn’t matter:
from his 2004 Grammys appearance
with Beyoncé, where they performed 
a medley of his songs including Purple
Rain, to the Hit And Run gigs that
electrified London in 2014, Prince’s
performances never waned. Nor did his
cultural impact. In 2010 he was named
one of Time’s 100 Most Influential
People In The World and was also
inducted into the American music
industry’s Hall Of Fame. He remained 

Underwear  
as outerwear

Long before Madonna
was wearing her

conical bra as a top,
Prince was appearing 
on stage in his pants
and very little else.

Statement trousers
Prince liked to wear 

his trousers very high,
presumably to show 

off his tiny waist 
(unconfirmed rumours

say he had two  
ribs removed).

The colour purple
Designers including 
Jean-Paul Gaultier
flooded the catwalk

with purple after 
the release of 

Prince’s iconic Purple
Rain in 1985. 

Frilly blouses
Inspired by the New
Romantics (he was a

massive Kraftwerk and
Gary Numan fan), 
Prince took frilly 

shirts mainstream 
across the pond.

Statement
accessories

From hats to lanyard
crucifixes and layered

chains to cocktail 
rings, Prince made 

it OK for men to 
wear jewellery.

Colour blocking
Prince rocked a colour
block as regally as the
Queen. Think top-to-
toe yellow on the red

carpet and a turquoise
suit for his performance

at the Superbowl. 

PRINCE: U GOT THE LOOK

FROM ABOVE LEFT
Performing at the 2004 Grammys with
Beyoncé; in the same year, he owned the stage
at the Rock And Roll Hall Of Fame concert

an enigma on a personal level, however,
still choosing Minneapolis over the
bright lights of LA or New York. 

It’s because he spent so much time
out of sight that his death on 21 April
was all the more shocking. Tributes
poured in from across the world, with
some of the biggest names in music
from Lady Gaga to Rihanna crediting
Prince with inspiring their careers.
Justin Timberlake went even further.
‘It would be silly to say that he has
inspired our music,’ said Timberlake.
‘It’s beyond that. He’s somewhere
within every song I’ve ever written.’

Prince was found dead at Paisley
Park and it has been reported – but not
substantiated – that he was suffering
from AIDS and overdosed after
becoming reliant on illegally obtained
painkillers to alleviate his symptoms. 

While his estate – worth an estimated
$800 million (about £553 million) – is
likely to be shared between his sister
Tyka and his five half-siblings from his
father’s second marriage, it’s not known
what will happen to the thousands of
recordings Prince kept hidden in a
room at Paisley Park known as the
‘vault’. According to reports, there is
enough material to release an album
once a year for the next century. ‘He
could put out music for the next
generation and it would still be
relevant,’ says composer Brent Fischer,
who worked with Prince for 30 years.
‘It would certainly confirm his legacy
for ages to come.’ 
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Start the new fashion term by kitting your children  

out in kooky cool looks that nod to the 70s 
Photographs by MARK SHEARWOOD  Styled by RACHEL CAULFIELD
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This page, from top left:
Laila wears wool sweater, 
£69, Kenzo; cotton shirt, £55,
Pepe Jeans Kids; leather
miniskirt (just seen), about
£100, Simonetta; beaded
brocade headband, from a
selection, Dolce & Gabbana;
Finlay wears embroidered
denim jacket, £1,000, Gucci
at Harrods; cotton T-shirt, 
£23, Diesel; cotton and 
silk-mix trousers (just seen),
from a selection, Burberry
Children; Chloe wears silk
chiffon blouse, leather belt
and silk headband, all from 
a selection, Dolce &
Gabbana; velvet culottes, 
£60, Pepe Jeans Kids

Opposite page and left:
Chloe wears embroidered
nylon and shearling coat, 
£955, Gucci at Harrods;
polyester-mix and cotton
lace dress, £39.99, H&M;
glasses, stylist’s own; Finlay
wears silk shirt and trousers,
both from a selection, Dolce
& Gabbana

Previous page: polyester
dress, £94, Karl Lagerfeld 
at Childrensalon.com;
synthetic shoes, £24, Clarks;
tights, from a selection, Falke
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This page: silk shirt,
from a selection,
Dolce & Gabbana;
embroidered denim
jeans, £65, Guess
Kids; leather shoes,
£70, Young Soles  
at Schuh; silk
headband, from  
a selection, Rokit 

Opposite page: 
Tilly (right) wears
polyester-mix and
cotton lace dress, 
£39.99, H&M; 
Laila (far right) 
wears polyester-mix 
dress, from £22,
Next; glitter and
embroidered silk 
tulle dress (worn
underneath),  
£565, Gucci
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Right: polyester
jacket, from £26,
Next; cotton
sweatshirt, £85,
Stone Island
Junior; wool
trousers, from  
a selection, Dolce
& Gabbana

Below: Finlay (left)
wears embroidered
denim jacket, 
£1,000, Gucci at
Harrods; cotton 
T-shirt, £23, Diesel;
cotton and silk-mix
trousers, from a
selection, Burberry
Children; Stanley
wears cotton 
T-shirt, about £84,
Roberto Cavalli
Kids; cotton-knit
sweater, from  
£57, and wool
trousers, from 
£53, both Il Gufo 



No.1 for sensitive skin*

Proven Skin Kindness
*Based on AC Nielsen, MAT, 31st Jan 2016
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Above, from left: Chloe wears
cotton and silk-mix jacket,
from a selection, Burberry
Children; PVC skirt, £61,
Une Fille at House of Fraser;
cotton-mix shoes, £55, Mini
Miss KG; embellished silk
headband, from a selection,
Dolce & Gabbana; Tilly wears
wool and shearling coat 
£1,000, Dior; polyester-mix
sweater and dress (sold as  
a set), £20, River Island;
leather and mother-of-pearl
button detail boots, £285,
Gucci at Harrods
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Cotton-velvet 
mix dress with
embroidered
collar and cuffs,
£440, Gucci;
patent leather
shoes, from a
selection, Dolce
& Gabbana;
tights, from a
selection, Falke 

Hair and make-up
by Isabelle Bertrand
at Caren. Art
direction by Siân
Parry. Models:
Stanley Russell-
Johnson, Finley
Tavendale, Tilly
Chapman and Laila
Naim all at Bruce
and Brown 
London Kids; 
Chloe Kelsall at 
Kids London.
Button-back  
chair, Made.com;
retro round  
chair, vintage
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Think AW16’s must-have 

pieces, in cute mini sizes

BABY CHINOS
Smarten up their sartorial
style with bright trousers.

ANIMAL 
MAGIC

Predatory prints reign
this season. Nod to the
trend with a funky bag.

HIGH-TOP 
HEROES

Dress from the feet up 
with fancy footwear. 

IN THE 
JEANS
Denim is the ultimate
wardrobe staple. Opt
for a great print or patch
detail for an AW16 spin.

ROCK STAR 
They’re never too small 
to look a million dollars.
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KHAKI KID
The khaki jacket is a 

big hit with celeb kids. 
Try Lindex for a collection 

with star status.

PATENTLY COOL
Patent is a key trend. Let your

little one shine in dark red.

CHILDREN’S
LINES
Contrasting 
stripes are 
always a winner.

Jacket,
£24.99,
Lindex

Bag, £74.95, Little Marc
Jacobs at Harrods.com

Shoes, £50,
Lelli Kelly  
at Schuh 

Kids 

Shoes,
£41.99, 
Primigi

DA BOMB 
In need of a jacket update? We
love the latest hero bombers. 

Dress, £76, Stella
McCartney Kids

Dungarees,
£29.50, 
Boden

Top, £65, Tartine 
et Chocolat

PINK
PANTHER

Layer cute dungarees
over a plain or detailed
top for an adorable look.

Shirt, £40,
Timberland at
House of Fraser

Trousers, 
£79.95,
Hugo 
Boss at
Harrods.com

Jacket, 
£75,Tommy
Hilfiger Kids

Scarf,  
£60, Armani

Junior

TOT TO DOT
Clash polka dots with bright
colours for maximum impact.

RROCKKKKKKKKSSSSSSSSSSTTTTTTTTTAAAAAAAAAR

Hair clip, from a selection,  
Dolce & Gabbana
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To any parent of young children, my
usual morning routine might sound
painfully familiar: wake to the noise of
shouting, glance at the clock to see it’s
not yet 5.30am and groan before
reluctantly heaving myself from my bed.

But within moments, the mental
egg-timer flips in my head, marking
the beginning of another day. Before
I’ve even reached the stairs, my mind
is on red alert: did I reply to that
midnight email? What time is my
meeting? Do we have milk? What the
hell is that weird smell? Individually,
each thing is small and manageable, 
but thrown together, tripping over
one another, the effect is blinding. By
the time I reach my children’s room,
ready to change the first of an endless
stream of nappies and answer 97
questions involving the anatomy of
dinosaurs, I’m ready to keel over. And
it’s not even 6am yet.

Between the tirade of commands 
I hurtle at my children in a frenzied
bid to get them all clothed, (breast)fed
and clean in time for the school run, 
I hear my husband humming along to
Morrissey in the bedroom. A couple
of  minutes later, as I desperately
throw all our worldly belongings on
to the buggy, having dressed and 
fed all three children – and myself –
he casually pops his head out the
doorway, languidly pointing at his
legs: ‘Are these trousers OK for a
meeting, babe?’

The pressure to juggle careers and
raise children has left a generation of
women exhausted. Soaring levels 
of anxiety among female employees
in the UK are particularly acute for 

‘My week as a
mindful mama’
Juggling a business with parenting is enough to test anyone’s sanity. So  

what happened when we asked one mum to swap Merlot for mindfulness?

Charlotte Philby, 33, is the founder

and editor of Motherland.net, ‘for

women who happen to be mums’.

She lives in London with her

husband and kids Rosabel, five, Jesse,

two, and Xander, seven months

we’ve spent our twenties slogging our
guts out to build, only to find that as
one of the office mothers, we’re still
drawing raised eyebrows for being the
first to leave each day.

This is not to mention the fact that
women’s careers tend to drop off
between the ages of 28 and 40 in what
is delightfully coined the ‘danger

those in their thirties and forties, who
are, according to the Health and
Safety Executive, 70 per cent more
likely to suffer work stress than our
male colleagues. Is it any wonder?
After all, let’s consider what we’re up
against: the crippling cost of childcare
and property, hours spent commuting
as we attempt to hold on to the careers 

1 Don’t work when you’re with the kids. 
2 Give your children your full attention
when they talk to you.
3 Don’t rush them – try to experience 
the world at their pace. 

4 Be present in the moment.
5 Meditate every day. 
6 Be grateful for what you have, 
rather than chasing the next thing. 
7 Accept what you cannot change.

MINDFUL MOTHERHOOD: A 7-POINT GUIDE

A 5am wake-up 
call means two
tantrums and three
nappy changes  
all before 8am
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zone’, when the gender pay gap starts
to widen. Up until the age of 29, 
the split of men and women in the top
10 per cent of earners is pretty equal,
but between the ages of 30 and 44 this
drops significantly to 28 per cent of
women versus 72 per cent of men, 
as so many of us continue to confuse
the empowering possibility of ‘having
it all’ with the duty of having to 
do everything perfectly all the time.
Strangely, this is an affliction even the
most hands-on working dads I know
don’t seem to suffer from at all. 

 Reality check 

When I left my job as a writer and
editor on a national newspaper to
launch my own online magazine  in
2014, I did so believing that as my
own boss, I would become master of 
my own time and destiny, and a much
more relaxed, more present parent 
as a consequence. Yeah, right. Instead,
like many of my friends, I spend 
97 per cent of my waking hours
scrolling through emails on my phone
while maniacally bouncing the baby
on one knee, delousing the toddler
and helping the five-year-old with her
homework. And I still go to bed with
200 things left on my to-do list.  

‘Have you ever thought of trying
mindfulness – the art of being present
in the moment?’ asks my friend Alicia
Kirby, a branding consultant who, like
countless mums I know, swears by the
popular meditation app Headspace,
which she listens to for ten minutes
each morning. I’m more of a fan of
the ‘rant it out with a girlfriend over
a bottle of Merlot’ type of therapy,
but I’m willing to give it a go. After
all, I do want to be a happier, more
fulfilled mother, as well as one who is
less prone to spontaneously bursting
into tears or outbursts of anger.

Mindfulness is currently a £7.5
billion industry. It’s been a buzzword
for five years now with many tired-
out execs crediting meditation with
refocusing their careers. While
scrolling through the 5,186 titles on
the theme on Amazon, my eye falls
on a passage from Charles Duhigg’s
book Smarter Faster Better about the
dangers of ‘automation’: the negative
shortcuts like predictive text which
help us reduce the attention we 
give to any single task, encouraging 

‘I have reservations about whether  

I can genuinely schedule mindfulness 

into my already overburdened life’

 Practise, practise,

 practise 

‘Initially you feel like it’s a waste
of time to meditate. But when you
stick at it, it weirdly makes you more
efficient and focused,’ explains my
friend Alicia the following day, when
I express reservations about whether
I can genuinely schedule mindfulness
into my already overburdened life.
I’m finding myself begrudging the
time I have to sacrifice in order to
mentally scan my body in ‘a posture
that is dignified’ before breakfast,
when I could be clearing the 20 new
emails in my inbox, doing an online
shop or addressing the mountain 
of unwashed clothes. Then there are
the logistics of trying to find a corner
of solace in which to meditate (aside
from my usual hideout – the loo!) in
which to channel my Zen in a house
brimming with people. 

Ruth Whippman, mother and
author of The Pursuit Of Happiness And 
Why It’s Making Us Anxious, agrees.
‘The pressure to be constantly focused 
on the present moment without ever
switching off can actually become just
another thing for mothers to feel guilty
about,’ she says. 

I discover the practice of fully
‘being’ with my children when I’m
with them is a minefield. Rather than
blowing raspberries at the baby while
he happily pulls apart my desk, as
usual, I find myself freaking out

us to do too many things at once 
(none of them well).

Circling the neighbourhood a few
minutes later on foot with my baby in
my arms, I find myself trying to push
back the mental expletives aimed at my
husband who appears to have parked
our car in another borough again. With
the words I’ve just read fresh in my mind,
I attempt to simultaneously focus my full
and undivided attention on the baby,
who returns my weirdly fixed grin with
an increasingly purple gaze as he expels
a poo that’s so explosive it covers him 
completely head to toe. ‘I’m making my
baby clean again,’ I repeat, ad-libbing, 
after finding my car, then changing his
nappy on the front seat while fielding
a call from the toddler’s nursery, who
want to confirm whether we’d like to
start potty-training. 

Later, having stopped briefly to
collect my daughter from school, 
I attempt to engage with her instant
tirade of questions about the origins
of sweetcorn without yelling at her to
‘Keep moving!’ until my concentration
is broken by a teacher who reminds
me that I still haven’t signed up to
their new intranet. This means I’m
woefully ill-informed about everything
from this term’s swimming timetable
to ‘dress as a letter day’. Mindfully, 
I quickly duck past the parent whose 
party invitation I have lost, making a
mental note to ask her for her details
tomorrow, when I’m fully focused on
remembering to ask her – and when
I’m not double-parked. 

Millennial parents are under
pressure to be ‘perfect’ at
everything, but you can’t 
‘troubleshoot’ a child
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‘I’m beginning to enjoy the sensation of my

body relaxing, then I’m interrupted by the

need to grab a towel as my boobs lactate’

about the best way to pass time
meaningfully with a seven-month-
old, until I find myself questioning
everything we do together, and why.

It also means I spend hours in 
the evening catching up on work. It’s
nearly midnight by the time I fish out
my meditation CD, which promises
to be ‘as effective as antidepressants,
with none of the downsides’. What
I really want to do is spend a few
minutes scrolling through Instagram
while my brain turns to mush. 

Instead, I slip into the living room
and press play on the laptop before
spending several minutes splayed on
my back on the floor feeling slightly
uncomfortable. Finally, I begin to
relax as I focus on all the things I’m
grateful for, rather than the all-
consuming question of whether or not
we should move to the country to save
the kids from lung disease. I realise
I’m beginning to actually enjoy the
sensation of my body relaxing until
I’m suddenly interrupted by the
sudden need to grab a towel as my
dutifully relaxed boobs start to lactate.
Moment shattered.

The perfection trap 

‘Just stop trying to be perfect!’ says
my mother, who is putting the world
to rights with a friend over a midday
glass of wine. I arrive at her house in
tears two days into my new regime,
wailing, ‘It’s just too muuuch!’ (which 

admittedly has become something of
a regular in the past few months). 

I’m exhausted from having to leave
the house almost an hour earlier each
morning so I can properly interact
with my children on the school run
without rushing them. One of them
wanted to scoot backwards while the
other insisted on pushing the baby in
the buggy across several busy roads.
‘It’s just not my thing,’ I sigh. ‘I’m too
bossy, and too weak.’ My mum’s friend
nods, sympathetically: ‘I had three
under five. I know just how you feel
darling, it’s terribly hard’. ‘How did
you cope?’ I ask. ‘A nanny and Prozac.’
I’m pretty sure she’s not joking.
Perhaps that really is the crux of it:
you do what you have to do to survive. 

 Epiphany time 

Five days into mindful mothering, I’ve
had a bit of an epiphany. The problem
with mindfulness is that it’s all about
looking inside you for the solution:
introspection. Whereas the moments
that are truly joy-bringing, genuinely
life-affirming – the moments I think of
when I’m remembering what makes
me feel grateful – are those spent with
my friends, my kids and my husband.
The five minutes gossiping with other
mums at the school gate, or nattering
on the phone as I attempt to spoon
mouthfuls of horribly un-gourmet
meals into the baby, or hearing my kids
falling about laughing when one of 

them does a loud fart at the dinner
table. It’s not Zen, but it is good.

For sure, the process of stepping
away from my situation in order to
see what is happening, what I want,
and what I’m prepared to sacrifice
to achieve it, has given me food for
thought. And I can totally see why
mindfulness works for some people,
but the overriding thought for me
is whatever happened to muddling
along? What happened to survival?
For one thing, I genuinely don’t know
how to parent three young kids without
occasionally reverting to bribery.

One of the big markers of the
millennial generation is that we have
very high standards. We know there’s
a big shiny world out there, we know
there’s a hell of a lot of competition,
and we want our piece. We are also
desperate to be happy – really happy,
– as well as fulfilled. We’re also adept
at troubleshooting. The problem when
you become a parent is that you can’t
troubleshoot a child. It’s also really
difficult to feel blissfully happy and
fulfilled when you’re sleep-deprived,
persistently undermined and never
more than 30 minutes away from
another human’s excrement. 

Step into any bookshop and a wall
of parenting books, offering totally
contradictory advice, will claim to
hold the key to perfect parenting.
But the truth is, as any parent who
has googled ‘When will my six-week-
old baby sleep through the night?’
at 4am, while weeping, will know:
it doesn’t work like that. Being a
mother is amazing and brilliant, and
it’s also utterly exhausting and mind-
bending. It’s always been that way, and
always will be. Rather than constantly
seeking the best possible outcome,
surely the only sensible response is
to shrug your shoulders, roll with the
punches and wait for tomorrow.

‘So how did you do it?’ I ask my
mum, a single parent who returned 
to work as a teacher when I was just
three months old. It’s the end of 
my experiment, and I’m pretty
sure mindfulness just isn’t me. ‘Well
darling, I just got on with it because
I had to,’ she shrugs casually. ‘I think
the trick is to care less. Who wants to
be perfect anyway?’

And in that very moment, she
nailed it. From now on, I’ll be aiming
for mediocre. Q

Charlotte has accepted
that bribery is an integral

part of parenting 
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Hacker TV drama Mr Robot is so on the money even Edward 
Snowden is a fan. We get digital with its very dapper star…  

Rami Malek
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supermarkets, pharmacies, health stores 
and www.vitabiotics.com
*Source: Nielsen GB ScanTrack Total Coverage Unit Sales 52 w/e 26th March 2016.
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With busy lives, more of us are looking to 
support energy release and vitality, with an 
iron supplement that is easy on the stomach 
and tastes great too. 

Feroglobin® Liquid – a delicious honey and orange
flavour liquid with gentle iron which contributes
to normal formation of red blood cells and

haemoglobin and normal energy release.

Feroglobin® Capsules - a gentle iron supplement,
in capsule form with zinc and vitamin B12,
formulated to deliver an ideal amount of iron to
the body while remaining gentle on the stomach.

With iron, folate, vit.B12

which support the reduction of 

tiredness & fatigue

Feeling
Tired?

DELICIOUS LIQUID CAPSULES



B E AC H  C A F E
your online destination for luxury beachwear

www.beachcafe.com



MAGGIE’S PLAN +++

Julianne Moore and Greta

Gerwig star in Rebecca

Miller’s amiable adult comedy

about pregnancy, parenting

and modern relationships.

Ethan Hawke is the man

caught up in the middle.

QUEEN OF EARTH +++

Mad Men’s Elisabeth Moss 

and Steve Jobs star Katherine

Waterston are a pair of

fractious friends living on  

a knife-edge in this intense,

indie drama. An emotionally

wrought story. 

THE BFG ++++

Oscar-winner Mark Rylance

plays the Big Friendly Giant

in Steven Spielberg’s magical,

marvellous and irreverent 

take on Roald Dahl’s classic

children’s story. A real

summer-holiday treat. 

THE COMMUNE ++++

A 70s-set Danish drama from

Thomas Vinterberg, inspired

by his own childhood living

with multiple families. Trine

Dyrholm stars in this funny,

touching and tragic tale.  

RAMI MALEK continued…

‘Hacktivist’ series Mr Robot came from

nowhere to beat titans such as Game

Of Thrones to the Best Drama gong at

the 2015 Golden Globes, catapulting its

previously unknown lead to fame...

Your character Elliot is a highly

skilled hacker. How did you feel

about playing a cyber-criminal? 

‘To make a character relatable, you
have to try and justify their actions.
With Elliot it is hard, yes, as some of
his actions seem unjustifiable, but I do
believe he has a strong moral compass.’
The hacks in the show don’t just

affect people at the top, though...

‘In the first season, there’s a great
scene in which some hackers are
letting dogs out of their cages, saving
them from being put down. But
where are they going to go? Who is
going to feed them? Are they better
off out there? Sam [Esmail] was very
influenced by the Arab Spring when
writing the show. People wanted this
revolution, but the aftermath put a
lot of them in danger. The question
he’s asking is: when freedom comes
with all of that, is it worth it?’
Has playing a hacker made you more

careful about your own data security?

‘I limit my social media and use
complex passwords – the more we
offer up, the more people have the
opportunity to take advantage of us. 
I also see ‘white-hat’ hackers [those
who hack for, they say, the benefit  
of society] differently. At first, I was
under the impression that people like
that were doing us all a disservice. But 

now I know the information they’re
aware of, I find it scary we don’t all
have that at our disposal as well.’
We hear Edward Snowden is a fan...

‘The fact that he sees our show as
having some authenticity to it is like
getting an award in its own right.’
Elliot has some serious addictions

and mental-health issues. Did you

do any research to prepare for that?

‘I know people in that situation, and 
I didn’t want to let anybody down in
my portrayal. Fortunately, I love the
research aspect of my work, reading
up about psychoses and people who
have similar frames of mind. I’ve had
such a phenomenal response from
people who relate to Elliot.’
What is it like working with Christian

Slater [who plays Mr Robot]?

‘He is a very kind man, who is also
wildly talented. We have some pretty
intense scenes, and he can go to some
pretty dark, extreme places… but
then he bounces back, and I just go: 
“Oh yeah, that’s Christian Slater.”’
Season two of Mr Robot begins this
month on Amazon Prime 

Going viral 
 INTERVIEW 

MUST-SEE
MOVIES

 FILM 

Rami with his ‘wildly talented’ Mr Robot
co-star (and 90s favourite) Christian Slater 

Check it �
All square
for the Dior
Homme
Menswear
fashion show.

White hot �
Looking a
dream in
cream at the
Vanity Fair
Oscars party. 

LE GEEK, 
 C’EST CHIC 

Berry cool �
Malek enjoyed
a fine burgundy
at this year’s
Independent
Spirit Awards.

Boy in blue �
Super-slick 
in a sapphire
ensemble at the
Met Gala in May.
Forget black  
tie, it’s all about
the blue tie… 

When he’s not
playing a scruffy,
hoodie-wearing
hacker in Mr
Robot, Rami’s
tailoring game is
seriously strong
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When Lizzie and Clarissa meet by chance,

neither of them realise the impact they’ll have

on each other’s lives.

Be captivated by a heart-warming story of love,

loss & friendship – from the author of The Dandelion Years

W H AT I F ON E
PE R SON’S STORY COU L D

CH A NGE YOU R L I F E?

/ericajamesauthor@Th eEricaJames

OU T NOW I N PA PER B ACK

sainsburys.co.uk/ebooks

£3.99
Book



Ghostbusters

Whatever the weather

Can’t afford a break?

Go there in your head!

Rain or shine  here’s our pick of July’s weekend must-dos

 BEYOND BECHDEL 

 RADAR 

Why the new reboot smashes

more than just the Bechdel

The Bechdel test asks how prominent
female characters are in works of fiction,
and Ghostbusters aces it. Here’s how…

The film features two named
women (Bechdel test)

These two named women talk 
to each other (Bechdel test) 

These two named women talk  
to each other about something other
than men (Bechdel test) 

The four central characters in the
film are all women (MC bonus point) 

These four central characters have
an average age of 41 (MC bonus point) 

They’re scientists and engineers,
not florists, bakers or ‘girlfriends’
(MC bonus point) 

They’re all genius comedians 
(MC bonus point) 

They ain’t afraid of no ghosts
(MC bonus point) 
TOTAL: 3 Bechdel + 5 Marie Claire

bonus points = AWESOME MOVIE
Ghostbusters hits cinemas on 15 July

�
�

�

�

�

�
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�

  JULY SUN, HOORAY! BOO... RAIN

2nd 

9th & 10th

16th & 17th

brate Independence
by hosting an 
early 4th July
barbecue (apple 
pie mandatory).

Catch an 80s classic at The
Rooftop Film Club or hit the
beach at the Brighton Big Screen.

Tick off a bit of
culture at David
Hockney’s Royal
Academy show 
– 82 Portraits And

1 Still Life.

Trawl through 90
years of royal
threads with the
Queen’s Fashioning

A Reign exhibit at
Edinburgh’s Palace
of Holyroodhouse. 

Pick up
last-minute
tickets  
for Tim
Minchin’s 

new musical Groundhog Day.

Get stuck into cult new Belgian
drama Clan (Channel 4).

Take a little
person to
see Finding

Nemo

sequel,
Finding Dory.

& 3rd Celeb
Day b

e
b
p

or shine, heres o

LY      S

(

Destination 
reads

BOOKS 

ITALY 

We can’t think of a
better setting for a
lovely, light romantic
yarn than the Tuscan
countryside. This
novel also wins our
prize for best book
title pun of 2016. 
YOU HAD ME 

AT MERLOT  

by Lisa Dickenson 
(£7.99, Sphere)

SPAIN

Transport yourself 
to a bougainvillea-
covered house in 
the Spanish hills 
with this family
drama. Read with 
a nice chilled 
sangria in hand. 
HOUSE OF DREAMS 

by Fanny Blake 
(£7.99, Orion)

MALAYSIA

Get inspired on your
stuffy commute with
journalist Emma
Bamford’s real-life
story of swapping the
rat race for a yacht 
in Malaysia. Did
someone say P45?
UNTIE THE LINES 

by Emma Bamford 
(£8.99, Bloomsbury)

GREECE 

A thriller set on a
group Greek-island
holiday. Think Gone
Girl but with sun
loungers and tzatziki. 
LIE WITH ME

by Sabine Durrant 
(£14.99, Mulholland) 

23rd & 24th
Pack up a picnic
and hit the races
at Royal Ascot’s
King George VI
Weekend.

30th & 31st
Grab a
deckchair at
the Olympic
Park’s Beach

Go on a chocolate safari before hitting 
the outdoor bar 
bus at the Tatton 
Food Festival in 
Knutsford.
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such a part of the zeitgeist, even now

over a decade later. Doing that movie
was the first time I’d travelled for work
for a substantial period, and it felt
like summer camp. It was such a blast,
similar to a college-dorm experience.
It’s crazy that everyone still watches it.
My trip to Italy last summer was by

far the best vacation I’ve ever been

on. After Now You See Me 2 wrapped,
me and my boyfriend went to Venice,
Tuscany and the Amalfi coast. We
found this restaurant in Ravello
called Dal de Renzo, which we heard
about from a cab driver. It was one  
of those family run places where the
father is the maître d’, the mum is in
the kitchen and the kids run the
show. They gave us probably the
most incredible feast of all time.
The purpose of a holiday is to stuff

your face. Or maybe that’s the purpose
of life. In Italy, I ate everything – fresh
fish, pizza and pasta for days. I like
Campari, but my favourite drink is  
a Dirty vodka martini.
Now You See Me 2 is in cinemas on 4 July

Dave Franco is one of my favourite

human beings. We were filming 
Now You See Me 2 in London for  
four months and then in China.  
I laughed my ass off every single day.
I’ve been to Coachella and I’m sure

Glastonbury would be a blast, but  
I think I prefer listening to music in
the comfort of my own home or car,
rather than standing in the heat for 12
hours. The last gig I went to was Blur
at the Hollywood Bowl. It was amazing.
The People v. O.J. Simpson: American

Crime Story blew my mind. John
Travolta was just chewing up the 

scenery like a boss. Everybody killed
it. I grew up in Los Angeles and
remember that time so well. I was 
too young to follow the trial properly,
but the series really captures 90s LA. 
I think they also hit the Kardashian
thing pretty hard. David Schwimmer
[as Kim Kardashian’s father, Robert]
telling the kids how fame is hollow
was shamelessly hilarious. 
Liberty in London is probably the

best store I’ve ever been to. It’s  
both incredible and dangerous. My
favourite designer is Valentino, but  
I love Céline, and lately I’m digging 
Mary Katrantzou. I’m lucky to have
an amazing stylist for work events,  
so I have the luxury of wearing
outfits for a night, then the sadness of
returning them afterwards. My real-life
closet is actually quite unimpressive.  
I had no idea Mean Girls would

become what it did, and remain  

The Masters Of Sex and

Mean Girls star on feasts,

festivals and 90s LA

Lizzy 
Caplan

 MY WORLD 

Valentino

Mary

Katrantzou

Now You See Me 2

Lizzy with her 

Now You See 

Me 2 co-star, 

Dave Franco

Liberty, London

Dirty vodka

martini

Blur at the

Hollywood

Bowl

The People v. O.J.

Simpson: American

Crime Story

Masters Of Sex

Venice
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No vacation or staycation is complete without a brilliant book. And 

because we know you’ll be busy editing your holiday wardrobe, we’ve 

teamed up with Bookends – one of the UK’s top reading communities  

– to pick ten page-turners you’ll want to make room for in your bag

SUMMER 
READS



PROMOTION

WIN THE BOOK OF THE WEEK
To celebrate our partnership with Bookends, over the next few months Marie Claire readers  
will have the chance to win copies of the Bookends’ Book of the Week. Simply go to  
marieclaire.co.uk/bookends to find out more. And if your literary appetite is asking for more, 
visit the Bookends website at welcometobookends.co.uk for author Q&As, reading group 
guides and insights behind some of the bestselling women’s fiction. Follow the Bookends 
reading community at facebook.com/WelcomeToBookends or on Twitter @TeamBookends.

8. I’m Still Here by 
Clélie Avit (£16.99, 
Hodder & Stoughton)
A modern-day Sleeping 
Beauty story in which a  
man visiting his brother in 
hospital falls in love with 
another patient – Elsa – 
who is in a coma but can 
hear his every word. Avit 
won the Prix Nouveau 
Talent award for this 
accomplished debut.  

THE HIT LIST
Romance, mystery, history – these books had us from page one. Happy reading…

2. My Mother’s Secret
by Sheila O’Flanagan 
(£7.99, Headline Review)
When Steffie helps her 
two siblings organise a 
wedding anniversary party 
for their parents, she 
doesn’t know that it’s the 
day her whole world will  
be turned upside down. 
Keep the SPF nearby as 
this page-turner will keep 
you glued to the sunlounger. 

3. Asking For It  
by Louise O’Neill 
(£7.99, Quercus)
In a small town where 
everyone knows everyone, 
Emma is different. She is 
the special one – beautiful, 
popular and powerful. Until 
that night. Book of the Year 
at the Irish Book Awards 
2015, this is a powerful 
novel about the impact  
of sexual assault.  

4. Last Dance In 
Havana by Rosanna 
Ley (£7.99, Quercus) 
Staying put this summer? 
Set between Cuba 1958 
and England 2012,  
this exotic tale of love, 
family and friendship  
will transport you to 
sunnier climes and give 
you an insight into life 
during the Cuban 
Revolution. Very timely.

5. You And Me, Always 
by Jill Mansell (£7.99, 
Headline Review)
On Lily’s twenty-fifth 
birthday, it’s time to open 
the last letter written to her 
by her mother, who died 
when she was eight. On 
the same day a famous 
actor arrives in the village, 
something that rattles  
Lily’s childhood friend  
Dan. A feel-good read.

6. The Perfect Gift
by Emma Hannigan 
(£7.99, Headline Review)
Have tissues at the ready 
because tears could be 
shed. We definitely had  
a few ‘lump in our throat 
moments’ when reading 
this touching and  
well-crafted story about 
mothers and daughters 
and the secrets they share. 
You’ve been warned. 

7. Florence Grace
by Tracy Rees  
(£7.99, Quercus)  
If you love period dramas, 
throw this one in your 
beach bag. Set in Victorian 
England (Cornwall and 
London), this book ticks  
all the boxes of a sweeping 
period saga – class 
division, spirited heroine 
and a dark, brooding hero 
that will make you swoon.

1. The Butterfly Summer
by Harriet Evans (£7.99, 
Headline Review)
This book is full of intrigue, 
and has plot twists that will 
make you gasp out loud 
and move you to tears. It’s 
all set around a house in 
Cornwall (complete with 
secret garden) that comes 
with a family legacy every 
bit as full of danger as it is 
of wonder. Compelling.

9. Acts Of Love by 
Talulah Riley (£12.99, 
Hodder & Stoughton)
Bernadette, a journalist 
who has built her career  
on her talent for lulling 
powerful men into a false 
sense of security then 
exposing them, has met 
her match in Radley Blake. 
A wonderful, intelligent  
and thrilling will-they- 
won’t-they tale.

10. The Farm At The 
Edge Of The World by 
Sarah Vaughan (£17.99, 
Hodder & Stoughton)
When Will and Alice  
are evacuated to north 
Cornwall in 1939, they 
meet farmer’s daughter 
Maggie. A small lie 
escalates and over 70 years 
on Alice wants to atone for 
her behaviour. You won’t 
want this one to end.
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STACK™ SLIDE with patent-pending 
Microwobbleboard™ comfort technology

AVAILABLE IN JOHN LEWIS

M A D E  F O R  

S U P E R W O M E N
™

fitflop.com
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UGUST
Take pre-fall’s new bohemian aesthetic for a spin.

Plus, actress and entrepreneur Blake Lively talks 
film-making, fame, fashion and family
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A M ER ICA N
H U S TLE

Shearling jackets, ruffle shirts and cowboy-style fringing – pre-fall’s  
fresh bohemian vibe is a little bit country, a little bit rock ’n’ roll.  

It’s time to take your look up a gear 
Photographs by HENRIK PURIENNE  Styled by ENRIQUE CAMPOS 
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Suede and
shearling jacket, 
£3,595, Burberry
Prorsum; silk top,
£245, MiH Jeans;
wool and silk
trousers, £770,
Fendi; leather
boots, £900,
Saint Laurent; 
silk scarf, £243,
Roberto Cavalli
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This page: wool
and silk jacket,

£1,180, wool and
silk trousers, £725,

and silk satin
georgette shirt,
£585, all Gucci; 

vintage leather belt,
from a selection,

Early Halloween; 
silver jewellery,

from a selection, 
Vicki Turbeville 

Opposite page:
wool tweed coat
with wool collar, 

£2,150, Prada;
leather boots, £980, 

Céline; felt hat, 
£154, Janessa

Leoné; vintage
leather belt and

metal buckle, from
a selection, Early
Halloween; silver

jewellery, as before
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This page: silk 
shirt with leather
fringing, £2,320,
Valentino; cotton
jeans, £95, Guess;
vintage leather belt,
from a selection,
Early Halloween;
18ct-gold bangle, 
£3,300, H Stern;
rings, from a
selection, Vicki
Turbeville

Opposite page: 
tan silk top, £442,
tan silk skirt, £838,
and ochre leather
boots, £980, all
Céline; green felt
hat, £154, Janessa
Leoné; black silk
scarf, £243, 
Roberto Cavalli
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This page: red silk
chiffon top, £983,
red cady stretch
skirt, £1,973, and
studded black
leather belt, £282,
all Givenchy by
Riccardo Tisci;
green felt hat, £154,
Janessa Leoné;
amber and brass
necklace, £580,
Céline; all other
jewellery, as before

Opposite page: 
silk dress, £2,720,
Erdem; leather
boots, £900, Saint
Laurent; hat,  
as before; silver
jewellery, from  
a selection,  
Vicki Turbeville

Hair and make-up
by Melinda Dean.
Model: Patricia 
van der Vliet at 
The Society
Management/
Select Model
Management
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Back
 to
Blake

Photographs by BEAU GREALY  Styled by ALISON EDMOND

After putting her acting career on

hold to explore her entrepreneurial

side, Blake Lively is on the comeback

trail, and has three new films to prove 

it. She talks motherhood, ambition

and style with Mickey Rapkin – and

explains why they all go hand in hand
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LATE ON A FRIDAY NIGHT IN MAY, BLAKE LIVELY

calls to tell me a horror story. Or rather, it’s a funny story
about the making of a horror film, this summer’s The
Shallows, where she plays a woman trapped on a rock in the
middle of the ocean as a great white shark circles hungrily.
Lively spent much of the production alone, shrieking 
in terror, pretending that a ball on the end of a stick was 
a blood-thirsty Jaws about to rip her limb from limb. It 
was a little easier when a hapless crew member got in the
water with a fin strapped to his back. ‘But he’d have to
circle the rock so many times that he’d get dizzy and crash
into the wall,’ she says, ‘while I was trying not to laugh.’

There are worse ways to spend a month than on an
exotic beach Down Under eating grilled fresh fish and
avocado all day; though the real story here is what drew
Lively out of hiding. After six seasons as socialite Serena
van der Woodsen on Gossip Girl (and a string of high-profile
films including Ben Affleck’s Oscar-nominated The Town,
where Lively played a broke single mother and received
the best reviews of her career) she hit the pause button on
acting to feed her life. In 2012, she married Ryan Reynolds
– her co-star in 2011 superhero movie Green Lantern – then
renovated a farmhouse in sleepy 
Bedford, New York, and welcomed 
a daughter, James, in December 2014. 
A second baby is said to be on the way, 
with Lively, 28, all but confirming the 
news at this year’s Cannes Film Festival 
in a gold, body-hugging Atelier Versace 
dress that seemed to hint at a bump.

It’s certainly a far cry from the Lively 
I first met five years ago in the locavore 
Manhattan restaurant, ABC Kitchen, 
when she gamely demonstrated how 
to toast a marshmallow cake with a 
blowtorch, and talked about her post-
Gossip Girl plans. Serena was the 
embodiment of New York’s ID, an 
iconic up-all-night fashion muse not 
seen since Sex And The City’s Carrie Bradshaw, and it felt 
like the city would always be Lively’s playground, too. 
I remember her telling me about one of her favourite nights
out in NYC, which didn’t seem that relevant at the time, but
now it’s vital to understanding this next phase of her life. 

She regaled me with a story about the night of the Met
Ball, when she was supposed to take a party bus with Karl
Lagerfeld and his entourage, but she was out of town at the
time and her plane was delayed. Like a time-strapped
Cinderella, she caught up with Lagerfeld’s bus a few blocks
from the event so they could arrive together. The bus was
on a random street corner and completely empty. After
feverishly looking around, she spotted the iconic designer
in the window of an old-school diner; it was like something
out of Seinfeld. ‘You just saw fingerless gloves holding a
menu,’ Lively recalled with a laugh. ‘He pulled the menu
down and there was Karl in a full tuxedo surrounded by
his muse, Amanda Harlech, in her full gown, and a bunch
of 80-year-old men from the Upper East Side.’

What I remember most about that night at ABC Kitchen
– besides her big laugh and her hair like a golden fleece –
was how fearless she was, tearing into a piece of truffle 

pizza like a dude at a bar. And that’s a big part of her
appeal; she always seems to be having more fun than
anyone else. 

And she still is, on her own terms. While she and
Reynolds, 39, maintain an apartment in Manhattan, their
life appears to be outside the city. What made her leave, she
tells me now, was having a family – and wanting to protect
and honour that deep love. ‘We really like a quiet, private
life,’ she says. ‘My husband and I chose a profession and a
side effect of that is your personal life is public. Our child
hasn’t had the opportunity to choose whether or not she
wants her personal life to be public or not. So in order to
give her as much normality as possible, we want her to have
a childhood like we had. So we can’t really throw her into
the lion’s den that is LA, not that we really want to.’

James is almost 18 months old and ‘dancing to everything
from Patsy Cline to Beyoncé’, and it helps that Lively 
has in Reynolds a partner in the truest sense of the word –
a devoted father (‘I don’t have to prepare to be wrapped
around my daughter’s finger,’ he once said, ‘it has
happened’) and an encouraging ear. ‘My husband and 
I never work at the same time,’ she reveals. ‘He did Deadpool

and we all came with him.’ Then he
joined Lively for three of her movies:
Woody Allen’s comedy-drama Café
Society, The Shallows and thriller All 
I See Is You (out this autumn).

Lively’s ambition hasn’t waned. It’s
just been filtered through a different set
of requirements. ‘I’m always ambitious
about film-making,’ she explains. ‘But
I love my personal life so much – and
my family so much – that it takes a lot
to make me want to leave the house.
Most of the things I do, I fight for. 
But to want to fight for something? 
I have to be really stimulated by it.’

The prospect of starring in The
Shallows was certainly too thrilling to 

turn down. It wasn’t the exotic location (renting a beachside
villa on the secluded Lord Howe Island in New South
Wales for two weeks last year) so much as the role. Lively
appears in every frame of the film; it’s essentially a two-
hander between her and the shark in an epic fight for
survival some have likened to The Revenant. ‘That’s a very
generous comparison,’ she responds. ‘It’s an isolation
movie where, for better or worse, you have to hold the
screen for 99 per cent of the movie. You’re trying to make
it a fun, sexy, cool summer movie. You don’t have the
pressure of trying to win your Oscar.’

In a way, it was her husband who inspired her to take on
the project. Back in 2010, he starred in the indie film Buried
and had a similar challenge: 95 minutes alone on screen,
trapped in a box buried six feet under, trying to figure out
how he got there and – more importantly – how to get the
hell out. ‘I remember when I first saw that movie,’ says
Lively. ‘I thought, “I really like you, you’re a cool person,
but I don’t want to watch anyone in a box for an hour-and-
a-half.” But it was beautiful film-making.’ 

When the offer for The Shallows came in, she recalls  him
saying: “This is going to be an athletic event. Prepare

‘There are certain

things I will wear

now that are 

more elegant 

than when I was

20 and just

wanted to wear

things that were 

fun and carefree’
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This page: jacket, and
trousers, both Sonia
Rykiel; bra, La Perla;
rings (on Lively’s
right hand), both
Alison Lou;  
all other rings, 
Lively’s own

Previous page: 
dress, Ralph Lauren
Collection; bracelets,
Jennifer Meyer 



‘I’m always ambitious about  

film-making… but I love my 

personal life so much that it 

takes a lot to make me want  

to leave the house’



Dress, Roberto 
Cavalli; earrings, 

Jennifer Meyer
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Dress, Mugler;
earrings, Lorraine
Schwartz; ring (on
Lively’s right hand),
Jennifer Meyer;  
all other rings,
Lively’s own



yourself. It will beat you up emotionally, it will be rewarding.
It will be the most physical thing you’ve ever done in your
life. Don’t be thrown by that.”’ 

He was right on all accounts. ‘You also don’t even have
your director most of the time,’ says Lively, ‘because there
are waves you can’t hear over. So we would sometimes do
16-minute takes, as long as we could; just letting your
imagination take you wherever it could go.’

Lively grew up in Los Angeles, where her parents Eric
and Elaine taught acting classes, preferring to take a young
Blake with them rather than leave her at home with a
babysitter. She once told me that her mother liked to
remind her that ‘acting is a job like anyone else’s,’ and that
seems to have stayed with her. She is proud of her work in
the 30s-set Café Society, where she stars as Veronica, a society
gal who falls in love with Jesse Eisenberg after her husband
leaves her, but seems just as proud that she won the role
only after auditioning for Woody Allen. It’s hard to imagine
another Hollywood blonde in those period-perfect
costumes. But still, she wants me – and the world – to know
that she didn’t get the role because of 
her fame, but rather because of her 
acting ability. ‘There were a few people 
in the room,’ she recounts of the 
audition, ‘and I did it once and he 
[Allen] said, “OK, do it again, just 
louder.” I was probably whispering 
because I was terrified.’ 

She showed up to work feeling
confident. ‘I thought, OK, he knows
what he’s getting into and he still wants
to hire me. So it’s his fault now.’ Until
one of her co-stars said to her, ‘This is
my second film with Woody. I’m just so
glad I didn’t know on my first film that
he loves to fire people.” 

‘Can you imagine?!’ sniffs Lively. 
‘I said, “Hey! This is my first film and now you just told me
the thing you were so glad you didn’t know!”’ But there was
no need to worry. Vanity Fair reviewed the film, calling Lively
‘appealing’, while The Telegraph bemoaned the fact that her
character exited the screen just as the audience was left
wanting to see more of her.

Café Society is, at least in part, about the baggage we all
carry around; the ghosts of past loves and the fantasy of
what might have been. This appears to have resonated
with Lively; someone nostalgic for the style and manners of
the past but who, by contrast, feels like a modern force 
of nature moving forward. She’s someone unafraid of
putting herself out there, whether it’s at a photocall in
Cannes this year (where she wore a flaming red jumpsuit
by Juan Carlos Obando) or on the internet, where her
lifestyle and e-commerce site, Preserve, launched to much
fanfare in summer 2014, only to shut the following year.
The site was a distillation of Lively’s interests, a platform
that celebrated handcrafted, artisan goods – from selvedge
denim by Nashville cool kids Imogene + Willie to a ceramic
pinch bowl from Brooklyn-based designers Coil + Drift –
while also advocating the lost art of letter writing. 

For the girl who subscribed to Martha Stewart Living
magazine as a teenager, Preserve seemed to be her emergence 

as a lifestyle guru; a Goop for millennials. It was a labour of
love and Lively was involved in every decision, right down
to the copywriting. It was ballsy to take on such a high-
profile endeavour, I tell her, and also ballsy to acknowledge
its shortcomings and pull the plug.

‘Thank you,’ she says, offering an aside. ‘Have you heard
the Betty White speech on balls? She’s remarking over why
does everybody say “balls” or “grow a pair”. She’s like,
“You know what? You know what people do if you flick
balls? They fold over.”’ 

Will the website ever come back? ‘You know, I did four
movies this year and had a baby and things are not slowing
down even a little bit. My husband was in Deadpool. I mean,
it’s 11pm or whatever time it is right now and I’m still
doing interviews. So I don’t know how I’d have an extra
moment in my day to even consider anything else.’

Especially with (maybe) a second child on the way.
Whether her next baby is a boy or a girl, expect it to have
a masculine name. Of naming James, she says, ‘I have 
a boy’s name and James is a deep-rooted family name both 

on my side and on Ryan’s side.’ His
father is James. Her grandfather was
also called James, she says. Are there
any traits she hopes her daughter
inherits from him? ‘My grandfather
was very determined and strong-
willed. He was a farmer. He understood
the value of hard work. They only ate
what they could raise on the farm.
They made all their own clothes. He
built their house out of logs and mud.
I hope that she can appreciate her life
because he paved the way for her in 
a lot of ways that she won’t know until
she’s a lot older.’

Motherhood has a way of turning
your world upside down, but it clearly 

hasn’t compromised Lively’s universally celebrated style. 
‘I don’t feel there are limitations. Yeah, your body changes
and it evolves, but it’s more about age,’ she says. ‘There are
certain things I will wear now that are more sophisticated
or elegant than when I was 20 and just wanted to wear
things that were fun and silly and carefree. I’ve talked to
women who say, “Why, when I’m pregnant, do I have 
to start shopping at different places? Why do I have to be
someone different?”’ 

The question has inadvertently riled her. ‘When women
become mothers, it’s all: “How’s your style?”, “Do you dress
differently?”, “Do you go to Mommy & Me classes?” I wanted
to go to a Mommy & Me class before I was a mom. People
really expect that you’re suddenly a different woman, 
and I think it strips a woman’s identity in a way that is kind 
of strange, because I’ve always been innately maternal 
my entire life.’ 

Lively’s advice is simple: ‘Just wear your clothes! That’s
what I did. I just wore my clothes and had a stretched-out
version or cut my jeans on the side and sewed some elastic
in, and there’s something that feels nice about that because
it’s not like you suddenly have to fit into a new category 
of people, you know?’ Amen to that.
The Shallows is in cinemas from 12 August

‘My grandfather

knew the value

of hard work.  

I hope James

can appreciate

her life, because

he paved the

way for her in  

so many ways’
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Precious metals and  

glittering gemstones shine bright  

in Clogau’s latest collections

SIMPLE AND SOPHISTICATED IS BIG  

news in the accessory world right now – the  
perfect excuse to indulge in these delicate jewels 
from Clogau. With a 25-year history of creating 
unique jewellery inspired by the natural beauty of 
Snowdonia, the brand’s home, each piece contains 
Welsh gold – the rarest in the world. And with their  
clean lines and simple designs, every necklace, bracelet, 
ring and earring taps into fashion’s move from big and  
bold to minimal and oh-so-chic. We want them all. 

SUPER 
NATURAL

Clockwise from top left: 9ct yellow-gold, 
rutilated quartz and diamond ‘Venus’ ring, 

£630, 9ct yellow-gold, pink sapphire and 
diamond ‘Orchid’ pendant, £600, and 9ct 
yellow-gold, pink sapphire and diamond 

‘Orchid’ earrings, £450, all Clogau 

To see all of the new 
collections, simply  
go to clogau.co.uk

PROMOTION



Clockwise from right: sterling  
silver, 9ct rose-gold and white topaz 
‘Celebration’ circle pendant, £169,  
9ct rose-gold, white chalcedony and 
diamond ‘Ar Dân’ pendant, £1,380,  
sterling silver, 9ct rose-gold and white topaz 
‘Celebration’ stacking ring, £89, sterling 
silver, 9ct rose-gold and pink and white 
sapphire ‘Orchid’ drop earrings, £300, and 
sterling silver, 9ct rose-gold and white topaz 
‘Celebration’ bracelet, £219, all Clogau  



Free Beach Bag and 50ml Magical Potion 

with selected electrical products
*Taken from a recent independent survey of 500 people.

Your Hair, Your Heat, Your Style.
9 out of 10 people who switched to Cloud Nine preferred our Irons*
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Bold looks for now, prize-winning power fragrances and  
seriously smart sunscreens – it’s survival of the hottest
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BEAUTY

BRIGHT &
BEAUTIFUL
ummer’s (finally) here, so
ombating sun damage is key.
ndeed Labs Vitamin C24 facial
ream, £24.99, uses antioxidants

to fight free-radicals, while Olay
Regenerist 3 Point Day Cream
PF30 moisturiser, £29.99,

wards off fine lines. For a high
PF and clear skin, try Murad

Luminous Shield SPF50, £55.

ANATOMY OF… 

RODIN LIPSTICKS, £28 

GAME CHANGER

POWER SERUMS 
Used the same old skincare for years? Upgrade to
a super-serum – it’s like a multivitamin for the face 

UNDER 140-CHARACTER REVIEW: ‘Fill in your details online and
receive a bespoke box of six full-size and six travel-size
products worth £120. You need this in your life.’  
Powder Beauty Drawer, £35 (one-off payment), box.thisispowder.co.uk. For free P&P, use code MCPOW

Show Beauty Pure Moisture
Treatment Mask, £35
This nourishing hair mask will give
your locks the love they need after
the annual sun, sea and sand
getaway. Thick and intense, it’s rich
in ingredients like protein, amino 
acids and caviar that sink in deep
to leave hair shiny and smooth. BEAUTY

NEWS

MC LOVES…

The formula

wears down 

to a stain so 

you’re never left

without colour.

Awesome!

The shades are

inspired by the

founder (and

cult fashion

icon) Linda

Rodin’s

favourite things. 

Winks, a bold

pink, is named

after her

poodle, Winky.

A blend 

of 11 oils

gives a

texture that’s

nourishing

and long-

wearing.

The clear 

cases have a 

retro edge and

pay homage to 

Rodin’s affinity 

for vintage  

Lucite.  
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1. Lancôme
Énergie De
Vie Liquid
Moisturiser,
£28
A formula 
that ups your
radiance
factor by
boosting  
the skin’s
metabolism.

2. No7 Lift
& Luminate
Triple
Action
Serum, 
£27 
This evens
skin tone,
fights fine
lines and
improves
firmness.

e
3. Vichy
Liftactiv
Serum 10
Supreme, 
£29.75 
The retinol
ceramides
and light
reflectors give
instant (and
long-term)
results.
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Our beauty and style director’s 

hot picks for the festival season

 LISA O
LOVES 

Chanel Hydra
Beauty Flash, £43
‘With the skin-
illuminating results  
of a facial, this leaves
me looking fresh-faced.’

LISA SAYS: ‘This neat
tote is sure to turn 
heads when queuing
for festival showers.’ 
Bag, £425, Anya Hindmarch
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Ouai Dry Shampoo, £20,
available at Selfridges
‘Volumising, texturising, 
make better-ising stuff.’

Diptyque Eau des
Sens Soap, £17
‘It’s official: bar soaps
are trending. And 
this has a delicious
zesty orange scent.’

Lancôme
Energie  
De Vie Nuit
The Overnight
Recovery
Sleeping
Mask, £42
‘Amazing for 
re-energising 
my skin while I
sleep – no matter
how little I get.’ 

Birch & Brook Festival
Scented Natural Wax
Candle, £38
‘Every campsite needs  
a candle. This smells  
of sun-warmed grass.’

Clarins Fix’
Make-Up, £23
‘Don’t sweat it! 
All make-up will
stay put with 
just one spritz.’ 

Phyto Phytoelixir Cleansing 
Care Cream, £16.50
‘This super-concentrated cleanser 
freshens my hair and stops breakage.’

Kiehl’s Cactus
Flower & Tibetan
Ginseng Hydrating
Mist, £28 
‘Purifies and hydrates
my partied-out skin.’

Rave on

B
S
C
‘E
a 
o

Kiehl’s Cactus

Illamasqua Sketch
Sticks, £15 each
‘I turn into a drama queen
come festival season  
– these crayons are
perfect for colour play.’

Weleda Skin
Food, £9.95
‘My skin secret? A
super-thick cream
that’s all natural.’

MARIECLAIRE.CO.UK
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6

8

10 THE  
 BEST 

Photograph by JONATHAN MINSTER  Words and styling by CHARLOTTE CLARK

1. Dior Bronze Beautifying
Protective Creme Sublime
Glow SPF 30, £24.50
Slather on Dior’s monoi flower- 
infused cream for a layer of
ultra-light protection that sinks 
into your skin immediately.
2. Chanel UV Essentiel 
SPF 30, £42
Boost your radiance factor with 
this chic SPF. The tiare-flower
extract simulates naturally 
occurring proteins to firm and
plump up your complexion. 
3. Sensai Silky Bronze Cellular
Protective Stick SPF 30, £40
A handy, solid sunscreen that’s 

ideal for those tricky areas around
the nose and lips. It’s totally
clutch-worthy, too.
4. Sisley Tinted Facial Sun Care
SPF 30, £103
Time to ditch the moisturiser and
foundation double act. This SPF
does it all with a hydrating, tinted
formula that will keep you looking
fabulous poolside.  
5. Clinique SPF 50 Mineral
Sunscreen Fluid for Face, £22
A clever formula that uses a
titanium-dioxide mesh to form a
web-like layer over the skin to
protect it against ageing UVA and
burning UVB rays – genius.

6. NaturaBissé C+C Oil-Free
MacroAntioxidant Sun 
Protection SPF 30, £47
Get your RDA of vitamin D with this
savvy suncream. It ensures optimum
levels of the sunshine vitamin while
still protecting the skin. 
7. Fresh Sugar Sport Treatment
SPF 30, £20
Action-packed summer ahead?
This water-resistant, pocket-sized
SPF is formulated specifically for
your lip and eye area and won’t
melt in the heat.
8. La Prairie Cellular Swiss UV
Protection Veil SPF 50, £125
The liquorice extract in this super 

suncream slows melanin production
to even out the complexion. It also
hydrates and brightens the skin.
9. Bioderma Photoderm 
Aquafluid SPF 50+, £13.50
Do you suffer from breakouts? You
need this high-protection, mattify-
ing SPF in your life. The powdery
formula helps mop up excess oil
and blurs imperfections. 
10. La Roche-Posay Anthelios
XL Tinted Dry Touch Gel, £18
If oily skin is a problem in the heat,
try this non-greasy, clear SPF.  
It’s completely oil-free, so won’t
leave you with a shiny forehead 
in your holiday snaps – phew!

SUN SAVIOURS
The temperature’s rising – and these smart facial sunscreens are hot stuff

3

4

5

7

9
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SUN-KISSED 
SHEEN
There are lots of great self-tan products 
out there, but very few are all natural. 
‘Modern chemical-free self-tans are 
every bit as effective as their synthetic 
counterparts,’ says Sarah-Jane  
Froom, international make-up artist  
for bareMinerals. They use two key 
ingredients: DHA (derived from sugar 
beet or sugar cane) and erythrulose, an 
ingredient found in raspberries, which 
works with your skin’s amino acids to 
form a streak-free colourant that 
develops over four days.
PRO TIP: Our favourite all-natural  
tans are Green People Self Tan Lotion, 
£21, which combines DHA with organic 
rosehip oil for a moisture boost and 
natural sun protection, while Tan Organic 
Self-Tan, £24.99, gives a light sun-swept 
sheen. Melvita Prosun Gradual  
Self-Tanning Moisturizing Gel-Cream, 
£22, adds a more decadent, nourished 
gleam and bareMinerals Faux Tan  
Body Sunless Tanner, £20, contains 
hydrating almond oil, making it perfect 
for dry skin. Tanning newbie? Opt for a 
pro treatment – The Organic Pharmacy 
Self Tan, £36.95, glides on effortlessly.
Trousers, Ganni; headpiece,  

Pebble London

BEAUTY



Hunter
Beauty

Conquer new territories with intense earthy make-up, 

all-natural tans and hits of goddess gold

Photographs by SIMON UPTON  Words & Styling by LISA OXENHAM

EARTH 
BOUND
For the ultimate tan-perfect  
eye make-up, choose earthy 
shades. ‘Muddy brown, sooty 
black and mossy green are 
flattering on all skin tones and 
make eyes of all colours 
sparkle,’ says Froom. ‘They’re 
those neutrals we always come 
back to, and for good reason.’ 
PRO TIP: ‘Mastering a smoky 
eye can take hours of practice, 
but my tip is to use one shadow 
shade and a blending brush,’ says 
Froom. Start with Shu Uemura 
Eyelash Curler, £20, to open the 
eyes. Apply Burberry Eye Colour 
Contour Smoke & Sculpt Pen in 
Stone Grey, £23, and smudge it 
up towards the crease to create 
drama. Nars Soft Touch Shadow 
Pencil in Goddess, £18.50, on 
the waterline and a slick of 
Lancôme Hypnôse Mascara, 
£23.50, will finish the job. 
Shirt, Ralph Lauren;  

headpiece, stylist’s own



JUNGLE 
FEVER
That dewy, luminous holiday look is so 
chic. ‘We all want hydrated, poreless  
skin,’ says Froom. ‘It simply requires a 
combination of nourishing multitaskers, 
such as make-up with skincare benefits.’
PRO TIP: Spritz your face with La 
Roche-Posay Thermal Spring Water, £7, 
for a moisture boost. As your skin soaks 
it in, mix a little BB cream, such as 
bareMinerals Complexion Rescue Tinted 
Hydrating Gel Cream, £26, with a 
pea-sized drop of hydrating serum – we 
love bareMinerals Skinlongevity Vital 
Power Infusion, £42 – then pat on to your 
face. Follow with a few daubs of bronzer. 
Chanel Bronze Universel, £32, works on 
even the palest skins. ‘Brush upward  
in a swirling motion along the contours 
of your cheeks,’ says Froom. Finish with 
bareMinerals Invisible Light Translucent 
Powder Duo, £28, using their Dual Finish 
Brush, £20, over the T-zone. But keep it 
light – you don’t want a matte finish.
Necklace, Pebble London



MIDAS 
TOUCH
It’s festival season, so it’s time to have fun 
and get creative. Froom recommends 
gilding your eyelids for a look that’s artsy 
and cool, but ‘lends the right amount  
of glamour for the dance tent’.
PRO TIP: ‘Start by applying a smoky 
eye cream in a soft cat-eye shape to 
allow the gold flecks to stand out,’ says 
Froom – try bareMinerals 5-in-1 BB 
Advanced Performance Cream 
Eyeshadow, £17. ‘Carefully break some 
gold foil into small pieces and place on 
the skin using tweezers. Gold leaf 
usually stays put on its own but,  
to be sure, coconut oil will lock  
it in place.’ If that’s too fiddly,  
try Stila Magnificent Metals Foil  
Finish Eyeshadow in Comex 
Gold, £33.50, which stands 
out more than a regular gold 
shadow. For more 
sophistication, a slick of 
YSL Mascara Vinyl Couture 
in I’m The Fire, £25, will add 
a hint of gold to your lashes 
for a glittery blink. 

BEAUTY



INNER 
WARRIOR
Kiss your reliable nudes goodbye; bold 
eyeshadows are back this summer.  
‘Try burgundy,’ says Froom. ‘With brown 
undertones, it’s nearly neutral – and  
so almost impossible to mess up – but 
still has a little red to add intensity.’
PRO TIP: Froom loves using an eyeliner 
as a shadow base. ‘When you layer 
metallics on top of a liner they stick really 
well and look extra intense,’ she says. 
‘Then blend with a stiff but round brush.’ 
MAC’s Split Fibre Eye Blending Brush, 
£21, gives you enough control to smudge 
the colour without making it messy. Sweep 
a warm rust-red like bareMinerals Matte 
Eye Shadow in Shantung, £15, from the 
inner corners to the eyelids and bring  
the colour beneath the lower lashes, 
building intensity on the outer half for 
wider eyes. To create a more striking  
look, wet the pigment for a ‘foiled’  
effect and pile on mascara. Finish with 
tousled hair to soften the face. 
Necklace, Pebble London M
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WHY IS IT THAT YOUR FAVOURITE   

sundress, playsuit, kaftan – in fact, any 
summer wardrobe essential – always 
looks better with sun-kissed skin? It’s 
just one of those universal truths. But 
thanks to St.Tropez, the UK’s leading 
tanning brand, completing your look 
with a gorgeous glow is a breeze. Each 
product in the iconic St.Tropez Self 
Tan range has been upgraded to 
deliver a natural, healthy looking tan 
that lasts for days. What’s more, thanks 
to clever breakthrough technology, 
these forward-thinking tans are infused 
with a mood-boosting fragrance so 
there’s absolutely no self-tan smell from 
application to development – a first for 
tanning. And application is so simple 
– forget endless drying hours and 

telltale streaks, these quick-dry tanning 
innovations are perfect for first-time 
and regular self-tan users as they’re 
designed to deliver a streak-free tan 
that fades evenly. And each one tailors 
to your individual skin tone, meaning 
it genuinely looks natural. Simply apply 
in the morning or the night before and 
shower off after 4-8 hours.

The range
So which glow giver should you go 
for? The lightweight mousses are  
St.Tropez’s bestselling format and are 
easy to apply with the Tan Applicator 
Mitt. The super-fine 360° mists are 
designed to target the most hard- 
to-reach areas, and the nourishing 
lotions have added hydration. 
Whichever self tan you choose, simply 
apply weekly, or as desired, for a  
long-lasting, healthy looking finish. 
With 93 per cent of women saying 
they feel more confident with a self 
tan, seriously what are you waiting 
for?* It’s time to get your glow on. *S
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‘THESE SELF TANS ARE  

MY FAVOURITE. THEY 

SMELL AMAZING, ARE 

SO EASY TO APPLY AND 

THERE’S NO STICKINESS’
Lily, St.Tropez customer

93 PER CENT  

OF WOMEN SAY  

THEY FEEL MORE 

CONFIDENT WITH A  

ST.TROPEZ TAN

BRING  
ON THE 
BRONZE
St.Tropez has upped its 

self-tan game, making  

it even easier to achieve  

a streak-free finish

p Self Tan range is  
available at leading retailers and  
salons nationwide. Discover your 
ultimate tan with the new Tan Finder 
at sttropeztan.com/tanfinder

@STTROPEZTAN@

Thee StSt T.Troropez 



Set pulses racing with glorious colour like no other. 

Choose 100% human hair from the masters of luxury 

hair extensions and let nothing stand in your way.

S H A D E S  O F 
S E D U C T I O N

G R E A T L E N G T H S H A I R . C O . U K
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BEST 
WOMEN’S 
FRAGRANCE 
CHANEL LES EXCLUSIFS  
MISIA EDT, £115 FOR 75ML
It takes a pretty special fragrance  
to make a splash among a sea of
competition. Misia is it. Perfumer Olivier
Polge (son of acclaimed Chanel perfumer
Jacques Polge) took his inspiration 
from Coco Chanel’s best friend, Misia
Sert. He expertly recreated the potent
scent of powdery 20s make-up, the era
when their friendship was at its most
poignant. With its combination of violet,
iris, orris root and rose, Misia smells  
like a cross between Parma Violets and
childhood memories of sneaking on your
mother’s lipstick. In essence, it resonates
with every woman who wears it.

THE FINALISTS Hermès Le Jardin de Monsieur Li, 100ml EDT, £84; Miu
Miu, 50ml EDP, £66; Valentino Donna, 50ml EDP, £69; Chanel Les Exclusifs
Misia, 75ml EDT, £115; Alaïa Paris, 50ml EDP, £62; Yves Saint Laurent Black
Opium, 50ml EDT, £54; Jo Malone London Mimosa & Cardamom, 100ml
Cologne, £85; Sisley Soir d’Orient, 100ml EDP, £165; Buglari Goldea, 50ml
EDP, £74; Tom Ford Noir Pour Femme, 50ml EDP, £75

International 
Fragrance Awards

Marie Claire beauty teams around the world have been spritzing up a storm,

testing the best fragrances that the industry has to offer. Now, the results are in…

Photographs by DAMIEN ROPERO
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Beauty is in our nature
Our Collagen Hyaluronic Acid Complex works with your body 

to restore natural collagen* and moisture levels for fi rmer, radiant, 

younger looking skin. Enrich your beauty regime at solgar.co.uk

Available at leading health food stores and pharmac

*Vitamin C contributes to normal collagen formation for the normal function of skin. Studies show that daily ingestion of BioCell Collagen Type II® increases the collagen 

content in the facial skin. Clinical interventions in aging. 2012;7:267. Food supplements should not be used instead of a varied balanced diet and a healthy lifestyle.
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BEST WOMEN’S 
FRAGRANCE
BOTTLE 
MIU MIU EDP, £66 FOR 50ML
We’re choosy when it comes to the fragrances that
live on our dressing tables. Although it has to smell
incredible, the bottle design plays a significant role
in our decision-making, too. This year we were spoilt
for choice, from a fragrance disguised as a handbag
(trés chic) to a glitter-encrusted bottle, but there
was only one winner in our eyes: Miu Miu’s debut
scent. The baby-blue pillowed glass is reminiscent 
of the brand’s signature quilted bags, with a youthful
touch added by the bold red Perspex disc. And, if we
could also give an award to the advertising campaign,
starring actress Stacy Martin opposite the cutest
kitten, we would – we firmly believe every fragrance
campaign should have a cat in the lead role. 
THE FINALISTS Miu Miu, 50ml EDP, £66; Hermès
Le Jardin de Monsieur Li, 100ml EDT, £84;
Valentino Donna, 50ml EDP, £69; Chanel Les
Exclusifs Misia, 75ml EDT, £115; Alaïa Paris, 50ml
EDP, £62; Yves Saint Laurent Black Opium, 50ml
EDT, £54; Jo Malone London Mimosa & Cardamom,
100ml Cologne, £85; Sisley Soir d’Orient, 100ml
EDP, £165; Buglari Goldea, 50ml EDP, £74; Tom
Ford Noir Pour Femme, 50ml EDP, £75

BEST 
INNOVATION 
AND CREATIVITY 
ALAÏA PARIS EDP, £62 FOR 50ML
While many modern fragrances smell of burnt  
sugar or sticky sweets, Azzedine Alaïa’s debut scent
boldly returns to a period before the world became
insatiably obsessed with gourmand notes. It’s a risky
business launching a scent that goes against what’s
considered fashionable, but this gamble certainly paid 
off. With pink pepper, freesia, peony and musks, 
Alaïa Paris is no shrinking violet. And with its warm,
woody and animalistic influences, it harks back to 
the power-suited, shoulder-padded fragrances  
of the 80s, but in a thoroughly modern way.
THE FINALISTS Alaïa Paris, 50ml EDP, £62; Yves
Saint Laurent Black Opium, 50ml EDT, £54; Paco
Rabanne Olympéa, 50ml EDP, £54; Chanel Eau 
Vive Chance, 50ml EDT, £55; Marc Jacobs
Decadence, 50ml EDP, £69; Hermès Le Jardin  
de Monsieur Li, 100ml EDT, £84; Miu Miu, 50ml
EDP, £66; Valentino Donna, 50ml EDP, £69; 
Chanel Les Exclusifs Misia, 75ml EDT, £115
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BEST MEN’S 
FRAGRANCE 
CHRISTIAN DIOR SAUVAGE  
EDT, £67.50 FOR 100ML 
If this scent sounds familiar, it’s because  
it gets its name from the 1966 Dior
classic Eau Sauvage. But that’s where the
similarities end. Back then, the key notes
were lemon, rosemary, basil and petitgrain,
but now the house’s newest offering brings
together bergamot, ambroxan and vetiver 
– with an unexpected hit of lavender and
patchouli. These traditionally feminine
ingredients soften the headier notes but
smell far from flowery. If all men smelt like 
this, the world would be a better place. 

BRITISH JURY 
PRIZE 2016 
GUCCI BAMBOO EDP, £68 FOR 50ML 
Our British winner has to tick a lot of boxes.
But, mostly, it has to strike the careful balance
between wearability and individuality, all with  
a distinctive edge that makes it truly unique  
– tall order, much? Enter Gucci Bamboo.  
Its flowery mix of Casablanca lily, orange
blossom and ylang ylang appeals to everyone.
The note of individuality comes through with
the addition of sandalwood, Tahitian vanilla and
amber – their woody richness was largely
inspired by the bamboo motif of the brand’s
iconic bags that launched back in 1947. The
warm, woody vanilla notes simmer away on 
the skin, evoking fantasies of summer evenings
on a terrace somewhere exotic. We can’t get
enough of it – a truly worthy winner. Q
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THE FINALISTS 
Acqua di Parma Colonia
Club, 50ml Eau de
Cologne, £60; Givenchy
Gentlemen Only Casual
Chic, 50ml EDT, £45.50;
Balmain Homme, 60ml
EDT, £43; Christian Dior
Sauvage, 100ml EDT, 
£67.50; Tom Ford Noir
Extreme, 100ml EDP, 
£90; Dolce & Gabbana
Intenso, 75ml EDP,  
£56; Guerlain L’Homme
Idéal, 50ml EDP, £44.50;
Giorgio Armani Eau de
Cédre, 100ml EDP,  
£70; Hugo Boss The
Scent, 50ml EDT, £45;
Carven Pour Homme,
50ml EDT, £50
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AWARDS
Promoting and inspiring the appreciation and enjoyment of fragrance.

Fragrance Foundation Award Winners 2016
ALAÌA PARIS - ALAÌA

BLACK OPIUM EDT - 
YVES SAINT LAURENT

CHANCE EAU VIVE - CHANEL

DARK REBEL - 
JOHN VARVATOS

DECADENCE - MARC JACOBS

FRENCH BOUDOIR - 
BY KILIAN

HARRODS

ICON - DUNHILL LONDON

INDIA - THE PERFUME GARDEN

L’HOMME IDÉAL COLOGNE - 
GUERLAIN

LIGHT & DARK DESIRE - 
LEIGHTON DENNY

ONE MILLION COLOGNE - 
PACO RABANNE

ROSIE FOR AUTOGRAPH 
EAU DE  PARFUM -

ROSIE HUNTINGTON-WHITELEY

SABLE OR - ARMANI PRIVÉ

SAUVAGE - CHRISTIAN DIOR 

TOM FORD PRIVATE BLEND 
FLEUR DE PORTOFINO - TOM FORD

TOM FORD PRIVATE BLEND 
VENETIAN BERGAMOT - TOM FORD

WWW.FRAGRANCEFOUNDATION.ORG.UK

@FragranceFDN_UK            fragrancefoundation             FragranceFoundation-UK           The Fragrance Foundation UK

#ScentMemories
Your stories through scent…
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Victoria’s Secret model Alessandra Ambrosio

opens up about make-up mishaps, her quest 

for big hair, and wearing a $2 million bra

Interview by SUZANNE SCOTT 

W
hatever my

hair colour, I

like it to look

very shiny. It
is great fun to 
play  around
with colours.
I’m normally 

brunette but, right now, I’m more 
a shade of red. I only ever have my
hair professionally coloured and 
I always use L’Oréal Professionnel DIA
Richesse Hi-Visibility. You can see the
vibrancy more than you can with a
regular toner, and it makes my hair so
glossy. It’s sophisticated colour. 
I’m pictured a lot with big, wavy hair

but, naturally, it’s very straight. I try
to make it bigger with volumising
shampoos and hair masks – anything 
I can do to give it body. I use L’Oréal
Professionnel Série Expert Volumetry
Shampoo and my hairstylist puts in the
big waves. If it’s a normal day and I’m
just being a mum, I let it dry naturally
and do its own thing.  
Out of work, I tend to keep my make-

up simple. MAC is one of my favourite
brands. I apply BB cream, a little cream
blush and Charlotte Tilbury Filmstar
Bronze & Glow. I like my natural lip 

colour, so I just outline the edges of
my mouth with a pencil that’s the
same shade as my lips. 
If I try to do a smoky eye it ends in

disaster. When it comes to eye make-
up, I can just about manage a little
liner – and I’m still perfecting that. I’ll
put a little black around the eyes, use
my Shu Uemura eyelash curlers and
add lots of volumising mascara. 
I like to be surrounded by nice scents.

I wear Bulgari Jasmin Noir and scent
my home with Diptyque candles. 
I pack the small ones when I travel. 
I’ve been a Victoria’s Secret model for

a while now. The highlight for me was
when I wore the Fantasy Bra in the
show. You feel really special when you
get to wear it, and I did, twice. They’re
really expensive and you would think 
I worried about breaking it, but I didn’t
– those things are well made. 
I have so many shoots throughout the

year that I have to continuously work

out. When I’m at home in LA, I take my
kids to school, then go and work out. 
I do a lot of classes and I like to mix
them up. I love ballet and going to
Pilates Platinum, which is like CrossFit
for your core. But if I’m away for work,
I tend to stick to yoga. 

1 Diptyque Figuier 
scented candle, £42
2 Bulgari Mon Jasmin 
Noir EDP, £79 for 75ml
3 Charlotte Tilbury Filmstar
Bronze & Glow, £49
4 MAC Lip Pencil in 
Spice, £12.50
5 L’Oréal Professionnel
DIA Richesse Hi-Visibility,
from £45 in salons
6 MAC Cream Colour Base
in Vintage Rose, £16
7 Shu Uemura Eyelash
Curler, £20
8 L’Oréal Paris False Lash
Superstar Mascara in Red
Carpet Black, £10.99
9 L’Oréal Professionnel
Série Expert Volumetry
Shampoo, £10.99

 MY 
 BEAUTY 
 RULES 

Alessandra

1

2

4

5
6 7

8

9

3

Alessandra’s
Instagram  
(right, far right,
and below left),
including a
snap with her
fiancé (below);
Coachella cool
(below right)

Here come
the girls: the

Victoria’s Secret 
SS16 show
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Only £35 
Worth £120

Order yours here 
box.thisispowder.co.uk

FREE P&P use discount code MCPOW

RIGHT FOR YOU
We’ll tailor the 12 products in 

your box to your needs

ONE TIME PURCHASE
Subscription lock in? 

No thanks.

SAVE OVER £85
No-brainer.
It’s a steal.

Beauty Drawer

#�DQZ�ƂNNGF�YKVJ����DGCWV[�DNQEMDWUVGTU�
��CTG HWNN�UK\G��
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THE
BROW 
HOW
Lucky things – you’re

getting the new Benefit

Ready, Set, Brow! free

with this issue*.  Here’s

how to use the rest of

the brow collection…

Keep it natural by adding subtle, summer
shimmer to a sun-kissed face. Benefit 
3D Browtones, £18.50, not only adds
gloss, but conditions hairs over time.  

Natural, neat brows are very now, but 
the key is light definition. For seamless
blending, try Benefit Brow Zings, £24.50.
The pointed brush makes tapering easy.

A killer arch is the fastest way to a faux
face-lift. Wing out at the ends and brush 
upwards using the double-duty Benefit
Grooming Tweezer & Brush, £15.50.

This is a soft, but structured look. Use
Benefit Ready, Set, Brow!, £18.50,  
a clear-setting gel with a clever wand 
to catch every hair and lock it in place. 

Benefit High Brow Glow Pencil, £17.50,
is ideal for highlighting your brow bone 
and enhancing your arches to create  
a more rounded, eye-opening shape. 

A
U

 N
A

T
U

R
E
L

TA
P
E
R
E
D

B
U

S
H

Y

A
N

G
L
E
D

R
O

U
N

D
E
D

Benefit Goof Proof Brow Pencil, 
£18.50, has a slanted tip for easy
application. Apply in an upward motion
and brush for perfect filled-in brows.
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Defined brows can help any make-up look
go from blah to beautiful, and Benefit Ka
Brow!, £18.50, gives perfect coverage. The
cream-gel formula works like a dream.
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Benefit Precisely, My Brow Pencil, 
£18.50, will help you achieve high-impact
arches in a flash. It's waterproof and has
a super-slim tip for ultimate precision.
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A
t Download festival
last year, I thought
it would be super-
funny to take two
Cadbury Fingers
and stick them
under my top 
lip. Hil-arious, I 

thought – I look like a walrus! Everyone
guffawed so my buffoonery paid off.
The less funny part was being tagged
on Instagram in a photo capturing
that moment. Firstly, because it was
shot from below, so I had about 56
double chins (that’s 112 actual chins)
and secondly, because I literally saw
the real me – a massive goon.

That was the first time I noticed the
severe disconnection between who I
am in private (geek, deeply uncool)
and who I purport to be through social
media (glossy magazine beauty editor,
penchant for Céline). They’re not
entirely different people – they’re both
sides of me – but the latter is definitely
more, well, carefully constructed for
my Instagram and Snapchat. 

Social media started out with good
intentions – to connect us and share
our experiences. But if you type
#beauty or #selfie into any platform,
what you’ll see isn’t a gallery of
smiling, individual faces as you would 

expect; instead, there are plumped-
up pouts, perfectly drawn-on brows
and mannequin-esque faces, which
have been altered to erase every hint
of humanity. Unless you cast a
sceptical eye over everything you see
on social media, it has the potential to
really affect your sense of perception. 

Perhaps our definition of ‘normal’ 
is what’s actually changing, though.
Research from Dove’s 2014 Real Beauty
Sketches campaign found that 82 per
cent of women feel the beauty standards
set by social media are unrealistic.
Likewise, studies from the University at
Buffalo in New York discovered that
women who base their self-worth on
their appearance are likely to post
more pictures of themselves, seeking
validation. What I want to know is 
just how quickly this netherworld of
poor self-esteem facilitated by online
platforms can cleverly lure you into its
treacherous web.

 #Wokeuplikethis 

Morning selfies – whose bright idea
was that? When I wake up, my hair
forms several dreadlocks during the
course of the night, and I’m so
dehydrated and waxy-looking that 
I resemble a corpse in an open casket. 

Despite my reluctance, after about
20 minutes of viewing morning selfies, 
I started to feel like I wanted to be hotter
first thing – see how quickly it takes
hold? So, I get individual eyelash
extensions from Lash Perfect and wake
up all kitteny-looking. I might have
been totally converted if it wasn’t for the
expense – £130. I also get my brows
dyed with Benefit’s Brow Tint Service,
£10.50. But I want Instagram skin, too
– the kind that looks all fresh and
plump. So I try a skincare powerhouse
duo – Fresh’s Crème Ancienne, £205,
which is like a waterfall of nourishment
for the face, and Dermalogica Overnight
Retinol Repair, £73, which boosts
collagen levels and speeds up cell
renewal. I can see the difference after
seven days – impressed.

I finally take a stupid morning selfie
(with a layer of Elemis Pro-Radiance
Illuminating Flash Balm, £37 – light-
reflecting skincare is allowed, OK!)
The truth? I look way better without
make-up than I did a week ago. The
downside? It’s taken a lot of effort. I go
to post my selfie, but my insides actually
hurt with cringe, so I can’t. I just can’t.

Contouring  

 and beyond 

I always marvel at how some of the
most prominent beauty instagrammers 
(like my faves, Sonjdradeluxe and 
Annabellstyle) manage to look so
flawless. ‘It’s old-school Hollywood
make-up,’ says James Gager, MAC’s 

 BEAUTY 
 ENQUIRER 

Ready for 
your close-up?
Those innocent selfies could be ruining our  

self-esteem. Anita Bhagwandas investigates 

with a week of intense Insta-ready prep
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creative director. ‘Those are the tricks
that were used back then. Now everyone
is doing it, but every day.’ Blogger
Sophie Hannah Richardson (@sophie
hannahrichardson) agrees: ‘I tend to
intensify my make-up and over-contour,
just so it shows up and is obvious in my
photos. I get more hits when I only
feature a portrait of my face.’ 

So, I follow her lead and go hard. 
I actually contour with foundation
(Make Up For Ever HD Foundation,
£29) and set it with the contour powder
in Smashbox’s Step-By-Step Contour
Kit, £35. In daylight, I look like I should
be on RuPaul’s Drag Race; on social
media, I’m fully ‘blue steel’. I then add
Anastasia Beverly Hills Illuminator in
Riviera, £28 (rumoured to be the one
Kim K uses) and finish off by making
everything else super-matte with MAC
Blot Powder, £20.50. It’s fine on the
first day, but by the second day, my bare
face looks, well, wanting. Instead of my
chin, I see jowls; instead of cheekbones,
I see chub. By the time I’m back to my
regular make-up, I’m convinced I now
look like a potato with eyes. That’s after 

one week – and a very quick transition
from happy-ish to insecure. Scary stuff.

 Give it some pout 

Another beauty trend born from
social media is matte, liquid lipstick –
the kind Kylie Jenner now wears and
pedals. That’s because it’s super-easy
to ‘over line’ your lips with, creating
the illusion of a fuller pout. Hourglass
Opaque Rouge Liquid Lipstick in
Icon, £23, does the job very well, but
each time I remove it, my lips feel
tiny, when they’d felt fine before.
They look so lacking that I decide to
do something that is highly
uncharacteristic. After days of seeing
girls with giant lips on social media
(that I’m 99 per cent sure aren’t real),
I decide to get a little filler in my
upper lip to even mine out. Major!

I enlist the brilliant Dr Barbara
Sturm, and she pops some hyaluronic
acid filler (starting at £350) into my
lips. It hurts more than I expect, but
the effects are immediate (as is the
slight swelling and bruising). My upper 

lip looks fuller and more symmetrical.
Will I do it again? Yes. Did I do it
because of what I’d become used to
looking at online? Yes, entirely. 

What I now know is that if I spend
any more time doing this experiment,
I’ll end up losing all sense of self-
perception. In February, The British
Association of Aesthetic Plastic Surgeons
(BAAPS) found that the number of
cosmetic operations grew by 13 per
cent between 2014 and 2015. That’s in
a single year. I’m not qualified to blame
it on anyone, but an educated guess
puts social media’s beauty expectations
fairly high on the list.

 Reality check 

Injecting stuff into my face is my
absolute limit, so I turn to apps. I watch
a video tutorial with Facetune that
shows me how to make my hair thicker
(with the refine tool) and whiten my
eyes. ‘Never just add a filter,’ says Jules
Heptonstall, St Tropez tanning expert
and avid social-media junkie. ‘I use
Snapseed to selectively brighten and
add contrast to my pictures first – it’s
like Photoshop on your phone – then
VSCO cam for my filters.’ I download
these, too, and after using four editing
apps, I stick the darn thing on Twitter.
That’s serious Rihanna-style werk.

 I post the snap at 6pm – to coincide
nicely with the home commute. After
a few seconds’ delay, I get ten likes.
Validation! But I immediately want
more. I eventually tally up 86 – that’s
way more than I’d usually get, and all
because of my altered image. After a
week of this, I’ve changed – I’m way
more vain now. Even though I’m
nowhere near the level of Essena
O’Neill – the blogger who once
boasted 612k followers but boldly
recaptioned all her photos to explain
how much work went into a single
image – I’ve had a slight taste of what
it feels like to be an Insta-star. 

I’m a fairly level-headed person,
but after spending a week making
myself fit into the social-media beauty
world, I know I need to readdress
who I follow for the sake of my sanity
(and if you’re feeling the pressure, I
urge you to do the same). Life’s too
short to feel crap about yourself every
time you look at your phone and at
the expense of LOLs. Now, pass me
those Cadbury Fingers. Q

1. Lit Cosmetics 
Glitter, £8.49

Make your eyes look bigger
and brighter by using a daub
of this super-fine glitter in the

corners of your eyes.

2. Melt Cosmetics By
Starlight, about £13

A slick of this radioactively 
bright lipstick will guarantee

you many, many ‘likes’.

3. LA Splash Lip Couture
Waterproof Matte Liquid

Lipstick in Latte 

Confession, £11.25
These liquid lipsticks are
super-matte, create that

full-lipped look and stay put
through Insta-marathons.

4. Fillerina Dermo
Cosmetic Filler Pen, £79
Using six kinds of hyaluronic

acid to boost the volume of your
lips (without injectables), this

little pen is subtle, but it works. 

5. Murad Invisiblur
Perfecting Shield, £55
Primes, blurs and protects 

your skin with an SPF – and
it’s ideal for outside selfies! 

6. Laura Geller The 
Real Deal Concealer in

Medium Deep, £18 
Sometimes you just need

serious concealer for when
Facetune lets you down.  

This is the one.

7. Bobbi Brown
Retouching Powder, £26
Use this finely milled powder
to soften your make-up and 
hide blemishes on camera.

Photo finish
Max your Instagram potential with these filter-friendly hits

1

2

3 4 5 6

7
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Jennifer Behr ‘Dana’ gold-tone headband,
£320 (available at Net-a-porter.com)  
Move over, daisy headbands – this Greek-

inspired number is far more flattering.

Mizani True
Textures Style
Refresher Milk,
£13.80 
A spritz of this
coconut, olive 
and marula oil 
tonic will define 
unwashed curls
and tame frizz. 

Invisibobble,  
£3.75 for three

These genius bobbles
hold hair firmly in place
when you’re dancing

and won’t leave dents. 

John Frieda
Brilliant
Brunette Visibly
Brighter Subtle
Lightening
Shampoo, £6.99
Brunettes can
enjoy sun-kissed
highlights, too!
This lightening
formula deposits
golden tones 
throughout. 

TRESemmé
Botanique 
Hydrating

Mist, £5.50 
Breathe life 

into tired, dry
locks with a

soothing blend
of aloe vera 

and coconut. 
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FESTIVAL
FEVER 

With around 160 festivals kicking off in
the UK this summer, there are plenty of
opportunities to unleash your inner
hippie. But, despite what you see on
Instagram, your festival get-up doesn’t
always have to consist of short-shorts,
pastel hair and flower garlands. It’s
more than possible to keep your tresses
chic and understated – even in a
camping situ – with bohemian textures
and easy-to-manage styles. Invest in 
the perfect hair kit to take you from
stage to cider tent, through rain or
shine – Hunter wellies, optional.  

Ditch that OTT floral crown – 

festival hair gets a seriously 

sophisticated upgrade

Words by SUZANNE SCOTT

Garnier Ultimate Blends
Mythic Olive Balm, £4.49 

All partied out? Treat 
your hair to this mask.
 It’ll restore strength

and fight free radicals. 

Charlotte 
Mensah

Manketti Hair 
Oil, £42 

Work this oil
through your
ends to tame
and rehydrate
parched hair. 
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Q: Are fillers natural?
A: ‘Some fillers contain hyaluronic 
acid, which is a naturally occurring 
substance in our bodies,’ explains 
Hadley. ‘When we are born we have 
plentiful amounts, but as we get older, 
this store diminishes, leaving the skin 
less supported, which allows lines and 
wrinkles to develop. When a facial 
filler containing hyaluronic acid is 
injected in small amounts under the 
skin, it can lift and smooth targeted 
folds and wrinkles by replenishing 
and adding subtle volume.’

Q: What areas of my face can 
fillers be used on?
A: ‘Fillers can be used to temporarily 
restore volume-loss, smooth lines 
and fill folds, and areas that are 
commonly treated include the lips, 
mouth area, nasolabial folds [smile 
lines] and cheeks. It’s often just the 
smallest amount of filler that makes a 
difference to our faces,’ says Hadley.

WHAT’S NEXT?
For more information and to find the right 
practitioner for you, visit locator.juvederm.co.uk 

ONE OF THE BIG SIGNS OF 

ageing in our faces is the loss of 
volume. Collagen levels decrease as 
we get older, and our facial structure 
drops, too. And while spending a 
fortune on creams, oils and potions 
can help, sometimes the effects aren’t 
as great as you’d hoped for. That’s 
where facial fillers come in. For most 
women, it’s not about looking five 
years younger – it’s about looking the 
best for their age. Here, aesthetics 
consultant Dee Hadley answers your 
questions on facial fillers. 

Q: What types of fillers are there?
A: ‘Temporary fillers are made of 
hyaluronic acid, which is broken  
down over time. Permanent fillers  
can comprise a variety of active 
ingredients, so the results can be 
unpredictable,’ explains Hadley. 
‘Juvéderm, a range of temporary 
fillers, is designed to be tailored to 
different parts of your face.’

Q: Where can I have my  
treatment done?
A: ‘First, take your time over the 
decision – some women consider a 
treatment for up to a decade before 
taking the next step. Then view your 
research and consultation as the biggest 
part of the process. You need to see a 
qualified aesthetic practitioner, who 
will ensure you’re getting the best 
treatment possible,’ says Hadley. ‘I 
would advise asking to see before and 
after pictures of past clients if in doubt.’

Q: Will it be obvious I’ve had 
something done?
A: ‘People might comment that you 
look less tired. The key to a subtle, 
natural-looking outcome is for the 
practitioner to choose the correct 
type of facial filler for the specific 
area on the face that needs treating.’

Q: Are there different types of 
fillers I can have?
A: ‘The Juvéderm range of fillers with 
Vycross technology are designed to suit 
different areas of the face and can last 
between 18-24 months. Volbella, for 
example, has been developed for fine 
lines or sensitive areas, such as the lips. 
Voluma is ideal for restoring youthful 
volume – think cheeks, cheekbones and 
chin. Lastly, Volift can be used to fill out 
deeper lines and for facial contouring. 
Your aesthetic practitioner will know 
what to use, but they will be able to 
discuss the treatment approach with 
you,’ says Hadley.

Q: Does it hurt?
A: ‘You should expect some discomfort. 
But most aesthetic practitioners will 
numb the area they’re injecting with a 
topical anaesthetic. Some facial fillers are 
formulated with the anaesthetic lidocaine.’

Q: Are there any side effects?
A: ‘Side effects are usually temporary 
and clear within a few days but can 
include tenderness, redness, swelling 
and bruising on the injection site,’ 
explains Hadley.

Almost three million women say they’d consider 

facial fillers. If you’re one of them, you’re going  

to want to know all about how they work. We  

talk to aesthetics consultant Dee Hadley

FACE THE 
FUTURE
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Give yourself a winning

edge with the success

strategies of sports

psychologists and 

gold medal athletes

Words by LIZZIE POOK
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IT’S EASY TO SEE THE PHYSICAL 

effort that goes into winning an Olympic
medal – the blood, sweat and tears are,
after all, caught on camera and beamed
across the globe. But what we can’t see
is what’s happening inside the athletes’
heads – the mental strength that gets
them through gruelling tests of
endurance and helps them emerge
victorious. According to psychologists,
it’s this edge that counts. ‘All Olympians
have comparable physical ability, but
what separates those who make it to the
podium is their psychological ability to
thrive under pressure,’ says Ruth
Anderson, lead psychologist with
British Cycling and director of MiND
HQ. Here, some of the UK’s leading
Olympians (and the people who train
their brains) reveal their top tips, so you
can get ahead.

Talk yourself up

You know that nagging inner voice
that likes to remind you that you
might fail? ‘The mistake most people
make is trying to avoid negative
thoughts altogether,’ says Anderson.
But that can actually cause more stress
(as soon as someone tells you not to
think about something, you’re bound
to think about it). The key is learning 

to manage these thoughts. ‘If your
inner critic is telling you that you can’t
achieve something, you can either
believe it, or ignore it and move on, like
successful athletes do,’ she says.
Remember, you are in control of your
thoughts, not the other way round.  

Dr Tracey Devonport, sport and
exercise psychologist to many top
Olympic athletes, agrees. ‘As humans,
we are predisposed to be self-critical.
We say sabotaging things to ourselves
that we would never dream of saying 
to someone else,’ she explains. ‘We
should talk to ourselves as if we were
encouraging another person – we’re
more productive that way.’ Research
published in the Journal Of Personality
And Social Psychology has also found that
people who speak to themselves using
their own name or the pronoun ‘you’
(rather than ‘I’) perform better under
stress. Worth bearing in mind before
the next big meeting with your boss.

 Goal-set like a pro

Speak to any sports psychologist
about goals and they’ll explain the
importance of the ‘growth mindset’ – 
the idea that ability is limitless and 
can be built upon gradually over time.
‘A growth mindset is all about
improving yourself by small amounts,’
says Devonport. ‘British cycling coach
Dave Brailsford talks about the
significance of marginal gains –
constantly becoming 1 per cent better
at something – and it’s definitely an
approach you can apply to everyday
life. We should think in terms of small
goals [get through that meeting, get a
good appraisal] and see everything
else as a chance to grow, learn and
improve  on our  ability.’ A lesson 
for the  impatient – little changes
seriously add up. 

‘I always put my goals on paper,’
adds Team GB cyclist and Wattbike   

Think  
like an 
Olympian

HEALTH

#winning



HEALTH

ambassador Joanna Rowsell. ‘I’m much 
more inclined to stick to something if 
I’ve written it down.’ Research carried 
out by the Dominican University of 
California found that you are 42 per 
cent more likely to achieve your goals 
just by jotting them on paper. The 
same study also found that more than 
70 per cent of the participants who sent 
weekly updates to a friend achieved 
their goals. Time to get texting.

 Use your 
 imagination 

If you find yourself paralysed by fear, 
picture yourself doing what it is that 
scares you. ‘Visualisation is vital for me,’ 
says Olympic middle-distance runner 
Hannah England. ‘A couple of days 
before a race, I’ll set aside 10 to 15 
minutes to picture what’s going to 
happen when I arrive at the stadium, 
– where the loos are, where I’ll collect 
my number. It would be exhausting if 
I thought about the race all the time, 
so I do it in concentrated bursts.’

Devonport agrees that this can be a 

useful tool for all of us in tricky 
situations, such as asking for a pay rise. 
‘The more you visualise yourself in a 
scary environment – imagining the 
sights, sounds and emotions – the less 
daunting it becomes,’ she says. ‘I’ve 
had many golfers in my house, 
standing in my cat-litter tray, so they 
can get a realistic feeling of what it 
would be like if they were in a bunker 
during a competition. This is called 
“functional equivalence” – the idea 
that mental imagery functions in the 
same way as the physical perception.’ 

 Create ‘healthy 
 perfectionism’ 

Unsurprisingly, a 2014 study published 
in The Review Of General Psychology
found that perfectionism can have a 
negative impact on our self-esteem, 
and those who describe themselves as 
perfectionists are more likely to suffer 
from anxiety and depression. A more 
workable approach is to strive for 
perfection, but never demand it of 
yourself. ‘Getting things right 80 per 

cent of the time works for me,’ says 
Rowsell. ‘I’ll expect to get my nutrition 
correct, hit the right numbers in 
training and perform well most (not 
all) of the time. It’s far healthier.’ 

Of course, this isn’t always easy. 
Thanks to something called ‘negativity 
bias’, our brains are more attuned to 
bad news, so we focus on our failures, 
rather than our successes. The key is 
knowing that this will happen, and 
avoiding it. ‘My psychologist reminds 
me that my brain will naturally 
catastrophise,’ says England. ‘But it’s 
more important to recognise what 
you are doing to achieve success, 
rather than what you’re not. I tell 
myself that on a daily basis.’

 Take failure in 
 your stride 

In order to excel in life, you have to 
accept failure – and nobody knows this 
better than Olympians. Paralympic 
gold medallist Hannah Cockroft, MBE 
says, ‘2015 was a tough year. One of 
my best friends passed away and I lost 
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my first race in over seven years. That’s 
when I started seeing a sports 
psychologist. Even though I had been 
training hard, I had totally switched off 
mentally. Getting to know all my 
psychological strengths and weaknesses, 
and accepting failure as a way to learn 
made it much easier to bounce back.’   

There is also truth in the adage ‘what 
doesn’t kill us makes us stronger’. 
A 2015 study by Rutgers University in 
the US showed that focusing on what 
we can learn from failure builds 
resilience and helps us persevere. So, 
for instance, we’ll have a better chance 
of nailing the next job interview if we 
consciously evaluate why the previous 
one didn’t quite go to plan. ‘The most 
important thing to remember is that 
failure is temporary,’ says ex-Olympic 
swimmer and Slazenger ambassador 
Rebecca Adlington. ‘I can recall racing 
in the World Championships in 2007 
and coming tenth. I didn’t even make 
the final and was so upset. But then 
a year later, I got two gold medals at 
the Olympic Games in Beijing. Failure 
is fleeting. It hurts like hell, but you 
will always move on.’ Q

1. TRACK IT 
‘Keep a record of how you feel on 
training days, so you can recognise 
positive patterns,’ says Sarah Claxton, 
ex-Olympic hurdler and personal trainer 
at Embody Fitness (embodyfitness.
co.uk). Also note down how much 
sleep you had the night before, what 
you ate, when you trained and what you 
did. It will help you keep track of what 
you need to do to ensure you perform 
well every time.

2. TREAT YOURSELF 
‘I always balance my training sessions 
with rewards,’ says Hannah Cockroft. 
‘You should always acknowledge if a 
goal has been reached, otherwise it’s 
as if it never happened. There’s got to  
be some joy somewhere.’ Emotional 
rewards like a new book or an hour  
of watching Netflix work well.

3. GO BITE-SIZE 
‘Break down each training session into 
small blocks,’ says Joanna Rowsell. 
‘Looking at a session as a whole can 
be daunting. I tell myself I’m just going 
to do the first block and then I’ll stop. 
But I’m more motivated once I’ve ticked 
off one block, so I’ll move on to another.’ 

NOW TRAIN LIKE AN ELITE ATHLETE
So you’ve got your head sorted  
– here’s how to work your body 
like an Olympian, too.  
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INTERIORS

Tropical punch 
Brighten up classic monochrome 

staples with splashes of colour  

and patterned pieces

FOOD

Beyond retro 
Ice-cream floats, prawn cocktails, 

devilled eggs… check out the old 

favourites getting a tasty 2016 twist

GOING OUT

Wok and roll 
The new Nobu hotel, hip Japanese 

gastropubs and why the fashion set 

are swapping champagne for sake
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Our Super Soft wraps can also be baked for a quick,

t h i n  c r u s t  p i z z a .   To p  w i t h  w h at e v e r  y o u  fa n cy.

GET WRAPPING



Aubergine fesenjan

G
s

p j y g y 
ence. Hip New Orleans-

ed restaurant Decatur 
don’s Haggerston is 
 them up alongside  

kers and Beer cheese.
re gluten f  h. 

Serves 4 as a main course 

120g walnuts 

4 medium aubergines 

(weighing roughly 1.2kg)

Rapeseed oil 

Salt and ground 

black pepper 

2 large red onions, 

thinly sliced 

2 cloves of garlic, crushed

1½ tbsp honey 

¾ tsp chilli powder 

1 tsp ground cinnamon

2 tbsp pomegranate

molasses 

250ml hot vegetable stock

Seeds from 1 pomegranate 

A handful of fresh

coriander

NOTE: You will need

a food processor to  

grind the walnuts.

Q Preheat the oven to 200°C/400°F/gas
mark 6 and line a large baking tray with
lightly oiled foil. Blitz the walnuts in a
food processor to a fine crumb and leave 
them to one side. 
Q Cut the aubergines into 5cm x 2cm
batons, toss with oil, season lightly with salt
and black pepper, and roast on the baking
tray for 25 minutes or until meltingly soft. 
Q While the aubergines are roasting, make
the fesenjan sauce. Put 3 tablespoons of
rapeseed oil into a large frying pan over a
medium heat and, when hot, add the red
onions. Fry for 12 minutes, stirring regularly
to ensure they don’t burn, then add the
garlic and fry for a further 3 minutes. 
Q Add the honey, chilli powder,
cinnamon, ½ teaspoon of salt, 1 teaspoon
of black pepper, the blitzed walnuts and
the pomegranate molasses to the pan,
and stir thoroughly to mix. Then add
the vegetable stock and cook for around 
8 minutes, until the sauce comes together. 
Q When the aubergines are tender,
pour the sauce into a serving dish. Put
the aubergines on top, and scatter with 
the pomegranate seeds and coriander.
Serve alongside steamed basmati rice.
Taken from Fresh India by Meera Sodha
(£20, Fig Tree) 

If it’s good enough for an emperor, it’s good enough for us 

C  

‘The first time I met my husband was in his kitchen,’ says food writer Meera Sodha.
‘It looked like a crime scene, with pomegranate juice splattered up the walls. He
wanted to impress me with fesenjan, a dish served to Mughal emperors. Luckily,
you can buy pomegranate molasses, which is what I told him (and it broke the ice).’ 

WN C L
mum’s y
r is a favourite at Covent

G en brasserie Balthazar, as
s original 80s power-lunch

e Bibendum in Fulham. Serve
pretty pink glass bowl  

( ve the Kastehelmi 
by Iittala at Heal’s).
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FOR INSPIRATION... 
Milkbar Memories (£20,
Murdoch Books) has retro
treats, such as coq au vin pie.
Or, follow 70s Dinner Party 
(@70s_Party) on Twitter for
hilarious pics of elaborately
carved pineapples, and more.   

GS
a’s staple Christmas
s enjoying a trendy 

 RECIPE 

BABYCHAM 
The 80s-themed cocktail 
bar Maggie’s Club is 
putting the ‘sparkling perry’
back on the menu in the capital.
There’s the Boom And Bust
(Disaronno, peach schnapps, lemon
juice, Babycham) or the Maggie’s
Head, served in a china Mrs
Thatcher bust. Terrifying. 

Retro favourites 

get a stylish reboot  

THROWBACK
FOOD
R

g

T
F

p
resurge
inspire
in Lond

dishing
Ritz crack

Oh, and they’

DEVILLED EGG
Auntie Gin

canapé i

COCKTAIL
s fail-safe dinner party

ICE CREAM FLOATS 
Remember how the Coke
used to fizz over when you
added the ice cream? The
sundae-drink hybrid is being
reworked for the Queen  
of Hoxton’s 70s Summer of
Love rooftop bar. Try a Sugar
Mountain (Dalston Cola cream
soda, salted caramel ice cream

head to 45
10 ice cream

gne syrup. 

PRAW
YoY ur m
starter
Garde
well as
venue
it in a p
(we lo
range 

and Disaronno) or h
Jermyn St for a No
float with champag
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On wall: Dash side plate, 
£3.50, round platters, £10

each, and Diamond side 
plate, £3.50; on table, 
from left: Dash dinner 

plate, £4, jug, £12, nibble 
bowls, £3 each, Indigo 

Blue glassware, £4 each, 
Dash cereal bowls, £3.50

each, napkin, £6 for 
 four, and runner, £12; 

all Moroccan Blue 
collection, Sainsbury’s

The hottest look in interiors is a little bit 

bohemian and a whole lot fabulous. 

It’s time to spice up your life…

SOUK CHIC



The Moroccan Blue tableware collection is now available at selected Sainsbury’s stores.  
To see more of the new collections and to find your nearest store, visit sainsburyshome.co.uk 

OUR LOVE AFFAIR WITH MOROCCAN  

style is an enduring one and its laid-back  
feel is perfect for summer and beyond. 
Sainsbury’s stunning Moroccan Blue  
tableware collection has this vibe nailed,  
mixing a palette of deep indigo and cool  
white with graphic ikat prints and dip-dye 
ombre effects for a souk-gone-chic look. 
Keep it pared-back with background  
colours inspired by the Sahara. Bliss.

Clockwise from top: 
Blue Ombre tea 

towel, £3, napkin, £6
for four, Dash dinner 
plate, £4, Diamond 

side plate, £3.50, 
Diamond dinner plate, 
£4, side plate, £3.50, 

napkin, as before, Dash 
side plate, £3.50, 

and nibble bowl, £3, 
all Moroccan Blue 

collection, Sainsbury’s

PROMOTION





2

Off-set graphic monochrome with  

punches of colour and tropical prints

Hot house

 Danielle says: ‘Follow the seasons and  

 bring something in: freshly picked flowers     

 or beautiful leaves that you can display’ 

Cool Instagram

accounts to 

steal ideas from

LIFESTYLE

ENVY

@DOMINOMAG
We want everything on here 

@INTERIORSELFIE
Your holiday home of dreams  

@HOMEPOLISH 
Stylish, quirky ideas   

111111111111111111 ChChChChChChChChChChChChChChhChhChChChChChChhhChChChChChhCChCC airairairirairairairairairaiairairairairairairairiraairairairairirairairairairairaira rairir, ££, £, £, £, £, ££, £, £, £, £, £, ££, £, £, £, ££, £, £, ££££, ££££££, £59,59,59,59,59,59,59,59,559,59,59,59,59,59,59,59,59,5959,59,59,5995959,595 ,
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2 Beat pendants in  

5 each,Fat and Tall, £295
To    eal’sTom Dixon at Hea
3 Pa  wl, £8,  Pasta bowl,
John Le sLewis
4 Cushion, £132,
Missoni at Amara.com
5 Chair, £59,
Superestudio.co.uk
6 Vase, £29.50,
Rockettstgeorge.co.uk

@THE_INTERIORS_LAB   
For the perfect shelfie 

11 Landmann Piccolino barbecue, £40,£40Landmann Piccolino barbecue £b b £ Tesco T 22 Jug, £70, J Heal’s 3 Throw, £49, John Lewis
4 Lantern, £15, Habitat 5 Parasol, £10, Ikea 6 Pouffe, £95, Habitat

E
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WE’RE PINNING…
The Style Files, an online homeware
treasure trove, founded by Danielle 
de Lange, owner of Soukshop.com

1 2

 INTERIORS 

PIMP YOUR PATIO

1

4

3

3

4

5

6
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PROMOTION

SPAIN’S CAPITAL CITY RATES 

high on our hip city breaks list, so
when the Barceló Emperatriz hotel  
in Madrid asked us to join a group of
creative businesswomen (designers,
bloggers, artists…) to let them know
our opinion on what makes a great
hotel, we jumped at the chance. The
result, which also involved listening to
more than 2,000 ‘future guests’ on the
project’s website and social networks,
is a hotel designed to please.

So what did we ask for? It seems
luxury isn’t the only thing we want in 
a five-star hotel – tech comes a close
second and, yes, our beauty needs
have to be met, too (ghd straighteners
are now available for each room and
antiOx breakfasts are served in the
restaurant). Everyone’s tech wishes
came true, too, with free Wi-Fi, iPads
for every guest, plus a Mini Media
Hub in all the rooms. And we all know
time is limited on a city break, so we
suggested the hotel provide guests
with a specialist to create the perfect
stay. They said yes – less planning
means more time for the rooftop pool. 

COOL HOTEL 
ALERT! 

Pamper time: there are
pillow menus so you 
sleep well and spa-style
bathrooms (above) that 
will be hard to leave

The decor is  
a result of the 
‘co-creation
process’, where 
the hotel asked 
‘future guests’ what
they’re inspired by.
The bar (above and
left) serves amazing
cocktails. Try the
Emperatriz, made
with violet syrup 

BOOK NOW
The Barceló Emperatriz 
is located in Madrid’s
Salamanca neighbourhood,
with rooms starting at 
€199 for a single. Go to
barceloemperatriz.com 
to book or simply call  
0034 913 42 24 90.

The very fashionable team  
in charge of designing Madrid’s
latest boutique hotel 



Air anecdotes by

real stewardesses

High 

society 

ST CLASS 
tery win) 
ish Airways
th Atlantic baked 
with orange
tarragon butter 

ce and chervil
amed potatoes.

Far East brunches
Had enough avo and eggs to
last you a lifetime? Try taking
your Saturday brunch plans
East. Kurobuta Marble Arch
does a bottomless Party
Brunch with a build-your-
own ramen counter and
unlimited beer, while Soho
haunt Koya Bar’s breakfast
noodle bowl is a full English
with an Asian twist. If you’re
eating in, swap your omelette
for an okonomiyaki pancake 

Japanese taverns are popping
up all over the UK this year. 
In London, Brett Redman’s
Jidori in Dalston has a tasty
yakitori menu and there’s  
star chef Jason Atherton’s
recently opened Sosharu in
Clerkenwell. In Manchester, 
there’s the very quirky Samsi,
or, if you’re in Brighton,  
pop into the dinky Bincho
Yakitori for some seriously
authentic Japanese grub.
Tokyo mash-ups  
Try poké – a Japanese-meets-
Hawaiian cuisine that blends
South Pacific seafood with
Japanese flavours – at Ahi 
Poké in London’s Fitzrovia.
Or, sample the Peruvian-
Japanese hybrid fare that’s 
being dished up in the West 
End at brand new Butifarra
(with a sushi and ceviche mix 
called ‘suviche’) and rooftop
bar Notch, with sashimi sea
bass on crushed tortilla. 

Hold the nigiri – Japanese 

food is entering a whole 

new taste territory 

Everything

but sushi 

Jidori

Roka

Ahi Poké

Notch

Koya Bar

topped with a fried egg (see
the tutorials on YouTube).
Sake, not champagne 
Now being served as an
alternative to bubbly at
fashion parties (including
Louis Vuitton). The good
news is it contains 20 different
amino acids, which help expel
toxins, giving you better skin   
– geishas used to bathe in it.
Laura Blanchett, sommelier
at Roka Mayfair, says, ‘If you
like a new-world Sauvignon
Blanc, a nama (unpasteurised)
sake may be the best thing to
start with. Or for something
richer, try a good junmai.’
Nobu sleepovers 
Chef Nobu Matsuhisa’s first
London hotel is opening  
in Shoreditch this autumn.
Expect a lot of East-meets-West
minimalism and a minibar
stocked with Japanese booze.   
Japanese gastropubs
Otherwise known as izakayas, 

 GOING OUT 

F N th Atlantic cod…  

pork sausages

Feasts at

30,000ft 
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DELUXE

BUSINESS  
(pushing the boat out)
Emirates
Roasted beef short ribs
served off the bone with
barbecue sauce, fingerling
potatoes and green beans.

ECONOMY  
(basically everyone) 
Thomas Cook
Grilled British pork
sausages, apricot chutney,
buttered mashed potato,
carrots and peas.

FIRS
(lott
Briti
Nort
cod 
and 
sauc
crea

From Nort

to grilled p

MILE HIGH

SPECIAL

PREMIUM
ECONOMY  
(bit of a leg stretch) 
Virgin Atlantic
Tender chicken 
pieces and egg
noodles, infused with
a creamy coconut
and lime sauce.

‘When serving breakfast,
a passenger requested

a fried egg as she
didn’t like scrambled. 

“Er, madam, I’m afraid we
don’t actually cook all the food 

from scratch on the plane!”’
Sophie Woods, GB Airways,

cabin crew for two years

‘Someone once wanted me to
open the window because

they were too hot. I have 
also been asked to point to the

equator as we flew over it.’
Nicole Thrower, BA cabin

crew for two years 

‘If someone is charming,
pleasant and friendly, they can

get away with all sorts on board. 
My personal favourites? Liam 
Neeson and the royal family.’

Debbie Jeffries, 
cabin crew for 34 years W
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Planning your next dream holiday? 

Signature by Thomas Cook has 

luxury travel all wrapped up

PARADISE 
FOUND

WHERE WOULD YOU HEAD OFF TO NEXT WEEK  

if you could go anywhere in the world? Would you 
explore the breathtaking beaches of Malaysia? Go  
off-grid in the wilds of Africa or maybe live the A-list 
lifestyle in LA? All these and more are in reach with 
Signature by Thomas Cook tailor-made getaways. Just 
tell Signature where you’d like to travel and the kind of 
trip you have in mind and they’ll do the rest. With their 
unrivalled knowledge, Signature by Thomas Cook will 
hand-pick the best hotels and hidden gems to create 
a magical holiday you’ll remember forever. Want to 
combine destinations? Not a problem – they’ll  
do it for you. These are the places we want to go…

Pearlescent-white 
sand and jade-green 

seas beckon in Borneo

BOOK NOW
Call 01733 224828 or book in any Thomas Cook store nationwide. The 
cost of a Signature holiday includes: Meet & Greet Service, minimum 
20kg luggage allowance on all flights, choose your own seat for free, 
plus Thomas Cook Airlines Premium Seat Upgrade* and Transfers**

Hungry for adventure? Head to Kota Kinabalu, the 
stunning capital of Malaysia’s Sabah state in Borneo, 
which is the perfect base for exploring rainforests
and climbing the tallest mountain in South East Asia 
(Mount Kinabalu).You can also live in the lap of luxury  
on some of the most secluded islands in the world. 
A Signature by Thomas Cook holiday to Kota Kinabalu starts 
from £1,415 per person including flights and seven nights  
at the Shangri-La’s Rasa Ria Resort & Spa.

KOTA KINABALU, BORNEO

Cruise 
Borneo’s 
vibrant  
water 
markets
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Take in Mayan 
ruins while you 

sunbathe

Since Zayn and Gigi were photographed in this part 
of the world, every fashionista wants to touch down 
in southern Italy. Overlooking the Bay of Naples, 
Sorrento has the spirit of la dolce vita nailed. There’s 
shopping to be done in the boutiques on the Corso Italia, 
cocktails to be sipped in the chic Vista Sky Bar and 
bathing platforms by the sea to chill out on. You can drive 
up the Amalfi coast and even take a boat to Capri.
A Signature by Thomas Cook holiday to Sorrento starts  
from £999 per person including flights and seven nights  
at the Grand Hotel Royal.

SORRENTO, ITALY

Mexico is where Hollywood’s 
A-listers go to get away from it 
all and it’s our pick when all we 
want is sun and siestas. Tulum in 
the Yucatán Peninsula has a hippy 
vibe that’s perfect for finding inner 
peace, and if you do want to take a 
break from sipping Coronas in the 
sun you don’t have to venture far. 
Cool excursions include snorkelling 
with sea turtles in Akumal Bay. Or 
why not dive deeper at Cenote Dos 
Ojos – one of the largest underwater 
cave systems in Mexico, accessed 
through a short walk in the jungle. 

It’s magical and has its very 
own bat cave. Amazing.
A Signature by Thomas Cook 
holiday to Tulum starts from 
£1,095 per person including flights 
and seven nights at the Akumal 
Bay Beach & Wellness Resort.

TULUM, MEXICO

From Sunset Boulevard to the beaches of Malibu,  
it’s hard not to fall in love with the fantasy that is LA. 
When you’ve had your fill of star spotting, take time to  
enjoy LA’s art scene, starting with MOCA – the Museum  
of Contemporary Art – and finishing with the Getty Center 
nestled in the mountains around Santa Monica. No visit to 
California is complete without a road trip, so head up  
to Yosemite National Park where you can stay in a luxury 
lodge for an altogether more down-to-earth experience.
A Signature by Thomas Cook holiday to Los Angeles starts  
from £1,299 per person including flights and five nights  
at the Mondrian Los Angeles.

LOS ANGELES, USA

The Mondrian Los Angeles  
overlooks Sunset Boulevard

The best way 
to see the  
sun set

Live la dolce vita 
in southern Italy

PROMOTION





CÔTE
D’AZUR
Marie Claire’s fashion team  

gets chic on the French Riviera

 ON LOCATION 

The picturesque town of Menton 
– aka ‘the pearl of France’

STAY AT…
The Tiara Miramar Beach Hotel & Spa (tiara-hotels.com) is 
a contemporary 59-room resort tucked into the cliffs near
Théoule-sur-Mer, 40km south-west of Nice. Five-star treats
include two Mediterranean-style restaurants and a private
beach. In July, double rooms cost from £350.

LET’S GO…
British Airways (ba.com) flies from London Heathrow to  
Nice, from £148 return in July. Provence & The Côte d’Azur

(£12.99, DK Eyewitness Travel) is a handy guide to the region
– also check out theoule-sur-mer.org.

MUST DO…
Indulge in a Hawaiian 
lomi-lomi massage at Tiara
Miramar Beach’s spa; dine
on the panoramic terrace of 
L’Or Bleu at the nearby
Hotel Tiara Yaktsa; sail to
the Lérins Islands and stroll
along the Boulevard de la
Croisette in Cannes. 

Explore the sun-drenched
Lérins Islands on a yacht

1.Shorts, £190, Joie 2.Deodorant Spray, £27,
Susanne Kaufmann 3. Sunglasses, £216, Michael
Kors 4.Top, £465, MARCH11 at Net-a-porter.com  
5. Bag, £165, Rae Feather 6. Bikini, £310, Lisa
Marie Fernandez 7. Hat, £193, BenoÎt Missolin  
at Matchesfashion.com 8.Sandals, £70, Ugg

From sunrise to sunset: the Tiara
Miramar Beach Hotel & Spa 

WHAT TO
PACK
Rock Natalie Portman’s
laid-back summer look with
a gypsy-inspired top, straw
boater and an off-the-
shoulder bikini.
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Take a dip in the 
Riviera’s azure waters

See the sights in 
glamorous Nice
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STEP INTO AW16 WITH A FLOURISH IN RICHLY TONED, REFINED RUFFLES
Photographs by CHRISTOPHER FENNER  Styled by ABISOYE ODUGBESAN

FRILL SEEKING
IT’S ALL ABOUT...

Bag, £22, 
Dorothy 
Perkins; 

top, £115, 
COS; skirt (just 

seen), £470, Le Kilt

Shoes, £870, 
Roger Vivier

Cuff, £345, 
Fendi; top and 
skirt, as before 

Boots, £700,  
Marco De Vincenzo; skirt, as before 
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