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No more
limits
Complete creative control

• 4K Super 35mm large format sensor for stunning picture quality.
• High frame rate shooting up to 240fps; the smooth detail of
 10x Full HD slo-mo.
• Compact, lightweight 0.8kg body.
• Built-in variable ND filter and a mount interchangeable lens system
 for total expressive freedom.
• Unrivalled flexibility and creative possibilities from the
 industry standard XAVC codec.

A handheld camera should be able to get you into tight places. To work in your lap. To move with the talent. To shoot 
high and low angles with equal agility. Sony’s extraordinary PXW-FS5 does all of this and more.

PXW-FS5

Sony Professional Solutions MEA FZ LLC, Unit C-50, P. O. Box 502050, International Media Production Zone, Dubai, United Arab Emirates
Email: middle.east@eu.sony.com, www.facebook.com/sonypsmea, www.sony-psmea.com/FS5
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After a year fi lled with international and lo-

cal fi lm productions in the UAE, the organ-

isers of Dubai International Film Festival 

are upbeat about this month’s 12th edition 

of the event and its ability to showcase Arab 

cinema and the region as a global hub for 

fi lm production.

The festival, which will take place in 

Dubai from December 9-16, has already 

confi rmed international stars including 

Jake Gyllenhaal. As Digital Studio went 

to press, Abdulhamid Juma, chairman of 

DIFF, said that US actor Richard Dreyfuss 

was also scheduled to attend the festival. 

Dreyfuss, who starred in Steven Spielberg’s 

1975 fi lm Jaws, will  Film Festival buoyant on solid agenda for 2015 

DIFF ENERGISED 
FOR STELLAR 

EVENT

EVERYONE’S TALKING ABOUT...

CONTINUED ON PAGE 8

THIS MONTH IN THE TV AND FILM PRODUCTION INDUSTRY
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 Abdulhamid Juma, 
chairman of DIFF



Introducing URSA Mini, a handheld Super 35 digital fi lm camera 

with an incredible 4.6K image sensor, global shutter and a massive 

15 stops of dynamic range! The super compact and lightweight 

design is perfectly balanced, making it comfortable enough for 

all day shooting. URSA Mini lets you shoot at up to 60fps, features 

a 5" foldout viewfi nder, dual RAW and ProRes recorders, and more!

Incredible 4.6K Sensor
URSA Mini can capture images at a resolution and dynamic range 

that goes well beyond that of traditional motion picture fi lm so you 

can shoot your own epic, cinematic masterpiece! You can capture 

images up to 4608 x 2592, which is larger than 4K DCI, with 15 

stops of dynamic range so you get incredibly clean pictures with 

amazing detail in everything from the darkest shadows to the 

brightest highlights! URSA Mini can record 4.6K at up to 60fps, 

or 1080 HD at up to 120fps.

Lightweight and Portable
URSA Mini’s perfectly balanced body is made out of space aged 

magnesium alloys so it’s rugged, yet lightweight and comfortable 

enough to be used all day. You get a super bright 5" fold out 

touch screen for on-set monitoring, that can also display overlays 

for timecode, histograms, audio meters, focus peaking and more! 

URSA Mini features full size, professional connectors, even 

12G-SDI, so you don’t need custom cables, plus high quality stereo 

microphones and a side grip mounted on a standard rosette.

Completely Customizable
Blackmagic URSA Mini is completely customizable so you 

can create a rig that’s built specifi cally for your production! 

Add accessories like the Blackmagic URSA Viewfi nder and 

Blackmagic URSA Mini Shoulder Kit, or choose from hundreds 

of third party accessories. URSA Mini has 9 standard ¼" threaded 

mounting points on the top and bottom of the camera so you 

can mount it directly to a tripod as well as add accessories 

such as rails, matte boxes and more. 

Non-Stop Recording
You never have to stop recording because URSA Mini features 

two CFast 2.0 recorders! When one card is full, recording 

automatically continues onto the next. URSA Mini uses the latest, 

incredibly fast CFast 2.0 technology for recording speeds up to 

350 MB/s. Wide dynamic range images are saved as 12-bit RAW 

fi les, which are perfect for high end grading and eff ects work, 

or as broadcast quality ProRes, for easy post production 

workfl ows with minimum storage requirements! 

*SRP excludes duties, shipping and sales tax. Electronic Viewfi nder, lens and accessories sold separately.

www.blackmagicdesign.com/me

Introducing Blackmagic URSA Mini, the lightweight Super 35 
4.6K digital fi lm camera with 15 stops of dynamic range!

Blackmagic URSA Mini Models  
 Blackmagic URSA Mini 4K EF  US$2,995*
  Blackmagic URSA Mini 4K PL  US$3,495*
  Blackmagic URSA Mini 4.6K EF US$4,995*
  Blackmagic URSA Mini 4.6K PL US$5,495*
All models include DaVinci Resolve 12 Studio
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NEWS UPDATE

attend the festi-

val as part of the film’s 40th anniversary  

celebrations.

There are more than 130 films due to be 

shown as part of the festival, with more 

than 60% of titles being Arab. Furthermore, 

in a nod to the UAE’s growing film industry, 

a record five Emirati feature films will be 

screened during the festival. Juma said that 

just a few years ago, there were usually just 

one or two Emirati films shown at DIFF. He 

added that the five films were selected from 

a wider pool of Emirati films, indicating the 

growing strength of the UAE’s film indus-

try. “It means that production of Emirati 

films is increasing, and that’s really goes 

back to the core of what we wanted to do 

when we started the festival,” he said.

The line-up of films for the festival is in 

a total of 42 languages from 60 countries, 

and includes 55 world and international 

premieres.

Among the films to premiere will be 

‘1001 Inventions and the World of Ibn Al-

Haytham’ which was the last film of cel-

ebrated Egyptian actor Omar Sharif, who 

passed away in July.

CONTINUED FROM PAGE 6

CHANNEL INSTALLS AVID EV-
ERYWHERE TO IMPROVE ITS 
NEWS OPERATIONS
Al Baghdadia TV, an indepen-
dent Iraqi-owned satellite TV 
network based in Cairo, has 
installed Avid Everywhere to 
overhaul its operations and 
take advantage of file-based HD 
workflow efficiencies.

Al Baghdadia TV airs two chan-
nels: Al Baghdadia, a news-based 
24-hour station, and B2, which 
broadcasts a mix of drama, mov-
ies and entertainment. The net-
work also operates studios in 
Baghdad and in northern Iraq, 
and plans to expand with further 
Iraq-based studio facilities.

The broadcaster was facing 
bottlenecks in sharing media be-
tween field journalists and the 
main studio, which washinder-
ing its ability to break news to 
air, while storage and workflow 
restrictions prevented capacity 
for High Definition.

To overcome this, Al Baghdadia 
TV opted for Avid Everywhere 
with the MediaCentral Platform 
as the foundation to unify its stu-
dio, local affiliate and field opera-

tions. Avid provided a modern 
tapeless HD workflow enabling a 
more efficient operation and en-
abling stories to get to air more 
quickly.

Among the technology de-
ployed was Avid MediaCentral 
Platform, iNEWS with iNEWS 
Command, Media Composer | 
NewsCutter, AirSpeed 5000, 
ISIS | 5500, Interplay | Capture 
and Interplay Archive.

All the MediaCentral compo-
nents are designed for high defi-
nition news production, which 
is a key ingredient in Al Baghda-
dia’s long-term plans to migrate 
all of its resources over from SD.

The project commenced back 
in June 2015 and was completed 
in September.

AL BAGHDADIA TV MOVES TO AVID

GREY JUICE LAB OPENS A NEW 
REGIONAL HUB IN DUBAI
Grey Juice Lab, a provider of 

premium VOD content services, 

has strengthened its Middle East 

and Africa (MEA) presence with the 

opening of a new regional content 

marketing and commercial hub in 

Dubai Media City.

The new office is under the direction 

of Grey Juice Lab’s EMEA regional 

director Remi Olivan. It aims to better 

serve the company’s existing MEA 

clients while also capitalising on the 

growing OTT opportunities within the 

region.

“This is a strategic step which 

demonstrates our commitment to our 

current and prospective customers 

in the Middle East and Africa. It also 

reflects our confidence in the growth 

potential of these markets,” Olivan said.

 Avid provided a modern 
tapeless HD workflow

 We have never been kids 

 Al Medina 

 Samir in the Dust
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MBC has invested in Grass Valley’s K2 
Dyno Replay System to help create en-
gaging content, including programme 
highlights and replays, for its coverage 
of KSA’s professional football league.

The K2 Dyno allows instant replay 
and includes a highlights generation 
system for HD, SD, 3G and UHD/4K 
with pan/zoom technology. It can also 
work with high-frame-rate produc-
tions with Grass Valley’s LDX camera 
systems.

The solution’s AnySpeed technol-
ogy provides smooth playback at any 
speed from zero to 200%, including 
speed transitions. This expands the 
ability off er commentary during re-
plays, especially when footage is cap-
tured at 6X speed.

This marks the fi rst in a series of 
projects MBC plans in Saudi Arabia 
and the UAE after winning the rights 
to broadcast the Saudi Arabian Foot-
ball Federation for the next 10 years.

“We know viewers love watching 
these games and we’re thrilled that 
Grass Valley’s K2 Dyno replay system 

will make the experience even more 
enjoyable,” said Nick Barratt, senior 
broadcast manager, MBC. “This tech-
nology provides the smoothest play-
back at speeds from zero to 200%, so 
we’ll be able to highlight the impor-
tant plays as they happen. And after 
evaluating the replay options, this was 
much more cost-eff ective than other 
solutions on the market.”

The K2 Dyno replay system off ers 
MBC more functionality because it 
works well with not only the station’s 
existing K2 media server, but also its 
on-air graphics system.

GRASS VALLEY SYSTEM FOR MBC

SPOTLIGHT ON REGION’S PAY-TV OPERATORS

The Arab World’s satellite Pay-TV opera-
tors provide a total of 280 Pay-TV chan-
nels, according to recent research from 
Jordan-based Arab Advisors Group.

As of October 2015, the Arab World’s 
four main satellite Pay-TV operators — 
OSN, beIN Sports, Al Majd and MyHD — 
offered a combined total of 280 chan-
nels, with OSN offering 
the most choice.

Expectedly, beIN Sports 
offers the highest number 
of sports Pay-TV channels 
with 21 sports channels.

Three of the four Pay-TV 
providers also offer HD 

channels: OSN, beIN Sports and MyHD. 
OSN offered 55 HD channels, MyHD of-
fered 53, and beIN Sports offered 20.

Hiba Al Atiyat, Arab Advisors senior 
research analyst, wrote in the report: 
“The total air time per month for the four 
Pay-TV providers reached 201,600 hours. 

OSN and MyHD had a 
57.9% and 30% share 
of the total air time re-
spectively, while beIN 
Sports’ market share 
of the total air time 
reached 7.5%. Al Majd 
stood at 4.6% by end 
of September 2015.”

LATEST RESEARCH FINDINGS REVEALED BY ARAB ADVISORS GROUP

ICFLIX LAUNCHES 
NEW ANIMATED 
SERIES
ANIMATION WILL BE 
TARGETED AT CHIL-
DREN UP TO AGE 12
DUBAI-BASED VIDEO 
STREAMING SERVICE 
ICFLIX HAS COMMIS-
SIONED AN ORIGI-
NAL CHILDREN’S 
ACTION-COMEDY 
ANIMATED SERIES, 
TITLED DUNIA. THE 
FIRST SEASON WILL 
CONSIST OF 10 
EPISODES AND WILL 
PREMIERE GLOB-
ALLY ON ICFLIX THIS 
DECEMBER.

DUNIA, ARABIA’S 
FIRST TEEN FEMALE 
SUPERHERO, IS 
MAINLY TARGETED 
AT CHILDREN AGED 
12 AND BELOW, BUT 
WILL ALSO APPEAL 
TO OLDER TEENAG-
ERS AND ADULTS 
ALIKE. THE SERIES 
FOLLOWS THE AD-
VENTURES OF A LIVE-
LY 12-YEAR-OLD GIRL, 
DUNIA, WHO USES 
HER SECRET MARTIAL 
ART SKILLS TO FIGHT 
INJUSTICE AS WELL 
AS ENLIGHTEN AND 
REINFORCE POSITIVE 
SOCIAL BEHAVIOUR 
WITH HER PEERS.

ALTHOUGH THE 
SERIES HAS BEEN 
PRODUCED IN 
ARABIC, DUNIA WILL 
ALSO BE AVAILABLE 
IN ENGLISH AND 
FRENCH MAKING 
IT ACCESSIBLE TO A 
WIDER AUDIENCE.

 Produced in Arabic, Du-
nia will also be available 
in English and French.

 The system will help 
create content including 
highlights and replays.

BROADCASTER AIMS TO IMPROVE COVERAGE OF KSA PRO FOOTBALL LEAGUE

 OSN offers the most channels.
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Kuwait Television (KTV), Kuwait’s of-
fi cial state-run television station and 
part of the Kuwaiti Ministry of Infor-
mation, is installing a Calrec Summa 
audio console in its newest and most 
advanced OB van.

The Summa will give KTV the fl ex-
ibility to cover a wider variety of pro-
gramming and will be assigned to the 
broadcaster’s most signifi cant events.

Waleed Hamadah, TV broadcast 
engineer, TV Engineering Division, 
Ministry of Information, said: “We’re 
always working on expanding capacity 
and raising our standards of television 
production and delivery. This new OB 
van is the embodiment of that eff ort, 
and the Summa console is a perfect fi t 
for our ambitious goals.”

He continued: “We have six other OB 
vans, and though the audio consoles in 
those units are more than adequate, 
the Summa console enables us to take 
our audio coverage to new heights. 
What’s more, Summa’s advanced au-
dio capabilities mean less reliance on 
third-party companies and on other 
departments when covering the more 
complex audio events.”

The Summa’s functionality is more 

sophisticated than that of KTV’s ex-
isting audio mixers, especially when it 
comes to reliance on the touch screen 
and ease of console confi guration. Op-
erators use the touch screen to deliver 
all commands and control multiple 
operations. The scalable nature of Hy-
dra2 also allows more analogue/AES 
inputs and outputs to be connected 
than KTV’s other mixers, which means 
KTV is able to accommodate larger 
shows and events, with the opportu-
nity to add more I/O for future expan-
sion of the system.

KTV’s newest OB van will be deployed 
to cover all types of live programmes, 
such as sport events and tournaments, 
live concerts, and talk shows.

KUWAIT TV INSTALLS CALREC SUMMA

KIPCO DENIES OSN STAKE SALE TO QATAR

Kuwait Projects Company (KIPCO) has 
denied reports that it has sold its stake 
in pay-TV operator OSN to the Qatar 
Investment Authority.

The state-
ment ap-
peared on 
the Kuwait 
Stock Ex-
change, 
according to 
Advanced 
Television.

In Septem-

ber, OSN signed a $400 million, fi ve-year 
loan with 11 regional and international 
banks to fund expansion of its content                   
and develop its technology offering.

OSN operates subscription tele-
vision services across the Middle 
East and North Africa and is 
owned by Kuwait Projects Com-
pany (KIPCO) and Saudi Arabia’s 
Mawarid Group.

Last year, KIPCO rejected a 
$3.2 billion takeover offer from 
a US private equity fi rm for 
OSN.

KUWAIT PROJECTS COMPANY ISSUES STATEMENT AFTER REPORTS OF SALE

UAE DIRECTOR 
SCOOPS SHORT 
FILM PRIZE
IMAGE NATION ABU 
DHABI NAMED THE 
WINNER OF THE 
FOURTH EDITION OF 
ITS SHORT FILM COM-
PETITION, ARAB FILM 
STUDIO (AFS), AT AN 
AWARDS CEREMONY 
LAST MONTH.

OMAR ADAM, 
23, TOOK HOME 
BEST FILM, AS WELL 
AS BEST EDITING 
FOR ‘FIVE’, WHICH 
FOLLOWS A YOUNG 
MAN AS HE AGONIS-
INGLY WAITS FOR 
IMPORTANT MEDICAL 
TEST RESULTS.

“IT FEELS INCRED-
IBLE TO HAVE WON 
-  IT HASN’T QUITE 
SUNK IN YET. IT HAS 
BEEN A LONG BUT 
FULFILLING JOURNEY 
AND I’D LIKE TO 
THANK IMAGE NA-
TION AND EVERY-
ONE WHO TOOK 
PART IN ARAB FILM 
STUDIO FOR THE FAN-
TASTIC EXPERIENCE,” 
ADAM SAID.

AFS WAS CREATED 
BY IMAGE NATION IN 
2011 IN PARTNERSHIP 
WITH TWOFOUR54 
TO DEVELOP UAE 
RESIDENTS’ FILM-
MAKING SKILLS. 
THE PROGRAMME 
WAS EXPANDED TO 
INCLUDE DOCUMEN-
TARY FILMMAKERS, 
WITH THE LAUNCH 
OF ARAB FILM STU-
DIO DOCS EARLIER 
THIS YEAR.

 Omar Adam

 An audio operator 
at KTV works with 
the Calrec Summa 

audio console.

KTV’S OB AUDIO COVERAGE EVOLVES WITH NEW CALREC AUDIO CONSOLE

 David 
Butorac, CEO 
of OSN
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NETIA PARTNERS WITH 
CDM IN INDIA
CDM will serve as new NETIA 
distributor for India

Netiahas selected CDM 
Technologies and Solutions Pvt 
Ltd as distributor of its software 
suite in India. The company will 
represent the full range of radio 
automation, playout system, 
and media asset and workflow 
management solutions, including 
the Media Assist digital audio 
software suite, to India’s rapidly 
expanding radio and television 
broadcast market.

“The landscape of the media 
business is changing at an 
exponential pace, and the 
addition of NETIA solutions 
to our portfolio will better 
enable us to help our broadcast 
customers across India to 
improve their productivity, 
achieve growth, and gain the 
competitive edge,” said Dilip 
Kathuria, CEO of CDM. 

Peter Fong, NETIA head of 
sales for APAC, added:“CDM’s 
expansive reach and expertise 
in providing forward-looking 
solutions to its customers make 
the company an excellent 
partner in the Indian market.”

 Peter Fong, head of 
sales, APAC, at Netia.

REGIONAL ACTORS LAND 
ROLES IN ARABIC SERIES
FILMING ON LANDMARK UAE LEGAL DRAMA HAS BEGUN IN ABU DHABI

 The legal drama Qalb Al 
Adalah.

Image Nation, an Abu Dhabi based me-

dia and entertainment company, has an-

nounced the cast for its upcoming legal 

drama Justice (Qalb Al Adalah).

Emirati actors Fatima Al Taei, a star of 

Iftah Yah SimSim, and Mansoor Al Feeli 

(Zinzana) have been cast in the leading 

roles. They are joined by actors from the 

region, including Emriati TV star Abdu-

alla Bin Haider, Syrian actress Neven Madi 

(Seashadow), Lebanese media personality 

Carlos Azar (Al Layla El Akhira), and Saudi 

star Khaled Al Buraiki (Nas w Nas).

The Arabic-language show follows a 

young Emirati lawyer embarking on a ca-

reer as she struggles to step out of the shad-

ows of her father, a top lawyer in the UAE. 

The show focuses on the young woman’s 

relationship with her family and the cases 

she takes on in court.

“My character ‘Farah’ is an incredible 

character to play. She is a great role model 

and it’s fantastic to see strong female Emi-

ratis depicted on television,” Al Taei said. 

“This show is testament to how far the UAE 

has come, not only in the media industry, 

but the country as a whole.”

The series, comprising of 20 one-hour 

episodes, has begun filming in Abu Dhabi, 

where production will continue until early 

next year. The legal drama is the biggest TV 

series ever set and filmed in the UAE and 

has created significant opportunities for 

the region, with more than 70 production 

crew members working on the project, 200 

actors, and around 1000 extras.

Joining the key cast members are a se-

ries of all-star cameos, including Lebanese 

singing sensation Nicole Saba.

Alwiya Thani, an Emirati production 

manager for Image Nation, played an inte-

gral role in the casting of the show and has 

worked closely with it since its inception.

Justice was developed by Image Na-

tion’s long-term partner Walter Parkes and 

Emmy award-winning writer Billy Fin-

kelstein (Law & Order, NYPD Blue). Up-

and-coming filmmaker Ahmed Khaled is 

directing, with MENA-based Beelink Pro-

ductions managing the show’s production. 

Emmy-nominated Executive Producer 

Marc Lorber (Beyond Borders) is oversee-

ing the project for Image Nation.

Image Nation have also partnered with 

the Abu Dhabi Judicial Department on the 

show to ensure the court drama remains 

authentic.

Michael Garin, CEO of Image Nation, 

said: “Our main aim is to help create a self-

sustaining film and television industry in 

the region. Long term productions like Jus-

tice provide a plethora of job opportunities 

for talented people across the Middle East 

and continue to help boost the industry.”
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After ‘Star Trek Beyond’ brought 
a buzz to Dubai, it was Abu Dhabi’s 
turn to provide a temporary home 
for Hollywood last month as upcom-
ing Netfl ix movie, ‘War Machine’ 
fi lms scenes in the emirate.

Hundreds of UAE residents of all 
ages were given the chance to star 
alongside the main man himself, 
Brad Pitt, as the cast and crew fi lmed 
in a selection of locations across the 
capital.

As with Star Trek, local casting 
agency, Miranda Davidson Studios, 
was again responsible for providing 
the cross section of background ac-
tors required for the scenes. Infor-
mation regarding the casting calls 
- held throughout October - had re-
quested ‘physically fi t’ applicants 
with ‘previous military experience’ 
an advantage.

Last month, local residents report-
ed various sightings of fi lming loca-
tions across the city, including mock 
government embassies constructed 
in quiet residential roads, the Abu 

Dhabi desert standing in for Afghani-
stan, and scenes being fi lmed within 
an airport setting.

Based on the late American jour-
nalist Michael Hasting’s book ‘The 
Wild and Terrifying Inside Story of 
America’s War in Afghanistan’, the 
satirical comedy is the biggest fi lm 
to be produced by video-streaming 
platform Netfl ix and will be released 
exclusively via the service.

With a reported budget of $60 mil-
lion (Dh220 million), ‘War Machine’ 
also marks the Hollywood debut of 
Australian director David Michôd.

BRAD PITT FILMS IN ABU DHABI

TUNISIA TV EMBRACES QUICKLINK TX 

Tunisia TV recently deployed Quicklink 
TX to allow remote commentators to 
contribute to its political show into the 
debate and discuss political talk show 
‘International Issues’.

Quicklink TX, a video call manage-
ment system designed for use in broad-
cast studios, enabled live interviews 
with two guests located in Germany 
and Geneva for a 
programme about 
the G7 Summit in 
Germany and the 
Syrian confl ict.

MoncefKhemiri, 

engineer at Tunisia TV, explained the 
rationale behind choosing the system: 
“The unit was able to provide us a pro-
fessional quality Skype broadcast that 
we previously were unable to achieve 
with live interviews,” he said.

Quicklink TX enables broadcasters to 
send or receive Skype calls as SD/HD 
SDI or HDMI video with embedded or 

balanced analogue 
audio. The system 
provides allows dis-
tant participants to 
contribute to live TV 
via Skype.

SYSTEM ALLOWS REMOTE GUESTS TO CONTRIBUTE TO POLITICAL SHOW

DE NIROLAMENTS 
SCRAPPING OF 
DOHA TRIBECA 
FILM FEST
ACTOR BACKED 
THE FESTIVAL IN 
2013
QATAR’S DECISION 
TO SCRAP THE POPU-
LAR DOHA TRIBECA 
FILM FESTIVAL (DTFF) 
WAS A “DISAP-
POINTMENT” TO ITS 
CELEBRITY BACKER, 
LEGENDARY HOL-
LYWOOD ACTOR 
ROBERT DE NIRO.

THE DOHA FILM 
INSTITUTE (DFI) AN-
NOUNCED IN MAY 
2013 ITS CULTURAL 
PARTNERSHIP WITH 
DE NIRO’S NEW 
YORK-BASED TRIBECA 
ENTERPRISES HAD 
ENDED AFTER FOUR 
YEARS.

DFI CEO ABDU-
LAZIZ AL-KHATER 
SAID: “THROUGH 
THE PAST FOUR EDI-
TIONS OF THE DOHA 
TRIBECA FILM FESTI-
VAL, WHICH WERE 
ORGANISED IN 
CULTURAL PARTNER-
SHIP WITH TRIBECA 
ENTERPRISES, WE 
ACHIEVED OUR FUN-
DAMENTAL GOALS 
OF CREATING A VI-
BRANT GRASSROOTS 
FILM INDUSTRY IN 
QATAR. WE ARE 
THANKFUL TO THEM 
FOR THEIR INVALU-
ABLE INSIGHTS.”

 Tobert DeNiro.

 Brad Pitt fi lmed scenes for ‘War 
Machine’ across Abu Dhabi.

NETFLIX MOVIE ‘WAR MACHINE’ SHOT SCENES IN UAE CAPITAL LAST MONTH

 QuickLink
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South African pay-TV provider Mul-
tiChoice is now using Elemental for 
live streaming and video-on-demand 
(VOD) delivery of its DStv online ser-
vice, which makes sports and enter-
tainment content available on smart-
phones and tablets to over 10 million 
subscribers in Sub-Saharan Africa.

MultiChoice is also employing El-
emental to power the launch of its 
time-shift satellite VOD (SVOD) 
service. This new off er will support 
MultiChoice DStv Box Offi  ce and 
MultiChoice DStv Catch-up, so that 
premium subscribers can watch the 
latest movies, sports and television 
shows up to seven days after they air.

Jean-Pierre Rossouw, head of de-
partment, Video On Demand opera-
tions for MultiChoice, said: “Our big-
gest challenges with this expansion 
were managing scalability and our 
ability to react to market conditions 
as we launched new services. With 
Elemental, we were able to adapt to a 
rapidly increasing volume of content 
and growing subscriber base while 

meeting customer expectations 
around the clock.”

John Nemeth, VP of sales EMEA 
for Elemental, added: “As a quality 
pay television service, MultiChoice 
is at the cutting edge of technology, 
content and service, which has re-
sulted in consistent improvements in 
subscribers’ viewing and enjoyment. 
We are pleased to bring the high-res-
olution, high-performance power of 
the Elemental software-defi ned vid-
eo ecosystem to bear to help Multi-
Choice deliver quality experiences to 
its viewers and to support the com-
pany’s expansion.”

MULTICHOICE SELECTS ELEMENTAL

20TH CENTURY FOX THEME PARK TO OPEN

Al Ahli Holding Group (AAHG) is set to 
open a 20th Century Fox theme park in 
Dubai in 2018.

AAHG has signed in an international 
licencing partnership with Twentieth 
Century Fox Con-
sumer Products to 
build a Fox-brand-
ed theme park and 
resort in Dubai. This 
will be the second 
20th Century Fox 
World theme park 
and the fi rst Fox-
branded resort. 

The immersive entertainment desti-
nation will encompass themed areas, 
attractions, rides and retail outlets that 
will bring to life the studio’s iconic fi lm 

and TV franchises. 
The partnership also 
calls for the creation 
of the world’s fi rst 
Fox-branded resort, 
with permission 
granted for three 
additional Fox-
branded resorts in 
territories outside 
of Dubai.

STUDIO’S ICONIC FILM AND TV FRANCHISES TO FEATURE IN THEME PARK

 John Nemeth, VP sales 
EMEA, Elemental.

ELEMENTAL TO POWER LAUNCH OF MULTICHOICE TIME-SHIFT SVOD SERVICE

The park is set to open in 2018
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 Attendees at the Advanced Media workshop.

NEW DJI OSMO GETS DEMO AT 
ADVANCED MEDIA WORKSHOP
Drone specialist DJI recently 
launched DJI Osmo, a high qual-
ity 4K camera on a handheld 
stabiliser. The stabiliser, which 
was on show at GITEX Technol-
ogy Week in Dubai in October, 
has many features that are of 
interest to filmmakers. 

ADVANCED MEDIA HOLDS WORKSHOP 
IN DUBAI FOR DJI RONIN AND OSMO

KEES FRIJTERS, PRESIDENT OF 
EMEA, TO LEAD NEW OFFICE
Rosco Laboratories, a specialist in lighting 
and colour technologies for the film, tele-
vision, entertainment and architecture in-
dustries, has opened a new office in Dubai 
to serve the Middle East region.

Kees Frijters, Rosco’s President of 
EMEA, will relocate to Dubai to head up the 
new office, while retaining responsibility 
forEurope, Asia and Africa. “Rosco’s prod-
uct line is rapidly expanding in creative and 
exciting new directions, as is this part of the 
world,” Frijters said. “In line with Rosco’s 
strategic objectives to invest in interna-
tional markets, we intend to more effec-

ROSCO EXPANDS WITH DUBAI OFFICE

Advanced Media, a Dubai-
based distributor of broadcast 
technology across the Middle 
East, held a three-hour workshop 
focusing on DJI Ronin and Osmo 
on November 3. The workshop 
introduced professional film-
makers and producers to key fea-
tures and operational techniques 
of the DJI Ronin and Osmo and 

 Kees Frijters is relocating to Dubai.

raised awareness of the freedom 
that these products give to film-
makers on the location.

Advanced Media’s DJI prod-
uct manager, Pejman Ghorbani, 
shared his knowledge of the DJI 
products to the attendees, with 
a hands-on session to give a bet-
ter understanding of how to use 
these products. 

tively support our local customer base and 
also capitalise on the growth opportunities 
in the region.”

“Our investment in this new office 
recognises the size and opportunity the 
Middle East holds,” said Mark Engel, CEO 
of Rosco. “Our existing client base in the 
region and the potential to expand Rosco 
globally make this the perfect time to make 
our mark in the UAE. It was clear that to ac-
complish our objectives, it would require 
someone with knowledge of and experi-
ence with the full range of Rosco products 
and Kees Frijters is that person.”

Rosco also has offices in Australia, Brazil, 
Canada, Spain and the UK.
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 Attendees at the Sennheiser/UBMS workshop.

SENNHEISER’S ENG, STUDIO AND 
OUTSIDE OB PRODUCT RANGES 
IN FOCUS AT TRAINING SESSION
Sennheiser, in conjunction with 
UAE-based regional reseller 
partner United Broadcast & 
Media Solutions (UBMS) hosted 
a workshop in Dubai on Novem-
ber 12.

Titled ‘Broadcast Sound 
Perfected’, the event aimed at 
informing and educating custom-
ers from the broadcast industry 
on the latest solutions from 
Sennheiser’s ENG, studio and 
outside broadcasting (OB) prod-
uct ranges.

Ryan Burr, technical sales 
manager at Sennheiser Middle 
East stated that this broadcast-
specific event followed the 
success of the ‘Business Commu-
nications Day’ which Sennheiser 
held in September.

“By focusing on a particular 
market vertical, we are able 
to address specific customer 

SENNHEISER AND UBMS HOLD 
WORKSHOP IN DUBAI

SHANTI GIVEN AVID’S MARKET 
SHARE IN THE REGION
Avid has hired Ahmed Shanti as territory 

account manager for the Middle East.

Shanti’s responsibilities are to increase 

and maximise Avid’s market share in the 

region as well as being the company’s first 

point of contact with customers to ensure 

a smooth sales and installation process. 

Shanti joins Avid from Grass Valley 

where he spent four years as regional 

sales manager covering several countries 

across the Middle East region. Prior to 

this he worked with several broadcasters 

and system integrators in Jordan, Bahrain 

and Saudi Arabia.

AVID NAMES AHMED SHANTI AS ME ACCOUNT MANAGER

requirements which make these 
events very beneficial for attend-
ees. In addition to product dem-
onstrations, we deliver presenta-
tions that inform them about the 
latest trends in the industry,” he 
said.

Burr was joined by John Mc-
Gregor, business development 
manager and Salam Askar, area 
sales manager UAE & KSA of 
Sennheiser’s regional team as 
well as members of UBMS.

The event featured presenta-

 Ahmed Shanti, Avid.

tions and hands-on demonstra-
tions of a number of Sennheiser 
broadcast solution among 
which were the AVX wireless 
microphone system, the flag-
ship Digital 9000 system and the 
Esfera 5.1 microphone system. 
“We wanted to highlight solu-
tions which touched upon every 
aspect of the broadcast process, 
thus giving attendees a compre-
hensive overview of the value we 
are capable of delivering at every 
stage,” said Ryan.

MounzerBechara, general manager 

Middle East, Avid, said: “Ahmed’s consid-

erable experience within the Middle East 

broadcast sector will enable us better to 

engage with media professionals in the 

region as we continue to grow. We are very 

pleased to welcome Ahmed to our team.” 

The appointment coincides with the re-

opening of Avid’s Dubai office, which has 

undergone extensive refurbishment and 

now houses a demo room showcasing the 

company’s latest news production and au-

dio and video post-production workflows, 

media management workflows, along 

with Media Composer, Pro Tools HD, and 

Pro Tools | S6.
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QATARI BROADCASTER SETS 
ITS SIGHTS ON CONTENT AND 
PRODUCTION
beIN Media Group, the Qatar-based re-

gional pay TV network, last month sealed 

a major output deal with film distributor 

Front Row Filmed Entertainment and 

was also rumoured to be considering an 

acquisition of Miramax film company.

BeIN Media Group signed a five-year 

first run output deal with independent 

film distributor Front Row Filmed Enter-

tainment as it expands its platform.

The company said the agreement marks 

the beginning of a new era to bring a 

“much needed shake-up in the regional 

pay TV market”. Details of the deal were 

not disclosed.

The deal comes after beIN announced 

earlier in November that was to expand 

its sports-dominated platform to include 

movies and entertainment channels.

The 24 new channels, all available in 

HD and with parental controls, will in-

clude Hollywood films, documentaries, 

drama and comedy series, and children’s 

content, and have been launched in re-

sponse to customer feedback.

Commenting on this deal, Yousef Al-

Obaidly, deputy CEO of beIN said: “As we 

launch our entertainment portfolio, it is 

imperative that we align with indepen-

dent content aggregators. We feel that 

Front Row is a great fit for beIN. Their en-

thusiasm, love and knowledge of the film 

industry is remarkable. We are confident 

that this partnership will be a major asset 

to the network’s expansion.”

Gianluca Chakra, managing partner 

of Front Row, added: “This venture is 

probably one of the biggest deals in Front 

Row’s history. This output deal is only 

BEIN MEDIA INKS KEY CONTENT DEAL

 Nasser Al Khelaifi, chairman and CEO of beIN Media Group

the beginning of a long term relationship 

based on mutual trust and benefit, which 

will spawn many more ventures that are 

already being planned with beIN.”

Films like the hit ‘It Follows’, Oliver 

Stone’s ‘Snowden’, ‘Blood Father’, ‘Zero-

ville’, the Cannes Film Festival Winner 

‘Deephan’, Freeheld’, ‘Tale of Tales’, ‘Ma-

niac Cop’, ‘Martyrs’, Ben Wheatley’s ‘Free 

Fire’ and ‘High Rise’ as well as ‘Dragon-

ball Z: Resurrection F’, Charlie Kaufman’s 

‘Anomalisa’ and many more will premiere 

exclusively on beIN’s movie channels, the 

company said.

Front Row Filmed Entertainment is an 

independent film distribution company 

who acquires all rights for distribution in 

the Middle East and North Africa and is 

based in Dubai, with offices in Kuwait and 

Lebanon.

Earlier in the month beIN was report-

edly in talks to buy the Miramax film com-

pany. Bloomberg reported that the owners 

of the entertainment company, which in-

cludes Qatar Investment Authority (QIA), 

are in advanced talks to sell Miramax, 

with a deal likely to be completed by the 

end of this year, according to people with 

knowledge of the matter.

It was reported earlier this year that the 

investors behind Miramax were exploring 

a sale for as much as $1 billion.

The studio, which owns Oscar winners 

‘Shakespeare in Love’, ‘Pulp Fiction’ and 

‘No Country for Old Men’ amongst its 

700-film library, hired Morgan Stanley to 

seek a buyer in September this year.

Founded in 1979 by brothers Harvey 

and Bob Weinstein, Miramax was sold to 

the Walt Disney Co in 1993. It was subse-

quently sold in 2010 to investors that in-

cluded the QIA and real estate investment 

firm Colony Capital, in a deal reportedly 

worth around $663 million.

Variety magazine reported that QIA 

later bought out one of the investors, con-

struction billionaire Ron Tutor, to raise 

its state to a reported 75%. The other 

owner is Colony Capital, an international 

investment firm owned by billionaire 

Thomas J. Barrack, Jr.

BeIN has adopted the slogan of “All You 

Want” and is attempting to position itself 

as “the only comprehensive Pay TV enter-

tainment player in the region”.

Nasser Al Khelaifi, chairman and CEO 

of beIN Media Group, said: “Our consum-

er research in the MENA region indicated 

for quite some time that families expect a 

leading entertainment provider like beIN 

to offer a complete range of TV entertain-

ment channels.”

“AS WE LAUNCH OUR 
ENTERTAINMENT PORTFOLIO, IT 
IS IMPERATIVE THAT WE ALIGN 
WITH INDEPENDENT CONTENT 
AGGREGATORS. WE FEEL THAT 
FRONT ROW IS A GREAT FIT 
FOR BEIN.” 
Yousef A l-Oba idly.
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The impact of multimedia platforms and 

interactive capabilities has certainly 

been a theme for this year, kicked off by 

ITP’s Broadcast Forum in February, which 

discussed “The Evolving Content Value 

Chain for TV & Film”.  Key legal aspects 

debated during the seminar, and through-

out this year, revolved around commer-

cialising content, piracy and the regulation 

of content across the various distribution 

platforms.  

2015’S ONLINE BATTLE
The increasing risk of piracy, both for 

broadcast and online content, has been 

an ongoing theme of this year. Production 

giants, such as HBO, have been adjusting 

their business models in an attempt to 

incentivise legitimate viewing, with favou-

rites such as Game of Thrones, reportedly 

the most pirated show in the world, being 

aired at the same time as the US in over 

100 other territories worldwide (including, 

of course, the UAE).  This availability of 

content should rebut many impatient fans’ 

complaints that they cannot view content 

legitimately and quickly, making them 

(hopefully) less likely to turn to pirates.   

Nevertheless, the battle rages between 

legitimate, licenced broadcasters and 

illegal sites offering professional-looking, 

sponsored, video on demand content, 

without having obtained the necessary li-

cences from rights holders.  The UAE’s Cy-

bercrimes Law 2012 is explicitly clear that 

owning or operating a platform to provide 

illegal content is an offence, punishable by 

imprisonment and a fine.  

2015: SOOO OTT
Further, with this year’s launch of another 

regional OTT (Over The Top) online sub-

scription streaming service, the debate 

THE LEGAL CUT: A RETROSPECTIVE

 Saarah Badr, Bird & Bird.

has moved to whether online content 

that targets a UAE audience can legally be 

“unedited”.  

The Cybercrime Law prohibits anyone 

operating an electronic site from pub-

lishing material on that site which could 

“prejudice public morals”.  Breach of the 

law can be penalised by both custodial sen-

tences and fines of at least AED250,000.  

This is, therefore, a potentially wide 

restriction on unedited, Hollywood style 

content that could easily fall foul of these 

strict rules (although is often a key reason 

for subscription to the service in the first 

place). Arguably, however, pay subscrip-

tion services (whether broadcast or online) 

enable viewers to exercise greater choice in 

the content they are viewing which could 

be positioned as a defence to incorporating 

stronger content on the service.  However, 

whether this defence would be awarded 

any merit if an issue arose with the content 

is debatable and should be discussed with 

legal experts (as should many of these 

complex issues, should they arise).

SECOND SCREEN, SINGAPORE
The (reasonably new) “second screen” 

phenomena was a hot topic for the year 

at Singapore’s vast international media 

conference, Broadcast Asia.  

This is (generally speaking) the use of a 

mobile device to enhance the experience 

of an audience viewing content on TV.  The 

audience interacts with the broadcast by 

commenting and actively participating on 

their “second screen”. 

Whilst legal issues may not be appar-

ent, an unofficial blog that includes, for 

example, clips from “The Voice” (perhaps 

asking audience members to vote for their 

favourite) may be in breach of the UAE 

Copyright Law (No. 7 of 2002).  The clip is 

an audiovisual work, with the rights in that 

work owned or licenced by the broadcaster.  

Use of the clip on a blog, without the per-

mission of the copyright holder/licencee, 

is a breach of those rights and, therefore, 

the law.  

IT’S A WRAP!
As we leave 2015 legal issues behind, what’s 

in store for 2016? Piracy will inevitably 

continue to cause issues for content own-

ers, requiring the industry to become more 

imaginative in their attempts to keep the 

pirates at bay, with, perhaps, an increased 

focus on coordinated industry action 

between the key broadcaster, media and 

telecommunications stakeholders.     

Further, with the influx of OTT plat-

forms to the UAE, we may also see an 

increased interest by the authorities in 

the regulation of those streaming services.  

Traditional broadcasters are required to 

hold a broadcast licence to disseminate 

content (ultimately approved by the UAE’s 

media regulator, the National Media 

Council), whereas online platforms are not 

currently licenced in this way. 

Finally, enjoy the festive season and 

happy new year! 

MEDIA LAWYER SAARAH BADR, BASED IN THE LAW FIRM BIRD & BIRD’S 
UAE OFFICE, ROUNDS UP SOME KEY LEGAL ISSUES DISCUSSED THIS YEAR

YEAR END REVIEW

Do you have a legal question about the film, media or entertainment industry in the Middle East?  send it through to roger.field@itp.com
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EDITOR’S COMMENT

t’s almost hard to 

believe another year 

is over. But in the 

region’s fast-paced 

fi lm and TV produc-

tion industry, that’s 

the way it is, partly because everyone is so 

busy and partly because – let’s face it – it’s 

a great industry to work in.

For the UAE in particular, 2015 was a 

landmark year in terms of fi lm produc-

tion. Early in the year the UAE was in the 

limelight with the release of teasers for 

Star Wars: The Force Awakens, which was 

partly fi lmed in the Abu Dhabi desert. 

Fast & Furious 7, also fi lmed in the UAE, 

was released and smashed box-offi  ce 

expectations. 

Numerous big names also visited these 

shores to fi lm some major fi lms, most 

notably the cast and crew of Star Trek 

Beyond. Martial arts giant Jackie Chan 

was also in Dubai at the same time as the 

Star Trek team to shoot his fi lm, Kung 

Fu Yoga, while in November, Brad Pitt 

was in town to fi lm his latest work, War 

Machine, for Netfl ix.

While international productions are 

always welcome in the region, there is 

also a need for more local production. 

This is critical to help build a healthy fi lm 

ecosystem, and there are growing signs 

that this is happening. Abdulhamid Juma, 

chairman of Dubai International Film 

Festival, told Digital Studio that DIFF’s 

2015 selection will showcase a wealth of 

contemporary Arab cinema, with more 

than 70 biopics, comedies, dramas and 

love stories from the Arabian Peninsula, 

Levant and North Africa.  

Looking back over the past year, it’s 

also fascinating to see just how much has 

happened. 2015 started with so much 

promise, with the then-imminent launch 

of AlarabTV, but despite a multi-million 

dollar investment, the channel barely 

made it past its fi rst day. It was, by any-

body’s estimation, a debacle. It was also 

a sobering reminder that making a big 

investment does not always guarantee 

continuity in the region.

Following this, 2015 was a year of mixed 

fortunes for the industry. Like almost 

every other sector under the sun, the 

broadcast industry was rattled by the sud-

den decline in oil prices earlier in the year, 

which triggered immediate warning lights 

in terms of investment. This was prob-

ably most evident at the Digital Studio & 

IT’S ALL GO

ROGER FIELD

“WHILE INTERNATIONAL 
PRODUCTIONS ARE ALWAYS 
WELCOME IN THE REGION, 
THERE IS ALSO A NEED FOR 
MORE LOCAL PRODUCTION. 
THIS IS CRITICAL TO HELP 
BUILD A HEALTHY FILM 
ECOSYSTEM, AND THERE 
ARE GROWING SIGNS THAT 
THIS IS HAPPENING.”

Roger Field is Editor of Digital Studio at 

ITP Business Publishing.

I
Broadcast Camera Steering Committee in 

August. At the event, which was held in a 

roundtable format, respected profession-

als – mainly camera manufacturers and 

distributors – spoke candidly about the 

expectations for the rest of the year. Almost 

all saw diffi  cult times ahead, with sales 

expected to decline in 2016.

But elsewhere, other companies involved 

in the industry still appear to see some 

room for optimism in the Middle East. 

This is most evident from the number of 

companies that have decided to invest in 

the region by setting up a base here or by 

expanding their existing presence. 

In the past year, each of the following 

companies has either opened an offi  ce in 

the Middle East or expanded its presence: 

Rosco, Riedel, SLS Production, Akamai, 

SNTV, Absen LED, Limelight. I’ve surely 

missed a few, but you get the point. The 

economic climate will always vary, there 

will be ups and downs, but in the Middle 

East region it is clear that the long term 

growth tangent is set. Perhaps companies 

worried about 2016 can at least use the less 

frenetic pace to take stock of their opera-

tions, do important customer research, 

make plans and innovate. That way, when 

serious growth returns, they can be better 

prepared to ride the wave.

All the best from the team at Digital 

Studio magazine and we wish you a pros-

perous 2016! 
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MY STUDIO

issan impressed motoring fans with a dedi-

cated studio set-up at Dubai International 

Motor Show at Dubai World Trade Center 

last month. The makeshift studio, which fea-

tured a blue screen, 4K Arri Amira, a motion-

control crane and postproduction suite, was 

designed to make visitors the star of their own Hollywood-style 

trailer, ‘The Nissan Patrol: The Movie.’

The initiative was part of a branding campaign for the 2016 

Nissan Patrol, and saw each participant take the role of Agent 23 

in the driving seat of the vehicle. 

Coached by world renowned film directors, aspiring stars re-

corded a series of short acting scenes, which were quickly edited 

to produce an action movie trailer, which was available for them 

to share on their social media channels. 

In addition, the Japanese automaker produced full sized 

movie posters for ‘Nissan Patrol: The Movie’, having the person’s 

photo featured alongside their name as the starring lead actor  

or actress. 

‘Nissan Patrol: The Movie’ trailer features two secret agents 

each in Nissan cars in a desert location car chase showdown. The 

actor becomes ‘Agent 23’ within the trailer, as they battle it out 

across the desert in an ultimate face-off, featuring the All New 

Nissan Maxima and the Nissan Patrol.

David Parkinson, head of digital for Africa, Middle East and 

India at Nissan, described the process: “It’s all filmed in here; the 

person will come in and get in the car, one of our directors will 

take them through the experience. We have four scenes set up 

which we go through in the car using the robot camera. It takes 

about five minutes and then after five minutes they receive their 

link to their trailer and a movie poster. We are stitching all that 

together in 4K quality in real time. We have industrialised the 

process of creating the trailer.”

Alex Horton, award-winning film director, explained that the 

trailers were put together using Nuke, with pre-recorded scenes 

spliced into the content filmed in the studio.  

Virtual studio graphics software continues to 
make inroads

READY FOR 
ACTION

 The makeshift studio featured a blue 
screen and a motion control robot arm.
Arri lights illuminated the set.

 The trailers were completed in a 
dedicated postproduction suite. 

N
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 The 4K Arri Amira captured the action from various 
angles thanks to the motion control set up.

 The crew keep tabs on the action.
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The 12th Dubai International Film 

Festival (DIFF) has unveiled its line-up 

of 134 films from 60 countries alongside 

a bustling industry portfolio at the Dubai 

Film Market, a robust competition and 

numerous special events.  

The Festival, which runs from 

December 9 to 16, spans feature, 

documentary and short films, including 

55 world premieres and international 

premieres, 46 MENA premieres, 11 

Middle East premieres and 17 GCC 

premieres. The films, made in more 

than 40 languages, populate DIFF’s 

Arab and Emirati competitions, and its 

out-of-competition segments dedicated 

to children, the Arab world and cinema 

from around the globe. 

The DIFF 2015 selection also 

showcases an impressive slate of 

contemporary Arab cinema, with more 

than 70 biopics, comedies, dramas and 

love stories from the Arabian Peninsula, 

Levant and North Africa. More than half 

of these – 40 – are making their global 

Dubai International Film Festival returns with renewed vigour this month

DUBAI GEARS UP FOR FILM FEST

debuts in Dubai; an additional nine are 

international premieres. 

This year, DIFF will open on 9th 

December with Lenny Abrahamson’s 

suspenseful and heartrending drama 

‘Room’ based on Emma Donoghue’s 2010 

best-selling novel of the same name. 

‘Room’ recently won the People’s Choice 

Award at the Toronto International Film 

Festival. ‘Room’ is a story of survival 

recounting the tale of a mother, played 

by Brie Larson, and her young son Jack, 

played by Jacob Temblay. 

Internationally renowned 

screenwriter, director, comedian and 

actor Adam McKay’s star-studded 

financial-crisis comedy-drama ‘The 

Big Short’, based on Michael Lewis’ 

best-selling account of the financial 

crisis, will close the curtain on the 12th 

edition. Featuring a stellar cast that 

includes Brad Pitt, Christian Bale, Ryan 

Gosling and Steve Carell, the four play 

outsiders in the world of high-finance 

who predicted the spectacular collapse 

of the credit and housing markets in the 

mid-2000’s, and who decide to take on 

the big banks for their lack of foresight 

and greed.

Abdulhamid Juma, Chairman of 

DIFF, said: “Every year the Dubai 

International Film Festival continues 

to prove itself as one of the world’s 

leading Film Festivals for both film 

fans and the wider film industry. For 

eight days in December the UAE, the 

region and the world will come together 

in Dubai to celebrate the magic of 

cinema. Works from some of the world’s 

most talented directors and acclaimed 

“FOR EIGHT DAYS IN 

DECEMBER THE UAE, THE 

REGION AND THE WORLD 

WILL COME TOGETHER IN 

DUBAI TO CELEBRATE THE 

MAGIC OF CINEMA.” 

Abdulhamid Juma

 DIFF returns with a stellar line-up of films, stars, screenings, conference sessions and more on December 9-16.
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 Special film screenings will include sessions with members of cast and crew.

actors will be screened across the city; 

new connections will be forged at the 

Dubai Film Market; and all eyes will 

be on Arab cinema as DIFF once again 

provides a platform to support cinema 

from around the region.  With such an 

impressive showcase of films, acclaimed 

talent, industry programmes and 

special events at this year’s DIFF, I am 

prouder than ever to see an incredible 

line-up of quality contemporary Arab 

cinema that continues to challenge 

perspectives and stand tall alongside 

international counterparts.”

At the opening ceremony, DIFF 

will present four prestigious Lifetime 

Achievement Awards, recognising these 

individuals’ incredible contributions 

to cinema. The first of which will be 

presented to legendary Egyptian actor 

Ezzat Al Alayli whose impressive career 

spans over five decades. The second 

award goes to internationally acclaimed 

French-Tunisian actor Sami Bouajila 

and the third Lifetime Achievement 

Award will be presented to prolific 

Indian actor Naseeruddin Shah, whose 

incredible career has seen him appear 

in over 200 films across 40 years. 

The fourth award will be presented 

to the one of the of the world’s most 

distinguished actresses Catherine 

Deneuve who has appeared in more than 

120 films. 

A panel of renowned professionals 

from the film industry will comprise 

the prestigious Muhr Awards jury. The 

awards aim to recognise talent from 

the UAE and wider Arab world and have 

highlighted more than 280 cinematic 

works to date. 

DIFF’s Muhr Feature competition 

jury will be headed up by the Oscar 

nominated screenwriter, director and 

producer, Deepa Mehta.  

Joining Deepa Mehta on the jury 

will be: award-winning Australian 

independent documentary filmmaker, 

Tom Zubrycki; Egyptian Actor 

Khaled El Nawabi; acclaimed Emirati 

filmmaker Nujoom Al-Ghanem; and 

Iraqi filmmaker Maysoon Pachachi. 

The Muhr Short and Gulf Short 

competition will be headed up by Oscar 

nominated Icelandic director Fridrik 

Thor Fridriksson. He will be joined by 

Tunisian director Hinde Boujemaa and 

Emirati director and producer Ali F. 

Mostafa.

The Muhr Emirati competition 

will be led by double Oscar-winning 

Danish producer Kim Magnusson. He 

will be joined by renowned Kuwaiti 

journalist Abdul Sattar Naji and Dr. 

Hessa Abdullah Lootah, the first 

Emirati female television director 

who was recently honoured by Sheikh 

Mohammed bin Rashid, Vice President 

and Ruler of Dubai at the UAE Pioneers 

Award 2015, for her contributions to the 

UAE’s success. 

Masoud Amralla Al Ali, DIFF Artistic 

Director, said: “The exceptional 

talent on show in this year’s Muhr 

competition is proof of the increasing 

number of talented filmmakers in the 

Arab world. Since its inception the 

Muhr Competition has cemented its 

reputation as a crucial springboard 

for filmmakers here in the region to 

showcase their work to global audiences 

and win acclaim. The 60 films in 

competition this year will capture 

our hearts, minds and the world’s 

attention as we showcase work from 

established filmmakers in tandem with 

the latest up-and-comers which makes 

for a diverse and rich selection for our 

audiences.” 

Golden Globe winner and Oscar 

nominee Hany Abu-Assad will take the 

role as Head of the Jury for the fourth 

IWC Filmmaker Award. He will be 

joined by: acclaimed Tunisian actress 

Hend Sabry; Georges Kern, CEO of 

IWC Schaffhausen; Abdulhamid Juma, 

and Masoud Amralla Al Ali, Artistic 

Director of DIFF. The award offers a 

US$ 100,000 cash prize to one winning 

filmmaker which will be presented 

at an event hosted by ‘Supported By’ 

Sponsor and ‘Festival-Time’ Partner 

IWC Schaffhausen on Thursday, 

December 10th. Last year, Abdullah 

Boushahri received the IWC Filmmaker 

Award from IWC Schaffhausen brand 

ambassador Emily Blunt for his project 

Water, which is currently in production. 

 Abdulhamid Juma, chairman of DIFF.
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TEAM 
SPIRIT

How OSN raised the benchmark of regional sports coverage 
for Rugby World Cup 2015

y any estimation, OSN’s 

exclusive Middle East cover-

age of Rugby World Cup 

2015 earlier this year was a 

world-class production, with 

internationally renowned 

pundits and presenter, a slick new studio in 

Dubai with augmented reality graphics, and even 

a studio on location in Twickenham for the semi-

finals and final.

But putting all of this together was no mean 

feat, and viewers would be surprised to know that 

the main studio had been little more than a shell 

of a building just three months before the first 

game kicked off. 

Indeed OSN decided to relocate its sports 

studio to a bigger building next to the main OSN 

site in Dubai Media City. The previous studio, 

B

“HAVING THE NEW 

BUILDING FOR THE STUDIO 

WAS PERFECT, WE NOW 

HAD 320 SQUARE METRES 

OF STUDIO SPACE - DOUBLE 

THE CAPACITY OF WHAT WE 

HAD EARLIER.” 

Melvin Saldanha 



www.digitalproductionme.com30 / DECEMBER 2015

OSN / RUGBY WORLD CUP

which had been used for sports coverage 

since 2007, was becoming too small to 

accommodate new technologies such as 

augmented reality graphics, and so a move 

to a new-build next door, which boasted 

a far more suitable floor space of about 

320sq metres, seemed like an obvious 

choice. “As part of OSN’s growing business 

needs, we were required to expand our 

facilities. Having space next door was 

optimal,” says Andy Warkman, VP of sport 

and production at OSN. 

“Production planning for the world 

Cup started about a year ago by deciding 

on who we wanted to join regular pundits 

Jeremy Guscott and Scott Gibbs on our 

panel, looking at new technology and 

discussing how we can improve on what 

“WITH THE EXTRA FLOOR 
SPACE AND BIGGER STUDIO, 
THE ABILITY TO BRING 
IN AUGMENTED REALITY 
GRAPHICS WAS A REALITY.”
Andy Warkman 

we already do,” Warkman says. “That 

was in tandem with what was organically 

happening at the business with moving 

our studio.”

Melvin Saldanha, broadcast project 

manager at OSN, adds that the new studio 

in particular presented an opportunity 

to do something new. “Having the new 

building for the studio was perfect, we 

 The gallery at the new sports 
studio housed new technology in-
cluding a Sony MVS 8000 2.5ME 
Vision Mixer.

 Andy Warkman, VP sport & production, OSN.
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THE LOWDOWN

OSN was the exclusive broadcaster of Rugby World Cup 2015 for the Middle East and 

North Africa. The pay-TV operator received a world feed which consisted of ITV’s match 

coverage along with world feed commentary. OSN did everything else in-house, mainly 

from its new sports studio in Dubai Media City. OSN’s lead presenter for the event was 

Jim Rosenthal supported by a panel of top former Rugby players. Andy Warkman, VP of 

sport and production at OSN, explained that it was vital to have a broad mix of pundits 

from various countries in order to give the kind of unbiased commentary and analysis 

that OSN’s diverse viewership in the region expect..

For the semi-finals and final, OSN’s production team moved to London to cover the 

matches live from Twickenham, where it set up a small studio in one of the VIP boxes. 

In addition, the OSN Rugby World Cup lounge in Dubai’s JW Marriott Marquis Hotel 

had five jumbo screens where fans could gather to watch the games. “When our pundits 

weren’t working they were down there to meet the fans. We really went all out to build 

that buzz around the World Cup. Our slogan is ‘taking you to the heart of the action’ 

and that is certainly what we always try to do,” Warkman adds.

now had 320 square metres of studio 
space - double the capacity of what we had 
earlier,” he says.

One of the main opportunities that 
this additional space opened up was to 
incorporate augmented reality graphics. 
While this type of graphics is becoming a 
staple of coverage for big sporting events, 
it had not been used on such a scale in the 
Middle East before, and OSN’s previous 
sports studio had been too small to use 
this type of graphics effectively. 

Warkman adds: “Moving to the new stu-
dio was great because we had a big space 
and that brought up the conversation of 
what can we do to enhance our coverage. 
Every year we have improved and added 
a technology. We added Piero three years  The new studio in Dubai Media City was the ideal size to include augmented reality graphics.

 OSN assembled 
a strong team 

of pundits along 
with presenter Jim 
Rosenthal (second 

from right).
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ago, and augmented reality graphics was 

something we’d seen and really liked. 

Now with the extra floor space and bigger 

studio, the ability to bring in augmented 

reality graphics was a reality. I think we 

are the first ones in the region to use the 

augmented reality. The thing with the 

studio build is we wanted to future-proof 

it as well.” 

OSN worked with design specialist 

Alston Elliot for its augmented reality 

graphics. One of the aims of using this 

type of graphics was to incorporate OSN’s 

key Rugby World Cup 2015 broadcast 

sponsors Emirates and Daman into 

the coverage in an intelligent way. OSN 

invested in augmented reality graphics 

systems provided by Stype Grip and Vizrt 

Systems, working closely with Alston 

Eliott – which also produced the graphics 

for the world feed – on the actual design 

of the graphics.

David Urquhart, senior sport producer 

at OSN, says: “Working out how we were 

best going to use the augmented reality, 

that was quite significant and an impor-

tant point for the sponsors as well. The 

aim was to integrate the sponsors into 

the coverage in editorially valid graphics. 

It was about including Emirates in the 

team formation layout, creating the route 

maps to show routes to the relevant areas 

before each game.”

The augmented reality graphics 

certainly allowed OSN to innovate, for 

example by bringing a virtual model of an 

Emirates Airbus A380 into the studio dur-

ing a discussion on the routes the airline 

flew to the countries represented at the 

“THIS PROJECT HAD NO 
MARGINS FOR ERROR IN IT. 
IF WE WERE TO RUN INTO 
ISSUES, WE DIDN’T HAVE 
MUCH TIME TO FIX THEM, SO 
WE APPRECIATE THE WORK 
TSL HAS PUT INTO THIS.” 
Melvin Saldanha 

 The new studio was fitted 
out within about three 
months.

 David Urquhart, senior sport producer, OSN.
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World Cup.

But while the finished result was 

polished, the work behind the scenes was 

not always as easy as expected. “It was the 

first time we had done this and we didn’t 

understand the difficulty of using it,” 

Urquhart says. 

“It proved to be a lot more 

time consuming than we 

thought, getting the graph-

ics designed, positioning 

them, tweaking them, 

and doing all the fine-

tuning. The thing that 

surprised me the most 

was exactly how tricky it 

is to get all those graphics to 

sit just right and look like they are 

there,” he adds.

Once the concept for the graphics had 

been decided by OSN and designed by 

Alston Elliot, the graphics then had to be 

calibrated with OSN’s kit on the studio. 

Saldanha explains that OSN had to in-

vest in some specific technology to allow it 

to use these graphics: “We looked at a few 

solutions and then finalised on Vizrt and 

Stype Grip. Stype Grip is a hardware solu-

tion which gathers real-time positional 

data of camera in 3D space so in combi-

nation with the graphics engine Vizrt, 

allows you to put virtual graphics into 

a real set achieving the effect of 

augmented reality.”

Essentially, Stype Grip 

technology includes 

sensors on the jib for 

pan, tilt, zoom, focus 

and a sensor that sits 

on the pedestal to track 

the jimmy jib arm. It then 

feeds the information back to 

the Vizrt engine which creates the 

3D graphics. “If you look at what you’ve 

done it looks as if it’s part of the set – it’s 

bringing virtual graphics into a real set,” 

Saldanha adds.

Another challenge was that the aug-

mented reality graphics, which included 

complex graphics elements, caused a 

KIT LIST
The following hardware and software 

was used in the studio for OSN’s Rugby 

World Cup coverage

• 6 X Sony HDC 1500 Cameras with 

Vinten Camera Pedestals and a Trian-

gle  Jimmy Jib (4 X standard Canon 

EFP Lens HJ17EX7.6B IASE + 2 X 

Wide angle Cannon lens HJ11EX4.7B 

IASE)

• Sony MVS 8000 2.5ME Vision Mixer 

with 4-channel DVE and emergency 

switch over 

• Tally and UMD systems

• 2 X AJA Video SSD recorders and 

Playback device

• XT3 - EVS - 8 HD Channel Broadcast 

server for production with IP directors 

for logging and  Clean Edit for craft 

editing

• Vizrt and Alston Elliot  Graphics 

System for lower thirds and CG

• Piero for 3D graphics production and 

analysis tool

• Stype Grip ,Vizrt  & Alston Elliot -  

Real Time Augmented reality

• Calrec Zeta Audio console with 64 

AES and Analog I/O’s and emer-

gency backup Yamaha mixer 

• 360 Instant Replay audio systems

• TELOS Telephone Hybrid Systems

• Sennheisser Wireless and Radio Mics

• Trilogy Talkback Systems

• ADB Lighting grid with cool lights 

from ARRI and control system

320
SQM

AREA OF OSN’S
DEDICATED NEW 
SPORTS STUDIO

IN DUBAI
MEDIA CITY

 Melvin Saldanha, 
broadcast project manager 

at OSN.

 Six Sony HDC 1500 
cameras were used in the 

Dubai studio.
 An NX12 talkshow 

system. 
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slight visual delay of eight frames. Al-

though just a fraction of a second, it was 

vital for the crew in the gallery to account 

for this by delaying the audio for a cor-

responding amount of time to ensure that 

the visual and audio content was perfectly 

in sync.

Warkman adds that using these graph-

ics involved “quite a bit of rehearsing” 

with the crew and presenters. It also 

involved some special training for the jib 

operator. “We were rehearsing for about a 

week before the World Cup started which 

included positioning the graphics in the 

studio and rehearsing camera movement 

around the graphics,” he says.

Another important aspect of getting 

the augmented reality graphics right was 

the sponsor branding. Indeed, sponsors 

needed to see and approve graphics relat-

ing to their brands, which meant several 

rounds of tweaks might be required be-

fore reaching the final graphics ready for 

broadcast. 

OSN invested in more than just 

augmented reality graphics for the new 

studio, as Saldanha explains. “When 

we moved to next door, we lifted up the 

gallery and put it back in with some 

significant tweaks. We upgraded our Vizrt 

graphics systems to the latest software 

and hardware. We had two audio mixers 

from former studios which we amalgam-

ated into one big mixer, a Calrec Zeta 

providing 64 AES and similar number of 

analog I/O’s with a back-up Yamaha mixer 

providing complete flexibility and redun-

dancy to the operator.”

The team also invested in a new pro-

duction server, an EVS XT3 8HD channel 

broadcast server for production providing 

70+ hours of online storage and a 32 TB 

nearline SAN capacity. OSN moved the 

existing six Sony HDC 1500s, although 

the studio is built to accommodate 12 

cameras. 

OSN hired TSL as systems integra-

tor and Saldanha says the team did an 

“excellent job”, especially given the tight 

deadlines. “We had a fixed timeline with 

18th of September as the start date of the 

Rugby,” he says.

The team from TSL, which consisted of 

seven technicians, integrated the entire 

studio in about 30 days. “We had about 

10 days of rehearsal before we could go 

live,” Saldanha says. “This project had no 

margins for error in it. If we were to run 

into issues, we didn’t have much time to 

fix them, so we appreciate the work TSL 

has put into this.”

OSN’s Rugby World Cup 2015 coverage 

also benefitted from a dedicated studio 

and coverage on location in Twickenham 

which was used during the semi-finals 

and final matches, Warkman says. “We 

had two positions in the stadium, a studio 

in a corporate box where we had Jim our 

presenter and two pundits with a compact 

set and three cameras. In addition, down 

at pitch side we had two cameras and two 

pundits. We were one of six international 

broadcasters on site.”

“WORKING OUT HOW 
WE WERE BEST GOING 
TO USE THE AUGMENTED 
REALITY, THAT WAS QUITE 
SIGNIFICANT AND AN 
IMPORTANT POINT FOR THE 
SPONSORS AS WELL.” 
David Urquhart 

 Saldanha, Warkman and  
Urquhart lead the teams 
that brought the World Cup 
coverage to the region’s 
screens.

 The server room support-
ing OSN’s Rugby World 
Cup coverage.
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70+
HOURS OF ONLINE 

STORAGE THAT OSN’S 
EVS XT3 8HD CHANNEL 

BROADCAST SERVER 
CAN HOLD

 The augmented reality graphics 
system was used to full effect, even 
bringing a model of an Emirates 
Airbus A380 into the studio.

 The new studio more than doubled 
the space available compared to 

OSN’s previous sports studio.

 Arri lights gave the right 
ambience in the studio.

OSN’s studio set-up on site at Twick-

enham was built with the assistance of 

Televideo and Rocket Creative Solutions 

in the UK. Rocket Creative Solutions 

designed and provided a set to maximise 

the space and stadium view. Televideo 

provided a 16 Camera HD OB unit to ac-

commodate the production, EVS, Piero 

and VizRT operations. 

“Without an OB of this scale OSN 

would not have been able to provide the 

pre and post-match analysis OSN viewers 

expect,” Warkman adds. 

“Delivery of the on-site program to 

Dubai was fully diverse using satellite 

and fibre to Dubai. Links Broadcast 

provided an MPEG4 4:2:2 satellite uplink 

to Eutelsat 10A. SiS fibre was used from 

Twickenham to BT Tower, from there we 

backhauled the signal via OSN fibre to 

Dubai,” he says.

Communications between Twick-

enham and Dubai transmission were 

established using ISDN lines connected 

to talkback systems at both sites. The 

whole operation ran seamlessly, accord-

ing to Tom Jones, director of broadcast 

operations at OSN.



ooking back over the 

past 12 months, Janu-

ary 2015 seems a long 

time ago. The year 

started with much 

optimism, not least 

because of the then-imminent launch of 

Alarab TV, an Arab language news channel 

backed by Saudi Arabia’s Prince Alwaleed 

bin Talal.

The channel, which some commenta-

The past year has seen signifi cant developments in the Middle East’s production and 
broadcast sectors. In the following pages, Digital Studio looks back over the news that 

shaped 2015 before asking industry experts for their take on the year.
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tors estimate to have cost in excess of US 

$200-million to set up, was short-lived. 

Just hours after launching its fi rst ever 

broadcast in February, Alarab TV went off  

air, with an image of the channel’s logo dis-

playing in place of normal programming.

The channel, which was headquartered 

at the World Trade Centre in Bahrain, 

was reportedly ordered off  air by Bahraini 

offi  cials after one of its fi rst ever feature 

interviews was conducted with Khalil Al 

Marzook, a senior fi gure in the Al Wefaq 

opposition party.

Despite rumours that the channel would 

be permitted to go back on air, it remained 

out of action throughout the year, with 

some industry insiders suggesting that the 

station might decamp to another location, 

possibly in Europe.

The broadcast industry was fi rmly in 

the spotlight during IBC in Amsterdam in 

September, with IP emerging as the key 

L
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topic of discussion. Perhaps Charlie Vogt, 

CEO of Imagine Communications said it 

most succinctly: “The sort of overarching 

direction of the industry that we outlined 

a couple of years ago are really becom-

ing themes and directives throughout 

the show. At IBC 2013 we talked about 

how this industry was going to migrate to 

IP and how it was going to migrate from 

hardware—based technologies to software 

based solutions,” he said.

While broadcasters in the region in-

vested in many upgrades throughout 2015, 

the Middle East is yet to see beginning of a 

wholesale shift to IP – and such a migra-

tion will be critical in terms of paving the 

was fi rmly in the limelight with the release 

of the second trailer for “Star Wars: The 

Force Awakens”, which was partly shot in 

the UAE capital. 

In May, Fast & Furious 7, which was 

also fi lmed in the UAE, smashed box offi  ce 

records, drawing further attention to the 

UAE’s fi lmmaking credentials.

Local productions also saw an upswing, 

with Emirati fi lmmaker Ali Mostafa com-

pleting fi lming of his latest feature, ‘Wor-

thy’ in October. Meanwhile broadcasters 

including MBC and OSN are increasing 

their investment in local production and 

even internet players such as iclfi x have 

been producing content locally.

way for 4K.

In terms of fi lm and TV production, 

2015 was another bright year for the 

Middle East, with local and international 

productions – particularly in the UAE – 

raising the benchmark. In April the UAE 

“THE SORT OF OVERARCHING 
DIRECTION OF THE INDUSTRY 
THAT WE OUTLINED A 
COUPLE OF YEARS AGO ARE 
BECOMING DIRECTIVES AND 
THEMES THROUGHOUT IBC.” 
Charlie Vogt speaking at IBC
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Alarab TV, the new channel 

backed by Saudi Arabia’s 

Prince Alwaleed, selected 

Imagine Communications 

to supply an integrated 

media traffic, planning and 

scheduling system.

Alarab TV will join the highly 

competitive news market in 

the Middle East in early 2015, 

and has selected Imagine 

Communications software 

to help launch and manage a 

cost-effective, seamless, robust 

and efficient workflow for 

managing their operations.

Jamal Khashoggi, editor-

in-chief and general manager 

of Alarab TV, said: “Our goal 

is to change the way news is 

broadcast in the Middle East, 

The Dubai Film and TV 

Commission (DFTC) has 

reduced its project processing 

fees to all filmmakers and 

producers in Dubai by 37.5%.

DFTC, which aims to 

establish Dubai and the 

UAE as a premier filming 

destination for local and 

international productions, 

has reduced the processing 

application fee for each 

project to AED500 ($136) 

from AED800, for each 

project filmed in Dubai.

Permit applications must 

be submitted a minimum 

of five business days prior 

to the first filming day, and 

location fees remain the same 

as per fees structure on DFTC 

Just hours after launching its 

first ever broadcast, Alarab TV, 

the Middle East’s newest news 

channel has gone off air, with 

an image of the channel’s logo 

displaying in place of normal 

programming.

Reports online suggest the 

news channel, which has its 

headquarters at the World 

Trade Centre in Bahrain, was 

ordered off air by Bahraini 

officials after one of its first 

ever feature interviews was 

conducted with Khalil Al 

Marzook, a senior figure in the 

Al Wefaq opposition party.

Such reports have not yet 

been confirmed, but during 

the interview, Alarab TV 

anchors focused heavily on the 

The UAE’s credentials as 

a location for filming rose 

sharply in April with two 

major productions helping to 

showcase the country. 

One of 2015’s most 

anticipated films “Star Wars: 

The Force Awakens”, which was 

filmed in Abu Dhabi, released 

its second teaser in April. The 

teaser, which opens with a scene 

of a desert landscape in Abu 

Dhabi’s Western Region and 

heavily features scenes filmed 

in the Emirate, had received 

millions of views on YouTube. 

Due to premiere in December 

2015, “Star Wars: The Force 

Awakens” used the support 

of twofour54 TV and film 

services as well as benefiting 

ALARAB SELECTS IMAGINE 
FOR PLANNING SYSTEM

DUBAI CUTS PROJECT 
APPLICATION FEES

ALARAB TV GOES OFF AIR 
AND OFFLINE

UAE BASKS IN FILM SET 
LIMELIGHT

bringing the news that matters 

to our viewers in a completely 

fresh way.”

ALSO IN THE NEWS…

Kurdsat upgrades channels 

to HD, NEP acquires Faber 

Audiovisuals, ZinZana 

production completed.

website.

ALSO IN THE NEWS…

Viacom bullish on growth in 

Middle East and North Africa 

region, Limelight eyes growth 

in Mena, Alghad Alarabi TV 

deploys Avid MediaCentral 

platform

recent move by the Bahrain 

government to strip 72 

Bahrainis of their nationality.

ALSO IN THE NEWS…

Ericsson buys twofour54 

playout unit, Arabic Sesame 

Street filming at twofour54, 

Riedel acquires TeleComm.

from the Abu Dhabi Film 

Commission’s 30 percent 

rebate.

ALSO IN THE NEWS…

Iraqi Media Network 

implements new master 

control system from Imagine

Communications.

 AlarabTV preparing for launch.

 Jamal Al Sharif, head of Dubai 
Film & TV Commission.

 Alarab floundered on day-one.

 The late Paul Walker in action on 
Furious 7.

J A N U A R Y

M A R C H

F E B R U A R Y

A P R I L
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Emirati filmmaker Ali 

Mostafa is reteaming with 

Image Nation Abu Dhabi 

on his next feature, The 

Worthy, which will go into 

production later this year. 

The From A to B director 

will be joined by Hollywood 

veterans Peter Safran (The 

Conjuring, Annabelle) and 

Steven Schneider (Paranormal 

Activity, Insidious) who have 

come onboard to produce the 

project with Mostafa’s regional 

producer Rami Yasin.

The Worthy is set in a 

dystopian future which has 

been plunged into chaos due to 

a chronic water shortage. The 

story follows a small group 

of survivors seeking refuge 

The International Olympic 

Committee (IOC) has 

announced that beIN Sports 

has been awarded the 

exclusive broadcast rights in 

the Middle East and North 

Africa for the winter and 

summer Olympic Games up 

until 2024.

The rights cover the 

broadcast of the XXIII 

Olympic Winter Games in 

PyeongChang in 2018, and the 

Games of the XXXII Olympiad 

in Tokyo in 2020, as well as the 

Olympic Games in 2022 and 

2024, the host cities of which 

have yet to be selected.

The rights include all 

broadcast platforms, including 

free-to-air television, 

Akamai Technologies, a 

content delivery network 

(CDN) services company, 

has opened an office in Dubai 

to support its growth in the 

Middle East region.

With established customers 

in the region in sectors 

including media, aviation, 

finance and regulation, as well 

as partners such as du and 

Ooredoo, the new office will be 

the hub for Akamai’s business 

operations and customer 

support in the Middle East.

“Akamai has been active 

in the Gulf region for many 

years,” said Soeren Lindkvist, 

vice president EMEA East, 

Akamai. “We expect to double 

our team in Dubai by the  

The Dubai Court has 

imposed a fine of Dhs50,000 

($13,613) on a distributor of 

UKTV Abroad packages, an 

unlicensed and unauthorised 

Internet Protocol Television 

service in the UAE, in a 

significant ruling that will 

support the fight against 

digital piracy.

Following a copyright 

infringement complaint 

filed by pay-TV firm OSN 

against the merchant, the 

Dubai Criminal Investigation 

Department (CID) conducted 

a raid on the provider and 

presented evidence before the 

court, a statement said.

The court ordered that 

all the digital set-top boxes/

ALI MOSTAFA REVEALS NEW 
MOVIE PLAN

BEIN WINS OLYMPIC GAMES 
BROADCAST RIGHTS

AKAMAI OPENS DUBAI OFFICE

DUBAI COURT HANDS $13K 
FINE TO ILLEGAL TV PROVIDER

with the only clean remaining 

water source in the area. 

ALSO IN THE NEWS…

Twofour54 reboots its 

postproduction facilities, 

Sharjah and OSN join forces to 

tackle piracy, Robe lights up Al 

Jazeera UK

subscription television, 

internet and mobile phone in 

all languages. 

ALSO IN THE NEWS…

Qatar’s beIN wins Olympic 

Games broadcast rights, 

Warner Bros theme park 

under construction in UAE. 

end of the year.”

ALSO IN THE NEWS…

Vuclip simulcasts popular 

Ramadan shows, Radio 

Algerienne to deploy Netia, 

Apple Mac Pro users feel  

the heat

decoders confiscated from the 

vendor be destroyed. 

ALSO IN THE NEWS…

Experts forecast dip in camera 

sales in 2016, ChyronHego 

acquires Vidigo, GatesAir 

makes seven patents

 Ali Mostafa announced plans for 
a new film in May.

 A boon for beIN Sports.

 Soeren Lindkvist, Akamai.

 Dubai clamped down on digital 
piracy in August.

M AY

J U LY

J U N E

A U G U S T
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OSN is set to stage its biggest 

ever sports production with 

coverage of Rugby World Cup. 

The broadcaster will present 

its coverage of the World Cup, 

which kicks off on Friday, from 

its brand new studios in Dubai 

Media City. The coverage 

will be led by British sports 

presenter Jim Rosenthal 

supported by a panel of top 

former Rugby players.

“This is the biggest sporting 

event of the year and we 

are delighted to be able to 

convene here in Dubai to 

bring the Rugby World Cup 

to subscribers of OSN,” 

Rosenthal said.

Rosenthal was joined by 

Rugby legends including 

Pay-TV network OSN has commended the efforts 

of the Egyptian police for carrying out its first 

raid against illegal TV operators in Cairo.

Egyptian authorities conducted successful 

raids at two shops in the Bab Elok area of the 

city resulting in the confiscation of illegal TV 

decoders, a personal computer with IP activated 

codes, local area connector converters, and IPTV 

software with flash memory cards. Two men were 

arrested in the raids.

The raids in Egypt against illegal TV operators 

are part of a concerted campaign organised by 

OSN across the region. Several illegal operators 

have been arrested in Kuwait, Saudi Arabia, UAE 

and Oman as authorities step up efforts to curb 

TV piracy that causes heavy losses to the industry 

and the creative sector.

ALSO IN THE NEWS…

Abu Dhabi filming underway for Brad Pitt 

movie, Exterity launches AvediaServer 7.3 at 

CCW, Dubai delegation heads to American Film 

Market.

A number of locations around 

Dubai city centre were 

temporarily closed in October 

for filming of two major 

Hollywood movies. 

The city’s main highway, 

Sheikh Zayed Road, was closed 

between the intersections of 

Dubai World Trade Centre 

and the Dubai Mall from 

6am and 1pm on Friday, 

the RTA confirmed on its 

official Twitter page, warning 

weekend motorists to make 

alternative arrangements. 

A circular issued by the 

H Hotel, which is situated 

nearing the filming area, 

confirmed the temporary 

closer was due to the filming 

of the new ‘Star Trek Beyond’ 

OSN TAKES ON RUGBY 
WORLD CUP

EGYPTIAN POLICE LAUDED BY OSN FOR ILLEGAL TV RAIDS

TWO HOLLYWOOD MOVIES 
SHOOT IN DUBAI

British and Irish Lions centre 

pairing from the victorious 

1997 tour of South Africa.

ALSO IN THE NEWS…

Dubai Film & TV Commission 

reduces processing time, 

Quantel and Snell rebrand  

as SAM

movie currently taking place in 

the city. 

ALSO IN THE NEWS…

OSN unveils content plans for 

2016, Image Nation completes 

‘Worthy’ shoot, Master Media 

hires Hassan Ghoul

 Rugby legends at OSN.

 Authorities in Cairo, joined by OSN, helped tackle TV piracy in November.

 Star Trek cast and crew in Dubai 
in October.

S EP T E M B ER

N OV E M B ER
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DB: What were your impressions of 
2015 from a broadcast perspective?
TG: The MENA broadcast industry finds 

itself in the eye of a storm, with 2015 

characterised by a state of constant flux. 

There have been some seismic shifts 

in the region’s broadcast ecosystem; 

regional OTT providers are launching 

thick and fast, the IPTV offerings from 

GCC telcos are beginning to compete 

directly with Pay-TV offerings, and 

the duopolistic Pay-TV giants of OSN 

and beIN Entertainment are now both 

negotiating entertainment rights. The 

broadcast market’s major players are 

now more focused than ever before on 

striking a balance between investment 

and subscriber acquisition, and the year 

to date has brought about changes across 

the entire broadcast ecosystem as global 

trends have filtered into the market and 

been tweaked to reflect local nuances. 

An increase in the variety of content 

choices, price points, and delivery options 

are all great news for consumers, and 

IDC expects 2016 to see a consolidation 

of services and ambitious monetisation 

plans from broadcasters.

DB: What were the main challenges 
in the industry over the past year?
TG: The core challenges remain the same, 

with a few new contenders thrown in 

for good measure. Piracy, the scourge of 

the Middle East, continues to impact the 

industry on a large scale. However, we are 

beginning to see strategies implemented 

by broadcasters to try and curb it. OSN and 

MBC have played a fundamental role this 

year in educating consumers and applying 

significant pressure on regulators, and the 

result has been a number of successful 

anti-piracy raids and the disruption of 

DTH overspill services. There has also 

been a growing movement towards 

questioning advertisers that continue to 

buy spots on FTA channels that transmit 

pirated content. 

EYE OF THE STORM

A more recent challenge to broadcast-

ers in 2015 has been the saturation of OTT 

providers across MENA, and we see no 

signs of this trend letting up in 2016. While 

a Netflix launch in 2016 is almost inevi-

table, together with the launch of studio-

specific owned and operated SVOD servic-

es, local OTT providers that are already in 

this market are honing and reviewing their 

strategies in order to complete effectively 

with the more dominant global players.

The digitally native, mobile-first audi-

ence that characterises much of the MENA 

region continues to challenge delivery, ex-

perience, and technical aspirations of the 

major broadcasters, and the result is the 

implementation of more elastic and in-

tuitive systems aimed at addressing these 

continually evolving wants and needs.

DB: What was your perception 
of the overall business climate in 
2015?
TG: Given the current state of the region’s 

TRACEY GRANT, PROGRAM MANAGER, DIGITAL MEDIA AND BROADCASTING, MEA, IDC MIDDLE EAST, 
TURKEY & AFRICA OFFERS HER TAKE ON THE REGION’S BROADCAST SECTOR IN 2015.

 Tracey Grant:Piracy remains a big issue.

“A MORE RECENT CHALLENGE 
TO BROADCASTERS IN 2015 
HAS BEEN THE SATURATION OF 
OTT PROVIDERS ACROSS MENA, 
AND WE SEE NO SIGNS OF THIS 
TREND LETTING UP IN 2016.”

geopolitical environment, it is hardly 

surprising that the business climate is 

also in a state of flux. However, content, 

entertainment and mobility continue 

to dominate youth culture and even go 

some way to feeding the need for news, 

sport, and entertainment. Content 

consumption has grown in 2015 but 

there is overwhelming demand from 

consumers to have access to content 

wherever, whenever, and however they 

want. Addressing this demand will be key 

to broadcasters being positively viewed as 

relevant and informative and as a viable 

medium of escapism.

DB: What do you think were the 
biggest milestones for the industry 
in 2015?
TG: The broadcast landscape at the 

end of 2015 looks very different to how 

the year started. The launch of beIN 

Entertainment must be viewed as one of 

the year’s biggest milestones, alongside 

Fox switching its channels from FTA to 

Pay. MBC’s launch of its paid service, 

Shahid Plus, with content ring fenced by a 

paywall is another significant milestone; 

the fact that the region’s leading FTA 

broadcaster has established an SVOD 

service is testament to the changing 

dynamics of content cost, delivery, and 

consumption. 

Zain’s relationship with Saudi-based 

UTURN Entertainment also highlights 

the demand and perceived value associ-

ated with original programming, while 

the introduction of cash-on-delivery op-

tions by OTT player Starz Play is a clear 

example of the region’s local nuances 

forcing broadcasters to think outside the 

“global” box as they strive to monetise 

their content. It has been a fascinating 

year to review, and I’m certain that the re-

gion’s broadcasters will now look to move 

away from the eye of the 2015 storm and 

into the evolving, rolling landscape that 

awaits in 2016.  
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igital Studio: How 
was 2015 for your 
company?
Sherman: Our 

regional coverage is 

very large (Middle 

East, Africa, Russia and CIS) and with 

such a variety of external factors covering 

the various countries during the year it 

has been challenging. We continue to see 

some great opportunities and develop 

strong customer relationships, this has 

ensured our continued business success.  

Wallis: This year has been particular 

D
gratifying in terms of the progress 

we’ve made in advancing our roadmap, 

evolving our portfolio and validating our 

technology and innovation leadership in 

the media and entertainment industry. 

The prevailing trends in 2015, such as a 

shift in video consumption habits toward 

anytime, any-device viewing and the 

continued pressure for media companies 

to produce more content, at a faster 

pace and less expensively, are making it 

clear that broadcasters must gradually 

and gracefully transition operations 

to more agile production and playout 

Digital Studio spoke to experts from various sides of the production and broadcast 
industries to determine the key trends that shaped 2015

LEARNING 
FROM 2015

environments.

Menon: 2015 was a positive year for us, 

and we have seen geographical expansion 

of business across the region. This has 

significantly helped us in having our 

products reach every possible part of the 

region.

Bockskopf: We’ve had another great 

year highlighted by several big events.  We 

have expanded our presence in Spain and 

Japan. We have also seen all of our new 

products come to market and they are 

already making a huge difference for our 

customers.

YEAR IN REVIEW
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DS: What successes did your 
company have in 2015? (this can 
include details such as deals won, 
restructuring, product launches etc)?
Sherman: We are currently working on 

several infrastructure projects across 

the region. This year continued to see a 

great expansion in our product range, 

in particular the game changing HDC-

4300 camera for broadcasters, the new 

FS5 Super 35 camera that will enable an 

even greater range of customers to enjoy 

the benefits of a high quality production 

at an affordable price. We also launched 

additions to the home cinema & business 

projector range and a 4K security camera 

that enables greater analysis for added 

security benefits. 

Bockskopf: It is always exciting to 

launch new products and even more 

so to watch them go into service and 

start benefitting the customers. We’ve 

had great successes across the board 

including projects at NBC Universal, SEA 

games, Anthem of the Seas, Singapore 

National Day, Qatar Wedding Hall, Pan 

Am games, and F1 and Red Bull events. 

Our STX-200 has been embraced by 

several broadcasters, including “India’s 

Got Talent”, to bring the audience into the 

show via Skype. 

This year’s tradeshows have again 

showed how fast our broadcast market is 

moving, with many new and innovative 

ideas being highlighted. The wide variety 

of new technologies, standards, and 

product offerings give broadcasters 

plenty to think about. We are also seeing 

increased interest in audio networking 

with AES67 and AVB and now are 

shipping products that support these 

protocols. As in the past, we will continue 

to be focused on standards.

Menon: We had made structural changes 

to our sales model. This was done keeping 

in mind the significant time and effort 

to be put on different territories in the 

region. Our territory account managers 

have done a brilliant job in developing the 

market and making successful in-roads 

for our products in these territories.

This year we have also successfully 

set up and managed the authorised 

service centre for two of our major 

manufacturers that we represent.

We also established a full-fledged 

demo centre for all the products that 

we represent. This has made a definite 

impact on partners and customers who 

always wanted a hands-on experience our 

products.

But the most important success for us 

has been our expansion outside of the 

UAE. MediaCast has opened its new office 

in Turkey. We have been appointed the 

Blackmagic Design distributor in Turkey, 

and we have already started working with 

the resellers in a similar model that we 

have built in the Middle East. With an 

office open in the Sisli area of Istanbul, 

we have a team of 8 talented staff in 

marketing, sales, technical and support 

departments. 

DS: Why were these developments 
significant for you?
Menon: The territories in the Middle 

East have given us lot of business 

intelligence to us. We have been 

through a significant learning curve 

about different vertical markets, on 

product performance in territories, the 

opportunities and further potential for 

other complementary products.

Many new initiatives like the service 

centre and demo centre helped us to 

build a lot of customer confidence for the 

brands that we represent.

And of course the growth into Turkey 

as a new market opens doors for us to new 

opportunities of growth. 

Wallis: We started down a next-gen path 

roughly two years ago. Many of our peers 

are only now making a full embrace of 

IT, IP and other next-gen technologies. 

They are discovering, as we did two years 

ago, that this is not easy. Everything that 

is done in SDI must be duplicated in 

software that is capable of running in any 

environment. This takes a tremendous 

investment in time and expense, as well 

“WE HAVE BEEN APPOINTED 
THE BLACKMAGIC DESIGN 
DISTRIBUTOR IN TURKEY, AND 
WE HAVE ALREADY STARTED 
WORKING WITH THE RESELLERS 
IN A SIMILAR MODEL THAT WE 
HAVE BUILT IN THE MIDDLE 
EAST.” Menon 

THE EXPERTS 
Bala Menon, sales manager, Me-
diaCast
Rob Sherman - Managing director, 
Sony professional Solutions MEA
Christian Bockskopf, head of 
marketing & communications at Riedel 
Communications 
Paul Wallis, director of sales Middle 
East & Africa, Imagine Communications

“THE REDUCED INVESTMENTS 
AVAILABLE MEANS THAT 
CUSTOMERS ARE LOOKING AT 
NEW WAYS TO SAVE MONEY BY 
USING MORE COST EFFICIENT 
SOLUTIONS.” Wallis 
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deliver products and solutions that are 

appropriate for them.

Bockskopf: We have always had a 

reputation for being involved in big 

events. Of course, this can often create 

the illusion that our solutions are too 

expensive for smaller applications. With 

recent installs at local facilities and 

smaller events, we have demonstrated 

that Riedel can handle broadcast 

challenges of any size. 

DS: What were the main challenges 
your company in 2015?
Sherman: The challenges in the region 

were mainly due to the continued 

changing environment. We have faced 

a number of unpredictable events that 

have meant customers’ needs and plans 

have been rapidly changing. Meeting 

those needs requires an agile and often 

innovative approach. We welcome those 

challenges to be able to demonstrate our 

true commitment to the region and our 

customers. 

Menon: We took up the challenge 

of creating awareness about the 

opportunities for AV integrators on 

digital video production for broadcast and 

how they can monetise the corporate AV 

market demands. Our efforts bore fruit 

when we later saw that there were several 

corporate AV installations in the region 

following our training programmes.

Wallis: The slowdown in oil revenue 

and the funding required to support the 

war effort in many parts of the Middle 

East has taken its toll on the industry 

and we are seeing a slowdown in large 

capex investments.  However, the 

reduced investments available means 

that customers are looking at new ways to 

save money by using more cost efficient 

solutions.  At Imagine Communications 

we are seeing significant interest in our 

cloud-based offering, albeit there has to 

be a consideration for the impact on the 

connectivity costs.

Nonetheless, there’s no doubt that 

the industry-wide realisation that new 

levels of agility and cost efficiencies 

are vital to the future growth of the 

media and entertainment industry has 

as engineering expertise. It’s much like 

climbing a mountain. While many of 

our peers are just now at the base of the 

mountain, we’ve been putting in the hard 

work since 2013. As the calendar turns 

to 2016, we will be at or very near the 

summit.

Sherman: The market is very dynamic 

and customers are always seeking a new 

creative approach to their business issues 

or their video production. We strive to 

meet these challenges through the correct 

application of leading edge technologies. 

The constant dialogue with our customers 

helps us understand their needs and 

“THE CHALLENGES IN THE 
REGION WERE MAINLY 
DUE TO THE CONTINUED 
CHANGING ENVIRONMENT. 
WE HAVE FACED A NUMBER OF 
UNPREDICTABLE EVENTS THAT 
HAVE MEANT CUSTOMERS’ 
NEEDS AND PLANS HAVE BEEN 
RAPIDLY CHANGING” 
Sherman  Camera investments slowed somewhat in 2015, according to many professionals in the sector.

“IN THE MIDDLE EAST THE COST 
OF CONNECTIVITY FAR EXCEEDS 
WHAT IS READILY AVAILABLE IN 
EUROPE OR NORTH AMERICA, 
MAKING THE ADOPTION OF 
CLOUD-BASED SOLUTIONS 
TOUGHER TO JUSTIFY FROM A 
COST PERSPECTIVE.” 
Wallis 
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A customer who invests in a MediorNet 

infrastructure today will save time and 

money in the future. Once IP-based 

solutions are fully developed, MediorNet 

is ready to adapt.

Menon: 2015 has been a year of steady 

growth, if slow paced, with various 

exciting products and new technology 

being introduced by manufacturers. We 

are trying to rope in as many reseller 

partners across verticals that gives us 

strength to face any challenges that rise 

due to different economic and political 

conditions in the region.

Sherman: We cover a significant region 

(Middle East, Africa, Russia and CIS) with 

certain markets showing more growth 

than others. Regionally, UAE continued 

to lead in business, innovations and 

knowledge in the Middle East region. And 

from our perspective as a professional 

solutions provider, we are keen to 

continue researching and expanding 

our presence in the region to meet 

growing demand and expectations of the 

professional community.

in and establish flexible, future-proof 

fibre-based signal transport.

DS What was your perception of the 
overall business climate in 2015?
Bockskopf: This has been a time of 

uncertainty for our industry. Many 

understand that the targeted technologies 

in the medium-term are not market-

ready. We have benefitted from that with 

our MediorNet because customers today 

enjoy all of the benefits of real-time 

networked infrastructures for audio, 

video, data and communications. This is 

the DNA of MediorNet. 

There is also demand now that 

customers have come to realise the 

benefits of networked architectures over 

point-to-point solutions. Mediornet 

represents a hybrid approach. On one 

hand, it is established and battle tested 

with all of its benefits like integrated 

redundancies, huge bandwidth, and 

integrated processing and control. On the 

other hand, it will continue to grow and 

offer the interfaces that clients demand. 

created a climate of hesitation for many. 

Media companies are understandably 

reconsidering technology roadmaps in 

order to make sure that they meet today’s 

challenges but are well positioned for 

tomorrow’s opportunities. Our ability to 

meet our customers’ needs by ensuring 

that any investment they make today, SDI 

or next-gen, will figure into their future 

plans, has been helpful over the course of 

this year.

Bockskopf: Our first priority was to 

bring to the market all of the products 

introduced earlier this year. And we 

succeeded.

The biggest challenges are usually 

about gauging where the market is and 

where it’s going. Once you have that 

figured out, you need to bring superior 

solutions to market as quickly as possible. 

Our MicroN is a perfect example since it 

can be used in multiple ways. Deployed 

with MediorNet systems, MicroN 

provides the financial and functional 

benefits of a truly integrated solution, in 

turn empowering broadcasters to invest 

“WE’VE HAD ANOTHER 
GREAT YEAR HIGHLIGHTED BY 
SEVERAL BIG EVENTS. WE HAVE 
EXPANDED OUR PRESENCE IN 
SPAIN AND JAPAN. WE HAVE 
ALSO SEEN ALL OF OUR NEW 
PRODUCTS COME TO MARKET.” 
Bockskopf 

“THERE’S NO DOUBT THAT THE 
INDUSTRY-WIDE REALISATION 
THAT NEW LEVELS OF AGILITY 
AND COST EFFICIENCIES 
ARE VITAL TO THE FUTURE 
GROWTH OF THE MEDIA AND 
ENTERTAINMENT INDUSTRY 
HAS CREATED A CLIMATE OF 
HESITATION FOR MANY.” 
Wallis 

“2015 HAS BEEN A YEAR 
OF STEADY GROWTH, IF 
SLOW PACED, WITH VARIOUS 
EXCITING PRODUCTS 
AND NEW TECHNOLOGY 
BEING INTRODUCED BY 
MANUFACTURERS.” 
Menon 
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Wallis: Evolving functions toward 

suitability for a virtualised environment 

is a monumental task. We essentially 

needed to create our own supply chain, to 

deliver the technology that allows media 

companies to move operations to more 

agile environments without sacrificing 

any quality, performance or introducing 

any operational disruptions. At the same 

time, we needed to ensure that our SDI-

based portfolio continues to advance and 

deliver the consistent new infusions of 

innovation that our customers have come 

to expect for the past decades. There’s 

a lot of moving parts to make sure are 

working in unison. 

In the Middle East the cost of 

connectivity far exceeds what is readily 

available in Europe or North America, 

making the adoption of cloud based 

solutions tougher to justify from a cost 

perspective. However, as the region 

develops and these costs start to come 

down we expect to see a wider adoption of 

these solutions.

DS: What do you think were the 
biggest milestones for the industry 
in 2015?
Sherman: The industry has developed 

and matured over the past few years. In 

2015 we noticed 4K content acquisition 

is becoming a credible option with 

production companies demanding 4K 

solutions for monitoring and post-

production work. 

In 2015, we have seen several 

innovative products and solutions being 

showcased by companies across the 

board. Especially in the security sector, 

we have seen an increased interest in 

4K cameras. Sony has also introduced 

cutting edge security solutions which 

have enabled our customers to improve 

surveillance and security measures. 

Recently, we have also implemented 

security solutions and display technology 

at airports in Saudi Arabia.

Wallis: The industry reaching general 

consensus that a transition, albeit 

graceful and based on the individual 

needs of each media company, was an 

inevitability in the evolution of the 

industry was a major milestone. Similarly, 

the growing convergence of IT and the 

media industries was also important, as 

was the further development of industry 

standards, such as SMPTE 2022-6.

Bockskopf: The audio networking 

standards (AES-67 and AVB) are finally 

getting the recognition they deserve 

as viable and reliable solutions. As 

broadcasters choose the one that is 

best for them, it will be a challenge for 

manufacturers to be able to seamlessly 

support them. As these standards evolve 

to support video, and as IP standards 

come into play, Riedel will continue to 

offer standards-agnostic solutions that 

allow broadcasters to work the way they 

want to work.

Menon: The biggest milestone in the 

industry has been the advancement in 

broadcast technology, notably on IP 

technology. We are proud that NewTek, 

a leading brand that we distribute in the 

region, has been a pioneer in taking this 

technological advancement forward. 

This will have rippling effect on the 

IT infrastructure especially, especially 

encouraging sectors such as government 

and corporate to spend and invest more. 

I think this is a good news for every 

industry and we look forward for a 

brighter 2016. 

“THE INDUSTRY HAS DEVELOPED 
AND MATURED OVER THE 
PAST FEW YEARS. IN 2015 
WE NOTICED 4K CONTENT 
ACQUISITION IS BECOMING 
A CREDIBLE OPTION WITH 
PRODUCTION COMPANIES 
DEMANDING 4K SOLUTIONS 
FOR MONITORING AND POST-
PRODUCTION WORK.” 
Sherman 

 There were numerous studio upgrades in 2015 but little sign of a full-fledged transition to IP.
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 ANALYST VIEW

How was 2015 for your company?
2015 was a transformational year for Er-

icsson in the Middle East in this industry 

and saw us focusing heavily on creating 

and delivering key video solutions to op-

erators and broadcasters alike. Simulta-

neously we have added some major capa-

bilities to our product portfolio that made 

us unique to address the challenges of the 

industry and provide very novel solutions. 

We have established a highly dedicated 

and established subject matter expert 

team for media management to assist in 

the transformation to digital video and 

media delivery where we see many of our 

customers are at an inflection point for 

such transformation. 

What successes did Ericsson enjoy 
in 2015?
Earlier in the year we signed a strategic 

deal with TwoFour54 out of our newly es-

tablished media hub in Abu Dhabi, UAE 

for a multi-channel playout and media 

management service and a few months 

thereafter this allowed for launching a 

new pan-regional Arabic Language TV 

channel, Quest Arabiya, to launch as part 

of an exclusive multi-year deal. 

In the third quarter, we can humbly 

claim staking new grounds for our TV 

& Media solutions in Turkey where we 

signed a deal with Turk Telekom that is 

truly transformational and addresses tak-

ing that operator to new capabilities for 

IPTV and OTT seamless services for its 

future content offers. 

In June 2015, we launched our flagship 

MediaFirst multiscreen middleware with 

state of the art features, cloud-run en-

abling immersive video experiences to the 

end customers. 

Why were these developments 
significant for you?
On the playout and media management 

services we identified regional presence 

out of the UAE as a media hub is important 

BUILDING THE VALUE CHAIN

and necessary to service many channels 

present in country or potentially likely to 

host out of UAE and we saw an opportu-

nity that we take building the critical mass 

of hosted channels to optmise the cost of 

such services and allow this hub to grow 

organically, as we globally saw that many 

broadcasters would want to relieve them-

selves of such specialized services to focus 

more on pressing marketing demands of 

their content and offers and realisation of 

revenue. And for many others we thought 

bringing media services like the ones we’re 

currently undertaking servicing such large 

customers globally such as the BBC, could 

benefit the region and accelerate the adop-

tion of such services for differentiation. 

On the technology part, you’d notice we 

TAREK SAADI, VICE PRESIDENT AND HEAD OF SALES, ERICSSON REGION MIDDLE EAST, OFFERS DIGITAL 
STUDIO HIS VIEWS ON 2015 AND ERICSSON’S POSITION IN THE BROADCAST INDUSTRY

 Tarek Saadi, Ericsson.

“THE MARKET SPEND FOR TV 
& MEDIA SOLUTIONS HAD 
MODEST GROWTH IN 2015 AND 
THAT COULD LARGELY BE DUE 
TO REGIONAL INSTABILITY IN 
SOME AREAS AND DEFERRED 
BUDGETARY SPEND GIVEN THE 
PRESSURES ON LOCAL BUYING 
POWERS.”

are constantly fulfilling the value chain of 

our portfolio to enhance and enrich the 

features, user experience and virtualisa-

tion of future video services to allow for 

mass infiltration where we believe such 

strategy would release the required rev-

enues to our customer base. 

What were the main challenges that 
you faced as a company in 2015?
I would say the main regional challenge 

that we saw was the complete readiness 

for our customers to adopt new video 

services. These challenges are present 

due mainly to the lack of enablement via 

systematic and uniform fixed and mobile 

broadband and compelling monetized 

content, for example 4K or Ultra High 

Definition in terms of mass scale content 

availability or ability of operators and 

broadcasters infrastructures to carry re-

mains somehow limited and the overall 

video business cases standing in their own 

right is still a bit challenging. 

What was your perception of the 
overall business climate in 2015?
The market spend for TV & media solu-

tions had modest growth in 2015 and that 

could largely be due to regional instabil-

ity in some areas and deferred budgetary 

spend given the pressures on local buying 

powers. However in the markets where the 

infrastructure was ready we saw a good po-

tential for future video business and defi-

nitely more focus on that element in the 

overall digital services. 

What do you think were the biggest 
milestones for the industry in 2015?
Noteworthy this year was noticing the 

large shift of key broadcasters towards 

digital media some of whom launching 

new OTT services such as Dubai Media 

Inc., BEIN Sports, MBC’s Shahed, Starz-

Play and the advent of Netflix to the region 

at some point in the near future are all 

catalyst for availing content seamlessly.  
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DIGITAL STUDIO AWARDS

NOMINATE TO ACCUMULATE
The Digital Studio Awards return for a 12th year during CABSAT in March. Here’s the lowdown.

ow in its 12th year, 

the Digital Studio 

Industry Leadership 

Awards acknowledges 

the efforts of individu-

als, organisations and 

companies that have contributed to the 

growth of the broadcast and production 

industry in the region.

The 2016 awards will once again take 

place in partnership with CABSAT – the 

region’s largest exhibition for the broad-

cast and production industries – and 

will be held on the second night of the 

three-day event in March. The gala eve-

ning will play host to the region’s leading 

professionals in the broadcast, TV and 

N
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DIGITAL STUDIO AWARDS

KEY FACTS

How long have the Digital 
Studio awards been running? 
Launched in 2005, this is the 12th 
year of the Digital Studio awards. 
 
When are the awards? 
The Digital Studio awards will take 
place on Wednesday 9 March, 2016.

Where are the awards? 
The Digital Studio awards will take 
place at a 5* hotel in Dubai, exact 
venue TBC.

Who can I nominate? 
If the entry criteria are met for a 
particular category, you may nomi-
nate: your own company, a supplier, 
a business partner, or even a client. 
Third party nominations as well as 
self nominations are accepted.
 
What is the agenda/pro-
gramme of the night? 
7:15 – 7:30 pm: guest arrival 
7:30 – 8:30 pm: networking recep-
tion 
8:30 – 9:45 pm: awards ceremony 
9:45 pm: gala dinner and networking 
11:00 pm: guest departure 
please note that the above timings are 
approximate and subject to change, 
slightly, on the night.
 
What is the dress code for the 
awards? 
The dress code is business attire/
national dress. Evening formals are 
optional.

I have been shortlisted for an 
award do I need to book a 
ticket? How? 
All attendees must book and pay 
for their tickets in order to attend 
the awards. Table bookings and 
individual seat bookings can be made 
online on the awards website.

How many people does a 
table seat and do I have to 
purchase a full table? 
A full table seats 10 people. It is not 
necessary to purchase a full table, in-
dividual bookings are also accepted.

AWARDS CATEGORIES

CONTENT CAPTURE / CREATION

 Best Content Capture

 Best Live Action Capture

 Studio of the Year

 Best Special Effects / CGI

 Best Use of Animation

POSTPRODUCTION

 Excellence in postproduction

 Best Editing Award

 Outstanding Achievement in 

Workflow

TECHNOLOGY / BROADCAST

 Best Technical Installation Award

 Content Delivery Platform of the 

Year

 Co Satellite Services Innovation of 

the Year

 Technology / Service Innovation of 

the Year

 Up and Coming filmmaker of the 

Year

 Hall of Fame (no nominations)

For each nomination you will need 
to describe in 300 words or less why 
you deserve to win

film production and post-production 

industries as well as vendors, systems 

integrators, consultants and other high 

profile guests.

The Digital Studio Awards recognises 

and rewards those local, regional and 

international players that have gone above 

and beyond in terms of their industry 

contribution. The Digital Studio 2016 cer-

emony will include 14 categories covering 

the broadcast and production industries.

Nominations will open online from 

December. For more information, as 

well as nomination criteria, and online 

nominations and bookings, visit the Digital 

Production ME website: www.digitalpro-

ductionme.com/dsawards. 
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COMMUNITY

My Content, an exhibition dedicated to the 
entertainment content and media mar-
ketplace in the MENA region, gathered 
together a selection of major content and 
broadcast companies last month.

The event, held at DWTC from No-
vember 14-15, created a marketplace 
for content producers, distributors and 
broadcasters to discuss all things content-
related including producing, buying and 
selling, financing and distributing enter-
tainment content across all platforms. 

The event aimed to help exhibitors and 
attendees explore trends, challenges and 
opportunities in the fields of TV produc-
tion, animation, licensing, mobile content, 
IPTV, content acquisition, infotainment 
and edutainment among other topics.

US ACTOR CONFIRMED FOR 
FILM FESTIVAL
The Dubai International Film Fes-

tival has confirmed that Jake Gyl-

lenhaal, whose most recent credits 

include Nightcrawler, Southpaw, 

Everest and Demolition, will be pre-

sented with Variety‘s ‘International 

Star of the Year’ award at the festi-

val’s 12th edition, to be held from 

December 9th to 16th, 2015.

The award is given in acknowl-

edgment of a person’s outstanding 

contribution to the industry. Ab-

dulhamid Juma, chairman of Dubai 

International Film Festival, said: 

“Jake Gyllenhaal is a huge talent and 

undeniably one of the most accom-

plished actors of his generation. His 

screen presence has captivated au-

diences since his earliest roles and 

he is one of the most versatile actors 

working today. We are absolutely 

delighted to honour his extraordi-

nary talents with Variety magazine’s 

‘International Star of the Year’ 

award at this year’s festival.”

An exclusive public ‘In Conver-

sation with Jake Gyllenhaal’ Q&A 

event will also be held during the 

course of the festival.

JAKE GYLLENHAAL 
HEADING TO DIFF 
2015

BROADCASTERS AND CONTENT PRODUCERS 
CAME TOGETHER AT RECENT EXHIBITION TO 
DISCUSS A RANGE OF CONTENT ISSUES

CONTENT IS KING

COMMUNITY
ALL THE LATEST FROM THE REGIONAL PRODUCTION AND BROADCAST COMMUNITY

 The event created a marketplace for content and 
broadcast companies in the MENA region.

 The actor will be honoured at DIFF.

EVENTS 

DECEMBER 9-16 

DUBAI INTERNATIONAL 

FILM FESTIVAL

MADINAT JUMEIRAH

Back for its 12th year, the 

Dubai International Film 

Festival (DIFF) will see 

thousands of cinema-

goers, actors, directors, 

producers, writers and 

industry experts descend 

on Dubai to enjoy the 

world’s best films in one 

of the world’s premiere 

locations. The festival 

will showcase over 120 

features, film shorts and 

documentaries.

www.dubaifilmfest.com

DECEMBER 14 - 16 

INTERNATIONAL 

SHOWBIZ EXPO, 

MADINAT JUMEIRAH

 Premiere Middle East 

and Asian Tradeshow 

& Conference for 

the International 

Entertainment Industry. 

Attendees will not only 

discover co-production 

opportunities and be 

able pitch ideas direct to 

decision makers, but also 

learn about breakthrough 

technologies and attend 

product launches exclusive 

to ISBE. 

www.isbexpo.com

 All platforms were in focus at My Content.
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GALLERY: TV CONNECT

MAKING CONNECTIONS
TV Connect MENA 2015 gathered some of the region’s top 

IPTV, video-on-demand and IP professionals to discuss pressing 
issue in the industry. Combined, the panels and keynotes gave 
delegates an excellent insight into the merits of IP and on-de-

mand services and some of the challenges of delivery. Here are 
some of the highlights. 

 Mohsen Malaki, founding partner 
and MD at Synergy Consulting Group.

 Ian Munford, director, 
product marketing and en-
ablement, EMA, Akamai.
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GALLERY: TV CONNECT

 Delegates had ample 
chance to network.

 Samir Abdin, co-founder, 
Istikana.

 John Illingworth, business develop-
ment director, Friend MTS.
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THE WRAP

A RUN DOWN OF THE LATEST UPGRADES AND INSTALLATIONS IN THE REGION
THE WRAP

Imagine Communications has 

implemented a proof of concept IP-based 

playout system at Alrai TV, Kuwait’s fi rst 

privately owned television channel. The 

broadcaster plans to use the virtualised 

environment to optimise workfl ows and 

speed service introductions, as well as 

for business continuity protection in the 

event of a service disruption. The solution 

uses the Imagine Communications Versio 

integrated channel playout solution 

running in a virtualised environment. 

ALRAI TV 
LAUNCHES 
CLOUD PLAYOUT 
SOLUTION

LOCATION: KUWAIT
TECHNOLOGY: IP-BASED 
PLAYOUT SYSTEM 
FROM IMAGINE 
COMMUNICATIONS’

MBC has deployed Grass Valley’s K2 

Dyno Replay System to help it create 

engaging content, including program 

highlights and replays, for its coverage of 

KSA’s professional football league.

The K2 Dyno allows instant replay and 

includes a highlights generation system 

for HD, SD, 3G and UHD/4K with pan/

zoom technology. 

It can also work with high-frame-rate 

productions with Grass Valley’s LDX 

camera systems.

MBC DEPLOYS 
GRASS VALLEY 
K2 DYNO REPLAY 
SYSTEM

LOCATION: DUBAI
TECHNOLOGY: GRASS 
VALLEY K2 DYNO REPLAY 
SYSTEM

Kuwait Television (KTV), Kuwait’s 

offi  cial state-run television station 

and part of the Kuwaiti Ministry of 

Information, is installing a Calrec 

Summa audio console in its newest and 

most advanced OB van. The Summa 

will give KTV the fl exibility to cover 

a wider variety of programming and 

will be assigned to the broadcaster’s 

most signifi cant events. The Summa’s 

functionality is more sophisticated than 

that of KTV’s existing audio mixers.

KUWAIT 
TELEVISION 
INSTALLS CALREC 
SUMMA IN OB 
VAN

LOCATION: KUWAIT
TECHNOLOGY: CALREC 
SUMMA AUDIO 
CONSOLE
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PRODUCTS

NEW 
PRODUCT 
WE LIKE…

Sony has launched its latest addition to the 

PXW series of XDCAM shoulder-mount 

camcorders. The PXW-X400 delivers 

stronger network and wireless capabilities, 

improved weight balance, XAVC 60p 

recording and pool feed functions to give 

ENG and fi eld production professionals a 

versatile and high-performance tool.

The new camcorder’s Ethernet 

interface (RJ45 connector) enables direct 

connection to a network when wireless 

LAN is unstable or unavailable, for fi le 

transfer, live streaming and control from a 

web browser. A near-fi eld communication 

(NFC) feature gives users a one-touch link 

between the camera and a mobile device.  

A Content Browser Mobile application 

enables users to preview or remotely 

control camcorder settings of various 

menu functions.

The pool feed function (HD/SD SDI) 

enables users to record 1.5G HD-SDI 

external signal on SxS card, a useful 

function to record a distributed signal from 

another camera without a portable deck.

Redesigning the inner structure of 

camcorder body, Sony has drastically 

improved the weight balance and handling 

capabilities compared to predecessor 

models. A combination of the newly 

introduced manual lens and the 

well-balanced body resolve 

any front-heavy issues and 

dramatically reduce the 

load on the right-hand.

The camcorder’s 

“Online Button” lets users 

bypass a mobile device 

or the camera’s menu for 

direct on/off  control over: 

direct streaming transmission of 

AV signals from a PXW-X400 to assigned 

destinations; auto-uploading of proxy fi les 

to cloud services and FTP servers; and 

on/off  control over Sony’s PWS-100RX1 

network server while in shooting mode.

The low-power (22W) camcorder 

PXW-X400 uses a 2/3” 3-chip CMOS 

image sensor and supports several HD 

and SD formats including XAVC. 

Lens options include a 20x 

Manual Focus Lens (PXW-

X400KC model) and a 

16x Auto Focus Lens 

(PXW-X400KF model). 

The PXW-X400 model 

is body-only with no lens 

or viewfi nder. The new 

camcorder also supports 

Sony’s new HDVF-series Full 

HD OLED Viewfi nder (model HDVF-

EL20/EL30).

“This new camcorder combines 

all the capabilities pro shooters need 

– connectivity, ergonomics and high 

performance – into a true production 

workhorse,” said Vivian Saldanha, business 

head, content creation sales and market 

development, Sony Professional Solutions 

MEA. 

He continued: “The various additions of 

features like XAVC 60p recording and pool 

feed make the PXW-X400 a perfect fi t for 

today’s demanding fi eld content creation 

requirements.”

The PXW-X400 camcorder is expected 

to be available in February 2016.

A well-balanced body 
resolves any front-heavy 

issues

NFC technology gives users 
a one-touch link between the 
camera and a mobile device

Weight balance and handling 
capabilities have been improvedVivian Saldana, Sony Professional Solutions 

MEA: PXW-X400 is a “production workhorse.”

Lens options 
include a 20x 
Manual Focus 

Lens and a 16x 
Auto Focus Lens.

“THE VARIOUS ADDITIONS 
OF FEATURES LIKE XAVC 60P 
RECORDING AND POOL 
FEED MAKE THE PXW-X400 
A PERFECT FIT FOR TODAY’S 
DEMANDING FIELD CONTENT 
CREATION REQUIREMENTS.”
Vivian Saldanha

22W
THE PXW-X400 OPERATES 

AT A LOW POWER 
CONSUMPTION

NEW MODEL PXW-X400 OFFERS 
ENHANCED NETWORK FUNC-
TIONS AND IMPROVED WEIGHT 
BALANCE 
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PRODUCTS

Video Clarity Inc., a provider of audio 

and video quality measurement and 

analysis systems, has launched two 

new products, the ClearView Ex-

treme 8K video quality analyser and 

ClearView Player 8K uncompressed 

recorder and player.

ClearView Extreme 8K is the indus-

try’s first fully capable video quality 

analysis system for 8K resolution that 

enables users to measure and analyse 

the quality of 8K uncompressed video 

using perceptual metrics and side by 

side visual comparison on a single 

monitor.

Sony introduced a new 2-channel slot-in 

receiver, URX-S03D, and a new bodypack 

transmitter, UTX-B03HR last month. Both 

are designed for compatibility with Sony 

camcorders. The URX-S03D is the fi rst 

two-channel portable receiver in Sony’s 

UWP-D series that fi ts in the slot of Sony 

camcorders. The UTX-B03HR bodypack 

transmitter is matched perfectly with the 

URX-S03D using a reliable 4-pin micro-

phone connector.  

Flightcase and loudspeaker component 

manufacturer Penn Elcom has launched 

a new, low-noise, 3U heat extraction unit, 

which can be fi tted to the front or back of 

any 19-inch racking unit to quickly and 

silently suck the heat out of an enclosure.

The solution is expected to be of par-

ticular benefi t to any environment where 

noise is a potential issue and causes a 

distraction or annoyance, e.g. conference 

and presentation spaces, theatres, con-

cert halls, lecture theatres, interactive AV 

displays, boardrooms and demonstration 

facilities utilising AV equipment.

The versatile FP02-Q-3U fan unit 

emits 22.5 dB (A) with a Sone (loudness) 

value of 0.3. It can be fi tted to any existing 

SONY INTRODUCES 2-CHANNEL SLOT-IN RECEIVER

PENN ELCOM LAUNCHES NEW LOW-NOISE FAN

Since its launch in 2014, Sony’s UWP-D 

series of wireless microphone systems 

has been used for a range of applications 

including news production, live events and 

documentary use, achieving high-quality 

sound and stable wireless transmission.

The two-channel URX-S03D system 

can receive two diff erent RF signals in one 

unit, with highly stable reception thanks to 

its two receiving antennas and separate RF 

circuits for each channel.

VIDEO CLARITY UNVEILS 8K PRODUCTS

 ClearView Extreme 8K helps measure and analyse the quality of 8K uncompressed video.

 Penn Elcom’s new 3U heat extraction unit

 Sony URX-S03D

19-inch racking unit, ideally at the top of 

the unit as heat rises and can be extracted 

here most effi  ciently.

Using an acrylic adhesive pad, the sen-

sor can be attached to the area it will best 

detect the overall ambient temperature 

of the equipment being cooled — rather 

than directly to the main heat source.

Designed for use within labs at 

television broadcast networks, cable, 

satellite, and IPTV service providers; 

as well as within television signal-

processing product manufacturers; 

the new ClearView Extreme 8K system 

allows broadcast engineers and re-

searchers to understand the genera-

tional and picture-quality potential of 

new 8K formats.

The lifespan of the Swiss-designed fans 

has been extended through the use of ro-

bust Japanese dual ball-bearing brushes 

and high precision lubricants. This en-

sures dust, smoke/fog, high temperatures 

and other contamination has less eff ect 

than when using standard bearings, mak-

ing it ideal for ‘fi t-and-forget’ scenarios.
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Atomos f lexed its muscle to broadcast-

ers at industry exhibition InterBEE 

2015 last month in Japan, demon-

strating the world’s first 3RU all-in-

one 4K/HD recorder, monitor and 

playback deck, along with a new open 

standard that Atomos claims ‘cements 

Shogun as the premiere monitor/re-

corder for ISO feeds’.

Atomos has set its sights on redefin-

ing the workf low of creative profes-

sionals by making the wrangling of 

technology easier and more affordable, 

yet at a better quality. The firm’s vi-

sion for a 4K/HD workf low consisting 

Epson has announced the launch of three 

new high-quality yet affordable full HD 

home cinema projectors.

The EH-TW5350, EH-TW5300 and 

EH-TW5210 are each capable of deliver-

ing, bright sharp and clear full HD 1080p 

images, in both 2D and 3D.

Aimed at people who want the true 

big-screen experience at home, the new 

projectors deliver full HD entertain-

ment at up to 332 inches, clearly-defined 

shadow detail, and deep blacks with up 

to 35,000:1 dynamic contrast ratio. The 

EH-TW5350 also includes built-in Mi-

racast for wirelessly sharing media from 

Arcam’s latest audio and video receivers, 

AVR550, AVR850 and SR250, will feature 

Dirac Live room correction technology, 

according to audio technology company 

Dirac Research. The aim is to deliver 

improved sound in home theatres.

The listening room is often the weakest 

link of a home theatre sound system. Rec-

ognising the need for a solution, Arcam 

has introduced the world-leading digital 

room correction technology Dirac Live to 

its new line of advanced audio and video 

receivers. 

EPSON LAUNCHES 2D AND 3D PROJECTORS

ARCAM LAUNCHES NEXT-GEN A/V RECEIVERS

Android smart devices.

Khalil El Dalu, general manager at 

Epson Middle East, commented: “With a 

compact and curved design, these afford-

able and versatile projectors look great 

around the home while delivering all the 

latest technology. Their digital connec-

tivity and built-in speaker means they 

can be put to use at a moment’s notice 

and with the minimum of hassle.”

Key features include: full HD 1080p 

resolution; 3LCD technology — no 

rainbow effect; high contrast ratio up to 

35,000:1; image size up to 332”; 2D and 

3D support (active shutter 3D glasses 

ATOMOS DEMOS MONITOR AND PLAYBACK DECK

 Atomos flexed its muscle at last month’s 
InterBEE exhibition.

 The new receivers feature Dirac live room 
correction technology.

 The new Epson EH-TW5350.

not included); frame interpolation/image 

enhancement; 2D to 3D conversion and 

2x HDMI inputs.

Dirac Live for Arcam is an advanced 

patented technology that analyses the 

speakers and room and automatically 

corrects unwanted colorations with the 

purpose of achieving optimised sound — a 

process called digital room correction.

Some of the features of the Arcam 

AVR550, AVR850 and SR250 include: 

All the users digital connectivity can be 

accommodate by the 7 HDMI inputs all 

capable of HDCP2.2; Not only do the 

new AVRs have two HDMI outputs for 

the main room, they also have a separate 

of Shogun as an on-camera ProRes/

DNxHR ISO recorder and Shogun 

Studio as an in-rack ProRes/DNxHR 

4K/HD recorder, dual 7-inch monitor 

and playback deck has been enhanced 

during InterBEE 2016 with the an-

nouncement that Shogun Studio is 

now shipping.

In addition, a new alliance with 

Ikegami has seen the formation of 

the Atomos SDI Camera Status Open 

Standard for Shogun. This has been 

designed specifically with broadcast 

studio operators in mind and allows 

status information, record, review, 

battery time and disk space remain-

ing to be displayed on the camera’s 

viewfinder or monitor. Development of 

this standard will be complete by the 

end of 2015.

HDMI output for full digital video to a 

second fully independent zone.
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DS: How was 
2015 for your 
company?
In 2015 our 

satellite program was very 

much on track as we continued 

to deliver on our commitment 

to enable our customers and 

stakeholders to substantially 

increase their broadcasting 

capabilities and to develop a 

sustainable national satellite 

communications sector as part 

of Qatar’s 2030 vision.

Es’hail-1, our fi rst satellite 

continued to go from strength 

to strength, demonstrating 

the value of our off ering in 

terms of technical capabili-

ties and performance, but also 

in terms of independence 

and security of content we 

broadcast. A growing number 

of new Arabic channels have 

chosen Es’hailSat to launch 

in the MENA region.  Both 

Qatari cultural channel Al 

Bidda and Al Araby Television 

Network, a London-based 

platform for Arab youth, tal-

ent, energy and aspirations, 

recently launched HD channels 

exclusively on Es’hail-1.  And 

with an increased subscriber 

growth of 34% since starting 

transmission on Es’hail-1, beIN 

Media has just launched new 

HD entertainment channels, 

seeking to diversify and expand 

its audience with new content 

including fi lm, entertainment 

and TV series such as travel, 

lifestyle, kids and documentary 

programming.  

DS: Why were these de-
velopments signifi cant?
They have allowed us to 

deliver on our plan to provide 

premium satellite capacity and 

secure communications in the 

MENA region with the expan-

sion of the Es’hailSat fl eet 

and the creation of our own 

teleport infrastructure. With 

Es’hail-2 completing CDR, the 

spacecraft can now move into 

the assembly phase and remain 

on schedule for a Q4  2016 

launch. Passing CDR validated 

that Es’hail-2 will meet our 

requirements and perform 

as expected for our custom-

ers and stakeholders.  Es’hail 

-2 will provide high-quality, 

premium DTH content across 

the Middle East and North 

Africa from the 26 degrees 

East TV hotspot.  Having our 

own dedicated teleport is a 

signifi cant milestone in provid-

ing broadcasters in Qatar and 

the region with a wide range 

of teleport services such as 

uplink, downlink, contribution, 

multiplexing, encoding, play-

out services tailored for their 

needs. The high-tech teleport 

will also provide back-up stu-

dios for TV channels and serve 

as a disaster recovery facility 

for broadcasters.  The site will 

be connected to the key media 

broadcasters in Qatar by means 

of a dedicated fi bre optic link.  

Design for the new teleport 

is expected to be ready by Q1 

2016 and the site build and 

project completed by Q1 2017.

DS: What were the main 
challenges that you 
faced as a company in 
2015?
With Es’hail-1 almost full, our 

biggest challenge is to continue 

to provide our stakeholders 

and customers with capacity 

and services that fi t the needs 

of the MENA market and to 

fi nd new investment opportu-

nities for continued growth. 

With Es’hail-2 on schedule for 

launch in Q4 2016 and future 

investment plans in develop-

ment, we believe we are well 

placed to address both of these 

challenges.

DS: What was your 
perception of the overall 
business climate in 2015?
Our perception of 2015 was 

overall very positive. The 

digital media sector in the 

MENA region is dynamic 

and continues to grow.  And 

research predicts it will further 

grow annually by 7% from 

2016-2019.  This growth is in 

part fuelled by premium local 

Arabic content.  With Es’hail-1 

in operation and our second 

satellite Es’hail-2 on schedule 

for 2016, we are ideally placed 

to support the continued 

growth and expansion of 

media organisations from our 

25.5/26E broadcasting hotspot 

by providing premium content, 

communications indepen-

dence, quality of service and 

market penetration. 

5:00 
MINUTES
WITH...
ALI AL KUWARI, 
CEO, ES’HAILSAT, 
THE QATAR SATELLITE 
COMPANY

“THE HIGH-TECH TELEPORT WILL ALSO PROVIDE 
BACK-UP STUDIOS FOR TV CHANNELS AND 
SERVE AS A DISASTER RECOVERY FACILITY FOR 
BROADCASTERS.”
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