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A FIRST FOR EYES
New Firm + Fill Eye System

NOW, LOOK MORE BEAUTIFUL 
FROM EVERY ANGLE. 

NEW DIMENSION
Shape + Fill Expert Serum

With powerful, multi-level shaping technologies, this 
proven, high-performance treatment helps redefine the 
look of facial contours. The results are transformative.

Instantly, skin is radiant.
In just 3 days, skin feels plumped and refined.
In just 2 weeks, facial contours look more defined.
Cheeks and jawline appear more lifted.

Read the rave reviews at esteelauder.com.au/newdimension
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Consider the truly unique and 

timeless beauty of a Diamond.

Our Botanica Series inspires a sense 

of wonder – exquisite jewellery 

amidst the rich colours, textures and 

intricate forms of the natural world.

We invite you into this realm 

– Barrel Cactus with our stunning 

Platinum Trilogy Emerald Cut 

Diamond Ring. 

Nature’s artistry never ceases to amaze.

hardybrothers.com.au 

1300 231 393
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34 EDITOR’S LETTER

40 VOGUE READERS

46 CONTRIBUTORS

52 THIS MONTH ON VOGUE.COM.AU

56 VOGUE 180° Jordan Askill.

VOGUE MOOD

63 ROMANCE, INTERRUPTED  

Femininity is undercut with unruliness.

66 Chalk up; New threads; Bed fellows; 
After the fall; Sheer delight; Black swan; 
Beautiful change. 

76 GLOBAL ROMAN Chanel’s dream-
like pre-fall 2016 show in Rome. 

80 SENSE OF OCCASION A bygone 
approach to dressing is conveyed into 
the present by Emilia Wickstead.

86 MORE THAN A WOMAN Inherent 
style and editorial savvy? Veronika 
Heilbrunner has both, and then some.

90 STUDY IN BLUE Tiffany & Co.’s 
latest Blue Book collection is crafted  
to sit effortlessly on its wearers. 

94 THE WHITE WAY A style perennial, 
the white shirt can also be a change 
agent, in wardrobes and lives alike. 

98 ROYALLY NORMAL A Monaco  
royal and human rights envoy talks  
style and substance. 

102 HAMPTONS HIDEAWAY A beach 
bungalow becomes a dream sanctuary. 

Emilia Clarke wears a Saint Laurent blazer. Maison Margiela bodysuit. 
Dior Fine Jewellery rings. Make-up from Dior, starting with Diorskin 
Forever Perfect Makeup in 030 Medium Beige and Diorskin Forever 
& Ever Control Loose Powder in 001; on cheeks, Diorblush Sculpt in 
002 Coral Shape; on eyes, 5 Couleur Designer Eyeshadow in 708 
Amber Design and Diorshow Iconic Mascara in 090 Black; on lips, 
Dior Contour in 775 Holiday Red and Diorific Lipstick in 021 Icône.

Fashion editor: Christine Centenera Photographer: Emma Summerton  
Hair: Teddy Charles Make-up: Lottie Manicure: Jenna Hipp
Producer: Kiori Georgiadis at Hinoki Group

SUBSCRIBE

TO 

VOGUE
TURN TO PAGE 140 TO

SUBSCRIBE OR RENEW

AND RECEIVE A 

CLINIQUE MOISTURE

SURGE ESSENTIALS

GIFT SET WORTH 

$159.
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New. Chubby in the Nude™ Foundation Stick, $50 
Portable perfection in10 natural-looking shades. 
Go nude now at clinique.com.au

Run around naked.
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136 EXPECT THE UNEXPECTED In the 
heady world of fragrance, the sensory 
surprises are the most memorable. 

138 BODY ROCK Bold cut-outs and  
slip dresses put the spotlight on  
your arms, back and abdominals.

FASHION

154 BIG EASY Slips, sneakers, 
undercover and all so perfectly undone 
on the streets of Los Angeles. 

168 WE FOUND LOVE Fairytale 
dressing with attitude – as played by 
Australian actress Bella Heathcote. 

176 WONDER LAND Embellishment, 
violet fever and a meshing of old and 
new defined spring couture. 

190 STAR BRIGHT Actress Alycia 
Debnam-Carey’s sharp intelligence is 
propelling her success in Hollywood. 

FEATURES

144 BLAZE OF GLORY A lead in Game  
of Thrones was her first big role and, 
like her character, Emilia Clarke just 
keeps getting stronger.

184 LA STORY Blue skies and bold 
colour evoke the brighter side of LA  
in the photographs of George Byrne. 

200 RISE & DINE Breakfast is  
becoming so good you may think  
you are still dreaming. 

202 FAMILY PORTRAIT With four smart 
and stunning heiresses championing 
the family business, Clarins secures  
its future as a leader in skincare. 

VOGUE VOYAGE

207 HEIGHT & LIGHT Penthouse  
living is taken to another level at  
Pacific Bondi Beach. 

213 CHECKING IN The QT Bondi 
makes it easy for visitors to slot right in 
to this vibrant beachfront community. 

214 ON THE WATERFRONT Tucked 
away behind the Sydney Harbour 
Bridge is a hidden gem of a hotel. 

216 WHERE TO BUY

219 HOROSCOPES 

224 LAST WORD

ARTS

111 NEW ROUTINE The Australian 
Ballet’s trailblazing parental policy  
is enabling dancers to juggle their 
careers with having children.

112 AVVENTURA ITALIANA The 
recipient of last year’s Bulgari Art 
Award, Ildiko Kovacs shares her 
experience of a residency in Italy.

114 STORIES TO TELL After enriching 
audiences in Istanbul and Paris, 
Bangarra Dance Theatre returns  
to home shores and heartland. 

116 THE QUIET ACHIEVER Paul Davies 

crosses the lines between architecture 
and nature, painting and photography.

118 INSIDE STORY A creative writing 
centre in Sydney is helping to  
empower marginalised youth. 

BEAUTY

123 WALK THE LINE How to pull off the 
season’s penchant for the pencilled-in. 

128 DAMAGE CONTROL Shinier, 
healthier-looking hair is 11 tricks away. 

132 A NEW LIGHT A lesser known 
component of the sun’s rays has 
dermatologists abuzz. 

HEIGHT 
& LIGHT

PAGE 207

THE 
WHITE 

WAY
PAGE 94

WONDER 
LAND

PAGE 176
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editor’s LETTER

Edwina McCann

Editor-in-chief

O
ne of the best things about being the
editor of Vogue is the constant exposure
to new talent. I usually hear about a
new actor when our deputy editor
Sophie Tedmanson returns from a film
preview raving about their work and

suggests we write about them for a small feature. A year
or so later they might be up for an Oscar and we find
ourselves discussing them for the cover of the magazine.

I tend to discover a young fashion designer because our
fashion team wears their clothes. Tracking the positive
trajectory of talent has become something of a hobby.

And so this month we feature Game of Thrones star
Emilia Clarke on our cover. I am a latecomer to the show
but am now addicted. As the new series starts, we talk to
the candid, confident British actress about her role in the
show that keeps us mesmerised and what’s next for her.

We also introduce 22-year-old Australian actress Alycia
Debnam-Carey, who wears this season’s romance with a
carefree attitude. Her talent and beauty will take her places.

Photographer George Byrne is the brother of actress
Rose Byrne, but with due respect to his talented sister,
that is the least interesting thing about him. Following
his first solo show at Sydney’s Olsen Irwin gallery, we talk 
to the artist about life in LA and his beautiful work.

We celebrate the prettiness of the season on actress
Bella Heathcote, and present a round-up of the best we 
saw at the haute couture collections.

Finally, we are again supporting the Witchery White
Shirt Campaign by showing you how to wear the
all-season staple five ways – see page 94. By purchasing
one of these Witchery OCRF shirts you will help raise
money for the Ovarian Cancer Research Foundation.
Share these images on social media, or better still, buy a
shirt and share a photo of you wearing it, with the caption:
“I wear a white shirt because …” inserting your personal
message, then tag #WHITESHIRTCAMPAIGN, @ocrf
and @witcheryfashion. Every dollar (excluding GST)
from the purchase of every shirt goes towards helping
researchers find an early detection test for ovarian cancer.
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Cover girl Emilia
Clarke in “Blaze of

glory” – see story
from page 144.
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INSTAGRAM

@lalamorio: I’m Peruvian
living in Australia and so
proud of you @mariotestino.
@stana__ : One of the
best Vogue issues ever!
So fresh & different.
@sofiasthl: Love this cover!
The text format looks like it did
in the 90s that’s why it looks so
good. Keep it that way!
@emilyodesser: When
Vogue Australia becomes the
best of all the Vogues.
@GlennVaronaPhotographer:
Thanks for the Mario Testino
edition @vogueaustralia.
An inspiration to me.

TWITTER

@DiegsArango: Everything
about Mario Testino’s cover for
@vogueaustralia is just perfect.
Such an amazing photographer.
@beautifulicing: Gorgeous,
gorgeous, gorgeous!!!!
@eriberrystyle: Five stars to
@vogueaustralia April issue!
#MarioTestino #amazeballs
#fashionlove #Outstanding
@CheyCheyTozzi
Congratulations
@vogueaustralia and
@edwinamccann on an
incredible April issue and
thank you for including me.

LETTERS

What a coup … the Mario
Testino special issue was
a joy to flick through
and seeing Lara Stone
photographed by the great
master on the Bondi to
Bronte coastal walk was
really surreal since I live
a few streets away from
there! And has Jess Hart
ever looked more sultry
than in her shoot with those
smoking guys at Bondi
Icebergs? Keep up the great 
work Vogue (and Mario).
Jennifer Cranston
Via email

Wow, who knew this
country could produce
such a rare creature like
Catherine Baba? Absolutely
loved the shoot Mario
Testino did with her for his
special issue. I think she’s
fascinating and would be
the best dinner party guest
(especially if she brought
her fabulous friends along).
Love, love, loved the way
Mario Testino shone the
light on Australia and some
accomplished Australians.
Janet Ellis
Via email
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DUNCAN KILLICK
Duncan Killick found himself in a unique position 
as the photographer commissioned to shoot
another photographer – George Byrne, for “LA
story” on page 184. “I guess it could be a little
awkward, letting go of that control to have another
photographer shoot you,” he says. However, he
described the shoot as “a dream”. “George was
more than happy to collaborate on the concept for
the shoot and is just a really nice, humble guy.” 

CANDICE LAKE
Australian-born Candice
Lake shot the portrait of
Hey Woman! co-founder
Veronika Heilbrunner for
“More than a woman”, which 
you can find on page 86.
The photographer was
enlisted to help capture her
subject’s spirit and personal
style, which Lake describes as
“a wonderful mix of relaxed 
femininity and playful
athleticism – think floral 
gowns with trainers”. 

LUNA BIJL
“I’m a sneaker addict,
so I absolutely loved
doing this entire shoot 
in sneakers,” says
model Luna Bijl, who
stars in “Big easy”,
from page 154. The
Dutch model says
running through the
streets of LA to get the
perfect shots was no
easy task: “We had to
wait until pedestrians
were out of the frame.
We had seconds to get
a few shots in before
cars starting coming
in our direction. It was
very exciting and fun.” 

KIORI
GEORGIADIS

The Los Angeles-based producer
responsible for our cover shoot with
Game of Thrones star Emilia Clarke
says she caught up on the hit show

before the shoot: “I did a marathon
binge. I love Emilia’s character on
the show – the resilience, delicate

iron strength and vulnerability she
portrays.” The collaboration “really

became visual storytelling we
were creating together.”  

RAVI WASAN
Ravi Wasan is the director and animal trainer at Feathered
Friends, a private animal sanctuary in western Sydney that
rehabilitates and trains birds of prey, and the expert Vogue called
on to assist with our 180° shoot featuring Jordan Askill (see
page 56). Wasan says of the day spent on set: “It was a fantastic
opportunity to work with a designer who had such a passion for
birds and such an innovative outlook on the birds we work with.” H
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vogue CONTRIBUTORS













This month…
Follow Vogue Australia on Facebook, Snapchat, 

Instagram, Pinterest, Tumblr and Twitter.

Get to know
Emilia Clarke
Watch our exclusive
behind-the-scenes video
with the English actress 
on Vogue.com.au.

EMILIA CLARKE 
STYLE FILE
Her best moments on the red carpet. 

MET
GALA
MAY 2

Kendall
Jenner

Rihanna

Karen Elson
and Lily
Aldridge.

Diane
Kruger

Beyoncé

Karolina
Kurkova

CANNES
FILM

FESTIVAL
MAY 11–22

vogue.com.au
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He never stops talking. His love of life is 
contagious: he’ll make you laugh, and think, and 

maybe cry with joy. You see, Jordan Askill touches 
the heart. By Alison Veness. Styled by Philippa 

Moroney. Photographed by Hugh Stewart.

Jordan Askill

56 MAY 2016

vogue 180º



here is something wonderfully innocent and yet dark 
about Jordan Askill. He is a man with a microscope on 
life, especially nature. Ask him about the beat of a moth’s 
wing, or the sound of a bird singing and he will engage 

immediately with all the detail and quiet drama. It is no surprise 
that he was photographed with a boobook owl and a wedge-tail 
eagle for his Vogue 180°. They are soulmates: birds of wisdom and 
prey. A feathered flight and fight intensity. Beauty and the beast. 
And, even better, they are in the care of Feathered Friends and its 

Hawkers conservation project, working to rehabilitate injured 
birds. And so his work as a jewellery designer and sculptor is a 
mirror of his passion for all things zoology and ornithology. He  
is a Darwin of the species: tender and tortured. He is super-
accomplished, which is why he won the Emerging Accessory 
Designer at the British Fashion Awards in 2015. A great recognition 
by the industry of his true talent. But he is more than one to watch, 
he is one to collect and keep. His conversation flows with these 
words: lovely, humility and dreams. He is, has and does all three. ■

T
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Jordan Askill, wearing 
his own clothes and a 

Jordan Askill heart locket 
necklace, with an owl 

and eagle from Feathered 
Friends animal 

rehabilitation and 
training institution. 
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Explore what’s in store and 
worth having this month.

Perfect a smouldering look in four easy steps with
the new Max Factor Smokey Eye Drama Kits.

Available in six colour combinations, each of the
two-in-one eyeshadow and brow powder kits

contains high-pigment shades that can be blended
to create beautiful smoky eyes and defined brows.
For stockist details, visit www.maxfactor.com.au.

Specialising in Australian and  
New Zealand labels, online 
boutique Nunie and Yu is a go-to 
destination for antipodean brands 
such as Paula Ryan (pictured), Verge, 
Foil and more. The winter 2016 
collections featured on the site 
include key layering pieces, ideal  
for the cooler weather ahead. The 
range is also available in two stores 
in Canberra; Nunie in the CBD 
and Yu in the suburb of Manuka. 
For details and to shop online,  
visit www.nunie.com.au. 

LOCAL LOVE 

Made from luxurious Saffiano 
leather and featuring clean lines 
and understated gold-toned 
detailing, the Calvin Klein  
On My Corner tote is a chic 
example of the iconic brand’s 
minimalist aesthetic. The 
structured design makes it  
a stylish option for the office.  
It’s priced at $449 and available 
from David Jones and Myer. 

DOWN ON  
THE CORNER

Diamonds are forever, especially when 
they’re as spectacular as the gems in this ring 
from renowned Australian jewellery brand  
J. Farren-Price. The diamond in the centre is 
more than three carats, with an additional 22 
baguette-cut diamonds amping up the sparkle 
factor. The platinum ring is described by the 
jewellers as being a modern masterpiece with 
pure lines. Available from J. Farren-Price, Sydney; 
(02) 9231 3299; www.jfarrenprice.com.au. 

CENTRE OF ATTENTION

MOOD INDIGO

Bring a touch of elegance  
to any dining occasion with  
the Vera Wang Wedgwood 
Grosgrain Indigo collection of 
fine china. Featuring delicate, 
lace-inspired patterns 
reminiscent of the intricate 
detailing of the wedding 
dresses the designer is best 
known for, the collection 
strikes a sophisticated balance 
of romance and simplicity.  
For details and to shop online, 
visit www.wedgwood.com.au.



▲

giving romantic emblems a darker
undertone, writes Zara Wong.

Romance,
interrupted

here are some words that are anathematic
in fashion. Pretty is one, feminine
another. For spring/summer ’16, those
hallmarks of ruffles and pink, florals and
anything stereotypically feminine are
tricked out and tempered: Simone

Rocha’s saccharine pink dresses are evened out with
black crocheted harnesses and Erdem’s dreamy women
were seemingly romantic in embroidered gowns that
fell off shoulders from unbuttoned eyelet trims. 
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16 Christina’s World (1948) by Andrew
Wyeth. Below: from Martin Scorsese’s

The Age of Innocence. See Scorsese, an
exhibition at Melbourne’s Australian

Centre for the Moving Image from this
month. Go to www.acmi.net.au.
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VINTAGE
EARRINGS,
$220, FROM
HARLEQUIN
MARKET. 



and approached it with a lighter hand. The sheerness was echoed
at Miu Miu, where more frills were added and layered over dresses
for a sensory overload – the fashion terminology is neo-Victoriana.
Ribbons tied at the neck were seen from Dior to Erdem,

Balenciaga and Proenza Schouler, where they were worn on high-
necked white jacquard pieces.
Queen Victoria favoured ribbons
in black velvet, but elsewhere it
had stronger sexual undertones
– see Manet’s Olympia, painted in
1863, where the model wears
nothing but heels and a black
ribbon choker ripe with sensuality.
Like Moralioglu at Erdem,

Stuart Vevers at Coach and Sarah
Burton at Alexander McQueen
were also fascinated by people on
the move: Vevers with the great
western frontiers, and Burton
with the 17th-century silk weavers

of Spitalfields, members of the Huguenot Protestant faith who
fled religious persecution in France and settled in London’s East
End. Burton gave a slightly different tone to her airy collection of
pretty ruffles and lace with the addition of chains lying against
the body. She also took tougher textiles and transformed them
into new textures, from heavily embroidered worn denim to
softened and washed leather.
Dishevelment and “well-worn” were carried on to raw hems.

Shredded fabrics at Marco De Vincenzo and Roksanda Ilincic
gave the clothes body and shape without compromising on
weight. Pretty was destroyed at Sacai, too, with lace and florals
mixed up and taken apart. “Hybridisation and distortion,”
explained Chitose Abe on her layered and collaged collection,
which had a sophisticated and complex approach to colour
combination. Proenza Schouler took ruffles and tiers inspired by
a recent trip to Cuba and Lazaro Hernandez’s Cuban heritage,
but took it apart, distressing the natural shape for a collection
that they say is about the act of unravelling. “We took traditional
shirts, cutting up the back and inserting straps,” said Hernandez
backstage. “There was something really beautiful and romantic
to that. The sense of abandon, too, was important.” Not a
statement of pretty as such then, but merely a whisper, wrapped
up in the drama and sinister thread of historic tragedies. ■

Seemingly being the operative word here, since the inspiration was
more sinister. For his collection, Erdem Moralioglu cited prairie
madness, a psychological condition affecting European settlers who
migrated to the North America in the 19th century, driven to
madness by the isolation and harsh conditions (as depicted in
paintings by Andrew Wyeth).
This was a period rich in inspiration for designers this season,

enraptured as they were with its gothic romance – the extreme
femininity in a period of turmoil and change. Raf Simons in his
swansong for Dior took the construction of Victoriana garments

NOT A
STATEMENT
OF PRETTY,
AS SUCH
BUT A MERE
WHISPER,
WRAPPED
UP IN THE
DRAMA
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ALICE MCCALL 
PLAYSUIT, $490.
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NICHOLAS 
DRESS, 
$395. 



K R I S T Y  L E E  D E N O VA N  —  P R I N C I PA L ,  M E L B O U R N E  B A L L E T  C O M PA N Y

F O R M E L B O U R N E ’S  

M O S T  U N I Q U E 

Opening May 2016.

Melbourne’s new fashion flagship and dining destination.

S A N D R O  PA R I S  |  M A J E  |  C O A C H  | TA G H E U E R | R E I S S | T H E  KO O P L E S  |  L ’A G E N T  |  C E R R O N E

STCOL L I N S LANE .COM
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THE ROWX
OLIVER PEOPLES
“Eyewear is the best accessory when
you are not feeling your best. You can
just throw on your favourite pair and
you’re good to go,” says Mary-Kate
Olsen. It makes sense that the pair
behind The Row, known for wearing
oversized shades, have collaborated
with Oliver Peoples for their brand’s
first full eyewear collection. Our pick:
the sherbet orange After Midnight
style, the same models wore for

THE ROW X 
OLIVER PEOPLES 
SUNGLASSES, 
FROM $450.
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BURBERRY 
LONDON 
TRENCH  
COAT, $4,195.

KAILIS RING, 
$11,445.

KEEPSAKE 
DRESS, $260.

EMPORIO 
ARMANI  

SHOES, $780.

SALLY HANSEN 
MIRACLE GEL 
NAIL COLOUR  
IN TOTEM-LY 
YOURS, $17.

TOPSHOP 
SHOES, $110.
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ncountering sweet pastel palettes at 
the spring/ summer ’16 collections, 
a second look was required. To 
begin with, Chloé’s sinuous beach 

dresses were chalk hues muted to mimic 
dusk, not day. There, and at J.W. Anderson 
and Céline, colours sunk deeper, like 
silver-y purples, dusty peach, powder pinks 
and nudes, with the latter hue adding 
a touch of scandal to clothing worn on the 
outside. At first glance these filmy pieces 
and those shown at Simone Rocha and 
Alexander McQueen seem barely there. But 
a furtive second look confirms they are 
softy flushed variations of the creams and 
pinks commonly found in a drawer of 
underthings. The new blush tones blur the 
lines and are the adulterated, muddied-up 
milkshake hues of our youth, recast  
with seduction. 

E

Pastels darkened to be  
subtly discordant speak  
of innocence corrupted. 

Chalk up
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ou wouldn’t guess Drake kick-started the career of an
embroiderer. When the rapper saw his often-used motif
of praying hands embroidered onto a pair of jeans by
Marie Sophie Lockhart on Instagram, he got in touch.

“I tagged him as a joke,” says Lockhart. “I never thought he
would see it, like it, or even re-post it on his Instagram!” Lockhart
is part of a new school of embroiderers who are weaving a new
kind of idiosyncratic charm into our closets.

On the runways, houses with access to the best ateliers have long
been threading their pieces with intricate embroidery, including
Dries Van Noten, Valentino, Oscar de la Renta, to name a few, and
more recently, Alexander McQueen, Gucci and Erdem. Saint
Laurent commands thousands for embroidered cardigans and
baby-doll dresses that could have been pulled from an op-shop pile.

So who’s paying? Women who want something that’s not mass
and replicated ad infinitum, says artist James Merry, who stitches
dainty botanicals onto vintage athletic wear. His work began out

[and] it’s imperfect,” says Lockhart.

of beauty, wonder and antiquity.”

“And, of course, there is only one of each piece.”

Y

A fresh wave of embroidery has crept into our
wardrobes, stitching together the best of the
past with a new energy. By Alice Birrell.

VOGUEMOOD

On the street 
in London.

At 
London 
fashion 

week.

On the street  
in Milan.

Lockhart 
Embroidery on 
vintage denim.
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TAPISSERIE X 
MASTERPEACE 
BAG, $1,440.

ALEXANDER 
McQUEEN  
CLUTCH, 
$5,765.
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JACQUEMUS TOP,
$399, FROM WWW.
MYCHAMELEON.COM.AU.
SIR THE LABEL

Nightwear and lingerie 
beyond the boudoir:  
consider it a statement  
in fashion democracy.

Bed 
 fellows

Dressed to undress

FRANCES 
HENDRIE T-SHIRT, 

$70. KALIVER 
BRALETTE, $155.

Runway  
to reality
This is one runway styling trick 
you can take home. Play on the 
graphic shapes with solid colours 
and clean monochromes.

CORE STRENGTH:  

The waist comes into focus 
with corsetry details.

Raf Simons’s 
final collection 
for Christian 
Dior looked  
to Victorian 

undergarments 
– as translated

here in a 
matching crop 

top and  
shorts, $3,000 

for the set. 
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SET LIFE Slip of  
a thing
The designer of 
Adelaide label 
Elizabeth V has 
created luxurious 
loungewear and 
sleepwear to be 
worn out of bed. 
It’s hand-made 
from responsibly 
sourced natural 
fibres. 
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Elizabeth V on 
the runway at the 
Adelaide Fashion 

Festival.
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The drama of long lines and
rich swirling fabrics reach
a crescendo. On the other
side lies a dark intrigue.

After
the fall

GOWN JEWELS

Gilda Ambrosio and
Giorgia Tordini’s new
label Attico centres
on robe de chambres.

The velvet, silk and
satin collection is
suitable for evening
and looks like it could
have been unearthed
from an attic.

more intriguing.

G
IV

E
N

C
H

Y
S

/
S

’1
6

E
R

D
E

M
S

/S
’1

6

A
T

T
IC

O
A

/W
’1

6
/’

17

A scene from Barry
Lyndon (1975).
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CHLOÉ
BLOUSE,
$1,595, FROM
PARLOUR X.

ALEXANDER 
MCQUEEN  
BELT, $2,125,  
FROM WWW.
THEOUTNET.COM. 

SWAROVSKI 
NECKLACE, 
$350.

J. FARREN-
PRICE RING, 
$150,000. 
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through these

… if anything.

1. MIU MIU DRESS, 
$5,500. 2. SIMONE 
ROCHA GLOVES, $305, 
FROM THE WWW.
OUTNET.COM. 3. LOUIS  
VUITTON TOP, $3,550.  
4. BURBERRY PRORSUM 
SKIRT, $2,350. 5. ALEXIS 
MABILLE BOWS, $240 
EACH. 6. PRADA DRESS, 
$4,330. 7. CHRISTIAN 
DIOR DRESS, $7,000.

1.

2.

3.

4.

5.

6.

7.



W
O

LF
O

RD
 B

O
U

TI
Q

U
E 

· 
15

 C
o
lli

ns
 S

tre
et

, 
M

el
b
o
ur

ne
, 

Ph
 6

1
 3

 9
6

5
0

 1
2

7
7

 ·
 W

O
LF

O
RD

 b
y 

A
PP

O
IN

TM
EN

T,
 M

o
nd

a
y 

- F
rid

a
y,

 9
6

 T
o
o
ra

k 
Ro

a
d
 ·

 S
o
ut

h 
Ya

rr
a,

 3
1
41

, 
Ph

 6
1

 3
 9

8
2

0
 0

0
3
9

 ·
 w

w
w

.w
o
lfo

rd
m

el
b
o
ur

ne
.c

o
m



76 MAY 2016

This page: Chanel
dress, $31,120, tights,
$570, earrings, $1,500,
belt, $2,790, and
shoes, $1,560, from
the Chanel boutiques.
Opposite: Chanel
dress, $18,340,
earrings, $1,500, and
bracelet, $4,500, from
the Chanel boutiques.
All prices approximate; 
details last pages.
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Global
Roman

They say fashion isn’t about selling clothes
but a promise of a fantasy, as shown by

Chanel’s pre-fall 2016. Presented in Rome
and photographed in Sydney, it certainly lives

up to the dream. By Zara Wong. Styled by
Petta Chua. Photographed by Duncan Killick.



undreds of guests – journalists, celebrities and clients –
have descended on the Eternal City for Chanel’s pre-fall
2016 show, and the production of this Roman holiday is
bigger than Ben-Hur. Rome has lured writers and film-

makers for years; there could be an airtight drinking game in how
many puns you could make of film titles alone. There are nights
of pasta, cheese and wine, and local guides have been called in;
art historians and academics take us on intimate tours around the
city. At an art restoration workshop we watch signs of age being
removed from a 19th-century landscape oil painting. The day
before we had visited a private home that sits atop ancient ruins,
apparently quite the norm in certain parts of the city, as we hear
from its residents how they stumbled upon it when trying to
renovate their loungeroom. With the production and planning at 
this scale, was it kismet, coincidence or
astute organisation that saw the Chanel
show held in Fellini’s preferred studio
within the historic Cinecittà film
studio complex, the auspiciously
named Teatro 5: that number being 
Coco Chanel’s favourite?

style. It’s a style that makes
French actresses perfect ’gram
fodder, attracting followers
who may never even have seen
their films. Schneider et al
traded on a grown-up elegance 

about naturally, not of design. 

They were given just that right amount of tawdry edge with
lashings of patent leather and lace tights with mismatched panels
to tone down the possible bourgeois effect. Two-tone mules sit
upon a thin heel formed of a snake curling around a giant pearl.
They’re the kind that you could imagine would look quite 
fetching while being slipped off, too.

Before the show, guests were welcomed with cocktails and
wandered around a film set filled with replica landmarks from
ancient Greece and Rome. Movie props like armour costume and
carved busts looked genuine, but in our setting we knew they
were part of the artifice. That’s the role of film, to conjure
a mood that imparts a whiff of veracity. It’s the same trick of
Chanel: its black-and-white show set was inspired by production
designer Alexandre Trauner’s work for the 1945 film Les Enfants

du Paradis, a favourite of Lagerfeld’s.
It suspended us in an eerie dream-
like state, a reminder of what is real
and what is only apparent. Post-show
we snapped out of the trance when
the street façade came alive with
working restaurants, cafes, bars, a
florist and a patisserie, all open for
business. Pick up a posy of flowers,
or squeeze past a gaggle of Russian
socialites in their favourite Chanel
outfits to stop by the wine bar for 
Chanel’s own vintage.

Paris “never looked like this in the
past”, exclaimed Lagerfeld after the
show. “It is just an idea, a dream, of
Paris. We need to keep dreaming,
because the reality in Paris is bleak.
And that is not funny.” The show
happened just two weeks after the
Paris attacks in November. It had all
been planned without these events in
mind, but it threw into relief
thoughts of the city. There was no
silhouette that could be extracted as
the headline trend of the collection;
instead he captured the mood of
a Paris he could have only imagined.

The clothes on their own would 

directed by Lagerfeld, of Kristen Stewart and
Geraldine Chaplin as actresses who had played
Coco Chanel at various points of her life. Stewart 

■
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pre-fall 2016.
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Chanel cape, $12,660,
dress, $3,910, and
earrings, $1,500, from
the Chanel boutiques.

Hair: Taylor James
Make-up: Peter Beard
Model: Alice Morgan
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IT SUSPENDED 
US IN A

DREAM-LIKE 
STATE, A

REMINDER OF
WHAT IS REAL

AND WHAT  
IS ONLY

APPARENT
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he is known for dressing high-profile women in creations
befitting a lady, but Emilia Wickstead admits to a rather
youthful indulgence: marshmallows in her hot chocolate.
“It’s my guilty pleasure,” she says. The designer is sitting in

her high-ceilinged studio space, a few steps past Wandsworth
Bridge over a sluggish Thames in late-summer London. By
comparison, the wind outside is setting a brisk pace, one mirrored
by the activities inside the design space. Assistants and seamstresses
are busying themselves on high tables in the airy former warehouse
space. On the rack behind where Wickstead sits is her fully realised
previous collection, looming tall to accommodate its sweeping
occupants: trailing dresses, long-line coats and poker-straight
trousers – pieces that register more like demi-couture.

She’s in the middle of moving studios while preparing for
London fashion week, where she will show to the media and
a cadre of her most famous clientele. She’s composed but
approachable, a mien not so dissimilar to her approach to dressing
women. While elsewhere the fashion world chatters about
emerging Parisian young guns and cult-y revivals of existing
fashion houses, Emilia Wickstead is another kind of label. “The
focus was to produce beautiful, beautiful garments,” she says.
“There’s that element to our business model, which is about
dressing up and looking polished and looking sophisticated.”

If you happened to have discovered Wickstead in her early days, 
you might have felt you were transported back to a simpler time in 
fashion. Conducting private viewings (with no press) out of her 
apartment in Chelsea with small 30-piece collections, there was 
an air of the old couturiers like Jeanne Lanvin and Jacques Fath. 

As a young design student at Central Saint Martins, Wickstead 
would mine college resources for inspiration from mid-century 
fashion houses. “I would get the old videos at the Christian Dior 
shows and was always researching into Balenciaga, Lanvin,” she 
recalls. “There was always a bit of heritage in me and a bit of old 
world that I love.” Word got around in London society circles of 
her mature and modern take on dressing and soon Samantha 
Cameron was wearing her designs. It wasn’t long until the 
Duchess of Cambridge came calling and the heiress set from 
Lauren Santo Domingo to Elisabeth von Thurn und Taxis were 
showing up at social events in her clean modern shapes. 

Although that apartment was rented, all Wickstead needed was 
a £5,000 investment from husband and business partner, Daniel 
Gargiulo, to see her on her way up. She’s not had to borrow 
money again and eight years on is eyeing the US and Middle 
Eastern markets with the assistance of recently hired CEO Karl 
Monge, former head of business at Oscar de la Renta. Her focus 
on couture-like quality she learned from those early experiences. 
“I still remember making a dress for one client, and it was a 
beautiful dress and it was 100 per cent silk. I put a lining inside 
the dress that was not 100 per cent silk. She didn’t wear it because 
the lining felt uncomfortable,” she says on the verge of cringing. 

S

A bygone approach to dressing is  
conveyed skilfully into the present  
by Emilia Wickstead. By Alice Birrell.

Sense of 
occasion

Emilia 
Wickstead
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For Wickstead, the clothes convey a personal 
romance with occasion-wear. “That’s the fun part 
of being a designer; where you can still imagine 
your client going to a certain event and pull out 
all of your tricks in terms of creating beautiful 

evening wear that could relate back to old world 

colours, of which she is fond, are always slightly muddied or 
dusty, with witty little details like a beaded eye, winking. Her 
inspiration points too range from Slim Aarons to film noir, Wes 
Anderson and David Bowie. 

Spring/summer ’16 was a typically Wickstead outing with a 
signature colour palette of marshmallow pinks and pale yellows 
offset with the unexpected. Mustard and a striking shade of 
faded, vaguely fluorescent apricot joined two sumptuous floral 
brocades in different colourways, meant to recall 1950s 
tablecloths, that very subtly jarred with one another. The shapes 
were characteristically balanced: length countered by a revealing 
dip in a neckline or slit in a hemline, volume tempered by fit and 
flare silhouettes, all mirroring a real life lived by a select few and 
allowing us others to buy into a little bit of that fantasy. 

As she transitions to the bigger studio space and has just 
completed renovations on her Sloane Street store, Wickstead, like 
her design sensibility, is completely grown up. A slew of accolades 
has recently been followed by a nomination for the British Fashion 
Council/Vogue Fashion Fund award for 2016, soon to be 
announced. As she works on her next show, the award and 
servicing her clientele, for all her maturity she retains an 
unadulterated belief in that dreamlike, though nonetheless real 
world of elegant parties and beautiful dresses. “I think it still very 
much exists,” she says. “That’s where I like to take pride and get 
excited. We’re still dreaming in that world as a fashion house.” ■ 

All looks Emilia 
Wickstead spring/

summer ’16.
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We can muse on
balletic pinks
going punk with
grommet belt-
wrapped arches
and gingham
ribbons – but
what you really
need to know is
that this offering
from Miu Miu  
is the flat of
the season. 

MIU MIU SKIRT,
$1,140, AND SHOE

(WORN ON RIGHT
FOOT), $1,220

FOR A PAIR.

Black
swan

VOGUE MOOD
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f all parts of the Louvre in Paris, perhaps its western
wing, the Musée des Arts Décoratifs, is one of the
most elaborate. Housing everything from fine art to
furniture and objets d’art, it exists in part to keep alive

the French practice of making the useful beautiful. The fact that
it is here that Swedish company H&M is launching its newest
Conscious Exclusive collection, the brand’s sustainably made 
occasion-focused selection, creates instant synergy.

Drawing on the museum’s upcoming exhibition Fashion
Forward: Three Centuries of Fashion, H&M’s design team, led by
creative advisor Ann-Sofie Johansson, created the brand’s fifth
collection of its kind. They’re taking the useful – old clothing,
collected through in-store drop-off points, factory extras and 
recyclable waste – and rebooting it as something new.

The collection, in store this month, is H&M’s way of
demonstrating a commitment to sustainability that they say flips
its usual production model: why create something new when we
already have so much? “This is our way to try new and innovative
materials,” says H&M’s head of sustainability Anna Gedda, who
says the company wants to shift the current fast-fashion system
to ethically and environmentally sound practice. “We push the
boundaries for what is possible.” In 2016 Corporate Knights, a
Toronto-based media and investment advisory company, ranked
H&M 20th of the world’s 100 most sustainable companies, up
from 75th in 2015. While H&M admits it has a long way to go,
the company has doubled its use of sustainable materials in three
years. Old denim is reborn as “denimite”, a stone-like material
used in earrings. Glass is reformed into embellishments for neat
silk tunics. A semi-metallic jacquard used on a justaucorps-esque 
coat was made from old PET bottles.

At 18 months, the offering takes longer to make than couture;
sewing panels of beading onto trousers took days. The fabrics are
sourced by a sustainability team of roughly 200, and intricate
detailing is outsourced to artisans with whom they foster long-
term relationships, such as embroiderers in northern India’s Uttar
Pradesh. “The skills are passed down the generations and it takes
many years of practice,” says Johansson. Such is the quality of the
materials that, on being handled, they don’t come across as 
ersatz, but stand alone as bespoke.

Looking at the collection inside the Musée, a system that restores
old clothing and assigns it new life makes perfect sense. “We have
the power to create change,” says Gedda, alluding to the size of
the company. The hope is these pieces will have long lifespans,
lovingly cared for much like the Musée’s objets. “Beautiful, well-
made pieces I think you will save forever in your wardrobe,” says
Johansson. Handcrafted fashion imbued with meaning that
doesn’t get thrown away? An enticing way forward.  ■

O

We’re well beyond thinking of sustainability
as an optional extra in fashion, especially
when the industry’s second largest retailer 
is making no excuses. By Alice Birrell.

Beautiful 
change

An organic cotton
and silk dress from
H&M’s Conscious
Exclusive collection
was made with the
view that it be worn
as a bridal gown. 

An organic
silk dress
from the

collection.

Recycled-glass
beads are

hand-sewn onto
skirts. Right:
slippers made
from Tencel.
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Inherent style and
editorial savvy? Veronika
Heilbrunner has both,
and then some. By Alice
Birrell. Photographed  
by Candice Lake.

More
than a
woman

t might seem that street style stars dress
up solely for the cameras, but there are
a select few who don’t. They dress the
way they are photographed – every day.

“This was never planned,” says Hey
Woman! co-founder Veronika Heilbrunner
of the attention that surrounds her. “It just 
happened by accident.”

Heilbrunner leaves you doubting that
street style is on the decline; photographers
form a small crowd when she appears.
The same goes if she is holding the hand
of her equally well-attired boyfriend,
Australian-born Justin O’Shea, former
global fashion director of MyTheresa.
com, now creative director of Brioni. But
getting dressed for Heilbrunner, the focus
of many questions she gets asked, centres
simply on what she loves. “When I go to
the shows of certain designers who I really
love and admire and work with, of course
I wear their designs, because I want to
show my support. I think that’s more my
‘getting dressed’ thought process than 
how I’ll end up looking in a picture.”

It’s an attitude that carries into her work.
Formerly a fashion editor working in
magazines, Heilbrunner moved to
MyTheresa.com after meeting O’Shea at an Acne showroom in
Copenhagen. He encouraged her to make the jump from editorial
to the luxury e-tailer, but she missed working in the careful,
creative mode that magazines required so early last year launched
a new project – website Hey Woman! – with Julia Knolle, ex-editor
at large of German Vogue digital. One year on, the Berlin-based
website is now taking up most of Heilbrunner’s time. “I produce
all the fashion content so I need to be [at the shows] and see what’s
going on.” Heilbrunner came up with the idea of Hey Woman! as
an antidote to the quickening pace of the fashion cycle and its
information overload. “When I worked in magazines I found it
overwhelming. You’d see so many things that you didn’t like and
you’d get totally overdosed and it became hard to get excited about
anything,” she recalls. “I don’t want to have that. I love going to
shows. I want to go and be excited. So with this, it’s really cool.” 

The current idea is a tight edit of what both Heilbrunner and
Knolle love, a what-to-know daily in fashion, beauty and lifestyle.
“Basically, it’s simple,” she says of why she’s trying to slow things
down in an online world where things are going faster and
passing us by more easily. The name, too, she chose for its
simplicity, and to grab attention. “It’s fun, but also on point – it’s
for women, and easy to find on Google.” The site is part of her
long view. “This can be over in one second,” she says of her
current public profile, “so I thought: Why don’t I use that
attention to show that I’m more than just a picture on a screen 
and that I actually do something.’”

Heilbrunner is leveraging an image that is instantly
recognisable. She is known for her combination of a long wisp
of a dress with tough boots or sneakers and sometimes a jacket
thrown over the top. But to describe it as a formula would

“THIS WAS 
NEVER
PLANNED,  
IT JUST
HAPPENED
BY ACCIDENT”

Veronika
Heilbrunner, on

Paris’s Pont Alexandre
III, wears a Sportmax
jumpsuit. Gucci bag.

Converse sneakers. 
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simplify her style. Her natty
way of pairing disparate
elements is entirely her own,
and a skill she can perform
without actually trying things
on. She says that she thinks of
an outfit, writes it down in
detail right down to the
jewellery, then packs it into
her bag before departing for
fashion week. “When I’m on
the plane flying home, I think:

‘Okay, I’ll wear the Chloé look … black socks. I need this and
these shoes, this underwear, I need this jewellery.’ I write it down
in my notes every day. I arrive home. I quickly unpack. I lay out
all the things I have written in my notebook and then I pile them
into my suitcase before I have second thoughts, otherwise it
would take forever.”

She is as intimidatingly efficient when at fashion week.
“Because Justin and I share a room … for fashion week we have
lots of clothes and so I need to be very organised because basically
I’m in his room and I don’t want him to be falling over all my
stuff,” she says, laughing at length and with a lack of inhibition
that is rare in fashion. “It’s my German-ness, I guess!”

She returns to dresses time and again – from Valentino to
Chloé, Christopher Kane, Fendi – because they feel romantic.
“You know, there are only rare occasions that you have a night
where you can wear a long, beautiful dress, so I was like: ‘Why
don’t I just wear it in the day?’”

With Hey Woman!, she’s proving the power and longevity of
a visual signature. “When one day street style is over or I’m over,
or whatever, I’ll have created something cool and made something
out of that crazy moment, and that feels very good.” ■

HER NATTY 
WAY OF
PAIRING
DISPARATE
ELEMENTS
IS ENTIRELY 
HER OWN

Wearing
a Valentino
dress in Place
Vendôme.

In a Chloé dress
on the Avenue des
Champs-Élysées. 
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High style meets innovative technology in
two just-launched Huawei smartwatches -
the shimmering Elegant and Jewel models.

Face facts: the important details on display

There’s a long checklist of what we require in a watch these
days, from good looks to the latest technology.
It’s a tall order but tech brand Huawei has released two
smartwatches that combine timeless style and modern 
connectivity with a hit of sparkle and shine.

The understated Huawei Watch Elegant has a distinctive
pattern around the rose-gold-plated case and can be paired
with either the pearl-white or sapphire-blue Italian leather
strap. For the aptly named Jewel edition, Huawei partnered
with Swarovski to create a watch with 68 sparkling crystals
encircling a rose-gold-plated case that pairs perfectly with 
the ruby-blue leather strap.

Powered by Android Wear, the watches work with iPhones
and any Android phone. They can display alerts for texts,
instant messages and emails as well as letting you control
music and navigation with voice commands. If you’re
exercising, sensors can measure your heart rate and track
activities, from walking to running and climbing. “These
premium Huawei Watches beautifully bridge the gap
between fashion and technology,” says Peter Tsai, marketing 
executive, Huawei Devices Australia.

HUAWEI WATCH
ELEGANT, $699.

HELLO,
HUAWEI
Ever spent time frantically
searching through your
bag for a ringing phone?
When the built-in speaker
on these watches is
activated, the Bluetooth
calling function becomes
available making answering
a call simple and speedy.

THESE TWO HUAWEI
WATCHES COMBINE

TIMELESS STYLE WITH
MODERN CONNECTIVITY

HUAWEI WATCH
JEWEL, $799. 

Visit www.huaweiwatch.com.au for more details.

VOGUE PROMOTION

CALLS TRACKER AND MAPS VOICE SEARCH MONITOR NOTIFICATION

The new
classics
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Dazzling in its beauty, Tiffany & Co.’s latest Blue Book collection is crafted to sit
effortlessly on its wearers. By Zara Wong. Photographed by Greg Delves.

OPPOSITE: TIFFANY & CO. BLUE BOOK PLATINUM PENDANT WITH AN EMERALD-CUT BLUE TOURMALINE, SURROUNDED
BY DIAMONDS, SAPPHIRES, TSAVORITES, BLUE CUPRIAN ELBAITE TOURMALINES AND MOONSTONES, $253,000, AND
PLATINUM EARRINGS WITH CUSHION-CUT TANZANITES, $71,000. THIS PAGE: TIFFANY & CO. BLUE BOOK PLATINUM
BRACELET WITH TANZANITES, BLUE TOURMALINES, AQUAMARINES AND DIAMONDS, $340,000, AND PLATINUM
NECKLACE WITH TANZANITES, GREEN TOURMALINES, BLUE TOURMALINES, AQUAMARINES AND DIAMONDS, $909,000. 

Study
in

blue
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ou don’t need to slip on Tiffany & Co.’s diamond bib
necklace (yours to the tune of seven figures) from its
2016 Blue Book collection to understand the allure of 
these jewels: the colours, technical mastery and mass  

of sparkle is enough to get the message across.
“We at Tiffany have this amazing ability of creating jewellery 

that feels like textile,” says Francesca Amfitheatrof. The way the 
jewellery sits on the body is what makes her proud. She notes a 
bracelet and necklace linked together by wide bands that move 
on top of one another: “They feel like plants that are moving.”

As Tiffany & Co.’s design director, Amfitheatrof is charged with 
the design of the annual Blue Book collection, a selection of 
fantastical pieces of jewellery made with no restraint on price or 
practicality. “Blue Book is more drama, emotion and just a kind 
of joy,” she enthuses. 

This year’s Blue Book collection – Art of Transformation – is not 
only visually stunning but also very wearable. During the design 
process Amfitheatrof placed pieces on herself, wondering how to set 
gemstones or links so they’d be pliable. The challenges in design 
are not creative, but mechanical. “You don’t really hit creative 

blocks: you hit blocks where you have to solve a problem that’s 
technical.” In times of strife, she thinks back to her time working 
with Chanel. “Whenever I’m in a pickle I hear Karl’s voice: ‘Say yes 
to everything they ask you and everything they request and then 
do what you want,’” she quotes with a laugh. 

Besides Chanel, Amfitheatrof spent time at Marni and Alessi, 
and worked as an art curator (Sam Taylor-Wood and Tracey 
Emin are her friends and peers). From the art world, she took the 
artist’s exuberant and unrestrained approach to their subjects. 
“Art is like a life lesson; it’s a way of looking at life that is so 
different,” she explains. “That’s something I really hold on to … 
that overall sense of freedom, irreverence, of breaking rules and 
of having your own vision and sticking to it.” 

She echoes these words speaking of the Blue Book. “I approach 
Blue Book very much as an artwork – it’s the closest I get to that 
way of thinking,” she says. “There are no real constraints towards 
how long it’s going to take you to make it, how much it’s going  
to cost to make it. It has a superiority, and it has a concept, a 
narrative, so it really allows Tiffany as close as possible to creating 
an art piece that’s actually a piece of jewellery.” ■

CLOCKWISE FROM TOP LEFT: 
TIFFANY & CO. BLUE BOOK 

PLATINUM RING WITH AN OVAL 
GREEN TOURMALINE, PEAR-

SHAPED BLUE SAPPHIRES AND 
ROUND BRILLIANT DIAMONDS, 

$103,000; PLATINUM RING WITH 
A CUSHION-CABOCHON GREEN 

TOURMALINE AND DIAMONDS, 
$55,500; PLATINUM RING WITH A 

CUSHION-CUT SUGARLOAF 
TANZANITE AND DIAMONDS, 

$118,500; PLATINUM RING  
WITH A CUSHION-CUT GREEN 

TOURMALINE AND ROUND 
BAGUETTE DIAMONDS, $118,500; 

AND RING WITH CUSHION-CUT 
TANZANITE AND  

DIAMONDS, $95,000. 

VOGUE JEWELS

Y



TIFFANY & CO. BLUE BOOK

PLATINUM BIB NECKLACE WITH

MORE THAN 3,000 ROUND-CUT
BRILLIANT DIAMONDS,
$2,530,000. PLATINUM RING
WITH AN OVAL-CUT TANZANITE
AND TOURMALINES, $118,500,
AND PLATINUM RING WITH AN
OVAL SAPPHIRE, MOONSTONES 
AND ROUND BRILLIANT
DIAMONDS, $292,500. 

VOGUE.COM.AU 93
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That all-season staple,
the white shirt, has
become an emblem to
many women. Firstly
for its timelessness and
secondly as the hero of
Witchery’s White Shirt
Campaign, which runs
from April 6 to May 2.
Every dollar of each
shirt sold is donated
to the Ovarian Cancer
Research Foundation to
find a crucially needed
early detection test. A
style perennial, the white
shirt can be interpreted
in multitude ways but it
can be most powerful
as a change agent, in
wardrobes and lives
alike. Styled by Petta
Chua. Photographed
by Duncan Killick.

The
white
way

LAYERED APPEAL

Dior’s barely there dress
slipped over a softer

rendition of the white
shirt calls out the inner

romantic. To give it
new-season sharpness,

temper the overtly pretty
with masculine trousers.

CHRISTIAN DIOR
DRESS, $11,000.

WITCHERY OCRF
LACE SHIRT,

$159.95.
MAXMARA PANTS,

$925. PALOMA
PICASSO FOR

TIFFANY & CO.
EARRINGS, $1,300

FOR EACH PAIR.
ON LEFT HAND:

PALOMA PICASSO
FOR TIFFANY &

CO. RING, $785.
ON RIGHT HAND,

FROM TOP:
ALINKA RING,

$2,900. TIFFANY
& CO. RING,

$19,000.
CHRISTIAN DIOR

SHOES, $1,650.
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BLANC SPACE

Crisply tailored, a white
blouse is the perfect canvas 
for reconceptualising
shirting as we know it.
Mentally deconstruct and
reconstruct the shirt by
engaging in proportion play
with exaggerated sleeves. 

BURBERRY
PRORSUM TOP,

$3,050, AND
SKIRT, $1,850.
WITCHERY
OCRF COTTON
SHIRT, $119.95,
CUSTOMISED
BY AMELIA AKLE.
TIFFANY & CO.
EARRINGS, $1,050
FOR A PAIR. ON
LEFT EAR: ELSA
PERETTI FOR
TIFFANY & CO.
EARRING, $705
FOR A PAIR. 



IVORY TOWERING

Take the length right
down to the ankles then
layer over a free-flowing

blouse for a stretched-out
silhouette. Uncomplicated

shapes stand up to the
season’s strong spirit.

BOSS DRESS, P.O.A.
WITCHERY OCRF PUSSY BOW
SHIRT, $159.95. TIFFANY & CO.
EARRINGS, $1,050 EACH. ON

LEFT EAR: ELSA PERETTI FOR
TIFFANY & CO. EARRING,

$705 FOR A PAIR. SALVATORE
FERRAGAMO SHOES, $1,990. 

WHITE BALANCE

A truly modern blend takes
the street-influenced and
combines it with dressier
elements. Slip sneakers  
on to downplay
night-time looks.
LILLIAN KHALLOUF DRESS,
$10,600. WITCHERY OCRF
LONG CUFF SHIRT, $129.95.
PALOMA PICASSO EARRINGS,
$1,300, FROM TIFFANY & CO.
ON LEFT HAND: PALOMA
PICASSO RING, $2,400, FROM
TIFFANY & CO. TIFFANY & CO.
RING, $2,750. SARAH &
SEBASTIAN SMALL STONE
RING, $680. ON RIGHT HAND:
KAREN WALKER RING, $1,169.
PALOMA PICASSO RINGS,
$1,650, AND $1,150, FROM
TIFFANY & CO. MAXMARA
SNEAKERS, $575. VINTAGE
CHAIR, $5,850, FROM VAMPT 
VINTAGE DESIGN. 
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GUCCI JACKET, $4,290,
PANTS, $2,580, AND
BELT, $605. WITCHERY
OCRF RUFFLE BLOUSE,
$129.95. ELSA PERETTI
FOR TIFFANY & CO.
ROSE BROOCH,
$4,300, TIFFANY
& CO. BROOCHES,
$47,400, AND $7,900.
FOR MORE FROM
THIS SHOOT, GO TO
VOGUE.COM.AU.

POETIC JUSTICE

Access the new suiting
via rock’n’roll excess.
A poet’s blouse
worthy of Hendrix or
Morrison against bold
embroidery teeters on
overboard, and that’s
the desired effect. 
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She’s married to a
member of Monaco’s
first family, but Beatrice 
Borromeo remains
grounded in reality.
The human rights envoy
talks style, and substance.
By Jane Keltner de Valle.

Royally
 normal 

Beatrice Borromeo,
wearing a
Valentino dress. 

VOGUE MOOD
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eatrice Borromeo is reclining in a Louis XVI–style chair
on the set of her shoot in New York City, looking
appropriately regal in a soft, billowy dress. But when the
stylist attempts to place a tiara on her head, the 30-year-

old baulks. “Don’t make me like a little princess, please,” she
says. “It would really depress me.”

This isn’t just a sartorial choice for Borromeo. She actually is
royalty: last summer the world watched when she wed Pierre
Casiraghi, the younger son of Caroline, Princess of Monaco, and
grandson of Grace Kelly. But day-to-day life for Borromeo, an
Italian aristocrat by birth and a journalist by training, is
refreshingly grounded, career-driven and full. She’s been working
as a reporter since she was 19 and holds a master’s from Columbia
University; she cooks dinner at home
most nights and wears jeans on a
regular basis. And last November
Borromeo was appointed special
envoy for human rights for Fashion 4
Development (F4D), a United
Nations–affiliated initiative through
which she will advocate for civil and
environmental issues. This is no lady-
in-waiting! Here, Borromeo discusses 
life as a modern royal.
Vogue: You’ve been working since
you were a teen – as a model, then
a journalist. What inspired you to 
get into reporting?
Beatrice Borromeo: “The first part
of my life, until I was 16 or so, was
extremely political. I grew up with
one of the most corrupt governments
in Italian history. I would go to
demonstrations with my mum. When
I was 19, I was invited to join the team
for a news television show. I was out of
my league, but I learned fast. Then
I had a radio show, started working
for a paper, and eventually began
doing documentaries as well. At first
I cared only about fighting and
exposing [government] corruption.
But I think you should look around
and find your causes everywhere. No
matter how small a situation is, it’s
better to do your best to make it right.
I’m most afraid of wasting my life in
doing things that help only myself. I don’t want to go away from
this Earth without having improved at least a couple of lives.”
Vogue: Well, your work definitely touches on hot issues:
politics, underage prostitution, drug trafficking …
BB: “For years I wrote about what Silvio Berlusconi [the former
Italian prime minister later convicted of tax fraud and corruption]
was up to. I learned that the only way to achieve something is to
keep on insisting and insisting, and forcing people to see things.”
Vogue: You’re young and beautiful. Does that ever disarm
the men you interview?
BB: “When it comes to men, it helps because they talk a lot to
me! They say things that later they always regret.”
Vogue: Touché! You’ve been appointed as special envoy for
human rights for Fashion 4 Development. What does
that mean? 

BB: “The core of what I am going to do is to find stories that are
compelling journalistically, and to expose them in articles and
documentaries – to bring awareness. It isn’t related to fashion;
I will be focusing on human rights with the help of [F4D
president] Evie Evangelou. I believe in the power of guilt-shaming
people into fixing their own mistakes or taking action; for 10
years I’ve been selling stories that people don’t really want to
hear. We are particularly looking into child marriage at the
moment. In the developing world, one out of three girls gets
married before the age of 18, and one in nine before the age of 15.
And because of that, pregnancies and issues during the deliveries
are among the first causes of death. I created a committee of
amazing women to help me; some of them are mothers, and I like

the idea that I don’t have to choose 
between career and family.”
Vogue: Is starting a family
something you’re thinking about?
BB: “One day for sure: I come from
a big family and I want children of
my own. But at the moment I’m
thinking about putting my career in a
place where it wouldn’t get threatened 
by the presence of children.”
Vogue: You are Italian, but your
husband is from Monaco. What’s 
life like there?
BB: “I don’t live the fancy side of it;
that’s mostly in the summer. In the
winter it’s like a small village. I love
to stay home and cook. I find it 
relaxing. It’s a very local life.”
Vogue: Let’s talk fashion. What do 
you wear on a typical day?
BB: “Skinny jeans, sneakers and
a T-shirt. If I’m interviewing someone
in the government: a jacket, a shirt,
pants. But if I see refugees in the field, 
I’m not going to care what I wear.”
Vogue: So for a date – still jeans?
BB: [Laughs.] “I remember when
I first started dating my husband, he
was like: ‘Do you not have a dress? 
Are you a girl, or what?’”
Vogue: But you always look so 
glamorous in photos.
BB: “For formal occasions I wear
Valentino or Armani because they are

kind enough to let me borrow stuff. I couldn’t afford to buy as
many dresses as I need for public functions! I like to be elegant,
but even then I need to be comfortable. No look will ever make 
up for the fact that I’m uncomfortable.”
Vogue: That said, your wedding last summer was a pretty 
major fashion event.
BB: “I’m not going to talk about my wedding. I’ve heard enough
of it. When you had a moment in your life that you care about so
much and that everybody else cared about as much as you, but for 
other reasons, it’s nice to keep some parts of it to yourself.”
Vogue: Fair enough. You seem pretty pragmatic about style. 
Do you ever splurge on something?
BB: “I’m a reporter, and I have the salary of a reporter. I’m not
going to put half of my salary into a pair of shoes. You can wear
Zara and nothing bad is going to happen to you.”  ■

B

Beatrice Borromeo in
an Armani Privé gown,
with her groom Pierre
Casiraghi on their
wedding day last year. 

Her
simple,
elegant
style. 

With Pierre
Casiraghi at
the Rose Ball 
in 2015.
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T
he Hamptons beach cottage of Jayma Cardoso makes 
you want exhale slowly, abandon your shoes and flop on 
a deckchair with a spritzer. 

As co-founder of hip Montauk hangout the Surf Lodge 
– a boutique hotel with a bohemian, surfy feel – Cardoso, who is
originally from Brazil, has a flair for creating warm, welcoming 
spaces that sing of sun, sea and summer. But while the Surf 
Lodge is designed “to encourage exploration”, her home, she says, 
was created as a sanctuary. “I wanted a retreat: a place where I spend 
time with my baby and really feel the beauty of nature around me.”

The open-plan dwelling, which she shares with her partner and 
their son, John Alexander, aged two, has expansive windows and 
a wraparound deck that fulfils the brief perfectly, but it took 
some tenacity to find to find the property. 

When it came to location, Cardoso had her heart set on Ditch 
Plains, a neighbourhood she’d come to love during the 15 years 
she’s explored Montauk and a place, she says, that personifies 
a beach town. “You’ll see kids on their skateboards or bikes with 
a surfboard under their arm. Everyone knows everyone and most 
importantly, everyone in Ditch Plains lives for the beach!” 

But the area’s desirability also meant properties rarely came up, 
so when the beach shack did hit the market, Cardoso was quick 
to respond. “My first impression was probably ‘what a dump’, as 
it had small windows, the lawn was a mess and it had crammed 
spaces to accommodate more rooms,” she says of her initial 
appraisal. “It was in need of a lot of work, but I could hear the 
sound of the waves in the distance and my imagination took 
over. Even though I didn’t fall instantly in love with it, I fell in 
love with what I knew it could be.”

Transforming the property took nine months of renovation, 
with Cardoso working with an architecture firm to preserve the 
exterior frame of the home while overhauling its interior. “It was 
important to me that when even inside, you could interact with 
and feel the beauty of being outdoors,” she explains, “watching 
the sun, feeling the wind, sitting under the stars and basically 
being with nature.” 

With the original building gutted – walls knocked down, the 
ceiling torn open to reveal exposed beams and small windows 
ripped out – the new structure was drenched in light and had 
a closer connection with the outdoors. 

A renovated beach bungalow redesigned to take in the 
beauty of Montauk is a dream sanctuary for businesswoman 

and mother Jayma Cardoso. By Cushla Chauhan.

Hamptons hideout

Jayma 
Cardoso 

An abstract artwork by Jorge Fick 
punctuates the white palette.

The cottage’s  
exterior frame  
was left intact. 

▲
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It was then that Cardoso and her designer brought the fresh
white canvas to life. “Texture and colour are very important to
me,” she says. “I wanted a space that felt layered and rich but it 
also had to be relaxed. It’s a beach house, after all.”

Her love of travel is also reflected in the found and vintage objects
that decorate the home; pieces, she says, that tell a story. “I need to
be surrounded by things that inspire me and need to unwind and
breathe it all in.” Hans Wegner chairs in the living room, the
Moroccan-inspired Madeline Weinrib carpets and the light above
the dining table are among her favourite elements. “The mix of 
rustic and modern sits exactly where I feel most at home.”

Art, too, enlivens the rooms. “Somehow I believe the art selects
you. Almost like a friend, it just knows something of who you are 
and then speaks directly to it,” she says.

Mornings are a favourite time of the day in this household,
a time to savour the stillness and birdsong from the deck. The
living room, though, is the heart of the home. “I love to entertain,”
enthuses Cardoso. “My dining room and kitchen are
interconnected with the deck. I feel as though my living room
pulls all the elements together of good food, being connected
with the outdoors and a place for family and friends to gather.”

Just a short stroll away, the beach is another essential part of the
family’s Montauk lifestyle. “Brazilians live on the beach, so for 
me it just feels natural to spend time there,” says Cardoso.

The fact that the Hamptons vibe shares a natural affinity with
Australia hasn’t gone unnoticed by the entrepreneur, who works
closely with a number of expats at the Surf Lodge. “Australians
have such a positive and joyful approach to life; they understand 
the enjoyment part be it through work or play,” she says.

A Sydney Surf Lodge pop-up late last year gave locals a taste
of the stylish entrepreneur’s gift for creating vibrant venues.
“We really wanted to bring Montauk to Sydney, let it incubate
in Australia and see how it would evolve,” explains Cardoso.
“Hopefully, a permanent Sydney Surf Lodge is in the not too
distant future.” ■

Vintage pieces
contrast with

modern. 

Fresh, white and
simple defines
the bedroom.

A calm and creative 
office space. 

“My kitchen and
dining area opens up
to the deck, so this is
where I typically
host friends,”
says Cardoso. 

Surfboard and
sun hat reflect
the family’s
coastal lifestyle.

With doors thrown
open, the home
merges inside  
and out. 
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WATCH YOURSELF
It’s time to get excited about the latest smartwatches.

Combining up-to-the-second tech with the elegant good looks
of traditional timepieces, the new generation is set to impress. 

Visit www.hn.com.au/styleher for more

ADVERTISEMENT

Huawei Watch in
Stainless Steel with
Stainless Steel
Mesh Band, from
Harvey Norman.



Samsung Gear S2
Classic in Rose
Gold Plating with
Ivory Coloured
Leather Band, from
Harvey Norman. 

THE PERFORMANCE
ARTIST – SAMSUNG
GEAR S2 CLASSIC
Sleek, intuitive and designed for
people on the move, the Samsung
Gear S2 Classic comes with a
wireless charging dock and will
keep you on track with fitness
functions and on-screen email,
calendar and news notifications.
Choose from elegant Black or
Silver or luxe finishes such as 
Platinum or Rose Gold.



FIND WATCHES
FROM LEADING
BRANDS SUCH AS
FITBIT, SAMSUNG
AND HUAWEI AT
HARVEY NORMAN

THE MODERN 
CLASSIC
– HUAWEI 
WATCH

As gorgeous on the outside as they are
smart on the inside, the latest must-have
watches are the ultimate all-rounders. hey
can t rack your act iv it ies , keep you
connected and much more. Plus, unlike
many of their predecessors, they’re designed
to take you anywhere – from the gym to the 
office to cocktails – in style.

Huawei Watch in Rose
Gold Plated Stainless
Steel with Rose Gold
Plated Stainless Steel
Link Band, from
Harvey Norman.

CONNECTIVITY
Combining Android and iOS
compatibility with Android
Wear, Google Translate and
Google Now voice-command
capabilities, the Huawei
Watch lets you view email
notifications, see who’s calling
and read texts at a glance.

FITNESS TRACKING
A built-in heart-rate monitor
and high-accuracy motion
sensor that can tell if you’re
running, walking or climbing
makes it easy to track
activities and movements,
and keep on top of your
health and fitness goals.

BESPOKE OPTIONS
Once you’ve taken your pick
from a variety of premium
casings and stainless steel
or leather straps, you can
customise your watch for
any occasion with a variety
of pre-installed faces in
traditional or modern styles. 

SCREEN TIME
The round, 42mm diameter
watch face gives a respectful
nod to classic Swiss design,
while the always-on screen
keeps you on track and up
to date with everything
you need to know as you
move through your day. 

ADVERTISEMENT



HARVEY NORMAN
EXPERTS CAN SET
UP YOUR WATCH
IN-STORE SO YOU
CAN WALK OUT
WITH IT WORKING.

THE FITNESS
GURU –
FITBIT BLAZE 

Each smartwatch has its own strengths
when it comes to things like battery life,
health and fitness tracking, connectivity
and style options. Harvey Norman’s in-
store experts, aka Fitness Champions, will
help you find the best fit and can even set
it up on the spot free of charge – so you 
can walk out with it ready for action. 

FITNESS AND HEALTH
A wrist-based heart-rate
monitor and intuitive
movement tracking allow
you to check your steps,
kilojoules burned and other
factors throughout the day
and make adjustments to
reach your health goals. 

ACTIVITIES
The Fitbit recognises and
records exercises like cycling
and running and general
aerobic activities (such as
tennis or dancing), plus you
can use FitStar workouts
for on-screen coaching and
step-by-step instructions.

CONNECTIVITY
Call, text and calendar
notifications keep you on
top of things, wherever
you are. You can also use
on-screen controls to adjust
your music and accept or
reject calls when connected
to a compatible mobile.

SCREEN TIME
The vibrant, hi-res
touchscreen comes with
a variety of clock faces to
choose from. You can also
customise your Fitbit Blaze
with quality rubber, leather
or metal bands and frames
in a great range of colours.

Fitbit Blaze with Tan
Leather Band, from
Harvey Norman.



INNOVATIVE,
MULTI-TASKING
AND FUN TO USE

Samsung Gear S2
Classic in Black with

Leather Strap in Black,
from Harvey Norman:

(1091100800).

CHIC, SLEEK AND
SERIOUSLY SMART

Huawei Watch in
Stainless Steel with
Stainless Steel Mesh

Band, from
Harvey Norman:
W1 (55020609). 

STREAMLINED,
SPORTY AND

USER-FRIENDLY

Samsung Gear S2
in Silver with

White Band, from
Harvey Norman:

(1091100799). 

LUXE LOOKS
AND ADVANCED

FEATURES

Asus ZenWatch 2
in Stainless Steel

with Khaki Leather
Strap, from Harvey
Norman: (3093759). 

STYLE AND
FUNCTION FOR
WORK AND PLAY

Garmin f nix 3
Sapphire in Rose Gold
Tone with White Band,
from Harvey Norman:

(010-01338-51). 

PRODUCTS AVAILABLE ONLINE AND IN SELECTED STORES. ENDS 1/6/16.

VISIT YOUR LOCAL STORE, SHOP ONLINE AT HN.COM.AU OR CALL 1300 46 4278

Visit www.hn.com.au/styleher for more 

Fitbit Blaze with
Classic Band in Black,
from Harvey Norman.

WHAT’S YOUR STYLE? ONES TO WATCH 

ADVERTISEMENT



Proudly owned, managed and produced by

SEE FOR YOURSELF WHY VIVID SYDNEY HAS BEEN 

AWARDED AUSTRALIAN EVENT OF THE YEAR.*

*Winner of the Australian Event of the Year 2013 (Australian Event Awards).

THE LARGEST FESTIVAL OF ITS KIND IN THE WORLD, 

23 NIGHTS OF LIGHT, MUSIC AND IDEAS.

27 MAY - 18 JUNE 2016 

vividsydney.com
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horeographer George Balanchine had an exquisite eye
for choreography, an equally discerning eye for the
ladies and a very strict view of life outside the ballet
studio. “No babies, no husbands, no boyfriends,” New

York City Ballet soloist Patricia Neary once said of the unwritten
rule set by her company’s founder. Imagine the horror had the
late Balanchine wandered into the Australian Ballet’s green room
in 2016 and discovered ballerinas on the floor playing with
babies. And not just ballerinas, male dancers too.

Thankfully, attitudes have shifted
since the days of Mr B, and nowhere
so much as within the Australian
Ballet (AB). In 2007, the company
adopted a radical new policy with the
careful guidance of Sarah Murdoch
and Toni Cody, both board members
at the time, that enabled dancers to
not only continue working throughout
their pregnancies, but to safely return
following the birth. Since then 17
babies have joined the ballet family.

One of the newer members is
18-month-old Willow, daughter of
senior artist Amy Harris and soloist
Jarryd Madden. “I’ve always been
someone who wanted kids from a
young age, and so did Jarryd, so to
have a policy like we do and be able
to continue dancing, with Willow, is 
incredible,” Harris says.

Given the extreme physical nature of
life as a professional dancer, ballerinas
in the past have typically retired once
they fell pregnant. However the AB’s
policy enables dancers to transfer to
“safe duties” in other areas of the
company when they are in the early
stages of pregnancy. Not only does it
teach the dancers different skills, the
company has an additional resource to
employ in marketing, ticketing,
philanthropy, even reception. During her pregnancy, Harris
worked with the philanthropy team and helped company
management organise the 2014 tour to LA and Berkeley.

Once the baby is safely born the company’s medical team,
headed up by principal physiotherapist Susan Mayes, oversees the
ballerina’s staged return to dance, beginning with Pilates and
barre work, until they feel ready to perform. “I ended up [coming
back] after seven months because I felt good and everything had
gone smoothly,” Harris says. “It was like I’d never left, my body
was really kind to me. Now I’m back into it and will hopefully
dance for another 10 years.”

Unlike many resident companies, the AB is constantly on the
road, performing up to 200 shows a year in Australia and beyond.
Based in Melbourne, they spend four months in Sydney in addition
to tours to Brisbane, Adelaide and Perth, making ongoing childcare
tricky to maintain, which is where the policy is particularly
impressive. “Having the child is one thing, but then coming back
to work and being on tour for five or six months of the year is really
complex logistically and financially,” says artistic director David
McAllister. The policy provides a touring allowance for children,

and dancers often join together to
employ a nanny. In Harris’s case, she
and newly returned principal mum
Leanne Stojmenov will share a nanny
for the upcoming double season of
Vitesse and Symphony in C at the
Sydney Opera House; while Harris’s
mother will accompany the family
to help out on the company’s tour to 
London in July.

McAllister says the policy is
mutually beneficial. “It’s allowed us
to have a whole generation of
principal and senior ladies who have
had children then come back to
dance, enriching the company by still 
being here,” he says.

Royal Ballet prima ballerina Darcey
Bussell famously improved following
the birth of her two babies, and
McAllister says it is no different for
his dancers. “Dance is one of those
professions that takes such a focus
that dancers sometimes find it
difficult to maintain a sense of

balance. Often the girls who come
back find it puts everything into
perspective. They’re much calmer and
almost perform better, the emotional
experience of having a child brings 
a warmth to their performances.”

Harris has been astounded by the
changes she has observed in herself since giving birth to Willow.
“I go on stage and just live it … I do all I can on that night without 
stepping off stage and over-analysing every move I made.”

Unlike traditional workplaces where children aren’t an
acceptable part of the culture, the AB welcomes small visitors.
“Some directors get a bit funny about that old-fashioned thing of
giving ballet away if you’re not 100 per cent focussed on your
career, but I think the opposite,” McAllister says. “It’s incredibly
nurturing and it brings great humanity to the company.” ■

The Australian Ballet season of Vitesse and Symphony in C runs at 
the Sydney Opera House from April 26 to May 16.

C

“IT’S INCREDIBLY
NURTURING AND
IT BRINGS GREAT

HUMANITY TO
THE COMPANY”

Already leaders on the world stage, the
Australian Ballet’s trailblazing parental policy

is enabling dancers to juggle their careers  
with having children. By Jane Albert.

New routine

Australian Ballet
senior artist Amy

Harris in the studio
with daughter Willow.
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ravelling is the fuel of inspiration for me, so when Bulgari
honoured me with this residency, it was perfect.

In mid-September 2015, I set off with my partner and 
my son Oskar for a two-month road trip through Italy.

In Venice, we collected our car and drove through the 
Dolomites, an unexpected wonder of breathtaking scenery and 
mountains. The weather could not have been more divine.

We planned our trip loosely so we could discover places along 
the way. One of the oldest towns in Italy, Matera, with stone 
houses built out of natural caves, was one such discovery. Its 
history and beauty saturated the senses.

It was wonderful to see the landscape change from north to 
south, along with the cuisine. Buffalo mozzarella became an 
obsession, as did gelato.

I was especially moved by Basilica of Saint Francis in Assisi with 
its early paintings by Giotto: they have such a presence and are so 
mysterious. My thoughts wandered to the Aboriginal Wandjina 
rock paintings, which evoke a similar feeling of ancient spirituality.

Our travels took us all over the country, visiting many churches 
and galleries. In the Vatican Museum it was wonderful seeing 
Flemish tapestries inspired by Raphael’s drawings. In Napoli 
I fell in love with the crumbling city and was inspired to imagine 
the opulent beauty of its past.

The Amalfi coast filled our hearts with magic, and Rome’s 
Pantheon is the most sublime building I have ever seen. 

For me, Italy – its landscape, art, architecture, food and warm 
down-to-earth people – was truly gorgeous and enriching. ■ 

The 2016 Bulgari Art Award will be announced on April 28.

T

As the recipient of the Bulgari Art 
Award last year, Ildiko Kovacs won 
a residency in Italy. Here, the artist 
shares her exhilarating experience.

Avventura 
Italiana

Entering the Uffizi.  
Left, from top:  
the awe-inspiring 
Dolomites; a fusion of 
Byzantine, Arabic and 
Germanic influences 
come together in this 
extraordinary baptistry.

We were often lucky  
with our spontaneous 
accommodation, like this 
trullo near Putignano,

In our beautiful 
apartment in 
Florence. Left: 
outside Bulgari  
in Rome for a tour  
of the Bulgari  
artisan workshops.

Onda (2015) by 
Ildiko Kovacs, the 
winning artwork  
of the Bulgari Art 
Award for 2015.

Wandering 
the streets 
of Matera 
with my 
son, Oskar.
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Once known as “the shame of 
Italy”due to its poverty, Matera 
– with its fantastic warren of 
dwellings hewn out of the cliffs 
– is now a top destination.

Sketching the vista  
of Mount Vesuvius.

Gift (2016) by  
Ildiko Kovacs.

At a Sean Scully 
exhibition in Venice.

It is very 
emotive  
to see these 
Caravaggios 
in their 
original 
context. 

Great tiles can  
be found in  

many churches  
throughout Italy.

Ancient Rome,  
in the heart of  

the city. Above: the 
Pantheon, the most 

sublime building  
in the world.
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t’s twilight in Istanbul, a city basking in a balmy Indian 
summer. The rooftop bar of Mama Shelter, a hip hotel with 
locations in cities around the world, including Paris and LA, 
affords panoramic views of this bewitching city, a confluence 

of ancient Asian traditions and cutting-edge European style.
The dancers of Bangarra Dance Theatre are lounging gracefully 

on daybeds, sipping cocktails and unwinding. Only 24 hours 
earlier they were performing before Turkish dignitaries, heads of 
business and dance makers on stage at the 2,000-plus seat Zorlu 
Center, Europe’s new state-of-the-art theatre.

They have one more show, then it’s on to the next stop: Paris. 
They’ve been invited to the French capital by the Department of 
Foreign Affairs and Trade to perform in the Australian embassy, 
their first appearance in this city of high fashion and tastemakers 
whom they are hoping to impress enough to be invited back. 
Afterwards, Australian ambassador Stephen Brady will host a VIP 
reception on the balcony of his Harry Seidler-designed apartment.

But it is the homeward stage of the tour that has the dancers 
really fired up. From Paris they will journey to the red dirt and 
broad starry skies of north-east Arnhem Land where they will 
dance on an outdoor basketball court before 600 Indigenous 
community members. This is what nourishes their soul.

It is 25 years since Stephen Page took over as artistic director of 
Australia’s only national Indigenous arts company. It has come 
a long way since Page choreographed his first work in the Police 
Boys’ Club in inner-Sydney Redfern in 1992.

Over the decades Page has unobtrusively worked away, earning 
the trust of Australia’s myriad Indigenous communities, gaining 
their acceptance and their willingness to share with him the 
unique stories of their people and their land, which Page then 
translates into dance for the rest of the world to see. 
A contemporary company, Bangarra doesn’t only celebrate the 
evocative stories of country, of hunting, weaving and initiation. 
The bleak reality of Indigenous Australia in the 21st century is 

I

Enriching and enlightening audiences in Istanbul and Paris with 
performance rich in culture, beauty and storytelling, Bangarra Dance 
Theatre returns to home shores and heartland. By Jane Albert. 

Stories to tell
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also delivered in uncompromising style: 
stories of drug and alcohol abuse, domestic 
violence and discrimination.

Bangarra has worked hard to earn its 
iconic status, which sees the company 
continually called on to perform at official 
government and corporate events, in 
addition to taking its message to remote 
and regional Australia and beyond. The 
statistics speak for themselves. In its 26 
years this not-for-profit has toured 67 
international cities, more than 50 regional 
towns and presented 37 new productions. 
This year’s new triple bill, OUR land people 
stories, is co-choreographed by Page and 
marks his 23rd work for Bangarra.

Page himself is impressive. The multi-
award-winning choreographer has worn 
many different hats – director of the 2004 
Adelaide Festival of the Arts, director of 
the Indigenous section of the Sydney 
Olympic Games opening and closing 
ceremonies, f ilm director and 
choreographer of dance and theatre.

It may be a quarter of a century that 
Page has led this company, but he has 
no desire to leave, and the board sees no 
hurry in replacing him. Bangarra dances 
to a different beat. “Every time I go out 
bush they say: ‘You gotta be there for 100 
years – 40,000 years of culture, why are 
they all making a big deal of 25 years?’”

Backstage at the Zorlu Center it’s 
organised chaos as the expectant buzz of 
the audience grows ever louder. Two 
makeshift change rooms have been set up 
side of stage. So quickly do the dancers 

need to change and paint up there’s no time to return to their 
dressing rooms. One costume change requires the female dancers 
to wash off full yellow body paint, so sponges and buckets are 
placed around the floor. As they prepare to go on they perform 
their own pre-performance rituals: one listens quietly to music, 
another paces nervously, yet another quietly marks out her steps.

They’re an impressive lot, this family of 16 dancers. Senior 
dancers Deborah Brown, Waangenga Blanco and Daniel Riley 
are choreographers in their own right; Rikki Mason is a former 
junior world champion in karate; while Jasmin Sheppard has 
performed with numerous arts companies and is also an emerging 
choreographer. Elma Kris is the revered elder of their group. 
Unlike most dance companies, where 30 is getting dangerously 
old, age and experience are valued above all else in Bangarra, and 
the younger dancers speak of Kris in hushed tones.

But no matter what their backgrounds, together these dancers 
are inseparable, keenly aware of the importance of the message 
they’ve been entrusted to convey. Even after 25 years, Page feels 
Australia has a long way to go when it comes to celebrating its 
Indigenous culture. Sitting in an open-air cafe overlooking the 
Bosphorus and Blue Mosque, towering majestically above the old 
town, Page observes that the dancers often feel more at home in 
a city like Istanbul than they do in their own country.

“Australia is so fragile in its racism and discrimination,” he says. 
“The whole Adam Goodes things showed that we really have to 

accept we’re a racist country. Yet we don’t like to say that we are. 
I always call it the ‘innocence of discrimination’ because we want 
to change that culture, but …” He trails off, then brightens when 
talk turns to the way his dancers have soaked up this ancient city, 
where they have bathed in the hamams or found quiet solace in the 
mosques. “When we go to countries that have that old cultural 
existence we feel connected because of where we come from. We’re 
a contemporary company that thrives on religion and heritage, or 
our Indigenous religion, which is our creation stories, so when we 
find that strong similarity it stabilises our spirit.”

The company has previously performed to rousing receptions 
in regional Germany, the Hague and Budapest, where they 
received no less than 13 curtain calls. In the dance meccas of 
London, New York and Paris praise is more hard-won. “That’s 
where we’re judged the most harshly, where we think we’re not 
good enough,” says Page, yet recalls the positive response in both 
New York and Washington.

And now Paris. “In a city like Paris you can’t afford to bring 
something that isn’t world-class,” Ambassador Brady shares with 
me later in his embassy apartment, resplendent with handpicked 
Australian artworks. “There are magnificent cultural 
performances almost every week in Paris and the embassy has 

the opportunity around once a 
year to put on something really 
substantial, where we invite the 
political, business and official 
heavies of France. It’s got to be 
something that stands proudly.”

Ambassador Brady recalls a 
Bangarra performance he 
attended while working with 
former Governor-General 
Quentin Bryce. “It was one of 
those moments where you  
just fall in love with the 
performance, the message, the 
authenticity of the performers,” 

he says. “I made a mental note that if ever I was in the position to 
give them exposure, I would.”

There is pressure to succeed. “What we’re doing is challenging 
a rather old stereotype that an Australian quartet or dance theatre 
can’t be every bit as spectacular. Parisians know their dance, their 
theatre. They’re not gushy.” Which makes the effusive response 
Bangarra received in Paris even more remarkable, along with 
coveted invitations to return for a dedicated season.

For Brown and fellow senior dancer Tara Gower, performing in 
cities like Paris and Istanbul is a chance to challenge themselves  
on the global stage. More importantly, they recognise the inevitable 
truth that international accolades result in more acceptance back 
home. “If you’ve got the backing of the world to say: ‘Yes, your 
culture is important’ then you get the support of your country, 
because I think we’re taken for granted at home,” Brown says. “It’s 
a very important message. You’re carrying the weight of your 
history and ancestry, trying to clear a pathway that’s been made 
so messy by a confusing history, so that future generations can be 
proud. Because there’s still a huge self-esteem issue.”

There will always be more stories to tell, more adventures to 
share and Page knows he’ll never hear it all. “My Bangarra family 
keeps me afloat and will always inspire me,” he says. “You’re 
learning every day. And every day you’re fulfilled.” ■

OUR land people stories opens at the Sydney Opera House on June 
17 before touring nationally. Go to www.bangarra.com.au. 

“WHEN WE 
GO TO 
COUNTRIES 
THAT HAVE 
THAT OLD 
CULTURAL 
EXISTENCE 
WE FEEL 
CONNECTED” 

Bangarra 
senior dancer 

Deborah 
Brown above 
the Seine in 

Paris in 
costume by 

Jennifer Irwin 
(Sheoak, from 

the lore 
program 

2015).
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Meet the artist whose work crosses the lines 
between architecture and nature, painting 
and photography. By Sophie Tedmanson.

The quiet 
achiever

he organic architecture of Taliesin West, once Frank
Lloyd Wright’s winter home in Arizona’s Sonoran
Desert, is a long way from the Central Coast of New 
South Wales, where artist Paul Davies grew up. But the 

US southwest, and the meeting of architecture and nature, is the 
latest inspiration for the LA-based Australian.

“The architecture you’re surrounded by is incredible,” Davies 
explains, having just returned from a month-long residency at 
Taliesin West, now a campus of the Frank Lloyd Wright School 
of Architecture. “What struck me about the building when I first 
got there was that if you look at the roof line of the building and 
then compare it to the mountain line in the background, they are 
very, very similar and it’s kind of hard to decide what’s architecture 
and what’s nature. The building sort of comes in and out of the 
landscape. So I was responding to that and in a different way to 
the way I would normally make my paintings.”

The artist is rifling through a pile of photograms in his studio, 
tucked down a driveway in a leafy street in West Hollywood. 
They are the results of his Taliesin residency, and will form part 
of his upcoming exhibitions in London and Melbourne. 

“It acted like a visual journal and I was inspired by the early 
experimental photograms like ‘View through the window at Le 
Gras’ [from 1836; one of the first ever photographs] mixed with 
the repetitive quality of Andy Warhol’s silkscreens and Monet’s 
variations of haystacks painted at different times of day and 
climate,” Davies says. The 24 photograms – one for each day of 
his residency – were made by exposing natural light through a 
handcut stencil onto paper painted with light-sensitive liquid. 
Unlike the bright colours of his most recent paintings, these are 
in neutral shades and variously faded. And all are of the same 
image: the exterior of the Taliesin building, highlighting the 
seamless blend of the built and natural environments.

It is an aesthetic Davies has perfected throughout his career; he 
is known for building his work – paintings, stencils, photography, 
sculptures – from photos of modern architecture, capturing the 
friction between built and natural environments. His images 
play on having a nostalgic appearance yet represent the present. 
Tim Olsen, who has represented Davies since 2006, says the 
artist hails from the realm of the romantic realists, producing 
images of modern buildings that have a melancholy sense of 
dated architecture, with an almost Hitchcockian influence.

In his essay Limbo Architecture: Painters of Modernism, for The 
Architectural Review in May 2014, Aaron Betsky, dean of the 
Frank Lloyd Wright School of Architecture, wrote of Davies’s 
work: “The neutrality of the architecture, which the photograph 
reinforces as an object of interest that has been mass produced, 
turns out to create a vessel the artist can fill with his  
own memories, dreams and hopes, and thereby evoke our own 
associations and emotions.” 

Artist Paul  
Davies with  
some of his works 
in his LA studio.  
Above: Forest, 
Home, Pool (2015).
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Davies’s work is devoid of human form, an intentional
exclusion. “I paint the houses empty so the viewer can make up
their own story. For me, having no people in the picture creates a
tension; maybe something just happened or is about to,” he says.

He first discovered his passion for art by drawing Asterix
cartoons at the age of seven, then absorbing his father’s keen
interest in black and white photography: “All I wanted to do was
paint and draw.” A painting by Jeffrey Smart sparked his interest
in architecture – “his use of perspective, straight lines, shadows
and geometric spaces are still a huge influence” – and spending
time with graffiti artists while studying sculpture at Sydney’s
College of Fine Arts cemented Davies’s unique perspective.
“Over that time I kind of built up into something on my own,”
he says. “But it was just trial and error and talking to people and
seeing how I could make something that could be my own.”

Davies is now one of Australian art’s quiet achievers: highly
collectable and sought after, he is represented in five countries –
including Australia, the US, UK, Hong Kong and India – and
regularly sells out exhibitions. Despite his success, he is
remarkably humble. He is quietly spoken, yet extremely
passionate about his work, which lines the wall of his LA studio,
which doubles as the home he shares with his wife, Sarah Noye.

“IT’S HARD TO
DECIDE WHAT’S
ARCHITECTURE 
AND WHAT’S 
NATURE”

A record player hums quietly in the corner, artistic quotes (and
jokes) are pinned to the walls alongside notes about works in
progress: a favourite painting from a previous exhibition sits on
the floor. He points out which paintings are set for his upcoming
solo exhibition at the Art16 Art Fair in London this month, while
casually explaining plans for a potential exhibition in Miami.
Davies is inspired by travel: he and Sarah have lived in London
and Paris, where he spent three months in residence at the Cité
Internationale des Arts in 2013, awarded by the Art Gallery of 
New South Wales.

Since 2015 Davies has called LA home, and its burgeoning art
scene and proximity to the wilderness areas of Joshua Tree and
Yosemite National Park and some of the masters of 20th-century 
modern architecture keep his ideas flowing.

“The inspiration is perfect,” he says. “And the climate and our
doorstep is right near mountains and you’ve got the beaches …
we love it, the lifestyle’s great. You get in the car and you can just
drive an hour and you’re in the middle of mountains or up the
coast and it’s great for the artwork and inspiration.” ■

Paul Davies’s upcoming solo shows: Art16 Art Fair, London, May
20–22; Hollywood Stills at the Sophie Gannon Gallery, Melbourne,
Oct 25–Nov 12; Art District 13 gallery, New Delhi, Sep 10–Oct 10.M
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Paul Davies’s Home
Pool (2015) and, top
right: Forest Pool Flip
(2016). Right: the
photograms that
form the basis of
Davies’s new work.
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hen Catherine Keenan was a little girl, reading
books and weaving stories from her imagination
was an important chapter in her young life. “I was
a huge reader and had good teachers who told me

very early on that I was good at writing,” she says. “That meant
a lot to me because Perth in the 1970s … it felt like sport was
what mattered, and I was hopeless at sport.”

Athletic prowess had little relevance to her vocation, though. After
gaining a doctorate in English literature from Oxford University,
Keenan became a journalist and is now executive director and
co-founder of the enticingly named Sydney Story Factory (SSF).

Opening in Redfern in 2012, SSF provides writing and story-
telling workshops for marginalised young people aged seven to
17. It’s based on the principle that regardless of background,
every young Australian deserves the opportunity to develop their
communication skills, reach their potential and gain the
confidence they need to transition into the adult world.

Keenan and her small, dedicated team devise programs for
trained volunteers who give their time to support and encourage
participants in one-on-one or small group sessions. “It’s just so
confidence-building for the kids, because it’s an adult that’s not
a teacher, not family, and they’re really interested in what you
think and your ideas and opinions,” says Keenan.

Launching SSF is a fitting endeavour for
Keenan – who would have loved such an
outlet in her youth – but one that
happened by chance. An article about 826
Valencia, a model creative writing
program in San Francisco, kicked it all
off. Keenan, impressed by what she read,
sent it to her colleague Tim Dick. “We
started talking about whether there was a
need for something like that in Australia
and got a very positive reaction from
teachers and education experts,” explains
Keenan. A trip to volunteer at 826
Valencia followed before the pair returned
to set up their own version on home soil.

Despite overwhelming encouragement
from the community, promoting the
program to schools wasn’t so
straightforward. “We were two journalists
who had no idea what we were doing and
we were asking schools if we could come 
and see their kids,” recalls Keenan.

Lady of Mount Carmel School in
Waterloo, with about 70 per cent
Indigenous enrolment, was the first to
give them a break. “I was terrified and
trying not to show it!” admits Keenan of
explaining to a classroom of students that
each of them would be writing a book. An
assignment, she says, that “was a very left 
of field thing for them to do”.

Six weeks on, however, and every
student was handed a bound book of their
story with a beautifully illustrated cover
and their own photo and biography at the
back. “For the first time ever in the whole
six weeks, they were completely silent,”
says Keenan. “That was the moment
I thought: ‘Alright, this might work.’”

SSF soon gained momentum, with Keenan quitting her job as
an arts writer for the Sydney Morning Herald to go full-time.
Seeing how SSF improves the lives of young people first-hand, she
hasn’t looked back. “Obviously their writing improves but also
their oral communication skills develop because they’re spending
so much time explaining their ideas to an adult so become more
articulate,” she says. “They also become more confident in 
expressing who they are and what’s important to them.”

Earlier this year Keenan was named Australian of the Year
Local Hero 2016 in recognition of her outstanding contribution
to the community. Despite being thrilled with the win she sees it
as shared victory. “It’s really great and helpful but I would love
it if it was a Story Factory award because it’s all of us,” she says.
“I love coming to work every day, I love the people I work with
and I love seeing the kids. And it’s a very positive place to be
– everyone is here because they want to do something positive.”

On the morning I visit SSF – designed as a “Martian embassy”
to set the scene of entering a creative, otherworldly realm
– storyteller-in-chief Richard Short is outside peering down
Redfern Street. “Normally we can hear today’s group coming
from two blocks away!” he says with a chuckle. “They’re usually
running to get here.” ■

For more information, go to www.sydneystoryfactory.org.au.

W

A creative
writing centre
set up by
Catherine
Keenan is
helping to
empower
marginalised 
youth.
By Cushla
Chauhan.
Photographed 
by Hugh
Stewart.
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Catherine Keenan wears
a Zara jacket and top.

Her own jewellery.



MAX APPEAL
It’s called False Lash Effect

Mascara and that’s exactly
what this award-winning
bestseller does – it gives
the appearance of lashes
so lush they could be false. 

Max

intense colour – opt for Masterpiece Glamour Extensions
Volumising Mascara. And to plump up thin lashes, pick

2000 Calorie Mascara, which is free of fragrance and fibres.

All in
the eyes

Max Factor
False Lash
Effect Mascara, 
$25.95.

For more details, visit www.maxfactor.com.au or www.youtube.com/maxfactorau and follow

@MaxFactorAU on Instagram. Available at Priceline, Big W, Target, Kmart and selected pharmacies.

BEST

FOR

SENSITIVE

EYES

BEST

FOR DARK,
DEFINED
LASHES

BEST
FOR SOFT
LOOK
LASHES

BEST
FOR

DRAMATIC
LENGTH

Max Factor
Masterpiece
Glamour
Extensions
Volumising
Mascara,
$24.95.

BEST
FOR FULL

LASH
VOLUME

VOGUE PROMOTION



THE ICONIC MASCARA COLLECTION 

Transform your look with an iconic mascara. 
Create Hollywood-volume lashes with our new-look, 
iconic False Lash Effect Mascara Collection. 

The False Lash Effect Collection for classic glamour 
redefi ned and revamped.
#MAKEGLAMOURHAPPEN
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Walk the line

A
ll of us are generally either one of two kinds of
“beauty” people: those who refuse to even leave
the house without their waterlines rimmed in
a liberal coating of eyeliner, or those who have
tried (and tried again) but never quite managed
to master the fine art of eyeliner. If there were

ever a time to pick up the pencil and transform your canvas it’s
right now, thanks to the graphic take on eye-make-up writing
its way into our cosmetic kits. At Chanel haute couture spring/
summer 16, make-up artist Tom Pecheux’s winged-liner-gone- cheeks deliberately minimal. 
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Backstage at
Chanel haute 
couture. 



SWIPE RIGHT

RMS Beauty The 
Ultimate Makeup 

Remover Wipe ($25 
for 20) not only 

removes make-up in 
one sweep, but is also 
packed with coconut 
oil to leave skin dewy 

and moisturised.
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BUFFER ZONE

GET ON BOARD THE CUSHION 

COMPACT BANDWAGON  

WITH THESE CLEVER  

COVER-UPS. 

arewell summer and embrace the cool change with 
burnished autumnal tones that also happen to be 
universally flattering. Dip your toes in the water with 
creamy textures that will get you there with ease (for 

foolproof application, blend upwards with your ring finger)  
or commit to the look with a palette of shimmery variations  
of bronze, aubergine and golden hues. 
1. Rimmel Magnif ’Eyes Double-Ended Shadow + Liner
in Queens of a Bronzed Age, $17. 2. Tom Ford Eye Quad 
in Honeymoon, $125. 3. Tom Ford High Definition Eye 
Liner in Burnished Gold, $60. 4. M.A.C Foiled Shadow 
in Enchanted Forest, $42. 5. Ilia Silken Shadow Stick in 
In Between Days, $44. 

Bronze age

F

Backstage at 
Valentino. 

RED FLAG
Anyone who has suffered the ill effects 
of redness – blotchy and usually sensitive 
skin – can take comfort in the newest 
products that aim to tackle the issue  
and prevent future sensitivities. 
We give all these the green light. 
CHANEL LA SOLUTION 10 DE CHANEL SENSITIVE SKIN 
CREAM, $132; DERMALOGICA ULTRA CALMING REDNESS 
RELIEF PRIMER SPF 20, $70; PAULA’S CHOICE CALM 
REDNESS RELIEF CLEANSER, $29. 

BOBBI BROWN SKIN 
FOUNDATION CUSHION 
COMPACT IN MEDIUM, 
$65; GIVENCHY TEINT 
COUTURE CUSHION 
FLUID FOUNDATION IN 
FRESH BEIGE, $74.

1.

3. 4.2.

5.

VOGUE BEAUTY



MEDITERRANEAN HONEYSUCKLE

INTRODUCING

 INSPIRED BY THE ELEGANT, EFFORTLESS STYLE OF THE MEDITERRANEAN.

#MyPer fectEscape
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Coasting
along
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Dermalogica
Charcoal
Rescue

Masque, $65.

Re-Nutriv
Ultimate
Diamond

Revitalizing
Mask Noir,

$420.

Argentum
La Potion

Infinie,
$340.

La Prairie 
Cellular 

Radiance 
Perfecting 
Pure Gold, 

$630.

Known for its healing
properties, silver

may not only
improve the skin’s
overall texture, but

also fine lines.

known for its rarity
– is perfect for
sloughing away
dead skin cells.

redness via the 

PICTURE PERFECT
To call something “perfecting”  
is to hold it to a fairly high set  
of expectations. Never one to 
disappoint, La Mer’s newest 

offering, The Perfecting 
Treatment, $320, is like an 

Insta-filter for your skin: blurring 
fine lines, smoothing texture and 

doling out the glow factor. 

Flexibility is key
when it comes to
managing curls
(with zero crunch)
and the way
forward is products
that harness the
power of gel but
have a lighter, more
user-friendly
consistency.

management

THE SPRAY-GEL

Toni & Guy Classic 
Spray Gel for Curls, 
$16. THE GEL-OIL 
Bumble and 
Bumble Bb.Curl 
Anti-Humidity 
Gel-Oil, $54.

nly Tom Ford could spin five skews from his 
original and best selling Private Blend fragrance, 
Neroli Portofino. Repeatedly on a waiting list since 
its launch in 2007 and the guinea pig for the brand, 

(it was the first of the Private Blend range to change its colour 
from the brown apothecary bottle and the only fragrance with 
a bath and body extension) it boasts two new additions: Acqua 
and Forte. Acqua is an EDT of the original, again a first for the 
Private Blend collection, designed to be worn in the morning as 
a lighter, even fresher aroma than the original, which is 
recommended for daytime. Forte is more concentrated for 
night, with heightened notes and two new accords, leather and 

Portofino bottled. Bellissimo. 

50ML FOR $210.

O

Backstage at  
Stella McCartney. 
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RULE 1
GET IT WET LESS OFTEN

Water makes hair swell from the inside, 
which forces the cuticle up. “When that 
happens over and over again, you get frizz 
and breakage,” says cosmetic chemist 
Randy Schueller. “Don’t wash your hair 
more than you have to. Whenever you can 
skip a day, that’s great.” Instead, embrace 
a dry shampoo that’s a hard-core oil and 
odour absorber. Toni & Guy Cleanse Dry 
Shampoo removes grease and sweat from 
your hair rather than just coating it  
with powder.

RULE 2
STOCK YOUR SHOWER

On those days when you do wash your 
hair, add a pre-shampoo to your routine. 
It works like a sealant, “smoothing the 
hair’s cuticle before it gets wet so there’s 
less damage”, says cosmetic chemist 
Ni’Kita Wilson, who recommends this for 
all hair types except fine. 

It also protects against friction from 
massaging shampoo into your hair. 
“When your hair rubs together, the edges 
fray,” she explains. We like 3More Inches 
Pre Wash Treatment.

RULE 3
GET SMARTER ABOUT  

YOUR SHAMPOO

Don’t worry about sulphates or no 
sulphates. “We tested sulphates against 
other cleansers and didn’t see any 
difference in terms of damage or fading 
colour,” says Schueller. 

“All shampoos have detergents that strip 
oil and colour from hair.” And don’t even 
think of touching a clarifying formula, 
since they’re meant to strip your hair of 
anything and everything. What you want 
is a shampoo that says “damage repairing” 
on the label and has proteins to strengthen 
hair (we like L’Oréal Elvive Total  
Repair 5 Restoring Shampoo) or a 
cleansing conditioner, which has the 
lowest concentration of detergents. 

A word of warning to fans of hair spray, 
silicone serum or mousse: you’ll need to 

alternate a cleansing conditioner with 
regular shampoo. “Cleansing conditioners 
can’t remove all that product residue that 
makes hair less f lexible and leads to 
breakage,” says Wilson.

RULE 4
CHANGE THE WAY YOU 

THINK ABOUT CONDITIONER

We all know they smooth frizz and make 
your hair softer and shinier. But if you 
own a blow-dryer or straightener, you 
should also know that conditioners are 
critical for heat protection. “It’s just as 
important as heat-protectant spray, if not 
more, because conditioner is better at 
coating the hair,” says Wilson. 

Skim labels for ingredients that won’t 
rinse off – words with “methicone” or 
“polyquaternium” in them – or try Dove 
Daily Moisture Shampoo. Leave it on for 
at least five minutes, and then rinse with 
cool water. “This allows for more residual 
conditioner to be left on the hair,” she says

RULE 5
ADD LAYERS

Since heat is the worst thing for your hair, 
double down with a heat-protectant spray. 
But recognise that if it’s going to work, 
you’ve got to apply it the legit hairstylist 
way: grab small sections of damp hair and 
mist each one up and down the length 
(two or three spritzes per section). When 
you’re finished, comb your hair to 
distribute the formula – heat protectants 
are pretty useless if they’re not applied all 
over, says Wilson, and getting there takes 
only a few seconds. 

Look for one that protects hair up to 
230 degrees Celsius (it’ll say so on the 
label), like Moroccanoil Heat Styling 
Protection, or ghd Heat Protect Spray for 
second-day hair.

RULE 6
MOVE THINGS ALONG

Anything that speeds up a blow-dry is 
good – less heat means less damage. Blot 
(don’t rub) your hair with a towel, then do 
the same with paper towels. You’ll be 

In the age of blow-dry bars and extreme dye jobs it’s  
not a question of if your hair is damaged but of how  
bad the situation really is. Shinier, healthier-looking  

hair is just 11 tricks away. By Elizabeth Siegel.

Damage control

▲
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Health gurus
Before you’d ever heard of ionic
blow-dryers, models, celebrities
and editors were filling the
appointment books of three pros
whose mission is healthier hair.
CHRISTOPHE ROBIN, colourist
at Salon Christophe Robin in Paris.
Claim to fame: Robin built his
reputation with the original
supermodels (Cindy Crawford
included). Before hair oils were
a thing, he used them to keep his
clients’ colour looking rich and
bright between visits.
Star product: When his clients
got itchy scalp after colouring,
Robin whipped up an old grandma
remedy – a soothing salt-and-oil
treatment. “It was the only thing
that worked without dissolving the
colour,” he says. Today, Christophe
Robin Cleansing Purifying Scrub
With Sea Salt is the top-selling
product at Sephora in France.
PHILIP KINGSLEY, trichologist
at Philip Kingsley Clinic in London
and New York City.
Claim to fame: If a VIP’s hair is
thinning or wrecked from styling,
there’s a good chance she’s running
to Kingsley for rehab. Eons before
anyone else, he talked about the
connection between diet and
healthy hair. He treated Audrey
Hepburn in the 50s and now, at
85, works with Cate Blanchett
and Georgia May Jagger.
Star product: Elasticiser, which
Kingsley created for Hepburn,
was about 50 years ahead of its
time – it was the first pre-shampoo
treatment, and it still makes our
hair glossy and soft.
CHAZ DEAN, hairstylist at Chaz
Dean Studio in Los Angeles.
Claim to fame: Dean championed
the cleansing conditioner. “It
was 22 years ago, and everyone
thought I was crazy,” he says of
the product that would launch
the cult haircare and skincare line
Wen. Models with overworked
hair and actresses are hooked
on his two-in-one product.
Star product: His Wen Cleansing
Conditioner may not exactly
streamline our routine – you’re
supposed to use 24 pumps for
long hair – but the result is
glassy shine and smoothness.

shocked at how much more water comes
out of your hair and how it cuts in half the
time it takes to complete the blow-dry,
says hairstylist Adir Abergel. KMS Free
Shape Quick Blow Dry contains
ingredients that wick water away from
hair and protect against heat.

RULE 7
SAVE YOUR OLD SHIRTS

We kid you not: your cotton T-shirt is
gentler on your hair than a towel for
drying. It’s why top hairstylists, including
Mark Townsend, keep them on hand.
“They don’t rough up the cuticle as
much, so you don’t have to work as hard
to smooth the hair and make it look
healthy,” he says.

RULE 8
COOL YOUR HEAD

If your hair feels hot after you blow-dry or
flatiron it, that means it’s still frying. “If
you remove a steak from the grill, it still
continues to cook, and it’s the same thing
with heat retention from a blow-dryer,
straightener or curling iron,” says Wilson.
Hit the cold-shot button on your dryer.

RULE 9
GET CREATIVE

If you air-dry your hair overnight, you
can minimise damage and free up time

Colour chameleon
If a celebrity or model has platinum, pink, or multi-coloured hair,

odds are she goes to Aura Friedman at Sally Hershberger
Downtown in New York City. Friedman is the master of extreme

hair colour — and of minimising damage along the way.
Her best advice on saving your strands:

HEAD TO THE KITCHEN. “Coconut oil is the best DIY
treatment for moisturising hair – apply it to damp hair and

wear it overnight every other week.”
DETOX. “The chlorine and minerals in the water in New York City

are so bad — my clients with blonde hair come back to me with
strangely oxidised, yellow or even green-tinted colour. I do

Redken’s Pre Art Treatment chelator, which removes the build-up
of minerals from the hair. So much stuff comes out of it, it’s insane.”
DO YOUR HOMEWORK. “Ever since I took [model] Soo Joo
Park platinum, I get so many requests for her colour, and I’m
really careful about the way I get clients there. I mix Olaplex,
a professional treatment, into colour, bleach and lighteners

– everything I put in the hair. It bonds to the broken sulphur-
hydrogen links in your hair to make it stronger. If your dye job

takes four to eight hours, you especially need that.”

for snoozing, coffee, whatever in the
morning. One trick that works for all hair
types: sleep with damp hair in two loose
braids. “It smooths frizz, loosens curls,
and gives straight hair beachy waves,”  
says hairstylist Mara Roszak.

RULE 10
TREAT YOURSELF

Weekly scalp treatments make a bigger
difference in the long run than you’d
think. “Keeping the hair follicles clean
prevents the blockage and inflammation
that leads to thinning hair later in life,” 
says dermatologist Neil Sadick.

Try Sachajuan Scalp Treatment with
salicylic acid, which is better at cleaning
the hair follicle than the cleansers in
shampoo. If you’re pressed for time,
“dandruff shampoos are great for cleaning
the scalp, even if you don’t have dandruff,”
says Sadick, who recommends Head  
& Shoulders Dry Scalp Shampoo.

RULE 11
BOOST THE SHINE FACTOR

Dry oils, which contain the lightest
silicones and oils, create the most 
believable shine.

“They smooth the hair’s cuticle, which
is the hallmark of healthy hair,” says
Wilson. We like Serge Normant Meta
Sheer Dry Oil Finishing Spray. ■
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ews flash: sunlight causes premature ageing. Before you
protest that you already slather on a broad-spectrum
SPF50 day cream religiously, spare a thought for what
light actually is and what your current skincare regimen

might not be addressing. In the technically complex and fast-
paced world of beauty, dermatologists are shining a light on well,
light, but this isn’t limited to only UV-A and UV-B rays. In fact,
ultraviolet light makes up only a small percentage of the light

N

We’re well versed on the detrimental effects UV-A and UV-B
have on our skin, but a lesser known component of sunrays  

has dermatologists abuzz. By Remy Rippon.

A new light

spectrum to which our skin is exposed, not only in the height of
summer but on any given day. “In practical terms, if your skin
were exposed to the sun’s energy at midday without protection,
just over 50 per cent of the energy it would receive is in the form
of infrared,” explains dermatologist and surgeon Dr Nicholas
Stewart, from the Skin & Cancer Foundation Australia. “The
remaining energy in sunlight is in the form of visible light (about
40 per cent) and ultraviolet (less than 10 per cent).”

▲



Flawless skin?
Mission
accomplished!
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There’s no disputing the fact that infrared and visible light do
indeed make up a hefty portion of the light spectrum, but
whether or not they accelerate ageing and encourage harmful free
radicals (and whether or not they should be blocked) has the
dermatology community divided. One of the skincare companies
leading the charge in sun protection globally is French-born La
Roche-Posay (its Anthelios range of protective oils, sprays and
melt-in creams have a cult following), but when it comes to the
recent speculation surrounding infrared and visible light its
stance is tentative, noting the research still has a way to go.

Dr Stewart echoes this sentiment. “The effects of infrared
radiation on skin have been investigated, however, many of
the results are conflicting, and widespread
agreement on the biologic significance of these
wavelengths has not yet been reached,” he says.
“It needs to be stressed that infrared is not
known to be as harmful as ultraviolet, and our
skin has evolved to be robust.” While Stewart
adds that too much of anything can be
damaging, he also points out that infrared and
visible light are associated with “thermal
burns, not sunburn”.

Contrary to the effects of UV-B and UV-A,
which can’t physically be felt, infrared is
experienced as heat. Computer and
smartphone screens as well as ceiling lights
produce a minimal dosage: artificial light sources, including
household appliances like heaters and toasters, that feel hot
produce more infrared rays, although Stewart says “people should
not be concerned about the infrared produced from artificial
light sources or other devices, if it is in moderation”.

If artificial light sources aren’t a concerning source of infrared,
does the same rule apply to infrared treatments that actually aim
to promote a better complexion? Stewart says that while there is
emerging evidence on the role of infrared in skin ageing, the
answer may lie in how in-salon treatments are delivered.

travels substantially deeper, courtesy of its longer wavelengths.
Skincare brand Philosophy, for whom science and innovation are
at the forefront, is a typically early adopter of a more targeted 
approach to full-light-spectrum protection.

“Infrared radiation produces free radicals specifically inside cells
at the mitochondria level. This is why, particularly for these rays,
you need to have a specific strategy able to counteract them from
the inside of cells,” says Muriel Pujos, a scientific spokesperson for
Philosophy. The specific strategy is in the form of Philosophy’s
Ultimate Miracle Worker Multi-Rejuvenating Cream SPF30,
which is bolstered by broad spectrum UV-A and UV-B filters,
infrared and visible light reflectors, and souped-up antioxidants

(the freedom fighters when it comes to age-
accelerating free radicals). “Both visible light
and infrared radiation contribute significantly
to photo-ageing, as they were recently found to
contribute 50 per cent of free radicals created
by sun on the skin,” Pujos says. “We have built
a specific exclusive technology that helps target
the full light spectrum and an exclusive
patented antioxidant complex addressing free
radicals induced by these rays – and this
includes the very specifically produced free 
radicals induced by infrared rays.”

Elsewhere in the market, La Roche-Posay
won’t go as far as saying its skincare products

address infrared and visible light, but it does point to its know-
how in neutralising free radicals, whether as a result of infrared
exposure or otherwise. Anthelios XL SPF50+ Melt-in Cream is a
triple threat in protection: it’s laden with ultra-protectors like
titanium dioxide; it has a super-hydrating texture (sans oil); and,
like most of the brand’s products, it’s gentle on even the most 
reactive complexions.

Although the lightbulb moment – a definitive understanding
of the effect the entire light spectrum has on our skin – is in
sight, Stewart affirms that commonsense should always prevail. 

“BOTH VISIBLE
LIGHT AND
INFRARED
RADIATION

CONTRIBUTE
SIGNIFICANTLY 

TO PHOTO-
AGEING”

RATIONALE B3-T
SUPERFLUID
SUNSCREEN
SPF50+, $70.
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In the heady world of fragrance, it’s the sensory surprises that are the most memorable.

Expect the unexpected
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1. SALVATORE FERRAGAMO SIGNORINA MISTERIOSA EDP, 50ML FOR $122: MISTERIOSA, ITALIAN FOR MYSTERIOUS, STAYS TRUE TO ITS NAME WITH THE ALLURING AROMA
OF WILD BLACKBERRY. 2. DIPTYQUE PHILOSYKOS EDP, 75ML FOR $194: A WOODY BLEND INCLUDING FIG LEAVES AND WHITE CEDAR. 3. YVES SAINT LAURENT TRENCH

EDP, 125ML FOR $368: ONE OF A COLLECTION OF FIVE FRAGRANCES, TRENCH TRANSFORMS THE CLASSICS – CITRUS, IRIS, CEDARWOOD AND WHITE MUSK – INTO THE
UNEXPECTED. 4. HELMUT LANG EAU DE COLOGNE, 100ML FOR $289: AWAKEN THE SENSES WITH AN ANDROGYNOUS SCENT; THIS ONE WITH TOP NOTES OF ROSEMARY

AND A BASE OF SKIN ACCORD. 5. INTOXICATED BY KILIAN, 50ML FOR $379: NUTMEG AND CINNAMON ARE SPIKED WITH THE SURPRISE AROMA OF TURKISH COFFEE.
6. ROBERT PIGUET VISA INTENSE EDP, 100ML FOR $299: FRUITY AND FLORAL MEET VIA NOTES OF ROSE AND PLUM. 7. JO MALONE SILVER NEEDLE TEA COLOGNE, 175ML
FOR $480: SILVER NEEDLE IS HANDPICKED AT DAWN TO MAKE THIS RARE JUICE. 8. NE’EMAH LAYA EDP, 100ML FOR $98: A NEW TAKE ON A CLASSIC ORIENTAL WOODY.

1.

2.

4.

5.

7.

8.

6.

3.
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Next season’s bold cut-outs and slip 
dresses put the spotlight on your 
arms, back and abdominals. Here’s 
how to turn them into your ultimate 
accessories. By Jody Scott.

Body rock

he last time slip dresses dominated the catwalks, Kate
Moss was the queen of their bare-shouldered insouciance.
At the time, it was utterly perfect: a simple sheath 
hanging effortlessly on the bony shoulders of the waif 

who infamously uttered the words “nothing tastes as good as 
skinny feels”.

Slips and other 90s favourites – spaghetti straps, asymmetrical 
shoulders, crop tops and cut-outs all over – were a recurring 
theme at the spring/summer ’16 shows, putting the focus on the 
upper body. But the silhouettes are sportier this time around, 
because, as you’ve no doubt heard, strong is the 
new skinny. And fitspo-fuelled millennial 
women are fiercely proud of the physiques they 
work so hard to hone. 

That means there will be nothing waifish or 
weak about the way they wear Saint Laurent’s 
satin slip dresses or Balmain’s bold criss-crossed 
bandeau and macramé sheaths. And if you’re 
coveting Phoebe Philo’s lace slip dress for 
Céline, it’s time to start carving toned arms, 
shapely shoulders, a strong back and f lat 
abdominals to go with it. 

Damien Kelly, an exercise scientist and author 
of 30 Days to Super Abs, says a beautiful upper 
body requires good posture. But straight spines 
can be elusive if you spend hours routinely 
sitting hunched toward a screen. 

“It’s a phenomenon known as triple flexion where the spine, 
hips and knees [commonly cited as hip, knee and ankle joints] 
are simultaneously flexed for long periods of the day,” says Kelly. 
“It causes a range of weaknesses here and tightness there.”

He says the remedy is doing at least 20 cobras (similar to a yoga 
sun salutation) every morning and night. “This takes the spine 
into extension and can balance out a life spent flexing.” 

Kelly says another simple way to improve your posture is to 
have someone tie a piece of string snugly around your waist at 
belly button level while you stand tall and lightly brace your 
core. “Now wear the string all day underneath your clothing,” 
he says. “As soon as you begin to slouch and lose posture, you'll 
feel the string tighten, which is your reminder to re-engage. Do 
this for a few days in a row, and you should see and feel a 
noticeable difference.”

Barre Body founder Emma Seibold suggests looking side-on in 
a mirror to adjust your spine to a neutral position. “You’re looking 
for a gentle inward curve at the lower spine and a gentle outward 

curve at the upper spine and the back of the head in line with the 
upper back, as if you were pressed up against a wall,” she says. 
“This simple act of mindful awareness of posture can make a 
huge difference.”

When it comes to strength training, Kelly says the upper body 
does a few simple things. It pushes and pulls in the vertical plane 
(think shoulder presses and chin-ups), it pushes and pulls in the 
horizontal plane (think push-ups and TRX pull-ups) and it flexes 
and extends at the elbow (think tricep dips and curls). “To get killer 
arms, do a combo of these,” he says. Try three sets of 12 repetitions 

using weights that really challenge you. 
“The beauty of weight training is that it 

shapes your muscles and it also sets your body 
up to be a fat furnace.”

For flat abdominals, he suggests dusting off 
your Swiss ball and using it to do exercises that 
flex and extend the spine or twist and brace the 
torso. “The contour of the ball allows more 
range of motion and the stability required 
turbo-charges the results,” he says. 

Seibold says her favourite abdominal exercises 
are opposite arm and leg extensions. “These 
recruit our deep stabilisers, toning transverse 
abdominis and oblique muscles, which are 
essential for a flat tummy and good posture,” 
she says.

For toned arms, Seibold opts for lots of small 
isometric repetitions with light hand weights to fatigue arm 
muscles and create definition. 

Just don’t forget that stress has a direct impact on our 
abdominals, arms and back, says nutritional biochemist Dr Libby 
Weaver. “Cortisol has a distinct fat deposition pattern,”  
Dr Weaver says. “It lays fat down around your tummy, you grow 
bingo wings on the back of your arms and what I lovingly call a 
back verandah, to help keep all of your vital organs protected, 
warm and nourished through lean times.”

Meanwhile, a fat roll just underneath your bra line is a sign 
your liver may need some support. “With improved liver 
detoxification processes this tends to resolve relatively quickly,” 
she says. “This doesn’t have to mean taking pills or potions. 
Simply taking a break from alcohol, caffeine and processed 
foods, coupled with a focus on amping up the plant content of 
the diet, can make the world of difference to a liver roll – and 
liver function.”

After all, you can’t rock a cut-out with a liver roll. ■

“THE BEAUTY 
OF WEIGHT 

TRAINING IS 
THAT IT 

SHAPES YOUR 
MUSCLES AND 

SETS YOUR 
BODY UP TO  

BE A FAT 
FURNACE”

T
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Emilia Clarke wears  
a Valentino dress, 
P.O.A. Claude 
Morady ring, $1,090. 
Erica Weiner ring, 
P.O.A. Barbara Bui 
shoes, $735, worn 
throughout. All prices 
approximate; fashion 
details last pages. 

blaze  

A lead in the hit 
TV series Game of 
Thrones was her 
first big role out of 
drama school, and 
like her character, 
actress Emilia 
Clarke just keeps 
getting stronger. By 
Sophie Tedmanson. 
Styled by Christine 
Centenera. 
Photographed by 
Emma Summerton.
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This page: Chanel
dress, $20,775, from

the Chanel boutiques.
Claude Morady

necklace, $1,960.
Cartier earrings,

$3,850, worn
throughout. Asha by

ADM ring, $325.
Claude Morady ring,

$1,090. Opposite:
Céline dress, $3,245.
Tiffany & Co. chain,
$705. Claude Morady
pendant, $3,630, with
chain. Tiffany & Co.
ring, $1,800. Claude

Morady ring, $1,090. 
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laying the empowered, iron-fisted, mother-of-
dragons warrior queen Khaleesi in Game of 
Thrones has been somewhat of a case of life 
imitating art for Emilia Clarke. No, she isn’t 
followed by an army of handsome slave men, 
nor does she walk around with a trio of dragons 
upon her shoulder, but the stronger her 

character has grown over six seasons of the hugely popular 
mediaeval TV series, the more strength the young British actress 
has found in herself and her career.

“The first couple of years I was plagued by a kind of: ‘Oh my 
god, this is my first role. Don’t fuck it up. Do good, just do 
good,’” Clarke says.

“And there was a kind of personal intensity that went along 
with it because I was playing a character already 
loved by so many people who had read the books, 
and just making sure that she was what people 
were hoping she would be. Now that we’ve gone 
on a little bit, I, as Emilia, am feeling a lot more 
comfortable with who I am in this industry. Now 
I feel like the fun is kind of happening. Now it’s 
more like: ‘Yeah, I’m a badass, I get to play a 
badass every day.’ And the joy is coming back. 
Essentially it mirrors Khaleesi’s journey because 
she’s just getting stronger and stronger by the 
minute, by the second, and she’s becoming a bit 
more empowered. Even though she’s always been 
that way, she’s becoming a bit more comfortable 
in her role and the goalposts keep getting pushed 
further and further. And with that, there’s just so 
much more confidence in her as a person and it’s hard for that 
not to rub off.”

Clarke is a delight, chatting amicably down the phone from 
LA, where the London-based actress is increasingly spending 
more time riding the wave of her newfound career. She is 
refreshingly candid and rather brash and ballsy, reminiscent of a 
young Kate Winslet. She swears a lot. She laughs a lot. One of her 
favourite sayings is: “If at first you don’t succeed, laugh until you 
do.” She talks passionately about feminism and equality. She 
relays amusing anecdotes of her new adventures in Hollywood. 
And bizarrely, for a pretty young English actress, she uses street 
speak with hilarity, peppering our chat with “that was chill” and 
“that’s wicked” where you would normally expect phrases more 
in tune with Times English.

The 29-year-old burst into international stardom five years ago 
as the stern-faced, bleach-haired slave queen Daenerys  
Targaryen, better known as Khaleesi – a beloved feminist role  
in the midst of the medieval blood, gore and war of Game  
of Thrones.

Taking on such a popular character with such a passionate fan 
base (the series is based on George R.R. Martin’s best-selling book 
series A Song of Ice and Fire) was a huge undertaking for an 
unknown actress. She grew up in the town of Berkshire (which was 
also home to the Duchess of Cambridge) and was brought up in 
the world of theatre, where her father worked as a sound engineer. 
It was the musical Show Boat that cemented a passion for the stage.

“I grew up understanding the magic of backstage,” she says. 
“The first show I saw when I was three made me want to get up 
on stage and do what they were doing. I was just kind of 
mesmerised. I was quite a loud kid. I was always watching TV, 

and always watching movies, and always wanting to play make 
believe, make believe, make believe, and always wanting to act. 
As my friend says: ‘You always wanted to be the centre  
of attention.’” 

Clarke got her big break on Game of Thrones in 2010, just a year 
after graduating from the Drama Centre London. Now, as the 
show regularly draws more than eight million viewers in the US 
(according to Variety), she is known universally as the “mother of 
dragons”. (Amusingly, Clarke’s mother refers to herself the 
“grandmother of dragons”). But surprisingly, without Khaleesi’s 
blonde wig and army of men in tow, Clarke – who once described 
herself as “short and round and brown” compared to her “willowy, 
blonde” character – enjoys relative anonymity off-screen.

“It’s odd,” she says of her newfound fame. “You know a  
die-hard fan when they’re like ‘Kha-leeeee-siiiiii’ 
and they know who I am without the wig. But 
then it gets more amusing at award shows. Like, 
the GQ Awards last year, I walked in and I’m with 
my mate Lola and we’re having a great time and  
no-one’s talking to us and that’s chill … But then 
they gave me an award, so I did a little speech. 
And then I come off the stage and everyone’s like: 
‘Oh my god, without all the dragons I didn’t 
recognise you!’” She guffaws, then continues: 
“That was just a heightened version of what 
happens to me all the time. If I’m walking down 
the street with Kit [Harington] or Gwen 
[Gwendoline Christie] [her Game of Thrones co-
stars] or anyone from the show, fans will be like: 
‘Can you just take a picture of us please?’ And I’m 

like: ‘Sure I can.’” 
Just a few short years into her career Clarke has thus far landed 

impressive female characters: she made her Broadway debut as 
Holly Golightly in Breakfast at Tiffany’s and then held her own 
alongside Arnold Schwarzenegger as a young Sarah Connor in 
Terminator Genysis. 

ow Hollywood is taking more notice. And 
while she shares the same growth path as her 
most famous character, the vivacious Clarke 
is in some ways the polar opposite of Khaleesi 
– for one thing, she has eyebrows.

“Oh my god, they’re like caterpillars!”
Clarke says with a giggle of the facial trait 

that once won her a brow-off with Cara Delevingne on a British 
talk show. For the record, said eyebrows are bleached when she 
plays Khaleesi, most likely so as not to distract from her 
character’s rather serious face.

“It’s the weirdest thing, because I think I was like 14 before  
I knew what my face did. I was truly, totally, honest-to-god 
clueless as to what my face was doing when I was talking. And 
then Khaleesi came along and they were like: ‘Khaleesi doesn’t 
do eyebrows, you need to tone that down.’ And then this film 
[Me Before You] came along and the director, Thea Sharrock, 
who is my absolute soul sister, was like: ‘No, the more eyebrows 
the better.’ So it was quite difficult to watch this one because I’ve 
never quite seen the extent to which they really go mental. The 
more impassioned I am the more these little caterpillars on my 
head go berserk. I just can’t control them.” Her animated brows 
almost steal her performance in her latest turn as Lou, a quirky 

“THE FIRST 
COUPLE OF 

YEARS I WAS 
PLAGUED 

BY: ‘OH MY 
GOD, THIS IS 

MY FIRST 
ROLE. JUST 
DO GOOD’” 
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Stella McCartney tulle
dress, $1,015, tulle
skirt, $700, and
dress, $2,808, worn
underneath. Cartier
earrings, $3,850, worn
throughout. Dior Fine
Jewellery rings, P.O.A.
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Alexander McQueen
dress, P.O.A. On right
hand: Bulgari ring,
$7,150. On left hand: 
Claude Morady
ring, $1,090.



Saint Laurent blazer,
P.O.A. Maison

Margiela bodysuit,
$1,520. Dior Fine

Jewellery rings, P.O.A.
Beauty note: Dior

Diorshow Brow Styler
Ultra-Fine Precision
Brow Pencil in 002

Universal Dark Brown.
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young woman hired as a carer to look after a young heir who 
becomes a quadriplegic after a road accident in the British film 
Me Before You, based on the book by Jojo Moyes. It is billed as a 
rom-com, albeit one with much more serious undertones as it 
deals – in a rather delicate and 
romantic way – with the politically 
sensitive topic of euthanasia.

In the same vein as Miss You 
Already, last year’s tear-jerker chick 
f lick starring Toni Collette and 
Drew Barrymore as best friends 
dealing with cancer and fertility 
problems, Me Before You is part of a 
new wave of typically light-hearted 
films that provide the viewer  
with more thought-provoking, 
intelligent storylines.

Clarke says it was the script, plus 
the fact that her character is more in 
tune with her own personality, that 
drew her to the role.

“When I read the book I truly felt 
such an affinity with Lou: she just 
sung so many qualities that I do 
have naturally and that really just 
got me so excited,” she says. “To 
have that opportunity to really let go and have a bit more of 
a flavour of my own personality coming through in my work, but 
also to have the integrity of it being something so important and 
having that real thinking process as well. It’s something we 
talked about so much. We had so much discussion and so much 
debate about this incredibly sensitive subject matter and it was 
a really enlightening experience filming it and getting to grips 
with it. It’s lovely to have a bit more depth in the realm of the 
rom-com world. But it was just such a lovely experience filming 
it. It was one of the best experiences I’ve had.”

larke, who confesses to politically leaning “as 
left as they come” is, not surprisingly, rather 
outspoken on the topic of euthanasia.

“I truly believe that everybody should have 
a right – everybody should have rights full 
stop. I would just hope that our movie allows 
people to see a bit more of the heart of the 

why’s,” she says. “I really believe that we’ve put the debate 
forward. I believe you see both sides of the argument. I hope that 
it kind of took it away from being a political argument and made 
it much more human and in doing that it really forces you to 
think: ‘What would I do? What would I do if that were my 
family? What would I do if those were my friends?’ And every 
single time, for me, all those questions led to the conclusion that 
everybody should have a right [to choose].”

Me Before You director Thea Sharrock describes Clarke as “an 
absolute delight to work with”. The actress had an “immediate 
warmth, kindness and generosity” that was exactly right for the 
character, Sharrock says, “and a smile that would brighten 
anyone’s day”. 

She adds: “She was extremely well prepared for the role. She 
was dedicated and utterly professional throughout the process 

and always open to all direction. I would work with her again in 
a heartbeat.”

As for what Clarke was like on set, Sharrock says the actress was 
“always polite, respectful of everyone and appreciative of everyone’s 

individual role. She was never above 
having a lot of fun, however. She’s 
a  bubble of warmth, fun and good 
humour, but never at the expense of 
hard work. Like a lot of good actors 
I’ve worked with, she is a wonderful 
mimic and master of impressions. 
She is also a lethal prankster.”

Prankster, comic and feminist, it 
seems. Clarke arrived in Hollywood 
at a time of a new wave of feminism, 
where women and men alike have 
been calling for equal opportunity. 
The women of Hollywood are 

taking the reins and creating their 
own work in front of and behind the 
camera, a sentiment Clarke has 
embraced. The actress and her best 
mate Lola Frears are writing a script 
together and have optioned a book  
to produce, and are planning  
other projects.

“I want to do as many things as possible and I just think why 
sit around and wait for someone else to make the opportunity for 
you? Why don’t I just write? And it’s so liberating. It’s wonderful. 
And obviously there’s a lot of other work going on, but it’s just 
kind of nice to know that you’re plugging away doing your own 
thing, creating your own path as well,” she says. 

“It’s just so wonderful with Lola, because at drama school we 
did a lot of writing and I love writing and I feel like six years into 
being in the echelons of Hollywood and being in Game of Thrones 
and a couple of movies I feel very comfortable with the  
industry and eventually you turn around and go, wait a second, 
I could do that. I’m capable of doing that, too. How cool! Everyone 
just wants to make good art and wants to tell good stories. And 
it doesn’t matter who’s saying it or who’s writing or whatever, if you 
as a person feel empowered enough to write it then it’s going to be 
met well. And especially now, women are having a moment now.”

It appears Clarke is, too. Asked if she is enjoying this time she 
ponders for a second, then you can tell through her words that 
she’s beaming that smile.

“I tell you what, it just feels really joyful. I know that sounds 
like such a bloody LA thing to say, but it just feels so magical,” 
she says. “But I can’t tell you how much I’m conscious of being 
grounded. And my friends and family are absolutely the first 
people to be like: ‘Oh, hey there, big boots.’ On a personal level 
I understand what it is to be unhappy or to not succeed, so my 
only goal in life throughout this career is to absolutely relish in 
the good moments. The bad ones could be just around the corner, 
so it’s so important to not ever get complacent. This is my life 
now, but [I think] enjoy everything that you’ve got because you 
have no idea what’s waiting around the corner. Hopefully that 
will maintain a healthy, positive but not egotistical outlook. 
It just feels lovely. It feels really nice.” ■

Game of Thrones Season 6 airs in Australia from April 25 and  
Me Before You is in cinemas from June 23.

“MY ONLY GOAL IN 
LIFE THROUGHOUT  
THIS CAREER IS TO 

ABSOLUTELY RELISH IN 
THE GOOD MOMENTS”

C

Clarke as  
Khaleesi, 

“mother of 
dragons”, 

in Game of 
Thrones.
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Sharon Wauchob
dress, $3,765. Jordan
Askill earrings, $4,345, 
and ring, $2,096.
Claude Morady
ring, $1,090.

Hair: Teddy Charles
Make-up: Lottie
Manicure: Jenna Hipp
Producer: Kiori
Georgiadis at
Hinoki Group



Big easy
Slips, sneakers, undercover and all so perfectly undone on the streets of  
Los Angeles. Styled by Katie Mossman. Photographed by Sebastian Kim.
Alexander Wang coat, $1,385, and dress, $4,070. Nike shoes, $100, 
worn throughout. All prices approximate; fashion details last pages.
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Hermès trench
coat, P.O.A.

Balenciaga dress,
$16,900. 



Public School
trench coat,
$1,465. Salvatore
Ferragamo
dress, $3,490.
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Calvin Klein

Collection coat,

dress and shoes,

all P.O.A.



McQ jacket,
$3,365. Marques
Almeida dress,
$1,305. Rag &
Bone shoes, $730.
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MaxMara coat, $2,300. Brock Collection dress, $800. Fragrance: Giorgio Armani Sì Rose Signature EDP.
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Derek Lam coat,

$5,885, and

dress, $2,055.



Burberry Prorsum
cape, $4,650, and

dress, $3,050.
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Sharon

Wauchob trench

coat, $3,500.

Saint Laurent

dress, $6,510.



Tom Ford
jacket, $13,250. 
Tibi dress,
$1,030.



Vera Wang coat, $2,870. John Galliano dress, $13,080.
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Céline jacket, $4,740. Adam 
Lippes lace dress, $1,690. 
Brock Collection slip, worn 
underneath, $800.

Hair: Teddy Charles
Make-up: Natasha Severino
Model: Luna Bijl
Production: Giovanni Jance 
at F32 Productions
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Bella Heathcoate wears a Miu 
Miu coat, $3,760, shirt, $810, 
tiara, $640, necklace, $1,270, 
and shoes, $1,220. Nasty Gal 
sheer dress, $145. Rochas 
briefs, P.O.A. Philip Muscato 
wears a Dolce & Gabbana  
vest, $925, and pants, $995. 
Dunhill shirt, $410. Vintage 
hat, P.O.A., from Early 
Halloween NY. Gucci tie, 
P.O.A. All worn throughout. 
All prices approximate;  
fashion details last pages. 

Fairytale 
dressing with 
attitude – as 
played by 
Australian 
actress Bella 
Heathcote. 
Styled by  
Jillian 
Davison. 
Photographed 
by Will 
Davidson. 

We 
found 
love
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Dries Van Noten
jacket, $3,055, vest,
$49, bra, $405, skirt,
$2,445, and belt,
$455. Fallon ear
cuff, $330, worn
throughout. Simone
Rocha earrings, $480.
Nina Ricci necklace,
P.O.A. Derek Lam 
boots, $1,260. W
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Gucci dress, $5,925,
bodysuit, $970, worn
underneath, earrings,
$1,125, brooch, $605,
and shoes, $1,085.



Christian Dior dress,
$14,500. Colette

Malouf combs, $144
each. Simone Rocha

earrings, $480.
Stephen Jones x Giles

hat (on roof
of car), P.O.A.
Beauty note:

Maybelline Eye Studio
Color Tattoo in
Barely Branded.



Bottega Veneta
trench coat, $5,920.
Jill Stuart dress,
$885. Nina Ricci
top, worn under
dress, $1,410.
Simone Rocha
earrings, $480.
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Marc Jacobs
dress, P.O.A.



Erdem dress, $19,610.
Simone Rocha
earrings, $480. Marc
Jacobs shoes, P.O.A.

Hair: Maranda
Make-up: Fiona Stiles
Manicure: Michelle 
Saunders
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Wonder 
land
Embellishment, 
violet fever and  
a harmonious 
meshing of  
old and new 
defined the 
spring couture 
collections. 
Essence. Intense. 
By Alice Birrell.
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EARTHLY DELIGHTS
For all his future-facing fashion, Karl 
Lagerfeld rooted for the serenity of nature 
in its stripped-back wonder to capture  
the imagination. Models in iterations of  
the famous Chanel beige – young wood 
hues, soft sand, taupe – wound their way 
through the label’s purpose-built Zen 
garden. Feathered bees and miniature 
wooden birds were sewn onto dresses 
using woodchips and organic yarn, 
reminding us how precious nature is. 
With its typical tricky embellishment, a 
bit of couture calm was a peaceful retreat 
for the eye. 



PAST PERFECT
Valentino’s Maria Grazia Chiuri and
Pierpaolo Piccioli have always been loyal
to the past. An ability to marry that with
beguiling contemporary designs gives the
French house’s couture offerings a unique
brand of romance. For spring, Venetian-
based purveyor of fabrics and design
Fortuny lent its inf luence through
antique-look velvet and reimaginings of
Mariano Fortuny’s famous classical
Delphos gown. The Fortuny spirit lived
on in pleats done entirely by hand
and through achingly pretty velvet
hand-painted to look like damask. One 
for the Valentino history books. 



IN REAL TIME
Under a design team led by younger talents
than former creative head Raf Simons,
Dior-isms got revised for the real world. By
deflating the conceptual silhouettes and
taking a measure of air out of blown-up
cocoon shapes, current design heads Lucie
Meier and Serge Ruffieux injected
a youthful agenda into couture.
Embellishments were strewn with a
haphazard hand, while coats and dresses
slid suggestively off shoulders. This is Dior’s
time to explore a cooler, street-wise quotient. 
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BLACKMAGIC

Riccardo Tisci’s couture outings are
exercises in codifying Givenchy’s most
recognisable mannerisms – black lace,
sheer reveals, f loor-skimming dresses –
and spring 2016 was no different. Tactile
detailing invited touch, with Tisci weaving
his brand of dark magic in crocodile
edging on silk jersey, studs, fur, rhinestones
and patches of exotic skin woven into one
velvet cape. A quick look and the latter
appears like a magician’s cloak, that piece
alone enough to cast the Givenchy spell. 



PURPLE REIGN
First came lilac, followed by lavender,
behind that wisteria, iris and a soft
periwinkle: this was Giorgio Armani’s ode
to mauve. Employing relatively low-profile
silhouettes, Armani still managed to infuse
lightness and free feeling. Gazar, frothy
organza and a more structured crinoline
swirled around models’ bodies in bomber
jackets, jumpsuits and 1930s-skewed party 
dresses. All in purple, of course.J
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BLOOM TIME
Giambattista Valli let f ly his tendency 
toward the grand for the spring couture 
season. Here was a display of classic 
couture magnificence that was summed 
by signature Watteau-style finale dresses 
that seem to get bigger each season. In an 
song of praise to Paris’s f lowers and 
gardens – namely Bagatelle, Palais-Royal, 
Luxembourg and the Tuileries – 
botanicals appeared in hyper-luxurious 
manifestations. Creeping tendrils of rose 
vine were crafted in mink, tiny beaded 
flowers sprayed out from the waist on  
one dress, and three-dimensional florets 
bordered necklines.
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Blue skies and
bold colour evoke
the brighter side
of LA in the latest
body of work
by photographer
George Byrne, who
proves his gift for
capturing beauty
in the banal. By
Sophie Tedmanson. 

LA
story
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Opposite:
Temple (2015) by
George Byrne.
This page: the
artist during
a recent visit to
Sydney, wearing
a Bassike
T-shirt, $90,
and jeans, $295.
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eorge Byrne can’t stop looking at a palm
tree. There are thousands of people relaxing
on picnic rugs in the middle of Sydney’s
Centennial Park, eyes trained on a big
screen where the Tropfest short film festival
is in full flight. But to the left, a giant lone
tree looms large, stretching skywards away

from the crowd and catching the light so that it stands out
remarkably in the night sky, cutting a picturesque yet quiescent
image over the oblivious crowd below.

“Check out that tree, it’s so beautiful!” the photographer says as
he crooks his neck skywards and motions up to the darkened sky.

Byrne’s eye is just so that he notices such things. Daydreamer,
perhaps, or just curious? “I do think I’m an inquisitive person.
I notice a lot of weird stuff,” he says. “I have no idea why: maybe
it’s because I don’t feel like I understand things properly unless
I break them down into pieces, visually and conceptually.

“Some of my mates hate telling stories around me because I’ll
usually end up cross-examining them on the finer details, picking
holes. It’s probably due to watching too much Seinfeld as a 
teenager – Jerry was all about the details.”

A lone palm has become something of a signature for the affable
LA-based Australian photographer – whose Instagram handle
amusingly reads: “breaking it down, one palm tree at a time” – but
they are usually captured against a bright blue Californian sky.

It was in LA, where Byrne moved in 2010, that he found his
photographic niche (he is also a singer/songwriter). He now spends
hours cruising around the city in his car – a former police car and
beast of a vehicle known as “the shark” – looking for inspiration.
“I think being a foreigner was a big part of my initial interest in
taking photos of LA, but looking at my older pictures, I also think
that I’ve always had the inclination to shoot this kind of work.”

His striking images – a pink inflatable ring idling in an empty
pool, a vertigo-inducing view from a hotel balcony, intersections 

G

Ace Hotel, Sth
Broadway (2015).
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of wall meeting pavement, angles of shadows that form perfect
symmetry, a string of colourful balloons, a lone cowboy – are
mesmerising in their simplicity, with a calmness arising from
their pastel colours and tranquillity. He intentionally shoots in
full sunlight, giving his images a painterly, two-dimensional cut-
out effect. They look so flat they resemble a modernist painting
not unlike a Jeffrey Smart. He cites Stephen Shore, a member
of the New Topographic movement of American landscape
artists, and abstract artist Richard Diebenkorn among his
artistic influences.

One of his personal favourites from his LA series captures
a yellow pole, blue door, pink awning and a shadow of a palm
tree that perfectly sums up his aesthetic.

Dusky pink, pale blues, mint greens – they are hues not
normally associated with the grit of LA but ones that have helped
earned Byrne a cult following, firstly though Instagram (where
he has more than 62,000 followers), and now the wider art world.

His LA images featured in his successful Local Division

exhibition at Sydney’s Olsen Irwin gallery in February, his first 
solo show back home.

Gallery owner Tim Olsen said Byrne’s ability to find the beauty
in the mundane nature of suburbia is what makes his images so
evocative; their psychology of colour and geometry speaking  
a silent language to the viewer.

“He has a sensibility for harsh light, maybe from being an
Australian,” Olsen says. “He has a very innate sense of intellectual
geometry in the same vein as Jeffrey Smart … where you feel as
though you are taken on a subconscious journey with your eye
around the image. It can be a very urban, uninteresting landscape
but maybe because of George’s eye he’s able to make it interesting
and pleasurable. There’s something about their minimalism, 
there’s a paradox – in their emptiness (yet) there is a fullness.

Walking through Sydney streets Byrne spots a pink building,
and mid-conversation, takes out his iPhone and frames it.

Blue on blue

#2 (2015).

▲
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I ask why it is that he sees beauty where the rest of us see
banality, and he recalls a quote from the 19th-century
Impressionist painter Camille Pissarro: “Blessed are they who see
beautiful things in humble places where other people see nothing.”

“As someone who makes a living taking pictures of bollards
and parking lots, this quote resonates big time,” he says.

Byrne grew up in Balmain in the late 1970s and 80s, surrounded
by three artistic sisters: Lucy, who works for the Australia
Council, Alice, a painter, and Rose, the actress.

The local factories doubled as a playground for Byrne and his
sisters, and instilled an early interest in industrial architecture in
young George. He caught the photographic bug from his sister
Alice, who used to leave an old Canon camera lying around the
family home.

“I actually recall the first roll of film I ever put through it,”
Byrne reminisces. “I remember five or six of the pictures: my
girlfriend sitting on the grass, a fence post, clouds etc. I just
thought the whole process was completely magic. I still do.”

His recent Local Division exhibition hailed a triumphant visit 
home for Byrne and marked a turning point in his career.

Olsen says Byrne’s images resonate because they give people
more than just a photograph. “I think people now look for more
spirituality in art – it’s actually not what is in George’s work, it’s
what’s in you, what you get out of it. The view that George
presents allows you to come in and ask yourself what it is you 
find in the work … you enter your own soul.”

Byrne, who is also working on a new album, plans to expand his
Local Division series to Miami later this year and possibly Texas. He
also hopes to turn a series of Polaroids he took at Joshua Tree, a 
much darker approach than his previous works, into a book.

He is humble about his recent success. “I think any success I’ve
had recently just feels like another step in the thousands of steps
it took me to get proficient at what I’m doing,” Byrne says. “I’ve
been doing this stuff for many years and worked really, really
hard on it. The main takeaway right now is that I’m inspired to
keep going and I’m looking forward to the next project.”  ■
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Actress Alycia Debnam-Carey is most
certainly young and beautiful, but
it’s her sharp intelligence that is also
propelling her success in Hollywood,
writes Zara Wong. Styled by Meg Gray. 
Photographed by Nicole Bentley.

t 7.30 on a Friday morning at Sydney’s Flemington Flower Markets,
Alycia Debnam-Carey is overwhelmed by the choice. It is her
first time here – a long-time bullet point on a mental
to-do list, as it is for me, too, even though we’re both Sydney-raised.
The visit was her idea, a way to kill two birds with one stone
while she’s back home visiting from LA: buy some flowers, do  
a Vogue interview.

Deciding between either pretty countryside florals like hydrangeas and peonies, or
Australian natives like wattle and banksia, she goes for both category options. With four
years as an LA resident already, where she stars in the cult series Fear the Walking Dead
as well as The 100, she notices there is a wildness, a looseness, to the way flowers are
displayed in Sydney compared to her second home; the land where legendary
“Hollywood” florists like Eric Buterbaugh and Jeff Leatham are famed for their 
symmetry and rigour, the way they mould nature to create perfectly formed shapes.

“I hated LA when I first got there. It took about three years for me to like it. LA and
America, in general, have this incredible hustle about them. There’s this sense of
momentum,” she says enthusiastically. She is eating a vegetarian big breakfast at a local
cafe after the floral excursion. “In LA, it’s not on the surface. Everything is in the cracks.
The restaurant out front will look like this old, boring place and you’ll go inside and it’s 
this lush, beautifully designed restaurant.”

You grow up faster in Hollywood, too. But not in the way that the phrase is usually
meant. At 22, her friends from high school are finishing university, becoming more
independent. “They’re all doing things that I did four years ago, paying bills, finding
roommates, buying a first car and figuring out these menial tasks.” Actresses – as they
wont to do, especially the more lines on IMDb they receive – are always eager to play
down the glamour. But for Debnam-Carey, as a rising star on television it is a full track
with consistent travel and long shooting days of more than 12 hours with little time off,
depending on the storyline and size of the role. “The days are very, very long, and the
travel time – getting there and back.” The television shoot schedule is an accelerated
form of a movie. “For a film you have the whole script in its entirety for a couple of
weeks, so you can learn scenes and really rehearse them so that when you get to them,
they’re more fleshed out. But TV shows are harder. You don’t really learn them as a full
script, because they change the drafts quickly.” Her short-term memory has improved.
“But it just means I forget things a lot quicker!”
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top, $950, and

skirt, $7,500.
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Zimmermann dress,

$2,500. Beauty note:
Rimmel Wonder’full

Volume Colourist

Mascara in Black
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Maticevski top,
$1,000. Hunter

gumboots, $162,
from Busatti.
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Bally coat, $3,395,
jacket, $2,495, and

pants, $950. Hatmaker
hat, $690. Common

Projects shoes,
$550, from Incu. 



Burberry Prorsum
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“YOU’RE NOT 
JUST A 
BRAND, AND 
YOU’RE NOT A 
COMMODITY 
– YOU CHOOSE
WHAT YOU 
WANT TO BE”

Growing up, Debnam-Carey was academic, eschewing stints on local television  
(“I didn’t do the Home and Away thing”) to concentrate on her education. Her Wikipedia 
entry states matter-of-factly that she received the band six – the top tier – in six of her 
subjects in her HSC, winning her the Premier’s Award. It’s information she did not 
reveal, but such is the nature of the television shows in which she’s appeared that they 
attract a  very engaged fan base: in-depth amateur research has thrown up certain 
particulars. (The names of Premier’s Award winners are printed in state newspapers 
when they are awarded.) Attempts to keep up with studies have been thwarted due to her 
work schedule. Committing to both shows means she’s constantly travelling in between 
LA where she lives and where Fear the Walking Dead is filmed and The 100, shot in 
Vancouver. “And, of course, when I started [the online course], work picked up, and  
I was trying to study and write essays on flights. 

Particularly for an actress in LA of a certain age and of a particular visual appeal, she’s 
somehow skipped out on teen drama series or comedy; she’s unintentionally found her 
niche in the horror and sci-fi category, or as she puts it: “Comic-Con is my jam!” – a tidy 
summary of her career. One of her first auditions when she arrived in LA was the lead 
role in The Carrie Diaries, a prequel series to the juggernaut that is 
Sex and the City. She alludes to the disappointment in not winning 
the role and acknowledges that it would have taken her career on 
a different path. “I like that I didn’t do it, because when I was younger 
I could get that white-knuckle grip of holding onto an idea and not 
wanting to let it go, but the moment I started to let go and seeing 
that there are no rules, there’s more flexibility and openness and 
knowing that if you follow something it creates its own path.” 

She sees The 100 and Fear the Walking Dead as revealing 
constructs of our world today. “They’re both quite relevant to the 
Zeitgeist of the universe – what our future is and the idea of an 
apocalypse of some kind, which has become more and more 
prevalent in our conscience.” 

It’s these sort of canny, big-picture-aware quips Debnam-Carey 
comes out with throughout our conversation that set her apart. They’re not said for the 
purpose of showing off her clear intelligence, but are a by-product of an insatiable 
curiosity and wonderment. 

A recently viewed Louis C.K. interview has set her off, and she thinks out aloud about 
how people’s relationships with their phones are a form of escapism, an option to take to 
avoid dealing with reality. “It’s obsessive and addictive, and there’s too much of that with 
social media now,” she says. 

Her own accounts – on Twitter and Instagram – are personal and have a  sizeable 
following even though they are rarely updated, a choice she’s made herself. “Because as 
a person, you know, you’re not just a brand, and you’re not a commodity – you choose 
what you want to be. But it also opens a lot of doors, and it’s also a huge part of our world 
now,” she admits. 

She feels similarly about dressing up for events. “It’s just a whole different world I’ve 
been exposed to too, where suddenly publicity matters and styling matters and how you 
present yourself matters, what you say and how you use social media, it’s a huge 
platform.” These events for her are still “usually a stressful experience … I don’t really 
have much of a hang of it”, she says. “My whole philosophy has been to let the work 
speak for itself, because that’s really what you want to show … But it is completely its 
own complex world now.” 

I’ve taken a handful of photos of her carrying her box of flowers. It’s comically large 
against her petite stature. Later that day I notice she’s uploaded one of the images to her 
Instagram account, selecting one of the photos where her face is hidden. ■



Tome top, $320,
and skirt, $1,590.

Hatmaker hat, $290.
Hunter gumboots,

$162, from Busatti.

Hair: Koh
Make-up:
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Fine dining is no
longer only for after
dark. Breakfast is
becoming so good
you may think you
are still dreaming. 
By Jody Scott.

Rise
& dine
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t has long been said that for optimal good health you
should eat breakfast like a king, lunch like a prince and
dinner like a pauper.

But no other country in the world wakes up and eats
nearly as well as Australia. Danish superstar chef René
Redzepi, no less, raved about Australia’s unique cafe scene
while here for his Copenhagen restaurant Noma’s Sydney

pop-up, Noma Australia, earlier this year.
Even small coffee shops serve up far from ordinary breakfast fare

all day, from avocado on artisanal sourdough and hotcakes to chia
puddings, house-made granola, quinoa bowls and green smoothies.

We’re helping the rest of the world start their day with a smile
too. The hallmarks of Australian cafes – great coffee (often made
by Aussie baristas), communal tables, bare-bulb lights, luxuriously
relaxed fit-outs and friendly service – have become as recognisable
as the markers of a New York deli, English pub or French bistro.

In New York, Australian-owned breakfast spots include
Sweatshop, Five Leaves, Two Hands, Little Collins, Ruby’s, Milk
Bar, Bluebird Coffee Shop, Flinders Lane, Brunswick and
Bluestone Lane. In LA offerings include Paramount Coffee Project,
which serves a Vegemite and butterscotch milkshake, and the tiny
yet popular Coffee+Food. Melbourne coffee brand St Ali is also
planning to open three stores in LA within the next 18 months.
London’s Antipodean cafe scene includes Bills,
Workshop Coffee Co., Lantana Cafe, Kaffeine and
Flat White. Paris has Tuck Shop, Coutume
(French/Australian co-ownership) and Holybelly
(owned by a French couple who were inspired by
Melbourne’s cafe scene when they lived there).
And Berlin has the Melbourne Canteen.

The modern Aussie breakfast was arguably born
in 1993, when a young self-taught cook named
Bill Granger opened a small eponymously named
cafe in Darlinghurst serving plump corn fritters
and ricotta hotcakes with honeycomb butter.

Since then, London-based Granger has rolled out his cafes in
locations worldwide from Japan to Hawaii and Seoul to London.

Granger believes Australian breakfasts still lead the world. “It
has a lot to do with our early-morning lifestyle and climate,” he
says. “(And) we have an exciting combination of wellness, design,
underpinned by a highly sophisticated food scene.”

The queen of Australian food publishing, Donna Hay, agrees.
“Other countries are very much following our lead,” she says.
“LA and New York do have a great brunch culture, too, but
I think you can’t beat the freshness of the produce you get in
Australia and the creativity of our dishes.”

Hay says frittata and bircher muesli were big breakfast news
when she launched her first cookbook in 1997. “And I recall fruit
compote on everything.” But now she says almost anything goes
before noon. Case in point: the summer issue of Hay’s Fresh+Light
magazine featured breakfast popsicles made from yoghurt, fruit
and granola, while the autumn issue puts a savoury spin on waffles.

Hay is also planning more breakfast salads. “I love those bowls
of quinoa and shredded kale, packed with nuts, seeds and topped
with a poached or fried egg or a little smoked fish – delicious.”

In other words, food that’s good enough to eat all day and night.
It just keeps on getting better, too, thanks to a new generation

of Australian chefs with fine-dining backgrounds who are
revolutionising pre-midday menus with artfully arranged plates
and curated ingredients previously reserved for after dark.

Once, serious chefs would not be seen dead in the kitchen
before noon. Nor would you see edible flowers, micro herbs or
house-cured anything while the sun was out. But breakfast is
now the time for adventurous chefs to rise and shine. 

Cooking up magic mornings in Melbourne are ex-Vue du
Monde’s Simon Ward at Hammer & Tong 412; Ben Farrant (ex-
Gills Diner) and Alric Hansen (ex-the Crimean) at Small
Victories; Matt Wilkinson (ex-Circa) at Pope Joan; and Jesse
Mctavish (ex-Top Paddock) at the Kettle Black.

In Sydney, there’s ex-Tetsuya’s chefs Mark LaBrooy and Darren
Robertson behind Three Blue Ducks (also in Byron Bay);
Christopher Thé (ex-Claudes and Quay) at Black Star Pastry;
and Brent Savage, serving brunch on weekends at Yellow – go for
the toasted licorice bread with house-cured butter.

Mctavish says chefs doing daytime hours are creating a new
genre of dining by offering fine food in a casual environment for
less than $30 a plate. “It’s far more approachable for a broader
audience,” he says.

At the Kettle Black, the chilli scrambled eggs come with cured
Flinders Island wallaby, feta and seasonal leaves; the house-made
coconut yoghurt is topped with a sprinkling of gluten-free grains,
seeds, nuts, citrus powder, dried strawberries and petals.

“I wanted everyone to be exposed to great ingredients. (That
means) fresh truffles, jamon, curing our own fish for breakfast,
direct supply with farms, cooking sous-vide, a Pacojet for
breakfast service and the ‘f ’ word: foraging,” Mctavish says. “I’d
pick seaweed and keep in it my boardshorts while I surfed then

use it on lunch service that day.”
LaBrooy and Robertson take a similarly balanced

approach to serious food and serious fun while
serving breakfast, lunch and dinner at their Three
Blue Ducks cafes in Sydney’s beachside Bronte and
Byron Bay in northern New South Wales.

“We power the music and do things our way,”
LaBrooy says. “(But) we look at the cafe through
the eyes of a restaurant and see if we can raise the
bar,” he says. “The strong sense of community is
another element we love. Plus, we thought if we are

paying rent it makes sense to have the space working for us three
times a day. It’s a much bigger picture than just bacon and eggs.”

That translates to a farm-to-table approach supporting local
growers, a heavy emphasis on fresh produce and sophisticated
flavours such as cauliflower and broccoli rice with miso-eggplant,
kale, sauerkraut, seaweed, pickled ginger, charred shallots,
toasted sesame and poached egg.

“We use the same chefs to do breakfast that we use at night
because we decided to embark on a pathway that is a little more
technical where everything is perfectly cooked,” he says.

On an average morning, the Three Blue Ducks team will serve
almost 300 breakfasts in Bronte and even more in Byron, proving
going out for breakfast is definitely “a thing”.

“Even if you order lots of sides and go a little crazy on drinks,
it’s impossible to spend an unbelievable amount at breakfast,”
says food blogger Lee Tran Lam of The Unbearable Lightness of
Being Hungry. You could spend hundreds of dollars on dinner
but you never need to spend a lot to have a memorable breakfast.”

In fact, breakfast food is becoming so memorable it is migrating
beyond its traditional time slot.

Michelin-starred British chef Jason Atherton’s first Sydney
restaurant, Kensington Street Social, serves a starter on its dinner
menu called the English breakfast tea and toast: pieces of toast
topped with dollops of bone marrow served with tiny cups of
aerated Parmesan and mushroom broth poured from a teapot.

Meanwhile, the cocktail list includes a Vegemite-infused dirty
gin martini and the Hipster Breakfast: banana-bread infused
rum, salted buttermilk syrup, cold-drip coffee and Fernet-Branca
served in a ceramic mug. But don’t order too many – you probably
made plans for breakfast the next morning.  ■

“IT’S A MUCH 
BIGGER
PICTURE

THAN JUST
BACON

AND EGGS”
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championing the family business, 
Clarins secures its future as a leader in 
skincare and a purveyor of the French 
beauty aesthetic. By Remy Rippon.

Family
portrait
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The Courtin-
Clarins girls, 

from left, sisters 
Virginie and 

Claire and their 
cousins, sisters 

Prisca and Jenna.
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t could be said to be serendipitous to have not one but 
four delightfully French It girls at your beck and call. 
And such is the case with Paris-based beauty brand 
Clarins, where a marketing maven could have only 
dreamt of such fortuitous circumstances. You can 
imagine the brainstorms: how can we inject a fresh 
aesthetic into a traditional beauty brand? How can we 

reposition Clarins as a mover and shaker in the ultra-competitive 
beauty industry? How can we shift a brand that your mother or 
your grandmother purchased into something younger people will 
buy? Enter four outrageously youthful, fresh and quintessentially 
French women who embody Clarins by name and by nature. 

“We never felt pressure because it’s our DNA, we grew up 
around it every day,” says Jenna Courtin-Clarins, 29, who along 
with her twin sister Prisca, and their cousins Virginie, 30 and 
Claire, 28 are collectively (and 
affectionately) known as the 
“Clarins girls”. Heiresses to a 
multibillion-dollar beauty 
fortune, three of the genetically 
blessed cousins have graduated 
from a childhood schooled in 
skincare – road-testing samples 
of to-be-released moisturisers on 
family holidays in the South of 
France – into a career at the 
family company (Prisca is 
strategic projects director for spa 
activities and Virginie is director 
of development, marketing  
and, communications at Mugler 
Mode, also owned by Groupe 
Clarins. Claire is an artist  
who also works on projects  
for Clarins). 

Today, in a spacious suite at 
the the Darling Hotel in 
Sydney’s Pyrmont, Jenna’s lithe 
frame is draped in a suede, crew-
neck T-shirt tucked into a khaki 
leather skirt which, fittingly, are 
both new-season Mugler. Her 
hair is done-but-undone in the 
way, it seems, you can only 
achieve if you were born within 
a 50-kilometre radius of the 
Louvre. “Everybody here asks 
me if I want my hair or make-up done and I say: ‘No, I don’t 
want it, I don’t need it,’” she says, baffled by the mere suggestion 
of a blow-dry or an ounce of fuss. “French people are very used to 
doing it themselves.” She is one beautiful synergy: superbly 
polished while simultaneously radiating the impression that she 
may just throw on a pair of jeans once this interview is over. 

The Courtin-Clarins quad, since landing on the astute radar of 
Anna Wintour and consequently making their “fashion-y” debut 
at New York fashion week in 2011, then appearing in US Vogue’s 
April 2011 issue, have been shiny-new purveyors of the French 
beauty ideal. “I’ve never seen her with as much make-up on than 
she has today,” says Jenna’s uncle Christian Courtin-Clarins, 
president of the supervisory board, pointing to his niece who by 
her own admission is wearing more than her usual matt powder, 
mascara, brow gel and lip balm. The building blocks of French 

beauty, according to Christian, are simple and always start with 
a clear complexion. “The victory of the French way of thinking is 
that you need to have good skin, and after you have good skin 
you can apply make-up or you can minimise the quantity of 
make-up that you use,” he adds citing a good cleanser and a day 
cream as key products for any efficient skincare regimen. 

Clarins, it seems, is banking on the fact that you and I will buy 
into the French beauty philosophy: that Birkin-esque,  
insouciant aesthetic characterised by a clear complexion, 
effortless hair and the ability to wear your boyfriend’s oversized 
sweater with vintage Levi’s and look enviably chic. Poster girls for 
the French force include Caroline de Maigret, the Chanel muse 
who dedicated an entire book to capturing the essence of French 
women, How To Be Parisian Wherever You Are; Jeanne Damas, 
French model and socialite who wears lace camisoles as well  

as she does a smudged red 
lipstick; Camille Rowe, whose 
fierce attitude informed the new 
Dior Poison Girl fragrance 
campaign; and now too, the 
Courtin-Clarins. 

In the beauty world at least, 
bottling the perfectly imperfect 
– the je ne sais quoi – and
therefore targeting the younger, 
cashed-up consumer, is big 
business. “We are definitely 
focusing on a younger 
customer,” says Christian. “I 
want to have young eyes with 
me. I’m very interested to see 
how she [Jenna] looks at things 
and because for me it’s my way 
to stay young, to listen to her.” 

“Staying young” has been the 
aim of the game for most beauty 
companies over the past five 
years, with many luxury brands 
refocusing their energy from 
rich, heavy-textured creams and 
ultra-active formulas to lighter, 
on-the-go alternatives that suit 
younger skin and, in turn, draw 
the younger dollar. 

The fact that we’re even seeing 
more of the Clarins heiresses 
bears this out. I point out that 

by being in Sydney, Jenna is missing the haute couture shows in 
her hometown of Paris, where she’s frequently spotted front row. 
“She’s knows Karl,” says Christian, with a grin as if he know he’s 
just let Choupette out of the bag. “I missed it!” she says in a 
husky voice, deeper than you would expect from her petite frame, 
of the Chanel show that took place on the other side of the  
world overnight. “It looked amazing. He’s very nice. He’s always 
making jokes and plays on words.” Friends in high places, a self-
designed and newly renovated apartment and a business moving 
in the right direction indicate it’s as good a time as ever to be in 
line to the Clarins throne. 

Family values have always been core of Clarins’s DNA. Despite 
listing the company on the Paris Stock Exchange in 1984 and 
subsequently delisting the company in 2008 because, as Christian 
explains, success was judged on short-term goals irrespective of the 

i

“EVERYBODY HERE ASKS ME 
IF I WANT MY HAIR OR 

MAKE-UP DONE AND I SAY: 
‘NO, I DON’T WANT IT,  

I DON’T NEED IT’”

204 MAY 2016



bigger picture. “I think that if you want to keep a high quality
product it’s difficult to be judged every quarter,” says the 64-year-
old who, together with his brother Dr Olivier Courtin-Clarins,
inherited the skincare brand their father Jacques, a chiropractor,
founded in his 1954. After a tumultuous few years, the iconic
brand is now firmly back in the family and in the business of being
beautiful. Clarins is, in fact, one of only a handful of brands
worthy of its cult status, due to the sheer number of products
they sell (six million units of the Double Serum Complete Age
Control have been sold globally since it was relaunched in 2012).

“When we grew up, we were four girls with only men. It was
funny because they were very into women so that was nice. I’m
not sure all men are like this,” says Jenna furrowing her
deliberately unkempt brows. Women are core to the Clarins road
map to success, something echoed by Christian’s unwavering
focus: The “customer is queen”, he says, adding that the company
has ambitious plans to be the number-one skincare brand globally
(they are currently the top-selling skincare brand in France and
Europe and Christian grimaces at the fact they
come in fourth in the United States and Asia).
The skincare conglomerate has even uprooted
to a lofty seven-f loor, ecologically sound
headquarters in Paris’s 17th arrondissement. The
space was co-designed by Jenna (who studied
architecture, graphic design and photography)
and comes complete with a rooftop honey farm
and High Quality for the Environment (HQE)
status. “I control that every new product and
packaging will be more eco-friendly than the
last. My role is to ensure we respect the
philosophy of Clarins – respect and consideration
– and that we are very involved in sustainable
development,” he boasts, flashing a proud grin.

Today, Christian points out that a trip to an
Indigenous community in the Kimberley in 2010, a far cry from
the bustling streets of Paris, taught him invaluable lessons on
sustainability: a subject close to his heart. “They [Aboriginals]
never cut the tree because it’s something that brings shadow,” he
explains, adding that the community also showed him how by
gently squeezing a particular type of water-holding frog they are
able to drink from it, though never taking more than absolutely
necessary and never killing it. “They have a respect for nature that
is absolutely outstanding,” he says of the use-don’t-abuse sentiment 
that the Aboriginal community has for their surroundings.

Coincidentally or not, this unexpected intersection between
plant-based science and the easy-breezy aesthetic of French
beauty means Clarins is in a very happy place. As I dart my eyes
from Jenna, sitting to my right, to Christian, on an armchair to
my left, I sense a harmonious alliance between the two that puts
the future of Clarins in good stead. So passionate is Christian
about the environment that Groupe Clarins has been buying up
farms in the Alps to ensure their ingredients are sustainable for 
years to come.

“We have been able to establish a fantastic relationship with the
farmer, guaranteeing them that we will buy their production.
We’re then sure that they cultivate the plants in the proper way.
We have been working for 60 years with plants, we have a know-
how that is unique,” he says, adding that French women and the
global beauty community are aware of where the ingredients in
their skincare and make-up come from. “We do not inherit the
Earth from our parents: we borrow it to give to our kids.” And in
this family, very stylish ones at that. ■

“WE HAVE 
BEEN

WORKING
FOR 60

YEARS WITH
PLANTS,

WE HAVE A
KNOW-HOW 

THAT IS
UNIQUE”

Opposite: as
children with
their grandfather
Jacques. This page,
top: the cousins as
teenagers. Above
left: Claire, Jenna
and Virginie at
New York fashion
week. Above
right: with their
fathers and late
grandfather. Left:
brothers Christian
and Olivier
Courtin-Clarins.
Below: at the
Met Gala 2015. 
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Explore what’s in store and 
worth having this month.

One of winter’s essential wardrobe purchases is 
a pair of boots that not only look good but are 
comfortable. BeautiFeel, an international label 

established in 1989, has recently released its 
latest collection of boots that are handcrafted  

in Israel from high-quality materials, such  
as Italian leather, in timeless black and white. 
For more information, call (02) 9986 2200; to 
view the catalogue, visit www.beautifeel.com. 

STEPPING OUT

Collaborations are the new 
black. Now, one between 
supermodel Miranda Kerr 
and English brand Royal 
Albert has resulted in 
homewares getting a glam 
makeover. The Miranda Kerr 
for Royal Albert glass giftware 
range features Kerr’s signature 
butterfly and peony details. 

GLASS 
ACTION

diary

Alpha-H. Formulated with hyaluronic acid  
and retinol, Alpha-H Beauty Sleep Power Peel, 
$129.95, is designed to be used nightly to help 
replenish and rejuvenate the skin. For further 
information, visit www.alpha-h.com.

Time spent in the sun, sea and surf can all take a toll on your hair. 
To treat damaged hair, first book an in-salon treatment and then 
continue to lavish care on your locks at home with the Pro Fiber 

range from L’Oréal Professionnel. These new-generation hair 
repair products are formulated to give long-lasting results. For 

more information, visit www.lorealprofessionnel.com.au. 

The Chloé girl is said to be 
warm, playful and seductive, 
just like this fragrance from 
the fashion label. It’s a heady 
mix of flowers, including 
rose, peony and magnolia, 
with notes of amber and 
cedarwood in a chic bottle 
tied with a pretty ribbon. 
Chloé EDP, 75ml for $170. 
For stockist details, call 
1800 812 663; to shop online, 
visit www.davidjones.com.au. 

BLOOM TIME



A Friz armchair, Frizzino pouf
and Aston table by Ivano Redaelli
and a Shanghai Tip sofa by
Moroso sit on a Bull Leather rug,
all from Hub Furniture, on the
upper floor of Pacific Bondi’s
Lighthouse 511 apartment.

Penthouse living
is taken to another

level at Bondi Beach.
By Mark Sariban.

Height
& light
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hen it came to Vogue selecting a base for Mario
Testino while he was in Sydney to guest-edit and
photograph our April issue, one home stood out: 
Lighthouse 511, a two-storey, three-bedroom 

penthouse sitting atop the recently launched Pacific Bondi 
Beach, an apartment and retail development at the northern end 
of Bondi’s beachside Campbell Parade. (Pacific Bondi Beach is 
also home to the QT Bondi hotel – see following story.)

The “lighthouse”, one of a series of domed penthouses that look 
like a row of Nissen huts on the roof of the building, faces the 
ocean to offer panoramic views from North Bondi south to 
Icebergs and the headlands beyond. “It’s unbelievably unique,” says 
Capit.el Group’s Eduard Litver, co-developer of Pacific Bondi, of 
the finished look. Litver’s brief to interior design firm SJB 
Interiors was to create in Lighthouse 511 “a space that is very 
much in Bondi but also a leisurely environment where you could 
be anywhere in the world”.

On the lower level of the penthouse there’s an entrance/living 
area and two bedrooms, all of which lead onto a terrace, with an 
internal lift and a spiral staircase transporting you to an upper level 
housing the master bedroom, open kitchen and an entertaining 
area that spills out onto a huge terrace with those killer views.

To create this idealised apartment, SJB was brought in to add 
layers on top of the work of Sydney firm Koichi Takada 
Architects, which created the kitchen, bathrooms and flooring.

W

Looking out over North 
Bondi from the terrace on 

the upper floor, Anchor 
Ceramics pots complement 

Gandia Blasco outdoor 
furniture, all from Hub. 

Stephen Ormandy’s Grace II (2014) 
sits on a John Pawson concrete 
bench by When Objects Work, 
exclusively from Hub, on the lower 
floor. On wall: Untitled (2015) by 
Bartolomeo Celestino. Artworks 
from Olsen Irwin, Sydney.

▲
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A Sorry Giotto 3 floor 
lamp by Catellani & Smith 

illuminates a Lowe 
Furniture Atticus dining 

table and Billiani W chairs. 
Phoenix coffee tables by 
Moroso. All from Hub.  
Backgammon set from 

Conley & Co. 

In the upstairs 
bathroom, Objects  
of Free Use by Anna 
Varendorff is reflected 
in the mirror. Lowe 
Furniture farmhouse 
stool. Both from Hub. 

A Chubby Chic by Diesel 
for Moroso armchair and 

Bitossi canister sit opposite 
a Morrison bed by Ivano 

Redaelli, all from Hub, in a 
bedroom on the lower level.

Ivano Redaelli’s Mylo bed takes centre 
stage in the master bedroom. Bedouin 
Societe bed linen and Bemboka throw. 

Fumi light by Pulpo on a Lowe Furniture 
Marley bedside console. All from Hub. 

LuMu Interiors vessels. Fish Net cushion 
by Kieren Karritpul, from North. 

Landscape (Bald Head) no. 4 (2013) by 
Chris Langlois, from Olsen Irwin, Sydney.



“I really wanted this apartment to have that relaxed sophistication
that you get at Bondi Beach, where you have this urban beach
culture and this great mix of backpackers and high-end residents,”
says SJB’s Jonathan Richards. “And it does have a cool elegance
about it. It doesn’t feel too uptight, the furniture is low, all the
colours are light and pale, and there’s a very great sense of height
and lightness, making the most of a spectacular view of the beach.”

With Testino’s stay in mind, Richards collaborated with Jaci Foti-
Lowe’s Hub Furniture to bring Litver’s concept of “barefoot luxury”
to life. “I didn’t want to make it feel grungy at all, but I did want
the furniture collection to feel a little bit eclectic,” says Richards.
“There are local pieces and international classics and lesser-known
designers in there. It’s a curated collection rather than it being all
of the same type and range, and that responded to Bondi as well:
a mosaic of different types of styles which were brought together
in their tones and colours and unified in their textural feeling.”

With dazzling sunlight pouring into the apartment all day
long, Richards says it was important that “the colours aren’t just
straight white. We have deep greens and deeper olive colours and 
a deep black. It’s a palette that has balance and texture.”

The curved walls on the upper level posed several design
challenges, not least of which was that art couldn’t be hung
conventionally. “We addressed this by leaning artworks on the
floor, by having sculptural light in the middle of the space, and
pushing everything into the middle of the room,” says Richards,
adding: “Having this long vaulted space creates an amazing vista
out toward the water – rather than looking out a rectangular
opening, it’s a sculptural aspect toward the horizon. It’s a very
private feeling when you’re in there: the walls are coming up and
over you and you aren’t conscious of your neighbours at all.” ■
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Kalea by Bedont
stools, from Hub,
and coral from
LuMu Interiors
in the kitchen on
the upper level.

The entrance to the
lower level features
Entwine (2015, left)

and Collision (2015) by
Marisa Purcell, from
Olsen Irwin, Sydney.
Nebula Nine sofa by

Diesel for Moroso and
Paulistano armchairs by

Objekto. Cloud tables
by Moroso. Minima 3
shelves by MDF Italia.

Oda floor lamps by
Pulpo. Glaoui rug by
GAN. All from Hub.



BE INSPIRED
WITH OUR NEWAPP
Get even closer toVogue Livingwith our new-look app, filled with extra 

content, video and beautiful galleries from the features you love.

BONUS GIFT VALUED AT $44.97*
Subscribe now for only $19.99 for 12 months + get 3 months of Presto on us.  

For details, visit magsonline.com.au/digital/subscribe/vlpresto.

*Presto requires an internet connection, data and a compatible device. Ongoing monthly Presto Entertainment subscription fees apply unless you cancel your subscription before the end of the

offer period. See voucher for details of applicable promo period. Presto Entertainment complimentary offer expires 11.59pm, 30 April 2016 (AEST). New Presto customers only. Full Presto

T&Cs apply: visit presto.com.au/newslifemedia. Bonus gift offer available to Australian residents who purchase a 12-month digital subscription to Vogue Living magazine before 30 April 2016.

Apple and the Apple logo are trademarks of Apple Inc, registered in the US and other countries. App Store is a service mark of Apple Inc. Google Play is a trademark of Google Inc.



Explore what’s in store and 
worth having this month.

It takes just two simple steps to supersize your lashes, thanks to L’Oréal 
Paris False Lash Superstar mascara. Apply the white primer to lashes 
and then follow with a coat of the ultra-black mascara – the specially 

designed brush helps “lift” the lashes for a show-stopping effect. 
For details and stockist information, visit www.lorealparis.com.au. 

diary

Gucci’s iconic floral print was designed for 
Princess Grace of Monaco back in the 60s, 
and now her granddaughter Charlotte 
Casiraghi is the face of Gucci Flora fragrances. 
Each of the eight scents in the collection is 
an elegant, modern twist on the renowned 
pattern. Gucci Flora Glorious Mandarin EDT, 
50ml for $87, from David Jones and Myer. 

FLOWER POWER

BOOT CAMP 

The R.M. Williams fan club includes everyone 
from farmers in the most remote parts of the 
country to inner-city fashionistas, who love the 
company’s range of leather boots. Master craftsmen 
use more than 80 hand-held processes to create 
a pair of R.M. boots, such as the Burnished 
Adelaide ones shown above, $545. Available in 
store from July; visit www.rmwilliams.com.au.

Inspired by the beaches and 
cityscape of his hometown 
of Sydney, designer 
Timothy Caruana has 
created a line of unisex 
watches for Christian Paul, 
the label he launched in 2015. 
The watches come in two 
sizes with interchangeable 
straps, so you can style your 
watch to suit your look. Visit 
www.christianpaul.com.au.

TIME TO TAKE  
A SECOND LOOK



he first things you see when you walk into the lobby of
the QT Bondi are a specially commissioned wall of photo
collages and two digital installations by artist Shaun
Gladwell, who famously burst onto the Australian art

scene with his 2000 video piece Storm Sequence, in which he 
performs flips on his skateboard at
Bondi’s beachside skate park as a wild
storm rolls in. In one notable image on
the wall a soldier in camouflage balances
the tip of a machine gun on his palm as he
runs through nonplussed bikini-clad
sunbathers at Sydney’s most famous
beach. “The Bondi landscape was
essentially my studio for many years,”
Gladwell says of the artworks, “and my
QT commission really encapsulates the
energy and vibrancy of the local context.”

As the only boutique designer hotel in
the area, the QT is big on local context,
actively seeking to engage with this
unique beachside community by enlisting
Bondi personalities like P.E. Nation
designer Pip Edwards to provide insider
tips and guides on making the most of 
your stay – see box, right.

The live-like-a-local ethos extends to
eating out. There’s no in-house restaurant
here: instead the concierge will direct you
to the dining hotspots, including QT
partner Icebergs Dining Room & Bar
overlooking the southern end of the beach,
where you can sample Maurice Terzini’s
seafood-focused regional Italian cuisine
and simply charge it back to your room.

The casual beach-chic concept is
reflected in the guest suites, which are
decked out in a beachy palette of fresh
pastels and breezy designer touches.
Everything in my room seems oversized,
from the massive king-size bed to the
walk-in rain shower, unusually deep bathtub and equally deep
balcony. None of the suites look out to the beach, but you’re
unlikely to spend large chunks of the day lounging out on the
balcony anyway. Instead hit the dramatic Bondi to Coogee
coastal walk, or grab one of the pastel-coloured guest bicycles
lined up outside the lobby and explore the boutiques and cafes in
the back-streets, browsing the sleek casual wear at Saturdays Surf
NYC, next door to the QT in the Pacific Bondi complex, and the
selection at Tuchuzy, which stocks local labels Dion Lee and
Bassike alongside Acne, Alexander Wang and Rag & Bone. Or
you could always stroll across the road to that iconic stretch of 
sand (and don’t forget to ask for a beach towel at reception).
6 Beach Road, Bondi; www.qtbondi.com.au.

T

The newly opened QT Bondi makes it easy
for visitors to slot right in to the vibrant
beachfront community at its doorstep.

The living room in an Atrium
Suite. Above: all rooms offer
the bespoke QT Gel Bed
mattress with a top layer of gel
to maximise the sleep factor. 

Checking in

LA VIDA LOCAL
Check out the QT Life section of the
hotel’s website for a series of curated
guides for foodies, fashionistas and 
bar-hoppers by Bondi veterans.
The QT has also partnered with
a selection of local businesses to
fast-track your immersion in the
Bondi lifestyle, including these
options – just ask the concierge.

• Heat things up with a morning
session of hot yoga at Power Living’s
Bondi Beach studio.

• Catch a break with a surf lesson by
North Bondi-based Let’s Go Surfing.

• Grab a table at the breakfast
hot spot Porch & Parlour (www.
porchandparlour.com), opposite the
North Bondi Surf Life Saving Club.

Part of a wall of Shaun Gladwell
images at the QT Bondi.
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tanding on the boardwalk outside Pier One Sydney 
Harbour, I watch a ferry glide past, its wash rippling out 
to rock the hotel’s private pontoon. I realise I’m waiting 
for the pier to begin moving up and down in the chop too 

– a muscle memory from years of negotiating floating docks to
board ferries in this harbour city. Of course, the pier stays 
perfectly still, the piles supporting the building sunk deep into 
the bedrock below. 

A handsome Federation-style timber structure 
dating from 1912, Pier One started out as a 
shipping wharf and had a stint as a P&O passenger 
terminal before it was reborn as a five-star hotel. 
(The neighbouring Walsh Bay finger wharves 
have undergone as dramatic a transformation to 
become a burgeoning creative hub that is home 
to  the Sydney Theatre Company, the Sydney 
Dance Company and Bangarra Dance Theatre, as 
well as advertising agencies and digital media 
outfits.) Even from outside the hotel there are 
striking reminders of its former life as a busy 
cargo wharf: the buzzy Gantry restaurant off 
the  lobby name-checks the two gantry cranes 
squatting over the boardwalk – the gantries still 
sit on the steel tracks bolted to the boardwalk, but they’re 
now permanently fixed into position to form the balconies of 
two of the larger suites.

The maritime past is also evoked inside the hotel: the two 
floors of guest rooms are decorated in a white and grey palette 

that is described to me as Hamptonesque, but I can’t help 
thinking the colour scheme actually mirrors that of the seagulls 
perched on the heritage-listed streetlights outside. The top-floor 
rooms have cathedral ceilings and a web of exposed timber 
beams, while on the floor below slender steel trusses painted 
a naval light grey jut out of guest room ceilings at odd angles to 
meet up overhead in articulated joints. 

“It’s a crazy old building,” says Pier One’s Kristy Williams, who 
adds that with 12 types of room configurations 
and 18 suites that each have a different layout, it’s 
“not a cookie-cutter hotel”. That’s abundantly 
clear as you make your way down the vanishing-
point corridors that run the considerable length  
of the building, columns of artfully distressed 
square-cut timber cutting through the floors and 
ceilings at regular intervals. Views from the rooms 
and suites vary a great deal, too: you’ll either be 
looking out to the finger wharves and a stretch of 
inner harbour, across to Luna Park and Milsons 
Point, with the harbour bridge arching overhead, 
or, on the street side of the hotel, to the sandstone 
southern pylon of the bridge. 

Walk out of the lobby and the bridge is right 
above you, the Opera House straight ahead and the Rocks 
district and the city a short stroll around the bend in the road.  
Or better yet, take advantage of Pier One’s private pontoon and 
order a water taxi to get about town in seriously Sydney style. 
11 Hickson Road, Walsh Bay; www.pieronesydneyharbour.com.au.

S

Tucked away behind the 
Sydney Harbour Bridge  
is a hidden gem of a hotel. 

TAKE 
ADVANTAGE 

OF PIER 
ONE’S 

PRIVATE 
PONTOON 

AND ARRIVE 
BY WATER 

TAXI 

VOGUE VOYAGE

On the 
waterfront

A Harbour 
View Balcony 
Suite at Pier 
One Sydney 
Harbour.
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“IT’S A 
CRAZY OLD 
BUILDING …
THIS IS NOT 
A COOKIE-

CUTTER 
HOTEL”

Looking out to 
Luna Park and 
North Sydney.

The hotel’s 
former life as a 
cargo wharf is 

evident as soon 
as you enter 

the lobby.

The Gantry 
restaurant, just 
off the lobby.

The bar in the lobby, 
which opens out onto the 
harbourside boardwalk. 

A Harbour View Balcony 
Suite on the Hickson 

Road side of the hotel.
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The details of stores listed on these pages have 
been supplied to Vogue by the manufacturers. 
For enquiries, contact Vogue Fashion Information, 
Locked Bag 5030, Alexandria, NSW 2015 or 
Level 5, 40 City Road, Southbank, Victoria 3006. 
All prices correct at the time of going to print.

3More Inches 
www.meccacosmetica.com.au.
Adam Lippes www.adamlippes.com.
Alexander McQueen available from 
a selection at Cultstatus (08) 9481 
8886, David Jones 133 357, Marais 
(03) 8658 9555, www.Net-A-Porter.
com and www.theoutnet.com.
Alexander Wang available from a 
selection at Belinda (02) 9380 8725, 
Bloodorange (02) 9357 2424, 
David Jones 133 357 and The  
Corner Shop (02) 9380 9828;  
www.alexanderwang.com.
Alexis Mabille www.alexismabille.com.
Alice McCall www.alicemccall.com.
Alinka www.alinkajewellery.com.
Argentum 
www.meccacosmetica.com.au.
Asha by ADM www.ashabyadm.com.
Balenciaga clothing available from a 
selection at Harrolds (02) 9232 8399, 
Marais (03) 8658 9555, Parlour X 
(02) 9331 0999 and 
www.thestyleset.com.
Bally 1800 781 851.
Barbara Bui available from a 
selection at www.farfetch.com 
and www.stylebop.com;  
www.barbarabui.com.
Bobbi Brown 1800 304 283.
Bottega Veneta (02) 9239 0188.
Brock Collection available from 
a selection at www.brocknewyork.
com, www.matchesfashion.com 
and www.farfetch.com.
Bumble and bumble 
www.meccacosmetica.com.au.
Burberry Prorsum (02) 8296 8588.
By Kilian (02) 8002 4488.
Calvin Klein www.calvinklein.com.
Cartier 1800 130 000; 
www.au.cartier.com.
Céline available from a selection 
at David Jones 133 357, Marais (03) 
8658 9555, Parlour X (02) 9331 0999 
and www.thestyleset.com.
Chanel (02) 9233 4800, (02) 9243 
1311, (03) 9671 3533 or (07) 3859 4707.
Chanel cosmetics and fragrances 
(02) 9900 2944 or 1300 242 635.
Chloé available from a selection at 
David Jones 133 357, Marais (03) 
8658 9555, Parlour X (02) 9331 0999 
and www.thenewguard.com.au.
Christian Dior (02) 9229 4600 
and (03) 9650 0132.
Claude Morady www.claudemorady.com.
Colette Malouf www.colettemalouf.com.
Common Projects available from 
a selection at www.incu.com, www.
farfetch.com, www.matchesfashion.
com and www.Net-A-Porter.com.
Conley & Co. www.conleyandco.com.
Derek Lam available from a 
selection at www.dereklam.com, 
www.farfetch.com and 
www.matchesfashion.com.
Dermalogica 1800 659 118.
Dior Fine Jewellery (02) 9229 4600.
Diptyque 
www.meccacosmetica.com.au.
Dolce & Gabbana (03) 9662 4732; 
available from a selection at David 
Jones 133 357.
Dove 1800 061 027.
Dries Van Noten available from a 
selection at Belinda (02) 9328 6288, 
David Jones 133 357, Poepke (02) 
9380 7611 and www.thenewguard.com.au.
Dunhill www.dunhill.com.

Early Halloween 
www.earlyhalloween.com.
Emporio Armani (02) 8233 5858  
or (03) 9654 1991.
Erdem available from a selection 
at David Jones 133 357 and www.
Net-A-Porter.com; www.erdem.com.
Erica Weiner www.ericaweiner.com.
Esteé Lauder 1800 061 326.
Fallon www.fallonjewelry.com.
Frances Hendrie 
www.franceshendrie.com.au.
Givenchy cosmetics and fragrances 
(02) 9221 5703.
Gucci 1300 442 878.
Harlequin Market 
www.harlequinmarket.com.
Hatmaker www.hatmaker.com.au.
Head & Shoulders 1800 028 280.
Helmut Lang fragrances 
(02) 8002 4488.
Hermès (02) 9287 3200.
Hub Furniture 
www.hubfurniture.com.au.
Hugo Boss (03) 9474 6330.
Hunter busatti.com.au.
Ilia Beauty 
www.meccacosmetica.com.au.
J. Farren-Price (02) 9231 3299.
Jacquemus available at www.
farfetch.com, www.mychameleon.com 
and www.Net-A-Porter.com.
Jill Stuart www.jillstuart.com.
Jo Malone 1800 661 062.
John Galliano www.johngalliano.com.
Jordan Askill www.jordanaskill.com.
Kailis www.kailisjewellery.com.
Kaliver www.kaliver.com.
Karen Walker www.karenwalker.com.
Keepsake 
www.keepsakethelabel.com.au.
KMS 1800 506 060.
L’Oréal 1300 659 359.
La Mer (02) 9381 1200.
La Prairie 1800 649 849.
Lillian Khallouf 
www.lilliankhallouf.com.au.
Liudmila available from a 
selection at www.aere-store.com 
and www.farfetch.com.
Louis Vuitton 1300 883 880.
Lover www.loverthelabel.com.
LuMu Interiors www.lumuinteriors.com.
M.A.C 1800 613 828.
Maison Margiela available from a 
selection at Harrolds (02) 9232 8399; 
www.thenewguard.com.au.
Marc Jacobs accessories 
available at www.Net-A-Porter.com 
and www.marcjacobs.com.
Marc Jacobs clothing available from 
a selection at www.Net-A-Porter.com 
and www.marcjacobs.com.
Marques Almeida available from 
a selection at www.farfetch.com, 
www.matchesfashion.com and 
www.Net-A-Porter.com.
Maticevski available from a selection 
at Myer 1800 811 611.
MaxMara (02) 9223 2686.
McQ available from a selection at 
www.farfetch.com and www.mcq.com.
Miu Miu (02) 9223 1688.
Nasty Gal www.nastygal.com.
Ne’Emah (02) 9221 5703.
Nicholas www.nicholasthelabel.com.
Nike www.nikestore.com.au.
Nina Ricci available from a selection 
at Belinda (02) 9380 8725.
North northhome.org.
Olsen Irwin www.olsenirwin.com.

PRIVACY NOTICE.
NewsLifeMedia collects information about you, 
including for example your name and contact 
details which you provide when registering or 
using our services as well as information from 
data houses, social media services, our 
affiliates and other entities you deal or interact 
with for example by using their services. We 
collect and use that information to provide you 
with our goods and services, to promote and 
improve our goods and services, for the 
purposes described in our Privacy Policy and 
for any other purposes that we describe at the 
time of collection. We may disclose your 
information to our related companies, including 
those located outside Australia. Any of us may 
contact you for those purposes (including 
by email and SMS). We may also disclose 
your information to our service and content 
providers, including those located outside 
Australia. If you do not provide us with 
requested information we may not be able 
to provide you with the goods and services 
you require. Where you have entered 
a competition, we may disclose your personal 
information to authorities if you are a prize 
winner or otherwise as required by law. Further 
information about how we handle personal 
information, how you can complain 
about a breach of the Australian Privacy 
Principles, how we will deal with a complaint  
of that nature, how you can access or seek 
correction of your personal information and  
our contact details can be found in our privacy 
policy at www.newscorpaustraliaprivacy.com.

Paula’s Choice 1800 608 574.
Philosophy 1800 812 663.
Prada (02) 9223 1688.
Public School 
www.publicschoolnyc.com.
Rag & Bone available from a 
selection at The Corner Shop 
(02) 9380 9828; www.rag-bone.com.
Rationale 1800 350 821.
Rimmel 1800 812 663.
RMS Beauty 
www.meccacosmetica.com.au.
Robert Piguet (02) 8002 4488.
Rochas available from a selection 
at Poepke (02) 9380 7611.
Saint Laurent clothing available 
from a selection at Parlour X (02) 
9331 0999, Harrolds (02) 9232 8399, 
www.Net-A-Porter.com and 
www.thestyleset.com.
Salvatore Ferragamo 1300 095 224.
Salvatore Ferragamo fragrances 
1800 241 092.
Sarah & Sebastian 
www.sarahandsebastian.com.
Serge Normant available from a 
selection at www.Net-A-Porter.com.
Sharon Wauchob available from 
a selection at www.farfetch.com.
Simone Rocha available from a 
selection at www.farfetch.com, 
www.outnet.com, www.Net-A-
Porter.com and www.stylebop.com.
Sir the Label available at www.
tuchuzy.com; www.sirthelabel.com.
Stella McCartney available from a 
selection at Belinda (02) 9328 6288, 
Parlour X (02) 9331 0999, 
www.Net-A-Porter.com and  
www.thenewguard.com.au.
Stephen Jones x Giles 
www.stephenjonesmillinery.com.
Swarovski (02) 9231 1074.
Swildens www.swildens.fr.
The Row x Oliver Peoples 
www.oliverpeoples.com.
Tibi available from a selection 
at www.Net-A-Porter.com.

Tom Ford available from a selection 
at Harrolds (02) 9232 8399.
Tom Ford Beauty www.tomford.com.
Tome www.tomenyc.com.
Toni & Guy 1800 061 027.
Topshop (02) 8072 9300 
or (03) 8844 0900.
Valentino available from 
Parlour X (02) 9331 0999 and  
www.Net-A-Porter.com.
Vampt Vintage Design 
www.vamptvintagedesign.com.
Vera Wang available from a 
selection at www.farfetch.com 
and www.shopbop.com.
Witchery www.witchery.com.au.
Yves Saint Laurent Beauté 
1300 651 991.
Zimmermann 
www.zimmermannwear.com.



FRAXEL
TREATMENTS
PERFORMED
BY DR TING

All Fraxel lasers help rejuvenate 

the skin. This one is mainly

used for the reduction of scars 

on the face and the body.

Scar removal requires multiple

treatments over a period of time.

1
FRAXEL RE:STORE 
DUAL – 1550NM
WAVELENGTH 

This laser can reduce or remove

pigmentation in five to seven

days. By identifying the cause,

pigmentation can be efectively

treated. A single treatment is

usually required, but a second 

will produce better results.

This laser is best for skin

tightening and treatment of acne

scars. It can also rejuvenate the

skin on the décolletage and

hands, lift mildly sagging breasts 

and reduce stretch marks. 

2
FRAXEL RE:STORE 
DUAL – 1927NM
WAVELENGTH 

3
FRAXEL RE:PAIR  
– 10,600NM
WAVELENGTH 

Dr Jack Ting, Laser Cosmetic Day Procedure Centre, 218 Coogee Bay Road, Coogee, NSW.  

For more information, visit www.drting.com.au or call (02) 9665 3247. 

Dr Jack Ting, of the Laser Cosmetic Day Procedure Centre

in Sydney’s Coogee, has been performing laser treatments for

28 years and Fraxel laser treatments for 10 and still consults

and does all procedures himself. His philosophy is that cosmetic

surgery is about achieving a natural look in the safest and most

effective manner with minimal downtime. According to Dr Ting, 

most people over the age of 45 require some correction of

the areas around the eyes, along with facial skin rejuvenation

and neck and lower face lifts. Speciically, treatment involves:

Eyes Laser correction of droopy upper eyelids that restrict

peripheral vision, and eye bags and excess skin under eyes that 

make people look tired and prematurely older.

Skin In Australia, sun damage and discolouration of the skin, 

sunspots, lines, wrinkles and rough-textured skin are the

common complaints. All three main Fraxel lasers (see box, above) 

rejuvenate skin, and Dr Ting believes they will help solve nearly

all skin problems. Severe wrinkles and dark circles can also be

treated, along with freckles, capillaries, pigmentation and scars, 

including acne scars.

Neck and lower face Jowls, under-chin fat and a loppy

neck are the giveaway signs of ageing. Liposuction and a neck

lift can help correct sagging of the lower face and make the 

cheeks more prominent.

The rare complications of Fraxel lasers are hypopigmentation, 

hyperpigmentation and scarring. Paradoxically, these

complications can now also be rectiied by Fraxel lasers.

Dr Ting was also the irst to trial Liposonix ultrasound

treatments in Australia and is getting excellent results in

non-invasive fat reduction and body sculpting using Liposonix 

and the new-generation Thermage for skin tightening. 

TAKING THE LEAD
Troublesome age-related skin problems can be treated with the use of safe, e�ective technology.

PROMOTION

Model
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You might be lost for words this
month, or have transport issues that

mess up plans. Replacing a lost
phone or clapped-out car is best left
until next month, but the sooner you

get on the right wavelength about
love, the better. Relationships begin

to look good again if you power
down your need to succeed at work. 

STYLE ICON: Lupita Nyong’o

Where and how you live are up for
renegotiation this month. Love or

money are likely to be the deciding
factors, and something long-term
could come out of discussions that

occur now. Friends or ambitions may
have to take second place, but from
August you’ll be in a better space to
get ahead with all areas of your life.

STYLE ICON: Christina Ricci

If you’ve felt in awe of someone close
or overwhelmed by a situation at
work lately, it’s now your turn to
have the upper hand. It may take
a week or three to fine-tune your
strategy, but the odds are in your
favour in the last 10 days of the

month. A feeling of being centred
and happy returns at home, too.
STYLE ICON: Nicole Kidman 

If you’ve had doubts about your
direction in life, this month you’ll
know what you want to do. Travel,

media, a spiritual adventure or
learning something that leads to

a new way of being are up for grabs.
Rethink what you thought you knew
about everything. And network, as

you’re set to be quite the star.
STYLE ICON: Arizona Muse  

Mix-ups with money could occur
now. This might mean curtailing
indulgent travel plans or costly

self-improvement courses, but despite
setbacks or cutbacks you’re on an

optimistic high. Love heals all, and
with romance a highlight of the

month, it’s a perfect time to enjoy
simple pleasures, ideally à deux.

STYLE ICON: Catherine Zeta-Jones  

All things new excite you this
month, especially friends and plans.
It’s time to put a fresh slant on the
comfort zone of what and who you
know. If you’ve been working hard,
cut yourself some slack and let love

take priority for a while. That
romantic fire could turn into a
raging furnace by next month.

STYLE ICON: Paloma Faith

If you’ve been unsure about a
relationship it all starts to make

sense now, with a chance to revive an
ongoing entanglement or, if solo, to
find new love. A recent obsession

with earning relaxes just as friendships
flourish again after a slump. It’s a
chance to be the most dynamic
version of yourself you can be.
STYLE ICON: Gemma Ward  

Any recent upsets with your career
can get sorted now. It might be the
wake-up call you need if you’ve just
been going through the motions.

Switch to all work and no play for a
while and, with the right people in

your orbit as the month ends, work is
likely to be more rewarding financially 

and maybe even romantically.
STYLE ICON: Rose Byrne

After months of restraint you’re likely
to let your wild side show just a tad
too much. Rein things in now and

deal with any financial or emotional
repercussions. You get to do it all

again in August, but learn from this
energy surge to make it more

constructive next time. Career sparks
into overdrive now, as does love.
STYLE ICON: Julianne Moore  

CAPRICORN
22 DECEMBER – 20 JANUARY

ARIES
21 MARCH – 20 APRIL

PISCES
20 FEBRUARY – 20 MARCH

LEO
24 JULY – 23 AUGUST

TAURUS
21 APRIL – 21 MAY

An on-again, off-again situation with
creativity, romance or children gets
resolved now. It could just be that

you’ve neglected your own need for
pleasure, so try to have fun again.

Opportunities could open up for travel
or to be heard by a wider audience.
This is about doing something big

that consumes you completely.
STYLE ICON: Ellie Goulding

SCORPIO
24 OCTOBER – 22 NOVEMBER

Risk-taking or making a fast buck is
out, but building stability into your

finances is in. As your money
situation improves this month so

does your health, so consider
investing in a wellbeing workout.

You’re hard to pin down now when it
comes to love, but something stable
is there for you if you can commit. 

STYLE ICON: Lily James  

AQUARIUS
21 JANUARY – 19 FEBRUARY

VIRGO
24 AUGUST – 23 SEPTEMBER

GEMINI
22 MAY – 21 JUNE

SAGITTARIUS
23 NOVEMBER – 21 DECEMBER

LIBRA
24 SEPTEMBER – 23 OCTOBER

CANCER
22 JUNE – 23 JULY

This month things turn in your
favour. If tumbleweed has been

blowing through your romantic life,
the winds of change bring better
love your way. You’re due for a
personal revival, too, so move

forward. You attract what you are
rather than what you want, so if you
want something great, then be great. 

STYLE ICON: Megan Fox
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VO G U E A U S T R A L I A

D I R ECTO RY

1 7 S U N D AY S

Ef for tless, l i festyle dressing from size 14.

This fashion forward brand of fers a considere d brande d sp ace
and garment of fer, unique to the curvy market.

Easy to we ar si lhouet tes, at tention to detai l , sp e cialty denim
design and original texti le prints make 17 Sundays the go to 
brand for women over a size 12.

Sto cke d in MYER | The Iconic | 17sundays.com

Talent: G e orgia Prat t Image: Li ly Cummings

w w w .1 7 s u n d a ys .c o m

@ 1 7 _ S u n d a ys

/ 1 7  S u n d a ys

H A R L E M  R O S E

Everyday we ar combine d with af ter 5
pie ces for b oth men and women. A mix
of Austral ian lab els - ZULU & ZEPHYR ,
RUE STIIC , MAGDALENA DUMA , AS SEMBLY
THE LABEL , NAKED VICE & more plus our
International favourites BIRKENSTO CKS  
and SCOTCH AND SODA.

w w w . h a r l e m ro s e .a rc hfa s h i o n .c o m .a u

@ h a r l e m ro s e _

( 02 ) 6 96 4 1 1 2 1
3 97  B a n n a  Ave  G r i f f i t h  N SW  2 6 8 0

B Y R O N  B AY  S K I N C A R E

Inspire d by the prist ine co astl ine,
lush rainforest and rol l ing
countryside of Byron B ay, we
have cre ate d luxurious skincare
pro ducts fre e from harsh chemicals 
using only the finest quality 
b otanical ingre dients.

@ by ro n b a ys k i n c a re

w w w . by ro n b a ys k i n c a re .c o m .a u 

I  LOV E  L I N E N

Love the se ductive p ower a
go o d set of she ets can cre ate?
S o do we. Sl ip into our vintage
wash French flax, luxe B amb o o 
& sof t Egyptian cot ton
b e dding and you’l l want to
stay in b e d all day. D elivere d
straight to your do or – let us
help you l ive a b e autiful  l i fe.

w w w . i l ove l i n e n .c o m .a u 

/ I LOV E L I N E N

  @ i l ove l i n e n

N U N I E  A N D  Y U

Shop our extensive range of
Paula Ryan online or call us!
Our te am of well informe d
and friendly staf f are always
re ady to help you with our
range of the b est Austral ian
and New Ze aland brands.
Fre e Shipping in Austral ia.

w w w . n u n i e .c o m .a u

02 6 24 8 5 3 5 3

/ N u n i e a n d Yu

1  U n i ve rs i t y  Ave  Ca n b e r ra

S U E N O FA S H I O N

High quality designers colle ctions,
casual we ar, essential sho es and
clothing for everyday. Our brands
are B anana Blue, B andolera, Bylyse, 
Co op er, Cre em, Frank Lyman,
Joseph Ribkof f, Lo obies Story,
Matisse, S acha Drake, Trel ise 
Co op er.

D i s c ove r t re n d s a n d s h o p o n l i n e 
w w w .s u e n o fa s h i o n .c o m .a u

D a l ke i t h : ( 0 8 ) 61 61 76 6 2
7 / 8 1  Wa ra ta h  Ave n u e

P O N TO O N  S TO R E

Ponto on Store is a Fashion and
Lifestyle store, inspire d by our
travels, ar t, music, fashion
and the o ce ans that have
embrace d us. Ranging from

womens high fashion down to
low key b e ach gypsy at tire 
and mens sur f, urb an

and skate ware.  

w w w . p o nto o n sto re .c o m .a u

/ p o nto o n sto re

  @ p o nto o n _ sto re



l i festyle colle ction
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D E O N  D A N E

Mo dern, minimal and ef for tlessly
co ol timepie ces for the style
conscious. Made with genuine
kangaro o le ather straps; the
strongest and lightest le ather
available to day and the true
gre en alternative to cow hide. 
Durable yet af fordable.

10% of f for Vo gue re aders  
Enter co de: VO GUE10

w w w .d e o n d a n e .c o m

@ d e o n _ d a n e

  / d e o n d a n e

C O S E T T E

COSETTE brings in-se ason couture 
from highly prize d designers in
Europ e right here to you in
Austral ia. In its exclusive b outiques
and private online shopping club
you wil l f ind rare, high- end pie ces
not available anywhere else at
cut-prices.

Shop Givenchy, Isab el Marant,
Valentino, S aint-Laurent,
B alenciaga, Céline & more, for less 
with Coset te in store or onl ine.

w w w .c o s et te .c o m .a u

  @ c o s et te .c o m .a u

C O C O C A L I F O R N I A

Online fashion b outique for style conscious women all over the
glob e! Alex Perry, Camil la, For Love & Lemons, Misha Colle ction,
Ste el, Faithful l The Brand and more.

Enjoy 15% of f your first purchase, al l orders gif t wrapp e d with 
love in Co co’s custom p ackaging.

Fre e Express Shipping Austral ia Wide.

w w w .c o c o c a l i fo r n i a .c o m .a u

@ c o c o _ c a l i fo r n i a

/ c o c o c a l i fo r n i a a u

B R A M H A L L  &  M I L E S

A women’s b outique that
showcases a large range of
unique and high quality pie ces
from international and
Austral ian lab els. Shop online
designs by B assike, Ginger &
Smar t, Clare Vivier, Capri.
Positano and many more. 

w w w . b ra m h a l l a n d m i l e s .c o m

@ b ra m h a l l a n d m i l e s

/ b ra m h a l l a n d m i l e s

A L L T H I N G S
B E A U T I F U L

Celebrating style & ef for tless
glamour Camelia is a multi
brande d luxury shopping
destination from Austral ia
and around the World.

Shop onl ine or instore.

w w w .c a m e l i a .c o m .a u

5 0 G l e n E i ra Rd ,
R i p p o n l e a , V I C

/ c a m e l i a .c o m .a u

  @ c a m e l i a r i p p o n l e a

H O L LY  RYA N  J E W E L L E RY

Holly Ryan’s AW16 colle ction
Minamo is now available.

Timeless, handcraf te d
jewellery that is b oth
b e autiful and long lasting.

Elevate d essentials for the
mo dern woman’s signature 
jewellery col le ction.

w w w . h o l l y r ya n .c o m .a u 

@ h o l l y r ya n _

@ h o l l y r ya n _

O R D E R O F S T Y L E

Ef for tless Style – D elivering Now.

Who ever said “you can’t buy
style” didn’t know where to
shop.

An imp e ccably curate d online
colle ction of the most covete d
international and Austral ian
brands. Shop luxury staples,
premium denim and
accessories, exp er tly style d to 
cre ate ef for tlessly co ol,
re ady-to -we ar lo oks.

w w w .o rd e ro fst y l e .c o m

/ o rd e ro fst y l e b o u t i q u e

  @ o rd e ro fst y l e



To adver t ise ple ase contact Amy Fre ar 130 0 139 305 Emai l : vo gue class i f ie ds@newsl i feme dia.com.au

VO G U E A U S T R A L I A

D I R ECTO RY

Z E B R A N O | S I Z E S 1 4 +

D esigner colle ctions, casual we ar, essential clothing for
everyday. B e first to view the new se ason colle ctions - have your 
sele ction delivere d dire ct to your do or in Austral ia (gst fre e). 
View lo okb o oks, discover trends and shop onl ine.

w w w . ze b ra n o .c o m .a u

S K I N O 2

Fe e d your lashes.

S e e results in as l it t le as 4-6 we eks.

S h o p  n ow  w w w .s k i n o 2 .c o m .a u

S I LV E R  W O L F  J E W E L L E RY

Si lver Wolf Jewellery a store by
Stuar t McLe an. Si lver Wolf Jewellery
is your shop for international
brands such as,Thomas S ab o, Von
Treskow, Karen Walker, My Imenso,
Palas, and our very own unique
Si lver Wolf Jewellery Kawana
Shopping World, Sunshine Co ast 
Que ensland.

Shop online 24/7

w w w .s i l ve r wo l f j ewe l l e r y .c o m .a u

/ s i l ve r wo l f j ewe l l e r y

@ s i l ve r wo l f j ewe l l e r y

W I L D E W I L LO W

Wilde Wil low is a b ohemian luxe inspire d lab el, the he ar t of e ach 
range is designe d by young, innovative Austral ian designer
Stel la Mor ton. Each Colle ction is craf te d to provide a gentle
feminine finish that can b e worn by women from all walks of l i fe.

w w w .w i l d ew i l l ow .c o m .a u i nfo @ w i l d ew i l l ow .c o m .a u 

@ w i l d ew i l l ow    / Wi l d e Wi l l ow

Y U M C A S H M E R E

Celebrating our tenth
anniversary, YUM Cashmere is
colour ful, luxurious and styl ish 
cashmere. D esigne d in
Austral ia and available
exclusively onl ine, with
colle ctions for woman, man, 
b aby and home.

Enter co de VO GUE1 to re ceive 
20% of f unti l May 31, 2016.

w w w .y u m c a s h m e re .c o m .a u

/ Yu m Ca s h m e re

@ Yu m Ca s h m e re

S C R U B P L E A S E

Cof fe e S crub that was cre ate d in a war zone. S crub that is
resp onsibly source d, ethical ly cre ate d & never teste d on animals
(only p e ople). S crub that sp e cif ical ly targets cellul ite, stretch 
marks & uneven skin tone.

10 0% Handmade 10 0% Organic 10 0% Natural.

$ 1 4.95  F re e  S h i p p i n g    w w w .s c r u b p l e a s e . b i g c a r te l .c o m

C O C O  &  J A X

A fashion b outique
sto cking le ading and
unique designers.

B e sure to find something 
you’l l  love!

Alex Perry, Camil la &
Marc, Christopher Esb er, 
Reb e cca Vallance,
Camil la, S ass & Bide,
Watson x Watson,
Jbrand, Jac + Jack, G ant,
B ensherman, Autonomy,
Calvin Klein, Industrie, 
G -star & more. 

w w w .c o c o j a x .c o m .a u

@ c o c o _ j a x

( 02 )  6 96 4  2 3 0 0



l i festyle colle ction
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C U F 5 0 4 0 7 D I P LO M A O F  S P E C I A L I S T  
M A K E - U P S E R V I C E S

I f you’ve got a p assion for make -up and are dre aming of fi lm and
fashion, or can imagine yourself on the scene of magazine and
music sho ots, unle ash your cre ativity with a sp e cial ist make -up 
course and take make -up ar tistry to a whole new level.

Online delivery of this nationally re co gnise d qualif ication me ans
you can study from anywhere as you le arn exciting ski l ls and
develop your p or t fol io. Are you re ady to show the world your 
vis ion?

RTO Co de: 21573

1 3 0 0 4 9 0 72 5 / i wa nt t h a t b e a u t yc o u rs e 

w w w . i wa nt t h a t b e a u t yc o u rs e .c o m .a u

S I L K Y J E A N

Si lky Je an’s B oho luxe kimonos
transcend se asons and fashions.
Their fabrics are source d in
unique prints, wonder ful ly sof t
si lks and sue des in eye - catching
colours from hidden corners of
the glob e. We ar them to the
b e ach over swimwe ar, slouchy
over denim or our fav with the
cute high waiste d co ord shor ts.
Adding ef for tless style to any 
out fit.

w w w .s i l k y j e a n .c o m

  @ s i l k y j e a n k i m o n o s

ZO O  C LOT H I N G

Shop the newest and latest styles
from NO OKIE, LEE JEANS, WRANGLER
DENIM, QUAY EYEWEAR & many
other lab els at Zo o Clothing onl ine 
b outique del ivere d fre e.

3 STO R E LO CAT I O N S

Penrith West f ield: Lvl 1 Shop 39

Macar thur S quare: Lvl 3 Shop 39

Castel Towers: Lvl 3 Shop 29

w w w . zo o c l ot h i n g .c o m .a u

  @ zo o c l ot h i n g

D H A R M A B U M S

Dharma Bums of fers innovative and fashion-forward sp or tswe ar
app arel. Cre ate d by Fashion D esigner D ebbie Lawson, al l pie ces
are designe d and manufacture d in Austral ia using the highest
p er formance fabrications and an eye for detai l  that ensures you 
re ceive only the b est in activewe ar.

w w w .d h a r m a b u m s .c o m .a u

@ d h a r m a b u m s a ct i ve / D h a r m a B u m s Act i vewe a r

E C L E C T I C  L A DY L A N D

With a handpicke d sele ction of
Aussie designers and cult lab els,
Ecle ctic Ladyland is for gir ls
who want to b e ro ck stars one
day and mermaids the next,
f lower children or 70s skater
chicks - who ever you fe el l ike
b eing to day!

With a mix of lab els l ike twenty-
seven names, Emma Mulhol land,
Nixi Ki l l ick, Ryder, and Hansen &
Gretel, there is something for al l 
of your sar torial whims.

w w w .e c l e ct i c l a d y l a n d . n et .a u

A U S T R A L I A N C O L L E G E O F
P R O F E S S I O N A L S T Y L I N G

G et Into Fashion Styl ing. Diploma Course by Corresp ondence.

Work as a fre elance fashion styl ist or within the main
branches of professional styl ing including TV, adver tis ing, 
photo sho ots, wardrob e & image consultancy. 
Phone for a fre e information kit.

1 8 0 0  2 3 8  8 1 1  w w w .a u stc o l l e g e p ro fe s s i o n a l st y l i n g .c o m
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Pick of the bunch

FENDI SHOES, $1,880,
AND BAG, $4,280.

LAST WORD

Like the best blooms, you’ll have to get up early to secure
Fendi’s heels and bag studded with the daintiest florals.



5 MAR –
31 JUL 2016

ngv.vic.gov.auThe Ian Potter Centre:
NGV Australia
Federation Square

L-R: Australia, Evening dress c. 1805; Flamingo Park, Wattle dress and hat 1978; Gavin Brown, Indian snakes and ladders outfit 1985; Magg, Evening outfit c. 1974; House of Stripes, Silver dress 1966;  
La Petite, Evening dress c. 1960; Katie Pye, The party 1980; Romance Was Born, Rainbow tartan feather suit 2015; Toni Maticevski, Dali goddess 2007; Bright & Hitchcocks, Day dress 1865–70.  
© Courtesy the fashion houses, designers and designers’ estates. Photo: Virginia Dowzer and Bronwyn Kidd.

Media PartnerPrincipal Partner SupportersMajor Partner



DRIES VAN NOTEN
Dress, $3,029. Jimmy Choo shoes,
$775. Available at David Jones.


