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We assemble every single watch twice.

For us, the quest for perfection is a matter of principle. That’s 
why we craft every timepiece with the same care. One of our 
principles is the twofold assembly of every watch. Thus, after the 
SAXONIA MOON PHASE has been assembled for the fi rst time and 

precisely adjusted, it is taken apart again. The movement parts 
are then cleaned and decorated by hand with intricate fi nishing 
and polishing techniques. This is followed by the final assem-
bly procedure. When complicated timepieces are involved, this 



Because perfection takes time.

approach is indispensable because the process of fine-tuning 
different mechanisms requires the repeated removal and rein-
sertion of components. But even less complicated models that 
are focused on indicating the time are systematically assembled 

twice. This assures long-term functional integrity and the im-
maculacy of all artisanal fi nishes. And regardless of how tiny or 
hidden a part is: each one – on principle – is individually decorated. 
Even if all this takes a little more time. www.alange-soehne.com

New Delhi: Johnson Watch Company, C-16 Connaught Place, Tel. +91 11 4151 3121

Mumbai: Time Avenue, 189, Turner Road, Bandra (West), Tel. +91 22 2651 5757

Chennai: The Helvetica, S-02/03, Ground fl oor, Express Avenue Mall, Royapettah, Tel. +91 44 2846 4095/96/97

Bangalore: Ethos Summit, The Collection, First Floor, UB City, Vittal Mallya Road, Tel. +91 80 4099 9621
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FOR A LEADING BREITLING RETAILER CLOSE TO YOU
CALL BREITLING INDIA 022 – 66155000

In the lead role: John Travolta, movie legend and aviation afi cionado. Guest star: the legendary North American X-15 

that smashed all speed and altitude records and opened the gateway to space. Production: Breitling, the privileged 

partner of aviation thanks to its reliable, accurate and innovative instruments – such as the famous Chronomat, the 

ultimate chronograph. Welcome to a world of legends, feats and performance.



WELCOME TO OUR WORLD
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Letter
from the 

Editor
Lawrence 
University 
Main Hall

PAST PERFECT

 I 
recently visited my alma mater Lawrence University, in 
Appleton, Wisconsin – precisely 15 years after I graduated 
into the carnage of the dot com implosion. 2001 was a brutal 
time to be entering the US job market, with economic gloom 

washing over the frothy age of Lycos, Pets.com and AOL. It was also a 
harsh awakening from the cocoon of campus life. 

I was eventually hired as an analyst with an East Coast market research 
company, where I watched colleagues being let go almost every week. 
What carried me through this period was the quality of my college 
education, and the con� dence it had engendered within me. With my life 
at the time being largely determined by forces beyond my control, I clung 
onto my academic wins for stability – � nding succour in the knowledge 
that I had earned the respect of my college faculty – with academic rigour, 
thoughtfulness and tenacity. My professors believed in me, so I believed 
in myself.

I made the 28-hour journey back to Lawrence from Mumbai recently, 
and met with several old teachers, so I could relay back to them how they 
had changed my life, and helped me through some of my darkest days. 
They had all grown markedly older, and looked far more fragile than 
I remembered. I was very speci� c about each of their strengths, and didn’t 
hold back with my praise. Some of them chuckled in delight, others welled 
up with emotion. And while each of them thanked me, it was I who felt 
the deepest pleasure – the kind that comes from giving joy to another 
individual, from repaying a debt and helping someone complete 
their cycle.

I don’t usually allow myself to feel sentimental as it can be an indulgent 
trap. Life is to be lived in the present. But every once in a while, there’s 
great virtue in celebrating  the past. Which is why I hope you will � nd 
this Nostalgia-themed issue as tantalizing and seductive as we did putting 
it together.

CHE KURRIEN
Editor
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Professor Emeritus of Government 

Minoo Adenwalla with his academic ward 
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 Rahul Bhatia

Who: Journalist; Founder, The Peepli Project.  
Twitter @rahulabhatia 
What: Meets India’s first astronaut, page 140 
to Be oR not to Be: “To me, Rakesh Sharma was a 
hero by association. Everyone I knew who recalled him 
was awed by him. He was a rare kind of Indian hero. 
He wasn’t a businessman, a sportsperson, a film star. 
When we met, I was fascinated by how insistent he 
was that he was no hero. Exploring how he felt about 
the adulation on his return to Earth, as well as his 
elevation, was the most fascinating and rewarding part 
of this story.”

 MoRtiMeR ChatteRjee

Who: Director, Chatterjee & Lal Gallery; 
writer. Instagram @chatterjeeandlal  
What: Surveys the art scene of Thirties 
Bombay in “The glass menagerie”,  
page 158 
histoRy lesson: “The big artists of the 
Thirties through the Fifties were people 
like Walter Langhammer, a European 
emigree who landed in Bombay after 
fleeing fascist forces; and Amrita Sher-
Gil, half-Indian, half-Hungarian, whose 
paintings were wildly popular. The 
Bombay Art Society, to which they 
belonged, presided over the city’s art 
scene in the manner of a slightly nagging 
older relative.”

 R BuRMan

Who: Photographer. Instagram @ridburman 
What: “Magnetic field”, page 162 
hey, MR dj: There’s something about being in a wild, 
beautiful place like Leh, with a talented artist like 
Sahej Bakshi, who serenaded us every time we weren’t 
shooting. It was great. 

 saMeeR KulavooR

Who: Visual artist. Founder, Bombay Duck 
Designs. Instagram @sam_kulavoor 
What: Brings this month’s Talk section to 
artistic life, page 149 
Why the past MatteRs: “For a long 
time, the radio had a significant presence 
in people’s lives, or a particular musician 
could influence generations. Today, these 
things come and go instantly. There’s a 
new trend every few weeks, days, hours. 
So this month’s nostalgia theme was 
very interesting for me. The illustrations 
are inspired by the “larger than life” 
presence of the icons of the past, 
including Bob Dylan.”

 Kunal dasWani

Who: Photographer. Instagram @kunaldaswani  
What: “Gentlemen’s Club”, Chennai edition, page 96 
not youR usual shoot: “Chennai being the small town that it is, everyone knew 
everyone else. So it was more like a bunch of friends meeting up for a drink rather than 
a formal photoshoot.”







www.manishmalhotra.in
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Ranjit and The 
Ambassadors

ACCESS
YOUR EXCLUSIVE PASS TO THE MOST HAPPENING PARTIES AND EVENTS

Ayushmann Khurrana,Arjun Kapoor & Shahid Kapoor
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WHAT  G ’ EST-DRESSED MEN IN INDIA PARTY 

:  SEASONS, MUMBAI

h h dition of GQ’s annual celebration of the best-dressed 
m  association with Van Heusen, was the party to be 
a sic & Fashion, Shahid Kapoor brought his onscreen 
r y to the room, while Ranjit and The Ambassadors, 
I d DJ Arsh dished out some bouncy vibes. The 

g ers from Delhi were seen rubbing shoulders with 
s oys Dulquer Salmaan and Ram Charan. Yet, the 

gg  superstars of the night were the leggy models who 
ctly complemented the spiffy men in the room. 
e free-fl owing Grey Goose cocktails and Zampa 
wines only helped add to the bonhomie. 

ACCESS

ACCESS

Pernia Qureshi

Dino Morea

Ajinkya Rahane

Amal Sufi ya & Dulquer Salmaan

Abhay Deol & Imran Khan

The Mansion, Four Seasons Mumbai

JUNE 2, 20168PM ONWARDS

BEST DRESSEDMEN2016
IN ASSOCIATION WITH

RANJIT AND THE 
AMBASSADORS

MADBOY

ARSH

THE GREAT ROOM, GROUND 

FLOOR, MANSION BALLROOM, 
FOUR SEASONS HOTEL, MUMBAI

RSVP + 91 22 6600 9238
gqrsvp@condenast.in
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Suket Dhir & Troy Costa

Che Kurrien & Shahid Kapoor

Manasvi Mamgai

Kajal Aggarwal

Rahul Khanna

Kunal Rawal

Uday Benegal

Prateik sporting
a Rado watch

Anish Sood

Alex Kuruvilla & Ram Charan

Ashish Soni

Isha Ahluwalia, Gaurav Gupta & Nimish Shah Samir & Preeti Suhag
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ACCESS ACCESS

Yunus Ahmed, Sandeep Gonsalves,
Sarah Sheikh, Osman Abdul Razak,
Mariam Haroon Sangani, Heeba & Omar Sait,
Vivek Karunakaran & Saggar Mehra  
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Ankur Tewari & Saqib Saleem

Lauren Gottlieb

Gautam Seth &
Vijendra Bhardwaj

Evelyn Sharma

Madboy Imaad Shah

Nowzhad Rizwanullah
& Priya Sharma

Imran khan at the
Van Heusen Booth

Anil Chopra

Malini Agarwal

Kumar Iyer
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J

Eijaz Khan

Prasanth Naidu & Preeti Govindarajan

Elena Fernandes, Hasleen Kaur & Shweta Dolli 

Nikhil Dave

Ritika Chopra

Amey Tingare & Narendra Kumar

Adarsh Jatia

Vikram Raizada, AD Singh, Waluscha De Sousa& Shantanu Mehra

orani
Rajeev Samant, Cecilia Oldne & Nikhil Mehra

Freishia B & Pernia Qureshi 

Candice Pinto

Abhay Deol at the Van Heusen booth







A
CC
E
S
S

A
CC
E
S
S

ACCESS

Nikhil & Natasha Chib, 
Theron Carmine DeSousa & Sujal Shah
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Sahej Bakshi & Kavya Trehan

Karan Tacker

Amyra Dastur

Grey Goose

Lyf Booth

Maral Yazarloo

Ravi Jain & Karishma Grover

Saba Azad

Ryan Sadri

Rohit
Khandelwal

Karan Singh
DJ MoCity & Bosco Bhandarkar

Rajeev Raichand, Almona Bhatia
& Oona Dhabhar

Pallavi Panchmatia &
Bojan Jankulovski
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Robin Singh shows off his moves

Elnaz Norouzi

Paresh Lamba

Ratul Sood

Erika Packard

Sumit Jaiswal & Kapil Kapoor

Mariia Cherniakovych
& Surelee Joseph

Swati Sharma & Jeremy Cabral

Mawra Hocane & Harshvardhan Rane

Rado’s chocolate display 

Poonam Tharar

Yash Dongre

Kshitij Saxena

Kedhar Gawde &
Ritu Shivpuri

DJ Arsh 



ACCESS

Angela Krislinzki 

Shaana Levy, Uraaz Bahl, Acquin Pais, Claire Marrinan & Harpreet Baweja

Nikhil Sharma &
Samrat Som 

Photo: Manish Mansinh Sampat, Kedar Nene & team

The Grover Zampa bar

Sahil Salathia

Arjun Kapoor

Kehkashan Merchant, Veronique Gebel, 
Sunaina Kwatra & Shivangi Lolayekar

The delectable canapés
courtesy Four Seasons

Surabhi Negi

Sumedh Mandla

Anita Khatri
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Ara Belliard, Perrie Kapernaros &
Sarah Cerkez

Prabhat
Choudhary

Ayushmann
Khurrana at the

Van Heusen
booth



Goa is all about fun in 
the sun. But even when 
the sun hides behind the 
rain clouds, the crisp air 
and yellow fringes in the 
grey sky manage to leave 
travellers mesmerised. This 
year, we urge you to embark 
on a Goan sojourn in the 
monsoon, while we tempt 
you further with a plethora 
of things that you can do 
here, even in the rains

Rain Rides
Hire a bike and explore  
the country side of Goa.  
The sight of picturesque  
rice paddies, forests, 
verdant areca plantations, 
gurgling streams and 
coconuts palms will soothe 
your soul. While you’re 
at it, stop by at a tea stall 
and sink your teeth into a 
succulent chorizo-pao.

magical  
monsoon
getaway
If you’re contemplating a quick getaway during the 
monsoons, consider Goa. When the skies are cloaked with 
dark clouds, and it starts to rain, the lesser-known, and 
perhaps more enchanting, side of Goa springs to life

Walk With the clouds
Goa Tourism organises 
Sunday Trekking as part of its 
monsoon expeditions from 
mid-July to August. The 7km 
Shivling Experience offers 
two steep climbs, several 
little cascades, swarms of 
mud-puddling butterflies and 
the unadulterated natural 
beauty of the waterfall that 
takes the shape of a Shivling. 

into the Wild 
Goa Tourism organises 
exclusive Jungle Book Tours, 
which include trips to the 
Elephant Village where you 
can enjoy rides on friendly 
tuskers who splash water 
on you, sit around campfires 
and take jeep safaris to 
explore the neighbouring 
landscape and the famous 
Dudhsagar Waterfall. The 
Netravali, Hivrem and 

Kesarval waterfalls are just 
as beautiful. A night safari, 
where the thickly forested 
areas are illuminated by 
millions of fireflies, is a must. 

Fiestas in the Rain
You may have missed the 
June and July fiestas of 
São João, Sangodd and 
Touxachaem, but you can 
still be part of Nagpanchami 
and the Patolleanchem 
Fest. Also known as the 
Feast of the Assumption of 
Our Lady, Patolleanchem 
is celebrated across Goa 
with a must-attend fiesta 
on the grounds of Our 
Lady of Socorro Church 
in Bardez. Once you’ve 
celebrated Gokulastami, 
stay on for Bonderam, a 
festival that happens on the 
island of Divar in memory 
of old territorial battles. 

While parade floats are the 
highlight of this festival, mock 
skirmishes are re-enacted 
by boys and girls wielding 
fotashes (toy flags made  
with bamboo).

Fabulous Fontainhas
A heritage walking tour 
through the rain-soaked 
streets of Fontainhas in 
Panjim is an absolute must.  
The only functional Latin 
Quarter in Asia, it is flanked 
by colourful Portuguese-style 
buildings with tiled roofs 
and balconies fronted by 
wrought iron railings. Begin at 
Tobacco Square and walk by 
San Thome Basilica and the 
St Thomas ward. Grab a bite 
at the 31st January Bakery 
before moving into the main 
Fontainhas area where a 
Goan musician entertains you. 
While you’re here, you can 

Get drenched under the cascading waterfalls

Cruise the rain-soaked country side



For reservations, call 
+91 832 2438830/31 or email 
reservations@goa-tourism.com
Visit: www.goa-tourism.com;   

 officialgoatourism;  
 @TourismGoa

To download the app

even pick up souvenirs  
at Marcou Artifacts. 

biRd-Watching haven
If you’ve always wanted 
to see exotic, migratory 
birds, take off on a four-day 
bird-watching trip with Goa 
Tourism along the Western 
Ghat forests of Bondla and 
Bhagwan Mahavir Wildlife 
Sanctuaries. This trip also 
includes a boat safari in  
River Zuari and Maina/ 
Carambolim Lake.

climb and Rappel 
Test your stamina and enjoy 
an adrenaline rush with 
artificial rock-climbing and 
rappelling in Goa during the 
monsoons. While artificial 
rock-climbing happens 
in a safe and supervised 
environment, a trained 
rappelling instructor will brief 
you on the techniques. 

a lazy aFteRnoon at an 
aRomatic spice estate
The tropical spice farms of 
Goa are lush with different 
shades of green in the 
monsoons. At the NV  
Eco Farm at Dharbandora,  
browse black pepper, 
cardamom, nutmeg, cinnamon, 
cloves, cashew, betel nut  
and palm plantations. Enjoy 
an authentic Goan lunch,  
unwind at their Zodiac 
Garden and plunge into  
their fresh water pond. 

WaR oF the Rapids
Unlike the other sports, river 
rafting is at its zenith during 
the monsoon season, when 
the rivers are swollen from 
the heavy rains. Sign up with 
Southern River Adventures 
who organises rafting trips 
along Mahadei River. After a 
briefing, you will embark on 
a raft down a 10km stretch 
of numerous rapids. If you’ve 
done this before, the Big 
Daddy, Giant Haystacks and 
Pipeline rapids will provide 
the thrill you’ve been looking 
for. Rafting tours happen 
twice a day, every day. 

The morning tour begins at 
9.30am and the afternoon 
expedition starts at 2.30pm. 

cRuise the RiveR
Take off on a romantic cruise 
along the Mandovi River. 
Apart from scenic vistas all 
the way up to the Aguada 
hill, the cruises have on-
board cultural entertainment 
and drink counters. You 
can also opt for a two-hour 
dinner cruise or an all-day 
backwater cruise.

Bird-watching at Bhagwan Mahavir 
Wildlife Sanctuaries

Meet the tuskers at Elephant Village

Battle the rapids of Mahadei River

Spice it up at NV Eco Farm at Dharbandora



ACCESS
YOUR EXCLUSIVE PASS TO THE MOST HAPPENING PARTIES AND EVENTS

The neo-Gothic 
Elizabethenkirche

DOWNTIME
WHAT: GQ’s pre-Baselworld 2016 cocktail
WHERE: Elizabethenkirche, Basel 
GQ’s annual cocktail, the night before the mega Baselworld watch fair kicks 
off, pulls in major domos from across the watch biz. This year Chopard 
co-President, Karl-Friedrich Scheufele, was awarded the GQ Conde Nast 
Lifetime Achievement Award. On hand to raise a glass were GQ’s publishers 
and editors from around the world. 

Punit Chainani, Rishna Shah, SM Chainani, 
Nitin & Haresh Chainani with Vikram Jaitly

Pranav Saboo, Kapil Kapoor,
Bheeni Kapoor & Varun Godinho 
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Sebastien Cretegny & 
Williams Besse

Arun D’Silva &
Niels Eggerding

Puneet Mathur, Almona Bhatia & Megha Kaushik
Jayanti Varma, Uwe Geisser,
Ana Schmidt & Hans-Christian Moher

Karl-Friedrich Scheufele & Nicholas Coleridge Anita Khatri

Moritz von Laffert

André Pollmann

Masafumi Suzuki

Drinks at the venue

Simran Chandhoke &
Shruti Arora



OPEN 
STYLE
 Every season’s must haves 
 in one place. Hottest fashion 
 stores now open. 

 vrbengaluru.com



OPEN 
CENTRE
 The city has a new centre. 
 VR Bengaluru now open. 

 Discover more at 
 vrbengaluru.com



OPEN 
WAVERLY
 Urban living and hospitality 
 redefi ned. The Waverly Hotel
 and Residences now open.

 Discover more at 
 vrbengaluru.com



 OPEN 
 GASTRONOMY
  Food Box, Gourmet Kitchens 
  and outdoor cafes now open.

  Discover more at 
  vrbengaluru.com



OPEN 
 TAP
  Good times get even better. 
  The Whitefi eld Arms now open. 

  Discover more at 
  vrbengaluru.com



OPEN 
HIVE
 Welcome to the collaborative
 community. Co-working 
 spaces now open. 

 Discover more at 
 vrbengaluru.com



OPEN 
SKY DECK
 Soak up the view.
 Alt Bar & Lounge, yoga deck 
 and rooftop pool now open.

 Discover more at 
 vrbengaluru.com
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MONTH

Stop with your pop culture nostalgia, folks. It’s giving 
us all a bad case of retromania; and entertainment’s 
stuck in a moment it can’t get out of

ARRESTED 
DEVELOPMENT

� BOOKS
� TV
� TECH
� FILM
� TRAVEL
� MUSIC



The 
inimiTable
Try as They mighT, There are 
some momenTs in hisTory ThaT 
jusT can’T be recreaTed. iT’s 
been...

�60 years since 
Elvis Presley, the 
original King Of 
Rock ’N’ Roll, 
made his TV debut 
on The Dorsey 
Brothers Stage 
Show in New York. 

�50 years since Adam 
West appeared as Batman on TV – the 
edition best remembered for its campy 
style and built-in moral lessons (like 
doing your homework and eating your 
vegetables).

�40 years since the original Charlie’s 
Angels (*ing Kate Jackson, Farrah 
Fawcett and Jaclyn Smith) debuted on 
American television – and “jiggle TV” 
was born.

�30 years since the birth of Tom 
Cruise The Superstar; and since Top Gun 
made everyone “feel the need – the 
need for speed.” Another 30th? Lindsay 
Lohan. She’s certainly adulting, judging 
by her “very concerned” tweeting about 
#Brexit this June

�20 years since some of us first sync-
moved to a song called “The Macarena” 
at birthday parties. How to explain to 
your pet iGEN-er? “Los del Rio was to 
the Nineties what Psy is to you guys. 
With better moves.”

�10 years since Casino Royale turned 
up for the second time. With Daniel 
Craig as Bond. That’s a decade of 
rooting for him; so now let’s hear it for 
Idris Elba instead?

BaBa Sehgal
First spotted: In 1990 – in the era of 
Bally Sagoo-Biddu-Alisha Chinoi – with 
a rap album called Dilruba, when he 
had hair on his head and a six-pack to 
show off.

re-introduction: In 2015, Baba 
found a new audience for his pun-
liners on social media: A fan following 
that buoyed him onto stages at NH7 
Weekender and YouTube Fan Fest 
earlier this year. He even dropped a new 
album. What’s everyone smoking?  

Blame it on: The Twitterati, who seem 
to have forgotten their main job is to 
be mean.

Star WarS
First spotted: 1977, or 
“A long time ago, in a galaxy 
far, far away.” The brightest 
stars of which were called 
Clint Eastwood and Barbra 
Streisand.

re-introduction: With 
2015’s Star Wars: A Force 
Awakens, a whole new 
generation met BB-8 and 

R2D2, while their mums and 
dads went berserk when Han 
Solo, Princess Leia and Luke 
Skywalker appeared onscreen. 
This year’s Star Wars: Rogue 
One, is rumoured to star a 
computer-generated Peter 
Cushing. No rest for the 
wicked, clearly.

Blame it on: Disney 
growing up. And, of course, 
Elon Musk. 

Independence day
First spotted: In 1996, when the 
predator-alien was born, and Will 
Smith, Jeff Goldblum and Bill Pullman 
were tasked with fighting them off. 

re-introduction: This June, a 
3,000-mile-long spaceship parked on 
Earth. And then the US and China and 
Liam Hemsworth and Jeff Goldblum 
and what looked like an African  
warlord came together to fight off  
bad aliens. And there were good  
aliens too and something something 
about core extraction. It was all very 
complicated. And by complicated, we 
do not mean intelligent. 

Blame it on: The 20-year cycle and 
film-makers who come up with ideas for 
plots during press conferences. And  
Jeff Goldblum.

 It’s not often we find ourselves 
agreeing wholeheartedly 
with French philosophers 
who lived centuries before us. 
But Karr knew what he was 

talking about when he said, “The 
more things change, the more 
they stay the same.” We’re trying 
to send rockets into space and live 
on Mars, again. We’re gaping into 
goggles strapped to our heads, like 
The Lawnmower Man, again. There 
might be an American president 
called Clinton, again. All it takes 
is a wave of nostalgia over some 
stupid thing – “Aww, the Olsen 
twins were so adorbs!” – in some 
corner of the internet, and hey 
presto! The House gets Fuller. 

Here, we compile evidence that 
the distance between a throwback 
and a comeback these days is a 
straight, short line – one we (and 
our grandmothers) can cover in a 
Snapchat second. 
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 The X-Files
First spotted: 1993 in 
Oregon, US, where FBI agent 
Mulder pokes about for aliens, 
and Scully went through 10 
seasons rolling her eyes.

re-introduction: In 2016, 
Fox Studios decided to pay 
tribute to the show that built 
them their empire with a six-

episode “revival”. The aliens 
indeed landed, and the look 
on Mulder’s face when he 
saw the spaceship: Priceless. 
Scully, meanwhile, remained 
sceptical. Even after meeting 
the Were-Monster. 

Blame it on: A network 
trying to survive Netflix 
and the onslaught of online 
streaming.

Gobblefunk 
now, a dictionary for  
roald dahl. absolutely  
phizz-whizzing! 

Oxford’s dictionary game is exceptionally 
strong these days. Not only is it totally 
“with” modern-day lingo – culled from 
diligent research on texts and sexts 
around the world – it too knows the 
value of a good dose of nostalgia. The 
Oxford Roald Dahl Dictionary, compiled 
by Susan Rennie, is the one book you 
must buy in its analogous form this year: 
it features not only an exhaustive list 
of words the British children’s author 
cooked up, but also beautiful illustrations 
by his long-time collaborator Quentin 
Blake. Here, a sampling of Dahl words 
to mug up.

whoopsy-splunkers: Splendid
propsposterous: Ridiculous 
crodscollop: An absolutely great 
flavour
hopscotchy: Cheerful
gruncious: Awful
Buck-swashling: Swashbuckling
exundly: Exactly

GiorGio Moroder
First spotted: In the Seventies, when 
the Italian music producer introduced 
ravers everywhere to synth-laced 
electronica, Donna Summers and the 
sexiest dance music culture that ever 
was: Disco. 

re-introduction: In 2013, courtesy 
of French dance-robots Daft Punk and 
their own comeback album Random 
Access Memories, the septuagenarian 
took a break from living it up and 
returned to the console and the studio. 
He’s dropped a star-studded album and 
is scoring TV shows and videogames 
like he never left. Geezer chic, indeed. 

Blame it on: Molly-soaked millennials 
who think a grandfather-type dude 
playing at their favourite music festival 
is the dopest thing ever.

Zoolander
First spotted: In 2001, M/s Stiller, 
Ferrell, Wilson & Co ripped into the 
fashion industry in one of the corniest 
satirical films of all time. We also 
learned much from wise, wise Derek: 
The essence of beauty and wetness and 
such things. 

re-introduction: Earlier this year, 
the pout and the squad returned –  
badder, sexier, furrier than ever before. 
To make sure that ADD-suffering 
millennials watched for longer than 
five minutes, they even enlisted Justin 
Bieber. No one’s apologetic about this 
comeback. 

Blame it on: The fashion industry, 
always beggin’ for it.  

TerMinaTor
First spotted: In 1984, 
when James Cameron raged 
against the machines by di-
recting this time-travel, sci-fi, 
cyborg, psycho-drama. And 
when we realized that Ahnold 
can look good in anything. 
Even a red eye.

re-introduction: In 2015, 

Mr ex-Guv’nor took back the 
power; and he had Emilia 
Stormborn to help him do it. 
It tanked – they even spelled 
“genesis” wrong, bro – but 
film No 6 is on its way.  

Blame it on: The people of 
the Chinese Republic, who went 
and watched it in droves,  
making it $89 million. In a single 
day.
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American gangsta-rap legend N.W.A’s true legacy? That hip- 
hop’s gonna be around forever. Bhanuj Kappal pays tribute
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Findum, Fuckum  
and Flee

 O n April 8, 2016, the rap group 
N.W.A – short for Niggaz With 
Attitudes – became one of very 
few hip-hop acts to make it into 
the Rock ’N’ Roll Hall of Fame. 
Last year saw the release of 

Straight Outta Compton, an N.W.A biopic 
that documents the group’s meteoric rise to 
the top of the music industry. Thirty years 
after they emerged from the streets of LA 
to take the American music industry by the 
scruff of the neck, it feels anti-climactic to 
see the group get the traditional pop music 
“legend” treatment. Not least because they 
spent most of their short career sending the 
same industry – and the FBI and all of white 
America – into paroxysms of outrage. 

Sitting here in 2016, with hip-hop well-
entrenched in the cultural mainstream, many 
still underestimate the group’s legacy. But 
when N.W.A emerged from the underground 

music

with their 1988 debut Straight Outta Compton, 
it was an explosion heard all around the 
world. “You are now about to witness the 
strength of street knowledge,” intones  
Dr Dre on the record’s intro. What follows 
is 60 minutes of militant, hyper-aggressive 
“reality rap” – a mash-up of street experience, 
exaggerated parody and reality TV tropes. 

Their uncompromising depiction of 
life as black men in Eighties LA, ravaged 
by poverty, gang violence and Reagan’s 
“War On Drugs”, laid the foundations for 
gangsta rap. By ditching the preachy Black 
Nationalism rhetoric of their “conscious rap” 
peers, in favour of braggadocio and gallows 
humour, they embodied the anger of an entire 
generation of young black people growing 
up in a racist environment. And of course, 
the fact that they had sent America’s cultural 
and moral guardians into a frenzy only helped 
their popularity. 

At the heart of that hysteria was the song 
“Fuck Tha Police” – a battle cry that would 
soundtrack the 1992 anti-police riots in LA. 
It takes the shape of a court hearing, with 
N.W.A acting as prosecuting attorneys and 
a racist white cop as the defendant guilty of 
being a “redneck, white bread, chickenshit 
motherfucker”. Other songs like “Gangsta 
Gangsta” and “Something Like That” crafted 
hyper-violent and, it must be now said, 
misogynistic fantasies of life in the ‘hood. 

These fantastic songs – and the group’s 
very real sense of mystique and danger 
– propelled the album to triple platinum 
status and kickstarted the group’s mini-rap-
empire, Ruthless Records. The follow-up – 
without Ice Cube, who quit to go solo – titled 
Efil4zaggin (Niggaz4life spelled backwards) 
continued to shock and seduce with its 
sleaze and hyper-violence. And 80 per cent 
of its sales were in mostly white suburbs. 

N.W.A didn’t last for much longer, 
but they had already battered down the 
gates, and soon gangsta rap flooded the 
airwaves. They not only paved the way for 
rap to bridge the White/Black line, they 
also influenced the form it would take for 
years to come. You can hear their funky 
bass-driven beats and exaggerated lyrics in 
the music of West Coast rappers like Tupac 
Shakur and The Notorious B.I.G. Artists like 
Eminem, 50 Cent and Kendrick Lamar cite 
them as a major influence. 

But the importance of N.W.A goes 
beyond the obvious. This was a gang of 
outlaws, their music a punch to the gut of 
power: Defiant and rebellious in the way 
only young people can be. As, parochialist 
states and police world wide continue 
to use force to suppress the voice of the 
underprivileged, N.W.A’s music and 
message remains relevant. The fact that 
hip-hop is being used by kids all across the 
world to speak truth to power – whether it’s 
India, Egypt or Puerto Rico – is part of the 
group’s legacy. Or, as N.W.A’s MC Ren said 
during his acceptance speech at the Rock 
’N’ Roll Hall of Fame induction, responding 
to a comment by hardrock supergroup 
KISS’ frontman, “I want to say, to Mr Gene 
Simmons, hip-hop is here forever. Get used 
to it… We supposed to be here.” p
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What’s better than a maniacal genius supervillain? 
A smokin’ hot maniacal genius vixen, of course. We 
look at the ones from superhero fi lms that had us 
rooting for the baddies; and petition Marvel and DC 
to unleash more evil babes upon Hollywood. Because 
the sausage fests are getting old

CATWOMAN
As many as 11 actresses have played Batman’s 
antithesis on screen – including Michelle 
Pfeiffer and Anne Hathaway. But it’s Halle 
Berry’s lip-smacking catwoman who made 
our jaws drop – and helped us tolerate the 
rest of director Pitof’s shlock. If you must 
have a mutant darting across the NY skyline, 
it had better be wearing a bikini – not top-to-
toe spandex.  

EMMA FROST
Speaking of mutants, let’s talk about 
January Jones as the White Queen. 
She might’ve been the X-Men’s worst 
nightmare – at least until Matthew 
Vaughn was put in charge – but 
when you look like a Victoria’s Secret 
Angel in all those snow-white barely-
theres, we’d love for you to read our 
minds too.

VIPER
There’s absolutely nothing 
appealing about Madame Hydra: 
She’s got a snake’s tongue, can’t 
be trusted, creates her own toxins 
and can  kill with a kiss. And she 
doesn’t even have a sense of 
humour. But when you have a 
Russian goddess like Svetlana 
Khodchenkova playing her, you 
do wish Wolverine had kept his 
claws to himself for once. 

POISON IVY
In our 21st century, CGI-and-Chris 
Nolan-fuelled world, it’s hard not 
to cringe at Joel Schumacher’s 
feeble attempt at Batman & 
Robin back in 1997. Except for 
Uma Thurman: Remember that 
moment when she ripped through 
that hedge, hair the colour of 
fl ame, bodysuit of jade, spewing 
venom and witticisms? She had 
us at “Hello, Jason.” And again at 
“I should’ve mentioned this – I’m 
poison.” That’s fi ne by us. 

HARLEY QUINN
Except for her “co-dependent relationship” (we’re 
all prone to those, right?) with the Joker, Harley’s 
completely non compos mentis. The voices in her head 
would confi rm that, as would Bruce. As would the 
Joker, in fact. A cute little package she may be, with 
her bubblegum-coloured pigtails, but obsession is a 
dangerous (and delicious) thing. You’d be mental to miss 
Suicide Squad, because, two words: Margot. Robbie. 

GIRLS



OF LUXURY

I

SUPERSTARS

Pune, and have shot movies like Mera 
Naam Joker and Bobby out there. Also, the 
kind of construction — especially a 
masterpiece like Trump Towers Pune —
makes it really amazing. 
 
Why Trump Towers Pune? 
RK: Knowing that Donald Trump is a mogul 
of developing luxury properties, I figured 
he’d do a brilliant job in India, and tie up 
with only the best, like Panchshil. It’s also 
in a great area and in close proximity to 
the Pune homes of the Kapoor family. So, 
it made sense for Ranbir and me to have a 
house there.

Your expectations from the brand Trump 
and its collaboration with Panchshil? 
RK: From the concierge service to their 
fully-souped up clubhouse, the amazing 
in-house luxuries provided by JW Marriott, 
also a part of the Panchshil Group — I 
expect them to maintain the same altitude 
of service. The experience has been great, 
they’ve even flown me to Trump Towers 
Pune, a few times in their Panchshil 
choppers — they have that kind of style.
I am very happy to have associated with
Mr Sagar Chordia, Executive Director of 
Panchshil Realty. He was friendly, 
forthcoming and made the process 
absolutely seamless. 

What makes a house a home for you? 
RK: Comfort, warmth, neighbours, 
ambience, seclusion and privacy. Trump 
Towers Pune offers the exclusivity I am 
looking for. It’s a home away from home 
— it’s just like apna ghar. You have to be 
house-proud to live in it. And both Neetu 
and I are extremely house-proud here.
 
How is this place “made for you”? 
RK: I am a super seven-star spoilt brat. 
And I want to live that way. That’s why 
this place is meant for me. Some people 
like to lie down in their 
thousands of acres ranch 
to gaze up at the moon and 
stars. At Trump Towers 
Pune I have a 360 degree 
view — to gaze at the 
moon, stars and greenery.

When a legendary actor like Rishi 
Kapoor chooses an iconic address like 
the Trump Towers Pune by Panchshil 
Realty. Enough said...

I did not expect Panchshil 
to rise to such high 
expectations. I am 

absolutely delighted to see 
such an eventful high-rise. It 
should become a cynosure 
of all eyes in Pune, called 
the Trump Towers Pune. 

India’s first-branded Trump residences — 
Trump Towers Pune by Panchshil Realty 
— in the words of the renowned actor Rishi 
Kapoor — “is an address to reckon with”. A 
destination where lifestyles are 
distinctively refined and rare. Where 
architecture is innovative and design 
impeccable. Where service and hospitality 
are unparalleled, and you are left utterly 
spoilt. Panchshil raises the bar, yet again. 
It’s no wonder then that father and son duo, 
Rishi Kapoor and Ranbir Kapoor have 
chosen their “home away from home” as 
the Trump Towers Pune. Let’s see what the 
actor has to say about his experience, and 
his great expectations... 

What are your thoughts on the ever-
evolving Panchshil Group? 
Rishi Kapoor: The hallmark of a good 
builder is the perfection in the end-product 
— brilliant finishes, attention to every small 
detail, the colours, the works. I give all 
points to Panchshil. They are passionate 
about their projects. This is what 
distinguishes them from the other builders. 

Pune holds a special place in your heart?  
RK: I have a personal attachment with 

For more information, visit trumptowerspune.com and panchshil.com. 
Email: sales@panchshil.com or call Janhavi: 9923055555

Shot on location



travel

Forego your dirty weekend in a luxe penthouse and step into Peru’s most 
extreme suite – a glass pod strapped to a rock. Adventure #goals

Hangin’ out
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tHE FRingE ELEMEnt

 S
taying in a Skylodge capsule – the only thing like it  
in the world – reminded me of being at the top of  
one of those glass elevators on the side of a hotel. 
Except the hotel was a 1,200ft cliff overlooking an 
epic view of Peru’s Sacred Valley.

You can see everything: Crumbling ruins, the train 
from Cuzco to Machu Picchu, gorgeous farmland stretching  
for miles. Getting there, obviously, is a trek. Latched to a  
cable, you climb a ladder of iron rungs pounded into the  
rock face.

About halfway up, you have to cross a 40-foot gap on two 
cables, clipped to a third at hip height – nothing below you, 
nothing anywhere. I never cry, and I was sobbing.

Believe it or not, it was worth it. When my husband and  
I arrived at the barrel-shaped pod, our guide unhooked  
the top and we dropped in. It was bigger than we expected  
and very comfortable. On one end was a luxurious queen-
sized bed; on the other, a lovely little bathroom (from the toilet 
you could look down through the floor at the valley below). 
When I went to open one of the tiny windows and snap a  
photo with my GoPro, a gust of wind whipped through. But I 
was surprised that the capsule never shook.

The guide, who occupied one of the two other pods, 
returned later with dinner –four incredible Peruvian dishes. 
Before he left, he gave us an extra bottle of red wine. The stars 
were out, and we stayed up for a long time. 

29 
days. over 3,000 shows. Almost 300 venues. over 50,000 performers. the 
edinburgh Fringe refuses to budge from our cultural calendars. not just 
because you’ll find art seeping into every nook and cranny of the scottish 
capital during this time, but also because it’s all open-access, a pleasant 

break in this era of the “carefully curated”. bookmark these for your list of musts: british 
theatre company twist’s adaptation of macbeth, where shakespeare meets empire; british 
actor richard wilson’s one-man show based on Victor meldrew (the eccentric protagonist 
of the tV show one Foot in the grave); and festival favourite Camille o’sullivan’s new 
show featuring the music of radiohead, nick Cave and david bowie. if that’s all too 
alternative, catch Amy schumer dishing out her rude, brash brand of comedy – and you’ll 
have post-vacation namedropping sorted. 
edinburgh Fringe is on August 5–29 

elephant in the room by French 
theatre company Cirque le roux, 
at edinburgh Fringe 2015





The troubled genius of runaway hit TV show 
Mr Robot knows how to break a code or two

MR RAMI
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 I
t’s dif� cult to imagine Rami 
Malek’s character from 
Mr Robot – a shadowy 
morphine-addicted hacker 
named Elliot – nibbling 

on crudites. But Malek 
explains that he has to look 
“pale and gaunt” for a scene 
he’s shooting in a few days. 
(The show’s most affecting 
moments so far feature Elliot 
in opioid withdrawal.) He’s 
also attending the Met Gala 
in a few hours, and he’s heard 
the food is good. The gala’s 
theme this year? “Manus x 
Machina: Fashion In An Age 
Of Technology”. “That’s why I 
was invited,” he says earnestly. 

Though we know 
it’s because of Malek’s 
weird magnetism and the 
unexpected popularity of his 
show – Mr Robot snapped 
up two Golden Globes, 
including Best TV Drama. Still, 
“Hand And Machine”? The 
synchronicity is nice. 

When industry people 
say that Malek, 35, is “the 
one to watch”, they’re talking 
about his intensity – which is 
unnerving but not unpleasant. 
Plus, he looks funny, in a cool-
actor way. People tell him he 
could be Michael Shannon’s 
younger brother. “I always 
take that as a compliment,” 
he says. “But someone 
said – when I said thank 
you – ‘No, he’s not a good-
looking person.’ I think he’s 
handsome.” Malek’s eyes do 
a lot of the work on Mr Robot. 
I ask him if he’s aware of how 
crazy they can look. “I never 
think about it. I just try to 
experience things, and when 
I get riled up, I know they do 
involuntary things or get very 
menacing,” he says. “Even my 
Mom says, ‘You don’t look like 
my son any more!’ It’s like they 
say: The eyes are windows to 
the soul… I just said that in a 
GQ interview. Oh fuck.” 

Mr Robot Season 2 is on 
Colours Infi nity now

TV

SWEATER BY RALPH 
LAUREN. JEANS BY 
DENIM & SUPPLY 
RALPH LAUREN. 
SLIP-ONS BY VAULT 
BY VANS. WATCH 
BY NAUTICA. 
BRACELET BY 
LE GRAMME. 
SUNGLASSES BY 
RAY-BAN





Not Just ANother White
A language for power and peace; white is a pristine embodiment of sophistication. For some, it means a commencement of 
something new, something wonderful, while for others, it’s a natural way of life. introducing raymond Whites − an elegant 
assortment that redefines wardrobe staples. With a flawless range of ready-to-wear shirts in Giza, Arctic, silk, Pristine and 
eternal, raymond Whites is available in 100 styles, making this premium series a luxurious entrant in your assemblage.

For some, a white shirt becomes 
a necessity. this raymond line of 
white shirts is made for those who 
believe in themselves, enough to 
wear a colour without colour. Begin 
your day in a crisp white shirt in 
silk protein fabric and complete 
your classic look with trousers.

Dress to iNsPire 



soak yourself in a leisurely lunch or 
inhale some time out of your hectic 
day, no matter the occasion, the 
Whites collection plays your perfect 
wingman. tucked in or left out, all 
you need to do is grab a pair of 
linen pants and you’re good to go.

Let CAsuAL Just  
Be A WorD



Break the mundane Monday blues 
with the powerful message of Whites.  
Set your wardrobe for pure power 
and begin your week with it. If linen 
is in your DNA, wear one with khakis 
and up your style quotient.

THE CONTEMPORARY 
CORPORATE



Raymond Whites is created keeping 
in mind the sartorial prerequisite of  
a modern gent who prefers functional 
elegance. Be it your best friend’s 
wedding or a memorable family 
affair, celebrate in perfection. A 
suave tuxedo dress shirt with a bow 
tie speaks volumes.

CELEBRATE 
WILLOWY WHITES
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ENDORSES

TO A 
STYLISH  

ERA

TIME 
TRAVEL

 A fountain pen placed in the pocket of a sharp jacket has always been the hallmark of a gentleman. India’s 
most stylish statesman Jawaharlal Nehru would clip it into the buttonhole of his achkan. Today, the best way to 
carry it is inside the special aperture of your bespoke suit. And not just any pen but Montblanc’s limited-edition 
110th anniversary offering, Rouge et Noir – fi rst created in 1909 and inspired by Stendhal’s eponymous novel – 
that has been reimagined in a sexier silhouette. The pen’s never looked mightier than a stylus. 

 

The Heritage Collection, Rouge et Noir, Special Edition fountain pen by Montblanc, `48,500

AUGUST 2016  — 75

EDITED BY VIJENDRA BHARDWAJ & SHIVANGI LOLAYEKAR



John 
Travolta 
getting his 
Saturday 
Night Fever 
on in 1977

THE GUIDE

THEN
&NOW

After years of misuse at retro-
themed parties, Travolta’s 
Saturday Night Fever look has 
been restored to glory. This 
is how you disco in 2016. 

SUIT BY DIOR HOMME, PRICE ON 
REQUEST. SHIRT BY GUCCI, PRICE ON 
REQUEST. POCKET SQUARE BY VAN 
HEUSEN, `900. SOCKS BY MUSTANG 
SOCKS, `125. SHOES BY CLARKS, `7,000

1. WHITE HOT 

PHOTOGRAPHED BY ARSH SAYED
WRITTEN BY SHIVANGI LOLAYEKAR
STYLED BY DESIRÉE FERNANDES

The greatest hits of fashion 
are impactful even today – if 
you know how to get them right  
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THE GOOD LIFE
GOLF, GOA &

If you’re looking for 
a quick getaway to 
polish that rusty 
backswing, as well as 
to get a dose of the 
good life, The Lalit 
Golf & Spa Resort Goa 
is where you can do 
it in style

Come to Goa, and there’s always the sun, sand 
and surf. There’s also delicious seafood. 
Chilled-out spas. Thrilling water sports. The 
coolest bars and clubs. Uber-luxurious resorts. 
An eclectic mix of all things that make up the 
good life. But what makes it really great is 
when there’s a place that has something more: 
a stunning golf course. At The Lalit Golf & Spa 
Resort Goa, the links are arguably the best in 
all of Goa, the main draw for experts and 
amateurs alike.

Dubbed as The Goa Golf Greens, it is spread 
over a sprawling 6,303 yards and designed by 
Col K D Bagga, a disciple of master golf course 
architect, Alister MacKenzie. The only 
championship course in Goa, it offers 18 Gents 
and 9 Ladies Tees, playing to Par 36 from each 
set. And with a well-trained staff, caddies and 
a fleet of deluxe carts, you know this is the 
ultimate destination to tee off from. The best 
part: It’s the only course in India where you get 
to play alongside the sea, with spectacular 
views from almost every hole. What’s more, 
it’s an actual double T9-hole golf course, and 
not just another putt ground, like other 
so-called golf resorts in Goa.

When you’re not swinging the clubs, the 
stunning all-suite luxury resort will still hold its 
pull. Its secluded and peaceful location in the 
South, away from the crowds that flock to the 
North, makes it the perfect retreat. Its uber 

luxurious three/four bedroom villas feature 
en-suite Jacuzzi bathrooms, a living room, 
dining room, guestroom, modular kitchen, an 
exclusive butler, butler pantry, private pool 
and balcony that either overlooks the golf 
course or Arabian Sea. Its signature holistic 
spa, Rejuve, offers some of the most 
rejuvenating treatments. Its unique “we serve 
what we grow” concept – where everything is 
freshly grown in their organic vegetable 
gardens – makes the food (and even spa 
treatments) of unbeatable quality. And while 
each of the six unique fine dining restaurants 
offer delectable choices, don’t miss checking 
out the resort’s award-winning beach shack, 
Corta’s, where the food is off the hook (quite 
literally). Overlooking the Arabian Sea, the 
shack serves up some of the most mouth-
watering Goan cuisine. Ask for the fresh catch 
of the day. Also in the afternoon, try their 
special sundowner cocktails. For those looking 
for an adrenaline rush, the resort also offers a 
range of on-site water sports like: jet skiing, 
ringo rides, banana rides, water skiing, water 
walking ball, speed boat rides, evening cruises 
and more.

 So come to golf, to laze or to eat like a king 
– The Lalit Golf & Spa Resort Goa will not 
disappoint on any level (read: will make it 
baller always).
For more information, visit thelalit.com



THE GUIDE
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Forget that Maverick made 
Aviators cool after Top 
Gun. His whole patchwork 
bomber and leather pants 
look will always remain the 
rebel’s go-to choice. 

JACKET BY DIESEL, `35,800. SHIRT, 
`2,200, JEANS, `9,000; BOTH BY 
JACK & JONES. SHOES BY ALL 
SAINTS, `9,680. SUNGLASSES BY 
TOM FORD, PRICE ON REQUEST 

2.GUNNING FOR 
THE TOP

Nehru, The Beatles, Sean 
Connery... Proof that a 
bandhgala will always 
remain a strong weapon in 
a man’s wardrobe. 

SHIRT, BANDHGALA, BREECHES; 
ALL BY RAGHAVENDRA 
RATHORE, PRICES ON REQUEST. 
POCKET SQUARE BY LACQUER 
EMBASSY, `2,500. SHOES BY 
HERMÈS, PRICE ON REQUEST

3. CLASSIC MAKES 
THE CUT 

Tom Cruise with a 
rosy Kelly McGillis 
in Top Gun, 1986

India’s fi rst PM, Pandit Jawaharlal Nehru, 
was always well-turned-out. This 
photograph of him from 1950 is no different



87.845 mm



THE GUIDE

The preppy blue blazer is back. 
But style it to look younger 
and more irreverent – the 
fashion equivalent of listening 
to Wu-Tang on your way 
to a boozy Sunday brunch. 

BLAZER, SHIRT, TIE; ALL BY TOMMY 
HILFIGER TAILORED, PRICES ON 
REQUEST. TROUSERS BY ANUJ 
MADAAN, `7,550. SOCKS BY HAPPY 
SOCKS, `400. SHOES BY CLARKS, `7,000

4.PREP SCHOOL

80 —  AUGUST 2016

Indian cricket team 
captain Kapil Dev goes 
all-out preppy as he 
lifts the ICC World Cup 
trophy in 1983
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india's high-flying vice Captain 
and luxury luggage maker 
louis vuitton have a common 
love for stylish travel 

The 
Icon

Starring 

VIRAT KOHLI

The collab





the collab

FIRST CLASS 
One of the sweetest moments 
of receiving a bespoke suit 
is seeing your initials on the 
back of your collar or on  
the cuff of your shirt. It’s  
proof that a product is truly 
yours. Louis Vuitton’s hot 
stamping service lets you 
extend that personal touch  
to leather goods as well. 

Kohli tried the service in 
Bengaluru – available at LV’s 

flagships across India – and 
was excited to see VK printed 
on a leather luggage tag to go 
with his sumptuous Damier 
suitcase. 

 V
irat Kohli never misses the chance to make 
a style statement when he’s travelling: His 
accessories are always on point and his penchant 
for luxury leather bags is evident every time he’s 
photographed at the airport. 

The Damier, the iconic checkerboard pattern 
that decorates many of French fashion house Louis 

Vuitton’s accessories, dates back to 1889. But its rich, dark blue 
colour that’s both discreet and sophisticated finds favour with a 
new generation of icons who prefer elegance over flash. Kohli is 
one of them. 

What was your first LV purchase? 
I bought a pair of loafers from the Bengaluru flagship back in 
2010. But since then I’ve been more inclined towards buying 
bags. It’s nice to buy different accessories in the same pattern 
to create a set of sorts. 

What do you look for while buying leather accessories? 
I don’t like anything too loud. I prefer subtle details and 
utility is very important. The Damier pattern works for me 
because it’s easy on the eye. I recently got a Louis Vuitton 
bag, which has wheels and doubles up as a duffle, which I 
use all the time. 

How many bags do you have? 
Too many. When I see something nice, I just pick it up. It’s 
not a bad thing to have too many because you can pick and 
choose according to where you travel.

How do you pack? 
I like to keep my suitcase organized. I know what I want to 
wear at what point. Otherwise you’re just stuffing in clothes 
and then you have to worry about ironing. I have these 
pouches for T-shirts and undergarments, which I stack at the 
base. Then I put in my shirts and shoes. It’s like Tetris. I don’t 
like overstuffed suitcases. 

What would we find in your everyday bag? 
My wallet, credit card holder, a pouch for my 

chargers – I hate when wires spill out in my bag – 
 a tablet to watch TV shows and movies, a dock  
to play music, mints, a book maybe and a couple 
of sunglasses.

Do you have a lucky charm? 
I have an Om pendant with a pearl. My mom gave it 

to me when I was younger to help control my temper 
and I always wear it on the field while playing. 

What’s your morning routine like? 
It depends on how quickly I have to get out of the house – 
normally I like to wake up and take my time. I’ll eat almonds, 
drink water, read the paper at home. I like to chill before  
I actually get going. 

Three things that every man must have in his wardrobe? 
Good shoes, a good watch and a good bag.
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Exotic. Luxurious. Pure Indulgence... 
Just Bliss!



W W W . O Z EW W W . O Z E N -N - M A A DA A D H O O . C OH O O . C O M

F O R  F U R T H E R  D E T A I L S :  P L E A S E  C O N T A C T  O U R  P R E F E R R E D  P A R T N E R :

K R I S I A  H O L I D A Y S ,  M U M B A I  -  T E L :  0 2 2 - 6 7 4 0 1 6 0 0  -  E - M A I L :  O Z E N @ K R I S I A . C O M

LIFESTYLE LUXURY IN THE MALDIVES!
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 I
t’s dusk, and a deep blue washes 
over the evening sky. A streak of 
orange runs across the horizon 
like a brilliant line of colour in 
a Rothko painting. The Hudson 
glides by in the far distance. 

Thousands of golden lights twinkle below 
in rectangular-shaped boxes embedded in 
glass buildings. 

From the Rainbow Room on the 65th 
� oor of 30 Rockefeller  Center, buzzing New 
York lies at your feet. Gentlemen in sharp 
black tuxedos, including Hugh Jackman, 
and elegant ladies in red satin gowns swan 
about, holding � utes of champagne and 
nibbling on canapés. The cheerful strains 
of the Chris Norton quintet playing the 

Twenties jazz classic “I’ve Got A New Baby” 
� ll the room. 

It’s a night of bonhomie and conviviality, a 
moment to pause and admire all that has been 
achieved over a 110-year journey that started 
in 1906. Two enterprising men – a banker, 
Alfred Nehemias, and an engineer, August 
Eberstein – came upon the idea of what would 
become Montblanc’s signature product, the 
safety fountain pen, on a TransAtlantic journey 
from New York to their home Hamburg. New 
technology had cut travel time across the 
seas from 21 days to a speedy four, and the 
young men realized this would engender the 
need for new products in a “modern” age 
characterized by speed, ease of movement 
and international travel. IM
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THE COLLECTIBLE

MIND
EMPIRE STATE OF

Pablo Picasso 
Limited Edition 39

In an era of frenzied texting, what’s the relevance of a fountain pen? 
With 110 years of history behind it, Montblanc may have the answer
WRITTEN BY SHIKHA SETHI





THE COLLECTIBLE

(Clockwise from 
top) The historic 
Montblanc Haus 
in Hamburg; 
John F Kennedy 
signs the Berlin 
Treaty with 
a Montblanc 
pen; A sketch 
for a writing 
instrument 
from the new 
Heritage Rouge 
& Noir Collection; 
(below) Patron 
of Art Peggy 
Guggenheim 
Limited Edition 
4810

iconic black, white and gold Meisterstück 149, 
or Masterpiece, was born in 1924, carrying 
in embryonic form the values of technical 
excellence and artistry that the maison has 
come to stand for, with its use of precious 
materials and understated design. Today, the 
only way to get your hands on an original 
is if one comes up at auction at Bonham’s 
or Christie’s. Mumbai-based collector Ketul 
Mehta, who carries a Starwalker Red Gold 
Resin Roller and Meisterstück Solitaire 
Doue Silver & Black that his father gifted 
him, explains the allure: “Just look at them, 
they’re objects of beauty, works of art in 
their own right. Secondly, they complete 
your look. What’s the point of getting out 
of a Mercedes-Benz, wearing a Zegna suit 
and then signing a cheque with a Cello pen? 
It doesn’t work.” Mehta, who also collects 
writing instruments by Delta and Visconti, is 
one of the few Indians who owns a Limited 
Edition Mahatma Gandhi rollerball, part of 
a collection produced in collaboration with 

Gandhi’s great-grandson Tushar Gandhi. 
What Mehta doesn’t mention, because 

it’s so obvious, is that writing with one 
of these beauties is a dream. It helps 
if the paper is thick and creamy, as in 
the serpent-embossed black leather 
notebook crafted in partnership with 
New York-based press Thornwillow from 
Montblanc’s new Heritage collection. The 
golden nib presses softly against the paper, 
bending ever so slightly in response to 
the pressure from your � ngers. And then 
she’s off – like Amelia Earhart’s airplane, 
gliding over the surface, the ink � owing 
smoothly, dipping and looping, following 
the direction of your thoughts, expressed 
more exquisitely than ever before. 

 Outside, spikes of light – from 
the Empire State and the 
Bank of America buildings – 
shoot out towards the dark 

night sky. The 70-storey skyscraper we’re 
in, the Art Deco Comcast building also 
fondly known as 30 Rock, is a vertiginous 
embodiment of that creative zeitgeist that 
propelled the Roaring Twenties. It’s an era 
that has been a rich source of inspiration 
for the brand, and encapsulates a spirit 
of innovation that shines most brightly in 
the Limited Edition writing instruments 
launched annually in honour of pioneers, 
writers, patrons of the arts, exemplary 
individuals who’ve changed the way we 
live. Every monumental � gure you can 
conjure up has been acknowledged and 
celebrated – from F Scott Fitzgerald and 
Leo Tolstoy; Pablo Picasso, Andy Warhol 
and Wassily Kandinsky; to Brahms, even 
Renaissance man Leonardo Da Vinci. This 
year, to mark Shakespeare’s 400th death 
anniversary, the maison is launching a 
tribute to the Bard, including a Limited 
Edition fountain pen restricted to 1597 
pieces – the year Romeo And Juliet was 
� rst performed – with symbols from his 
most famous plays embossed on the cap. 

But in a digital age of smartphones 
and tablets and e-styluses, is the old 
school fountain pen just an anachronism, 
teetering on the brink of extinction? 
Kamal doesn’t think so. “I say, it’s very 
simple. When people ask me this, I 
give them a sketchbook and a fountain 
pen. I say think of a person you care 
about and write ‘I love you’. Now, take 
your smartphone or tablet, and write in 
Helvetica 12 point ‘I love you’. 
Tell me, the person you’re 
thinking about, what would 
they appreciate? The sentiment 
is the same, but the experience 
is completely different.” 

At the time, people communicated by 
writing letters, carrying a bottle of ink and 
their writing instruments separately. Back 
home in Europe, the two founders, along with 
Claus Johannes, a local stationer, decided to 
produce “safety Simplo � ller pens”, which 
brought together both ink and writing 
instrument in a single tool – leading to the 
production of the “Rouge et Noir”, a non-
leaking fountain pen that was a triumph of 
both function and form. By 1910, Montblanc 
had established itself as a manufacturer 
of exclusive gold pens. Not long after, a 
workshop for leather goods and a watch 
manufacture were established. 

Far from being isolated champions of 
craft and design, the founders were very 
much part of an early 20th century zeitgeist. 
As Zaim Kamal, the brand’s creative director 
– who looks not unlike a Parisian Captain 
Jack Sparrow with his trench and skinny 
jeans, kohl-rimmed eyes and many-ringed 
� ngers – says, “The era in which Montblanc 
was founded was a radical pioneering time. 
In art, design, technology and science. There 
was a new way of looking at things. People 
were questioning things, creating new 
aesthetic expressions. In Vienna, you had the 
Expressionists, Otto Wagner with his [ideas 
on] architecture, [Gustav] Klimt and [Egon] 
Schiele who were radicalizing art, [Alfonse] 
Mucha who was changing the face of graphics 
and [Charles Rennie] Mackintosh who was 
transforming the arts and crafts scene.” 

It was in this atmosphere that Montblanc’s 
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MONTBLANC’S 
WRITING 

INSTRUMENTS 
ARE THE FIRST 

CHOICE FOR 
PRESIDENTS AND 
ROYALTY ALIKE. 





VESTED 
INTEREST
Owning a few waistcoats is 
an absolute style no-brainer. 
They’re versatile and you 
can wear them for different 
occasions: a dark vest to 
upgrade a basic button-down 
shirt and jeans; a crisp white 
one to lift up board shorts. 
pareshlambasignatures.in
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 DARK 
MATTER 
The calling card of this Carl F. 
Bucherer Patravi TravelTec 
Black is that patented pusher 
at 10, which allows you to read 
time in three separate time zones 
simultaneously. Hit it to rotate the 
internal bezel, and the red hand 
instantly shows two different time 
zones, while the central hour and 
minute hands indicate the local 
time. Because sometimes it helps 
to know the time of where you are, 
where you should be and where 
you wish you’d rather be.     
carl-f-bucherer.com

DENIM DIARIES  
Never mind those Eighties grunge 
associations – the denim jacket looks 
fresher than ever in a no-fuss white. 
We’d go for Tommy Hil� ger’s 
summer-friendly slim-� t version to 
pair with indigo jeans. Just don’t go 
white on white; even the most stylish 
guys can’t pull that off without looking 
tacky. hilfi ger.com

CLASSIC WITH A TWIST
We’re always on the lookout for new menswear 
labels and Mumbai-based The Maroon Suit’s 
caught our eye for its quirky details on 
classic, sharp tailoring. Think lapelled 
vests, striking checked suits, military 
jackets and bandhgalas. themaroonsuit.com

GQ
EYE
TOP PICKS FROM
THE STYLE DESK
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TIP
Take a stylish 
step forward 

in Paul Smith’s 
bright orange  

pair

PARESH LAMBA

ORANGE BURST
It’s not that classic brogues are dead to us. It’s that your 
options have now diversi� ed to include slip-ons in the 
most out-there colours, to project an effortless vibe to the 
world – and feel gloriously comfortable on you – through 
these sticky months. paulsmith.co.uk





THICKER.
DENSER.
SEXIER

THE BAD NEWS: Pollution, lifestyle and 
the hyperactivity of the 5-alpha-reductase 
enzyme together disrupt the stem cells 
responsible for hair growth. This leaves 
you with a thinner, scantier crop. But all is 
not lost.

THE GOOD NEWS: You don’t need to go 
Full Monty on your head or succumb to a 
toupée. There is a less embarrassing, more 
advanced way to reverse thinning hair and 
recover your crown.

Look, we get it. Change is scary. 
Your once-thick, Adonis-like hair 
has turned wispy. But before 
you put the razor to your head 
and call it a day, Kérastase 
Densifi que Homme shows you 
how to thicken your mop in just 
three months

#Rescue Tip 1: 
Be an iron man. 
Iron defi ciency 
can lead to hair 
loss. Load up 

on it

#Rescue Tip 3: 
Reduce alcohol 
and smoking

#Rescue Tip 2: 
Avoid brushing 

wet hair 

#Rescue Tip 4: 
Keep a squeaky 

clean scalp



Densifi que Homme is available exclusively at Kérastase salons 
in India. To fi nd a salon visit www.kerastase.in, 
Facebook.com/Kerastaseindia, Instagram @kerastaseindia 
and Twitter @kerastaseindia or call toll-free on 1800-22-247

2
*Clinical test. 101 subjects vs placebo. Daily application for three months.

1
3

To address the problem of hair thinning, 
Kérastase developed Densifi que 
Homme—a growth acceleration 
programme, using highly potent 
molecules that work at a cellular level. 
While the patented and highly potent 
Stemoxydine 5%® mimics the oxygen-
defi cient environment to slow down 
the hyperactive 5-alpha-reductase so 
that your stem cells function properly, 
Glycans boost cell regeneration and 
thicken the diameter of each follicle. 
And for a lift in hair volume, the 
Texturizing Polymer works its magic.

The result: An all-new crop of 1000+ 
hair* with an increased density in just 
three months. 

Here are three simple steps for a 
thicker mop:

CLEANSE WITH BAIN DENSITÉ HOMME
Wash your hair every day with Bain 
Densité Homme — a refreshing and 
thickening-effect shampoo, specially 
formulated for a thinning mane. 
Comprising biotin of vitamin B6 and 
texturizing polymer, it improves quality 
of the follicle’s environment and has an 
instant densifying action, leaving you with 
stronger looking hair and a lighter scalp.

REGENERATE WITH DENSIFIQUE HOMME
With 30 ampules of the fast-drying 
Densifi que Homme formula in every kit, 
apply it daily for three months to towel-

dried hair at the roots. Create partings 
and use the applicator to dispense 
the formula. Massage your scalp with 
your fi ngertips to encourage deeper 
penetration and even distribution. 

STYLE TO DENSIFY INSTANTLY WITH 
BAUM DENSITÉ HOMME
A sculpting and styling paste, Baum 
Densité Homme consists of Arginine, 
an essential amino-acid to nourish 
your hair and scalp and texturizing 
polymer, which gives your tresses 
that much-needed volume. Offering a 
repositionable and fl exible hold, a clean 
touch and hair mass preservation, it 
simplifi es the styling process. Better still, 
it does not leave any visible residue.

Introducing, Kérastase Densifi que Homme – the arsenal you’ve been waiting for



From leFt:  
Siddarth trivellore, 
Chaitanya rao, arun 

vaSu, Suhail Chandhok
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... Once and for all, is it 
Chennai or Madras?
CHANDHOK: It’s Madras.
RAO: If you live here, it’s Madras. 
For sure.

I’ve only been here once 
before, seven years ago, and I 
didn’t have a very good time. 
What did I do wrong, or, 
what should I have done?
TRIVELLORE: Called my Dad. [Laughs]
RAO: Sadly, unlike Bombay or somewhere like that, 
you can’t just go to a bar, hang out and meet people. 

It’s a safe bet that Chennai isn’t a city you think of as up-and-coming or cutting edge, in the context 
of New India on the warpath. And, well, there’s a reason for that. It’s not that nothing of interest

is going on here; it’s that the place plays by its own rules, fl oats in its own orbit, swings to its own 
dance card. It doesn’t concern itself with the freneticism of Mumbai, Delhi’s power plays or the 

Deccan tech boom. It’s the biggest village in South India, yes, but that’s a good thing. And at the city’s 
swankiest digs, the sea-facing Library Blu at the Leela Palace, we gathered the four best people 
to explain why – Suhail Chandhok, sports broadcaster and unoffi cial spokesperson for the city; 

Arun Vasu, business head, diplomat and late-blooming surf enthusiast; Chaitanya Rao, fashion designer 
and bon vivant; and Siddarth Trivellore, business scion and motorbike freak. But before anything else, 

there’s one thing we need to get straight, and get it straight from the mouths of the locals…

Photographed by KUNAL DASWANI  Interviewed by DAVE BESSELING

Earlier, only the � ve-star hotels 
were allowed to serve alcohol. And 
because of that, Madras has always 
been very clique-y.
CHANDHOK: I’ve had friends who 
have come to Madras and hated it, 
so I said, “Come back when some 
of us are there and I’m pretty sure it 
will change your perception.”
TRIVELLORE: Everybody 
here’s known each other for the last 
25 years.

CHANDHOK: Even if a place shuts at 11:30 or 12, 
we’ll end up at someone’s home until 4 or 5 in the 
morning with a little bit of music, really good whisky 

CHENNAI SESSIONS
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It’s not in every Indian city that 
an honorary consul to Sweden 
runs a surf school, either.
Vasu: Surfing in India was never on the 
map, but in the last 3-4 years it’s been a 
growing trend. We started Covelong Point 
after I met a local villager who said, “I have 
gone through a terrible time in my life. I 
lost everything during the tsunami,” and 
surfing gave him a kind of direction in life. 
He learned how to surf on a door! Then 
somewhere along the way somebody saw 
him surfing on a door and decided to give 
him a board. What I liked about him was 
that he never talked about the surf school 
being a business – it was something we 
wanted to do for the people.

How did this tight community aspect 
work when the floods hit the city? 
Chandhok: It happened so fast. People just 
woke up and they had six feet of water in their 
houses. There was no army, no NDRF for the 
first three days, nothing. The first people on the 
ground were the citizens of Madras. Everybody 
did their bit, every single person, whether it was 
rescuing people or providing shelter or food. It 
was unbelievable.
Rao: Even the kids were helping. Suhail’s house 
had water up to the second storey.
Chandhok: It’s true. And the next morning 
there was a body wrapped in front of the house. 
Because [like Chaitanya said], there were homes 
completely underwater. We were all on the roads 
for the next two days. It’s just the way people come 
together, which I don’t think you’ll find in most 
cities in India. 
TRiVelloRe: Every single kid that I know 
was out doing something. It was the younger 
generation that actually pulled through to get 
things together, which was really encouraging.

”Just because we’re an 
expanded village of sorts, it 
doesn’t mean people aren’t 
ambitious or successful“

or whatever’s going on, and that’s the scene. 
Vasu: I’ve been kind of a sissy when it comes  
to drinking. 
TRiVelloRe: It happened after you turned  
30, Arun. 
Vasu: Oh come on, it was at least 32. [Laughs]
Chandhok: Madras is also very sports-
oriented, but it’s gone from being spectator-
driven to an active sporting city. We always 
watched motorsport, cricket, football, tennis, 
golf, but today we actually play these sports, 
since a lot of us have come back from different 
places and brought back a more active lifestyle.
TRiVelloRe: And infrastructure is important. 
When we were growing up, we didn’t have 
access to professional coaching or training. We 
used to train for track in a 25m space behind my 
school. Now you have access to stadiums. There 
was always the interest, we just didn’t have the 
means of doing it. 
Vasu: I think this health-conscious part comes in 
when people want to feel good, that it’s not just 
about a six-pack. And this has hit all over India. 
We have two marathons a month here now.

With the city growing, returnees bring 
new ways of living, has Chenn—
Madras lost a bit of that community 
aspect it’s known for?
Chandhok: No, it hasn’t, that community 
feeling is the city’s charm.
Rao: Touch wood.
TRiVelloRe: Just because we’re an expanded 
village of sorts, it doesn’t mean people aren’t 
ambitious or successful. The difference in Madras 
is that you can do it in your own time, unlike, say, 
Bombay, where the city runs your pace of life. 
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arun vasu & siddarth triveLLore 





And this whole tight-knit 
community you’ve got 
here, it has one collective 
obsession, doesn’t it? 
Chandhok: That’s right. We 
like our cars and bikes. Enfield 
has its roots in Madras. That’s a 
brand that has grown leaps and 
bounds, to a point where Enfield 
outsold Harley-Davidson in the 
last financial year.

In India.
Chandhok: No, globally. 

Holy shit. 
Chandhok: It went from being something 
that your grandfather owned to an aspirational 
bike. This is like the Detroit of India. 
Rao: This is Motor City.

And you’re in better shape than Detroit 
right now.
Chandhok: And we have a race track here, 
so when it comes to cars, we get racing licences 
before driver’s licences.

Tell us about your training school, 
Siddarth.
TRivelloRe: Like everyone here, I come 
from a family that has always been interested in 
motorsports, my dad—
vasu: —Who’s cooler than him, sadly. [Laughs]
TRivelloRe: He’s 60 now, but at heart he’s 
about 16, and ever since the Nineties he’s been 
doing something in the States called The California 
Superbikes School. We’ve tried to bring the school 
here for a long time, and finally we did in 2010. We 
wanted to provide access to young kids who did 
well on the domestic circuit but couldn’t compete 
on the European or US circuits. We have a racer 
named Rajni who’s been training with us for four 
years now.

Hmm. Rajni from Tamil Nadu, eh?
TRivelloRe: [Laughs] Yes, and that guy just 
went and won the Malaysian Super Sports 
Championship. He won the Qatar Super Sports 
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Championship. This is a big deal for something 
from India, right?

You’re obsessed. You’re like 
Canadians with hockey.
Chandhok: It’s funny how these things can 
take over, and motorsport in many ways has 
bound a lot of us because it’s something that 

was very native to Madras; no other city had what 
we had. 
TRivelloRe: We used to race at Suhail’s 
neighbour’s house. He had a huge property, and we 
would get a bunch of bikes together and race. And 
as we got older, we would race go-karts.
Chandhok: To give you an example of how 
ludicrous we were, one time my brother pulled the 
handbrake, it broke, and he ran into a coconut tree.
TRivelloRe: I remember this.
Chandhok: So I run back home screaming to my 
dad, “Hey, Dad! My brother crashed the car!” And 
what does he do? He runs over, jumps into the seat 
next to him and says, “This is how you do it.”

He wasn’t like “Go to your room”?
TRivelloRe: No, it was definitely, “Go to  
your room,” but “only after I show you how to do  
it properly.” 

suhaiL chandhok

”During the floods, it was 
the younger generation 
that pulled through“

chaitanya rao
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The Swiss watchmaking gods are ticking along just fine. But there’s a 
younger crop of watchmakers for whom “quartz”, “digital” and “smart” 

are part of the zeitgeist. Which is why you’ll see a mix of 
high-end timepieces from venerable Swiss maisons and far more 
affordable tickers from new-age watchmakers in our 2016 Watch 

Report. Clearly, there’s a timepiece for everyone 

EDITED BY VARUN GODINHO
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The 30 coolest 
watches in the world 

right now

104 112 114
Tissot’s François 

Thiébaud is 
thinking next level

hermès Fashion house  
wants to take over  

your wrist



COOLEST 
WATCHES
RIGHT NOW!

WRITTEN BY VARUN GODINHO   PHOTOGRAPHED BY JIGNESH JHAVERI   

 1  PATEK PHILIPPE
Patek president Thierry Stern’s visit 
to India last year ignited speculation 
that the Genevan watchmaker was 
fi nally warming up to the idea of a 
boutique here. This is after all one of 
the world’s oldest and most prestigious 
luxury watch brands, far more widely 
known here than many of its Swiss 
counterparts. One of Patek’s strengths 
is the degree to which it fusses over its 
timepieces. Every minute repeater, for 
example, passes over the desk of Stern, 
who personally inspects the tonality 
before certifying it. That alone would 
make this $2.3 million Grandmaster 
Chime ref 6300G pretty special. Add 
20 complications worked into its slick 
white-gold case, and this double-faced 
wristwatch is, along with last year’s 
Patek ref 5175, among the brand’s 
most complicated wristwatches ever. If 
that boutique does open in India, this 
is certain to be the hot favourite.

 2  OMEGA
When Omega started out as the 
offi cial timekeeper for the Olympics 
in 1932, its mechanical stopwatches 
were accurate to one-fi fth of a second. 
Today, its electronic timing devices are 
accurate to one-millionth of a second. 
It’s also introduced innovations like 
pressure-sensitive devices to detect 
false starts, timing touch pads in 

swimming pools and a special pistol 
used at track events. Whether or not 
you fi nd yourself in Rio this month, 
banging on a tambourine and knocking 
back caipirinhas, you can now score 
some serious Olympic pedigree with 
this 41mm limited-edition Seamaster 
Diver 300M “Rio 2016” that’s 
got the Olympics logo engraved on 
the caseback. Lending the co-axial 
automatic chronometer some added 
diver cred is a helium escape valve at 
10 o’clock. 

 3  ZENITH
With Cuba open for business, and 
Cohiba – one of the most popular and 
expensive Cuban cigar brands – turning 
50 this year, Zenith is marking the 
milestone. Limited to 50 pieces in 
rose gold and 500 in steel, the COSC-
certifi ed El Primero Chronomaster 
1969 Cohiba Edition features Zenith’s 
famed El Primero 36,000vph automatic 
movement. The Havana brown dial 
carries a motif from the cigar maker’s 
packaging, Cohiba’s 50th anniversary 
logo is on the sapphire caseback and 
the oscillating weight is engraved with 
the Côtes de Genève signature. Cuba, 
meet Switzerland.   

 4  BREITLING
The “Navi” in the name of Breitling’s 
storied Navitimer collection comes 
from its purpose as a navigational 
tool watch when it fi rst broke cover 
in 1952: It could be used to convert 
distances, calculate fuel consumption 
and rate of ascent or descent (over 
a decade before the fi rst handheld 
electronic calculator was invented), 
thanks to that sliding bezel rule. 
This year, Breitling went for stealth 
mode with a blacked-out Navitimer 
46 Blacksteel. The stainless steel 

case and bezel on the COSC-certifi ed 
chronometer are coated with a carbon-
based, scratch-resistant material, 
while the brand’s aviation link comes 
through in the black straps that feature 
an aircraft-tyre-tread motif.

 5   PANERAI

The Radiomir 1940 Minute 
Repeater Carillon Tourbillon GMT 
is the Firenze watchmaker’s most 
complicated creation ever, and the 
world’s only timepiece that can 
chime both home and local times on 
demand. The manual-winding P2005/
MR movement, featuring a decimal 
minute repeater, took four years to 
develop in the brand’s manufacture in 
Neuchâtel. It’s also worth noting that 
the base P2005 tourbillon movement, 
designed 11 years ago, established 
Panerai’s reputation for complicated 
watchmaking beyond that of a 
fi rst-class dive watch manufacturer. 
This made-to-order grail piece has a 
base price of $400,000, with bespoke 
options taking it higher. 

 6   LONGINES
If there’s one watchmaker that aces the 
brief when it comes to reinterpreting 
vintage timepieces, it’s Longines. This 
year’s Heritage 1918 is inspired by 
the brand’s bracelet chronograph from 
1918. Along with the cushion crown, 
wire lugs, shiny stainless steel case and 
cathedral hands, the Art Nouveau-style 
timepiece also borrows the sex 
appeal of the original. The deal would 
be sealed if it featured a nostalgic 
manual-winding movement – but, 
really, we’re not ones to argue against 
the convenience and logic of using an 
automatic movement with a 42-hour 
power reserve instead.

 1

From the world’s best brands (in no specifi c order) 

 7    BULGARI
You’ve already heard and read about 
this year’s Octo Finissimo Minute 
Repeater, which netted the title of 
the world’s thinnest (6.85mm) minute 
repeater. What got glossed over is 
Bulgari’s use of titanium for the 
entire case – a fi rst for the brand. Ti’s 
acoustic quality is superior to that of 
gold or other precious metals, and by 
using a sandblasted version of the 
material, Bulgari achieved an aesthetic 
that’s rough and classy at the same 
time: a perfect dress watch that also 
looks on point with jeans and sneakers. 
It’s all the sartorial excuse you need 
to wear it all the time – not that you 
needed one. 

 8   BLANCPAIN
The Fifty Fathoms set the benchmark 
for the modern dive watch: When it 
debuted back in 1953, it sported a 
unidirectional bezel, an anti-magnetic 
movement, a screwed-down crown, 
highly luminescent dial markings and 
a case waterproof to 300m. Many of 
these features have become par for the 
course for the modern dive watch. This 
year, the Fifty Fathoms Bathyscaphe 
stepped it up a notch. Blancpain took 
the 60th anniversary Fifty Fathoms 
tribute timepiece from 2013 and made 
one signifi cant update: It switched 
the stainless steel case for a plasma 
ceramic one that’s lighter, stronger, 
harder and more resistant to corrosion. 
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 9  A. LAnge & Söhne
Last year, the top 10 watchmakers 
from the tiny German village of 
Glashütte made 32,000 watches at an 
estimated value of half a billion euros. 
The most accomplished within that 
vibrant high-end watch scene, 700km 
north of Switzerland, is arguably 
Lange. Recently, the marque revealed 
an entry-level timepiece, the 37mm 
Saxonia Thin, priced at `10.75 lakh, 
nearly 50 per cent cheaper than the 
40mm variant already in its line-up. 
The new timepiece uses the same 
in-house L093.1 caliber as its more 
expensive sibling. A simple two-hand 
model that still manages to create a 
flutter among collectors is just one 
more reason why Lange remains a 
bastion of fine watchmaking.

10 ULySSe nArdin
Many watchmakers have only 
recently started using silicon in their 
watches. Not only does UN use it the 
most expansively, it was also the 
first, incorporating it into watches 
as far back as 2000. Silicon is hard, 
light, anti-magnetic and requires 
no lubrication, making it a super 
material for mechanical watches. In 
this Executive Tourbillon boutique 
edition, the use of silicon in the Caliber 
UN-171 manual-winding movement 
offers a spectacular benefit: Despite 
the flying tourbillon, which tends 
to drain a significant amount of 
energy, the watch manages to pack a 
staggering power reserve of 170 hours 
– which means you can go an entire 
week without winding it up.

11 greUbeL ForSey 
Greubel Forsey is a fascinatingly 
technical watchmaker. The two 
balance wheels on the dial of this 
Double Balancier à Differential 
Constant – located at 4 and 7 
o’clock – are inclined at precisely 30 
degrees (for optimal performance, 
according to GF), each with their own 
escapement movements, to deliver the 
best possible accuracy. A differential 
mechanism, also visible on the 
dial, plays referee by averaging the 
performance of each to ensure the 
most accurate rate of timekeeping is 
fed to the going train. But wait, there’s 
more: The watch also has a constant 
force mechanism to counter waning 
torque when it’s running out of power.

12 richArd MiLLe
It’s refreshing to see Frenchman 
Richard Mille dial things down 
and deftly shift focus from bulky 
hardcore sports watches to elegant 
dress timepieces. This 7.75mm thick 
RM 67-01 Extra Flat is his brand’s 
slimmest watch to date. The familiar 
tonneau-shaped case still has a visual 
vocabulary that marks it as that most 
recognizable symbol for the super rich. 
The skeletonized dial makes it tough 
to tell the time or read the date at a 
quick glance. But with a Richard Mille, 
merely noting the time is never the 
endgame – signalling that you’re the 
one per cent is. 

13 girArd-
PerregAUx
If you know your history well, you’ll 
remember Ptolemy was one of the 
founding fathers of geography. He 
was among the first few who, as far 
back as the 1st century AD, carved 
up the world (what was familiar to 
the Roman Empire at least) into a 
series of latitudes and longitudes. 
Although inaccurate today, his world 
map was still forward-thinking for 
his time. GP’s Ptolemy’s World Map 
timepiece, which uses aventurine, 
lapis lazuli, mother-of-pearl and gold 
dust on the hand-painted dial, pays 
tribute to his early representations of 
a spherical globe. It packs an in-house 
automatic movement with a 46-hour 
power reserve, and is limited to just 
18 pieces. 

14 VAcheron 
conStAntin
The Overseas collection is having 
a moment this year: It’s got a new 
self-winding chrono, an ultra thin 
two-hands time-only model and an 
ultra thin perpetual-calendar, among 
others. But the clear star of VC’s 
collection is the Overseas World 
Time. With a staggering 37 time zones 
noted on the dial, it displays those 
oft-overlooked half- and quarter-hour 
zones (yes, we’ve made it to the 
dial). The timepiece is backed by an 
automatic in-house movement with a 
40-hour power reserve, and is offered 
with three interchangeable straps 
made from steel, leather or rubber. As 
a Hallmark of Geneva-certified watch, 
it’s finished impeccably inside and out. 
Do we finally have a worthy successor 
to the iconic Ref 222?

 15 JAqUet droz
Jaquet Droz is a heavy hitter when it 
comes to minimalist, gorgeous watches. 
This year’s Grand Seconde Dual Time 
Ivory Enamel is the first from its 
flagship collection to take those sacred 
design codes and add some mechanical 
wizardry, with a dual time zone. 
Featuring overlapping sub dials, five 
hands and a date and seconds display, 
the watch is a functional piece of kit, 
yet looks effortlessly elegant. JD also 
created a new automatic movement 
for it in its workshop in La Chaux-
de-Fonds. Interestingly, the Calibre 
2663H24 is based on the F. Piguet 
1150 movement that does duty in 
timepieces of two other Swatch Group 
brands, Breguet and Blancpain.

 16 iWc 
If you wanted dress-watch elegance 
from IWC, you’d pick a Portofino. If you 
wanted sporty, you’d look at its Pilot’s 
watches. This year’s Mark XVIII, part 
of the latter collection, is the best of 
both worlds. Back in 1948 when its 
predecessor, the Mark XI, was designed 
for the RAF, the requirements were 
simple: anti-magnetic, good legibility, 
reliability across varying temperatures 
and high precision rate. Over half a 
century on, the Mark XVIII does all 
of that, with an added date window. 
Offered with calf straps or stainless 
steel bracelets (seen here), you’d do 
well to also ask for the NATO-style 
straps IWC’s created specifically for it. 



17 AUDEMARS 
PIGUET
The Royal Oak Double Balance 
Wheel Openworked is one of two 
watches this year (the other being the 
Greubel Forsey Double Balancier) to 
use two balance wheels to enhance 
accuracy. But while GF’s timepiece 
has a partially openworked dial, AP 
went full-skeleton and knocked off the 
entire thing to reveal all 245 shiny, 
hand-fi nished components. Horological 
purists will be particularly chuffed to 
note that the watch’s in-house calibre 
3132 movement is now 30 per cent 
more accurate, compared to a similar 
AP calibre with just one balance wheel. 
A brand that uses itself as a benchmark 
to up the ante is one we’ll happily tip 
our hats to.

18 PIAGET
Full disclosure: we’re not fans of 
diamonds on a man’s wristwatch. But 
we’re making an exception for this 
Altiplano 900D – the world’s thinnest 
manual-winding mechanical jewellery 
watch. In one slick move, Piaget’s 
proved not only its expertise as an 
ultra-thin watch manufacturer, but also 
its status as a master jewellery maker. 
This one’s loaded with 5.77 carats’ 
worth of diamonds, and even if bling 
isn’t your thing, you’ve always got 
that 145-component movement – a 
slightly modifi ed version of the one 
found in the 900P, the world’s thinnest 
mechanical watch – to peacock.  

19 CARTIER
It’s almost poetic that a watch named 
Rotonde de Cartier Earth and Moon 
should feature a dial made from a 
meteorite. The watch debuted in 2014, 
with a platinum case and a lapis lazuli 
dial. This year’s update has a smarter 
47mm rose gold case, and a new dial 
material, although it’s powered by 
the same in-house calibre 9440MC 
movement as the original. While you 
won’t have any trouble fi nding the 
tourbillon on the dial, the moonphase 
complication isn’t as obvious. For that, 
hit the pusher at 4, and the meteorite 
disc moves over the tourbillon to 
correspond to the waxing/waning of 
the moon. Ingenious watchmaking at 
its fi nest.

20 CHOPARD
Michel Parmigiani (the juggernaut 
behind Parmigiani Fleurier) designed 
the fi rst L.U.C movement in 1996. This 
year, the vaunted collection, which 
celebrates its 20th anniversary, hits 
a new high with the L.U.C Perpetual 
Chrono – Chopard’s fi rst in-house 
perpetual calendar chronograph. A 
COSC-certifi ed chronometer and a 
Hallmark of Geneva certifi cation make 
this grand complication a symbol of 
the heights that Chopard, under the 
Scheufele family, has scaled in the 
world of haute horology. At $96,000, 
and limited to 20 pieces, this isn’t an 
everyman’s watch, but it’s far cheaper 
than its well-regarded competition 
(we’re looking at you, Lange Datograph 
Perpetual and Patek Ref 5270).

21 ROLEX
This unassuming stainless steel Oyster 
Perpetual Cosmograph Daytona 
is by far the hottest watch of the 
year. Word is it’s got a waiting list 
of two to fi ve years – this from a 
brand that makes around a million 
timepieces a year. This new edition 
isn’t dramatically different from the 

Daytona it’s replacing: It has the same 
calibre 4130 movement and 904L steel 
case, with the new Cerachrom bezel the 
only major update. Rolex isn’t one to 
fi x an icon that ain’t broke, so it knows 
how to change things just enough to be 
impactful, though not unrecognizable. 
Collectors, purists and enthusiasts are 
all lining up. Tough luck if you aren’t 
already on the list, brother.

22 JAEGER-LeCOULTRE
Very few watchmakers have a singular, 
emblematic collection that defi nes 
them. JLC does: Its Reverso collection, 
an idea born on a polo fi eld in India 
in the Thirties, celebrates its 85th 
anniversary this year. From the new 
collection launched to mark the 
occasion, our pick is the Reverso 
Tribute Calendar, with the local time, 
day, date, month and moonphase on 
one dial, and a secondary time zone 
along with an am/pm indicator on the 
reverse dial. You get two watches for 
the price of one.

23 BREGUET
Breguet’s most pedigreed timepieces 
are of course its tourbillons – the 
top-end variants we saw at Baselworld 
this year could easily cost you over 
`3 crore. But there is a gateway watch 
for the brand: its pilot chronograph 
collection, which offer just as much 
mechanical wizardry for much less. 
This year’s sub-12 lakh Type XXI Ref 
3817 is an automatic winding pilot’s 
chrono with an in-house movement 
that uses silicon components to 
reduce wear and tear in the long term. 
Whether you’re a pilot or not, the 
fl yback chrono, day-night, date and 
24-hour indicators all make this an 
everyday tool watch you won’t want 
to pass up. Plus, the prestige of this 
brand’s signature on your wrist makes 
it punch far above its monetary value.
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24 FOSSIL
Fossil’s $260 million acquisition of 
Silicon Valley smart device specialist 
Misfi t late last year hinted at the 
brand’s serious intent to break big 
into the world of wearable tech. By 
Baselworld this March, it had a whole 
bunch of new digital and analogue-
digital smartwatches to launch. The 
standout is the Q Marshal with its 
rugged-cool 46mm case. To avoid 
ugly smudge marks, it can take voice 
commands too, and it’s compatible 
with both Android and iOS devices. 
But Fossil’s got even more surprises 
up its sleeve: The brand’s teaming up 
with watchmakers like Diesel, Michael 
Kors and Skagen to launch 100 smart 
wearable devices this year. Full power.

25 TAG HEUER
TAG’s much-touted Connected 
smartwatch has only just hit stores 
in India. Available with colourful 
rubber straps or a lightweight titanium 
bracelet, the Android-backed timepiece 
has some fi ne Intel hardware beneath 
the touchscreen. With a swipe, 
you could toggle between a GMT, 
chronograph or simple three-hand 
display. Interestingly, two years after 
you purchase this smartwatch, you 
could show up at your TAG dealer, turn 
in your Connected, pay the equivalent 
price of a new one, and walk out 
with a fully mechanical Calibre 5 
automatic winding watch. That’s right, 
there is Jean-Claude Biver’s brilliant 
plan to hook the smartwatch-tripping 
generation now, and turn them into 
mechanical watch lovers over time.

26 RADO
It’s not often that you see Rado dig into 
its archives for inspiration. This year’s 
HyperChrome 1616 is a handsome 
reissue of its 1971 Cape Horn. Placed 
next to each other, you can see the 
resemblance: a cushion-shaped case, 
raised indices and a vertical date 
window on the dial. But Rado also 

brought the vintage timepiece into the 
21st century by trading in the stainless 
steel case for a tougher titanium one 
(there’s also a ceramic variant), a 
bolder 46mm case and a modern ETA 
automatic movement.

27 VICTORINOX
This year’s INOX Professional Diver 
watch, although ISO-certifi ed, deviates 
from the industry norm for a dive 
timepiece in one major way: it’s 
water-resistant up to a depth of 200m, 
not 300m. Why? Because that would 
require a thicker crystal, bumping 
up the $595 price tag by nearly 20 
per cent. That’s something Victorinox 
wasn’t willing to do, even for bragging 
rights, because it knows that even 
the most seasoned professional diver 
doesn’t venture beyond 60m. This is 
a brand that’s put on its thinking cap 
to offer sensible watchmaking at a 
sensible price. Props.

28  HUBLOT
Hublot’s got a style game few can 
match, often collaborating with 
several menswear powerhouses like 
luxury shoemaker Berluti and playboy 
Lapo Elkann’s design fi rm, Italia 
Independent. This year, Hublot and 
Elkann’s crew launched the Big Bang 
Unico Italia Independent collection, 
featuring watches with camoufl aged 
carbon fi bre bezels and cases and 
chino straps. Limited to 250 pieces 
for the green and black variants, the 
hand-assembled fl yback chronographs 
each pack an in-house self-winding 
movement with a 72-hour power 
reserve, proving that serious horology 
needn’t be collateral when creating 
fashion-forward timepieces.

29 CASIO
Think Casio and you’re imagining 
toughened rubber cases and digital 
displays. The stainless steel bezel and 
stunning 3D globe that completes a 
rotation once a day on this EQB-600D 
Edifi ce are not what you’d typically 

expect. Behind that classy appearance 
is some serious tech too: Hit the 
pusher at 8 to connect your watch 
via Bluetooth to a dedicated Casio 
app on your smartphone. Which can, 
in turn, be used to set the home time 
as well as a secondary time zone. 
When there’s no exposure to light, 
this solar-powered timepiece can stay 
the course for up to fi ve months. An 
unlikely scenario, unless you were the 
protagonist of cult fi lm Old Boy.

 30 BELL & ROSS
Bell & Ross has had its moment with 
motoring glory before: A few years ago 
it designed a one-off motorbike with 
UK-based custom builder Shaw Harley-
Davidson, and in 2016 signed on as 
the offi cial watch partner of Renault 
Sport F1. Then, at Baselworld, B&R 
showed up with sketches for a concept 
hypercar called the AeroGT. If the 
brand’s ambitious enough to fl esh out 
a real-world model, the aerodynamic-
cheating machine could be quite 
spectacular. For the moment though, 
it’s debuted a BR 03-94 AeroGT 
wristwatch inspired by the car, limited 
to 500 pieces. The perforated leather 
strap is a nod to racing seats, and its 
“go-faster bits” include a chronograph 
and tachymeter, used to time an event 
or calculate speed respectively.  



Tissot’s stayed relevant by 
being a nimble innovative 
watchmaker – helmed by a 
president who believes in 
keeping it that way

THE 
INSIDER 

 163 -year-old Tissot , 
which became 
the world’s � rst 

mass-produced pocket watch 
manufacturer in its � rst year of 
existence, is today among the top 
� ve Swiss watchmakers in terms of 
production. Last year, it made over 
4 million watches, a large chunk of 
the little-over-28 million produced 
overall in Switzerland. Tissot’s 
president, François Thiébaud, 
has completed two decades as 
the brand’s marshal and is also 
president of the Swiss Exhibitors’ 
Committee at Baselworld, who are 
the most high-pro� le of the 1,200-
plus exhibitors at the world’s largest 
luxury watch fair. That lends him a 
valuable overarching perspective of 
how the Swiss watch biz operates. 
He’s also a whiz when it comes to 
operating out of India – he headed 
Swatch Group’s India operations 
from 2003 to 2005. 

Do you believe the Swiss make 
the best watches in the world?  
I can’t and will never say that 
Swiss watches are better than, say, 
Asian watches. Globally, there 
are over a billion watches 
produced every year – including 
in China and India. The Swiss 
watch industry produced only 
28.1 million last year, or just over 
2 per cent. I like to compare Swiss 
watches to French wine though. 
You can make wine anywhere, but 
a French wine is a French wine. 
Similarly, there’s a certain Swiss 
sensitivity behind the watches we 
make that includes its design, the 
communication and the after-sales 
[service] that make these products 
go beyond just telling the time 
and instead become something 
that is a part of your identity.

Has the smartwatch affected 
Tissot?  
No. We’ve been affected by the 
economy and the political climate 
in some countries, but not by the 
smartwatch. Nowadays, most 
smartwatches are basically 
mobile phones adapted to 
the size of your wrist. They 
can call, record audio, take 
pictures, and they also happen 
to tell you the time. At Tissot, 
we primarily address time and 
work around that to combine 
technology and aesthetics to show 
it as beautifully as possible and give 
an emotional value to the timepiece 
on your wrist. 

And Tissot’s been making a 
sort-of predecessor to the 
smartwatch, the tactile T-Touch, 
since 1999? 
Yes, we’ve been doing it for the last 
17 years. We have the technology to 
make a smartwatch and we can 
make it with a Swiss-made tag. 
But I don’t believe it will sell in 
big quantities.   

This year, though, 
Tissot’s made a full-
� edged connected 
watch, the new Smart-
Touch.  
We tried to do something 
similar with Microsoft 
back in 2005, but it wasn’t 
a success. Over the years, 
we’ve acquired the know-how 
on smartwatches, and so now 
we’ve built a T-Touch that can 
be synced to your phone. It has 
functions like GPS, trackers and 
weather updates. And it’s solar-
charged. Even if you don’t connect 
it to a mobile phone, it can still 
work perfectly well as a regular 

Q&A

watch with functions like the 
altimeter, barometer and compass. 

You headed up the Swatch 
Group in India for a long 
time. Where’s India at on the 
global luxury watch scene? 
Within the Asian continent, not 
only does India have one of the 
most educated populations but 
also a very global one – you 
have Indians living and working 
in London, France, Spain, 
everywhere. But if you have 
high import taxes in India, people 
can’t buy what they want to buy 
in India. 

So what’s the potential for 
Tissot in India? 

In India, we sold less than 
200,000 pieces last year. I 
believe that the potential 
for Tissot in India could 
be a million watches 

annually. We’ve recently got 
Virat Kohli joining Deepika 

Padukone as our brand 
ambassador in India. 

While Tissot is a value 
proposition, do you feel that 
a few Swiss watchmakers 
overprice their watches?   
Say you have two painters – one 
known and the other unknown – 
and you commission a painting. 
Of course, the one that is known 
will cost more than the one that is 
unknown. And when you compare 

the two, you may realize that 
the one that is unknown has 

made a better painting. 
What you are paying for 

is the signature, and 
all the history of that 
signature. Today, people 
have several tools of 
information at their 
disposal that allows 

them to check whether 
they are paying the right 

price for a watch. 

What’s your favourite 
Tissot novelty from 

Baselworld 2016?
Given that Tissot participated in the 
� rst-ever Baselworld back in 1917, 
I’d pick a vintage watch from this 
year’s collection: the Heritage 1936, 
that’s inspired by a pocket watch 
and reminds me of that time. 

The Tissot 
Smart-Touch 

can be synced 
to your 

smartphone; 
`70,000

The Tissot 
Heritage 

1936 has the 
case size of a 
pocket watch; 

`58,000
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One of the buzziest names in haute
horology isn’t a usual suspect, fi nds 
Shivangi Lolayekar

THE 
RACE 
AGAINST 
TIME 

 For a maison deeply rooted in 
equestrianism, Hermès’ allure has always 
been leather. Watches weren’t necessarily 
the � rst thing to come to mind when 
you walked into an Hermès store – there 

were enough pedigreed luxury watchmakers for 
connoisseurs to favour. So how did the Parisian fashion 
major also become a serious player in the world of 
horology? GQ criss-crossed France and Switzerland to 
score a few answers. 

 In Saint-Honoré, a white board over a characteristic 
Parisian building with Hermès spelled out in bold 
letters is noticeable from a distance. For shopping 

hounds, the iconic 24 Rue du Faubourg address is 
where you’d spend hours scouring all things Hermès. 
But what the many tourists who throng the � agship 
are oblivious to is the Emile Hermès Museum right 
above, accessible only to family members and in-
house artisans. Besides the visionary’s rare collectibles 
– saddles, stirrups, horse tack from around the world, 
a parasol whip and studded trunks – whimsical 
watches of all sizes sit here: A ring watch from post-
WWI for patrons who were all about the bling; a belt 
watch for golfers who didn’t need added weight on 
their wrists; the clever leather band with a dial that 
could be turned over to protect the glass. The unifying 
superstar among these is undoubtedly the sumptuous 
leather casing them. 

Starting from the early 1900s up until the Seventies, 
the � agship was also a retail point for watchmakers 
– heavy hitters like Jaeger-LeCoultre, Vacheron 

The dedicated 

leather workshop 

at La Montre 

Hermès





Constantin and Rolex. In 1928, Hermès 
introduced its own line of pocket 
watches called the Ermeto, which were 
kitted with automatic movements from 
Movado. It wasn’t until 1978, when 
Thierry Hermès’ savvy grandson Jean-
Louis Dumas took over as chairman, 
that the brand developed a full-� edged 
watch manufacture. That’s when La 
Montre Hermès was set up in the 
heartland of horology: Switzerland. 

When I visit La Montre Hermès 
on a lucky sunny day in 
Switzerland’s sleepy town of 

Bienne, a seamstress inside the buzzy 
leather workshop is doing Hermes’ 
signature saddle stitch effortlessly, like 
she’s conducting an orchestra. She 
looks up, her hands still stitching, on 
autopilot, to ask if I’d like to try. The 
double stitch requires you to hold two 
needles and cross yours wrists over 
one another in tandem; unlike your 
needlework classes, this is incredibly 
hard to master. 

Not far from her sits a young 
gentleman, drumming his Nike 
trainers on the ground while nimbly 
applying dye to a strap. Unperturbed 
by my presence lurking over his 
shoulders, he picks up a 250-degree 
Celsius contraption like he would a 
pen and adds some more colour to the 
leather to ensure the strap is perfectly 
uniform. Each artisan requires at least 
10 years’ experience to handle the hot 
machinery. He then sets the strap to 
cool and moves on to working on the 
supple beige underside of another 
strap made of calfskin and tanned 
with a special treatment to prevent 
any allergic reactions. Each artisan 
works on a strap from start to � nish, 

producing up to 10 a day. Calf or 
alligator skin are used for ready-to-
wear watches, but haute couture sees 
ostrich or croc. (A rare and precious 
croc skin called Himalaya, for its 
unusual stone and sand colour, sits in 
the workshop for a special order to 
come its way.) Hermès is the only Swiss 
brand to produce watchstraps entirely 
in-house since 2006 – and while many 
big-league watchmakers may have 
approached Hermès for a strap collab, 
only Parmigiani Fleurier has access, 
owing to a longstanding relationship 
with the brand. 

A few hours earlier, not far 
from Bienne, I was at the 
mecca of movement makers: 

Manufacture Vaucher Fleurier. 
Hermès began collaborating with the 
Parmigiani-owned enterprise 10 years 
ago to up its game, and now has a 
sizeable stake in the company. Unlike 
La Montre Hermès, the industrial 
building seems like an intense 
laboratory, where you can imagine 
scientists hard at work in secret rooms 
creating the world’s greatest invention. 
It also has fully kitted-out Nespresso 
machines standing at regular intervals. 
Which makes sense if you think of the 
precision, dexterity and concentration 
a complex miniature engine that is a 
watch requires. Vaucher manufactures 
18,000 mechanical calibres a year.

In a machine-heavy testing room, 
up to 40 prototypes of a watch get 
beaten and bruised – a gut-wrenching 
process for watchmakers who labour 
over every single piece they create, 
knowing fully well some will end up 
here – to check for shock and breakage. 
I wince as a slim, extra � at movement 
under an Hermès dial takes a serious 
hit to ensure its longevity. Next, the 
watch’s crown is pulled and pushed 
1,000 times; � dgety wearers that are in 
the habit of tugging the crown don’t 
stand a chance of yanking theirs out. 

Over in the assembling unit, 
engineers, some as young as 19, put 
together the screws, balance rings 
and jewels that are all made in-house. 
And then there’s Hermès’ signature 
crystal dials, from the Arceau 
Mille� ori collection, that come from 
its dedicated glassmaking division 
in Saint Louis – one of the world’s 
� nest crystal-makers of chandeliers, 
tableware and paperweights, whose 
patrons have included everyone from 
the King of Nepal to French royalty. 

W ith leather down pat and 
movements in place, 
Hermès has complete 

creative control, sometimes 
commissioning top artists for its 
limited-edition pieces. The Slim 
d’Hermès that launched last year saw 
distinctive Arabic numerals designed 
by French graphic designer Philippe 
Apeloig. This year’s unique piece, 
the Slim d’Hermès Pocket Panthère 
on a white gold canvas features the 
work of rockstar enameller Anita 
Porchet – she used her � ngernail as 
her palette when painting the � ne 
panther. Most recently the dial of 
the Hermès Arceau Tigre    – the � rst 
timepiece crafted using the Émail 
Ombrant (shaded enamel) technique, 
which uses light to reveal a three-
dimensional motif – took master 
enameller Olivier Vaucher two years 
to adapt to a watch. The tiger is from 
an illustration by artist Robert Dallet, 
who worked with the maison during 
the Eighties. 

Unconstrained by centuries of 
watchmaking tradition, Hermès has 
the freedom and ability to innovate 
with design while dipping into its 
fashion heritage. In turn, the strong 
combination of classic and cutting-
edge has watch a� cionados betting 
on it. 

(Above) The 
intelligent belt 
watch from 
the Twenties; 
(left) engraving 
the movement

Hermès Slim 
d’Hermès 
Email Grand 
Feu from 
Baselworld 
2016
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Manufacture 
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THE MOST BEAUTIFUL HOMES IN THE WORLD

NOW LIVE



His yellow briefs were the fi rst symbol of male sexualization in commercial Hindi 
cinema, and since then he’s gone from bankable actor to astute producer. But even after 
13 years, John Abraham feels like he never truly belonged. No matter. When it comes 
to changing the system, the 94kg powerhouse believes that the maximum damage can 

be caused from the outside

OUTLIER
THE

PHOTOGRAPHED BY  TA R U N  V I S H WA

STYLED BY  V I J E N D R A  B H A R DWA J      WRIT TEN BY  M E G H A  S H A H
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 There’s a dizzying range of cuisines and condiments laid out for us 

on gleaming marble platforms, scattered across the large, breezy 

room like islands, in Abu Dhabi’s clinquant Emirates Palace Hotel. 

The most tantalizing of them are at the back, laden with quivering 

tarts and tortes, glazed cakes with webs of sugarwork, lolloping 

fountains of gleaming chocolate, fruits imported from around the 

world and other sweet, assorted exotica.

But none of us is eating dessert. After we � nish our main course 

of labneh, muhammara and assorted sashimi, we stroll past the 

felonious counters, not daring to look directly at them, and settle for 

green tea. Each one of us wondering silently if John Abraham would 

perchance leave the table and step out for a smoke? But the 6-foot actor 

doesn’t smoke, drink – or eat sugar. And following an impassioned 

conversation – more akin to a monologue – on the poisonous effects of 

sugar on one’s metabolism, heart, liver and brain, for this meal, at least, 

neither do we.

He’s eyeing, in particular, his rather skinny makeup-artist while he 

eats his food. “One day,” he warns him, “you’re going to get a heart 

attack.” We take that as our cue and exit the dining room, where we 

were on a break for lunch.

Back in Abraham’s � ve-room suite, the stylists get him ready for his 

next shot, while the butler, head butler and manager (from Uzbekistan, 

Dubai and India, respectively, all of them big fans) whiz about getting 

him specialty dates and carrot juice in crystal goblets. He steps out from 

his dressing room grinning his signature dimpled smile, wearing what 

can only be described as a skirt. It’s black, tied at his waist, and � aps 
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outwards at his knees. But somehow, his 94 kilograms of brawn manage 

to transform the look, casually, into a perfectly acceptable manifestation 

of masculinity. Looking like a samurai, prepped for war, he strides off to 

the beach for the shot.

Outside of the dining room, Abraham’s fairly good-natured 

and doesn’t have many qualms or airs. He’s a good sport when the 

photographer can’t find the right light, makes a few calls for GQ’s 

fashion team to rope in a model for their next shoot and stops for selfies 

and shakes the hands of guests of the hotel who’ve recognized him. 

Perhaps because he believes he’s a people’s actor. “I am an accessible 

star. Fans feel that if John Abraham can make it, so can we.” He almost 

always refers to himself by his entire name, as though it’s a separate 

entity from the man sitting across from me in the imposing dining room 

of the suite. Half of the mahogany table is filled with bowls of dry fruit 

and a tray of tea. Abraham eats eight meals a day.

“It’s one thing to be liked by the audience, it’s another to be liked by 

your own fraternity. I’m the perennial outsider. I’m on the periphery 

when you consider the core families, and I don’t belong there.” In 

a T-shirt and jeans now, he smells clean and fresh, like the olfactory 

representation of a soap ad.

“No matter what point in my career, even after I’ve delivered eight 

hits in a row, the word in the industry is always, ‘Okay, but let’s see if the 

next one works.’” He shrugs. “John Abraham has always been about 

having to prove himself and having to constantly sustain himself.”

It is not usual for an actor to know who he is. An actor surrounds 

himself with agents and marketing men and industry experts who often 

believe in his talent and importance more ardently than he does. But 

Abraham, for the most part, seems to be a realist. He believes in his body 

of work with gusto, but also knows that something, somewhere, has 

gone wrong for him, and can be disquietingly honest about it. “My image 

is insipid,” Abraham says, flatly. “Dull, boring.”

He’s overstating, but perhaps credit hasn’t been given where due. 

When you think of the actor’s filmography, you recall perhaps the iconic 

tight yellow bathing suit scene from Dostana, which was one of the 

first instances of male sexualization in commercial Hindi cinema, or 

perhaps Abraham’s first, Jism, with ex-flame Bipasha Basu. But if you 

really rack your brain (or get onto Google), you discover his complete 

oeuvre is diverse and what should be considered, by most standards, 

pretty successful. He was India’s top male model, until Mahesh Bhatt 

roped him in for his erotic-thriller. He then went on to do Deepa Mehta’s 

Oscar-nominated lyrical film, Water, and was soon delivering big-budget 

hits like Dhoom, Race 2 and Housefull 2 as well as semi-alternative films 

dealing with sensitive topics like Shootout In Wadala, Kabul Express 

and New York. He then turned producer and backed the cultish, mature 

comedy Vicky Donor, and later the layered political thriller Madras Cafe.

“There were many instances in my career, where I had an opportunity 

to get bigger, but they nipped the rose in the bud. You’ve come from the 

outside and this is as far as you get.” Abraham doesn’t deliver this with 

bitterness, but almost a sense of fascination with the object of his ire.

“I remember once, when one of the star kids was launched and he 

failed in his first film. I was sitting with a big director and he exclaimed, 

‘How can he fail, he’s our boy. He cannot fail. We can’t let him fail.’ And I 

just sat there and smiled, ‘Would I ever get this opportunity?’

“I have many friends in the industry, but even if for a minute I feel 

like I’m part of their world, I don’t let myself. I snap out of it. I know my 

fight is all alone. I have to prove a point myself. I won’t have anybody as a 

crutch. But I think it’s damn cool not to have a crutch,” he grins.

“The first and most important step towards being accepted is 

fraternizing. I don’t enjoy late nights. I have a physiological and physical 

problem with late nights. Everybody knows that if they invite me, I will 

come in at 9pm and leave at 9:15, while they’ll walk in at 11. So now they 

don’t bother.” He pops into his mouth a handful of nuts.

Abraham could knock the wind out of you with an enthusiastic pat 

on your back, but his physicality barely comes to mind after a while. 

It’s as though he tucks it away and prefers you to notice his smile and 

words. In fact, of all the male actors I’ve met, his presence has the least 

machismo; instead, he has an aura that’s comfortable and pleasurably 

testosterone-free.

Abraham talks fast and continuously, and says my name often in 

conversation, casually at the end of a sentence, as though we’ve been 

friends for a long time. “I’ve taken a lot of shit from people. In a football 

field, if the other 10 gang up on me, I’m that guy who will probably take 

the beating till they’ve kicked me up good. And then I will get up, dust 

myself and walk away. I’m not confrontational.

“I get angry and I keep it inside and then I fall sick. But I want 

to change this about myself. I feel I should have spoken out against 

people when it crossed a limit. My niceness should not be mistaken 

for weakness. Not anymore. Because you really don’t want to wake a 

sleeping giant.”

 I n a quiet lane in Bandra, Abraham’s office, which he shares 

with his architect brother, peeps out from behind a large gate. A 

sullen man, who’s waiting outside, calls to me frantically as the 

gates are opened. “Is John sir, inside?” he asks, with a crazed 

look. “You are an actress,” he tells me accusingly. “Don’t lie!”

I hurry inside, and find a minimalistic space, which on one side seats 

staff working for Abraham’s football team North East United and on the 

other his production company. A woman in a tight pencil skirt guides me 

to an outhouse made of glass, bathed in swathes of white, overlooking a 

garden, where the actor is sitting on a plump sofa, beaming at me.

Abraham fancies himself the Ashton Kutcher of the east. “That’s the 

perfect analogy,” he assures me. He’s got big business plans and he 

lets me in on some of them. “I invest in real estate. It’s the safest. And 

start-ups. I’m investing in a payment app and a food app and I’m closely 

involved with both. Soon you’ll also see me launching fitness-related 

content across various media.” 

At this point his father and niece, a toddler in pigtails, walk into the 

garden, mid-play. She waves excitedly to her uncle. I ask him about 
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his marriage and he suddenly looks serious. “It’s hard 

work,” he says, “because I have lived alone most of 

my life. None of my ex-girlfriends ever really moved 

in with me. If you can transition into a space of easy 

adjustment successfully then everything’s good. Have 

I transitioned? I’m still trying to � nd my space, I’m still 

trying to understand what I’m doing right and wrong.”

Then he smiles. “But she’s a brave girl and a very 

simple soul. I bring home a lot of baggage to her, it’s 

probably unfair. But she has a lot of dignity. She’s 

unlike other star wives.”

Our conversation carries on until the late hours of 

the day and the soft evening light casts shadows on his 

face. “In our industry, average works. Advisors often 

tell me, “Don’t try and be too good looking. They will 

keep you away.” He often refers to nameless entities 

in the industry who have visibly frustrated him, but 

shaped his journey, with a throwaway “they”.

“Right now, India is an anomaly. Hollywood doesn’t 

look at us as a serious market. There’s Fast And Furious, 

or maybe an Avengers at a low level. But if we continue 

making the � lms we make, the tide’s gonna turn. 

There’s a younger audience that cares only about those 

� lms and not ours. And if you ain’t seeing it today, 

you’ll never see it coming. But it’s gonna come and hit 

you really hard.” His hands mimic a car crash and he 

sinks back into the sofa.

“If John Abraham does a 50 Shades Of Grey, it’s a 

formula that will work, I guarantee you. It will work 

because there is a part of me that is always going to 

be associated with sensuality, with physicality, with 

Jism. And I have no problem with it, but at every stage 

in your life you have to draw the audience’s attention 

to different facets of yourself. I’m in talks with Aditya 

Bhttacharya who made Aamir’s National Award-

winning Raakh. I want to make good honest content 

that’s unique and I believe I can make a difference.”

Abraham walks with me to the gate, and tells me 

he plans on washing his cars and motorcycles tonight. 

“It’s the crazy Parsi in me. It’s my meditation. I have a 

special shampoo for my tyres. I have glass cleaners 

speci� cally for the glass, and I use four different kinds 

of cloth, for different parts of the cars.

“I’m also planning a road trip from the UK to India 

– which is generally considered an impossible task. Or 

a trip from Myanmar to the North East. The editor of 

Autocar is helping me choose my routes. It’s going to 

be tough. But I just want to ride.”

 O
utside, I � nd the sullen man standing 

at the same spot, where he seems 

to have set up camp. As he tries to 

extract information about John’s 

schedule for the next few days from 

me, I discover he’s a writer and wants to pitch his idea. 

“Kya script hai?” I ask. “Love story hain, ekdum hot and 

sexy.” I wish him luck and wonder just how long it’s 

going to take for the world to catch up with the new 

John Abraham.  
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I feel I should have 
spoken out against 

people when it crossed 
a limit. My niceness 

should not be mistaken 
for weakness. 

Not anymore. Because 
you really don t want 

to wake a 
sleeping giant
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EDITED BY VARUN GODINHO

If you thought the superstars in classic Bollywood films had swag, take a look at 
the wheels they had behind them

reel wheels

 The finest rides from classic Bollywood films   How to do a Grand Prix weekend like a boss
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BOLLYWOOD CLASSICS

CHALTI KA NAM GAADI (1958)

THE STARS: Ashok Kumar, Kishore 
Kumar, Anoop Kumar, Madhubala 

THE RIDE: 1928 Ford Model A

The brothers called the car 
Champion, and with good reason. 
The Model A followed Ford’s 
iconic Model T and quickly 
became as successful, if not more 
reliable. In “Babu Samjho Ishare”, 
the trio cruise down Marine Drive 
and Flora Fountain in this ride, 
with a couple of Landmasters also 
visible in the background. 

1

3
YAKEEN (1969)

THE STARS: Dharmendra, 
Sharmila Tagore 

THE RIDE: MG PB 

British automaker MG manufactured only 
526 units of the PB two-door sports car. 
Dharmendra drove one in this thriller. 

Interestingly, when the PB fi rst broke cover 
in the Thirties, it was such a fast car that it 

even raced in the Limerick Grand Prix. 

THE STARS: Dev Anand, Tanuja 

THE RIDE: Chevrolet Bel Air 

The mechanics on the Kishore Kumar-soundtracked 
“Yeh Dil Na Hota Bechara”, in which you see the 
Bel Air, are rather confusing: Anand’s walking 
down a rural road with a children’s fi shing rod 

and a plastic fi sh attached at one end, The 
powerful 4.3-litre V8 ride is forced to 
crawl behind him, before he fi nally 

mounts the bonnet and rides 
off (perhaps to his next 

slick heist).

JEWEL THIEF (1967)

2

W
O

R
D

S:
 V

A
R

U
N

 G
O

D
IN

H
O

. I
M

A
G

E
: R

M
 S

O
TH

E
B

Y
'S

 (
C
A

R
S)

, N
IH

A
R

IK
A

 B
U

B
N

A
 K

E
D

IA
/S

M
M

 A
U

SA
JA

 (
F
IL

M
S)

126 —  AUGUST 2016



HAATHI MERE SAATHI (1971)

THE STARS: Rajesh Khanna, Tanuja 

THE RIDE: Chevrolet Impala 

It took a couple of tame elephants to 
tow the 136-horsepower Impala with 
Tanu behind the wheel and Raju on 
the hood. The batwings at the rear, 

spread fl at bonnet up fr ont and long 
stretched wheelbase made the Impala 

convertible hotter than Helen 
doing the sexy. 

5

6
DON (1978)

THE STARS: Amitabh Bachchan, Zeenat Aman, Helen 

THE RIDE: Ford Mustang 

For a man whose reel name is Don, you couldn’t get more 
gangster than rolling around in a Mustang. The movie is 

chockfull of classy rides, including the Buick Super Riviera 
that dodges traffi c while on the wrong side of the road, a 
Chevy Chevelle, an Impala and the beaconed Studebaker 

driven by DSP D’Silva.   

TRISHUL (1978)

4
THE STARS: Sanjeev Kumar, Amitabh Bachchan, 

Shashi Kapoor, Rakhee, Hema Malini 

THE RIDE: Jaguar E-Type 

This mega fi lm had an impressive and 
exhaustive roll call of superstars. If there 
was ever any doubt that Amitabh always 

snagged the coolest rides in the fi lms of that 
era, here’s some proof: In the span of a few 

scenes Bachchan hops between a Chevy 
Impala convertible and what is indisputably 
the most gorgeous car of the 20th century: 

a Jaguar E-Type, modded to include exposed 
supercharged pipes along the sides. Don’t even 

get us started on the Porsche 911 Targa he 
drove two years later in Shaan, that was back 
then rarer than Keshto Mukherjee playing a 

sober character.
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BOLLYWOOD CLASSICS

KASHMIR KI KALI (1964)

THE STARS: Shammi Kapoor, 
Sharmila Tagore 

THE RIDE: Studebaker 
Commander Convertible 

Shammi Kapoor pulls a Steve McQueen, 
at one point driving the car while sitting 

on top of the headrest. Kapoor had 
an impressive car collection himself: 
He purchased his fi rst, a Buick Super, 
from Car Mart on Hughes Road for 

`16,500, at a monthly `650 EMI, before 
superstardom hit him. Once it did, his 
swanky collection expanded to include 

an Impala, Intercontinental, Thunderbird, 
Triumph and Malibu – all bought 

outright, we presume. 

8
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THE STARS: Feroz Khan, 
Hema Malini, Rekha

THE RIDE: Mercedes-Benz Pagoda SL 

Khan produced, directed and starred in this 
fi lm that riffed off the Godfather subplots, 
and whose soundtracks introduced disco 
to India. Khan drove this convertible in 
this fi lm, but was also known for not 

always being kind to his cars. A few years 
after this fi lm, he deliberately wrecked a 

Mercedes W115 – a huge status symbol at 
the time – in an underground parking lot 

for his fi lm Qurbani, to shock the audience.

9

SHOLAY (1975)

7
THE STARS: Dharmendra, 

Amitabh Bachchan 

THE RIDE: Ariel 350cc 

Yes, you’ll most famously remember the 
Ariel from that scene in that song in that 
movie, when Veeru ditches the sidecar to 
ride atop Jai’s shoulders. There was rife 

speculation that the bike was a BSA or an 
Enfi eld – but lay it all to rest, because it 

was a fi ne 1954 bike from the 
Birmingham motorcycle-maker. 
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It’s one of the most visited, most culture-stuffed cities in Europe, 
and for one weekend every year, the most prestigious and moneyed 

annual sporting tour drops in on the Catalan Coast.
Because, you know, the place wasn’t chic enough already

 The first thing to procure 
before demolishing a Formula 
One Grand Prix weekend 

is your Business Class ticket. This 
savage journey into the heart of 
decadence can’t start with no cattle 
class pass from cheapflights.com. 
You’re not raging away a weekend 
on Ko Phangan here. You’re over all 
that full-moon party bullshit. You’ve 
left the Chang Beer tank-tops back 
in the Noughties and you’re ready to 
suit up and hit the McLaren racing 
team’s VIP lounge, sip several flutes of 
sparkling bubbles and nibble at – fine, 
slam endlessly down your greedy face 
– marbled tranches of jamón Iberico 
and watch a trail of $7 million-plus 
machines rocket past the finish line of 
the Circuit de Cataluña; so close that 
the decibels don’t just enter your ears, 
they reverberate through your organs 

GRAND PRIX
HOW TO DEMOLISH A

LIKE A VIP

and leave your bones quivering 
like the strings inside a freshly 
sledgehammered grand piano.

It’s the kind of trip where you 
bump into Arjun Kapoor, leather 
jacket and track pants, plating up 
a breakfast in the Business lounge 
at Mumbai T2. He says hello and 
offers you a clenched fist to clutch 
like a potato instead of a shark-
fin palm for a handshake. Maybe 
he’s just sneezed, maybe he’s a 
germophobe, maybe he thinks 
you don’t belong here, but 
you’re a journalist, your job 
is to don new skins for any 
circumstance. Before Arjun 
goes to feast in a private nook, 
he asks you where you’re going. 
“Barcelona, to cover the F1,” you say. 
He nods, in that protected, dismissive 
celebrity way, the way celebrities 

hope will come off as aloof, but the 
kind you’ll take today as a celebrity 
feigning aloofness because inside 
he’s like, “Damn, Barcelona F1, this 
guy’s cool and I wish I were going 
with him right now, not to some 
stupid press conference in Dubai.”

And you buy into your own 
reasoning as flight attendants 
lay out your three courses with 
bottomless pinot, and after a quick 
stop in Paris, where the Business 
lounge offers such first-world 
civilities like a self-serve Campari-
stocked bar, you’re an hour’s flight 
from your five-star stay at the 
Mandarin Oriental Hotel, a former 
bank on the Passeig de Gracia: 
Barcelona’s Champs Élysées. That’s 
in the Eixample, the toniest part 
of town, where from the base of 
the hotel’s glass entrance ramp 
two of Antoni Gaudi’s modernist 
masterpieces are equilaterally 
angled in your line of sight. If this 
was like your first trip here 15 years 
ago, you would have stayed in some 
cramped albergo off La Rambla, 
getting dosed on absinthe, fending 
off knife muggings, seeking out the 
cheapest plates of patatas bravas. 
Not this time. 

Now you’re looking at the 
teenaged cuts of Basque beef that’re 
all the gastro-rage this year at the 
Mandarin’s sunken café, Bistreau, 
where chef Ángel León opts for 
five-star filets from the other, 
far-west top shelf of the Iberian 
peninsula, Galicia, “the Ireland of 
Spain”. Coming from beef-starved 
Maharashtra, taking down these 
rock-salted, blood-centred slabs, 
then further darkening the tongue 
with a perky Rioja, you could be 
forgiven for never leaving the hotel 
– especially when the breakfast 
buffet is all diamond-cut cava and 
cured ham. Leave the fruit platters 
for when you’re back in Mumbai, 
man. This country is here to work 
your canines and gold-plate your 
liver. And when it’s time to leave for 
the track, it’s back down the ramp 
and into a waxed black Mercedes 
so gangster you feel more like a 
Sicilian mob boss from across the 
Mediterranean, squishing into 
that fragrant leather, adjusting the 
lumbar support and the electronic 
window shades. At €530 a day for 
the car outside your €500-a-night 
room, running your thumb over 
the embossed VIP race pass that 
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would’ve cost you as a civilian €2,000 
for the day, yeah, you do feel that, 
between you and wherever Arjun 
Kapoor was going, you’re having the 
more high-roller a time.

And the luxury will haunt you, 
like the ghost of Excellence Past: 
Once you’re back in Mumbai, every 
Dominos moped puttering by your 
bathroom window reminds you of that 
marrow-jangling sound, the thrust of 
something moving so fast while you’re 
so still – there is no onomatopoeia for 
this sound. Whoosh. Vroom. Nyin nyin 
nyin. Nothing cuts it. You feel every 
sound, even back in India, as you do 
Fernando Alonso speeding by your 
stunned silent face. God, the drivers 
must get jacked just turning on their 
electric razors in the morning. You 
begin to understand the addiction of 
the sport, the obsession, what level of 
need must have put home-track hero 
Alonso back in his McLaren today, 
after a near fatal crash in Melbourne 
earlier in the season.

“The first thought I had when I got 
out of the car after the accident,” the 
two-time world champion will tell 
you, “was to run back to the pits and 
jump into another car. There was a 
red flag, so for a second I thought the 
mechanics could repair my car and 
send me back... Several years ago, 
teams used to have a spare car. But I 
soon realized my race was over!”

Yes, Fernando, that sounds crazy. 
But crazy is Fernando’s world. When 
not racing, he’s posing in studios, 
team sponsor Chandon emblazoned 
across his chest. So what else are F1 
drivers supposed to do with normal 
life after F1 has been their reality? 
There is no normal life. There’s how 
you crush your 4-metre dolphin-
slick super machine into the size of a 
matchbox, get out and think the best 
way to get over that trauma is to go 
out and do it again. 

Down in the pits – Fernando in 
his car to the right, teammate Jenson 
Button to the left – there’s a VVIP 
booth where you can put on a set 

of those bulky black muffs and 
eavesdrop on what the engineers 
are saying to the drivers, join a 
video feed of the three rows of 
data nerds back in London who’re 
monitoring every measurement of 
every square millimetre of the car: 
Alonso’s back left tyre needs a 2mm 
lowering, and there’s a specific 
mechanic to do that. One of only 13 
sets of tyres allotted to each driver – 
kept out back in a shed with heating 
bags over the top of each to keep 
them at an optimal temperature 
for the day’s track conditions – is 
mounted and calibrated. Once 
the two McLaren cars speed out, 
should they require any pit stop 
corrections during the race, a 
decent time for a full tyre change 
is 2.6 seconds. Which is faster than 
it takes to type, phonetically, “two 
point six seconds”. 

On the way to the McLaren 
VIP area, accessed by your very 
valuable Chandon VIP pass, you 
enter a kind of Eyes Wide Shut 
party, but with food instead of 
group sex in Venetian masks. Of the 
dozens of empty tables you pass, 
not one is without two open bottles 
of red and white wine. There are 
chefs every few metres for the 
entire length of the 500-metres-or-
so Paddock Club that sits directly 
on top of all team pits, with bloody 
slab after bloody slab of perfectly 
seared beef. They say that this 
section of F1 viewing contains the 
most billionaires per square metre 
in the world. Yet the incongruence 
is in how causal all these super 
rich people are dressed. For them, 
this is their cultural Casual Friday, 
their weekend excursion on solid 
land, not the yacht moored a few 
dozen kilometres away on the 
coast. Today’s points will eventually 
go to 18-year-old Dutchman 
Max Verstappen, the millions of 
dollars at stake a concern for those 
downstairs in the pits. Up here, 
there is too much goodness to put 
into your face, too much intensity 
screaming not past, but through, 
your head every few minutes of a 
new lap, and it all comes together 
in one intangible buzz, the kind 
of high you’ve never felt before, 
and suddenly the $5,000 people 
spend to stand here to feel it starts 
to make sense. You will never feel 
anything like this again. It’s non-
verbal, it’s wordless, it’s amazing.  

(Above) The 
view from the 
McLaren Honda 
pit with Team 
Chandon. (Left) 
Galician beef at 
the Mandarin 
Oriental.
(Below) Casa 
Mila, one of 
Antoni Gaudi’s 
legendary feats 
of architecture 
dotted around 
Barcelona
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 For a particular generation, the name Rakesh Sharma 
yanks them right back to 1984, straight up and aboard 
a spacecraft. The images they saw on TV at the time 
are now hazy and distant: Sharma in a grey jumpsuit, 
in a chamber of the Salyut 7 space station packed with 

fellow cosmonauts, bumping into each other in zero gravity, cursing 
in foreign languages, strangers to each other, children of India and 
Russia. From here, Sharma, the first Indian in space, surveys our  
globe and speaks into his headset, to a prime minister he cannot see, 
“Saare jahaan se achcha, Hindustan hamara.” 

There’s no place like India, prime minister.
Men and women are asked to do strange things together: go up to 

space, towards an orbiting station with a recently ruptured fuel line – 
worrying the families they leave behind – and plummet back to Earth 

Written by Rahul Bhatia

PHOtOGrAPHeD by MaNiSh MaNSiNh

in 1984, an indian Air Force pilot went to russia, 
endured gruelling training and became the first indian 

in space. He didn’t ask for the honour, the fame 
or the adulation that came after. He certainly didn’t 

want to become anyone’s political pawn. 
All Rakesh Sharma ever wanted was his life back

INDIA’̀ s

RELUCTANT
SPACE HERO



in a capsule that feels far too fragile as it roasts outside 
in the atmosphere, transforming home from an object 
of beauty into an object of terror. 

This is what a show of geopolitical partnership 
looks like in the mid-Eighties era of the Space Race. 
Both countries, according to an Indian government-
produced propaganda � lm, “have a common interest in 
promoting stability and harmony in Asia.” 

Sharma knows why he is up here. His of� cial 
mission is scienti� c; his experiments include, among 
other things, practising yoga to counter the effects of 
space� ight. But realistically, it is political signalling, 
posturing to America and its allies. 

 R akesh Sharma, now 67, did not 
grow up with dreams of being a 
cosmonaut. The profession did 
not exist. Until he was six, he 
wanted to be a driver, because 

dropping off saheb and madam would leave him with 
enough time to read undisturbed. If not the driving, 
the reading was certainly something his family looked 
upon kindly. His grandfather was a pandit who wrote 
religious books. His father had a Master’s degree in 
Sanskrit, and another in Oriental languages. His mother 
studied, and married his father between school and 
college. Like so many others, a new life after Partition 
began with remnants of the old one in Multan – 
hurriedly packed in a steel trunk. The family settled in 
the cantonment at Secunderabad – now in Telangana – 
where his mother taught at an army school.

At age six, with those lofty dreams of being a 
driver still swirling, a cousin shows him where he 
works: An air force base in Hakimpet. “He was 
under training there, and made me sit in the cockpit 

of a Vampire,” says Sharma. This Vampire is a de 
Havilland, a single-engine jet � ghter with two tails, 
that the Force used for advanced jet training. It is 
the � rst of the Indian Air Force’s jets. Its cockpit is a 
seat and a wall of panels and switches. Faced with 
these complications, the six-year-old’s brain goes 
something like this: Planes. Air Force. Sold. 

A year later, the cousin dies in a plane crash. “It 
made my passage into the Air Force extremely dif� cult. 
Hats off, � nally, to my mom, who’s a nervous kind of 
lady, but said that she didn’t want to take the blame if I 
messed up my life by not allowing me to sign up.” 

Mother makes her peace with the general idea of 
his career, but can’t bear to be near him. Even though 
he has � own 21 missions in the 1971 war with Pakistan, 
as a wingman carrying out air� eld defence and 
border patrols, she keeps short her visits to his base 
in Adampur. He is 25 or 26 now, almost a veteran, and 
yet she cannot help but fear that he may not return. 
This is not irrational. “I woke to the reality that buddies 
you drank with were not there the following evening,” 
Sharma says.

It is 1982. Here he is, in Zvezdniy Gorodok, Russia, 
the Star City complex where cosmonauts all the way 
down from Yuri Gagarin – who went up when he was 
27, claimed to see no God and returned to celebrity – 
have trained. In Sharma’s mind, plain dumb luck led 
to him being there. Indira Gandhi, the prime minister, 
wanted an Indian man in space before the general 
elections in 1985, a wish she conveyed to Russia. 

“Russia told her they would need candidates,” 
explains Sharma. “She asked the Indian Space Research 
Organization, but they were not interested because 
they were busy on their satellite programmes… The 
Russians kept pressing, and � nally she asked the Air 
Force for test pilots.” The guys who were at “the top of 
the shack, so to speak.” 

The technology for space � ight was the natural next 
step for military aviation, and test pilots were better 
equipped to take on that kind of challenge than anyone 
else on earth.

The selection process required � nding holes in the 
roof on “the top of the shack”. The Air Force’s doctors 
examined pilots for medical issues that were invisible 
on Earth, but could “be activated in space,” Sharma 
said. A few of them failed, and were told they could 
no longer � y because they had medical issues. “It was 
like, ‘Well, now that we know, we can’t let you � y.’ It’s 
terrible luck.”

“Did you feel alone up there?” I ask him, 32 years 
later, when he is retired and happy among the hills of 
Coonoor. He is amused, and quickly says, “No.” This 
is how he likes it. Being alone in his own territory, on 
a lawn high above the town’s bustle, from where he 
can see how the hills swell and dip into a carpet of 
trees. The sun umbrella pivots in the moody breeze, 
and Sharma pushes himself out of his chair to � x the 
darn thing.

“There’s this one test. Before leaving for Russia, 
the Air Force locked you up in a room for 72 hours 
with arti� cial light. No TV. No books to read. No radio. 
Nothing. You’re there only with your thoughts and 
there’s a window with a double door, your food is kept 
there. When you feel hungry you open your side of the 
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Space Camp
Sharma, pre-mission, 

with his Russian 
co-voyageurs



door, eat your food, and periodically you are 
given tasks that measure the degradation in 
your cognitive skills. Some bell goes off and 
you’re supposed to lie down and put on a cuff 
that measures your blood pressure remotely. 
Periodically, psychological questionnaires 
come and you’re supposed to � ll them up and 
there’s a two-way mirror, with doctors on the 
other side; there’s no clock, no watch, you 
don’t know the time. No sunlight for 72 hours.” 
He’s leaning back in his chair, relaxed and 
remembering it like it’s just a story now. 

I tell him this sounds absolutely bonkers.
He whispers, “I loved it.
“I was lucky. Three or four days before 

that, I was running around like a blue-
arsed � y, � nishing up a report, � ying out 
to Jamnagar, doing a � ight test on another 
aeroplane, giving the short report, and I was 
swamped with work. I loved the break. I sang 
at the top of my voice. I had a ball for three 
days. This is to weed out people with latent 
claustrophobia.” 

What did our intrepid explorer do? He did 
nothing out of the ordinary, in his view. He 
spent his days as if he was at home with the 
curtains closed. He woke up, he worked out, 
he ate when he was hungry, he went to the 
loo when he had to go. He just followed the 
rhythms of his body. “If you’ve led a regulated 
lifestyle, it’s easier,” he says. “I was also doing 
it because it helped me keep track of the time.” 
He grins as he recalls one other thing. “At the 
end of the 72 hours, they asked me to guess 
what time it was. I was out by � ve hours.”

Sharma � t the bill, was called up and 
subjected to a series of tests by the Indians 
� rst, and then he was � own out of the country, 
to be scrutinized by the Soviets.

Soon after, the prime minister trailed Sharma and his 
family to Russia in the winter of 1982. She visited Star City, 
and they spoke brie� y, Sharma says. Soon after her visit, 
while he prepared for launch in 1984, news of his � ight to 
space was made public in a press release.

They weren’t the � rst Indians to visit Star City. In the 
Seventies, Indira Gandhi’s son Sanjay visited the tree-lined 
township, and sat in a capsule. Historical footage shows 
him sliding into a seat in his kurta, grinning, a Soviet of� cer 
beside him. He emerges, and Maneka Gandhi shakes her 
head, refusing a seat inside the capsule.

Sharma studied on simulators of the systems up on 

Salyut 7. Each team member – he and two 
Russians – needed to know their  exact 
function, and to learn how to work together.

“It wasn’t too tough,” he says, 
unremarkably. There are no waves of the hand, 
no expansive gesticulations with Sharma. 
He is economical with his gestures, as if he 
continues to operate within closed spaces.

At Star City, a training facility inaccessible 
to unauthorized foreigners, Olympic trainers 
mapped his speed, strength and endurance. 
“They timed their training so that your � tness 
was peaking just before launch.” It reminded 
him of training regimens at the National 
Defence Academy in Pune, before he joined 
the Air Force, with a few crucial differences. 
For one thing, they paid special attention to 
his chest for the punishment to come from 
gravitational forces during lift off, when the 
rocket carrying his crew would reach speeds 
of several thousand kilometres an hour and 
the pressure would force his rib cage down 
on his spine. For the last three months of 
his training, he stopped physical training of 
the kind other cosmonauts engaged in, and 
instead practised yoga.

On April 3, 1984, the cosmonauts left 
Earth. Sharma usually worried about 
messing things up, but as they shook and 
shuddered, all he thought was, “I hope 
the darn thing works.” There was no point 
worrying now. Everything was automated, 
and he could do nothing to change the 
process. Then the appendages unhitched 
themselves from his capsule. “The sky is 
bright, and you see a part of Earth. It’s like 
� ying over a sand model.”

They docked with Salyut. The hatches 
opened, and they found the other 
cosmonauts thrilled to see new faces. For 
seven days they worked on experiments. 
Sharma photographed India “using remote-
sensing cameras, studied the effects of 
space on the heart, conducted psychological 
experiments and tried to grow crystals.” On 
one of those days, there was a message for 
Sharma. In a few hours, the Indian prime 
minister would speak with him. He couldn’t 
see her, but when she asked how India 
looked from space, he replied. After a pause, 
he heard an un-prime ministerial giggle. 
He wondered if he had broken protocol by 

making her laugh.
The re-entry took spine too. Sharma arrived on Russian 

soil in the spring. It had been eight days since he left, but 
everything was different now. He was quarantined while 
doctors checked on him, so he didn’t know what was 
happening at home in India. He was released and sent to 
Moscow, where the air attaché greeted him with a bear hug 
in celebration. In the middle of this embrace, he whispered 
into the attaché’s ear, “Am I in trouble?” And the attaché 
leaned back and asked, “What for?” When Sharma told him 
about the prime minister’s giggle, he softened and said, 
“No, no! What you said became a big hit in India!”

“AM I IN 
TROUBLE?” 

ASKED 
SHARMA. 

THE ATTACHÉ 
LEANED 

BACK AND 
ASKED, “WHAT 
FOR?” WHEN 

SHARMA TOLD 
HIM ABOUT 
THE PRIME 
MINISTER’S 

GIGGLE,
HE SAID

“NO, NO! WHAT 
YOU SAID 
BECAME A

BIG HIT
IN INDIA!”

The press pit 
An Indian 

journalist captures  
Sharma's thoughts 
to take back home
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 The 128th person in space returned to India nineteen 
months after Sharma left. He was now the chosen 
vessel for their collective affections. The press 
went crazy, old ladies blessed him, people tore his 
clothes, crowds formed around him everywhere he 

went and thousands of people in hundreds of halls went how 
are you, how are you, how are you. And he thought – what 
the hell is all this?

“When I saw the adulation, it angered me,” he says 
softly. “I found the reaction to be totally disproportionate 
to the event as I saw it. There was a massive disconnect in 
terms of my appreciation for what I did, and the country’s 
appreciation. I was having a problem dealing with that. One 
half of me wanted to lash out and tell them… I mean, please. 

“Remember one thing,” Sharma says softly, “a movie star, 
a sports star, thrives on all this. For a movie star, it’s part of 
his job to be known, loved. It enhances him. For a sports star, 
fans pull his advertising revenue up. But for a military man, I 
was given a job.” 

His wife Mads – Madhu – is behind us, directing 
contractors laying a pipeline around their home, which 
is perched on, if you walk up, the kind of magical hill that 
reminds you how far you are from childhood. The jobs 
come from Madhu these days, and they involve erecting 
a fence on the property’s periphery to keep the bison 
out, lumbering beasts bigger than cars that sit still in the 
foliage, quietly munching on plants. 

“I did that job to the best of my ability. It worked out okay. 
Now leave me be. Let me go,” Sharma says. “My career [as 
an Air Force pilot] was interrupted. I don’t want to live in the 
past, but this was what was happening around me, and I was 
having problems handling it. My natural reaction was anger, 
but if I’d shown that, I don’t think that would have been 
expected of me as the so-called-celebrity-positioned-as-a-so-
called-icon. It would have been seen like, ‘Okay, I had my fun, 
but I’m not paying.’ It’s part of the fly-now-pay-later plan, you 
see?” When he’s on a roll like this, Sharma’s voice thins and 
wavers, like he’s getting the most out of each breath.

It was annoying but unavoidable when politicians called 
his superiors to borrow him for a day or so. Sharma was an 
operational pilot trying to get his skills back, but there were 
no questions asked. He was sent wherever they wanted. “I 
couldn’t step away because every two-bit politician would 
call air headquarters and would want me to be sent to his 
constituency so that he could milk whatever he could.” 

Sharma was paraded around in villages most Indians 
haven’t heard of, wheeled out before crowds for a 
wave and a brief word, and then packed away. Mission 
accomplished – for whom, one could not say. “It was tough 
because you’re in uniform, and saying no is not part of your 
service DNA. Look, it’s not my job. The job I was given, I 
did.” But the interruptions were “screwing up” his career in 
the forces, he says.

“Did you ever consider politics?” I ask. The reaction is 
slight, but there: He winds himself a little tighter, shifts on 
his chair and says that he had been offered political roles. 
But it wasn’t for him. “When you’re in uniform, you’re very 
apolitical. Our profession is all we talk about.” This new 
world he had found himself in disconcerted him. “I don’t 
know whether you’ve heard, but they say that fighter pilots 
are a strange breed of men. They talk of flying in the bar, 

and at work, in the crew room, they talk of women. They just 
fly and laugh and drink. Politics is another world. Doesn’t 
concern you.”

He sought spiritual help from a man named J 
Krishnamurti. “Have you heard of him? He’s a philosopher-
saint.” Krishnamurti, Sharma says, showed him the way 
forward. “He explained to me that the crowd is responding 
to your image as it has been built up by the media. The 
crowd is not responding to you as an individual. That 
remains intact. Divorce your image from your core being. 
And in an instant that confusion cleared. I’ve continued to 
play that role to the best of my ability whenever I’ve come 
in contact with people, crowds, at felicitations. It doesn’t 
make me think any differently, but I’m at peace now. It’s a 
role I have to play.

“I don’t like to burst their bubble. I could say, ‘Hey 
kids! You’re making the wrong guy a hero.’ Let’s look at it 
dispassionately. Let’s take it for what it was. It was symbolism. 
The effects, again, are because of wall-to-wall TV coverage on 
the only channel available. If you task me tomorrow to go out 
and motivate the guys, and play the hero that I’m not, I’ll do a 
damn good job, okay? But it’s not me.”

When we first spoke, early in March this year, Sharma 
was uncomfortable with being interviewed. He didn’t say no, 
but he didn’t agree either. He asked if I was going to portray 
him as a hero, and only warmed to the idea of meeting when 
I said I wouldn’t. In 14 years of reporting, I haven’t met a 
famous person this insistent that the narrative of his famous 
life is utterly wrong. “What this experience has shown me is 
my place in the universe. So I’ve simplified my life.”

Winter has not left Coonoor, even in April. Sharma 
spends much of his time on his front lawn, sipping water 
when Madhu reminds him he’s behind on his intake. He 
watches the green hill station from his perch high above it. 
Kali, their dog, patters out with her wagging tail and drinks 
from a water dish for birds. Madhu married Sharma years 
ago, and they designed the house together, and built it in 
nine months. “Look, most of my day is spent taking care of 
the house.” They wrestle briefly, noiselessly, with each other 
over who will tell the workers not to crush the plants in 
Madhu’s garden. Both of them claim to not know the local 
language, so what are you going to do. There’s something 
familiar about this impasse, as if they’ve been at this game all 
their lives.

The memorabilia of that time, the pictures, the badges, 
lie in one room, on a narrow strip of wall. There’s a faded 
sepia-tone photograph of Sharma in uniform, wearing 
a dazzling smile, off to one side, making way for Indira 
Gandhi, the picture’s true celebrity. In another frame, four 
emblems he wore to space are mounted. There’s one picture 
with Rajiv Gandhi, who looks out forlornly from behind the 
decommissioned capsule the Soviets gifted India, and which 
now resides at the Nehru Planetarium in Delhi. Sharma has 
kept these mementos up at his wife’s insistence. If it wasn’t 
for her, he says, they’d be packed up.

Then, at the very last moment of our meeting in Coonoor, 
as if to remind Sharma that his trip was not for him but for 
the country, a postcard arrives. The writing on the envelope 
gives it away. “Look at that,” Madhu says. “How very sweet.” 
Sharma looks at it grimly. Inside it is a postcard from a man in 
Gujarat who remembers Sharma every year at this time. The 
next day is the 32nd anniversary of Sharma’s departure to 
space. He doesn’t open the envelope.  
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T
wo good things happened 
to me recently. First, the past 
came visiting unexpectedly 
through a WhatsApp 
message from a friend. It was 

a photograph of the magazine staff 
of Gentleman from the anniversary 
issue in 1997. It came to my friend’s 
notice serendipitously when an 
entrepreneur he was interviewing 
for his book proudly brought 
out the copy. He was part of the 
cover story “50 Men You Ought To 
Know Better”. 

Gentleman was my last job 
in print. I have spent the last 
16 years building and running 
websites, and I wouldn’t have it 
any other way. But I have carried 
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EVERY ISSUE WAS AN 
ADVENTURE. IN ONE OF 
THE OLD ONES, I FOUND 

IN THE MARGINS THE FEES 
MARKED OUT IN MY OWN 
ILLEGIBLE SCRAWL. IT WAS 
AT ONCE EMBARRASSING 

AND REAFFIRMING, 
AND TO EACH OF THOSE 
WRITERS I AM GRATEFUL

within me the sensibilities of magazine 
journalism. In the simplest terms, putting 
together a magazine requires you to both 
broaden and narrow your gaze because it’s 
about grasping the big picture and focusing 
on the details. Increasingly, we consume 
more and more content on the web, but the 
full-bodied, physical sensation of reading a 
magazine remains the rarest of pleasures. 
That photograph brought to me, more than a 
glimpse of my gawky youth, the memory of a 
very special period of my life.

And then, bless her soul, my editor at 
GQ persuaded me to write this piece. I am 
not much of a collector, and if it wasn’t for 
the web I would have almost nothing to 
show for my career, but this assignment 
got me digging. I vaguely remembered 
being given a stash of magazines a few 
years ago by a former colleague, and when 
I � nally found them, the aforesaid issue 
included, in a cupboard in my of� ce, it felt 
like repossessing a forgotten treasure. And 
lea� ng through the pages has brought back 
the warmest of memories. 

I was 26, full of good intent and 
staggering naïveté, when I badgered my way 
through to this job. I was, at the time, the 
Maharashtra correspondent of the Deccan 
Herald, a newspaper singularly uninterested 
in most things outside of Karnataka, and 
whenever I bumped into Maneck Davar, 
who ran Gentleman from the ninth � oor of 
the building that I worked in, he unfailingly 
heard from me prescriptions for his 
magazine. On one such day, he called me to 
his of� ce and asked me to run it. I had never 
edited anything, and I walked in to his of� ce 
full of scepticism. 

My � rst issue being in charge was an 
anniversary special. And when I failed to 
elicit a tangible answer from Maneck about 
the budget, I panicked, and wrote � ve of 
the big features, including a hopelessly 
amateurish one about sex that I didn’t put 
my name on. It was a tough but vital lesson. 
It was evident the magazine would have to 
be powered by ideas that needed very little 
cash. It wasn’t until TJS George, the editorial 
advisor to the Indian Express Group in the 
South, arrived on the scene a couple of 
years later, that I had a sounding board. He 
was one of the two people who taught me 
something about journalism. 

It was only 20 years ago, but magazine 
production then belonged, well and truly, 
to another century. There was no email, no 
Google and no cellphone, and opening a 
text-editing application involved keying in 
a command. Most of our copy was type-
written and arrived through post, courier or 
via personal pick-up.

The pages were designed on the earliest 
edition of Macs – little boxes with 8-inch 
black-and-white monitors – and the bromide 
outputs were pasted on to grids sheets. 
Colours for headlines and pull quotes had 

ZooZoo campaigns for Vodafone, designed 
some covers and double spreads while he 
was mastering his craft. Another adman, 
Jaideep Varma, passionately pitched for 
an interview with Lucky Ali that never 
materialized, but he went on to become 
our music columnist and was instrumental 
in producing our de� nitive music issue: If 
our list of 241 recommended albums didn’t 
feature a few of your favourites, we were 
entitled to conclude that music wasn’t for 
you. I read through it the other day and it 
felt as fresh and original as it did back then. 
Timelessness is a quality we aspired to.

Of course, there were things that didn’t 
work. Readers of this magazine would have 
been appalled at our amateur treatment of 
fashion. We did try, though. I count among 
my heroic acts the rescue of Bipasha Basu, 
not yet an actress, from the gawkers at 
Juhu Beach where we were foolishly 
attempting to shoot a summer fashion 
feature. Just as well there were no cellphone 
cameras then. There was also a silly falling 
out over the cover lines with actor Rahul 
Bose who shot for a shirts feature for us. 
We have made up since. But as for the rest, 
I have no memories. More than budgets, we 
lacked conviction. 

But where our heart lay, we dug deeper. 
The literary section, edited for most part by 
Jeet Thayil, ran to nearly 20 pages. We did 
cover stories on art, science and culture. 
There was one on MF Husain’s stagnation 
and decline; there was a rueful re� ection 
on Amitabh Bachchan’s seemingly wilful 
embracing of mediocrity in the Nineties; 
and another issue explored the mechanics 
of the mind. We ran long conversations 
with interesting people, some of whom also 
happened to be big names. My personal 
favourite was the one between VS Naipaul 
and Shyam Benegal, which Naipaul 
masterfully hijacked, asking most of the 
questions himself, including some to me. 
When I protested that we should be talking 
about the writing process, the dismissal 
was sharp: “Let’s not waste time on trivial 
things.” Indeed. 

Gentleman has long ceased to exist. I 
get the odd quizzical look about the name 
when it comes up in conversation – you 
edited that kind of a magazine! – and I 
sometimes wonder what it could have been 
with better technology, bigger budgets 
and a more experienced editor. But I prefer 
the memory of a time that was awash with 
hope, and the belief, however naïve, that 
what we did mattered, and when the cult of 
celebrity wasn’t so overpowering, and the 
stakes were low enough for us to be able to 
take chances.

Beyond everything else, Gentleman 
remains, even in its grave, emblematic of 
the spirit of possibility. 

Sambit Bal edited Gentleman from 1993 to 1999. He  is 
currently the editor of ESPNCricinfo

to be written down on the margins. And 
photos – either prints or slides – were 
sent separately, with sizes speci� ed, for 
processing. The photographs were picked 
out from the tiny thumbnails on contact 
sheets, or after peering hard at a slide against 
the light.

It was an elaborate and largely manual 
process, which I wouldn’t wish upon the 
good folks producing this magazine, but it 
did have its bene� ts. It made us rely heavily 
on the best tools at our disposal: imagination 
and instinct. Circumstances made rewrites 
cumbersome, so the brief had to be spot-on; 
progressive proofs were a luxury, so every 
element on a page needed to be visualized in 
the mind; and the sighting of the � rst copy 
out of the press was always an overwhelming 
experience: it was as if a mental image had 
acquired � esh and blood.

Every issue was an adventure. It was a 
miracle that writers bothered. In one of the 
old issues, I found on the margins the fees 
marked out in my own illegible scrawl. It 
was at once embarrassing and reaf� rming, 
and to each of those writers I owe gratitude. 
Frank Simoes and Karen Anand wrote on 
food, Tom Alter on sports, Dilip Thakore on 
money; Ashok Banker, CP Surendran, Ranjit 
Hoskote wrote cover stories; Namita Gokhale 
and Anita Nair did columns on sex and 
relationships; Suketu Mehta, Adil Jussawala, 
Farrukh Dhondy sent us � ction and poetry. 
Each piece was an af� rmation of faith in a 
magazine trying to punch above its weight. 
Simoes even took me out for lunch to his 
favourite Chinese restaurant every month.

Almost as pleasurable was the discovery 
of fresh talent. Sridhar Raghavan, who has 
gone on to write nine Hindi � lm scripts, was 
already there, as was Madhu Kapparath, the 
� nest portrait photographer I have worked 
with. Rajiv Rao, currently the national 
creative director of Ogilvy & Mather, who 
has won wide acclaim for his Pug and 
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Y
ou’re the guy on the radio,” says the man being 
introduced to me. “I recognize the voice.” Since 
it’s been well over 10 years since anyone heard my 
voice broadcast over the airwaves, I take this to be a 
trip down memory lane for him. “You were good,” 

he continues, “and you played great music. Why aren’t you 
doing it now?”

“Because there aren’t enough of you,” I tell him. 
And sadly leave in search of another drink. It’s true, 
unfortunately. Radio didn’t change. Listeners did. And 
either you reached out to these new listeners, or you let 
someone else do it.

 
I did my � rst radio show 35 years ago, as 
a jock at KSCR, the campus station at the 
University of Southern California. Eleven 
years later, I did the � rst show ever to be 
broadcast on private radio in India.

Back in 1981, in college, we sat with 
a stack of records in front of us and ran commercials off 
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By the time the millennium had rolled around, FM 
radio � nally made its presence felt with private 
ownership. At the station for which I hosted the 
breakfast show, we prided ourselves on being 
the only one not playing Bollywood, the only 
one that broadcast in English. We stood out. 

With guests that included Shania Twain, offering concert tickets 
to Bruce Springsteen and The Rolling Stones, and a general lack 
of reverence, we gave listeners a reason to come back. The other 
stations may have had a larger listenership, but we justi� ed ours 
with the quality of the audience we got. It was the difference 
between selling a Maruti and a Mercedes. Until the evening when 
I got into a friend’s Ferrari, only to hear the familiar jingle of a radio 
station not my own. That’s what India listens to. The rest of us? I’m 
afraid we don’t matter. 

 I did my last broadcast around the time my station started 
letting Bollywood songs creep in every two tracks. I’m glad that 
experiment didn’t last long. But the damage had been done. Radio 
doesn’t break new music any more. It reacts to charts. Jocks don’t 
have opinions. They have a list of promos that must be read before 
the next ad break. Kids don’t hang on hoping they’ll catch their 
favourite artist’s new single in the next hour. They’ve already got it 
downloaded on their smartphone. 

 I used to get asked what my job was on radio. I’d say it was to 
� ll the silence between the songs. Now I let the silence speak for 
itself. And use an iPod instead. 
As a radio jock Anish Trivedi managed to annoy, offend, amuse and entertain fi ve 
million people every morning. He now does it in this magazine instead

carts that resembled 8-track tapes. We were music maniacs with hair 
a little too long, hoping girls would think us cool, each with a different 
view on genres and bands, united only by the phrase “Death before 
disco”. With no formal training, and no systems in place, we muddled 
our way through, playing what caught our fancy. Which might explain 
why I got away with signing on at the beginning of every week with 
the Boomtown Rats’ “I Don’t Like Mondays” and signing off on Friday 
blasting Steppenwolf’s “Born To Be Wild”.

We watched from the wings as a new generation of musicians 
turned rock ’n’ roll on its head and spun it around. We were there 
when Billy Idol and Phil Collins went solo. We scratched our heads 
as Sheena Easton and The Go-Go’s became overnight stars. We 
gave Metallica and Bon Jovi and 10,000 Maniacs their � rst airplay. 
And we said farewell to Blondie, the Doobie Brothers and ABBA. 
And we did it all from a little shed in the back of a parking lot.

 When the Indian government, in a � t of the liberalization that 
was sweeping aside the old economy in the early Nineties, decided 
to hand over hourly slots on the state-owned broadcaster to private 
parties, no one knew what to expect. 

A friend who had a couple of those slots called and asked if I’d 
host a show on one, � guring I was the only person he knew who’d 
been behind a microphone. I � gured no one would be listening, 
so I shed the suit I wore as an investment banker by day and 
walked into a studio to record radio shows by night. That’s right. 
We recorded them. At least two days in advance. And sent them 
on ahead, along with a playlist and a transcript to All India Radio, 
where they could be vetted and censored if need be before going 
on the air. 

Sure, there were times we screwed up. Like the time we played 
Christmas carols at Easter. And it may not have been the best 
advice given when I said on the air that real men didn’t wear 
condoms. 

 It was also on radio that I received my � rst death threat, from 
someone who swore that he would disembowel me if I ever faded 
“Hotel California” out during the guitar solo again.

 There’s the close shave I had when I walked into the of� ce of the 
CFO of India’s largest industrial conglomerate, only to have him say 
as I was leaving the meeting, “There’s a guy on the radio who has 
the same name as you, hopefully it’s not you.”

THE EIGHTIES: No sane producer would allow it, but I started the week 
with “I Don’t Like Mondays” and ended it with Steppenwolf’s “Born To 
Be Wild”.

THE NINETIES: My favourites from the fi rst few shows? Soul Asylum’s 
“Runaway Train”, The Proclaimers’ “I’m Gonna Be (500 Miles)” and the 
song of the year, 4 Non Blondes’ “What’s Up”.

Sure, there were times we screwed up. Like the time we 
played Christmas carols at Easter. And it may not have 
been the best advice given when I said on the air that 

real men didn’t wear condoms. It was also on radio that I 
received my � rst death threat, from someone who swore 

that he would disembowel me if I ever faded “Hotel 
California” out during the guitar solo again.

HEY MR RJ, PLAY MY SONG
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154 monsoon wedding 
feels as fresh 
today, as it did 15 
years ago

By Tanul Thakur

my family and 
other animals

 N
othing can be more boring and lazy, even disingenuous, than 
praising a well-made film with the cliché: “It was ahead of 
its times”. But Monsoon Wedding, which released 15 years 
ago, will let you have your clichés, because it was indeed so, 
by at least a good few years, probably even a decade. Mira 
Nair, Monsoon Wedding’s director, entered a terrain long 

colonized by the Chopras and the Johars, the boisterous Punjabi family, 
and beat them at their own turf, favouring sympathetic realism over 
melodramatic escapism. 

Take, for example, one of the finest moments in the film, where Lalit 
Varma (Naseeruddin Shah), a Delhi-based businessman, tells his niece, 
Ria (Shefali Shah), “My family means everything to me.” He adds, “I 
cannot break up my family. Please don’t tell me to make that choice.” 
These words have come to Lalit with great difficulty, for he dotes on 
Ria and knows that she is right. She’s walked out of a wedding that 
includes Lalit’s brother-in-law, Tej Puri (Rajat Kapoor), who molested 
her as a child, but to whom Lalit is indebted because he bailed out his 
penniless family a few decades ago. Now, Tej has molested her ten-
year-old niece. At the moment, Lalit stands between moral duty and 

familial propriety. He is supposed to do the right thing, but doing that 
will mean refuting an institution that’s always considered right: the 
family. Most Indian families don’t look inwards, don’t question their 
elders, equating respect with age, placing accidents of birth above 
everything else. Which is why this scene from Monsoon Wedding was 
a watershed moment in Indian family dramas – and what happened 
next, equally important: Lalit forbids Tej from receiving the groom’s 
family and asks him to leave the wedding. Our families aren’t as 
happy as we pretend or imagine them to be, and that’s OK, suggests 
the film. Let’s work on what we already have.

Even though seemingly happy and united, Monsoon Wedding’s 
Vermas, like people insecure about their identities, keep secrets from 
each other. Aditi (Vasundhara Das), Lalit’s daughter, is about to get 
married in a few days, but she still secretly sees her ex-boyfriend. 
Pimmi (Lilette Dubey), Aditi’s mother, frequently sneaks to the loo 
adjoining her bedroom for a naughty cigarette. Lalit and Pimmi’s 

son, Varun (Ishaan Nair), more interested in dance, less in 
sports, wants to become a chef when he grows up, a 

career choice that embarrasses his father. Lalit and 
Pimmi are happily married, but it’s evident, from 

a few scenes, that they haven’t had sex in quite a 
while, a fact that only bothers Pimmi. Monsoon 
Wedding talks about the quintessential 
conflict that frequently rocks Indian families: 
reconciling personal and collective desires. 
Unlike many Indian families, which obsessively 

guard their image and social standing, 
Monsoon Wedding is fearless; it revels in the 

family members’ tomfoolery and celebrations, but 
also bares their suppressed emotions – frustration, 

confusion and anger. 
But Monsoon Wedding is remarkable for other reasons, 

too – its gaze, for instance. Here’s a film that does justice to 
its female characters, as they, even the supporting ones, are 
well-defined and complex, not conforming to the Bollywood 
stereotypes of aunts, girlfriends and wives. Monsoon Wedding’s 
women drink and dance, sing and seduce, rib and laugh. Scores 
of scenes in the film are beautifully feminine, according a singular 
intimacy to its women, whether they’re practising for the sangeet, 
exchanging lewd jokes, or acting on their emotional and sexual 
desires. And it’s not far-fetched to conclude that such nuance is a 
direct result of the fact that Monsoon Wedding is both directed and 
written by women: Nair and Sabrina Dhawan (also Kaminey and 
Ishqiya’s screenwriter). 

Monsoon Wedding is one of those rare Hindi films that hasn’t 
gotten old with time. Its humour is still sharp, its social commentary 
– on modern Indian love, complex familial dynamics, class divide 
– relevant and its empathy, cutting across class and caste, much-
needed. And yet, watching Monsoon Wedding in 2016 is like 
watching the India of 2001, a country in transition, gearing up to 
accept new social, economic and technological changes: where, 
according to Dubey (Vijay Raaz), an outgoing call on a cellphone 
costs “12 per minute”, panellists on a TV show discuss “censorship” 
and “India going global”, e-mail IDs listed on visiting cards 
signify upward social mobility. India, like any other country, has 
undergone inevitable economic changes over the last 15 years, but 
its fundamental social concerns, as shown in the film – the conflict 
between being independent and yet being answerable to one’s 
elders, familial propriety overriding personal honour – remain as 
prominent. Monsoon Wedding, in that case, is not just a film about 
the India that was, but also what it can hope to become. 

It’s one of those 
rare hIndI fIlms that 

hasn’t gotten old wIth tIme. 
Its humour Is stIll sharp, Its 
socIal commentary relevant 

and Its empathy, cuttIng 
across class and caste, 

much-needed. 





WHY bob dYlan is tHe 
greatest artist alive

By Jaideep Varma

busy being born
156

music

TALK

 F
ifty years after Bob Dylan changed the 
world, it’s worth asking if one has to be 
a devoted fan to call him the greatest 
creator of songs who has ever lived. 
Or is there actually an objective way to 

judge this? 
First, let’s look at the two things that cause 

a mental block in examining him thus. 

“Well that’s very kind of you, but 
voices ought not to be measured by how 
pretty they are. Instead, they matter 
only if they convince you that they are 
telling the truth.”

This was Sam Cooke, the “King of Soul”, 
who possessed one of the most loved voices 
of the 20th century, responding to someone 
who complimented him on it. 

Dylan’s unadorned singing and its 
intensity may have had scores of jokes 
and disparaging remarks made about it, 
primarily for its rough texture, but its power 
still remains distinctive. His voice redefined 
singing early on in modern music’s life cycle 
and made it possible for the likes of Leonard 
Cohen, Lou Reed and Tom Waits to even 
conceive of performing careers. Even in his 
70s, that chalk-and-gravel voice rasps with an 
urgency and honesty most younger singers 
with far more energy cannot match. 

And then, the biggest fallacy of all. 

“Within the song, the lyric is 
protected – the music, melody and 
rhythm all take the burden off of it.” 

David Byrne is not the only famous 
singer-songwriter who thus downplayed the 
role of words in song. Poetry in song does 
not come from words – at least, not primarily. 

There is no doubt that Dylan 
revolutionized lyrics in popular music, first 
with his clear-eyed folk lyrics (a lot of it 
inspired by classicist poetry) and then by 
bringing the sensibility of the Beat poets 
and the symbolists into what he once called 

“song-and-dance music”. Even the Beatles 
followed his lead at the time by giving lyrics 
more attention. And then the dam broke. The 
singer-songwriter movement was well and 
truly underway, with young men and women 
discovering the power of words within their 
art form, verbosity and cleverness hand-in-
hand with mind-expanding substances and a 
lot of navel-gazing. 

It is curious though that many of Dylan’s 
later songs have less flamboyant, and 
sometimes pared-down, lyrics – perhaps he 
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figured out what was really essential, as 
age, sometimes regretfully, tends to.

Dylan’s greatest gift is his sensibility, 
which in this medium is much more about 
the tunes he writes, his melodies. The words 
are an intrinsic part of that, more significant 
for their sound than their meaning. If many 
of those famous songs had different lyrics, 
given the weight of that sensibility and 
its thematic preoccupations, it is highly 
debatable if anybody would really miss 
them, if the grooves of those familiar words 
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were not already cut in listeners’ minds. 
This is often apparent when Dylan’s 

songs are performed by other artists, in 
other languages – that’s when their luminous 
beauty sometimes becomes more apparent, 
in the absence of other dimensions (which 
is also why there are very few Dylan covers 
as satisfying as his originals – Jimi Hendrix’s 
“All Along The Watchtower” being among 
the few exceptions). 

In the end, Dylan’s legacy is primarily the 
music he has created. 

“Our Willy Shakespeare in a polka-
dot shirt.”

When Bono called Dylan this recently, he 
was not talking about his literary qualities 
but about his status as the canon. It is the 
same reason why Leonard Cohen called 
him “the Picasso of Song”, or why Bruce 
Springsteen said, “Bob freed your mind the 
way Elvis freed your body – he showed us 
that just because music was innately physical 
did not mean that it was anti-intellectual.” 
Again, Springsteen was not just referring to 
his lyrics. 

Dylan’s expanse of work is unparalleled in 
human history. He changed the nature of his 
art form repeatedly and is still doing so. In 
the early Sixties, as a young folk musician, he 
wrote some some of the greatest folk songs 
ever (“Blowin’ In the Wind”, “A Hard Rain’s 
A-Gonna Fall”). 

He wrote modern music’s � rst “anti-love” 
song (“It Ain’t Me Babe”) and later its � rst 
anger song (“Positively 4th Street”). 

Then, calling the folk format “static” 
and “one-dimensional”, he went electric, 
and created folk-rock and some of the 
greatest music in history till date (“Like 
A Rolling Stone”, “Visions Of Johanna”). 
Earlier in that phase, he laid the seeds of rap 
(“Subterranean Homesick Blues”), which was 
also famously the world’s � rst music video. 

Then, with The Hawks (who later became 
The Band), he made rock even more distinct 
from rock ’n’ roll music (“I Shall Be Released” 
and The Basement Tapes). 

His only “happy” album about domestic 
bliss had songs that were getting discovered 
two decades later (“The Man In Me” for the 
Coen Brothers’ The Big Lebowski). 

He did only one country-rock album and 
produced a couple of classics on it 
(“Lay Lady Lay” and “Tonight I’ll Be 
Staying Here With You”). 

He did one ostensibly confessional 
album (Blood On The Tracks) in his career, 
and it remains one of the greatest, if not the 
greatest, in that sub-genre (“Simple Twist Of 
Fate”, “Idiot Wind”). 

In his born-again Christian phase that 
lasted � ve years, he wrote a few gospel songs 

that will perhaps have the same status 200 
years later that “Amazing Grace” has now 
(most notably “Every Grain Of Sand”). 

He lost his way thereafter, and his second 
wind came with an album that overcame 
a serious creative block (“Shooting Star”, 
“Man In The Long Black Coat”), which was 
also stunningly captured in a chapter on the 
album Oh Mercy in his book Chronicles: Vol 
1 – one of the best pieces of writing on that 
subject. 

A serious health scare in his mid-50s led 
to a Grammy-winning album which has 
some of the greatest songs on mortality in 
popular music (“Not Dark Yet”). 

His work over the last 15 years has been 
groundbreaking too, as no one in popular 
music has chronicled the last quarter of 
life as vividly as Dylan has been doing 
(“Mississippi”, “Ain’t Talking”, Tempest). 
None of this music feels dated even now. 

Is there an equivalent artist in any age 
who produced so much, so widely and 
has been relevant for so long? It is easy to 
recoil at absolute statements like “greatest 
in human history”, but if Shakespeare 
and Picasso can be given that status, 
why shouldn’t Bob Dylan? Thanks to the 
universality of modern music, and population 
explosions, Dylan touched even more people 
than those two. 

“The energy and creativity that 
fuelled rock ’n’ roll has been diverted to 
technology.”

It is well-documented that Steve Jobs, 
who is paraphrased above, was deeply 
inspired by Bob Dylan. Many successful 
� lm-makers and writers, business-people, 
academics, athletes and musicians in other 
genres, have acknowledged Dylan’s in� uence 
in their lives and work. 

But in this low-attention age where 
apparently “guitar-based music is on its 
way out”, and no one listens to albums any 
more, what is Bob Dylan’s place in it? Even 

if Dylan’s in� uences are not seen directly, 
the one or two degrees of separation are 
apparent. Not that in� uence was ever about 
mimicry anyway, but inspiration.  

And I can only speak of what he did for 
me personally, which is a good way to end 
this, I suppose. In the late Eighties, I picked 
up a Bob Dylan cassette for the � rst time (that 
� rst Greatest Hits with the extreme close-up 
of his face) from a store just before boarding 
a Chandigarh-Delhi bus, travelling light (with 
just a Walkman for entertainment), with no 
reading material and no other music, and 
with sleep as the only possible distraction. 
It was the best possible way to listen to him: 
helplessly captive. For four hours, I heard 
that cassette on loop, unable to comprehend 
where all these feelings inside me were 
coming from. Every fresh listen brought out 
something new, and I got out from that bus 
in a haze, numbed yet considerably more 
alive – changed forever. It made me seek out 
his music thereafter with the sort of focus I 
had never shown elsewhere. I didn’t realize 
it then but gradually it made me determined 
to lead a life of expression, and strive for 
something authentic without compromising, 
whatever the cost. For better or worse, 
whatever my output may be worth, I would 
not, could not, ever change my path. 

Surely, it’s not unreasonable to believe 
that millions have been affected in the same 
way over the years. If that’s not changing the 
world, what is? 
Jaideep Varma is a writer, fi lm director and also the 
creator of Impact Index, an analytics system in cricket. 
Even after 30 years, he is still unable to listen to Bob 
Dylan casually

EVERY FRESH LISTEN BROUGHT 
OUT SOMETHING NEW, AND I GOT OUT FROM 

THAT BUS IN A HAZE, NUMBED YET CONSIDERABLY 
MORE ALIVE – CHANGED FOREVER. IT MADE ME SEEK OUT 

HIS MUSIC THEREAFTER WITH THE SORT OF FOCUS 
I HAD NEVER SHOWN ELSEWHERE.
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inside bombay’s fractious art scene from 
the thirties to the fifties

By MortiMer Chatterjee

The glass menagerie
158  I

t was a painting depicting a group of slightly misshapen zebras 
– fillies and foals – all stripes and pathos, which first piqued my 
interest in the art of Mrs Kay Nixon-Blundell. I was teaching 
evening classes when I happened upon an image of the artwork. 
I seized on it as a visual aid to illustrate decorative art popular 
among large swathes of the gallery-going Indian public in the 

middle of the 20th century. The poor zebra mummies and babies 
would get trotted out and projected up onscreen to every new batch 
of students. “Look,” I would say, “Bad art, this.”

For years those little stripy creatures were all I knew of Mrs 
Nixon-Blundell and her art, and quite happy I was too in my 
ignorance. The less you know about an artist, the more you can 
generalize. Then, recently, I bid heavily, and somewhat ruinously, 
on a set of catalogues brought out by the Bombay Art Society 
dating from the Thirties until the late Fifties. During this period, 
the august institution bore witness to an increasingly fractious 
art scene that pitted artists trained in the Victorian-era European 



academic style, producing realistic imagery, against those who 
self-consciously drew from indigenous sources, a style referred 
to as Bombay Revival. Mrs Nixon-Blundell was featured heavily 
in the publications. Suddenly, her art was everywhere. So many 
animals, prolific would be an understatement: leopards, lions, 
hounds, horses, bullocks, parakeet and hippopotami. All of them 
betrayed the slight awkwardness in depiction that had first made 
me dislike her work, but now, repeated across the full panoply of 
God’s creatures great and small, they seemed almost endearing. The 
artist was obviously an integral member of the Bombay art world’s 
“in-set” during the Thirties and Forties. She had the clout to make 
sure she was included prominently in nearly every catalogue that I 

had purchased. No dolt, this woman.
Founded in 1888, with the express aim 

of “Encouraging art… and of educating 
the native public to a true appreciation of 
its merits”, the Bombay Art Society had 
seen it all by the time Mrs Nixon-Blundell 
arrived in India sometime in the Thirties. 
Its annual exhibitions, held for a couple of 
weeks or so in the winter months, were 
extravaganzas that allowed both for the 
selling of paintings and also a blizzard of 
medals to be rained down on its members. 
With so many prizes awarded, it seems 
hard not to have come away, as an exhibitor, 
winning something. Some trophies were 

mind-boggling in their inventiveness, as Mr 
BD Smart would have found out in 1942, on 

being declared winner of The late Rao Bahadur 
S. V. Rajadhyaksha Prize (From the memorial fund 

donated by Mr. G. S. Rajadhyaksha, I.C.S) for the 
best work in any class (Indian or Western) other than 

that to which H. E. The Governor’s Prize is allotted. A runners-up 
prize, if ever there was one.

The awards were divvied up according to the trends of the day. 
The Western Art segment comprised of watercolours and oils. 
Watercolours usually meant picturesque landscapes or drowsy 
animals, Mrs Nixon-Blundell’s menagerie being a perfect example. 
Oils might be along the lines of self-portraits by glum-looking 
young artists or else disrobed Maharashtrian housewives holding 
strategically placed fish. The Indian painting section was the 
marriage of ancient styles (in particular the Ajanta cave murals) with 
modern themes: police brutality, drought, Gandhi and the like.

One can only imagine the backbiting and general jockeying for 
position that this game of winners and losers must have produced. I 
know well enough the bad blood that has been generated in present 
times by just the few art awards made available in our region. 
Every art scene, at every moment, is a pit of fragile egos, craven, 
each rubbing against one another, in the hope of a little warmth 
and encouragement. Bombay in 1936 and Mumbai in 2016; you can 
swap a couple of letters, a couple of digits, but the same insecurities 
among the city’s cultural elite remain. 

Mrs Nixon-Blundell never won a prize for any of her entries – it 
seems that she did not allow them to be considered for judging. 
Nonetheless, she priced them very highly, relative to other entrants; 
at `300, she was almost triple the prevailing rate for watercolors of a 
similar size. Researching her biography it became clear that, in her 
lifetime, the artist was a renowned illustrator of children’s books, 
animals being her stock in trade. Enticingly, her name turns up in 
the archives of The Sydney Morning Herald, in an edition dated 
Thursday 25th September 1947, when she arrived for an exhibition 
in Melbourne in October of that year. She is described as having 
“Travelled extensively in India to do work varying from posters for 
the Indian State railways to a picture for the private aeroplane of a 
native prince.”

On reading this, Mrs Nixon-Blundell took on a very different, 
frankly romantic, aura. From picturing plodding wildebeest, I now 
imagined her whizzing through mid-20th century India, by train and 
by air, chaperoned by maharajas. Here she was, all flesh and blood. But 
this history had been forgotten, and it is those damned odd animals 
that have become her legacy. Ever increasing obscurity is assured as 
the years roll by and I can’t imagine her name will ever again register 
in these pages, or any others for that matter. Such is the fate of most of 
us; we are all Mrs Nixon-Blundells in the waiting.  
Mortimer Chatterjee is the Director, Chatterjee & Lal
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Musician Sahej Bakshi channels the bold, bohemian 
prints of the Seventies for 2016

PHOTOGRAPHED BY R BURMAN          STYLED BY TANYA VOHRA

Magnetic
Field



on alliny: 
fringed cape 

by topshop. 
knickers by asos.   

bracelet by 
deepa gurnani

on sahej: 
jacket by john 
varvatos. shirt 
by etro. pocket 

square by 
codello.

chain, ring; both 
by koovs
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suit by antonio 
marras. shirt 
by paul smith. 
sunglasses by 
fendi. chain by 

koovs. sandals by 
oliver sweeney



shirt by paul 
smith. scarf 

by dior. jeans 
by levi’s 
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on sahej:  
shirt, trousers; 

both by salvatore 
ferragamo. scarf 

by paul smith. boots 
by john varvatos

on alliny:
lace bra by myla. 
pants by roberto 

cavalli. jewellery 
by neW looK by 
Koovs. heels by 

giuseppe zanotti 
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" Tomorrow come trouble, 
tomorrow come pain, now don't

think too hard Baby,
'cause I know what I'm saying."

—the grateful DeaD ,  “high time”



jacket by topman. 
vest by calvin klein. 
trousers by dolce 
& gabbana. scarf 
by bottega veneta. 
sunglasses by 
giorgio armani
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blazer, bomber 
jacket; both by 

hermÈs. vest 
by calvin klein. 
jeans by levi’s. 

bracelets by the 
bro code
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on ALLInY:  
shIrt bY roberto 

cavalli. shorts bY 
koovs

on sAhej:  
t-shIrt bY levi’s. 

troUsers bY dolce 
& gabbana. scArf 

bY accessorize. 
sUngLAsses bY 

giorgio armani
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suit, shirt; both by
gucci. shoes by
salvatore ferragamo 

opposite page:
on aLLiny:  
dress by etro. Lingerie by 
myla. cape by asos. heeLs 
by giuseppe zanotti

on sahej:  
bLazer by dolce & gabbana.
vest by calvin klein. 
trousers by burberry

photographer agency:
tap | the artists project
hair & make-up:  
deepa verma
assistant stylist:
desirée Fernandes
model: aLLiny heLena 
gomes/toabh taLent
production: megha mehta
location: chamba camp 
thiksey, Ladakh
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" Purple haze,
all in my brain
Lately things 
they don't 

seem the same
Actin' funny,
but I don't
know why
Excuse me 
while I kiss 
the sky."

—Jimi Hendrix ,
“PurPle Haze”
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WRITTEN BY
BRETT MARTIN

It’s called THE 
WORLD’S 50 BEST 

RESTAURANTS,
and in recent years, 

has become the 
most powerful, 

most anticipated 
ranking of its kind. 

(Sorry, Michelin.) 
Why does this list, 

above all others, 
generate such a 

zesty stew of lust, 
FOMO, envy and 

imitation? GQ digs in 

The restaurant list
that ate the food world
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 M
aybe the � rst thing you 
should know about 
the World’s 50 Best 
Restaurants list is that it 
contains 100 restaurants. 
If you would like a 
better metaphor for 
the contradictions 

and puzzlements of what has become the 
restaurant world’s most in� uential ranking, 
I’m not sure I can � nd one. Nevertheless, 
if you pay any attention to chefs and 
restaurants, you will have heard of the List, 
which, in 14 years of existence, has gone from 
an obscure curiosity to dominating the dining 
conversation, even eclipsing the Michelin 
Guide, that grandpère of restaurant judgment. 
For better and for worse, there can be no 
doubt that the World’s 50 Best has become the 
ranking of The Way We Eat Now – or at least 
The Way We Talk About Eating Now.

Like many lists, the 50 Best was born in the 
of� ces of a magazine – Britain’s Restaurant, 
in 2002 – though it has since become its own 
enterprise. Until this year, it was technically 
The World’s 50 Best Restaurants sponsored by 
San Pellegrino and Acqua Panna, voted on by 
the Diners Club World’s 50 Best Restaurants 
Academy, presented alongside the Veuve 
Clicquot World’s Best Female Chef Award, the 
World’s Best Pastry Chef Award sponsored 
by Cacao Barry, and so on. Perhaps tired of 
it being shorthanded as “the San Pellegrino 
list”, the organization dropped the water 
company’s title rights this year, though it 
remains a sponsor.

Of course, it’s only fair to note that the 
Michelin Guide was and is named for a 
tyre company. The organizers of the 50 
Best insist that they are not in competition 
with Michelin, but it’s nearly impossible 
not to consider one without the context of 
the other. Philosophically, practically, even 
geographically, the 50 Best is, among other 
things, a rebuke to Michelin and its old-
world – which is to say, classically French 
– values. In broad terms, if Michelin is the 
list of white tablecloths, the 50 Best is the list 
of no tablecloths; if Michelin rewards stolid 
excellence, the 50 Best rewards novelty; if 
Michelin’s heart lies in France, the 50 Best’s 
theoretically encompasses the entire world.

The List’s � rst No. 1, in 2002, was Ferran 
Adrià’s El Bulli, helping to spur both the 
global in� uence of Spanish avant-garde 
cooking and the kind of deeply theatrical, 
multi-course tasting menus that the 50 Best 
continues to most prominently reward. Lately, 
the top three spots have rotated among 
Copenhagen’s Noma; El Celler de Can Roca in 
Girona, Spain; and the current No. 1, Osteria 
Francescana in Modena, Italy. A French 
restaurant has never held the top spot – an 
honour awarded at a lavish ceremony that has 
always been held in London. This year it took 

place on June 13 in New York City, a move 
designed to emphasize the List’s global reach.

Arriving and evolving in the era of social 
media and a non-stop circuit of culinary 
conferences and festivals, the 50 Best has 
become a kind of house list for the cult of 
chef as artist and personality. (Although its 
makers insist that they publish a ranking 
of restaurants, not chefs, one glance at 
the gallery of winners on its website – a 
checkerboard of predominantly white-male 
head shots – tells a different story.) Michelin’s 
famous de� nition of a three-star restaurant 
is “worth a special journey” but it’s the 
World’s 50 Best that has been embraced 
by a generation of eaters for whom dining 
experiences have become the primary reason 
to travel. Or just a chance to chatter: It is the 
list of the Instagrammed, the Snapchatted 
and the Status Updated. I have a friend who 
religiously follows the World’s 50 Best. He 
keeps up with menu changes, openings and 
changes in reputation the way others once 
followed the movie or book business. It does 
not strike him as the least bit odd that he has 
never actually eaten at any of the restaurants.

Why a restaurateur might want to get 
on the List is obvious: Its effects can be 
transformative. Winners � nd their pro� les 
instantly raised. It was its climb up the ladder 
of the 50 Best that turned Noma, like El Bulli 
before it, into the most in� uential restaurant 
in the world – and, not coincidentally, � lled 
its reservation book in perpetuity. Nor are 
the effects limited to the top. “We felt an 
immediate impact: the amount of emails, the 
amount of phone calls,” says Esben Holmboe 
Bang of Oslo’s Maaemo, which climbed last 
year from No. 64 to No. 61. “And we’re not 
even in the top 50.”

“People who are into the list are very 
perseverant,” says David McMillan of 
Montreal’s Joe Beef, which debuted at No. 81 
last year. “You get some pretty OCD foodies: 
� ve emails, eight calls, begging for an 11:15 
reservation. There are people who just want to 
notch restaurants on their belts.”

And once a restaurant is on the List, that 
restaurant tends to stay on the List. In a 
self-perpetuating cycle, the ranking begets 
articles begets visitors begets social media 
begets votes.

The World’s 50 Best’s methodology is a 
hybrid of two very different ways of thinking 
about rankings: On the one hand, there’s 
the American love of a survey – the belief in 
consensus that undergirds guides like Zagat 
and Yelp. On the other is the European ideal 
of the expert, re� ected in the fantasy of all-
knowing, all-seeing Michelin ninjas roaming 
the countryside in their cloaks of invisibility. 
In other words, while the List is generated by 
voting, it’s only among a smallish group of 
culinary elites – just shy of 1,000.

The elites, in this case, belong to three 

groups: chefs, journalists and so-called 
gastronauts. (The best thing that can be said 
about that term is that it is not foodies, though 
it still brings to mind a band of miniaturized 
scientists sailing their way through 
somebody’s colon in a tiny spaceship.) 
Some gastronauts are from sectors of the 
food business – wine importers, restaurant 
consultants – whose jobs allow them to eat 
widely. Most, however, are simply civilian 
members of the very rich. They are both the 
List’s authors and its customers, the people 
for whom each year’s edition serves as a map 
for future travel, future dining and future list-
making. For the rest of us, their verdicts are 
something to parse, debate and salivate over.

Each voter – or “panellist” – is asked to 
rank seven restaurants at which he or she 
has eaten in the past 18 months: as many as 
four from their home region and at least three 
from anywhere else. The panellists are split 
among 27 gerrymandered regions around 
the globe. Some are small (France, Germany), 
some signi� cantly larger (Africa). The US and 
Canada are divided into three regions, each 
with 36 voters, while China and Korea, neither 
an insigni� cant culinary culture, share a single 
set of 36. This is one clue that the World’s 
50 Best de� nes world only slightly more 
expansively than the Major League Baseball 
World Series does.

The panellists are theoretically anonymous, 
but every chef I spoke to claimed with 
con� dence to have a pretty good feel for 
which diners to keep an eye on. “If you have 
common sense, you have a good idea of who 
is voting,” says Maaemo’s Bang. Another 
chef says he has comped dozens of potential 
voters, just in case. This leaves aside those 
voters, or impostors, who identify themselves 
and demand reservations, favours or outright 
comps. (If done by legitimate voters, those are 
grounds for expulsion.) One especially brazen 
voter, The New Yorker reported last year, had 
her status printed on her business card.

The World’s 50 Best’s greatest success may 
be in the way it has captured the imaginations 
of chefs themselves. They speak convincingly 
of the sense of creative camaraderie they feel 
at the annual awards ceremony. “The amazing 
thing about 50 Best, and it transcends the 
single day of the ceremony, is that it has taken 
all of these like-minded people and created 
a community,” says Will Guidara of Eleven 
Madison Park, which at No. 3 is America’s 
highest-ranking restaurant. “It pushes and 
motivates and inspires you.”

Less loftily, the river of sel� es that � ows 
from the ceremony attests to the fact that it 
is, by all accounts, a great deal of fucking fun. 
“You get there and you’re like, ‘Holy shit’,” 
says David Chang, whose � rst appearance 
on the List was in 2009 with Momofuku Ssäm 
Bar, at No. 31, and who is currently at No. 97 
with Momofuku Ko. “Seventy per cent of all 
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Georges Blanc and the Argentine chef Francis 
Mallmann, who had once himself been a 
voter. With this year’s awards wrapped, 
Occupy 50 Best seems to have gone the way 
of Occupy Everything Else, but the bulk of 
its concerns linger on, primarily about the 
perceived corruptibility of the voting.

The most � orid attempts to in� uence 
the World’s 50 Best have come from tourist 
boards that spend large amounts of money 
to get their restaurants on the List via junkets, 
press trips and other promotions. Peru, for 
instance, mounted an aggressive campaign 
to raise its culinary pro� le several years ago, 
setting up booths at food festivals, � ying in 
journalists and shepherding them to likely 
restaurant candidates. In 2015, the Lima 
restaurants Central and Astrid y Gastón 
climbed to No. 4 and No. 14, respectively, 
while Maido, also in Lima, debuted at No. 44. 
On the other hand, it seems unfair to criticize 
these countries and restaurants for their 
tactics in light of the 50 Best’s geographical 
biases. After all, the number one criterion for 
getting on the List is getting voters through 
the door.

As if to make up for that, the World’s 
50 Best also runs two regional lists: Latin 
America’s 50 Best Restaurants and Asia’s 50 
Best Restaurants. Likewise, the award for 
Best Female Chef tacitly, if condescendingly, 

worker, calls it, had been born, more or less 
as a lark, over drinks at a Paris restaurant. (“I 
start movements all the time,” Reyners says, 
a shrug in her voice.) Its website may have 
looked like it was produced while still drunk, 
its manifesto could be puzzling (can you 
“occupy” a list, anyway?) and its complaints 
were less than 100 per cent accurate, but 
Occupy 50 Best was taken more seriously than 
its founders expected. It ended up articulating 
the unease that many in the restaurant world 
had been feeling about the List, and the 
group’s petition soon drew such luminaries as 
Joël Robuchon, the Michelin three-star chef 
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the chefs I admire in the world were there. It 
was like being rushed by a fraternity.”

Waiting for the results each year is as 
fraught an experience for those who make it 
as it is for those who fall short. A restaurateur 
who consistently ranks toward the top told 
me, “San Pellegrino is great on the one hand 
because you get all these chefs together. On 
the other hand, it’s stressful. With Michelin, 
you work hard, you pray, you work harder, 
you pray harder. And if you lose a star, you 
probably know why. San Pellegrino is like 
your high school boyfriend. He breaks up 
with you in the ninth grade and you never 
� nd out why. It’s like a roller-coaster ride: It’s 
fun. But it will make you sick.”

Not surprisingly, the World’s 50 Best has 
provoked a full-blown, if half-baked, backlash. 
Last May, a website called Occupy 50 Best 
appeared. “Stop intoxicating us!” the group 
demanded in its manifesto. “We, the culinary 
connoisseurs of all countries and creeds: 
cooks, critics or simply lovers of Good Food, 
urge you to stop giving your sponsorship and 
support to this opaque, obsequious ranking, 
where nationalism trumps quality, sexism 
trumps diversity and the spotlight is on the 
Celebrity Chef instead of the health and 
satisfaction of the customer.”

The “movement”, as organizer Zoé 
Reyners, a 29-year-old French public relations 

The most fl orid 
attempts to 
infl uence the 50 
Best come from 
tourist boards 
that spend large 
amounts of 
money on junkets



acknowledges the List’s overwhelmingly 
testosteronic bent. The organization’s frequent 
spokesperson William Drew argues, not 
unconvincingly, that anger over this gender 
imbalance is an instance of shooting the 
messenger: “This is a case, I think, of us 
re� ecting society on the whole. You can be 
mad at the restaurant industry, perhaps, but 
not at us.” At the same time, it couldn’t hurt 
to at least begin with a more equal number of 
male and female voters. In 2015, the voters for 
the US and Canada consisted of 73 men and 
35 women.

As for other voting issues, Drew points out 
that the World’s 50 Best has recently enlisted 
a major accounting � rm to independently 
audit its results. The ballot now requires that 
panellists submit the date they dined at each 
of their choices, to show that it was within the 
required 18 months, and Drew says the dates 
are randomly checked.

Generally, though, the organization is 
unperturbed about diners being fed for 
free – the product, perhaps, of a British 
journalistic culture that has long been more 
tolerant of junketeering than its American 
counterpart. In a HuffPost Live discussion last 
year, Drew made the surprising suggestion 
that a tourist board or restaurant comping a 
voter’s dinner was the same as a magazine or 
newspaper reimbursing its food critic for the 
cost of her meals.

“We work from the basis that there are a 
lot of journalists and chefs on the panel, and 
that a lot of those people will not have to pay 
the bill at a restaurant sometimes,” he tells me. 
“That’s a part of their lives. But that doesn’t 
mean that they’re going to put that restaurant 
as one of their seven. We think they have a bit 
more intelligence and integrity than that. Let’s 
say Thomas Keller goes to Daniel Boulud’s 
restaurant. Daniel is not going to present him 
with a bill at the end of it. We still trust him to 
decide if the meal he had there was the best 
he had in the last year or just a fun time at his 
friend’s restaurant. We trust the voters.”

My occupation and appetite have taken me 
to 11 restaurants that are listed on 2015’s 50 
Best, along with nine more in the expanded 
100. That’s fewer than some of the List’s voters 
have visited, but probably about equal to 
others. (Steve Dolinsky, the chair of the Mid 
USA and Mid Canada region, estimates that 
his most travelled judge in any given year 
has been to about � ve or six of the eventual 
winners.) My experience with the World’s 50 
Best is a kind of culinary twist on Tolstoy’s 
maxim that all happy families are the same 
but all unhappy families are unhappy in their 
own way.

Every one of the wonderful experiences 
I’ve had has been unique – the neighbourhood 
charm at Septime, in Paris; the transcendent 
lightness of Noma; the unexpected humour 
of Alinea, in Chicago – while every bad 
one has tended to be bad in the same 
way: arduous, gimmicky and cold; valuing 
creativity over comfort, photographability 
on the plate over deliciousness in the mouth; 
ultimately dispiriting and exhausting. Though 
nominally concerned with a sense of place, 
these restaurants seemed to exist instead in 
a kind of international nowhereland of signs 
and signi� ers – the elaborate tableware; the 
blockbuster, money-shot presentations; the 
insistence on a philosophical, historical or just 
clever “story” behind each dish. In short, they 
were restaurants that seemed engineered to 
make and climb the List.

Without a doubt, these places were all the 
products of great talent and effort; they used 
spectacular ingredients and demonstrated 
a high degree of technical dif� culty. But, as 
with rock bands, once you start defending 
restaurants on such criteria, the battle is 
already lost. Too often, the kinds of restaurants 
that the 50 Best rewards are the dining 
equivalent of Rush. And an amuse-bouche 
never tastes any better just because you’ve 
been informed it was composed in 11/8 time.

What the List is singularly poor at 
rewarding is the steady excellence of 4/4 

time – which is to say, the kinds of places 
most of us want to eat at on most occasions. 
But then, as Mitchell Davis, executive vice 
president of the James Beard Foundation 
and the chair of the 50 Best’s East USA and 
East Canada region, puts it, “The List is not 
about ‘Where do I eat dinner tonight?’”

This is a dif� cult concept for Americans, 
accustomed to equating restaurant criticism 
with a kind of consumer advocacy. The List 
is not a guide. Instead, say its organizers, 
it is a “snapshot”, a glimpse of what 
interests a relatively small sample of highly 
engaged eaters at any given time. Almost 
by de� nition, this favours the new, the novel 
and an articulable point of view that is about 
more than mere pleasure or hospitality. 
“I don’t always want to engage in a chef’s 
philosophical musings about the meaning of 
kale,” Davis admits. “But that doesn’t mean 
it’s not of value.”

And yet any defence of the List 
inevitably bumps up against its most vexing, 
indefensible trait: its listness. Indeed, 
everybody involved, from the winning 
restaurateurs to William Drew, ultimately 
seems queasy about the rankings, eager to 
write them off with a genially cynical wink. 
“We acknowledge that it’s not de� nitive, that 
it’s subjective, that it’s merely a collection of 
the interests of our voters,” Drew says.

You certainly don’t need to tell 
anybody working in media in 2016 why 
it is preferable to style your judgments in the 
form of a list. Still, inevitably one winds up 
asking the most naive question of them all: 
Why not cut out the word Best? 
Replace it with Most In� uential or Most 
Interesting? Print the damn thing in 
alphabetical order?

“Well,” says Drew, “it’s been a pretty 
successful brand, wouldn’t you say? I don’t 
think we’re going to just chuck it out.”

Fair enough. I suppose if you’re not 50, 
not the World and not the Best, what, really, 
is left? 

GQ’s 6 Tastiest Morsels from the World’s 50 Best Restaurants
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Record for 
Most Years 

at No. 1

5 
El Bulli 

Girona, Spain

Longest Streak 
in the Top 10

TEN
years 

San Sebastian, 
 Mugaritz, Spain

Highest-Ranked 
American 

Restaurant

ELEVEN 
MADISON PARK, 
New York City, at

#3
tops the fi ve other 

American restaurants 
in the top 50.

Most Brutally 
Honest Reaction

“We’ve been up the 
list, down the list, 
back up the list. 

Obviously we like it 
better going up.” 

—Nick Kokonas, 
Alinea, Chicago, 
after falling last 

year from No. 9 to 
No. 26

Saddest Instagram 
Caption

“I cannot explain the 
why and how this 

happened”

—Kobe Desramaults, 
In de Wulf, Dranouter, 

Belgium, after 
his restaurant 

disappeared from 
the List

Cutest Tweet from 
a Boss (Who Is Also 

a Chef)

“A big thanks to 
everyone congratulating 

me and my crew! We 
are Relæ and we friggin' 

kick ass!”

—Christian Puglisi, 
Relæ, Copenhagen, 

Denmark
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OOH,
THAT

SMELL

The long and arduous 
path to being a well-
groomed Indian man

ILLUSTRATED BY BOMBAY DUCK DESIGNS



ooh, that smell

Groomng

I
ndia in the Eighties was no country for metrosexuals. If 
you’re a guy who likes to get his groom on, be thankful 
you didn’t grow up in that decade. Because you know that 
monogrammed leather DOPP bag you can’t leave home 
without? The one kitted out with an arsenal of dandy doo-
dahs: Neutrogena Men’s face wash, Kiehl’s Facial Fuel 
moisturizer, Clinique’s under-eye gel, TopInox’s cuticle 
scissors and Tom Ford’s Noir deo stick? The best you 
could’ve filled it with back then was a bar of Lifebuoy soap, 
a tube of Palmolive shaving cream and a lingam-shaped 

box of Nycil prickly heat powder. 
Those were also the years of the ascent of the glam-rock 

band, whose stars rose in synchrony with their bouffants. 
Even before I joined the group that was to take those big-hair 
aspirations to heart (and head), the combination of Bombay’s 
dust-choked streets and absence of A/C taxis made staying 
kempt and fragrant pretty damn challenging. When I did join 
the band, my Rock Machine mates and I had no need for the 
hairspray our American counterparts used to dramatic display 
– Bombay’s stratospheric humidity levels ensured that our 
plumage stayed frizzy and fully fanned whether we wanted it to 
or not. Hair product for men with manes didn’t exist; leave-in 
conditioner was an invention still waiting to happen. The only 
option was to get that coconut-oil massage and risk reeking of 
Parachute for days.

But hair was not just a thing you had on your head. Unlike 
today’s andro-heroes pimping electrolyzed pecs peeping out 
from their low-cut V-neck tees, we had body hair. And we 
showed it. Like Sean Connery, Bond of the times and most 
manly of all manly men, we flaunted our chest fluff with pride. 
And if the prickly heat powder wasn’t working, or if you were 
inclined towards deep-down grooming, the best you could do 
was reach for a pair of scissors and truncate the curlies with 
extreme caution. 

Smelling good was a whole other story. When I was in 
college, the custom-notified import shops had brought in (on 
dhows from Dubai, no doubt) large quantities of a particularly 
noxious scent called Jovan Sex Appeal, which the Jordache-
jean-wearing toffs in my class would liberally slather themselves 
with. The only thing worse was the even more malodorous 
Jovan Musk, whose sickly stench rivalled that of the ittar shops 
of Colaba Causeway. 

And then, suddenly, everything changed. Men’s magazines, 
such as this one, taught us that being well-groomed didn’t mean 
you were a ponce. Men started to openly exfoliate themselves. 
Pedicures were no longer the sole prerogative of women. Sikh 
men began getting their beards permed next to me as Afzalbhai 
ran roughshod over my hair with his new electric clipper. My 
bathroom cabinet was morphing as well. The Liril Lime gave way 
to Irish Spring and eventually to one or another of the numerous 
aromatic body washes that began to flood the market. Gillette’s 
twin-blade razors meant I no longer had to scrape the bristles off 
my face. I don’t even have to use scissors any more; I found me a 
body trimmer that promises to go everywhere – “even down there”, 
as emblazoned on the stand in the Changi Airport pharmacy. 

But not everything is forever altered. The iconic fragrance 
Old Spice, invented in 1934 in the United States, still sells in 21st 
century India. The brand, whose aftershave advertisements 25 
years ago – featuring an Adonis-like man making a “bottom turn” 
on a surfboard and pausing before a looming wave – and which 
inspired a buddy of mine towards a lifelong pursuit of surfing,   
is also the shower gel of choice for the 24-year-old bass  
guitarist in my band. Sometimes, the more things change, the 
more they stay the same. But only if they smell really good. 

So the next time you sit down for a lash perm (yes, there 
really is such a thing), be grateful for the times you live in. Just 
a few decades ago the mere suggestion would’ve got you a 
different kind of lashing. 
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I’ve never seen you without a moustache, 
says the wife. This was over 20 years 
ago. In fact, she says, I haven’t seen a 

photograph of you without one either. It’s 
always been there, I say. Ever since I was a 
young sprog sprouting facial hair. She asks 
me whether I’m curious to know what I 
look like without one. Curiosity is not one of 
my strong suits, I reply. After all, this is the 
moustache Society magazine once voted as 
one of their favourite things for the year.

But after much nagging, I give in. As 
it happens, at the time, I have a show on 
Channel V. Continuity is key in television, so 
it clearly can’t go right then. But I tell her I 
will shave it off, just to please her, after I do 
my last episode of Mangta Hai. Which makes 
me yet one more in a long line of foolhardy 
men who have made promises they really 
shouldn’t have kept.

Some months later, I shoot my last 
episode of the show. And sure enough, 
my wife who otherwise has trouble 
remembering my birthday, brings up the 
topic. While I’m having a haircut. All right, 
I say, let’s do it. There is a moment’s silence. 
And that’s when things fall apart. The man 

who does moustaches is busy giving a 
pedicure. He is yanked away mid-foot, his 
client told to read a magazine – this is more 
important. In a matter of minutes, I am 
bibbed, lathered and laid upon with a razor. 
Fifteen minutes later, he is done. A warm 
cloth takes away the last of the shaving 
cream. And five people, two of them relative 
strangers, gaze at my no-longer-hirsute 
countenance. The first to speak is my wife. 
OK, she says, now grow it back on.

In some countries this would be grounds 
for divorce. Grow it back on? Just like that? 
Do women understand what goes into 
growing a moustache? That it doesn’t just 
spring, fully formed, attaching itself to our 
upper lip? A moustache is not a whim; it is a 
state of mind.

And no, it’s not the macho thing. We are 
not, for one, compensating for our lack in 
other areas. Nor is it our way of saying that 
we are the dominant gender, just because 
we can grow moustaches and women can’t. 
Women don’t understand this, but that’s the 
trouble with women: They’re not gentlemen. 

You can tell a lot about a man from the 
way he chooses to display facial hair. There 

is still, regrettably, a section of society, 
usually young, that seems to think that the 
revolution has not ended: The kind of man 
who thinks Fidel Castro is a chick magnet. 
Long, unkempt beard that struggles to 
stay out of the soup. Some day these men 
will realize that most women believe birds’ 
nests belong on trees, not on the pillow 
next to them. Then there’s the sort of chap 
who tries terribly hard to cover his lack of 
an upper lip with a moustache, pencil-thin, 
almost delicately drawn on each morning. 
Yes, well. That sort of thing belongs in 
black-and-white films from Hollywood – 
not propped up in your local bar. We are 
proud bearers of millennia of tradition. Our 
moustaches must reflect this.

Over dinner the other night, I am made 
privy to the theory that it’s a class thing. 
It’s to show off status. In parts of India, 
I am told, certain sections of society are 
forbidden from growing moustaches. And 
it’s only certain other sections that can 
show off their economic status by growing 
the kind you can twirl at the end. Which 
makes no sense to me. It stands to reason 
that the poor can’t afford to shave, so 
they should be the ones with beards that 
go down to their belly buttons. Instead, 
it’s those who are better off and have the 
wherewithal to spring for a barber, or the 
latest Gillette offering, who should be clean 
shaven. Just to point out that they can be.

But somewhere down the line, 
magazines such as this decided that 
they’d had quite enough of clean-cut 
models who offered smooth cheeks and 
scrubbed chins to the world. It began 
with that smattering of stubble that in a 
real man wouldn’t be much more than a 
five o’clock shadow. Then a little more. 
Not yet a beard, but at least it had some 
substance. More recently, models and 
men on the street have started sporting 
full-length versions that come down to the 
chest line. And to meet this trend we have 
everything from trimmers to conditioners. 
There’s one word for this. Absurd. 

You think Karl Marx used a beard 
scrubber? You think Ernest Hemingway, 
or WG Grace, or ZZ Top would be caught 
carrying around conditioner?

Then there’s Movember. A great cause. 
Yet in a desperate attempt to sport a 
cool moustache for the month, you have 
hirsutely challenged men stop shaving 
some time in mid-September just so they 
won’t embarrass themselves with their 
spindly whiskers two months later.

But here’s the bottom line. We don’t 
always need a reason for our moustaches. 
It’s not Freudian. It’s not a male conspiracy. 
It’s not our way of subjugating half the 
population of the world. Most of us are just 
lazy. We just don’t want to have to shave 
any more than we already do. We just have 
them, OK? 

sometimes the good life is just doing what you want to 
with your own hair, snaps Anish Trivedi

Hair
of the dog
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The lounge at N Grill

Tejini Kariappa

MM Pallam Raju

Karen & Nitin Bhatia

A Paresh Lamba 
creation

The Paresh Lamba display

Jitu Virwani 

Anand Kabra & Paresh Lamba

Sumanth Akkineni

Manisha Kapoor

Shilpa Reddy, MM Pallam Raju, Srikanth Bolla, Paresh Lamba, Sumanth Akkineni, Dr P Raghu Ram & Aamir Sharma

The GooD Life 
GeTS BeTTeR

Where: N Grill, Jubilee Hills, 
Hyderabad

Why: it was a night that 
celebrated the gentlemen of 
tomorrow – those millennial 
men who prefer life’s finer 

things and are always 
impeccably dressed. And 

you know it’s going to be an 
evening to remember when 
india’s leading real estate 

developer, embassy Group, 
and bespoke fashion designer 

Paresh Lamba co-host the 
event. honouring those who 
have a shared passion for a 

holistic notion of luxury living, 
the event saw hyderabad’s 

corporate and fashion 
fraternity come together at 

N Grill – the city’s favourite bar 
and grill. While the live band 
belted out popular tunes, the 
guests were seen partying till 
the wee hours of the morning.

we have our lens trained on the events and promotions that matter
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we have our lens trained on the events and promotions that matter

Condé Nast Traveller's Divia Thani with Aditi Premji and 
Mitu and Inga Chandiliya

Gypsy Sound Revolution

Shibani Dandekar

Anupam Yog and Siddharth Yog

Ujjwala Raut and Guneet Kochar

Nisha Jamvwal and 
Kunwar Rameshwar 
Singh Jamwal

Tanya and Vikram Dhar

GQ's Almona Bhatia, Condé Nast's Alex Kuruvilla 
and Architectural Digest's Greg Foster

Diya and Rajiv Raichand

Anand Kripalu and GQ's Che Kurrien

Vogue's Naveena Guleria with Binoy Somaia and Vogue's Dilshad Arora

IN THE BEAT OF 
THE NIGHT
Where: Sky Deck,

VR Bengaluru
Why: With the rare blue 
moon shining down on a 

starry crowd, Virtuous Retail 
revealed its second flagship 

lifestyle centre – VR Bengaluru 
– dubbed the “Black Box 
on Whitefield Road” – in 

unbeatable style. Co-hosted 
by Virtuous Retail, GQ and 
Vogue, the event saw over 
a thousand jetsetters from 

around the country takeover 
Sky Deck, the swanky rooftop 
of The Waverly (its boutique 

hotel), and party until the 
wee hours. Popular bands and 
musicians like Raghav Sachar, 
Gypsy Sound Revolution and 

Shillong Chamber Choir, as well 
as internationally acclaimed 
DJs Elektrovertz and Dualist 
Inquiry had the crowd raging 

through every beat
they dropped. 



Piers Bourke and Sumi Gupta

Gypsy Sound Revolution

Richa and Rohan Sikri

Elixir Nahar
Shalini Chopra

Sanchita Wahi

Darshan Mehta and Condé Nast's Arjun 
Mehra with Dushyanth Ganjam

Rohit George and Meera Alva

Dualist Inquiry

Elektrovertz

Shalini and Rajesh Manglani

Tara Mcmanus, Aviva Bidapa and 
Ruhika Dass

Sam Hall and
Kapila Sengupta

Shillong Chamber Choir

Kavya Chandra and
Condé Nast's Anitha
Ramabhadran

Leena Singh, Vinita Chaitanya and Saba Ali



GQ CENTRAL

 J ohn Abraham, dressed in a sharp white suit, is on his 
way from his extravagant fi ve-room suite in the Emirates 
Palace Hotel to a private beach attached to a fl ashy 

marina populated with guests’ superyachts. It takes him two 
elevators, a 10-minute walk to the gate and a 10-minute ride 
on a golf cart to reach the destination of his next shot for GQ. 
The hotel is, after all, spread out across 1,000 hectares – it was 
the most expensive hotel ever constructed, back in 2005. It’s 
so large that when a new maid stationed in one of the many 
Olympic pool-sized corridors goes for lunch, she often may 
not return. 

John, of course, doesn’t mind the workout. Besides, he’s 
being escorted by a senior butler reserved for important guests. 

THE ABU DHABI TOUCH
Bars with `6 lakh cognacs, 20 restaurants and a 
sprinkling of gold on everything – the Emirates 
Palace Hotel provided a fi tting setting for the prince 
of Bollywood

For more, see  [JOHN COVER STORY NAME]on  
PAGE 118
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Emirates Palace Hotel
39999 – West Corniche Road
Abu Dhabi, United Arab Emirates
kempinski.com/en/abudhabi/
emirates-palace

YOU’RE IN THE COMPANY OF 
CELEBS, CROWN PRINCES AND 

OTHER ASSORTED VVVIPS
Because here, you’re in the company of celebs, crown princes 
and other assorted VVVIPs. Every guest appears to have a V 
here. It’s just that some have more than others.

Featuring a spa that reduces you to blissful putty, several 
dining options and restaurants including the Michelin-starred 
Hakkasan, the Emirates Palace Hotel exudes grandeur that can, 
perhaps, only be matched by The Great Indian wedding. And 
the space seems to cry out for one. There are gold leaf-decked 
ballrooms, 1,002 Swarovski crystal chandeliers (with a staff 
of 10 dedicated just to clean them) and service that’s quite 
unmatched. For example, ask for a cup of coffee and you’ll be 
served it on a silver tray along with rose petals, crystallized 
sugar, a linen napkin, marzipan croissants and a bottle of 
imported water. The ladies also get a rose. 

The cover shot in the making 
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C
Ki Ki Naga, Near Govt High 
School Thiksey Leh
Manali Road, Leh (Ladakh) — 
194201, Jammu & Kashmir
tutc.com/chamba-camp-thiksey/

BOHEMIAN RHAPSODY 
The Chamba Camp in Thiksey, Ladakh brings luxury to the Himalayas
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Now you see them, now you don’t

For more, 
see  

MAGNETIC FIELD
on  

PAGE 162

 There’s something surreal about fl ying high over the snow-capped 
peaks of the Himalayas, even more so when you stay at the 
Chamba Camp, Thiksey in Ladakh, run by The Ultimate Travelling 

Camp (TUTC). Known for thinking up the most exotic glamping 
experiences, the guys at TUTC may have outdone themselves here: Each 
individually designed tent includes an ensuite bathroom, private deck 
and butler service. On request, the staff will set up everything from 
treks to special bonfi re dinners of delicious momos and thukpa. 

We were up at the crack of dawn each day to explore the rugged 
beauty of the area with the star of the shoot, Sahej Bakshi. At ease in 
front of photographer R Burman’s camera, the musician channelled a 
Seventies Bohemian vibe that, combined with the splendour of Ladakh, 
made us want to chill out in the hills for a while longer. 

GQ CENTRAL



jumper by 
vivienne 
westwood. 
chain by koovs

The merchandise feaTured ediTorially has been ordered from 
The following sTores. some shops may carry a selecTion only. 
prices and availabiliTy were checked aT The Time of going To 
press, buT we cannoT guaranTee ThaT prices will noT change, 
or ThaT specific iTems will be in sTock when The magazine is 
published. we suggesT ThaT, before visiTing a sTore, you call To 
make sure They have your size

 A
Accessorize mumbai, 
palladium, 022-3372 3052; 
delhi, select citywalk, 011-4053 
4522; bengaluru, phoenix 
marketcity, 080-6726 6105 
Adidas mumbai,  
022-2282 2737; delhi, pacific 
mall, 011-4573 4261; bengaluru, 
080-4091 5678
All saints allsaints.com
Antar-Agni  
ujjawaldubey.com
Antonio Marras  
antoniomarras.it
Ashish n soni delhi, dlf 
emporio, 011-4606 0955 
Arjun saluja
rishtabyarjun.com
     Asos asos.com
 

 B
Bally mumbai, palladium, 

9069; bengaluru, ub city,  
080-4173 8404
John varvatos 
available at The collective 

 K
kenneth Cole mumbai, 
palladium, 022-4347 4094; 
delhi, 098914 77456; 
bengaluru, 080-4340 0400 
koovs koovs.com

 L
Lamy lamy.com
La senza mumbai, palladium 
022-4333 9993; delhi, select 
citywalk, 011-4104 2371 
Levi’s mumbai, palladium,
022-6615 5005; delhi, 
connaught place, 011-4567 
4046; bengaluru, phoenix 
marketcity, 080-6726 6240
Louis vuitton mumbai,  
022- 6664 4134; delhi, dlf 
emporio, 011- 4669 0000; 
bengaluru, ub city,  
080 -4246 0000

 M
Manish Arora
mumbai, 022-6723 1691;
delhi, 011-4107 6666; 
bengaluru,080-2556 6818
Maria Black maria-black.com
Melissa odabash
odabash.com
Michael Bastian 
michaelbastiannyc.com
Michael kors mumbai, 
palladium, 022-4002 8040; 
delhi dlf emporio,
011-4056 3704 
Mimi Holliday
mimiholliday.com
Mustang socks
mumbai, 022-2471 5007 
Myla myla.com

 N
nike mumbai, 022-2656 
1696; delhi, 011-4150 2012; 
bengaluru, 080-6726 6080

 O
oliver sweeney 
oliversweeney.com

 P 
Panerai mumbai, 022- 2288 
5052; delhi johnson watch co, 
011-3231 5645;
bengaluru, ethos westminster, 
080-4163 6912
Paul smith mumbai, 
palladium, 022-6658 9960; 
delhi, dlf emporio,
011-4604 0744; bengaluru,
ub city, 080- 4173 8882/3
Puma mumbai, 022-6671 
0973; delhi, 011-4056 6907; 
bengaluru, 080-4092 5357

 Q
Quicksilver 
mumbai,palladium, 022-6634 
5011; delhi, ambience mall,
011-4466 5684

 R
Raghavendra Rathore 
mumbai, 022-6749 9481; delhi, 
dlf emporio, 93111 12844
Rajesh Pratap singh mumbai, 
022-6638 5480;
delhi, 011-2463 8788
Ralph Lauren ralphlauren.com
Ray-Ban ray-ban.com
Richard James
richardjames.co.uk
Roberto Cavalli 
robertocavalli.com
Rohit Gandhi + Rahul 
khanna mumbai, 022-2648 
5622; delhi, dlf emporio, 011-
4654 7462

 S
salvatore Ferragamo 
mumbai, 022-3062 1018; delhi, 
dlf emporio, 011-4660 9084; 
bengaluru, ub city,  
080-3004 1854
shantanu & nikhil mumbai, 
022-2605 8057; delhi,
011-4168 6805
superdry mumbai, palladium, 
022-6180 1581; delhi, select 
citywalk, 011-4130 6126

 T
tAG Heuer mumbai,  
022-3060 2001; delhi,  
98711 98885; bengaluru,  
080-4098 2109
the Bro Code jabong.com
the Collective  
mumbai, palladium,  
022-4343 8888; delhi, ambience 
mall, 011-4087 8888; bengaluru, 
080-4936 8888
the tie Hub thetiehub.com
tom Ford delhi, dlf emporio, 
011-4103 3059
tommy Hilfiger mumbai, 
palladium, 022-3072 8807; delhi, 
ambience mall, 011-4087 0041; 
bengaluru, brigade orion mall,
080-2268 2091
topman jabong.com
topshop jabong.com
tresmode mumbai, 022-6639 
9265; delhi, citywalk, 011-4103 
4239; bengaluru, inorbit mall, 
080-2802 9545
troy Costa
mumbai, 098200 71069
truefitt & Hill
mumbai, 022-2281 0098;
delhi, 78387 02821
tumi mumbai, palladium,
022-6615 2295; delhi,
dlf emporio, 011-4058 2318; 
bengaluru, ub city,
080-4173 8948

 U
United Colors of Benetton 
mumbai, 022-6637 3970;  
delhi, select citywalk,  
011-4057 5085; bengaluru, 
080-4112 2368
U.s. Polo Assn. mumbai,
022-4295 9518; delhi,
011-4108 0026; bengaluru, 
forum mall, 080-2206 7663

 V
van Heusen mumbai, 
palladium, 022-6615 2898; 
delhi, 011-4265 8322; 
bengaluru, 080-4162 7077 
versace mumbai, 022-3027 
7040; delhi, dlf emporio,
011-4660 9064
victoria’s secret 
victoriassecret.com
victorinox watches mumbai, 
swiss gallery, 022-2352 
0903; delhi, 011-4150 1080; 
bengaluru, zimsons,
080-2206 7925
vivienne westwood 
available at The collective

 W
wildcraft
mumbai, 022-2655 8772;
delhi, 011-4306 7922; 
bengaluru, 080-4040 5000

 Z
Z Zegna mumbai, palladium,  
022-2285 7000; delhi, dlf 
emporio, 011-4606 0999; 
bengaluru, ub city,  
080-4173 8805 
Zara mumbai, palladium, 
022 -4347 3850; delhi, dlf 
promenade, 011 -4513 7124; 
bengaluru, phoenix marketcity, 
080 -6726 6121 
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where to buy diesel Black Gold delhi,
dlf emporio, 011-4052 3915
diesel mumbai, 022-2661 
8282; delhi, dlf emporio,  
011-4052 3915; bengaluru,  
ub city, 080-4173 8004
dior Homme delhi, dlf 
emporio, 011-4600 5900
dolce & Gabbana  
dolcegabbana.com
dunhill delhi, 011-2336  
6777; bengaluru, ub city,  
080-4173 8990

 E
emporio Armani  
mumbai, palladium,  
022-4347 3211; delhi, dlf 
emporio, 011-4604 0783; 
bengaluru, ub city,  
080-4146 9333
ermenegildo Zegna mumbai, 
022-2285 7000;  
delhi, dlf emporio,  
011-4606 0999; bengaluru,  
ub city, 080-4173 8805
etro etro.com

 F
Ferrari mumbai,  
022-6171 6171; delhi,  
99113 32203
Fendi fendi.com
French Connection mumbai, 
022-2648 2143;  
delhi, select citywalk,  
011-4053 4545; bengaluru,
ub city, 080-4092 5821

 G
G-star RAw mumbai, 
palladium, 022-4266 0013 
Gant mumbai, palladium, 
022-6793 8852; delhi, select 
citywalk, 011-4053 4565 
Gas mumbai, 022-6671 2950; 
delhi, ambience mall, 098114 
03555; bengaluru, phoenix 
market city, 98866 92405
GAP mumbai, 022-4244 0000; 
delhi, select citywalk,
011-4105 3160; bengaluru,
080-2268 2282
Giorgio Armani delhi, dlf 
emporio, 011-4102 7122
Giuseppe Zanotti  
giuseppezanottidesign.com
Givenchy givenchy.com
Gucci mumbai, palladium,
022-6749 9493; delhi,
dlf emporio, 011-4647 1111

 H
H&M delhi, 011-6678 6822 
Hackett London mumbai, 
palladium, 022-4347 2888; 
delhi, dlf emporio,
011-4108 7388; bengaluru,
ub city, 97316 00994
Happy socks
see The collective
Havaianas havaianas.com
Hermès mumbai,  
022-2271 7400;
delhi, 011-4360 7780
Hunkemöller
hunkemoller.com

 i
iwC mumbai, Time avenue, 
022-2651 5757; delhi, johnson 
watch co, 011-4151 3121; 
bengaluru, ethos summit,  
080-4099 9621 
i.d.sarrieri sarrieri.com

 J
Jack & Jones mumbai, 
palladium, 022-4347 3301; 
delhi, ambience mall,
011-4087 0007; bengaluru,
080-6569 0030 
Jimmy Choo mumbai,  
022-3027 7070; delhi,  
dlf emporio, 011-4660  

Brainwavz
brainwavzaudio.com       
Brooks Brothers mumbai, 
palladium, 022-4347 0926; 
delhi, ambience mall,
011-4087 0787; bengaluru,
080-4208 8717
Brunello Cucinelli 
brunellocucinelli.com 
Burberry mumbai, palladium, 
022-4080 1990; delhi, dlf 
emporio, 011-4652 9850; 
bengaluru, ub city,
080-4173 8826
Burkman Bros
burkmanbros.com

 C
Calvin klein Jeans  
mumbai, palladium,  
022-6639 1467; delhi,  
011-4108 9582; bengaluru, 080-
4098 6229
Cartier mumbai, art of Time, 
022-7950 5003; delhi, kapoor 
watch co, 011-4134 5688; 
bengaluru, rodeo drive,  
080-4124 8471
Charlie by Matthew Zink 
charliebymz.com
Christian Louboutin mumbai, 
022-4347 1787; delhi, dlf 
emporio, 011-4101 7111
Clarks mumbai, palladium, 
022-6749 5061; delhi, dlf  
011-4650 8023; bengaluru, 
phoenix market city,  
080-6726 6052
CR7 Footwear cr7footwear.com
CR7 Underwear 
cr7underwear.com 

 D
david Yurman
davidyurman.com
degs & sal degsandsal.com
deepa Gurnani
deepagurnani.com
dhruv kapoor drvv.in
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022-4347 0544; delhi, dlf 
emporio, 011-4053 4149
Being Human mumbai,  
022-2660 1190; delhi, dlf  
011-4104 5797; bengaluru,  
080-2208 6594; mg road  
mall, 080-2208 6594
Bentley mumbai, 022-6671 
0907; delhi, 011-2412 1717
Blackberry mumbai, phoenix 
mall, 022-2492 4282; delhi, 
ambience mall, 011-4174 9476; 
bengaluru, phoenix market, 
080-6726 6356  
BMw mumbai, 022-6161 
3719; delhi, 011-6635 6064, 
bengaluru, 080-2222 4544
Borsalino borsalino.com 
Bottega veneta mumbai, 
palladium, 022-6615 2291; 
delhi, dlf emporio,
011-4609 8262; bengaluru,
ub city, 080-4173 8932  



SETTING THE
BAR HIGH

Last month marked the first 
round of judging for the 

highly anticipated Vogue India 
Fashion Fund in association 

with Van Heusen and the 
Fashion Design Council of 

India. Our semi-finalists across 
the sari, accessories and 

fashion categories showcased 
their collections for our judges 
at the St. Regis, Mumbai. The 
models were styled byJean-

Claude Biguine. 

Padmaja by Padmaja Krishnan

EKA by Rina Singh 

Rouka by Sreejith Jeevan

Kanika Goyal Label by Kanika Goyal Antar-Agni by Ujjawal Dubey P.E.L.L.A by Priyanka Ella Lorena Lama 

HUEMN by Pranav Mishra and Shyma Shetty



 AARTIVIJAY GUPTA by 
 Aartivijay Gupta

The Jean-Claude Biguine team working
at St. Regis, Mumbai

RARA AVIS by Sonal Verma 

Lovebirds by Amrita Khanna 
and Gursi Singh

 Natasha J by Natasha Davda

EZRA by Baani Sachdev and Nikita Jain 
 QUO by Ishita MangalGUAPA Inc by Reby Kumar

 SVA by Sonam and Paras Modi
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LUXURY LIVING AT ITS VERY BEST

The phone to own   
Is it a phone? Is it a tablet? No, it’s a Phablet. 
Panasonic presents ELUGA NOTE, a smartphone 
packed with the features of a tablet. Fully 
loaded with a 13.97cm full HD IPS display, 16MP 
rear camera, 5MP front camera, 3GB RAM, 32 
GB internal memory and more, it comes with an 
in-built IR sensor, which allows a user to give 
commands to IR-based smart home appliances 
such like your television, DVD player and 
air-conditioner. 
`13,290. Launching soon

The Italian job   
Spazio by Panchshil Reality is India’s largest 
multi-brand luxury furniture store. Leaving 
all design connoisseurs spoilt for choice, the 
20,000sqft space is located at Trump Towers 
Pune and houses some of the most renowned 
Italian labels in opulent living. Think: Poltrona 
Frau, B&B Italia, Medea and Lema. Spazio 
celebrates art by stalwarts like SH Raza, 
Shahabuddin, Ramkumar, Manu Parikh and more.
For more information, visit spazioliving.com

Intelligent idiot box  
The television is no longer an idiot box, introducing, Vu’s Premium Smart 
TV. It comes with YouTube and Netflix, along with a host of other pre-
loaded social and browsing widgets, so that you can watch unlimited 
shows, movies and more on demand. Better still, its Miracast function lets 
you connect your phone wirelessly to your Smart TV.
For more information, visit vutvs.com

Celebrate living
Rajesh LifeSpaces, renowned real 
estate developer, introduces Raj 
Tattva – an approximately three-
acre luxury living complex with 
four- to five-BHK homes across 
five 29-storey towers. Apart from 
the four-level parking, residents 
can access the club house, 
swimming pools, children’s play 
area, barbeque pavilion, event 
pavilions, open-air lounge terrace, 
half basketball court, tennis court, 
cricket practice enclosure and a 
host of other amenities.  
Priced between `2.03 crore and `3.10 
crore (for three and four BHKs). 
Bookings Open. 

Being thick   
Advanced Hair studio introduces a 
revolutionary ready-to-use hair product 
called Advanced Hair Magic Hair Thickening 
Fibres, which can give you an appearance of 
thicker hair in just 30 seconds. All you need 
to do is sprinkle the product on the comb 
and run it through your hair. The thickening, 
natural Keratin fibres electrostatically bond 
with your existing hair, dramatically building 
up its volume, leaving you with a denser crop. 
`1,890. Available at Advanced Hair Studios 
across India
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Sweat meets swag  
We all know how Fitbit spurs you to 
stay active. But what if we told you 
that you could stay active and look 
stylish at the same time? The new 

Fitbit Alta™ features interchangeable 
Classic, Luxe Leather and Luxe Metal 
bands that you can switch to match 

your style. With SmartTrack™, an 
auto-exercise recognition, all-day 

activity tracking, call and text alerts 
and reminders to move, staying fit 

has never looked better.
For more information, visit fitbit.com/in

Sky high luxury   
PS Group introduces Aurus – a 31-storey 
luxury residential tower in Kolkata that 
takes lavish living to the next level. Open 
on three sides for better ventilation and 
natural light, each home comes with 
20ft-high ceilings and offers south-facing 
views of Kolkata’s wetlands. Designed by 
architects from Singapore and located in 
one of the city’s finest neighbourhoods, 
right behind ITC Sonar, life doesn’t get 
better than this.
For more information, call 033-22852285

Monaco calling
This year, the Monte-Carlo Sporting 
Summer Festival will host some of 
the world’s biggest stars to bring you 
the best in music and performance. 
There’s Rod Stewart kickstarting the 
celebrations, followed by a dance 
show with Dreamworld presented by 
Wonderland Dance Company, along 
with scorching performances by the 
likes of Enrique Iglesias, Lana Del Rey 
and multi-award-winning composer and 
songwriter Burt Bacharach. 
From July 2 to August 20, 2016. To book 
your tickets, visit montecarlolive.com

City of Museums  
Louvre Abu Dhabi is a “museum city” 
on the sea with a series of 55 white 
buildings inspired by the medina and 
low-lying Arab settlements. A 180-meter-
wide dome covers the majority of it and 
it has a complex geometric pattern which 
creates a cinematic effect of sunlight. 
While the temporary sea protection walls 
are being brought down and 4,500 lights 
are being installed at the dome, one 
can look forward to the opening of this 
architectural marvel. 
For more information, visit louvreabudhabi.ae

Time-tested
The new Presage collection by 

Seiko, featuring two limited-
edition timepieces with automatic 
chronographs, draws inspiration 

from the century-old Laural—
Japan’s fi rst-ever watch, which 

was created by the brand. While 
the dials, one in enamel and 

the other with lacquer, refl ect 
traditional Japanese artistry, 

both watches use the 8R48 
calibre, have vertical clutch 

and column wheel systems, and 
incorporate Seiko’s unique three-

pointed hammer to ensure a 
perfect synchrony of the hands.

To be launched in September to celebrate 
Seiko’s 60 years of automatic watch-making. 

For more information, visit seiko.in
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Dear Rio, 

Well hello there, little buddy! We heard you’ve been having a couple of problems preparing for the Olympics, and we’re not gonna lie, we 

were hurt when you didn’t come to us for advice after you won the bid. We have a lot of experience in this sort of thing, and we would’ve 

sorted you out, one BRIC bro to another. Now look at yourself. 

We’re not here to gloat or to say we told you so. There will be plenty of time for that later. We’re here to tell you that we get it. We know, 

from our own Commonwealth Games disaster, what you had to endure preparing for this embarrassment-fuelled international shitshow. 

We know what ails your sports system. We have the same problem. Everyone in the country pays attention to only one sport, so the 

facilities for other events are in worse shape than the set of a bootleg Bulgarian porn � lm. Your of� cials are so corrupt that most of 

your athletes have to raise money for uniforms on their own. And then you have the international media breathing down your neck, 

complaining about how there isn’t enough time left for you to build the infrastructure. It’s the most common Olympics news story, 

save said infrastructure falling apart two days before the torch lighting. But what these Western hacks don’t get is that the � rst rule of 

the BRICs club is that 90 per cent of the work gets done in 10 per cent of the time. Yes, that’s why bridges collapse and athletes fear 

attending for fear of squalid living conditions in the un� nished accommodation, or deadly insect-borne viruses.

Been there. Done that. Paid a 1000 per cent markup for the T-shirt. 

But hey, Rio. Don’t doubt yourself. Two years ago, our BRIC bro Russia hosted the Winter Olympics. Do you think they cared about what 

people said about them? Their Olympic Village wasn’t even complete by the time everyone arrived. But they didn’t feel embarrassed. 

The food they served wasn’t edible, but they didn’t give a rat’s ass. They were like, “Here is room. Here is food. Now give me million 

dollar.” Do you think they sat around having an existential crisis about the lack of infrastructure? Fuck, no. They were too busy invading 

other countries when not practising naked horseback riding. 

Look, you don’t need half the things the IOC has asked you to build anyway. So you don’t have a doping lab this year. Good riddance. 

Most of these boring-ass games need a shot of something anyway. Drugs just make everybody more competitive. And it’ll be more fun 

for the viewer. Win-win. 

The best part about hosting the Olympic games in 2016 is that this is the Year of the Fuck-Up. Even if your thing is a Category 5 

catastrophe, the week after, some other, crazier thing will eclipse it. This is a year in which Donald Trump being a candidate for the 

American Presidency is the � fth or sixth most insane thing to happen. Think you have a chance at stealing the world’s cameras from 

those tiny hands? 

This is not even the worst event of the year in your own geographical backyard. Just look at Venezuela. No matter how badly you do, 

they’re going to make you look like you got your shit super tight. Just try and keep the food riots to Tuesdays. If South America were a 

telenovela, you’d be the elder brother who tries to keep the family together against all odds, and Venezuela would be the alcoholic who 

can’t stay sober enough for his favourite niece’s birthday party. 

In fact, the Olympics aren’t even going to be your biggest fuck-up of the 

year. You impeached a democratically elected president and replaced 

her with a corrupt technocrat who is barred from standing for election. 

A couple of half-built stadiums are the least of your worries. 

All this to say, no one is going to remember 2016 for the Olympics. 

When people think of 1914, they don’t go, “That was a marquee year for 

commercial aviation!” They always think about that dude getting shot. 

So as long as the Jamaican relay team don’t wake up sharing their 

bed with poisonous snakes, or you don’t send the American rowing 

team home full of Zika, you’ll be � ne.

Come to think of it, these Olympics are going to be such a mess, 

the Indian team has inadvertently already been very well-trained 

for the chaotic ineptitude. We might even take home a medal for 

an un-nerdy sport.  

Obrigado,

 OPEN LETTER
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You’ve come back from that 
awesome trip and can’t wait to show 
off those pics you’ve taken. But no 
one can see them properly when 
they crowd around that tiny laptop 
screen. Instead, what if you could 
show them on a big screen? Vu 
Technologies’ Play Series allows you 
to do just that. Thanks to its HDMI  
and VGA connectivity, it connects to 
your laptop or PC, while doubling 
up as a monitor. What’s more, if you 
have everything stored on your USB, 
its DMP supports maximum media 
formats. You can play videos, view 
images and listen to music at ease, 
all in a pinch thin frame, with true 
sound, enhanced colour depth and a 
wide viewing angle. Don’t you hate it when its time to 

leave the offi ce and head home 
to catch the latest episode of 
Tyrant, an important meeting gets 
scheduled for the next day? This 
means that you miss the episode 
and play catch up. Ensuring 
that you can watch shows and 
movies at your convenience is 
Vu Technologies’ Premium Smart 
TV. It comes with YouTube and 
Netfl ix – with buttons on the 
remote control – along with a 
host of other preloaded social and 
browsing widgets so that you can 
watch TV on demand. And if you 
hate viewing videos on your small 
phone screen, these TVs also come 
with the Miracast function that lets 
you connect your phone wirelessly 
to your Smart TV. 

JUST PRESS PLAY

THERE’S AN APP FOR THAT 

Long gone are the days when bingeing on hours of TV was something to be ashamed of. Now, if you miss out on the latest 
Game of Thrones episode, chances are that you will spend half your time out with the lads laughing at jokes that you don’t 
understand. An idiot box no more, a TV can serve as a portal to watch TV shows, connect to the internet and play a game or 
two. So why not enhance your experience and switch to Vu Technologies – the classy televisions that are taking TVs to new 
heights with its Play, Iconium and Smart series. 

FOR YOUR
  VUING PLEASURE

Up your gaming interface and reimagine your TV experience with 
Vu Technologies – the televisions that are bringing something new to the game 



The best way to end a hectic day at 
the offi ce? Unwinding with a game 
of FIFA. And with your fi ngers fl ying 
off the console, you want a monitor 
that can keep up. This is what makes 
Vu Technologies’ Iconium 4K TVs 
the ultimate gaming companion. 
Fitted with a 4X Graphics Engine, 
this LED TV delivers breakthrough 
performance, impressive features 
and incredible graphics. Along with 
this, it has 4K Ultra HD that means 
four times the resolution of a regular 
HDTV, which makes images as real 
as possible. Add to this, the Miracast 
function and built-in Nextfl ix, you 
have everything you need for the 
ultimate TV experience. 

GET YOUR GAME ON

In just ten short years, Vu Technologies has changed the way you watch TV. 
Started in 2006 by Devita Saraf when she was 24, it has fl ourished under 
her leadership to become one of the most successful young television 
brands in India. A graduate of Harvard Business School and the University 
of Southern California, Saraf is a trained Odissi dancer and enjoys all forms 
of performing arts including dance, theatre and music. And if that’s not 
enough, she is also a member of the international hi-IQ society, Mensa 
and Founder Chairperson of the Young Bombay Forum, Bombay Chamber 
of Commerce and Industry. An iconoclast and a non-conformist with an 
individual spirit, she can be seen jet-setting across the world, from one 
meeting to the next, preferring to live life at a fast pace. It’s no wonder that 
she is the only woman CEO to drive a Formula One car at 240 kmph at the 
Buddh International Circuit. Most recently, she became a ‘model’ CEO when 
she advertised the launch of Netfl ix on Vu Technologies’ 4K TVs. Smart, 
ambitious and always up for a challenge, she continues to inspire others 
and strives to reach greater heights. 

AND THEY’RE JUST GETTING STARTED…



contributors

Nidhi Gupta
Assistant Editor, GQ

Till they find a 
way to make 
realistic android 
doppelgangers – 
so I can Netflix 
& chill while bot 
does all the work 
– I’ll settle for the 
Total Perspective 
Vortex from The 
Hitchhiker’s Guide  
to the Galaxy.

pakshalika 
Jayaprakash
Copy Editor, GQ Connect

A transmogrifier. 
Zip, zap, zoom. What 
fun to transform 
into whatever 
you fancied. And 
duplicates? Multi-
tasking on steroids. 
But, as Calvin’s 
escapades have 
taught us, even the 
coolest tech (or 
stuffed tiger) could 
come back to bite us.

MaNiza Bharucha
Managing Editor, GQ

A device that 
conjures up my to-
do list the moment 
I think of it: Right 
out of my head onto 
a handheld screen 
that I can then use 
to execute those 
tasks. Something 
like Dumbledore’s 
Pensieve.

Giselle d’Mello
Syndications 

Consultant, GQ

A head-strapped 
scanner, similar to 
the Google Glass, 
that could read 
people’s minds and 
reveal all their dirty 
little secrets. 

shaaN shahaNi
Art Editor, GQ Connect

Star Trek’s 
Transporter, the 
teleportation 
machine. Imagine 
the sheer delight 
of uttering the 
phrase – “Beam me 
up, Scotty”... into 
vacation mode, on 
to the beaches of 
Goa and, otherwise, 
into bed.

Fawzia 
khaN
Photo Assistant, GQ

A phone that 
detects when you’re 
inebriated and 
doesn’t allow drunk 
calls/texts to go 
through. As a bonus, 
it should be able to 
relay your stupid 
actions from the 
night before, so you 
don’t have to hear  
it from “friends” 
the next morning.

Mihir shah
Art Director, GQ

The bracelet from 
Mr India. Imagine 
being invisible 
in an otherwise 
forbidden space 
(anything from 
Deepika Padukone’s 
bedroom, to the 
Air Force One to 
following Rahul 
Gandhi on his secret 
holidays). I could 
make a fortune!

Vidisha 
sriNiVasaN
Editorial Assistant, GQ

Isaac Asimov-
inspired: A 
gadget that could 
miniaturize and de-
miniaturize objects. 
No more sweeping 
your room’s mess 
under the rug.

Gizelle cordo
Photo Director, GQ

A time machine. 
So I can go live in 
a century without 
#foodporn, #selfies 
and #YOLO. Or,  
in a future where 
living on Jupiter is 
an option. 

WHAT FICTIONAL GADGET DO YOu WANT TO SEE INVENTED IN YOuR LIFETIME? 

connect
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all the world’s  
A stage

at least for visual agency wolves – the guys who make your  
favourite Jesus-posing dJ’s gig a spectacular affair

IIf you’ve ever been to Sunburn or the YouTube FanFest, you’re already familiar with 
Jash Reen and Joshua D’Mello’s work: The light installations and cool animated visuals 
on screens behind the artists performing aren’t just stock images. They’re intricately 
researched montages, stitched together and presented in a way to make music an 
ocular experience, not just a sonic one. With a client list that includes everyone from 
Mutemath to Nucleya, Dualist Inquiry to Anish Sood, they’re clearly the go-to guys 
in this business. And now, it isn’t just LED screens; it’s every 3D surface they can 
lay their hands on. Just back from their debut at Glastonbury Festival, where they 
worked their magic for Anoushka Shankar, the Mumbai-based duo tell us about their 
experiments with augmented reality. 

Guys, the big question first: What exactly is 3D projection mapping? 
In theory, projection mapping is turning unusual surfaces into displays for video 
content. For us, it’s more like creating experiential spaces for audiences and connecting 
them to the content, rather than have it trail on in the background. Augmented reality 
takes that one step further by superimposing computer-generated content into a 
user’s real world space. What Tony Stark does with his free time as Iron Man? That’s 
basically us. 

wolves’ imperial guard 
installation at sunburn 

City tour 2015sync





Sounds like a rich man’s hobby.  
We never had any formal art or visual training, and pretty much gave up on a 
template. Today, we can proudly say that we started off using Aldo shoeboxes and 
thermocol blocks to map on before we even thought of taking these experiments to 
the nightclubs and bigger stages around us. And eventually, the project only gained 
momentum when we went back to the video games, films and pop culture influences 
that we grew up on. It’s our most honest form of communication till date.

We witnessed your work at the Sunburn City Tour last year, on the stage with  
DJ Snake, Chuckie and R3hab. 
Yeah, the Imperial Guard installation is going to be our favourite for a while now.  
A lot of people think projection mapping should be limited to projectors, installations 
and dark spaces. But we had a full-blown festival production to consider. With the 
incredible production team at Percept, we adapted our 3D work to a 32ft mech-inspired 
fortress made purely of LED panels – without fabricated set pieces whatsoever. 

Some of the coolest stuff in this field that we have seen recently comes 
from the FlyLo camp. The Layer3 installation at last year’s Weekender was 
something else. 
We actually got to meet the guys behind FlyLo’s set-up, Dr Strangeloop and Timeboy, 
last year. They operate that entire visual rig live – no pre-programming, timecode 
tricks, etc. They’re definitely an inspiration. 

For as good as you are at mixing live visuals, it always comes down to creating 
great original content. A Los Angeles-based company called Neither-Field is really 
setting the standard there. Eyesupply and V Squared Labs are game-changers too.

What gear do you use?
We work closely with Resolume Arena. Their software is all we need to take our show 
on the road. Best case, we tour the world with just our laptops and Resolume. Tougher 
case, we have to drag our whole server room to the show.  The production crews 
we work with (who build the stages, set up the LED panels, projectors et al) need a 
mention here as well because without them we have nothing to play with.

After Glastonbury, what’s coming up from you guys? 
We’ve been working on a music video for a New-Zealand bass crew called The Upbeats 
for their single “Dr Kink”. It’s going into a weird space creatively, and we wouldn’t 
have it any other way. 

Apart from music stages, what else can you apply 3D projection mapping to? 
We’re obsessed with the golden age of theatre; you know that era where people 
still believed in magic and were less bothered with the strings attached? If we can 
bring back that sense of wonder to performances in the information age, we’re going 
somewhere with this.

We’re also obsessed with video games. We’d love to design a space that gives back 
to a community we identify so much with. Right now we’re really into Mortal Kombat, 
so if Warner Bros. and NetherRealm are reading this... w
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eyesupply’s installation at  
amsterdam music Festival 2015; 
(left) Flying lotus’ layer3
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Y
Had fun last 
night! Wanna 
get drinks 
tomorrow? :)

Hmm, do I?

...

Not really, tbh.

Should I be 
a stand-up guy 
and let 
her know?

SYNC

initiate:

ghosting
protocol
It’s the dating sensation that’s swept the nation: Pulling a digital 
disappearing act until the other person gets the hint and goes 
away. In all likelihood you have ghosted, and been ghosted. 
This, then, is your guide to handling it in the most gentlemanly 
way possible. 
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YOU SEE AN ATTRACTIVE PERSON 
ON AN ATTRACTIVE-PERSON-
MEETING APP ON YOUR PHONE. 
Hey, I would rather hang out with 
you than rewatch Season One of True 
Detective, you think. Hey, she would, 
too! Maybe you see each other a couple 
of times. Expensive cocktails are drunk. 
Date banter is muddled through. Red 
� ags are silently catalogued. Perhaps a 
regrettable confession (or three) is made 
in a � t of connection-seeking. Eventually: 
An adult sleepover. Maybe with sex, 
or just some unrequited emotional 
cuddling. You’ve taken it as far as it 
can be taken with someone whom it’s 
become clear you’re not going to date. 
But you only come to that realization 
at the precise moment when you get a 
text from this person saying: Hey, what 
are you up to next week?

And so you do what many of us 
confrontation-averse people do: You 
ghost. It’s a process that involves two 
important steps:

1. You ignore their every attempt 
at communication.

 2. That’s it.
God, it’s so much easier this way, 

right? You don’t have to lie about how 
your ex just came back from France. 
You don’t have to � re off a brutal-for-
all-parties text declaring your lack of 
interest. Ghosting’s even simpler than 
the slow fade: You know, the increasingly 
terse, opaque messages sent with 
decreasing frequency on the platform 
of your choice.

 And why feel bad about it? You met 
on an app! You weren’t in a relationship! 
You don’t even know each other’s 
preferred foot-cream brand! (Burt’s Bees 
Peppermint, obviously.)

People like to complain about 
ghosting the way they like to complain 
about many, many things in our 
narcissistic digital age. It’s an epidemic! 
It’s making us all swipe-right-addicted 
robots! They’re not wrong! As long as 
we live in a time when mate-� nding 
has been conveniently reduced to 
an algorithm-backed, user -friendly 
interface, people are going to be out 
there separating the wheat from the 
chaff with Terminator-like ef� ciency – 
and ghosting is going to be a reality. 
Maybe even, sometimes, the best course 
of action.

But there’s a way to do it right (and 
all sorts of reprehensible ways to do it 
wrong). We’ve drawn up some ground 
rules to keep you from being haunted by 
Tinders past. W
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IS IT EVIL TO GHOST? 
OR TOTALLY COOL?
That’s what we asked 
383 men and women. 
They answered. 
In emojis:

38%
UNAMUSED
The lion’s share think 
ghosting is bad. Not 
Hitler bad, but The Big 
Bang Theory bad.

20%
THINKING
These folks are out ghosting but not 
quite sure how to feel about it, kinda 
like the fi rst time you ate kettle corn.

1. KNOW WHEN TO HOLD ‘EM AND 
WHEN TO GHOST ‘EM
If you’re gonna ghost, ghost early. 
The window for rationalizing this 
type of wimpy abandonment (if we’re 
being honest) closes after the third 
date. And it will slam down on your 
� ngers even earlier if you’ve engaged 
in any relationship-type activities. 
Served breakfast in bed? Ghosting 
denied. Invited her over for Sunday-
night Net� ix and chill? No ghost. 
Met the parents? Even accidentally, 
because they surprised her on Saturday 
while you two were having post-
hookup hangover bagels on her 
couch? Ghost-busted.

2. DON’T GHOST WHERE YOU LIVE 
Ghosting on anyone who will remain 
in your life – in any conceivable way 
– is bad news. (Those people require 
a deft detour into the friend zone.) 
Before you decide to Batman smoke-
bomb your way out of a situation, you 
need to be certain: Can you walk the 
streets without fear? A random Tinder 
connection is probably low risk. A co-
worker is non-ghostable for obvious 
reasons. Ghosting the coffee-shop 
barista is a bold move if you’re addicted 
to that single-origin Bolivian espresso. 
When in doubt, don’t ghost.

3. YOU CANNOT UN-GHOST
Once you choose the path of total 
neglect, you have to stay on that path. 
She wants neither your self-� agellating 
atonement nor your month-later 

bullshit texts about how it’s been crazy 
at the of� ce and life’s just sooo busy for 
you right now. Listen, you’ve chosen 
this way out, and you need to make 
your peace with that. Part of that peace 
is not screwing with her desire to 
hate you and to tell her friends that it 
wouldn’t have worked, anyway, because 
your ears are asymmetrical. 

4. GHOSTING ISN’T ALWAYS UP 
TO YOU
It’s an equal opportunity rejection 
tactic. Take it from comedian and 
massive YouTube star Grace Helbig: 
“Ghosting on an actual relationship or 
on friends is shitty to do. But ghosting 
on a short-term-slash-nonexistent digital 
relationship is sometimes the only option 
that you have, especially as a female… 
It’s the Irish good-bye of the Internet.”

So just know that someday you 
will meet someone you think is really 
special, and that person will ghost on 
you so hard your teeth will chatter. It 
will bruise your ego. Worse, though, will 
be the week or two you spend in limbo, 
worrying that you’re being ghosted. 
And as you compulsively check your 
messages – willing those three dots 
to appear and wondering: Was I too 
thirsty? Or too chill? Did she not get 
my #alltrumpsmatter joke? You’ll be 
forced to consider the truth of it all. Sure, 
ghosting sounds harmless, with its cozy 
li’l hashtag of a name. But really, it’s no 
more than a minor variation in a long 
and shameful history of ways that men 
have rationalized being sel� sh asshats. 

12%
EVIL OGRE
The ghosting haters, the 
moralists, the angels. Ghost 
on ‘em and reap their fury.

4%
HEART EYES
A small and 
completely 
soulless faction 
love ghosting. 
Surprised they 
didn’t ghost 
us on the 
survey, frankly.

26%
NEUTRAL
Can you ghost on someone 
if they don’t really care that 
you ghosted?

WAIT, IS SHE 
GHOSTING ME 
RIGHT NOW?

HOW LONG AGO DID YOU 
SEND A TEXT?

     One hour (1)
     One day (2)
     One year (3)

WHICH OF THESE DO YOU 
POSSESS?

     Her house key (1)
     Her phone number (2)
     A felony record (3)

WHAT WERE HER PARTING 
WORDS WHEN YOU TWO 
LAST SPOKE?

     “Jesus, that was 
      amazing.” (1)
     “We should totally hang 
       out again.” (2)
     “Who gave you this 
       number?” (3)

Take our quiz, tally 
the points in the 
parentheses, and see if 
you’re still in the game

Add up your score: Then fi nd 
out if she’s ghosting on you

3 points
YOU’RE FINE, RELAX

4-6 points
POSSIBLE GHOSTING 

IN PROGRESS

7+ points
DEAD MAN WALKING
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TThe � rst thing you spot when you enter Maker’s 
Asylum in Mumbai is the wooden skeleton of 
a harp. It has no strings. “You need to connect 
it with a computer,” says founder Vaibhav 
Chhabra, lifting a wooden section on the inside 
of the body to reveal wires running th rough it. 
“It runs on lasers.”

On the other end of the long, grungy 
room, there’s a colourful world map etched 
on the wall, executed by a bag designer using 
scrap leather. Elsewhere, someone’s parked 
an autorickshaw: a WIP mobile version of the 
makerspace, possibly with scissor doors. An 
anterior room is dedicated to carpentry, an 
entire wall stacked with all manner of drills 
and saws. Another has drones and desktops for 
neighbours. Of course, there’s The Big Tech: A 
3D printer and a laser cutter hulking about in 
their own corners. “We name all our machines. 
This one’s called Master Yoda,” he laughs, 
“there’s another called Death Star.”

In 2016, the “maker movement” isn’t new. 
The concept was born in the Nineties, courtesy 
of the Germans, and has 2,000 iterations around 
the world now. But the “community” – folks who 
hang out also at hackerspaces and techshops – 
has evolved from hardcore tech-nuts to, well, 
pretty much anyone. 

And you know that an idea has indeed 
caught on when the government is getting in 
on it too. “They launched Tinker Labs at IIT-
Bombay a while ago,” says Chhabra, “it’s the 
same thing in essence.”

The essence being: Why wait for things to 
come off assembly lines when you can make 
your own, customized versions? 

Chhabra started Maker’s Asylum in 2013. 
He’d � rst come across the concept while at 
Boston University, where he built his � rst 
table. Back in India, what started as a Facebook 
prompt for volunteers to help knock up some 
furniture for EyeNetra (the diagnostics out� t he 
was working with then) soon grew into regular 
sessions at a friend’s garage in Bandra. “About 
30 of us had keys to the place, 24x7 access. We’d 
just pool our tools and build cool things.” 

Now the Asylum, one of 20 makerspaces 
in India (including another Asylum in Delhi), 
occupies 6,000sq ft in Mumbai’s industrial 
district. “It’s always busy here.” Chhabra 
nods at a middle-aged doctor and a young girl 
industriously pottering about on the 3D printer. 
“They just met a couple hours ago, and they’re 
working on an eye diagnostic device.” 

Within these walls, all kinds of things have 
been fashioned: Prosthetic limbs, foosball tables 
for beer brands, art and sound installations for 
music festivals like The Lost Party and Carnival 
of e-Creativity. “Anand Gandhi (the � lm-maker) 
and team are regulars here,” says Chhabra. 
“They’re now building a robot.” 

Maker’s Asylum also hosts a variety of 
workshops: Learn how to � y a drone or try 
cheesemaking; solder something or make 
art out of e-waste. “We got our Fab Lab 
accreditation recently,” declares Chhabra 
– a certi� cation from MIT given out to labs 
equipped with computer-connected tech to help 
make “almost anything”. Eventually, he adds, 
they aim to create an alternative educational 
model. “But for now, we like to think of 
ourselves as innovation curators.” 

DO OR DIY
The maker movement has arrived. 
Are you getting your hands dirty yet? 
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Founder 
Vaibhav Chhabra
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Who are the most popular 
YouTubers in India right now?
With over a billion unique visitors 
per month on YouTube, there is an 
audience for every kind of uploaded 
video – the mimic, the tech advisor  
or the prankster. While music  
videos, TV shows and movie trailers  
continue to be popular, the success  
of independent creators like All  
India Bakchod (AIB), The Viral  
Fever (TVF) and ||Superwoman||  
here has inspired thousands to  
launch their own channels. Kanan  
Gill, the Being Indian channels, 
C4ETech and the SQS Project [now 
known as Sanam] are among the  
most popular creators. Others, like  
Kenny Sebastian and Put Chutney,  
are getting there.

What makes one YouTuber more 
popular than the other?

It boils down to content. If your 
audience can relate to it, then you will 
find followers. And then it depends 
on how much effort you put into 
engaging your audience. The YouTube 
community is very active. The creators 
need to be able to fuel that engagement 
by being original and genuine.

What’s your role in all this?
We have been courting creators 
and helping independent creators 
understand the platform better: 
How to improve discovery of their 
content, how to build engagement 
and community. We’re also trying 
to inspire the next generation of 
independent creators.

Now we have Netflix, Amazon Prime, 
Eros Now and Hotstar. How does this 
change things for traditional TV?
These are exciting times indeed. Our 

domestic watch time has grown  
80 per cent over the past year. That’s  
on the back of 20,000 hours of TV 
content in six languages (out of a  
total of 76 languages internationally).

If those numbers don’t catch  
your eye, check out this fact: The  
most viewed video of all time on  
our platform, “Gangnam Style”,  
still gets 1 million views every day. 

In a survey conducted on  
American teenagers, asking them  
what popular stars they were fans  
of, every one of the top five people  
they named was online – Smosh,  
Fine Brothers, PewDiePie, Ryan  
Higa and KSI – not a Katy Perry or  
a Jennifer Lawrence.

Try this on your own. Next time  
you see some teenagers, ask them  
who their favourite star is. I’m  
pretty sure they’ll tell you they are  
on YouTube. 

fever 
pitch

In the decade that YouTube has been around, it’s gone from being that place for cute cat videos  
to a veritable propeller of creativity. Some of the biggest stars in the world today – when  
they’re not the Kardashians – are YouTubers. Satya Raghavan, head of content operations  

at YouTube India, breaks down the anatomy of a viral video star
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(clockwise) aIB, 
||Superwoman|| 
and Kanan gill 
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ON THE CUFF 
OF TECHNOLOGY
Arrow goes to the next level and syncs fashion and technology 
in a dapper, smart way with the world’s very fi rst Smart Shirt 
– designed to alter your stylish bent of mind – boom!

Wearable technology is the new buzz 
word everyone is dropping — the geeks 
and dudes alike. From the smart watch 
that tells you to look at your phone to 
a wristband that measures the number 
of steps you take – there’s something 
new and “smart” to look forward to 
every single day. Today it is Arrow’s 
uber cool Smart Shirt. The brand has 
been crafting the future of shirts since 
1851. Taking this legacy forward, it’s 
disrupted innovation and designed a 
shirt with a programmable chip.
 
What this means is: Your shirt will talk 
to your smart-phone and can perform 
various functions with a “tap on the 
shirt’s cuff”. Two words: very cool. 
The shirt comes with an NFC (Near 
Field Communications) chip embedded 
on its cuff. This is connected to the 
Arrow app, which is available at most 
app stores.
 
The things you can do with your shirt: 
So once you’ve got the shirt on, and 
you’ve downloaded the app and synced 
it to the shirt, all you have to do is 
tap away. Send your business card to 
your friend with a tap on their phone. 
Or share your Facebook or LinkedIn 
profi le with just a single motion. What’s 
more, you can also play songs, put your 
phone on silent or launch your favorite 
app, just with a tap from your shirt’s 
cuff onto your phone.
 
And it sounds as cool as it looks. The 
shirt is a premium 100 per cent cotton 
shirt from the brand’s very dapper-
looking President’s Collection.

TAP ON
 THE

 
CUFF

 
TO
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How to  

optimize 
sleep

WWe spend more than 30 per cent of our lives in bed, but that does not mean we are good at sleeping.  
A Philips Healthcare survey in 2015 found that 93 per cent Indians are sleep-deprived – and its 

consequences are far from trivial. “A sleep-deprived society is more accident-prone, more dangerous,” 
says Jessa Gamble, author of The Siesta and the Midnight Sun. Here are Gamble’s recommendations  

for maximizing the quality of your snooze.

1. EXERCISE
Scale up your workout schedule, 
as regular physical activity helps 
abate stress, which allows you to 
fall asleep more rapidly. “Exercise 
is a good way to set your daily 
rhythm,” Gamble says. But she 
advises against doing your  
push-ups just before bedtime as 
it will stimulate you and heat up 
your body.

2. REDUCE STIMULATION
Try to avoid using screen 
technology because the blue-light 
screens of TVs, computers, tablets 
and smartphones trick our brain 
into believing that it is still day. 
Gamble suggests that you at least 
invert the colours of your screen 
(from the settings menu). There 
are also apps – such as f.lux – that 
shift screens’ light into the more 
sleep-friendly red spectrum.

3. GET COSY
Ensure your room is quiet, cool, 
dark and cosy. “The heat of our 
skin, and our level of arousal, are 
regulated by the same part of the 
brain,” Gamble says. Acting on 
these neurons should accelerate 
the process of drifting off.

4. SET YOUR CLOCK
Ideally, you should get seven 
to eight hours of sleep a night 
and set a routine. A sleep-wake 
cycle hinges on the production 
of a hormone called melatonin. 
Artificial light can tamper with 
this, so Gamble suggests a dark 
room. Controlled waking is just 
as important, so consider an app 
such as Sleep Genius to monitor 
your sleep patterns and wake you 
at the optimal time. Or invest in a 
Lumie clock, which will wake you 
with a 30-minute artificial sunrise 
to boost your serotonin levels.

5. AND RELAX
To swiftly enter the land of 
Nod, use an app such as Relax 
Melodies – presently one of the 
most popular apps, boasting ten 
million users – to play ambient 
sounds like waves or rain, on a 
timer. Alternatively, Headspace  
is a guided meditation app with 
breathing exercises to relax.  

Ambient music albums to nod off to
Songs of ZZZ

The Ship
By Brian Eno: Wave after wave 
of submersive instrumentals

LuneworkS 
By MMOTHS: A whispery mix of 
shoegaze and ambient techno

Love STreamS 
By Tim Hecker: Soaked  
in woodwind sounds and  
serene static

noyaux
By Benoit Pioulard: Cicadas and 
drone noise, blurred and blended

paTTern of exceL
By Lee Bannon: Gentle synths, 
shivers of piano chords to  
dive into

sync



TThe biggesT asseT of an indie 
game developer, To me, is Their 
independence. That might seem 
obvious, but it is a slippery idea to  
take control of, especially if you are  
a bootstrapped, small team with  
little experience. 

Maybe it’s good to think about what 
this independence affords you. First, you 
must exercise independence in concept 
selection: Think hard about your dream 
game. Second, build a non-traditional 
team of rookies and eccentric oddities. 
Third, remember you’ve got flexibility in 
time and space. Lastly, be independent 
with your selection of technology. 

geT oUT and see The real World
While it might seem counter-intuitive 
to build a virtual world by spending 
more time in the real one, this is 
absolutely essential for creating a unique 
perspective. Train yourself in basic field 
research – you don’t need expensive 
cameras; a good phone will do. This 
is more of an attitude: To represent a 
context as a video game, regardless of 
whether it’s been done before. And to 
find a personal story that resonates with 
your consumers and you.

collaboraTe Till YoU drop
For us, given our backgrounds in 
design (through my studio Quicksand) 
and digital performance (as part of 
the audiovisual collective BLOT!), 
collaboration came quite instinctively, 
since there is really no other way a small 
team could achieve so much. 

bUild WiTh WhaT YoU have
If you can’t afford expensive software, 
dig around for the best alternatives out 
there. Game engines like Unity and 
Unreal are now highly attentive to  
the needs of indie studios, and this 
reflects in their licensing structures.  
Stay engaged with tech communities of 
game creation. And never let yourself 
believe that your vision is not realizable. 
Your interest is finally in telling a story.  
It doesn’t matter if you express it through  
a simple interactive book or a full-blown 
3D world. 

sync

Video games are serious business these days. Playing them or 
making them, there are people out there raking in the big bucks off  
a medium now loftily described as ‘digital literature’. And they  
are no longer the preserve of big global studios. On the verge of 
releasing Antariksha Sanchar, a ‘speculative adventure inspired by 
the vibrant cultures of South India,’ director of Quicksand Design 
Studio Avinash Kumar lays down the rules for being an indie game 
developer. No 1: Trust serendipity and accept chaos
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THINK HYPERGLOBAL, ACT 
HYPERLOCAL
It sometimes seems that global media 
has quelled the thirst to create local 
stories in new media forms. As with 
any underground digital culture today, 
being hyperlocal is the best way for 
a small developer to stand out in the 
global marketplace. This is also the 
most natural way to establish original 
stories, authentic characters and a 
distinctive vibe.

PLAY WITH YOUR PROJECT
The personal stakes are high on 
independent projects and it only gets 
worse as you go along. Patience and 
inquisitiveness is all you need. Play 
with the technology, the process – and 
the people you work with. Importantly, 
keep playing with your story. The 
construction continues right until the 
curtains go up. Think of your game as 
an immersive theatre piece: That’s all it 
is, in the end.

KEEP IT PERSONAL 
The video game industry, much like 
Hollywood or pop music, is a place 
where success is de� ned by the 
validation of investors, fans and media. 
The marvelous aspect of indie game 
creation is that you can turn your nose 
up on all of that. You have the freedom 
to create something disruptive; 
otherwise, you are signi� cantly 
increasing your chances of becoming 
part of the background noise. 

ENJOY THE PAIN
All said and done, developing your own 
game is not easy. It’s expensive, littered 
with failures, and funding can stretch 
you in every way possible. We did a 
variety of jobs over the years to provide 
for our project – video installations 
for big fat Indian weddings, content 
for the most uninspiring conferences, 
websites for insipid global brands. 
The only casualty: pride. Today we are 
completely independent – creatively, 
� nancially and intellectually. That was, 
after all, the whole point. 

1950s-60s
SENSORAMA AND 
TELESPHERE MASK
Morton Heilig

Heilig was an eminent 
cinematographer – the kind whose 
fi lms graced the French Riviera 
– and a technology enthusiast. 
He spent the Fifties and Sixties 
building his own VR gadgetry. 
He created the Sensorama, an 
arcade-style cabinet featuring 
stereo speakers, a stereoscopic 
3D display, a vibrating chair and 
smell generators. He even created 
his own fi lms to watch in there, 
including one called A Date with 
Sabina. Later, he created the 
Telesphere Mask, a headset that, at 
least from the sketches, looks like 
a simpler version of the present 
generation of HMDs (head-mounted 
display). His wife has been trying to 
sell his gadgets and sketches to any 
one interested, even museums, but 
oddly no one’s come forth. 

1961
HEADSIGHT
C. Comeau & J. Bryan

Two engineers from American 
electronics company Philco 
fashioned the world’s fi rst real 
HMD. The helmet included a video 
screen and a tracking system, 
linked to a closed-circuit camera 
system. It was way ahead of its 
time though – computers and the 
process of image generation were 
yet to be integrated. 

1968
SWORD OF DAMOCLES
Ivan Sutherland

Sutherland, then a professor at 
Harvard, is known as the godfather 
of VR tech, and one look at the 
Sword of Damocles shows why. 
Along with his student Bob Sproull, 
he engineered a revolutionary VR 
and AR HMD including a binocular 
display and head tracking. It was 
too heavy to be strapped onto a 
human head, so they decided to 
suspend it from the ceiling. His 
dream? To create an AR system that 
would be a “looking glass into a 
mathematical wonderland”. 

1991
THE 1000 SERIES
Virtuality Group

The Nineties was the last – and 
worst – spot in the time that VR 
caught on to popular imagination. 
One manifestation was giant 
plastic pods, found in fi rst world 

gaming arcades, and featuring 
games like Dactyl Nightmare and 
Legend Quest. Bad 3D graphics and 
expensive tickets meant that it lost 
customers faster than you could 
spell The Lawnmower Man. 

1993
SEGA VR
Sega

How could there be no mention 
of the Japanese in a piece about 
crazy tech? In the early Nineties, a 
big fuss was made about this thing 
that Sega, then a premium player in 
the world of gaming, was building 
in collaboration with American 
design fi rm IDEO. Inspired by the 
1951 sci-fi  fi lm The Day The Earth 
Stood Still, Sega’s headset involved 
LCD screens in the visor, stereo 
headphones and sensors to track 
head motions. It debuted at CES 
1993, looking like the slickest one 
ever. They even included a game 
called Matrix Runner, a full six 
years before Neo turned up…but 
then it disappeared. Why? Because 
its creators were worried it could 
lead people to hurt themselves 
when immersed.  

the illusionists
Palmer Luckey might be the man who made virtual reality 

a tangible, working product, but he wasn’t the fi rst 
to dream of it. Here, fi ve attempts in history that paved 

the way for VR’s present success

Festival-goers 
wearing VR gear at 
Glastonbury 1993
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Beyond the Valley
The top tech cities in the world feature Bengaluru, the incubator’s paradise

sync

W
new york

1

what do the world’s most 
innovative cities – from 
London to Helsinki and Seoul 
to Amsterdam – have in 
common? Is it the amount of 
money invested in local startups, 
how they regulate new urban 
businesses or how they use 
data to govern? UK innovation 
charity Nesta has been searching 
for the answer.

“We set out to measure 
how well city governments are 
supporting the growth of a tech 
community,” says John Gibson, 
study co-author and director 
of government innovation 
at Nesta. The research team 
evaluated 40 city governments 
and analyzed 1,440 data points 
to create an overall top-five 
list. Then, the 40 were divided 
into four tiers: Experimenters, 
where new approaches for 
growth are tested; builders, 
where an innovation agenda is 
actively pursued; challengers, 
where ecosystem growth is 
being capitalized on; and front 
runners, where well-established 
entrepreneurship is built upon 
and expanded.

According to the report, 
“CITIE: City Initiatives for 
Technology Innovation and 
Entrepreneurship”, the top five 

cities are New York, London, 
Helsinki, Barcelona and 
Amsterdam. London lost out 
to New York for two reasons, 
says Gibson: “It doesn’t have an 
innovation team in City Hall or a 
chief technology officer, as many 
North American cities do. Also, 
where London put in £1.5 million 
into digital skills education, 
New York Mayor Bill de Blasio 
committed $70 million [£45 
million].” On the plus side, 

London’s open-data policy led 
to startups such as Citymapper. 
“Citymapper is now in 28 cities. 
There’s a lovely cause and effect 
there,” Gibson says.

For legislators who want 
to explore the data, the team 
built an interactive “diagnostic 
tool” that charts comparative 
statistics. “We want this to be 
useful for policymakers, and to 
bring to light the most innovative 
ideas from around the world.” 
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KEY
The report scores 
city governments 
out of 100 for each 
of these features 

OPENNESS
Regulator Creates 
balanced regulations
Advocate Promotes 
startups
Customer Uses open 
innovation to engage 
the ecosystem

INFRASTRUCTURE
Strategist Has 
clear support for 
innovation
Digital Governor 
Low-friction 
engagement
Datavore The city 
publishes live, open 
data with APIs 

LEADERSHIP
Host Effective  
use of space  
and networks
Investor Invests  
in skills and funding
Connector  
Access to Wi-Fi, 
public transport  
and cycling 

AmSTERDAm

HELSINKI

bARCELONA

bOGOTA
TOP bUILDER

AmSTERDAm
TOP FRONT RUNNER

bENGALURU
TOP ExPERImENTER

bERLIN
TOP CHALLENGER

0

100

2 LONDON

3

4 5



T
How to  
Make 
3D films for YouTube  

WHAT YOU WILL NEED
Engineering graduate Francesco 
Fagnoni made a 3D set-up while 
at school. You need: Two identical 
cameras; a piece of wood 10cm x 
5cm x 6mm; two identical screws 
as a tripod and 6mm longer  
than the wood (¼–20 threads  
will work for most cameras);  
a computer to produce videos;  
and 3D anaglyph glasses.

CONsTrUCT YOUr 3D rIg
Drill two holes for your screws, 
6.5cm apart. Place the cameras 
side-by-side on the outer holes 
and screw them in so they point 
in the same direction. Washers 
can be used if the screws are too 
long for the holes. In order to start 
the cameras at the same time, 
it’s helpful if your cameras have 
remote control.

gET fILmINg
Find a good place to set your 
3D rig and focus on something. 
If you have to start the cameras 
manually, the videos will need 
to be synced in post-processing. 
Subjects in the distance will not 
be as interesting in 3D, since the 
change in position will be less 
noticeable. Try to focus on people 
or objects that are close. 

TrANsfOrm IT INTO 3D
Transfer the left and right video 
into separate folders on your 
computer. Download a 3D tool 
such as Stereoscopic Player. Once 
launched, click “Open left and 
right file”: You will see your video 
displayed in 3D. If the images are 
not aligned, press CTRL and the  
up or down arrow to adjust.

PrODUCE AND sHArE
In order to upload videos in 
3D, Fagnoni uses StereoMovie 
Maker, but other softwares are 
available. Using this program, 
you can open the sources, adjust 
and synchronize as needed, 
then produce the video in “side-
by-side” mode, which can be 
uploaded to YouTube. Add the tag 
“yt3d:enable=true” to tell YouTube 
that it’s a 3D video. Once the video 
is playing, click on the gear icon, 
then select “3D options”, to select 
the type of 3D glasses that you 
will use with the video (coloured-
lens, interleaved, HTML5 stereo, 
etc). YouTube will then format it. 

Three-dimensional video  
has been around in one  
form or another since 
the early 1900s, and was 
popularized in the Fifties 
using anaglyph glasses  
(one lens blue, one red). 
Video-production equipment 
during this time made 
amateur 3D movies cost-
prohibitive, but with cheap 
video cameras now widely 
available, home 3D recording 
is well within reach.
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How to make your 
own Millennium 
Falcon quadcopter

So you think 
you’re a big 
Star Wars fan, 
because you 
can recognize 
the iconic 
shape of the 
Millennium 
Falcon? Meet 
Olivier Chapuis, 
a CAD designer 
from Grenoble, 
France: He 
attached a 
Falcon shell to 
a quadcopter 
drone to make  
a flying replica 
of Han Solo’s 
light freighter. 
Follow these 
steps to make 
your own 
fastest hunk  
of junk in  
the galaxy.

GATHER  
YOUR KIT
You’ll need a razor 
knife, scissors, 
tape, sandpaper 
and a hot-glue gun. 
Extruded polystyrene 
insulation of 20mm 
and 30mm thickness 
and grey paint will be 
needed for the body. 
Use a computer with 
a printer to produce 
a template, and a 
compass (or string 
and two pencils) is 
needed to transfer 
several circles on to 
the insulation. Two 
LED clusters will go in 
the front of the craft, 
and one blue and 
one white LED strip 
will go on the back 
to simulate the main 
thruster. Chapuis 
used a quadcopter 
with 335mm between 
the four rotors, but 
the design can be 
scaled up or down, 
depending on  
your rig.

PRInT THE  
PATTERn
Find or draw a 
top-down view of 
the Falcon on your 
computer (excluding 
the rear thruster 
overhang). Scale 
as necessary to 
fit the four rotors 
inside, and print the 
template out, using 
more than one sheet 
if necessary. 

FInEssE 
sHAPE
Construct some 
hardware out of the 
insulation to attach 
the quadcopter to its 
new shell. Hot glue it 
to the bottom of your 
Falcon. On the top, 
glue a centre circle 
as well as horizontal 
members made 
out of the thinner 
insulation, branching 
out forwards and to 
the sides in order to 
further imitate the 
“real” spaceship. 

FInEssE  
FURTHER
Cut out two circles 
roughly the same 
diameter as the side 
members. Glue them 
to the side notches 
to form the escape 
pods, removing 
insulation as needed. 
Add insulation on  
the cockpit section, 
then remove the 
material to form a 
spherical shape.

InsTAll 
THRUsTER
Cut out a strip of 
20mm insulation 
in the shape of the 
rear thruster. Cut a 
small strip out of the 
inside of this thruster 
a third of the way 
in from the concave 
portion and 10mm 
deep. Glue the larger 
piece on to the rear 
top of the Falcon, 
using the cut-out 
notch to secure to 
the body.

Add lIGHTs
Attach the piece that 
was cut out on the 
bottom of the Falcon, 
directly under the 
top section, forming a 
channel in the middle 
and glue the LED strips 
inside the channel. 
Chapuis used blue on 
top and white on the 
bottom. Secure the 
front LED clusters  
to each of the  
forward mandibles, 
and wire the lights 
so they attach to the 
power supply.

PUncH IT!
Add any details you’d 
like, such as a turret 
on top or a sensor 
dish. Paint the Falcon 
grey and smoke. 
Attach the facade 
and test-fly your new 
drone-ship. But be 
warned: Chapuis says 
his model “handles 
poorly – ‘foamies’ are 
not good fliers”. Still, 
we have a good feel-
ing about this… 

cUT THE  
OUTlInE
Draw four circles 
slightly larger than 
the quadcopter rotors 
and the same pattern 
inside the Falcon’s 
main body circle. Place 
a dot in the centre 
of each. Cut out the 
excess paper, leaving 
only the ship’s  
outline. Try to keep 
the centre of mass in 
the middle of your 
ship as you construct 
the foam disguise.

KEEP cUTTInG
Tape the template 
to your 30mm 
insulation. Cut around 
the outside with 
the razor knife to 
form a rough Falcon 
shape (including, 
importantly, the 
distinctive side-
mounted cockpit).

MAKE A 
cIRclE
Pierce the circle 
through the centre 
mark for each  
rotor, leaving an  
impression on the 
insulation. Then 
remove the template.

Add  
InsUlATIOn
Use a compass, or 
pencil-and-string 
arrangement, to create 
propeller circles around 
these four centre 
marks, then cut them 
out. Cut out a long piece 
of 30mm insulation, 
about 50mm high at  
its apex to form the 
top. Glue it longways  
to the top from the 
back of the ship’s  
hull to the fork in the 
front mandible.
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planet
fantastic
Media artist Nandita Kumar paints a realistic, yet 
hopeful, portrait of a world seduced by technology
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AAt the India Art Fair earlier this year, 
Nandita Kumar was to be found 
slouching next to an old-fashioned 
vinyl-cutter plotter. Powered by a red 
felt-tip pen, it appeared to be printing 
endless reams of paper (actually 
handwritten letters that Kumar had 
crowd-sourced, scanned and fed into 
the machine), blotching them with 
angry red spots. This “performance”, 
called Emotive Sounds of the Electric 
Writer, led to a sound piece: The dull 
hum of a jaded, sentient machine. 

“Social media has reduced 
communication to BRB and LOL,” 
laments Kumar. “When I asked people 
at the IAF to submit letters for the 
project, they responded: with letters to 
their mothers, their pets and even tears. 
I hadn’t expected to be an agony aunt,” 
she laughs, but at least they built some 
connections; and revived, for a brief 
moment, the “poetics of life”. 

That is, arguably, Kumar’s main 
purpose: To draw connections and 
identify patterns in a world fast turning 
into a scene you’d identify from every 
sci-fi film ever. Her installations, which 
she calls her chosen form of “story-
telling” are usually the stars of the 
show (exhibited everywhere from Art 
Dubai to KZM Karlsruhe). They are 
interactive and usually have a certain 
ecological bent to them.  

Take this sculpture on the left, for 
instance. Christened pOLymORpHic 
hUMansCApE it’s an “immersive 
landscape” built from e-waste, sensors 
and transparent motherboard bits; and 
it runs on solar energy. It’s biomimicry 
in a bottle, “a vision of tech and 
nature in sync”, one that Kumar calls 
“dystopian and utopian at once”. 

This Goa-based artist has executed 
all manner of geekery in her works: 
She’s collected sound footage of 
melting icebergs from NASA and 
converted data from the sun into music;  
and right now, she’s rooting about the 
farmlands of Goa, redeeming weeds by 
researching their medicinal properties. 
The end result? If not a better world, 
Kumar promises better conversations 
for sure. 

sync
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the reel deal

! ! ! !

VIRTUAL REALITY HOLOGRAMS DRIVERLESS CARS BIONIC LIMBS

IN FACT: 17 years later, all you 
need is to pull on an Oculus Rift (or 
HTC Vive or Sony PlayStation VR or 
Samsung Gear VR, or even the Google 
Cardboard) over your eyes to shut 
off the real world – for an immersive, 
intense session of Temple Run. And 
no, VR porn is still not cheating.

IN FICTION: The Wachowski 
Brothers (Sisters now) gave us 
a convulsing, bleeding Neo, 
strapped to his chair in the 
real world, while he fought 
Agent Smith in his head, in 
The Matrix.

IN FACT: Move over, Riri; among 
the biggest pop stars in the world 
today is a Japanese anime hologram 
called Hatsune Miku. Microsoft, 
meanwhile, has grand plans to bring 
interactive holograms right into our 
homes and offi ces with the HoloLens. 
How will you escape that boring 
board meeting now?

IN FICTION: Star Wars’ 
evasion-expert Princess 
Leia broadcast holograms of 
herself, cinnamon buns and 
gold-bikini costume intact, 
via R2-D2 to communicate 
intergalactically with other 
members of The Force. 
Nothing could be cooler, you 
say? In the 21st century, Tony 
Stark designed the Iron Man 
suit entirely on a hologram OS.

IN FACT: Tesla Model S and Model 
X became autonomous overnight via 
a software update in October 2015. 
Google’s self-driving car, rumoured 
to hit the road in 2020, has done 
away with the driver’s seat entirely. 
The autonomous-car future is indeed 
here. But it won’t always be Morgan 
Freeman’s voice on the GPS. 

IN FICTION: Minority Report 
gave us hackable autonomous 
cars. The Fifth Element gave us 
airborne cabs. Transformers 
gave us alien robots gone 
undercover as cars. But miles 
ahead was David Hasselhoff’s 
whip, KITT, the “car with an 
attitude”, that’s been inspiring 
generations – and nothing 
like a Bollywood “adaptation” 
(remember Taarzan?) to prove it.

IN FACT: A combination of nerve-
mapping surgery and prosthetic limbs 
means amputees can now control 
artifi cial limbs with their mind. While 
still only replacements for a working 
human foot, commercially available 
prosthetics like the Proprio Foot 
might well be the fi rst step in our 
march towards machine-gun legs.

IN FICTION: Remember 
when Luke Skywalker got a 
mechanical hand after Darth 
Vader’s lightsaber sliced off 
his original? Or maybe you 
are a legs guy and remember 
Cherry Darling’s machine-
gun leg from Planet Terror 
in The Grindhouse. And then 
there’s Furiosa’s handy bionic 
limb in Mad Max: Fury Road.
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5 6 7 8
!! ! !

HUMAN AI HOVERBOARDS IPAD VIDEO CHAT

SYNC

Most gadgets we use daily weren’t born over a powerful brainstorming session in some 
ambitious entrepreneur’s basement – they were actually picked off a science-fi ction fi lm. 

Here, eight of these screen-to-life marvels. Yes, we’re waiting for the lightsaber too

IN FACT: Alexa by Amazon, Siri by 
Apple, Cortana by Microsoft, Google’s 
Now and Facebook’s M are the new 
wave of digital assistants that can 
help fi nd your way, write emails, 
share a joke – and maybe one day 
take over your life. Can the days of 
OS love be that far behind? 

IN FICTION: The super-
intelligent OS, Samantha, left 
her human lover to pursue 
open relationships and more 
with other intelligent software 
programs in Her. Growing 
up, HAL from 2001: A Space 
Odyssey probably got you 
paranoid about that Windows 
XP machine ominously sitting 
in the corner of your room. 

IN FACT: The science 
of electromagnetics and 
superconductors has made everyday 
levitation possible. But it might 
be a while before you get your 
hands on the commercially available 
Hendo hoverboard or the very luxe 
Lexus Slide – both of which will 
actually levitate. Until then, 
you’re stuck with rolling around 
on two-wheeled scooters. 

IN FICTION: In one of 
the coolest Eighties � lm 
moments, Michael J. Fox � ew 
around on his hoverboard in 
Back to the Future. A few years 
later, Silver Surfer space-
surfed his way to earth.

IN FACT: The iPad and its sister 
tablets are an echo of the PADD’s 
minimal design and interface. Steve 
Jobs was obviously a Trekker.

IN FICTION: The 
Starship Enterprise crew 
used PADD (Personal 
Access Display Device) 
to access information 
and go where no man 
has gone before.

IN FACT: 30 years after that 
incident, “skype” is a legit verb. 
And now, all you need for that 
long-distance “video chat” with 
bae is your phone. 

IN FICTION: Silent movie 
Metropolis (1927) used clunky 
room-� lling machinery 
to create one of the � rst 
instances of video chat in 
movies. And then, almost 60 
years later, there was MJF 
getting a dressing down from 
his boss over a video call in 
Back to the Future.
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You sit at your desk job 
bitter about the fact that 
Professor X never showed 
up at your house to teach 
you how to control your 
powers. Being the outcast 
at work doesn’t make 
you a mutant; get back to 
forecasting market trends. 

You think you basically 
wrote the base code of 
Twitter (“way back when”) 
but lament that you 
didn’t think it was worth 
anything. You feel the 
need to tweet this annually 
but the 140-character 
restriction just makes you 
sound deluded.

You refer to bitcoin as the 
future global currency, but 
its intrinsic value is pretty 
much what yours is to 
society.

You are the only person not 
invited to an LoTR treasure 
hunt theme party. But the 
only reason you’re mad is 
because now you have to 
find new people to play 
Dark Souls 3 with.

People assume that your 
ultimate sex fantasy 
involves your girlfriend 
dressing up as Mystique. 
But really, having a 
girlfriend is your ultimate 
fantasy. Or having sex.

You freak out because no 
one has the new Type-C 
charger and your phone 
is dead. This would be 
more bothersome if people 
texted you.

 
You can speak two 
languages, and one of 
them is Leet. People aren’t 
impressed. Go home and 
cry to your computer about 
it. “n0 0n3 und3r574nd m3 
l1k3 y0u d0.”

You contemplate ordering 
a Kalashnikov off the deep 
web to exact revenge on 
some dude who killed off 
your character in Warcraft. 
But you thought the 
better of it because prison 
probably has terrible WiFi. 

You have perfected the 
art of ordering drugs off 
the deep web just so you 
can chill with the cool kids. 
“Guys, you can order it to 
my place.”

You wonder why no one 
else is as excited about 
the advancements in 
virtual reality. It’s probably 
because it doesn’t have the 
same impact on everybody 
else’s sex life. 

You have “walk the path 
of Mordor” on your bucket 
list. But you know your 
Mom’s no Sam. 

It bothers you that Star 
Wars isn’t on Netflix. That’s 
because no one streaming 
Star Wars has anybody 
to Netflix and chill with. 
Doesn’t matter: You already 
have the entire series and 
a girlfriend downloaded in 
1080p. 

ways to tell  
you’re a geek12And ready to conquer the world. (’Coz you’ve got nothing else going on)

troll
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Available at all leading Retail Stores, Panasonic Exclusive stores, Brand Stores,
Modern trade (Reliance, Croma) & also online on Flipkart and Amazon.in
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THE MAN CAVE
Homebodies: Here’s everything you need to stay in hibernation 

NINTENDO WII U
SPECS 32GB internal memory; wireless controller with 6.2" LCD screen; 2AC power 
adapters; HDMI cable; Nintendo Sensor Bar; Wii U GamePad stylus  PRICE `63000+

Nothing like a kid-friendly console that also includes your favourite childhood games – 
Mario Kart and Zelda – in HD. Remember, nostalgia’s priceless. 

3 CORSAIR K95
SPECS Mechanical wired gaming keyboard; aluminium 
deck; dedicated macro keys; Cherry MX Red switches
PRICE `16,000

A must-have for anyone into high-level MMO play. 
Whoever thought the good ol’ QWERTY pad could 
become essential to a gamer’s arsenal?

KINDLE 
OASIS
SPECS 300ppi resolution; 6" screen; 
10 LED lights; optimized font 
technology; 4GB storage; 3 second 
recharge time
PRICE `24,000

Bibliophiles, avoid imminent 
embarrassment when reading 50 
Shades of Grey in public with this, 
the lightest e-reader ever built.  

4
SPHERO BB-8 DROID
SPECS Star Wars droid replica; built from plastic 
ball (3" diameter); controlled via smartphone app 
PRICE `16,500+

Move over, R2-D2 and plastic lightsabers; the 
BB-8 is just the sidekick you need rolling about 
your basement. Until you can score a Scarlett 
Johannson droid, that is.

1 2
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8 SONY PLAYSTATION 4
SPECS AMD (8-core) CPU; GDDR5 SDRAM; DualShock 
4 wireless controller; 500GB storage 
PRICE `32,990

It’s been three years and the PS4, as any Fallout 
or GTA fan will tell you, is the best out there: great 
graphics, great controller and a simple UI. That is, 
until next month, when the Japanese company will 
unveil the PS4 Slim and the Neo/4.5 (which will 
support 4K). 

MICROSOFT 
XBOX 360 

SPECS 500GB version; built-in 
wi-fi ; 5.1 surround sound

PRICE `20,000+

Microsoft’s two-year-old 
model is a decent option for 
those running on a budget. 

Of course, it helps that 
the console packs two 

editions of Call of Duty. 

NEST CAM
SPECS Network surveillance 
camera; 1080p video 
resolution; 8.5mm sensor; 
night vision
PRICE `25,600

Let this cute little webcam 
keep tabs on the comings and 
goings-on at home while you 
immerse yourself in whatever 
experience you allow yourself 
after a hard day’s work. 

XIAOMI MI DRONE
SPECS Quadcopter with 4K camera; Sony 12.4 MP sensor for 
videos; RAW photos; detachable gimbal; wireless controller 
PRICE `39,000 approx

Among the coolest gadgets of CES 2016, the Mi is good 
investment for those who believe they’re ahead of the curve. 
Which means gorgeous aerial photos and videos while the 
rest of your Insta-feed goes ape-shit over #Prisma.  

TOYS AND CONSOLES
Because there are cooler things to play with than Pokémon Go

5
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SAMSUNG GEAR VR 
SPECS Super AMOLED display; lightweight; 
compatible with top-end Samsung phones and 
phablets  PRICE 7̀,900

Lighter and a quarter of the price of 
the Rift, this is essentially an accessory to 
all Samsung smart-devices launched in 2015. 
Too bad, Apple, they got here before you. Heck, 
too bad Oculus, they even beat you here.

OCULUS RIFT
SPECS Two integrated OLED display; accumulated 2160x1200pixel image; 90Hz 
refresh rate  PRICE $599

From the stables of Facebook and pioneer Palmer Luckey, the Rift is all presence and 
immersion. And developer content – like the street-view app or the Bullet Train game 
– that perfectly leverages the device’s specs. Versatility comes at a price though.

HTC VIVE
SPECS 2160x1200 combined res, 32 sensors in headset; 
two wireless controllers, two base stations; must be 
connected to PC  PRICE $799

Comes with two wall-mountable sensors that map your 
boring, analogous space. Which means walking into walls 
is for somnambulists, not you when immersed in Job 
Simulator: The 2050 Archives. 

10
VR HEADSETS

Ready. Strap. Dive

44 —  CONNECT 2016

HOME THEATRE

...has been revolutionized. 
You won’t be able to leave 

home, brother 

SONY 4K ULTRA SHORT 
THROW PROJECTOR
SPECS Hi-res images upto 3.7m; zoom down to 66 inches; 
laser phosphor light source  PRICE `6,63,300

The VPL-GTZ1 projects from a distance of – wait for it – zero. 
If you’re one of the cool crowd that believes in things like 
#cutthecord, this one’s defi nitely worth breaking your FD for. 

SAMSUNG KS9800 (78")
SPECS Curved screen; SUHD; 4K; Ultra black-enabled; 
Peak Illuminator Ultimate; HDR1000   
PRICE `6,70,000 approx

Samsung’s built the year’s most beautiful TV, period. If 
you’ve got a wall to decorate, opt out of an art auction 
and buy this instead. No, really.   

PANASONIC VIERA 
SHINOBI PRO (49")
SPECS IPS LED LCD panel; V-Audio; Hexa Chroma drive; 
Smart TV  PRICE `78,900

Superb sound and picture quality is what Panasonic, 
a trusty heavyweight in the TV space, offers in this 
“intelligent” gadget.
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KITCHEN

12 13

LG 4K OLED E6 (65")
SPECS OLED; Smart TV; 3D; 4K UHD  
PRICE `6,29,900

LG made a big splash this year with its new line 
super-slim, curved OLED screens: At one-tenth of 
an inch of panel-on-glass. Plus, it comes with a 
recommendation from Netfl ix.

VU ICONIUM (65")
SPECS 4K UHD, Smart TV  PRICE `1,20,000

Cash-strapped, but nothing must come between you 
and your weekend football? Plump for a homegrown 
brand to get more bang for your buck.

SONY BRAVIA 95D (43")
SPECS Full HD; Android TV; dual acoustic subwoofer; 
X-reality Pro  PRICE `82,900

Clean design, excellent sound and an uncomplicated 
UI – the focus is back where it belongs. Now if only 
Sony would fi nd a way to do away with all those wires.

18 19 20

TEFAL 
CUISINE 
COMPANION
SPECS All-in-one food 
processor; 2.5L cooking bowl 
capacity; 5 accessories included
PRICE £699  

Cut, chop, mix, knead, juice. 
Cook everything from pasta to 
sorbet to pretty much anything 
else from its “one million menus” 
recipe book. Time to move out 
of your Mom’s basement. 

Not everyone’s a masterchef, 
so best let a machine 
take care of you

WILFA PRECISION 
COFFEE MAKER
SPECS Precise heating system (197º-205ºF); 
precision pump; double-wall fi lter holder; 
adjustable fl ow control  PRICE $250 

If you talk endlessly about artisanal Blue 
Tokai; and know the difference that altering 
the water temperature when it drips can 
make to the brew. And, of course, if you 
can afford it. 

14
SOMABAR
SPECS 19”x11”x15" cocktail-
maker; three containers each 
side to store ingredients 
of choice; connected to 
smartphone app
PRICE Pre-order for $430 
approx

Somabar, according to its 
Kickstarter campaign, delivers 
craft cocktails in fi ve seconds. 
There are 300 drinks (and 
counting) on the app menu. 
All you need is to keep some 
ice handy, and know that this 
is what crowd-funding is for: 
Not making simple potato 
salad lunches.
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TURNTABLES

PIONEER PLX-1000
SPECS: Quartz lock serve type direct drive; 3-phase brushless DC motor; 13.07" aluminium die-casting; 45rpm rotation speed; Universal type S-shape tone arm  PRICE: `57,990+

We could argue that good music died the day “musicians” started assigning abbreviations to whatever patchwork shit they put up on SoundCloud. But hey budding DJs, do whatever it 
is that you gotta do on this torque’d up, sexy piece of gear – it’s detachable too – and it’ll at least justify that swagger. 

TRNTBL
SPECS: Wireless; available in matte black 
and soft creme
PRICE: Pre-order for $350

They may not be fans of vowels, but the 
folks at VNYL certainly know how to bridge 
time and space. The TRNTBL, currently 
available only on pre-order, is the world’s 
fi rst wireless player and can stream 
high-quality audio to your bluetooth 
speakers. And it makes sharing analog 
music a breeze. Who said vinyl is only 
for nostalgists? 

SONY PS-HX500
SPECS Cartridge, phono preamplifi er with 
RIAA curve; analog-to-digital processor; 
USB digital output; “Hi-Res Audio Recorder” 
to edit on PC or Mac; PCM rate from 
16/44.1 to 24/192 or DSD at 2.8 or 5.6
PRICE $600

USB turntables haven’t been the best 
invention – because they usually end up 
looking cheap and plasticky. But Sony’s 
new offering has a low-swung aluminium 
platter and snub-nosed tone-arm, giving a 
solid look and feel. Plus, you can rip your 
records in Sony’s DSD format. Back to the 
Nineties, indeed. 

The return of hi-fi  = full turnt-up

21
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SPEAKERS

JBL PROJECT EVEREST DD67000
SPECS Dual 15" three-layer sandwich cone woofers; 4" pure beryllium 
compression driver; 100-500 watts suggested amplifi er range  PRICE `37,23,900 

Forget those nifty bluetooth speakers JBL’s known for; this ambitious bass blaster 
is everything our bedroom needs. 

BOOM SWIMMER
SPECS Water, dust and shock proof; fl exible tail 
attachment; suction cup mount; rechargeable 
lithium ion battery  PRICE `3,500 approx

This portable Bluetooth speaker is the perfect 
gift for that bro who shoots down a singalong 
at karaoke but treats the shower like his private 
The Voice stage.

PIONEER 
AJ-5237ZT HOME 
THEATRE PACKAGE
SPECS Pair each of bass-refl ex 
fl oorstanding, bookshelf and centre channel 
loudspeakers; one powered subwoofer
PRICE `84,440

Pioneer’s audio architect Andrew Jones earns the 
brand its title of best home speaker system on a 
budget: Strategically place the seven components of 
this package and stand witness to pure sonic drama.

BANG & 
OLUFSEN 
BEOLAB 90
SPECS 137kg; beam width 
control; beam direction 
control; active room 
compensation
PRICE $80,000

8,200 watts. From each 
loudspeaker in this pair. 
You don’t need to be an 
engineer to know how 
powerful that is. With that 
price-tag though, time to 
rob a bank.  

PHILIPS FIDELIO B5
SPECS 2 HDMI in and out ARC; 4.1 CH wireless surround 
sound; Bluetooth aptX, AAC and NFC; spatial calibration
PRICE `55,000 approx

This one’s a shape-shifter: a soundbar with detachable 
wireless speakers that offers “surround on demand” 
sound. Perfect for your Netfl ix-and-chill needs. 
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30SoundMagic E50
SPECS In-ear, 3.5mm connector; 
1.2 metre woven cable
PRICE `3,599 

A pair of earphones that takes sound 
balance, accuracy and bass seriously 
is the pair to have for when you’re 
out and about. 

W
O

R
D

S:
 N

ID
H

I 
G

U
P

TA

Sennheiser 
Orpheus
SPECS Open-back design; 
electrostatic drivers; 
includes pre/power amp
PRICE €50,000

Because in 2016, you 
absolutely need a pair of 
headphones encased in a 
giant slab of Carrara marble  
that also houses amplifi ers 
– and basically looks like it 
belongs in an art gallery. 

HEADPHONES

Song’s not earworm-y enough? 
The right earpieces can change all that

Oppo PM-3
SPECS Closed-back; driven by planar magnetic 
drivers; lightweight  PRICE `27,000 approx

Spacious sound, courtesy the drivers; but also 
private, thanks to its closed-back design: This is 
a rare good-looking piece of gadgetry.

Sony 
MDR-HW700
SPECS 9.1ch virtual surround sound; 
2.4GHz/5GHz dual band; 
4K pass-through for TV/projector; 
upto 12 hours battery life
PRICE `50,000 approx

Think that’s a bit steep for a pair 
of wireless over-ears? The virtual 
surround sound it boasts is a pretty 
decent stand-in for a physical home 
theatre speaker package. Horror movie 
nights will never be the same again.

29
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on the move
How to get around – and what to take with you wherever you go

Leeco  
Le Syvrac 
SpecS T700 carbon fibre and 
alumnium alloy frame; leather saddle; 
30-speed Shimano Deore groupset; 
laser lights; Android-powered 4" 
display on handlebar; 4GB RAM; 
BikeOS; speaker; fitness monitors
price $6,000+ 

This cycle is smarter than your 
smartphone. In fact, it’s a monster of 
a mountain bike, one nobody thought 
we needed, but now everyone most 
definitely wants. Bye, spin class.

33fitness
The tech that’ll get you out  
of bed. Every day

 connect 2016 — 49
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MISFIT RAY
SPECS Made of ano g
band options  PRIC  `7,220+

The Ray’s main thing is that it doesn t look like an activity and sleep tracker; it s a sleek little accessory 
that does the same job as a basic Fitbit, but wins on design. Bros, defi nitely go for the leather one.  

36
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LUMO RUN 
SPECS 9-axis waterproof sensor; 
accelerometer, gyroscope, barometer, 
magnetometer, vibration motor; 
Bluetooth smart connectivity
PRICE $80+

This body sensor is essentially an 
inconspicuous fi tness tracker (a tiny 
pod) that you can clip onto your 
running shorts. It tracks and stores 
data, and syncs up with your 
phone later. Marathon runners, 
postpone buying those light-as-air, 
expensive-as-fuck shoes and 
make a real investment.  

3534

DIET 
SENSOR
SPECS A pocket wi-fi -
connected food scanner; 
near IR Spectroscopy 
sensor; 0.74"x1.58"x2.67" 
size; 35g weight; one week 
battery life
PRICE Coming soon

Fitness isn’t just about 
burning calories, it’s also 
what you consume. The 
(unimaginatively named) 
Diet Sensor uses some very 
complex tech to give you 
a breakdown of your food, 
down to every molecule. Big 
Mac cravings? Begone!

HEALTH

Personal coach reinvented

FITBIT SURGE
SPECS Activity tracker with black and white 1.25" LCD 
touchscreen; built-in GPS; heart-rate monitor; works with Android 
and iOS  PRICE `24,500+ 

Fitbit calls the Surge their “super watch”. It tells time, shows the 
way on your run/cycle, plays music, and monitors pulse rates and 
calories burnt. Only caveat: The boss may not approve of spending  
two hours notching up the stair count.
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TAG HEUER 
CONNECTED
SPECS Titanium Grade 2 case; 
46x12.8mm circular touchscreen; Intel 
processor; Android Wear; voice controls
PRICE `1,25,000

The Connected goes beyond smartness  
and back to looking like a watch: 
Numeric markings on the edges and 
leather straps, in seven colours. Up your 
game with RaceChrono GPS lap timer for 
motor sports and other cool apps like 
GolfShot and Insiders. And there’s TAG’s 
buy-back plan. What’s not to love. 

GARMIN FENIX 3
SPECS 218x218 pixels; upto 50 hours 
battery life; GPS-enabled GLONASS; 
high-sensitivity receiver
PRICE `50,000

Scaling mountains comes at a price: 
You need your hands free of a 
smartphone. Which is why Garmin’s 
ultra-sturdy, mega juiced-up, 
altimeter-and compass-endowed 
smartwatch is the go-to companion 
for adventurers and thrill-seekers.

WEARABLES

Let your wrist do more than just tell time

PEBBLE 
TIME STEEL
SPECS E-paper display; 
Corning Gorilla Glass 3; built-in 
microphone for voice notes and 
replies; Smartstraps; Pebble OS 
with ARM Cortex M7 processor  
PRICE `16,000+

All-steel body, battery life of 
upto a week, always-on display, 
works with both iPhone and 
Android phones – if what you 
really want is man-jewellery, 
this is a worthy contender. Now 
if only they’d fi gure out phone 
calls, it would be unbeatable.

APPLE WATCH
SPECS Rectangular dial; 1.5" touchscreen; receive call feature; Watch OS; 
available in two sizes  PRICE `30,900

A solid fi tness tracker. Hundreds of apps. Even an option to store music for 
local playback over Bluetooth. But the best part? Apple’s sleek, sexy design. 

MOTO 360 2
SPECS Dust- and water-resistant (upto 
1 metre; 30 minutes); compatible with 
22mm standard straps; 4GB storage; 
512MB RAM; Corning Gorilla Glass 3; 
360x330 pixels 
PRICE `20,000+

A signifi cant improvement over the 
1st-gen watch, the 360 2 is sleeker, 
comes in two sizes and a bunch of 
customization options, has a better 
battery life (the charging dock is a 
great addition) and runs on Android 
Wear. The only thing that could top 
this? Perhaps the Moto 360 Sport 2. 
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So many superlative phones, only two 
opposable digits. Swipe right on these

LEECO LE 1S
SPECS 5.5"; 13MP rear camera; 3GB RAM; Android OS; 
32GB storage; no card slot  PRICE `11,000 approx

The 1s offers live TV content in local languages and 
curated YouTube content, as well as the choicest of 
music to stream. No respite for you, couch potatoes.

IPHONE 6S PLUS
SPECS 5.5" touchscreen; 12MP rear camera; 2GB RAM; 
16/64/128GB; iOS9; no card slot  PRICE `72,000+

The 6S plus is for the “big is better” kind. It’s got all of 
Apple’s expert engineering, supplemented with small 
improvements like better battery life, image resolution and 
cool things like pressure-sensitive 3D touch display. It’s the 
best of Apple – until the next generation drops, circa 2017.  

VERTU SIGNATURE TOUCH
SPECS 5.2"; 21MP rear camera; 4GB RAM; Android OS; 
64GB internal expandable memory  PRICE On request 

It’s a brand name that’s spelled luxe since the Noughties; but while we haven’t 
always been a fan of the bling on offer, Vertu’s new line of lush leather-cased 
smartphones – with a 21 MP(!) camera and gull-wing doors(!!) - is not too shabby.  

MOTO Z 
FORCE 
SPECS 5.5" AMOLED 
Shattershield display; 21 MP 
rear camera; 32GB memory 
(expandable); Android 6.0; 
4GB RAM
PRICE `55,000 (expected)

That little Moto RAZR 
throwback-comeback blip 
aside, Motorola’s going strong. 
The Z Force is among the 
mightier of its kind out there – 
proving that nostalgia may not 
always be the right way to go. 

XIAOMI MI5
SPECS 5.15"; 16 MP rear 
camera; 4GB RAM; 128GB; 
no card slot; Android 6.0
PRICE `23,000

Raising the bar for 
smartphones really high is, 
of course, a Chinese company 
(that now also makes the 
world’s coolest drones). 
Exceptional performance 
doesn’t always have to come 
with a hefty price tag says 
Xiaomi. People pleaser, indeed.
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HTC 10
SPECS 5.2" SuperLCD5 touchscreen; 
12MP rear camera; 32GB + 2TB 
expandable; Android Marshmallow
PRICE `55,000 approx

A bigger body, cleaner UI, a superb 
camera that takes great low-light shots: 
Level up, HTC.

BLACKPHONE 2
SPECS 5.5" screen; 3GB RAM; 32GB, expandable 
to 128GB; 13 MP rear camera; Silent OS 1.1  
PRICE `41,000 approx

Your friend can’t stop worrying about how we’re 
always being “watched”? Don’t call it paranoia – 
this is all (almost) true – and buy them a phone 
that takes privacy very, very seriously. 

OPPO F1 PLUS 
(FC BARCELONA)
SPECS 5.5"; 4GB RAM; 64GB storage; 16MP 
rear camera; 13MP front camera; Helio P10 
chipset  PRICE Coming soon

Chinese companies know their tech, so 
you can rely on an Oppo’s power. But 
their marketing is spot-on too: This special 
edition phone is emblazoned with the Barca 
logo. Line-up, culés.

ONEPLUS 3
SPECS 5.5" AMOLED touchscreen; 16 MP rear camera/8 MP 
front; 6GB RAM; 64GB; Android OS; no card slot  PRICE `28,000

Those specs already tell you the story of an übermensch of 
a smartphone. But the coolest thing about the OnePlus 3? 
No more waiting around for those silly invitations. Finally. 

SAMSUNG 
GALAXY S7
SPECS 5.10"; 12MP rear 
camera; Android 6.0; 32GB 
storage, expandable to 200GB 
PRICE `57,000 approx

Taller, wider and yet, it sits 
snug in your pocket. The S7 is 
the S6 done better – and with 
that curved screen, Samsung’s 
put a winner in our hands. 

LYF EARTH 2
SPECS 5" AMOLED display; 13 
MP rear and front camera; 3GB 
RAM; 32GB memory expandable 
by an extra 32GB; Android OS
PRICE `21,000

Despite what those details tell 
you, Reliance hasn’t built just 
another smartphone. Its pitch 
for attention: Three security 
features, including a retina 
unlock and a fi ngerprint sensor. 
Plus a 13 MP front camera, 
because grainy selfi es are 
unforgiveable even during 
frantic drunk sexting.
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SNAKABLE
SPECS 4-ft length; 5 colours; power/data sync 
PRICE `3,000+

Devil’s in the details – and he’s also in your data 
cables that always seem to fray and break at 
the most important joints. Meet Snakable, the 
unbreakable charging cable; and evidence that small 
ideas can be big winners. It’s apparently inspired by 
a plastic toy snake. See ya around, duct tape.

TYLT 
ENERGI 5K 
SPECS Rechargeable 
5200 mAh internal 
battery; micro-USB cable; 
6-hour battery charge 
time  PRICE $50

Powerbanks are as vital 
as oxygen these days, it 
seems, so why not spring 
for one that allows for 
charging two devices 
simultaneously? 

56
BOSE SOUNDLINK MINI II
SPECS Under 1kg; built-in microphone; 10-hour battery rating; charging through USB 
cable + cradle  PRICE `18,000

Compact? Check. Wireless? Check. Great sound? Check. Another solid Bluetooth 
speaker from Bose; it also connects to two devices at once. Campsite parties sorted. 

RIF6 CUBE
SPECS 2" cube projector; 
HDMI compatible; 
USB charger; internal 
rechargeable battery; 
20,000 hours of LED light; 
fl exible mini-tripod
PRICE `52,000+

This twee device gives 
you a 120" screen 
projection. It’s crucial 
to your arsenal: Because 
there’s only one way to 
watch that big Game of 
Thrones fi nale. And it’s 
not on your smartphone.

Your home away from home
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RICOH NV-10A 
SPECS Image stabilization; atmospheric 
interference reduction tech; magnifi cation 
from 6.6 to 13.2 times; infrared-enabled; 
water- and dust-proof  PRICE $4,195

These military-grade, digital binoculars 
don’t just bring objects closer, they also 
give you a clearer picture, thanks to a 
bunch of digital enhancements. At that 
price, though, it certainly isn’t for your 
average birder. UFO spotting, anyone?

56 —  CONNECT 2016

CLINIQUE DEEP 
CLEANSING BRUSH
SPECS Waterproof brush unit; one brush 
head; one setting  PRICE $90

If, in 2016, you’re still shy of visiting salons 
for a good scrub-up, Clinique’s got you sorted 
with a vibrating brush to practise good skin 
at home. Banish those  pesky blackheads.
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NIKON D810
SPECS 36.3 MP; 35mm sensor; RGB colour 
fi lter; HDMI; video-enabled; SLR viewfi nder; 
LCD display; 30–1/8000 shutter speed  
PRICE `2,45,000+ (with 24-120mm 
VR lens)

The D810 is Nikon’s most powerful yet. And 
it’s signifi cantly more quiet: Capture that 
Borneo elephant without causing a rampage.

FACEBOOK SURROUND 360
SPECS 3D-360 video capture system, includes 17 globally synced cameras: 14 wide-angle and three fi sh-
eye cameras; aluminium chassis; camera sensors with global shutter  PRICE Coming soon

First they helped make the Oculus Rift a virtual reality. Now, they’re open-sourcing their powerful 360° 
camera – producing sharp, spherical footage in 3D – so more people build more content. Talk about being 
in your face all the time. 

60 61

It’s a narcissist’s world

CAMERAS

OLYMPUS 
STYLUS TOUGH 
TG-TRACKER
SPECS 4K video; 8 MP; built-in LED; 
time-lapse and loop recording modes; 
fi eld sensor system  PRICE $350+

Waterproof upto 100 ft, dust- and 
shock-proof from 7 feet, freeze-proof 
to -10°C and crush-proof up to 220lb 
of force: This is quite the Iron Man of 
mighty cameras. 

POLAROID SNAP+
SPECS 3.5" touchscreen LCD; 13 MP CMOS 
sensor; 1080p full-HD video-enabled; micro 
SD card (128GB); bluetooth connectivity
PRICE Coming soon

Cute and pocket-friendly, the Snap+ is 
instant photos at its best. Perfect for 
your summer voluntourist sojourn 
across North Africa.

62 64
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REVL ARC 
SPECS 12 MP image sensor; 
4K ultra-HD; waterproof upto 
3 meters; 150° fi eld of view; 
built-in image stabilization
PRICE Coming soon

This action camera might 
look like an early Nineties-
era iteration of the webcam, 
but it promises ridiculously 
stable videos in high-intensity 
situations. Go ahead, inundate 
the world with your perfect 
skiing skills.

SONY A7R II
SPECS 42.4 MP BI full-frame sensor; 4K 
movies; ISO upto 1,02,400; fi ve-axis image 
stabilization; LCD screen  PRICE `1,25,000

Those whopping digits on MP size – an 
industry fi rst, no less – and the price tag 
means the A7R II is in pro territory. And 
pros, clap for its ability to use Canon lenses 
and even autofocus through them.

LEICA M-D
SPECS 24 MP still CMOS sensor; Maestro image processor; manual settings; no LCD screen  PRICE $6,000+

Trust a century-old, German camera-maker to insist that everyone “take a step back into the future”. 
The M-D, dubbed the anti-Instagram camera, doesn’t allow for re-shoots on the spot, but does 
promise excellent resolution. Photography snobs, you’re in focus.
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MOBILITY

IO WALK
S CS S  

p p p
display; rechargeable battery 
(3 hours to charge, can travel 
upto 20km on one round)
PRICE `25,000

The IO Walk, among the best of 
its species (read: no bursting 
into fl ames), intuits your will: It 
turns, swivels and coasts along 
completely in sync with your body. 
It’s like Red Bull – for your feet. 
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GEAR

HENDO HOVERBOARD 2.0
SPECS Skateboard-like deck; disc-shaped hover engines; improved power 
system; longer battery life; works on magnetic propulsion
PRICE On request

With design inspired by celebrity skateboarder Tony Hawk and engineering 
that’s evolved fast over three years, the Hendo 2.0 is a sleeker, sexier, more 
effi cient avatar than its predecessors. And it actually levitates (no wheels; 
no magic). Everyone’s a Marty McFly genius these days. 

Walking is, like, so last decade

SEGWAY ADVANCED PERSONAL ROBOT
SPECS Self-balancing robot; Intel RealSense RGB-D camera; Intel Atom processor; multiple monitors; microphone; integrated 
depth sensing; Android OS  PRICE Coming soon

Segway’s upped its self-balancing game by mixing in some artifi cial intelligence. When you’re not riding pillion, the cute bot 
pops out and can carry out menial tasks around the house on its own. Which makes it cooler even than Lexus’ WIP hoverboard. 

69
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TESLA X
SPECS Electric SUV; 259 hp front and rear; 90D 90kWh electric range; dual moonroof; power-steering; 
17" capacitive touchscreen dashboard; 0 to 97km/h in 3.2 seconds  PRICE Coming soon

Spacious, speedy and loaded with quirks – autonomous parking #ftw – the Tesla X is quite the contender 
for “Car of the Future”. Road dominance with falcon-wing doors? Yes, sir.  

CARS
Buckle up

70
ACCESORIES

Safety fi rst: Anticipate those potholes

71 72 73
VARIA VISION
SPECS In-sight display device; 29.7g; 428x240 pixel 
resolution; 8 hours battery life; ambient light and 
accelerometer sensors; touch panel  PRICE $400

Clip this trinket on to your glasses – sunnies or 
prescription; link it to your bike-mounted Garmin 
Edge 1000 or Edge 520 cycling computer; and 
have metrics like heart rate, calories and distances 
displayed right in front of your eyes. It’s like Google 
Glass – but with an actual purpose. 

DAQRI SMART HELMET
SPECS Scratchproof visor; 360° sensors with HD 
video; sixth-generation Intel Core m7 processor; 
Intel RealSense technology
PRICE Coming soon

The only thing intoxicating about this AR-driven, 
CES-lauded, named-after-a-cocktail gadget is the 
tech driving it. Tech that’ll help you do everything 
around the house – fi x a fuse, build a table, 
whatnot – even if you’re an absolute novice. 

GARMIN NÜVI 2567LM
SPECS 12.7cm dual-orientation display; 2.5 hours 
battery life; 480x272 pixel display; live traffi c; 
Bluetooth compatible  PRICE `17,990

A nav system is a bit of luxury in the age of Google 
Maps, but if you want to go off the beaten track, the 
nüvi is a pretty good investment: The only thing lost 
would be your cellular network. Unless you’d rather 
stick with Morgan Freeman doing dramatic readings 
of your pin code area. 
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WORK WORK WORK
Mean serious business? Arm yourself with the smartest, edgiest gizmos

...that let you get creative 

JIBO PERSONAL ROBOT
SPECS 11" tall, 6" base; made of aluminium and plastic; 
2.6kg; 1080p touchscreen on face; stereo cameras; 
speakers and microphones
PRICE Coming soon

Jibo can read out your email, manage your calendar 
and shower hearts on you. Quite the nifty companion 
for your home offi ce, or when you need to fi nd a 
replacement – pronto – for your real-life, very sexy PA.  

POLLEN AM 3D PRINTER
SPECS Prints multi-material; 400mm per sec speed; 40 (mu) print resolution; 
21cmx21cmx21cm volume  PRICE €8,000

Trust the Parisians to design a 3D printer that doesn’t look like it belongs in the science lab. It’s effi cient: Having 
traded in conventional fi lament spools for tubes of material pellets of natural fi bres. And it’s gorgeous to look at: 
Made of wood, leather and brass. It’s pricey, but nab it now – it costs double next year. 

74
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LENOVO 
IDEAPAD Y700
SPECS -
HD IPS 
JBL spe P  `9 900+

Look at h d h d
weight k h h h
possibl b .

DELL 
INSPIRON 
7000
SPECS: 13", 15", 17"; Intel Core 
i3, i5 or i7; DDR4 memory; 
1080p back-fl ip-enabled 
touchscreen 
PRICE: `85,000+

A large-screen convertible 
laptop that comes with infrared 
camera for facial recognition = 
Goodbye, long password lists. 

HP SPECTRE 13
SPECS 13" HDR screen; Core i7-
6500U; Windows 10; 8GB memory; 
Bang & Olufsen premium sound; 
Quad speakers; 2.45lb
PRICE `1,46,990

HP’s known for sturdy, reliable 
machines, but sexy ones like this? 
You’d want to get your hands on 
the Spectre just for that black 
and gold bling. 

MACBOOK PRO 2016
SPECS OLED touch screen bar; Touch ID; wireless charging; multiple USB 
Type C ports and 5K video tech; 13" and 15"  PRICE Coming soon

Loyalists: Apple’s back. The 2016 Pro, in markets this month, will be their 
lightest, thinnest version yet. It’s going to be a long night of waiting.

ASUS ZENBOOK 3
SPECS Core i5/i7 processor; 4GB/16GB RAM; 12.5" full-HD display
PRICE $999+

Faster, lighter and thinner than anything Apple’s ever come up with. 
No wonder it’s being hailed as the “Macbook killer”. 
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Sl k S th S

BAMBOO 
SPARK SMART 
NOTEBOOK
SPECS With digital folio; pen; 100 
pages  PRICE `10,975

Doodlers and writers, don’t despair: 
Convert your ink notes into digital 
ones. Wacom understands that you 
need more than type and styluses 
to get your creative juices fl owing.

BENQ W3000 
PROJECTOR
SPECS Full HD display; single-chip DLP 
projection engine; supports 3D content
PRICE `1,30,000+

Revive that snoozefest you call a 
board meeting with a PPT delivered in 
3D and high-colour. Maybe throw in a 
movie screening or two – and you’d be 
the Jordan Belfort of good bosses. 

FUEL 
3D SCANNER
SPECS Handheld; 0.1 secs capture; hi-
res (down to 350 microns); full-colour  
PRICE: $1,490

Equipped with a point-and-shoot 3D 
camera, this scanner let’s you take 
accurate 360° scans of objects. Make 
your own version – of everything. 

LAPTOPS
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SONY XPERIA Z4
SPECS 10"; 2GHz processor; 5.1 MP front camera, 8.1 MP 
rear camera; 3GB RAM; Android 5.0; 32GB storage  
PRICE `48,000+

Equipped with a keyboard (not quite like Apple’s wonder 
device, but functional nevertheless) and Remote Play hooked 
up with the PS4, the Z4 is built for the gamer’s indulgence. 
And some very expensive indulgence this is. 

IPAD PRO
SPECS 9.7" screen; True Tone display; 256GB; 12 MP camera; 4K video 
capable; iOS 10  PRICE `73,900+ 

The best visuals, sound and speed you can fi nd on a tablet this year. Spring 
for the 9.7" for max portability; pony up for the Smart Keyboard (`14,900) 
and the Apple Pencil (`8,600) for never wanting to stop scribbling. Just 
don’t take it to the rock concert for photos, please.  

84

86

The slate’s all grown up 

MICROSOFT 
SURFACE 
PRO 4
SPECS 12.3"; Intel Core M3; 5 MP 
front camera, 8MP rear camera; 
4GB RAM; Windows 10; 128GB 
storage; Surface Pen included
PRICE `90,000 approx

Microsoft’s been trying to get the 
world to replace its laptops with 
tablets for a few years; and it 
might just succeed with this Pro 4. 
The Pen is, of course, the hero in 
this kit, but you’d still want to buy 
the Type Cover, an absolute dream 
of a keyboard.  



DETOX 
YOUR CLOSET
Organic clothing has become a major trend for both 
the fashion and the health conscious. Brown Boy 
– a Fairtrade USA Certifi ed, organic fashion label – 
tells you why you need to refresh your wardrobe

The kind of clothes you wear impacts your physical and mental 
well-being, especially in the day and age of climate change. But if 
you thought cotton was a safe and “natural” fabric, think again. The 
use of carcinogenic chemicals and pesticides in cotton fi elds not only 
threaten the environment, but the increase of chemical sensitive 
illnesses also shows that they affect your health. The good news 
however, is that pure, organic fabrics have a luxurious skin feel as 
compared to their chemical contemporaries and considerably reduce 
allergies, rashes and chances of acquiring cancer. The better news 
is that an eco-fashion label has just been launched in India and it’s 
changing pre-conceived notions of eco-friendly clothes.
 
INTRODUCING BROWN BOY
A Fairtrade USA Certifi ed fashion label, Brown Boy brings you a 
stylish range of organic menswear. From Henleys and sweatshirts to 
funky T-shirts, each piece from their collection is crafted from 100 per 
cent organic cotton, which is sourced from Fairtrade farms. Fairtrade 
is primarily a socio-environmental label, which focuses on improving 
the working and living conditions of smaller farmers and artisans. 
From the stitching to the printing, every Brown Boy item is handmade. 
They even use non-toxic inks for their prints. Organic yet extremely 
fashionable, Brown Boy creates clothes for men who care about what 
they wear. Once you’ve switched to Brown Boy as your fashion staple, 
you’ll be doing your bit for the society while looking stylish.

FINANCE TO SUSTAINABLE FASHION
Meet Prateek Kayan, a young and 
dynamic entrepreneur who started 
Brown Boy. Career-wise, with a high-
profi le job at J. P. Morgan, New York, 
he had everything going for him. 
But soon, he realised that more than 
fi nance, he was drawn to art and 
design. Creatively inclined, even as a 
little boy, he wanted to do something 
that would make a difference. 
Throwing caution to the wind, he 
gave up his job and 18 months later 
launched the e-commerce website for 
his label, Brown Boy. Speaking about 
Brown Boy, he says “It is the world’s 
happiest and healthiest clothing 
brand”.  From sourcing the material 
to the prints and designs, every 
piece of clothing by Brown Boy is an 
expression of Prateek’s creativity. 

For more information, 
visit www.shopbrownboy.com
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mars or bust
How to get to Mars… 
and maybe even live there

1

IN THE BOOK, MARS 
MISSIONS HAVE BECOME 
ALMOST ROUTINE. DO 
YOU THINK WE’LL SEND 
ASTRONAUTS TO MARS 
ANYTIME SOON?

WEIR: I suspect the fi rst 
manned exploration will 
actually be sophisticated 
robots on the surface and 
humans in orbit.

Why’s that?
One of the challenges of 
unmanned exploration is 
the robots have to land 
themselves – Mars is kind 
of a graveyard for probes. 
But imagine that they send 
seven probes into a parking 
orbit above the planet. Then 
they send humans. Now we 
have humans in orbit and in 
instant communication with 
the probes. The humans 
make sure the probes 
land correctly.

Then is it even worth it 
to send astronauts to 
the surface?
Oh yeah. Why did Sir 
Edmund Hillary climb 
Everest? [Laughs.] But it’s 
hard to justify the additional 
costs and risk. Still, I would 
like to have humanity 
able to survive if there’s a 
catastrophe on Earth. It’s 
not within our technological 
reach to colonize Mars right 
now, despite what some 
groups say, but we can do 
it eventually.

Do you think sci-fi  can 
infl uence (or inspire) policy?
Things capture public 
attention, and if that’s a 
side effect of my book, I’m 
happy. There’s nothing NASA 
is going to learn from me – 
I’m just a space enthusiast. 
All I have to do is make shit 
up convincingly enough that 
you think it’s true.

Q&A WITH ANDY WEIR, 
AUTHOR OF THE MARTIAN

It opens on a nightmare: 
An astronaut is left behind 
on Mars and must survive 
on the hostile planet. The 
Martian author Andy Weir, 
a former software engineer, 
includes so many technical 
details in his book – orbital 
trajectories, the molecular 
gymnastics required for 
turning air into water – that 
you might think a manned 
mission to Mars would be 
a cinch. Not so fast, Weir 
says. For one thing, we 
shouldn’t get so hung 
up on humans actually 
reaching the surface. 

There’s something 
about the Red Planet 
– so close yet so far, 
inhospitable yet perhaps 
not totally uninhabitable 
– that keeps us dreaming 
about getting there one 
day. Here’s what that 
trajectory might look like, 
from the fictional world 
of bestseller The Martian 
(now a fi lm starring Matt 
Damon) to the technology 
we still need to crack.

A TIMELINE OF 
MISSIONS TO MARS 

X – Failed missions
X X

1960

Marsnik 1
Russia becomes 
the fi rst country 
to launch a space-
craft, but it fails to 
reach. The world, 
however, enters 
the Space Age.

1964

Mariner 3
Fails to eject its 
protective shield; 
the added weight 
throws it off 
trajectory. 

1964

Mariner 4
Completes a 
successful fl y-by 
in 1964, returning 
images and read-
ings of the planet’s 
atmosphere.

1969

Mariner 6/ 
Mariner 7
Completes fl y-bys, 
studying the sur-
face atmosphere 
to see if Mars 
might host life.

1971

Mariner 9
Reaches Mars orbit 
successfully; is the 
fi rst craft to orbit 
another planet. 

1975 

Viking 1/
Viking 2
The fi rst to 
successfully land 
on Mars in 1976, 
the two spacecraft 
take 50,000 
photos of Mars.

1993

Mars 
Observer
Contact is lost 
with the orbiter 
three days before 
it reaches 
the planet. 
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1996

Pathfi nder
Brings the 
six-wheeled rover 
Sojourner to Mars.

1998

Nazomi 
Mars 
Probe
Japan’s fi rst 
mission: To study 
the Martian upper 
atmosphere and 
its interaction with 
solar wind. Unable 
to take off.  

1998

Mars 
Climate 
Orbiter
Disappears into 
the upper Martian 
atmosphere when 
it misses its target 
altitude orbit. 

1999

Mars 
Polar 
Lander
Loses 
communication 
on atmospheric 
entry and has 
not been heard 
from since

1999

Deep 
Space 2
Two probes 
attempt to 
penetrate the 
surface and 
sample Martian 
soil, but contact 
is lost.

2001

Mars 
Odyssey
Odyssey reaches 
Mars safely 
and acts as a 
communications 
relay for the 
rovers Spirit  
and Opportunity.

2003

Spirit & 
Opportunity
Mission: to study 
the atmosphere; 
characterize rocks 
and soil, as well 
as to look for signs 
of water.

2003

Mars 
Express  
Europe’s fi rst 
mission; the 
Beagle 2 Lander 
was successful 
on its second 
attempt in 2005.

X X X X

Just because all signs point to Mars being a barren wasteland 
doesn’t mean that folks don’t have plenty of ideas of how to get there. 
Here’s an overview.2

LOOK ON THE BRIGHT SIDE

Life on Mars will pose some 
serious challenges. All you 

need is an open mind – and the 
knowledge that you’re not in 
Bengaluru anymore and will 

never see Bengaluru ever again. 

Mars is 225 million kilometres 
from Earth

If Earth is hit with a 
meteor or a deadly 
epidemic, people on 
Mars will likely be 
fi ne. Humanity will 
live to destroy yet 
another planet.

Light – and radio 
waves – takes from 
three to 22 minutes 
to travel from one 
planet to the other. 
That’s one annoying 
Skype session.

Future Martian 
athletes might grow 
taller and be able 
to jump higher 
with similar effort. 
Basketball is going to 
be fun.

If they have to play 
an NBA team on 
Earth, Martians are 
screwed – competing 
at full G will be 
like wearing
cement shoes.

A low-density 
atmosphere makes it 
much easier to launch 
into orbit from the 
surface, which could 
facilitate crucial 
resupply trips.

Far less protection 
from cosmic 
radiation, which 
could make those 
resupply trips likely 
to include a crapload 
of aluminum foil.

Surface gravity on Mars is 
one-third that on Earth

Mars’ atmosphere is 1 per cent 
as thick as Earth’s – and is 

mostly CO2

3

PRO CON

PRO CON

PRO CON

HUGE

SMALL

IMPLAUSIBLE REASONABLE

Elon Musk’s 
Marstropolis

NASA Mars 
colony

Project 
Aldrin-Purdue

Time capsule 
to Mars

Inspiration 
Mars fl y-by

Mars Homestead

Mars Direct

Mars One

META
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How we’ll Colonize  
tHe Red Planet

earthlings have held 
much of the technology to 
become Martians for more 
than 30 years, according to 
Stephen Petranek, author 
of How we’ll live on Mars. 
it’s the willpower and  
drive that were missing. 
now that private efforts, 
such as elon Musk’s SpaceX 
and inspiration Mars, are 
providing some of that 
determination, here are a 
few of the technological 
challenges they’ll face. 

UnloCk tHe wateR

There is plenty of frozen 
water on Mars in the form 
of glaciers and polar caps. 
Plus, the soil is up to 60 
per cent H20. But we’ll 
have to unlock it somehow. 
If that fails, University of 
Washington researchers 

have a plan B: A device 
called the Water Vapor 
Adsorption Reactor – an 
industrial-level dehumidifier 
– that could extract water 
from the atmosphere.

Make SoMe aiR

That water is going to be 
important, because we’ll 
need it to make oxygen. 
(You probably remember 
this from school but just  
in case: Stick two electrodes 
in a tank of water and 
turn on the power. Oxygen 
collects on the positive  
side and hydrogen on  
the negative.) When  
NASA launches the heir  
to Curiosity in 2020,  
the agency will test a 
device that uses a similar 
process to split oxygen 
atoms off the CO2 
molecules in the  
Martian atmosphere.

tURn UP tHe Heat

Terraforming! First, raise 
the temperature, perhaps 
with vast sunlight-reflecting 
mirrors. Frozen gases will 
release, forming a denser 
atmosphere and causing a 
greenhouse effect. Water 
will flow. Plants will grow, 
releasing oxygen. If  
life once existed on  
Mars, maybe it  
can again.

2005

Mars 
Reconnaissance 
orbiter
Studies the Martian 
climate and surveys 
sites where future 
missions could land.

2007

Phoenix 
lander
Goes to study 
water history and 
habitability at the 
northern latitudes 
of the red planet. 

2011

Curiosity
The largest rover 
yet sent to Mars 
successfully 
launches. And it’s 
still going.

2014

iSRo’s Mars 
orbiter  
Mission
The world’s 
cheapest 
spacecraft arrives 
two days after 
NASA’s MAVEN; 
both are studying 
the atmosphere. 

2020

naSa
The agency 
plans to send 
a successor to 
Curiosity. And ISRO 
plans to launch 
Mangalyaan 2.

2021

inspiration 
Mars
A private venture 
plans to slingshot 
around Mars 
and Venus to 
demonstrate its 
technology. 

2026

SpaceX
A crewed mission 
will launch and 
begin establishing 
a Martian base. 
Supposedly.

2030

naSa
Has vague plans 
to send humans 
to Mars.

54
wHat it woUld Be like

Martha lenio, mission 
commander of the Hi-
SeaS iii Mars simulation 
program, tells us what 
we’re really up against.

For a three-year mission 
with a spaceship, you have 
to figure out what spare 
parts you need, how to 
fix things when you’re far 
away from Earth, and how 
to deal with waste. I have 
no hesitation about having 
enough solar-powered 
batteries and hydrogen. 
I can see us recycling 
water and composting 
waste. I’m confident we 
can do missions where 
we come back to Earth 
or are resupplied, but I 
can’t see a way for us to 
live sustainably on Mars. 
We haven’t figured out 
how to live sustainably 
on Earth yet – and Mars  
is very harsh. 
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THE INNER-SPACE

EXPLORER
Alexander Kumar is helping scientists prepare for life on Mars –  

by observing their psychological decline in the loneliest place on Earth.

I
n February 2012, a vintage 
DC-3 Balser aeroplane took 
off from an icy runway 
in Antarctica, not to 
return for nine months. 
The drone of the plane’s 
engines faded into the cold 
winter sky, leaving a crew 
of 13 behind on the ice, 
including meteorologists, 

glaciologists, climatologists and 
astronomers. They were at the coldest 

point on Earth, where temperatures 
drop to -80° Celsius, and winter consists 
of three months of darkness. Their 
destination: A French-Italian research 
lab, Concordia Station, which would be 
home for a year. 

To one of the scientists, British 
medical doctor and explorer Alexander 
Kumar, each breath felt like the air was 
being ripped from his lungs. 16,000 
kilometres from home, he trudged to 
the station with his new housemates, 

wondering what might get him first: 
The severe cold and hypoxic conditions, 
or the deep isolation? But that was the 
point of his “White Mars” study for the 
European Space Agency (ESA). 

“You can go mad there. People 
go off the charts,” Kumar says. He 
splits his time between the University 
of Leicester, where he undertakes 
clinical and research work in infectious 
diseases, and the University of 
Fribourg, Switzerland, where he 
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is completing his PhD on extreme 
physiology and psychology. 

We hear of the physiological 
challenges of space travel: Bone 
loss, altered cardiac rhythms, 
decompression illness, changes in 
vision. But a lingering worry for space 
agencies has been astronauts’ mental 
health, which has been known to 
impact the success of missions. It is 
rumoured that at least three Russian 
space missions were terminated due to 
psychological and interpersonal issues 
among the crew. 

Kumar wants to understand how 
far human physiology and psychology 
can be pushed under such extreme 
conditions, in preparation for a future 
manned mission to Mars. “Physiology 
we know about – it’s easy to predict 
the effects,” he says. “Psychology 
is fascinating because it’s largely 
unpredictable.” According to Kumar, 
10 per cent of people who winter 
in Antarctica will develop serious 
psychiatric problems. His experiments 
at Concordia built on previous ESA 
work, which found that despite all the 
screening, training and preparedness 
for a mission, the isolation and extreme 
conditions deeply impacted cognition. 
Effects include dysfunctional responses 
to stress, fatigue, lack of energy, 
conflicts and tensions, perceived loss 
of control, and decrements in attention 
and cognitive function. “It is extremely 
difficult to predict who will not do well 
there,” says Kumar. Choosing people 
who are good at coping with stress 
does not seem to make a difference.  
The symptoms impact anyone and 
everyone – even Kumar. “You never 
know what monsters sleep undisturbed 
in the unexplored corners of your 
mind,” he says. 

It’s possible to quantify and measure 
these psychological factors. Some of 
Kumar’s experiments required testing 
blood, urine and saliva, and wiring 
the crew up to electroencephalogram 
machines to assess brain activity as they 
performed tasks, such as playing brain-
teaser games. By doing so, he was able 
to chart the decline of the crew’s mental 
well-being. Effects included difficulty 
and slowness in concentration, and 
short-term memory problems. “People 
do become cognitively impaired during 
the Antarctic winter, and we would 
also expect this on a nine-month flight 
to Mars,” Kumar says. “By the time the 
crew get there, they will have to perform 
one of the most technologically difficult 

16,000km 
from home, 
kumar 
trudged to 
the station, 
wondering 
what might 
get him first: 
the severe 
cold and  
hypoxic  
conditions,  
or the deep  
isolation? 
But that was 
the point of 
his “white 
mars” study

landings in aviation, space and  
human history.” 

In addition, Kumar points to a 
recent study where actual structural 
changes in the brain were reported in 
those who wintered in Antarctica. In 
a NASA-sponsored study undertaken 
at the German Neumayer Antarctic 
station, Mathias Basner from the 
University of Pennsylvania and his 
team performed MRI scans of crew 
members before, during and after 
their mission. Surprisingly, they 
found physical loss of volume to the 
hippocampus in the brain, which is 
essential in both memory formation 
and visual and spatial orientation. “One 
of the biggest issues people complain 
about during the winter is specific 
memory difficulty,” Kumar says. 

Another aspect that was profoundly 
affected was sleep. Kumar tracked his 
team’s circadian rhythms by measuring 
levels of cortisol and melatonin in urine 
and saliva over 24-hour periods. He 
also noticed a distortion in the crew’s 
perception of time, and assessed 
oxygen levels and sleep patterns. 
Nightmares were commonplace, but 
Kumar says this could be explained 
with physiology. The altered day-
cycle, months of darkness, sensory 
deprivation and a hypoxic environment 
all contributed. At times, the crew 
members’ oxygen saturation was 
dangerously low during sleep, at levels 
below 83 per cent, compared with 
95-100 per cent for someone living at 
typical altitude. Taking less oxygen may 
be accompanied by hypercarboxemia, 
where the level of carbon dioxide in 
the body is removed less quickly due 
to the lowered respiratory rate and gas 
exchange. This rise in CO2 can impact 
blood pH and cerebral blood flow, 
which affects sleep and dreams. 

Kumar has been surprised by 
findings that quantitatively showed 
that the detrimental effects of isolation 
may be more than that of physiological 
factors such as hypoxia. Psychological 
stress may impact the brain as much 
as, if not more than, physiological. 
As he wrote on his New York Times 
blog: “Living in isolation, exacerbated 
by sensory deprivation, I have often 
woken feeling exhausted, like I had 
already lived the day ahead, having 
spent the night on a nerve-racking, 
adrenaline-fuelled rocking horse 
adventure in a desert or jungle, 
surviving one of Antarctica’s many 
conjured nightmares.” 

meta

For more information, log on 
to alexanderkumar.com
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META

P
almer L uckey started 
building virtual reality 
headsets in his parents’ 

garage when he was only 17. 
Back then, it was hard for the 
now 23-year-old to imagine 
that his brainchild, Oculus Rift, 
would be the most anticipated 
device of 2016. A gamer and 
long-time tinkerer, Luckey � rst 
announced his project – VR 
goggles with a 90° � eld of vision 
that he named “Prototype 1” – 
on 3D gaming website Meant to 

Be Seen in November 2010. Over the next two years, Luckey 
kept tweaking his creation, in the process becoming a minor 
celebrity on VR forums. Then, in 2012, he encountered John 
Carmack, the founder of gaming company id Software. 
Carmack fell in love with Luckey’s sixth prototype – the Rift 
– and brought it to the E3 video game show in Los Angeles, 
where it was an instant hit. The device offered a completely 
immersive 3D gaming experience for a relatively low price, 
potentially bringing VR to the centre of gameplay.

Following this, Luckey teamed up with other gaming 
entrepreneurs to establish his company, Oculus VR Inc. 
Shortly after its debut, the company raked in over $2.4 million 
from a Kickstarter campaign promising a Rift kit to anyone 

who pledged at least $300. Money also � owed in from bigger 
investors: A $16 million round led by two Boston-based VC 
companies was completed in mid-2013; in December of the 
same year, after Oculus’ announcement that Rift would use 
movement-tracking technology to remove motion-sickness 
– until then, an unsolved issue for VR devices – VC � rm 
Andreessen Horowitz led a $75 million round. Finally, in 
March 2014, Facebook purchased the company for $2 billion. 
Reportedly, Luckey was sceptical of Mark Zuckerberg’s 
interest – the Facebook founder isn’t regarded as a gaming 
expert. But the deal with the social network has freed Oculus 
from funding worries, and put the Rift itself in perspective: 
Zuckerberg can see VR has enormous potential beyond 
gaming – cinema, education and teleconferencing, not to 
mention 360° videos on Facebook Timelines, announced at 
E3 2015.

Oculus is becoming a household name – astonishing for 
a company that has recently released its � rst consumer 
product. The device – available since the � rst quarter of 
2016 – costs around $500 and works in conjunction with 
Windows 10 PCs and an Xbox One controller. (The company 
is also developing its own Oculus Touch controls – a pair 
of handheld analogue sticks with haptic feedback.) Despite 
the rising pro� le, Luckey himself remains as elusive as 
ever, with no sign of changing: He still lives in a house 
with six roommates, and � ip-� ops remain his footwear 
of choice. 

The circle is 
complete 
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With the Oculus Rift, a teenage fantasy 
for creator Palmer Luckey, 

the VR game is forever changed





meta

pushing the boundaries  
of (un)reality

The virtual reality helmets have arrived; but they aren’t just changing the way you watch porn. A bunch  
of startups are using the format for everything, from preserving historic sites, to digitizing art installations  

and assisting therapists dealing with phobias. Here are seven 360° content providers worth watching 

the third fate 

Toronto-based The Third Fate claims it can replicate anything in VR – from cityscapes (such as Manhattan’s Columbus, top) to 
temporary exhibits (including Bjarke Ingle’s 2014 BIG Maze, at Washington’s National Building Museum, above). The goal is to 
capture real-world experiences before they disappear, using high-resolution photography and laser scanning. thethirdfate.com 
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SCANLAB PROJECTS

Founded by two London-based architects, ScanLAB projects has worked with the BBC, the National Maritime Museum  
and the Science Museum to capture, then digitize, the minutiae of real-world sites, such as the Forum in Rome (below).  
Its infrared lasers scan objects 250,000 times a second to produce a 360° photorealistic VR world. scanlabprojects.co.uk
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VRSE.WORKS

Founded by immersive artist Chris Milk, with film, TV, theatre and music video producers Patrick Milling Smith and Brian 
Carmody, and digital artist Aaron Koblin, VRSE.works brings projects to life using a rig of eight custom cameras and binaural 
microphones. Its short, Clouds Over Sidra (above), made in partnership with the UN, shows the Syrian refugee crisis through 
the eyes of a young girl. vrse.works
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INNERSPACE VR

A French-South-Korean collaboration, Innerspace VR builds cultural and educational narratives that let you explore 
otherwise inaccessible worlds. DMZ (below), for example, is a trip into the Korean Demilitarized Zone, as seen through  
the eyes of a retired soldier. It’s all built in CryEngine4, but the plan is to expand the short demos into full productions  
for Oculus Rift. innerspacevr.com 
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PSIOUS

A River accelerator-backed startup, Barcelona-based Psious has developed VR experience with psychologists to treat fear of 
flying, needles, spiders, heights (above) and more. All are based on the principles of exposure therapy used by clinicians to 
manage patients’ anxieties, and are designed to be employed by those same therapists as a cheaper, safer alternative. psious.com

VIRTALIS

Virtalis has created virtual reality installations for academic institutions, engineering and healthcare firms for more than two 
decades. For the German National Aeronautics and Space Research Centre, DLR, it created ultra-wide-field simulators for pilot 
training, such as a cockpit (above), which can portray a photorealistic landscape in a variety of weather conditions. virtalis.com
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DISCOVR

This Canadian educational startup began life as a university project that was picked up by VR accelerator River. Projects  
in development include Discovr Rome (below): You walk around the ancient city, eavesdropping on conversations  
between its inhabitants. It’s a covert way of getting students to pay attention in history lessons. discovrlearning.com 

meta
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I
t’s 10am on a Tuesday at the Makuta Visual Effects 
office in Hyderabad. About 55 animation and visual 
effects (VFX) artists are in a tizzy, trying hard to 
sketch out a film sequence. “We have to simulate 
a 1.5km-high mass of water-and-rock structure, 
and recreate the whole of Mahishmati city,” Pete 
Draper, division head and chief technical director, 
instructs his team. Against the backdrop of this 
crashing waterfall is the heroine, who’s jumping, 
cliff-to-cliff, to reunite with her lover. The director 

also wants blue butterflies around her in one sequence; and a 
bunch of peacocks dancing in the water in another.

animation nation

VFX
I
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After 15 years of servicing Hollywood, India’s best  
VFX artists are ready for the “creator” title

Makuta is working on SS Rajamouli’s Baahubali: The 
Conclusion, sequel to the 2015 blockbuster Baahubali: The 
Beginning. The film became India’s highest-grossing movie 
in 2015, raking in $50 million in less than 10 days (the film’s 
budget was under $30 million). More than 600 artists and 16 
studios, in addition to Makuta, put their minds together to 
create Rajamouli’s vision. The result: India’s biggest – and 
undoubtedly best homegrown effort – to blend imaginary 
and real worlds. “The sequel will be grander and even more 
stylized,” said Rajamouli at the 2015 Busan International  
Film Festival.

Baahubali: The Beginning got the world to take notice of 
the high-quality (and cost-effective) work being done in the 
Indian animation and VFX industry for one of its own major 

productions, and proved that Indian studios were capable 
of winning box-offices in major markets such as the US and 
China. “A film like Baahubali has thrown down the gauntlet 
to other studios in India [by showing] that this can be done,” 
adds Draper.

Until now, this is the kind of work talented Indian artists 
and technicians were doing for large-scale Hollywood 
productions, almost completely in anonymity. To the general 
audience, it might seem implausible that an artist in a 
studio in Bengaluru, Delhi or Hyderabad is creating CGI 
for How to Train Your Dragon 2 or The Golden Compass, but 
it’s true. In fact, the Indian animation industry was valued 
at approximately $677 million ( 4̀,480 crore) in 2014 and is 
expected to double in size in five years.  

Baahubali: The 
Conclusion taking shape 

in Makuta Studios

meta
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VFX
 THE BEGINNING
“When I started off 15 years ago, the industry was fairly 
new,” remembers animation and VFX artist Vivek Ram, who 
has worked on films such as The Incredible Hulk and The 
Mummy: Tomb of the Dragon Emperor. “But within a couple of 
years, many international studios started approaching Indian 
artists to work on their films. Outsourced content increased 
consistently, and new artists, like me, got an opportunity to 
explore work that was massive in both scale and approach.”

The reason behind the boom will sound familiar: Indian 
artists and technicians cost up to 70 per cent less than their 
counterparts in the US; and communicating with Indians in 
English was easier than in other developing countries. 

Many say it began back in 1956, when a local movie 
studio invited a Disney animator to train them. India’s first 
animated production, The Banyan Deer, was made a year 
later. According to Sheesha Prasad, who has worked in India 
with many big-name international animation/VFX companies 
including Prana Studios, Technicolor and Rhythm & Hues 
Studios, and is now studio manager at DreamWorks Dedicated 
Unit Bengaluru, the turning point was 15 years ago, “when 
almost every other Hollywood studio set up shop in India”.

Still, the plethora of work didn’t guarantee innovation. 
“There was a time, between 2003 and 2005, where you 
would find an animation/VFX studio every few kilometres in 
Mumbai,” recalls Ram. “There was quantity, but no guarantee 
of the quality of work we were creating.”

THE TRANSITION
Although the overall market was thriving, there came a point 
when local studios could barely afford to produce many of 
these films that relied heavily on special effects and computer 
graphics. Take, for example, Ang Lee’s Life of Pi, which cost 
American company Rhythm & Hues Studios so heavily, they 
succumbed to their debts and had to declare bankruptcy just 
days before the film’s big Oscar win.

Arun Ravi, one of the lead artists on Life of Pi says, 
“Ninety-five per cent of the work on the film was done at the 
Rhythm & Hues space in Bengaluru. As an artist, that kind 
of work gives you immense satisfaction. It is the best place 
for any artist to work in; unfortunately, one film took the life 
out of the studio.” Varun Ramanna, who also worked with the 
company and other studios for more than five years before 

The reason behind The boom: indian arTisTs and Technicians cosT 
up To 70 per cenT less Than Their counTerparTs in The us
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VFX
opting to work as an independent artist, adds: “When Life of 
Pi does a business of, say, $500 million (approximately `3,309 
crore), [the animation studios] get nothing, because they don’t 
own the film. And as artists, we eventually want to do more 
than just provide a canvas for another person’s story and 
vision. I have worked on some incredible films, but now I am 
creating my own content.”

TAKING OFF  
ON THEIR OWN
With a lot of international projects now being diverted to 
markets like China and Canada, many are of the opinion that 
Indian studios have hit a plateau. But studios and artists are 
responding to the challenge by creating content that belongs 
to India, right from ideation to production. Many senior 
artists who have spent a substantial number of years working 
on outsourced content, are venturing out on their own, and 
ensuring that the focus is on great quality original work.

“It’s so much better than depending on Hollywood studios 
to provide us with work,” agrees leading animation artist 
Vaibhav Kumaresh. Along with Dhimant Vyas who created 
the clay animations, Kumaresh executed the 2D animation in 
the hit Bollywood production Taare Zameen Par. “India has not 
yet seen its fullest potential when it comes to animation work, 
because not enough money and time is being invested into 
it. No matter how much we work on film franchises such as 
Spiderman or Avengers, it will always be their story, their idea. 
We have invested so much time telling other people’s stories, 
we have forgotten to tell our own.”

Kumaresh now runs an eponymous studio, and points out 
that films like Hanuman, Arjun: The Warrior Prince, Krishna 
Aur Kans, and more recently Harry Baweja’s 2014 hit film 
Chaar Sahibzaade, are a major step for Indian film-makers. 
“Who would have thought that a Punjabi animation film would 

make four times the money it was produced in? That means we 
have a market out there which is ready to consume such films.”
For others like film-maker Gitanjali Rao, whose under-
production animation film Bombay Rose is among films that 
have been chosen to be part of the Sundance Screenwriters 
Lab, animated movies are just as effective as other films, as 
long as one can understand their potential.

“For me, two animated figures expressing love for each 
other is as moving as two actors. It’s about being able to attach 
emotion to the story and that holds true for any film. If India 
has the potential to create films that look as beautiful as Life 
of Pi, why not do it for our own country? There is no dearth of 
ideas, one just needs the vision,” says Rao.

Certainly there’s no dearth of quality either. From crowd 
shots in the Emmy Award-winning TV show Game of Thrones 
to full-fledged animation work on films such as Puss in Boots, 
the last decade has seen a substantial rise in the calibre and 
volume of work being done by Indian visual artists. Ram, who 
now works with Assemblage Entertainment, says, “Almost 
every Hollywood film with VFX and animation content is 
brought to India to be worked upon. The last film I worked in 
was Penguins of Madagascar, and people could not believe it 
was made in India. We hit a quality level that was at par with 
any international studio,” adds Ram.

On the one hand there’s Mumbai-founded animation 
powerhouse Prime Focus, which merged with London based 
Double Negative (who won an Oscar for the best visual effects 
for Interstellar), and on the other, is Makuta VFX, that is making 
history with its own creations. While passionate, independent 
film-makers like Kumaresh are going off the beaten track, with 
small budget animation films like Return of the Jungle, world-class 
VFX  work is happening here and only going to get better. “India 
is a huge market for these films; one needs to tap into that space. 
To be an artist or just learn the business of it or to do both, is a 
choice one makes,” concludes Ram. 

“one needs to tap into this space. to be an artist or just learn 
the business of it or to do both is a choice one makes.”

meta
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ouble Negative won its third Oscar this 
year for Ex Machina, after Inception 
and Interstellar. Proud moment?
Yeah, everybody expected the big 
movies like Star Wars, or maybe even 
The Revenant to win. Ex Machina was 
an unexpected, low-budget contender. 
That makes it special. 

From being just one of the VFX 
vendors on James Cameron’s Avatar 
to this: It’s been quite a journey for 
Prime Focus.  
Avatar led to Clash of the Titans in 
2010. We did a 2D to 3D conversion 
in a record six weeks, but many in 
Hollywood were critical. And then 
Gravity (2013) – the best-looking 3D 
movie – happened. Everyone went, “We 
can’t believe the guys who did Clash did 
Gravity! And it was done in India!” That 
broke the glass ceiling.  

Do you feel that VFX has suddenly 
become a big deal?   
Actually VFX is more like when you 
see creatures and watch destruction, 
or a big storm or a fire blazing through 
the forest or creatures flying in the 
air. Special effects are required to 
show things that are not visible. All 
that authentic intergalactic travel on 
Interstellar? Would be impossible 

without VFX. It’s about making the 
physics of a visual believable. Like 
architecture. Take, for example, a 
destruction scene with a giant creature 
emerging from water, while a building 
falls into it. Someone imagines this, 
and then experts step in: A creature 
specialist, a destruction specialist,  
a water specialist for the building 
and creature’s interaction with water. 
Basically, technology has reached  
a place where whatever you imagine,  
you can bring to life.

There’s a bunch of studios involved 
with VFX and 3D conversion in India 
now. Yet, some have compared it to 
the back-office ‘outsourced’ business 
in other tech-driven industries. 
That probably comes from others in the 
field who haven’t succeeded. We are a 
film-making savvy country. There’s a 
culture of watching movies. It helps that 
we speak English and that the Indian 
IT infrastructure is really strong. But 
really, no film-maker wants to take their 
prized vision to a cheaper location. They 
want the greatest movie experience 
ever. Just like you want the latest 
iPhone, even though it provides the 
same technology as a cheaper device. 
We’ve tried to combine our advantages 

D
Namit Malhotra 
is a busy man. 
Business for 
his company 
Prime Focus has 
multiplied since its 
merger with the 
British company 
Double Negative 
and their big Oscar 
moment this year. 
In 2016 alone, 
they’re dressing 
up at least 10 big-
budget Hollywood 
releases, including 
the upcoming 
Fantastic Beasts 
and Where to 
Find Them. In 
an industry 
now thriving on 
VFX-pumped 
superheroes and 
monsters, Prime 
Focus is prime real 
estate. Malhotra 
tells GQ about 
how it all started 
in a garage in 
suburban Mumbai.

THE  

visual 
effects 
guy
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A still from The 
Legend of Tarzan; 

(previous page) 
Ex Machina

VFX

with strong R&D centres in the West. 
Somewhat like Apple’s ‘Designed in 
California, Assembled in China’ model.  

What first got you interested in  
this craft?
I was young and impressionable when 
Jurassic Park (1993) came out. My 
favourite film until then had been 
Agneepath (1990). After watching 
Jurassic Park, I was left wondering: 
“How did they even think of bringing 
dinosaurs into a park?” The notion that 
someone could imagine something  
like this – let alone make it happen – 
was very intriguing.

So, you were always interested in the 
film industry?
My grandfather, a cinematographer, 
shot the first coloured movie, Jhansi 
Ki Rani. My father’s last movie as film 
producer was Shahenshah with  
Mr. [Amitabh] Bachchan. I always 
wanted to be a film-maker. And this 
isn’t far from it. It’s a great experience 
being part of two highly regarded 
industries – Hollywood and Bollywood. 
This is better than if I had made three 
movies in India as a film-maker. 

How did VFX happen?
It started with a computer graphics 
course, where I made Mickey Mouse 
walk across the screen. But I was a  
poor student. There, I met Merzen, 
Prakash and Huzefa – then my teachers, 
now my collaborators. We started  
Prime Focus in 1995: Just four guys 
in a garage. And now we’ve got 8,000 
people worldwide producing some  
of the biggest and best work the  
world sees. 

Quite like Apple. But it couldn’t all 
have been smooth sailing.
For the first 10 years, we only saw huge 
success. In 2008-2009, the recession hit. 
Business fell apart in Hollywood.  

I bought some companies there and 
their pain got inflicted upon us. We 
went through a rough patch. The 
experience taught me that you’ve got 
to prepare for the hard parts, while the 
journey is good. No entrepreneur can 
predict when, how or why the rough 
patch hits. Now I see business in five-
year cycles. Every five years, you have 
to completely reinvent yourself. Kind  
of like we did. About five years ago,  
I went to Hollywood and started from 
scratch again. 

But before all that, you busted your 
chops in Bollywood. 
We started off editing TV serials.  
Then designed show montages for  
MTV and Channel V, and did music 
videos, like the “Jalwa” series. It was 
really edgy design work which, oddly 
enough, seems far superior to what’s  
on TV today. Movies only happened  
in 2002-2003. We created stylized titles  
for Devdas and Darna Mana Hai. 
And digitally processed Harry  
Baweja’s Qayamat, Asia’s first such 
processed movie.

The breakthrough came two  
years later with Sanjay Leela Bhansali’s 
Black. We digitized and colour-treated 
every frame post-production. It  
looked outstanding and the industry 
took notice.

In the early Noughties, tacky was 
the name of the game. Visual effects 
were used in an almost gimmicky  
way. You know it’s not working, but 
there’s probably someone believing 
in it. Eventually, it’s not our place to  
tell someone that what they are doing 
is wrong. 

Yet, lately there have been a few 
good ones, like Baahubali; and 
Prem Ratan Dhan Payo and Bajirao 
Mastani, both of which were Prime 
Focus’ projects. 

[To be honest} VFX is a relatively new 
development here. The two Seventies’ 
movies – Star Wars in the US and 
Sholay in India – pushed Bollywood and 
Hollywood into different orbits. Forty 
years later, Star Wars became Avatar, 
while Sholay became Prem Ratan... 
We’ve not transitioned from narrative-
based storytelling. Bajirao Mastani, for 
instance, is a great attempt at creating 
a never-been-done-before experience. 
Next time, though, when they try to 
portray the love story of a warrior, 
maybe the war would be a bigger part 
of the film than the love story.

Do you find it ironic that so much 
VFX happens in India, but doesn’t 
reflect in our films? What will it take 
for a Krishhh to match an Avengers?
VFX is not magic. It is a lot of smart, 
hard-working people working long 
hours, creatively collaborating and 
delivering. No one in Bollywood 
is considering this time and effort. 
Matching the aesthetic level and scale 
of the West will take time. But it’s 
happening. Indian film-makers are 
realizing all kids want to watch Star 
Wars and Iron Man no matter where 
they live. Bajirao Mastani and maybe 
even Baahubali are great efforts, but 
visual effects are still the weakest 
departments on both projects. If we 
could solve these constraints, budgetary 
and otherwise, they could come closer 
to a more epic movie – like Gladiator. 

After merging your Hollywood-
facing business with Double 
Negative, you are now also 
expanding your Mumbai campus. 
What’s next for Prime Focus? 
There will be about 1,500 high-end 
specialists stationed in Mumbai for all 
crucial aspects of VFX and animation. 
It will be a resource pool that can be 
used internationally or domestically.

In the world of FX, augmented 
reality, digital humans – like a ‘real’ 
Shah Rukh Khan or Amitabh Bachchan 
– and virtual reality are the next big 
things. We are looking at virtual reality. 
But what is more important is to gauge 
how people will interact with VR. 
Where will this demand come from? 

For instance, I didn’t know 3D  
was going to happen. We were just 
there, ready for it. I don’t speculate.  
I just know change happens and  
I keep my door open. When you  
start predicting the future, you take 
away from the creativity of what is 
actually happening. 
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Ideas and intersections
Social media | entertainment | entrepreneurShip 

cyber-warfare | artificial intelligence
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no enemy  
in sight

Even drones are passé; the next battlefield of an increasingly virtual world is the Internet.  
But with its anonymity and unpredictability, it isn’t Mutually Assured Destruction – or is it?  

By Raffaello Pantucci
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drift

 I
n the wake of the November 2015 
terrorist attacks in Paris by ISIS, 
the hacker collective Anonymous 
launched #OpIceISIS, an online 
campaign targeting the group’s 
digital presence. Around the same 
time, analyst friends studying ISIS 
noticed that their sites and social 

media accounts were also getting 
attacked. Realizing that they’d gotten 
caught up in this vigilante assault 
against ISIS, my friends eventually found 
the Anonymous attackers and explained 
their role. Soon after, a few of us  
noticed that The Shield (@an0nshield), 
a Twitter account offering protection 
from these sorts of accidents, had started 
following us.

Were Anonymous’ actions effective? 
Probably not. I believe that this entire 
episode was merely an expression of 
the confusing world of cyberwarfare 
that is increasingly going to dictate 
contemporary conflict.

But the link between Anonymous 
and ISIS is more complicated than 
this first blush suggests: Individuals 
have shifted from one group to the 
other. Take, for example, 18-year-old 
Junaid Hussain, aka hacktivist TriCk, 
former head of a collective known as 
TeaMp0isoN that aligned itself with 
Anonymous for a while. Responsible 
for a juvenile series of hacks, like the 
disruption of Britain’s counterterrorism 
hotline and leaking information from  
the email account of an assistant to 
former UK Prime Minister Tony Blair,  
Hussain was jailed for six months.  
Upon his release, he ran off to Syria, 
where he became a key figure in the  
ISIS online community, heading up  
the very Cyber Caliphate that 
Anonymous was later to target.  
There’s a sort of logic to this ideological 
shift – both ISIS and Anonymous 
ultimately espouse anti-establishment 
narratives – but Hussain’s tale of 
switching sides with such alacrity shows 
only one aspect of the complicated 
nature of modern cyberwarfare.

Sometimes even the attribution 
to a non-state group is fake. In April 
2015, the French television channel 
TV5Monde was knocked off air for 
18 hours as hackers claiming to be 
the Cyber Caliphate took down its 
Facebook page and website, and leaked 
documents allegedly linked to French 
soldiers fighting ISIS. Yet, soon after the 
news emerged, investigators started 

to question the link to ISIS, pointing 
out that the hackers were using servers 
which had earlier been connected 
to hacks linked to the Kremlin. 
Furthermore, grammatical errors in 
the messages released by the group 
proved that the code had been typed 
on a Cyrillic keyboard and compiled 
during business hours in Moscow. It all 
pointed to a state-sponsored Russian 
attack. Why Russia wanted to target a 
French TV station like this was unclear, 
and the nature of the attack worried 
those who thought it could be an attempt 
by Russian state-backed hackers to test 
Western systems.

The most dramatic online attack on 
a media company, however, came on 
November 24, 2014 when a group calling 
itself the Guardians of Peace attacked 
Sony. It shut down computers, wiped 
out critical company infrastructure, 
leaked awkward emails and copies 
of unreleased film scripts. The US 
government eventually identified the 
attack to have emanated from North 
Korea, allegedly infuriated at the 
Sony film The Interview, about the 
attempted assassination of its leader. In 
an apparent state-level sense of humour 
failure, Pyongyang decided to lash out 
against the company. The United States’ 
response was even blunter, knocking 
the North Korean Internet (essentially 
a national-level intranet) offline for a 
period of days.

The state vs state conflict online 
seemed fairly straightforward. But 
an attack two years earlier, whose 
provenance was never formally 
confirmed, showed the dangerous 
potential of an aggressive cyber attack. 

During the month of Ramadan in 2012, 
workers at Saudi Arabia’s national 
oil company Saudi Aramco suddenly 
noticed that files were disappearing, 
and 36,000 computers were wiped 
clean. Engineers panicked and started 
ripping out cables to disconnect 
machines from the Internet. In a  
single stroke, a company that’s 
responsible for almost 10 per cent of 
the world’s oil production had been 
returned to a pre-computer era,  
relying on faxes, typewriters and 
internal mail systems. For almost two 
weeks Saudi Aramco was barely able  
to function, and was forced to buy some 
50,000 hard drives to get its system  
back online.

While formal attribution was never 
uncovered, the attack came a couple of 
months after The New York Times had 
published an in-depth article, sourced 
to American officials, indicating that the 
United States and Israel had teamed up 
to launch a sophisticated cyber attack 
on the Iranian nuclear program. Called 
Stuxnet, the attack specifically caused 
centrifuges associated with it to spin too 
fast, destroying them. For years prior 
to the revelations, Iranian engineers 
had been perplexed by this apparent 
failure in their system. The Saudi 
Aramco attack, a couple of months 
after this admission in the American 
press, may have been an Iranian effort 
to demonstrate its own offensive cyber 
capabilities against a close American 
ally and long-time enemy.

The reality, however, is that 
cyberwarfare is something that can be 
conducted without any attribution or 
claim. Those at the receiving end might 
have their suspicions, but it is difficult 
to be certain. Countries often use 
proxies or purposely establish patterns 
in their online activity to suggest a 
different provenance. Anonymous, ISIS 
or state actors like the United States, 
China or Russia could all be behind an 
attack, advancing their own malevolent 
intentions. Unlike the clarity of 
dystopian movies like The Terminator 
or The Matrix, where evil machines use 
AI to take over the planet, the reality of 
modern cyberwarfare is a confusing 
mess of suggestive leads with no clear 
enemy in sight.  
Raffaello Pantucci is Director of 
International Security Studies at the Royal 
United Services Institute (RUSI) in London, 
where he continues to worry about how 
much he relies on his computer
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FEAR AND LIKING 
ON FACEBOOK
What happens if you like everything on Facebook? Disaster. By Mat Honan

  
here’s a great Andy 
Warhol quote you’ve 
probably seen: “I think 
everybody should 
like everybody.” You 
can buy posters and 
plates with pictures of 
Warhol and that phrase 
plastered across his 
face in Helvetica. But 
when you view Warhol’s 
quip in its full context, 
from a 1963 interview 
in ARTnews, it is just 
as much a prescient 
description of how we 

interact on social media 
today as it is a de� nition 
of pop art.
Warhol: Everybody 
looks alike and acts 
alike, and we’re getting 
more and more that 
way. I think everybody 
should be a machine. 
I think everybody 
should like everybody.
ARTnews: Is that what 
pop art is all about?
Warhol: Yes. It’s 
liking things.
ARTnews: And liking 

things is like being 
a machine?
Warhol: Yes, because 
you do the same thing 
every time. You do it 
over and over again. 

This sounds a lot 
like Facebook, where 
the default response is 
a ‘like’. New job? Like. 
ASOS has 10 per cent 
off with free shipping 
today only? Like. 
Bedbugs? Oh, I’m so 
sorry. Like. By putting 
that binary option on 

everything it shows us, 
Facebook encourages 
us to be really ef� cient, 
Warhol-esque liking 
machines. And every 
like informs Facebook’s 
algorithm, which uses 
that data to feed you 
more stuff it thinks you 
will like. By that logic, 
the more you like, the 
more you will like, in an 
ever-escalating spiral of 
satisfaction. To follow 
that to its logical end, 
in Facebook’s perfect 
world we would like 
everything we see – 
from status updates 
to news stories to ads. 
If its algorithm truly 
works as intended, 
we shouldn’t be able 
to stop ourselves from 
liking all the stuff it 
shows us.

That, of course, 
would be just � ne with 
Facebook’s advertisers. 
Ad budgets are won 
or lost based on how 
many people give 
an ad or brand the 
thumbs-up. It may 
seem insigni� cant to 
you, but the fortunes 
of ad agencies, media 
empires and Facebook 
itself hang on your 
every click. Liking is 
an economic act.

This summer, 
I decided to be 
Facebook’s perfect user 
and like everything 
I saw. For 48 hours, 
I liked everything it 
sent my way – status 
updates, suggested 
pages, ads – even if I 
hated it. I wanted to 
see how it would affect 
what Facebook showed 
me. I wanted to see 
what would change if 
I constantly rewarded 
the robots offering up 
News Feed content, if I 
continually said, “Good 
job, robot, I like this.” 
The results, it turned 
out, were rapid 
and dramatic.
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2004
“The Facebook” 
arrives: With 
MySpace-y profile 
pages and  
the ubiquitous 
“poke” button

2008
A complete 
overhaul: “The” 
was dropped, 
Facebook was 
open to anyone 
with an email id, 
and it gets  
a cleaner  
home page 

2011
Let’s get personal: 
The dawn of The 
Timeline – we are 
all invited to “tell 
the story of our 
lives”. And you all, 
to validate those 
stories with little 
blue thumbs-ups

2013-2015
Beg Borrow 
Steal: Facebook 
tries to deal 
with competition 
by introducing 
hashtags, verified 
accounts and 
trending topics

2016
Human, again: 
Five emoji-like 
buttons are 
introduced, 
making it a lot 
easier to react 
appropriately to 
deaths, natural 
disasters – and 
Donald Trump

The first thing  
I liked was LivingSocial, 
a discount service. My 
friend Jay liked it, a fact 
that was announced 
at the top of my feed. 
Then I liked two status 
updates from other 
friends. So far, so 
good. But the fourth 
thing was something I 
actively disliked: A bad 
joke – or at least a dumb 
one. I liked it anyway.

Right away, 
Facebook responded 
to my new-found 
appreciation by giving 
me more to appreciate. 
You might have noticed 
that when you like an 
article on Facebook, 
it often responds by 
suggesting other items 
it thinks you might 
also be interested 
in. Let’s say you like 
a story about cows 
that you see on the 
Modern Farmer 
website. Facebook will 
immediately present 
you with three more 
options below that cow 
story: ‘related links’, 
in Facebook parlance. 
Probably more stories 
about cows.

Related links 
quickly became a 
problem, because as 
soon as I liked the four 
related links below a 
brand, Facebook gave 
me four more. And 
then four more. And 
then four more. If I kept 
it up, I’d be stuck in an 
eternal loop of related 
links. So I made a rule:  
I would like the first 
four, but no more.

S
ometimes 
liking was 
awkward.  
My friend 
Hillary 

posted a picture of her 
toddler, Pearl, with 
bruises on her face. It 
was titled “Pearl versus 
the concrete”. I didn’t 
like it at all! It was sad. 
Normally this was the 
kind of News Feed item 
that would compel me 
to leave a comment, 
instead of hitting a 
button. Oh well. Like. 

I liked one of my 
cousin’s updates, 
which he had re-
shared from US 
politician Joe Kennedy, 
and was besieged 
with Kennedys to like. 
I liked the New York 
Times. I liked Coupon 
Clipinista. After an 
hour, there were no 
human beings in my 
feed. For all the talk 
about Facebook as  
a social network, this 
was a stark reminder 
that it ultimately  
exists to get me to  
click on ads.

Likewise, content 
mills rose to the top. 
Upworthy and the 
Huffington Post owned 
nearly my entire feed. 
That first night, as 
I scrolled through 
my News Feed, the 
updates I saw were 
(in order): Huffington 
Post, Upworthy, 
Huffington Post, 
Upworthy, a Levi’s ad, 
Space.com, Huffington 
Post, Upworthy.

When I checked 
my phone just 
before bed, I saw a 
conservative post 
about Gaza. Ah, crap. 
This was a fraught 
issue that I was not 
eager to weigh in on. 
I pressed Like and 
turned in for the night.

By the next 
morning, my News 

Feed had moved very, 
very far to the right.  
I was offered the 
chance to like the US 
Second Amendment 
(the one about the right 
to bear arms) and some 
anti-immigrant page. I 
liked them both. I liked 
Tea Party-affiliated 
Ted Cruz. I liked 
former Republican 
US Presidential 
candidate Rick Perry. 
The Conservative 
Tribune came up  
again and again.  
I got to learn its very 
particular syntax.

Once I saw this 
pattern, I started 
noticing it everywhere. 
And it wasn’t just 
employed by upstart 
publications you’ve 
never heard of. SFGate, 
the San Francisco 
Chronicle’s website, 
uses a similar tactic. 
It is a very specific 
form of Facebook 
messaging, designed 
to get you to engage by 
first being provocative 
and then giving you 
a question at the end 
that encourages you 
to interact. If you take 
the bait by liking it 
you’ll be shown more 
and more from that 
publisher.

I was also weirded 
out to see that my 
laptop and mobile 
News Feeds were 
becoming increasingly 
divergent. On the 
laptop, although I still 
saw mostly branded 
content, I continued 
to see the odd update 
from my friends. But 
in less than 24 hours, 

my mobile feed was 
nearly devoid of human 
content. I was only 
presented with the 
chance to like ads or 
stories from websites. 
On that little screen, 
Facebook’s robots 
decided that the way to 
keep my attention was 
by hiding the people 
and showing me only 
what machines had 
pumped out.

By day two, I 
began to dread visiting 
Facebook. My News 
Feed had not only 
drifted further right,  
it had oddly also  
drifted further left –  
a digest of bipartisan 
extremism. What 
began as scattershot 
likes of random stories 
had snowballed into 
rigid ideology. Leftie 
posts from MSNBC’s 
Rachel Maddow, The 
Raw Story and Daily 
Kos were interspersed 
with items that were 
so right-wing that I 
was afraid liking them 
would land me on a 
watch list.

This is a problem 
much bigger than 
Facebook. It reminded 
me of how we talk at 
each other instead of to 
each other. We set up 
our political and social 
filter bubbles and they 
reinforce themselves. 
Our media diets 
become hyperniche 
feeds that cater to our 
prejudices and never 
give us any other 
perspective. We go 
down rabbit holes  
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of special interests until 
we’re lost in the Queen’s 
garden, cursing everyone 
above ground.

Worse than the 
fractious political tone 
my feed took on was how 
deeply stupid it became. 
I was given the chance 
to like a BuzzFeed post 
of some guy dancing, 
and another that asked 
“Which Titanic Character 
Are You?” A third 
BuzzFeed post informed 
me that “Katy Perry’s 
Backup Dancer Is the 
Man Candy You Deserve.” 
“A cloud that looks like a 
penis.” “Stop what you’re 
doing and look at this 
baby who looks exactly 
like Jay Z.” My feed was 
showing the worst kind of 
media tripe. I liked it all.

A
lthough I 
expected that 
what I saw 
in my News 
Feed might 

change, I never expected 
my behaviour to have an 
impact on my friends’ 
experiences. That � rst 
night, my friend John sent 
me a message, “Have you 
been hacked?” The next 
morning, another friend 
sent a note. “My fb feed is 
literally full of articles you 
like, it’s kind of funny,” she 
said. “No friend stuff, just 
Honan likes.” I replied with 
a thumbs-up. 

Eventually, I would 
hear from someone who 
worked at Facebook, who 
had noticed my activity 
and wanted to connect 
me with the company’s PR 
department. The person I 
got in touch with explained 
that my News Feed was 

performing as it should. 
I was liking all kinds 
of updates and pages 
from brands that I 
normally wouldn’t have, 
so of course it showed 
me more of them. 
“Your News Feed is 
what you make it,” the 
spokesperson explained 
in an email.

“You connected 
with over 1,000 new 
pages in 48 hours, 
and your News Feed 
changed to show you 
mostly page content, 
triggered by these new 
connections. If you 
had made 1,000 new 
friends in 48 hours, 
your News Feed 
would be mostly new-
friend content.”

Maybe so. And 
it does speak to how 
adaptive the News 
Feed is. But the thing 
is, I was also liking 
every update I saw 
from my friends. Yet 
in just a day, those 
updates from actual 
human beings largely 
vanished. Maybe that’s 
because Facebook 
rewards volume over 
substance. The more 
content something 
churned out, the more 
likely I was to see it and 
the more likely I was to 
interact with it, which 
meant the more likely 
I was to see more of 
the same. That meant 
that publishers and 
advertisers won out.

It also meant that, 
by liking everything, I 
turned Facebook into a 
place where there was 
nothing I liked. 
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Step into the Uncanny Valley

T
his April, Ricky Ma, a 42-year-old product and graphic 
designer from Hong Kong, unveiled a home-made 
robot. Mark 1, as you can see, looks “disturbingly close” 
to Scarlett Johansson. Almost every news piece on the 
invention used descriptors in the range of “terrifying” 

and “dangerous”. You’d think that a bot that looks like the sizzling 
Hollywood star would be coveted, and ‘creators’ like Ma would 
be instant heroes; but the outcry against making social bots 
that resemble humans grows louder. And this isn’t just out of a 
perceived threat to our livelihood by machines. It has more to do 
with how they look. 

Humanoids aren’t a new idea in 2016: There’s Geminoid F, the 
Hollywood star; a lifelike Leonardo da Vinci debuted at CES 
2016; and Nadine is the most emotive university receptionist 
you could hope for. But, as a recent paper published in the 
International Journal of Social Robotics argues, it isn’t going to 
be easy for humans to accept anthropomorphic social robots – 
because we’re threatened by them. Scientists Francesco Ferrari, 
Maria Paola Paladino and Jolanda Jetten posit that the closer 
robots come to matching human appearance and behaviour, 
the higher the chances of us being repelled by them. This line 
of thinking � rst appeared in 1971, when a Japanese robotics 
professor, Masahiro Mori, coined the phrase “uncanny valley”. 
With a prosthetic limb, for example, he says: “We could be 
startled during a handshake by its limp boneless grip together 
with its texture and coolness. When this happens, we lose 
our sense of af� nity, and the hand becomes uncanny.” Which 
basically means nookie with a sexbot isn’t going to be as smooth 
as you might imagine. W
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From L to R: Geminoid F; Leonardo da Vinci robot; Mark 1

THE CLOSER ROBOTS COME TO 
MATCHING HUMANS, THE MORE

‘TERRIFYING’ THEY’LL SEEM TO US
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HER, 
AGAIN
Why are all our phones, tablets, GPS devices inhabited by female voices, asks Jessi Hempel
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sk Siri if she’s a 
woman. Go ahead, 
try it. She’ll tell you 
she’s genderless. 

“Like cacti. And certain 
species of fish,” she might say. 
So is Amazon’s Alexa. Micro- 
soft’s Cortana. Samsung’s S 
Voice. And Google Now. But 
man, do they ever sound a lot 
like women. 

Culturally, we think of 
them as ladies too. (In Old 
Norse, Siri translates to “a 
beautiful woman who leads 
you to victory.”) We assign 
female pronouns to them, and 
in turn, they fold feminine 
turns of phrase into their 
robotic and occasionally inane 
answers to our requests. 

The world is about to 
start sounding even more 
feminine, as voice systems 
pop up in things that are 

not phones and prove to be 
a more effective interface 
than keyboards. Siri is an 
integral element to navigating 
the newly announced Apple 
TV. The Nest Protect smoke 
detector interacts with users 
via a female voice. We prize 
gender diversity in plenty of 
other areas; why does most  
of our tech sound so female? 

It would be easy to credit 
– or fault – male designers, 
perhaps influenced by science 
fiction characters (in Her, 
for example, or Ex Machina) 
or, worse, defaulting to the 
stereotype of a compliant 
sidekick. But the biggest 
reason for the female slant 
rests in social science and  
its impact on business.  
By and large, people tend 
to respond more positively 
to women’s voices. And the 
brand managers and  
product designers tasked  
with developing voices for 
their companies are trying  

to reach the largest number  
of customers. 

“The research indicates 
there’s likely to be greater 
acceptance of female speech,” 
says Karl MacDorman, 
an associate professor at 
Indiana University’s School of 
Informatics and Computing 
who specializes in human-
computer interaction. 

MacDorman should 
know. Fellow researchers 
and he played clips of 
male and female voices to 
people of both genders, 
then asked them to identify 
which they preferred. The 
researchers also measured 
the way participants actually 
responded to the voices. In a 
2011 paper, they reported that 
both women and men said 
female voices came across as 
warmer. In practice, women 

even showed a subconscious 
preference for responding 
to females; men remained 
subconsciously neutral. “Men 
will say they prefer female 
speech, and women really do 
prefer it,” MacDorman says. 

This inclination suggests 
that companies will make 
a better impression on a 
broader group of customers 
with a woman’s voice. But not 
just any voice. It has to align 
with a brand’s personality. 
For help, they often turn 
to Greg Pal, vice president 
of marketing, strategy and 
business development at 
Nuance Communications, 
which licenses its library of 
more than 100 voices. When 
we met up in New York, 
just outside the 20th annual 
SpeechTEK conference, he 
assured me that sometimes 
those brands actually choose 
male voices. He turned on 
his iPhone and pulled up 
the Domino’s Pizza app, 

which has an assistant, Dom. 
He sounded like my high 
school English teacher – 
educated and helpful but not 
overbearing. Says Pal, “It’s 
professional, in that you can 
have confidence the order 
will go through, but at the 
same time it can be warm and 
playful.” That’s about right for 
a brand attempting to appeal 
to a group of adolescent guys 
ordering pies before the big 
game on a Sunday afternoon. 
And it explains a lot about 
how these decisions get made. 

Pal says, though, that most 
brands opt for a female track. 

A good voice user 
interface is one that doesn’t 
draw attention to itself. Pal 
explains that if the voice itself 
is distracting, your brain is 
going to have a harder time 
concentrating on the actual 

message. If you’ve grown up 
speaking American English, 
for example, a British accent 
could throw you off. “The 
more you have people focused 
on the information they’re 
getting and have the voice 
fade into the background, the 
better,” he says. 

In the short term, female 
voices will likely remain 
more commonplace, because 
of both cultural bias and 
the role technology plays in 
our lives. The late Stanford 
communications professor 
Clifford Nass, who co-
authored the field’s seminal 
book, Wired for Speech, wrote 
that people tend to perceive 
female voices as helping 
us solve our problems by 
ourselves, while they view 
male voices as authority 
figures who tell us the 
answers to our problems.  
We want our technology  
to help us, but we want to be 
the bosses of it, so we  

are more likely to opt for a 
female interface. 

To complicate matters 
further, adjusting the gender 
of an interface is not as 
simple as switching the voice 
track. Nass explained that 
men and women tend to use 
different words. For example, 
women’s speech includes 
more personal pronouns (I, 
you, she), while men’s uses 
more quantifiers (one, two, 
some more). If someone 
listening to a voice interface 
hears a male using feminine 
phrasing, they are likely to 
be distracted and distrustful. 
Companies preparing scripts 
for computer voices will have 
to take factors like this into 
account. As voice technology 
improves, though, designers 
say diversity will too. Thanks 
to big data, cloud computing 

and the artificial intelligence 
those trends enable, 
companies will be able to 
tailor voices specifically to 
individuals, making sure 
you hear the ones that most 
resonate with you. Already, 
many devices offer the ability 
to customize a voice interface. 
Thus Homer Simpson – and 
now Morgan Freeman – can 
tell you where to take a left 
on your GPS device. And Siri 
can become a guy, if you take 
the time to scroll through 
your settings to reprogram 
it. IDEO executive design 
director Danny Stillion says 
this trend is likely to continue. 
“For different services, you 
might interact with different 
voices on the same device,” 
he says. We can only hope 
that as future AIs are better 
able to understand a user’s 
preferences, the technologies 
they give voice to will begin 
to reflect the diversity of the 
world around us. 

people view male voices as authority figures... we want our 
technology to help us, but we want to be the bosses of it
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I
n September 2012, 
models at the Diane von 
Fürstenberg fashion 
show strutted onto 
the catwalk wearing 

decidedly unfashionable, 
dorky-looking glasses with 
cameras � tted into the frames. 
It was the surprise debut of 
Google Glass at New York 
Fashion Week, and it created 
plenty of buzz on technology 
and fashion blogs, but 
ultimately failed to take 
off. For a while, Glass was 
sold on e-commerce site 
Net-A-Porter, but in early 2015 
sales were halted as Google 
took the project back to the 
drawing board.

Google is not the only tech 
company that has tried to woo 
the fashion elite. In September 
2014, fashion insiders from 
around the world were invited 
to attend Apple’s keynote 
introducing the Apple Watch, 
followed by a splashy dinner 
in Paris a few weeks later. 
Six months on from the big 
reveal, as the Watch became 
available to consumers, 
12-page advertising spreads 
ran in US Vogue and high-
pro� le industry folk from Dior 
creative director Raf Simons 
to US Vogue editor-in-chief 
Anna Wintour could be seen 
wearing the Watch.

But, soon afterwards, 
some fashionistas fell out 
of love with it. In a much-
discussed critique in the New 
York Times, writer Vanessa 
Friedman proclaimed: “Why 
I’m Breaking Up with the 
Apple Watch”, listing the 

reasons why she was sending 
the device back to Apple. 
“No matter how attractive 
the Apple Watch is in the 
context of other smartwatches 
or smartbands,” she wrote, 
“no matter how much of an 
aesthetic advance its rounded 
corners and rectangular 
display, it still looks like 
a gadget”. 

Apple and Google 
weren’t alone in jumping on 
the wearables bandwagon. 
High-end brands such as 
Tory Burch and the cool kids 
at Opening Ceremony made 
forays into the smartband 
market in 2015. The buzz, 
however, has faded – the 
devices either didn’t provide 
any meaningful functionality 
or they were so unattractive 
that people simply didn’t want 
to wear them. 

Does this mean the love 
affair between fashion and 
technology is over? Decidedly 
not. Wearable devices 
will be key to so-called 
“ubiquitous computing”. 
And, as technology 
continues to advance in areas 
such as material science 
and nanotech, the real 
opportunity may be in so-
called smart fabrics.

According to Gartner, 
whereas smartbands and 
smartwatches represent 
a signi� cant portion of 
the market for wearable 
technology (see health 
trackers such as Fitbit and 
multi-functional watches like 
the Apple Watch), the largest 
and fastest growing  

Google and Apple 
both got it wrong – 
wearable technology 
is more than 
just wristbands 
and headsets. 
By Imran Amed
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category is expected to be 
smart garments, which is 
predicted to grow from 100,000 
units shipped in 2014 to 26 
million units shipped in 2016. 

“Everyone is exploring 
wearable tech watches and 
headbands and looking 
at cool sneakers,” David 
Lauren, Ralph Lauren’s 
executive vice president of 
advertising, marketing and 
corporate communications 
told the New York Times. “We 
skipped to what we thought 
was new, which is apparel.” 
The company unveiled 
technology-enabled tennis 
shirts, which monitored 
the heart rate, breathing 
and stress of ballboys and 
ballgirls, at the US Open 
Tennis Championships 
in 2014.

“Clothing should be our 
partner in getting through 
life,” said Amanda Parkes of 
hybrid fashion-tech company 
Manufacture New York, 
to The Business of Fashion in 
November 2014. “It’s up to 
us to de� ne how we tap into 
the many modalities of the 
body through clothing as the 
interface to help us navigate 
the world, communicate, 
entertain or generally bring 
us greater understanding 
of ourselves. Wearable 
technology does not have to 
involve traditional circuits 
and batteries.”

This approach – making 
the technology invisible by 
shrinking it and embedding 
into the garment itself – is 
also being extended to high 

fashion by designers such as 
Iris van Herpen, who operates 
at fashion’s avant-garde. Van 
Herpen’s Autumn/Winter 
2015 ready-to-wear collection 
didn’t focus on using 
technology for functional 
purposes, but rather on using 
technology-infused materials 
such as hand-burnished, 
translucent meta-weaves of 
stainless steel and silk to 
carve out an altogether new 
aesthetic territory.

This distinction is key. 
As soon as creation of 
wearable technology in 
fashion moves away from 
the gadget approach that 
has failed to resonate with 
consumers, it will enable the 
product to focus on aesthetic 
considerations, which are 
paramount in decisions 
about what people would 
like to wear.

Indeed, Google isn’t 
giving up on wearable 
technology either. The 
technology giant is teaming 
up with Levi’s on Project 
Jacquard, a fabric made up 
of yarns that can interact 
and communicate with 
smartphones and other 
personal digital devices.

How the smart-fabrics 
space will develop remains 
to be seen, but it’s clear 
that the current focus on 
wearable gadgets is limiting 
the potential integration of 
fashion and technology.  

Imran Amed is the founder 
and editor of The Business 
of Fashion

THE NEW 
BLUEPRINT

A Chinese company 3D-printed an offi ce 
building in Dubai. This is no longer a drill

W
hen eminent astrophysicist Raj 
Koothrappali and super-engineer 
Howard Wolowitz fooled around with a 
3D printer, it had seemed like this was 
just another toy for boys who refuse to 

grow up. But honestly, who takes The Big Bang Theory 
seriously anymore?

In the real, in� nitely funnier world, 3D printers are 
a big deal now. This rectangular building in Dubai, for 
instance, might look cute and a tri� e insigni� cant in 
front of those towering skyscrapers, but it’s actually a 
250sq metre of� ce, manufactured in 17 days by a Chinese 
company inside a 20-feet high 3D printer using a special 
cement mixture. And it cost $1,40,000 – just 50 per cent of 
the normal cost for a conventional building this size.

The Dubai building is part of the UAE’s ambitious 
Museum of the Future project – a space for innovation 
and design, creators and entrepreneurs – and is 
temporarily home to the Dubai Future Foundation. It’s in 
line with promoting the UAE, and Dubai, as the “leading 
global centre of 3D printing by 2030”. 

In 2015, the world’s tallest 3D-printed multi-storey 
apartment building was unveiled in China. Located at the 
Suzhou Industrial Park, this is more of a showpiece than 
an actual habitat – but it’s the future, make no mistake 
about that. 

3D printers have, in fact, been hailed as the saviours 
of our time: From building cheap car parts to even being 
called out as the only hope for Australia’s coral reefs, the 
scale of their popularity is... almost absurd. If you’re still 
fascinated by the idea of making your own toy model, you 
can � nd a 3D printer at a makerspace near you. 
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hen � lm buffs of the 
future look back to the 
year 2015, they may well 
wonder what happened 
to originality. From Star 
Wars (the J.J. way!) to a 
Jurassic Park return of 
mammoth proportions, 

from Mad Max to Terminator, from Age 
of Ultron to Furious 7, Hollywood seems 
stuck in a time warp. It’s like TV before 
HBO rewrote the rules – formulaic and 
in need of fresh thinking.

Enter the disrupters. Amazon and 
Net� ix have already put their stamp on 
television – the online retailer earned 
a Golden Globe for its breakthrough 
comedy Transparent, and Net� ix 
bagged a total of 34 nominations at the 
2015 Emmy Awards for shows including 
House of Cards, Orange is the New Black 
and newcomer Unbreakable Kimmy 
Schmidt. Reed Hastings’ company 
is on track to become the number-
one broadcaster in the US in 2016, 
according to online video advertising 
company Alphonso.

Now the focus of these two video-
streaming pioneers is moving to the 
big picture. 

In January 2015, Amazon 
announced it was setting up a new 
division dedicated to producing and 
acquiring about 12 movies per year. 
The � lms would each get a theatrical 
release before becoming available to 
subscribers to its streaming service, 
Amazon Prime, four to eight weeks later 
– far quicker than the 39 to 52 weeks it 
usually takes for � lms to premiere on 
subscription video services.

Amazon said it hoped “this 
programme will also bene� t � lm-
makers, who too often struggle to 
mount fresh and daring stories that 
deserve an audience”. The new original 
movies division of Amazon Studios 
gained instant clout by bringing in 
respected indie producer Ted Hope 
(American Splendor, The Brothers 
McMullen) to lead the original motion 
picture division. In June, it added fellow 
veteran Bob Berney to handle theatrical 
distribution and marketing.

SECOND 

ACT
Streaming giants Amazon and Netfl ix are giving indie 
movies a shot in  the arm. By Matt Cowan

W

Naveen Kasturia in Amit 
Masurkar’s Sulemani Keeda, 
now available on Netfl ix 
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Clockwise: Stills from 
Elvis & Nixon and Chi-raq 
(Amazon) and Beasts of 
No Nation (Netfl ix)

“It was like, lock and load, here 
we go,” says Dana Harris, editor of 
entertainment news site Indiewire. “It’s 
just a behemoth getting into this space. 
It was welcomed, especially when they 
hired Bob and Ted. They are veterans in 
the space and they’re known for being 
wily and smart and for their creative 
instincts. And that’s going to be paired 
with algorithms.”

Indie � lm by algorithm may sound 
like a sign of the apocalypse, but the 
encouraging news is that the tech 
players have seen our viewing habits 
and are jumping at the chance to invest 
in more adventurous fare. Amazon’s 
� rst � lm to hit theatres will be Spike 
Lee’s Chi-Raq, a musical comedy set 
in Chicago which Hope claims “may 
be [Lee’s] greatest – and de� nitely 
his boldest – yet.” Jim Jarmusch and 
Terry Gilliam have reportedly both 
been signed up to produce � lms for 
the � edgling studio, which also won 
a bidding war for the Kevin Spacey 
drama Elvis & Nixon.

Net� ix, meanwhile, bankrolled 
a sequel to Crouching Tiger, Hidden 
Dragon and paid a reported $12 
million (£7.7m) for the rights to the 
Oscar-tipped war drama set in Africa, 
Beasts of No Nation, starring Idris 
Elba. However, Net� ix’s plan to release 
it simultaneously via its streaming 
service and in theatres raised the ire of 
major US cinema chains, which have 
promised a boycott.

Although it hasn’t earned quite 
the attention of its US counterparts, 
it’s worth mentioning that the UK 
indie cinema chain Curzon has been 
a pioneer of the so-called “day and 
date” model, releasing � lms through 
its digital home-cinema service at the 
same time they debut in theatres.

“We’re competing for people’s time 
and that’s going up against the gym, 
your kids, work – so giving people 
access to what they want, when they 
want, how they want it, is what this is 
all about,” explains Philip Mordecai, 
who heads up the service. He says 

Curzon remains committed to the 
bricks-and-mortar cinema experience, 
but online is proving to be a solid 
vehicle for indie � lms in the UK. 
“I think it will be parity or more within 
three years,” he says.

But will online platforms help 
revive the indie sector, which has 
struggled since its Nineties’ heyday? 
“I don’t think it’s going to be a panacea 
– but frankly, whatever Amazon 
chooses to do will be educational, 
because they have so much data,” 
Indiewire’s Harris says. She believes 
that video on demand is going to be the 
future: “Film theatres are going to have 
a problem, because they’re not the only 
game in town.”

“A test of this kind of system is 
whether they support a guy like Hal 
Hartley,” says Geoff King, who teaches 
� lm at Brunel University London. 
“Hartley is an indie hero, but he’s 
struggled to fund every � lm he’s made 
recently. It would be a good test of 
this – if they [will] fund an awkward, 
prickly Hal Hartley � lm, rather than just 
funding Crouching Tiger Part 2.”

If that’s a measure of success, then 
there’s reason for optimism. Amazon’s 
new � lm honcho Ted Hope got his break 
producing Hartley � lms. In his memoir 
Hope For Film he recounts a realization 
after the low-budget The Unbelievable 
Truth was picked up by Miramax.

“It was the � rst time I thought that 
maybe it was possible, that maybe 
I, and others like me – people without 
connections or money – could not only 
make movies for our living, but also get 
them seen. And maybe we could change 
the world a little bit by what we made.”

And now he has a data-powered 
technology platform and signi� cant 
budgets at his disposal. What happens 
next in the industry will de� nitely be 
worth watching.  
Matt Cowan is director at media relations 
consultancy MediaWorks

“WE’RE COMPETING 
FOR PEOPLE’S TIME 

AND THAT’S GOING UP 
AGAINST THE GYM, 
YOUR KIDS, WORK – 
SO GIVING PEOPLE 
ACCESS TO WHAT 

THEY WANT, WHEN 
THEY WANT, HOW THEY 
WANT IT, IS WHAT THIS 

IS ALL ABOUT.”

IM
A

G
E

: A
F
P

 (
B

E
A

S
T
S 

O
F 

N
O

 N
A

T
IO

N
); 

R
E

X
 F

E
A

T
U

R
E
 (

E
LV

IS
 &

 N
IX

O
N

; C
H

I-
R

A
Q

) 

  CONNECT 2016 — 101



CONNECT

MORE INFORMATION ABOUT THE MERCHANDISE FEATURED EDITORIALLY CAN BE FOUND ON THE FOLLOWING WEBSITES:

WHERE TO BUY

 F
Facebook 360
facebook360.fb.com
Flipkart
fl ipkart.com
Fitbit
fi tbit.com
Fuel3D
fuel-3D.com

 G
Garmin
garmin.com

 H
Hendo
hendohover.com
HP
hp.com
HTC
htc.com; htcvive.com

 I
IO Walk
ioindia.co.in

 J
JBL
jblsynthesis.com 
Jibo
jibo.com

 L
LeEco
leeco.com
Leica
leica.com
Lenovo
lenovo.com
LG
lg.com
Lumo Bodytech
lumobodytech.com
Reliance LYF
mylyf.com

 M
Motorola 
motorola.com
Microsoft 

microsoft.com; 
xbox.com
Misfi t
misfi t.com

 N
Nest
nest.com
Nikon 
nikon.co.in
Nintendo

nintendo.com; 
nintendo.com/wiiu 

 O
Oculus Rift
oculus.com/rift
Olympus
olympus-global.com
OnePlus
oneplus.net
Oppo
oppo.com; oppodigital.com

 P
Panasonic
panasonic.com
Pebble
pebble.com
Philips
philips.com
Pioneer
Pioneer.com; 
pioneerdj.com 
Polaroid
polaroid.com
Pollen AM
pollen.am

 R
Reliance Digital
reliancedigital.in
Revl
revl.com
Ricoh
ricoh.com
RIF6
rif6.com

 S
Samsung
samsung.com
Segway
segway.com
Sennheiser 
sennheiser.com
Somabar
somabarkickstarter.com
Sony 
sony.com; playstation.com; 
sonymobile.com
Soundmagic
soundmagic.com
Snakable
snakable.com
Snapdeal
snapdeal.com
Sphero
sphero.com

 T
TAG Heuer
tagheuer.com
Tefal 
tefal.com
Tesla
tesla.com
TRNTBL
trntbl.co
Tylt
tylt.com

 V
Vertu
vertu.com
Vijay Sales
vijaysales.com
Vu 
vutvs.com

 W
Wilfa
wilfa.com

 X
Xiaomi
xiaomi-mi.com

 A
Amazon
amazon.in
Apple
apple.com
Asus
asus.com

 B
Bang & Olufsen
bang-olufsen.com
Wacom 
wacom.com
BenQ
benq.co.in
Blackphone
silentcircle.com
Polk Boom 
polkboom.com
Bose
boseindia.com

 C
Croma
croma.com
Clinique
clinique.in
Corsair
corsair.com

 D
Daqri

daqri.com
Dell 
dell.com
DietSensor

dietsensor.com

 E
Ebay
ebay.in

Prices are indicative and subject to local taxes/conversion rates; 
and can change as per the discretion of the brand. 






