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Kerry Washington
is wearing Healthy Skin Liquid Makeup in new Cocoa

and MoistureSmooth Color Stick in Wine Berry.



What’s better for your skin 
than wearing no makeup at all?

Wearing this makeup.

Healthy Skin Liquid Makeup.

Loaded with vitamins and antioxidants, it actually improves 
the look and feel of your skin, even after you take it off. 
And now there are beautiful new shades for all ethnicities. 
Find your match and your skin will thank you.

See what’s possible. 

Neutrogena.com/ShadeFinder
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AUDRA
THE GREAT
The phenomenal Audra

McDonald prepares to

dazzle us again in a star-

studded musical destined

to Shule Along another

award-winning performance

By Audrey Edwards

90 THE
30 MILLION

DOLLAR
WOMAN

Does Mona Scott-Young,

creator of the Love & Hip

Hop franchise and the

mind behind what critics

deem ratchet TV, really

have our best interests at

heart? By Cora Daniels

VOLUME 46  |  NUMBER 12

CONTENTS

84 WISDOM
FROM
WOMEN WHO
MADE IT
More than a dozen power

players at the top of their

game share the secrets to

their success By Taylor Lewis

Cover Photography
by Dennis Leupold.

For styling information and

clothing details, see Where to Buy.

94 BRIGHTER
DAYS AHEAD

Put these dazzling

hues and vibrant patterns

in play this spring
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SHEA+AVOCADO+OLIVE

NOW WITH TRIPLE FRUIT OILS! [

COLOR SO RICH, SO ULTRA-CONDITIONING, 
IT LASTS UP TO 8 WEEKS.

ONING, 

“

     ...NO WAY!

“

# LOVEMYCOLOR
LOVE YOURS @ DARKANDLOVELY.COM

GELI’S COLOR IS BERRY BURGUNDY #326

NEW

 FADE
  RESIST



LET’S TALK : A LETTER FROM THE EDITORLET’S TALK : A LETTER FROM THE EDITOR

VISION
AND VALUES

seats in the-

aters and slays

us with her talent

without ever compromising her integrity.

Taking a page from Audra, our future

leaders and those experts in retail, I know

now, more than ever, how important

it is for ESSENCE to apply the highest

of standards as we continue to launch

exciting new ventures. When I think of

the ESSENCE BeautyBox (essencebeauty

box.com), our unprecedented beauty

sampling subscription service that

debuted last fall, one of the experi-

ences I’m most proud of is that every

box includes a product from a Black-

owned (often woman-led) business.

The sampling is our way of carrying on

our tradition of providing visibility to

bold entrepreneurs.

I 
count myself blessed to work for a

brand where the mission—to airm

and empower Black women—has

always been crystal clear.

Recently, I traveled to Boston

to speak about persistent and

myopic media depictions of

Black women, as part of Harvard

Business School’s African-American

Student Union’s annual conference.

While there, I spent some quality

time over lunch with a few of our

future leaders. Their youthful energy

was infectious! We talked about their

goals. I was impressed by how decisive

they all were about the contributions

they want to make to the world, as well

as by how open they were to hearing

advice from their peers on how to navi-

gate that journey successfully.

Speaking of being open and decisive

and making contributions to the world, I

wish you could’ve heard the panel of busi-

ness all-stars who spoke about building

a winning retail company in an ever-

changing, hard-charging competitive

environment: Carol’s Daughter founder

Lisa Price, McKinsey & Co. Associate

Principal Tiffany Burns, Matlock

Advertising and Public Relations CEO

Kent Matlock and Macy’s Senior Vice-

President of Lease, Pricing and Multi-

cultural Initiatives Shawn Outler spoke

passionately about how data mining and

understanding the story behind those

numbers can give businesses a unique

edge. Matlock then took it a step further,

challenging everyone in the room to

use data to foster more diversity and

inclusion. To him, it’s a simple formula:

Vision + Values = Volume. In other words,

the true measure of success is directly

related to how well your vision and

your core values are aligned, something

Audra McDonald, our April cover profile,

knows, owns and embraces. The six-time

Tony Award winner (who will be back on

Broadway in Shule Along this spring) fills

VANESSA K. DE LUCA

Editor-in-Chief

Twitter: @Vanessa_KDeLuca

Instagram: vanmommy

E-mail: Vanessa@essence.com

LOOK FOR THESE ICONS TO ENJOY OUR DIGITAL CONTENT:

VIDEO
TABLET
& PHONE

SOCIAL MEDIAWEB

Whether you want to step up and

out to start your own enterprise, or

need some motivation on your current

path, I hope this annual issue where

we focus on careers, entrepreneurs

and innovators inspires you to create a

blueprint for growth. Write and tell me

which stories and messages were most

meaningful to you.

Stay in touch,

The true measure
of success in

business is directly
related to how well

your vision and
your core values

are aligned.”

YOUR BEAUTY, YOUR WAY
Whether you’re product-obsessed or building your
collection, ESSENCE BeautyBox lets you explore the
best in beauty for women of color. Curated by the
beauty experts here at ESSENCE, a package containing
five of our favorite luxe samples will be delivered to your
door every month—along with tips and tricks to use
them in your daily beauty routine.

Visit essencebeautybox.com to order your subscription today!
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OMGel!
™

GEL WITHOUT THE LIGHT!

2 Steps • Up to 14 Days of Color and Shine • Easy Removal
The next best thing to a salon gel mani!

MIRACLE GEL™

DIGITAL OVERLOAD COLLECTION
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Nail the look with 
Let’s Get Digital and Digi-Teal Download the free

ManiMatch™ app to virtually
try on any shade live

TM

Let’s Get Digital Electric Pop Gigabryte Byte Blue Digi-TealPink-terest World Wide Red
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BLENDS 2 PHASES—
A LEAVE-IN AND AN OIL
 JUST SHAKE AND SPRAY

TO REFRESH AND GO IN
ONE EASY STEP

#lovemyCURLS

new

Weightless
Botanical
Oil

Lightweight
Leave-in

curls
GIVE

A FRESH SHAKE
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       A FIRST: THE PERFECT TWIST OUT WITH NO NEED TO ‘COCKTAIL
        EASY TWIST GEL N’ BUTTER, WITH MANGO OIL AND BAMBOO MILK, IS PRE-MIXED 

TO MOISTURIZE AND HOLD. NO FLAKING. NO CURDLING. NO DOUBT
        NEVER SHRINK FROM WHO YOU ARE

©2016 SoftSheen•Carson LLC

#WeAreDarkAndLovely

.
’.         

.

.       

No mineral oil.
No petrolatum.

 

Take the guesswork out of caring for and styling Natural hair: DarkandLovely.com/AuNaturale
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NEW

Rich,

Creamy,

Tangle Free

Living.

Creme of Nature

Certified Natural

with Coconut Milk

Pamper your hair into a

softer, more manageable

state with certified

natural ingredients.

Creme of Nature with

Coconut Milk.

The Nature of Beauty
™

For more information visit:

www.cremeofnature.com

©2016 Beautyge Brands USA, Inc. All rights reserved.



RICH COLOR.

SHEA BUTTER SOFT.

Soft Hair in Vivid Color.

Shea Butter conditions, softens, 

moisturizes and protects hair from 

breakage. Infused with nourishing silk 

proteins for healthier looking hair.

The Nature of Beauty™

For more information visit:

www.cremeofnature.com

NEW

©2016 Beautyge Brands USA, Inc. All rights reserved.

Model is wearing Lightest Blonde



PROMOTION

BOX
CRUSH!

Every woman knows—great things come 
in beautiful boxes. Explore the best 

beauty products for women of color with 

ESSENCE BeautyBox. Five products,

 handpicked by the experts at 

ESSENCE®, delivered to your 

door each month.

JOIN NOW AT

#EssenceBeauty 

@essencebeautybox @essencebox@essencebeautybox

© 2015 Time Inc. ESSENCE
®

 is a registered trademark and ESSENCE BeautyBox is a trademark of ESSENCE Communications Inc.



Marimekko “Katrin” dress (worn as a
blouse), $295, us.marimekko.com. Ann
Taylor pencil skirt, $89, anntaylor.com.

Nine West “Tarragon” pumps, $99,
ninewest.com. Belt, stylist’s own.

WHO’S
THE

BOSS?
TAKE CHARGE OF YOUR

WORK WEAR—ADD
COLOR AND CONTRAST

PHOTOGRAPHY BY
 TAKAHIRO OGAWA

FASHION EDITOR: JOIEE THORPE

STYLE
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French Connection
“Avenue” jacket,
$288, and pants,
$198, French
Connection. Zara
tie-neck blouse,
$50, zara.com.
Nine West
“Holiday”
pumps, $79,
ninewest.com.

STYLE : OFFICE GEAR THE ULTRA CREATIVE
1. Nikki Chasin “Delilah” puf-sleeve top,
$425, nikkichasin.com.

2. Topshop midi skirt, $75, topshop.com.

3. Rebecca Minko� “Sofia” clutch, $245,
rebeccaminkof.com.

2

1

THE NOUVEAU

CONSERVATIVE
4. COS “Technical” dress, $275,
cosstores.com. 

5. Karen Millen playsuit, $360,
karenmillen.com. 

6. Olivia Burton 3D flower rose
gold watch, $215, oliviaburton.com.

7. Stuart Weitzman “Stringup”
heels, $435, Stuart Weitzman,
NYC, 212-750-2555.

4 5

6

Reiss “Marina”
blazer, $445, and 
shorts, $195,
reiss.com. Alice +
Olivia by Stacey
Bendet “Oswald”
shirt, $275, alice
andolivia.com.
Nine West
“Tatiana”
pumps, $79,
ninewest.com.

3Christina
Economou “Ismini”
dress, $579, and
cropped pants,
$386, christina-
economou.com.
French Connection
“Fringe Monster”
necklace, $78,
zappos.com. Call
It Spring “Zigorwen”
heels, $60,
callitspring.com.
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Copyright ©2015 Time Inc.

News, tips, reviews and exclusives from top industry  

editors and bloggers. Join MIMI and join something beautiful!

From the publishers of

your daily beauty ritual
mimichatter.com     @mimichatter



WEATHER THE STORM
IN A FRESH NEW TRENCH
BY AVON DORSEY

STYLE : TRENDS

TOPSHOP
raw hem trench

coat, $240,
topshop.com.

LE TRENCH
“LE Serpent” coat, $495,

 le-trench.com.

FOREVER 21
belted trench, $43,

Forever 21.

 MAISON JULES
trench, $150,
macys.com.

DAWN LEVY
“Roselyn” trench,

$498, dawn
levydesign.com.

FASHION FORW

RETRO

TRADITIONAL WITH A TWIST

ROMEO HUNTE
“Ping” Odessa coat, $495,

romeohunte.com.

APRIL
SHOWERS

18 ESSENCE .COM  APRIL 2016
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Give your makeup bag a fresh start for spring with these 

beauty essentials. Find them online or at your favorite Macy’s 

store. While there, check out the hottest trends in 

makeup and skin care, so you’ll feel refreshed 

and ready for the season ahead! 

IMPULSE 
   BEAUTY

WELCOME to the MAGIC of

Advertised merchandise may not be carried at your local Macy’s and selection may vary by store. 6020078.

Urban Decay Naked Flushed. $32. WebID 784340. 

Tarte Amazonian Clay Full Coverage Airbrush Foundation. 

In 16 shades. $36 ea. 971998. Bobbi Brown Foundation Stick.

In 24 shades. 0.31 oz. $46 ea. 1279033. Anastasia Beverly Hills 

Brow Wiz. $21. 1092402. Urban Decay Revolution High Color Lipgloss. 

$22. 2093725. Smashbox Always Sharp 3D Liner. $20. 1209858. Smashbox 

Primer Photo Finish Water. $32. 1832833. Too Faced Mascara. $23. 1032901. 

Benefi t Gimme Brow. $24. 968468. Benefi t They’re Real! Mascara. In 3 colors. $24 ea. 574339. 

FREE SHIPPING 
ON ALL ONLINE 

BEAUTY ORDERS.
No minimum purchase!  

Plus, free returns. U.S. only. 
Exclusions apply; see 

macys.com/freereturns



THE BROTHER VELLIES CREATIVE
DIRECTOR AND CFDA WINNER IS NOW
A FORCE IN THE FASHION WORLD
BY PAMELA EDWARDS CHRISTIANI

It Girl

AURORA JAMES

ESSENCE: How did the Brother Vellies line come to be?

AURORA JAMES: After spending time visiting diferent coun-

tries in Africa, I was impressed by the potential there. I wanted

to see these people become directly involved in the industry

instead of just being a point of reference for inspiration.

ESSENCE: Any advice on how to make it as an entrepreneur

in the fashion biz?

A.J.: Do your research. Know the market and understand

that fashion is a business. It’s one thing to have 100,000

followers on Instagram because you wear cute outfits, but

it’s another to monetize your audience and build a

customer base.

ESSENCE: What do you love about your work?

A.J.: Being one of the small percentage of Black

female entrepreneurs makes me feel proud. I love a

challenge, and I enjoy working with other women.

ESSENCE: Your wardrobe staples?

A.J.: I have several pairs of Amo Denim jeans. My

darling friends Darlene and Lizzy of William Okpo

also keep me well-dressed. Their store is right next

door to mine, so it’s like having a giant closet.

ESSENCE: What’s in the future for Brother Vellies?

A.J.: We know our customers love our shoes,

so we just want to keep getting lots of people in

them. Also the more we grow, the more jobs we

can create on the ground in Africa. That’s a

win for everyone.

STYLE : STREET STYLE

FROM AFRICA WITH LOVE
Brother Vellies designs are hand-
made in South Africa, Kenya and

Morocco, creating and sustaining
artisanal jobs in the Motherland.

High times
in Ethiopia

The former
modeling agent

striking a pose

Her
signature

fuzzy
footwear

Lounging with
Christian Louboutin
and Diane von
Furstenberg

HER INSTA-LIFE!

Follow Aurora on Instagram @aurorajames.

AMO DENIM
“Babe” Jeans,

$328, jillroberts.com.

PAPAW
Ointment,

$9, 25 g,
amazon.com.

BROTHER
VELLIES

Beaded Field
Sandals, $1,250,
brothervellies

.com.

 BROTHER
VELLIES
“Palma”

Bag, $685,
brother

vellies.com.

ORS
Olive Oil

Nourishing
Sheen Spray,

$5, Walgreens.

CLYDE
“Six Ridge” Hat, $254,

clyde.world.

Brother
Vellies

uses materials
from

sustainable
by-products.

Aurora’s
beauty
faves
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*Visible fl akes with regular use. ©2016 P&G

Lock in moisture 
 and fi ght fl akes.

 

Head & Shoulders Moisture Care Collection. 

The ultra-creamy formulas with 

vitamin-E-rich almond oil and coconut essence 

lock in moisture and keep your scalp 100% fl ake free,* 

so you can wear all the hairstyles you love.



LOSE, ERASE, FIRM, SMOOTH—
WELCOME TO THE

NEXT LEVEL OF BODY
CONTOURING TREATMENTS

(NO SURGERY REQUIRED)
BY PAMELA EDWARDS CHRISTIANI

PHOTOGRAPHY BY WARWICK SAINT

Tighten
Up

BEAUTY
APRIL 2016 ESSENCE .COM 23
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W
ant to get rid of the pooch

under your belly button or

an inch of fat on your inner

thighs? What about back fat, love han-

dles or even cankles? The technology is

here for you to just take it all away.

“It takes two to
three months after

[noninvasive fat
removal] treatments
for the body to flush

out the fat cells.
I advise patients to

start the procedure in
the spring to notice

the results by summer,”
says New York

City dermatologist
Anne Chapas, M.D.

“We live in an exciting era of advance-

ment for noninvasive fat removal

and body contouring. Although tra-

ditional liposuction remains a great

choice for many, more people are

turning to noninvasive, no-anesthesia

treatments,” says Arash Akhavan,

M.D., of The Dermatology and Plas-

tic Surgery Group in New York City.

“None of these devices are for weight

loss; they’re for the reduction of fat,”

says Heidi Waldorf, M.D., director of

laser and cosmetic dermatology at

Mount Sinai Hospital in New York City.

“These new treatments heat the

fat—using laser light, ultra-

sound or radio frequency—

to destroy it. Once fat cells

are destroyed, they are

naturally eliminated from

the body.”

BTL VANQUISH ME
($500–$750 per session;

series of fourrecommended)

is one such treatment. The

FDA-cleared device, which uses

a large panel that emits radio

frequency energy, is a favorite of board-

certified dermatologist Ellen Marmur,

M.D. “It’s ideal for the abdomen, as it

evenly treats the whole area, from flank

to flank. The procedure also works well

on tougher fat, as well as squeezable,

softer fat.”

SCULPSURE ($2,000–$3,000 for

a series of four treatments) is yet another

radio frequency device. It is FDA-cleared

for use on the abdomen and love han-

dles, but is undergoing clinicals for

usage elsewhere. “The SculpSure laser

specifically targets the fat cells with

heat. They’re damaged permanently,

and after the treatment your lymphatic

system clears them away. SculpSure

has been shown to eliminate up to 24

percent of fat volume,” says Mitchell

Chasin, M.D., of the Reflections Center

BURN THAT FAT

BEAUTY : BODY LANGUAGE

for Skin & Body

in New Jersey.

“SculpSure works

best for those who

are living a healthy

lifestyle—eating a healthy

diet and exercising regularly—

but still have stubborn problem areas.

We find this treatment is perfect for

those who have hit a plateau, as well

as those who want to pair the proce-

dure with a targeted plan for fat loss,”

adds Chasin.

“LIPOSONIX ($1,500–$4,000 for

one session) is another noninvasive fat

loss treatment, but it uses high-intensity

focused ultrasound energy to damage

fat cells. It’s a longer treatment than

SculpSure and many report it to be

uncomfortable. However, it has ten years

of safety and proven efectiveness behind

it,” says Chasin. “The ideal candidate for

this noninvasive fat removal is one that

has localized ‘pockets of fat’ that diet and

exercise just can’t get rid of,” says Bruce

E. Katz, M.D., director of the Juva Skin &

The ideal

candidate for

noninvasive

fat removal is one

that has localized

‘pockets of fat.’

—BRUCE E. KATZ, M.D.

Laser Center in New York City. “Obese

patients are not ideal candidates for

noninvasive body contouring treatments.”

Nor are those with hanging skin or skin

folds. These cases are best treated with a

surgical procedure.

HOLD TIGHT

“It’s important to assess what the

underlying issue is,” says derma-

tologist Francesca Fusco of Wexler

Dermatology in New York City. “Some-

times I see women who think they have

an excess fat issue when it’s just loose

skin.” The good news is that noninva-

sive devices address both fat removal

and tightening.

Hollywood skin care guru Jamie

Sherrill, aka Nurse Jamie, R.N., com-

bines KYBELLA , an FDA-approved

injectable procedure that dissolves

unwanted fat pockets in the chin, knees

or ankles, with firming treatments like

ULTHERA, in which ultrasound energy is

used to tighten loose skin to slim and
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the fat into the butt. “The amazing part

is, since the patients are awake we give

them a mirror and they can give us input

such as ‘Bigger’ or ‘Rounder,’ much like

when getting a haircut,” says Rollins.

He adds that the efects are considered

permanent, but if a patient loses or gains

a lot of weight the results will diminish.

The FDA-approved THERMI-
SMOOTH BODY, another promising

firming procedure, uses a laser for skin

tightening and cellulite. “The ideal can-

didate is anyone who has any loose

skin anywhere on the body,” says Jamé

Heskett, M.D., founder and medical

director of the Wellpath, a wellness

center in New York City. “It works for the

face, neck, arms and legs. Areas like the

abdomen or arms might take only 10 to

15 minutes. While areas like the back of

the thighs and buttocks might take 30

minutes.” There is zero downtime and

no discomfort. Three sessions, costing

$1,500 to $2,000, are usually recom-

mended for optimal results.

SMOOTH AND PERFECT

“[One of] the biggest breakthroughs

in the treatment of cellulite is the FDA-

cleared CELLFINA [$3,000–$6,000 per

treatment, depending on the area],” says

Akhavan. “With this procedure, the cel-

lulite dimples are anesthetized

with a tiny local injection

[similar to what you would

get at the dentist’s oice].

After that, a narrow,

oscillating instrument

breaks down the fibrous

bands that cause cellu-

lite,” he adds.

Astarita reminds us

that with any cosmetic pro-

cedure you should “ask to see

before and after pictures of the

provider’s own work, rather than those

provided by a device manufacturer.” And

“regardless of how qualified a doctor or

technician seems to be, you should seek

treatment by someone who spends time

explaining everything and hearing your

concerns during your consultation. If

they don’t have time for you before they

take your money, they certainly won’t

afterward,” advises Astarita.

BEAUTY : BODY LANGUAGE

Prices for the
procedures in this

story vary by
physician, facility

and market.
Consult your
primary care

doctor before
proceeding with

any cosmetic
procedure,

noninvasive
or otherwise.

I really

don’t believe

in noninvasive

treatments that

don’t actually

remove the fat.

  —AARON ROLLINS, M.D.

contour the lower leg and cankles. Her

Kybella and Ulthera cankle combo starts

at $500, and most clients need two

sessions. “There is zero downtime, and

most patients are happy after one to two

treatments,” says Nurse Jamie.

Moving back up the body, FUTURA
FIT ($600 per session), a pain-free

alternative to liposuction, uses ultrasound

and electrical current to define and tone

muscles. “It’s like a supercharged personal

trainer,” says Jeannel Astarita, an aesthetic

laser specialist in New York City. “It works

well on the core but also really defines, lifts

and firms the thighs and butt.” Astarita

says her typical results are extraordinary

for her superfit clients. Butts are firmed

and dramatically lifted, and there’s clear

definition in the legs and back muscles,

she claims. Some patients say the treat-

ment took them to another level.

Cosmetic surgeon and body-sculpting

specialist Aaron Rollins, M.D., of Elite Body

Sculpture in Beverly Hills, is not a fan of the

aforementioned noninvasive treatments.

He argues that next-level fat removal

needs to include, well, actual fat removal.

His patented AIRSCULPT method (start-

ing at $4,000) involves a minimally inva-

sive freckle-size puncture hole: “There

are no needles, scalpels or stitches. The

patient is awake, and after the procedure

he or she can walk out and have lunch.”

LIFT THAT BOOTY

Bet you didn’t know you could get the

results of a surgical Brazilian Butt Lift

without the operation. If you’re not in

good enough physical condition to take

advantage of Futura Fit and you don’t

want to go under the knife for a traditional

BBL, Rollins’s AirSculpt method might be

for you. He takes patients’ fat—usually

from the waist or the abdomen, again—

while they are awake, and then injects
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BEAUTY : SPECIAL

CLEAN UP YOUR BEAUTY
STASH WITH ORGANIC
OR EARTH-FRIENDLY
PRODUCTS THAT DELIVER
BY ANDREA JORDAN

All proceeds
from the sale
of this candle
go to Global
Greengrants.

The hemp-based balm provides a punch of
moisture for rough, dry skin.

Lather
up and
nourish
your
outer
layers
with
this
coco-
nut,
olive
and
jojoba
oil–
infused
wash.

Fruit
enzymes

and vitamin
E help

brighten
your

complexion.

Sanitize
your

hands
naturally

with
lemon-

grass and
other

essential
oils.

These paraben-free lipsticks pro-
vide a huge color payo�, and you’ll
love the yummy vanilla scent.

5

14

6

9

8

3

Aah, refresh-
ing tea tree!
You buy a bar
and the
company
funds the
planting of
trees.

10
The 100
percent
natural
perfume
contains
geranium
rose and
vanilla.

30
DAYS
OF BLACK

BEAUTY

11

1

Brighten cheeks
and lips without
harsh chemicals.

This micellar
water cleanser
with cucumber

extract takes
everything

o� yet doesn’t
strip the skin.

Keep odor at
bay with this natural
deodorant in a jar.

Kombucha
tea,
turmeric
and
marigold
wake up
dull, tired
eyes.

Integrity Botanicals is
donating five percent
of its sales to Friends
of the Earth.

1. Han Cheek & Lip Tint in Rose Berry ($14, hanscc.com). 2. Plant Get Happy Geranium & Peppermint Bodywash ($20, plantapothecary.com). 3. NYR Organic
Organic Defence Hand Spray ($11, us.nyrorganic.com). 4. Jane Iredale BeautyPrep Face Cleanser ($28, janeiredale.com). 5. Trilogy Age-Proof Active Enzyme
Cleansing Cream ($44, Whole Foods Market). 6. Aveda Light the Way Candle ($12, aveda.com). 7. Schmidt’s Fragrance-Free Deodorant jar ($9, Whole Foods Mar-
ket). 8. Florescent Gâteaux Eau de Parfum Atomizing Spray ($79, integritybotanicals.com). 9. Paul Mitchell Tea Tree Body Bar ($9, paulmitchell.com). 10. Pour le
Monde Envision All Natural Eau de Parfum ($82, credobeauty.com). 11. WelleCo The Super Elixir ($135, net-a-porter.com). 12. Alima Pure Velvet Lipsticks ($24 each,
alimapure.com). 13. The Body Shop Hemp Rescue Balm ($22, The Body Shop). 14. Juara Miracle Tea Complete Eye Creme ($48, juaraskincare.com).

Get your daily
greens and fight
jet lag or a
hangover with
this vitamin- and
mineral-filled
powder
supple-
ment.

BRANDS THAT CONTRIBUTE TO EARTH DAY INITIATIVES

4

28 ESSENCE .COM  APRIL 2016



This
peptide-
packed
eye cream
works
wonders
for dark
circles.

15

23
Each gentle body exfoliator softens
skin with milk’s lactic acid, straight
from the farm.

Made with seaweed
extract, it’s a fab
cleansing cream for
all hair types.

The all-
natural,
plant-
based
hair spray
keeps
styles in
place
while
adding
volume
and shine.

This
coconut
milk
serum,
applied
from the
chest up,
helps slow
the e�ects
of time.

This perfume oil
is perfect for
patchouli lovers.

22

This 5-free,
vegan nail
polish gives
full coverage
in two swipes.

18

26

30

It’s an
invigo-

rating all-
 natural
shower

gel with
honey
and a
lemon

verbena
scent.

The maker
claims that this
cult-fave
co�ee scrub
even helps
with cellulite!

17

20

These silky smooth
shadows leave lids
with a gorgeous
metallic finish.

The oil removes all
the gunk while its
antiaging nutrients
saturate the skin.

Burt’s Bees has infused
its new lipsticks with a

super-emollient formula,
and they feel sooo good.

21

Get even
more out
of your
deep
treat-
ments
with this
nourishing
mask
primer.

19

This
nongreasy
soother will
add some
serious
power to
your body-
moisturizing
routine.

Wipe away
stubborn

makeup with
a blend of

grapeseed,
almond and

castor oils.

27

25

Juice Press
introduces
its Water+

line to fit
your health
needs. Try

aloe to
detox, rose
to support

digestion or
ginger with

vitamin C to
boost

immunity.

15. Treat Collection Nail Polishes ($18 each, thedetoxmarket.com). 16. Juice Press Water+ Aloe, Rose and Ginger + Vitamin C ($3 each, juicepress.com). 17. HydroPeptide
Eye Authority ($74, hydropeptide.com). 18. Gilchrist & Soames BeeKind Shower Gel ($28, 15.5 oz, gilchristsoames.com). 19. Origins Maskimizer Skin-Optimizing Mask
Primer ($22, origins.com). 20. Frank Body Original Cofee Scrub ($15, frankbody.com). 21. Burt’s Bees Lipsticks ($9 each, Target). 22. Ilia Beauty Silken Shadow Sticks
($28 each, iliabeauty.com). 23. Farmaesthetics Sweet Milk Exfoliate Series ($28 each, farmaesthetics.com). 24. AG Texture Cleansing Cream ($24, Ulta). 25. Caudalíe
Make-up Removing Cleansing Oil ($28, Sephora). 26. Terranova Patchouli Essential Oil ($18, storeterranovabody.com). 27. EO Certified Organic Body Serum No. 02
Restorative ($22, eoproducts.com). 28. John Masters Organics Hair Spray ($24, ulta.com). 29. Bodyography Skin Coconut Milk Serum ($41, bodyography.com).
30. Avalon Organics Wrinkle Therapy Cleansing Oil ($13, Whole Foods Market).
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 It’s moisture rich
and locks in all the

good stuf.
—TRACEE ELLIS ROSS

10 UNDER $10
SOME OF OUR FAVORITE CELEBS SHARE THEIR FAB
(AND AFFORDABLE) FINDS BY ANDREA JORDAN

1. Tracee Ellis Ross • Carol’s Daughter Sacred Tiare Shampoo ($5, 2 oz, carolsdaughter.com). 2. Jourdan Dunn • Maybelline Vivid Matte Liquid
Lipstick ($7.99, cvs.com). 3. Andy Allo • DevaCurl Set It Free ($8.95, 3 oz, devacurl.com). 4. Kerry Washington • Neutrogena MoistureSmooth
Color Stick in Rich Raisin ($8.49, neutrogena.com). 5. Zendaya • Chi Dry Shampoo ($7.50, 2.6 oz, ulta.com). 6. Zoe Saldana • L’Oréal Paris Colour
Riche Eyeshadow Monos ($5.99 each, Walmart). 7. Janelle Monáe • CoverGirl Colorlicious Oh Sugar! Lip Balm ($6.94, walmart.com). 8. Kat Graham
• Wet n Wild Max Fanatic Cat Eye Mascara ($4.99, wetnwildbeauty.com). 9. Iman • Iman Cosmetics Luxury Moisturizing Lipstick in Scandalous
($8, walmart.com). 10. Odell Beckham, Jr. • Head & Shoulders Classic Clean Shampoo and Conditioner ($4.99 each, Walgreens).

BEAUTY : ON A BUDGET

Kerry
ashington

Jourdan
Dunn

Odell
eckham,

Jr.

Kat
Graham

Andy
Allo

 It has the
right amount
of tint to give
my lips a hint

of color.
—JANELLE MONÁE

Janelle
Monáe

Tracee
Ellis Ross

Zendaya

Zoe
Saldana

1

2

3 7

4 6

8 10

For more celeb quotes on drugstore faves visit ESSENCE.com.

Iman

95
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DESIGNER SMILE

*When brushing twice daily for 6 weeks. ©2016 Colgate-Palmolive Company

4 SHADES   VISIBLY WHITER*



NEW GEL-TO-POWDER TECHNOLOGY
 IN 15 SHADES

Zoe Saldana
COLOUR RICHE EYESHADOW GRAND BLEU 211

 COLOUR RICHE
                          EYESHADOW 

VELVETY-SOFT FEEL

ULTRA-INTENSE PIGMENTS

TRY ON ENDLESS LOOKS INSTANTLY. 
DOWNLOAD THE MAKEUP GENIUS APP.

ONE OBSESSION FOR COLOR EXPRESSION
EXQUISITELY SMOOTH COLOR RICHNESS
BECAUSE YOU’RE WORTH IT.™

©2016 L’Oréal USA, Inc.

lorealparisusa.com



Queen Bey has declared #WeSlay, and
judging from this year’s contenders on
the red carpet, she’s right. Hairstylists
ditched long strands for statement-
making short and mid-length dos,
and makeup artists went neutral with
subtle and strategic accents. Per usual,
Beyoncé glowed at the Grammys in her
signature soft pink lip and shimmery lid.
“This look was meant to [evoke] ethereal
elegance with a pinch of vintage
glamour,” says makeup pro DNicole,
who created it. Read on to see other
buzzworthy appearances.

NOT EVEN OSCARS
SNUBS COULD KEEP
BLACK HOLLYWOOD
AND MUSIC’S
BRIGHTEST STARS
FROM STEALING
THE SPOTLIGHT
BY NYKIA SPRADLEY

BEAUTY : RED-CARPET SPECIAL

Awards
Season
Stunners
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TRY ON THE INFALLIBLE LOOKS INSTANTLY.  DOWNLOAD THE MAKEUP GENIUS APP.

©2016 L’Oréal USA, Inc.

Liya Kebede

PRO-CONTOUR 

INFALLIBLE



PERFECTLY SCULPTED CONTOURS IN 30 SECONDS

THE NEW PRO LOOK OF CONTOUR
BECAUSE YOU’RE WORTH IT.™

BE YOUR OWN PRO AT INFALLIBLEPRO.COM

NEW   SPECIALLY DESIGNED PRO-CONTOUR BRUSHNEW   SPECIALLY

DARK SHADE 

SLIMS & DEFINES

LIGHT SHADE 

HIGHLIGHTS & ENHANCES



BEAUTY : RED-CARPET SPECIAL

Lash Love
Dramatic lashes amplify
Gabrielle Union’s radiant

complexion.

 Hot Line
Vicky Jeudy made a

well-defined eye
the focal point of her

SAG Awards look.

Pastel Pop
For the NAACP Image Awards,

Sanaa Lathan picked the perfect
creamy rose lip and cheek pair.

Inner Glow
Lianne La Havas

shines with a touch of
shimmer just in the
corner of her eyes.

NEUTRAL HUES AND HINTS
OF METALLIC ARE THE STARS

OF THE SHOW. FINE-TUNE A
MONOCHROMATIC LOOK BY

PLAYING UP YOUR BEST FEATURE

TRENDING NOW

The New
Nudes

      I wanted
Ciara’s skin
smooth with
shimmery
gold and
bronze tones
around the
perimeter
and on the
high points
of her face.
Sultry eyes
complemented
her amazing
dress!
—YOLONDA FREDERICK-

THOMPSON,

MAKEUP ARTIST

Ciara
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FORGO SUPERLONG STRANDS FOR
SHOULDER-LENGTH OR SHORTER

STYLE OF THE SEASON

Bobs & Lobs

Straight Talk
Angela Bassett
rocked a bone-

straight and
simply stunning
lob to this year’s
BAFTA Awards.

Heat Wave
Loose curls on
Uzo Aduba’s

above-the-shoulder
strands transform
them from proper

to playful.

Tousled Texture
Highlights and a loose
wave add dimension

to Laverne Cox’s
awesome lob.

Part Play
Creating
a slightly

zigzagged part
takes Christina

Milian’s bob
out of the

basic zone.

Sleek + Chic
Empire star

Serayah McNeill
went for full-on

drama with a smooth,
asymmetrical bob.

    A blunt
cut like
this makes
Justine’s
signature
purple hair
even bolder.
It’s a vibrant
statement
with minimal
styling.
—TISH CELESTINE,
HAIRSTYLIST

Justine
Skye
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NO STRIPPING 

KEEPS COLOR 

LOOKING HEALTHY 

NO BUILD-UP 

REHYDRATES CURLS

NO DRYING 

RESTORES MOISTURE 

DISCOVER CLEANSING BALMS

NOW GENTLY CLEANSE AND CARE FOR YOUR

HAIR IN ONE REVOLUTIONARY STEP. 



RETHINK EVERYTHING 

YOU KNOW ABOUT 

WASHING YOUR HAIR.

WHAT’S A CLEANSING BALM?

Ever Cleansing Balm is a conditioner that transforms into 

a gentle cleanser. These low-lather balms are a full haircare  

regimen in one step. They clean, condition, treat, detangle,  

soften and add shine. 

CLEANSING BALMS

NEW

           CURLY             COLOR-TREATED      DRY/DAMAGED 

Learn more at cleansingbalms101.com  ©2016 L’Oréal USA, Inc

Pure respect for your hair. 

No sulfates. No parabens. No silicones.

BEFORE    AFTER BEFORE    AFTER BEFORE    AFTER



GLAM SLAM

Baby2Baby Gala
It’s perfectly fine to pull colors from

your clothes into your makeup.

Emmy Awards
Winged lashes and a

soft burgundy lip were just
enough to avoid competing

with Kerry’s glitzy dress.

Sundance Film
Festival

A soft smoky
eye and Kerry’s

naturally
gorgeous lips

were ideal for a
more casual
red carpet.

Kennedy Center Honors
A navy smoky eye

is elegant yet contemporary.
Golden Globe

Awards
Pulled-back
hair and bare

shoulders called
for a bit

of impact on
the eye.

NAACP Image
Awards
Gold lids with
a rosy lip and
cheek combo
anchored this
stunning
presentation.

 —CAROLA GONZALEZ,

CELEBRITY MAKEUP ARTIST

ONE STAR TAKES HOME THE
GOLD FOR THE MOST WINNING
LOOKS ON THE RED CARPET

Kerry
   Washington

    Kerry’s beauty
aesthetic is classic
with an edge. She’s
very experimental
with her makeup.
After working with
her for 11 years, I’m
always challenged
to come up with fresh
looks for her.

BEAUTY : RED-CARPET SPECIAL
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BEHIND THE SCENES AT SOME OF THE
BIGGEST EVENTS, THIS CELEB SECRET
WEAPON IS CRAFTING AWARD-WORTHY
DOS, ONE HEAD AT A TIME

STAR STYLIST

Kim Kimble

Beyoncé
Kim whipped Bey’s mane

into formation for this year’s
Super Bowl halftime show.

Zendaya
The hair chameleon

is a great muse for Kim’s
creative styling.

Mary J. Blige
A blond bob with

bangs has
practically

become MJB’s
gorgeous
signature.

“Taraji’s dress was
simple but it had

bicycle chains on it, so
I wanted her hair the

same way—simple but
edgy. It took me

an hour to get the
angle precise.”

Taraji P. Henson
This dramatically

slanted lob
is Cookie

Lyon–approved.
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ESSENCE: Who contributes to the

beautiful parts of your life?

KEKE PALMER: Definitely my mom.

My best friends Cashawn, Christol

and Caryn; they’re three sisters.

They have been with me for a long

time. I think my little brother and

sister, Lawrence and Lawrencia, are

the coolest kids. And my older sister

and my nieces and my nephews. I

adore them so much.

ESSENCE: What’s the best beauty

advice you’ve ever received?

PALMER: To clean my brushes. You’ll

be like, “Why is my face breaking out?”

Then you realize you haven’t washed

your brushes in two months.

ESSENCE: What is the smartest

beauty move you’ve made?

PALMER: Cutting my hair freed me.

Not only as a woman but also as a

Black woman. I had wanted to cut it

since I was 17, but people kept telling

me I needed my hair. They made me

so nervous about it. When I cut it, I

was like, I don’t care. I feel too good.

You make the hair, the hair doesn’t

make you. I just felt so empowered

from that day forward.

ESSENCE: Have you had a Black Girl

Magic moment?

PALMER: When I played Cinderella

on Broadway. That was definitely

a Black Girl Magic moment for me.

Also, when I did Grease: Live. My role

in the show was important to me.

This was something that all Black

girls could see and say, “Guess

what? We can do that too.”

Shining
Stars

YEAH, THEY’RE YOUNG, FUN AND TALENTED BUT THEY STILL
KNOW WHAT MATTERS MOST IN LIFE: FAMILY, FRIENDS AND, OF
COURSE, THEIR FANS BY PAMELA EDWARDS CHRISTIANI AND CORI MURRAY

Bobbi Brown
Basic Brush
Collection,
$195, bobbi
brown.com.

In 2014,
Keke Palmer
became the
first African-
American
to play
Cinderella
on Broadway.

BEAUTY : STRAIGHT TALK
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VERWHATEVER

MAKESMAKES

YOU FEELYOU FEEL

BEAUTIFULBEAUTIFUL
™™

Buy any 2 hair care items and get 

the 3rd hair care item for FREE*

* Offer good 2/28 thru 4/2/16 with card. Buy any 3 select hair care 

items and the lowest priced hair care item will be free. Mix & match 

offer is only valid for products within the speci� c category listed. 

Excludes LOOK boutique, Phyto, and Oscar Blandi products and 

hair services. Selection may vary.  

hair care mix & match



BEAUTY : STRAIGHT TALK

ESSENCE: What’s the best advice you’ve

ever received?

TINASHE: People told me that I was on the

right track and that I should just trust my

instincts. They said I should continue to be

who I am and not try to follow any particular

molds or try to evolve into something some-

one else wants me to be.

ESSENCE: Your Black Girl Magic moments?

TINASHE: Performing at the BET Awards for

Janet Jackson. She is such an icon for Black

women. And landing a contract with MAC

Cosmetics [for its Future Forward campaign].

Everyone in this [ad series] is a woman of

color. It’s really cool.

ESSENCE: How do you chart a beautiful life?

TINASHE: Embrace what you have. Rock

your assets and the things that make you

appealing, that make you stand out, that

make you diferent.

Kelly Rowland

Tinashe

“I feed my spirit by going
outside and seeing nature,”
says Tinashe, a self-
proclaimed California girl.

ESSENCE: How do you pamper yourself?

KELLY ROWLAND: I need a full day. I love getting

my hair and nails done and having my feet rubbed.

I enjoy getting a facial and a great massage.

ESSENCE: How do you create a beautiful life?

ROWLAND: By meditating and taking time to reflect.

After I lost my mom—and it was so sudden—I really

appreciated the things she did for me, and I’d actu-

ally say it to her out loud now. Because the world

is moving so fast and there are so many things that

we worry and think about, we don’t take the time to

just be like, “Okay, I need this breath for myself, and I

need to think about what I need right now.”

ESSENCE: When did you realize the magic of

being a Black woman?

ROWLAND: I remember seeing these cute little

chocolate girls, like 16, 17, 18 years old, and they were

like, “We love you because we can relate to you. I

feel like I can be like you.” That was really precious,

and I don’t take that for granted.

Tinashe (above, far left) in MAC’s
Future Forward campaign

Kelly Rowland
at the 2016

Art of Elysium
Gala in Culver

City, California

Meditation
matters to
Rowland.
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Tinashe at
Music Choice in
New York City
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��
Calendar overload? If you’re not 
the type to thrive on chaos, 
wrangle that to-do list—today. 
Our easy ideas for maximizing 
your schedule leave you plenty 
of time to do whatever makes 
you feel beautiful and balanced.

F E E L I NG

Beautiful

FIND WHATEVER MAKES YOU FEEL BEAUTIFUL AT WALGREENS AND WALGREENS.COM

A D V E R T I S E M E N T

Overnight Rx

Squash the morning 

crunch by washing 

your hair the night 

before. Use a 

damage-repair 

product like Nexxus 

Caviar Serum so 

you can condition 

while you sleep.

Morning Refresh 

To wake up faster, 

reach for the aqua. 

Keep a bottle of 

Good & Delish 

Electrolyte Water 

bedside for a bonus 

boost of minerals.Low-effort Locks 

What’s guaranteed to take fewer than fi ve? 

Fuss-free curls. Skip a wash, add 

SheaMoisture Coconut & Hibiscus Curl 

Enhancing Smoothie to pre-styled hair, and go.

��
PRIORITIZE IN THREES Make 

your seemingly never-ending 

list more manageable by 

separating less urgent and 

long-term goals and prioritizing 

your top three tasks. Each time 

you cross off the top trio (the 

satisfaction!), reward yourself with 

a small indulgence 

before moving onto 

the next batch. 

Long lunch? Pedi and 

podcast? Choc fi x 

and chill? Up to you.

� 
TAKE 10 Wishing you had 

more time to exercise? 

Read? Meditate? Learn a 

new language? Cook 

rather than order out? 

The best way to build a habit is to 

begin small. Try waking up 

just 10 minutes earlier each 

day (weekends included) 

and spend that extra 

time cultivating your new 

skills or routine. You’ll 

be surprised by how 

much you’ll get done.

��
BE REALISTIC There is more 

than one reason we feel 

overwhelmed by the ava-

lanche of tasks in a day. (We 

get distracted. There’s not 

enough time. Your thumb disjointed 

itself and escaped on a scrolling 

rampage of hilarious memes!) The real 

issue? We misjudge the time com-

mitment to a task. Assess how long a 

project will take. Under fi ve minutes? 

Do it now. Five or more, block it off.



strong is

Get ready for our most intense PRO-V

Formula ever. Because stronger is even

more beautiful.

for

hair

intensely

pantene expert collection

©2016 P&G



CELEB STYLIST
STACEY CICERON

WHIPS UP FOUR
GORGEOUS LOOKS

BY NYKIA SPRADLEY
PHOTOGRAPHY

BY TAKAHIRO OGAWA

Pretty
Twisted

DOUBLE UP
“Adding a roll to a style

takes it from basic to boss,”

says Baldwin, New York, hair-

stylist Stacey Ciceron. A combi-

nation of sleekness and structure

takes these pigtail pufs into grown-up

territory. Ciceron parted the hair from

just above the middle of the right eye-

brow to the left corner of the back of the

head. She used a bit of edge control around

the perimeter of each ponytail section

to tame flyaways and to enhance the

slickness. After securing each pony with

an elastic band, she back-combed the

loose hair to give each roll a little extra

cushioning (you can skip this step if you

desire less volume). She smoothed the

top layer of the back-combed hair with

a brush and hair spray. Wrapping the

hair around her fingers like a pin

curl, she secured it with bobby pins

onto the base of the ponytail

and spritzed with a touch

more hair spray to keep

the roll in place. HAIR
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THE NEXT WAVE
Highlights undeniably add

dimension tobeachwaves.After

a rough blow-dry, Ciceron took

one-inch panels of hair, spritzed

them with hair spray and a thermal

protectant, and wrapped each panel

around a 3⁄4-inch-barrel curling iron.

For more volume and to achieve a

natural wave, alternate the direction that

each section is curled. “One important

thing to keep in mind when wrapping

the hair around the iron is to leave the

ends out,” says Ciceron. “Stop when

there’s about one to two inches

left.” Once the curls are complete,

gather the hair from the bangs

and roll it away from the face.

Secure with bobby pins.

HAIR : UP & AWAY
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ROLL WITH IT
Work in sections to get the

best results with this style.

Ciceron parted the hair into

four horizontal segments to form

ponytails. With a few dabs of

edge control and a brush, she

smoothed the sides to elimi-

nate visible parts. Starting at

the forehead, the stylist rolled

and tucked the hair from each

section into the next creating

the illusion of one continuous

roll. She secured with bobby

pins as she twisted, leaving

the last ponytail (at the

nape) loose.

HAIR : UP & AWAY
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OWN YOUR STYLE. LOVE YOUR HAIR COLOR.

Whether you are relaxed or natural, Beautiful Collection Moisturizing Color 

acts like a conditioner using Jojoba, Aloe Vera and Vitamin E. This hair 

color is non-damaging, and even gentle enough to relax and color on 

the same day.

If you are looking for twice the coverage for twice as long*, try Beautiful 

Collection Advanced Gray Solution. 

©2016 The Wella Corporation, Woodland Hills, CA 91367 *Compared to Beautiful Collection Moisturizing Color.

clairolpro clairol_pro



HAIR : UP & AWAY

“Healthy hair is always in style.” That has long been the mantra for Stacey Ciceron (@staceyciceron).

Having crafted exquisite dos for such famous faces as Oscar winner Lupita Nyong’o and Victoria’s Secret

models Chanel Iman and Joan Smalls, Ciceron continues to be a leader in creative styling.

TEXTURED
TWIST
“Every woman needs to

have this look in her arsenal,

whether it’s for a hot, humid day,

a workout, a girls’ night out or the

red carpet,” says Ciceron. It’s suit-

able for any texture and most hair

lengths. Begin with a side part. The

deeper the part, the more dramatic

the outcome. Smooth down any

flyaways at the hairline. French-braid

strands loosely from the start of

the right eyebrow around to the

far left bottom corner of the head.

Use a tiny elastic band to keep the

end of the braid from unraveling.

Tuck the length of the braid under

the top braid, and secure with

bobby pins. Pull the folds

apart slightly to up the

visual interest.
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SCENE

WHILE BUILDING HER SCREEN
CRED, LA LA ANTHONY GAVE

PRODUCING A BROADWAY
PLAY A SHOT AND WON

BY CORI MURRAY
PHOTOGRAPHY BY SARAH MCCOLGAN

RULE
BREAKER

hen reviewing

La La Anthony’s

career trajectory—

from Atlanta radio DJ to

MTV host to reality star

to actress to beauty

entrepreneur

to best-selling

author—one

would imagine

she lives by Jay

Z’s proclamation,

“I got a hustler’s

spirit.” But the wife and

mother is inspired by the

words of another hip-hop

star turned businessman.

“The best advice I ever heard

is from a quote by Will Smith,

which basically says, ‘I will not

be outworked.’ ” Anthony explains,

“People may be naturally better

actresses or naturally better TV

hosts or naturally better producers.

When I come to the table, you know

you’re getting an extremely

passionate and hard worker.”

This is why Anthony is maneuver-

ing through Hollywood at breakneck

speed. In 2016 she’s already banked

a role on A&E’s Unforgettable, and

will return to Starz’s gritty hit drama

Power. Then there are her films:

W
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SCENE : ENTERTAINMENT

LA  LA’S PLAYBOOK
WITH THESE MOVES, SHE’S MADE A CAREER ALL HER OWN

ACTRESS
Anthony says, “There’s never
a maxed-out point with
acting. Every role is different.”

ENTREPRENEUR
Anthony also runs her
collections for Motives
and 5th & Mercer.

CENTER
STAGE
OSCAR WINNER FOREST

WHITAKER TAKES ON

THE ROLE OF A LIFETIME

IN EUGENE O’NEILL’S

PLAY HUGHIE

ESSENCE: What about

Hughie made you say yes

to Broadway?

FOREST WHITAKER:

Once I read the part of Erie

Smith, I felt a sense of fear

and apprehension. To me,

that’s a clear indicator of

an opportunity to grow.

ESSENCE: Unlike

Hollywood, many theater

stages are featuring

minority actors as

leads. Are you excited

about this era?

WHITAKER: Broadway is

expressing a wide tapestry

of human existence: from

my character in Hughie to

African-American voices

in Hamilton and The Color

Purple to shows repre-

senting Asians, Latins

and the handicapped.

I’m glad to be a part of

the fabric that’s weaving

that tapestry. —C.M.

She is costarring in Ernest Dickerson’s

Double Play and producing alongside Queen

Latifah, who’s adapting Anthony’s relationship

guide, 2014’s The Love Playbook (Celebra), for

the big screen. “I have friends who joke with

me and say I work like, ‘If I don’t get this job, my

rent won’t be paid,’ ” says Anthony. “I laugh, but

I’m just programmed that way. I like a challenge

and I’m competitive. Why couldn’t I have a

reality show, be done with that and now be on

an amazing television series? Why can’t I

do all these things?” she says. “I’m always

about breaking through.”

Another barrier bro-

ken: becoming a theater

producer. Anthony stands

proud as one of the

producers of Eclipsed,

featuring Lupita Nyong’o

in her Broadway debut.

“To be part of a project

with an actress I love and

admire… That is an amaz-

ing thing,” says Anthony.

M
ali Music learned how to inspire

people with his melodic sounds

the righteous way: in church.

Starting at just 11, he was playing the keys

every Sunday, taking the congregation at

Faith on the Move in a

Savannah storefront,

to higher

ground. “Church is one of the hypest places

you could go in the South,” says the 28-year-

old singer, songwriter and producer, who

was born Kortney Jamaal Pollard. “I found

out through serving in church that my favorite

way to afect people with my music is to ele-

vate them.” Which is exactly what Mali has

been doing since his Grammy-nominated

major-label debut, 2014’s Mali Is..., which

blurred the lines between R&B and gospel.

Fresh of his work on the Chi-Raq sound

track, he ofers his upcoming LP, The

Contradiction of Mali (ByStorm/RCA). It

continues to explore the musical dichotomy

of an artist who grew up “sneaking of so

my parents wouldn’t hear me listening to

D’Angelo.” At the end of the day, he believes,

“if the music is good, then people are going

to be jamming to it.” —Chuck Arnold

HEAVEN SENT
Gospel artist Mali Music rocks our spirit with R&B soul

 Mali
  Music

PRODUCER
Anthony is part of the team
that brought Danai Gurira’s
Eclipsed to Broadway.

AUTHOR

Anthony followed up her
New York Times best
seller with another guide.

Whitaker as Erie
Smith in Hughie

For celebrity news, follow ESSENCE Entertainment
Director Cori Murray on Twitter @CORIMURRAY.
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The Anthonys: Carmelo, La La and Kiyan
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IT’S-TIME-TO-GET-REALLY-
REALLY-REAL READS
TRUTH IS GREATER THAN FICTION, AT LEAST FOR THIS MONTH,
WITH FIVE TALES FROM A SHOCKING NINETEENTH-CENTURY
MURDER TO THE VOICE OF A NEW GENERATION

SCENE : PATRIK’S PICKS

Follow ESSENCE Editorial Projects Director
Patrik Henry Bass on Twitter @PATRIKSPICKS.

4 THE SHAPE

OF THINGS

At last, it’s here.

After decades

of looking

at size zeros in

sumptuous

photo spreads

in coffee-table

books, the majority of

the population now has a

visual treat. Fashion expert

Susan Moses has created

her own masterpiece with

The Art of Dressing

Curves: The Best-

Kept Secrets of a Fashion

Stylist (HarperDesign, $35).

For more than a minute,

Moses has hooked up

everyone with shapely

bodies, from Queen

Latifah to American

Horror Story icon Kathy

Bates. Here, the supremely

confident author offers

tips to dress your best

every day no matter your

size or budget.

3 SCHOOLING

Christopher “Chris”

Emdin, a tenured professor

in the department of

mathematics, science and

technology at Teachers

College, Columbia

University, shifts to the left

side of his brain with great

results. In For White Folks

Who Teach in the Hood…

and the Rest of Y’all Too

(Beacon Press, $25.95),

he looks back at his own

school years, and with

open eyes and a clear

voice he captures what

it’s like to

be young,

gifted,

Black

and

dis-

missed.

He felt

the sting

of being

prejudged as being

unteachable. Big mistake.

1UNTRUE

Every now and then

a publication arrives that’s

right on time, and Real

Sister: Stereotypes,

Respectability, and Black

Women in Reality TV

(Rutgers University Press,

$26.95) is the read of the

season. Jervette R. Ward,

an assistant professor at the

University of Alaska at

Anchorage,

has produced

the definitive

volume on how

Black women

are portrayed

on reality TV.

Cue the book

club debates!

2 SNAPPED

Historian

Kali Nicole

Gross digs

up the jaw-

dropping case

of Hannah Mary

Tabbs and the

Disembodied

Torso (Oxford

University

Press, $24.95). Hollywood

folks, if you’re reading this,

get the script ready for Viola

Davis or Lynn Whitfield. This

unsettling story of Tabbs, a

married, working-class Black

woman, who carries on a

torrid afair, ends in a grue-

some murder that rivals Lizzie

Borden’s legend.

5GOT TO BE REAL

At just 15 years old, Maya S. Penn has done

more than most of us could do in three lifetimes:

She’s an entrepreneur, a philanthropist, a fashion

designer, an animator and a girls’ rights activist.

Now, this force of nature has written her first

book. In You Got This! Unleash Your

Awesomeness, Find Your Path, and Change

Your World (North Star Way, $15.99; ages

8–14), Penn charts her journey from “making

headbands” to “doing a TED talk in front of millions

of people.” Simply put, she wants her manifesto to

inspire you: “How do you get started?” she asks.

“How do you efect real and meaningful

change? You start by getting out of your own

way; putting aside your doubts; and having

faith that, if you give it your best shot, things

really will turn out okay. You start by taking that

first step onto the stage. Sometimes, you start

by doing it afraid.” Not only does Penn show

us the path to our own future, she assures

us that the future is in good hands with

young people like her leading the way.

Patrik Henry Bass

1

2

3

4

5
Maya
Penn

Jervette
Ward

Kali Nicole
Gross

“Chris”
Emdin

Susan
Moses
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SCENE : BOOKS

T
wenty years ago, recognizing

an untapped market driving

then unheard-of sales of Terry

McMillan’s third novel, Waiting to Exhale

(Viking), publishers ofered at least a

half-dozen multibook contracts to

Black women writers. Unfairly labeled

sister girl fiction, the various titles

(Brothers and Sisters, Sisters & Lovers

and so on) were supported by book

clubs whose members were thrilled to

see broader depictions of their daily

triumphs and struggles. Of the many

books that found a home on Black

women’s bookshelves at the time

was 1996 standout Tumbling

(William Morrow) by Diane McKinney-

Whetstone. Elegantly written and

intricately plotted, this prescient view of

South Philadelphia neighbors grappling

with gentrification ofered characters

and prose that left us yearning for more

once we had arrived at the novel’s

conclusion. Tumbling was a resounding

success. McKinney-Whetstone followed

up the modern classic with four novels

(Tempest Rising, Blues Dancing, Leaving

Cecil Street and Trading Dreams at

Midnight), which were all set in Philadel-

phia and most of them published by

William Morrow. Now, the storyteller

returns to her beloved city with her sixth

efort, Lazaretto (Harper, $26.99), an

epic quite unlike anything McKinney-

Whetstone has done or anything you’ll

read—all in wonderful ways. Her back-

ground certainly came in handy as the

writer became obsessed with the city’s

infamous 1793 yellow fever outbreak,

which threatened to wipe out large

swaths of the population. Upon hearing

more about The Philadelphia Lazaretto,

the nation’s first quarantine hospital, the

author shifted the time period to the

nineteenth century, in which Black

denizens are mourning Abraham

Lincoln’s murder. McKinney-Whetstone

quickly enlivens this sprawling landscape

with women and men—Black and White,

wealthy and poor—whose fates intertwine

because of The Lazaretto. And, as in any

Diane McKinney-Whetstone novel, there

is love in all of its many facets and

dimensions. The author shows that good

writing is like a fine bottle of wine—it just

gets better with time. —P.H.B.

PHILADELPHIA
FREEDOM
AFTER A NEARLY EIGHT-YEAR
HIATUS, ONE OF OUR BEST
NOVELISTS PROVES HER
RETURN IS WORTH THE WAIT

Diane McKinney-
Whetstone’s sixth
novel ups the ante
in literary fiction.
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the ESSENCE Fest—

come shop, enjoy art 
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authenticity.

ESSENCE EATS

Taste local cuisine, 

fellowship with Festival-

goers and see celebrity 

chefs prepare their 

specialty dishes.

COMMUNITY CORNER

Sign-up to make 

an impact in your 

neighborhood by 

supporting ESSENCE 

approved non-profi t 

and community 

organizations.
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entrepreneurship. 
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connections.
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icons – experience fashion presentations with style trendsetters and more!
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THE CLARK SISTERS 
2016 ALL-STAR GOSPEL HONOREES
With more than 30 years singing and evangelizing, The Clark 

Sisters, are renowned for their unique vocal stylings. Having sold 

millions of albums and credited as the largest selling female gospel 

group of all time, ESSENCE® proudly honors this greatly beloved 

singing sensation. Also, look for the daily Hour of Power music 

showcases happening on the 2016 Empowerment Stage!
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THE 2016 EMPOWERMENT EXPERIENCE
3 DAYS OF INSPIRATION!

FREE
DAILY!

ESSENCE® PRESENTS DROP THE MIC MOMENTS!
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THINGS
WE’RE

TALKING
ABOUT

10

ISSUES

1
FINDING PURPOSE

AFTER TRAGEDY
On June 17, 2015, Alana

Simmons’s life changed forever

when 22-year-old Dylann Roof

walked into Charleston’s

Emanuel AME Church and shot

dead nine Black parishioners,

including Simmons’s grandfather,

the Reverend Daniel L. Simmons.

Two weeks after the shooting,

the 26-year-old created the Hate

Won’t Win Movement, Inc.,

which challenges individuals to

show acts of kindness to people

of diferent backgrounds.

By October, she had left her

job as a teacher to head the

organization full-time. Through

the initiative, Simmons hopes

to spread love and show the

healing power of forgiveness.

BY TAYLOR LEWIS
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For the latest news, follow ESSENCE Features Editor
Lauren N. Williams on Twitter @LAURNWILLIAMS.

6

10

For the past ten years, Hadiyah-
Nicole Green, Ph.D., 35, has been
developing a less invasive alternative
to chemotherapy. Green, an assistant
professor at More-
house School of
Medicine, recently
received a $1.1 million
research grant that
will allow her to
continue her work.

ISSUES : TRENDING TOPICS HER
HONOR

In January,
Minnesota Supreme
Court Justice
Wilhelmina Wright
was confirmed as
the first Black
woman in the

state to serve as a federal judge.
The 52-year-old spent ten years
working at the Minnesota Court of
Appeals before President Obama
nominated her to take a seat on
the federal bench.

It’s no secret that minority-

owned tech firms have a hard

time raising capital. JumpStart,

a Cleveland nonprofit, hopes

to turn the tide by introducing

the $10 million Focus Fund,

which will provide $250,000

to $600,000 to 20 minority-

owned tech start-ups that are

   willing to relocate to Ohio.

3
A new study from Higher Heights,
an organization dedicated to
getting Black women elected,
found that between 2000 and
2014, Black female political
nominees had a higher rate of
success than White women when
running for the U.S. House of
Representatives—64.6 percent
versus 46.5 percent.

Oakland is pushing to triple the
number of college grads who
come from local high schools. The
city will provide savings accounts
ranging from $500 to $16,000 to
55,000 low-income students—30
percent of whom are Black—over
the course of ten years to help
with college costs.

4

Earlier this year, Pennsylvania
parents Trish and Herbert Lewis
founded Heritage Box, a monthly
subscription-based, mail-order kit
for children ages 5 to 12, which
provides books, maps and games
about African history and culture.
Visit heritage-box.com for details.

5

Social media giant Pinterest

knows it has a problem: less

than 5 percent of its workforce is

Black, and no African-Americans

have held leadership positions—

until now. In a move toward

inclusion, the company has hired

Candice Morgan, an African-

American diversity specialist, as its

first head of diversity. #SmartMove

8

9

ESSENCE: How did the Hate Won’t
Win Movement begin?

ALANA SIMMONS: My siblings and I
came up with what was initially a social

media challenge in which we asked
people to show acts of love to people

who are diferent by using the hashtag
#HateWontWin. In June, after our

campaign was endorsed by President
Obama, we got a large follower base.

We began selling T-shirts and donated
the proceeds to communities afected

by hate crimes, discrimination or
bullying. In October, the foundation

became my full-time job.

ESSENCE: How do you plan to
implement real change?

SIMMONS: I’ve been speaking with
various school district o�cials in South

Carolina to ensure that these hate
crimes don’t stem from the education
system. If the curriculum isn’t focused

on more than one culture, it isolates kids
and miseducates them on the history

and future of our country. Through
diversity training programs, we also

want to ensure that teachers and
administrators are culturally competent.

ESSENCE: Any success stories?
SIMMONS: We had a teacher from South

Carolina’s Dutch Fork Middle School
contact us and say she wanted to bring

the challenge to the school. The kids
came up with service-based activities to

do so that they could get to know
people outside of their race, religion,

social class and neighborhood. After our
visit, the kids formed a Hate Won’t Win
club, which hosts volunteer events and

urges others to take the challenge.

ESSENCE: What have you learned
about forgiveness?

SIMMONS: I never think that forgiveness is
for the other person. Forgiveness is for you.
I didn’t want to give this shooter the power

to control the way I think, because that’s
exactly what he wanted. Forgiveness isn’t a
burden for me; it’s more of an expectation.

ESSENCE: How has your grandfather’s
death given you new purpose?

SIMMONS: I’ve always felt passionately
about social equity. I
know that my grand-

father would be proud
of everything that

has been going on,
and I know he’s

looking down on me.

7

WINNING TICKETS

GETTING SERIOUS
ABOUT DIVERSITY

FUNDING OUR FUTURE

BLACK PRIDE IN A BOX

SAVING LIVES

TECH SUPPORT

According to a report from
#ProjectDiane, a group that
connects Black female tech
entrepreneurs with one another,
our ventures have generated
$44 billion in revenue annually.
However, on average, our start-ups
receive just $36,000 in funding.

ROOTS OF SUCCESS

Where’s the best place to launch
a company as a Black entrepreneur?
According to recent census data,
New York City and Atlanta
have the most thriving African-

American business communities,
with more than 250,000 and
176,000 Black-owned
enterprises, respectively.

2

BREAKING
THE CEILING
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The time between when people should start saving for retirement and when they actually 

do is known as the “Action Gap.” And it has a bigger effect than you might think. 

To better understand the impact, we performed a simple experiment. We asked a group 

of young people to use paint rollers to show us what age they think they should start 

saving. Then we asked a group of older people to indicate what age they actually did 

start. What we found was that there was often a years-long Action Gap between the 

two. But closing it up by even just a few years makes a huge difference in how much 

people can save over the long run. Which makes right now the perfect time to get better 

prepared for your retirement.

SPEAK TO A FINANCIAL ADVISOR TODAY, OR VISIT RACEFORRETIREMENT.COM

WHAT ONE  

EXPERIMENT MEANS 

TO EVERYONE’S 

RETIREMENT.

RETIREMENT    |    INVESTMENTS    |    INSURANCE  



POWER
MONEY &

Meet
Your Career

Dream Team
MENTOR, SHMENTOR. THESE ARE THE

NEW ADVISERS EVERY PROFESSIONAL
WOMAN NEEDS IN HER CORNER

BY JIHAN THOMPSON | ILLUSTRATION BY KETURAH ARIEL
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MONEY & POWER : CAREER DREAM TEAM

M
ost of us have at least one person we can turn to for job advice—a former boss, a work

wife, our mom. And while all these relationships are crucial, they might not be the most

beneficial ones when you’re ready to propel your career forward. According to experts,

we all need to seek out players who can truly wield influence. “Whether you call it a

career coach or an adviser, it’s so important for women in their thirties, forties—even

early in their twenties—to cultivate the right relationships, because this sets the tone for

the rest of their career,” says Minda Harts, founder of The Memo, a New York City–based

all-female career development company. We identify the four experts you should have in

your arsenal to ensure professional success.

THE CONNECTOR

the other hand, not only introduces you

to people of value within her own net-

work, but she also encourages you to

explore those friends, coworkers,

sorority sisters or frat brothers in your

own circles to let them know that you’re

seeking an opportunity.”

PRO TIP:
Speak up! “A connector helps you

further your success by creating a

pipeline of proactive helpers who

can take you to the next level, but

closed mouths don’t get fed,” says

Forde. Proof? One of her clients had

a pass ion for cooking and had

dreamed of being on the Food Net-

work. But he had never told anyone

at his federal government job about

his ambition until, one night, he

invited a few high-level coworkers

over for dinner and showed off his

skills. “Turns out, one of the peo-

ple he’d known for 15 years knew

a producer at the Food Network,”

says Forde. “They recently shot a

pilot. In order for people to help

you, they have to know who you

are and where you want to be.”

YOU KNOW THE WOMAN IN YOUR

FRIEND GROUP WHO HAS A NATURAL

KNACK FOR BRINGING LIKE-MINDED

PEOPLE TOGETHER? The one who has

more Facebook friends and LinkedIn con-

tacts than anyone you know, and who’s usu-

ally the first to say, “I know just the person

you should meet!”? This is your connector.

She’s going to be the one who makes

introductions to help you get in front of the

people who have the power to advance

your career in ways a mentor may not be

able to, says Melissa Potter Forde, CEO of

Think Big Think You, a personal branding

and relationship management agency. “A

mentor is more of a guide—someone with

subject area expertise or who’s in a position

of power that you want to model your

behavior after,” says Forde. “A connector, on

THE NEGOTIATOR

number one service we provide is salary

negotiations,” she says. “Our clients know

they’re working their butts of, but they’re

afraid to ask for more. Talking to friends is

always good, but if all your friends are at the

same stage as you, it’s going to be hard to get

the best advice.” Harts’s team pairs clients

with advisers who can help them research

competitive salaries for any given job and

role-play to increase their confidence at the

bargaining table. (They even have of-the-

record meetings with HR representatives to

cross-check industry standards.) In order to

seek out a negotiator in your own life, Harts

suggests tapping an older colleague who has

insight into the salary range for your next

position. You need someone who can can-

didly tell you—with reasonable certainty—

that you’re either being lowballed or receiving

a competitive ofer.

YOU’VE NO DOUBT HEARD THE STATIS-

TIC THAT IN 2014, BLACK WOMEN MADE

JUST 63 CENTS FOR EVERY DOLLAR

THAT WHITE MEN EARNED IN THE WORK-

PLACE, according to a recent report from

the American Association of University

Women. What’s more, men initiate one and a

half times as many negotiations as women,

says a 2013 preliminary study. Having a

skilled negotiator on your team can help you

navigate this dicey terrain, says Harts. “The

PRO TIP:
Don’t settle for the first offer.

When a hiring manager hits

you with the line “This is the

highest we can go” on the first

pitch, don’t believe it. In many

cases , there’s wiggle room.

“A lot of people don’t know

that a lmost every company

has a pot of money sitting to

the side for salary negotia-

tions,” says Harts, who once

won herself a six-figure salary

by lobbying for more. “They

know some people are just

going to take what they get

and walk away, while a few oth-

ers are going to ask for the

high end.”
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STOP US IF THIS SOUNDS FAMILIAR: You

said you were going to make ten new high-

value connections on LinkedIn, or put

together your pitch for a raise, or write that

proposal for an ambitious new project or

send out your résumé to those job postings

you saw, but somehow you just haven’t got-

ten around to it yet. And, besides, you’re

busy. Before you know it, days, weeks, even

months have passed with very little prog-

ress made. Here’s why: The main problem

with goal setting is that most of us don’t

have someone to hold us accountable if we

slack of, making it easier to push goals to

that mythical day when we’ll suddenly have

more time (read: never). “Accountability is

all about creating a structure for success,”

says Angela Jia Kim, founder of Savor the

Success, a top-tier career network for busi-

nesswomen that organizes accountability

groups. “When you meet, each person

should get about 30 minutes to discuss

their thing. It should go something like,

‘I’ve moved forward and this is how I did

it’ or ‘I’m stuck.’ Then share some solu-

tions and establish commitments for

your next cofee date.” And set conse-

quences if you flake on meetings, miss

deadlines or start lagging. “There has to

be some skin in the game,” says Kim.

That’s the only way it works. “In a way,

it’s kind of a pride thing like, Well, I’ve

got to show up, too. I can’t be the one

not pulling my weight, ” adds Kim.

PRO TIP:
Pick your partner wisely. “It has to be

someone who really excites you,” says

Kim. “Do you respect that person?

Does that person really show up? Do

you feel on fire after your time

together? Do not become account-

THE ACCOUNTABILITY PARTNER

THE SPONSOR

WHILE MENTORS ARE GREAT AT GIVING

FEEDBACK, THEY MAY NOT USE THEIR

INFLUENCE TO HELP YOU GET AHEAD IN

TANGIBLE WAYS. That’s where a sponsor

comes in. “Most people don’t even know

what a sponsor is,” says Rubina F. Malik,

Ph.D., assistant professor at Morehouse Col-

lege. “Sponsorship requires a diferent type

of exchange [than what you see in a tradi-

tional mentoring relationship]. When some-

one sponsors you, that individual actually

puts his or her reputation on the line and

says, ‘This person is somebody in my circle,

and I would really like you to consider their

résumé.’ ” While it might sound like seman-

tics, according to the Harvard Business

Review, women from the Kellogg School of

Management 2015 Executive Management

Program reported that 86 percent of the

time, they were more likely to get pro-

moted when they had a sponsor instead of

a mentor. A key diferential: Sponsorship is

inherently more transactional—a quid pro

quo of sorts, says Malik. Your sponsor helps

you land a plum promotion, but also

expects that, at some point, he or she will

benefit from the interaction. “Women have

a tendency not to ask for endorsements

because we don’t know how to sell our-

selves or don’t want to appear helpless,”

says Malik. “But men ask for what they

want. They’ll say, ‘Look, I want X,’ and then

their sponsor starts making things happen

for them because they’ve asked for it.”

PRO TIP:
When seeking a sponsor, go beyond

just thinking about your boss, says

Malik. If your organization does vol-

unteer work, sign up. Who knows?

You could be building a Habitat for

Humanity house next to your com-

pany’s president. And don’t be afraid

to look outside for sponsorship. “All

mysponsorsaren’t academics,” says

Malik.“Theymighthearaboutoppor-

tunities people in your circle don’t

know. I have a sponsor who is always

introducing me to folks or telling me

where to go like, ‘Hey, take this work-

shop. I think it would help you.’ ”

That kind of support is invaluable.

    When someone sponsors you,
that individual actually puts his
or her reputation on the line....

Jihan Thompson is a writer and editor in New York City.

ability partners with a complainer, a

gossiper or someone who is perpetu-

ally stuck, because you are the sum

of the top five people you hang out

with. Make sure you surround yourself

with people you admire.”
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ESSENCE: How did your career in finance begin?

NAILAH FLAKE-BROWN: I interned at Morgan Stanley after

attending a seminar the company held on my campus at

Spelman College. The seminar was led by Carla Harris, who’s

currently a vice chairman at the firm. I was so inspired learning

about this successful African-American woman on Wall Street

that I said, “I want to follow in her footsteps!”

ESSENCE: What are your daily responsibilities?

FLAKE-BROWN: I head up the commercial real estate lending

group in the fixed-income division. My group provides cash to

real estate owners. The same way most people go to a bank

to secure a mortgage to purchase their home, my clients seek

financing for their real estate acquisitions. I’ve worked on debt

financing for the Atlantis Resorts in the Bahamas, as well as

The Galleria in Houston. I can look out of a window and see

assets that I have financed.

ESSENCE: On average, just 14 percent of women make

it to managing director at major investment banking

firms, and the numbers are even lower for Black women

specifically. What set you apart from your peers?

FLAKE-BROWN: One of the things I did as an analyst was ask

to get involved in deal making. At that level, you’re doing a lot

of the up-front work to help the senior bankers decide on how

they want to approach deals.

I thought about the next step:

How do I get to do what they

do? Getting involved in the

process not only helped me

advance in my career, but it

also helped redefine the role of junior professionals. I played a

major part in shaping the culture for my group.

ESSENCE: What challenges have you faced in this field?

FLAKE-BROWN: Early on it was intimidating to walk into

meetings and be the only African-American woman and have

to figure out how I was going to have a voice. I’ve had a peer

and a client ask me why I went to Spelman if I wanted to be

THE DEAL
CLOSER
Nailah Flake-Brown oversees billion-dollar
real estate deals at Morgan Stanley. Here,
the 38-year-old managing director talks
about attending an HBCU, being the only
Black woman in the room and pulling others
up as she climbs
BY BRIDGETTE BARTLETT ROYALL

successful on Wall Street. I was like, “What do you mean?” I

went to a great school, it was an honor to attend and it means

a big deal to me. I’ve worked very hard to get where I am,

and there’s no reason for me to feel as if my voice matters

less. Once I started to walk in that space, it translated into my

becoming more comfortable. Authenticity is key.

ESSENCE: What’s something you wish you knew as a

young banker?

FLAKE-BROWN: You have to be your biggest promoter. You

must be willing to put yourself out there to make sure people

know how good you are. I spent many years thinking that

others were aware of the efect I had on the business. But

when I started to give people context for how things got done

or talked about roadblocks that came up, they could appreciate

the impact and value that I added to the team. I got more

responsibility, I got a bigger role, I started to feel more confident.

ESSENCE: What motivates you?

FLAKE-BROWN: I would never have been happy just being

another successful investment banker. Not a week goes by

that I don’t have cofee or lunch

with the junior staf. I would

not have made it on Wall Street

if it weren’t for someone like

Carla, who mentored me. In

2008 I founded the InnerVisions

Theater Arts Center, a dance school, in Jamaica, New York.

Every Saturday morning, 200-something young ladies come

in—some are dealing with bullies and some want to go to

college but don’t know where to start. InnerVisions has the

possibility of being more than just a place to dance.

Bridgette Bartlett Royall (@blkbridalbliss) is the founder of

blackbridalbliss.com and lives in New York City.

MONEY & POWER : LEADING AT WORK

     You have to be your
biggest promoter.

“I’ve worked
very hard to get
where I am,” says
Flake-Brown.
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McDonald wears
an Alaïa gown,
Jennifer Fisher
earrings and
her own ring.
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GIVE AUDRA MCDONALD
A STAGE AND SHE’LL

GIVE A SHOWSTOPPING
PERFORMANCE

WORTHY OF HER SIX
TONY AWARDS. NOW,

IN THE BROADWAY
REVIVAL OF SHUFFLE

ALONG, THE
ACCLAIMED ARTIST

IS BACK IN
THE SPOTLIGHT

By Audrey Edwards

Photography by Dennis Leupold

Styling by Jason Rembert

SHE MAY POSSIBLY BE THE MOST FAMOUS BROADWAY STAR

YOU’VE NEVER HEARD OF. In the rarified world of theater, where

most of the stars on the Great White Way tend to be, well, White, Audra

McDonald is one of the brightest lights illuminating the stage

today—a Black girl from Fresno, California, who dreamed of doing

Broadway musicals, came to New York almost 30 years ago and took the

town by storm. But if you don’t live in or near New York City, where folks

can catch shows up to nine times a week, you may not have seen what has

made McDonald a big name in theater circles. And you’ve probably missed

the accolades, which are considerable, so let’s first note them here: six

Tony Awards (a record), five Drama Desk Awards, four Outer Critics Circle

Awards, two Grammy Awards and a Musician of the Year Award.

Watching McDonald on this chilly morning at the famed Red Rooster

restaurant in Harlem, where she’s being photographed for the

ESSENCE cover, one can easily see why she’s such a class act. She

even drove herself to the session from her home in New York’s

Westchester County, arriving without fuss or airs—no stretch SUV,

no entourage. Now, as she poses for the camera—leaning against the

restaurant’s bar, her slammin’ sister-curved body working it in a sultry

hot red dress—she brings the same allure to the shoot that she’s

brought to an incredible body of work.

GREAT
AUDRA

 THE



McDonald, who has starred in just under a dozen Broadway musicals and plays, won

a Tony in 1994 at age 23 for the hit musical revival Carousel, her first Broadway role after

college. Her sixth Tony came in 2014 at age 43 for her awesome portrayal of Billie

Holiday in Lady Day at Emerson’s Bar & Grill. On March 12 McDonald reprised the role on

HBO, and will perform the one-woman show in London this summer. Both stints will give

a larger audience the chance to see McDonald’s magic.

On the morning she’s scheduled to take an evening flight to London for rehearsals,

McDonald—dressed down in a wool pullover cap, big sweater and shredded jeans—sits

relaxed while sipping a cup of hot tea in an upstairs lounge at the American Airlines

Theatre. She has spent most of her professional life appearing in venues like this. That’s

why she says she is “honored” to be recognized with a magazine cover. “There are so

many other people out here who are huge—Beyoncé, Latifah, Viola,” she says. “I’m not

in the public eye as much because of what I do for a living.” Broadway theater is a

diferent sort of animal. It’s based in New York City and expensive, so its stars are not

likely to be as widely known. But, as McDonald adds, “I know there are a lot of girls out

there who want to be in live theater too.” Just like she did.

The future star started out as a little drama queen—one of those worrisome

children who can give their parents and teachers grief. The kind of grief that comes

from over-the-top kids who throw hissy fits and cry at the drop of a hat. “If it was

raining, I’d freak out and think it was a monsoon. I was a very dramatic child,”

McDonald concedes. Fortunately, she had parents who understood that you must

channel that kind of energy, not try to stifle or medicate it, because it just might

foster creative and artistic expression. “Music was everywhere in my family. I wasn’t

an anomaly in terms of having musical ability,” McDonald says. “My mom sang and my

dad was a music teacher. My grandmother taught piano. My father’s sisters still sing

as a group. I was an anomaly in the family because I was so hyperactive.”

To deal with that, her parents had the 9-year-old McDonald try out for a dinner-

theater company in Fresno that had a junior ensemble. She began performing with other

kids in half-hour cabaret shows that opened for the main company. “All of a sudden

everything clicked for me,” McDonald says of her inaugural performance. “I felt normal.

I had found my place.” By high school she knew the only place she wanted to be was

on a Broadway stage, doing the same big, splashy numbers that brought down the

house in Fresno’s regional theater. McDonald applied to New York City’s elite Juilliard

School, made it through the rigorous audition process, was accepted and headed east

after graduating in 1988 from a performing arts high school. Two years later she tried

to commit suicide.

Juilliard, it turned out, was not McDonald’s place academically, and she now says she didn’t do

the proper research when looking for a performing arts college. The school’s music curriculum

emphasized opera. McDonald wanted to do Broadway musicals: “I was now physically close to

Broadway, not just dreaming about it. Viola [Davis] was there when I was there, down on the

third floor studying acting, and we became friends. Yet here I was upstairs on the fifth floor in this

program studying opera. I was no good at it, and I didn’t want to do it. I wanted to sing

Sondheim.” She was more than 2,500 miles away from home. Confused and frustrated, she became

depressed, resulting in a once hyperactive little girl becoming a suicidal 20-year-old woman.

I was in a program studying
opera. I was no good at it.

I wanted to sing Sondheim.

Top: On McDonald:
a Tadashi Shoji
kimono trench,
American Rag tank
top, Lauren Ralph
Lauren jeans,
Lana Jewelry ear-
rings, Anita Ko
necklace, Khai
Khai ring and Paul
Andrew pumps.

Bottom: McDonald
wears an Oscar
de la Renta
dress, Diamonds 
Unleashed by Kara
Ross bracelets
and her own ring.
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STELLAR MOMENTS
Here’s a snapshot of some of Audra McDonald’s
most notable work from stage to screen

Lady Day at Emerson’s
Bar & Grill (2014)

ABC’s Private Practice
(2009)

The Gershwins’ Porgy and
Bess (2012)

A Raisin in the Sun
(2004)
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McDonald credits the Black woman

who was the student affairs director

at Juilliard with getting her the help

she needed. “I was hospitalized and

set up with a psychologist and psy-

chiatrist,” she says. “I was medicated

for a while until I healed.” McDonald

and the director remain “dear friends.”

McDonald took a semester of from

school her junior year following her

suicide attempt, then had a chance to

perform with a touring company’s

production of the musical The Secret

Garden. Juilliard gave her more time

of. “ ‘Yeah,’ Juilliard told me,” she says.

“ ‘You need to go do that. Musical theater

is where you’re going to end up.’ ” After

the tour McDonald returned and com-

pleted her degree in 1993. The next

year she won her first Tony as the

featured ingenue in Carousel.

Her magic is her versatility. McDonald’s

voice is big and wondrous, a classi-

cally trained instrument that, she admits,

was enhanced by her operatic train-

ing at Juilliard. Her acting is sublime,

flawless. These talents, combined

with her luminous good looks, have

led to her award-winning dramatic

leading roles. McDonald won her

fourth Tony Award in 2004 for Best

Featured Actress in a Play for her por-

trayal of Ruth Younger, the weary,

put-upon wife of Walter Lee Younger

(played by Sean Combs) in Lorraine

Hansberry’s Broadway classic, A Raisin

in the Sun. Ruth is probably the tough-

est role McDonald has ever had, she says, “because the character is most

like me.” McDonald snagged her fifth Tony in 2012 for Best Actress in a

Leading Role in a Musical for playing the sexy, tempestuous Bess in The

Gershwins’ Porgy and Bess.

At 45 the vet is clearly at the top of her game in a career where there is

little left to prove, though McDonald says there is much left to share—about

Blacks on Broadway, their history, their struggle, their contributions to art

and culture. That’s why she’s excited about her latest project, a remake of

Shuffle Along, the 1921 smash musical written by those peerless partners

Eubie Blake and Noble Sissle. Directed by legendary theater impresario

George C. Wolfe, the show returns in April. “I’ve always wanted to work with

George, to be in the same room with that kind of genius,” McDonald says.

One of the first African-American Broadway shows ever staged, Shule

Along transformed American theater. The story Wolfe tells 95 years later

looks at the drama behind the show. “This is the first Broadway musical that

was written, directed and produced by and starred solely African-Americans,”

McDonald says. “Josephine Baker was in it. So was Paul Robeson. And it was

MEET THE CAST OF
SHUFFLE ALONG

McDonald wears a
Lisa Perry gown,
Irene Neuwirth ear-
rings and ring (right
hand), Diamonds
Unleashed by Kara
Ross ring and her
own ring (far right).

For clothing details,
see Where to Buy.

Hair, Ursula
Stephen/Motions.
Makeup, Renee
Garnes/Next Artists.
Manicure, Jin Soon
Choi/JINsoon.

82 ESSENCE .COM  APRIL 2016



a huge hit. This is a history that’s not known, and I wanted

to be a part of making it known.” There is talk that Shule

Along, which is expected to be a monster success

because stellar talents such as tap dance king Savion

Glover and Tony Award winners Brian Stokes Mitchell

and Billy Porter are involved, could help McDonald snag

a seventh Tony. She doesn’t pay much mind to such talk

or to the fact that she made history by getting a sixth,

the most by any actor. “Winning was surreal, a totally

out-of-body experience,” says McDonald of that awards

night. “I thought I would suddenly feel diferent—that I

would finally figure out how to organize my underwear

drawer. I’m grateful and blown away by it all, but I’m still

me. I still have work to do.”

McDonald’s ongoing work is as a wife, and as a

mother to a 15-year-old biracial daughter. McDonald

has been married twice. The first husband is a jazz

musician; the second is an actor. “You fall for who you

fall for,” she says of her two White spouses. What

matters to her is that her daughter seems to have a

healthy identity that embraces both sides of her race.

“She’s a little social activist,” McDonald says. “She’s

passionate about marriage equality, Black Lives Matter,

LGBT issues, all of that.” McDonald is proud. “I want to

raise a child who’s aware.” She also wants to leave a

legacy that extends beyond awards, and when asked

what she would like that legacy to be, she thinks a

minute, then simply says, “If I can make my daughter

proud, I will have done okay.”

Audrey Edwards is a Brooklyn-based writer and real estate

broker. This is her thirteenth ESSENCE cover story.

I'm grateful and blown away
by it all, but I’m still me.
I still have work to do.

When Shule Along opens on April 21, Audra McDonald won’t be the only actor getting applause. This all-star ensemble includes

some of Broadway’s best. From left: Brandon Victor Dixon, Felicia Boswell, Billy Porter, Amber Iman, Brian Stokes Mitchell, McDonald,

director George C. Wolfe, choreographer Savion Glover, Joshua Henry, Brooks Ashmanskas and Adrienne Warren.
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 WHAT DOES IT TAKE TO BE A BOSS?

WE ASKED SOME OF THE MOST INNOVATIVE AND

INFLUENTIAL BLACK WOMEN TO DISH THE NO-FAIL ADVICE

THAT HAS SHAPED THEIR CAREERS AND ENSURED

THEIR SUCCESSES (YOU’RE WELCOME!)

WISDOM
WOMEN

WH O M A D E IT

 F RO M

BY TAYLOR LEWIS
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“I think the biggest challenge for
me is that I don’t know what I
don’t know. Having a start-up
and being early in my career, I
have a lot to learn. You have to ask
a bunch of questions and be naturally
curious. People appreciate when you say,
‘Hey, I don’t know much about this indus-
try; I’m trying to learn. Would you mind
walking me through how this system
works?’ By inviting people to share their
expertise, they respect me more as a leader
and a potential business partner.”

“When I was training in New York,
my hospital didn’t want to give me
a chief residency certificate; they
wanted to give it to a gentleman
who was my co-chief resident. I
said, ‘I’m sorry; that’s not accept-
able. I have proof that I’ve done all
the work, and I’m not going to
accept that.’ Sometimes you have
to put your foot down and tell
people you’re not going to settle
for what they think you’re willing
to tolerate. You know what’s
best for you.”

“My biggest challenge as a

woman of color has been

proving that I [belong]. But

you belong at the table, you

did the work, you’re equal

to ‘them.’ Though I’m a

physician, ‘they’ see me as

something other than the

doctor—everything from the

janitor to the chef. You have
no control over what they
see, and you have to just
forge your own path.”

“Earlier in my

career, I encoun-

tered a man who

was in a position

of power.

Everyone was

afraid of him.

But the moment

you treated him

like a human

being, he started

treating you

better; he didn’t

put on his scary

hat. We’re all

human beings. If

you’re able to

look at another

person and say,

‘I recognize you

as a human

being,’ it’s easier

to work with

them and

communicate

with them.”

“As an executive, I’ve found it’s really
easy to get stuck in the ivory tower

and forget to stay close to what your
decisions mean on the ground. But
maintaining proximity is worth it
because it means your high-level
decisions and visions are authentic

to what the people really want.”

BRITTANY
PACKNETT
EXECUTIVE DIRECTOR,
TEACH FOR AMERICA, ST. LOUIS
AGE: 31
ST. LOUIS

MORGAN DeBAUN
CEO AND FOUNDER, BLAVITY.COM
AGE: 26
LOS ANGELES

Erica Joy
Baker
SENIOR ENGINEER,
SLACK
AGE: 35
OAKLAND

DR. JEANINE DOWNIE
DIRECTOR, IMAGE
DERMATOLOGY
AGE: 51
MONTCLAIR, NJ

DR. MYIESHA TAYLOR
EMERGENCY MEDICINE
SPECIALIST
AGE: 42
FORT WORTH, TX

“There are very few Black women in the canna-
bis industry. But Colorado has done almost a

billion dollars in sales and I’m relentless. I stay in
people’s faces. I’m open to calling out politicians

and community leaders. I let everybody know
that I am a pothead, and the images we have of
people who consume cannabis are wrong. The
bottom line to any success is determination,

will and a good game plan.”

WANDA JAMES
CEO, SIMPLY PURE
AGE: 52 | DENVER

FIRST BLACK WOMAN TO OWN

A MARIJUANA DISPENSARY IN COLORADO

KEY:           TECH |       NONPROFIT |       SCIENCE |      ENTERTAINMENT |        FINANCE |         BEAUTY
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“I’m very solitary. I work

well alone, but you can’t

have a business and do it by

yourself. I didn’t get into this

business to become a manager,

but that’s partially what it is. Peo-

ple are not robots and they’re not at

their best every day, but I learned that you

have to give them praise. When I acknowl-

edge people and reward them when they

do great jobs, they do even more for me

and the business.”

“You have to learn
to say no. When I
had the opportu-

nity to sell my
cosmetics at

Walgreens and
Duane Reade, the

timing was right
and I took advan-
tage of it. At that
same time, I had

another major
opportunity, but I

turned it down.
I wasn’t ready,

and I couldn’t do
both. It’s not about

being all over the
place; it’s about
staying in your

lane and staying
focused. Some-

times people don’t
understand that.”

VERA
MOORE

FOUNDER AND CEO,
VERA MOORE

COSMETICS
AGE: 70

LONG ISLAND, NY

La June Montgomery Tabron
PRESIDENT AND CEO, W.K. KELLOGG FOUNDATION

AGE: 53
BATTLE CREEK, MI

“When I was being considered for this position, the most important

thing I had to do was to talk to myself and own the position I was

seeking. I needed to look inside myself and truly build that security

around my own confidence. It finally came to me that the only way you

won’t succeed is if you don’t allow yourself to succeed.”

ANIKAH MCLAREN
SENIOR VICE-PRESIDENT OF
PRODUCTION, FOX SEARCHLIGHT
AGE: 40

LOS ANGELES

“When I was coming into the busi-
ness, I [did all I could to] learn about
the African-Americans who have
worked in Hollywood before me. I
read Toms, Coons, Mulattoes, Mam-
mies & Bucks and Black Hollywood,
which describe the early portrayals
of Black people in film—typical
archetypes. It showed me that I
could be in the business and have
some kind of moral purpose.”

Myleik Teele
FOUNDER AND CEO,
CURLBOX
AGE: 36
ATLANTA

“You know the advice that

people give you to dress for

the part you want? For me,

I’ve taken a twist on it. I dress

as who I am. Sometimes folks

think it’s outrageous, some-

times they think it’s edgy,

sometimes they think it’s

inappropriate. Well, it’s merely

an expression of who I am.

I don’t dress for what
other people perceive
that my position should
look like, because I can’t
actually do it—there are
too many opinions. That

has served me better than any

other type of perception I

could have tried to create.”

BOZOMA
SAINT JOHN
HEAD OF CONSUMER
MARKETING, APPLE MUSIC
AGE: 39 
LOS ANGELES

“My growth has been strategic

and consistent. What I’ve

chosen to do with my career is

use education and reeducation

of myself as the opportunity. I’ve

attended university courses even after my

business was [worth] more than $100 million. I continue to

invest in seminars, and I continue to teach my own

employees, but I learn through teaching and sharing.”

JANICE BRYANT
HOWROYD
CEO AND FOUNDER,
ACT-1 GROUP
AGE: 63
TORRANCE, CA

   FIRST BLACK WOMAN TO

OWN A BILLION-DOLLAR BIZ
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“Former Secretary of State Madeleine Albright told me there’s a special place

in hell for women who don’t help other women. That doesn’t mean that you

give any special favors to women, but you ensure that women have

opportunities. It is not just enough to succeed if you don’t look behind you and

see people who look like you whom you’ve helped come through.”

“You can do nothing without the right sponsors

and mentors. You have to understand the players

in the industry you’re in. Figure out a way to

be placed on an assignment where you

could get to know those players. Be

willing to ask to meet with them indi-

vidually, but make sure you’re clear

with them about what you’re looking

for. If they’ve committed their time

and you’ve agreed on the things

you’re going to work on, make sure

you’re delivering on that.”

RACQUEL ODEN
MANAGING DIRECTOR,  MERRILL LYNCH
AGE: 43
NEW YORK CITY

ERTHARIN COUSIN
EXECUTIVE DIRECTOR, UNITED NATIONS
WORLD FOOD PROGRAMME
AGE: 58 
ROME, ITALY

“I was trying to get
promoted, and it was a

struggle. I had to be persistent.
I eventually scheduled a meet-

ing with my boss’s boss, and the
promotion came very quickly
ater that. You have to be your

biggest advocate, and you have
to be the one to make that ask.”

EZINNE KWUBIRI
DIRECTOR OF GLOBAL BUSINESS

SERVICES, VIACOM NETWORKS
AGE: 33

NEW YORK CITY

“When I started my [hair care]

company, I had just gotten laid

of from my job, had a 2-year-

old and was in the midst of a

divorce. It was either search for

a job, which could take months,

or turn my hobby into an actual

business. And that’s what I

decided to do. There was no

plan B. I was just going to
have to make this happen.
Waiting is not a wealth
strategy. We’re always

waiting for the right opportunity,

but all waiting does is delay

your prosperity. There’s never

going to be a perfect time or

perfect scenario.”

GWEN JIMMERE
CEO AND FOUNDER,
NATURALICIOUS
AGE: 33 
DETROIT
   FIRST BLACK WOMAN TO

HOLD A PATENT FOR A NATU-

RAL HAIR CARE PRODUCT

Erin Teague
DIRECTOR OF PRODUCTS,
YAHOO
AGE: 34
SAN FRANCISCO

“When people would

compliment me or suggest

a course of action, my normal

response was always, ‘Thank

you; I’m trying.’ But Carl

Mack, the former executive

director of the National

Society of Black Engineers,

would always tell me, ‘Don’t

try. Just do it. Don’t make

any excuses and don’t rely

on the notion of “I’m trying”

being good enough.’ You

just have to commit and give

things everything you have.”

Taylor Lewis (@taylorcespedes) is the
editorial assistant at ESSENCE, where
she covers news and entertainment.
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ESSENCE®, PEOPLE®, AND PEOPLE EN ESPAÑOL®, PARTNERED WITH INTEL® FOR
THE INAUGURAL ‘WOMEN WHO SPARK’ AWARDS
The awards celebration was held on January 7, 2016, during the annual Consumer Electronics Show (CES) at the Venetian 

Hotel in Las Vegas. Time Inc. brands and Intel are working together to bring needed and rightful visibility to women leaders in 

STEM, and encourage future generations of female technologists to follow in the footsteps of these iconic ‘Women Who Spark’.” 

The event featured opening remarks from United States Chief Technology Oi  cer, Megan Smith and recognized four 

notable trailblazers for their outstanding achievements in technology:

Alba Colon – Chevrolet Racing Program Manager, NASCAR Sprint Cup Series  |  Shantell Martin – Visual Artist

Telle Whitney – CEO and President, Anita Borg Institute  |  Kimberly Bryant – Founder & Executive Director, Black Girls CODE

Alba Colon

Kimberly Bryant and 
Michelle Ebanks (ESSENCE)

Telle Whitney and 
Rosalind L. Hudnell (Intel) Shantell Martin

Megan Smith

Danielle Brown (Intel)

Intel and the Intel logo are trademarks of Intel Corporation in the U.S. and/or other countries.
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WITH THREE SERIES AND NEARLY 5 MILLION LOYAL VIEWERS, MONA
SCOTT-YOUNG IS MORE KNOWN AS THE QUEEN OF RATCHET

TV THAN AS ONE OF HOLLYWOOD’S MOST SUCCESSFUL REALITY TV
PRODUCERS. ESSENCE UNCOVERS WHAT DRIVES THE WORKING

MOTHER AND WIFE BEHIND THE SHOWS CRITICS LOVE TO HATE
BY CORA DANIELS | PHOTOGRAPHY BY KWAKU ALSTON | STYLING BY JAMES KNOX

30 MILLION
DOLLAR
WOMAN

THE



ona Scott-Young is a hug-

ger. When she meets you,

she pulls you in hard and

holds on tight. One, two,

three, four, five squeezing

moments . They can be

unexpected. This hug was

delivered in a makeshift

office on the set of VH1’s Love & Hip Hop: New York season 6

reunion show. By the sixth moment, the woman who has

been named one of the most powerful producers in reality

TV (the LHH franchise helped drive VH1 to the largest year-

over-year ratings gains of any non-sports cable network) is

back at her desk, sitting hunched over a laptop, taking phone

calls and giving directions to a roomful of staf—including a

crew constantly popping through the door—all while a hair-

stylist wielding a curling iron and a makeup artist applying

fake eyelashes are desperately trying to finish her up.

Impatient, she gets things started by asking, unprompted,

“What do you want to know about me? Who’s the woman

behind the ratchet?” Full pause. “I’d like to think I’m more

than that,” she adds as the last lash is put in place.

It took seven moments for the word ratchet to be dropped.

Google “Scott-Young” and you’ll find that Queen of

Ratchet is actually one of the tamer things she has been

called. On Twitter, The Devil is a favorite—a direct refer-

ence to Love & Hip Hop, which is produced by Scott-Young’s

Monami Entertainment in partnership with Eastern.

“They are selling the brokenness of Black womanhood—

the defectiveness of our souls, of our very being—as enter-

tainment, and it is sad,” says Sil Lai Abrams, a domestic

violence awareness advocate, of the shows. Abrams is the

founder of Truth in Reality, an advocacy group that fights to

change stereotypical media depictions of women of color,

especially in reality TV. “It is sad that a Black woman would

find that okay as something she would want to build her

empire of of.”

Scott-Young’s avid supporters don’t get it. Janice Johnson

Dias, Ph.D., is the president of GrassROOTS Community

Foundation, a nonprofit that works to improve the health

and well-being of girls. Scott-Young is on the foundation’s

board. Dias, a sociologist, admits that although she has

qualms about some of the content of the adult show and

wishes the network would air it with warning labels and

domestic violence resources and at less accessible times for

young viewers (even Scott-Young doesn’t allow her 12-year-

old daughter and 18-year-old son to watch), she still thinks

much of the criticism against her friend isn’t balanced.

“It’s unreasonable to blame Mona Scott-Young for the

demise of Black women and their moral decay. One, there is

no moral decay, and two, the notion that her shows are the

linchpin is irrational,” says Dias.

The White men behind Eastern don’t get it either. “It’s

unfair,” says Stefan Springman, the company’s president,

about how Scott-Young is singled out by critics, while he and

Eastern CEO Toby Barraud remain untouched. “There’s this

idea within the Black community that you only need to tell

stories that are palpable, that show African-Americans in

the best light. Mona wants to tell everyone’s story because

everyone has a story to tell.”

For Scott-Young, it’s a little more complicated.

“I want us to be represented in every shape and form—the

good, bad, ugly—because I feel only with full acceptance of

everything that comes with us will we ever really embrace

ourselves and love ourselves fully,” she says. “When we are

still hiding and ashamed of a piece of who we are, we can

never fully become who we are supposed to be.”

Scott-Young was raised in New York by her mother, a

Haitian immigrant who could not read or write. (Scott-

Young now sponsors two schools in Haiti.) After graduating

from high school, she eventually crossed paths with the late

Chris Lighty. The two founded Violator Management, which

dominated nineties hip-hop with a roster that included

Busta Rhymes, LL Cool J and Missy Elliott. (She still

manages Elliott.) Her first exposure to the TV business

came when hip-hop artists started transitioning to the

small and big screens. She eventually left Violator and in

M I WANT US TO
REPRESENT

EVERY SHAPE
AND FORM—

    THE GOOD,
BAD, UGLY.”

(Left) Scott-Young and her husband, Shawn Young, who was one of
Busta Rhymes’s bodyguards, are all smiles at a 2012 Girl Power
event. He stayed home with the kids as she built Monami, where
women of color dominate not just in front of the camera but also in
every aspect behind the camera. (Right) The company’s produc-
tion team includes (clockwise from bottom left) Stephanie Gayle,
Trevia Williams, Scott-Young, Tracy Christian and Courtney Parker.
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2008 established Monami. It was a wise move. Today LHH

and its spin-ofs pull in record ratings, with 4 to 5 million

viewers. The numbers have risen each season and scouting

for a new LHH city is currently under way. Because of the

success of the shows, Scott-Young and her partners were

named to The Hollywood Reporter ’s “2015 Reality TV Pow-

er List.” Scott-Young is the lone Black face and one of only

a handful of women to make the list. LHH has also helped

build Monami into a $30 million company. Besides Eastern,

Scott-Young is in partnership deals with Nicki Minaj, creat-

ing a flavored moscato line called Myx Fusions, and Simon

& Schuster, publishing a Monami Books line that will hit

shelves this year. She has also teamed up with Simone

Smith (LL Cool J’s wife) to launch the MSY jewelry collec-

tion, due out this year. The signature piece will be a ring

called Empowering.

“It’s easy to have big ideals and lofty goals. What I know

for a fact is that I have been able to create opportunities

and create employment,” says Scott-Young. Case in point:

Joseline Hernandez of LHH: Atlanta. Scott-Young says the

first time the aspiring rapper saw her name on a check was

when she got one from the show. Then there’s the admission

made that morning by LHH: NY ’s MariahLynn that the show

has helped her mother maintain her sobriety. “That’s

something tangible for me,” says Scott-Young. “I know I’m

responsible for helping them not only live their dreams, but

also, through those dreams, provide for their families. To me,

that is my contribution.”

Abrams argues that showcasing the violence of these

shows as entertainment gives the impression that such

behavior is not serious and helps shape how victims are

treated in real life. Truth in Reality holds forums with young

people across the country, and she hears kids as young as 12

years old talk about how they like the shows because the

fight scenes are “funny.” One 16-year-old fan of LHH took

away the lesson that if you are not fighting in your relation-

ship, then your partner doesn’t really love you.

Such negative representations hit especially hard at a

time when the Black community is struggling with very real

issues of police brutality, employment and education, says

Esther Franklin, executive vice-president at SMG Strategy,

who researches media habits of African-Americans and

others. “She picked a lane and she stayed in it and she

perfected it,” says Franklin of Scott-Young. “My hope is

that she would use her success in this lane to start to

venture into other lanes that would help balance the

images of the Black experience.”

Scott-Young understands the backlash about images.

“I’m not blind; I’m not desensitized,” she says. “I’m just not

judgmental.” The blowup over VH1’s Sorority Sisters was a

low point, she admits. Even though Scott-Young’s name

didn’t appear anywhere in the credits (Eastern was involved,

not Monami), much of the onslaught of criticism was

directed her way. The TV projects she has in the pipeline—

which include a program about Black female attorneys set

to air on WEtv and a Teddy Riley family series still in devel-

opment—signals she’s trying to broaden her lane. There are

also moments on Monday nights when she wonders if her

casts understand that LHH should only be a stepping-stone

and that they should take advantage of the platform.

The LHH shadow is why Scott-Young refused Dias’s repeated

requests to join the GrassROOTS board. Instead the producer

opted to raise money privately because she didn’t want her

presence to cast negatively on the organization’s work with

Black girls. But she changed her mind because the focus of

GrassROOTS on younger girls proved too important.

“Sometimes I hope that with that work starting at that

age,” she says of GrassROOTS, “maybe they’ll never end up

across from me for a casting. I am always trying to provide

opportunities that will allow them to live a diferent life. But

how do we get to these women prior to that?” It was a candid

moment. There is no denying that Scott-Young is getting

tangible results for some Black women. And for an entertain-

ment executive, honestly, that is more than she really has to

do. When it comes to the intangible stuf, the responsibility

ultimately lies in our hands as viewers, namely our power to

turn the channel. Because maybe that 16-year-old fan, who

talked about fighting and love at the Truth in Reality event,

got it a little bit right: If we love ourselves, perhaps, we do

have to fight back.

“I know I’m
responsible for
helping people to
live their dreams,”
says Scott-Young,
the prolific and
increasingly
powerful reality
TV producer.

Cora Daniels (@IamCoraDaniels) is a self-described

“journalist who writes books.” Daniels has penned

Ghettonation: Dispatches From America’s Culture

War (Broadway).
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LOOK OUT FOR A SEASON OF CRAYOLA

COOL, NEON WOW AND PRINTS THAT POP
PHOTOGRAPHY BY JOSHUA PESTKA | FASHION EDITOR: JOIEE THORPE

MARKET EDITOR: ZOEY WASHINGTON

DAYS
BRIGHTER

AHEAD

EARN YOUR
STRIPES

Rubin Singer silk gown (far
left) and asymmetrical dress.

Stuart Weitzman shoes.
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RED-Y, SET, GO!
This page: Fendi romper

and heels. Jill Haber
clutch. Missoni ring.

Opposite page: (Far left)
Jeremy Scott cropped

wa�e-knit sweater. Marc
Jacobs skirt. (Left) Akris dress.

Oscar de la Renta earrings.



CUTOUT QUEENS
This page: Victoria, Victoria
Beckham midi dress. Alexis Bittar
bangles. Jimmy Choo heels.

Opposite page: (Right) Prabal
Gurung dress. Alexis Bittar for
Jeremy Scott Lucite earrings. Lydia
Courteille ring. (Far right) Lisa Perry
dress. Alexis Bittar cufs.

For details, see Where to Buy.

Hair, Derick Monroe. Makeup, Frank
Guyton/kenbarboza.com. Manicure,
Miss Pop. Models, Sosheba/Fenton.
Afiya Bennett/Marilyn.
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LOVE
SEX &

AS THEIR SHOW, FOR PEETE’S SAKE,
DEBUTS ON OWN: OPRAH WINFREY

NETWORK, RODNEY PEETE AND
HOLLY ROBINSON PEETE SHARE

SECRETS OF THEIR 20-YEAR MARRIAGE
BY CHARREAH K. JACKSON

PHOTOGRAPHY BY KWAKU ALSTON

STILL IN LOVE
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“She put hot sauce on her fries,” Rodney Peete says of the

moment he knew Holly Robinson Peete was the woman for

him. It was the early 1990’s and they were out for the first

time with mutual friends at an L.A. supper club. “I knew she

felt comfortable around me as she stufed her face with

food,” he says. Close to 25 years later, the former NFL player

and the actress are still making each other smile.

 A 20-year marriage in Hollywood with four children that

both spouses describe as “happy” is something to

celebrate—and study. Here

the Peetes share the habits

that keep them connected.

Get Professional
Support
“From the beginning Rodney

was willing to sit down with a

counselor,” Holly says. “Most brothers I know and that I dated

would never do that. We sat down with an objective third party,

and that was crucial in the early days of our relationship, with

our busy schedules. We still have our counselor in our lives.”

Rodney also credits those sessions with helping start their

marriage strong: “We laid it all out on what we expected and

what the guidelines were. And we followed it.”

Beriend Strong Couples
On the premiere of For Peete’s Sake, Rodney surprises

Holly with a couples’ night out to celebrate their twentieth

anniversary. They are joined by their lovers’ tribe, includ-

ing Duane Martin and Tisha Campbell-Martin. “I can get on

the phone with Tisha or any of our friends circle and not

feel like I’m gossiping about my husband. Sometimes you

just need to vent,” Holly says. “We’ve tried to build a

community of people that have integrity. We are not

perfect but we are supported.”

Hold Him Close
The Peetes’ 20-year union has been filled with regular

20-second hugs. “If we hug each other for 20 seconds, there’s

something hormonal that connects us,” Holly says. “We do

those hugs even when we’re mad at each other. And, girl,

sometimes those 20-second hugs feel like 20 years. But it

works.” Rodney agrees, and in fact was the one who brought

home the hug rule. “It seemed so trivial at first,” he admits.

“But after doing it, I see the benefit. We may get bad news or

may be disagreeing and decide to hug. It reminds me I have a

partner in everything. You can’t turn it down. That’s the rule.”

Fight Storms Together
No relationship is without its trials. The Peetes have been at

the forefront of autism awareness since their oldest son,

Rodney Jackson, now 18, was diagnosed as a toddler.

“When we got that news, I curled up for almost two weeks

with the curtains down. In those days they gave you no

hope,” Holly recalls. Rodney adds: “I reacted like a typical

man. It was a blow to my manhood.” After the initial

devastation, Holly went to work learning everything she

could about autism. “I was still stuck on, ‘I’m going to fix my

son,’ ” Rodney says. “That caused a lot of tension and made

me distant. Finally, she gave me an ultimatum: Get on board

or get out of the way, which means leave. My family was

most important, so I got on board. Once I understood that I

didn’t have to change him, everything was going to be okay.

She deserves all the credit for that. That was the biggest

obstacle we had to overcome and it brought us closer.”

Work as a Team
The number of women leaning on men for financial

security is shrinking, and the Peetes are proud to be a

part of that progression.

“What made me most

comfortable with Rodney

was that he was not

threatened by the fact that

I had my own life and

money,” she recalls. “Many

guys, certainly in sports,

are threatened by that. But he liked that.” Decades later,

the Peetes still shake of traditional gender roles: “Society

tells us you’re less of a man if your wife is more successful.

I don’t buy into any of that,” Rodney says. “If I’ve got to

take the kids to practice or a concert because she’s on

the road filming, I have no problem with that, because it’s

a partnership and a family.”

            What made me most comfortable

with Rodney was that he was not

threatened by the fact that I had my own

life and money.                 —HOLLY ROBINSON PEETE

The Peetes,
along with
Holly’s mom,
invite OWN
viewers into
their home.

Follow ESSENCE Lifestyle & Relationships Editor
Charreah K. Jackson on Twitter @CHARREAH.

The duo said
“I do” in 1995.

W
E

D
D

IN
G

 P
H

O
T

O
, 

C
O

U
R

T
E

S
Y

 O
F

 S
U

B
J

E
C

T
S



You know you love it.



HEALTHY &

HAPPY

SCHEDULED YOUR ANNUAL
CHECKUPS? HERE’S HOW TO MAKE

THE MOST OF YOUR DOCTORS’
APPOINTMENTS AND WHAT
BLACK WOMEN PHYSICIANS

ENCOURAGE YOU TO ASK
BY GINA ROBERTS-GREY

THE DOCTOR
WILL SEE
YOU NOW

T
aking care of your physical, emotional and

mental well-being requires a team efort
with a common goal: ensuring you live a

long, healthy life. You’re the star athlete, running
all the plays that help keep opponents like cancer,

diabetes, heart disease and even the flu from
scoring on you. Calling those plays is your coach,

aka your doctor, who sees the big picture when
it comes to the health game.
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HEALTHY & HAPPY : CHECKUP PLAYBOOK

“We’re partners in preventing disease

from developing or progressing,” says

Michele C. Reed, a family physician in

Garden City, New York. Whether you’re

working with a general practitioner or a

specialist, follow these expert tips on

how to maximize your partnership so

you can go the distance.

ACT AS IF YOU’RE
ON A FIRST DATE
You wouldn’t head to a date without

putting in a little preparation, right?

Physicians suggest adopting that same

attitude every time you see them by

taking an active role in your health care.

“Familiarity with a doctor makes us

comfortable,” says cardiologist Jennifer

H. Mieres, professor at Hofstra Northwell

School of Medicine and chief diversity

and inclusion oicer at Northwell Health

in Lake Success, New York. But it also

opens the door to false assumptions and

unrealistic expectations.

“It’s easy to assume that if a

doctor doesn’t bring up something

you talked about at the last visit, it’s

not worth discussing,” says Mieres.

“But part of your prep should be to

jot down notes—either on your

phone, tablet or paper—about what

you’ve experienced since the last

exam. If your doctor doesn’t mention

that colonoscopy or mammogram

she’s been trying to persuade you to

get, don’t think it’s no longer a

priority.” Instead of waiting for your

medical practitioner to ask how well

controlled your asthma is, for

example, start the conversation to

make sure the matter is addressed.

TIMING ISN’T
EVERYTHING
As much as you wish there were,

physicians report there’s no magical

method to shorten the time you’ll sit

in their waiting rooms. The first

appointment of the day holds the

most promise that you’ll be seen on

schedule. However, you never know

when an emergency will pop up, says

Renee Matthews, M.D., a women’s

health advocate and lecturer in

Chicago. Since anything can throw

off a doctor’s day, she suggests

booking consultation times that not

only work for you but also allow a

little leeway in case your doctor is

running behind.

SURPRISES SLOW
US DOWN
Speaking of delays, the most likely

reason you’re stuck sitting in the

waiting room is other patients.

There are those who show up late.

And then there are those who

introduce new concerns during a

session. That can shift a doctor’s

daily agenda. “All it takes is one

person to not be truthful when

booking an appointment,” says

Reed. Before they step in the exam

room, physicians typically go over a

patient’s background and the reason

for the visit. “If I walk in expecting to

address flulike symptoms or a sinus

infection and am suddenly hit with,

‘Oh, yeah, I’ve also been having chest

pains or experiencing numbness,’ I’m

now spending a lot more time with

that patient,” says Reed.

Up-front honesty can avoid the

snowball efect. “Being specific when

you schedule an appointment ensures

that a doctor allots the time needed

for you and reduces frustration for

other patients,” says Reed.

WE CAN’T READ
YOUR MIND
Doctors can only treat—or prevent—

issues they know they’re dealing

with. Fibbing or giving half the story

prohibits you from receiving the most

comprehensive individualized

health playbook.

“So often I’ll have patients tell

me they haven’t taken their pre-

scribed medicine for a few days, but

in reality it’s been a few months or

more,” says Reed. This may lead

physicians to think a treatment isn’t

working when, in fact, the patient

isn’t giving it a chance. “Doctors want

to provide the most accurate indi-

vidualized care, but we need com-

plete honesty from our patients,”

adds Reed. That includes fessing up

to any herbal remedies or supple-

ments you’ve tried. Don’t keep your

doc guessing.

MICHELE C. REED, D.O.

JENNIFER H. MIERES, M.D.

Just as it is in dating, your

relationship with your physician

hinges on good chemistry. That

means the person should listen

to you, not rush you along and

always make eye contact. If that’s

not happening, find someone else

to trust with your health.

WHAT MAKES A

GREAT DOCTOR?
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WE LOVE TALKING
ABOUT YOUR FAMILY
Reed says it’s alarming how many Black

women don’t know whether their parents

or siblings have cancer, diabetes, fibroids

or depression. “Not only is it important to

know your family history of cancer, but

it’s also important to know the type and

age at diagnosis,” she says.

Reed suggests using a family dinner

to discuss these important details. “Sit

down at least once a year and talk

about what’s changed in your lives.

Health shouldn’t be a top secret afair,

yet many times people of color guard

this information out of embarrassment,”

says Reed. “Having this information

and passing it on to your doctor

help us work on tailored screenings

and preventive measures based on

your health risks.”

THERE’S NO SUCH
THING AS TMI
Don’t be afraid of dishing with your doc.

“We should know every single thing

about you,” says Reed. “No one ever

gives too much information.” That’s

especially important when you’re

experiencing symptoms that don’t

seem visible to the naked eye.

“Our community is so hesitant to

discuss anxiety and depression, but it’s

so prevalent among African-Americans,”

says Reed. “We’re brought up to

believe being spiritually weak is

responsible for mental health issues.

But acknowledging anxiety or

depression is a sign of strength. Your

doctor wants—and needs—to know

how you’re feeling mentally and

emotionally, not just physically.”

SHARE GOOD NEWS
Inform your physician if you’ve cut

down on sodium, started yoga or made

other positive changes. “I want to

applaud your success and consider the

good news because that can influence

treatment plans, too,” says Reed.

WE DON’T JUDGE
It’s hard to shock your doctor. And that

goes for tackling taboo topics like what

happens in the bathroom or bedroom.

“All body parts and functions are fair

game,” stresses Mieres. “We’re human,

too. We all have the same parts. Holding

back blocks your ability to live the best,

healthiest life possible.”

If you’re uncomfortable asking a

question, write it on paper or rehearse

what you’ll say before your visit.

“Asking if a symptom or an issue can

be a marker of underlying disease can

take the edge of,” suggests Mieres.

The atmosphere in the exam room

should be one of trust and open

communication. “If you ever feel

judged, that’s a sign this person is not

the right doctor for you,” she adds.

TAKE ADVANTAGE
OF TECHNOLOGY
“Ask if your doctor has an e-mail

address,” suggests Matthews. It

probably won’t prevent a trip to the

oice if you’re sick, “but it may be

useful when you have a question about

medicine or need clarification on

something from your last appointment.”

Your doctor’s practice may also utilize

electronic records, which allow you to

look at lab results, track prescription

refills and more at your convenience.

YOU’RE A
REFLECTION OF US
Along with keeping you healthy,

physicians want to educate and guide

you. And if you walk out of the exam

room with any misunderstandings,

they haven’t done their job.

Mieres suggests to start with

saying, “Here’s how I understand

today’s visit….” Then summarize

treatments, symptoms and other

items covered in the exam.

RENEE MATTHEWS, M.D.

HEALTHY & HAPPY : CHECKUP PLAYBOOK

4 THINGS TO TAKE TO YOUR NEXT APPOINTMENT

2
MEDICAL RECORDS
Physicians don’t usually

compare notes about a
patient. “If you’re changing
doctors or seeing a new
specialist, the person needs
to have your records in hand
to understand what other
treatments you’re receiving,
your health history and
more,” says Matthews.

3
AN ADVOCATE
Awaiting test results?

Bring along a loved one or
trusted pal in case the news
isn’t what you expected or
you get nervous at the sight
of the doctor. Your friend can
write notes and pay attention
to details you might miss but
want to reflect on once you’re
out of the o�ce.

4
QUESTIONS AND
UPDATES

Go prepared with written
comments that may slip
your mind once you are
naked on the table. Always
ask, “How will this [a new
prescription or diet] afect
my life?” Reed says. “You
want to know potential side
efects or restrictions.”

1
A MEDICINE SYNOPSIS
Snap photos of the

medicine labels and store
them on your phone,
make a list of your
prescriptions or even take
the bottles with you.
Matthews says this
information is essential in
preventing unwanted drug
interactions.

?
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Jokes about having gas are funny.
Until they find a tumor in your colon.

Julia, age 58, Mississippi

Julia smoked and got colon cancer.  Having a 

colonoscopy saved her life. Doctors found 

her tumor and removed it the next day. 

Julia’s near-death experience and pain are 

nothing to laugh about. Julia didn’t know smoking 

can cause colorectal cancer. Now you do.

You can quit smoking. 

CALL 1-800-QUIT-NOW. 

#CDCTips



BREAKING T

This month, ESSENCE kicks o�

part one of our special report

on a taboo topic: mental

health within our community.

The psychological stressors of

poverty, police brutality and

civil unrest wear on us daily. In

fact, African-Americans are 20 per-

cent more likely than Whites to su�er

from psychological distress, according to the U.S.

Department of Health and Human Services.

Yet we are often wary of acknowledging these stressors

and seeking help. A recent study found that depression was

the most common mental illness among African-Americans,

but most were not very open to acknowledging psycholog-

ical problems and are extremely concerned about the stigma

associated with mental illness.

New York City first lady Chirlane McCray is on a crusade

to change these facts. Using her own family’s experiences

as a guiding light, McCray is spearheading a ground-

breaking initiative to remove the stigma

surrounding mental illness and bridge

gaps with programs that can help.

ESSENCE Editor-in-Chief Vanessa De Luca

recently spoke with McCray about what it

will take for this disease to stop being a

secret shame in the Black community.

ESSENCE: What inspired you to create a pro-

gram focused on mental health and wellness?

NYC FIRST LADY CHIRLANE MCCRAY: It’s

an issue that’s close to my heart. My parents

sufered from depression, so I’ve had many

experiences throughout my life. When our

daughter, Chiara de Blasio, was diagnosed

with anxiety and depression, it all clicked.

Going through the process with her, I under-

stood how diicult it is to get proper treatment. And I realized

a lot of possibilities are out there, but they can be hard to

access and navigate.

ESSENCE: What surprised you in your quest for information?

MCCRAY: At events and talks I’d ask who had been afected

by mental illness. It shows me that it touches people in every

family, every borough. It surprised me how common it was. I

learned that one in five people is afected in our communi-

ties. I was also surprised when I asked folks in the budget

oice how much we spend on mental health initiatives.

Someone who worked in the oice for 30 years told me no

one had ever asked that question. No one had connected the

dots. No one had seen it as one coherent program of action.

Once I learned how many of us are afected, I knew we had

to do something big. Thrive NYC [nyc.gov/thrivenyc] is a

collection of 54 programs, spending nearly $1 billion. It is

comprehensive and connects every agency and every stage

of life. We plan to train 250,000 New Yorkers—including

clergy—in mental health first aid to recognize the signs and

symptoms, and know how to respond and how to get people

treatment. We also plan to teach social–emotional learning

to students in about 90,000 pre-K programs and early

learning sites, and we will provide every New York City pub-

lic school with a mental health consultant who can support

the school in emergency cases and create curricula. Last we

will screen and treat all pregnant women and new mothers in

New York City for maternal depression. This will all help

transform our ability to discuss depression.

ESSENCE: What initiative are you most excited about?

MCCRAY: Act Early is one of the most important principles. If

you can get to kids who are carrying trauma to school, you

will remove obstacles to learning. There’s not a day you’re not

carrying with you whatever happened at home. Children who

act out are crying out for help.

If we train teachers in social and emotional

learning, they can identify kids who are having

trouble and teach all children coping skills,

impulse control and good decision making.

These skills can be taught. Our focus on

maternal depression is also important. We can

screen moms for it and ofer a range of treat-

ments—group or online therapy and medica-

tion—for maternal depression so that moms

can attach to their child properly and get that

emotional foundation.

ESSENCE: This is great. What will it take for

people to step past stigma and use these

resources?

MCCRAY: There’s stigma in every community,

and it’s even greater when people don’t know

that mental health is treatable, and don’t understand that it’s a

part of every community and every stage of life. Until recently,

we did not have the science and research to help us know what

is wrong. Depression is harder to diagnose than a broken leg.

Now we have the knowledge that these illnesses are treatable.

ESSENCE: Why do you think the Black community has a dis-

comfort with mental illness, and how can we overcome this?

MCCRAY: In my family there is a stigma around medication.

Taking medication is not an act of weakness. It’s only one part

of any solution. There are a range of treatments—peer counsel-

ing, apps even, to help others. It’s partly our tradition as Black

people to believe we have to be strong as a minority. If you’re

not strong, then it will be bad not just for you but also the entire

family. It’s about changing the culture. To get people to solu-

tions, we have to feel comfortable talking about mental health.

McCray and
daughter

Chiara
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HE SILENCE

New York City first lady
Chirlane McCray was pho-
tographed exclusively for

ESSENCE by Spencer
Heyfron, December 8,

2015, at home in the
historic Gracie Mansion.
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Silk.com / LoveSoymilk

With 8 GRAMS of

 PLANT-POWERED 

PROTEIN 

per serving, 

delicious 

Silk® Original 

Soymilk 

gives you 

PLENTY 

TO LOVE. 



HEALTHY & HAPPY : FOOD

CURATORS
OF CUISINE

hen Angela Davis (left),
34, was unexpectedly laid

of from her accounting job
while pregnant with her second

child in 2013, she didn’t panic.
Her recipe blog, The Kitchenista
Diaries, was just a year old, but

she already felt she was onto
something special. “I had fallen

in love with what I was doing
with food, and I was spending

all my nights and free time

W

ONLINE SERIES

IN OUR NEW VIDEO SERIES, ESSENCE EATS, PROFESSIONAL FOODIES SERVE UP
THEIR FAVORITE DISHES. MEET FIVE WOMEN WHO ARE BLAZING THEIR OWN TRAIL

BY CHARLI PENN
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HEALTHY & HAPPY : FOOD

Well-cooked
meat is tasty
any way you
slice it.

Sisterhood of
Fusion Food
Friends (from left) Angelique Ribeiro,

35, Christine Collins, 31, and Jasmine

Wittingham, 26, bonded while

working at various restaurants and

quickly realized their shared love for

good food and great service.

Together they came up with an idea

for a hip neighborhood food spot

that would bring their take on

popular, delicious international

street eats to the heart

of Atlanta.

WITH HARD WORK,

faith and the added

skills of local tastemaker

Chef Woda on the grill,

the ladies opened 9th Ave

Street Food last October. Just

like that, they were living out the dream

that had brought them together. “Before

we were restaurant owners, we were

blogging anyway,” says Davis.

Instead of getting another

accounting position in Florida, she

moved back home to Virginia and

followed her passion full-time. The

life-changing decision allowed her

to earn a living through book sales,

catering and sponsorships.

SINCE THEN, DAVIS,

A SELF-TAUGHT COOK , has

quadrupled her social following to

more than 50,000 and garnered a

community of devoted foodies who

check in weekly to give her latest

Street food
goes glam.

From
coworkers

to business
partners

Davis is at home

in the kitchen.

Penn
visits
9th Ave.

recipes a test

run. “I try to

teach when I’m

writing,” Davis

says. “I’m not

just publish-

ing a recipe; I’m

actually trying

to help you learn

about a new

technique or a

new ingredient.”

Every single recipe she posts is origi-

nal and inspired by her most loved

meals, her surroundings and her

evolving taste buds. Readers obsess

over her Perfect Buttermilk Biscuits—

the secret ingredient is White Lily

flour, Davis reveals, which can only

be found online or primarily in stores

down South. If you can change one

thing about the way you cook, Davis

recommends using an internal meat

thermometer. “Check the meat,” she

adds. “That’s the only way you’ll

know it’s cooked perfectly, and the

only way not to overcook something.”

just three girls who loved to eat,”

says Wittingham. As locals line up

day after day to sample their funky

fusion selections, like Kaboch Soup

and Dirty Dogs with beer can chili,

the women stay focused on their

formula for success. “We do a lot of

experimenting with combining diferent

flavors,” Ribeiro says. “That’s the key

to good street food—make something

that’s quick and easy to eat, but also sat-

isfying and sold at a good price point.”

When the ladies sat down with Chef

Woda to put together their menu, they

looked to the bite-size delicacies you

would find at some of the biggest festi-

vals and thought up fresh ways to pair

dishes. Want zucchini crisps with that

dog? They’ve got you. “Just step outside

the box when you’re creating foods,”

Wittingham suggests. “Everything that

traditionally goes together doesn’t have

to. Pick some of the flavors and foods

you like, merge them and see what

amazing things you come up with.”

Davis shares
new dishes
on her blog.
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thing edible.” The Chillen N’ Grilling

blend of nine herbs and spices is her

personal favorite and best seller. The

secret to producing lasting flavor isn’t

about the spice; it’s about how much

of it you use, according to Johnson.

“When you’re cooking large pieces

of meat, like a pot roast, you always

want to overseason. When you think

you’ve put enough, you haven’t,” she

says. The goal is to cover every bit of

the meat’s surface with seasoning so

it can penetrate every bite.

Johnson always
adds extra spice to
her bites.

Watch their videos at
ESSENCE.COM/ESSENCEEATS.

Don’t be
afraid
to boost
flavor.

e Spice
Whisperer
New Orleans–raised private chef

and caterer Airis The Chef Johnson,

38, majored in marketing in college

hoping to one day run a Fortune

500 company. However, when her

roommates couldn’t stop raving

about her meals—her smothered

pork chops and green beans with

potatoes, for example—she knew

she had found her true calling.

Combining her signature spice

blends with culinary training quickly

helped Johnson make a name for

herself when she relocated to New

York City after graduation. When

her list of clients grew, and her

calendar filled, Johnson expanded

to leave her mark on more meals:

She started her ATC spice line with

four signature blends right from

her home kitchen in Brooklyn.

“Every spice my customers get

comes from me—I’m making them

and packaging them,” Johnson

says. “You can use my spices on

absolutely everything and any-

Airis The Chef

Johnson turned

cooking into
a career.
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THIS EARTH HOUR,
SHINE A LIGHT 

ON CLIMATE ACTION.
Switch off your light and switch on your 

social power at earthhour.org

19 MAR 2016  |  8:30 PM

#ChangeClimateChange
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May our hearts be resil-

ient and never weary

in well doing. May we

understand, with every

step we take, that God

is for us and will never

leave us or forsake us.

May we be wise, and be

willing to seek God in

newfound ways. May our

faith grow bigger and

wider than our expec-

tations ever thought it

could go. May we expect

the enemy before he

comes, and may God

charge our spirits to be

strong and fearless.

May we speak to our

mountains, and truly

believe they can move

and they do so. May the

doors of our purpose

and promise be opened.

May we represent God

in our storms instead

of letting our storms

represent God. May we

fight with our faith. It is

so and so it is.

HEALTHY & HAPPY : SPIRITUALITY

BEING THE DAUGHTER OF BISHOP T.D. JAKES HAS
NOT SPARED CORA JAKES COLEMAN FROM LIFE’S
HIGHS AND LOWS. SEE HER TIPS FOR TRUSTING
GOD IN TRYING TIMES, INSPIRED BY HER NEW BOOK
FAITHING IT AS TOLD TO CHARREAH K. JACKSON

BELIEVE
AND RECEIVE

Amen!

FACE IT
Life happens, and we have to acknowledge our journey. The

first step to having a strong connection to God is to address

the pain in our heart. Hone in on the emotional turmoil that

you’ve gone through and the emotional relationship that you

have with yourself and with God. Address your issues so that

you can develop a relationship that leaves you vulnerable

to God. Learn from each trial and storm. We sometimes go

through the same thing over and over because we are not embracing the

lesson and standing in our faith. Accept what God has ordered for you.

FORGIVE IT
We often feel that the people who harmed us do not deserve to be excused.

Forgiveness is for us, not them. What helped me to be lenient is not wanting to

give anyone else control of my emotions. If you look at forgiveness as an

opportunity to regain power, then it makes it easier for you to leap out of bitter-

ness and into kindness. Often we put God in a situation where He is to blame for

the hard things that we have endured. Some of us have to let go and say, “God, I

forgive you for the process that I had to go through, and I love you in spite of it.”

We have to be open with God and be able to forgive ourselves, and one another.

LIVE IT
Leap into your destiny and your purpose. Whatever God has placed on your heart

that you do well, and that you would do for free, go for it. The sky can be the limit.

Think supernaturally: If we dream big for ourselves, God will do bigger than that.

FIGHT IT
We have spent our lives listening to people give the enemy more recognition

than he deserves. Many who grew up in church have heard awful stories. Now

we have formulated this huge enemy and made him bigger than our power.

We’re not able to defeat him because we give him too much credit. When you

are looking at your storms, look at them as something that God has already

completed. And look at all the storms you’ve already overcome in your life.

TRUST IT
I believe that God can, so He does. When I was 22, a truck going 40 mph hit my

car. The fireman came running up to the car saying, “She has to be dead.” Before

the vehicle hit me, I saw it coming and said, “God, I don’t want to die tonight.” I

got out of that accident without a bruise and I was able to go home. I went to

the hospital the next day. Had that truck not hit me, I would not have discovered

that my reproductive system was in such bad shape that if I didn’t have surgery

immediately I could never carry a child. I’ve seen God turn what the enemy plans

for evil into something better than I imagined. If He did it for me, then He can do

it for you. If He did it centuries ago, He can do it today.

KEEPING
OUR FAITH
A PRAYER FOR WOMEN

Follow Cora on Twitter
@CJakesColeman.116 ESSENCE .COM  APRIL 2016
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More of 

What You 

Love is on 

PROMOTION

See What’s Hot 
Right Now!

MOBILE | DESKTOP | TABLET

Available On

Pulmonary hypertension (PH) narrows arteries in the

lungs. This puts pressure on the right side of the

heart as it works extra hard to push blood through

those arteries.  It can cause death from heart failure,

and there’s no cure.  ■ At first glance, PH can look

like asthma or other less threatening diseases. 

And undiagnosed and untreated, the average survival

time with PH is 2.8 years.  ■ But with early 

diagnosis, new treatments are extending life 

expectancy and improving PH patients’ quality of life.

■ The Pulmonary Hypertension Association, PHA for

short, gives hope to PH patients, caregivers, family

members and medical professionals through support,

education, research and advocacy. At PHA there’s no

breathing easy until we find a cure.  ■ Learn how

you can help at www.PHAssociation.org

Pulmonary hypertension
puts unbearable stress

on the heart.
We’re putting our heart

into finding a cure.

#Heart2CurePH 

The food lover’s heart

The book lover’s heart

The lover’s heart

The pulmonary hypertension heart

ADVERTISEMENT

By joining our exclusive group of 
Black women, you can be the 

fi rst to try new products and tell 
us what you really think!

Go to 
ESSENCEINSIDERS.COM/JOIN 
and become a member today.

 

FASHIONISTA.
TRENDSETTER.

DIVA.
THAT’S YOU!



WHERE TO BUY

ON THE COVER
Photography by Dennis Leupold. 

Stylist, Jason Rembert for The Wall 

Group. Hairstylist, Ursula Stephen 

for Motions at Starworks. Makeup 

 artist, Renee Garnes at Next Artists. 

Manicurist, Jin Soon Choi using JINSoon. 

COVER
Alaïa gown, price upon request, Bergdorf 

Goodman, NYC, 800-558-1855. Jennifer 

Fisher earrings, $355, jenniferfisherjewelry 

.com. Anita Ko ring, price upon request, 

and Carbon & Hyde ring, price upon 

request, both at Broken English, NYC, 212-

219-1264. Ring (left hand), subject’s own.

TABLE OF CONTENTS
Page 5: Lisa Perry dress, $595, lisaperry 

style.com. Alexis Bittar bangles, $75 each, 

Alexis Bittar boutiques. Paul Andrew 

pumps, $795, paulandrew.com for stores.

Page 6: Lela Rose dress, $1,295, neiman 

marcus.com. Lana Jewelry earrings, 

$1,795, lanajewelry.com. Manolo Blahnik 

heels, $725, Manolo Blahnik, NYC, 212-

582-3007. Ring, subject’s own. 

RULE BREAKER
Page 55: Je�rey Dodd shirt, $795,  

Forty Five Ten, Dallas, 214-559-4510. 

T by Alexander Wang trousers, $350, 

bloomingdales.com.

AUDRA THE GREAT
Page 78: Alaïa gown, price upon request, 

Bergdorf Goodman, NYC, 800-558-1855. 

Jennifer Fisher earrings, $355, jennifer 

fisherjewelry.com. Ring, subject’s own.

Pages 81–82: (Top) Tadashi Shoji trench 

$548, tadashishoji.com. American Rag 

tank top, $15, Macy’s. Lauren Ralph Lauren 

jeans, $51, Macy’s. Lana Jewelry earrings, 

price upon request, lanajewelry.com.  

Anita Ko necklace, price upon request, 

and Khai Khai ring, $1,100, both at Broken 

English, NYC, 212-219-1264. Paul Andrew 

pumps, $1,150, davidsfootwear.com.  

(Bottom) Oscar de la Renta dress, 

$2,490, bergdorfgoodman.com.  

Diamonds Unleashed by Kara Ross 

bracelets, prices upon request, both at 

Neiman Marcus, Bal Harbour, FL,  

305-865-6161. Ring, subject’s own.

Page 83: Lisa Perry dress, $795, lisaperry 

style.com. Irene Neuwirth earrings and 

ring (right hand), prices upon request, 

both at Irene Neuwirth, West Hollywood, 

CA, 323-285-2000. Diamonds Unleashed 

by Kara Ross ring, $1,451, Neiman Marcus, 

Bal Harbour, FL, 305-865-6161. Ring (far 

right), subject’s own. 

THE 30 MILLION  
DOLLAR WOMAN
Page 90: Etro blouse, $885, and pants, 

$640, both at etro.com. Simone I. Smith 

hoops, $425, simoneismith.com. Rings, 

subject’s own. 

Pages 93: Vince pants, $695, Neiman  

Marcus, Short Hills, NJ, 973-912-0080. All 

other clothing and jewelry, subject’s own.

BRIGHTER DAYS AHEAD 
Page 94: (Left) Rubin Singer gown,  

price upon request, Neiman Marcus. 

(Right) Rubin Singer dress, price  

upon request, Neiman Marcus.  

Stuart Weitzman sandals, $398,  

NYC, 212-750-2555.

Page 96: (Left) Jeremy Scott sweater, 

$295, Opening Ceremony. Marc  

Jacobs skirt, price upon request, Marc 

Jacobs. (Right) Akris dress, $1,272,  

Saks Fifth Avenue. Oscar de la Renta  

earrings, $395, oscardelarenta.com.

Page 97: Fendi romper, price upon  

request, and heels, $1,150, both at fendi 

.com. Jill Haber clutch, $995, Gito,  

Englewood, NJ, 201-541-7330. Missoni  

ring, $395, missoni.com. 

Page 98: Victoria, Victoria Beckham 

dress, $2,395, victoriabeckham.com.  

Alexis Bittar cufs, $150 each, Alexis  

Bittar boutiques. Jimmy Choo heels, $895, 

select Jimmy Choo stores. 

Page 99: (Left) Prabal Gurung dress, $150 

for rental, rentherunway.com. Alexis Bittar 

for Jeremy Scott earrings, $175, Alexis  

Bittar boutiques. Lydia Courteille ring, price 

upon request, lydiacourteille.com for more 

information. (Right) Lisa Perry dress, $595, 

lisaperrystyle.com. Alexis Bittar bangles, 

$75 each, Alexis Bittar boutiques. 
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BETTER FOR YOUR 
SKIN THAN NO 

MAKEUP AT ALL

Neutrogena Healthy Skin® Liquid 

Makeup takes over where your 

skin care leaves of . With vitamins 

and antioxidants, it actually 

improves the look of your skin, 

even after you take it of . Now 

available in 14 beautifully matched 

shades designed to work 

across all ethnicities.

Find your perfect shade at 

Neutrogena.com/shadefi nder

Discover the new expanded 

shades at Walgreens.

AVAILABLE AT

© Johnson & Johnson Consumer Inc. 2016



                      SHOWCASE
T

O
 A

D
V

E
R

T
IS

E
 C

O
N

T
A

C
T

  1
.8

0
0

.9
3

8
.4

6
6

0

APRIL 2016



OVERVIEW
On the morning of April 17, you may awake feeling as if

your life has suddenly been placed on a treadmill. The

body desires to keep the pace even as it reluctantly

stays stationary, gaining little if any ground. No, you’re

not going crazy. Mars, the planet of action and motiva-

tion, will go retrograde until June 29, so progress of any

kind seems slow, methodical and less reactionary. This

forced retreat ofers an opportunity for you to reexam-

ine your steps and tiptoe purposefully. At first you may

feel as if you’re jumping out of your skin, but soon after

you’ll need to surrender to the pacing the universe is

blessing us with. Time has sped up considerably over

the past few years. Here’s a moment to smell the roses,

a baby’s neck or the aromas coming from a neighbor-

hood bakery on a slow walk home. Enjoy!

ARIES
March 21 to April 19

Courageous, daring and heedless of

consequences, Aries takes chances

because time’s a-wasting. We need

your assertiveness to move forward

and your brazen attitude to never ask

for permission to shine. Your solar

return has you showing the world that

it’s important to live out loud. Power

players are invested in your career.

Listen to their insight, but trust your

abilities. Nothing can stop you now.

TAURUS
April 20 to May 20

Reflection and rejuvenation are your

themes this month. Use your dream

state to reairm your path by asking

yourself before your head hits the

pillow, What am I missing out of life?

Am I staying on task? You will be

surprised at the answers that surface

when you rise with the sun. It’s time to

uncover your deepest desires.

GEMINI
May 21 to June 21

“Let’s get ready to rumbleee!” Your

level of angst is of the charts now.

Every day is an opportunity to

complete projects and learn personal

lessons, or finds you wanting to punch

the ignorance out of someone. Hold on

to your bubbly spirit and laugh of the

negative urges with friends. Rash

actions could lead to a fall. And we all

know you’re too cute for a busted lip.

CANCER
June 22 to July 21

Most Crabs have probably mastered

the electric slide. Similarly, they

sidestep through life seeking the

best scenarios for success. But when

their backs are against the wall,

claws position for attack. Focus on

your job. Take ownership of your

contribution to the world and the

world will surely jump in line.

LEO
July 22 to August 22

There are moments in life when we

must acquire more knowledge and

leap onto the next plateau. You now

see the merit in expanding your mind

and your spiritual beliefs. You may

even increase your earning power

and self-esteem. The creator in you

beckons you to evolve. This may allow

you to revolutionize your life and thrive.

HOROSCOPE

Jill Scott
April 4

Chaka Khan
March 23

Mariah Carey
March 27

Alek Wek
April 16

Aries Romford
embroidered denim skirt,

matchesfashion.com.

Famous
Aries
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CENTERS FOR
DISEASE CONTROL
AND PREVENTION

Visit CDC.gov/tips

for Free Help.

SMOKING

CAUSES

IMMEDIATE

DAMAGE TO

YOUR BODY.



VIRGO
August 23 to September 21

Earth signs often respond to practical

reasoning. April ushers in a fierce

notion to act quickly. This nudge could

leave you feeling uncertain. Don’t be

dismayed, as you’re not without power.

Asking the right questions at the right

time could lead to positive though

unexpected partnerships. You’re being

guided by a force greater than

yourself. Trust the wind that swirls

between you and the concrete.

LIBRA
September 22 to October 22

Have you ever looked into the eyes of

those who wish to do you wrong? It

may be hurtful to some, but you, dear

Libra, find it thrilling to match their ill

will with your sparkling wit and subtle

charm. Retreat when it’s beneficial;

smile when they dare. Your oppo-

nents will apologize when they realize

you were looking for the win–win

solution all along. Silly rabbits.

SCORPIO
October 23 to November 21

The mystery surrounding a Scorpio

is captivating. Many are unable to

fathom the amount of mental exertion

you are experiencing this month, so

make it work to your advantage.

Explore the visual artist within, begin

writing that novel and pay little

attention to what people say. Your

ideas will be original. Who cares if

others can’t see the shades of

color in your mind—yet!

SAGITTARIUS
November 22 to December 21

Adventure rides shotgun in your life.

Nurture the roots of your foundation

to stand strong during your auda-

cious escapades. Check in on your

children, beautify your home and

solidify the roots of your tree. You

may need to address a family issue.

We all know self is most important

to you. However, you should give

attention to those who give you the

freedom to be.

CAPRICORN
December 22 to January 19

Keep an overnight bag handy and a

flexible attitude, as you may be called

on to travel. It may seem as if no one

is considering your needs and your

systematic way of thinking. Don’t take

it personally. Remember those dreams

and aspirations you harbor? A trip into

the uncharted could land you at the

gate of the Emerald City. So you

wanted to meet the Wizard?

AQUARIUS
January 20 to February 19

Imagine a veil covering your potential

earnings. You reach toward what you

desire, but unfortunately you may end

up pulling back a nub if you rely solely

on the limitations of your mind. Master

responding to the voice of intuition.

Opportunities come when you allow

your partners (business and personal)

to implement their options. Otherwise

you’re in danger of becoming your

own worst enemy.

PISCES
February 20 to March 20

What if the wisdom contained in

literary treasures was to go unshared?

It is imperative to deliver any informa-

tion you’ve recently obtained to

future generations. Balance the art

of teaching others and nourishing

yourself by scheduling time for both.

Consider yourself to be the conduit to

everything plentiful and revealing. You

are the gift that keeps on giving!

Copyright © 2016 by Essence Communications, Inc. (ISSN-0014-0880) (GST 126301159) Canada Post Publications Mail Agreement No.

40110178. ESSENCE is published monthly by Essence Communications Inc., 225 Liberty St., New York NY 10281. Return undeliverable

Canada address to Postal Stn A, P.O. Box 4015, Toronto ONT M5W 2T2. Printed in the USA. All rights reserved. Cover and contents may

not be reproduced in part or in whole without prior written permission. Magazine available on microfilm and CD-ROM from ProQuest

Information and Learning, 300 N. Zeeb Rd., Ann Arbor MI 48106. ESSENCE® is the registered trademark of Essence Communications

Inc. Periodicals postage paid at New York NY and additional mailing o�ces. U.S. subscriptions: $22 for one year. Allow six weeks for

change of address. The publisher is not responsible for unsolicited manuscripts or photographs. Articles in ESSENCE are in Index to

Periodical Articles by and About Blacks (G.K. Hall & Co.). POSTMASTER: Send address changes to ESSENCE, P.O. Box 62120, Tampa FL

33662-2120. Along with new address, please send old address as printed on last label. SUBSCRIBERS: Occasionally we provide our

customer list to companies whose products might interest you. If you do not wish to receive these mailings, send your request and a

copy of your mailing label to us at ESSENCE *Mailing Preferences,* P.O. Box 62120, Tampa FL 33662-2120. If the Post O�ce alerts us

that your magazine is undeliverable, we have no further obligation unless we receive a corrected address within two years. Your bank

may provide updates to the card information we have on file. You may opt out of this service at any time. Customer service and subscrip-

tions: For 24/7 assistance, please visit our Web site: ESSENCE.com/customerservice. You can also phone 800-274-9398 or write to

ESSENCE, P.O. Box 62120, Tampa FL 33662-2120.

Horoscope by astrological intuit Sonja Marie (wordlifeastrology.com).



NOTES TO SELF

POSE

/ 'pōz/

Post a picture of yourself doing your favorite power pose on social
media—using the hashtag #ESSENCEnoted.

Increase Success in Seconds
For one week, using Wunderlist or
your digital calendar, add a daily
reminder to check your posture and
strike an uplifting position. Two minutes
of a power pose can lessen stress and
increase testosterone.

STAND STRONG
SPEAK UP WITH YOUR BODY LANGUAGE

verb

1. TO ASSUME YOUR POSITION AS A POWERHOUSE
BY CHARREAH K. JACKSON

How are you holding your body this very moment: hunched at your

desk or on the couch? Slouched at a cofeehouse or on the train?

We are the loudest when we aren’t saying a word, as our bodies

communicate how we see ourselves and the world. This month

turn up your prowess in your physical being. “When we feel pow-

erful, we stretch out. We lift our chins and pull our shoulders back.

We puf up our chests. Spread our feet. Raise our arms,” shares social

psychologist Amy Cuddy in her new book, Presence: Bringing Your

Boldest Self to Your Biggest Challenges (Little, Brown and Co.). Cuddy’s

TED talk on how body language shapes identity has received more than

31 million views. “Women feel chronically less powerful than men...,” she says in

the video. “Our nonverbals govern how other people think and feel about us….

When you pretend to be powerful, you are more likely to actually feel powerful.”

Be a Superhero
Throwback Thursday reveals many of us
have been popping one hand on a hip since
childhood. Put your other hand on your hip,
straighten your back and stand with your
feet a little wider than hip width apart. Pin
up a picture of your Wonder Woman stance
(right) to remind yourself of your strength.

Hold Your Power
Even how we place our fingers and
hands can illustrate confidence. If you
find yourself anxious—in a meeting, for
example—place your fingertips together
in front of you and push your hands apart.
“Steepling communicates that we are
one with our thoughts; we are not
wavering…,” says former FBI agent and
body language expert Joe Navarro,
according to Cuddy, in the book.

Prep like an Olympian
Gold medalist and past ESSENCE
cover star Gabby Douglas is in
training to head to the 2016
Summer Olympics in Brazil. She
starts each routine with her arms
in a V above her head—a power
move used by many athletes. To
get ready for a crazy call, throw
your hands in the air to signal
victory to your body.
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ALL-NEW 2016 CHEVROLET MALIBU

*  MSRP. Tax, title, license, dealer fees and other optional equipment extra.

STARTING AT $22,500*

As shown: $36,995*
The all-new 2016 Chevrolet Malibu is the embodiment of reaping the rewards of working 

hard. With its windswept body-lines and agile stance, tastefully combined with eye-catching 

accents like available LED daytime running lamps and LED tail lamps, the Chevrolet Malibu 

is the astonishing culmination of design and technology. The all-new 2016 Chevrolet Malibu 

is crafted to surpass even your highest expectations.

WORKING HARD AND
      LOOKING GOOD.
            THAT’S A WIN-WIN.




