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FRESHNESS OF A GEL, NOURISHMENT OF AN OIL.

Discover the power of a lightweight multi-correcting night moisturizer.

As of the 1st morning: skin feels softer, more supple, and looks nourished.

In 4 weeks: wake up to revived radiance and improved elasticity.

Non-sticky. Non-greasy. Non-comedogenic. 

Join Elite Rewards on Lancome.com

LOOK FORWARD TO WAKING UP.

SMOOTHNESS – ELASTICITY – RADIANCE

VISIONNAIRE NUIT

NEW

BEAUTY SLEEP PERFECTOR
TM

NEW GEL-IN-OIL TEXTURE

Infused with micro-droplets of oil
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56  KATIE HOLMES: THE ULTIMATE 
SECOND ACT

Fame? She’s been there, done that. At 37, 

the Dawson’s Creek star (and Tom 

Cruise ex) has other priorities—such as di-

recting her fi rst feature and telling stories 

that matter. Here’s how she stays 

energized and joyful By Johanna Schneller

62  BEYOND THE PALE

Actress Krysten Ritter, a former Break-

ing Bad regular who is now starring in the 

Netfl ix series Jessica Jones, trades her 

character’s edgy biker jackets and ripped 

denim for the softest hues of the season                

Interview by David Hochman

68  REINVENT YOUR LIFE 
AT 30, 40, 50, 60

Ready to take #transformationtuesday 

to a whole new level? Jump-start your 

journey to greater success and happiness 

with expert-backed tips, plus words of 

wisdom from real women who’ve pulled off  

their own impressive turnarounds 

By Alice Oglethorpe and Dana Hudepohl

O N  T H E  C O V E R

54   T H E  T Y R A N N Y  O F  P E R F E C T

84   THE NEXT TRAVEL HOT SPOT

56  KATI E HOLME S

68   R EI NVENT YOUR LIFE AT 30, 
40,  50

92   B O OST YOUR  B ODY ’S HEALING 

P OWER: 17 WAYS

78  T H E  M A R A I S  C O M E S  TO 
MAIN STREET: BE ST  NEW FRENCH 

BEAUTY,  STYLE , FO OD

32   FASHION FOR FICKLE 
W EATHER

56 62 84

I N  E V E R Y  I S S U E

4   THIS M ONTH AT MORE
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78  JE SUIS PARIS!

French fashion, fragrance, food, 

even baked goods—we love it all, and if you 

do too, rejoice! French products are 

fi lling the shelves, and we’ve searched the 

States to bring you the very

 best off erings, no airline ticket required 

By Susan Swimmer

84  THE INSIDER’S GUIDE TO 
HONG KONG

For American fashion designer Fiona 

Kotur, this vibrant Chinese city’s hidden 

restaurants, chic shops and diverse 

islands are a daily source of inspiration  

Interview by Melissa Biggs Bradley
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Cover photo: Jan Welters. Stylist: Deborah 

Afshani; hair: DJ Quintero at Jed Root using Alterna 

Haircare; makeup: Genevieve for Chanel; 

manicure: Lexi Martone for Elle with Dermelect; 

tailor: Christy Rilling at Christy Rilling 

Studio. To get Holmes’s hairstyle, try Alterna Caviar 

Moisture Replenishing Shampoo and 

Conditioner, Bamboo Volume 24-Hour Sustainable 

Volume Spray, Bamboo Dry Shampoo in 

Mango Coconut and Caviar Perfect Texture Spray. 

Fashion: Maiyet silk dress; neimanmarcus

.com. Jewelry is Holmes’s own. 
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B E S T  O F  T H E  B E S T

12 – 19

FASHION: Make a bold statement with 

fanciful fl oral accessories 

BEAUTY: Need antidotes for the February 

blahs? Go for lush lips, a pretty 

perfume and an unblotchy complexion 

A F I C I O N A D O

21 – 36

BEAUTY: We were looking for women 

of beauty, ambition, style and passion, so we 

asked you for candidates—and you 

fl ooded our inbox. Meet four whose compel-

ling stories made them real standouts 

FASHION: How to dress for fi ckle weather

DRINK: Make-ahead party punch

P O R T F O L I O 

39 – 41

ENTREPRENEUR: Pick the perfect name 

for your company

FINANCE: How to navigate a career pivot 

TECH: Four high-quality cameras that will 

up your Instagram game  

V O I C E S

43  IN HER WORDS

Ten-time Grammy winner Bonnie 

Raitt on encouraging her fans to live in the 

moment, why she isn’t considering 

retirement and what 29 years of sobriety 

has taught her about happiness

By Holly George-Warren

44  HELPING HER KID COMPETE 
LAUNCHED A CAREER

After buying her ice-skater daughter 

an outfi t that was expensive without being 

stylish, this former accountant fi gured 

she could design something better on her 

own. Eleven years and thousands 

of Swarovski crystals later, she’s delivering 

handmade costumes to clients around 

the world By Elizabeth Suneby

46  BOOKS

Celebrated novelist Jhumpa Lahiri’s 

fi rst memoir; a theater executive’s behind-

the-scenes look at how musicals are 

put together; a conversation with an Ameri-

can journalist who risked arrest to 

report on the fi ght for civil rights in Iran

48 GETTING TO EQUAL

After a childhood spent watching his tal-

ented mother defer to the men in 

her life, he knew his own marriage had to 

be diff erent. How the Scandal star 

manages the balance of power at home

By Tony Goldwyn

54 THE TYRANNY OF PERFECT

We’ve become astronauts, mathemati-

cians and executives, just as our 

mothers once hoped. But we’re also wives 

and mothers who cook and clean 

and keep everyone on course—and the 

pressure is driving us mad. The 

president of Barnard College speaks out 

By Debora Spar

H E A L T H

92 17 WAYS TO BUILD A STRONGER 
IMMUNE SYSTEM

Do you catch every cold that cycles 

through the offi  ce? Read this to toughen up

By Dana Sullivan Kilroy

100  CARNAL KNOWLEDGE

The germophobe’s guide to anal sex 

12 36 32

P
H

O
T

O
S

, 
F

R
O

M
 L

E
F

T
: 

G
R

A
N

T
 C

O
R

N
E

T
T
, 

JA
M

E
S

 W
O

J
C

IK
, 

M
A

R
K

U
S

 Z
IE

G
L

E
R

3
F E B R U A R Y  2 0 1 6



4
M O R E  F E B R U A R Y  2 0 1 6

T H I S  MON T H  AT  MORE
A N D  O N  M O R E .C O M

linkedin.com/company/moremagfacebook.com/moremagazine pinterest.com/moremagazine @moremag@MoreMag

DO YOU DREAM of being an entrepreneur? Is it fi nally time to turn 

your idea for a second act into a business? Do you want to meet and 

network with innovators like you? If so, join More and Microsoft 

June 23–26 for a transformative conference for women entrepre-

neurs who want to start a new business or scale an existing one. The 

event, which will feature a keynote address by Melinda Gates, will 

be held on Microsoft’s campus in Redmond, Washington, near Se-

attle. You’ll learn how to brainstorm a 

winning idea, fi nd funding, build your 

personal brand and bounce back from failure. You’ll work one-on-one 

with Microsoft’s experts to understand how technology can help you 

grow your company faster, and you’ll receive a gift bag with more than 

$1,000 in Microsoft products. There will be plenty of action outside 

the classroom as well: We’ll attend cocktail-hour networking events 

with local entrepreneurs and venture capitalists and explore the ar-

ea’s popular destinations. For more information and to register (cost: 

$1,550, or $1,295 if you sign up by April 1), 

go to more.com/MB2. See you in Seattle!

MORE AND MICROSOFT 
WANT TO PUT YOU IN BUSINESS!

T O  S U B S C R I B E ,  G O  T O  M O R E . C O M .

MORE  BUSINESS BOOTCAMP
POWERED BY MICROSOFT
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today at canyon ranch
An accountant took a risk, tried  

something new and got a whole  

new perspective.

ALL-INCLUSIVE, LIFE-ENHANCEMENT HEALTH RESORTS      
tucson, arizona   |   lenox, massachusetts 

kaplankaya, turkey – debuting 2016

wellness  |  spa  |  �tness  |  nutrition  |  spirituality  |  canyonranch.com

Experience a world of inspiration – embrace your energy,  

balance your life and reconnect with joy. 

For best rates and specials, call 800-676-1060  

or contact your Travel Professional.







YO U  B E  M O R E ’S  E D I TO R—A N D  W I N  $ 1 0,0 0 0 !  I know you have an opinion about every page in the magazine. Now’s your chance 
to vent—by taking our online survey. It’s simple. After you’ve read this issue, just go to more.com/february-2016-survey and tell me what 
you think—and enter to win $10,000. Please note: Complaints are as welcome as  compliments.   Really! Because knowing more about your 
 reactions—whether positive or negative—is what helps me make the magazine better. For rules, see page 103.

LE SLEY@MOR E .COM

I NSTAGR A M A N D T W IT TER : @LE SLEYJSEY MOU R

FACEBOOK .COM/LE SLEYJSEY MOU R 

EACH February we dig deep to fi nd the 
most current information on reinven-
tion for you. We ferret out new studies 
about how to transform one’s health, 
fi tness or outlook on life. We suss out 
new slants on fashion, beauty and home. 
Those are all fun, but they’re not my 
favorite part of our reinvention issue. 
What I like best is bringing you the sto-
ries of real women who, whatever their 
age, have decided to take charge of their 
future and make it the best it can be. 

Of course, at More, reinvention is 
not a once-a-year af air. Even when the 
word reinvention does not appear in the 
title, our stories often have a reinven-
tion nugget at the center. In our essays, 
a writer usually comes to see her mother, 
child, spouse or job in a new light. When 
we profi le an interesting woman, she is 
almost always someone who was just 
minding her own business when a com-
munity crisis, world event or health is-
sue threw itself in her path, forcing her to 
rethink everything she thought she knew 
in order to get over or around the problem. 

The Second Acts column is more straight-
forward, of ering extreme reinventions that 
are inspirational for their sheer ballsiness. 
My favorites have included the librarian in 
training who quit school to become a war 
correspondent (February 2009) and the law-
yer and Homeland Security honcho who 
found true happiness running an ice cream 

company (November 2015). And in the re-
design last year, I was exceptionally happy to 
add the Entrepreneur page so that you could 
hear from the hundreds of serial reinventors 
who have been drawn into More’s editorial 
orbit over the years. In short, the essence 
of More is reinvention, and I hope all these 
voices inspire you to ask, “What’s next for 
me?” and begin your journey to fi nd it.

Now we are taking reinvention live by 
partnering with Microsoft for a unique 

four-day seminar called More Busi-
ness Bootcamp (or MB2), powered by 
Microsoft, on the company’s gorgeous 
Redmond campus, near Seattle, June 
23–26. If you decide to be one of the 150 
readers who will join us, you’ll work 
with experts, More editors (including 
me) and some celebrated entrepreneurs 
to reinvent yourself in the business of 
your dreams! Hands-on workshops will 
give you many valuable takeaway skills, 
including how to move your idea from 
your imagination to reality; fi nd fi nanc-
ing (and fi gure out which kind is best 
for your particular biz); use tech to help 
achieve scale; and market your business 
via social media. You’ll also learn how 
to bounce back from failure, then pivot, 
and why you need an exit plan. Students 
will leave MB2 with $1,000 worth of 
Microsoft products—and connections 
that will last a lifetime. Whether you 
have a small business already or just an 

idea for one, join More for the most excit-
ing reinvention program ever created. See 

Come reinvent 
with us. 

See you in Seattle!

P H O T O G R A P H E D  B Y  Ari Michelson
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vw.com Simulated image. *Driver Assistance features are not substitutes for attentive driving. See Owner’s Manual for further details and important limitations. For more information, visit www.iihs.org. ©2015 Volkswagen of America, Inc.

Just because you don’t see it, 
doesn’t mean it isn’t there.

Introducing the newly redesigned Volkswagen Passat with Blind Spot Monitor, one 

of seven available Driver Assistance features.* Passat. Where family happens.
When equipped with 
optional Front Assist
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* F L O W E R  P O W E R  *
AC C E S S O R I E S  R E P O R T: 

FA N C I F U L  B L O O M S  C H A S E  T H E  B L A H S  AWAY 

1

WRIST CORSAGE 

Coco Chanel loved a floral mo-
tif; she used the camellia blos-
som so frequently, it became 
part of her style signature. 
Today her namesake house 
is still playing the posies. The 
standout? This bold bracelet, 
with botanicals frozen in time. 

CHANEL resin bracelet with 
fabric, glass beads and acrylic 
pearls; 800-550-0005.
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P H O T O G R A P H E D  B Y  Grant Cornett
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B E S T O F  T H E  B E S T
FA S H I O N

2

GREEN GODDESS 

Bold color? Check. Dusting  
of delicate flowers? Check.  
We say, carry your own bou-
quet, every day. This beauty is 
big enough for all your essen-
tials but sized just right to fit 
snugly under your arm. 

NANCY GONZALEZ crocodile shoul-
der bag; BERGDORF GOODMAN.
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B E S T O F  T H E  B E S T
FA S H I O N

3

BLOOM OF YOUTH 

Sure, you could carry some-
thing practical. A bag that gets 
the job done. A carryall. Some-

thing black or navy. Possibly 
taupe, which recedes into the 

background. Or . . . this. 

ANDREW GN hair-calf, leather 
and snakeskin bag with sequins; 

BERGDORF GOODMAN.
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B E S T O F  T H E  B E S T
FA S H I O N

4

PETAL PUSHER 

For casual Fridays and beyond. 
The slip-on sneaker is still 
 surging—and for good reason: 
It marries comfort with style; 
it’s bolder than a ballet flat 
and cooler than a loafer. This 
one, embellished with sparkly 
3D daisies, puts the pretty in 
 every step. 

DIOR calfskin and vinyl embel-
lished sneaker; 800-929-3467. 

For prices and links to products, go 

to more.com/wheretobuy.
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B E S T O F  T H E  B E S T
B E AU T Y

* S P R I N G F O R W A R D  *
F E E L I N G  D R A B ?  J O I N  T H E  C LU B .  C O U N T  O N  A N  E V E N  C O M P L E X I O N ,  F R E S H  F R AG R A N C E

 A N D  LU S H  L I P S  TO  FO I L  YO U R  W I N T E R  D O L D RU M S — FAST

1

COLOR THEORY

These tinted creams conceal 
facial discolorations by har-

nessing the opposite hues on 
the color wheel. “Violet bright-
ens dull, grayish areas, green 

diminishes redness, peach 
neutralizes dark circles, and 
red corrects hyperpigmenta-
tion,” explains Kerry Cole, na-
tional makeup artist at Becca.

BECCA color correctors; 
BECCACOSMETICS.COM.
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Retail PartnerCharity Partner

PROMOTION

REGISTER NOW!  VISIT MORESHAPEHALF.COM FOR DETAILS. 

SUNDAY, APRIL 17, 2016
CENTRAL PARK, NYC

Join thousands from all over the world at 
our 13th annual women’s-only half-marathon.



B E S T O F  T H E  B E S T
B E A U T Y

2

JOY STICK

Like your coziest sweater, 
Burt’s Bees’ new lipsticks look 
good and feel even better. 

“They deliver bold color in both 
trendy and classic shades with-
out compromising on mois-
ture,” says Celeste Lutrario, 
vice president of global re-
search and development. The 
beeswax blend hydrates lips 
for a full eight hours—a game 
changer at this time of year.

BURT’S BEES lipsticks; DRUGSTORES.
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B E S T O F  T H E  B E S T
B E A U T Y

3

EAU-NIGMA

Prada’s perfume panoply de-
fies typical marketing prac-
tices by keeping the fragrance 
notes a secret. “Each aroma 
has a strong identity, but you’ll 
have to invent your own story 
as to what’s in them,” says 
Prada perfumer Daniela An-
drier. Our noses detected am-
ber, jasmine and peony, but 
here’s what we know for cer-
tain: All 10 scents ooze so-
phistication and come with a 
pat terned silk pouch.

PRADA Olfactories eau de 
parfums; SAKSFIFTHAVENUE.COM.

19
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Olay Total Effects fights 7 signs of aging.
Reviving skin to look up to 10 years younger in

4 weeks. So your skin won’t show your age.

#BEAGELESS
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LET  THEIR  STORIES 
INSPIRE  YOU

Women with MORE 

LAST SPRING WE PUT OUT THE WORD: TELL US ABOUT A WOMAN (YOU OR SOMEONE 
YOU KNOW) WHO IS OUTSTANDING IN ONE OF THESE 

CATEGORIES—BEAUTY, AMBITION, STYLE AND PASSION. HUNDREDS OF YOU RESPONDED, 
GIVING OUR EDITOR-JUDGES THE TOUGH TASK OF 

CHOOSING JUST FOUR. HERE ARE THEIR COMPELLING STORIES »

B Y  D I D I  G L U C K
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KATHY 
ARTUS, 53

BEAUT Y

“I WASN’T the pretty one in 
high school or college,” says 
Artus. But everything changed 
for her between the ages of 
49 and 52—her marital status, 
her job and her geographic 
location. She fl ourished, and 
when she turned 50, some-
thing funny happened: Friends 
and family began to encour-
age her to model. So she got 
an agent and has since booked 
several gigs. “I could never 
have done this in my twenties 
or thirties,” she says. “But at 
my age, you don’t worry what 
people will think anymore.” 

ON HOW (AND WHY) SHE 

STAYS FIT “I like weight lifting, 
running and biking. I think 
it’s important to be strong and 
lean because I believe that 
women should be able to move 
their own furniture!”

ON HER LESS-IS-MORE ROU-

TINE “I refer to my makeup 
regimen as minimally invasive. 
I get my hair colored and cut 
regularly, and I maintain a nat-
ural look with Laura Mercier 
and Bobbi Brown makeup. As 
for skin care, I cleanse, mois-
turize and use SPF.”

THIS PAGE: AKRIS wool blazer; 
AKRIS.CH. LAUREN RALPH LAUREN 

sleeveless jumpsuit; RALPH

LAUREN.COM. JADE TRAU 14k rose 
gold ring with diamonds; JADE 

TRAU.COM. Her own earrings. // 

OPENER GROUP SHOT: ELIZABETH 

AND JAMES dress; ELIZABETHAND 

JAMES.US for similar styles.
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PAMELA 
MCCAULEY, 52

AMBITION

WHEN McCauley gave birth to 
a daughter at 15, she was told 
by a public assistance/welfare 
counselor that she was fated to 
be “just another statistic.” But 
by age 29 she had earned her 
PhD in engineering—the fi rst 
African-American woman to 
do so in the state of Oklahoma. 
Having taught aeronautics and 
astronautics at the Massachu-
setts Institute of Technology, 
she is now a tenured professor 
and biomechanics and ergo-
nomics expert at the University 
of Central Florida. According 
to the National Science Foun-
dation, of the 9,489 doctorates 
awarded in engineering in 
2013, only 0.7% went to   African- 
American women—leading 
 McCauley to joke that she did 
become a statistic after all. 

ON SHATTERING STEREO-

TYPES “There’s a common 
perception that engineers are 
not feminine. Not me. I have 
hair extensions, and I’m a 
MAC fanatic and a Meaningful 
Beauty skin-care devotee.”

ON THE UPSIDE OF AGE “I can 
give more of myself to others.”

THIS PAGE: TRACY REESE BLACK LA-

BEL cotton blend dress with glass 
beading; TRACYREESE.COM. JADE 

TRAU 14k yellow gold earrings with 
diamonds; OCTANNERJEWELERS

.COM. // OPENER GROUP SHOT: TSE 

cashmere dress; TSECASHMERE.COM. 
MONIQUE LHUILLIER leather sandals; 
MONIQUELHUILLIER.COM. ROBERTO 

COIN 18k white gold and diamond 
earrings; ROBERTOCOIN.COM.
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KRISTIN 
THORNTON, 43

ST YLE

THIS Boise, Idaho, local de-
scribes her life as a kaleido-
scope, with more twists than 
she ever envisioned. After 
attending college in California, 
she moved to a ranch in Idaho. 

“Working at a ranch takes away 
all pretense,” she says. It is pre-
cisely this no-nonsense mind-
set that has shaped Thornton’s 
rodeo-meets-runway style. 
Now the busy stepmom of 
four heads up a consulting 
business to help farmers with 
sustainability issues and 
has a blog (kmthornton.com), 
which provides a window 
into the equestrian lifestyle 
(including fashion, wellness 
and sports psychology).

ON HER FASHION INSPIRA-

TION “I am a fi rm believer that 
style is an outward expression 
of our internal persona. Trends 
infl uence my look, but they 
don’t dictate what I wear.”

ON SERIOUS SPF “I’m outside 
all day, so I’m diligent about 
sunscreen. I brush on Color-
science Loose Mineral Sun-
screen SPF 30 [$75; sephora
 .com] every two hours.” 

THIS PAGE: ELIZABETH AND JAMES 

dress; ELIZABETHANDJAMES.US 
for similar styles. THEORY cash-
mere coat; THEORY.COM. // OPENER 

GROUP SHOT: X.C. TANG dress; 

XCTANG.COM for similar styles. 
JIMMY CHOO suede sandals; JIMMY

CHOO.COM. All Thornton’s jewelry: 
JADE TRAU 14k rose gold ring with 
diamonds and 18k rose gold brace-
let with diamonds; JADETRAU.COM. 
Her own earrings.

24
M O R E  F E B R U A R Y  2 0 16



©
2
0
1
5
 V

e
ra

 B
ra

d
le

y 
D

e
s
ig

n
s
, 
In

c
.

Introducing  

the Fragrance Collection

Beautiful, 
         bubbly, 
               fresh  
                  or playful?  

    Find your match
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KATIA  
ZARNEGAR, 49

PASSION

AT AGE 12, Zarnegar emi-
grated from Iran during the 
country’s revolution in 1979. 
Despite the challenges of hav-
ing to learn a new language 
and culture, and losing her fa-
ther to brain cancer, Zarnegar 
got into the University of Cali- 
fornia, Los Angeles, and grad- 
uated with a bachelor’s degree 
in electrical engineering. Af-
ter graduation, she worked for  
10 years at NASA’s Jet Pro-
pulsion Laboratory, where 
she helped write the software 
that sent the spacecraft Ga- 
lileo to Jupiter. More recently, 
Zarnegar enrolled in a grad-
uate program in speech and 
language pathology at Cali-
fornia State, Northridge, “be-
cause I wanted to help others.”

ON HER YOUTHFUL GLOW “I 
use Eucerin Daily Protection 
Moisturizing Face Lotion Broad 
Spectrum SPF 30 [$10; cvs.com].”

ON BEING FITTER AT 40 THAN 

AT 20 “I do martial arts train-
ing four or five times a week. 
When I walk out of the dojo, 
I’m flying. It’s my meditation.”

THIS PAGE: MILLY neoprene jump-
suit; MILLY.COM. Bracelets, top and 
bottom: HEARTS ON FIRE 18k yellow 
gold bracelets with diamonds; 
HEARTSONFIRE.COM. ROBERTO COIN 

18k yellow gold bangle with pavé 
diamonds; ROBERTOCOIN.COM. // 

OPENER GROUP SHOT: TSE cashmere 
dress; TSECASHMERE.COM. CHRIS-

TIAN LOUBOUTIN suede sandals; 
CHRISTIANLOUBOUTIN.COM .  
For prices and links to products,  
go to more.com/wheretobuy.
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beauty  
begins 

here 

THE SKIN CARE MAKEUPTM  HYPOALLERGENIC & DERMATOLOGIST TESTED. LEARN MORE AT JANEIREDALE.COM

NEW!  
BeautyPrep
Introducing BeautyPrep™ Face Cleanser, Toner and Moisturizer, 
a trio of high-performance natural skin care products that work  

VQ�QRVKOK\G�VJG�DGPGƂVU�QH�VJG�OCMGWR�[QW�NQXG�

• Antioxidant-rich proprietary micellar water cleanser

• pH balancing toner with Herbasome, a fruit water extract liposome

• Hydrating moisturizer made with four organic rose stem cell extracts,  

   lemon grass oil and Eyebright extract



Christy is wearing New Lash Sensational® Luscious Mascara in Very Black.

The lush things in
life. I live for it.

Maybelline.com/lashsensational

Simulation of actual product 
results on lashes enhanced 
with lash inserts.



Blend of
precious

oils

Fanning
 reservoir
   brush

LUSCIOUS
FULL FAN EFFECT

Denser, softer lashes.
From a blend of
precious oils.
The full fan effect
goes luscious.

©2016 Maybelline LLC.

®

NEW



Maybelline.com/dreamvelvet

Adriana is wearing New Dream VelvetTM Foundation in Natural Beige.

Perfection? It’s 
what I dream about.



©2016 Maybelline LLC.

SOFT-MATTE HYDRATING FOUNDATION

Looking for the ultimate 
Dream finish?

12-hour hydration.
Creates a fresh feel as it covers.

Unique formula is gel-whipped 
with 2x more water.*

In 12 velvet-smooth shades.

Now, a matte 
foundation that hydrates.
No drying. No roughness.
Just velvet-smooth 
perfection.

Our                           :
Smooths
Perfects 
Blends effortlessly

TM

* Vs. Maybellinnee®® DDreama  Liquiquidd®® MoMoussussee.
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FA S H I O N

E A S E  I N T O

S P R I N G

D R E S S I N G 
G E T  A  S TA R T  O N  T H E  

S E A S O N  B Y  

I N T R O D U C I N G  C O L O R  

A N D  T E X T U R E  I N T O  

YO U R  W I N T E R  WA R D R O B E

ADD STRONG COLORS

Wake up your cold-weather 
look by incorporating a top 

layer with color or pattern or  
(left) both. “This cropped  

silhouette is a strong spring 
trend,” says Tracy Taylor,  

senior style editor at Net-a-
Porter’s The Edit. The chunky, 
open-toe sandal can be worn 

with tights now, with- 
out them later (as shown). 

MILLY brocade top; MILLY.COM  

for similar styles. THEORY  
sleeveless sweater and knit skirt;  

THEORY.COM. FENDI leather booties;  
FENDI.COM for similar styles.  

VAHAN JEWELRY 14k yellow gold, 
sterling silver and diamond bracelet 

and ring; VAHANJEWELRY.COM.

For prices and links  
to products, go to more.com/

wheretobuy. H
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J O N N Y  L I C H T E N S T E I N

P H O T O G R A P H E D  B Y  Markus Ziegler

32
M O R E  F E B R U A R Y  2 0 16



A F I C I O NAD O
FA S H I O N

MIX UNEXPECTED 
FABRICS 

Taylor is a big fan of texture. 
“It adds dimension” and pro-
vides “a nice balance between 
seasons,” she says. Patterns 
anchored in black will be eas-
ier to wear when there’s still 
a chill in the air. We’re crazy 
about this shade of pink—it’s 
both bright and cheery, and 
flattering on all skin tones. 

A.L.C. cotton jacket and silk dress; 
ALCLTD.COM. 



A F I C I O NAD O
FA S H I O N

EMPLOY LIGHT LAYERS 

It’s still sweater weather,  
but now’s the time to start 
lightening up in shade and 

weight. “Statement skirts are 
big for spring,” says Taylor. 

“The bright skirt pops against 
the pastel palette on top.”  

The coat also bridges the  
seasonal divide, providing  

coverage, bulk-free. 

ZERO + MARIA CORNEJO  
cotton coat; BARNEYS.COM.  

DEREK LAM 10 CROSBY wool 
sweater and cotton blend skirt;

DEREKLAM.COM. BY MALENE  

BIRGER metal and resin necklace;  
BYMALENEBIRGER.COM.



A F I C I O NAD O
FA S H I O N

TRY ABSTRACT PRINTS 

Pajama dressing (right) is  
this season’s new approach to 
casual attire. The other take-
away here is the print: This 
artistic floral is bold but not 
blinding and won’t clash with 
that wool coat you’re still wear-
ing. “Think ‘spring-ify,’ not su-
per bright,” says Taylor. 

VALENTINO felt coat, silk top  
and pants; VALENTINO.COM.  

VIONNET leather sandals; VIONNET 

.COM. ARIVA FINE JEWELRY rose  
gold–plated sterling silver  
necklace; ARIVAFINEJEWELRY 

.COM. STANMORE 14k gold–plated 
ring with purple turquoise;
STANMORENYC.COM. 
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A F I C I O NAD O
D R I N K

PHOTOGRAPHED BY James Wojcik

AMANDA HESSER and MERRILL STUBBS are 
cofounders of the website dedicated to all things 
kitchen and home, food52.com. 

YOU KNOW the moment—the very long mo-
ment after you’ve settled in at a restaurant 
table, ordered a cocktail and begun feeling 
impatient for it to be served. Or you’ve ar-
rived at a party and wonder if a drink will 
ever show. The good news is that bars have 
found a way to speed things up: big batches 
of premixed cocktails in punch bowls and 
on tap; we’ve encountered them at some 
of our favorite places. Before it closed, Al-
der in Manhattan’s East Village served a 
mix of rye, amaro, yuzu and maple syrup 
on tap. Farther uptown, the NoMad serves 
large-format drinks in beautiful crystal. 
And Alex Day really likes batching cock-
tails: You’ll fi nd them at his bars Death & 
Co and Nitecap in New York and Honey-
cut in Los Angeles. There is no reason not 
to apply this method to parties at home. As 
a matter of fact, we plan to use it for every 
one we throw this year; there will be no 
measuring, shaking, stirring or tasting to 
be done when eager guests are, well, eager.

Even if we’re not about to install taps 
in our homes, we can still whip up cock-
tails ahead of time so we can focus on other 
things, like our guests, atmospheric can-
dles, roast chickens, pies—the list goes on. 
And if the words punch bowl conjure up the 
fusty old drinks you may have seen on 
Masterpiece Theatre, think again. This is 
a thoroughly modern take. For instance, 
make a big batch of your old-favorite stirred 
cocktail (say, Negronis or Manhattans) or
try this Bowery Punch (left), which we de-
vised at Food52 (for the recipe, go to food52
.com). Then, when friends arrive, there’s a 
low-maintenance drink option beyond the 
classic wine or cider—no waiting. 

Make-ahead party punch
BY AMANDA HESSER AND MERRILL STUBBS
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Savor the dark

Slow-Melting Chocolate. Complex Flavor.

Unrivaled Intensity. In Ten Luxurious Varieties.



KEYNOTE

MELINDA GATES
CO-CHAIR OF THE BILL & MELINDA GATES FOUNDATION

HOST

LESLEY JANE SEYMOUR
EDITOR-IN-CHIEF OF MORE MAGAZINE

AT T E N T I O N !

NEW AND  AS PIRING

E N T R E P R E N E U R S
Learn how to turn your business idea 

into reality. Get the tools to take your start-up to the next level

JOIN US AT

JUNE 23–26, 2016 

 MICROSOFT CAMPUS IN REDMOND, WA

EVENT ACTIVITIES INCLUDE: panel discussions with

entrepreneurs, one-on-one training workshops, and networking events and excursions.

COST: $1,550—or $1,295 if you sign up by April 1. Attendees will also receive a 

gift bag with more than $1,000 in Microsoft products.

LEARN MORE AT: more.com/MB2

MORE  BUSINESS BOOTCAMP
POWERED BY MICROSOFT
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How to pick the perfect name 
for your company

THE NAME of your business is the first 
thing customers see and hear. Choosing the 
wrong one could spell disaster for your new 
company or lead to stalled growth later on.

BE VAGUE Think about what you want to 
represent now and in the future, says Maria 
Cypher, principal of Catchword, a naming 
firm in San Francisco. You may be selling 
lamps today, but do you anticipate selling 
furniture one day? Do you hope to go inter-
national? If so, you wouldn’t want to name 
your company U.S. Lamps and Lighting. 
A name that could be interpreted more 
broadly, such as Bright Ideas, will open up 
bigger possibilities for your brand.

EVOKE AN IMAGE JetBlue stands out from 
airline names such as Southwest and Amer-
ican by bringing to mind clear skies and 
limitless soaring, says Sasha Stack, head of 
the naming group at Lippincott, an interna-
tional brand agency. Dove, a delicate white 
bird, conjures gentleness and purity, all 
positive characteristics of soap. 

MAKE IT MEAN SOMETHING The best 
names stand for something, even if the 
meaning isn’t obvious, says Margaret 
Wolfson, founder and chief creative direc-

ROBYN HATCHER  is the founder of SpeakEtc., 
a company that teaches communication and pre-
sentation skills. @SpeakETC

Percentage of female entrepreneurs who are interested in 
starting another business in the next three years, 

compared with 18 percent of male entrepreneurs, according to 
the report The Psychology of Entrepreneurship.

tor of River + Wolf, a New York City–based 
brand-naming agency. Google comes from 
googol, the mathematical word for the 
digit 1 followed by 100 zeros, which is apt 
for a search engine tasked with generating 
infinite answers. (The spelling was altered 
for ease of pronunciation.) 

KEEP IT CONCISE The easiest names to 
remember roll of  the tongue, have straight-
forward spellings and are short, says 
Wolfson. It was with good reason that a 
company once known as Starbucks Cof ee, 
Tea and Spices changed its name to the 
simple one-word brand we now all know. 
Think about how people will search for your 
company online, how the name will sound 
when you answer the of ice phone and how 
it could look printed on your product.

CONSIDER LITERARY DEVICES Some tricks 
that appeal to the human ear, says Wolfson, 
are alliteration (Jamba Juice, Lululemon), 
rhyme (Fitbit) and assonance, which is the 
repetition of a vowel sound (as in YouTube).
The odds are low that you’ll find an English-
language word that isn’t already in use, so 
also think about compound words or mash-
ups (SoulCycle) or foreign words (Nike 
is the Greek goddess of victory). —RACHEL 

RABKIN PEACHMAN @rachelpeachman

DITCH YOUR  

ELEVATOR PITCH 

IN MY DECADES of coaching entrepre-
neurs to communicate ef ectively, I’ve no-
ticed that most elevator pitches are wordy, 
boring and generic. There’s a better way to 
introduce yourself and your business: Cre-
ate an intromercial. Think of it as a cross 
between an introduction and a commercial. 

DON’T START WITH YOUR NAME People 
won’t remember it anyway. 
INSTEAD Ask a question or tell a personal 
story. I once coached a client for a pitching 
contest. All the other contestants started 
with their name, but my client, who owned 
a lingerie brand for curvy ladies, started 
with a story: “It’s Valentine’s Day, and a 
curvy girl like me would like to buy some-
thing sexy . . .” Guess who won the contest?

DON’T SAY YOUR TITLE What is a market-
ing strategist anyway? Millions of people 
have the same title; there is only one you. 
INSTEAD Tell your audience what sets 
you apart. A fi nancial adviser I work with 
says this: “During the huge economic 
downturn in 2008, I didn’t lose one client.”

DON’T RELY ON FACTS AND FIGURES 

They will underscore your message, 
but they won’t make it memorable. 
INSTEAD Use vivid language to help peo-
ple understand how your business can save 
them time or money. A marketing specialist 
I know compares herself to MacGyver, 
so people associate her with someone who 
will solve problems. —ROBYN HATCHER

47%
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I L L U S T R AT E D  B Y  Cath Riley
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F I N A N C E

P O RT FO L I O

I’VE BEEN a lawyer, a political  operative, 
a White House stafer, a media  executive, 
a banker and a venture capitalist. In 2007, 
when I cofounded Business Talent Group —a 
resource for companies seeking  consultants—
I became an entrepreneur. If you’re count-
ing, that’s seven careers (and 12 jobs). Here, 
how to redirect your professional life.

GET BUSY, NOT PICKY A media executive I 
know who pivoted into tech began by con-
tacting companies that created content for 
the media industry, because that’s where he 
could add value. Before he quit his day job, 
he of ered the tech folks his help—free or in 
exchange for equity—so he could learn the 
industry. In a few years, he was able to get 
choosy about which companies he wanted 
to work with and started charging. 

BE INDEPENDENT More than a third of 
the U.S. workforce is now freelance, and 
there are tons of resources, such as the 
Freelancers Union and Upwork, to support 
independent workers. Look for a part-

time project in your desired fi eld. People 
will be more likely to give you a chance 
when the project has an end point. 

SYNC PIVOTS WITH YOUR PERSONAL LIFE 
When I was the acting president of Amer-
icast (a Disney-backed venture) in the 
’90s, I got the itch to run a business. But 
I also wanted to be with my new hus-
band and daughter. So I pivoted to venture 
capital, where I could work less than 
40 hours a week and develop the skills 
necessary to lead a company. The result:
I got  cutting-edge exposure to digital 
media. So I started sending deals to a 
colleague who had just formed a fund, 
and eventually I asked for a job.

EMBRACE THE UNEXPECTED When I was 
hard at work in my fi rst career, a friend 
running for governor asked me to be his 
campaign adviser. I had no experience. 
Trying something new, even if it’s not part 
of your plan, may be the best thing you 
can do. —JODY MILLER @jodygmiller 

YOUR INVESTMENTS never seem 
to do as well as the market. Is it time to 
fire your adviser? Not necessarily.

A carefully designed, well-diversifi ed 
portfolio of stocks and bonds should 
have a lower return than a pure stock 
benchmark such as the Standard & 
Poor’s 500, says Adam Nash, CEO of the 
investment adviser Wealthfront. Bonds 
typically return less but can cushion 
against losses when stocks dive. Alto-
gether, your returns will depend heavily 
on your risk tolerance. Many people, 
for example, are willing to take returns 
that are below market—by 5 percent 
or more—in order to take fewer risks. 

HOW TO JUDGE PERFORMANCE

Your adviser should serve as a personal 
trainer, pushing you to build your wealth 
harder than you’d push yourself. For 
instance, if the person is a fi nancial plan-
ner, not just an investment manager, the 
goal should be to increase your over-
all net worth by getting you to, say, save 
more in your 401(k) and pay down your 
debt, says Bob Veres, publisher of the In-
side Information site for advisers. When 
you measure your net worth annually, 
you should see a signifi cant increase 
(unless the market really swoons or your 
home price crashes) and be able to say 
that your adviser was the reason for it. 

WHEN TO SAY BUH-BYE

One good reason to fi re your adviser: Your 
fees, including what you pay the person 
and the cost of the underlying invest-
ments, exceed 2 percent of your portfolio 
annually. Ideally, your expenses should 
total 1 percent or less of your portfolio 
unless your adviser performs a lot of 
other services for you, such as tax prepa-
ration, estate planning or ongoing help 
with household budgeting and expense 
management. —LIZ WESTON @lizweston

WHEN TO FIRE 

YOUR FINANCIAL 
ADVISER

Percentage of people who would rather have their 
401(k) balance grow by 15 percent than lose 15 pounds, 

according to the study “The State of 401(k) Investing: Health vs. Wealth.”

73%

How to navigate a career pivot

I L L U S T R AT E D  B Y  La Tigre
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T E C H

P O RT FO L I O

SMALL-TIME SCAMMERS, global crime 
syndicates and foreign-government-backed 
hackers threaten our online safety. How can 
we protect ourselves? No one is unhackable,  
but these practices can reduce your risk.

USE TWO-FACTOR AUTHENTICATION (2FA)  
A username and password sometimes aren’t  
enough to secure your sensitive online ac-
counts (think banking, email, social media  
and retail sites). When 2FA is enabled,  
anyone, including you, who tries to access  
your account from an unrecognized device— 
like a new phone, tablet or computer— 
must provide extra information, such as  
a PIN or fingerprint. You’ll have to provide  
that only once: After your first log-in, the 
account will remember the device, and 
you’ll need just a password. 2FA isn’t bullet- 
proof, but it does create a roadblock for a 
hacker who discovers or guesses your pass-
word. The option to turn on 2FA is usually 
located under the security tab in your  
account settings; you’ll need to enable it 
separately for every account. 

INSTALL UPDATES IMMEDIATELY Most  
include time-sensitive security patches. 
When possible, use software that can auto-
matically update (like Chrome or Safari).

SCRUTINIZE YOUR EMAIL If a message 
seems of, be wary of links and attachments 
( just opening the email won’t hurt you). 
Most security breaches happen when some-
one clicks on a malicious link.

LOCK YOUR COMPUTER If it’s lost or sto-
len, your computer provides easy access 
to your accounts—unless it’s password 
protected. —PARISA  TABRIZ @laparisa

1 IF YOU’RE A SOCIAL MEDIA USER  

OK, so Moment’s telephoto and wide- 
angle lenses aren’t exactly cameras; they’re  
stand-alone lenses that snap onto your 
smartphone. Though they can be clumsy to 
attach, they’re great for taking higher-quality 
pictures with your phone, says Lorie Novak 
(@nolorie), professor of photography at New 
York University. $100 each; momentlens.co

2 IF YOU’RE A FUTURE PROFESSIONAL

For more control over settings like aper-
ture and shutter speed, you need a digital 
 single-lens reflex (DSLR) camera. Using  
a DSLR requires know-how, but Novak  
says the Canon EOS Rebel T5i (above) is 

“approachable and capable,” making it 
an obvious first choice. Bonus: It shoots 
high-definition video. $650; usa.canon.com

3 IF YOU’RE A DEDICATED AMATEUR

Panasonic’s Lumix DMC-ZS50K weighs 
only half a pound, but Novak says its image 
quality rivals that of a bulky professional 
camera. The lens is great in low light (think 
sunsets), and it won’t produce grainy pic-
tures, even when you take advantage of its  
30x optical zoom. $400; shop.panasonic.com

4 IF YOU’RE A FREQUENT  TRAVELER

The cameras in the Olympus Tough line 
are durable, waterproof point-and-shoots 
that won’t break if they’re knocked 
around in your carry-on. Novak says the 
TG-860 has the best panorama mode 
she’s ever seen. One drawback: JPEG 
quality is low (so digital images and small 
prints look great, but poster-size prints 
may be pixelated). $280; getolympus.com

Pro-level photos made easy

SIMPLE WAYS TO

PROTECT YOUR 
 ONLINE DATA

PARISA TABRIZ is Google’s Security Princess (a 
title she created—she thought information security 
engineer was too boring). She is in charge of security 
for Google Chrome. 

P H O T O G R A P H E D  B Y  Sun Lee
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Monsanto and Vine Design® is a registered trademark of Monsanto Technology LLC © 2016 Monsanto Company.

We never really outgrow being picky. It’s only natural

to ask questions. A big one is, “how will we feed a growing 

population?” Every day we work with nonprofi ts, farmers and

others from around the world to answer questions that help

make sure more people can enjoy a balanced meal. It’s time

for a bigger discussion about food. 

Be part of the conversation at Discover.Monsanto.com



I N  H E R  W O R D S

VO I C E S

FIND THE FUN IN YOUR JOB
“I spent a year writing songs for my new album, and every few months my band and I would go out on the road to keep 

the cof ers full and have a good time. If I had to go a year without touring, I’d shoot myself. I’d be so lonely.”

BE IN THE MOMENT
“I ask people to enjoy my concerts in real time—and not hold up their phones. I can’t sing when people are recording my 

performance. I want to look out into the crowd and see that people are paying attention. Otherwise it’s like, why are you here?”

PASSION FIRST, CAREER SECOND
“Growing up, I played Joan Baez, Pete Seeger and Bob Dylan records. I performed songs around the fi re at my

 summer camp. When I took a break from college to be the opening act for some blues artists, people were saying, ‘Who’s this 
redheaded white girl from California?’ Then I got a record deal, which was a total surprise to me.”

WHAT I LEARNED FROM SOBRIETY
“I used to keep my substance abuse to the evenings, after I fi nished a show, because I couldn’t sing when I was messed

 up. I’ve now been sober 29 years. But sobriety isn’t just about not drinking or using. It’s about being accountable for your actions 
and remembering you have the choice to pull yourself out of a situation that makes you unhappy.”

FINDING THE NEXT BONNIE RAITT
“When Fender came to me in 1995 and said, ‘Can we do a Bonnie Raitt guitar?’ I said, ‘No. I don’t want to sell stuf .’ 

Then I realized we could raise money for a good cause. So we did the guitar and donated the profi ts to opening 200 Boys and Girls 
Clubs that would of er free guitar lessons. The kids may not know who I am, but at least they get access to instruments.”

DO SOMETHING FOR THE LONG HAUL
“I would like to have this job when I’m in my eighties and nineties. The people I know—mainly folk artists—are chugging 

along in their sixties and seventies. They never think about retiring. They just do it until they can’t do it anymore.”

STAY OPEN TO POSSIBILITIES
“It’s hard for any long-term relationship to stay vital. Even when I was in my twenties, after eight years with somebody, 

I’d forget why we got together. Sometimes I think I’m done with relationships; it’s not worth the pain. But at 66 I’m learning to not 
write anybody of , including myself. Just around the corner something could happen that will open your heart again.”

BONNIE RAITT, 66, IS A 10-TIME GRAMMY-WINNING ARTIST AND ROCK AND ROLL HALL OF FAME INDUCTEE. 
HER 20TH ALBUM, DIG IN DEEP, IS DUE OUT THIS MONTH, AND SHE’LL LAUNCH A NATIONAL TOUR WITH HER LONGTIME BAND 

IN MARCH. RAITT, WHO IS DIVORCED WITH NO CHILDREN, LIVES IN NORTHERN CALIFORNIA. @TheBonnieRaitt

S I N G E R ,  A C T I V I S T,  S M A R T P H O N E  C Y N I C   |   I N T E R V I E W  B Y  H O L LY  G E O R G E - WA R R E N

This interview has been edited and condensed.

BONNIE RAITT
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S E C O N D  AC T S

VO I C E S

YUMI

BARNETT
NAKAMURA 

F R O M :  Mom and 
part-time jobholder 

T O :  Award-winning 
costume designer 

T he day in 2005 when her daughter 
stepped onto the ice at the Cranberry 
Open, one of New England’s largest 

 fi gure-skating competitions, was the day Yumi 
Barnett-Nakamura took a fi rst step toward a 
career she’d never even thought of: designing 
costumes for elite international competitors. 
Ten-year-old Amy, already jittery about skat-
ing in her fi rst event, was horrifi ed to discover 
she was wearing the same  jewel-encrusted 
outfi t as fi ve of the other girls. It wasn’t as 
if the costume had come from a catalog; 
 Barnett-Nakamura had shelled out $350 for it, 
even though to her mind it was “an overpriced 
bathing suit with rhinestones.” Vowing never 
to let her child become so upset before a per-
formance again, Barnett-Nakamura recalls, 

“I decided to make her something special to 
wear. I fi gured I could spend less money and 
still end up with a better costume.”

She accomplished that, and more. For her 
daughter’s second important performance, 
Barnett-Nakamura designed and hand-
stitched a red dress with a fi reworks pattern 
executed in Swarovski crystals—a costume 
so beautiful that she was quickly surrounded 
by skaters, coaches and other mothers asking 
where she’d bought it. She went home with 
so many requests for costumes that soon she 
had a home-based business.

Helping her kid compete 
launched a career

She’d been an accountant in her old life, not a designer. But when 
she created a costume to bolster her daughter’s 

confi dence, a whole new work world blossomed  B Y  E L I Z A B E T H  S U N E B Y

P H O T O G R A P H E D  B Y  Kyoko Hamada
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VO I C E S

S E C O N D  AC T S

Amy’s ruby costume was not the fi rst one 
Barnett-Nakamura had ever sewn. Born in 
Japan, where she lived until adulthood, she 
had clothing design in her DNA. While her 
father was an accountant, her grandfather was 
a kimono dressmaker who specialized in dye-
ing fabrics for custom jobs. As a girl with 
an interest in gymnastics and jazz dance, 
Barnett-Nakamura altered store-bought leo-
tards to get a better fi t. But eventually she 
obeyed her father and became an accountant. 
After six years of that work, and the winding 
down of a marriage, she moved to Canada 
with her two young daughters and learned 
to speak English. She married an American 
software engineer, Michael Barnett, and 
in 1996 the family relocated to Wellesley, 
a Boston suburb, where she worked as an 
accountant for a couple of years.

I  n 2010, three years after receiving her 
fi rst costume order and with three of 
her four children either working or in 

college, Barnett-Nakamura, then 49, decided 
to take her business bigger, investing $5,000 
to create a work space at home. In February 
2011 she started a company called Y’s Design. 

In her inaugural year, Barnett-Nakamura 
made about 20 dresses with an average price 
of $500. Soon her customers were winning 

“best dressed” awards from Ice Network, the 
defi nitive source for fi gure-skating news—
stars such as singles skater Christina Gao, 
whose costume won in 2013; pairs skat-
ers Gretchen Donlan and Andrew Sper-
of , in 2011; and Jimmy Morgan and Alex 
Shaughnessy, in 2013. With publicity like 
that, Barnett-Nakamura quickly attracted 
an international audience. “By 2013,” she 
says, “I had the capacity to meet only about 
20 percent of costume requests.” 

In March 2014, Barnett-Nakamura 
changed the company’s name to Yumi Cou-
ture. Using $20,000 of the profits she’d 
saved, she rented a workshop space for the 
first time and hired two seamstresses. In 
its first six months, Yumi Couture outfit-
ted a Japanese ballet troupe of 70, with the 
two prima ballerina outfits priced at $1,500 
each and the rest at an average of $400 
each. She also dressed about 60 figure skat-
ers from the U.S., Canada and Japan. 

Attention to detail is the hallmark of all 
Yumi Couture designs. For elite skaters, the 
process of designing a costume takes two 

months minimum and begins with research. 
Barnett-Nakamura listens to each athlete’s 
music, watches videos of past performances 
and speaks to the skater and coach about 
their visions. She measures the athletes’ bod-
ies, creates a custom pattern and prepares 
the garment for a fi rst fi tting. That’s when 
she checks that her aerodynamic designs will 
support complex,  material-taxing choreog-
raphy such as triple axels and death spirals. 
Then, taking a cue from her grandfather, she 
dyes mesh fabrics to match athletes’ specifi c 
skin tones, dipping the cloth into teas rang-
ing from chai to chamomile. For the fi nishing 
touch,  Barnett-Nakamura places Swarovski 
crystals in crucial spots to create the three- 
dimensional ef ects that are revered in the 
industry. And all this work is done by hand. 

Barnett-Nakamura’s next steps: Hire a 
business manager, open a studio in Japan 
and increase capacity in her U.S. studio (her 
latest clients are teams of synchronized skat-
ers; she has also expanded into ballroom- 
dancing apparel and of -the-rack costumes). 
And she has a new brand: YumiBN. 

Growth is important to her, but so is 
quality control. Step into the Yumi Cou-
ture workshop outside Boston and you’ll 
see patterns all over the work island, fabric 
samples on the walls—and a large-screen 
TV for watching her customers in action. 

“Once I saw a client competing in Moscow 
and noticed that the lines of his shirt were 
not fl owing as I meant them to,” Barnett- 
Nakamura says. “I contacted him as soon 
as he returned to Boston and adjusted his 
outfi t.” This kind of dedication to detail 
and the highest level of customer service is 
called omotenashi in Japanese, and it’s what 
 Barnett-Nakamura calls her secret sauce. 

Next month 200 skaters with sights set 
on the 2018 Winter Olympics in South Ko-
rea will meet at the World Figure Skating 
Championships in Boston; Marissa Castelli, 
a Yumi Couture client, may be among them. 
Barnett-Nakamura will be studying the lines 
and fl ow of every outfi t. “I always want my 
designs to look exceptional and for my clients 
to feel confi dent,” she says, “especially when 
they perform on the world stage.” 

ELIZABETH SUNEBY  is a Boston-based journal-
ist and the author of several books, including the 
award-winning Razia’s Ray of Hope: One Girl’s Dream 
of an Education.

FROM GARBAGE BAGS 
TO GARMENT BAGS

“When I started out 
creating costumes for local 

skaters, I packaged their 
finished outfits in large-size 

garbage bags. Today I deliver 
handmade costumes 

to clients around the globe in 
custom garment bags.”

BIGGEST FEAR

“I am always looking for ideas 
for new designs. For 

inspiration I go to art museums, 
ballets and Broadway shows. 

But sometimes I have 
nightmares that I’ll never think 

of anything new.”

$13,000 
Total revenue from 

the first year 
of costume making

$97,000 
Total revenue in 

Yumi Couture’s best year 
to date (2014)

$0 
Money spent 

on marketing in 2014

3,000
Average number of 

Swarovski crystals Barnett-
Nakamura secures by hand 

to a high-end outfit

RUNNING 
THE 

NUMBERS

YOU CAN 
START SMALL AND

GO BIG
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I
n her fi rst book of nonfi ction, the London-born, Rhode Island– 
raised writer Jhumpa Lahiri takes an elegant swan dive into 
the heart of dislocation. Not content to write with her sword 

hand, English, or in Bengali, which she spoke exclusively until en-
tering school, Lahiri chooses the disorientation, the vulnerability, 
of speaking, reading, writing and thinking in a language she barely 
knows but has fallen madly in love with: Italian. During three ex-
patriated years in Rome, she embraces linguistic exile—and fi nds 
that, writing in Italian, she has “the freedom to be imperfect.” In 
Other Words is the meticulously crafted fruit of her experiment.

As her f luency grows, so too does Lahiri’s awareness that It-
aly won’t fully embrace her back; to some there, she is eternally 
other. She describes a shopkeeper who takes her “foreign” appear-
ance as proof of incomprehension: “. . . the saleswoman, seeing 
me, says immediately, in English, ‘May I help you?’—four polite 
words that every so often in Italy break my heart.”

And still she perseveres. For three years, she reads and writes 
only in Italian. The restraint provides an exhilarating set of bound-
aries, a way to be amazed by language all over again, ultimately 
producing the same precise, layered metaphors found in her prize-
winning fiction. The implicit question is, Can returning to a state 
of perpetual, profound curiosity open a new creative vein? The 
closest Lahiri comes to an answer is near the end of the book, 
where she writes, “It’s not possible to become another writer, but 
it might be possible to become two.” As readers, we’ll take as many 
Jhumpa Lahiris as we can get. —HEATHER HARPHAM

THE  LANGUAGE  OF 

BELONGING

In Other Words 
BY JHUMPA LAHIRI, TRANSLATED FROM 

THE ITALIAN BY ANN GOLDSTEIN

Knopf

LILLIET BERNE is the reigning diva of the 1882 Paris 

Opera when a stranger threatens to expose her hid-

den identity. As she desperately tries to learn who be-

trayed her, she recounts her own journey: from 

frontier orphan to circus rider, high-class prostitute, 

empress’s maid and famed soprano, always on the run from people who 

would own her. Through Lilliet, we experience the decadence of Second 

Empire Paris and the terror of the Franco-Prussian War. The novel’s most 

operatic characters really lived—the Comtesse de Castiglione, Empress 

Eugenie, Pauline Viardot—and Chee gets them right. —MARCIA MENTER

The Queen of the Night 
BY ALEXANDER CHEE 

Houghton Mifflin Harcourt

WHY ARE “conditional” love songs—such as the 

plaintive back-and-forth of “If I Loved You” from 

Carousel—a staple of Broadway shows? How does 

a hot mess like Wicked become a hot ticket? Vier-

tel, a theater executive and self-professed musical geek, offers defin-

itive answers in this engaging, insightful anatomy of a singularly 

American art form. While the “secrets” may not shock, there is much to 

savor, including a shopper’s guide to original cast albums and a flowchart 

that maps Guys and Dolls’ tangled pursuits of the heart. —JAN STUART

The Secret Life 
of the American Musical 

BY JACK VIERTEL 

Sarah Crichton Books/Farrar, Straus and Giroux 

SWEET MUSIC
*  *  *

B O O K S

VO I C E S
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VO I C E S

B O O K S

A journalist risks arrest in Iran to report 
on the bold men and women who 

are fighting for their people’s civil rights

MAKING CHANGE 
I N  T H E  M I D D L E  E A S T

whenever you want. I haven’t 
been able to get a visa since 
2012, when I was questioned 
by the Revolutionary Guard. 

 Q: WHAT MIGHT SUR-

PRISE OUR READERS ABOUT 

A  C O U N T RY  T H AT  S O  M A N Y 

O F  U S  F I N D  M YST E R I O U S 

AND UNSETTLING? 

LS: How sophisticated and com-
plex a society it is; how many 
levels and kinds of resistance 
exist. There are defi nitely very 
religious people—and also those 
who are religious but believe 
in the separation of religion 
and politics—and those who 
are secular. It’s very diverse. 

 Q: DO YOU MEAN THE PEO-

PLE OR THE GOVERNMENT?

LS: Both. The ruling regime 
has become profoundly repres-
sive, but the system allows for 
some pushback; there are po-
litical forces that are open and 
progressive. The government 
doesn’t speak with one voice; 
there’s a lot of tension, and 
[the situation is] hard to read. 

 Q: THAT SOUNDS A LOT 

LIKE THE U.S. CONGRESS.

LS: Yes, that’s the way they 
talk about us—multiple power 
centers, not knowing who’s 
in charge. The big difference, 
however, is that in Iran there’s 
a heavy-handed and violent 
security apparatus in control. 

 Q: THE PEOPLE YOU WRITE 

ABOUT HAVE TAKEN INCRED-

I B L E  R I S KS  TO  F I G H T  FO R 

C I V I L  R I G H TS.  I S  P E R M A-

N E N T  R E FO R M  P OS S I B L E ? 

LS: There’s a saying in Iran: 
The quickest way to establish 
yourself as a fool is to make a 
prediction. Whatever happens, 
I hope my book demonstrates 
the imperishability of civic 
energy in Iran. —JUDITH STONE

challenge; on one trip, she was 
held by intelligence agents, ac-
cused of being a spy, then re-
leased. We wanted to know more 
about Secor’s take on a place she 
calls oppressive and thrilling.

 Q: WHAT WAS THE HARD-

EST THING FOR YOU ABOUT 

W R I T I N G  T H I S  B O O K? 

LS: I’ve insisted on getting to 
know a place that hasn’t 
wanted to be known. I joke 
that when it comes to Iran, I’m 
a stalker. One dii  cult thing 
is that as an American jour-
nalist, you can’t travel there 

WINTER 
WARM-UPS

Spring won’t come any sooner 
if you’re absorbed in a great 
novel—it will just feel that way. 
For starters, there’s Elizabeth 

McKenzie’s TH E P O RTAB LE 

 VE B LE N (PE N G U I N PRE S S), a de-
lightfully cockeyed love story 
that enfolds two splendidly 
dysfunctional families and a 
winningly persistent squirrel. 
/// Adventurous readers will 
be blown away by Han Kang’s 

TH E VEG ETARIAN (H O GARTH), in 
which a once-submissive Ko-
rean wife’s compulsion to stop 
eating meat spirals out of con-
trol. This moving story engages 
complicated questions about 
desire, guilt, obligation and 

madness. /// Paul Goldberg 
gives Soviet terror a wild spin 

in TH E YI D (PICADO R). When 
 Stalin’s henchmen come for 
an aging Jewish actor, all hell 

breaks hilariously loose. ///

Ethan Canin’s immersive multi-

generational novel A D O U BTE R ’ S 

A LM A N AC (R A N D O M H O U S E)  is 
rich with insights into genius 

and its darker legacy. /// Finally, 

there’s Maylis de Kerangal’s 

TH E H E ART (FA R R A R , S TR AU S A N D 

G I RO UX), an exquisite valen-
tine to that engine on which 
every breath depends. The 
fictional narrative spans a sin-
gle day and illuminates each 
step of a transplant. As the 
harvested organ moves to the 
airport, we experience some-
thing transcendent: “This 
Russian doll of a box which 
contains the transparent plas-
tic safety bag which contains 
the receptacle which contains 
the special jar which contains 
Simon Limbres’s heart, which 
contains nothing less than 
life itself, the possibility of life, 
and which five minutes later 

is airborne.” —DAWN RAFFEL

5  TO  BANISH  THE  CHILL 

A s a schoolgirl, Laura Secor 
was puzzled and in-
trigued by glimpses on 

the evening news of the 1979 
Iranian Revolution and the 
American Embassy hostages. 
As a journalist, she was drawn 
to the contradictions of a coun-
try that had ousted a despotic 
monarch to become both a re-
public and a repressive Islamic 
theocracy. Secor’s eye-opening 
book Children of Paradise: The 
Struggle for the Soul of Iran 
(Riverhead) is a nuanced history 
of reform movements since the 
revolution. Reporting was a 
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S E C O N D  S E X

VO I C E S

A s I entered adulthood, I had an image 
of what I’d want marriage to be like 
if I ever managed to find a woman 

with whom to share my life. The picture was 
of two train cars on parallel tracks, heading 
efortlessly in the same direction. If at any 
point the tracks diverged, or one car gave 
up its course and tried to merge with the 
other, the relationship would derail. This 
required a partner who valued her inde-
pendence and goals as much as I do mine. 

The image is a simplistic one, but I still 
like it. And after 28 years of marriage to 
Jane, it still defines our relationship. This 

pay lip service to the women in your life 
while still claiming the perks of being a 
man in a man’s world. On the flip side, you 
can too easily strip yourself of the posi-
tive qualities of virility—the willingness 
to shoulder responsibility, to fight for what 
you believe in and for those you love. It is 
a delicate dance, the steps of which I’ve 
learned over many years from three gen-

erations of extraordinary women.
As a man coming of age on 

the heels of the 1970s feminist 
movement, I found it cost me lit-
tle to jump on the bandwagon, 

synchronicity has not been without tension, 
but that has turned out to be the great gift 
of our complex, careening and undeniably 
loving journey. I’m not referring to the petty 
disagreements of daily life, although we cer-
tainly have those. I’m talking about the ten-
sion inherent in the power struggle between 
a man and a woman. That tidal force that 
shifts and modulates as lives progress, some-
times in a gentle flow, other times 
with a disorienting, seismic impact. 

Equality, of course, doesn’t come 
cheap. It must be fought for. It 
must be provided for. It is easy to 

YOUNG LOVE  
Goldwyn and his  

wife of nearly 
three decades, 

Jane Musky.  

Getting to equal
Watching his talented mother defer to her husband’s dreams convinced him he  

wanted a different kind of marriage. How the star of  
Scandal manages his own balance of power at home  B Y  TO N Y  G OL D W Y N
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DONATE STUFF.

CREATE JOBS.

TO FIND YOUR NEAREST DONATION CENTER,  
GO TO GOODWILL.ORG



car? Now put that ridiculous thing away and 
help me open the door!” The man fled with-
out another word. That was my mom. 

She’d started life as an actress. Her father 
was the Pulitzer Prize–winning playwright 
and Oscar-winning screenwriter Sidney 
Howard. Her mother was Clare Eames, a 
Broadway star who abandoned my mom 
when she was a toddler and died soon af-
ter. The theater was in Mom’s blood. She did 
some prestigious shows—a founding mem-
ber of the Actors Studio, she worked with 
legendary directors such as Elia Kazan—but 
she eventually gave up acting. Perhaps she 
didn’t have what it takes. But my suspicion is 
that she lacked the support she needed from 
my dad (the film producer Samuel Goldwyn 

Jr.) and felt that her primary duty was to be 
a wife and mother. Much as my father ap-
plauded her onstage, he required a woman 
who would make his priorities her own. 
That’s the way the world worked in the 1950s. 
So after several unfulfilling turns as a guest 
star in early TV dramas, she put her dreams 
in the drawer and began to paint. 

Years later, the pattern continued with my 
stepfather. Mom produced an impressive body 
of work, but there was no question whose art 
mattered most. She referred to John as “The 
Master.” Ironically, after a few exhibitions 
early in his career, my stepfather refused to 
show his paintings to anyone. Sufering from 
chronic depression, John would make appoint-
ments with major gallerists who wanted to 
visit his studio, and then cancel at the last min-
ute. After a while, they stopped calling. Mean-
while, Jenny, too, hesitated to show her work. I 
don’t know if this was from a lack of confidence 
or an unwillingness to outshine her man. Per-
haps they are two sides of the same coin. All I 
know is that whenever she received praise for 
her paintings, Mom would say, “Well, I learned 
from The Master.” Late in their lives, John was 

championing not only the rights of women 
but also the notion that the very definition 
of manhood needed to change. The roots of 
this perspective were more personal than 
political. I had watched my mother, Jennifer 
Howard, sublimate her extraordinary gifts  
to those of my father and stepfather.

J
enny was dazzling, the person from 
whom I got my taste for powerful, 
dynamic women. She was beautiful, 

charismatic and volatile and had a sharp 
wit—one you didn’t want to be on the wrong 
side of. She was an avid collector of people. 
If someone interested her, there was nothing 
she wouldn’t do for them. Our house was a 
bohemian gathering place for artists, actors  

and outcasts, with my mother holding court, 
four or five dogs invariably gathered at her 
feet. Any friend of mine was welcome to stay 
for dinner, spend the night or live with us 
for months—as some did. 

Mom was also intrepid. She and my step-
father, John Ery Coleman, were painters and 
had a spacious studio on West Washington 
Boulevard, in the Los Angeles neighborhood 
of Venice. Later renamed Abbott Kinney 
Boulevard, the now-trendy hipster hangout 
was a pretty sketchy street back in the ’70s. 
Mom and John used to park in an alley be-
hind their studio (now a Rag & Bone clothing 
store). One evening, after cleaning and pack-
ing up her brushes, Mom managed to lock 
her purse and keys inside the car. Cursing 
herself as she tried to muscle open the door 
of her red VW Bug, she spotted a young man 
walking down the alley. The bandanna cover-
ing his face didn’t faze her for a second. “Oh, 
sir! Would you mind giving me a hand here?”  
she called. The guy responded by shoving 
a gun in Mom’s face, demanding money. 
“Don’t be an idiot,” she said. “Can’t you see 
I’ve locked my purse inside this goddamned 

infirm and unable to work. This gave Mom li-
cense to start letting people in. Her paintings 
and watercolors began to sell immediately. 

While my mom and I were extremely 
close and shared many intimacies, she 
never admitted to deliberately downplay-
ing her talents. Jenny was too proud for 
that. But on her deathbed—she died of lung 
cancer in 1993—she gave me a serious lec-
ture about not letting my sense of duty get 
in the way of achieving my dreams. 

“You are a man of great gifts,” she told 
me. “I worry that you will leave them un-
fulfilled because you think you owe it to 
Jane and your kids.” I knew that she was 
talking more about herself than me. I am 
still resentful on Mom’s behalf and grieve 

over her unrealized potential. 
Even as a child, I instinctively 

knew that dimming her light 
would not make her husbands’ 
shine any brighter. It would 
only appear so by comparison. 
To me, that was an unaccept-
able falsehood. And one that I 
was determined not to allow in 
my own adult life. I was certain 
that the challenge of maintain-
ing an equal relationship would 

make me better, not worse; stronger, not 
weaker; more of a man, not less of one. 

I was 21 when I met my wife, and my first 
impression was that she was out of my 
league. Jane was beautiful and six years 

older than I, which at my young age seemed a 
vast divide. But what struck me the moment I 
first saw her—seated on the ground in a run-
ner’s stretch wearing blue cotton gym shorts 
with a yellow Navy logo and a weathered Bos-
ton University crew tank top—was her al-
most otherworldly sense of self-confidence. 
This was a woman who knew exactly who 
she was and where she was going. She had 
the clear-eyed, openhearted aura of some-
one with nothing to prove, except to herself.

We were working at the Williamstown 
Theater Festival in western Massachusetts, 
America’s premier summer stock company. 
It was my first professional gig, playing a sol-
dier (nonspeaking) in a 10-hour epic (read 
narcotic) production called The Greeks. Jane 
was designing sets, lights and costumes for 
the theater’s experimental Second Com-
pany. Her job was much cooler than mine. »

while still claiming the perks of being a man in a man’s world. 
for. It is easy to pay lip service to the women in your life 

Equality doesn’t come cheap. It must be fought 
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I was introduced to Jane Musky by my 
newly minted best friend, a young actor 
named Tony Spiridakis. He was crazy about 
this “WASP goddess who looks like Candice 
Bergen” and wanted me to meet her. There’s 
Jane on the ground in her Navy shorts. We 
say hello, and she asks Tony if his feet are OK. 

“Absolutely! We’re on for tomorrow at 7.” 
His feet? It turns out that my friend and 

Jane had done a three-mile run that morn-
ing. Except he had no running shoes. So 
he had run barefoot. I think his line was, 
“That’s the way we do it in Queens.” 

Tony showed me the cuts on his feet, fi gur-
ing I looked like the kind of guy who would 
remember to bring running shoes to the 
mountains. He was not mistaken. In fact, I 
had two pairs, so he invited me to be his wing-
man the next morning at the crack of dawn.

Jane was waiting for us as we staggered 
through the early New England mist, fi ghting 
of  the ef ects of the previous night’s dollar 
bourbon shots. As we charged up the Berk-
shire hills, I somehow managed to keep stride 
with Jane while the other Tony lagged be-
hind. In fairness, my shoes were two sizes 
too big for him. After 30 minutes of struggling 
to hold down whiskey burps, I was relieved 
to see Jane come to a halt beside a beautiful 
egg-shaped pond, where she shed her clothes 
and dove naked into the water. I tore of  my 
T-shirt and shorts, nearly doing a face-plant 
as, in my enthusiasm, I tried to remove my 
shorts before my shoes. As I ran for the water, 
I heard Tony S. call out, “What the fuck? 
There are living things in there!” Undeterred, 
I jumped into the murky pond, relegating 
my pal to the status of future best man. 

When she had entered Boston University 
to study theater design, Jane noticed people 
rowing on the Charles River and thought it 
looked cool. So she decided she wanted to 
be part of the women’s rowing team. Crew 
at the Division I collegiate level is not the 
type of sport where people typically “walk 
on,” i.e., join a team without having been re-
cruited. But Jane was not your typical col-
lege student. Title IX had recently passed, 
and while the law now required men to wel-
come women into the boathouse, and the 
university to give them equal treatment, 
the reality was a far cry from anything ap-
proaching parity. Like so many other female 
athletes in the ’70s, Jane and her teammates 
endured ridicule, sexual harassment and 

persistent hostility. The varsity men’s crew 
held their morning practice at 7. Having no 
equipment of their own, the women had to 
accommodate them by getting out on the wa-
ter at 5 am. In the frigid Charles River, they 
often had to break the ice with their oars 
and hope to avoid fl oating hazards lurking 
in the predawn gloom, then rush to shower 
and dress in the men’s locker room before 
class. If they weren’t out of there in time, 
the boys would invade, hooting and holler-
ing, whether the girls were dressed or not. 

Despite the ill treatment, the BU women’s 
crew quickly eclipsed the men’s and became 
East Coast champions year after year. At the 
end of her time at BU, Jane’s boat brought 
home an NCAA national championship.

By the time she entered professional life 
as a set designer, Jane had no illusions about 
what it meant to be a woman in a man’s 
world. A fi erce competitor, she welcomed 
the challenge and reached the top of her 
fi eld at a young age. Even after racking up 
an impressive list of fi lm credits by the mid-
’90s (Blood Simple, Raising Arizona, When 
Harry Met Sally, Ghost, Glengarry Glen 
Ross), she still faced male employers who 
treated her like a “girl designer.” 

Amazingly, throughout her collegiate ath-
letic career and her long professional one—her 
more recent projects include Notorious, Smash 
and Freeheld—Jane has navigated the struggle 
for parity with fearless grace and good humor. 
She has always viewed gender equality as the 
natural order of things. It was the men who 
needed to catch up with the times.

As far as our two daughters—Anna, 25, and 
Tess, 20—are concerned, the notion of a 50-
50 partnership is a boilerplate arrangement 
and one that they will expect and demand 
from whomever they choose as a mate. The 
other night over dinner, I asked the two of 
them if they ever felt pressure to sublimate 
their authority in deference to men, either 
socially or professionally. They looked at me 
as if I were from another planet. They often 
do that, but I still took some comfort in their 
reaction. Nevertheless, the enduring lack of 
economic and social parity for women in the 
workplace, in public life and in so many other 
aspects of our culture gives this father pause.

Contrary to my noble intentions, I have 
often saddled Jane with double duty while 
blithely taking advantage of the timeworn 
male prerogative to CON T I N U E D  O N  PAG E  103
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GOLDWYN’S WOMEN OF INFLUENCE
1 .  Mother Jenny, an actor and artist whose reluc-
tance to outshine her spouse made her son vow 

that his marriage would be different. 2 .Wife Jane, 
a production designer, scouting locations for 

Ghost, 1989. Balancing their two careers has been 
a challenge. 3 .  Daughters Tess (left) and Anna, 
who grew up expecting a 50-50 partnership. P
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The tyranny of perfect 
Inevitably, the raise won’t materialize, the dinner will burn, the relationship will stall.  

And Barnard’s president says that’s all fine with her  B Y  D E B O R A  S PA R

O ne evening, when the breeze was 
light and the lilacs lingered, I 
strode out my back door and started 

walking. I walked down the street and along 
the main boulevard of my town. Then I 
walked to the next town. And then the one 
after that. I wasn’t walking for the scenery, 
because I couldn’t see it, and I wasn’t walk-
ing for the exercise. I was walking because 
if I hadn’t walked, I would have had to kill. 
Probably a child, or at least a husband.

The weekend hadn’t started out so mis-
erably. In fact, it was a glorious spring hol-
iday, when all three of my children were 
finally home and committed to one another. 
We were going to barbecue, to make apple 

to come looking for me (they didn’t). And 
on Monday, after my children ignored 
me, my husband avoided me, and my cats 
threw up, I started walking. Fast. 

After about three miles, I passed an ice 
cream parlor and fumed at the happy- 
looking families inside: families that had 
somehow managed to produce children far 
more grateful than mine. At four miles, I 
had to outpace the pale and pudgy man who 
emerged from the shadows and stared too 
hard. At six, I noticed that the stores had 
fallen away, the people disappeared, and 
the night left me alone on the streets. Sud-
denly, a mangy animal appeared from be-
hind some seemingly innocuous shrubs. He 

dumplings, to swim and canoe and cele-
brate a belated birthday. We were going to 
do all those things that make a mother’s 
heart swell with the smugness of her pro-
duction. Instead, I screamed at the 12-year- 
old for not washing her hands and at the 
18-year-old for being unduly morose. I 
screamed at the 15-year-old for not con-
fiding that he was feeling ill, and then  
I screamed at the husband for suggesting 
that I was screaming too much. By Sat-
urday evening, I was refusing to eat the 
barbecued chicken that had sounded so 
perfect in theory. On Sunday, I stormed 
out of the house and drove madly around, 
wondering whether anyone would care  

P H O T O G R A P H E D  B Y  Julie Blackmon
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was big, and moving fast. What a horrible- 
looking dog, I thought. Then I looked again. 
It wasn’t a dog. It was a coyote, lunging 
down the suburban street straight at me. 
When he came within about 50 feet, he 
paused and turned. He looked at me and 
then seemed to consider the animal—a rab-
bit, maybe, or a small cat—that was already 
dangling from his mouth. After a few long 
seconds, he apparently decided that the 
beast he already had was more attractive 
than I was. And I decided to go home.

Two days later, determined to get at least 
some marital mileage from my midnight 
ramble, I told my husband about the coyote. 

“Wow,” he said. “I guess we’d better not let 
the cats out.” And he doesn’t even like cats.

O nce upon a time, in the bad old days 
before feminism, women—mothers, 
daughters, sisters, wives—lived by 

a relatively simple set of expectations. They 
were expected to look pretty, get married, have 
babies and cook dinner. It wasn’t an exciting 
prospect for many women, presumably, or a 
challenging one. But at least the confines of 
their lives were clear and the expectations 
realistic. Today, by contrast, most women feel 
bufeted by an ever-expanding set of wholly 
unrealistic goals: to be successful both in the 
workplace and at home. To be sexy and sophis-
ticated, perfectly coifed and eternally young, 
blessed simultaneously with Pilates arms, 
Gerber babies and husbands who care. To be 
making muins, fluing pillows and growing 
organic kale—while somehow finding time to 
hold on to both our jobs and our sanity. Even 
worse, we are somehow expected, and expect 
ourselves, to tackle these feats without ever 
losing our cool. We are driving for perfection, 
in other words. And it is making us mad.

To be sure, women have always lived busy 
lives, tending to husbands and children and 

homes and dealing with physical labors that 
were far more dangerous in the past than they 
are now. What’s diferent today is that we’re 
not only trying to do more (make the presen-
tation and the brownies) but also striving to 
do it all so well. In the Mad Men days of the 
1960s, for example, mothers were only barely 
involved in their children’s school days. Now 
we drive them in the morning, pack elaborate 
lunches, whip up gluten-free snacks for the 
fifth-grade bake sale, serve as room parents 
and then do their homework in the evenings. 

In the 1970s, when I was growing up, Hal-
loween was a relatively simple afair for kids. 
You bought a mask at the drugstore, grabbed 
a laundry bag, and of you went. Now moth-
ers are racing home from their day jobs to 

sew handmade princess outfits, decorate 
the house with howling ghosts and carve 
up pumpkins in a style worthy of Martha 
Stewart. One Halloween, my husband and I 
spent hours creating the perfect little robot 
costume for our five-year-old son. It had a 
shiny box body, with lights that blinked and 
buzzed. He cried the whole time, and then I 
collapsed with a glass of Chardonnay as the 
trick-or-treaters made their rounds.

This is the problem with perfection. It’s 
not just that the little robot breaks down; it’s 
not that the promotion doesn’t materialize 
or the garden fails to grow just so. It’s that 
the goal itself is both illusory and dangerous. 

Think of the most successful woman you 
know. Does she have it all?

A perfect relationship with the partner 
of her dreams? Perfect children, born at 
carefully arranged intervals, each now en-
sconced in an elite school or university?

Is she at the top of her career, earning seri-
ous money and investing it wisely and well?

Has this woman saved the world or at 
least made a significant contribution to 

ending poverty/fighting hunger/combat-
ing global climate change?

Is she fulfilled? Thin? Unwrinkled, with 
the complexion of a 17-year-old?

Did she get straight A’s in college? And does 
her home look like a glossy magazine spread, 
complete with hand-crocheted table runners 
and organic tomatoes growing in the garden?

Do you know anybody who fits this bill? 
Anybody? I didn’t think so. Because no one—
no man, no woman, no human—is perfect, or 
even close. Yet women today expect, deep in-
side our collective hearts and souls, that we 
will be the ones to pull of these simultaneous 
miracles while keeping everyone happy and 
beautiful and all the plates spinning at once.

And we need to stop. Because if the goal 
of life is perfection, then we  
all, by definition, are destined 
to fail. That cannot—must not— 
be the plot.

S o how have we gotten to 
this strange and stress-
ful place? And how can 

we beat a hasty retreat from its 
utterly unrealistic aims?

The first part is easy. We got 
here by accident, by grasping en-
thusiastically and understandably 

for all the wonderful options that had been 
closed to women for so long and then by add-
ing these things to the menu of our lives with-
out taking anything of the table in exchange. 
Once feminism made it possible for women to 
have money and careers and sexual freedom, 
we turned the “might” of possibility into the 

“should” of expectation. When our mothers, 
who rarely dreamed of becoming scientists 
or lawyers, told us we could, we—the genera-
tion of women born after the 1960s—somehow 
heard that we should head for the laboratory or 
the courtroom. When our teachers reminded 
us that we could be astronauts or lawyers, we 
understood their words as expectation rather 
than aspiration. Meanwhile, and crucially, we 
never got rid of the expectations that had sur-
rounded women before they leapt to the board-
room. To be good wives and mothers. To cook 
and clean and be pretty. Instead, we folded the 
new aims in with the old, concocting the myth 
of Wonder Woman that confronts us now: to 
be successful and sexy, wealthy and wise, 
kneading dough for piecrusts amid our happy 
toddlers, with nary CON T I N U E D  O N  PAG E  103

sexy and sophisticated, perfectly coiffed and eternally young.

unrealistic goals: to be successful at work and home, to be 

Women feel buffeted by an ever-expanding set of 
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Stay creative. 
Challenge yourself. Eat cupcakes. Focus on the positive. 

Play with glitter. Feel the pain. Text your mother. Dance till you drop. How she survived 
global fame—and created her own joy  \  B Y  J O H A N N A  S C H N E L L E R

Katie Holmes: The Ultimate Second Act 

57
M O R E  F E B R U A R Y  2 0 16



Katie  Holmes         The Ultimate Second Act• 
•

and unguarded. It’s also clear, however, that 
she can’t always allow herself to be. Time 
and fame have made her wary. 

Holmes has been in the spotlight for 20 
years, fi rst as a star of the TV series Dawson’s 
Creek and then as the wife of Tom Cruise—
arguably the world’s best-known actor, and 
one of the more controversial because of his 
involvement with the Church of Scientology. 
Every moment in their relationship made 
headlines, from their courtship (he jumped 
on Oprah’s couch!) and 2006 wedding (in 
an Italian castle!) through the birth of their 
daughter, Suri (now nine), and their divorce 
in July 2012. Holmes doesn’t discuss that 
part of her life. She’s made a new one, and it  
is humming along. 

“You’ve got to keep going” is all she’ll say 
about starting over. “In every part of your 
life. Focus on the positive. Stay creative. Go 
to things that interest you. Do work that’s 
fulfi lling. Challenge yourself. What’s amaz-
ing about the human spirit, there are so many 
people doing inspiring things. If you focus 
on that, it makes your life richer.”

The actress Judy Greer (The Descendants) 
met Holmes at a vulnerable moment, soon af-
ter she’d split from Cruise and relocated to 
New York. They were in rehearsals for the 
Broadway play Dead Accounts, which ran 
from November 2012 through January 2013. 

“She was a single mom, working crazy hours, 
six days a week,” Greer says. “I, by myself, 
in an apartment that was rented for me, felt 
overwhelmed. But she handled her life with 
grace and ease.” From the start, Greer never 
felt that she was talking to a famous star. “It 
was more like an old friend,” she says. “Katie 
listens. She’s open with her opinions. I’d tell 
her a story and say, ‘This person said such 
and such,’ and she’d be like, ‘That’s bullshit.’ 
She’s a girl’s girl. She’s always had my back.” 

Greer marvels that during that difficult 
time, when many people might have faltered, 
Holmes doubled down on herself. Her fash-
ion line, Holmes & Yang (which has since 
disbanded), had just had its fi rst New York 
runway show, and “she was simultaneously 
into hot yoga and spinning,” Greer says. “I 
found that inspiring. She loved going and 
sweating as much as she could. She found 
peace and power in that routine.”

Now, three years into her new life, Holmes 
is still “fi nding new challenges, and they’re 
fi nding me,” she says. “I feel more creative. 
I feel ready.” 

Her recent fl urry of work demonstrates that. 
She had a pivotal role in the third season of 
the Showtime series Ray Donovan: Paige Fin-
ney, a seductive, ruthless heiress who used 
Ray (Liev Schreiber) as a pawn in a battle 
with her powerful father (Ian McShane). This 
month Holmes stars in the independent fi lm 
Touched with Fire, a Romeo-and-Juliet story 
in which both lovers suf er from bipolar dis-
order. Later in the day, she’ll head to an editing 
room, where she’s fi nishing her feature direc-
torial debut, All We Had, a mother-daughter 
love story that calls to mind Terms of Endear-
ment (she also played the lead). 

“When I was a young actor, things hap-
pened quickly,” Holmes says. “My second 
job was Dawson’s Creek [her fi rst was Ang 
Lee’s fi lm The Ice Storm], and suddenly I was 
known. I was 18 years old; I had no life expe-
rience. I felt, ‘I don’t have anything to bring. 
I don’t know what it’s like to be, say, really 
angry. I’m doing the best I can.’ But with age 
I’ve gained confi dence. I understand the kind 
of stories I want to tell. I have more experi-
ence in business. I feel more certain.” 

he stories she’s hungry for are 
“human ones,” Holmes says. “I 
want to look at real women, and 
our country, and what people 

are going through.” She wrinkles her nose. 
“I don’t want cutesy.”

There’s nothing cutesy about Paige on Ray 
Donovan. “Though Katie wasn’t obvious cast-
ing, she made sense to us,” says show runner 
David Hollander. “I wanted someone who 
had a mystery to her and could be smart and 
guarded at the same time, someone who had 
both an intelligence and a permanent girl-
ishness. That’s Katie. Hers is a girlishness 
that’s run smack dab into beauty and what 
looks like a wound.” 

“I didn’t expect her to be that quirky,” says 
Schreiber. “Her performance reminded me of 
a David Lynch movie: She brought a strange-
ness that was both compelling and fun.”

Holmes also went all in for Touched with 
Fire, which was written and directed by 

L
ess than a minute after you meet Katie 
Holmes, at a photo shoot in New York City, 
she reaches into the plunging neckline of her 
burgundy leather dress and rearranges her 
cleavage, pushing her breasts to the sides of 
the V, to reveal less. She stands back and as-
sesses her refl ection. “I think that’s better, 
don’t you?” she asks. Her friends use the 
words delightfully open to describe Holmes, 
37. You can see what they mean. 

Barefoot, she zips over to a laptop and 
scrolls down a song menu. Walk the Moon’s 

“Shut Up and Dance” pours from  ceiling- 
mounted speakers, followed by Amy Wine-
house and Jewel. Holmes steps onto a riser 
and begins posing for the photographer, an-
gling a hip one way, a shoulder another. Her 
face is mesmerizing: She has the skin of a baby 
and cheekbones like wings on a French pal-
ace. But the look in her eyes—you can only de-
scribe it as ancient. Thousand-year-old eyes. 
The photographer asks her to lean forward 
and open her mouth slightly. Suddenly, ev-
eryone bursts out laughing. She forgot to spit 
out her gum. 

Few things are as unexpected as Katie 
Holmes’s laugh. Her speaking voice is soft, 
sweet, measured. Her laugh, however, is 
downright raucous—deep, loud and infec-
tious. She has two types. There’s the sin-
gle burst—Ha!—which usually accompanies 
some self-deprecating remark or realization. 
Then there’s the blast, Hahahaha! It’s like the 
audio at a fi reworks display. 

Later that afternoon, you’ll hear a lot of 
both. From the moment she sits down for a 
long talk, it’s clear that she wants to be frank 

T
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upbringing in the Midwest. But I still knew 
when Michigan played Ohio State.” 

At school, Holmes appeared in musicals 
and ran dance contests at events, “because 
I wasn’t getting asked to dance by the boys 
so much.” She and her friends always won, 
because a gymnast in their group would daz-
zle the crowd with her tumbling. The mem-
ory of how they crushed the eighth-grade 
talent show—performing RuPaul’s “Super-
model”—still makes Holmes grin like a ma-
niac. She eventually landed an agent, who 
sent an audition tape to Ang Lee, and she 
has been working ever since. 

“She was a senior in high school when she 
sent a video of herself playing Joey and her 
mother playing Dawson in the basement of 
their Toledo home,” recalls Kevin Williamson, 
who created Dawson’s Creek and hired Holmes. 

He loved her fearlessness, how she would try 
any suggestion he had for a scene and, after 
work, would grab the mic at the local kara-
oke bar. The two developed a brother- sister 
relationship. She slept on his couch during 
L.A. visits. He laughed at how she stored her 
fake Christmas tree in the clothes dryer in 
her apartment in Wilmington, North Caro-
lina, where the show was fi lmed. “Well, half of 
the tree,” he says. “The whole thing didn’t fi t.

“She kept this innocence,” Williamson says. 
“I’d lost touch with her for a few years there 

fi rst-timer Paul Dalio, who himself has bi-
polar disorder. “It was incredible how in-
tense Katie was about her character, Carla,” 
Dalio says. Initially, he was reluctant to push 
for too much from Holmes. “But she said, ‘No, 
I want to work hard, go deep.’ She wanted 
to rehearse, read every book, know every-
thing about Carla’s history and discuss it. She 
opened her heart and soaked in her pain.”

ome actors might be daunted by 
pretending to be bipolar in front 
of a director who is. Not Holmes. 

“You can’t waver,” she says. “You 
have to be sure every second. Of course, some-
times [her costar Luke Kirby] would say [she 
talks out of the corner of her mouth], ‘I think 
you want to do that again.’ Ha! I’d say, ‘Oh no, 
was I that bad?’ He’d say, ‘I just think you’ll 
want to try [that scene] again.’ Hahahaha!” At 
the end of the shoot, she threw a dessert party 
for the cast and crew (she likes cupcakes) and 
gave Dalio, who was about to become a father, 
a stack of baby clothes.

Playing Carla, “I gained a greater empathy 
for people who are struggling with mental 
illness,” Holmes says. “Before the movie, I’d 
hear something about it and think, ‘Wow. 
But that’s over there.’ Unfortunately, we’re 
quick to judge, especially in this day of so-
cial media and the Internet—which I think is 
an ugly-maker. Everybody looks ugly when 
they’re on the Internet. But I wouldn’t want 
to live a fl at life, with no pain.”

Holmes grew up in Toledo, Ohio, with her 
mother, Kathleen (a homemaker and philan-
thropist); her father, Martin (an attorney); 
and four older siblings (three sisters and a 
brother). The oldest left for college when she 
was in fi rst grade, followed quickly by the 
next two. “I loved them so much,” Holmes 
says. “My mom still talks about how it would 
kill me when they went back to school.” As a 
child, she benefi ted from being doted on; as 
she got older, she’d visit her siblings at school, 
where they took her seriously and boosted 
her confi dence. Her dad and sibs played bas-
ketball, but Katie gravitated to dance classes. 

“My mom understood that part of me and 
molded me,” she says. “She sent me to the 
art museum for art classes, taught me to sew, 
took me to The Nutcracker. I had an artistic 

S

ABOVE: MAIYET silk slip dress; NEIMANMARCUS

.COM. Jewelry throughout is Holmes’s own.

HAIR: DJ QUINTERO AT 

JED ROOT USING ALTERNA HAIRCARE; MAKEUP: 

GENEVIEVE FOR CHANEL; MANICURE: 

LEXI MARTONE FOR ELLE WITH DERMELECT; TAILOR: 

CHRISTY RILLING AT CHRISTY RILLING STUDIO
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M Y N U MBER- ON E RU LE W HEN 
STR I V ING TO ACHIEV E

MOR E  IS .  .  .
Let’s skip this one. I’m already overwhelmed!

W H AT DO YOU A PPR ECI ATE MOR E 
AS YOU AGE?

Eye concealer. 

MOR E  WOMEN SHOU LD . .  .
Celebrate one another. And be nice. 

I’m nice, unless you’re mean to me. But even 

then I’m usually nice.

W H AT DO YOU CHER ISH MOR E 
TH A N A N Y THING ELSE?

My daughter.

THE WOR LD COU LD USE  MOR E  .  .  .
Love—and less judgment.

W H AT’ S MOR E TER R IFY ING TH A N 
FA ILU R E?

As we keep seeing in the world, loss.

MOR E  WOMEN SEEK 
TO AGE GR ACEFU LLY. W H AT’ S YOU R 

A DV ICE?
Love keeps you young. I look at my mom, 

who is aging very gracefully. She has all these 

grandchildren and people who love her, who 

she loves, and she glows.

and then ran into her at a party. She said, 
‘Guess what? I had a baby!’ She looked at me 
so wide-eyed and excited to share that news. 
I said [dryly], ‘Oh really, I had no idea.’ Then 
we both burst out laughing.”

Family and friends remain Holmes’s pri-
ority. She stays in near-constant touch with 
them, texting “a couple of times a day,” she 
says. “You want family and friends around 
you, not just when you’re having a bad day 
but also when things are great. To have peo-
ple who know you so well. I need my family 
and friends around me for everything.”

During rehearsals for Dead Accounts, 
“Suri was at the theater all the time,” Greer 
recalls. “My stepkids are older, but if I had 
young kids, Katie is the kind of mom I’d want 

to be. She’s fun but she’s strict. She seems to 
really like her daughter—sometimes parents 
don’t [laughs]. She’s not controlling. She lets 
Suri be herself.” 

“I raise my daughter like I was raised,” 
Holmes says. “ ‘These are manners. We’re 
following them. Today. If we don’t, we don’t 
get this or that.’ It’s pretty simple.” Educa-
tion is a priority, as is “the safety to be a kid,” 
Holmes continues. “To have a world that’s 
the right size for her.” 

Holmes and Suri recently moved back to 
Los Angeles, where they “shoot some hoops 
together, to make my dad proud,” and do 
a lot of crafts. “I have glitter all over my 
house,” Holmes says. “When we lived in 
New York, they probably had glitter in the 

apartment below me. I couldn’t 
wait for my daughter to be two, 
so I could give her glue.

“Every phase is a revelation 
in this beautiful creature that I 
feel so lucky to know,” she goes 
on. “Every phase has its chal-
lenges, too, but I’m noticing that 
they don’t change that much. 
The passion that was in her cry 
in  infancy—there’s still that pas-
sion at nine. It just reveals itself 
in a dif erent way.” 

It’s no surprise, then, that for 
her directorial debut, Holmes 
would choose to option the  mother- 
daughter novel All We Had, by 
Annie Weatherwax. Holmes 
plays a single mom struggling 
through the subprime-mortgage 
crisis with her 13-year-old (Stefa-
nia LaVie Owen from The Carrie 
Diaries). “The parent-child rela-
tionship is intense, and so beau-
tiful, and teaches you about love,” 
Holmes says. “And I wanted to 
tell a story set in the Midwest. I 
want to give a voice to characters 
who haven’t had one in a while. 

“There’s a time for glamorous 
roles and a time for nonglamor-
ous roles,” she says. “At this point 
I’m not looking to be famous. I 
did that. Now I want to do things 
that are important to me.” 

irecting herself in her fi rst fea-
ture was “like a marathon,” 
Holmes admits, “but I didn’t 
have time to second-guess my-

self. And it wasn’t going to do anyone any good 
if I did.” Her parenting skills came in handy. 

“I stay calm,” she says. “ ‘Oh, we only have one 
camera today? I thought we had two. OK, ad-
just.’ It’s similar to ‘We have no food at home, 
and you have to eat something soon. I have 
crackers in the bottom of my purse—that’ll buy 
me 20 minutes.’ Ha! You keep going, no matter 
what.” She’d defuse any tension at work with 
impromptu dance parties. “You have to let the 
air out a little,” she says. “Toward the end of the 
production, people would radio me in my dress-
ing room, ‘When are you coming on set?’ and 
I’d be like, ‘Uh-oh, turn the Beyoncé of ! They 
know I’m not doing anything but dancing.’ ” 

The challenge didn’t scare her. “I’m not that 
afraid of things,” she says. “I like to be around 
people who make me learn something. I grav-
itate toward people who are doing things I 
don’t know how to do.” She refuses to be intim-
idated. “That’s a waste of time,” she says. “Just 
ask if you don’t know something. Ask. You’re 
probably going to make a mistake. Get over it.”

These days Holmes spends her downtime 
painting and looking for more meaningful 
books to option. But ask if she’s thinking 
about dating and she says, “That’s not some-
thing I want to answer.” 

Holmes confesses she doesn’t “have a fi ve- 
or 10-year plan. I feel like I’m still a teenager 
in a lot of ways. I do a lot of things I did then. I 
paint, I color. I cook sometimes. I still feel like 
a girl. I don’t quite feel like a woman, maybe 
because I’m the baby of my family. I’ll proba-
bly be 90 and feel like, ‘Not a woman yet!’ Ha!”

She has learned, though, that “you can push 
yourself,” she says. “Nothing bad is going to 
happen if you push yourself. If you fall, so 
what?” If she catches herself thinking, “Ugh, I 
don’t want to go to work today,” she follows that 
thought with, “Then this is when I really need 
to go—it means I’m going to learn something.”

And if all else fails, dance. “Some problems 
are never going to be solved,” Holmes says. 

“So dance them of , and you’ll feel better.” 

>

D

JOHANNA SCHNELLER  profi led Rachel Weisz for 
the December/January issue of More.

Katie  Holmes         The Ultimate Second Act• 
•
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FIND YOUR WAY THROUGH THE DARK DAYS OF  

WINTER AND SLIP INTO SOMETHING  

STREAMLINED AND SOFTLY HUED. KRYSTEN RITTER, WHO 

STARS IN THE NEW NETFLIX SHOW  

JESSICA JONES, HAPPILY JETTISONS HER LOVE OF  

BLACK LEATHER BIKER CHIC

S T Y L E D  BY 

JONNY LICHTENSTEIN
PH O T O G R A PH E D BY 

MARKUS ZIEGLER

62
M O R E  F E B R U A R Y  2 0 1 6



HALSTON wool blend 
coat; HALSTON.COM. TSE 
silk-knit bodysuit; TSE 

 CASHMERE.COM. WOL-

FORD cotton blend socks; 

WOLFORD .COM. KAUFMAN-

FRANCO FOR MANOLO 

BLAHNIK leather and suede 
sandals; 212-582-3007.



DEREK LAM cashmere coat; 

DEREKLAM.COM for similar 
styles. THEORY suede  
dress; 877-242-3317. IMONI 
leather fingerless gloves;
IMONI.EU. STUART WEITZMAN

patent leather sandals;
ZAPPOS.COM. 

OPPOSITE: MM6 sleeveless 
dress with sequins and wool 
pants; 646-664-1655. MAI-

SON MARGIELA leather shoes; 
212-989-7612.
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KRYSTEN  RITTER 

is a minimalist to the max. “I’ve always wanted my stuf to fit into 
one suitcase so I could leave at the drop of a hat,” she says, kidding 
only slightly. The actress, 34, perhaps best known as the junkie Jane 
Margolis on Breaking Bad, limits her wardrobe to stripped-down es-
sentials. As she catalogs it: “Simple, edgy, mostly black, combat boots 
and maybe, like, a McQueen bag with a skull hidden on the bottom.”

Conveniently, her new TV character has a similar rock-chic style. 
In the title role on Jessica Jones, Ritter’s hit Netflix show, she plays a 
superhero turned private eye on the gritty side of town. Think ripped 
jeans and biker jackets instead of capes and tights. The series is based 
on a Marvel character but dispenses with the usual nerd-boy tropes. 
Jessica drinks, takes breaks for sex and talks post-traumatic stress dis-
order. “It’s way more than you’d expect from a comic book,” Ritter says.

Ritter grew up on a 100-acre farm in northeastern Pennsylvania. 
She was an only child until her teens and frequently had to entertain 

herself. “I rode a cow named Jake because I didn’t have a horse,” she 
says. Shopping with her mom one day at age 15, she was approached 
by a modeling scout and clicked with the calling. “My friends made fun 
of me for being too thin,” she says, “but then I went to New York, and 
it was a bunch of skinny-looking freaks like me.” Ritter noticed a sig-
nificant burnout rate among her fellow runway models, so she pivoted 
into acting. Guest spots on Veronica Mars and Gossip Girl led to movies 
such as Confessions of a Shopaholic, Breaking Bad in 2009 and, in 2012, 
the lead role on the ABC sitcom Don’t Trust the B---- in Apartment 23. 

In Jessica Jones, she flies and drop-kicks bad guys, which she says 
is a whole new beast, acting-wise. “I had to put on 10 pounds and 
add muscle tone,” says Ritter, who does her own combat sequences. 
“When we wrapped production, my clothes didn’t fit. I didn’t know 
how to dress for my new body.” She flew to Paris and found the per-
fect boutique. Her big splurge? “A leather jacket.”—DAVID HOCHMAN 
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OPPOSITE: ZERO + MARIA 

CORNEJO cotton sweater 
and skirt; BERGDORF 

GOODMAN.COM. REISS

sleeveless sweater; REISS 

.COM. BOSS patent leather 
shoes; HUGOBOSS.COM. For 

prices and links to products, go 

to more.com/wheretobuy.

VALENTINO beaded dress; 

212-355-5811.
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H A I R :  RO B TA LT Y AT  

FORWARD ARTISTS USING 

K ÉR ASTAS E ;  M A K EU P:  

M A I  Q U Y N H  U S I N G 

L A N C Ô M E  AT  S TA R -

WO R KS A RT I ST S;  M A N I -

C U R E :  K A R EN G U T I ER R E Z 

FO R C H A N E L AT N A I L-

I N G H O L LY WO O D; S E T 

D ES I G N : E VA N J O U R D E N 

FO R OW L A N D T H E EL E-

P H A N T ST U D I O



I L L U S T R A T E D  B Y

E D D I E  G U Y



EVERYONE NEEDS A 

TRANSFORMATION NOW AND AGAIN. 

WHETHER YOU’RE MAKING  

CHANGES BY CHOICE 

(PINK HAIR, ANYONE?) OR NECESSITY 

(LAYOFFS HAPPEN),  

THESE TIPS CAN HELP YOU 

FIND GREATER SUCCESS AND  

HAPPINESS. A ROUND OF APPLAUSE 

FOR THE WILDLY INSPIRING  

WOMEN ON THESE PAGES—NEXT  

YEAR, COULD ONE OF THEM BE YOU? 

B Y  A L I C E  O G L E T H O R P E  +  D A N A  H U D E P O H L

R E I N V E N T  Y O U R  L I F E  

AT  3 0 ,  4 0 ,  5 0 ,  6 0
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BO OST  YOU R
B R A I N  T H RO U G H 

C LOT H I N G

>

WHEN PEOPLE are more formally dressed 
compared with their peers, they feel  
more powerful, which helps them think 
more abstractly and creatively.
SOURCE  Social Psychological and Personality Science

REINVENT YOURSELF IN YOUR

30s

G E T  B -S C H O O L 
B E N E F I TS  W I T H O U T 

C O M MI T TI N G

>

HARVARD BUSINESS SCHOOL recently 
launched an online course targeted at peo-
ple who need to pump up their business 
background—stat. The course is called 
HBX CORe, and it’s available to anyone. 

“If you feel like you’re being held back be-
cause you lack a broad understanding of 
 business—maybe you’re great at market-
ing but have no idea how to read a finan-
cial statement—this is a way to deepen 
your knowledge so you can keep mov-
ing forward in your career,” says Janice 
Hammond, professor at Harvard Business 
School. It isn’t inexpensive (the up-to-18-
week program costs $1,800), but by the 
end you’ll be able to hold your own in a 
conversation with any CFO. Plan to work 
through topics such as Business Analytics, 
Economics for Managers and Financial 
Accounting. Sign up at hbx.hbs.edu.

M A K E 
A  G R E AT  F I RST 

I M P R E S S I O N

>

BY THE END of your first conversation with 
someone, she will have made a bunch of as-
sumptions about who you are, says executive 
coach Ann Demarais. Think about these five 
things before your initial meeting:

BODY LANGUAGE “Having good posture 
and making eye contact for most of the con-
versation projects confidence.”

CONNECTION Agreeing with her will make 
it seem as though you’re on the same team.

MOOD “Don’t open with a complaint about 
the traic; that starts the interaction nega-
tively. Start with a smile instead.” 

ADMIRATION “People like to feel appre-
ciated for their accomplishments. Say you 
find their career interesting.”

ENLIGHTEN “People who are interesting 
make a better impression. Share something 
fun that’s happening—just no politics.” 

B U Y  A 
C O LO R I N G  B O O K 

FO R  A D U LTS
>

“COLORING as a form of therapy has been 
around since Carl Jung prescribed filling 
in mandalas as a relaxation technique,” 
says New York clinical psychologist Ben 
Michaelis. “It’s an immersive activity that 
often causes you to lose a sense of time.  
By focusing your concentration on the 
picture, you can reduce anxiety and 
self-consciousness.” Another reason for 
the feel-good vibes that come from the 
kid-like activity? It’s likely to bring back 
memories of childhood, which can be 
comforting. Check out Amazon’s Best Sell-
ers books list, which includes quite a few. 

SU P E RC H A RG E 
YO U R  SA L A RY

>

YOU’RE IN the running for a new job, and 
the interviewer asks, “What’s your current  
salary?” or “What do you want to make in 
this position?” You may be tempted to an-
swer, but research shows you should keep 
mum. “The answer to the first question has 
nothing to do with what you should be paid 
in the new job, and women routinely under-
sell themselves when answering the second 
question,” says Katie Donovan, founder of 
Equal Pay Negotiations. Try this instead:

GIVE AN EXCUSE “Unfortunately, I’ve  
been asked by my current employer to keep 
my salary confidential, and I don’t want 
to break that agreement.” 

RESPOND WITH A QUESTION “Can you  
tell me the salary range for the position?” 

BE VAGUE “I don’t know enough about 
the job in terms of the size of the team  
I’ll manage or deliverables to say what  
I think it should pay, but I’m looking for  
a competitive salary.”

INCREASE IN THE  
NUMBER OF IDEAS PEOPLE 

HAVE WHILE TAKING A STROLL 
VERSUS SITTING DOWN, 

ACCORDING TO A STUDY FROM 
STANFORD UNIVERSITY.

60%

E M B R AC E  A  F R E S H 
B E AU T Y  H A B I T

>

CHANGING UP your beauty routine can  
make you happier. A study conducted by 
Revlon and Fordham University found 
that 97 percent of women reported feel-
ing a positive change after following a new 
daily beauty ritual for a week. The routine: 
Face a mirror, spritz on perfume, apply 
makeup, savor a candy, take a breath and 
smile at your reflection. “Whenever you 
embark on a new routine that’s centered 
on pampering your natural beauty, it’s 
equivalent to self-love,” says Edwin Ba-
tista, global director of education for Bliss. 

“It’s a demonstration that you’re worth it—
and that you matter most to you.”
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S H E
T UR N E D  DAY D R E A M

I NTO  DAY  JOB

>

at the spa where she worked in her twen-
ties, SUMMER VASILAS, 38, would take over 
the waxing clients from stylists who hated 
to wax. She loved it so much, she daydreamed 
about opening a niche salon in Denver. Fi-
nally, in 2003, she partnered with three other 
women to open Waxing the City. At fi rst, she 
worked part time in a doggy-day-care facility 
to make ends meet. Today, with a projected 
revenue of $17 million, she earns six fi gures. »

THEY DID IT

30s

S H E
FO L LOW E D  H E R  H E A RT

A N D  H E A D
>

JAMILA PAYNE, 38, of Philadelphia ran a 
fashion company for six years and often was 
invited to speak to entrepreneurs. “I saw 
the impact I was having and thought, How 
can I do more?” She came up with a mission: 
helping women start businesses. Two years 
ago, she launched IdeasActionDesign.com, 
which of ers organizing products for entre-
preneurs. “When your work refl ects your 
mission,” she says, “you wake up excited.” 

S H E
C ROW DS O U RC E D

L I F E  A DV I C E

>

in 2007, after graduating with a master’s de-
gree in genocide research, KRISTINA LIBBY, 

31, was unable to fi nd a job in her specialty. 
Instead, she bounced around, working for a 
nonprofi t and the government and then start-
ing her own social media–PR business. “I 
didn’t know what to do,” she says. “So for my 
30th birthday, I asked 30 friends, family and 
coworkers to tell me one thing they thought 
I needed to do.” One friend challenged her 
to run an ultra marathon; her mom gave her 
a journal, with instructions to write every 
day. “Finding out how others saw me opened 
up new passions in my life,” she says. Now, in 
addition to working in PR at Microsoft, she’s 
writing a book and teaching college classes. 

SH E  MAXI M I Z E D
HER

EARNING  POT E N T IAL

>

“i vowed i would follow in my father’s 
footsteps and start my own business,” says 
MAKINI REGAL BRERETON, 33, of Brook-
lyn. “I wanted to build wealth, not just live 
paycheck to paycheck. He taught me that 
one of the best ways to do that was through 
entrepreneurship.” After a career at a man-
agement consulting fi rm, Brereton launched 
Makini Regal Designs (makini  regaldesigns
.com), an event and fl oral- design company. 
“Knowing I had control over how much 
money I could make made me work so much 
harder,” she says. Five years later, she says 
she is on track to make more than her cor-
porate salary. Better: “My potential to build 
wealth only continues to grow,” she says.

SHE  FOU N D  P OW E R
IN  PIN K  HAI R

>

“ever since I was little, I thought it would 
be cool to have pink hair, but I was worried 
about what people would think. The fi rst 
time I did it at the hair salon, I was too 
nervous to go entirely pink. When I went 
completely pink a few weeks later, it was 
a great high—I felt bold and alive—and I 
realized I can feel that way, pink hair 
or not.” —JENNY WEIGLE, 34, founder of the 

Uncertainty School, Santa Monica, California



G E T  YO U R 
S PA R K L E  O N

>

THE LATEST WAY to cover roots between 
salon appointments is to apply glitter. A 
coating of sparkle works double duty: It 
jazzes up your hair and helps a dye job last 
a little longer. Don’t worry that the look is 
too young. “You can be any age and get away 
with anything,” says Edward Tricomi, mas-
ter stylist and cofounder of Warren-Tricomi 
salons. Here’s how to get the look: Hairspray  
the roots of your hair (this provides a sticky  
surface) and then tap on glitter with your 
finger. “Instead of using multicolored spar-
kles, go with one color, like silver or gold,” 
says Tricomi. When you’re over the look, 
shampoo is all it takes to return to normal. 
But be prepared to wash your pillowcase.

I M PACT 
L EG I S L AT I O N

>

WOMEN VOTERS have political clout. Con-
sider the last presidential election: Exit  
polls showed that 55 percent of women voted 
for Barack Obama, while only 45 percent 
of men did. And researchers found that the 
2012 ballot initiatives in Washington and 
Colorado that legalized marijuana passed 
because of a key demographic: women vot-
ers ages 30 to 50. With a national election 
this year, make sure your voice—and those of 
other women—is heard in the polling booths. 
Volunteer to drive people to the polls or  
join the League of Women Voters (lwv.org).

Z E N  YOUR 
DIGITA L  L I F E

>

PURGE OLD FILES AND EMAIL “Having free 
space means that if good things come your 
way, you have room for them,” says Laura 
Benko, author of The Holistic Home. “This 
works in your life and on your hard drive. 
Sort files by date and work from oldest to 
newest. If you haven’t opened a file in years, 
delete it. If it’s important and should be 
saved, transfer it to an external hard drive.”

PROTECT YOURSELF “A basic tenet of feng 
shui is to safeguard yourself from the ele-
ments and enemies,” says Benko. “Make sure 
you have secure cloud storage that backs up 
your computer automatically.”

KEEP IT FRESH “If you haven’t updated your 
phone’s background, your tablet’s screen 
saver or your profile picture in years, you 
may be living in the past,” says Benko. “This 
can create stale energy and stop new ideas 
and opportunities from coming your way.”

L E T  YOUR  CHORE S 
I N SPI R E  YOU

>
RETHINKING HOUSEWORK is the perfect 
way to bring mindfulness into your day, 
according to a study from Florida State 
University. “There is a concept created by a 
Buddhist monk called mindful dishwashing, 
in which you focus on the sensory experi-
ence, like the smell and texture of the soap 
and warmth of the water, as opposed to wor-
rying about something that happened earlier 
in the day or planning what you have to do 
in the next hour,” says researcher Adam 
Hanley. “When people practice this kind of 
mindfulness, they feel more in the moment 
and inspired.” Try the tactic while tackling 
chores such as lawn mowing and garage 
cleaning. “Anything approached intention-
ally, where you engage with the moment, can 
be a chance to meditate,” Hanley says.

WO R K  L E S S, 
G E T  M O R E  D O N E

>

CLOCKING 55 or more hours a week on 
the job is associated with an increased risk 
of stroke, according to a recent review of 
17 studies. Curtail your oice time without 
sacrificing the quality of your work, says 
Art Markman, PhD, founding director of 
the Human Dimensions of Organizations 
program at the University of Texas.

LIMIT YOURSELF “If you tell yourself you’re 
leaving work after 10 hours no matter what, 
you’ll instinctively cut out time wasters like 
Googling nonessentials or browsing articles 
online,” says Markman. 

STOP MULTITASKING “Constantly switch-
ing focus can turn a 20-minute job into an 
hour-long one, because you have to spend 
time catching yourself up,” he says.

USE YOUR MORNINGS WISELY “Most peo-
ple are sharpest first thing, yet they spend 
the first chunk of their day dealing  
with email,” he says. “Instead, spend just 
10 minutes in the morning doing triage: 
Scan the email that came in overnight 
and answer only the most important mes-
sages. Then spend the next hour doing 
your most important task of the day.”

THE PERCENTAGE OF  
PEOPLE WHO USE FACEBOOK  

REGULARLY AND DESCRIBE 
THEMSELVES AS HAPPY VERSUS 

THE PERCENTAGE OF PEOPLE  
WHO QUIT FACEBOOK  

FOR A WEEK AND DESCRIBE  
THEMSELVES AS HAPPY, 

ACCORDING TO THE HAPPINESS 
RESEARCH INSTITUTE IN 

COPENHAGEN. 

PERCENTAGE OF PEOPLE  
OVER 45 WHO TRY TO  

CHANGE CAREERS—AND DO  

IT SUCCESSFULLY.

 82%

81% 88%vs.

REINVENT YOURSELF IN YOUR

40s
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S H E  E N V I S I O N E D  H E R
D R E A M  L I F E

>

“i was at miraval with my mom, and it felt 
really special,” says SARAH KAUSS, 40, 
of New York. “I kept thinking, What kind 
of life do I want?” While on a hike in the 
hot Arizona sun, drinking warm water 
from a flimsy container, she had an idea: 
Create a high-quality, reusable bottle to 
keep liquid cool longer than a standard 
container. When she learned about the im-
pact of plastic waste on the planet—an esti-
mated 50 billion plastic bottles are dumped 
in U.S. landfi lls each year—she knew her 
idea had to happen. So she left her job as a 
real estate agent and launched S’well (swell 
 bottle.com), which had more than $10 million 
in sales in 2014. “When you live and breathe 
and dream about your career, you’d better 
pick something you have heart for instead 
of something you think there is a market 
for,” she says. “I never thought I’d be this 
passionate about a water bottle, but I love 
S’well every minute of every day.”

S H E  FO U N D
F U N  I N  A  T E ST  T U B E

>

SAMANTHA BROWN-PARKS, 42, a doctor 
from Atlanta, had a wake-up call the day 
her four-year-old told her, “You’re not a nice 
person when you come home from work.” So 
after 13 years as a professor of family medi-
cine at Emory University, she quit. She and 
her husband, who had recently invested in 
some World of Beer franchise stores, decided 
to start their own brewery, Scol  aw Brew-
ing Company (an homage to her grandfather, 
who was a rumrunner during Prohibition). 
Brown-Parks’s biology background is paying 
of  in unexpected ways: With a test tube and 
a swab, she collects yeast—“It’s a lot more 
fun to look at yeast under the microscope 
than a Pap smear!” she says—to create dif er-
ent brews with names like I’m Hoppy and I 

S H E  D I S C OV E R E D
H E R  P E RS O N A L  VA LU E

>
LA ZETTA RAINEY BRAXTON, 42, of Bal-
timore left her job at a wealth- management 
fi rm in 2008 to start her own fi nancial 
 planning company, Financial Fountains 
(fi nancialfountains.com). She ignored the 
traditional business model of her indus-
try, which is to sign up clients who already 
have a lot of assets. As an African-American 
woman who grew up in a rural area, she 
wanted to reach people who needed help 
and didn’t have access to it. By staying 
focused, she expanded her business to in-
clude a virtual platform that allows her to 
work with clients around the country. “Your 
relationship with money is tied to your core 
values,” she says. “If you’re true to yourself, 
then you will end up in a place where 
you’re living fi nancially sound and whole.”

SH E  PU RSU E D
PUR P OSE

>

“ever since i was a child, it mattered to me 
to leave a positive impact,” says JEN DUL-

SKI, 45, of Palo Alto, California. She was 
an early hire at Yahoo and in 2011 became 
the fi rst woman to sell a company to Google. 
Then she jumped to become COO and pres-
ident of Change.org, a social-platform web-
site. “People talk about free lattes as a work 
perk, but purpose is the best perk there is,” 
she says. “It’s worth looking for.” »

Know It. There hasn’t been a day when she 
has regretted her decision. “I no longer feel 
like I am shackled to my clinic schedule,” she 
says. “It truly is freeing. I’m fun mom again.”

THEY DID IT

40s



STOP 
COUNT I NG  S H E E P

>

ABOUT HALF of adults experience at least 
one symptom of insomnia. Try this: 

PRACTICE GRATITUDE Quiet your mind 
and sleep better by taking a few minutes 
before bed to focus on all the good things 
that happened that day.

MOVE YOUR DESK CLOSER TO A WINDOW 
People who work near a window sleep an 
average of 46 minutes more each night than 
those who work without a view. 

SLEEP IN THE NUDE “When you’re naked, 
your body is better able to regulate tem-
perature so you can fall asleep and stay that 
way,” says Michael Breus, PhD, author of 
The Sleep Doctor’s Diet Plan. 

SNAG  A 
SE AT  AND  RE AP 

T HE  BEN E FITS

>

WOMEN ARE joining corporate boards at a 
higher rate than ever before, according to 
a report from Ernst & Young. “Being on a 
board lets you expand your network, learn 
things, put forward new ideas and even get 
paid in some circumstances,” says Susan 
Stautberg, coauthor of Women on Board.

CREATE A “BOARD RÉSUMÉ” These are dif-
ferent from normal résumés—they start 
off with a summary of peak accomplish-
ments and then list the boards you’ve 
already served on. “This can include cor-
porate board experience as well as any 
work you’ve done on advisory boards, 
management committees and nonprofit 
boards,” says Stautberg.

GET YOUR NAME OUT THERE “A board will 
want to see what you’re going to bring to the 
table, so write for trade publications or even 
your employer’s website,” she says.

BE SNEAKY “It’s easier to get on a larger 
company’s board if you’ve already been on 
a smaller one,” says Stautberg. “One way  
to get that first one is to invest in a company 
as it’s getting founded.”

HIRE  A 
CAR E ER COAC H

>

“a coach will ask you questions so you  
can gain clarity about what you want in  
your professional life,” says Dorie Clark, 
adjunct professor of business administra-
tion at Duke University’s Fuqua School of 
Business. But how do you find one? “Start 
reading articles, books or blogs written by 
career coaches that focus on the situation 
you’re in—say, transitioning to a new career— 
and find one whose viewpoints you like,” 
says Clark. “Then take a look at past clients 
and see if any were in your same boat.”  
You can also check out organizations such 
as the International Coach Federation 
(coach  federation.org) and the Coaches 
Training Institute (thecoaches.com). Don’t 
worry about location; most will do virtual 
sessions, says Clark, and these can work 
just as well as face-to-face meetings. 

THE DECREASE IN 

LIKELIHOOD OF DEVELOPING 

DEPRESSION WHEN YOU 

MEET WITH FRIENDS AND FAMILY 

AT LEAST THREE TIMES A 

WEEK VERSUS SEEING THEM 

EVERY FEW MONTHS.

50%

TA K E  I T 
O U TS I D E

>

when women worked out surrounded by 
nature, they felt a bigger mood lift than 
they did during the same workout indoors, 
Canadian researchers found. As a result, they  
were likelier to stick with it. For an extra  
motivational boost, strap on a Fitbit. Women 
who wore these high-tech trackers were 
more active over a four-week period than 
those who used an ordinary pedometer.

BRAG 
T HE  R I GH T  WAY

>

the problem: Research shows people 
tend to overestimate how happy others 
will be to hear about their successes—and 
underestimate how annoying it is to lis-
ten to someone pat herself on the back. So 
how do you make sure people see the good 
you’re doing? “Skip the humblebrag,” says 
career coach Rick Gillis. “Instead, lead 
with something that makes it clear what 
you’re doing, like, ‘I just have to tell you 
something I’m really proud of . . .’ ” 

REINVENT YOURSELF IN YOUR

50s
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SHE 
LE T  GO  OF  LI F E’S 

DE ADL I N E S

>
three months after dropping her only 
son off at college, single mom NANCY 

GOTTESMAN, 58, of Santa Monica decided 
to leave her 35-year career as a magazine 
writer. “I couldn’t imagine waking up an-
other day to a looming deadline,” she says. A 
friend who knew how much Gottesman loved 
sports and schmoozing suggested bartend-
ing. “The second she said it, I signed up for 
a course,” Gottesman says. Now she works as 
a server from 4 pm to 1 am, with a “family” 
of  twenty-something coworkers. “For my 
57th birthday, the girls took me out for choc-
olate cake and multiple shots of pineapple- 
infused tequila,” she says. “They invite me 
to their parties, to see live music at 1 am,  
and I get asked out by guys in their twenties 
and thirties. It’s been a fountain of youth!”

SHE  DI TCHED  HER 
SAFET Y  NET

>

news of a merger in 2010 sent nonprofit 
CEO JANICE HOLLY BOOTH, 56, of Char-
lotte, North Carolina, on a solo trip to think 
about whether she wanted to continue on 
her path. “While I was driving a team of 
dogs across a frozen lake in Minnesota, one 
word kept coming to me: freedom,” she says. 

“I realized I wanted the freedom to follow my 
passion.” So she walked away from steady 
paychecks to pursue writing full time. “The 
publication of my first book, a memoir, was 
the jumping-of point,” she says. Her next,  
A Voice Out of Nowhere, was a nonfiction 
look into the mind of a mass murderer. “I 
make half of what I used to, but I only work 
half the hours, which leaves more time to 
go on adventures,” she says. “I love the lux-
ury of an unrestricted timetable.”

SHE  B ECA M E  A 
ROL E  MO D E L

>

in her twenties and early thirties, DEB-

ORAH GILLIS, 50, now of Toronto, worked 
as a policy adviser for the Canadian gov-
ernment, then moved to the private sec-
tor as a consultant. In her late thirties, she  
ran for political oice. “I lost the elec-
tion, but I came away feeling I had fulfilled  
a lifelong dream, and for the first time I  
became aware of how important it is for 
girls to have women as role models,” she 
says. So when she was diagnosed with breast 
cancer at age 40, she began asking herself 
whether she’d made the contributions she’d 
always hoped to make. Post- recovery, lunch 
with an acquaintance led to a job at Cat-
alyst, a global nonprofit dedicated to ad-
vancing women in the workforce. Gillis  
was named president and CEO in 2014. “You  
don’t know what you’re capable of unless 
you push yourself,” she says. “Your fifties 
are the culmination of everything you have 
done in your life, when you have a sense of 
who you are, the wisdom to know what mat-
ters and a network of strong supporters.”

S H E  P U T  H E R 
MONE Y  W HERE  HE R 

MOUT H  IS

>

ten years ago, Forbes named SALLIE 

KRAW CHECK, 51, one of “The World’s 100 
Most Powerful Women.” Along with high- 
status jobs at Smith Barney and Merrill Lynch 
Wealth Management came a private jet, a car 
and driver and warm cookies every day. But 
in 2011 her position at Merrill was eliminated. 

“It was as if karma, the gods, whatever you be-
lieve in, smacked me upside the head and said, 

‘Are you done doing the same job again and 
again?’ ” Today she chairs Ellevate Network, 
a community of 30,000 professional women; 
runs Pax Ellevate Global Women’s Index 
Fund; and is about to launch Ellevest, a dig-
ital investment platform for women. “When 
it hit me that the retirement-savings crisis is 
 really a women’s crisis—that we retire with 
two thirds of what men do but live five-plus 
years more and don’t invest at nearly the 
same levels—I thought, Son of a gun, this is 
why I was put on this earth,” she says. »

SHE  DECL AR E D 
HER TRUE  I DENT IT Y

>

more than a decade after leaving a de-
structive marriage, RACHEL ROSE SHALEV, 

56, of Israel finally did what she had long 
planned and changed her name from Rosa 
Ziv. She chose her new last name, Shalev, 
because it is the Hebrew word for “tran-
quil.” “I could express in my name the 
peace I had been seeking for so many years,” 
she says. She also changed her first name, 
which she had always disliked. “It is an 
old-fashioned name, equivalent to Bertha 
in the United States,” she says. She chose 
her Hebrew name, Rachel, and goes by the 
Americanized nickname Rach. “I am de-
claring my modernity and my youth and 
loving every second of it,” she says.

THEY DID IT

50s
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JA Z Z  UP 
YOUR  SEX  LIFE

>

nearly 60 percent of women over age 60 
who are married or live with a partner are 
sexually active, although not every tryst is 
hot and spicy. Break free from so-so sex: 

START SEXTING In the past year, 82 percent 
of us sent or received sexually explicit  
messages or images. And more sexting was 
associated with higher sexual satisfaction. 

PLAN A VACATION Women who go on  
a tropical vacation are likelier to try new 
twists on sex with their partner than are 

SIGN  UP  FOR 
CL AS SE S

>

skillshare is an online, unaccredited 
“learn by doing” community; members can 
investigate all kinds of business topics, in-
cluding SEO, email marketing and social 
media. Investing in training shows initia-
tive and the desire to keep up with your 
 industry—especially helpful if you’re about to 
job-hunt, says Ruth Kanfer, PhD, professor 
of psychology at Georgia Institute of Tech-
nology (skillshare.com; $10 per month).

BUILD  YOU R 
LEGACY

>

LAUNCH A NONPROFIT, TRUST OR FOUN-

DATION “So many people I work with want 
to leave the world a better place for the 
next generation,” says Angelina Carleton,  
a legacy coach. “You’re ensuring your life  
is about more than just yourself.”

CREATE A MENTORSHIP PROGRAM “You 
can pass along wisdom and help others de-
velop themselves in their careers,” says Susan 
Picascia, a psychotherapist and an executive 
coach in Studio City, California. “By creating  
a program, you’ll have an impact that  
will continue long after you leave your job.”

START A SCHOLARSHIP FUND “Educa-
tion is so empowering, and giving some-
one in need the chance to go to school is 
a wonderful way to create a legacy,” says 
Carleton. Can’t aford a four-year college 
tuition fund? Why not create a scholarship 
for your childhood summer camp. 

IMPROVE THE LIVES OF ALL EMPLOYEES

“Think about what would make the work-
place better for you, such as an antidis-
crimination policy, and work with your HR 
department to make it happen,” says  Picascia.

women who don’t, according to research 
from the University of Illinois at Urbana- 
Champaign and the University of Florida.

EMBRACE THE GRAY AREA A new study from  
the University of Essex found that the ma-
jority of heterosexual women are strongly 
aroused by images of both naked men and  
naked women. In addition, “when women 
face big transitions in their life, like a marriage 
ending or retirement starting, they are likelier 
to become aware that they are attracted to 
women,” says Lisa Diamond, PhD, professor  
of psychology at the University of Utah. “It’s  
one of the gifts of age: Your priorities shift, 
and you have the chance to ask yourself 
what your passions are and what thrills you.” 

DO  AS 
THE  DAN E S  DO

>

retired danish women are the happiest 
group in the European Union, according to 
a recent Eurostat poll. What’s their secret?

THEY PAMPER THEMSELVES “Denmark 
does consistently well in happiness sur-
veys, and one of the reasons is that we have 
a concept called hygge,” says Meik Wiking, 
CEO of Denmark’s Happiness Research In-
stitute. “Hygge is how we describe creat-
ing a cozy atmosphere in your home with 
candles or a roaring fire, curling up on your 
sofa with tea and a book or chatting with 
friends while snuggling under blankets.”

THEY ARE CLOSE WITH FRIENDS AND  

FAMILY “Being satisfied with your relation-
ships is a huge factor in how happy you are,” 
says Wiking. “Women in Denmark—women 
everywhere—are often better at maintaining 
and building friendships than men are.”

THEY PUT THEMSELVES FIRST Danish 
women are better at understanding them-
selves and what gives them personal satis-
faction. “In your sixties, you care less about 
what others think of you and are likelier  
to do what makes you happy,” says Wiking.

PERCENTAGE OF FEMALE 

TWITTER USERS’ HASHTAGS 

THAT ARE EXPRESSIVE  

OR PROVIDE COMMENTARY 

(#LOVINGIT). BUT IF  

YOUR GOAL IS TO ATTRACT 

MORE FOLLOWERS, USE 

TRADITIONAL HASHTAGS, 

WHICH LINK TO CONVERSATIONS 

(LOVE THE SPEECHES  

AT THE #OSCARS).

 59%

REINVENT YOURSELF IN YOUR

60s

SAV E  T HE 
ENVIRONMEN T

>

researchers have found that women are  
more environmentally friendly drivers 
than men and that getting men to mimic 
their behavior would make a big diference 
in the fight against climate change. These 
diferences go beyond driving: Companies 
with at least one woman on their boards 
are likelier to use environmentally friendly 
business practices. Support businesses that 
have women in management by using the 
Buy Up Index app, which rates companies 
on their commitment to gender equality.
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S H E  T UR NE D 
A  S E T BACK 

I NTO  SUCCE SS
>

MARLA WYNNE GINSBURG, 60, now of  
New York, was a highly paid television pro-
ducer in Los Angeles when the financial crisis  
hit in 2007. “I was a single mom with two 
kids, I had a huge mortgage on a $2 million 
house that was now worth $900,000, and my  
stock portfolio went to zip,” she says. “I knew  
if I didn’t do something, I was going to be in  
trouble.” Inspired by years of living in Paris, 
she created simple clothing for boomers on a  
sewing machine in her garage. Today Marla-
Wynne (marlawynne.com) is a  multimillion- 
dollar business. “While my peers are learning 
to golf, I’m watching my business grow,”  
she says. “It makes me feel young.”

SHE  RECL AIM E D 
HER  YOU T H 

IN  DOWN  DOG

>

CAROL BLOOM STEVENS, 63, was diag-
nosed with scoliosis at 13 but opted out of 
spine-straightening surgery because the 
doctor told her the recovery involved wear-
ing a body cast for a year. She knew what 
scoliosis could ultimately do to her body: 
An aunt with the same condition eventu-
ally needed a wheelchair. To prevent that 
kind of degeneration, Stevens kept ac-
tive with aerobics, Zumba and dance. “I 
pulled through constant backaches with 
hot baths, massages and physical therapy,” 
she says. Then, six years ago, the pain got 
to the point that she could hardly get out 
of bed. Stevens started practicing yoga and 
then Pilates. Slowly, the disciplined exer-
cise helped Stevens realign her spine and 
unravel the knots that were causing her 
pain—mainly by initiating movements from 
her now-rock-solid core instead of her  
back. “At age 63, I can move like I did when  
I was 13!” she says. “I really do feel like  
I can do anything now—even cartwheels.”

SHE  FORG E D 
AHE AD  WHE N  THE

MUSIC  DI E D

>

CAMILLE BARBONE, 60, ran her own music 
company, where she worked closely with 
Billy Joel, the Jacksons, Bruce Springsteen 
and Madonna. Until she felt the industry 
shift. “It scared me when I found myself 
saying things like, ‘They don’t make mu-
sic the way they used to,’ ” she says. So two 
years ago she changed course completely 
and is now chief of staf at Choices Wom-
en’s Medical Center, which provides med-
ical services to underserved populations in 
New York. “I love that this job requires the 
same fearlessness as when I was starting  
in the music industry,” Barbone says. “Older 
people have fewer distractions and more 
purpose—and I’m eager to keep learning.”

S H E 
MADE  LOSS  HER 

MOT IVATI ON
>

CHRISTINE GLASGO, 64, was a nurse for 
four decades but floundered after her hus-
band died in 2010. “I was just going through 
the motions of getting through each day,” 
she says. In 2012 she retired. One day a book 
in her home library caught her eye: Ships 
of Mercy, written by the founder of Mercy 
Ships, an international charity with a fleet of 
floating hospitals that perform free surgeries 
in places where medical care is nearly non-
existent. She immediately applied to volun- 
teer as a nurse. After six weeks of training, 
she moved into the floating hospital and is  
now docked in Madagascar. “I am forever 
changed,” she says. “I have a purpose now 
that was missing after my husband died.” 

THEY DID IT

60s
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I L L U S T R A T E D  B Y  J E A N - P H I L I P P E  D E L H O M M E 

F R A N C E ,  O U R  N E W  O B S E S S I O N
 W E  H A V E  A L W A Y S  H A D  A  M A J O R  C R U S H 

O N  O U R  F A S H I O N A B L E  S I S T E R  A C R O S S  T H E  S E A . 

L U C K Y  F O R  U S ,  T H E R E ’ S  A  L I T T L E  B I T  O F  F R A N C E  E V E R Y W H E R E  Y O U  G O  I N  T H E 

U . S .  T O D A Y .  L O V E  Y O U  S O M E  B O U T I Q U E S  F R O M 

T H E  M A R A I S ?  C R A V I N G  A  B A G U E T T E  F R O M  M A I S O N  K A Y S E R ? 

J U S T  L O O K  A R O U N D — F R A N C E  I S  H E R E 

B Y  S U S A N  S W I M M E R

P A R I S !

J E S U I S



F R E N C H  W O M E N  N E V E R  B L O W - D R Y  T H E I R  H A I R !



V E R  S I N C E  the Marquis de Lafayette, Americans 

have adored France. Starlets have immortalized 

it, crooners have sung about it, and great chefs 

have cooked the hell out of it (with an extra pat of 

butter on top). From espadrilles to striped tees, 

Brie to baguettes, tortoiseshell to toile, French 

style and culture are as delectable to Americans as a warm, buttery 

croissant. Fortunately for us, the past five years have brought a surge 

in French companies expanding on our shores. “Economic growth 

within France has slowed down, so in order to grow, companies need to 

go elsewhere,” says Ann Harrison, professor of multinational manage-

ment at the Wharton School. “There was a huge interest in targeting 

China, but that market is declining. Not only is the United States a big 

market, but Americans have a real love and appreciation for French 

brands. France is still exotic, and there is an aesthetic sensibility that 

Americans respond to.” Fashion labels are importing cool, imagina-

tive street style; beauty brands are offering customized fragrances 

and cutting-edge skin care; and merchants selling everything from 

cassoulet to Camembert have upped their stock to meet the demand. 

It’s happening—before you know it, you’ll be able to channel your in-

ner Francophile on a Main Street near you. Vive la France!

L I K E  A  L O T  O F  U S ,  sisters Evelyne Chétrite 

and Judith Milgrom love Parisian street style; 

it’s the first thing they noticed when they im-

migrated to Paris from Morocco as young 

girls. Unlike the rest of us, they channeled that 

passion into multimillion-dollar businesses. 

Ché trite founded Sandro in 1984 with her 

husband, Didier, and her first employee was 

her younger sister. Selling edgy but wearable 

clothes (skinny leather pants, cropped bou-

clé jackets), Sandro was an instant hit. Twelve 

years later, little sister left to start her own 

line, Maje, which specializes in modern clas-

sics (think blazers and button-downs, reimag-

ined). “Fashion doesn’t need to be intellectual,” 

Milgrom has said. “It just needs to be good.”

S I S T E R S

in

S T Y L E

J E  S U I S  P A R I S ! 

FRENCH COMPANIES  sometimes tweak their 

product to fit the needs of U.S. consumers. 

Case in point: The Kooples developed its Koo-

ples Sport line for the American audience, 

which is hungry for activewear. The 130-year-

old French lingerie maker Chantelle also rec-

ognized the American appetite for comfort 

and saw major sales growth in the U.S. when 

it developed a seamless T-shirt bra. »

T H E  
A M E R I C A N I Z A T I O N  

O F  A  B R A N D

N E E D  T O  G E T  to Paris for a refresher? La Compagnie, a new  business-  

class-only airline, offers flights from Newark, New Jersey, to the City of  

Light six days a week. The planes are long on luxe (only 74 seats; all  

lie flat, of course), but the cost falls well short of traditional business- 

class prices: from $1,500 for a round-trip ticket (lacompagnie.com).

E

N Y C    P A R I S    N Y C

S H O P

THE BEST  
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F R E N C H I F Y

C H I C  U P 
Y O U R  M A K E U P

C R A V I N G  S T E A K  F R I T E S ?  In 2018, Saks Fifth Avenue’s flagship store 

in New York City will open a branch of the haute Parisian eatery L’Ave-

nue. SFA president Marc Metrick says the restaurant “has a style that 

resonates beyond its Paris location.” Eataly, there’s a new hot spot in 

New York City: The new luxe fashion district known as Brookfield Place 

has installed a food court that’s fully French, with a café, a crêperie, a 

marché and even a bistro that serves favorites like croque monsieur. 

Ariane Daguin, CEO of fine-foods purveyor D’Artagnan, says Ameri-

cans are clamoring for cassoulet. “There’s nothing more French!” she 

says. “It’s one of our best sellers.” Daguin also reports the popularity 

of confit duck leg, which she now wholesales to mainstream supermar-

kets such as ShopRite. Did someone say baguette? If you dream of per-

fectly succulent fruit tarts and the sort of crusty bread that begs to 

be dipped into a bowl of onion soup, your fantasy has become reality. 

Bakery extraordinaire Maison Kayser, famous for its chocolate mousse 

cake and viennoiseries, now has seven New York City locations and 

plans to expand across the country in the next few years. 

AWARD-WINNING  pastry chef Dominique Ansel had a crazy idea: What 

would you get if you married the American doughnut to the French crois-

sant? Turns out the answer was a gastronomic phenomenon. Ansel’s 

Cronut, a glazed, flaky, cream-filled circle of deliciousness, was a hybrid 

he created in his eponymous New York City bakery. It debuted in May 

2013 and became so popular that if you showed up for one at 7 AM, you’d 

find the line was already around the block. By July scalpers were report-

edly selling them on Craigslist; by November, Time magazine named 

the Cronut one of “The 25 Best Inventions of 2013,” and Dunkin’ Do-

nuts unveiled its own version nationwide. More French morsels can be 

found at Ansel’s latest pastry shop, Dominique Ansel Kitchen.

F R E N C H  F O O D ,  

M A I S  O U I  !

Y O U R  H O M E

T H E  C R O N U T  

A  B R I E F  H I S T O I R E

OOH LA LA! Lancôme and Caroline de Maigret 

(French model, Lancôme brand ambassador) 

have collaborated on a collection of makeup 

that’s in stores now. This month Guerlain 

opens its first all-fragrance boutique in the 

U.S., at the Bellagio in Las Vegas, where it will 

also sell the company’s premium skin-care line, 

Orchidée Impériale. Filorga, a leading French 

pharmacy brand, is now available in the U.S. 

at select Nordstrom stores. Last September, 

Hermès opened its first parfumerie in the world 

at New York City’s Brookfield Place. L’Artisan 

Parfumeur outposts are cropping up in air-

ports across the U.S., selling leather-sleeved 

bottles coveted for their stylish portability. 

“ W E ’ V E  B E E N  describing our customer as 

a Francophile for a while,” says Susan Feld-

man, cofounder of the upscale online market-

place One King’s Lane. In the past five years, 

Feldman says, the French aesthetic has gone 

mainstream: “Whether it’s Parisian glamour 

or a more rustic, Provençal feeling, all things 

French are in demand.” She adds that OKL, 

among other sites, shows images of finished 

rooms for inspiration. “You need a certain mix: 

classic but with a twist,” says Feldman. “And 

there’s always something in the room that’s 

vintage.” How do Feldman and her team find 

the pieces customers will love? “Lots of trips 

to Paris flea markets. It’s a great job.”
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D O  Y O U  K N O W  T H A T  T H E  F R E N C H  N E V E R  W A L K  I N  T H E  S T R E E T  W I T H  A  L A R G E  C O F F E E  C U P  I N  H A N D ? 



V I C T O R I A  H A R B O U R

separates the two  
parts of the city: Hong Kong 

 Island (plus smaller isles) and the 
peninsula of Kowloon, on 

the mainland. But it also links the 
two with the Star Ferry, which  

offers a tranquil break from  
the pulsating life and commerce 

of Hong Kong. 

                                O U R  E X P E R T ,  FA S H I O N  D E S I G N E R  Fiona Kotur,  S H A R E S  H E R  S E C R E T S : 

              T H E  H I D D E N  R E S TA U R A N T S ,  T H E  C H I C E S T  S H O P S ,  T H E  M O S T  A S T O U N D I N G  

                                 V I E W S  O F  T H I S  C O S M O P O L I TA N  C I T Y.  A  M A G N I F I C E N T  M I X  O F  A N C I E N T  C H I N E S E  

      A N D  2 1 S T- C E N T U RY  I N T E R N AT I O N A L ,  H O N G  KO N G — PA R T LY  O N  T H E  

                     M A I N L A N D  A N D  PA R T LY  O N   I S L A N D S —Y I E L D S   T R E A S U R E S  F O R  A N Y  T R A V E L E R

I N T E RV I E W BY 

         M E LI S SA B I G G S B R A D L E Y

C
R

E
D

IT
S

 T
K

 H
E

R
E



T H E  I N S I D E R ’S  G U I D E  TO

  
  

  
  

  
P

H
O

T
O

G
R

A
P

H
E

D
 B

Y
 

D
E

R
E

K
 H

E
N

D
E

R
S

O
N

85
M O R E  F E B R U A R Y  2 0 1 6



HOOV E R  CAKE  SH OP

KOW LOON  
WALLE D  CITY  PARK

PI NG  PONG 
G I N TO N E R Í A

H E N  N E W  YO R K –born  
Fiona Kotur (left) moved to Hong Kong  
13 years ago because of her husband’s 
banking career, she assumed it would  
be for a year or two. But Kotur, a designer 
who trained at Ralph Lauren before  
moving to the Gap when it created Old 
Navy and who helped Tory Burch launch 
her iconic brand, found the city an ideal 
place to raise her children and to evolve  
in her work. “Hong Kong has everything  
I love about New York, like its neighbor-
hoods with personality and energy, but  
on a smaller, more compact scale,” she  
explains. “And you can go from the center 
of the city to a beach or rain forest in just  
a few minutes.” In 2005, Kotur founded her 
own line of handbags and shoes (koturltd 

 .com). “Discovery continues to drive my line,” 
she says, “and in this city there is always 
an element of surprise and inspiration.” 

I  L O V E  A U T H E N T I C  vestiges of old-world 
Hong Kong, such as Hoover Cake Shop, 
located in Kowloon City (hoovercakeshop 

 .hk). Their custard tarts are worth the wait 
and are best right from the oven.

A  N I C E  P L A C E  for a stroll with the family 
is Kowloon Walled City Park. Part of it 
was demolished and rebuilt 20 years ago, so 
it is now lovely but modern, with scattered 
artifacts that provide historical context.

H I D D E N  O N  a narrow street, Ping Pong 
Gintonería (pingpong129.com), with its 
cavernous ceiling, is a great place to meet 
friends and sample the bar’s wide variety 
of gins. It is always full of architects and  
designers, and bankers undo their ties and 
unleash their more artistic side.

T H E  C U LT  department store Joyce ( joyce 

 .com; see page 88), at the New World Tower, 
always surprises me. Its beauty section  
has the best hard-to-find products. »



H O L LY W O O D  R OA D

One of the oldest streets in the 
city, it houses an eclectic mix  
of antique and furniture shops 

(such as the one on this page), as 
well as the Asia Art Archive  

(aaa.org.hk), founded in 2000. 
You can also visit in the  

evening for interesting events 
and talks. Liang Yi Museum  

(liangyimuseum.com) showcases 
businessman Peter Fung’s  
collection of fine Chinese  

furniture. See photos of the two 
museums on the next spread. 
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J OYC E

T U N G  P O  M A R K E T

L A N TAU  I S L AN D

CHI U  KE E  
BRAS S  WOR K

ASI A  ART  A RC H I V E

H E N N E S SY  R OA D



T R Y  T H E  seafood at Tung Po market, a 
local favorite. You sit on little plastic stools 
in a second-floor restaurant, but the food is 
good and the experience is very Hong Kong.

M Y  FAV O R I T E  H O T E L  in this city of high-
rises is the Upper House (upperhouse 

 .com). The rooms are serene, comfortable 
and chic, and Café Gray Deluxe is a good 
place to meet for lunch or drinks.

Man Mo Café (40 Upper Lascar Row) is in 
Cat Street Market, near my studio. It has  
an interesting take on dim sum—mini bao 
hamburgers, for example—and the Nutella 
baobaos are a big hit with my team.

Lantau Island is famous for its monas-
tery and spectacular sunset views, but I 
also like to hike up to the big Buddha in the 
morning and then stop at the monastery 
restaurant for its fresh vegetarian food. 

T H I R D - G E N E R AT I O N  family-owned Chiu 
Kee Brass Work is in Cat Street Market. 
The current owner, Victor, makes hardware 
for my bags and fittings for my house. I like 
to mix the traditional brass hardware  
with European or contemporary furniture.

TA I L O R  Johnston Hui (Caine Road) has  
an old-school approach to the cheongsam, 
the traditional Chinese dress also known as 
the qipao. Craftsmen like Johnston are  
becoming increasingly rare, but he has the 
loyalty of Hong Kong insiders. 

R E F L E XO L O GY  I S  a big part of life in Hong 
Kong, and I have attended many an after- 
dinner foot massage at Ten Feet Tall 
Foot Massage (tenfeettall.com.hk), where 
entire parties reconvene after dessert  
on the La-Z-Boy–type loungers.

Xiao Nan Guo (xnggroup.com) is my 
family’s favorite Shanghainese restaurant; 
we especially love their xiao long bao 
(soup dumplings). It’s in an office building, 
so there’s not much atmosphere, but we go 
for at least one Sunday dinner a month.

F O U N D E D  B Y  my dear friend Mimi Brown, 
Spring Workshop (springworkshop.org) 
fosters art collaborations in an amazing 
warehouse space in Wong Chuk Hang. »

THE  V IEW  F ROM 
UPPE R  HOU SE

L I A N G  Y I  MUS E U M

MAN  MO  CAF É
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L I O N  R O C K  H I L L

Hong Kong residents really 
appreciate nature and  

the city’s many walking paths.  
I love Lion Rock Hill for  

a Sunday stroll and its great  
views of Hong Kong.
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G O O D  F O R  L AT E  N I G H T S —and known  
for its whiskey and sake—is the Japanese- 
owned b.a.r. Executive Bar (executive 

bar-com-hk.blogspot.hk). Drinks are  
made with imported Japanese fruits.  
I am most content with a “shotto” or  
two of cold ginjo sake. 

W H E N  M Y  H U S B A N D  A N D  I want a  
low-key but decadent evening with the  
best Japanese food in Hong Kong, we sit 
at the sushi bar of the three-star Michelin 
Sushi Shikon (sushi-shikon.com).  
The chef flies in fresh ingredients from  
Tokyo twice a day! 

Bibo (bibo.hk) stands for “bilingual bohe-
mian” and is a favorite spot for drinks. You 
enter through an unmarked door on Holly-
wood Road to find a mix of old railway de-
sign and contemporary art. The chef trained 
under Alain Ducasse. I think the restaurant 
is slightly intimidating, but the bar offers a 
great view, as well as the best martinis. 

Youmna Hostelet (www.youmnafine 

jewellery.com), a close friend, is a jewelry 
designer with exquisite taste. Her work is 
cool, modern and chic. She is the opposite 
of a self-promoter, so you’ll need to go  
to her website to make an appointment. 

W H E N  I  leave the long-established depart-
ment store Lane Crawford (lanecrawford 

 .com) at IFC Mall, I am never empty-handed. 
It has a perfect assortment of international 
designers, plus great shoes and bags.

001 Lounge (Shop 1, L/F Welley Building,  

97 Wellington Street) is my favorite of  
the city’s speakeasies. It’s hard to find, but 
that’s part of the charm. Good cocktails.

F O R  T H E  B E S T  bread and pastries in Hong  
Kong, I head to Po’s Atelier bakery  
(70 Po Hing Fong). I make French toast for 
my boys with their cinnamon loaf, but Po’s 
also has the best baguettes in the city.

PMQ (pmq.org.hk), formerly the Police 
Married Quarters, is a complex renovated 
by the city to encourage Hong Kong design 
and art. Established restaurants are side  
by side with indie boutiques. Good for a 
half day, and I recommend the night market 
on weekends (check dates on the site). 

SUSH I  SH I KON

YOUM NA  FINE  
JEWELLE RY

B . A . R .  EXECU T I VE  BAR
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THE OUT- OF-BALANCE  
DEFENSE SYSTEM 

A WELL-FUNCTIONING immune response 
reacts to threats such as bacteria and viruses 
in two stages. At the first sign of a breach, in-
nate immune cells rush to respond to the site 
of an infection; their buildup causes the ini-
tial inflammation. Certain innate immune 
cells identify infected cells or bacteria, attach 
themselves to unwelcome invaders and then 
engulf them, slow their growth or kill them, 
says Lewis Lanier, PhD, chair of the depart-
ment of microbiology and immunology at the 

“I CAN’T remember the last time I was sick,” 
boasts Dagmar Bohlmann, 49, a writer and 
yoga-Pilates teacher in White Hall, Mary-
land. She attributes her excellent health to 
a morning cocktail—a bright-green concoc-
tion of organic spinach, kale, cucumber, cel-
ery, spirulina (blue-green algae), lemon, fresh 
ginger, apples and pre- and probiotic pow-
ders blended in a Vitamix—plus daily medi-
tation and aerobic exercise and thrice-weekly 
yoga classes. Is Bohlmann’s good fortune sim-
ply due to luck and good genes? Or are her 
 vitamin-packed breakfast and stress-reducing 
routines really protecting her immune system? 

Probably the latter, say experts.
“While genes play a role in how robust your 

immune cells are, how you look and feel is of-
ten the result of how you live,” says Elson Haas, 
MD, coauthor of Ultimate Immunity: Super-
charge Your Body’s Natural Healing Powers. 

“When you nourish your body well and man-
age stress, you provide support for all sorts of 
health functions, including immunity.” Such 
eforts can help stave of problems due to both 
underactive and overactive immune systems. 

“And these days a malfunctioning immune 
system is more likely to be working too hard 
rather than loafing on the job,” Haas says. 

17 ways to build a stronger immune system
Want to get through life without catching every cold that comes around? Here are the foods,  

workouts and supplements that will toughen you up   B Y  D A N A  S U L L I VA N  K I L R OY

I L L U S T R AT E D  B Y  Oliver Munday
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for relapsing MS in the US since September 2013.*

1#TECFIDERA is the         PRESCRIBED PILL

Consider TECFIDERA—a pill that has the strength to cut relapses in half.

TECFIDERA is a pill for relapsing multiple sclerosis (MS) 
that has been shown to cut relapses in half. During a 
2-year study, TECFIDERA reduced risk of relapse by 
49% compared with placebo.  TECFIDERA is also proven 
to slow the development of brain lesions and delay 
the progression of physical disability. 

Over 170,000 people around the world have taken 
TECFIDERA.† Ask your doctor if you should too. 
Tecfidera® (dimethyl fumarate) is a prescription 
medicine used to treat people with relapsing forms 
of multiple sclerosis. 

Important Safety Information
Do not use TECFIDERA if you have had an allergic 
reaction (such as welts, hives, swelling of the face, 
lips, mouth or tongue, or difficulty breathing) to 
TECFIDERA or any of its ingredients.

Before taking and while you take TECFIDERA, tell 
your doctor about any low white blood cell counts or 
infections or any other medical conditions.

What are the possible side effects of TECFIDERA? 
TECFIDERA may cause serious side effects including 
allergic reactions, PML, which is a rare brain infection 
that usually leads to death or severe disability, and 
decreases in your white blood cell count. Your doctor 
may check your white blood cell count before you take 
TECFIDERA and from time to time during treatment.

The most common side effects of TECFIDERA include 
flushing and stomach problems. These can happen 

especially at the start of treatment and may decrease 
over time. Taking TECFIDERA with food may help reduce 
flushing. Call your doctor if these symptoms bother you 
or do not go away. Ask your doctor if taking aspirin 
before taking TECFIDERA may reduce flushing.

These are not all the possible side effects of TECFIDERA. 
Call your doctor for medical advice about side effects. 
You may report side effects to FDA at 1-800-FDA-1088. 
For more information go to dailymed.nlm.nih.gov.

Tell your doctor if you are pregnant or plan to become 
pregnant, or breastfeeding or plan to breastfeed. It is not 
known if TECFIDERA will harm your unborn baby or if it 
passes into your breast milk. Also tell your doctor if you 
are taking prescription or over-the-counter medicines, 
vitamins, or herbal supplements.

For additional important safety information, please 
see Patient Information on the following page. This is
not intended to replace discussions with your doctor.
*  Based on number of prescriptions from IMS NPA™  Weekly Data 
(September 27, 2013 - July 3, 2015).  † Biogen data on file.



Patient Information 
TECFIDERA® (tek” fi de’ rah)  

(dimethyl fumarate) delayed-release capsules

What is TECFIDERA?  
• TECFIDERA is a prescription medicine used to treat people with relapsing forms of multiple sclerosis (MS) 
• It is not known if TECFIDERA is safe and effective in children under 18 years of age

Who should not take TECFIDERA? 
•  Do not use TECFIDERA if you have had an allergic reaction (such as welts, hives, swelling of the face, lips, mouth or 

tongue, or difficulty breathing) to TECFIDERA or any of its ingredients. See below for a complete list of ingredients. 

Before taking and while you take TECFIDERA, tell your doctor if you have or have had:
• low white blood cell counts or an infection
• any other medical conditions 
Tell your doctor if you are: 
•  pregnant or plan to become pregnant. It is not known if TECFIDERA will harm your unborn baby.   

•  If you become pregnant while taking TECFIDERA, talk to your doctor about enrolling in the TECFIDERA Pregnancy 
Registry. You can enroll in this registry by calling 1-866-810-1462 or visiting www.tecfiderapregnancyregistry.com. 
The purpose of this registry is to monitor the health of you and your baby. 

•  breastfeeding or plan to breastfeed. It is not known if TECFIDERA passes into your breast milk. You and your  
doctor should decide if you will take TECFIDERA or breastfeed. 

• taking prescription or over-the-counter medicines, vitamins, or herbal supplements

How should I take TECFIDERA?
• Take TECFIDERA exactly as your doctor tells you to take it  
• The recommended starting dose is one 120 mg capsule taken by mouth 2 times a day for 7 days   
• The recommended dose after 7 days is one 240 mg capsule taken by mouth 2 times a day 
•  TECFIDERA can be taken with or without food 
•  Swallow TECFIDERA whole. Do not crush, chew, or sprinkle capsule contents on food. 
•  Protect TECFIDERA from light. You can do this by storing the capsules in their original container.

What are the possible side effects of TECFIDERA? 
TECFIDERA may cause serious side effects, including: 
• allergic reactions (such as welts, hives, swelling of the face, lips, mouth or tongue, or difficulty breathing) 
• PML a rare brain infection that usually leads to death or severe disability
•  decreases in your white blood cell count. Your doctor should do a blood test before you start treatment with  

TECFIDERA and while on therapy. 
The most common side effects of TECFIDERA include: 
• flushing, redness, itching, or rash  
• nausea, vomiting, diarrhea, stomach pain, or indigestion 
•  Flushing and stomach problems are the most common reactions, especially at the start of therapy, and may  

decrease over time. Taking TECFIDERA with food may help reduce flushing. Call your doctor if you have any  
of these symptoms and they bother you or do not go away. Ask your doctor if taking aspirin before taking  
TECFIDERA may reduce flushing.  

These are not all the possible side effects of TECFIDERA. Call your doctor for medical advice about side effects.  
You may report side effects to FDA at 1-800-FDA-1088. For more information, go to dailymed.nlm.nih.gov.

General information about the safe and effective use of TECFIDERA 
•  Medicines are sometimes prescribed for purposes other than those listed in this Patient Information. Do not use 

TECFIDERA for a condition for which it was not prescribed. Do not give TECFIDERA to other people, even if they 
have the same symptoms that you have. It may harm them. 

•  If you would like more information, talk to your doctor or pharmacist. You can ask your doctor or pharmacist for 
information about TECFIDERA that is written for healthcare professionals.  

What are the ingredients in TECFIDERA? 
Active ingredient: dimethyl fumarate 
Inactive ingredients: microcrystalline cellulose, silicified microcrystalline cellulose, croscarmellose sodium,  
talc, silica colloidal silicon dioxide, magnesium stearate, triethyl citrate, methacrylic acid copolymer - Type A, 
methacrylic acid copolymer dispersion, simethicone (30% emulsion), sodium lauryl sulphate, and polysorbate 80. 
Capsule Shell: gelatin, titanium dioxide, FD&C blue 1; brilliant blue FCF, yellow iron oxide and black iron oxide. 

Manufactured by: Biogen Inc., Cambridge, MA 02142, www.TECFIDERA.com or call 1-800-456-2255 

This Patient Information has been approved by the U.S. Food and Drug Administration     Issued: 4/2015 



FINDINGS H EALT H

some kinds of gut bacteria send signals into the 
bloodstream to enhance the capacity of neu-
trophils (a kind of white blood cell) to fend of 
pathogens. “In other words, gut bacteria aug-
ment immune function,” says Mazmanian. An 
indication of the importance of these intesti-
nal bacteria: Mazmanian’s lab has shown that 
mice lacking crucial gut microbes fall ill from 
infections the rodents would normally resist. 
TO IMPROVE YOUR DEFENSES You may in-
crease the health of your immune system by 
adding probiotics—live microbes, found in food 
and supplements—to your diet. Opt for supple-
ments that contain strains of bacteria known 
to boost disease resistance (Lactobacillus 
rhamnosus GR-1 and GG dried and, in drink-
able form, Lactobacillus casei DN 114-001).  
Eat more fermented foods, such as yogurt, 
certain cheeses and kimchi, which contain 
microbes similar to some probiotics. Prebiotic- 
rich foods—bananas, garlic, onions, kidney 
beans, lentils—are also helpful because they 
provide nourishment to beneficial gut bacte-
ria. Like Bohlmann, you can add a prebiotic 
supplement powder to smoothies or sprinkle 
the flavorless mix on cereal or cold drinks. » 

GUT BACTERIA:
YOUR UNEXPECTED ALLY 

“ PROTEC T ION  from autoimmune disor-
ders, resistance to infections and control of 
 cancers—all require the proper functioning 
of the immune system. Fortunately, our im-
mune system is not alone in this struggle,” says 
Sarkis K. Mazmanian, PhD, a microbiologist  
at the California Institute of Technology. 
What’s giving the immune system an assist? 
The trillions of bacteria and other microbes 
that reside in the lower gastrointestinal tract.

The gut is host to 70 percent of your lympho-
cytes (mostly B- and T-cells, components of 
the adaptive immune system). That’s partly 
because the lower GI tract, a major conduit for 
infection by pathogenic bacteria and viruses, 
needs a lot of protection. In recent years, re-
searchers have discovered that the microbes 
(mainly bacteria) that live inside your gut are 
essential to the development and functioning 
of immune cells both inside your GI tract and 
throughout your body. For instance, Mazma-
nian and other scientists have learned that 

University of California, San Francisco. If the 
innate system is unable to destroy the patho-
gens, cells in the adaptive immune system 
take over. Some of these produce antibodies 
specific to the invaders and finish what the 
innate system started. For instance, B-cells 
coat bacteria and viruses, allowing them to 
be more eiciently killed by the innate cells. 

This two-step process explains why it can 
take a week or more to get over a respiratory 
illness. Innate immune cells go to work right 
away, but after three or more days, the adap-
tive cells come in and really whomp the virus 
or bacteria, says Lanier. Once the job is done, 
your immune system goes back to normal. 

That’s how things are supposed to happen. 
But sometimes, because of a glitch in your im-
mune system or an ongoing irritation (such 
as cigarette smoke), your body responds too 
strongly or remains in a continual state of  
inf lammation produced by a massive re-
lease of factors that overactivate the immune  
system. This revved-up condition makes 
the immune system less effective and has 
been linked to many serious health issues, 
including heart disease, stroke, diabetes, 
cancer and various autoimmune diseases. 
TO IMPROVE YOUR DEFENSES  Reduce the 
odds that your immune system becomes over-
active by avoiding spikes in your blood sugar 
levels, says Michael F. Roizen, MD, chief well-
ness oicer at the Cleveland Clinic and co-
author of the new book This Is Your Do-Over. 
When you consume high-glycemic carbs—
such as sugary soda, white bread and starchy 
vegetables—on an empty stomach, your blood-
stream becomes flooded with glucose, and 
this blood sugar makes both bacteria and can-
cer cells grow rapidly. The growth, in turn, 
leads your body to send out immune cells that 
produce inflammation. You can short-circuit 
this process by consuming foods that cause 
your stomach to release its contents more 
slowly. “Eat a healthy fat 30 minutes before 
you have any other food,” Roizen says. “Pea-
nut butter on a celery stick or a handful of 
nuts, up to 100 calories’ worth, will do the job.”

You can also help fend of chronic inflam-
mation by eating foods that in animal stud-
ies have decreased inflammation in the brain 
and some other areas, says Roizen. These in-
clude the spices turmeric and curcumin, as 
well as foods containing omega-3, -5, -7 and -9 
fatty acids, such as algae, avocados, flaxseed, 
salmon, ocean trout and extra-virgin olive oil. 
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ASSAULT BY 
STRESS 

DO YOU come down with a cold whenever 
you’re going through a rough patch? That’s 
because chronic stress throws your immune 
system of  balance. The internal chemicals, 
such as cortisol, that make your pulse and 
breath race during short-term stressful sit-
uations can mobilize protective immune 
cells, says Michael H. Antoni, PhD, profes-
sor of psychology and psychiatry and behav-
ioral sciences at the University of Miami. But 
when the stress is prolonged—say, during a 
divorce—this fl ood of hormones shuts down 
communication channels between immune 

cells. “The infl ammatory signaling can go 
haywire and cause the unmitigated produc-
tion of many pro-infl ammatory proteins that 
induce further inflammation,” Antoni ex-
plains. “This process also suppresses anti viral 
immunity, and that can make the stressed 
person more susceptible to infection.”
TO IMPROVE YOUR DEFENSES  Consider cog-
nitive behavioral stress management ther-
apy; it improves cellular immunity in cancer  
patients, says Antoni. Or write about your 
feelings, which in one study reduced  cancer- 
related visits by breast cancer patients.

In addition, research published last year 
in the journal Emotion linked positive emo-
tions, especially the awe we can feel during 
spiritual experiences and in the presence 
of nature or art, with lower levels of pro- 
infl ammatory cytokines. People feel awe for 
dif erent reasons, says study leader Jenni-
fer Stellar, PhD, a postdoctoral fellow at the 
University of Toronto. “Whether it’s watch-
ing a sporting event, listening to music, pray-
ing in church or looking at trees or the ocean, 

whatever makes you feel awe, do more of it,” 
she says. “It’s not enough to reduce nega-
tive emotions. You also have to seek out the 
positive ones.”

THE DANGERS OF 
FAT T Y FOOD

EATING too much fat can dampen your im-
mune system. One study found that T-cells 
worked less effectively when study sub-
jects followed a diet containing 38 percent 
fat (typical for many Americans) compared 
with one containing 28 percent fat. Lead 
author Simin Nikbin Meydani, DVM, PhD, 
director of the Jean Mayer USDA Human

Nutrition Research Center on Aging at Tufts 
University, explains: “Essential fatty acids 
are needed for the normal function of the 
immune system. If you are defi cient in these 
fatty acids, then your immune system will 
not function properly. On the other hand, if 
you consume too much fat, these fatty acids 
can alter the structural properties of mem-
branes of the immune cells and make other 
changes that reduce their ability to detect 
outside invaders and to send out the correct 
signals that will mobilize other immune cells.”
TO  I M P ROV E  YO U R  D E F E N S E S  Recent re-
search from the University of Florida suggests 
that eating four ounces of shiitake mushrooms 
a day improves the functioning of certain im-
mune cells and also reduces chronic infl am-
mation. “The mushrooms seem to change the 
proteins secreted by white blood cells from 
pro-infl ammatory to anti-infl ammatory,” says 
lead study author Susan S. Percival, PhD, pro-
fessor of food science and human nutrition. 
Percival’s educated guess is that all mush-
rooms, not just shiitakes, benefi t immunity. »

THREE
 SURPRISING IMMUNITY 

BUSTERS

1. COLD WEATHER Researchers have 

known for 50 years that cold viruses 

replicate better in the cool envi-

ronment found in the nose, but they 

only recently discovered why: Innate 

immune defense mechanisms are 

less efficient in cold temperatures, 

says Akiko Iwasaki, PhD, profes-

sor of immunobiology at Yale Univer-

sity. So if you’re cold, you can more 

easily catch a cold. “When it’s chilly 

outside, wrap your face in a scarf to 

cover your nose,” Iwasaki advises. 

 2. ANTIBIOTICS The bacteria in your 

GI tract are important for the func-

tioning of your immune system, but 

they can be killed off by antibiot-

ics. A 2015 European study reported 

that it can take up to a year for your 

gut bacteria to recover from a single 

course of some kinds of these drugs. 

“Certainly we cannot live or survive 

without antibiotics, but there are sit-

uations in which medical profession-

als should not use them,” says lead 

author Egija Zaura, DDS, PhD, of the 

Academic Centre for Dentistry in 

Amsterdam. For example, dentists 

often prescribe a round of antibiotics 

before periodontal treatment even 

though there’s little evidence this is 

helpful in treating the infection. 

3. OVERDOING EXERCISE Exercis-

ing too intensely may also pose a 

problem, says Michael Gleeson, PhD, 

professor of exercise biochemis-

try at Loughborough University, in 

Leicestershire, England. How much 

is too much? “For most people, this 

would be more than 90 minutes a 

day of continuous, strenuous exer-

cise,” Gleeson says. This intensity in-

creases circulating stress hormones 

like adrenaline and cortisol, which 

inhibit the ability of white blood cells 

to fight infections, he explains. 

In a 2011 study in which researchers monitored cold and fl u  
symptoms of 1,002 adults during the fall and winter 

a week reported 43 percent fewer sick days. 
seasons, those who did aerobic exercise fi ve or more days 
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There’s another substance with the poten-
tial to improve immune function, and it hap-
pens to pair well with food: alcohol. Moderate 
drinking (defi ned as one alcoholic beverage 
a day for women and two for men) enhances 
the immune response, according to research 
published in Vaccine that looked at how rhesus 
monkeys respond to a smallpox vaccine. “Just 
as people do, some of the monkeys drank 
more alcohol when it was available, and some 
drank less,” says lead author Ilhem Messaoudi 
Powers, PhD, associate professor of biomed-
ical sciences at the University of California, 
Riverside School of Medicine. The monkeys 
that drank moderately (the equivalent of a 0.04 
percent blood alcohol concentration level in 
humans) had the best immune response to a 
second dose of the vaccine. “We think ethanol 
and its metabolites cross the plasma mem-
brane of immune cells and change the way 
their genes operate, which ultimately impacts 
which proteins are made and therefore how 
these cells function,” Powers says. But the 
ef ect is positive only for moderate drink-
ers. Heavy drinking “reduces the ability of 
immune cells to sense the presence of mi-
crobes and destroy them, putting you at 
increased risk of infection,” says Powers. 

THE IMPORTANCE 
OF EXERCISE

THERE ARE 100 reasons to work out reg-
ularly, and one of them is that exercise helps 
immune function. A 2012 study of 149 adults 
age 50 or older found that moderate exercise, 
such as 30 to 60 minutes of brisk walking done 
fi ve to seven times a week, reduced the inci-
dence, duration and severity of cold and fl u 
infections. Similarly, in a 2011 study in which 
researchers monitored the severity of cold and 
fl u symptoms in 1,002 adults during the fall and 
winter seasons, people who did aerobic exercise 
fi ve or more days a week reported 43 percent 
fewer sick days than those who didn’t exercise. 

One explanation is that exercise increases 
the numbers of white blood cells in circulation. 

“You have more immunosurveillance—think of 
this as having more soldiers on duty—for a pe-
riod during and after exercise,” says Michael 
Gleeson, PhD, professor of exercise biochem-
istry at Loughborough University, in Leices-
tershire, England. But don’t overdo it (see 

“Three Surprising Immunity Busters,” page 96). 

TO IMPROVE YOUR DEFENSES  Besides reg-
ular aerobic workouts, an exercise that im-
proves your defenses is yoga, which elicits 
the relaxation response. This in turn af ects 
how the genes related to immune cells work. 

“There is a very delicate and direct interaction 
between the nervous system, immune system 
and endocrine system,” says Fahri Saatcio-
glu, PhD, a professor in the department of bio-
sciences at the University of Oslo whose yoga 
study was published in the journal PLOS One.   

Yoga changes the hormones directly related 
to the number and activity of certain immune 
cells; these switches take place almost imme-
diately after a session. What’s more, after just a 
few weeks of yoga practice, pro- infl ammatory 
cytokines are significantly reduced, and 
C-reactive protein, another inflammatory 
substance, is decreased. How much yoga is 
enough? “Daily practice is best. Just 15 to 
20 minutes goes a long way,” Saatcioglu says.

THE SLEEP 
CURE

“ I N SU FFICI EN T SLEEP  impairs the im-
mune system,” says Mark R. Opp, PhD, a 
sleep researcher and professor in the de-
partment of anesthesiology and pain medi-
cine at the University of Washington. Lack 
of sleep causes an increase in the produc-
tion of pro-inf lammatory cytokines, he 
explains, and at the same time, production 
of helpful T-cells goes down.  

How much sleep do you need? Seven 
hours may be optimum for one person, but 
someone else may need eight or nine, says 
Opp. Pride yourself on getting by with six 
hours (or less)? Consider this a wake-up 
call: Almost all epidemiological studies 
show six hours a night is associated with 
chronic inflammatory diseases, says Opp. 
TO IMPROVE YOUR DEFENSES  If you suf er 
from insomnia, try either tai chi, a gentle 
Chinese martial art, or cognitive behavior 
therapy for insomnia, a psychotherapeutic 
treatment specifically directed at people 
with sleep troubles. A recent study found 
that two hours a week for four months of 
either of these improved sleep and reduced 
several indications of inf lammation. 

DANA SULLIVAN KILROY  is a writer in Reno, 
Nevada. @dsullyk

THE FUNCTIONING of your adaptive 

immune system (the one that pro-

duces antibodies) tends to decline 

as you grow older. With the innate 

immune system, some activities 

“are diminished with aging, others 

remain unchanged or even ele-

vated,” according to a literature re-

view by Simin Nikbin Meydani, DVM, 

PhD, director of the Jean Mayer 

USDA Human Nutrition Research 

Center on Aging at Tufts University. 

But some individuals’ immune sys-

tems age much more slowly than 

others’. So how is yours doing?

Elson Haas, MD, medical director 

of the Preventive Medical Center 

of Marin in San Rafael, California, 

suggests asking yourself these 

questions: 

  Do you get more than three 

colds a year?

  Do you often have red, itchy skin? 

  Do you often have a runny nose? 

  Does your stomach hurt after 

eating certain foods? 

  Do you put on weight no matter 

how hard you try to lose it? 

  Do you often have trouble getting 

a good night’s sleep?

If you answered yes to two or 

more of those queries, your immune 

system could use a recharge. 

Incidentally, if you smoke, you 

don’t need a quiz—it’s likely your 

immune system is battered. One 

issue: As smoke enters the lungs, 

it damages an important defense 

by paralyzing the respiratory tract 

cilia, the microscopic arms whose 

job it is to sweep bacteria and other 

particles out of the lungs. Give 

up smoking, and the damage to the 

cilia could be gone in several 

months, notes Mark J. Cowan, MD, 

of the University of Maryland. 

HOW 
STRONG ARE

YOUR DEFENSES? 
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Q: My husband wants me to try anal 

sex. I’m concerned about hygiene.

A: According to data from the Centers for 
Disease Control and Prevention, 33 percent  
of women and 39 percent of men ages  
15 to 44 have tried anal sex at least once 
with an opposite-sex partner. “Anal sex is 
no longer as taboo as it once was, but  
the experience won’t be enjoyable unless 
both partners take it slow and work up  
to the act with a lot of communication 
and foreplay,” says Kat Van Kirk, PhD,  
a licensed family and marriage therapist 
and board-certified clinical sexologist 
in Los Angeles. If you’re worried about 
cleanliness, try anal douching before  
intercourse, Van Kirk says. Another op-
tion: Take a shower with your partner 
and incorporate some sex play into the 
experience by having him stimulate your  
anus with a soapy finger. This may make 
you feel cleaner as well as turn you on. 
During anal intercourse, it’s essential to 
use over-the-counter lubrication products 
because, unlike the vagina, this area does 
not get wet, says Van Kirk. You can protect  
yourself from disease transmission by get-
ting your partner to wear a condom. He 
must, of course, never insert his penis  
into your vagina after anal sex without  
first removing (or switching) the condom.

Q: I often feel really sad after  

intercourse, even when I’ve enjoyed 

it. What’s going on? 

A: The few studies on the topic say that 
melancholy reactions to sex, even in good 
relationships, are surprisingly common, 
though fleeting. In a 2015 online survey  
of female Australian university students,  
46 percent of participants reported that 
they had experienced “postcoital dyspho-
ria” at some point in their lives, and 5 per-
cent said it had occurred a few times in the 
previous four weeks. One theory is that  
hormonal changes during orgasm can  
trigger postsex blues, similar to the psycho -
log ical distress some women feel after 
breast-feeding. While postcoital sadness has 
not been strongly associated with issues 
such as past sexual trauma or  relationship 
problems, Robert Schweitzer, PhD, lead 
author of the Australian study,  speculates 
that for some people, the loss of self—the 
feeling of merging with another  person—
during sex, and especially during orgasms, 
may feel scary and sad. There’s no treatment 
for the condition, but Schweitzer, a clin ical 
psychologist and a professor at Queensland 
University of Technology in Australia, says 
sharing your experience with others (in-
cluding your partner) can help you feel that 
there is nothing “wrong” with you.

Q: I’m thinking of getting breast  

implants but am worried about losing 

sexual sensitivity. Should I be?

A: You stand a chance of losing sensation 
in the nipples and portions of the breast 
skin right after augmentation surgery, but 
the condition is most often temporary. A 
journal study found that nearly 40 percent  
of the women surveyed experienced nipple 
numbness after the breast surgery; how-
ever, by 33 months later, the condition  
persisted for only 2 percent. The operation 
may stretch and put pressure on the sen-
sory nerves that lead to the nipple area and 
damage them, explains James Grotting, 
MD, president of the American Society for 
Aesthetic Plastic Surgery and clinical pro-
fessor of plastic surgery at the University of 
Alabama at Birmingham. To help feeling re-
turn faster, close your eyes, then touch your 
breasts with your fingertips or rub diferent  
textures such as silk or tweed over your 
nipples. Concentrate on what you are sens-
ing. This exercise helps your brain rebuild 
the neural pathways necessary to convey 
sensations. —WRITTEN BY JOAN RAYMOND

G O T  A  Q U E S T I O N  A B O U T  S E X?  

W H AT  A R E  YO U  A F R A I D  O R  E M B A R R A S S E D  

TO  AS K  YO U R  D O C TO R S  A N D  F R I E N D S?  

E M A I L  U S  AT  M O R E S E X TA L K@ M E R E D I T H .C O M .  

A L L  Q U E R I E S  W I L L  R E M A I N  C O N F I D E N T I A L .

P H O T O G R A P H E D  B Y  Molly Cranna
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follow my dreams. 
We agreed when our children were born 
that I would be the one to travel and she 
would stay home on the East Coast, doing 
only New York–based projects. This was a 
mutual decision and a matter of practicality 
given the nature of my work as an actor and 
a director, but that doesn’t mean it was easy. 
Many sleepless nights were spent hashing 
over some seemingly implacable diferences. 

Truth be told, proud as I was of Jane’s 
professional achievements, in my twen-
ties I harbored a secret fantasy that once 
I made it, she would stop working and 
let me bring home the bacon. I’ve never 
actually copped to this delusion (sorry, 
my love). Lucky for me, it was soon clear 
that my male ego was not to be so easily 
gratified. Jane was not about to stop being  
superwoman. And to the large extent that 
I have stayed true to our pact and nurtured 
her dreams and ambitions alongside my 
own, I’ve become far more of a man than I  
ever would have been had I insisted on 
being . . . well, “the man.” 

GETTING TO EQUAL

CON T I N U E D  F ROM PAG E  52

TONY GOLDWYN  is an actor, a director and a 
producer. He currently plays President Fitzgerald 
Grant on ABC’s Scandal. @tonygoldwyn

a yawn or sleep- 
deprived tirade in sight. And when reality 
falls short of the myth, as it always does, we 
find ourselves pacing out in the night, dodg-
ing coyotes along with a hefty dose of guilt.

Moving away from these collective patterns 
will not be easy, since great expectations often 
die hard. But it’s not impossible either. To be-
gin, we need to give up on perfection, explic-
itly, collectively and forever. We need to banish 
the thought of doing it all—or certainly doing it 
all well and at once—and replace it with a more 
realistic embrace of happier, humbler goals. 
Spending time with our families without hav-
ing to grill the free-range chicken. Finding joy 
in our children’s foibles rather than pushing 
them constantly toward higher scores. Engag-
ing in meaningful work without having to con-
quer the world along the way. This isn’t about 
leaning out, or giving up, or giving in. Rather, 
it’s about consciously making choices and re-
alizing that saying “yes” to one group of pur-
suits means saying “no” or “not now” or “not 
very seriously” to a range of other options. So 
if you choose to prepare that perfect Sunday 
meal, don’t expect hours of quiet conversation 
time that same day with your three children. 
If you’ve just signed on to chair a committee at 
work, resist the temptation to lead the church 
fund raiser as well. And don’t deny the work 
you’ve done and the eforts it’s entailed. Be-
cause pretending that any of this is easy only 
raises the bar for everyone else and further 
stokes the cycle of relentless expectations. 

I still don’t always get it right. I race home 
more often than I like to admit to roast a 
chicken on days when my family would hap-
pily order takeout. I stumble to the gym on 
too many mornings when I really should just 
stay in bed. But my children and my husband 
are good at reminding me to practice what  
I preach, and I have—I hope and pray—got-
ten a little wiser with age. My kids take over 
the kitchen more frequently these days, play-
ing music I don’t pretend to like and piling 
up dishes that I do my best to ignore. I stay 
on the couch, reveling in the mess and the 
bittersweet realization that this, too, shall 
pass. It’s not perfect. Not precise. But it’s real 
and it’s mine, and more than enough, most 
days, to keep the coyotes at bay. 

THE T YRANNY OF PERFECT

CON T I N U E D  F ROM PAG E  55

DEBORA SPAR is the president of Barnard College 
and author of Wonder Women: Sex, Power, and the 
Quest for Perfection. @deboraspar

103
M O R E  F E B R U A R Y  2 0 16

Available for purchase with coupon in 
fi ne stores everywhere or online at:  

www.appliednutrition.com

Enter Coupon Code: 012143

 These statements have not been evaluated by the Food & Drug Administration. 
This product is not intended to diagnose, treat, cure or prevent any disease.

Tired of taking
Hard-to-Swallow Tablets 

1 Drink Mix Delivers a Full

4,000 mg of Collagen

Plus 

Biotin and Silica

Only 25 Calories Per Serving!

�

 Consumer: Redeemable at retail locations only. Not valid for online or mail-order purchases. Retailer: 
Irwin Naturals will reimburse you for the face value plus 8 (cents) handling provided it is redeemed by 
a consumer at the time of purchase on the brand specifi ed. Coupons not properly redeemed will be 
void and held. Reproduction by any party by any means is expressly prohibited. Any other use consti-
tutes fraud. Irwin Naturals reserves the right to deny reimbursement (due to misredemption activity) 
and/or request proof of purchase for coupon(s) submitted. Mail to: CMS Dept. 10363, Irwin Naturals, 1 
Fawcett Drive, Del Rio, TX 78840. Cash value: .001 (cents). Void where taxed or restricted. ONE COUPON PER 
PURCHASE. Not valid for mail order/websites.  Retail only.

EXPIRES 05/31/16           MANUFACTURERS COUPON

SAVE $2
L I Q U I D  C O L L A G E N
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P H O T O G R A P H E D  B Y  Ari Michelson
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ELIZABETH LAMONT, 52

ON LEARNING SELF-RELIANCE “I grew 
up in Toronto. My mom insisted on inde-
pendence: If I wanted to go to the library, 
she would give me a dime for the bus.” 

ON TURNING PLEASURE INTO BUSINESS

“At 29, I f lew to Hong Kong to backpack 
around Asia and realized there was a 
[booming] beauty industry there. I cold-
called and went on 30-something inter-
views, and the week I was going to run 
out of money, I received a job offer from 
L’Oréal. The position required public 
speaking, which was terrifying to me. 
Now you cannot get me off a stage.”

ON CULTIVATING CONFIDENCE “I imag-
ine the victorious conversation I’ll have 
after I’ve succeeded. It always works.” 

ON HER SUN-SAFETY OBSESSION “I will 
lecture anyone about wearing sunscreen 
365 days a year, because it’s the best thing 
for your skin. La Prairie Anti-Aging 
Emulsion SPF 30 [$225; laprairie.com] 
is lightweight and sinks right in. On 
top of that, I use our Skin Caviar Luxe 
Concealer & Foundation SPF 15 [$215; 
laprairie.com]. I love that there’s a mag-
nifying mirror in the cap.”

ON WHAT PERSPECTIVE TEACHES “First 
impressions count, but surface is not sub-
stance. The wisdom that comes with age is 
that the surface stuf  is fl eeting.”

ON HER GO-TO GARB “I have clothes from 
Yohji Yamamoto and Ann Demeulemeester 
that are 15 years old. People will stop me 
and ask about them because they have a 
unique personality that’s not related to 
a particular season. I also love Uniqlo and 
Zara. My style is typically something old, 
something used—and something cheap.” 

V P,  M A R K E T I N G ,  N O R T H  A M E R I C A /

O C E A N I A  AT  L A  P R A I R I E 

O N  TA K I N G  R I S K S  I N  H E R  C A R E E R — A N D 

P L AY I N G  I T  S A F E  W I T H  H E R  S K I N 



STRIVECTIN.COM

ULTA   IMPULSE BEAUTY AT MACY'S   DILLARD'S   BLOOMINGDALE'S   

NORDSTROM   LORD & TAYLOR   QVC.COM   CARSON'S

WE PUT 
35 YEARS OF

RESEARCH
INTO ONE 

REVOLUTIONARY 
JAR

SEE A DRAMATIC 
DIFFERENCE IN 
JUST 4 WEEKS

FINE LINES
DEEP WRINKLES

FIRMNESS
DEHYDRATION

DULLNESS
DENSITY

ELASTICITY
TEXTURE

NEW MULTI-ACTION 
RESTORATIVE CREAM

BECAUSE IT WORKS™

*

*BASED ON CLINICAL STUDY, WHEN USED AS DIRECTED.




