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Oh what a  
NIGHT
i

t’s hardly surprising that parties are 
a perennial source of fascination – 
not only the going to them, but  

the talking about them, remembering 
them, planning for them, anticipating 
them. With Christmas approaching, 
and the attending glut of entertaining 
that takes place, this seemed to be the 
ideal month for us to look at what 
makes a great party through the eyes of 
some of the people who have been to 
quite a few. From actress Tara Summers’s 
wonderful description of a childhood 
spent in one of the great London party 
houses of the age, belonging to her 
parents, Nona and Martin Summers, 
through to ICA executive director 
Gregor Muir’s reminiscence of partying 
with the YBAs, and on to our own  
Julia Hobbs’s memory of Kate Moss’s 
40th birthday celebrations, our 
portfolio conjures up all that is 
mesmerising about parties (“You Had 
to Be There”, page 228). Because the 
best are so much more than a large 
number of guests in a room with some 
drink and food. Great parties have a 

Party pieces: 
“Quality 
Street”,  
page 175

magic that is uncategorisable and 
certainly unpredictable. It has nothing 
to do with how much money is spent 
on them (although huge extravagance 
does always earn a place in one’s 
memory); rather it is a very personal 
reaction to who you met, what you did 
and how you felt. One conversation can 
make or break a party. One dance can 
be transforming.  

Of course, part of the pleasure of 
parties is the dressing up, and in “Take 
a Girl Like You” (page 204), Lucinda 
Chambers has styled our cover girl, 
Karlie Kloss, in some of the season’s 
most spectacular evening gowns 
designated for some of those once-in-
a-lifetime events. Karlie is one of the 
current gaggle of famous models who 
are brilliantly adept at socialising (both 
in reality and digitally) and at being 
right in the spotlight, but what is less 
usual is her passion for women learning 
the mysteries of tech – in particular 
coding. She won over editor-at-large 

Fiona Golfar on all counts when they 
crammed in a meeting during Karlie’s 
crazily busy New York Fashion Week, 
where her all-American lean prom 
look stood out at so many of the shows.

Another of Fiona’s subjects in this 
issue is Derek Blasberg, a man without 
whom no international fashion  
event is entirely complete (“The 
Social Network”, page 244). Funny, 
exhaustingly gregarious and with an 
endless appetite for being where the 
action is with the prettiest women and 
guys in the world, he is a one-man 
social survival kit and a great story.

Below: “Take a Girl Like 
You”, shot by Patrick 

Demarchelier, page 204. 
Right: Nona and Martin 

Summers with Diane von 
Furstenberg in their Chelsea 

courtyard, 1979, in “You 
Had to Be There”, page 228
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SOIE DIOR COLLECTION
Dénoué Saphir necklace in white and yellow gold, diamonds, sapphire and emeralds.
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ALL ABOUT THIS MONTH’S ISSUE

VOGUEnotices

Eritrean-born writer Hannah Azieb Pool meets 
Nigeria’s burgeoning fashion set on page 101. Her 
forthcoming book, Fashion Cities Africa (Intellect 
Books), explores the continent’s style scene further, 
tying in with an exhibition at Brighton Museum in 
the spring. “Each city definitely has its own fashion 
personality,” Pool says. “Lagos is super-glam, 
Jo’burg has an edge, Nairobi has a gentle buzz,  
and Casablanca has incredible counterculture.” 

For “Shelf Lives” (page 
248), it was prop stylist 

Sophie Durham’s turn to set 
the scene. To capture the 

richness of Jessie Burton’s 
novel The Miniaturist, 

she looked to Vermeer’s 
paintings to channel the 

book’s 17th-century setting.  
“I also found some furniture 

from that period, but it’s 
more about getting the 

right textures and colours 
to capture an era. You can’t 

use cotton, for instance, 
because it doesn’t capture 
the light in that manner, so  

I sourced a lot of velvet  
from the haberdashery 

stores on Berwick Street.”

FLASH 
BULBS
Writer Tania 
Compton compiles 
England’s finest 
private gardens in 
her new book (above), including 
Claudia Rothermere’s regal 
Ferne Park (“The Constant 
Gardener”, page 262). Compton, 
a trustee of London’s Garden 
Museum, suggests gardeners 
turn their attention to tulips this 
month: “It’s not too late to plant 
– treat yourself to five new pots 
and five varieties you’ve never 
grown before.” She recommends 
buying at Peternyssen.com. 

Continental drift

VELVET 
TOUCH

A
ID

A
 M

U
LU

N
EH

; I
VA

N
 S

H
AW

DOUBLE 
TIME 
The 26-year-old brothers 
Laurent and Larry Bourgeois 
– aka Les Twins – locked and 
popped with Karlie Kloss for 
“Take a Girl Like You”, on 
page 204. The duo, who rose 
to viral fame after debuting 
their staccato moves alongside 
Beyoncé at the 2011 Billboard 
Music Awards, had a dream 
partner in the classically trained 
Kloss: “She’s one of the most 
graceful dancers we have 
worked with,” admits Larry. 
The brothers are adamant that 
dancing “is all about having 
fun. It doesn’t matter about 
technique – if you’re enjoying 
yourself, you’re doing it right.” 
Watch their gravity-defying  
hip-hop moves in a special  
film for Vogue.co.uk. 
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TAG HEUER CARRERA 

CARA DELEVINGNE SPECIAL EDITION

Cara Delevingne challenges rules. Being free-minded is her motto. Like TAG Heuer, 
she dei es conventions and never cracks under pressure.

WWW.TAGHEUER.CO.UK











GET AHEAD WITH WHAT’S HAPPENING ON VOGUE ONLINE

Whatever your preferred social-media channel, be sure to get the latest news from Vogue first by following us on Instagram, 
Facebook, Twitter, Tumblr, Google+ and Youtube. Just search for BRITISH VOGUE and MISS VOGUE and join the club.

There’s a good reason our 10 Best  
beauty galleries are perennially popular. 

Definitive edits of the beauty world’s 
ultimate products, consider them your 

starting point for any make-up-bag  
or skincare-regime overhaul.   

Vogue.co.uk/beauty

LET’S DANCE

As Christmas 
looms, now is the 
time to consider 
what to wear to 
the usual flurry  
of festive events. 
Navigate the 
season’s influx  
of sparkles and 
sequins with  
our guide to the 
party-season 
muses to take 
your sartorial 
cues from. 

Vogue.co.uk/
favourites- 
of-Vogue

Best wishes
BEAUTY

ALEXA’S  

FASHION FUTURE

Play catch-up  
and watch all the 

episodes in the first 
of our series of 

Vogue Video films, 
in which Alexa 

Chung investigates 
fashion today.  

A second season 
will be coming to 

screens in 2016 
– stay tuned. 

Vogue.co.uk/
voguevideo
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Cover star Karlie Kloss’s 
Vogue life has seen her grace 

the stage at the Vogue 
Festival, take us behind the 
scenes of the Paris couture 

shows, transform into a 
Ballets Russes dancer for 

Tim Walker and make her 
cover debut in September 

2012. Revisit them all, and 
more, in our shoot archive. 

Vogue.co.uk/spy

The 
Kloss files

PEOPLE

Melissa and Jasmine Hemsley  
have been regularly contributing their 

wholesome, nutrient-rich and delicious 
recipes to Vogue.co.uk since 2012.  

Our archive of their meal ideas  
provides all the inspiration you need  

for a pre-party-season health kick.
Vogue.co.uk/arts-and-lifestyle

Double take
LIFESTYLE
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LAUNCHING THIS 
SUMMER

Click to view – enter our new 
home for original short �lms, 

series and documentaries and gain 
exclusive access into the 
glamorous world of Vogue 

VOGUE.CO.UK/VOGUEVIDEO
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n recent seasons, we’ve run 
with the rise of luxury 
streetwear – bought the 

super-sneaker, slinked into  
the office wearing drawstring 
tracksuit trousers, and spent 
hours shopping for the perfect 
bomber jacket (who could,  
after all, resist Saint Laurent’s 
immaculate autumn/winter 
version?). So, what’s next?  
All eyes are on the down-filled 
coat – that chubby, streetwise 
staple imbued with hip-hop 
panache. The chic styles we 
want now are loaded with 
après-ski cachet. Take  
Rag & Bone’s version in 
plush navy silk, Chanel’s 
futuristic origami textures 
or Fendi’s artful geometric 
prints. For evening, they’re  
an ideal match for, say, Proenza 
Schouler’s elegant bandage  
dress and spiky heels. 

PUFF PIECE

Edited by JULIA HOBBS

Pop artist Peter Blake brings together his favourite 
portraits, including Ian Dury (above), Helen Mirren and 
Paul Smith, for the first time this month. The centrepiece is 
Blake’s sprawling shrine to Elvis, a 20-year labour of love. 
Waddington Custot Galleries, W1, November 24 to January 30

Reasons to be cheerful
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SPELLBOUND

The witchcraft trend isn’t 
going anywhere. Pair 

Dior’s wonder-working 
boots with a straight-to-

the-point midi.

DIOR JACQUARD 
BOOTS, £700

AS SEEN AT  
NEW YORK 

FASHION WEEK
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Hard edge 
Offset a romantic 

evening dress with a 
tough signet ring. Pick 

McQueen’s jewelled 
monogram, Tom 

Wood’s simple rose-gold 
styles, or Ruffs’s old- 

school British offering.

Style tricks that simplify the transition from 
workwear to cocktail hour are not to be sniffed 
at. Enter a hot ticket from the resort collections: 

the dress-over-office-trouser look. It carries 
polish plus a hint of nonchalance, while saving 
time on stepping out of the day outfit. An extra 

perk: you won’t get chilly come evening. 

… or lose the trousers

TOM WOOD 
GOLD, £1,200, AT 

DOVER STREET 
MARKET

Introducing the knicker suit. Brave partygoers 
now have leg-baring playsuits by Dior and 

Chanel, or Louis Vuitton’s racy shorts-and-jacket 
combo for a look-at-me entrance.

Filmmaker Lisa Vreeland (granddaughter-in-law 
of American Vogue editor Diana Vreeland) 
follows her documentary on her famous relative 
with an examination of another voracious 
talent-spotter. Peggy Guggenheim: Art Addict 
explores the honorary Venetian’s gifted eye and 
her adventures with the 20th century’s greatest 
male artists. In cinemas from December 11.

Canal plus

LAYER A DRESS

Landscape with Red Spots No 2 
(1913), by Wassily Kandinsky, in 
the Peggy Guggenheim Collection

ALEXANDER 
MCQUEEN 

SWAROVSKI 
CRYSTAL, £195

C
H

A
N

E
L

 R
E

S
O

R
T

C
A

LV
IN

 K
L

E
IN

 
C

O
L

L
E

C
T

IO
N

 R
E

S
O

R
T

A
C

N
E

 R
E

S
O

R
T

L
O

U
IS

 V
U

IT
T

O
N

 R
E

S
O

R
T

D
IO

R
 R

E
S

O
R

T

C
H

A
N

E
L

 R
E

S
O

R
T

WYNWOO

D
R

A
D

IO
.C

O

M   r r r r  
TU

N
E

 I
N

 r
 r

 r

r

Eavesdrop 
on Art Basel Miami  

Beach: Wynwood Radio 
is broadcasting direct  

from its satellite fair, 
Untitled, December 

2–6

RUFFS 
GOLD AND 

LAPIS, £1,150
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SPECIAL EDITIONS 

What do you buy the woman 
who has everything? A one-off 

super-book, says Angela Hill 
of Idea Books at Dover Street 
Market (@ideabooksltd). She 
shares her top rare volumes:

RISING STAR DESTINY FRASQUERI 
(AKA PRINCESS NOKIA) REVEALS 

A BRAND NEW GROOVE

b
orn-and-raised New Yorker Destiny 
Frasqueri (her parents met in Central 
Park) first gained attention while 

performing as Princess Nokia – a character 
inspired by digital graphic novels. Now she’s 
back with a new album, Honeysuckle, and a new, 
nostalgic sound. “Think Harlem in the 
Seventies,” she says. “Neighbours sitting outside 
listening to oldies late into the night.” The 
indefatigable artist embodies New York’s funky, 
next-generation community spirit: her 
underground online radio show, Smart Girl 
Club (an offshoot of her feminist collective with 
the same name), unites young women and girls 
on art projects and live events. It doesn’t stop 

there. Frasqueri is already 
working on her 

forthcoming 2016 
album, inspired by 

the rock’n’roll 
and disco 
playlists that 
soundtracked 
her recent tour, 
and a series of 
European 

appearances. 
Don’t miss her 

“Soul Train” when it 
rolls into town. 

GO GREEN 

Luxuriant ferns are 
set to re-inspire your 

home, wardrobe  
and complexion 

come spring. 

DR TIMM GOLUEKE 
ROYAL FERN ANTI-AGING 

SERUM, FROM £185

EWA BURSZTYKA 
CERAMIC PLATE, £15, AT 

ARTROOKIE.CO.UK 

UPTOWN 
FUNK

Repower during the hectic party season at Banya No 1.  
The traditional Russian Bath Club does spa treatments for 

the fearless: follow a seething hot Parenie birch-leaf 
massage with a plunge in icy waters before slipping into the 

salon for caviar and vodka. Then repeat. Gobanya.co.uk

s�4AKE�THE�PLUNGE�s

Destiny in the 
video for her track 

“Soul Train”

 David Hockney Photographs
“An immersion in Hockney’s 
peripatetic life during the Seventies. 
The perfect Sunday-afternoon book”

  Vogue’s Book  
of Houses,  
Gardens, People  
“Horst’s photographs are 
a lesson in how to live”

Cathy  
“An unbelievably scarce book of 

photographs of a 12-year-old  
Kate Bush taken by her brother at 

their family home. Self-published 
and superbly designed”
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Note the spacious, 
slouchy evening bag, 
for those sick of over-
stuffing a clutch. 

Gucci’s frosted-pink princess 
coat shouldn’t languish in the 
cloakroom. Wear it indoors 
instead of a dress.

EVENING 
STAR

We’ve had brooches, 
and plumped for the 
corsage – now it’s all 
about the bejewelled 
centrepiece, a 
homage to both. 

Attract intelligent conversation 
with upswept tortoiseshell 
frames. No-nonsense geek 
chic rules the night. 

One cocktail ring is 
never enough. Lose 
the earrings and layer 
antique hardware on 
to manicured hands.

What could be sexier  
(or easier to dance in) 
than ribbon-tie pumps? 
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GUCCI’S ECCENTRIC 
ELEGANCE SETS A NEW 
STANDARD IN DRESSING UP. 
HERE’S WHY IT WORKS. 
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Electrify office attire  

for the evening: just 

add a burnished, 

golden accessory

 The 
trophy piece

JW ANDERSON 
LEATHER BOOTS, 
£875

MARNI 
GOLD-PLATED 

EARRINGS, £220

TONYA 
HAWKES 

LEATHER AND 
METAL BAG, 

£670, AT 
VALERY 

DEMURE

• GIRLS WITH CURLS •

Cancel the smoothing blow-dry. If models Imaan Hammam (left) and Frederikke Sofie (centre) 
don’t tempt you to reach for the curling tongs (or opt for air-drying), American actress Julia 

Garner (right) will. Her Botticelli ringlets steal the screen in Sundance Festival hit Grandma –  
an unusual tale of familial support – in cinemas from November 27. 

Colombia is hot 
on Brazil’s heels 
when it comes  
to chic South 
American 
destinations. The 
fashion set won’t 
be vacating 
Bahia’s beaches 
any time soon  
(we love Uxua in 
New Year’s  
Eve hotspot 
Trancoso), but the 
walled city of 
Cartagena on 
Colombia’s 
Caribbean  
coast is an 
increasingly 
stylish rival  
during December 
(stay at boutique 
hotel Casa San 
Agustin). Those  
in search of a 
one-off, heady 
start to 2016 
have Cuba – or 
rather, Old 
Havana. The race 

GO WEST
FOR NEW YEAR

COLOMBIA 
The terrace  
at Casa San 

Agustin in 
Cartagena

BRAZIL 
Beach terraces 
and treetop 
bedrooms (far 
left) at Uxua 
Casa Hotel 

is on to reach  
the island before 
mass tourism  
does: book into 
Hotel Saratoga  
to see the  
city through 
Hemingway’s eyes 
while you still can.

CUBA 
The mezzanine 
bar at Old 
Havana’s  
Hotel Saratoga 
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Comfort & JOY

leaves and red berries around the 
neckline of the white T-shirt I was 
wearing underneath. That was my 
festive offering, and even that was a 
stretch. I haven’t worn a floral since. 

The Christmas sweater of 2015 is an 
altogether more appealing proposition: 
the Aran knit. That deliciously cosy, 
creamy coloured cable-knitted sweater 
that whispers good taste – and this 
season no cold-winter wardrobe should 
be without one. “It has stood the test of 
time because it’s chic and practical,” 

w ord to the wise: no one 
feels fun and festive in  
an itchy acrylic sweater  

with 3D felt antlers. The novelty of  
a novelty knit has always escaped me. 
I just don’t get it. I never have. Even as 
a six-year-old on the last day at school 
before Christmas, when we were all 
told to wear one, it just felt… off. And 
so I took it off and popped it in the 
bin outside the school gates. I pulled 
out green and red felt-tip pens and 
drew a bucolic scene of tiny holly 

Forget the garish and flammable knits of yore, this year’s designated  
Christmas jumper is a real gift. Thank Santa for that, says Sarah Harris

says Michael Kors, who included  
an Aran with elbow-length sleeves 
and a sweet Peter Pan collar on  
his autumn catwalk. “When the 
temperature dips, everyone wants a 
knit that looks good and feels 
amazing. The Aran is a lasting  
design of beautiful craftsmanship and 
texture; it’s universally flattering and 
is incredibly versatile, too; it works 
well with almost anything.”

A brief history: the Aran sweater 
dates back to 1892 and takes its >  IS
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name from the Aran Islands off the 
west coast of Ireland. Traditionally 
knitted by the wives of fishermen to 
keep their husbands warm and dry at 
sea (they are usually made from 100 
per cent wool that retains its natural 
lanolin, making it water 
resistant), the various 
patterns signified the 
village where the 
fishermen came from. 
Also, every weave relates 
to the fishing world: the 
cable indicates a fisherman’s ropes; the 
honeycomb knit symbolises the hard-
working bee; the basket weave 
represents a basket brimming with a 
bountiful catch; the zigzag stitch 
recalls the twisting pathways along 
the cliffs; and the diamond design is a 
sign of wealth and prosperity. Years 
later, the style crossed the Atlantic to 
Hollywood, where Aran sweaters 

soared in popularity during the Fifties 
and Sixties, endorsed by Steve 
McQueen and Grace Kelly. 

The knitting needles went into 
overdrive this season. Arans were 
everywhere: spotted at Valentino, 

where creamy, slouchy 
styles boasted a graphic 
black triangle intarsia; at 
Altuzarra they took on a 
shade of dove grey and 
were tucked into racy 
pencil skirts; while over 

at Max Mara, toffee-coloured and 
oversized styles proved just the ticket 
under one of the house’s famous 
camel coats. There were highly 
worked styles, too, like those at 
Alexander Wang – the cool girl’s 
Aran – which were studded and 
threaded with silver chain; at Delpozo, 
where Josep Font whipped up a 
masterpiece bursting with shaggy 
fringe and woolly coral-like curls; and 
over at Sacai, where Chitose Abe 
concocted something entirely new 
from the humble Aran knit, splicing 
hers with crisp white cotton shirting 
and elongating the style into a sweet 
kick-skirted sweater dress. But if it’s 
tradition you’re after, look no further 
than & Daughter, the family-run 
luxury knitwear label set up by former 
fashion PR Buffy Reid and her father, 
which offers several Aran styles, from 
shrunken to outsize to patchwork, all 
in 100 per cent British wool yarn  
and made in Ireland. 

“There are iconic garments such  
as blue jeans, the white T-shirt and 
military jacket that are so well achieved 
you will never tire of them, and the 

Aran knit belongs to that category,” 
says Isabel Marant, continuing, “I love 
its efficiency; it’s warm, comfortable 
and made out of rough wool that lasts 
for ages.” Her redux this season takes 
shape as a shrunken sailor sweater 
complete with glossy black shoulder 
buttons. “My mother has always 
hand-knitted. Since I was a child she 
knitted me amazing Aran sweaters.  
I still have some of them and they 
still inspire me.” 

Nostalgia chimes with other 
designers, too. “During my late teens 

I would steal my father’s original 
Aran sweater,” says Louise Trotter, 
creative director at Joseph. “It was 
hand-knitted, heavy and slightly 
scratchy, but it could be styled with 
everything. Although my father is 
no longer here, his Aran sweater  
is one of my few keepsakes. It’s  
still in my wardrobe 20 years later,  
a cherished piece waiting to be 

passed down to my daughter.” 
Head to Joseph and you will find 

Louise’s latest design, which takes 
shape as a deconstructed layered 
patchwork piece complete with 
cables, cardigan stitch (a Joseph 
original) and stretched-out sleeves 
for a borrowed-from-the-boyfriend 
vibe. “Personally I can’t wait to 
wear it,” she adds. “It will be my 

winter comfort blanket.” Felt antlers 
not included.  Q

The knitting 
needles went 
into overdrive 

this season

 VALENTINO 
WOOL-MIX, £1,300, AT 

MATCHESFASHION.COM 

Dree Hemingway, 
Vogue November 

2010

& DAUGHTER 
WOOL, £215

JOSEPH 
WOOL, £395
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Jean Seberg 

wearing a 
chunky Aran 
knit in 1957
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 … to London
Temi in Mayfair, wearing 
a Miu Miu coat from  
Net-a-Porter. Sittings 
editor: Nura Khan. 
Portrait: Laura Coulson

 Lagos…
Temi Otedola modelling for 
her blog, Jtofashion.com 
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f
ashion blogger Temi Otedola’s 
first memories of London sound 
like a scene from a Richard 

Curtis film: “I was five or six years old 
and I’d never seen snow before.” Her 
family had a flat on Abbey Road. “It 
was so festive, there were lights 
everywhere and people were singing 
carols,” says Temi, the 19-year-old 
daughter of oil magnate Femi 
Otedola, one of Nigeria’s richest 
men, who now lives in her family’s 
Knightsbridge apartment. 

Temi, who is studying history of 
art at University College London 
while running her blog Jtofashion.
com, is one of a rising number of 
young Nigerians who have grown 
up between Lagos and London, 
and are influencing the fashion and 
cultural landscape in both cities with 
their fusion lifestyles. 

Known as the “shuttle life”, this 
pinballing between London and 
Lagos involves private jets (or at the 
very least first class) and an unashamed 
love of luxury brands. It is every bit as 
fabulous as it sounds. This class of 
Nigerians take pride in challenging 
tired stereotypes of Africa as a place 
solely of poverty, war and famine. 
They attend the most expensive 

British public schools – Temi went to 
the King’s School in Canterbury – 
and study at the smartest universities. 

Obviously not all Nigerians in 
London live like this, but they are 
numerous enough to be making 
their impact felt. 

With Uber accounts in 
London and Lagos, they might 
start their week picking up a few 
essentials from Harrods food 
hall, followed by lunch 
(macaroni with black truffles) at 
La Petit Maison, sushi at Zuma 
and partying at Toy Room in 
Piccadilly. By the weekend, 

they are sipping cocktails and 
soaking up the rooftop view at 

Maison Fahrenheit on Victoria 
Island in Lagos and eating dinner at 
Da Vinci in the George hotel in 

Ikoyi, the city’s richest suburb. 
This constant movement between 

London and Lagos is what designer 
Tsemaye Binitie calls “the juxtaposed 

reality of the new Nigerian”. Binitie 
lives in Lagos, produces his pieces in 
London and shows his collections in 
Lagos and New York. At this year’s 
Africa Fashion Week in London  
there were nine Nigerian designers 
showing their collections.

“London has become an extension 
of Lagos for me and a lot of my clients, 
either by virtue of having a second 
home there or being educated there,” 
says Folake Folarin-Coker, 40, designer 
and creative director of Nigerian label 
Tiffany Amber, who’s shown at New 
York and Paris fashion weeks, and  
dressed Serena and Venus Williams, 
models Alek Wek and Oluchi Orlandi, 
and Italian Vogue editor-in-chief 
Franca Sozzani.

For these women, fashion is all 
about creating the perfect balance 
between referencing their own culture 
in a contemporary way and keeping 
up with the catwalk. A few years ago 
they would have saved traditional > 

TWO CULTURES, TWO 
WARDROBES… HANNAH 
AZIEB POOL JOINS THE 
LONDON-LAGOS JET SET

African 
TIES
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is one of Nigeria’s go-to destinations 
for adire craftsmanship, which has 
been passed down from generation to 
generation,” says Lanre of the 
beautiful hand-dyed silks, a key part 
of Nigeria’s textile heritage. 

Jewel by Lisa, Lanre Da Silva  
Ajayi and Tiffany Amber were 
among the seven labels featured in 
Ndani, a pop-up  Nigerian boutique 

at Selfridges in 
December 2012. A 
collaboration between 
the store and Nigerian 
creative development 
agency Style House 
Files, Ndani “sold  
way beyond our 
expectations,” says a 
Selfridges spokesman. 

The highest 
spenders in Africa by 
far, and consistently 

in the top 10 globally (Nigeria,  
the world’s 20th largest economy, 
overtook South Africa as the  
largest African economy in 2014), 
these days Nigerians are talked  
about with the same breathy 
excitement as Arabs at the HQs of 
stores such as Selfridges, Liberty  
and Harvey Nichols. There were 
even rumours that Harrods was 
hiring Yoruba speakers, but these 
remain unconfirmed. 

With their love of champagne – 
Nigerians are reported to be the 
second highest consumers after  
the French – and a taste for the 
extravagant, this brand of Nigerians 
is often referred to as “the Russians  
of Africa”. “Yes, they do like 
ostentatious displays of wealth. 
Nigerians are very aspirational and 
are a very proud race,” says Samson 
Soboye, a London-based Nigerian 
designer and owner of the Soboye 
label and boutique in Shoreditch.   >

Nigerian fabrics such as aso-oke (a 
hand-loomed cloth made by the 
Yoruba people) for formal occasions, 
weddings and funerals; now they’re 
rocking them with their Vuitton  
and skinny jeans in Knightsbridge. 
Nigerian labels such as Maki Oh by 
Amaka Osakwe, Tiffany Amber and 
Madison Knight are as likely to 
reference Seventies punk as they are 
Sixties post-independence Lagos. 

If there is a centre for Nigerian 
elegance in London, it’s Duro 
Olowu’s boutique on Mason’s Yard, 
just around the corner from Fortnum 
& Mason. Loved by Michelle Obama 
(she wears his pieces repeatedly) and 
a great friend of Iris Apfel (Olowu 
was featured shopping for accessories 
with Apfel in the documentary Iris), 
Olowu is the unofficial king of 
Nigerian fashion. His boutique is a 
study in fusion maximalism done 
brilliantly. Black-and-white prints by 
Malian photographer Malick Sidibé 
hang on delicate wallpaper made 
from vintage fabric 
by a Seventies 
Nigerian art collective. 

In the midst of this, 
Temi is wearing a 
printed silk blouse and 
satin high-waisted 
trousers from Olowu’s 
a/w ’15 collection.  
“I wear a lot of 
homegrown designers. 
I love how they use our 
heritage and culture to 
make really modern pieces,” she says. 
When in London, her 22-year-old 
sister Florence – aka DJ Cuppy, who 
performed at Nigerian president 
Muhammadu Buhari’s inauguration 
gala earlier this year – heads to 
Liverpool Street to stock up on ankara 
fabrics from luxury wax-print specialist 
Vlisco, which she has made up by a 
tailor: “I’ll wear my ankara pieces with 
sparkly headphones.”

A winning collection attracts both 
London and Lagos sensibilities, says 
Joan Abebe, 29, whose womenswear 
label Madison Knight is stocked at 
Notting Hill’s Wolf & Badger: “I use 
Western silhouettes and styling but 
the Lagos personality is portrayed 
through colour and attitude.”

Fellow designer Lanre Da Silva 
Ajayi, known for her intricate 
lacework and richly textured pieces 
has taken the rocky city of Abeokuta 
in southwest Nigeria as inspiration 
for her current collection: “Abeokuta 

Duro Olowu’s 
London boutique. 

Above: a floral-
print dress  

by Lanre  
Da Silva Ajayi

“I use Western 
silhouettes, 

but the Lagos 
personality 
is portrayed 

through colour 
and attitude”
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Left: ankara 
wax-print 

fabric by the 
Dutch firm 

Vlisco. Right: 
Florence 

Otedola, aka 
DJ Cuppy 
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��K_\�Zfø\\�jkfg
A pavement pew is 
the most coveted spot 
for coffee at L’Opera 
on Brompton Road. 
Or nearby L’Eto 
(above) for salads

��K_\�^Xcc\ip
Art openings at the 
big name galleries 
around Bond Street 
are often well attended 
by Nigerians, 
especially art talks and 
events at Bonhams 
and Sotheby’s

��K_\�i\jkXliXek
La Petite Maison, W1, 
for burrata, sea bream 
carpaccio and vodka 

sorbet, or a Sunday 
lunch of steak and fries 
at 34. Bluebird on the 
King’s Road remains  
a destination for salad 
and a glass of Moët
��K_\�dXib\k��
Loved by all 
generations, 
Spitalfields Market is 
the place to find every 
variety of ankara fabric. 
Wax-print specialist 

Vlisco is a favourite and 
has been around since 
1846; its cloths are as 
intricate as artworks

��K_\�n\Yj`k\
Keep up to speed 
with everything 
happening in 

contemporary 
African culture at 
Nataal.com, set up 
by Senegalese actor 
Sy Alassane 
���K_\�gXikp�m\el\
Piccadilly’s Toy 
Room club or Cirque 
Le Soir (left) for 
hip-hop Wednesday. 
Across town, 5 
Hertford Street is 
popular for dinner on 
Thursdays, followed by 
dancing at Lulu’s

��K_\�_X`i[i\jj\i
Hair Lounge (above) 
on Portobello Road  
is owned by Charlotte 
Mensah, crowned 
Afro Hairdresser  
of the Year for two 
years running

Where the Nigerian fashion crowd go

“Lagos is very 
‘look at me’.  

If I wear black 
there, people ask 

what’s wrong”

104

When you spend your life between 
two cultures, you have twice as many 
style inspirations, and two very large 
wardrobes: “In Lagos, people like to 
dress up and go for it. It’s very feminine. 
You don’t get much of a tomboy or 
grunge look, it’s more full skirts, a face 
full of make-up every day, very polished. 
My London look is much more relaxed. 
I wear a lot of dark colours, more 
trousers, more jeans,” says Temi.

But the difference between London 
and Lagos closets reflects a deeper 
shift that happens when you move 
between different cultural spaces,  
says British Nigerian entrepreneur 
Brigitte Tilley-Gyado, 32, a 
Cambridge graduate who lives in 
Parsons Green and runs Venture 
Afrika, an investment services firm. 
“Lagos is very much ‘look at me’. You 
make a lot of noise with 
your clothes, it’s very 
ostentatious. If I wear black 
there, people ask me what’s 
wrong,” she explains.

Beyond the shops, beauty 
insiders are also noticing an 
influx of Nigerian clients 
living the “shuttle life”. The 
owner of Hair Lounge in 
Notting Hill and winner  
of Afro Hairdresser of the 
Year, Charlotte Mensah, 
whose clients include many 
an African first lady, says:  
“I have a number of Nigerian clients 
who specifically fly in to have  
their hair done by me, and if they  
can’t make it into London, they will 
usually fly me over to Paris to do it  
for them there.” 

Hair colourist Josh Wood has also 
seen an increase in Nigerian clients. “I 
first noticed it at the couture shows 
two seasons ago, when I suddenly had 
five requests for new clients and they 

were all Nigerian,” he says. “They 
either come to us in London or bring 
us to them. We go to Lagos a lot. We 
also have two or three clients who are 
African first ladies.”

Nigeria and Britain have had a close 
relationship due to 
their colonial history 
(Nigeria celebrated 55 
years of independence 
this year), but what’s 
new in recent years is 
how the power 
dynamic and the 
cultural capital has 
shifted. “If you look at pictures of 
Lagos in the Fifties, there’s a particular 
class of Nigerian influence by Britain,” 
says Funmi Iyanda, an award-winning 
Nigerian broadcaster who runs a 
media business in both London and 
Lagos. “Now I go down the road to 
my grocer in Belsize Park and two 
young white boys are dancing to 

Afrobeats – that would never have 
happened a couple of years ago.” 

For Duro Olowu, fashion, like 
culture, is inherently political. What is 
worn and by whom tells us as much 
about society as the books we read and 

the music we dance to.  
“For centuries, clothes 
have been an un-
questionable record of 
revolutionary changes 
in politics, style and 
identity,” says Olowu. 
Fashion gives us an 
insight into the “ever 

evolving and powerful role of  
women in the sociopolitical world,” 
he adds. Whether it’s the perfect  
fusion of cross-continental aesthetics 
or the confidence and drive of  
younger Nigerians such as Temi  
and Florence Otedola, Nigerian 
women are making their mark. Lagos 
has never felt closer.  Q
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Ndani, the 
Nigerian fashion 
pop-up in 
Selfridges, 2012

Michelle Obama 
in Duro Olowu, 
with daughters 
Sasha and Malia
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VOGUE’S PARTY AT THE US AMBASSADOR’S 
HOUSE WAS THE TOAST OF FASHION WEEK 

AMERICAN
splendour

t  hose arriving straight from New York Fashion Week 
felt at home at Winfield House, the American 
ambassador’s London residence, where Matthew and 

Brooke Barzun have installed a skate ramp and basketball 
hoop for their young children. London designers Christopher 
Kane and Erdem Moralioglu all took a break from last-
minute show preparations to drink J Crew cocktails on the 
terrace, while American secretary of state John Kerry chatted 
with Victoria Beckham and Natalie Massenet.  

A musical highlight, Jillian Hervey of Lion Babe opened 
her set prowling through the crowds in a tiny gold McQ 
dress, Ellie Goulding gave us the inside track on her new 
single, while Boy George caught up with friends in the De 
Gournay drawing room. Easy elegance ruled the night: 
Brooke Barzun won admiring glances in her J Crew  
jumpsuit, while Erdem’s party dresses were a hit with the 
fashion crowd, including Alexa Chung and Laura Bailey. 
The perfect start to LFW. SF

LION BABE 
 PERFORMED FOR 

 THE GUESTS

JAIME PERLMAN 
AND LEON MAX

ALEXANDRA  
SHULMAN

NATALIE MASSENET AND 
VICTORIA BECKHAM

BAY GARNETT,  
SANDRA CHOI AND 

ALEXA CHUNG

GEMMA CHAN

BELLA FREUD,  
CHARLOTTE TILBURY  

AND LAURA BAILEY

ERDEM MORALIOGLU,  
DAISY LOWE AND 

CHRISTOPHER KANE

JOHN KERRY AND  
BOY GEORGE

BROOKE AND  
MATTHEW BARZUN

SIMON ABOUD AND  
MARY McCARTNEY

ELLIE GOULDING

HANNAH WEILAND AND  
GALA GORDON

CRESSIDA 
BONAS
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ALEXANDER WANG TOASTS 10 YEARS  
OF HIS OWN LABEL AS HE CUTS LOOSE FROM 

BALENCIAGA. BY WILLIAM VAN METER

Free SPIRIT

director of Balenciaga, his tenure at  
the storied house a moment in its 
history rather than a lengthy pairing. 
The pressure is on, and Wang knows it 
– or he knows he should know it.  
“I’d feel the same way about any show 
– even if it weren’t my last season at 
Balenciaga,” he shrugs.

Emerging on to the runway are 
models coltishly stomping in flight 
suits, boxing-glove-laced punked-out 
tennis sweaters, army coats with 
dangling leather fringes, a clever 
camisole with straps that look like 
heavy chains one could buy at a 
hardware store, and the show closer, a 
Western-style black leather dress with 
a whiff of the equestrian. If there was a 
theme, it was hodgepodge, anything-
goes Americana – with a lot of mesh. 
Alexander Wang spring/summer 2016 
supplied a sexy vitality largely missing 
from the season – it also seemed like a 

t his is definitely one of those 
birthdays where we decided to 
go under the radar. No 

celebratory initiatives.” Alexander 
Wang is being facetious. It’s a balmy 
September night during New York 
Fashion Week, in the cavernous Pier 
94 on the Hudson River overlooking 
Jersey City. His show marks the 10th 
anniversary of his brand, and before it 
starts there is already the over-the-top 
bombast of a rock concert and a 
celebrity-laden front row including 
Kanye West, Lady Gaga, Nicki Minaj, 
Mary J Blige… the list goes on and on.

The 31-year-old designer, who is 
whippet thin and dressed in his usual 
all-black uniform of a T-shirt and  
jeans from his own brand paired with 
Vans trainers, has a lot to celebrate – 
and also a lot to prove. When we meet 
he is weeks away from presenting his 
final Paris runway outing as creative 

cri de coeur from Wang, that this was his 
true voice, no longer having to meld his 
vision with designers from the past. His 
final bow is not a slight nod but a 
victory lap down the length of the 
runway, his trademark long hair caught 
in the breeze as he waves his hands in 
the air and blows kisses to the crowd. 

The show seamlessly morphs into 
the after-party, where Ludacris, 
Tinashe and Lil Wayne perform.  
“I get inspired by going out,” Wang 
says. “I love to celebrate. I need that 
balance in my life. When I’m at work, 
I’m focused 100 per cent. But I need a 
release, a place where I can just go to 
have an open mind.”

Wang’s strength lies in his connection 
to the vibrant club and music scene. 
These days fashion’s intersection with 
nightlife is frequently viewed as a  

cheap and debauched diversion, 
whereas it was once vital and 
symbiotic. In New York Wang is 
no haute snob. He can be 
spotted in intimate boites in 
Manhattan and at warehouse 
parties in Brooklyn. That  
being said, you never see  
Wang falling out of an Uber. 
He’s a bit naughty but not a 
derelict, and his candour is 
refreshing. “I can be myself  
and people aren’t surprised or 

shocked by it,” he says. “What 
would be rebellious is if you saw 
me in a three-piece suit at a 
society fundraiser.”

Strippers cavort on poles, 
upside down with legs splayed, 

and waitresses from Hooters, a 
restaurant chain famous for its scantily 
clad and well-endowed employees,  
pass out mini-hamburgers and spicy 
chicken sandwiches. Bartenders pour 
vodka down a giant ice sculpture of > 

Alexander Wang 
photographed by 
Van Sarki. Right: 
his spring/summer 
2016 show in  
New York
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the words “Alexander Wang 10” 
into the cups of partygoers.  
“I don’t want to see anybody 
sober,” Wang yells into a 
megaphone on stage. 
“Take the person’s drink 
next to you and chug it!”

This archetypal 
American component to 
Wang, in terms of 
design, business, parties 
and attitude, could be why 
it didn’t work out with 
Balenciaga. “I was an 
employee,” he says. “I didn’t 
make all the final calls, and 
that was a big change for 
me.” After being hired in 
2012, Wang renovated the 
Balenciaga stores in green 
marble and churned out 
collections that had beautiful 
clothes highly reverential to the 
house’s founder – maybe too 
reverential to the archives for a 
designer whose skill lies in locating 
the pulse of what’s new. In New 
York his brand has a niche, and  
the show is a not-to-
be missed major 
destination (even if 
he shows in 
Brooklyn, which he 
did to many aghast 
editors – who all,  
of course, attended) 
and stands apart 
from other offerings. But in the elite 
world of Paris luxury, his Balenciaga 
wasn’t as singular.

Wang never connected with life in 
the French capital, either. “I always  
felt like I was in this glass house  
that I couldn’t get through,” he says.  
“I wonder if it’s just because I’m  
a foreigner?” He never got an 
apartment, staying in a hotel for his 
twice-monthly visits. Nor did he have 
a posse to roam underground 
nightspots with. The stylist Vanessa 
Traina, a friend from high school, 
worked with him on the shows. “We 
would go to quiet Japanese restaurants 
every night,” Wang says.

Perhaps Wang’s performance was 
being judged by the high standard  
set by Hedi Slimane at Saint Laurent, 
which is also owned by the Kering 
Group. Under Wang’s helm, 
Balenciaga achieved yearly “double-
digit growth”. What exactly that 
means is unclear, as Kering won’t  
give specific figures, but it is plain  
that the phenomenal sales at Saint 
Laurent have proved something of  

a game-changer for the luxury 
fashion group. 

Kering’s July 31 statement 
reads, “Balenciaga and 
Alexander Wang today 
announce their joint decision 
not to renew their contract 
beyond its initial term.” It 
was like the “conscious 
uncoupling” of Gwyneth 

and Chris, the happy-happy 
spin of Marc by Marc Jacobs 
shutting down. The real 
goings-on behind the scenes 
may never fully come out.

today Wang has the 
permanent Cheshire Cat 
grin one is used to seeing 

from his post-show bows. There 
aren’t many designers one could 

describe as chipper, especially at the 
crossroads that Wang is currently at. 
“I’m excited for the future. That’s all 
I can focus on,” he says. “What do I 
want to do next?’ I’m proud of all that 
we’ve been able to do at Balenciaga 
in a very short amount of time. But 

now I’m ready for the 
next phase.”

Days before his 
fashion show, Wang 
had a party at his shop 
in New York’s Soho – 
well, a promotional 
event, with elements 
of a party – that was 

open to the public. “I have anxiety,” he 
jokes, entering his store. “They’re going 
to be so disappointed. They’re probably 
expecting Kanye.” He stops to take a 
selfie with a fan. And then another. 
And then another. Ad infinitum. 
They’re all here to buy a piece from the 
low-priced mini-collection of 
sweatshirts and T-shirts that Wang 
designed for the charitable organisation 
Dosomething.org, stacked near items 
such as a chainmail sheath dress that 
sells for $6,495. 

The event is one of many to mark 
the brand’s 10th anniversary. “It’s hard 
to condense 10 years,” he admits. “I see 
each collection and campaign as 
pivotal. Because I learnt from it; I 
challenged myself, I evolved. And as a 
team, as a company, we took steps 
towards something else from each. But 
I’d say that opening our first store was 
a big moment for us.”

When the intimate Soho boutique 
opened in 2011, with its Nero-
decadent fur hammock (it still hangs 
nobly and is now joined by an $8,800 
beanbag chair that Wang designed), > 

“What would 
be rebellious is 
me in a three-
piece suit at a 

society fundraiser”

Left: Wang’s 
new Mayfair 
store. Below 
left: with  
Lady Gaga  
at the Met 
Gala. Below: 
Julianne Moore  
in an ombré 
Wang dress

Left: Wang 
with Erin 
Wasson and 
Vanessa 
Moody at the 
opening of his 
London store. 
Below, from 
left: fans of 
Wang’s 
designs 
include Jaime 
King, Zoë 
Kravitz and 
Anna Ewers 
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it was hard to not see it as a metaphor 
for the changing of the guard –  
the space formerly housed Yohji 
Yamamoto. Wang opened his 25th 
store earlier this year (and his first  
in Europe), his London flagship  
– a stunningly sleek multi-level 
emporium on Mayfair’s Albemarle 
Street. Sprawling over 6,500sq ft, it’s 
the brand’s biggest yet, and a definitive 
muscle flex of Wang’s eminence.

a 
fan-voted “best of ” capsule 
collection of a decade of shows 
is on sale. Items include a 

motorcycle jacket with fur-fringed 
sleeves, lace-up leather shorts and a 
leather sweatshirt with tasselled arms. 
The items are all-black, sexy and 
slightly subversive – adjectives that 
have come to define the brand. 
Notoriously, the spring/summer 2014 
campaign featured Anna Ewers in a 
public loo (lying on the floor by a drain, 
on a toilet, and sprawled atop a sink).  
It was like Steven Klein’s take on  
John Waters’s bad-girl bathroom from 
Female Trouble. “There’s some irony in 
his design,” says model Hanne Gaby 
Odiele, who was friends with Wang 
before she started working for him, and 
who appears in the current campaign. 
“For instance, the thigh-high boots 
with the lighter pocket – there is 
humour, but it’s still sleek.”

In addition to his men’s and women’s 
ready-to-wear lines, there is T, which 

has its own devoted fan base 
and shouldn’t be called 
diffusion. Privately owned,  
the brand is a family affair: 
Wang’s brother, Dennis, is 
the chief principal officer,  
his sister-in-law is the  
CEO: and his mother, Ying, 
consults and advises in an 
unofficial role. The brand won’t divulge 
financial specifics, but a representative 
says that the New York Times’ assertion 
that “the Alexander Wang company 
has been growing by approximately 20 
per cent a year for the last three years” 
and “had 2013 revenues of just over 
$100 million” is “pretty realistic”.

Wang isn’t the type of creative 
director to focus solely on the creative 
aspects of his title. “I pay attention to 
the whole picture,” he says. “The more 
I speak to the merchandisers, to  
the sales, communications, shipping 
and production teams, the more I 
understand what they need to get their 
jobs done. It’s prehistoric in fashion 
where the designer feels very removed 
from the CEO. I’m always in every 
meeting, line edit, whatever it may be, 
and get everyone involved. The more 
my design team finds out why 
something doesn’t sell, whether it’s  
the hanger appeal, the fabrication,  
that we shipped it too late, the more 
that we can learn.”

Wang was brought up in the San 
Francisco area; his parents own a 

plastics factory in China. He moved to 
New York to study fashion at Parsons 
School of Design but dropped out 
after two years. Gene Lakin, one of his 
professors, remembers him well. “He 
was congenial with other students. 
They could ask him things,” he says. 
“He wasn’t a bragger even though he 
obviously had a lot of knowledge and 
focus already. In a highly competitive 
school like this you get a lot of attitude 
and not a lot to follow up on it. That 
wasn’t the case with him.” Of school, 
Wang recalls, “I made very strong 
friendships. And I learnt what didn’t 
work for me.”

The brand began with Wang 
schlepping (uninvited) from shop to 
shop with some of his sweaters in a 
wheeled suitcase to find stockists –  
a neophyte Opening Ceremony was 
one of the first to take on his embryonic 
brand. The first runway show was 
staged in 2006, and styled by the 
model and designer Erin Wasson  
(who was also his friend and upstairs 
neighbour). “Alex gave everybody 
acceptance to be the least dressed-up 
girl at a party,” she laughs. “‘You  
know what? Screw it.’ Put on a pair of 
denim cut-off shorts, high heels and  
a T-shirt, and go to that party that  
you would normally be stressing out 
about, deciding which dress you’re 
going to wear. When people saw that 
collection, they went, ‘Wow! I can be 
more myself now.’” 

Awards were swift and numerous – 
after just three years, Wang won the 
CFDA/Vogue Fashion Fund. His date 

was Zoë Kravitz, a 
friend who would 
later star in a 
campaign for T. 
“His aesthetic is so 
simple and he 
doesn’t ever do it to 
be trendy,” she says, 

“It always feels ahead of its time 
because of that.” She continues, “He’s 
the exact same person with all the 
success. He can handle it. It comes 
down to who he is and what’s 
important to him, and that’s his 
friends, his family and having a good 
time. He still has the same friends that 
he went to high school with.”

Of his brand’s longevity, Wang says, 
“I’ve learned to jump right back when 
things don’t work out or to say, ‘You 
know what? That sucks.’” He pauses, 
continuing, “And yes, I can get pissed 
off, or frustrated, or whatever, but then 
I go on to the next thing.”  Q

“Alex gave everybody 
acceptance to be  

the least dressed-up 
at a party”
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Are you an interior designer, architect or garden designer? 
Do you provide a brilliant design service?

HOUSE is launching The List – an indispensable online 
directory for anyone wanting work done to their home

You can promote your business to the 944,000 
monthly unique users of House & Garden’s website 

HOUSE and 4.5 million Facebook followers

Annual membership begins at £120 and 
includes a year’s subscription to House & Garden









Who’s got
STYLE NOW?

IT’S DISTINCTLY INDIVIDUAL, FREQUENTLY FEARLESS AND EVER EVOLVING. SARAH HARRIS AND 
JULIA HOBBS DEBATE THE NATURE OF GREAT STYLE, AND PROFILE THE WOMEN WHO POSSESS IT

ALEXA CHUNG

Alexa’s whimsical romantic look 
shows no sign of waning. Dolly 
dresses and geek-chic loafers fit 
the presenter’s ladylike-cum-
dandy style billing. What she 
doesn’t do? A low neckline.

THE DUCHESS OF CAMBRIDGE

From ultra-feminine pastels  
to fun brights, from Reiss and 
LK Bennett to Alexander 
McQueen and Emilia Wickstead, 
price points never matter when 
it comes to good taste.

LONDON 
leaders

The capital’s foremost 
style trio may not 

conform to type but each 
of them inherently knows 
what works for her – and 
for the occasion. From 

rock’n’roll to all-out 
royalty, these women 
always look the part

g reat style isn’t about how slavishly you 
follow a trend or how quick you are to 
throw on the newest, latest thing; in 

fact, it’s anything but throwing on the newest, 
latest thing. True style is about owning it, 
when there is just something in the way a 
look is put together. It has nothing to do with 
the designer, nor with how much something 
costs. It’s about noticing the intoxicating 

essence of the woman first, and the clothes 
second. Unlike other matters of fashion –  
the season’s colour, the hit silhouette,  
the trophy item – style can’t be defined by a 
set of hard and fast rules. It’s unquantifiable; 
there are zero parameters, but the women 
over these pages possess it now. From 
Hollywood heroines who unfailingly nail it 
on the red carpet, to a newer breed of young 

starlets and teen pin-ups who prove that style 
doesn’t take years to hone, to the sisters who 
seem to have been born with it – something 
in the DNA, perhaps? – and a new league  
of headturning street-style stars who 
consistently surprise with awe-inspiring 
I-want-to-look-like-that ideas. Great style 
may be intangible and forever evolving – but 
you know it when you see it.   >

KATE MOSS

While Kate’s after-dark 
style wins for gothic  

drama (think strands of 
diamonds, sweeping capes, 
corsets and elegant vintage 
slips), by day it’s all about 

spray-on black jeans 
(regardless of denim 

trends) and a statement 
“I’m with the band” jacket. 
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Enduring 
DYNASTIES

EMMA STONE

Bringing a sense  
of fun to the red 
carpet, Emma 
Stone is a risk-
taker: she bares 
her midriff, she 
wears trousers 
– and she always 
comes out  
on top.

KARLIE KLOSS

Squeaky-clean Kloss 
doesn’t shy away 
from sexy cuts on 
the red carpet. Her 
favourites? Sporty, 
shoulder-baring 
necklines, fearless 
thigh splits and a 
megawatt smile.

DAKOTA JOHNSON

Her trick? She  
keeps it simple  

but puts all eyes on  
the neckline, from 

plunging to bandeau 
to off-the-shoulder…

JENNIFER LAWRENCE

J-Law’s red-carpet 
favourite? Dior’s 
prom silhouettes 
and futuristic  
court shoes.

MERYL STREEP

A doyenne of drape, 
from gold lamé to 
monochrome, Meryl 
Streep manipulates 
fabric to accentuate 

her curves in all the 
right places.

JOAN 

SMALLS

Blessed as the Puerto 
Rican model is with that 

body, she never puts a foot 
wrong on the red carpet – 

whether in a Balmain 
micro-dress, or a  
grand Givenchy  

gown.
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GAIA REPOSSI

This jeweller prefers 
a clean silhouette 
(Céline and Dior 
are her go-tos) and 
a palette of neutrals; 
with barely any 
make-up, she’s the 
definition of what 
feels modern now.

ROSETTA GETTY

Crisp shirting 
with an elegant 

cufflink-style button, 
horn-resin fastenings, 

fabrics that hang 
just so – it’s all in 

the details, and this 
designer knows it.

INDRE ROCKEFELLER

Her tenure at 
American Vogue 
and as president 
of Spanish fashion 
house Delpozo 

honed Indre’s flair 
for colour and her 
penchant for a 
dramatic silhouette.

EUGENIE NIARCHOS

She can flit 
between grunge 
and polish, but a 
red painted pout 

and a sprinkling of 
her jewellery line 

keep it all chic.

LAUREN SANTO DOMINGO

Always impeccable. 
Whatever the dress code 
– jeans and a sweater 
at the weekend or a 
gargantuan gown on the 
red carpet – LSD never 
gets it wrong. 

What’s in a name? An  
impeccable wardrobe, judging  

by our five favourites 



AMBER VALLETTA

Amber Valletta  
nails a pared-back, 
flesh-baring dress 
with a no-nonsense 
Nineties edge.  
The rule breaker? 
Exposing both 
décolletage and legs.

JULIANNE MOORE

Yes, Julianne 
Moore knows the 
silhouettes that 
work in her favour, 
and her palette, 
too: she sticks to  
a formula of solid 
hues, favouring 
green, red and 
yellow in addition 
to black, white and 
silver. It works.

HELEN MIRREN

With a figure that 
packs a punch, 
Helen Mirren is 
fully aware of what 
a nip-waisted, 
elbow-length-
sleeved midi-dress 
can do for her:  
it wows. 

OLYMPIA SCARRY

Artist Olympia 
Scarry may be a 
Dior ambassador 
but she wears  
it her own way. 
That might mean 
with biker boots 
and a peroxide 
buzzcut.

DASHA ZHUKOVA

Prada is a 
favourite, but she 
can go from geek 
chic to glamorous 
in an instant.

HIKARI YOKOYAMA

This art 
consultant is  
a self-confessed 
chameleon, just as 
at home in a pair 
of Rag & Bone 
jeans as in a 
Christopher Kane 
cocktail dress.

LUCY CHADWICK

From Vintage 
Levi’s to Céline, 
gallery director 
Lucy Chadwick  
favours modern 
minimalism, often 
served with a bolt 
of colour.

PHOEBE  

COLLINGS-JAMES

This artist goes 
from pretty to 
punky, always with 
blonde corkscrew 
curls. Suddenly we 
don’t want straight 
hair any more.

SIENNA MILLER

Modern romance: 
London’s original 
boho girl has 
evolved into a 
silver-screen siren, 
with an award-
winning wardrobe 
to match.

Red-carpet 
RULERS
The style leaders who  

rise to the occasion when  
it really counts

ART crowd
Fashion as fine art? These 

women make a masterpiece 
out of dressing well

LEA SEYDOUX

Few people can wear  
egg-yolk yellow with  
such aplomb. Sublime  
Léa Seydoux is never  
less than immaculate.
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EDIE AND OLYMPIA 

CAMPBELL

When they aren’t 
trekking or horse-riding, 
the Campbells are  
busy forging a new  
dress code for well-bred 
Brits. What’s now? 
Androgynous tailoring 
(Edie) and ethereal 
layering (Olympia).

POPPY AND CARA 

DELEVINGNE

All bases covered: while 
elder sibling Poppy 
delivers flawless retro 
glamour in Seventies-
inspired cuts, Cara 
brings the edge in 
tomboy suiting and 
micro-minidresses.

VANESSA, SAMANTHA AND 

VICTORIA TRAINA 
Monochrome ensembles, 
straight hair and oxblood 
lipstick are the sleek calling 
card of the sisters from San 
Francisco. Where they wear 
it? Private gallery views and 
on the front row at PFW.

CLAIRE AND VIRGINIE 

COURTIN-CLARINS

Paris and New York 
style codes play out  
in this stylish pair’s 
desirable wardrobe  
of spindly heels and 
party-ready dresses.  
If it’s fun and fresh off 
the catwalk, chances 
are they’ve got it.

MARY-KATE AND  

ASHLEY OLSEN

The petite twosome’s 
covetable wardrobe brims 
with luxe pieces from  
their own line, the Row. 
Their USP? All black 
everything, über-cashmere 
and endless plush silk.

COCO AND BIANCA 

BRANDOLINI 

No half measures: 
the brightest stars 
of Italy’s social 
scene party hop 
together in 
everything high-
impact by Dolce  
& Gabbana.

GIGI AND BELLA HADID

Matching animal- 
print bodycon, dancing  
shoes and second-skin 
leather – our money’s 

on one wardrobe (with 
epic air miles) shared 

between the two  
Hadid girls.

DREE AND LANGLEY 

FOX HEMINGWAY

Little sister  
Langley’s love of 
Bowie-style tailoring 
may clash with  
Dree’s nonchalant 
Cali-casuals during 
the daytime, but 
catch the duo  
dressed up and note 
how well they rock 
fearless colour.

Stylish
SISTERS

Flashbulb-ready looks?  
They run in the family

Fashion
MOGULS

The fashion designers who 
practise what they preach

ROKSANDA ILINCIC

No one wears  
the bold, artful 
silhouettes and 
hothouse colours 
of Roksanda better 
than the London 
designer herself.

TABITHA SIMMONS

The New York 
stylist and shoe 
designer’s wardrobe 
of decorative 
evening dresses 
perfectly match her 
elegant footwear.

MIUCCIA PRADA

Bold, elegant Italian 
modernism begins 
and ends with Mrs 
Prada, and the full 
skirts and sci-fi 
pumps are a part of 
her own repartee.

VICTORIA BECKHAM

Mum-of-four VB 
sports the clean 
lines of her 
catwalk designs 
around the clock, 
and never fails to 
look the business.

EMILIA WICKSTEAD

Wickstead does 
British tradition 
with fresh attitude. 
Her home style? 
The label’s heritage 
checks and sorbet-
striped gowns.

PHOEBE PHILO

Londoner Philo 
embodies Céline’s 
irreverent cerebral 
chic. Her signature? 
Masculine tailoring 
and the ubiquitous 
Adidas Stan Smiths.

CHITOSE ABE

What’s behind 
Sacai’s fashionable 
mash-up? Abe’s 
idiosyncratic fusion 
of fiery sportswear 
and traditional 
tailoring.

XXX



MIA GOTH

Brit Mia Goth’s  
take on a late-Sixties 

silhouette revolves around 
Miu Miu’s swing coats and 

graphic minidresses.  
We can’t get enough 

of her preppy 
retro look.

STACY MARTIN

Leggy Martin 
leans on both 

her French and 
English style 
heritage for  

a pared-back, 
coquettish 

look. We love 
her in sweet-

cum-subversive 
tea dresses.

BEL POWLEY

Her breakout role  
in The Diary of a 
Teenage Girl cast  
Bel Powley as the 
rebel. Off camera, 
her distinctive, prim-
meets-tough style is 
equally enchanting.

ALICIA VIKANDER

The elegant Swede 
kills red-carpet 
appearances in 
Louis Vuitton’s 
grown-up gowns. 
Ghesquière’s 
bright young thing 
balances womanly, 
full-length hemlines 
with girlish, fresh-
faced vibes and an 
ever-present tan.

CHLOE GRACE 

MORETZ

You get the feeling 
that Chloë Grace 
Moretz doesn’t care 
too much about 
fashion – but that 
only adds to her 
nonchalant stance 
in straight-off-the-
catwalk Gucci.

ELLE FANNING

It’s not all 
sweetness and 
light when it 
comes to Elle 
Fanning’s envy-
inducing wardrobe. 
She brings an  
edge to Prada’s 
subversive cuteness. 

BELLA HEATHCOTE

Australian Bella 
Heathcote’s 
chameleon style 
distinguishes her 
fearless fashion 
approach from 
other young 
Tinseltown players. 
What’s hot right 
now? Her balletic 
ensembles.  

LILY-ROSE DEPP

We doubt if there is a fashion 
designer who isn’t crushing on the 
baby-faced Depp-Paradis offspring. 

This star holds her own with her 
naturally kooky style, whether she’s 
sporting Chanel couture or a ripped 

tee, denim cut-offs and Doc Martens.

Young 
STARLETS

Who’s in the club?  
Meet Hollywood’s new  
crop of style leaders
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STELLA TENNANT

This aristocratic 
beauty never fails 

to turn tweed 
modern; there’s 
always a quirky 
twist to her love  

of tailoring.

MARIACARLA 

BOSCONO

A member of 
Riccardo Tisci’s 
gang, Mariacarla 
carries off dark 
and mysterious 

with a heady dose 
of exoticism. 

KAREN ELSON

Favours red, gold 
and green – and 

with good reason: 
those colours 
belong to her.

FKA TWIGS

Her fearless style 
plants her in the 
spotlight. From 

Christopher Kane 
to Alexander 

McQueen, she takes 
a show-stopper 

and owns it.

FLORENCE WELCH

Trailing chiffon, 
bias-cut silks and 
bohemian prints, 

the songstress 
makes retro right 

again for now.

Street-style
PIONEERS
The women who capture  
the lens of the snappers  

time and time again

The
individualists
The style trailblazers who 

refuse to reset their look to 
every passing trend

CAROLINE DE 

MAIGRET

She is the writer  
of the book How  
To Be Parisian 
Wherever You Are, 
and so there is 
nothing that the 
music producer 
Caroline de 
Maigret doesn’t 
know about the  
art of sublime 
French style. 

LEILA YAVARI

This fashion 
director of 
Stylebop.com 
possesses the 
power to pull 
off an all-out 
revealing 
va-va-voom 
dress while 
appearing 
sweetly 
demure. 

NATASHA 

GOLDENBERG

This Russian 
fashion 
consultant flits 
between preppy 
and bookish to 
all-out ladylike 
– and always 
manages to look 
entirely herself. 
Céline and Prada 
feature heavily.

OLIVIA 

PALERMO

Master of 
uptown 

polish right 
down to  

the exacting 
accessories –

everything Olivia 
puts on is considered. 

Never without a  
red manicure. 

MIROSLAVA DUMA

Champion of 
rising Russian 
designers and 

megabrands 
alike, Mira has  

a wardrobe that 
is an eclectic 

mix. Cleverly – 
and miraculously 
– she can always 
carry off clothes 

deemed “for  
tall girls”.

GILDA AMBROSIO

Can work Loewe’s silver 
lamé dress while looking 
tomboyish. Her trademark 
long, dark mane, sunglasses 
and silver rings add a rock 
edge to whatever she wears. 

GIOVANNA BATTAGLIA

An Italian fashion 
editor with the frame 
of a supermodel who 
never fails to impress 
on the fashion circuit. 

Bold colour, tailoring and 
multiple hemlines are all in 

her style repertoire.
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SOFIA SANCHEZ 

DE BETAK

An Argentinian 
with a penchant 

for Valentino 
and Rodarte, 
who looks as 
good in jeans 
and a vintage 

tee as she does 
in a butter-

wouldn’t-melt 
A-line dress.
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Enigmatic, sensual,  
mysterious. 

The new fragrance by Sisley.

sisley-paris.co.uk





Duchesse-satin and feather 
minidress, £495, Topshop 
Unique. Patent-leather loafers, 
£175, Russell & Bromley. 
Beaded clutch, £79, Dune. 
Gold ear studs, throughout, 
£18 a pair, H Samuel.
Hair: Mari Ohashi. Make-up: 
Lotten Holmqvist. Nails:  
Adam Slee. Set design: Andrea 
Cellerino. Location: Alva 
Studios. Model: Malaika Firth. 
Fashion editor: Nura Khan

Photographs by BEN TOMS

NOW

What
 to buy

Own the night
Shake loose: Vogue’s party pieces  
– marabou feathers, rock’n’roll suiting 
and dazzling sequins – now come  
with a no-fuss ruling
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Revamp ladylike lace: DVF’s 
scarlet lacework calls for punky 
ishnets and stomping boots 

Lace dress, £588, Diane 
von Furstenberg. Fishnet 

tights, £24, Wolford. Faux-
leather boots, £30, H&M
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An embellished gown 
doesn’t need a lashy 
accompaniment. A teased 
bun and grungy tights  
play down the dress code 
without losing any of  
the look-at-me lair

Sequined maxi dress, 
£130, French Connection. 
Silver star earrings,  
£42, Tada & Toy.  
Tights, as before

 VOGUE shops 
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Master one-piece party dressing. Joseph’s 
heavy silk jumpsuit has the power to go from 
ofice to cocktail hour. Easy, right?

Double-satin jumpsuit, £495, 
Joseph. Silver and zirconia 
ring, £70. Both Pandora. 
Necklace, model’s own

 VOGUE shops 
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Cashmere poloneck, 
£70, Uniqlo. Crinoline 
skirt, £185, Marc 
Jacobs. Corset 
knickers, £17, 
Intimissimi. Fishnet 
tights, £6, Marks & 
Spencer. Patent-leather 
flats, £180, Marc by 
Marc Jacobs. Clutch, 
£79, Coast

The big reveal: we dare you to dance 
the night away in a sheer ballerina 
skirt and �gure-hugging poloneck
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Kick off your heels. All DKNY’s 
gentlemanly tailoring needs is a pair  
of iridescent metallic sneakers

Cotton/silk tuxedo jacket, 
£495. Tuxedo trousers, 

£295. Both DKNY. 
Sneakers, £50, Aldo
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Add a French twist for after dark;  
the ultra-feminine, frothy blouse is the 
perfect partner to a tailored midi-skirt 

Tulle blouse, £485,  
Red Valentino. Lace bra, 

£20, Intimissimi. Silk/
wool midi-skirt, £1,356, 

Edun, at Mytheresa.com. 
Silver and gold wing 

earrings, £70, Pandora
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Swap your mini for plush  
tracksuit trousers: just add heels  

and a standout sequined poloneck

Poloneck, £30.  
Hoop earrings, £8.  

Both H&M. Wool-mix 
trousers, £405, Kenzo. 

Suede sandals, £70, Aldo.  
For stockists, all pages,  
see Vogue Information 
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THE SHILLA   20-21 APRIL 2016

Join Suzy Menkes, International Vogue Editor, and 500 of the luxury and fashion 
industry’s top names for two days of learning, discussion, inspiration and 

networking in the world’s hottest new luxury sales hub, Seoul. 

Now in its second year, the Condé Nast International Luxury Conference 
is the premier event for luxury business and creative leaders. 

“IMPOSSIBLE TO IMAGINE A BETTER CONFERENCE.” 

Kering

SPONSORS INCLUDE:

FIND OUT MORE AND BOOK YOUR PLACE NOW:

CNILuxury.com 

@CNILuxury / @SuzyMenkesVogue / adrian.ting@condenastint.com / +44 20 7152 3472
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Throw the ultimate modern party,  
from guerrilla chefs to cheats’ eats,  
cake sculpture to retro cocktails.  

By Hannah Nathanson  

Food: Cicely Violet. 
Flowers: Bridget, at 
That Flower Shop. 
Stylist: Elsie Abdy 

Collins. Photograph: 
Romas Foord

t is the season for many things, but as turkeys are 
ordered and the fruit for the Christmas puddings 
is soaking in sherry, most of all it’s an occasion  

for feasting, when friends and family gather around a 
bounteous table. And there’s never been a more testing 
time to flex your hosting skills; with tantalising foodie 
trends – pillowy Korean buns one month, gourmet 
kebabs the next – and new restaurants opening every 
other day, diners are becoming ever more adventurous 
and hungrier for choice. From seeking out the freshest 
produce to pulling off sneaky shortcuts, Vogue serves  
a smorgasbord of inspiration for modern feast-givers  
– without a single kale leaf in sight.

Call to order
Begin by putting these suppliers on speed dial

• Ottolenghi-trained chef-for-hire 
Cicely Violet (07876 717519) has 
fingers in a lot of sweet-potato pies. Her 
“guerrilla feasts” – she’s catered for 100 
in an Uzbekistani desert and cooked for 
a hen do in an east London alley – are 
Middle Eastern-inspired and made with 
wholefood ingredients. She describes 
the look of the feast she created for 

Vogue (above) as “Caravaggio through  
Pop-tinted glasses”.
 

• To dress a table with the attention 
to detail with which you dress yourself, 
tableware suppliers L’Objet, founded 
by former interior designer Elad Yifrach, 
has a Mediterranean edge. It prides itself 
on craftsmanship, with china decorated > 

TheARTof
FEASTING
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with 24ct gold. Left, Fortuny 
plates, from £120 for four; 

Venise cutlery, from £145 for 
four sets. L-objet.com

• Forget name cards – organise 
placements with personalised 
lollipops. Candy Mechanics 
in Somerset House, WC2, 
makes chocolate casts of guests’ 
likenesses so realistic that there will 
be no confusion about who sits where.
 

• Expect 100 per cent acceptance  
if you send out invitations by artist  
Clym Evernden (Clymdraws.com). 
Charlotte Olympia is a fan of his witty, 
bold and vibrant designs (below). Or 
commission New York illustrator Happy 
Menocal (Happymenocal.com), who is 
recommended by stylist and queen of 
hostesses Fiona Leahy for bright and 
cheery menus.

 

• Based in the Ace Hotel London 
Shoreditch, That Flower Shop by Hattie 
Fox (020 7613 9866) is Erdem’s go-to 
florist for table decorations. Arrangements, 
table runners and wreaths are made with 
wild flowers, and no two are the same. 

• Interior designer Rita Konig now 
sells items that catch her discerning 
eye (Ritakonig.com): don’t miss the 
horn serving spoons, the mouth-blown 
Venetian tumblers, below (“the glass 
you drink out of is key to the pleasure 
of the drink”), or the Marianna Kennedy 
candlesticks (left, £120).
 

• It bears repeating: a memorable meal 
begins with good ingredients. Fresh-
food supplier Natoora, selling through 

its Chiswick store  (020 7627 1600) 
and via Ocado.co.uk, specialises 
in seasonal produce: stock up on  

delica pumpkin from Lombardy and 
organic romanesco from Cornwall.

MASSIMO BOTTURA + MIUCCIA PRADA

= five ages of Parmigiano-Reggiano in different 
temperatures and textures

SKYE GYNGELL + CHLOE

= plum tart with  

fennel-flower sherbet

Bottura, of Modena’s famous 
Osteria Francescana, is a brilliant 
render of Brand Italia’s ingenuity  
and elegance, much like the fashion 
of Miuccia’s Prada 

Both feminine yet strong 
and classic with a fresh and 

effortlessly chic twist

Which of the world’s top chefs would best complement  
our favourite designers? David Prior stirs things up

Tuck up and tuck in 
West Londoners can stay  
in bed to eat orange-zest 
maple-syrup pancakes and 
salted-caramel and pecan 
granola; Breakfastinbed.co.uk 
delivers the most important 

meal of the day within  
25 minutes.

Latest dispatches 
Amazon has expanded  
into fresh produce with 
Amazon Fresh, which looks 

Room 
service

MURANO 
TUMBLERS, 
£56 EACH

THE CHEAT’S GUIDE TO 
GOURMANDISING
Impressive feasts delivered to your doorstep

C
H

L
O

E

S
A

IN
T

 L
A

U
R

E
N

T
 

B
Y

 H
E

D
I S

L
IM

A
N

E

P
R

A
D

A

148

FASHION PLATES

DANNY BOWIEN  
OF MISSION CHINESE FOOD 

+ CAROL LIM AND HUMBERTO LEON  

= Kung Pao pastrami

ALICE WATERS + VIVIENNE WESTWOOD  

= an organic, locally sourced free  

school lunch for every child

INAKI AIZPITARTE OF  
LE CHATEAUBRIAND, PARIS 

+ HEDI SLIMANE 

= the chef’s take on tocino de cielo 

With their unconventional beginnings, both 
Bowien and Lim and Leon (who are all friends) 

have seen their youthful, genre-blending  
mash-up style come to define downtown cool 

Grandes dames Waters and Westwood share  
a tireless zeal when it comes to speaking out  

and acting on the most important issues

The outsider revolutionaries 
upending the establishment, 
injecting a democratic and 
edgy energy



PA
TR

IC
K 

D
EM

A
RC

H
EL

IE
R;

 M
A

RC
U

S 
N

IL
SS

O
N

; G
IL

LE
S 

M
IN

G
A

SS
O

N
; P

A
O

LO
 T

ER
ZI

; A
M

BE
R 

RO
W

LA
N

D
S;

 
JA

SO
N

 L
LO

YD
-E

VA
N

S;
 M

O
RG

A
N

 O
’D

O
N

O
VA

N
; G

A
SP

ER
 T

RI
N

G
A

LE
; P

IX
EL

AT
E.

BI
Z

Supper-club fever still grips London 
– here are Vogue’s hottest tickets

To sculptor Georgia-Rose Fairman, cake is 
just another medium to be transformed

Join the club

s 
he spends days crafting masterly cakes, 
but Georgia-Rose Fairman, 28, has no 
idea what her creations taste like.  

“I hate cakes – I don’t really like sweet things,” 
she admits. The irony isn’t lost on her. Fairman, 
who did a fine art foundation course and now 
works as artist Phyllida Barlow’s assistant, 
began cake-making by chance: “It was a total 
accident. More than anything, I just really like 
it as a material to sculpt with.”

She made her first ever 
creation (roast dinner, above)  
for her then boyfriend’s  
birthday. “I had no money to 
buy him a present so I decided 
to make him a cake.” The roast 
chicken, replete with marzipan-
covered potatoes, carrots and 
peas, took a day to make by 
carving into four cakes and 
using a parmesan grater to make 
the dimples in the skin. She  
put two candles in the peas –  
“I thought it needed something” 
– and everyone loved it.    

Since then Fairman has wowed party guests 
with her cake sculptures, from fruits de mer to 
a prostrate naked woman. Last summer AA 
Gill’s wife commissioned her to make a cake 
for his 60th birthday: “She just said, ‘Make 
whatever you want,’ which is my favourite  
kind of brief,” says Fairman. The garlanded 
pig’s head, which cost about £800, impressed 
party guest Nigella Lawson, who tweeted a 
picture of it, exclaiming, “Now this is a cake!” 

Next up, Fairman plans to make more naked 
figures – “about six men and women, nothing 
erotic, just naked people lying around”. Other 
than recces of the kitchen at St John restaurant 

to photograph their 
suckling pigs, Fairman is 
inspired by Lucian Freud: 
“He’s always been my 
number one for 
everything.” But despite 
the hours that go into the 
cakes, Fairman says she 
doesn’t make them with 
anyone particular in mind. 
“I make them for myself.  
I just enjoy doing it, seeing 
it and then usually just 
throw them away. Or my 
mother keeps them in  
her kitchen.” 

GINGERLINE

Immersive dinners are hosted in secret 
locations somewhere along the London 
Overground line. Past settings include  

a Hackney spaceship and a secret garden 
by London Bridge. Current supper club, 

Chambers of Flavour, takes place in a giant 
dining machine. Gingerline.co.uk

JACKSON & LEVINE 

A home away from home, these supper-
club doyennes host intimate dinners in 

their Hackney warehouse. Ingredients are 
innovatively sourced: foraged pineapple 

weed from Cornwall and sweet peas from 
Mile End Park. Jacksonandlevine.co.uk

BRUNSWICK HOUSE SOS 

The “chefs’ supper club” (there are a few 
tickets for civilians) run by Jackson Boxer. 

This month is a Levantine feast by the  
chef of Arabica. Expect dancing on tables 

into the early hours. @jackson_boxer

BERRY BROS 

An upmarket take on the supper club in  
the Sussex Cellar underneath Berry Bros & 
Rudd, SW1. Past dinners – six-or-so courses 
and a curated wine list – have been hosted 

by Medlar and Gymkhana. Next spring, 
Barrafina takes over the kitchen. Bbr.com

Do not carve!

THIS IS CAKE

likely to launch soon in Britain. 
Same-day and early-morning 
deliveries will mean a well-stocked 
fridge with no stress. 

Good hunting  
Outsource an entire dinner party at 
24-hours’ notice to luxury events 
caterers Hunter VIII Hunter (020 
3514 0988). A drop-off service takes 
care of menus – think cigar-smoked 
duck and foie gras profiteroles – table 
settings, music, flowers and wine.

Starry nights  
To really impress, call in a Michelin-
starred meal from Mayfair’s Tamarind 
or Benares via Supper.london. A 
sommelier will even curate a wine list 
to go with your chosen dishes.

Full flow 
Don’t let a party run dry: the online 
bar Connoser.co.uk guarantees 
drinks deliveries within 30 minutes 
(selected west London postcodes).

SURREAL MEAL
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What to serve now, by Richard Godwin

t here are few cocktail parties in 
literature as ethereal as those 
conjured by F Scott Fitzgerald.

In The Great Gatsby shimmering trays 
of liquor float around the garden  
to “yellow cocktail music”. But  
it’s Dick Diver in Tender Is the Night 
who makes the most artful host:  
“He won everyone quickly with  
an exquisite consideration and a 
politeness that moved so fast and 
intuitively that it could be examined 

only in its effect. Then, without 
caution, lest the first bloom 

of relation wither, he 
opened the gate to his 
remarkable world.” 

Fitzgerald – who 
hosted legendary 
parties on the French 
Riviera with his wife, 

Zelda – clearly put a lot 
of thought into these 

things. The crucial lesson 
to draw is that the “cocktail” 

part should never overshadow 
the “party” part. A cocktail party 
should be less about fussing over 
drinks and more about creating an 

atmosphere of charm and zip. 
Paradoxically this takes effort: Gatsby 
had a mechanised cocktail kitchen to 
help with this, while even the  
Divers (on a more modest budget) 
had waiters. However, with a little 
forethought, you can do the prep in 
advance and concentrate on making 
your guests feel exquisite.

The fuss-free way to do this is to 
make a punch, then place a glass of it 
in the hand of each guest as they  
walk through the door. But there’s  
no earthly reason not to batch-mix 
cocktails this way,  
as long as you also 
prepare your garnishes, 
freeze your glassware 
and make enough  
ice to sink the  
Titanic. The difference 
between a delicious 
cocktail and an 
abominable cocktail  
is almost always  
the amount of ice;  
I freeze water in large 
containers then hack  
it into rugged pieces.

This season the 
sherry cocktail, a pre-
war style of drink,  
is coming back into 

@jordansalcito  
The founder of  
@belluswines posts 
everything from 
harvest photos  
to restaurants with 
great wine lists.

@winewomansong 
Informative posts 
by wine blogger 
Juel Mahoney such 
as how to spot 
wine confiscated 
from Mafia- 
owned vineyards.

@leviopenswine 
A feed with the 
strapline: “Wait, 
don’t throw away 
that bottle before 
I get a picture 
without my thumb 
in it.” Run by Levi 
Dalton of podcast 
I’ll Drink to That.

@honeyandvine  
Honey Spencer 
is a nomadic wine 
curator who works 
at Glastonbury 
Festival VIP, 
formerly of Sager 
& Wilde.

@noblerotmag 
The editors of 
the wine and 
food magazine 
demystifying the 
world of wine  
one impressive 
vintage at a time.

Gentler cocktails are 
known by the lovely 

name “shims”

vogue. Bone-dry Fino is pale and 
interesting enough to work as a base 
ingredient; its low alcohol percentage 
means you can drink a lot of it, while 
the low sugar content means no one 
will end up crashed out on the billiard 
table. These gentler cocktails are 
known by the lovely name “shims”. 

The Adonis (below) is a vintage 
example from the 1880s that deserves 
wider fame. In a jug, combine equal 
parts Fino sherry and Italian vermouth 
(ie the red sort) and a few lengths of 
orange peel (taking care to avoid the 
white pith.) Store in the fridge and 
add copious ice just before party time.

I’d save more complicated cocktails 
for the end of the evening, when the 
few people left will be more forgiving. 
Then it’s fun to update a retro classic 
such as the supremely naff (but utterly 
delicious) brandy Alexander, the 
cocktail that occasions the mother of 
all marital squabbles in Edward 
Albee’s Who’s Afraid of Virginia Woolf? 
Shake up 50ml brandy with 25ml 
chocolate liqueur, 25ml cream and 
vast amounts of ice, strain and add a 
grating of nutmeg. And remember:  
in the advice of The Savoy Cocktail 
Book, a cocktail should be drunk fast, 
“while it’s still laughing at you.” Q

Vogue’s 
favourite 

winestagrammers
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d 
ominic West is standing 
shirtless before me. We are in a 
photo studio in Brooklyn, and 

he’s slipping out of one sweater (grey) 
and into another (brown), the way 
unselfconscious guys who don’t think 
much about such things do. I consider 
turning away, giving him some 
privacy – it seems like basic courtesy 
– but really we’ve seen much more 
than his bare chest and the slope of 
his back on The Affair, the hit 
American series where he plays the 
rakish, charming, sexy, selfish, 
tortured, adulterous and frequently 
unclothed Noah Solloway. 

In real life, West is also rakish, 
charming and funny (his conversation 
is punctuated by a dry, self-deprecating 
wit, which he laments does not always 
translate in print. He’s been burnt 
before). He oscillates with ease between 
the serious and the silly, and laughs at 
his own jokes, frequently breaking into 
a sheepish grin that spreads across his 
face. You can’t help smiling back. 

West has been here in New York 
quite a lot recently, filming the Jodie 
Foster-directed Money Monster 
opposite George Clooney and Jack 
O’Connell, and season two of The 
Affair. Fortunately this winter sees 
him back in London for the Donmar’s 
production of Les Liaisons Dangereuses, 
alongside Michelle Dockery. West 
acknowledges that while he’s away his 
wife, the beautiful landscape designer 
Catherine FitzGerald, is “running 
around like a headless chicken” looking 
after five children, who span in age 
from a dizzying two to 16. This past 
summer they joined him on Long 
Island, where they rented a house for 

the month of August 
(in the less flashy 
Bellport, dashing any 
visions of him pulling 
up for lunch at the 
Lobster Roll, noisy 
brood in tow). At the 
time of this interview, 
he is residing in a van in the woods 
upstate – he drove it about 100km 
south to be here this afternoon; he’s 
still grumbling about finding parking 
– and learning lines for an upcoming 
episode of The Affair. “I’ve got three 
days off, so I’ve gone up to Harriman 

The body most 
routinely objectified 
in The Affair is his, 
not Ruth Wilson’s. “I 
know! It’s not fair!”

State Park, and I’ve been living by a 
lake in a van, except when the police 
move me on” – muffled giggle – “and 
when I have to drive back down to 
Manhattan for a Vogue shoot.” Smirk. 

For the uninitiated, The Affair is  
an addictive, intimate, sometimes 
depressing examination of marriage, 
fidelity, family, and what it means to 
be happy. There is a scene in season 
one where Noah, guilty and tormented 
over his lingering love for Ruth 
Wilson’s Alison, visits his newly (and 
miserably) separated best friend, Max, 
who soberly tells him that love, even > 

 The 
marriage 
PLOT
Dominic West tells Sarah Brown  
why his own life means he revels in 
playing cheaters, liars and – in his 
latest stage role – outright villains

Dominic West, 
photographed  
in New York. 
Grooming: Erin 
Green. Sittings 
editor: Ilona Hamer. 
Photograph:  
Van Sarki
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love that starts out real and 
pure and true, just doesn’t last, 
man. The scene ends with Max, 
a finance guy, advising Noah to 
put his money on a safe stock  
(ie his wealthy, age-appropriate 
wife, Helen), and leave it there 
– after which the self-destructive 
Noah goes home and promptly 
breaks up with his wife for the 
second time. 

What must it be like for West, 
then – who married 
FitzGerald five years 
ago, reuniting, fairy-
tale-like, after being 
apart for 10 years – to 
immerse himself in the 
role of Noah, a man 
who tries to be honest, 
noble and fair but can’t 
help lustily falling down 
on the job most of the time? West 
doesn’t hesitate. “I fell in love with my 
wife when I was at university and I 
managed to persuade her to fall in love 
with me for about three months but 
then she ran away,” he says, erupting 
into a fit of embarrassed laughter, “and 
married someone else. But I’ve been in 
love with her since then and still am, 
even more so. What doing The Affair 
highlights for me is that I think I 
have a really good marriage, mainly 
because my wife is so cool and I adore 
her and we have all these kids.” 
Another smirk. “The mistake people 
might make, if I may be so bold, is 
expecting so much of a marriage and 
hoping that there can be perfection. I 
think, really, what marriage is is two 
people helping each other to live the 
best lives they can. And that’s what 
happened with me and my missus. 
That’s why it works. She doesn’t get 
jealous, either. If she were doing the 
scenes I’m doing in The 
Affair, I would hate it.” 

Does she watch? “She 
saw it a bit, and I said, 
‘What d’ya think?’ And 
she said, ‘Yeah, it’s all 
right!’ She’s incredibly 
undemanding in that 
way and it gives me a 
freedom I never want to 
give up, and I hope I do 
that for her, too.” 

West deems it 
“essential” for FitzGerald 
to have a career and 
identity of her own; “she 
would go mad pretty 
quickly otherwise.” He 

speaks with admiration 
and pride about her  
latest endeavour, an  
awe-inspiring eight-year 
restoration project at 
Hillsborough Castle in 
Northern Ireland. “It’s a 
big public garden, so she’s 
very busy doing that, and 
she loves it,” he says, 
adding in jest, “It’s the 
only thing keeping her on 
the straight and narrow.” 
When not at home in 
west London, the family 

spend weekends at their Gloucestershire 
cottage; this past summer FitzGerald’s 
family made the difficult decision to 
sell their ancestral seat, Glin Castle, 
near Limerick, on whose grounds the 
FitzGerald-Wests married. 

Though West was nominated for a 
Golden Globe for The Affair, on  
the subject of his performance “the 

only thing people ever 
come up to me and say 
is, ‘There’s so much 
sex,’” he says with a 
slight roll of the eyes.  
I mention that women 
the world over are by 
now intimately familiar 
with every curve of his 

naked form, and how refreshingly 
delightful (and, er, modern) it is that 
the body most routinely objectified by 
the camera belongs to him, and not 
Ruth Wilson. “I know! And it’s not 
fair,” he declares with mock outrage. 

o ne place where West will 
most certainly remain clothed, 
humility intact, is the stage of 

the Donmar Warehouse, where he will 
take on the role of the vicious, cunning 
Vicomte de Valmont. Television has 
been good to West – Jimmy McNulty, 
Hector Madden, Fred West, Richard 
Burton, Oliver Cromwell, Noah 
Solloway – but theatre, where the risk 
and reward are very different, is where 
he started, aged nine, and to which he 
keeps returning. “Theatre is an actor’s 
medium,” he explains. “You are totally 
in charge of the product. You therefore 
have more responsibility and more 
initiative. There’s an electricity for 
me.” Plus, he adds, “it is the one time 
in my day, because it’s so chaotic  
with all the kids, where I’m actually at 
my calmest and most organised. It’s 
almost a meditative exercise.”

He joins the revered Janet McTeer, 
who will play the scheming Marquise 

de Merteuil, and Dockery as the 
virtuous and vulnerable Madame de 
Tourvel. “I’ve never acted with either 
of them. In fact, I’ve never seen Janet 
McTeer in her great roles. It’s like 
getting in the ring with a champion. 
I better fucking learn those lines!” 
says West, momentarily stressed. “I 
better buck up; she’s really good!” 

He’s currently re-reading Laclos’s 
1782 novel, trying to get to the core  
of the villainous, ultimately tragic 
Valmont. Described by the marquise as 
“conspicuously charming”, could there 
be a more fun role? “He’s so awful.  
He’s the devil, but delicious,” says  
West mischievously. “I still can’t work 
out what’s driving him other than  
evil. I like playing evil. I played Iago;  
I played Fred West. It’s always easier  
to play evil people than good people.” 

Still, he has a lot to live up to: Alan 
Rickman was first celebrated as 
Valmont in Christopher Hampton’s 
adaptation in 1985 for the Royal 
Shakespeare Company; and of course 
there is John Malkovich’s virtuoso 
performance three years later in the 
film, opposite Glenn Close and 
Michelle Pfeiffer. “What’s great about 
him is he’s such a panther,” West says 
admiringly. “I met him. He’s like that 
in real life. You could listen to  
him reading the telephone directory. 
Everything is so dramatic and intense. 
And funny. I mean, fuck, I was roaring, 
and he wasn’t really saying much.” 

Genius, a film based on the life of 
literary editor Max Perkins, in which 
West plays Ernest Hemingway 
alongside Colin Firth, Guy Pearce, 
Nicole Kidman and Jude Law, comes 
out later this year. In the future, West 
would like to try comedy (naturally); 
he’d like to direct (of course). But 
most of all, says Dominic West, father 
of five, “I would love to do something 
on horses with all of my kids.” 

Inspired by an ill-fated 500-mile 
race from Santa Fe to Kansas City 
with “this lunatic” he’d met while 
filming The Wire in Baltimore “who’d 
had a hit song and spent all the money 
breeding these crazy stallions,” West 
is still taken with the idea of crossing 
America on horseback. “But I’d love 
to do it with my family now because I 
spend so much time away from them. 
I think it would be one of those things 
where you look back on your life and 
you think: that was a great time.”  Q
“Les Liaisons Dangereuses” is at  
the Donmar Warehouse, WC2, from 
December 11 to February 13

“Marriage gives 
me a freedom I 

never want to give 
up. I hope I do 

that for her, too”

From top: West 
with his Affair 
co-stars Joshua 
Jackson and Ruth 
Wilson; with Prince 
Harry preparing 
for the Walking 
with the Wounded 
South Pole 
Challenge, 2013. 
Below: at a London 
charity dinner with 
his wife, Catherine 
FitzGerald
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Above: Bowie  
as Thomas 
Newton in The 
Man Who Fell 
to Earth (1976)

t 
wo years ago my husband, theatre 
producer Robert Fox, received a 
call from his friend David Bowie. 

Despite many conversations over the 
years about possible projects, he had 
never had the opportunity to work with 
the singer. The call was shrouded in  
the usual Bowie-style mystery. “David 
wanted to meet somewhere, I didn’t 
know where at first,” Robert remembers. 

The meeting eventually took place 
in a hotel not 500 yards from Robert’s 
office, where Bowie revealed that he 
wanted to collaborate on a musical 
about Thomas Newton, the character 
he had played in The Man Who Fell to 
Earth – the cult 1976 film directed by 
Nicolas Roeg and based on the novel 
by American author Walter Tevis. 

The Man Who Fell to Earth is the 
story of an alien who comes here, 
leaving his wife and family behind, in 
an attempt to find water because his 
own planet is suffering a severe drought. 
In the course of events he loses his 
power to return to his own world and 
ends up trapped, unable to age or to 
escape his drink-sodden life on Earth. 

Robert suggested playwright Enda 
Walsh as a great fit for the project, and 

Bowie – whose meticulous attention 
to detail is well known – read works 
by other young playwrights, as well as 
everything Walsh had ever written 
before agreeing that he was the perfect 
choice. (Walsh’s work often focuses 
on characters unable to escape the 
situations in which they find themselves: 
Misterman, Ballyturk, Penelope.)

Walsh and Bowie also share a 
fascination with individuals who 
constantly need to reinvent themselves. 
“It’s something Bowie has done with 
the personas he has created for himself 
throughout his 
career,” says Walsh. 
“Thomas Newton 
is someone that 
Bowie had felt a real 
personal connection 
with, one he hasn’t 
quite let go of.” 

In the play, called 
Lazarus, Walsh 
picks up with 
Newton where we 
last saw him: 
unhappy, closeted 
in the apartment  
he cannot leave, 

“David is  
not interested  

in doing a 
jukebox musical”

Loving the 
ALIEN
Together David Bowie and  
Enda Walsh have crafted  

an extraordinary new  
stage adaptation of The 
Man Who Fell to Earth, 

says Fiona Golfar

drinking gin and watching 
television. “We want the 
character in the play to find 
some kind of redemption, 
some kind of exit from  
this world in which he  
is trapped,” says Walsh. 
Scenographer and lighting designer  
Jan Versweyveld created a set inspired 
by Newton’s apartment, and yet, he 
says, “It is not a home. It is the lonely 
place of a traveller in transit. The 
interior is bare, everything has the same 
colour.” A bed, a lamp, refrigerator  
and television screen are the only 
furnishings. As for a director, the team 
recruited Ivo van Hove, who gained 
plaudits both for a stylish production of 
A View from the Bridge at the Young Vic 
and his affecting interpretation of 
Ingmar Bergman’s Scenes from a 

Marriage off Broadway. 
Lazarus stars Michael 

C Hall, best known for  
his role in the television  
show Dexter, and more 
recently on Broadway in 
the musical Hedwig and 

the Angry Inch. Audiences can look 
forward to performances of classic 
Bowie hits “Changes”, “This Is Not 
America”, “Ashes to Ashes”, “Absolute 
Beginners” and “Heroes”, along with 
new songs. But this won’t be a 
traditional musical. For one thing it’s 
opening at an off-Broadway theatre. 
Why not a big Broadway opening? 
After all, it is Bowie. “David has been 
asked many times if he wants to do a 
jukebox musical, but that’s not what 
he’s interested in,” says Robert. “This is 
an unusual piece of theatre and we want 
to see if it works without the brouhaha 
that comes with Broadway.”  Q 
“Lazarus” opens in November at the 
New York Theatre Workshop

Below: the set 
design for Lazarus, 
starring Michael  
C Hall, inset
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Christmas greetings landing on  
the mat are one of the season’s simplest 
pleasures, and these quirky designs are  

worth keeping after the decorations 
come down, says Louisa McGillicuddy  

PLANT A SEED
Escape the guilt  
that comes with 
throwing out bags of 
festive accoutrements 
each January with 
these eco-friendly 
“seeded” paper cards, 
left. Simply pot the 
detachable robin and 
wait for the sweet 
williams and moss 
verbena to bloom. 
£4.50 each, at 
Harvey Nichols and 
Plantabloomer.com

IN THE FOLD
Making these origami polar bear 
cards, above, will get you into  
the festive spirit. Keep a pair  
at home, too, to nestle in the 
branches of the Christmas tree. 
£9.50 for 10, Lollipopdesigns.co.uk

MAPPED OUT
With 15,000 vintage maps in its archive, 
Bombus can track down almost any 
location – including, perhaps, the street 
on which the recipient lives – and craft 
it into a geographically customised card. 
£4.50 each, plus £8 for the map  
of your choice, Bombus.co.uk

STAMPING GROUND
The joy of card-giving  
is dampened only by the 
tedium of hand-writing 
every one. Speed up the 
process with a whimsical 
personalised stamp, right, 
by Bloomfield & Rolfe.  
£32 for a customised-
bauble stamp set, 
Bloomfieldandrolfe.com

GO CRACKERS 
Mark the Christmas 
period with a bang.  
These cracker cards  
come complete with  
the requisite paper  
crown and cheesy joke.  
£4.50 each or £45 for 12, 
Crackercards.com

PAPER TRAILS
For something unique, commission 
papercut artist Poppy Chancellor. 
The talented scissorhands snips 
away to create delicate, collaged 
cards that, as she says, “amaze  
and amuse”. Made to order, 
Poppyspapercuts.com

FLYING COLOURS
Sharpen your pencils  
and tap into the nation’s 
current predilection  
for colouring in with 
illustrator Sarah Bigwood’s 
pleasingly intricate 
templates, below.  
£6 for eight, Pixie Rah 
Designs, at Etsy.com

SNAP HAPPY 
For a Christmas 
offering with 
Eighties charm, 
swap the staged 
family photo for  
a customised View- 
Master of your 
favourite snaps 
from the year  
– 3dimages.co.uk 
will slot them  
into the click-
through gadget.  
From £10, 
3dimages.co.uk

160

VOGUE view



Make memories last – 
with your complimentary 

engraving.

C
O
N

T
A
C
T
: 

+
4

4
 (
0

) 
2

0
 7

7
 2

0
 9

7
 2

5

U
K
@

T
H

O
M

A
S
S
A
B

O
.C

O
M

  



ACCESSORIES BAGS L IGHT ING FURNITURE TECH

Register now at MONOQI.co.uk

 and discover handpicked design from around the world every day



for its rare and contrasting colours. 
The debut at Milan’s design fair, 
Salone del Mobile, was a sell-out 
success in spite of their £45,000  
price tags. Naturally, Bohinc is a  
regular on the chic international 
design-fair circuit, which has recently 
grown from an industry-only affair  
to a luxury shopping experience. 
Attending Art Basel’s Design Miami 
show, for instance, is now as much 
about maintaining a fashionable 
lifestyle as catching up on trade news. 
“If you’ve got a great wardrobe,  
you need the furniture to match, 
especially if you’re entertaining at 
home,” the designer explains. 

Back in London, Bohinc is no 
stranger to the glamorous house-party 
scene in her Marylebone neighbourhood 
– setting the stage for her next project: 
the chicest of mood lighting. “I’d  
love to create something incredibly 
flattering for evening using spheres.”  
It pays to move in the right circles.  Q

l
ara Bohinc does not dress like a 
typical modernist. The multi-
disciplinary Slovenian designer 

(her jewellery collections sit alongside 
a handmade rug line, and now a series 
of beautiful one-off marble tables) 
prefers Roksanda’s playful silhouettes 
and piquant colours or offbeat, clashing 
prints by Mother of Pearl and Preen to 
the London design industry’s uniform 
black tailoring. The mood extends to 
her home, where deep shades of 
aubergine and flashes of scarlet provide 
a backdrop to her own designs. 
Femininity is key to Bohinc’s world. 
Her bold, often art-deco-inspired 
pieces – cosmic spheres and interlinking 
circles are her signatures – and personal 
style are rich in sinuous, womanly 
details. Her chocolate-brown hair falls 
in elegant waves, framing a perfectly 
made-up face. On her feet she sports a 
pair of white, “perfectly trashy” kitten-
heeled court shoes for lunchtime 
wanders along west London’s 
Golborne Road (they are the sort that 
make a satisfying, ladylike click-clack 
on the pavement). The designer has 
recently opened a studio-cum-shop  
in the shadow of Ernö Goldfinger’s 
brutalist Trellick Tower, a stark 
exclamation point to a trail of inviting 
hotchpotch cafés and alternative 
antique stores. It’s here that the full 
spectrum of Bohinc’s lifestyle offering 
has found a home. 

“Jewellery was the starting point,” she 
explains over a large ceramic bowl of tea 
on the pavement terrace of a favourite 
nearby restaurant. “In the beginning all 
I needed was a couple of tools, a burner 
and a pot of acid. I still use the same 
materials – metal and stone – just on  
a much larger scale now.” The graphic 
rugs (a collaboration with carpet maker 
Christopher Farr) and those curvy, 
sliding side tables cut from considerable 
chunks of Lapicida’s sought-after 
Brazilian and Italian stone, reimagine 
her familiar circular visuals. Each of 
the marble pieces is unique, selected 

Lara Bohinc’s geometric jewellery  
designs are expanding into the home. 
Julia Hobbs views a world in the round

Circle 
LINE

Lara’s  
study, with 
her Nadia 
lacquered 
desk (about 
£8,000), and 
Solar wool rug 
(£700), with a 
Saarinen tulip chair 
and desk lamp by 
Verner Panton

GOLD-PLATED 
NECKLACE, £690, 

LARA BOHINC
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“If you’ve got a 
great wardrobe, 

you need the 
furniture to 

match…” Lara 
Bohinc in her 

Marylebone 
living room, 

wearing a 
Roksanda 

jumpsuit. The 
vintage wall 

sculpture is by 
Curtis Jere. 

Photographs by 
Kate Martin

Right: Lara Bohinc 
3D-printed copper vase, 
£550. Below: Lara Bohinc 
full moon marble 
side table, 
£11,225

Below: Lara Bohinc for Skultuna 
copper candleholders, with vintage 
glass vases and an Artemide lamp
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i 
t’s always fun telling people at 
dinner parties that I work as a 
cycle courier. Quite often they’ll 

simply look at me in disbelief, or as  
if they’re trying to calculate how this 
perfectly ordinary-looking woman, 
with her blow-dried hair and ability to 
discuss the Man Booker shortlist, 
could possibly metamorphose into one 
of those hooligans they’ve seen blazing 
through junctions.

Occasionally they’ll ask, “Yes, but 
what do you really do?” It’s as if they’re 
trying to find a way of explaining me 
to themselves. I don’t look like a cycle 
courier, so there must be more to me 

than that. Am I a 
PhD student doing 
this to make ends 
meet? Am I an actor 
researching a role? 
Am I an unfortunate soul who simply 
can’t find any other job, and thought 
this might be a more glamorous  
dead end than working in Tesco?

Oh, if only they knew! This job is 
more of a live wire than a dead end.  
I look forward to Monday mornings, 
when I get on my bike, join the swarms 
of commuters heading for central 
London – and then just keep on riding. 
I could never get bored dancing 

From art exhibitions to elite sporting  
events, cycling is enjoying a moment in the 
spotlight. Emily Chappell tells Vogue why 
working as a bike courier in London gives 
her endless insight into the city’s secret life 

through the traffic, my mind in a thrall 
of concentration that excludes all 
thought or doubt or worry, my legs 
burning and glowing as I pedal, my 
eyes drinking in the endless pageantry 
of London life as I cycle through it.

As a courier I see more of the city 
than I ever knew existed before  
I strapped a radio to my bag and started 
scratching a living on two wheels.

I often tell people that doing this 
job is like taking the back off a pocket 
watch, and seeing all the cogs clicking 
and turning away inside. I get to go  
in the back door; I get to peer round 
the corners; I see how London fits 
together, possibly better than anyone 
else. I carry legal files from gleaming 
skyscrapers to tiny winding staircases 
in the Inner Temple; I rush planning 
applications between architects, law 
firms and council offices; I ferry  
tapes from post-production companies 
to television channels; I pick up 
designer shoes from press offices and 
deliver them to photo shoots. 

A little while ago I was sent to 
deliver a bag of clothes from a PR > 

City SPIN

Top: a fashion 
shoot by  
Helmut Newton 
for Vogue, April 
1966. Above: 
Emily Chappell  
at work 
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company to a well-known supermodel, 
who lives with her parents in Belgravia. 
I recognised the address, having  
been there several times before, with 
clothes, shoes and embossed envelopes 
with handwritten addresses, which  
I assumed contained invitations to 
parties I’d later read about in the 
society pages of Tatler and the London 
Evening Standard.

As the housekeeper signed for the 
package, I peered curiously over her 
head at the room beyond. Everywhere, 
piled up on chairs and tables and 
spilling on to the floor, were bags of 

clothes. From the ceiling, above a rack 
of cellophane-wrapped jackets, hung  
a long white dress with a brightly 
embroidered bodice and a train so long 
that it dangled almost to the floor.

A few minutes later someone on my 
Twitter feed posted a link to a Vogue 
interview with that same supermodel, 
and I skimmed through it with 
uncharacteristic curiosity, smiling to 
myself as I read the line, “Her parents’ 
home, she says, is becoming clogged 
with piles of unopened boxes of hats 
and T-shirts sent by admiring brands.” 

Moments later I had left the rarefied 
atmosphere of Belgravia and was 
racing along Piccadilly, dodging in and 
out of the snarling traffic and the 
surging tourists – half my mind on the 
road ahead, the other half wondering 
where my next job would take me. 
Would it be a post-production 
company in a Soho basement, sending 
a tape down to Channel 4 on 
Horseferry Road? Would it be a model 
agency in Fitzrovia, where they’d hand 

me a portfolio so large I could barely fit 
it in my bag? Would it be the internal 
mail for a payday loans company so 
unpopular that its address is a closely 
guarded secret, and its post goes to a 
law firm in Marylebone?

t he perpetual contrasts are why  
I love this job – one of the reasons 
that, after seven years on the 

road, I still struggle to quit. When  
I deliver to the payday loans company, 
I sometimes say hello to an old 
girlfriend who gave up couriering for 
web design and now works there. A 
former colleague of mine, now working 
as a Harley Street therapist, used to do 
a day on the road here and there, just 
for old times’ sake. She once took a call 
from a therapy client on one of these 
days, and told me how incongruous it 
had felt, sitting in a grimy doorway  
in Soho, on the phone to a member of 
the Saudi royal family who had only 
ever seen her in a suit and wouldn’t 
even recognise her on a bike.

There is a reassuring anonymity in 
being able to get off the bike, put on  
a skirt, and suddenly be invisible even 
to your closest friends. (I am sometimes 
blanked by other couriers if I wave  
at them from the pavement on my  
days off – once you’re off the bike,  
you become nothing but a potential 
obstacle who may or may not step off 
the pavement and into their path.) But 
my constant visibility is one of the 
most unnerving parts of the job.

A cab driver once swore at me at the 
top of his voice for two whole minutes 
(I had banged on the side of his car 
when he cut me up). This was nothing 
unusual. What frightened me was that 
the following day, in a completely 
different part of the city, he spotted me 
again and continued the attack. All of a 
sudden I realised how helplessly visible 

and vulnerable I was – a female courier, 
on a bright yellow bike, out in the 
streets 50 hours a week.

Shortly afterwards someone called 
my name and there among the 
lunchtime crowds was the friend  
who had mentored me through my 
earliest days on the road, and had  
now put it all behind her for a career 
as an illustrator. Over drinks in 
Wapping, she told me she’d had 
countless similar experiences; she first 
realised how exposed she was when a 
friendly van driver said, “You’re busy 
today, ain’t you!” and told her the three 
different places he’d seen her, all over 
the city, just in the past few hours.

This visibility cuts both ways – 
you’re as likely to run into an old 
friend as a sworn enemy – but it’s the 
reason I’m finally trying to leave the 
industry. Once my blog about courier 
life became known, I’d frequently  
be hailed by name, both by couriers  
I didn’t yet know, and passers-by  
I’d never even met. This is why I avoid 
eye contact when I deliver to 
celebrities. In some small way, I know 
how they must feel, with the whole 
world staring at them.

So I’m gradually weaning myself off 
the job, replacing the frenetic streets 
of London with longer, lonelier rides 
across Asia and along the wintry 
Alaska Highway. But I know I will 
always miss the calm exhilaration of 
clipping into my pedals and slipping 
into the traffic as happily as a surfer 
slipping into the waves; the thrill of 
flying through the streets, faster than 
anyone or anything else, and the 
wonder of watching the city constantly 
unfolding around my wheels.
“What Goes Around: A London Cycle 
Courier’s Story”, by Emily Chappell 
(Guardian Faber, £12.99), is published  
in January

The visibility cuts both ways – 
you’re as likely to run into an old 
friend as a sworn enemy

Cycling news to ring your bell

A RIDE THROUGH HISTORY
The exhibition Cycle 
Revolution at the Design 
Museum, SE1, tells the 
story of cycling past, 
present and future.  
From November 18  
to June 30

SPURCYCLE 
BELL, £44.99

GO UP A GEAR  
At no more than  
8kg the ultra-modern 
Baracchi bike is 
ideal for anyone 
planning to tackle  
a big racing event 

EAST GOES WEST The  
new Tokyobike store in 
Fitzrovia, W1, offers 
bespoke bike-building, as 
well as a range of products 
from tools to books

WINNING CHARM
The coming-of-age  
comedy drama and 
1980 Academy Award- 
winner Breaking Away 
mixes romance, bike 
racing and throwback 
Seventies style

ON TRACK
Herne Hill 
Velodrome, 
SE24, has 
women-only 
Sunday 
sessions for 
those keen to 
train and ride 
like the pros

CONDOR  
BARACCHI 
BIKE, FROM  
£2,000

LOST LANES, BY  
JACK THURSTON  
(WILD THINGS, £14.99)
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BERLIN
East, West, Berlin’s best… 

October’s “The Beat 
Generation” shoot took the 
Vogue team to the capital of 
culture. By Philippa Durell

EAT
Its hidden entrance is the reason 
that Pauly Saal has remained one 
of Berlin’s best-kept secrets. While 
the outside of this nondescript 
building, a former Jewish Girls’ 
School, blends into the industrial 
landscape, the interior of the 
restaurant offers contemporary  
art with utilitarian ceramic tiles  
and plenty of natural light that 
floods through the old classroom 
windows. The menu’s traditional 
German cuisine also lives up to 
expectations – order the herring, 
nowhere does it better.

Berlin is home to a 
multitude of museums. 
Head to the Bode Museum 
for Old Masters; the 
Bauhaus Archive 
(far right) for the 
school’s own rich 
history; or the 
Pergamon for  
its Babylonian 
treasures (right).

SEE

STAY
Tucked away in the Mitte neighbourhood, Lux 11 excels at east Berlin 
cool. The boutique hotel has mastered minimalism: the bedrooms  
have whitewashed walls and suede chairs in shades of taupe and are 
separated from the bathrooms by glass partitions and mirrored panels. 
The streamlined aesthetic continues in the Japanese restaurant on the 
ground floor – one of the Vogue team’s favourite dining haunts.

PACK

TIBI 
JACQUARD 
CULOTTES, 
£618, AT 
HARRODS

JIGSAW WOOL 
SWEATER, £295

CASADEI 
SUEDE 
HEELS, 
£585

POMME POMME 
LONDON EARRINGS, 
FROM £10 A PAIR
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SHOP
British creative director Alex Eagle  
is leading the Berlin fashion pack with 
this vast concept store beneath Soho 
House, featuring all the industry’s 
big-hitting designers. Get there early 
for breakfast at the in-house café, 
renowned for its healthy menu; this  
is locally sourced, fresh and modern 
cuisine, just like the fashion collections 
it sits beside. If the new-season prices 
at The Store aren’t within budget, hit 
the nearby Mauerpark flea market on  
Sunday morning to beat the crowds.
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t he sight of Kristen Stewart, 
Julianne Moore and Lara  
Stone playing roulette in  

Karl Lagerfeld’s fantasy casino (at 
Chanel’s 2015 autumn couture show) 
made me long to hear the clatter of 
chips again, the siren song of casino 
gambling, the tiny thwack of the card 
on to baize, the secret kiss-kiss noise 
croupiers make when they need to 
draw their manager’s attention.

I was a croupier in a previous life, 
before I was a journalist, and I know 
the delicious poison of gambling. It is 
always intriguing to discover who else 
has the bug. From princesses playing 
punto banco for high stakes to  
nights at members’ clubs and regular  
poker nights held among girlfriends  
(and those seeking help for addiction 
from Gamcare), growing numbers of 
women have a secret penchant.

Vogue’s Laura Bailey, whose favourite 
casino is Aspinalls in Mayfair, 
perfectly describes its allure: “I like  
the theatre of an old-school London 
casino. The dressing up. The cocktails. 
The illicit edge. The dark greens and 
scarlets, high gloss and guilty highs.”

Blackjack is her game – “safer than 
poker and less commitment” – and she 
has cultivated the greatest skill of all: 
knowing when to leave the table. “My 
most memorable night at Aspinalls 

was after a charity event where I’d got 
carried away and bid on – and won –  
a dress at a price I certainly couldn’t 
afford in sober daylight. I’d won the 
exact amount back within an hour at  
a blackjack table and went straight 
home. Win-win.”

At the Ritz Club, which lies  
beneath Piccadilly, a small number  
of extremely wealthy international 
women (referred to generically by the 
staff as “princesses”) regularly drop a 
small fortune in a night. The cash 
desk offers a chip worth £1 million. 

Luck be  
A LADY
The stakes are high and the allure  
is higher – a growing number of  
women are showing their hands as 
inveterate gamblers. Hermione Eyre 
meets the new queens of the casino

Top left: Kristen 
Stewart, Julianne 
Moore and Lara 
Stone take part 
in Chanel’s 
casino-themed 
haute couture 
show, autumn 
2015. Top: 
“Rocks On”, 
Vogue December 
2011. Above:  
the main gaming 
room at the  
Ritz Club,  
Piccadilly

“Three years ago I used to see an 
individual spending that much in an 
evening once a month, now it’s more 
like every week,” the club’s CEO 
Roger Marris tells me. Although it is 
unclear exactly how much women are 
spending on gambling as recreation, 
Liz Karter, a therapist in addiction 
and author of Women and Problem 
Gambling, says, “When it becomes an 
addiction, I have seen women who 
have spent one month’s salary within 
one day of receiving it.”

When I visit the gilded subterranean 
salons of the Ritz Club – sweetly 
fragranced as a Moorish palace – I see 
how the “princesses” are made to feel 
welcome. The staff are polyglot, and > 
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every major world cuisine has its own 
team of chefs. The Venetian-glass 
chandeliers and belle époque murals 
would make any oligarch feel at  
home. A massage chair whirrs in a 
side room, to relieve the strain of  
24-hour gambling. The club is often 
busy at seven in the morning.

“We have a high level of women 
gamblers at the Ritz Club,” says 
Roger Marris. “People feel safe here; 
the atmosphere is very discreet and 
we know our players well. Better than 
their families do, in some cases.”

o ne night, Nora Al-Daher, 
wife of the Omani foreign 
minister, lost £2 million 

playing punto banco at the Ritz Club. 
She claimed in court that the casino 
ought to have followed its duty  
of care and stopped her (“I needed 
someone that night to bring me to  
my senses,” she said), but earlier this 
year a judge ruled that her losses were 
in keeping with her lifestyle and she 
was ordered to pay her debts.

“Princess Nora is a very glamorous 
lady,” says Roger Marris with fond 
regret. “She was one of our regular VIP 
players for many years, but we have to 
pursue our debts. She likes to play as 
part of her evening’s entertainment 
and she likes to be pampered. But  
I can’t see how we’ll ever let her  
back in the Ritz Club after she said  
in court that she was an addict.” 

Punto banco is, of course, addictive. 
But the sense of belonging, of being 
among friends and equals, and of 
following favourite rituals with the 
possibility of a win all help create the 
dependency, too. According to Karter, 
“The anticipation of a win and the 
win itself is a thrilling experience. For 
the professional woman this adds to 
the feeling of achievement that she is 
used to in her high-flying career.”

Nothing makes time evaporate  
like poker. Home games with my 
girlfriends (including novelist Meg 
Clothier, architect Pippa Smith and 
venture capitalist Coco Ferguson) 
begin in a kindly fashion. Novices  
are given lots of whispered help.  
Then a rhythm begins to develop, and 
that blurred, intense state of poker 
consciousness – which professional 

player Liv Boeree calls “flow” –  
takes over, and soon babysitters and 
husbands are texting to enquire if 
we’re ever coming home again.

“It’s a holiday for your mind. You 
can’t think about anything else while 
you’re playing,” says Natalie Galustian, 
a rare-book dealer who hosts informal 
poker games for friends and players 
including playwright Patrick Marber 
and writer Anthony Holden in the 
basement of her Cecil Court shop, the 
hallowed precinct wedged between  
St Martin’s Lane and Charing Cross 
Road. “I went to a casino with my 
father when I was far too young – 12 
– while we were on holiday in 
Antigua,” she recalls. “I watched him 
win a large amount of money, lose  
it all, and then win so much back it 
more than paid for the whole holiday. 
The highs and lows were so extreme.”

Natalie’s first major sale as a  
book dealer was a collection of 
gambling first editions that she  
had amassed, which she sold to 
Hollywood actress and poker player 
Jennifer Tilly. Last Christmas, Natalie’s 

two sisters got together  
to buy her a pair  

of perfectly chosen  
high heels: Royal 
Flush by young 
British designer 
Camilla Elphick.

“Poker has a strong philanthropic 
side,” comments Shelley Rubenstein, 
a professional player and poker 
impresario who puts on charity events 
such as the annual Omar Sharif 
Backgammon and Poker Tournament 
at Sketch, where players bought in for 
£365, raising more than £1 million  
for the charity’s children’s fund One 
to One. She also puts on regular 
nights at members’ clubs the Groucho 
and Soho House. “I like to create  
a salon feel, like you’re stepping into a 
subterranean world, full of interesting 
characters and creative minds,” she 
says. “We’ll have sportsmen, taxi 
drivers, comedians… One of the great 
things about the game is the parity. 
Everyone is equal.” There is a tutorial 
for beginners before the game starts 
and a low buy-in; this is for legal 
reasons, as well as the desire to keep 
the atmosphere light and camaraderie 
high. Those who have dabbled at 
these evenings include Natalie 
Dormer, comedian Lucy Porter and 
television presenter Caroline Flack. 
“Lots of actors seem drawn to poker,” 
says Shelley. “I think the bluffing and 
performing adds another layer for 
them, but in my experience they’re 
just as likely to crumble when they see 
their cards, their emotions all over 
their faces…”

Shelley’s friend Neve Campbell 
performed the opening “shuffle up 
and deal” at Sketch, although she has 
never been a passionate poker player 
– ironically, despite being a gifted 
actress, she doesn’t enjoy playing 
because she doesn’t like lying.

Since deregulation, casino culture 
has become more welcoming; the 
British gambling industry generated 
£6.8 billion between April 2013 and 
March 2014, a rise of six per cent 
compared with the previous year. It is 
still male-dominated – when I looked 
into the Pokerstars room of the 
Hippodrome in Leicester Square  
the other week, every table was full 
and there was not a single female 
player – but its heroines are each 
worth legions of men. “Casinos are 
terrible, beautiful places,” says Victoria 
Coren Mitchell,  poker queen and 
author of the memoir For Richer for 
Poorer: Confessions of a Player. “I love 
the restless, jingling constancy; the 
surges of hope and failure; the 
loneliness and comradeship; the weird 
combination of danger and camp. 
Most people should steer well clear, 
but for me, they feel like home.”  Q

“Three years ago I used to see  
an individual spending £1 million 

in an evening once a month,  
now it’s more like every week”

Below: Vogue  
late June 1925. 
Bottom: Camilla 
Elphick’s Royal 
Flush sandals
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Try VANITY FAIR for only £3 and enjoy 3 copies of the unique magazine. 
No other magazine combines the grit of a serious newspaper with the glamour of a glossy in quite the same way. 
After your exclusive trial offer, contact us to stop receiving the magazine or let your subscription start automatically. When
 your subscription starts, you will receive a FREE WELCOME GIFT and the next 12 issues for only £31.50 – that’s 44% free.

Plus print subscribers can now access the VANITY FAIR iPad and iPhone editions FREE, worth £47.88 as part of their subscription 
– all you need is your subscriber number. The digital editions deliver everything you get from the print magazine and more, 

through interactive graphics, galleries and video, adding value to the VANITY FAIR experience.

CALL 0844 848 5202 REF KVF13999 OR VISIT WWW.MAGAZINEBOUTIQUE.CO.UK/VANITYFAIR/KVF13999

VANITY FAIR is home to a matchless stable of award-winning writers and photographers, many of them household names. These are men 
and women who break news and, in the process, make news. In terms of access and depth – the extraordinary lengths our contributors go 

to get under the skin of the story, to investigate the big issues thoroughly and intelligently – Vanity Fair is in a league of its own. The magazine 
reaches opinion-formers all over the world, who value its breadth and seriousness as well as its wit, its style and its sense of humour.

Perfect Christmas Gift

FREE  
access to iPad 

and iPhone 

editions 
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GET THE PARTY STARTED: CHOCOLATE-WRAPPER METALLICS BOAST A CELEBRATORY SPIRIT. 
BEAM BRIGHT IN A LIGHTNING BOLT OF TURQUOISE – OR ORANGE, SCARLET, COBALT… 

Quality STREET

CLOCKWISE FROM TOP LEFT: 
BEADED VELVET HEELS, £1,380, 
TOM FORD. LEATHER HEELS, 
£555, MIU MIU. SNAKESKIN 
BAG, £1,095, JIMMY CHOO. 
LEATHER HEELS, £530, GUCCI. 
LEATHER CLUTCH, FROM £1,010, 
PAULA CADEMARTORI
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Plus 
WIN 

£1,000
to spend at  
 Harrods*  
*SEE TERMS AND CONDITIONS  

INSIDE DECEMBER ISSUE

In association 

with Harrods

Your essential  
guide to getting 
it right and  
doing it with style

FREE CHRISTMAS MAGAZINE

Christmas 
unwrapped

WITH THE DECEMBER ISSUE,  

ON SALE NOVEMBER 5
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RICH VELVETS AND SILKS WITH SUMPTUOUS RIBBONS, 
BROCADE CROWNED WITH CRYSTAL BUCKLES… THESE 
REGAL NEW ACCESSORIES ARE MODERN HEIRLOOMS

PERIOD drama

MANOLO BLAHNIK 
EMBROIDERED 

SILK SHOES, £910

ATELIER SWAROVSKI 
CRYSTAL CHOKER, £1,295

ALEXANDER MCQUEEN 
JEWELLED LEATHER BELT, £785

DOLCE & GABBANA 
VELVET SLINGBACKS, £415

ALBERTA FERRETTI 
JEWELLED VELVET 
SHOES, £550

STELLA MCCARTNEY 
BROCADE CLUTCH, £1,095

JIMMY CHOO 
SATIN AND FEATHER 
MULES, £750

KOTUR 
BROCADE CLUTCH 

WITH TASSEL, £415
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Christmas LIGHTS
CANCEL THE TREE, THE BAUBLES, THE TINSEL. TRIMMED WITH SEQUINS, GEMS, 
PEARLS AND GLITTERED TULLE, CHANEL’S REDUX OF A HANBOK – THE KOREAN 
TRADITIONAL COSTUME – AND MATCHING BAG ARE AS JOYFUL AS THEY COME

CHANEL
SEQUINED AND APPLIQUED 
TULLE JACKET, £25,722. 
MATCHING BAG, £9,623
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Hit the ground running this season 
with Vogue’s edit of high-voltage 
day-to-night essentials that go the 

distance. By Naomi Smart

A 
studded-lapel 

blazer may signal 
after-hours sass, but when 

shrugged over a crisp white 
shirt with lapels flipped 

up, its hint of shine  
will entice all day 

long

2. A glinting panel of gold sets this jacket  
apart from your average suede shearling.  
When evening comes, give the Midas  
touch to accessories, too

By day, add 
a Breton and 

brogues; come 
dusk, switch up 

to a frothy white 
blouse and heels

8. Why leave it to candlelight to bring out a twinkly 
diamanté trim? There’s nothing like the sparkle 

that has just caught a ray of morning sun.  
Team with cropped frayed denim

3. The tale of the ordinary lat 
has come a long way. Now,  

the more decorated the better.  
Cue molten-silver fringed slides  

– no matter the time of day

Balenciaga’s courts tick off style 
and functionality combined; swipe 

sequins from one way to the 
other – matt white for noon 

and metallic grey for night 
– to discover the lure 

(and practicality)  
of two-for-one 

dressing

30
aroundthe
CLOCK

pieces

PHILIPP PLEIN 
STUDDED 
VISCOSE 
BLAZER, £1,333

LONGCHAMP 
SHEARLING 
JACKET, £1,805

TOPSHOP UNIQUE 
EMBELLISHED 
VELVET SKIRT, £495

RAYNE 
SATIN AND CRYSTAL 

SHOES , £650 

BURBERRY 
PRORSUM 
SHEARLING 
COAT, £5,750

MSGM
TWEED 
DRESS, 
£540, AT 
HARVEY 
NICHOLS

BALENCIAGA SEQUINED 
COURTS, £745

JW ANDERSON 
VELVET TOP, £1,200, AT 

NET-A-PORTER.COM

KENZO
LEATHER 

SLINGBACKS, 
£280

6. 

The rule is 
simple: go bare. If 

you’re brave enough to 
wear patterned sheepskin, 
a peek of sun-kissed pins 

come sundown is a 
welcome substitution 

for trousers

7. 

Heritage tweed 
shot with golden 

thread works as well 
for a working lunch as  

for a last-minute dinner 
date. An embellished 

belt adds waisted 
wow

4. 

Velvet turns 
from stuffy to 

modernist; a nipped-
waist poloneck in 

striped slate delivers 
unexpected attitude 

all the way 
through
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*Offer closes December 12th, 2015. The offer and gift is subject to availability and limited to UK addresses. 

CALL 0844 848 5202 REF CVO15068 OR VISIT WWW.VOGUE.CO.UK/SUBSCRIBE/CVO15068

This exclusive duo combines two cult products 
from Cosmetics 27. Baume 27 is the ultimate 
skin restorer, actively regenerating the skin to 
give it back its density and glow while preventing 
oxidation and ageing. Its exceptional effi cacy lies 
in the alchemy of its truly natural ingredients. It 
is boosted when combined with a few drops of 
Huile 27, which contributes essential omega 3 
and 6 and a pro vitamin A extract. A great natural 
duo, free of parabens, mineral oil and silicones.
For further information visit cosmetics27.com

Subscribe and receive 
a free M.E.Skinlab 
gift RRP £57!*

Subscribe to VOGUE

12 PRINT + FREE iPAD AND iPHONE EDITIONS + FREE GIFT*

ALL FOR ONLY £29.90
 FREE 
 GIFT*
  RRP £57

The perfect Christmas gift skincare duo to restore winter skin
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15. 

Into the gloss: 
approach patent 

with a strict tailored 
edge. Crisp pinstripe 

shirting takes it 
from racy to 

re�ned

18. 

Ziggy 
Stardust trousers 

need only a 
wool pea coat to 
transport from 

disco to day

13.  

A tale of two 
halves: shimmering 

brocade is often 
reserved for dusk, but 
sliced with fresh white 

for day its interest 
is endless

Leopard, zebra or giraffe 
– these classic animal  

prints never fail to uplift. 
Why not double up for 

after-party pizzazz? 

16. A tailored white 
jumpsuit may at 

times feel 
overdressed, but 

team with a denim 
or khaki shirt  

worn underneath 
for 24-hour chic

14. A rich ochre silk headband worn in the afternoon can be mesmerising. 
When the stars come out, add a kiss of red lipstick for old Hollywood glamour

10. A blank canvas 
in crisp white cotton 
welcomes anything 
from box-fresh Stan 
Smiths to sparkling 

white diamonds 
come evening

For day, the addition 
of an oversized 
sweater allows 

enough of a skirt 
ruffle to ignite the 
imagination; then 
whip it off come 

cocktail hour

Working nine to five, 
but dressing nine to 

10? A butter-soft 
leather clutch with slick 

silver hardware will 
always be by your side

19. Block party: push 
through to post-work 
drinks? Easy 

11. Don’t con�ne a striped silk pyjama 
shirt to the boudoir. Bring it back to 
the light, partnering up with wide-leg 
trousers, and �nish with a bow-tied sash

RALPH LAUREN 
COLLECTION 
GEORGETTE 
SHIRTDRESS, £2,550

 

ESCADA 
SILK SHIRT, £355

DIOR 
SILK DRESS, 
£2,700

STELLA 
MCCARTNEY 
BROCADE AND 
WOOL-CREPE 
SKIRT, £625

J CREW
WOOL 
JUMPSUIT, 
£325

CASADEI
LEATHER 
SHOES, £465

H&M 
PVC SKIRT, 
£140

17

PI
X

EL
AT

E.
BI

Z

FENDI
EMBELLISHED SILK 
HEADBAND, £390

VICTORIA BECKHAM
LEATHER CLUTCH, £1,150

CH CAROLINA HERRERA
SILK BLOUSE, £270

DRIES VAN 
NOTEN 
WOOL-MIX 
TROUSERS, 
£430, AT 
BROWNS
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One adventurous, silky punch of 
colour? Don’t be shy. Start from 

the bottom up and kick from 
dusk till dawn

27. Who can resist a sprinkling  
of crystals to transport denim 
turn-ups into twilight?

The secret to transitioning  
a bandeau dress for day is the 
cashmere poloneck beneath  
it. Await dusk and peel off to 
reveal a glistening décolletage

21. Times are changing, 
and a cocktail watch 
isn’t just for admiring 
over an evening aperitif. 
Let it elevate a casual 
white tee on a weekend 
brunch date, too

30. Pavé diamond hoops in red enamel hit  
a playful note – and go the moonlight mile 

An LRD is a seasonal 
wardrobe refresher. 
Whether you button  

under a wool military coat 
or adorn with shoulder-
skimming earrings, it will 

inspire all the way

23. The 
distinctive 

look of a raw 
diamond set in a 

favourite beach 
pebble will 

be a constant 
companion

Red alert: a swooshing  
midi-skirt can take many guises, 

but a version upgraded in supple 
leather and painted scarlet is a 

true head-turner. Sunset style tip: 
switch a pussybow blouse for a 

lace camisole to pass seamlessly 
from desk to dancefloor

22

29

26

GERARD DAREL 
VISCOSE DRESS, £215 

DIOR
DIAMOND-SET 
WATCH, £18,800 

REBECCA TAYLOR
SILK-CHIFFON 
DRESS, £445, AT 
MATCHESFASHION.COM

CVC STONES 
DIAMOND-SET 
PENDANT,  
FROM £1,810

BOTTEGA VENETA 
CREPE AND COTTON 
DRESS, £2,980

MAISON MARGIELA  
EMBELLISHED VELVET 
TROUSERS, £626  

TU ES MON TRESOR 
EMBELLISHED DENIM 
JEANS, £860, AT BROWNS 

HERMES 
SATIN 
HEELS, £566

BY MALENE BIRGER 
LEATHER SKIRT, £449

RAPHAELE CANOT 
ENAMEL AND 
DIAMOND HOOPS, 
£3,200, AT DOVER 
STREET MARKET

24. 

The failsafe 
loral midi is the 

dress to live in now. 
Float from daytime 

riding boots to �shnets 
and fur stole – it feels 

equally at home 
with both

25. 

Turn up the 
voltage of crystal 

velvet trousers with 
satin heels by night, or 
get cosy for a country 
weekend in a thick 

mohair sweater

PI
X

EL
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E.
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Z
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SWISH 
fulfilment
THIS SEASON’S STATEMENT SKIRTS ARE 
A ONE-WAY TICKET TO SENSATIONAL

t 
here is much to be said for having one fail-safe, show-
stopping separate in your wardrobe, embodying the 
dual role of style statement and sartorial solution. Such 

pieces don’t come around that often, so it’s worth investing. 
This winter it’s all about the trophy skirt: at Gucci, one of 
the best pieces for resort was its Lurex pleated skirt in oil-
yellow. Shimmering metallic tassels on J Crew’s grey wool 
and an Amanda Wakeley asymmetrical style serve to elevate 
for evening. Exquisite beading at Valentino, jewel colours at 
Balmain for H&M and a perfect pink confection from 
Roksanda will all fuel the festive mood, while Givenchy’s 
lead-heavy gold sequined fishtail midi with cut-outs clearly 

deserves a footnote for its audacious beauty. A 
hard-working skirt will also ensure you don’t 
need much more than a pair of heels and a 
well-cut T-shirt to complete the look. Scene-
stealing made simple. Sara Parker Bowles

J CREW
WOOL AND 
CHAINMAIL, £650 

AMANDA WAKELEY 
COTTON WITH CHAIN 
FRINGING, £3,000, 
TO ORDER

GIVENCHY BY 
RICCARDO TISCI 
SEQUINED, FROM 
£3,350

H&M & BALMAIN 
SATIN, £60

ROKSANDA
SILK, £1,490

VALENTINO 
BEADED 
SILK-TULLE, £2,795

GUCCI 
LUREX, £915
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Time SWITCH
Who says a cocktail watch is for evening? Or that 
masculine designs belong to the boys? Not Carol Woolton

Watches have become a little more 
dainty this season – cocktail in size and 

special in nature – but they’re not 
necessarily reserved for after 
dark. With their sparklingly 
captivating multicoloured stones 
(see Bulgari’s zany precious 

beads) or diamond dials (the 
magnificent and exotic Cartier 

Panthère), they are made for the party 
season, but other details – be they 
simple black satin or silk straps, 
intricate marquetry dials, elegant 
enamelling and mother-of-pearl  
– ensure that they are just as  
at home with a morning latte (and  
too gorgeous not to wear all day). 

NIGHT AND DAY

CHAUMET
DIAMOND, 
SAPPHIRE AND 
SPINEL, £32,080

GRAFF
MULTICOLOURED 

SAPPHIRE, PRICE 
ON REQUEST

BOUCHERON 
DIAMOND, £8,500

CARTIER
DIAMOND AND 
ENAMEL, PRICE 
ON REQUEST

LOUIS VUITTON
DIAMOND, PRICE 
ON REQUEST

DIOR
OPAL, 

EMERALD, 
GARNET AND 

DIAMOND, 
PRICE ON 
REQUEST

BULGARI
ROSE-GOLD AND 

DIAMOND, £32,800

CHOPARD
AMETHYST, 

GARNET, PERIDOT, 
TOPAZ AND 

CITRINE, £15,140
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Tiffany and Dover Street Market – the start of something beautiful 

THOMAS SABO
ROSE-GOLD AND 
ZIRCONIA, £225 

TIFFANY
STEEL, £2,850

CHANEL
WHITE-GOLD 
AND DIAMOND, 
PRICE ON 
REQUEST

PIAGET
WHITE-GOLD 
AND DIAMOND, 
£24,600

PATEK PHILIPPE
WHITE-GOLD 
AND DIAMOND, 
£18,870

HERMES
STEEL, 
£4,750

Watches with large dials and  
serious-looking straps have been  

sneaking on to girls’ wrists for several 
seasons now. Nothing too businesslike, 

severe or macho-looking, but definitely with 
masculine overtures, these watches are 

confident, assertive and pleasingly feminine. 
Leading the octagon-shaped timepieces  

with an androgynous simplicity is the new 
Boyfriend by Chanel, in white gold  

and diamonds with a black, navy or red  
alligator strap. The clean lines of the 

Monsieur Arpels, with its diamond bezel,  
and the new Tiffany East West, with an 
elegant rectangular face (and unusual 
display), are other examples of big but 

discreet watches. They’re the style equivalent 
of a sublimely tailored suit – and there’s 

certainly no excuse to borrow from the boys.  

WOMAN’S OWN

 r  ei has always loved Tiffany,” 
Adrian Joffe, CEO of Comme 
des Garçons International,  

tells me about Rei Kawakubo, founder 
of the label and of Dover Street 
Market, the avant-garde retail space. 
“She always takes me to the Fifth 
Avenue store when I’m in New York,” 
he continues. This love has blossomed 
into a full-blown affair as the first 
collaboration Tiffany has undertaken 
with another retailer, which will launch 
this month in Dover Street Market 
London, New York and Tokyo.     

The 17 limited-edition jewellery 
and gift pieces are inspired by archive 
designs, originally showcased in 
Tiffany’s famous annual Blue Book 
during the Sixties and Seventies. 
They include party hats, a pillbox 
shaped like a Chinese-takeaway 
box and dollar-sign money clips, as 

well as statement sculptural gold rings 
and bracelets. “I wanted to show the 
great language and boldness Tiffany 
used historically,” explains Francesca 
Amfitheatrof, the house’s design 
director. “It was very modern and very 
witty.” At Tiffany pieces are never 
discontinued, they are “retired”. “I 
thought that concept was so charming,” 
continues Amfitheatrof, “that I decided 

to bring a few designs out of 
retirement and present them in 
an unexpected environment  
in a small but surprising way.” 
The collection will feature in 

pop-up installation spaces inspired by 
the legendary Gene Moore’s windows 

for Tiffany – a feature on Fifth 
Avenue since the Fifties. “The 
pieces are completely modern and 
timeless,” says Joffe. “There’s 

nothing forced or contrived, and 

our clients appreciate us showing them 
a brand in a different light. Everything 
is there by merit of its design.” He goes 
on, “Jewellery completes a whole look. 
It is crucial to the overall statement of 
who you are.” 

What is Amfitheatrof ’s favourite 
piece? “The rings are amazing but I’d 
choose the gold- and wood-entwined 
bangle because it’s so simple, as well as 
the fish-shaped flask – the idea is that 
you drink like a fish.” The pieces are in 
store until January, but think of it as a 
first date. “We haven’t really talked 
about the future,” Amfitheatrof 
continues, although Joffe speaks of a 
long-term alliance, and special joint 
packaging has been designed. Is this 
the collaboration equivalent of a Tiffany 
engagement ring? CW      
At Dover Street Market, W1, from 
November 17

A fine romance

GOLD RING, 
PRICE ON 
REQUEST

GOLD MONEY 
CLIP, PRICE 

ON REQUEST

 
 

 

TAG HEUER
GOLD, £6,400

VAN CLEEF 
& ARPELS
ROSE-GOLD 
AND DIAMOND, 
£26,800

ZENITH
ROSE-GOLD 

AND DIAMOND, 
£14,200

GOLD AND 
DIAMOND 

BRACELET, PRICE 
ON REQUEST
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WWW.KIKI.CO.UK 

12 Symons Street, Sloane Square, London SW3 2TJ.

Tel:020 7730 3323         Email:info@kiki.co.uk        

CELEBRATING 30 YEARS
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ASPINALOFLONDON.COM                 TEL: +44 (0) 1428 648180
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DIGITAL
VOGUE’S

d o w n l o a d s
FROM DUTCH BLOOMS TO BOTTOM WORKOUTS, DINING TO DENIM, THESE ARE THE APPS, 

WEBSITES AND INSTAGRAM FEEDS WE’RE TAPPING INTO RIGHT NOW. BY SARA PARKER BOWLES

#1 SNAPCHAT 
STARS

BURBERRY 
Christopher Bailey, the house’s CEO, 
recently signed up to Snapchat and 
offered a preview of his s/s ’16 
collection during London Fashion 
Week via a snap video. Expect 
regular footage of live events with 
cameos of Cara Delevingne (above) 
playing up to the camera. Burberry 

JOAN SMALLS
Whether she’s capturing having 
her make-up done for a Tom Ford 
campaign or backstage at a gig 
with fellow model Lily Aldridge, 
Smalls’s videos are both fun and 
engaging. Joansmalls

SOPHIA WEBSTER
The shoe designer is a self-
confessed Snapchat addict and 
her quirky, artistic aesthetic 
ensures that her posts are always 
inspiring. Sophiawebster    

ALEXA CHUNG 
We relish the chance to get an 
even more intimate insight  
into the Vogue contributing 
editor’s vibrant, stylish and 
celebrity-laden life. Chungalexa

MISS VOGUE
Fun, upbeat films featuring all  
the biggest Miss Vogue cover 
stars. Missvogueuk 

CAMILLE ROWE
Rowe is French 
but she lives in 
New York and 

documents her 
life there with 

charm and style. 
Her fresh-faced 
beauty, joie de 

vivre and 
penchant for retro 

T-shirts make for 
compelling 

viewing.  
@fingermonkey

 
STYLE DU 
MONDE 
A regularly 
updated site of  
all the looks from 
the street-style 
stars, from Lauren 
Santo Domingo  
to Elena 
Perminova (left).
Styledumonde.
com Evernote 

An app 
that 

enables you to store 
everything from 
boarding passes to 
receipts to to-do 
lists, harmoniously 
syncing the one 
virtual filing system 
between devices.  

#3 STYLE  
STALKING

#2 LIFE-CHANGERS

Dark 
Sky
A 

localised weather-
report app that 
tells you if and 
(crucially) when it 
is going to rain…  
to the minute.  
No more water-
marked Manolos.

Pocket 
How 
often  

are you sent 
something that  
you want to read 
but don’t have time 
to? This app allows 
you to file it away 
for later (even with 
no Wi-Fi). 

DAVE BENETT
The Princess  
of Wales in the 
Eighties, Kate 
Moss and Johnny 
Depp in the 
Nineties and 
Rihanna in the 
Noughties… 
Every stylish 
celebrity worth 
their salt has 
been snapped  
by the mighty  
Mr Benett.  
@davebenett

MARY FREY
Whether she’s 

front row in cute 
dungarees, 

networking or 
hanging with her 

photogenic family 
(she is married to 

photographer 
Mario Sorrenti), 

Frey’s flair and 
blonde-bombshell 
beauty are utterly 

endearing.  
@mary_frey
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         #4 EATING  
AND DRINKING

Izy Hossack
Hossack is a 19-year-
old student, instinctive 

baking whizz, self-confessed 
food-science nerd and the  
author of the book Top with 
Cinnamon. Her fun and spirited 
website is powered by a passion 
for baking that she inherited  
from her Italian mother and 
packed with original recipes  
that have been in her family  
for generations. 
Topwithcinnamon.com  

Where Chefs Eat 
An app of the 
indispensable book of 

the same name that provides all 
the information you will ever 
need about the world’s best 
restaurants, recommended by 
the world’s best chefs. 

The Code Bulletin
Food blogger Adam 
Hyman’s site has  

the most up-to-date and 
discerning restaurant chatter  
available and is an essential 
newsletter for anyone who  
loves food. Code-london.co.uk

Vivino Wine 
Scanner 
Upload a photograph 

of any wine label in the world 
and, within seconds, the Vivino 
app will tell you its vintage, 
region, cost price and value. 
Informative and simple to  
use, it’s a must for anyone with 
any curiosity about wine and  
a brilliant way to blag it at  
dinner parties. 

Emily Carew Woodard
Artist Emily Carew Woodard’s 
whimsical, slightly surreal 
illustrations (right) have  
already caught the eye of 
Alexander McQueen’s  
Sarah Burton and Annabel’s 
nightclub, both of whom are  
now clients. A secret gem  
and a star in the ascent.  
Emilycarewwoodard.com;  
@ecwoodard_artist
Glen Luchford
British photographer Glen 
Luchford is based in New York.  
His work (below) is candid, offbeat 
and charismatic. Favourite recent 
posts include Kate Moss in a 
Queen’s Park Rangers strip,  
and a throwback picture of Joan 
Didion in her Corvette Stingray. 
@_glen_luchford  

Sims Reed Gallery
Whether you’re browsing or 
buying, Sims Reed’s website has 
one of the widest selections of 
prints by some of the best modern 
and contemporary artists, such as 
David Hockney, Bridget Riley and 

Cy Twombly. 
Gallery.simsreed.
com
Freeprint
A photography  
app that allows you 
to order prints of 
your pictures 
directly from your 
phone. The service 
is cheap, efficient, 
easy to use and 
ideal for those who 
like to actually have 
photographs rather 
than just images on 
a screen. 

Patternity 
A unique website dedicated to 
pattern: type in “spots”, say, and up 
pops a huge archive of images, 
from the spots found on a blue 
spotted grouper to a Juergen 
Teller fashion shot of a girl wearing 
polka dots. Creative, clever and 
utterly simple. Patternity.org
Bubbli
A fun app for creating 
360-degree panoramas. Perfect 
for budding Sam Taylor-Johnsons 
and Andreas Gurskys…
Dezeen
The ultimate insider newsletter 
for anyone with a passion for 
design and architecture. 
Dezeen.com
Love Aesthetics
An unashamedly minimalist 
Instagram page from Ivania Carpio, 
a talented Dutch product developer 
and blogger. @love_aesthetics

#5 ART, DESIGN 
PHOTOGRAPHY

FLOWERBX
The brainchild of Adam Wilkie, a 
former PR director for Tom Ford, 
Flowerbx is an online store that  
sells beautifully curated fresh 
flowers direct from the markets in 
Holland. Think delicate foliage and 
chic same blooms, such as the 
cacophony of pink hydrangeas Tom 
Ford sent Kate Moss last month. 
Flowerbx.com; @theflowerbx

DECORS BARBARES
Designer Nathalie Farman-Farma’s 
aesthetic – a combination of 
English chintz and folk-inspired 
fabrics with roots in Russia and 
Persia – is unique. Her website and 
Instagram account are pure heaven 
for textile lovers. Decorsbarbares.
com; @nathaliefarmanfarma   

SAM McKNIGHT
The hairstylist extraordinaire has 
worked with hundreds of Vogue 
cover girls from Sienna Miller to  

 
Stella Tennant and Lara Stone.  
He is also passionately green-
fingered, with a beautiful garden  
of his own, which is gloriously 
documented on his Instagram feeds.  
@sammcknight1

ANNABEL DE ROUGEMONT 
INTERIORS 
Annabel de Rougemont doesn’t have 
a showroom, so the best place to 
view her eclectic mix of antique and 
vintage furniture is on Instagram.  
@annabelderougemontinteriors

       #6 INTERIORS

Izy 
Hossack, 
author of 
Top with 

Cinnamon

The Audition 
Room, by 

Emily Carew 
Woodard
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EMOTIONS SHOULDN’T BE DESCRIBED, THEY SHOULD BE EXPERIENCED.   |   www.baxter.it 

Baxter Shop London    |    2 Hay Hill    ·    London W1j6AS    |    +44 (0) 20 7629 0045    |    www.baxterlondon.net
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THE PERFUME SOCIETY 
Everything you need to know 
about fragrance. Lose hours 
browsing its online fragrance 
editor in pursuit of the perfect 
scent. Perfumesociety.org

BABYLON
An app providing  
free medical advice, 
private and NHS GP 

appointments, and prescriptions 
within the hour.

BEAUTYMART
Expert retailer of rare beauty gems 
selected by two industry legends, 
one of whom is former Vogue beauty 
director Anna-Marie Solowij. 
Thisisbeautymart.com

INSTANT BUTT 
TRAINER 
The best bottom-workout 
app, beloved of style 

blogger Hanneli Mustaparta, whose 
perfect derrière is testament to its 
efficacy (although good genes may 
play a part, too). Ideal for people  
who are often on the run, this is 
simple to use whether you happen to 
be in a hotel room, a gym or at home.

LISA ELDRIDGE 
Amid increased 
competition, the 
British make-up 
artist’s website 
remains one of our 
favourites for its insider 
knowledge, concise, slick tutorials 
and upbeat editorials, such as “The 
Karlie Kloss No Mirror Red Lipstick 
Challenge”. Lisaeldridge.com

ISAMAYA FFRENCH 
Expect tongue-in-cheek – yet 
inspiring – Instagram posts from Yves 
Saint Laurent’s resident maverick 
make-up artist. @isamayaffrench

       #7 LIFE
ENHANCING

Amanda Brooks 
The American writer, 
photographer and former  
fashion director for  
Barneys New York has used 
Instagram to document her move 
from downtown New York to  
life on a farm in Oxfordshire.  
Her posts – which include shots  
of her family, beautiful gardens, 
musings on women with  
great style, and an abundance of 
animals – are totally addictive. 
Iloveyourstyle.com; 
@amandacbrooks  
Semaine 
Semaine is a new lifestyle website, 
still very much in its infancy, which 
offers visitors a weekly window 
into the lives of the chic and 
famous. Whether it’s your 

favourite artist’s sofa or the 
beauty products tapped by  
an actress you admire, Semaine 
is all about sharing the 
information and giving visitors 
the opportunity to shop the 
products. Semaine.com
The Adventure Handbook
A travel and adventure website 
that excels at storytelling posts 

from writers and luminaries from 
around the globe who want to 
share their adventures with the 
rest of the world through words 
and inspiring photographs.
Theadventurehandbook.com
Shakespeare & Company 
The legendary Parisian 
bookshop, founded by the 
irascible George Whitman in 
1951, is an institution, beloved of 
everyone from William Styron to 
Dave Eggers to JK Rowling. 
Famous for being independent, 
nurturing and a surviving family 
business, it has enjoyed a recent 
energetic overhaul through its 
website and online sales by 
Whitman’s daughter, Silvia, who 
took over the reins after her 
father’s death last year. 
Shakespeareandcompany.com

JEAN STORIES
Founded by two self-confessed jeans 
addicts and former contributors  
to American Vogue, this genius 
website is a paean to denim. Every 
week, they extol the virtues of a 
new style and brand (which visitors 
can then buy) through interviews 
and shoots with stylish denim fans. 
Jeanstories.com; @jeanstories

70s DAILY 
Skateboarding, Cher and Milla 
Jovovich in Dazed and Confused,  
the Seventies has a perennial 
influence on contemporary  
fashion – and never more so than 
right now. @70sdaily

LE21EME.COM
One of our favourite magazine-
format websites, offering a daily  
view into the fashion world. 
Whether you are poring over 
fashion-week photographs or 
spotting rising street-style stars, 
Le21eme has got its finger firmly  
on the pulse. Le21eme.com  

       #8 STYLE 
INFLUENCERS

VYSHYVANKA BY VITA KIN
Hungarian designer Vita Kin’s 
dresses have reached almost  
cult status over the past year  
and although they are now
stocked in Britain (at Matches  
and The Store), they sell  
out almost instantly. Her  
Instagram – which acts as  
her moodboard – tells the 
Vyshyvanka story and keeps  
users abreast about limited-edition 
collections and availability.  
@vyshyvanka_by_vitakin

ADAM LIPPES
New York-based designer Adam 
Lippes makes refined, cool  
clothes. We love his Instagram  
for its diversity – everything from 
images of the Pope to the Chinese 
room at Claydon House.  
@adamlippes

PETER COPPING 
One look at designer Peter 
Copping’s Instagram account  
and it is obvious how he  
became Oscar de la Renta’s 
successor. Impeccable taste  
and pictures of his home  
and lifestyle make Copping-
watching addictive. @petercopping

BLOW FAST BEAUTY 
A brand-new app from 
Blow, one of our favourite 
hairdressers. Make  

blow-dry and manicure bookings for 
at-home or in-salon appointments  
in super-specific 15-minute 
increments. Shop its excellent edit 
of cult beauty brands, too.
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#9 HEALTH  
& BEAUTY

From “Until The 
Sky”, by Coral 
Amiga, in The 
Adventure 
Handbook 

Charlotte Dellal’s 
sitting room, on 
Semaine.com
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Vogue Café Moscow 

Kuznetsk Bridge 7/9, Moscow, Russia

Vogue Café at The Dubai Mall 
Dubai, UAE

Vogue Café Kiev 

Fairmont Grand Hotel, Kiev, Ukraine

Vogue Lounge Bangkok 

MahaNakhon CUBE, Bangkok, Thailand

voguecafe.com  |



 i 
f there is one time of year to 
indulge your ideal sartorial self, it’s  
party season. This year we are 

looking for rich, luxurious fabrics to 
drape and layer together – think 
irresistibly soft velours, bouclé tweeds 
and sumptuous faux-furs – while our 
inner magpie wants opulent hardware, 
metallic brocade finishes and knotted, 
skinny scarves to channel our perennial 
muse Kate Moss’s effortless rock’n’roll 
élan. Luckily for all concerned, Primark 
is thinking along the same lines. To 
complement its collection of textures 
come the most flattering of silhouettes. 

Dramatically low-cut necklines and 
racy thigh slits are there to lend a 
striking focal point, while bell sleeves, 
sweet shift lengths and ruched accents 
offer a romantic antidote, for all those 
mistletoe moments. Balance comes by 
way of military accents and tuxedo cuts 
– perfect for those who want their look 
to be strong as opposed to sweet – 
while footwear is sky-high and 
accessories deliciously decadent. Take 
our lead and expand your party 
portfolio for a mere snip, to look 
nothing short of sensational. Q

Wear. Share. Inspire. Visit Primania.com

VOGUE PROMOTION

Gemstone hues 
hold party-favourite 
status for a reason: 

they exude utter 
opulence 

MY DARK
ROMANCE

Party season looks 
overtly opulent this year 
at Primark, with an edit 
of jewel-hued hardware 
and luxurious fabrics

Stand to 
attention 
Jacket, £20. 
Scarf, £2. Blouse, 
£10. Shorts, £10. 
Tights, £1,50. 
Rings, £2,50.  
All Primark



No more excuses for stray locks.  
Be a Chanel pin-up instead 

Don’t forget to secure your place at 
Vogue’s shopping bonanza on Thursday 
November 26 2015 at The Village, 
Westfield London, from 6.30pm to 10pm. 
Surprise discounts, style presentations 
and cocktails await... Book your tickets 
now at Westfield.com/thevillagelondon
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VOGUEchecklist
The season of spending (and giving) is upon us. Be sure to treat yourself, too…

Edited by VIRGINIA CHADWYCK-HEALEY

Christopher Kane, Bella 
Freud, Charlotte Olympia, 
Giles Deacon and Henry 
Holland have teamed up with 
Save the Children and 
Matchesfashion.com to 
create five cashmere 
sweaters. Bella Freud’s 
design (right) was made in 
partnership with Kate Moss. 
With 100 per cent of profits 
going to Save the Children, 
fashion is kick-starting a huge 
push by the charity to support 
vulnerable youngsters this 
Christmas. £365 each, 
Matchesfashion.com

Young at 
HEART

CHARITY COLLABORATION MONOCHROME 

MAGIC

Two options, 
one resounding 
result – classic 
simplicity

WE x�COCO

STARS  
IN OUR  
EYES

FLAT  
MATES

ANYA HINDMARCH SKATE SHOES,  
£495, ANYAHINDMARCH.COM

DIOR
WHITE-GOLD AND 
SAPPHIRE LA MINI  

D DE DIOR WATCH, 
£22,200

DIOR
BLACK MOTHER- 

OF-PEARL AND 
DIAMOND LA MINI D 

DE DIOR WATCH, 
£3,100

DIOR
WHITE-GOLD AND 

RUBY LA MINI D  
DE DIOR WATCH, 

£23,875.  
ALL DIOR.COM

CHANEL METAL 
AND PLEXIGLASS 
HAIR PIN, £359, 
CHANEL.COM

LUISA CERANO  
WOOL COAT, £428, 

LUISACERANO.COM

NICOLE FARHI
WOOL JACKET, £395, 

NICOLEFARHI.COM
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MILLI MILLU LEATHER AND  
SHEARLING, £325, MILLIMILLU.COM

For handbag 
obsessives

… to Monnier Frères, which 
has created the ultimate 
accessories edit. It’s just  

a click away

MAISON MICHEL FUR FELT HAT, £460

LINKS OF LONDON ROSE-GOLD 
VERMEIL PENDANT NECKLACE, 

£195, LINKSOFLONDON.COM

BOBBI BROWN 
EYESHADOWS IN 

SEQUIN AND 
CONSTELLATION, 

£25 EACH

GUCCI LEATHER SLINGBACK 
LOAFERS, £380, GUCCI.COM  

HATS OFF…

THE WRAP PARTY
INGENIOUS GIFTS FOR ALL YOUR FAVOURITE PEOPLE 

– INSTANT GRATIFICATION GUARANTEED

BEULAH  
WOOL  
SKIRT, £295,  
BEULAH.CO.UK

For stylish sisters

A personal touch turns heads – but 
when it’s from Ralph Lauren, it’s a 
sure winner. Varsity jacket, from £170, 
Polo Ralph Lauren, at Harrods.com

CHANEL TWEED,  
£2,130, CHANEL.COM 

KURT GEIGER  
EMBOSSED LEATHER, £225, 

KURTGEIGER.COM

IDENTITY 
PARADE

GUEMA BARNABA 
PONYSKIN, £1,960, 310 KING’S 

ROAD, SW3 (020 7351 1769) COACH LEATHER  POUCH, £70.  
ALL AT MONNIERFRERES.CO.UK

THOMAS SABO GOLD-PLATED RING WITH 
SEMIPRECIOUS STONES, £179



For anyone with an 
insatiable appetite  

for sparkle…

ESKANDAR 
CASHMERE 
SLEEVELESS 
SWEATER, 
£795

FORNASETTI 
SCENTED 
CANDLE,  
£115, AT 
SELFRIDGES.COM

CARTIER PINK-GOLD  
AND DIAMOND 
BRACELET, FROM £4,950, 
CARTIER.CO.UK

BOY 
WONDERS

SENSAI CELLULAR PERFORMANCE 
MASK, £65, AT HARRODS.COM

CHANEL  
LE VERNIS IN 

TROUBLANTE,  
£18, AT 

HARRODS.COM

TOM FORD 
LIPS AND BOYS  
IN BEAU, £27,  
AT SELFRIDGES

CLINIQUE 
CLARISONIC 
BRUSH, £79, 
CLINIQUE.CO.UK

DIOR SAUVAGE 
COLOGNE, 
£67.50, DIOR.COM

Made for mothers

BEAUTY SPOT

OSCAR DE LA RENTA FOR 
CADENZZA GOLD-PLATE AND 
SWAROVSKI EARRINGS, £269, 

CADENZZA.CO.UK

BOGHOSSIAN 
COLOURED DIAMONDS, PRICE 

ON REQUEST, 45A OLD BOND 
STREET (020 7495 0885)

GRAFF 
WHITE GOLD AND DIAMOND, 

PRICE ON REQUEST, 
GRAFFDIAMONDS.COM

THE LITTLE WHITE COMPANY
RIDE-ON ROCKET, £95, 
THEWHITECOMPANY.COM

ELIZABETH ARDEN 
CERAMIDE 
REPLENISHING 
CLEANSING OIL, £25

CLARINS 
REVITALIZING 

GEL, £33, 
CLARINS.CO.UK

ASPREY  
STERLING-SILVER 
EGG CUPS, FROM 
£475, ASPREY.COM

THE LITTLE WHITE COMPANY 
WHITE DAY BED, £1,495, 

THEWHITECOMPANY.COM 

CIRE TRUDON 
SCENTED 

MATCHES, £15, 
CIRETRUDON.

COM

BRILLIANT 
IDEAS

DEAR FATHER 

CHRISTMAS…  

Gifts great and 
small for the little 
angels in your life

RING THE CHANGES

Transform your 
favourite ring by 

taking it to Jessica 
McCormack. She 

creates a “diamond 
party jacket” for it 

– which can also be 
worn on its own. 

Price on  
request; Jessica 

mccormack.com

+

=
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carolinaherrera.com



Women who adore fashion can’t resist the thrill of December and with it the roll-call  

of legendary parties, because they all begin with one thing: the joy of dressing up. 

From swathes of sheer, frothy tulle to floor-skimming oyster-coloured silk and 

swishing fringing, all served with dazzling jewels and a spritz of intoxicating 

perfume, there is no better time to embrace the fantasy. If that isn’t enough to stir  

the senses, the advent of the new resort collections will be. What better way to see  

in a fabulous New Year than with a little of what makes your heart sing?

That festive feeling

Jerry Hall,  
photographed in 
Versailles by Norman 
Parkinson, Vogue 
September 1975 
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Karlie’s achievements can’t be measured only in catwalk  
shows and fashion covers. The 6ft 1in girl from Missouri has 
reinvented what it means to be a supermodel – and that’s just 
the start. Fiona Golfar meets the multitalented Miss Kloss

Take a girl 
LIKE YOU

Photographs by Patrick Demarchelier. Styling by Lucinda Chambers
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Caught between 
identical-twin dancers 
Laurent and Larry 
Bourgeois, nothing  
rises to the occasion 
(and new, statuesque 
proportions) like 
Nicholas Oakwell’s 
white-hot Grecian gown 
Silk-crêpe dress with 
haematite and silver tassels,  
to order, Nicholas Oakwell 
Couture. Leather and crystal 
sandals, from £1,070, Le Silla. 
Hair: Sam McKnight. Make-up: 
Sally Branka. Nails: Anatole 
Rainey. Set design: Andy Hillman. 
Choreography: Les Child.  
Digital artwork: D Touch
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“Karlie is a model 
machine; she makes 

her work a craft,”  
says Vogue’s fashion 

director, Lucinda 
Chambers 

This page: wool-crêpe  
and tulle dress, £1,895, 

Alexander McQueen 

Prepare for lift-off 
and defy balletic 

convention: acres of 
Vera Wang’s swirling 
organza should now 

be worn with towering 
disco platforms 

Opposite: appliquéd tulle 
dress, from £4,600, Vera 

Wang. Leather and crystal 
platforms, from £430, Le Silla

206 PATRICK DEMARCHELIER
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Shake it down, 
shimmy and sizzle 

– are you ready  
to tear up the 
dancefloor in 

Marchesa’s  
tiered fringing? 

Fringed silk halterneck  
dress with embroidery,  

to order, Marchesa.  
Sandals, as before 

PATRICK DEMARCHELIER208



arlie 
Kloss is late – not very, just 10 or 15 
minutes – to meet me at Egg Cup, a 
café she has chosen not far from her 
Soho apartment in New York; but oh 
dear, is she sorry. “I’ve had a crazy 
morning shooting, then I had to 
quickly do some changes on a 
Youtube video I’m posting and so  
I had to run, literally.” That would 
explain her outfit then. Her rangy 
frame is encased in top-to-toe Nike 
running kit – black running leggings, 
a pair of neon yellow trainers and a 
matching yellow vest layered under a 
black one. The rest of her is golden. 
Long golden arms dangle from wide 
golden shoulders and a round golden 
face topped off by a ponytail of light 
golden-brown hair. What more can I 
say? It’s Karlie, she’s bloody gorgeous, 
and if that wasn’t enough, who can 
resist the intelligent friendliness that 
beams from those big hazel eyes?

Lateness is not something usually 
associated with Karlie. She is known 
in the business as a consummate 
professional and she likes people to 
know that behaving well and showing 
up on time is important to her. In 
fact, much of what she likes to chat 
about to her followers in her friendly, 
big-sister style on her newly launched 
Youtube channel, Klossy (the first 
clip has had more than 800,000 hits), 
is the importance of manners and how 
to be self-confident. She also shows 
viewers how to make healthy banana 
ice-cream, takes them backstage at 
fashion shows and photo shoots, and 
encourages her followers to use their 
brains – more of which later.

“This is my favourite café,” she says, 
in her girlish, Midwestern twang, 
settling in and pulling her credit cards 
out of the bra top of her running vest 
and plonking them on the table – 
again, I have no designer-bag action 
to share with you. She orders a toasted 
sandwich of egg white, feta, spinach, 
tomato and avocado, and just to top it 
off, a hot buttermilk biscuit served 
with honey butter and homemade 
jam. “The most delicious thing you’ll 

ever eat,” she assures me with a 
conspiratorial smile. “I come here all 
the time, I live a couple of blocks away 
and they are like family to me.” 
Indeed, there are kisses and hugs for 
Sarah the owner, who kindly turns off 
the pumping music and closes the 
sliding doors to the pavement so her 
beloved regular customer can make 
herself heard for an interview.

As a writer, it is a challenge to reveal 
something new about a public figure 
like Karlie because she is a perfect 
example of the millennial generation; 
her intensive use of social media is a 
business, designed to let her fans share 
in all but the most personal aspects of 
her life. (Ask her about her handsome 
boyfriend of the past few years, 
30-year-old investment banker Josh 
Kushner, and she closes up as tightly 
as a clam.) Millennials – born between 
1982 and 2004 – grew up in an 
electronics-filled, increasingly online 
and socially networked world. So 
where Kate Moss is famous for never 
saying anything, Karlie opens herself 
up to her public via the power of social 
media. She has 3.3 million Instagram 
followers, asks for “Questions for 
Karlie” via her Twitter account, and 
replies to them on Klossy. It’s like The 
Truman Show but controlled by her.

The rise of social media has had a 
huge impact on the careers of those 
savvy enough to use it. Karlie and her 
contemporaries such as Jourdan Dunn 

(Karlie is godmother to her son), 
Cara, Gigi and Taylor use it not only 
to communicate with their public but 
also to keep track of each other.  
“I travel so much,” explains Karlie  
as she slowly grazes her way through 
her sandwich. “But if I see on 
Instagram that one of my friends is in 
the same city I’m working in, then I 
can hook up with them. We all speak 
the same language.” Having friends 
in the same boat is what makes the 
nomadic fashion life fun. “When I 
first started working I travelled with 
my parents. My father [an emergency-

room doctor] came with me to my 
first shows. I was at school, doing  
my work online. The other models  
all looked out for me – Lara, Natalia, 
Lily Donaldson – they treated  
me like a little sister. I looked up  
to the supermodels as I came into  
the business,” she says. “But these 
days it’s almost not enough to be just 
good in front of the camera. The 
game has changed and you have to 
market yourself.”

Born in Chicago and brought up  
in St Louis, Missouri, Karlie is the 
second of four daughters. Her mother 
is a graphic-design artist. “I was 
named after Carly Simon but my 
parents wanted us all to have names 
that started with K!” (Karlie is “super 
close” to her sisters, Kristine, Kimberly 
and Kariann.) “I didn’t grow up 
wanting to be a model,” she tells me 
emphatically. “I didn’t think about 
fashion at all.” Her bedroom walls 
were not covered in fashion pictures 
from magazines – on the contrary, she 
collected pictures of ballet dancers. 
“That was all I wanted to be, a  
dancer,” she remembers. “But,” she 
points to the ceiling with a smile, “I 
just kept growing up and up and up!”

That growing was to do her no 
harm, although her focus remained 
on ballet; between the ages of nine 
and 15 “I lived in tights and a bun.” 
But at 13 she was scouted by a model 
agent and, two years later, in her first 
season at New York Fashion Week, 
she walked in 31 shows. Fashion films 
of her at that age show a young girl 
seemingly every bit as self-assured as 
the 23-year-old I meet today. Her 
career was to sprout upwards as fast as 
she had. To date, Karlie has shot 31 
Vogue covers. Vogue’s fashion director, 
Lucinda Chambers, who has worked 
with Karlie throughout her career, 
says: “She’s a model machine; she 
makes her work a craft. She also makes 
it interesting, never letting a shot go 
until she feels she’s got it right. She 
will always insist on another picture  
if she feels she could do it better.  
Her self-discipline and determination 
are rare and extraordinary. She 
understood from the beginning how 
to make her job a business.” 

The industry has responded to 
Karlie’s dedication and shown her 
love in response. She was contracted 
to Victoria’s Secret for several years, 
and it was while walking with Taylor 
Swift at one of the shows that the 
two first met. Karlie was 

“I didn’t grow up wanting 
to be a model. I didn’t 
think about fashion at  
all. All I wanted was to be 
a dancer. But I just kept 
growing up and up!”

K
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Linked in; yes,  
a smoky, sheer  

dress is still  
a red-carpet hit –  
only now, thanks  

to Schiaparelli,  
it’s all about the 

streetwise hardware  
Chiffon dress embroidered 

with chains, to order, 
Schiaparelli Haute Couture. 

Platforms, as before 

211PATRICK DEMARCHELIER



“These days it’s almost 
not enough to be just 

good in front of the 
camera. The game has 

changed – you have 
to market yourself”

Silk-satin gown, £3,745, 
Jenny Packham. Sandals,  
as before. With thanks to  

Les Twins. For stockists, all 
pages, see Vogue Information  

212 PATRICK DEMARCHELIER

Watch an exclusive film of Karlie 
dancing with Les Twins, only on 

Vogue.co.uk/voguevideo



This issue marks Karlie’s 31st cover for Vogue’s international  
editions – including four each for the Italian, Chinese and 
Japanese titles, and two for American Vogue (one of which she 
shared with her friend Taylor Swift)

seen kick-boxing her friend in Swift’s 
music video “Bad Blood”, but also 
starred, in full disco-diva glory, in the 
clip for Chic’s “I’ll Be There”, 
featuring Nile Rodgers. She has a 
contract with L’Oréal, is the face (and 
legs) of Frame denim and her line of 
vegan, gluten-free biscuits, Karlie’s 
Kookies, is dedicated to giving back 
to its charitable partners, providing 
over 800,000 school meals so far. 

Fashion designers emphasise the 
definition-busting way in which she 
combines philanthropy, business and 
approachability. “Karlie is a force,” says 
Diane von Furstenberg. “Her place 
in the industry is really about how 
she transcends it – she’s a model, but 
she’s also a student, a philanthropist, 
an entrepreneur…” Donna Karan 
agrees: “Karlie is multifaceted – she’s 
got an enormous philanthropic heart, 
always sharing and caring for those 
around her.” (True to form, when  
our lunch meeting was over, Karlie 
insisted on picking up the tab.)

t seems ingrained in her to 
push forward in every area of 
life. Take running, a sport she 
initially wasn’t keen on. Last 
spring, after forcing herself to 
train, she ran a half marathon 

during Paris fashion week with 
Natalia Vodianova and “big brother” 
and fellow St Louisian Derek 
Blasberg, raising money for Natalia’s 
charity Naked Heart Foundation. She 
uses her fame as much as possible for 
charities she believes in, recently 
filming herself for 
Klossy on a trip to 
Haiti with her “role 
model” Christy 
Turlington Burns.

But her greatest 
achievement so far 
might be spreading 
the message among 
her young female 
fans that using your intelligence, not 
just your looks, is a Karlie Kool thing 
to do. “Call me a nerd,” she laughs, 
“but I love coding, the language of 
computers.” (Maths and science  
were her favourite subjects at school.) 
She tells her Klossy followers  
that “Understanding coding is a 
superpower,” and when she starts to 
talk about binary codes and terminals 
her eyes light up. “I met some tech 
entrepreneurs and they are billionaires 
through learning this stuff,” she says, 
merrily chomping on her buttermilk 

biscuit. “I’m so competitive with 
myself and I am fascinated by the 
language of technology so I decided 
to be part of the conversation.” A 
year ago Karlie took a week-long 
course at the Flatiron School in New 
York, joining a room full of people 
aged between 20 and 60. “They all 
wanted to leave their jobs and 
become coders!” she laughs. “But 
what’s really interesting is that they 
have a 100 per cent placement rate.” 
In true Karlie fashion, she started  
to think about how learning code 
could help young women. The 
Flatiron School runs a pre-college 
academy, and ideas focusing on 
teenagers interested her. “I think it’s 
sexy to learn this stuff; it enables and 
it empowers both sexes.” Earlier this 
year she partnered with the school  
to launch the “Kode with Karlie” 
scholarship, for 20 girls aged 13 to 18.

Karlie herself still feels the urge to 
learn, and this September she started 
college at the Gallatin School of 
Individualized Study, part of New 
York University. On the first day of 
term she posted an Instagram of 
herself looking excited and nervous 
in Frame jeans, Reformation shirt 
and a large black leather Mansur 
Gavriel bag for her books. “About 
two years ago I started to think about 
what happens to me next,” she 
explains. “I’m a 23-year-old model 
and I want to think less about my 
looks and more about my future, and 
that involves my brain. I want to run 
companies, have a business future.” 

Fearless as ever, she applied to NYU. 
“It wasn’t easy for me. I had to write 
essays, and writing is something I am 
not confident about.” (Her application 
recommendation was written by 
Turlington Burns.) “This college 
allows me to choose my courses, so  
I can find my subjects in my own 
time,” she says. Was she worried 
about what the other students would 
think of having a supermodel in  
their midst? “Oh, they had no idea 
who I was!” she laughs. “They just 
knew I was taller than them!”  Q

“Call me a nerd, but  
I love coding. I think it’s 
sexy to learn this stuff 
– it enables and it 
empowers both sexes”
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Photographed by Daniel Jackson. Styled by Kate Phelan

Street
  view

Embrace the new downtown silhouette – the resort collections are all about 
sport-luxe pieces, considered clashes and an effortless attitude
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Ralph Lauren takes 
tailoring into the  
21st century. His 
imaginative overhaul? 
Head-to-toe sharp-
suited denim
Opposite: indigo denim 
blazer, £1,950. Matching 
trousers, £1,190. Both Ralph 
Lauren Collection. Navy and 
red wool-mix sweater, £720, 
Vetements, at Browns. Navy 
and white Breton top, worn 
underneath, £58, Petit Bateau

Sportswear in 
retrograde: Tomas 
Maier’s playful take 
for Bottega Veneta  
is all about cool 
colour-blocking,  
the track jacket and  
a low-slung waistband
This page: fleece jacket,  
£835. Fleece trousers,  
£580. Both Bottega Veneta. 
Knickers, model’s own. 
Hair: Akki Shirakawa. 
Make-up: Francelle Daly. 
Nails: Tracylee. Digital 
artwork: Gloss. Models:  
Lexi Boling and Grace Hartzel
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Armani goes 
Gallic this season 

by giving the 
classic Breton a 

red-striped twist
Black silk jacket, £1,200. 
Cashmere/silk top, £770. 

Both Giorgio Armani. 
White T-shirt, £10, 

Uniqlo. Black cotton-mix 
shorts, £290, Sacai,  

at Feathers and Joseph
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Only Donatella Versace  
could give us something  
so wonderfully audacious  
as a tracksuit that oozes  
sultry sophistication.  
We want one… now
Viscose-cady jacket, from £875. Matching 
trousers, from £648. Both Versace
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Miuccia Prada injects 
rebellion into the 
classic Sixties 
silhouette. She’s also 
given us this season’s 
statement coat – all 
spangles and sequins
Opposite: pewter paillette 
coat, £4,545, Prada.  
Leather shoes, £600,  
Giuseppe Zanotti Design

Twenties drop waists, 
shouty Eighties 
embroidery and  
a cacophony of 
dangling fur and 
plastic send out 
a clear message at 
Miu Miu: fashion is 
supposed to be fun
This page: wool coat with 
python appliqué, £3,885. 
Embellished cotton  
minidress, £3,580. Sleeveless 
cotton-mix shirt, £635.  
All Miu Miu. Leather boots, 
£700, Louis Vuitton.  
Jersey socks, £130, Prada
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The trophy jacket 
of now is an 

elevated bomber; 
Valentino’s  

is champion
Embroidered silk 

jacket, £2,600, 
Valentino. Embroidered 

lace camisole, £1,140. 
Pleated crêpe skirt, 

£1,220. Both Gucci. 
Leather sneakers, £67, 

Adidas Originals
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Graphic, souped-up, sexy and 
beautifully cut. This Givenchy 
leopard never changes its spots
Green stretch-cady coat, from  
£2,580. Indigo denim shirt, from £510.  
Indigo denim jeans, from £410.  
All Givenchy by Riccardo Tisci
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Burberry’s zebra stripes may hint  
at a wild side, but a ladylike lace 

dress tempers the bite
Leather coat, £6,500. Macramé lace  

dress, £2,595. Both Burberry Prorsum.  
Cotton polo shirt, £55, Fred Perry
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Team Chanel’s 
classic bouclé  
in candyfloss 
pink with jeans 
and a hoodie for 
eternal youth 
Tweed jacket, £5,001. 
Denim jeans, £890. 
Both Chanel. Jersey 
sweatshirt, £445, 
Vetements, at Browns. 
Boots, as before. 
Beauty note: a soft, 
smoky eye suits any 
style. Try Nars Dual-
Intensity Eyeshadow  
in Subra, £21, for a 
sophisticated finish

223DANIEL JACKSON



224



Clare Waight Keller 
at Chloé excels  
at downtown 
nonchalance. She 
also produced one 
of the most coveted 
souvenir jackets  
of the season
Opposite: green satin 
jacket, £1,565. Jersey shirt, 
£600. Black cotton 
trousers, £695. All Chloé

No one can turn 
utilitarian into 
romance better 
than Sarah Burton. 
This military-
inspired jacket with 
feminine ruffle 
peplum works  
with everything
This page: cotton canvas 
jacket, £1,395. Silk  
bustier dress, £1,395.  
Both Alexander  
McQueen. Cotton  
T-shirt, £60, Sunspel. 
Beauty note: now is  
the perfect time to rock  
a heavy fringe. Tousle  
ends with John Frieda  
Frizz Ease Air-Dry Waves 
Styling Foam, £6.99,  
to balance out
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Architectural shapes 
and sci-fi touches make 

a cotton parachute 
dress extra-special  

at Louis Vuitton
This page: blue cropped  

bomber jacket, £2,050. White 
viscose maxi dress, £1,970. 
Both Louis Vuitton. Cotton  

polo shirt, as before

Ruched skirts and 
snowboarding knits: 

contradiction is at the 
heart of JW Anderson’s 

Eighties revival 
Opposite: wool-mix sweater, 

£565. Ruched silk skirt,  
£435. Both JW Anderson.  

Boots, as before. Thanks to  
The Marlton Hotel, New York 

(Marltonhotel.com).  
For stockists, all pages,  
see Vogue Information
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    you 
had  
   to be 
there

The guests, the gowns, the giddy expectation – what 
are the ingredients of a perfect party? Vogue invites 
12 revellers to share the secrets of the nights they 
can’t forget, and the nights they can’t remember
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“A voyeur’s paradise” 
Lisa Armstrong dissects 
the fashion party

Technically, I shouldn’t even have 
been at the Armani Venice party.

I’m not being disingenuous. I’d 
been working in fashion six minutes 
and hadn’t been let loose at a single 
fashion event. And I didn’t have 
anything to wear, unless you count a 
cream lace top from Phase Eight. 
This, it turns out, would be the natural 
state of affairs for the rest of my career.

But in 1990 things were different. 
Liz Tilberis, then editor of Vogue, 
couldn’t attend. Every other senior 
editor must have been abroad on 
shoots. In desperation, she sent me.

Mr Armani’s PR couldn’t hide her 
horror when I mentioned what I’d be 
wearing. A pair of gold satin trousers, 
a teeny bit too small (two sizes, to be 
precise) and a gold jewelled coat 
promptly turned up at the office and 
were duly returned after the weekend, 
with an equally teeny split. Then 
again, as I discovered about two 
seconds into arriving at base camp for 
the weekend – the Danieli Hotel on 
Venice’s Grand Canal – A Fabulous 
Fashion Party is never about you. 
You’re just there for the ride.

I can’t remember much about the 
parties themselves. They’re a blur of 
vaporettos, alfresco dinners at 
exquisite palazzos, brunches and 
bellinis in Harry’s Bar, culminating in 
the Venice Film Festival awards and 
an after-party. What remains a pin-
sharp memory, however – and it pains 
me to admit this, given my sleb 
intolerance – is standing in a loo 
queue between Michelle Pfeiffer and 
Meg Ryan. I also recall perching on a 
sofa, post one dinner, comparing tans 
with Anjelica Huston and Lauren 
Hutton, sharing a lift with Linda 
Evangelista and Christy Turlington, 
listening to an up-and-coming actor 
vent about his co-star, and giggling 
with Armani’s PR as we watched Ray 
Liotta, hot off the set of Goodfellas, 
chase her, amorously and ultimately 
futilely, all weekend. By day two I felt 
I was practically one of them. Then 
came the midnight gondola ride with 
Martin Scorsese and Uma Thurman, 
whose husband Gary Oldman, on a 
Vogue shoot two months earlier, had 
made his deep and abiding loathing of 
journalists eloquently clear to me. Not 
just one of them. I had history.

It was wall-to-wall Hollywood –  
an early demonstration of Giorgio 
Armani’s extraordinary pulling power. 
There was no “get your people to call 
my people”, no cordoned-off VVIP 
areas. It felt as relaxed as you can be in 
gold satin, very tight Armani trousers. 
The opening night was spontaneous 
to the point of chaos. The festival 
organisers hadn’t invited enough stars 
to present all the awards, so they were 
reduced to hauling Armani’s guests 
out of their seats to do the honours on 
stage. That probably wouldn’t even 
happen at the Motorway Service 
Station of the Year awards nowadays. 
There are way more celebrities to go 
around now.

Swipe right 25 years, and many 
spectacular, hashtagged, PR-
controlled fashion parties later. It’s 
July 2015 in Portofino. I’m here to 
cover Dolce & Gabbana’s Alta Moda 
and Alta Sartoria shows (couture for 
women and men). As I later tell my 
editor, it’s gruelling. But somehow 
Dolce manages to fit in a rolling vista 
of boat trips by Riva – to rocky 
restaurants by day and clifftop gardens 
by moonlight, where dinner is served 
at tables smothered with white linen; 
the food looks as though it has been 
styled by Caravaggio; and the heat of 
the day begins to dissipate only at 
midnight. Cue open-air dancing.

This time, being somewhat more 
senior, I have a pretty darn good 
wardrobe, and am prepared for most 
eventualities. You’d think.

A few days before I leave, a 
detailed itinerary arrives – detailed, 
that is, about the clothes required, 
rather than the various shows and 
dinners, timings of which, it 
transpires, are more of an aspiration 
than a reality. “Don’t worry if you 
don’t have a gold cocktail dress for 
the gold theme,” Simona Baroni, 
Dolce’s charming head of press,  
tells me. (Gold! You’d think I’d  
have learnt by now.) “There’ll be  
a surprise in your hotel room.”

The biggest surprise is that the gold 
dresses and shoes waiting in my 
wardrobe fit. Even if they hadn’t, 
there’s a pop-up Dolce shop in  
the harbour with rails of gold lace  
and satin dresses for guests who’ve 
decided they’re bored with the trunks  
of couture clothes they’ve packed  
for the weekend. I mean the clients.  
At Dolce’s Alta Moda parties,  
very few journalists are invited,  
no celebrities – too rent-a-crowd. > 

Let’s get this  
party started – 
from left, Cara 

Delevingne and 
Jourdan Dunn  
live it up at the 

Café Royal, 2014; 
Bianca Jagger 

dancing at Studio 
54 in 1977;  

Kate Moss in a 
vintage sequined  
gown for her The  

Beautiful and the  
Damned-themed  

30th birthday 
party in 2004
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“The day changed  
to evening”
Getting ready is the best 
part, writes Kathleen 
Baird-Murray

“Who bothers making an effort for a 
party these days?” laughs the man at 
the other end of the table. The lunch 
party is in full swing, with enough 
guests that I don’t need to listen to 
him, but his next comment reels me 
in: “We’re all married, so it’s not like 

we need to pull. And that’s why all 
you women put the effort in, surely?” 

Like a Rolodex flicking through 
my life, I am transported back in time 
to my convent boarding school. A 
group of us, around 13 years old, 
looking for fun. Sarah Dodson was in 
charge of make-up. Blue eyeshadow. 
Matching mascara, occasionally 
upgraded to purple. Pink frosted 
lipstick. Hair prep would start the day 
before. We wore our hair in plaits 
(school rules), but on a Friday night, 
knowing we could wear our own 
clothes on Saturday, we’d put in tiny 

Instead it’s crawling with billionaires, 
most of whom have swanned in on 
their super-yachts. It’s a voyeur’s 
paradise. Except that Dolce is old-
school and Instagram is banned. 
There’s always someone who breaches 
the etiquette, though, isn’t there? At a 
Dolce & Gabbana party, normally it’s 
Stefano Gabbana.

Then again, it takes a lot of 
willpower not to Instagram. Every 
other corner reveals something 
gorgeous – from the fairy lights 
festooning Portofino’s picturesque 
harbour to the 40 or so semi-naked 
English boys hired to hold up rose-
entwined bowers as guests arrive for 
dinner at Domenico Dolce’s seafront 

villa on the first night. That dinner, 
for 200 guests and held in Domenico’s 
wooded gardens on a promontory 
jutting out to sea, is beautiful, but the 
second-night party, on the tip of a 
tree-studded cliff, is the most fun.

At some point at every Dolce 
celebration, someone will get up and 
dance on a table; Anna Dello Russo 
will whip off her Dolce couture dress 
and continue dancing in her Dolce 
lingerie and crown, Domenico will 
lead a conga and Stefano will appear 
in a pink plaited Brunhilde wig. 
There will be fireworks and music 
that runs the gamut of cheese – from 
Tina Turner to “Volare”. Everyone 
will dance, pasta will be trundled out 
on tableclothed trolleys at midnight. 
Then everyone will dance some 
more. The next day, guests (apart 
from the saddo hacks who have to 
crank out their copy) will spend the 
morning sleeping it off by the pool, 
and the afternoon shopping. Those 
retail ops seem to be the icing on 
every party cake for today’s 
billionaires. They need clothes for 
the yachts, clothes for coming ashore, 
clothes for lunch, dinner and party, 
clothes for going shopping in… I 
passed that pop-up shop at one in the 
morning. It was heaving. 
Lisa Armstrong is fashion director of  
“The Telegraph”

At some point Domenico 
Dolce will lead a conga 
and Stefano Gabbana  
will appear in a pink 
plaited Brunhilde wig
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plaits and sleep in them, so that the 
next day, let loose, our hair would 
look like we’d crimped it. I’d stare, 
mesmerised by the others, lining 
their eyes with about as much skill as 
if it were a crayon, sharing rollerball 
lipgloss smelling of cherries, passing 
around mascara (how we didn’t get 
conjunctivitis, I don’t know). The 
tape player, primed with the Top 40 
recorded from the radio, stood in the 
corner, ready for action. There was no 
alcohol. No drugs. Definitely no boys. 
But no matter. Getting ready was the 
fun part. 

By the time I reached my twenties, 
a Saturday night out always started 
with a morning of outfit planning. A 
leisurely stroll around Portobello or a 
hop in a cab down to Joseph to pick 
something out. There would be a 
long, hot bath, and always a facemask. 
I’d watch enviously as my flatmate,  
a former model and the wife of a 
fashion designer, artfully applied her 
pale foundation, black eyeliner and 
red lipstick, finishing off her look with 
a generous spray of Fracas. We 
cranked up the music, friends would 
arrive and we’d step out into the night.

Getting ready was to me the 
epitome of glamour – the kind of 
glamour found on a Roxy Music 
album sleeve. Looking back now, the 
ability to turn the mundane act of 
getting dressed into a ritual feels both 
decadent and indulgent, particularly 
in this era of getting ready in the back 
of a taxi. The art of good party prep  
is also about decompressing. Going 
through a transformation, rearranging 
our faces so we feel fresher, brighter, 
playing a different role to the one 
we’ve been playing all day, be that 
mother or co-worker, is essential to 
the enjoyment of whatever comes 
after. Why else the sudden rise in 
blow-dry bars and nail parlours, 
answering the demand for a quick 
post-work refresh prior to an event?

But woe betide anyone who loses 
sight of themselves. Pity poor Mrs de 
Winter in Rebecca, getting ready for 
her first grand party at Manderley. 
Acres of tulle. A wide-brimmed hat. 
A triumphant smile. Only to be 
crushed by the horror all over 
Laurence Olivier’s face, as she realises 
too late she is copying his deceased 
wife, Rebecca. If only she’d let her 
friend, de Winter’s sister, advise her. 

And therein is the secret. At its 
best, time spent in preparation is a 
shared female experience. Our 
humble school get-together was shut 
down by Sister B before Rick Astley 
reached his first chorus. But it didn’t 
matter. It was the making-up, the 
blow-drying, the whiff of Impulse 
body spray that was the fun part. The 
chit-chat, too. And while we didn’t 
know it, it was a powerful celebration 
of all that is female, akin to the 
communal gathering of women in 
Japanese bath-houses, or the custom 
of pouring perfume together at Saudi 
female banquets. It’s an emotional 
intimacy that allows us to celebrate 
our physicality.  

Back at the lunch party, the man is 
still droning on, and I think to myself, 
I’m sure there are those who enjoy 
parties “to pull”. There are those who 
love the chit-chat, the air-kissing, the 
people-watching. There are those on 
a mission – gorging on the canapés, 
working the room like professional 
networkers, “being seen” a part of 
their job descriptions. Me? I’m happy 
if I can celebrate the markers in a 
friend’s life by showing them I’ve 
made that extra effort for them. And 
that particular party started hours 
before, in front of the mirror.  >

The calm before 
the storm – 
bonding over  
a game of cards 
before a party, 
photographed by 
Guy Bourdin  
in 1979

G
U

Y 
BO

U
RD

IN

231



232



“A scene from  
a Visconti film”
Sabine and Joseph Getty’s 
rehearsal dinner in Rome. 
By Nura Khan

Fine jeweller Sabine Ghanem didn’t 
specify a traditional dress code for 
the warm-up party the night before 
her Roman wedding to financier 
Joseph Getty this summer. Instead, 
engraved on the invitations was the 
cryptic title Les Liaisons Dangereuses. 
As soon as those heavy card envelopes 
plopped on to doormats in New 
York, Paris and Beirut, hotlines 
started to ring. What to wear? The 
instructions may have been minimal, 
but friends know that the bride is 
anything but; for Sabine, it would 
need to be all-out glamour. A series 
of clues filtered out through her 
Instagram: a still of Glenn Close and 
John Malkovich in powdered wigs,  
a clip of Ottawan’s “D-I-S-C-O”. 
The ball was in our court.

Cut to a balmy night in May. As 
soon as we stepped through the 
towering gates of the 17th-century 
Palazzo Taverna, we realised this was 
a spectacle like no other. Heavy silk 
damask in macaron shades and 
intricate tapestries lined the palace 
walls, and tables groaned with towers 
of blush-pink prawns and piles of 
cream-filled gateaux that quivered up 
towards intricately gilded ceilings. 
This was no regular rehearsal dinner. 
This was a scene from a Visconti film.

The 375 guests rubbed daintily 
puffed shoulders and panniered hips 
in a sea of pastel duchesse silk and 
taffeta. Everywhere you looked 
familiar faces were transformed by an 
18th-century filter; powdered wigs 
and pale faces adorned with beauty 
spots. The bride-to-be’s exquisite 
peach silk costume had been made by 
the family seamstress and was a 
confection of bows and fine lace with 
a cascading ruffled train.

But even corsets and crinolines 
couldn’t get in the way of a good time. 
We danced until 5am, skipping back 
to our beds under the Roman moon 
and feeling like we had stepped back 
through the centuries. The following 
morning, reassembled at the basilica 
where Joseph’s parents had married 
33 years earlier, we peered at each 
other along the pews, as if the night 
before had been a magical dream. 

“Happiness and 
surprise distilled  
in a moment”
Set designer  
Michael Howells on 
creating a party

A good party should defy legend.  
It doesn’t need to be extravagant, 
expensive or on the largest scale. It 
should be like a sharp intake of air, 
surprise and happiness distilled in a 
moment. I always design and direct 
parties like theatre, the opening act 
leading the guests through a play, 
transforming a location into a 
collective memory of unexpected 
images, tastes and senses. 

In 1985 I designed the Feast of 
Torgamba, a party given by John 
Aspinall to celebrate the arrival of a 
Sumatran rhino to his zoo at Port 
Lympne in Kent. The event had taken 
months of planning: the house had 
been stripped and re-dressed as a 
Polynesian bazaar, and there had been 
endless costume fittings with the cast 
of extras, hired to mingle with the 
guests. The storm-drenched lanes of 

Kent were blocked with pantechnicons 
delivering trees, flowers, props and 
life-size sculptures of rhinos, recalling 
the crush of traffic in Fellini’s Roma.

It was a ball, held on the full moon, 
overlooking Romney Marsh. Dwarfs 
bombarded the partygoers with 
marsh mallows as they twisted 
through a forest of timber wolves, 
eventually reaching the famous 
staircase that led down into the 
enveloping splendour of the exotic… 

A party doesn’t depend on reason. 
It needs a mixture of people and 
inspiration. Dinner under an olive 
tree in Tangier for Hamish Bowles, 
scented with oleander, ginger and 
woodsmoke, is as cherished a memory 
for me as are the three nights in 
Mughal palaces in Jodhpur, with a 
huge cast choreographed to perfection. 
A good party cannot be created  
by any formula, but by imagining  
the most intoxicating moments of 
happiness and celebration.  >

Dwarfs bombarded 
the partygoers with 

marshmallows as they 
twisted through a forest

Eugenie Niarchos 
and Sabine Getty 

in full rococo finery 
for Sabine’s 

wedding-rehearsal 
dinner, May 2015
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“Art Garfunkel once 
sang me a lullaby” 
Tara Summers recollects 
her parents’ legendary 
parties

When I look back on my childhood 
it’s hard to identify a specific event. 
From the moment I was born there 
were parties.

In the mid-Seventies my parents – 
my father, Martin, an art dealer, and 
my mother, Nona, a magazine editor 
and swimwear designer – purchased a 
row of artist’s studios in Glebe Place 
in Chelsea and knocked them through 
to create one long house. The studios 
had no windows to the outside, only 
skylights, which gave the illusion that 
you could be anywhere, and at almost 
any time of day or night. There’s 
something about growing up in a 
house with no windows that gives you 
no sense of the outside world – as if 
you were in your own magical 
kingdom. It was the most beautiful 
house in London and, to my parents, 
the perfect party place.

For me, as a very young girl, 
perhaps the most exciting moment 
of a house party at Glebe Place was 
the preparation. Butlers would arrive 
and lay out the bar. Our beloved 
housekeeper, Luiza, would cook her 
famous chicken curry (so delicious 
that Nan Kempner included it in her 
book of parties, RSVP). My mother 
would be upstairs getting ready and I 
would saunter around the house 
attempting to add finishing touches 
to things I didn’t really understand. 
By the time I was nine I could make 
a Bull Shot, even though I had no 
idea what cocktails really were. 

I was allowed to stay up long 
enough to greet the guests and  
would have a tantrum when told it 
was time to go to sleep. A nanny 
would come to fetch me and I would 
flatly ignore her. Invariably, the adults 
won, and I would be carried to  
bed. My godmother Diane von 
Furstenberg would steal off and read 
me a story; Art Garfunkel once sang 
me a lullaby to put me to sleep. I 
remember thinking he had a lovely 
voice but I really wanted to get back 
to the party.

The house had a beautiful tented 
room at the end that served as a music 
venue for musicians and guests from 
around the world to come and play 

and listen. My father was a patron of 
the Royal Academy of Music and 
hosted monthly musical evenings for 
20 years. Guests were invited to hear 
the young musicians play. They would 
dine on Luiza’s curry and gather in 
the tent to listen. Everyone from 
Evelyn Glennie to Ravi Shankar to 
Youssou N’Dour performed, often 
leading to jam sessions that continued 
late into the night. I apparently once 
stopped a particularly intense jam so 
that my father and I could do a duet 
on the piano. On another occasion,  
I sneaked back in to witness Mick 
Jagger singing “Knees Up, Mother 
Brown” with the Australian cricket 
team. Apparently Dennis Lillee had 
taken a shine to my nanny after a 
match, so my parents invited the 
whole team back to Glebe Place. 

When my parents divorced in 
1986, my mother moved to the next 
street. I lived between the two houses, 

hopping back and forth as I wanted. 
My best friend Maxine and I would 
often climb the roofs of Glebe Place 
to escape the madness of below.  
We called ourselves the Gypsies of 
Chelsea, which later became the title 
of a play I wrote.

In the Nineties, my mother began 
throwing July 4 parties to welcome all 
of her American friends who came for 
Wimbledon. For one night our house 
turned completely American: rock 
stars, actors, heiresses and tennis 
players descended. ( Joan Collins 
came dressed as the Stars and Stripes; 
Jack Nicholson was disappointed at 
the lack of space in my mother’s new 
house, so took dinner in his limo 
outside; I busted a Wimbledon champ 
doing cocaine in my bathroom.) 

My mum purchased illegal 
fireworks, which we set off on the roof 
terrace. One particular year the police 
actually came in to stop them and had 
to contend with a guest who had a 
thing for men in uniform, asking to  
be handcuffed. The police were so 
shocked they scuttled out.

As a teenager I was lucky enough to 
host a number of great fancy-dress 
parties at Glebe Place myself. It’s hard 

to compete with the sex, drugs and 
rock’n’roll that happened at my 
parents’ parties and I don’t think I 
really succeeded, through no lack of 
trying. But I did inherit their great 
talent for bringing people together, 
and their love of hosting.

Years later, I wrote a play about my 
childhood, a one-woman show called 
Gypsy of Chelsea. It explored my 
mother’s addiction to cocaine and her 
journey to sobriety. It was initially 
described as a remarkable and daring 
account of a turbulent childhood – 
and, of course, with all the glamour 
and glitz and late-night affairs must 
come some fallout. But these days 
when I look back I see nothing but 
beautiful people, beautiful dresses, a 
group of Luiza’s devotees in the 
kitchen eating leftovers, and my 
house, permanently chock-full with 
an audience of glamorous guests for 
me to charm.  >

On one occasion I sneaked in  
to witness Mick Jagger singing 
“Knees Up, Mother Brown”  
with the Australian cricket team
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Party time at Glebe Place – 
opposite, top, Tara Summers 
with Luiza, the housekeeper. 
Bottom: Nona Summers with 

Joan Collins. Right: Nona with 
David Bowie, Eric Idle and 

Coco Schwab. Far right:  
Nona with Jack Nicholson  

and Anjelica Huston.  
Below: Nona and Martin 

partying in Paris with Diane  
von Furstenberg and family, 

Mick Jagger and Jerry Hall
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Hollywood babylon 
– Leonardo DiCaprio 

and Sharon Stone  
at the Vanity Fair 

Oscars party in 1994
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“The stars were 
in orbit”
Richard E Grant recalls  
a Hollywood party that left 
him breathless

During the filming of The Player, 
directed by Robert Altman, one of 
the producers invited me to a party 
at a house above Sunset Boulevard.

I follow directions up and around 
manicured mansions, until a queue 
of parked luxury cars and a “valet 
parking” sign loom ahead. Flashing 
torches and a smiling valet gives me 
a ticket for my lowly rental car, and  
I wander along the candlelit  
pathway into a party which has more 
stars orbiting than I’d ever seen  
this side of the silver screen. All 
yakking and drinking and snacking 
and schmoozing, and I catch myself 
short and ask, “Well, what did  
you expect them all to be doing, 
other than yakkin’, drinkin’, snackin’ 
and schmoozin’?”

The room was lit, catered, 
waitered and sofa’d to maximum 
casual-LA-comfort-movie-star 
style: informal and welcoming with 
a guest list like Madame Tussaud’s 
come to life, soundtracked by a 
pianist playing Tin Pan Alley 
standards and the incongruity of 
actors who would never be cast in 
the same movie together, chatting to 
one another as if in some parallel 
twilight zone.

I beeline for Bob and Kathryn 
Altman to get my bearings. No 
sooner am I anchored than a familiar 
but never-met-before face beams  
up close and says “Hi,” with 
disarming familiarity. “I’m Mimi 
Rogers. How d’you do?”

“I know who you are. Pleased to 
meet you!” No sooner have canapés 
gone south than another voice asks, 
“Can I join you guys?” It belongs to 
Rosanna Arquette. “You guys know 
each other?”

“No, but I know your work, so I 
feel like I do.” Variations of this 
opening line ebb and flow through 
the evening, till to my oblique left I 
spy Gabriel Byrne and Ellen Barkin 
talking to Barbra Streisand. Barbra 
Streisand! At this sighting, the room 
goes on a Poseidon Adventure – 
upside-down and inside-out. I turn 
my head in what feels like slow 
motion and say, “That’s Barbra 

Streisand,” which Rosanna confirms 
with, “Yeah, d’you know her?”

“That’s Babs,” is all I can murmur.
“You do know her.”
“No Rosanna, no, not know her, 

but… Jesus… that’s Barbra 
Streisand!”

If you are a fan of hers, then no 
explanation is needed for my 
apoplexy. If perhaps you feel 
otherwise, then either flip to the 
next page or settle down for a good 
cackle at how this Swaziboy made a 

right frothing 
fool of himself 
before her.

As with any 
obsession, there 
is some personal 
history attached 
to this one. 
Which I feel 
duty-bound to 
share with you. 
Reel back to an 
overseas trip 
circa May 1969 
from Swaziland 
(where I was 
growing up) to 
Europe – “home 
leave” as it was 
colonially called. I was aged 12, in 
short pants and cropped hair, knees 
like knobbly knuckles, hairless and 
hungry for culture. After the 
cathedrals in Madrid and ruins of 
Rome we went to see Funny Girl in 
the cinema, as it was in English with 
Italian subtitles. Never seen nor 
heard anyone like her before. There 
and then, I secretly began the 
countdown to the day that I would 
become an actor, marry her and hear 
her sing to our two children “On a 
Clear Day You Can See Forever”.

“Swaz meets Streisand.  
Tonight. One performance only” – 
this ticker-tape banner spools 
endlessly around my skull. My 
biggest problem is how to get 
introduced without making a total 
rumbaba of myself. I make excuses 
and calmly try to locate the hostess 
of the party, passing on my way  

Al Pacino, Whoopi Goldberg,  
Jeff Goldblum, Diane Lane, 
Christopher Lambert, Julia Roberts, 
Jason Patric, Sandra Bernhard,  
Isaac Mizrahi, Glenne Headly, 
Timothy Dalton, Robert Downey  
Jr, Annabella Sciorra and Winona 
Ryder, and finally splurge, “I beg of 
you, please can you introduce me to 
Barbra Streisand?”

I am told to wait, the hostess goes 
over, confabs, comes back, nods and 
I sort of levitate my way towards her 
as Ms Barkin and Mr Byrne move 
away and I hear these words: 
“Barbra, this is Richard E Grant – 
Richard, Barbra Streisand.”

Petite, in a black floppy hat and 
antique black lace dress and boots, 
she proffers her hand and I am so 
star-struck that a stream of 
gobbledygook high-speeds out of 
my mouth.

“Are you stoned?” she asks.
“No, I am allergic to alcohol,” and 

somehow I manage to wrangle my 
vowels and consonants into some 
sort of coherent order. Enough to 
tell her about a fan letter I wrote her 
in 1971 which went like this:

“Dear Barbra,
I sincerely hope this reaches you. 

My name is Richard, I’m 14 years 
old and live in a small African 
kingdom called Swaziland. Since 
seeing you in Funny Girl, I have 
been a massive fan. I read in a 
magazine that you have felt very 
tired and pressurised by fame and 
that your romance with Mr Ryan 
O’Neal has failed. Please come and 
stay in our house which has a lovely 
pool and magnificent view down the 
Ezulweni Valley. Here you can rest, 
no one will trouble you as your films 
only get to show for three days in 
our one cinema, so no chance of 
being mobbed.

Yours very sincerely, in anticipation 
of a hasty reply,

Richard”
She laughs and says, “I never got 

it”, applying the calming tactics of  
a qualified asylum expert used to 
dealing with obsessive nutters. 
Twenty-two minutes later, she offers 
her tapered hand. I ask if I can kiss 
it. Another laugh and she says “OK”. 
I zombie through the remainder of 
the evening until Winona Ryder 
insists that we will work together on 
Dracula. To have met a lifelong idol 
and landed a job feels like a jackpot-
winning party.  >

My biggest problem is 
how to get introduced to 
Streisand without making 
a total rumbaba of myself 

Richard E Grant 
with Winona 

Ryder in 1992
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“It was the coolest 
mix of people”
Anna Dello Russo 
remembers the ultimate 
Instagram party

I’ve known Riccardo Tisci for about 
15 years, and he’s always been a 
fantastic host. Ever since he started at 
Givenchy in 2005 he would always do 
the best after-party at fashion week, 
with the coolest mix of people from 
art, music and fashion.

But his 40th birthday party last 
summer was something else. It was 

held at a huge private villa in Ibiza, 
with a garden and terrace split over 
two levels – more Italian in style than 
Spanish. I went with my friend 
Giovanna Battaglia, fashion editor at 
Japanese Vogue, and we all arrived 
around 11pm (in true Italian style, 
everything started late). It was 
incredibly glamorous – models like 
Joan Smalls and Mariacarla Boscono 
were mingling alongside the likes of  
P Diddy and Jessica Chastain and  
Kris Jenner. Riccardo brings everyone 
together. Kate Moss was there in a 
brilliant turquoise bikini under a black 
fishnet dress. The dress code was 
black, and the garden was lit so softly 

it was almost difficult to recognise 
people. Everyone kept jumping into 
the photo booth set up to do group 
pictures throughout the night.

The music was my favourite part: 
Kate and Naomi Campbell sang 
“Happy Birthday”,  and Kanye West 
gave a surprise performance. The 
Martinez Brothers, who do all the 
music at Riccardo’s shows, also DJed. 
I think I left for bed at around 4am, 
but everyone else went back to Mert 
Alas and Marcus Piggott’s – they have 
an incredible villa on the island.

A lot of designers can be quite 
isolated and live in their own little 
world, but Riccardo is the opposite; 
you’re constantly having fun and 
laughing in his company. I call him a 
“social vampire” because he lives for 
meeting new people. It was after that 
party that people began writing about 
Givenchy’s “gang” – Riccardo is 
leading a new, young generation of 
artists and musicians and designers, 
and making them all at ease together.

Above: Riccardo Tisci (front row, 
right, with model Catherine McNeil) 
insisted on a dress code of black for  
his 40th birthday party in Ibiza, 
August 2014. Left: Kanye West, Kim 
Kardashian, Kate Moss and Naomi 
Campbell were among the guests

RI
CC

A
RD

O
 T

IS
CI

. I
N

TE
RV

IE
W

S 
BY

 L
O

U
IS

A
 M

cG
IL

LI
CU

D
DY

238



“You saw everyone 
there”
Novelist Philip Hensher on 
why literary parties are 
stranger than fiction 

The very first literary party I went to, 
I made the mistake of thinking I was 
supposed to read the book it was 
launching. I suppose I had been too 
long in Oxford and then Cambridge, 
where parties are strictly stratified by 
status and which are always going to 
turn into inquisitions at worst, 
standing-up seminars at best. In 
London, I felt I had to make an effort 
in case anyone asked me what I 
thought of the chief guest’s way with 
adverbs. It wasn’t long, however, 
before even a beginning novelist in his 
best bib and tucker realised that these 
parties were much more glamorous, 
egalitarian and raucous than that. If 
you started talking seriously about the 
book, you would soon find yourself in 
a corner waylaying booksellers.

God, literary parties were fun. In 
the early Nineties, when I was starting 
out, nothing was launched upon the 
world without a bash in Soho – there 
were about eight hired spaces which 
publicists relied on, including Soho 
House and the Groucho. If you were 
really keen, you could go from party 
to party, hoovering up the white wine 
and the nibbles and the guests. Most 
parties were not at all exclusive. I 
quickly discovered that if you phoned 
up a publicist and said “Can I come to 
X’s launch party?” they would perhaps 
sigh, but then put the invitation in the 
post. The rooms had to be filled, after 
all – easier with some writers than 
others. There was the odd grand 
occasion with a bloke at the door with 
a clipboard, but it was pretty difficult 
to imagine anyone being refused 
entry to most Tuesday-night book 
launches. Anyway, I usually got in 
when an invitation was not 
forthcoming by arriving early and 
saying, “My name is Tchaik Chassay.” 
He always seemed to be on everyone’s 
lists. Perhaps the real Tchaik Chassay 
was rudely turned away later.

You saw everyone there. Britain has 
always had a centralised literary 
culture; the publishers are in one place, 
and so are the media. Writers tended 
to gravitate to London, too, whether 
for life or just the evening. “Where’s 
Iris?” I saw Woodrow Wyatt yelling at 

a party in a bookshop in Clapham 
Old Town. “There she is. Iris. Iris. 
What is this place? Why are we here?” 
Iris Murdoch – a staggering presence 
to someone like me – couldn’t help.

Novelists, I’ve found, are generally 
easy and collegiate people, unlike 
rivalrous poets. Early encounters with 
the great were unforgettable, if 
sometimes disconcerting. “Gracious 
me,” VS Naipaul said to me, “I 
thought you were 70.” Some were 
enchanting conversationalists, like 
Doris Lessing, Beryl Bainbridge and 
Paul Bailey, one of the first people in 
literary London to be kind to me. 
Annie Proulx, on the other hand, once 
engaged me with a lengthy and very 
detailed analysis of British motorway 
construction. “I can’t drive,” I wailed. 
Once an extraordinarily drunk 
novelist rose from the floor, grasped 
my head with both hands, slowly 
focused on me and pronounced with 
great bitterness: “You! You’re beautiful.” 
(This was some time ago.) “And 
young. And brilliant. And fecund. 
Fecund. And me. I’m just a pissed old 
has-been. Now come home with me.” 
(I declined.) It seemed like a much 
better way of meeting writers than the 
alternatives. My students now are 
astonished that I met WG Sebald, the 
austere existentialist, but it’s a matter 
of great disappointment that it was at 
an international conference of writers, 
and not in an overheated room in 
Soho, slagging off the Booker Prize.

Not even violence could be ruled 
out, greeted by the poor publicists 
who had to arrange the whole thing 
with a shrug and a roll of the eyes. 
Once a man came up to me at a party, 
profusely bleeding, and complained 
that he had been hit hard by someone 
who thought he was me. At the end of 
the evening, you always found yourself 
in an utterly random group of seven or 
eight people – a publicist, a Young 
British Novelist, an agent and an 
editor – heading off to Chinatown 
and the Groucho afterwards. In my 
experience, it was always at the 
Groucho that real embittered 
denunciations suddenly exploded.

The next morning, there was always 
something to talk over – who had said 
what to whom. And sometimes, come 
lunchtime, you were painfully 
reminded in print that you’d been 
sharing your best bon mots with 
someone from the Evening Standard’s 
diary column. It’s amazing to me that 
the books ever got written at all.

“A golden moment 
in the late Nineties”
David Waddington calls 
time on London’s ultimate 
party pub

I managed the Bricklayer’s Arms in 
Shoreditch with Pablo Flack in the 
Nineties. Although “manage” is a bit 
of a spurious term, because that was 
really the last thing we did. We mainly 
did a lot of drinking and had fun. I’d 
first met Pablo in a service station 
after a rave. We met again in the 
Bricklayer’s one night in 1995 – where 
he worked at the time – and I just 
stayed. The best nights were always 
when we dressed up the pub. Once, 
we hired a special-effects company to 
make it snow inside; another time we 
covered the place in a huge black 
shroud to celebrate the lunar eclipse.

For a summer party one year, the 
whole interior was filled with grass. 
Everyone’s heels were getting stuck in 
the turf. The Katies were all there – 
Grand, Hillier and England – plus 
Luella Bartley, Giles Deacon, 
photographers like John Akehurst 

and Liz Collins, the artists Tim Noble 
and Sue Webster… that whole crowd 
were living in the area. And Erin 
O’Connor – she was a regular.  
I always remember her sitting, looking 
super-elegant, at the end of the bar. 
That was definitely her spot.

No one was drinking cocktails then, 
it was all very basic – we just got 
through a lot of beer. We’d turn on the 
taps on Friday night and they would 
just keep running till Sunday. The 
party would always continue at 
someone’s house or warehouse. Then 
we’d be back at the Bricklayer’s the 
next morning. The guys who brewed 
the beer couldn’t work out why this 
grimy pub was such a massive account.

I don’t go back there too often now, 
it’s too much associated in my mind 
with that golden moment in the 
Nineties. It felt like a bunch of village 
idiots all thrown together in one place, 
having one long party until 2000. We 
were all quite tired by the end.  >

Once we hired a  
special-effects  

company to make it  
snow inside the pub
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He was always talking 19 to the dozen 
to a table of acolytes, sketching on to 
the paper tablecloths as he held forth. 
When he left the restaurant, we 
would run to snatch up the cloth and 
its sketches before the waiters could 
clear everything away.

One day my friend Charlie – a 
habitual nightclubber – invited me to 
a party that Lagerfeld was throwing at 
Le Palace that night. I think the 
theme was “Versailles”. I had nothing 
to wear, only what my mother had 
packed me off to school with. 

My normal club look was a pair of 
apple-green velvet flares and a yellow 
glittery scarf. I did have a pretty brown 
silk dress that I loved. It had a sort of 
antique lace collar and it seemed to 
me that it “would do”, so I wore that. 
On the door of Le Palace sat Edwige, 
a legend in club world. She was utterly 
exquisite with a boyish bleached-
blonde crop, gay, but not remotely 
interested in me. I was captivated by 
her; I had a crush on her coolness. She 
didn’t know I was alive. No one got 
into the club without her say so; to my 
relief, with a cursory nod she “allowed” 
me and my dress into the party.

There was Lagerfeld – who was, in 
those days, rotund – holding court on 
the sweeping staircase, carrying his 
ubiquitous fan. His 18th-century look 
was already established; high collar, 
powdered hair tied back with a ribbon. 
Next to him, in an enormous crinoline, 
was Anna Piaggi. She was wearing an 
eyepatch and also carrying a fan. I was 
to learn that she was his “muse” and a 
fashion legend. I had never seen 
anything so beautiful and decadent 
and glamorous as the people that 
night, dancing, some taking poppers, 
steaming with sexiness. I knew I never 
wanted to be anywhere else.

At about 4.30am, as we were 
leaving in search of coffee and 
freshly baked croissants, I saw an 
exquisite man in a cloak standing 
high on his toes on two upturned 
glasses on top of a table, his body 
weaving to the thumping disco 
music. “That’s Rudolf Nureyev,” said 
my friend. Of course it was, and at 
the time that just seemed perfectly, 
magically, wonderfully normal.  >

Kate cleverly gave guests 
a lasting souvenir to 
surpass any blurry snap: 
a tattoo of a heart

“Maybe you can’t 
remember this 
legendary birthday 
party” 
Kate Moss’s 40th in the 
Cotswolds. By Julia Hobbs

Kate Moss didn’t put a no-cameras 
rule in place for the psychedelic-chic 
themed 40th birthday party she 
threw at her Cotswolds home – 
perhaps it was implicit. There weren’t 
any group selfies, or dancefloor 
Polaroids, or a hired snapper. That 
night, the world’s most photographed 
supermodel flew from friend to 
friend, dazzling in a black gown – the 
first of multiple outfit changes, each 
worthy of a Vogue cover – and, for 
once, wasn’t papped. When Massive 
Attack hit the stage of the party barn 
(a permanent amenity, designed in 
the style of the Rolling Stones’ Rock 
and Roll Circus), no one stopped to 
pull out a phone or pose, because that 
would have disrupted the dancing. 

The photo ops came and went: 
members of Oasis, Primal Scream 
and Soul II Soul continued the private 
festival line-up as equally legendary 
faces looked on. The champagne 
flowed. Florence Welch took to the 
stage and belted out a rendition of 
“Happy Birthday” I will never forget; 
feather boas fell across shoulders; 
cigarettes were smoked; faces painted, 
kissed and lit by brilliant smiles. The 
champagne flowed some more. 

When the party did finally die 
out, in the absence of photographic 
records, Kate cleverly gave guests a 
lasting souvenir to surpass any 

blurry snap: a tattoo of a heart with 
an infinity symbol running through 
it, inked on those who ventured to 
the caravan in the garden. If you 
didn’t wake up on that January 
morning with one, how do you 
remember KM’s legendary birthday 
party? Maybe you can’t. The best 
parties are the ones that don’t live 
on in pictures.   

This page: club legend Edwige Belmore 
with photographer Maripol and  

Bianca Jagger at Studio 54, 1978. 
Opposite: our revels now are ended – the 
post-party comedown, photographed by  

Helmut Newton, Vogue July 1965

“Night after night, 
I sneaked out and 
danced”
Partying in Seventies 
Paris. By Fiona Golfar

I don’t even know if this is an accurate 
memory, but it’s how I carry it. 

It was the mid-Seventies. I was 16 
and had been sent to school in Paris 
for a year to learn French. I did learn 
it, but in nightclubs, not in the 
schoolrooms off the Avenue Kléber 
– where I mostly slept, having crept 
back at dawn into my lodgings, 
presided over by an elderly 
impoverished aristocrat who had 
been obliged to take in students.

Night after night, I sneaked out 
and danced. Saturday Night Fever was 
the film of the year and clubbing was 

the only thing in the world anyone 
wanted to do. Paris was a hotbed of 
clubs; in a single night I would find 
myself in Le Privé, Elysées Matignon 
and, as they started to empty, Le Sept, 
where my friend Christian (Grace 
Jones’s twin brother) would DJ. 

That year, a new club called Le 
Palace opened in Montparnasse. It 
was an old theatre and, even though I 
had never been to New York, I later 
realised that it was not unlike Studio 
54, the hottest spot on disco earth at 
the time, and also in a former theatre.

Although I hung out in clubs, I 
didn’t know much about fashion, but  
I did know who Karl Lagerfeld was.  
I would often see him in La Coupole. 
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Heyday of the YBAs – top, Jay Jopling  
kisses Annabelle Neilson at a Serpentine 

Gallery fundraiser in 1995. Above: Tracey 
Emin and Sam Taylor-Wood in Soho’s 

Colony Room, c2000. Right: Damien Hirst 
with the Wilson twins and Maia Norman at 

the Serpentine party, 1995. Opposite: 
guests arrive at the Lazzaretto Nuovo 

during the Venice Biennale, 2001
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“The closing scene 
was a mob”
Gregor Muir on a  
priceless YBA party, 
Venice, June 2001

Rains lashed the Venetian lagoon. 
The last thermals of summer lifted 
stray plastic sheets into the trees. 
With little hope of rescue, the 
stragglers fashioned makeshift 
shelters before retreating inside the 
island’s lone edifice – an ancient 
plague hospital. Whether they liked 
it or not, a new artistic community 
had formed on Lazzaretto Nuovo, 
whose toxic legacy rendered it 
untouchable. From the tall grass by 
the water’s edge, their bloodshot 
eyes fixed on distant planes as they 
traversed the night skies. They 
yearned to know why no one had 
seen fit to send help.

In the summer of 2001, Mark 
Wallinger exhibited at the British 
Pavilion as part of the 49th Venice 
Biennale – a high point for any 
artist, with previous exhibitors 
including Henry Moore and Francis 
Bacon, and, more recently, Steve 
McQueen and Sarah Lucas. Art-
world professionals descended in 
their thousands to trudge the gravel 
walkways of the Giardini, which are 
lined with exhibition spaces. Back 
then, Mark Wallinger’s Biennale 
marked a fleeting moment in history, 
lost to us now, when a virgin 21st 
century was unaware of its imminent 

descent into chaos. People remained 
optimistic, and Wallinger’s party 
occurred just before the door 
slammed on unconditional fun.

The exhibition was extremely well 
received. Wallinger’s Ecce Homo 
(1999) invited an encounter eye-to-
eye with a remarkably ordinary-
looking Jesus – a sculpture that had 
previously made headlines on the 
Fourth Plinth in Trafalgar Square. 
Also on show was Threshold to the 
Kingdom (2000) – a film set to 
sombre choral music showing 
businesspeople exiting through 
airport arrivals, as though entering 
the afterlife. Other works aside, 
Wallinger presented a magnificent 
exhibition, leaving everyone with 
much to celebrate.  

Having shown at the British 
Pavilion two years earlier, Gary 
Hume’s after-party was held in a 
palazzo overlooking the Grand Canal 
with Pulp playing live, conjuring a 
cartoonesque image of Young British 
Artists singing along to “Common 

People”. Hume’s party had set the bar 
and, as far as Wallinger’s party was 
concerned, the stakes were high, 
making it all the more natural for 
someone to hold their hand up and 
say, “I know, let’s hire an island!” It’s 
doubtful that the British Council 
would’ve been able to deliver such  
a lavish party without it being 
sponsored by Bloomberg. And so it 
fell to New York’s MF Productions to 
dress an entire island on the outer 
edge of the lagoon, and transform a 
former plague hospital into a disco.

The ferry, making its way to and 
from the island on shifts, stank of 
diesel, which ran at odds with the 
nattily dressed passengers, who 
chatted away as the propeller gears 
clunked and Venice slipped from 
view. As we finally glided into the 
waters surrounding our destination, 
the mood became a little 
apprehensive as people squinted into 
the closing night, asking themselves: 
“Where is it?”

We alighted on a lone wooden 
pier, a stark contrast to what we’d 

left behind. Welcomed by designated 
staff, we were handed a small goody 
bag containing items such as 
mosquito spray and a clever little 
torch. Both were put to immediate 
use as we started to make our way 
through an aisle of mulberry trees 
decked out in multicoloured lanterns 
and flanked by oil candles. None of 
us was sure where we were going 
until we reached a clearing 
dominated by the island’s former 
quarantine hospital. Where 
incarcerated sailors, bored out of 
their minds, had once graffitied the 
walls, museum directors and YBAs 
now stood sipping champagne.

Spying the likes of Peter Brant 
and Stephanie Seymour, I soon 
discovered that this torchlit world 
offered every kind of food and drink. 
It was an extremely generous party. 
As more and more launches arrived, 
so people started to imbibe, creating 
an unusual fusion between Tom 
Ford and some unlikely East End 
artists. Larry Gagosian loomed in 

the twilight. I have a vague 
recollection of dancing with Phoebe 
Philo and chatting to Keith Allen, 
Lily’s father, before encountering an 
off-duty Grayson Perry, who relayed 
a sudden urge to leave. In a jiffy, we 
boarded a sparsely populated ferry 
and returned to San Marco.

It was only the following day that 
stories began to emerge of those 
we’d left behind. Apparently, 
everyone else opted to stay late and 
take the last boat home. The closing 
scene, as described to me, was of a 
mob so desperate to board the ferry 
before it arrived that important 
collectors were being jostled towards 
the end of the pier – imagine 
Louboutins teetering over the jetty’s 
edge. Just as the boat pulled up, it 
was rushed by the crowd and lurched 
to one side as the captain called on 
everyone to distribute their weight. 
And so the rumour goes, some  
didn’t make it back. Bearded and 
bedraggled, some are still there.�� Q
Gregor Muir is executive director of the 
Institute of Contemporary Arts

Mark Wallinger’s Biennale marked 
a fleeting moment when a virgin 
21st century was unaware of its 
imminent descent into chaos
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hen Derek Blasberg 
was in high school 
back in St Louis, 
Missouri, Carol, his 

mother, reports that he wrote on his bed-
sheets in marker pen: “New York or bust.” 

It’s Paris haute couture week, July 2015, 
and it’s so hot outside that everyone is 
reduced to a listless crawl; everyone, that is, 
except Derek Blasberg. Fresh as a mint 
julep in Prada, golden-skinned with the 
obligatory hip smattering of beard, Derek 
arrives at the Versace show flashing a smile 
that implies megawatt wickedness. He’s 
cruising the front row, chatting up a storm,  
continental-kissing his “pals” (his moniker 
for Michelle Williams, Joan Smalls, Mert 
Alas and Marcus Piggott… Everyone who’s 
anyone, really) and busting out the one-
liners like bullets from an AK-47 – except 
in this case everyone is hoping to be shot. 

Blasberg’s two books on how to be Classy: 
Exceptional Advice for the Extremely Modern 
Lady and Very Classy made the New York 
Times bestseller list. He’s been announced  
as the co-host of Fashionably Late, a pop-
culture television show with Rachel Zoe.  
As well as his recent appointment as Vanity 
Fair’s Our Man on the Street. Oh, and he’s a 
senior staff member of the Gagosian Gallery, 
and keeps his office at the gallery’s Madison 
Avenue headquarters. Mrs Blasberg certainly 
knows by now that when her boy says he’s 
going to do something, he does it.

So how has this dynamic 33-year-old  
– referred to by his friend the artist  
Francesco Vezzoli as “Truman Capote with 
social-media awareness” (his selfies with his 
“pals” have earned him 336,000 followers on 
Instagram) – managed to befriend “everyone”? 
Such are the cries from his well-heeled peers, 
who have been desperately schmoozing 
away for years hoping for an invitation to 
Dasha Zhukova’s annual New Year’s Eve 
party on her super-yacht in St Barths. 
(Blasberg stays every year.) Or to receive a 
coveted invitation to lunch at New York 
society royalty Lauren Santo Domingo’s 
apartment, decorated by François Catroux, 
in her hôtel particulier in Paris. (Blasberg has 
a key; he stays whenever he’s in town.) Who 
else has the kind of people that mere mortals 
only dream of knowing via their Instagram 
accounts on his Siri speed dial? Karlie Kloss, 
Jessica Alba, Rosie Huntington-Whiteley, 
Edie Campbell… and that’s just in the 
course of one vodka-fuelled night in Paris. >   

W
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network
The social

Big brother to the A-list,  
king of Instagram and now  

art-world insider, what is 
the secret of Derek Blasberg’s 

considerable success?  
Fiona Golfar finds out

Portrait by Pamela Hanson

His three favourite 
words? “Don’t  

quote me…” Derek 
Blasberg with his 

friends Lauren Santo 
Domingo and Dasha 

Zhukova, and his 
mother, Carol Blasberg, 

holding Derek’s 
dachshund, Monster, at 

Kappo Masa in New 
York. Hair: Dina 

Calabro. Make-up: 
Elisa Flowers. Sittings 

editor: Fiona Golfar. 
Digital artwork:  

Todd Macintire at 4C
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in hard and fast from names that make 
even him laugh. Naomi (“You were the 
dream date”), Karlie, Rosie, Edie, Bianca 
Brandolini, Alexandre Arnault… it never 
ends. “I don’t think about what people say 
about me,” he smiles. “I’ve been called a 
walker, a party animal, a social gadfly – but 
hey, I’m drawn to very strong-willed, 
successful women who happen to be 
gorgeous.” He’s often quoted as saying,  
“I like people. If you want to be around  
a lot of people, be the sort of person that 
they want to have around!” I don’t really 
believe him when he says he doesn’t care.  
I think he’s really very keen to control his 
image, to not be defined as a party boy  
and to be taken seriously. “I couldn’t 
produce the amount of work that I do if  
I was only ever at a party,” he shoots back.

“Waiter,” he hollers. “Waiter!” It’s time to 
get the bill, and after being repeatedly 
ignored by the frosty French waiter, Derek 
winks at me and says, “Do you want to 
know how to get service at the Costes?” and 
without missing a beat, neatly elbows his 
(empty) glass. It crashes to the floor, the 
waiter comes running, Blasberg gets his bill. 

He may be naughty, but Blasberg is not 
mean. He offers his friends of both sexes  
a mix of loyalty and discretion. It’s a crucial 

combination when they are as high-profile 
as his gang. A couple of days later I see him 
in action navigating with these skills at a 
lunch thrown for him by Lauren Santo 
Domingo (aka LSD) at her apartment in 
Paris. A scene straight out of Gossip Girl 
ensues. He is like a master of ceremonies. 
He’s the only man there, and he knows how 
to insert just the right amount of gossip into 
proceedings without breaking the confidence 
of his contemporaries. “Newsflash!” he likes 
to say, before dropping a bomb.  

Charm. It’s a rare and utterly beguiling 
quality, and where Blasberg is smart is that 
he has used his to his professional advantage. 
As a journalist he allows his readers to get an 
intimate, seemingly “off the record” sense of 
the A-listers he writes about. He doesn’t do 
nasty, but when you are with him, his own 
dish (which he serves in delicious, bite-size 
morsels) is so good that one can’t help  
sharing back. As Tom Ford says, “We met 
professionally 10 years ago and most of  
the interview was off the record, because  
I wanted to spend the allotted hour 
gossiping, chatting and finding out what this 
kid from Missouri was all about.” He goes 

on to describe Derek as clever, funny, self-
effacing, adorable, witty, nasty and very, very 
endearing. Ford says, “His social ease enables 
him to access many situations that are off-
limits to other writers. He never abuses this 
access and manages to remain discreet while 
sharing the best and most glamorous sides of 
the subjects in question – namely his Swans.” 

Dasha, Karlie, Emma Watson, Anne 
Hathaway, Gigi Hadid, Cara, Alexa, the 
Olsens et al – all have invited him into their 
worlds, both in print, through the pieces he 
writes about them, and in life. He takes care 
of them in return. Escorting them to events, 
sitting next to them in the front row, 
handing out sartorial advice and being the 
person they can call in the middle of the 
night if they need to. There is something 
chemical that happens when Derek is 
around people; his enthusiasm, his ability to 
raise the temperature in any situation, seems 
to make everyone more fun, more amusing  
than they might be without him there.

A
s a Gagosian employee he 
attends art fairs, and injects  
a playful intimacy into the 
pieces he writes for the glossy 
art quarterly and newsletters  

it publishes – interviews with artists ( Jeff 
Koons), architects (Annabelle Selldorf ), 
collectors and philanthropists (Marc 
Jacobs, Agnes Gund) that are accessible 
and interesting with a very personal touch. 
Blasberg’s strength is in being interested in 
people and in what they are about. Larry 
Gagosian, who rarely gives interviews, is 
quick to praise his new employee. He spent 
a week with Blasberg in St Barths getting a 
sense of him. “He has terrific energy and 
has a whole world of friends, not just 
personally but through his interest in social 
culture.” (One picture of a Cy Twombly 
flower painting on Blasberg’s Instagram got 
4,820 likes.) “Just having him in the gallery 
animates things, he is such an enthusiastic 
guy and that to me is a contribution in 
itself.” Gagosian is known for the quality  
of the people he hires for his galleries. He  
is the first to admit that Blasberg’s role is  
not that of an art expert; what he likes is  
his instinctive intelligence, and he is a real  
fan of Blasberg’s “highly polished” writing. 
“I didn’t hire Derek because he has a PhD 
in art; on the other hand I could tell he is a 
fast learner. Since he has joined the gallery 
his relationship with art and the art world 
has grown exponentially.” In true Warhol 
style he has become a feature of the pop 
culture he writes about, appearing in 
Richard Prince’s Instagram series. 

Blasberg has certainly been very tight 
with art-world queen Dasha Zhukova for 
over 10 years, long before she married her 

He can play just as nicely with the 
grown-ups, too, attending dinners with 
Larry Gagosian, Woody Allen and Richard 
Prince. He even got the great and the good 
to fly down to Missouri for his 30th 
birthday party, where Blasberg turned his 
uncle’s barn in St Louis into a cowboy club. 
Imagine, if you will, Lauren, Dasha, Karlie 
and Poppy line-dancing, and socialites 
Giovanna Battaglia, Eugenie Niarchos and 
Elisabeth von Thurn und Taxis joining in 
for a singalong while teetering on hay bales 
– #aboutlastnight, indeed.

The extraordinary thing about Derek 
Blasberg is that all of these people, almost 
without exception, consider him to be a 
really good friend. His secret? His schtick? 
It’s simple: he’s smart, fun and charming, 
and also scandalously funny. He’s more 
than just the funny, gay fashion guy (let’s 
face it, they are hardly rare in his world). 
“Don’t quote me” are his three favourite 
words; he’s perceptive without being 
malign; when he’s on a roll he has the foul 
mouth of a sewer rat; and he’s more than 
capable of slipping the knife in. When his 
opening gambit is “Sweetie…” you know 
what’s to come might sting a bit, but at the 
same time it is utterly pleasurable. “Write a 
mean piece about me and I’ll destroy you.” 

No wonder he engenders such feelings 
of jealousy and envy – which he does – to 
those left out in the cold. Does he mind 
what people say? “No! It’s so Nineties to be 
a bitch,” he laughs unapologetically as we 
order tequilas and a crab salad in the 
central courtyard of the Hôtel Costes, the 
hub of the Paris fashion scene. 

He looks good, medium height and toned 
(he works at it, hitting New York’s Ballet 
Beautiful with his buddy Karlie to tone and 
shape), wearing a navy blue, polka-dot Saint 
Laurent shirt, dark blue 3x1 trousers and 
pointed, dark brown leather Louis Vuitton 
shoes. His style is elegant but not flamboyant. 
He loves Tom Ford suits because “they are 
the spiffiest in the business”; he also favours 
Prada shirts and Dolce & Gabbana jackets, 
complete with dapper pocket square.

He does say with a certain weariness that 
he wishes people wouldn’t constantly refer 
to him as a new Truman Capote, complete 
with his Swans. “Let’s face it,” he quips, “it 
didn’t end so well for him!” But despite 
these protestations, just one sneaky glance 
at the screen of his iPhone on the table in 
front of him shows a list of texts coming  

“At Vogue, André Leon Talley took a shine  
to me. He’d say, ‘Come out on a shoot,’ and my 

boss would say, ‘No! That’s not your job!’”
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oligarch beau. “My earliest memories of 
him are on a dancefloor,” she laughs. “Larry 
has an eye for talent which extends beyond 
artists. Derek’s life is this super-inspiring 
hotchpotch of creative people and 
personalities, and I think Larry is right to 
work Derek into that group.”

D
erek Charles Blasberg had  
a charmed childhood. He 
adores his family. His father 
was a certified public 
accountant and his mother, 

who had him at the age of 40, was the 
managing editor of a medical journal, The 
Annals of Thoracic Surgery, and still works  
at 73. His older brother, Chris, is also an 
accountant. Carol Blasberg remembers her 
son as “always finishing his homework early 
and then he’d speak to his friends on the 
phone for hours,” she says, adding with 
pride, “he was voted Most Likely To Succeed 
in his senior year book.”

Derek was a star pupil. He attended 
children’s programmes at the St Louis Art 
Museum from the age of five, which he 
loved, and by the time he was eight he had 
his artwork posted at the local shopping 
centre. “He was a little hard to keep up with 
from day one,” his mother admits. He was 
a member of the local community theatre, 
and she remembers him in the part of Dill 
in a production of To Kill a Mockingbird. 
“He loved getting a reaction from the 
audience at an early age,” she recalls. To add 
to these early achievements he was a terrific 
sportsman; he and his brother loved to 
water-ski and ride the inner tube on 
Missouri’s Lake of the Ozarks. In fact, his 
skills on the water are highly praised by 
Dasha. “You should see him on a jet ski,” 
she enthuses. A handy talent, one might 
say, for someone who was to go on to spend 
as much time socialising on boats as he has. 

Perhaps not surprisingly Blasberg was 
hugely popular at school; he got a standing 
ovation from his peers in 2000 when he 
graduated with several scholarships and it 
was announced that he was going to go to 
New York University. He realised his dream 
and set off to read journalism and dramatic 
literature. “Who knows,” he laughs, “I may 
yet have a play to write!” 

At university his life had yet to be touched 
by the social revolution that was to come 
with the introduction of the internet. He 
seems almost surprised remembering how 
he first established himself in a new city 
without it. “It was even before reality TV, 
pre-digital. I didn’t have a distant aunt,  
a cousin, or a friend on Facebook. I didn’t 
have Twitter. Nothing,” he marvels. “No way 
of connecting. I had no idea that fashion as 
an industry existed. I didn’t know 

Clockwise from right: with 
Sienna Miller at Cannes 2015; 

dressing up in St Petersburg 
with boyfriend Nick Brown, 

Lauren Santo Domingo, Dasha 
Zhukova and Jennifer Meyer; with 

Bella and Gigi Hadid; a public 
birthday message to Tom Ford

Clockwise from above: 
Emma Watson front-row with 
her “big brother”; birthday 
kisses with Karlie Kloss; “Two 
dodgy people, one sexy Dodge” 
– Kloss with Richard Prince 
on Blasberg’s Instagram

Below: Untitled (portrait) 
2015, by Richard Prince – 
one of a series from the New 
Portraits exhibition which 
debuted at the New York 
Gagosian Gallery last year

9,925 likes

3,251 likes

7,202 likes

Partying at Cannes this 
year with, from left, Lily 
Donaldson, Joan Smalls, 

Natalia Vodianova, 
Francisco Costa and 

Alexia Niedzielski
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Earlier this year,  
a copy of Paula 
Hawkins’s novel  
The Girl on the 
Train was sold  
every 20 seconds. 
Hair: Selena 
Middleton.  
Make-up: Hina Dohi. 
Nails: Pebbles 
Aikens. Sittings 
editor: Nura Khan

It was Stephen King’s  
tweet that most delighted 

Hawkins “because he 
knows of what he speaks”
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LIVES
shelf

They’ve achieved the literary holy grail – books that 
have become word-of-mouth hits as well as being 

critically acclaimed. Four authors tell Hannah 
Nathanson what it’s like to be a publishing sensation 

Photographs by Hugh Stewart

She may not miss her commute from west London 
to Wapping, but it is thanks to that journey that 
Paula Hawkins wrote the biggest novel of the year, 
smashing sales records on both sides of the Atlantic. 
At one point The Girl on the Train, published in 
January, sold a copy every 20 seconds; American 
sales have now exceeded 3 million.

But Hawkins, 43, who worked as a financial 
journalist for The Times before becoming a full-time 
writer, couldn’t be more self-effacing about her 
runaway success. “Well, I’m a lot busier, but other 
than that I haven’t had enough time, really, for my 
life to change,” she says. Something that’s changed 
considerably, however, is her readership. Reese 
Witherspoon Instagrammed: “I don’t know who you 
are #PaulaHawkins but you kept me up all night 
reading!” While Jennifer Aniston posted: “Could. 
Not. Put. Down. Now late for dinner #obsessed.” But 
it was Stephen King’s tweet – “really great suspense 
novel. Kept me up most of the night. The alcoholic 
narrator is dead perfect” – that most delighted 
Hawkins: “That was a lovely feeling because he 
knows of what he speaks.” 

Hawkins’s obsession with crime-writing began as 
a girl reading Agatha Christie; she then graduated  
to Donna Tartt and Louise Doughty, who “totally 
expanded my idea of what a crime novel might be.” 

Yet Hitchcock, and in particular Rear Window, was 
the main influence for The Girl on the Train, whose 
protagonist, Rachel, an alcoholic who’s lost both her 
job and her husband, is one of three female narrators. 
Centring the action on an unreliable and problematic 
woman has drawn inevitable comparisons with 
Gillian Flynn’s Gone Girl, which Hawkins accepts 
graciously: “I’m very flattered. I think it is a very 
good book. I don’t think they are actually that 
similar… in atmosphere they are very different.” 

But like Gone Girl, The Girl on the Train is now 
getting the Hollywood treatment; Dreamworks 
bought the film rights before the book was even 
published. Emily Blunt will play Rachel and the 
action will be transported to New York which, unlike 
a lot of her British readers, Hawkins doesn’t mind: 
“It’s not the end of the world for me, as long as they 
keep the atmosphere, paranoia and slight weirdness.” 
Does Blunt fit Hawkins’s image of Rachel? “She 
doesn’t because the main character is overweight, 
but they weren’t going to cast someone fat and ugly, 
were they?” she quips. Hawkins won’t be involved in 
filming as she is working on her next novel – about 
sisters in a fictional northern town. “There is a dead 
body at the beginning so it is a murder mystery, but 
a lot of it is about relationships between women 
again and how is it we become who we are.”  >

Author of The Girl on the Train
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Not every student’s dissertation becomes  
an award-winning novel, but for Emma 
Healey, 30, the thesis for her MA in creative 
writing at the University of East Anglia was 
the basis for Elizabeth Is Missing, which 
triggered a frenzied nine-way bidding war at 
the 2013 London Book Fair. Publishers 
went to great lengths to convince Healey 
and her agent to choose them: “They sent 
gifts. We got a sweetie jar filled with marrow 
seeds and an old-fashioned suitcase filled 
with fake raffle cards,” Healey recalls. 

Both are linked to the novel’s story, a 
narrative that flits between the Forties and 
the modern day, and revolves around a 
missing-person mystery and a narrator 
called Maud, who suffers from dementia. 
The novel is set in a fictionalised 
Bournemouth, where Healey’s maternal 
grandmother lived. But it was her paternal 
grandmother who inspired Maud’s dementia 
and the book’s starting point: “She said to 
me one day that her friend was missing,  
but it turned out she was just staying with 
her daughter in another town. That was the 
light-bulb moment for the book.”

Elizabeth Is Missing, which Healey wrote 
at weekends and during her lunch break 
while working in the marketing department 
at the Mall Galleries in London, won the 
Costa First Novel Award and has sold 
more than 690,000 copies worldwide. It 
looks set to become a three-part television 
series, something Healey is apprehensive 
about: “I find the idea of it very strange 
because it’s such an internal thing. People 
keep asking me, ‘Who would you like  
to see as Maud?’ and I just say, ‘I would  
like to see Maud as Maud!’” 

Since the book’s success she’s bought a 
house in Norwich, where she lives with her 
partner, Andy, but the biggest change has 
been speaking at so many events. “I never 
thought I would have done that. The first 
one I was actually shaking. You know  
when a racehorse’s haunches twitch? I had 
that.” Despite the nerves, people have come 
up and hugged her in tears afterwards. “It’s 
weird to say, but it’s wonderful to make 
people cry; it’s amazing to feel that without 
having even met, we’d connected, which as 
a writer is what you’re hoping for.”  >

Author of Elizabeth Is Missing

The biggest change has been 
speaking at so many events: 
“I was actually shaking. You 

know when a racehorse’s 
haunches twitch? I had that”
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Emma Healey at  
the Peacocks 

Tearoom & Fine 
B&B in Ely
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For Burton, the allure of the 
doll’s house is ageless and 
universal. “There is this  

shrink-wrap world which you 
see all in one go”

A 17th-century  
Dutch doll’s house 

inspired Jessie Burton to 
write The Miniaturist.  

The book has sold  
more than a million 

copies worldwide 

253

Jessie Burton’s first encounter with a doll’s 
house at the Bethnal Green Museum of 
Childhood was unforgettable: “I have one 
of those bodily memories of being drawn 
towards the extraordinary collection,” she 
recalls. For the south London author, the 
allure of the doll’s house is ageless and 
universal. “There is this shrink-wrap world 
which you see all in one go and the appeal 
of the small things, the detail… Children 
use them to tell their stories and there was 
definitely an element of that in my book.”

Set in 17th-century Amsterdam, The 
Miniaturist, published last summer, is a 
rite-of-passage mystery about ingénue 
Nella, who is married off to a wealthy 
merchant and receives a magnificent 6ft-
tall cabinet, modelled on her new house, as 
a wedding gift. Inspiration for the novel 
came from Petronella Oortman’s cabinet 
house at the Rijksmuseum: “I stayed in 
front of it for a very long time and went 
back to it after a tour of the museum.” The 
result of that visit was a bestselling novel 
that has been published in 33 countries and 
sold more than a million copies worldwide. 

Burton wrote The Miniaturist “secretly”, 
while working as a city PA and a jobbing 
actress. Now she’s a full-time writer,  
but the book’s success is still sinking in. 
“I’ve been on a hamster wheel keeping up 
with the pace of it, and only around 
February did I go, ‘Oh my goodness, this 
has been transformative.’” 

She is working on her second novel, The 
Muse, set between Thirties Malaga and 
Sixties London, about two women trying to 
find their footing in male-dominated 
worlds. She is happy when she gets 2,000 
words written in a day, and has built a 
“writing hut” in her garden with a desk, lots 
of rugs and a framed card on the wall from 
her literary pin-up Hilary Mantel wishing 
her luck. Coincidentally, The Miniaturist 
will follow a similar path to Wolf Hall and 
appear as a television drama. Burton, who is 
executive producer, thinks she’s found the 
perfect Nella – “She has that beautiful spirit 
but also anger and rage and stubbornness.” 
In the meantime, people are still devouring 
the book – Martin Scorsese downloaded it 
on to his Kindle after overhearing a friend 
of Burton’s talking about it on set. Could 
she envisage a Hollywood version of The 
Miniaturist? “Can you imagine? It would be 
an extraordinary version if Scorsese did it!” >

Author of The Miniaturist

Jessie Burton



Helen Macdonald with  
Wilson the goshawk  
in the cloisters of Jesus 
College, Cambridge, where 
she was once a fellow

“Little boys used  
to run past and shout 
‘Harry Potter’ at me, 

which would make me 
really cross because Mabel 
obviously wasn’t an owl”

When Helen Macdonald, 44, sent off her 
manuscript to agents she worried no one was 
going to read it. “It’s such a weird book, it has 
all these different genres in it,” she explains. 
She certainly didn’t expect H Is for Hawk – 
part nature essay, part grief memoir and part 
biography of TH White (fellow falconer and 
author of The Sword in the Stone) – to win  
the 2014 Costa Biography Award and the 
Samuel Johnson Prize. The book’s success – it 
has sold over 310,000 copies, been translated 
into 21 languages and Lena Headey (aka 
Queen Cersei in Game of Thrones) has 
bought the film rights – continues to thrill 
its author. “I still pinch myself. I keep 
worrying that I’m going to turn into a 
complete diva. I don’t think it’s happened 
yet; I’m always on the lookout for signs.”

Macdonald, whose year spent training a 
goshawk called Mabel while grieving for 
her father served as the backbone for the 
book, was delighted to be reunited with  
a goshawk for the Vogue shoot, although a 
little apprehensive. “They are legendarily 
highly strung; they’re the racehorses of the 
bird-of-prey world and tend to be frightened 
of anything novel. But he was so chilled.” It 
was Macdonald who had trouble focusing: 
“Goshawks are so utterly bewitching I 
couldn’t look at the camera,” she says.

While training Mabel, Macdonald became 
completely removed from society. She 
walked with her goshawk every day and lived 
on fried rabbit on crumpets. “Little boys used 
to run past and shout ‘Harry Potter’ at me, 
which would make me really cross because 
Mabel obviously wasn’t an owl,” she laughs. 
Most people ignored her. “I think they 
thought I was a bit too eccentric; I don’t 
blame them because I was a little nutty and 
scary-eyed at the time.” Interestingly, as 
Macdonald says in the book, the people who 
did approach tended to be outsiders, “teenage 
goths, drunkards, homeless people… anyone 
who wasn’t in the mainstream.” 

Now a full-time writer, as well as an 
affiliate research scholar at Cambridge 
University and a nature columnist for The 
New York Times, she lives in a village outside 
Newbury with a parrot called Birdoole: “It’s 
not quite the same as having a hawk, but my 
friends tell me it’s emotionally healthier.” 
The past year has been such a whirlwind of 
events and tours that she hasn’t had time to 
consider her next book, although she says it 
will definitely be based on our relationship 
with nature. And would she ever upgrade 
Birdoole for another hawk? “When things 
calm down, there’ll be another hawk and 
maybe even another goshawk.”  Q

Author of H Is for Hawk
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Box  
SETS

The best Christmas viewing  
promises suspense, drama  

and lavish settings 

Photographs by Lacey

Diamonds and pearls, 
twisted and tied,  
make a dazzling 

alternative to ribbon
Pearl and diamond necklace,  

price on request, Chanel Fine 
Jewellery. Spinel, diamond and 

turquoise necklace, price on 
request, Bulgari. Diamond rose 

ring, £12,000, Piaget. White-gold 
and diamond pendant, £58,500, 

Louis Vuitton. Green-agate flower 
ring, £8,500. Opal flower ring, 

£7,750. Both Stephen Webster. 
Paper artist: Zoe Bradley. Hand 

model: Emily Grimson. Nails: 
Zarra Celik. Digital artwork: 
Adam Cook at Touch Digital.  

Jewellery editor: Carol Woolton

256



Good  
things  
come  
in small 
packages 
(especially 
when topped 
with an 
exquisite  
gemstone 
bow)…
Emerald and 
diamond earrings, 
price on request, 
Boucheron. Mini 
diamond bow 
earrings, £660, H 
Stern. Yellow-gold 
and diamond  
bow brooch, 
£27,950. Diamond, 
ruby and onyx  
bow brooch,  
£6,800. Both  
Lucie Campbell. 
Antique platinum 
and diamond bow 
brooch, £12,750. 
Antique amethyst 
and diamond bow 
brooch, £7,950. 
Both Bentley & 
Skinner. Pink-gold 
and pink-sapphire 
ring, £10,000,  
De Grisogono 

257



Take note: 
diamond 
scribbles and 
spirals of 
sapphires  
and emeralds 
speak louder 
than words  
Diamond cloud 
brooch, price on 
request, Carnet, at 
Symbolic & Chase. 
Diamond, emerald  
and sapphire spiral 
bangle, £18,640, 
Wempe. Diamond 
zigzag earrings, price 
on request. Emerald 
and diamond earrings, 
price on request.  
Both Sabba, at 
Symbolic & Chase. 
Diamond bow ring, 
price on request,  
De Beers. Diamond 
and blue- and  
green-sapphire 
bracelet, price on 
request, Tiffany
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What lies beneath?  
Behold the sheer 
artistry of Van Cleef  
& Arpels’s diamond 
and sapphire fronds  
Tanzanite, emerald, garnet and 
pink-sapphire ring, price on 
request. Yellow-diamond, pink-
sapphire and emerald bracelet, 
price on request. Both Dior 
Joaillerie. Yellow-gold and 
diamond bracelet, price on 
request. Diamond and sapphire 
necklace, price on request. Both 
Van Cleef & Arpels. Sapphire, 
diamond and pearl brooch,  
price on request, Chatila
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Scissors, paper, stone: 
Chopard’s dramatic 
pendant and David 

Morris’s intricate 
diamond bracelet 

provide the ultimate 
finishing touches 

Green beryl and diamond 
pendant necklace, price on 

request, Chopard. Diamond 
bow brooch, price on request, 

Garrard. Diamond and 
emerald necklace, price on 

request, Adler. Diamond 
bracelet, price on request, 

David Morris. Diamond, opal 
and enamel earrings, on 

necklace, price on request, 
Fabergé. Diamond bow ring, 

price on request, Garrard
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Ribbon development: 
the lustre and 
sensuousness of silk is 
perfectly rendered in 
pearls and diamonds
Antique pearl and diamond 
brooch, £29,500, Bentley & 
Skinner. Platinum, diamond and 
pearl necklace, price on request, 
Cartier. Diamond necklace,  
price on request, Boghossian.  
For stockists, all pages,  
see Vogue Information 
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In a corner of Wiltshire that was previously derelict, the Viscountess Rothermere 
– self-taught horticulturalist and wife of the proprietor of the Daily Mail – has 
created a spectacular English paradise. Nicola Shulman meets a woman with grit, 
determination and green fingers
Portraits by Christopher Sturman

The constant
GARDENE 
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Lady Rothermere and 
her daughter  

Eleanor in a corner  
of the Vegetable Garden 

at Ferne Park, with 
Daphne the chihuahua. 

Hair: Dora Roberti. 
Make-up: Sarah Mierau. 

Sittings editor:  
Nura Khan
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n the imprecise 
science of gauging a person’s nature 
from their possessions, gardens tend 
to get left out. Clothes, yes; cars, yes; 
art and houses, certainly; even watches 
and suitcases. Gardens? Rarely get a 
look-in. Yet a garden reveals more 
about someone’s character and habits 
than anything else they own. 

A good example is the Villa 
Certosa, Silvio Berlusconi’s “lavish 
holiday home” in Sardinia. Everyone 
knows about La Certosa, centre of 
“bunga bunga” parties, where Tony 
and Cherie, Mubarak and Putin 
dropped in for fireworks and 
Neapolitan song. When it was sold to 
the Saudi royal family this year, we all 
read about its 68 rooms, six swimming 
pools and artificial volcano, its “secret 
passage” to spirit visitors to the beach, 
its resident ice-cream and pizza 
parlours. Nobody said that the Villa 
Certosa has also “one of the most 
beautiful and original gardens made 
in the last 50 years”, as described to 
me by someone who’d seen it, and 
knows. Unlike the swimming pools 
and so on, all of which tell us what we 
already know about Berlusconi, here 
is something in plain sight that reveals 
something new about him: an 
unexpected refinement and curiosity. 

You can learn a lot about Claudia 
Rothermere from her garden. You 
can learn quite a bit from the mere 
fact of her having made it. She has 
built a neo-Palladian house and vast 
garden of many rooms and vistas on a 
tract of Wiltshire countryside where 
before there was nothing – “but 
nothing,” says her friend, the writer 
and garden designer Tania Compton, 
“just old brambles and piles of tyres”. 
She elected to make them in an 
uncompromising classical style, much 
against the currents of fashion when 
she started the project 15 years ago, 
and she’s made a staggering success of 
it. For this – you’d guess – you need 

discipline, determination, self-belief, 
decisiveness and the strength of 
personality to deploy an army. If these 
qualities were not apparent before, 
they were supremely evident by the 
time she’d finished.

“Claudia is a force of nature,” says 
Geordie Greig, editor of The Mail on 
Sunday, who is also a family friend. 
“She is a very good commander of 
people. I nickname her ‘the General’. 
She is voracious in her pursuit of 
knowledge. She has the force of 
character to make that happen, the 
house and garden at Ferne. It’s 
extraordinary. Remember, she was in 
effect Capability Brown: the whole 
thing springs from her.”

Claudia got married young, to 
Jonathan Harmsworth, the Viscount 
Rothermere, owner and chairman of 
the Daily Mail & General Trust 
newspaper empire. Now 47, she is one 
of those accomplished women who 
hasn’t had a professional career and 
about whom people say “she could 
have done anything” had life taken 
her in another direction. It might be 
argued that if you have brought up 
five beautifully mannered and 
intensively educated children aged 
between 21 and five; if you have 
overseen every element of the building 
of one of England’s finest new 
classical houses; if you have co-
designed a 20-acre garden in England, 
and continue to run and develop it 
while making another in France and 
refurbishing the Mail ’s London 
offices at Northcliffe House; if you are 
chair of the Chalke Valley Historical 
Festival and sit on the boards of the 
Garden Museum and the Centre for 
Policy Studies (the Conservative 
think tank) while all along performing 
the social duties that come with being 
Lord Rothermere’s talented wife, 
such as contributing to discussions at 
intimate suppers with Dave and Sam 
and George, then you are, in fact, 
already “doing something”. That’s 
without the twice-a-week hunting 
and a regular seat at the opera. 

When I meet Claudia, it’s 
September. We are dressed for the 
garden, she in jeans and a grey jumper. 
She’s been up since five, cubbing with 
her hunter, which was “very badly 
behaved”, she says, in tones that imply 
this is a) an understatement and b) a 
matter for mild annoyance, not 
disquiet. It makes me think of a riding 
teacher who used to say that with 
horses “you must mean it.” Everything 

about my hostess today – her stillness 
when she is deciding what to say, her 
decisive economy of movement, the 
contained fluency of her replies – 
gives the impression that she would 
mean it. 

 I’m here because she’s contributed 
the opening essay, about her garden’s 
evolution and meaning, to Tania 
Compton’s new book, The Private 
Gardens of England, which is to be  
the revelatory garden book for our 
age. “The garden version of In the 
Psychiatrist’s Chair,” is how Tania 
describes it. Her criteria for inclusion 
were: first, that the gardens’ owners 
be “passionately and personally 
involved with their gardens”; second, 
they must write about them 
themselves; and third, they should 
have a connection with the Garden 
Museum in Lambeth, a “brilliant” 
institution concerned with the 
aesthetic, cultural and emotional 
aspects of the garden. Which is all 
most apt for Claudia, whose 
relationship with her garden is, as she 
emphatically states, “very much an 
emotional thing. I can’t bear the idea 
of gardens as politics, or as a status 
thing. I’m not interested in that.”

We are standing in her office, one 
of several splendidly converted 
outbuildings close to the stables, and 
she is trying to make me understand 
the magnitude of the task she took on, 
15 years ago. She had no background 
or training in gardening. She grew up 
with her two sisters – one of whom is 
the present Lady Thatcher – in a 
house in Epping attached to a “nice 
arts and crafts garden”; but her parents 
weren’t especially interested in it. A 
picture of this house and garden > 

I
Beyond the box 
parterre a double 
avenue of more 
than 400 lime 
trees stretches 
into the distance
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Claudia and her  
horse, Princess P,  
in the pool pavilion,  
a name that belies  
its perfect English 
country-house interior  

CHRISTOPHER STURMAN



It’s a disciplined scheme, 
rewarding self-restraint 
with a spectacular pay-off

hangs on her office wall. “It’s now 
owned by Rod Stewart,” she says 
amiably. When she decided to make 
the garden at Ferne, she had to start 
from scratch. She went back to school, 
enrolling in the English Gardening 
School’s course on plantsmanship. 
She read “everything” (as Compton 
remarked in awe), attended lectures, 
haunted the great gardens of the 
vicinity. She became “bonkers 
knowledgeable. She’s not the kind 
who tears out a picture from a 
magazine and says, ‘Give me one of 
those,’” says Compton. 

 C 
laudia hauls out a 
photograph album 
from the early days, 
when Ferne Park was a 
wasteland. She stops at 

a photo of herself, standing in what 
looks like a flat field. “In fact, that’s 
me on the top of the walled garden. 
When we started to excavate, it turns 
out it was a terraced 17th-century 
garden. It was filled with rubble.” 

I see, I say, but do not in fact see 
what she means about excavation 
until I’m standing on the brim of 
this garden, looking down into its 
restored sunken glory. The drop 
between the stone perimeter wall at 
the top (which took several years to 
rebuild) and the lawn at the bottom, 
set with a swimming pool like a  
flat-cut Kashmir sapphire, is about 
40 feet. The way down is steep and 
interrupted with terraces where just 
one or two types of white-flowering 
trees are planted en masse. In the 
spring, when these terraces are in 
bloom, the effect will be of a corps 
de ballet with peculiarly graceful 
port de bras. It’s a disciplined 
scheme, rewarding self-restraint 
with a spectacular pay-off, quite 
typical of Claudia’s methods. “It is 
emotionally calming to have lots of 
one thing,” says Claudia. “If it’s itsy-
bitsy, you can never relax into it.”

Rupert Golby, the garden designer 
she worked with on the project, nods 
agreement. He is a farouche and 
watchful man in his fifties, almost 
inaudibly soft-spoken and not easily 
drawn on the subject of his own 
achievements. Yet he is also someone 
at the top of his profession, known 
for choosing his own clients. 
Periodically he advances an opinion 
from under his battered leather hat, 
like a snail delicately extending a 
skewer. “The failure of many gardens 

is the failure to edit,” he says. “You 
have to decide what you don’t want, 
not try to have one of everything.”  
I ask him if many of his clients are  
as involved as Lady Rothermere. 
“No,” he says crisply. “Most people 
are more than happy for me to take 
responsibility away from them.” 

It takes two hours to get round, if 
you are paying attention. From the 
swimming pool Claudia cuts cleanly, 
without a word, through a handsome 
neoclassical stone building, somewhat 
understatedly classed as the pool 
pavilion. It’s based on William Kent’s 
seven-arched Praeneste at Rousham 
House, and furnished inside in the 
impeccable “English” country-house 
manner that requires really good 
Aubusson carpets, original 18th-
century mirrors and gilded Georgian 
side-chairs upholstered in scuffless 
silk-damask. 

When we emerge by the far door, 
the mood changes utterly. We are on 
a terrace overlooking a lake. Willows 
and pale yellow flowered magnolias 
grow on its banks and it is fed by a 
silvery cascade that you see through 
a lattice of lace-cap hydrangeas, 
flowering now in powdery mauves. 

On the other side, the land rises 
into some woodland where there is a 
sizable development of children’s 
treehouses, linked by aerial walkways. 
From here, we can see the roof going 
up on a new building: a thatched, 
rustic-style garçonnière Claudia’s 
designed for her undergraduate son, 
Vere, “so he can have 10 friends to stay 
and I don’t have to see what’s going 
on.” Shortly, we pass a barn where two 
masons are working a pile of hewn-
stone blocks for this cottage, chipping 
off their skins with a hammer and 
chisel. “To weather it. It makes such a 
difference,” she says. 

Admiring the chiselwork at close 
quarters, I grasp what it is that no 
description of this place can prepare 
you for: not the attention to detail, nor 
the immaculate taste, nor the altitude 
of the spec, but the vigilant consistency 
of these principles across the whole. 
Most talented and wealthy garden-
makers impose some ranking on their 
finishes: there will be make-do 
elements – filler plantings, trellises, 
concrete pillars for roses and so on – 
where inferior serviceable materials 
will suffice. At Ferne, though, only 
the very best will do. Every sill and 
stair riser and roof tile is of peerless 
quality. Even the service paths > 
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Photographs from The Private Gardens 
of England – this picture, the topiary 
garden at the front of the house; beyond 
is the Vale of Wardour. Below: the 
kitchen garden. Fruit trees are trained up 
the walls; during the summer, the hazel 
supports are entwined with sweet peas 
and Cobaea scandens. Below left: the 
view over the fields from the west side of 
the house. Bottom: Tulipa “Purissima” 
in the East Garden. Bottom right: 
Hesperis matronalis and tree peonies  

“Don’t make it too obvious when you look out of the window,” 
advised the estate agent as I climbed into the back of the muddy 
Land Rover. We were being taken to see an estate that was, well, 
not quite yet for sale, but my husband Jonathan had been talking 
with excitement lately about his dreams of building an entirely 
new house, so we decided to take a look. For my part I had never 
thought of building a new home, and the notion of creating a 
garden from nothing had simply never crossed my mind.

“This is the North Lodge entrance,” said our guide, and I 
glanced out to see a battered and broken gate hanging off its 
hinges, propped on one pier with a great tangle of orange string: 
not the most inspiring of thresholds. An old abandoned tractor 
deepened the general sense of dereliction. Hoping for a glimpse 
of the Secret Garden, I was seeing something more like the 
detritus of a gypsy camp. This impression was confirmed by the 
baleful presence of a dead sheep on the edge of the drive. Then 
again, as the shepherd would later remind me, “where there’s 
livestock, there’s dead stock.”

“The old house used to sit up there,” the estate agent told us, 
and I looked where he was pointing – there was no trace of a 
house at all now, and yet, all of a sudden, I was captivated by the 
beauty of the landscape that was unfolding before me. Ancient 
rolling hills spread across the whole horizon: this was Cranborne 
Chase. My eyes were drawn to a crown of beech trees at the 
apex. This, I was to discover, was Win Green, a Bronze Age bowl 
barrow situated at the highest point in Wiltshire. It seemed to be 
connected by a track which ran along the horizon: this was the 

Ox Drove, an ancient drovers’ road, 
which connected the countryside 
of Dorset – Thomas Hardy’s famous 
Wessex – with Salisbury. I gazed in 
delight, then turned to see an equally 
entrancing vista to the north – the 
Vale of Wardour. I realised I was 
looking at an almost uninterrupted 
360-degree view of the Wiltshire 
and Dorset countryside: Ferne’s 
location was sublime.

On discovering Ferne Park
By the Viscountess Rothermere, 

from Tania Compton’s “The Private Gardens of England”
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Claudia Rothermere overlooking the 
topiary garden. “The failure of many 
gardens is the failure to edit,” says 
Rupert Golby, the garden designer 
she worked with. “You have to 
decide what you don’t want, not try 
to have one of everything”
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You have no idea what exclusive 
means until you’ve tried to buy 

one golden snowdrop

between the backs of outbuildings are 
hand-set with cobbles. 

The same is true of the plants. They 
have provenance, come from nurseries 
with five-year waiting lists. You have 
no idea what “exclusive” means until 
you’ve tried to buy one golden 
snowdrop. The yellow rattle seed  
for Claudia’s wildflower meadow, for 
instance, was carried here in mowings 
from one of England’s greatest 
gardens, the late Christopher Lloyd’s 
at Great Dixter. “It’s much better if it’s 
fresh, you see,” she explains reasonably. 

We have arrived at the terrace in 
front of the main house – perhaps the 
architect Quinlan Terry’s most 
successful private house. It’s winged 
and crested, pedimented and double-
staircased, still a little new and peeled-
looking. There we pause, looking out 
past the subsiding verbascums she 
had from the (late) Duchess of 
Devonshire, past the yew pyramids 
that remind her of her father’s house, 
down the double avenue of 400 lime 
trees, to the Dorset hills. It is really a 
triumph of judgement and willpower. 
It’ll be beautiful for a hundred years. 
But you can’t help wondering – why 
do this? When England is full of fine 
18th-century mansions that already 
have wings and pediments, walled 
gardens and gilded metalwork gates. 
Like Daylesford, in Oxfordshire, 
where Jonathan’s father lived (now 
owned by Lord and Lady Bamford). 

“It wasn’t me,” she says. “It was 
Jonathan’s idea. I think his argument 
was that his family had owned a lot of 
beautiful houses and gardens, and had 
lost them as result of divorces and – 
other things. So he wanted something 
completely fresh. And I said I’d do it.” 

She is emphatic, even emotional on 
the point that this was never “a 
project” for her. “I hate it when people 
say I ‘need a project’. This house, 
everything… it’s an expression of 
love. And now, it gives me such – joy 
– to think Jonathan has a stressful job, 
and he comes here, and he has 
meetings here, and takes people round 
the garden when he wants to get to 
know them. It’s a wonderful way of 
getting to know people. Much better 
than going out in London, sitting at 
dinners, people compartmentalising 
you. Being here, giving it a bit of time, 
you get to see what somebody’s like. 
What they’re really like.”  Q

“The Private Gardens of England”,  
by Tania Compton, is published by 
Constable at £75
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From left: Terry de 
Gunzburg Ombre 
Mercure Extrême  
eau de parfum, £235,  
at Harrods. Perfumer H 
Velvet eau de parfum, 
£175, Perfumerh.com.  
Les Liquides Imaginaires 
Les Eaux Arborantes 
Tellus eau de parfum, 
£150, at Selfridges. YSL 
Opium eau de parfum, 
£49.50. Slumberhouse 
Ore eau de extrait, £135,  
at Roullier White
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The mission of modern perfumers: to  
create scents that will leave you truly addicted.  

Nicola Moulton falls under their spell
Photograph by Julia Hetta
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WHAT’S YOUR
POISON?



pium. Addict. 
Intoxicated. What is it about 
perfume and not knowing when to 
stop? Perfumes that intoxicate; scents 
that seduce; the hypnotic, narcotic 
nature of addiction is arguably one 
of perfume’s richest seams, and 
currently it seems to be bewitching 
perfumers like never before. For 
new-generation perfumers like  
Azzi Glasser, Kilian Hennessy  
and the Italian fragrance duo 
Nasomatto, narcotic ingredients 
themselves are providing a 
controversial source of inspiration. 
Others, such as Francis Kurkdjian 
and Geza Schoen (the perfume 
maverick behind Escentric 
Molecules), consider addiction to be 
at the very heart of what a perfumer is 
trying to achieve. And unusually in 
perfume, it’s a subject that unites 

both the perfumers themselves and 
the marketing people around them, 
because as the fragrance industry 
knows better than most, the more 
something has a whiff of danger about 
it, the more attractive it becomes. 

“Just look at Opium in 1980,”  
says the perfumer and historian  
Roja Dove. “Its name shocked and 
the scent shocked even more. It was 
warm, rich, sensual and spicy; it 
didn’t actually smell of an illegal 
substance, but its advertising image 
suggested wantonness and a level of 
decadent hedonism never alluded to 
before.” He adds that Opium was one 
of the handful of perfumes to employ 
the tactic of cutting back on orders, 

O
What an achievement for a 
perfumer: the art of intoxication 
manifested in spray-on form

“thus turning the world into Opium 
addicts craving their next fix.”

No one understands this 
phenomenon better than Geza 
Schoen, the “one-man perfume 
revolution” responsible, nine years 
ago, for the launch of Molecule 01, 
the now-legendary scent that contains 
nothing but a pure, neat aroma-
chemical with the unromantic name 
of Iso E Super. In a way, it’s less a 
fragrance than an effect – because it 
seems to engender an instinctive and 
involuntary addiction in those who 
smell it. Wearers (who sometimes 
layer it with other scents) report 
people following them down streets 
to find out what it is; converts recoil 
at the idea of a day without it; and  
it’s still the best-selling perfume  
in department stores worldwide, 
including Harvey Nichols and Liberty. 

Its success is even more intriguing, 
because nine times out of 10 you 
can’t even smell it. Half the magic is 
wondering whether you’re just being 
sold an expensive bottle of water. But 
every so often you’ll get a definite 
waft of some airy, low-level, velvety 
sweetness – like scented background 
noise. The reason, apparently, is that 
Iso E Super causes “rapid olfactory 
fatigue”, which means your nose 
becomes quickly accustomed to it. 
So while you don’t think you’re 
wearing anything, you’re suddenly 
strangely irresistible to others. As  
a result, it’s the perfume that offers a 
sense of addiction most akin to, say, 

cigarettes: smokers will often stop 
“tasting” the nicotine, which is why 
they get a craving for more. 

What an achievement for a 
perfumer: the art of intoxication 
manifested in spray-on form. 
“Someone said to me the other day 
that what you do is like a drug,” says 
the perfumer Azzi Glasser. Talented, 
glamorous and extremely well 
connected, she has spent years 
creating perfumes for celebrities and 
fashion houses, and has now launched 
a signature collection under the name 
The Perfumer’s Story. She’s fascinated 
by the relationship between perfume 
and pleasure, which comes partly 
from her astonishing ability to “read” 

someone easily and instinctively 
know what scent they will love. “Azzi 
possesses a certain sorcery, in that she 
is capable of capturing the perfect 
essence of a character in scent,” says 
Johnny Depp, who – along with Jude 
Law and Helena Bonham Carter – 
has frequently commissioned her to 
create perfumes that will help him to 
inhabit a movie character. “I never 
feel fully dressed or go on set without 
my perfume,” says Bonham Carter. 
“It’s a protective cloud, invisible 
armour, emotional touchstone and 
part portal to make-believe land.”

Meeting Glasser at Chiltern 
Firehouse, the waiting staff greet her 
like an old friend and saunter over 
every five minutes to sample her new 
works. “You’ll love this one,” she tells 
a particularly intellectual-looking 
waiter with a hipster beard, rocking a 
sort of young Trotsky vibe. “It’s 
called Old Books. Stephen Fry 
wears it, and Benedict Cumberbatch 
and Russell Brand.”

One of the collection, though, is 
taking the pleasure-seeking to a new 
realm. “It was supposed to be called 
Cocaine,” she says, “but everyone 
has been worried about it. So now it’s 
just called C.” Its notes are familiar 
enough: pepper, neroli, vetiver, white 
musks. But its effect is sparkling; fizzy 
and aldehydic almost, and it does 
come at you in a sort of rush. So why 
an illegal substance as her olfactory 
inspiration? Why not? The scent, she 
says, has already got a huge fan base 
and despite her advisers’ misgivings, 
they’ve ordered 10 times the quantity 
that they have of the others.

Kilian Hennessy is another 
perfumer for whom narcotics are 
currently providing inspiration. The 
grandson of the famed Cognac 
maker, he clearly knows a thing or 
two about luxury and intoxication. 
The three latest offerings from his By 
Kilian line are an attempt to create 
perfumes with genuinely addictive 
characteristics, using the intoxicating 
properties of cannabis (Light My 
Fire), Turkish coffee (Intoxicated) 
and Montecristo cigars (Smoke for 
the Soul). Smoke for the Soul, in 
particular, is astonishing. Elegant and 
spacy, it seems to swirl and shape-
shift just as smoke does; one minute 
the throaty rasp of a brutish cigar, the 
next the ecclesiastical sweetness of 
incense. He says it contains “mind-
turning accords of tobacco, birch and 
cashmere woods” with an emphasis 
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on “psychotropic tobacco” and “the soothing 
stupefaction of the sweet-sharp weed”, and 
to my mind it should be worn by a man who 
is as comfortable in a monastery as he is in 
an Armani suit (Leonard Cohen, if you’re 
reading, I’m thinking of you). 

A
bsinthe, that notorious 
nectar of artists and 
poets, gets an olfactory 
makeover in Hennessy’s 
scent Taste of Heaven, 
which combines it with 
Turkish rose, lavender 

and Bourbon vanilla. It’s big, complicated 
and tremendous; heavy with warmth and 
drenched in flowers. It would put you to 
sleep if it didn’t shower you with inspiration.  

But as well as the technical challenge of 
creating an olfactory interpretation of those 
substances’ tastes, Hennessy also has a bigger 
picture in mind: he wants to elevate perfume 
beyond the realm of seduction and on to a 
more mind-altering plane. “Perfume can be 
transcendental,” he says. “After working on 
‘temptations’ for my last collection, the next 
step naturally for me was to work on 

‘addictions’. And when something becomes 
addictive, you also introduce the element of 
danger. So to make someone addicted, in the 
truest sense of the word, to a perfume, I had 
to find olfactive harmonies that would be a 
kind of poison. All the things that kill you 
make you feel alive.”

It’s a sentiment echoed by the Italian duo 
behind the publicity-shy fragrance house 
Nasomatto. They refuse to publish ingredient 
listings, and prefer to focus on a scent’s effect 
rather than describe its smell. And guess 
what? There’s a huge focus on the addictive, 
illegal and intoxicating. Black Afgano, the 
company’s best seller, is, they say, “the result 
of a quest to arouse the effects of temporary 
bliss”, while Absinth was created “to invoke 
degrees of hysteria and irresponsible 
behaviour”. Black Afgano has the same 
leathery, smoky, incensey feel as By Kilian’s 
Smoke for the Soul, but Absinth is different: 
there’s none of the clean, potent, almost-
medicinal smell of pure alcohol. Instead it’s 
something altogether earthier: verdant, 
lush and somehow relentlessly optimistic.

Obviously, as with Opium, all those 
stories about production being held up 
because the hashish was stuck in customs 

don’t hurt a perfume’s notoriety, either. But 
perhaps the most interesting scent by 
Nasomatto is the least obviously drug-
related, paradoxically called Narcotic V. It’s 
the biggest, sock-you-between-the-eyes 
floral in the range, and makes you wish 
they’d played with flowers a bit more. The 
addiction they’re interested in this time is 
“the addictive intensity of female sexual 
power”, and it’s a beautifully conceived work 
of olfactory art. Like Frédéric Malle’s Carnal 
Flower, another exceptional scent, it explores 
the link between female attraction and the 
almost-animalic-smelling tuberose. 

And what it makes you wonder is this:  
do things have to be narcotic to be 
addictive? Not at all, says Francis Kurkdjian, 
one of the most gifted noses of his 
generation, with enormous successes both 
commercially (he created Jean Paul Gaultier 
Le Male at the tender age of 26 and Narciso 
Rodriguez For Her, which was a runaway 
success) and through his own eponymous 
line. His Aqua Universalis fragrance 
couldn’t be further from the kind of deep, 
dark elixirs described here: it’s a lesson in 
lightness – a shimmeringly lovely scent 

with almost cologne-like top notes of 
bergamot and Sicilian lemon, and the 
perfect prettiness of jasmine and roses at the 
heart. What’s clever is the concentration: 
for something so light, Kurkdjian gives us, 
in the Forte variation, a concentration of 40 
per cent. And it, too, has engendered the 
kind of addiction that keeps the department-
store shelves empty and the perfume chat 
rooms full. “For me, the idea of addiction is 
very personal,” he says from his atelier in 
Paris. “Some people are addicted to freshness, 
others to florals. But certainly I have had 
people describe their relationship with Aqua 
Universalis almost like they were talking 
about a drug.” For Kurkdjian, it is the greatest 
compliment a customer could pay. “The 
notion of creating something that people 
will be addicted to is the essence of perfume. 
The idea is to get to that kind of magical 
moment where you feel you have gone 
beyond the raw materials and achieved a 
kind of alchemy. It’s what we are all here for.”

And for those who are passionate about 
perfume? “I’d absolutely say my bespoke 
clients all have an addictive personality,” 
says the perfumer Lyn Harris, whose new 
venture, Perfumer H, is a hybrid of her 

bespoke service and a biannual collection of 
five limited-edition scents. She has chosen 
to sell her scents in plain, coloured-glass 
bottles with slender glass stoppers that call 
to mind the mysterious tinctures of the 
medieval apothecaries, like the one Friar 
Laurence gives Juliet. “They’re driven by 
the need to find their ultimate scent because 
they think when they find it, it will 
complete them somehow,” she continues.

For Mandy Aftel, the enigmatic perfumer 
and author who runs her small, artisanal 
perfume business from her home in Berkeley 
in California (doing so with the sort of 
customer care that would make modern 
marketing executives weep; often emailing 
new clients who have ordered a whole bottle 
without sampling first “to check if they’re 
really sure”), whether or not perfume can be 
addictive or not is debatable, but it’s certainly 
a way for many people to uncover a creative 
impulse that may otherwise never surface. 
“I’ve had a life,” she says. Aftel is a bohemian 
in the Stevie Nicks vein. In the Sixties she 
lived in Joshua Tree, hanging out with 
musicians (she lived with Donovan and his 
wife, and later wrote a biography of her 
friend Brian Jones). “But I see it all as being 
connected. I think it’s all about pleasure. 
Scent is a more exquisite pleasure than most 
because it doesn’t serve a purpose,” she says. 
“It has no use in your life except to make you 
feel good, so it’s kind of the ultimate 
hedonism – and nothing is more addictive to 
people than that.”

Her own scents, under the label Aftelier 
Perfumes, are small, all-natural and 
exquisitely crafted creations with an attention 
to detail that calls to mind a painstaking 
botanical drawing. She’s interested in the 
interplay between gourmand notes and 
flowers, hence Cepes and Tuberose, bringing 
the earthiness of wild mushrooms to the 
voluptuousness of tuberose, and perfumes 
centred on fig and cacao. Being natural, 
they only last for a couple of hours before  
you need to reapply, which she sees as a very 
“mindful” process. “Scent goes into the part 
of the brain that’s unmediated,” she says. “It’s 
a pleasure that’s not connected to language 
and so we just experience it in a sensual way.”

It’s a sentiment that Roja Dove believes 
will ensure that the interplay between scent 
and addiction go on forever. “Historically, 
the reason the sense of smell developed was 
to find food, escape danger and find a mate. 
Nobody in the modern day needs perfume. 
But the beauty of scent is that we now 
know how to manipulate the effect it has 
on those around us, and influence what 
others think of us.” An artificial substance 
with mind-altering properties, created to 
induce pleasure? If love is the drug, then 
perfume is its olfactory interpretation.  Q

“Scent has no use in your life except to 
make you feel good, so it’s kind of the 
ultimate hedonism – and nothing is more 
addictive to people than that”
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DRAMATIC LOOKS TAKE CENTRE STAGE THIS PARTY SEASON WITH 
LUMINOUS SKIN, THE DARKEST EYES AND LIPS, AND A MERE SPRINKLING  

OF MAGICAL GLITTER, WRITES LAUREN MURDOCH-SMITH

All about EVENING

MAC  
EYE PENCIL 

IN EBONY, 
£14

STILA  
GOT INKED 
CUSHION 
EYELINER  
IN AMETHYST 
INK, £20

OPI  
NAIL POLISH 
IN MY 
GONDOLA 
OR YOURS?, 
£12.50

G
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  j
ust as certain pieces in your wardrobe are 
designated “eveningwear”, now beauty  
is making the distinction, too, with night-

time-focused products. Start with “no filter 
necessary” skin, luminous and soft-focus, 

achieved through blurring, smoothing and 
“strobing” products that are all about creating 
little touches of glimmer. Tuxedo black 
becomes a key colour in the make-up palette, 
not just on eyes but on nails and lips, too. 

Chanel’s famous Rouge Noir takes on a life of 
its own with an entire collection based around 
this darkest of dark reds – and how about  
a satin bow in your hair? If ever there was a 
fabric to bring out at night, black satin is it…>  

FILM NOIR
Black is even more ubiquitous for 
evening make-up looks this season 
– the catwalk saw it used on not only 
eyes and nails but also lips. At the 
Giles show, lips were painted black 
with laser-like precision by make-up 
artist Lucia Pieroni, who lined them 
with Mac’s eye pencil in Ebony, 
followed by Mac Pro Lipmix in black 
and burgundy. Regarding nails,  
Eve Snow’s polish in Vamp for a 
purple twisted black or OPI’s latest 
black shade for winter, My Gondola 
Or Yours?, are both surprisingly 
lattering – just be sure to team them 
with short, neat nails to avoid 
vampish talons. We also love Stila’s 
Got Inked eye-paint pots. The 
sponge compact holds an intense  
ink pigment (there are six hues in  
the range, including Amethyst and 
Black) that can be applied with 
�ngers. Just be careful not to press 
too hard; treat it like an ink stamp, 
building up the colour as desired.
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 s trobing isn’t a new concept, but 
it’s become a buzz phrase and 
basically means adding very 

discreet dabs of super-charged 
highlighters. Proceed with caution, 
though: too much and you’ll look  
more Tin Man than translucent.  
Look for user-friendly products. 
Hourglass Ambient lighting powders 
have become a beauty must-have 
among pros and make-up aficionados 
because of the way they instantly 
diffuse and recreate the soft, flattering 

light of evening. The latest palette, 
Ambient Lighting The Edit, is  
a sextet of its best powders, including 
the new Iridescent Strobe Light.  
Its strobe, diffused and luminous 
lights all hide flaws and soften 
complexions, while the lighter 
powders are for natural, manageable 
strobing. Benefit’s Highbeam used  
to be the go-to when it came to 
luminosity, but its super-charged 
new version, Watt’s Up!, is designed 
to do the contouring work for you.  

Putting 
on the 
spritz

If you’re a  
fan of Kenzo 

Flower, L’Elixir 
eau de parfum,  

£66, won’t 
disappoint. 

Pulpy raspberry, 
Bulgarian rose 

and vanilla 
make a more 
intense floral 

fragrance, 
arriving as the 
original scent 

turns 15

The latest 
offering from 

the Marc Jacobs 
franchise is  
less cutesy  

than some of 
the others. 

Marc Jacobs 
Decadence eau 

de parfum, £49, 
is a luxurious 
woody scent, 

housed in a 
handbag-style 
bottle, giving  

a new meaning 
to “purse spray”

A rich,  
creamy scent, 

perfect for 
party season. 

Bella Bellissima 
Velvet Santal 

eau de parfum, 
£96, exclusive 

to Selfridges

A softer version 
of the classic. 

Tom Ford 
Black Orchid 

eau de toilette, 
from £45

Until now, 
Chanel No 5’s 

35ml has been 
available only 

in a purse 
spray, but for 

Christmas you 
can now buy 
this smaller 

size in an 
irresistible 
version of  
the classic 
bottle, £49

A seasonally 
appropriate 

bottle for Jean 
Paul Gaultier 

Classique Glam 
Edition eau de 

toilette, £73

Lights, camera, ACTION

BUTTON 
PUSHING
Nails Inc’s latest invention, 
Paint Can, has to be tried to  
be believed – because it’s  
a spray paint for nails. To  
apply, spray all your nails  
at once for roughly 20 seconds,  
as if applying fake tan, which 
means you end up with most of your 
hand covered in neon pink or gold 
(the two debut shades). Then build up 
the intensity by continuing to spray. 
Simply wash off the excess polish  
from your skin after applying top coat, 
once your nails are dry. Nails Inc’s 
Kensington Caviar top coat dries in an 
amazing 45 seconds. The verdict? Quick, 
easy – but most importantly, fun!

BENEFIT 
COSMETICS 
WATT’S UP!, 
£24.50

NAILS INC 
PAINT CAN 
IN HOXTON 
MARKET, £10

A touch of 
FROST
The silver lashes and dark red lips at Carolina Herrera 
were made for a Christmas outing. Make-up artist 
Diane Kendal added a subtle flash of silver glitter to the 
tips of lashes and kept skin clean apart from a berry lip. 
It’s a fairly painstaking process, so allow a good 20 
minutes’ prep time.

STEP 1: Apply Duo Adhesive to tips of false lashes (Diane 
used Mac No 33) and sprinkle with Mac Pro Silver 
Glitter. Allow to set for a few minutes.

STEP 2: Fix the lashes to your upper lash line and conceal 
the join with Mac Pro crème liner. 

STEP 3: Apply Mac’s Clear Lipglass over your eyelid and 
blend up to brow “for shine and dimension”.

MAC  
33 LASHES, 
£10.50

MAC
PRO SILVER 
GLITTER, £16
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HOURGLASS 
AMBIENT 
LIGHTING  
THE EDIT, £65
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The modern 
approach to 
highlighting is  
to highlight first, 
then conceal. 
Charlotte Tilbury 
Mini Miracle Eye 
Wand has all you 
need in one clever, 
double-ended pen. 
Neutralise dark 
shadows with the 
highlighter before 
using the concealer. 
Or try Givenchy  
Teint Couture 
Concealer, a  
one-stick wonder 
with a combined 
highlighter and 
concealer, taking 
out the guesswork.

 p 
laying with differing effects of light is  
make-up’s latest obsession. By Terry Light-
Expert Click Brush Illuminating Flawless 

Foundation Brush has downright astonishing 
radiance-giving properties, and is also the first 
foundation with a built-in kabuki rather than a flat 
brush. One fully loaded click is enough to cover 
skin, and the foundation canister is removable so 
you can see when you are running low. Also try 
adding Niod Photography Fluid to your foundation 
or moisturiser for a flawless, radiant finish. Temptu 
Air’s Airpod is the first handheld, cordless airbrush 
device that even fits in your make-up bag. With 
interchangeable make-up pods, you can base, blush 
and bronze from the gun, with a light and seamless 
finish. Are you ready for your close-up?  

No-FILTER- 
      necessary SKIN

Conceal
and
reveal

SCENT

TINT

LE ROUGE ET LE NOIR

EPIPHANY 
BOW BY 
ISABELLA 
DUPEE, £15, 
EPIPHANY 
BOWS.COM

KERASTASE 
CHRONOLOGISTE LE 
PARFUM EN  
HUILE, £39

CHANEL ROUGE 
ALLURE VELVET 
INTENSE 
LONG-WEAR MATTE 
LIP COLOUR IN LA 
MERVEILLEUSE, £26

CHANEL  
ILLUSION D’OMBRE 
LONG-WEAR 
LUMINOUS 
EYESHADOW IN 
ROUGE NOIR, £25

CHANEL  
LE VOLUME 
DE CHANEL 
VOLUME 
MASCARA  
IN ROUGE 
NOIR, £25

CHANEL  
LE TOPCOAT 
LAME 
ROUGE 
NOIR, £18

TEMPTU AIR 
AIRPOD, £160,  
AT NET-A-
PORTER.COM

BY TERRY 
LIGHT-EXPERT 
CLICK BRUSH 
FOUNDATION, 
£48

CHARLOTTE 
TILBURY MINI 
MIRACLE EYE 
WAND, £29

GIVENCHY  
TEINT COUTURE 
CONCEALING 
PEN, £24

NIOD 
PHOTOGRAPHY 
FLUID, £20,  
AT VICTORIA 
HEALTH.COM
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TAKE A BOW… 
Plaits and ponytails step up this party season. 
Giles and Lanvin accessorised low, nape-
positioned braids with satin bows (Giles) and 
a nonchalant ribbon (Lanvin), making them 

more party than playground. For shorter 
styles, deep, voluminous side partings, as 
seen at Blumarine, are a great alternative 
to the traditional blow-dry. Add a root-
boost product like Aveda Pure Abundance 
and a dry shampoo like Toni & Guy  
Casual Matt Texture Dry Shampoo, £7.49, 
and it’ll take you through several days of 
celebrations. While Kérastase’s Le Parfum 
en Huile fragrances and conditions – perfect 
when hair needs a little help to look healthy.

Chanel’s Rouge Noir celebrates 20 years with a whole 
collection based around the product that started a nail 
revolution. As well as a limited-edition bottle of the polish, 

Le Top Coat Lamé Rouge Noir is flecked 
with gold for added party sparkle. The 

collection also includes an eyeliner, 
eyeshadow and mascara, 

all in the distinctive 
black/red 

hue. 

SIMPLIFY YOUR BEAUTY ROUTINE BY WEARING  
TOM DAXON’S HEADY ROSE-SCENTED  

CRUSHING BLOOM BODY LOTION, £45, AS  
BOTH FRAGRANCE AND BODY CREAM 

THIS DRESSING- 
TABLE PLEASER 
KEEPS SKIN 
FEELING FRESH 
AND HYDRATED. 
PAUL & JOE 
LUXURIOUS 
BODY BUTTER, 
£42 (AS PART OF 
THE LUXURIOUS 
BATH & BODY 
COLLECTION SET)

SWAP SHEER TIGHTS FOR 
LEGOLOGY SUNLITE TINTED 
LEG CREAM, £36 

WHEN YOU NEED COLOUR 
IN A HURRY, TRY FAKE BAKE 
5 MINUTE MOUSSE READY 
TO WEAR TAN, £19.95
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RUMOUR HAS IT THAT EVERYTHING IN THE BEAUTY HALLS 
HAS BEEN TURNED TO GOLD, SAYS LOTTIE WINTER

MIDAS touch
CLOCKWISE FROM  

TOP LEFT: DIOR 
J’ADORE TOUCHE  
DE PARFUM, FROM 
£70. CHANEL 
SUBLIMAGE L’EXTRAIT, 
£370. GUERLAIN  
L’OR ULTRA 
MOISTURISING 
PRIMER, £44.50.  
BY TERRY GOLD 
BAUME DE ROSE 
DELUXE LIP BALM 
TRIO, PART OF SET, 
£250, AT HARRODS. 
ILLAMASQUA 
BROKEN GOLD, £18.50, 
ILLAMASQUA.COM. 
BURBERRY MY 
BURBERRY EAU DE 
PARFUM, £90. SMITH 
& CULT NAIL POLISH 
IN SHATTERED SOULS, 
£19, AT SPACE NK. 
MICHAEL KORS 24K 
BRILLIANT GOLD EAU 
DE PARFUM, FROM 
£39. GUCCI GUILTY 
EAU DE TOILETTE, £43
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WHAT DOES A BESPOKE 
BEAUTY REGIME LOOK 
LIKE? IS IT THE LEAP 
WE’VE BEEN WAITING FOR? 
CHARLOTTE SINCLAIR 
GETS PERSONAL

Meet
 your
MATCH

n    
ot to brag – OK, maybe just 
a little mini bragette – but 
even if you wanted to, you 

couldn’t copy my beauty routine this 
morning. That’s because every part of it, 
from moisturiser to shampoo, perfume 
to lipstick, mascara to foundation, was 
specifically crafted with me in mind. 
My dressing table is a narcissist’s dream, 
a busy parade of rampant individualism 
in the form of monogrammed  
bottles and customised unguents. It’s 
all about me, me and, yes, sorry, me.

Here’s a day in my newly concocted 
beauty life. And I use that word 
intentionally, because first I washed  
my hair with Concoction’s Nourish  
& Protect Shampyou scented with 
ambergris, sandalwood and musk 
(terrible pun, delicious smell), to 
which I added two shots of serum 
from a choice of eight to suit my 
particular hair requirements – Gimme 
More Moisture Serum with hydrating 
argan oil and shea butter, and Back To 
Your Roots Super Serum, a “clarifying 
detox” for my scalp. I snapped open 
the plastic vials, squeezed them  
into the bottle and, lid replaced,  
shook it like a vodka martini. No  

wonder Millie Kendall, co-founder of 
Beautymart and co-creator of Ruby & 
Millie – and now one of Concoction’s 
key investors – cites the brand’s 
inspiration as “Jamba Juice in LA; the 
way you can order a frozen mango 
smoothie with a shot of echinacea.” 

Next it’s on to my personally assessed, 
bio-compatible, fresh-each-day 
skincare regime. Although surely now 
“regime” will be too restrictive a word 
for what will essentially, in the future, 
be about changing things up on a daily 
basis. Serums are bespoke beauty’s 
current obsession. On the website of 
skincare company Codage, you answer 
questions on your skin type and 
lifestyle, and a monogrammed bottle of 
customised serum is delivered to your 
door. It feels personalised but – given 

Bespoke beauty encourages you  
to connect with your skin, hair 
and make-up on a forensic level

that the whole thing is done online – 
not quite tailor-made. Strangely, I 
prefer the “become your own facialist” 
approach of Absolution, a natural, 
organic product in which you blend 
together different serums – chosen 
from a range – into day or night creams 

using a handy palette set into the lid. 
You can add a little radiance boost, 
blemish fighter or anti-fatigue serum, 
for example. I now use it every night, 
and as a result pay much more attention 
to whether my skin is dehydrated, 
tired-looking, flaky and so on.   >

Irving Penn for 
American Vogue, 

July 1950
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One of the benefits of bespoke 
beauty is just that: it encourages you – 
if not forces you – to connect with your 
skin, your hair, your make-up on a 
more forensic level. And the more 
effort you put in, so the theory goes, 
the more rewards you reap.  

 

i
f that’s true, my latest face cream – 
created by Dr Barbara Sturm, a 
German dermatologist and former 

orthopaedic surgeon with a white-
blonde pixie crop – should be bestowing 
upon me the skin of a baby. In the 
bowels of the Dorchester Hotel,  
she drew blood from my veins in  
order to create a “blood cream”, a 
moisturiser much beloved of 
Hollywood actors that incorporates a 
client’s own blood plasma, the magic 
ingredient that, according to Dr Sturm 
and a growing number of fans, 
promotes anti-inflammation, reduces 
wrinkles, tightens pores and alleviates 
dermatological conditions such as 
psoriasis. It costs £950 per pot. (The 
cream, thankfully, appears white not 
gore-red.) Her clients swear by its 
miraculous properties. Has it done 
anything for me? Yes-ish. My skin was 
calmer and my hormonal acne less 
bothersome. But, despite the great 
personal charm of Dr Sturm herself,  
I can’t say it has effected a miracle.  

Now for the fun, Willy Wonka part 
of bespoke. My lipstick today is a chic 
dusky pink. Not the most attention-
grabbing or original shade but the one 
that every woman, give or take, is 
searching for, finding every candidate a 
little too brown/shimmery/pink/quick 
to wear off. Florence Adepoju is a 
recently graduated cosmetic scientist 
who has launched a range of lipsticks 
into Beautymart under the brand name 
MDM Flow. As a sideline, Adepoju 
produces bespoke lip colours for private 
clients, whizzing across London with a 
wheelie case full of chemistry beakers 
and pipettes. The service is £300 and 
produces a set of six lipsticks. Adepoju, 
in white lab coat and heels, sees it as a 
way of getting more from your make-
up. “You can play around with 
formulations,” she says, unpacking dyes 
and powders at my desk. “Mainstream 
brands normally use pigments at three 
to five per cent, but I usually put them 
in at six to 12 per cent, so you can get a 
much more intense colour.” 

For those who never really 
considered what goes into their make-
up, bespoke beauty is an education. A 
little of this, a dot of that, “pure colour 
or some shimmer? Pearl or matt?” You 

can even add drops of your own 
fragrance. The whole process takes 20 
minutes, tops. My finished lipstick, 
housed in MDM Flow’s gold, bullet-
like cases, is a chalky rather than 
mauve rose (the result of a 
slightly over-zealous dollop 
of white base on my part), 
but it’s pretty and extremely 
wearable. I christen it “CS”. 
Nul points for originality.

There is, however, 
something rather miraculous 
about Grace Choi’s company Mink. 
On a mission to “democratise 
definitions of beauty in our society and 
stimulate creativity”, Choi has invented 
a 3D printer for cosmetics. It works like 
this: take a snap of a colour you like, 
scan it, press print, and the machine 
produces a matching pigment that can 
be then added to any mixing medium 
to create nail varnish, eye colour, 
lipstick or eyeliner. (Foundation is 
planned for future iterations.) At  
the moment the product is available 
only to make-up artists and beauty 
professionals, but consumer printers 
will be sold on Mink’s website from 
next year. For Choi, in bespoke beauty 
the personal is political: “We need to 
continue to redefine what beautiful is,” 
she argues, “to ensure it’s not just about 
meeting a standard but being expressive 
of your own beauty and diversity.” 

Bespoke beauty certainly aims to 
make a difference. But does it? On 
personal experience I would say yes, 
though even in bespoke there’s a 
hierarchy of effectiveness that, more 
often than not, tallies with one’s level 
of personal interaction with the brand. 
And though Palette’s customised nail 
varnishes – I order a coral orange to 

match a pair of Jimmy Choos and a 
hue inspired by a delicious Prada mint 
green – are a useful novelty, they won’t 
stop me buying off the shelf. Instead, 
we should perhaps think of bespoke 
beauty as a means to “Marie Kondo” 
your dressing table, keeping only what 
is efficient, efficacious and specific to 
your needs. With the added bonus 
that, unlike a monogrammed handbag 
or a tailored jacket, beauty products 
have an expiry date, meaning there’s 
still room for spontaneity. Our 
adventures into bespoke beauty have 
only just begun. The ego has landed. Q

On a mission to “democratise 
definitions of beauty”, she has 
invented a 3D printer for cosmetics

KERASTASE’S ORIGINAL  

FUSIO-DOSES – extra shots of hair  
serum added in after shampooing – are 

legendary among beauty editors, but the 
revamped versions are even better. One 
of four hair-rebuilding concentrates are 

combined with one of five “boosters” for 
things like strength and shine, offering 

personalised in-salon treatments.  
From £15, at Kérastase salons

WHY NOT PUT IT ALL IN A BESPOKE MAKE-UP 

BAG? We love Smythson’s Panama 
Washbag in yellow, £215. Add your 
initials from £6.95, Smythson.com

HIGH-DEFINITION 

BLONDE SUPERSERUM 
with which to 
customise your 
shampoo, from £14 
for two serums and 
a shampoo base,  
at Selfridges

THE BESPOKE LIPSTICK 

SERVICE by MDM Flow 
costs from £300

AT PALETTE LONDON’S WEBSITE, match your 
shoes/bag/dress to a Pantone colour 
and Palette will colour-match you a nail 
paint. Palette London Yellow Nail Paint 
from the “Blend your Own” Collection, 
£50 for five colours, Palettelondon.com
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GIFT SET, COFFRET… WHATEVER IT’S CALLED, IT’S WHAT 
WE WANT TO UNWRAP ON CHRISTMAS MORNING

Open SEASON

EVE LOM
KISS MIX, £16

MILLER HARRIS
THE STARS VOTIVE, £75

THIS WORKS
PERCHANCE  
TO DREAM, £65

JO MALONE  
THE HOUSE OF 
JO MALONE 
LONDON, £130

n  
othing elicits a snigger from a beauty 
editor faster than the term coffret. 
It’s the word beauty companies 

often use to describe their Christmas gift sets, 
and of all the overblown French words 
appropriated by the industry (see also 
décolletage for the neck area, balayage for 
highlights, and – my favourite – the faux tan), 
it’s easily the naffest. Not that the English 
equivalent is much better. Let’s face it, nothing 
takes the sparkle out of a festive beauty haul 
faster than the dread words “gift set”. But 
whatever. The point is, we need a word for 
boxes of beauty products because, quite simply, 
there’s nothing better than beauty, boxed. 

This year’s standouts have a night theme: 
Miller Harris’s navy 
blue, star-smattered 
box of candles; 
Aesop’s six tins,  
each named after a 
constellation (and containing a map of the 
night sky); and This Works’ Perchance to 
Dream collection, with body products and 
sprays to help ease the passage into sleep. 
No one boxes beauty quite like Jo Malone, 
which has gone for a design based on its 
head office – as has French skincare brand 
Carita, whose gift set invites you into its 
flagship Rue du Faubourg Saint-Honoré 
spa. Finally, proving that a box of  
beauty really is greater than the sum of  
its parts, consider Eve Lom’s dinky  
Kiss Mix lip balm which, via a tiny gold 
box and bow, transforms a daily essential 
into something utterly thrilling. NM 

CARITA
TRIO OF GOLD,  
£235

SOIGNE
NAIL CARE KIT, £26

ELEMENTAL HERBOLOGY
FIVE ELEMENT AROMATHERAPY COLLECTION, £35

AESOP
CASSIOPEIA  
SET, £120

GHD
ARCTIC GOLD  
DRY & STYLE 
GIFT SET, £195

ANNE SEMONIN
BOX OF SCENTED 
SOAPS, £24
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Buy our specially drawn Quentin Blake Christmas Cards 
and support Survival International

Visit www.survivalinternational.org/shop 

or call 020-7687 8700 for a catalogue

© Quentin Blake

UK charity no. 267444 Survival International is the global movement for tribal peoples’ rights
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INVESTMENT, INNOVATION AND A DASH OF OBSESSIVE 
THINKING HAVE MADE KOREAN SKINCARE THE SINGLE 
BIGGEST BEAUTY INFLUENCE NOW. BY NICOLA MOULTON

Step it UP

  r emember how we all felt about 
the French pharmacies a decade 
ago? And American drugstores 

before that? Well, now South Korea – 
or “So-Ko” – is where beauty is at. 
Here’s what you probably already 
knew: that the average Korean woman’s 
skincare regime contains 12 steps and 
can take up to 40 minutes. That South 
Korean women are beauty obsessed (a 
brief look at some of the online make-
up tutorials will tell you that). And, 
finally, that “wacky” – in ingredients, 
textures or packaging – is no barrier to 
trial. This, after all, is the country that 
gave us snail-secretion and bat-dropping 
facials, jelly face creams and serious 
skincare in a jar shaped like a panda.

It all started with the BB cream. 
When that particular phenomenon 

landed over here five years ago,  
the So-Ko beauty industry became  
a major force. “Japan and China  
have quite strained trade relations,  
and South Korea has been able to 
capitalise on that by selling to both,”  
explains Beautymart’s Anna-Marie 
Solowij. Consequently, beauty is  
now Korea’s second biggest industry 
after technology (Samsung and LG 
are both Korean) and, thanks to 
government investment in R&D, 
So-Ko beauty is said to be seven 
years ahead of the rest of the 
world in product development. 

Solowij’s business, co-founded 
with trend expert Millie Kendall, 
is known for cherry-picking the 
best buys from South Korea and 
the Far East. What So-Ko > 

Erborian Blanc D’Essence  
– Erborian is one of the very 
best So-Ko skincare brands, 
combining Korean science 
with French sensibility.  
£35, Uk.erborian.com

Tony Moly Daily 
Colorful Make-up 
Sponge – pretty, 
practical applicators 
from the So-Ko 
skincare giant. 
£4.90, at  
Yesstyle.co.uk

Tony Moly  
Mini Cherry Lip 
Balm – cute and 
effective. £6.99, 
at Notonthe 
highstreet.com

Laneige  
Lip Sleeping 

Mask – a 
classic Korean 
sleep-pack for 

your mouth. 
£20.50, at 

Lunatu.com

CosRx Blackhead 
Silk Finger Ball  
– 100 per cent 
natural silkworm 
cocoons. Dampen 
and rub gently over 
congested areas to 
dislodge blackheads. 
£10 for 12, at 
Cultbeauty.co.uk
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products are “extremely high quality, 
gorgeous and in adorable packaging.”

Essences – super-charged waters 
that you apply pre-face cream to aid 
your skin’s absorption of moisture – are 
a staple in Korea but are now being 
launched by brands such as Sisley,  
This Works and even Superdrug.  
Also emerging are sleep-packs: a  
cross between a face mask and a night 
cream, these are dense, exceptionally 
hydrating creams that take many  
hours to be properly absorbed, hence 
they are applied at night: see Garnier 
Miracle Sleeping Cream, Estée Lauder 
Nutritious Overnight Crème/Mask 
and La Prairie Luxe Sleep Mask. 

Coming next is “sparkling” skincare; 
products containing carbonated 
ingredients which, so the theory goes, 
give an even deeper clean because of 
the carbonic acid (some So-Ko beauty-
room chat is currently debating 
whether you should actually wash your 
face in sparkling water for the extra 

cleansing oomph). Still  
on cleansing, powder 
cleansing – where you 
“activate” the powder with 
water to ensure the active 
ingredients are at their 
freshest and most potent – 
is also a So-Ko-originated 
trend: Diptyqe, Rodin and 

ELF have all launched versions 
recently; as well as rubberised sheet 
masks (aka #rubbermasking, the first 
beauty trend to come with its own 
hashtag), the next generation of paper 
or cotton masks which adhere so 
closely to the contours of the face that 
less of the product is wasted – see Bliss 
Spa or the Korean-based online 
retailer Glow Recipe. Vogue’s edit on 
these pages is of the best bits available 
in Britain so far – but something tells 
us it’s just the beginning.   Q

beauty has going for it, says Kendall, 
are two things: first, its specificity. In 
South Korea you’ll find products like 
“first-date face masks” or “job interview 
creams”, as well as little ideas that fill 
big gaps – a few years ago Beautymart 
had a run on Korean “fringe stabilisers”, 
little heart-shaped Velcro dots that 
keep your fringe out of your eyes while 
you’re washing your face. Second is the 
unconventional packaging. “They’re 

not as old-fashioned as us in terms 
of how they lay a brand out,” 

says Kendall. “For a start, 
when they put a range 
together they don’t 
make everything look 
the same. And they 
also believe that just 
because something 

looks cute and playful,  
it doesn’t mean it can’t  

be a serious product.” 
Solowij puts it down to South 

Korea embracing kawaii, the 
Japanese trend for cuteness 
that is a significant part of 
the country’s culture. “I’ve 
even seen roadworks signs 
that have pink rabbits on 
them,” she says.

For Charlotte Cho, the 
glamorous California-born 
co-founder of Soko Glam, 
an American website selling a chic edit 
of cool Korean beauty (she worked at 
Samsung before developing her beauty 
blog into a retail site), it’s the array of 
products never seen before that is really 
getting beauty addicts excited. “For 
decades, Western women were taught 
to cover blemishes with make-up and 
that skincare is more of a chore. After 
seeing Korean women take delight in 
their skincare routines, Western women 
have been motivated to do so as well.” 
Neither does it hurt, she adds, that the 

In South 
Korea 

you’ll find 
“first-date 

face masks”

Innisfree Jeju Bija 
& Aloe Capsule 

Recipe Pack  
– individually 

dosed products 
are huge in  

So-Ko. £1.99, at 
Maskhouse.co.uk

Erborian Gentle 
Exfoliating 
Green  
Tea Konjac 
Sponge, £11, 
Uk.erborian.com

Etude House  
My Castle Hand 
Cream – super-cute 
packaging. £9,  
at Lunatu.com

Mizon Vita 
Lemon Sparkling 
Powder Duo 
– sparking the 
“sparkling” 
trend. £10, at 
Cultbeauty.co.uk

The Skin Lounge 
Firming Lift Facial 
Mask – Vogue 
favourites. £7.50, at 
Thisisbeautymart.com

Cremorlab Hydro Plus  
Aqua Tank Water-Full Mask 
– classic Korean product 
with a name to match. From 
£7.79, at Peachandlily.com

SO-KO 
BEAUTY 
PLAYERS

CHARLOTTE CHO
Co-founder of 
Soko Glam,  
Cho worked  
at Korean tech 
giant Samsung 
before developing 
her beauty blog 
into a respected 
online beauty 
retailer. Has  
just published 
her first book, 
The Little Book 
of Skin Care: 
Korean Beauty 
Secrets for 
Healthy, Glowing 
Skin (William 
Morrow, £18.99)

SOO JOO PARK 
L’Oréal 
ambassador – and 
possibly South 
Korea’s most 
famous bottle-
blonde model

ALICIA YOON
Glamorous 
Harvard graduate 
who launched 
beauty website 
Peach & Lily  
in 2012 to sell 
Korean products 
that are beyond 
the “me too”

IRENE KIM
Model and TV 
presenter with 
half a million 
Instagram 
followers. Signed 
by Estée Lauder 
as global beauty 
contributor

Whamisa Organic 
Flowers Damask 
Rose Petal Mist 
– mist-on essence. 
From £26.49, at 
Glowrecipe.com

Etude House  
My Castle Hand 
Cream. £9, at 
Lunatu.com

Etude House 
Cherry Lip 
Gel Patch, 
£11.50, at 
Lunatu.com
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what anyone did, an editor, a stylist, an art 
director.” But he was to learn, and fast. 
Moving in on the same day on the floor 
below in the halls of residence was a model 
called Saskia from Washington, DC. 
Before you could say “fashion biz”, he was 
up and running; he met her friends, the 
photographers, the girls, and when their 
bookers heard he was studying English 
they offered him work writing the fashion 
biography sections on the models’ cards. 
“Remember, this was before any kind of 
social profile existed,” he explains. “I would 
give them a bit of personality, you know, 
things like, ‘Misty from Winnipeg was 
always teased for having long legs and 
freckles etcetera…’” 

And then it was September 11 and the 
party in New York came to an abrupt halt. 
“I had just arrived and then this terrible 
thing happened.” Blasberg decided to 
continue his studies in London for a year as 
part of his degree and attended UCL. He 
befriended fashion stylist Edward Enninful, 
then the fashion director of i-D, and soon 
became part of Enninful’s gang: Naomi 
Campbell, Pat McGrath, Guido, all on 
their way to the top of their professions, 
and Blasberg dead set on joining them.

When Blasberg moved back to NYC a 
year later to complete his degree, he landed 
a job working for the managing editor  
of Vogue. “It was a very administrative job.  
I was a terrible assistant!” he recalls with  
a groan, as we walk from the Hôtel Costes 
to the Versace show (he likes to walk 
everywhere, using Google Maps). “I was 
comically, ridiculously bad. I couldn’t 
answer a phone.”

He also admits, with an equal measure of 
amusement and horror, that his professional 
etiquette left a lot to be desired. “I wanted 
to be doing all the fun stuff like the shoots 
and the shows that my new friends in the 
fashion department were doing. I would 
march around the office talking to everyone 
all the time, when I probably should have 
been working. André Leon Talley took a 
shine to me and would say, ‘Come out on a 
shoot with me,’ and my boss would say ‘No! 
That’s not your job!’ I wanted to be there so 
badly, I wanted to stay for the rest of my 
life.” He lasted a year. Did he leave? Was he 
fired? Derek is very clear on this. “Yes, I was 
fired. It didn’t work out. They rightly said, 
‘See you later, sucker.’” But he’s quick to 
add that he kept all the friends he made 
when he was there.  

Blasberg may not have had great office 
skills but he could write, and he was fast 
becoming a star on the New York social 
scene. He did get to work for Vogue, just not 
the English language editions. “I was writing 
for Spanish, Russian, Japanese and Chinese 

Vogue for a couple of years. I sent my mother 
a four-page piece I wrote about Ralph 
Lauren. She had no idea what it was about, 
it was in Chinese,” he says. Before long he 
was also writing a blog for Style.com. 

The ascent of his professional and 
socialite star status had It-girls vying for his 
time to escort them to events – where Derek 
went, so did his coterie of fabulous friends. 
Emma Watson remembers the genesis of 
her friendship with him. “We met during 
my first ever Paris fashion weekend. I was 
on my own and pretty overwhelmed by the 
whole thing, honestly,” she says. “Everyone 
else was trying to look cool and Derek 
scooped me up and we made idiots of 
ourselves on the dancefloor. I was so grateful 
to him for making me feel safe and for 
being genuine and fun. I’ve loved him ever 
since. He’s like a big brother.” (Blasberg was 
with her when she made her groundbreaking 
He For She speech at the UN.) 

“Like a big brother” is echoed by his 
friend Karlie Kloss. “I met him when he 
was having a book party in St Louis to 
promote Classy. I was still very green and  
I was on this crazy express train in this 
fashion world with all the travel and shows. 
When I met Derek there was this sense of 
immediate best friends,” she says on the 
phone from Heathrow airport. “He has 
old-fashioned qualities, like loyalty, it’s 
hard to come by. It’s why people trust him.”

In case you’re thinking this is a man only 
interested in accumulating A-list friends, he 
doesn’t forget his old ones. On being given 
two first-class tickets to Australia he emailed 
his childhood friend Lauren, a stay-at-home 
mum back in Missouri, an invitation to be 
his date. She emailed back: “I think you 
must have sent that email to the wrong 
Lauren?” Blasberg immediately replied,  
“I know exactly which Lauren you are.” 

Like his friendships, his love life has 
always been solid. He has had several long-
term relationships and is currently blissfully 
happy dating handsome New York financier 
Nick Brown. The pair often travel back to 
Missouri together for quiet family weekends 
– yes, he can do quiet. Blasberg is happy to 
stay in when he gets back from the shows or 
art fairs, curled up in front of the television 
(Golden Girls is a favourite) in his cosy 
Chelsea apartment, filled with books and 
pictures, photographs of family and friends, 
and his collection of needlework cushions 
with slogans such as “I don’t even like the 
people I like”. He calls it his “staycation”.

Back in Paris, and after day three I begin 
to sympathise with Karlie, who said hanging 
out with him is “like keeping up with the 
Duracell bunny”. He has an astounding 
amount of get-up-and-go, but where others 
might flag under the weight of such constant 

work-meets-party pressure, he is up and 
running (literally) early every day; he collects 
me from my hotel each morning without fail 
and with unfailing Southern manners, such 
as always opening the car door for me. 

We have attended the shows (“Look to the 
light, honey!” he hollers at Rosie Huntington- 
Whiteley as she poses for the paparazzi 
outside Versace); we have visited the Frank 
Gehry Louis Vuitton Fondation and taken a 
tour of the show. We managed to belt out a 
few numbers from Gypsy and Cabaret while 
perusing the building. We attend an airless 
French Vogue gala dinner. “Brave of you to 
come out in your nightgown,” he says of my 
diaphanous vintage couture mousseline dress. 

After carpet dancing between the 
abandoned dinner tables with every model 
you care to think of – Derek in the centre, 
like a cherished puppy – we stumble into the 
night, fuelled by vodka and the hazy heat of 
summer, squeezing into a car to continue the 
night at a party for designer Giambattista 
Valli. As we tumble out on to the streets 
around L’Opéra slightly the worse for wear, 
Derek makes sure to steer Edie and Rosie 
into the party without being seen by the 
eager paparazzi. Surprising, maybe, to those 
who think he is ever ready for a photo op.

Like a heat-seeking missile, he walks into 
the vast building like he owns the joint. We 
pass through a maze of rooms filled with 
bright young things, pausing only to scoop 
up a bottle of vodka from behind a bar, 
oblivious to the queue of people patiently 
waiting for a drink. Eyes as ever on the prize, 
we find ourselves in a room at the far end of 
a crowded corridor. There, as if waiting just 
for him to get things started, are the VIPs. 
He plonks himself on a sofa next to Jessica 
Alba, who greets him like a long-lost brother, 
Naomi comes to kiss him, followed by 
Brandolinis, Niarchoses and many more who 
make a point of coming over to pay homage. 

Once again the volume seems to have 
been turned up: Blasberg’s in the room. 
Staggering quantities of selfies are taken. 
After a while, as if on cue, we are off again, 
this time heading to the ultra-cool Parisian 
nightclub Castel. Jessica Alba is playing DJ 
from the front passenger seat of the car. 
Drake’s “0 to 100” is busting out of the 
speakers, and lithe, tanned, toned arms are 
pumping the air. Edie is on Derek’s lap, the 
car is thumping and everyone is delirious.

However crazy things get on a 
rollercoaster night of Blasberg, there is a 
very clear sense of him being at the helm. 
He doesn’t miss a trick. It will be wild, it 
might even get messy, but he won’t let  
you go over the precipice. You can be  
sure he won’t let you disgrace yourself. 
Well, almost sure – but then that’s the fun  
of him. “Look to the light” indeed.  Q
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VOGUE’S EDUCATION GUIDE 

⁄⁄  1 yr Foundation Diploma

⁄⁄  Starts January or September

⁄⁄  Funding for UK/EU students  

⁄⁄  Mayfair campus, nr Selfridges

Call 020 7491 1841

or visit wlcfashion.com 

Become a Top Personal Stylist

• 7 Day Womenswear Styling Course • 

• 3 Day Menswear Styling Course •

• Correspondence Course •

With Work Experience, Internships & Business Advice

training@nhjstyle.com 020 3109 0388 or www.nhjstyleacademy.com

World Class Training with TV’s Nicky Hambleton-Jones and

Expert Team. Train with the best to be the best!

Based in the glorious Chelsea Physic Garden, 

the school offers courses in botanical art and 

illustration. For more information visit us at

www.chelseaschoolofbotanicalart.co.uk 

email:maryellen@chelseaschoolofbotanicalart.co.uk

or telephone: 07770750885

Wine Courses     Tastings     Corporate Events

www. lo nd on wineac adem y. com  
Tel: 020 349 44 900

Learn the A-Z of wine with 
the Friendly Experts…

Courses starting April 2016
www.londonimageinstitute.com  staff@londonimageinstitute.com (01) 404 255 0009

25 years of experience in image consulting training with graduates practicing worldwide

THE UK’S LEADING MAKE-UP & HAIR SCHOOL FOR

FILM – TV – THEATRE & FASHION

Tel. 01932 592463  www.brushstroke.co.uk  info@brushstroke.co.uk

Brushstroke
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CHURCH STREETWORKSHOPS
Private Pottery Parties in the studio of a

professional Potter / Ceramicist

Birthday, Corporate and Hen Parties

for bookings email: les_pot@yahoo.co.uk 

0207 241 3676

GET INTO INTERIOR DESIGN!
Start an exciting new career or hobby in Interior Design.

Online Diploma Course, study at home, in your own time, at your own pace.

ENROL TODAY!

For your free prospectus and more information go to:

www.theinteriordesigninstitute.co.uk



Now entering their 25th year at the top, Avant Garde team have
raised the art of Hair design to a new level. Striking haircuts

matched with innovative colours tailored to each client.
Constantly seeking new ideas and inspiration! A Redken salon.

Contact: 0151 625 6198
109 Banks Road, Merseyside CH48 0RB

Avant
Garde

Hermes, Chanel, LV, Gucci etc

Earn £1000s today

Discreet, professional service with

immediate collection/payment

***Only authentic items please***

buying@fashionwanted.co.uk
t: 01423 872868
m: 07971 898447

WANTED

FASHION

HAIRDRESSING

www.beredellpsychology.co.uk

Child and Adult Psychology Services
Beredell Psychology

Providing Psychological Assessments and Treatments for

children & adults with a wide range of problems including

depression, anxiety, stress, low self-esteem and much more

Dr Edel McAndrew
Consultant Clinical Psychologist CONSULTING ROOMS AT

10 Harley Street, London  020-7467-8346 

61 King Street, Manchester  0161-832-2111 

25 Suffolk Street, Dublin 087-2460-411email: edelmcandrew@gmail.com

London meets Surrey in this luxury, 

award-winning, hairdressing

salon with a talented team of 

experts, providing the very best

quality hairdressing and service.

WWW.THEHAIRADVICECENTRE.COM

01784 470056

8 St Judes Road 
Englefield Green

Surrey
TW20 0BY
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Kwww.chicskin.co.uk

Fur Remodelling
Repair & Cleaning

Tel. 07956 265116

THE LOFT
NEW & SECONDHAND DISCOUNTED

DESIGNER CLOTHES SHOP (MENS & LADIES)

WE BUY OR SELL

LOUIS VUITTON, GUCCI, PRADA, CHANEL AND MANY MORE

86 HOXTON STREET N1 6LP 

TEL: 0207 613 0039

TWITTER: THE LOFT @35_COLIN

EMAIL: THE_LOFT_HOXTON@YAHOO.CO.UK

WWW.THE-LOFT.CO.UK

MONDAY - SATURDAY 11AM - 6:30PM

SUNDAY 12:30PM - 4:30PM

PROFESSIONAL SERVICES

info@myfashionadvisor.it

www.myfashionadvisor.it

�Personal Shopping Service�

�Shopping Experiences in Italy�

�Dress Code Courses�

Dress Italian style!
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PROPERTY SECTION



Established 1897

Photos are for indicative purposes only



THE CHILTERNS,   

Marylebone W1U

A stunning collection of two bedroom apartments along with a 
spectacular three bedroom penthouse for rent in this brand new 
and exclusive development in the heart of London. The Chilterns 
offer a standard of living that is second to none and has been 
designed and furnished to the highest of standards. Each resident 
has access to a private sauna, spa, gym, cinema and for the wine 
connoisseur, there is the opportunity to own a temperature 
controlled cellar. The apartment comes with one parking space in 
the underground car park. Available in October, viewings can be 
conducted in the show room.

Price: £2,200 to £4,500 per week plus property fees*
(£180 admin & £300 checkout)
References: £42 per person   
*http://www.harrodsestates.com/tenants

020 7225 6602

ed.woolgar@harrodsestates.com

KNIGHTSBRIDGE OFFICE:  82 BROMPTON ROAD LONDON SW3 1ER   T: 020 7225 6506

MAYFAIR OFFICE:  61 PARK LANE LONDON W1K 1QF   T: 020 7409 9001

CHELSEA OFFICE:  58 FULHAM ROAD LONDON SW3 6HH   T: 020 7225 6700

KENSINGTON OFFICE:  48-50 KENSINGTON CHURCH STREET LONDON W8 4DG   T: 020 3650 4600

HARRODSESTATES.COM

@HarrodsEstates



Site visits by appointment   |   +44 (0)1285 869 489   |   www.lowermillestate.com

Lower Mill Estate properties are for holiday use only and cannot be used as a primary place of residence. *Prices correct at time of going to press.

RECONNECT WITH NATURE – AWARD WINNING DESIGNS FROM £550,000*

HOLIDAY HOMES IN THE COTSWOLDS WITH ALL THE COMFORTS OF HOME

COMMUNITY • ECOLOGY • ARCHITECTURE

SUMMER HOLIDAYS,
BETTER SPENT AT HOME

Ballihoo Restaurant Fishing on the LakePaddle boarding the lakesOn-site Spa





A once in a lifetime opportunity 

THE STAR AND GARTER
Sales Suite and Show Apartment now open

Selling agents

www.thestarandgarter.london

Computer generated image depicts The Star and Garter  
and is indicative only. Details correct at time of going to press.

The meticulous refurbishment of this Grade II Listed landmark provides a stunning range of luxuriously specified 1, 2, 3 and 4 bedroom apartments.  

It has a magnificent setting, with the iconic view of the river Thames, famously painted by Turner and other artists, visible from the restored gardens. 

Richmond Park, the largest of the Royal Parks at 2,500 acres, is so close that it is effectively your front garden, while Petersham Common  

and Meadows, also within a few minutes’ walk, form your back garden. 

These are unique residences, restored and specified to the highest possible standards. Private facilities, including a leisure suite  

with a pool, spa and treatment room, Harrods concierge, and town car ensure an incomparable lifestyle for residents.

Prices from £1.3 million

The Sales Suite and Show Apartment are now open daily

Viewing by appointment only, please call 0333 666 0102 to confirm.

Now O
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%
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NOW
launched

Computer enhanced image is indicative only. *Price correct at time of going to print.

Beautifully appointed 1, 2 and 3 bedroom apartments set amongst landscaped gardens and courtyards,

featuring on site residents facilities including 24 hour concierge and underground parking.

Prices from £680,000*

020 3603 3941 | www.batterseareach.com | batterseareachsales@stgeorgeplc.com

BATTERSEA REACH LAUNCHES MERIDIAN HOUSE
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RIVERSIDE LIVING IN CHELSEA



MARKETING SUITE NOW OPEN

FOR FURTHER INFORMATION CALL

+44 (0)20 7352 8852
WWW.CHELSEAWATERFRONT.COM

LONDON’S MOST 
PRESTIGIOUS 

RIVERSIDE ADDRESS

SETTING NEW STANDARDS 

IN WATERSIDE LIVING

2 TO 5 BEDROOM APARTMENTS 

FROM £2 .2M

World class architecture, 

master planned by Sir Terry Farrell. 

Sophisticated riverside apartments with 

unrivalled views over London.

Signature restaurant, shops, café and 

residents’ health club.

Five star 24 hr concierge services.

/21'21�6:��

JOINT SELLING AGENTS
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Digital illustration is indicative only. Price correct at time of going to press.

Now Launched

SE1

Sales and Marketing Suite now open
Marketing Suite, 42 Southwark Street, London, SE1 0EX

A collection of one, two, and three bedroom apartments, penthouses, 
duplexes & mews houses nestled around a central courtyard garden. 

Register your interest 0800 883 0193 

valentineplace@crestnicholson.com 

Prices from £730,000

www.valentineplaceSE1.com



One&Only Reethi Rah, Maldives

condenastjohansens.com
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www.190strand.co.uk
Proud to be a member of  the Berkeley Group of  companies

Exclusive New Show Apartment 
Now Available To View - Call Today

A world class address in the heart of  London

190 Strand offers a range of  bespoke apartments, townhouses and penthouses in the heart of  London. Located on the world-famous 

Strand just minutes from Covent Garden, the River Thames and with access to the Capital’s theatre, education and cultural centre, 

this new iconic landmark is positioned to enjoy the richest aspects of  London living.

Prices from £1,465,000

Call now for your personal appointment 020 3468 1673

Sales & Marketing Suite open daily 8am to 6pm (Thursdays until 8pm). 

190 Strand, London, WC2R 1DT.
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THE JEWELLERY DESIGNER REVEALS 
WHAT’S INSPIRING HER NOW

Solange 
Azagury-Partridge

Caravaggio 
– my all-time

favourite artist; 
and Medusa – 

mythological superstar 
and my childhood 

nickname

We’ve 
been going to 

the Villa Lina near 
Rome for 18 years – 

the gardens and pool 
are a landscaping 

masterpiece

My 
face doesn’t 

react well to sun 
creams, but this 

balm-like protection 
is incredibly 

effectiveThe 
movement of 

the water and the 
light give Christy Lee 
Rogers’s photographs 

an otherworldly 
quality

This 
scent, Stoned, 

is really comforting, 
yet its blend of rose, 

tree moss, heliotrope 
and diamond dust  

also makes you 
feel high

SISLEY 
SUNLEYA 
AGE 
MINIMIZING 
SUN CARE 
SPF 30, £158

SOLANGE 
AZAGURY-
PARTRIDGE

STONED EAU 
DE PARFUM, 

£150

CELINE 
LEATHER 
BAG, £1,350

SOLANGE 
AZAGURY-
PARTRIDGE 
DIAMOND 
EARRINGS, PRICE 
ON REQUEST

VALENTINO
COTTON/
SILK DRESS, 
£7,840 

1STDIBS.COM 
VINTAGE HANS 

KOGL FLOOR 
LAMP, £3,362

MEDUSA 
(1596–98), BY 

CARAVAGGIO

SUPERNATURE,  
BY LYALL WATSON 

(SCEPTRE)

MIH JEANS
DENIM 
FLARES, £195

Diane 
Ackerman’s 

ideas are inspiring.  
I love how she dissects 

each sense in a 
historic, literary and 

scientific way

A NATURAL HISTORY 

OF THE SENSES, BY 
DIANE ACKERMAN 
(VINTAGE BOOKS)

These 
roses, which 

grow at our home 
in Somerset, have  
a sherbet-sweet 

scent like no 
other

mind’sEYE



FUSIO-DOSETM

Our 1st system of targeted care freshly 

fused in real time by your hairdresser.

Hair is stronger*, looks shinier, 

smoother and feels thicker, 

softer, as if transformed.

FIND YOUR PERFECT MATCH.

PROFESSIONAL RITUAL

TAILOR-MADE TO YOUR NEEDS.

#MYHAIRTRANSFORMATION 
EXCLUSIVELY IN SELECTED SALONS

NEW
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Find your nearest salon 
at kerastase.co.uk



w
w

w
.d

io
r.

c
o
m

 -
 0

2
0

 7
1

7
2

 0
1

7
2

DIOR VIII GRAND BAL “ENVOL”
WHITE GOLD, DIAMONDS, MOTHER-OF-PEARL AND SCARAB BEETLE’S ELYTRA MARQUETRY

36MM, EXCLUSIVE “DIOR INVERSÉ 11 1/2” AUTOMATIC CALIBRE
ONE-OF-A-KIND PIECE



PLEASE TURN THE PAGE TO VIEW SUPPLEMENT





Disco  
deluxe
PARTY DRESSING GETS  
ITS GROOVE BACK

IN ASSOCIATION WITH

400+ GOWNS, GADGETS AND GLITTERING GIFTS

Christmas
countdown



VOGUE PROMOTION

Shimmer sweetly 
by introducing 
delicate lace to 
look-at-me sequins 
Bra, £12.99. Skirt,  
£29.99. Ring, £3.99.  
All H&M. Clothing 
throughout available at 
H&M; call 0344 736 9000 
for stockists. hm.com

YANIV EDRY



Vogue Christmas

EDITORS  NURA KHAN AND LAURA WEIR ART DIRECTOR  WENDY TEE CHIEF SUB-EDITOR  LUCY OLIVIER MERCHANDISE EDITOR  HELEN HIBBIRD  
PICTURE COORDINATOR  BROOKE MACE SUPPLEMENT COORDINATOR  TASHA ARGUILE CONTRIBUTORS FLORENCE ARNOLD, PHILIPPA DURELL, SACHA FORBES, 

JULIA HOBBS, SERENA HOOD, LOUISA MCGILLICUDDY, NICOLA MOULTON, LAUREN MURDOCH-SMITH, NAOMI SMART, LOTTIE WINTER, CAROL WOOLTON

EDITOR-IN-CHIEF  ALEXANDRA SHULMAN 

PHOTOGRAPHERS  BRUCE ANDERSON, ANTONIN BORGEAUD, PAUL BOWDEN, JAMES COCHRANE, ARTHUR ELGORT, MARIUS HANSEN, ISTOCK, DANIEL JACKSON, 
JASON LLOYD-EVANS, ALASDAIR MCLELLAN, RAYMOND MEIER, NIKOLAJ HOLM MØLLER, JOSH OLINS, ANGELO PENNETTA, SUDHIR PITHWA, PICZO, PIXELATE.BIZ, 

MITCHELL SAMS, BILLAL TARIGHT, MARIO TESTINO, JODY TODD, TIM WALKER 

COVER PHOTOGRAPH  SAM HOFMAN SET DESIGNER  OWEN GILDERSLEEVE ON THE COVER  (CLOCKWISE FROM TOP) PLEXIGLASS CLUTCH, £6,470, CHANEL . 
PERFUME, £25.99, BALMAIN X H&M .  ILLUSTRATED BOOKS, FROM £3 4.95, THE FOLIO  SOCIETY .  CHAMPAGNE TRUFFLE ASSORTMENT, £24, CHARBONNEL & WALKER . 

LEATHER AND METAL HEADPHONES, £140, FRENDS ,  AT NET-A-PORTER.COM

© 2015 The Condé Nast Publications Ltd, Vogue House, Hanover Square, London W1S 1JU. Printed by the proprietors, The Condé Nast Publications Ltd.  
Vogue is distributed by Condé Nast and National Magazines Distributors Ltd (COMAG), Tavistock Road, West Drayton, Middlesex UB7 7QE. All rights reserved.   

Reproduction in whole or in part, without written permission, is strictly prohibited. Not for resale

W
hether you’ll be spending 
Christmas spinning on a  
dancefloor in a shimmering  

gown or cosying up in an embroidered 
heirloom sweater, this is the season to let 
your festive spirit shine. From the chicest 
edible treats to how to host like a pro, we 
offer up a cache of seasonal tips, tricks  
and stylish gifts to amuse and amaze.  
So here’s to the most glamorous of  
celebrations, wherever they may be… 



GUIDE
Gift

Star light, star bright,
The irst star I see tonight;
I wish I may, I wish I might,
Have the wish I wish tonight...



Dear  
SANTA

Who says Christmas stockings are just for kids? 
We’ll be hanging ours over the ireplace and hoping  

our names are not on the naughty list...

HAY 
MATCHES, £5, AT 
GOODHOOD

MAST BROTHERS 
CHOCOLATE, £7

MARKS & SPENCER 
STOCKING, £15

AOZORA 
MULTICOLOUR 
CRAYONS, £17 FOR 6, 
AT GOODHOOD

PAINE’S 
BALSAM FIR 
INCENSE, £6, AT 
LABOUR & WAIT

SANS CEUTICALS 
ACTIVATOR 7 BODY, HAIR 
AND FACE OIL, £35, AT 
BEAUTYMART.COM

URBAN GROW 
BONSAI TREE KIT, 
£15, AT URBAN 
OUTFITTERS

SWATCH 
WATCH, 
£44.50

PRIME 
PLAYING CARDS, 
FROM £18, AT 
ARTOFPLAY.COM

CELINE
BERRY EARRINGS, 
£250 EACH

TIGER
MARBLES, £1

CAMPARI 
CAMPARI AND SODA, 
£2.79 A BOTTLE, AT 
JUSTMINIATURES.CO.UK

TANGLE TEEZER 
HAIR BRUSH, £12.25

TOAST 
SHEEPSKIN 
SLIPPERS, £69

MARWOOD 
MOHAIR SOCKS, 
FROM £37

BULY 1803
TOOTHPASTE, 
FROM £15

H&M 
SCENTED 
CANDLE, £10

LOEWE 
LEATHER 
PURSE, £195, 
AT HARRODS

 VOGUE gifts



BOASTING ALL THE CRAFTSMANSHIP 
AND BEAUTY OF A PRECIOUS JEWEL, 
GUCCI’S SUMPTUOUS SWEATER IS A 
CHRISTMAS HEIRLOOM IN THE MAKING

Treasure 
CHEST

GUCCI 
EMBROIDERED WOOL 
SWEATER, £1,900

VOGUE style



TABIO 
COTTON 

SOCKS, £16. 
INITIALS, £3 

FOR UP 
TO SIX 

PROENZA SCHOULER 
LEATHER BAG, £1,100. 
ENAMEL LETTER PINS, £60 
EACH. BOTH AT SELFRIDGES 

From monogrammed slippers to jewelled 
initials, go that extra mile and 

give a personalised present – the gift 
that says: I’m yours

Getting 
PERSONAL

YOLKE 
SILK PYJAMAS, 
£280. VARSITY 
MONOGRAM, £15

FRENCH SOLE 
PERSONALISED 

VELVET SLIPPERS, £225

HOLISTIC SILK  
PERSONALISED 
LAVENDER EYE 
MASK, £60

PENTREATH 
& HALL
BRUSH POT, 
£40

BURBERRY 
CASHMERE SCARF, 
£335. INITIALS, £50 
FOR UP TO THREE 

EDIE PARKER 
PERSONALISED 
RESIN CLUTCH,  
£1,300, AT 
SELFRIDGES

ANYA HINDMARCH 
LEATHER STICKERS, 
£35 EACH

SMYTHSON 
LEATHER CURRENCY 
CASE, £185. INITIALS, 
£7 EACH

LOUIS VUITTON 
PERSONALISED 
COATED-CANVAS 
AND LEATHER 
TOTE, £970

ANNOUSHKA  
GOLD AND 
DIAMOND 
PENDANT, £395

PERFUMER H 
SEASONAL 
FRAGRANCE, 
FROM £195. 
INITIALS, £20 FOR 
UP TO THREE

EQUIPMENT  
CASHMERE
SWEATER, 
£320. INITIALS, 
£10 EACH

THE MONOGRAMMED 
LINEN SHOP 
WOOL CUSHION, 
£396. INITIALS, £40 
FOR UP TO THREE

 VOGUE gifts



DOODLE NEST 
BESPOKE ARTWORK 

KEEPSAKE BOOKS, 
FROM £175

BISCUITEERS 
BEATRIX POTTER 
BISCUITS, £42.50 

FOR A TIN OF 12

JONATHAN ADLER 
PIGGY BANK, £88

SCHOENHUT 
PIANO, £140, AT 
AMAZON.CO.UK

ARMANI 
JUNIOR 
WELLINGTON 
BOOTS, £101

MINI-LA-
MODE 
COTTON 
PYJAMAS, £46

H&M 
HOODIE, £15

LOQUET 
LONDON 
DIAMOND 
EARRINGS, 
FROM £320 
EACH

Laura Bailey
VOGUE CONTRIBUTING EDITOR 

 “I love cycling through the London 
parks with my kids, and my 10-year-old, 
Luc, has outgrown his rusty old wheels. 
I’ve got my eye on a mini mountain bike 
by Specialized, but I’ll be seeking 
advice from the experts at my beloved 
local bike store, Halfpipe, on the 
Golborne Road in west London.

“I’ll be giving mix-and-match stud 
earrings by Loquet London to my 
goddaughters. A moon and a star,  
or a heart and a kiss…”

SPECIALIZED 
BIKE, £250, AT 
HARGROVES 
CYCLES

HAD ENOUGH OF GARISH PLASTIC TOYS AT CHRISTMAS? US TOO, SO WE 
ASKED FOUR STYLISH MOTHERS WHAT THEY’LL BE BUYING THIS YEAR...

Child’s PLAY

“When it comes to children’s toys, I love 
anything classic or that resembles a bygone 
era. I suppose you could say I’m quite 
nostalgic in that way. I like the idea of  
my children having toys that hold special 
childhood memories, just like I did.”

EMILIA WICKSTEAD
DESIGNER



STEIFF 
TOY GIRAFFE, 

£799

Yasmin Sewell
FASHION CONSULTANT 

“A den made from blankets and 
pillows is fun enough, but having 
your own teepee is next level, right? 
I know my boys would love playing 
in this together – the imagination 
can run totally wild with one of these 
in your playroom!

“Childrenswear brand Mini Rodini  
is always so original, and this 
monkey-print romper is perfect  
for my own little monkey, Renzo.”

MINI RODINI  
ORGANIC COTTON 
BODY SUIT, £29

NATHALIE LETE 
FOR VILAC
TEEPEE, £120, 
AT GIFTS FOR 
LITTLE ONES

POLO RALPH 
LAUREN 

CASHMERE 
HOODIE, £345

H&M 
BOOTIES, £6

MARIE 
CHANTAL 
JACQUARD 
DRESS, £175

JOHN LEWIS 
MINI SEWING 
MACHINE, £49

BONPOINT 
WOOL 
CAPE, £269

CHARMAJESTY LINEN 
PILLOWCASE, £58

CARAN D’ACHE 
COLOURING PENCILS, 
£50, AT HARRODS

 VOGUE gifts

“This Christmas I’ll be giving my 
son an indoor tent. That way he can 
create his own world and have some 
privacy, and we can move it around 
the house. He’s also getting a 
sewing machine so he can start 
learning how to make things.”

ALICE TEMPERLEY
DESIGNER



Happy  
MEALS

You don’t need to be a foodie to delight in 
elegantly designed comestibles and kitchenalia. 

Edible or not – they all show excellent taste

 VOGUE gifts

H&M WINE 
STOPPER, £3

SOUS CHEF  
CHEESE PLATTER 
AND KNIFE, £33.50

MONKEY 47 
DRY GIN, £50, 
AT SELFRIDGES

UNELEFANTE 
HAND-PAINTED 
CHOCOLATE 
BAR, £14, AT THE 
CONRAN SHOP

DAVID MELLOR 
HORN SALAD 
SERVERS, £42

ALESSI 
ESPRESSO 
COFFEE MAKER, 
FROM £43

CHARBONNEL & WALKER 
DRINKING CHOCOLATE, £8

MAILLE 
BLACK TRUFFLE AND 
CHABLIS MUSTARD IN 
STONEWARE JAR, £29

LE CREUSET 
CAST-IRON 
CASSEROLE DISH, 
£175, AT HOUSE 
OF FRASER

KUSMI 
WHOLE-LEAF 
TEA, £15

LA FROMAGERIE 
CHEESE BISCUITS, 
£3.25 A BOX, FROM 
A SELECTION

FORTNUM & MASON 
CAVIAR, £230

JUAN PEDRO DOMECQ 
IBERICO HAM, £13, AT 

SELFRIDGES

JING 
PORCELAIN 
TEA SET, £48



DODIE THAYER FOR 
TORY BURCH CUP 
AND SAUCER, £110 
FOR A SET OF TWO

Give your interiors a festive facelift without  
resorting to tinsel. These luxe homewares 

will shine long after Twelfth Night

Home RUN

FASHION ILLUSTRATION GALLERY  
PRINT BY TANYA LING, £400

GIBERTO 
GLASS TUMBLERS, 
£145 EACH, AT 
ALEX EAGLE

ASTIER DE VILLATTE 
CERAMIC TEAPOT, 
£325, AT LIBERTY

FORNASETTI 
SCENTED 
CANDLE, £390, 
AT SELFRIDGES ESKANDAR 

ANTIQUE GLASS 
MEDICINE BOTTLES, 
£125 EACH

AERIN 
BRASS DISH, £171, 
AT LUX DECO

JOHN DERIAN  
GLASS TRAY, 
£85, AT LIBERTY

ROBERTS RADIO 
ISTREAM2 RADIO, 
£250, AT HARRODS

BEATA 
HEUMAN 
VELVET 
CUSHION, 
£120

BAXTER 
TABLE LAMP, 
£309

JOHNSTONS 
OF ELGIN 
CASHMERE 
THROW, £550

OSCAR DE LA RENTA 
BACKGAMMON SET, 
FROM £1,020

H&M 
CANDLESTICK, 
£10



FESTIVE CINDERELLAS CAN SHED 
AS MANY SHOES AS THEY LIKE, BUT  
A GLISTENING INDIGO TIMEPIECE  
IS WORTH HANGING ONTO FOR 
MANY MIDNIGHTS TO COME...

The
MIDNIGHT 
HOUR

 VOGUE style
1. Diamond-set, 
£25,545, Fabergé. 
2. Diamond-set, 
£24,020, Patek 
Philippe. 3. Steel, 
£149, Seiko.  
4. Diamond-set, 
£16,800, Dior.  
5. Steel, £495, 
Links of London. 
6. Diamond-set, 
£91,000, Richard 
Mille. 7. Diamond-
set, £32,500, 
Jaeger-Le Coultre. 
8. Steel, £185, 
Skagen.  
9. Diamond-set, 
£16,500, Bovet, 
at Asprey 

1
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How do you take your tech? We like ours cool, 
clever and elegantly designed; sleek, modern kit for 

life in the fast lane

Go-faster 
GADGETS

 VOGUE gifts

SAGE BY HESTON 
BLUMENTHAL
ICE-CREAM MAKER, 
£350

CLARISONIC 
SMART PROFILE 
CLEANSING BRUSH 
FOR FACE AND 
BODY,  £199

DYSON 
HUMIDIFIER, £500

BLINK FINDER 
KEY FINDER, £5, 
AT DEBENHAMS

THUMBSUP 
PANORAMIC TRIPOD 
FOR SMARTPHONES, 

£20, AT AMAZON.CO.UK

URBAN OUTFITTERS 
PORTABLE PHONE 
CHARGER, £25

LEICA & MONCLER 
DIGITAL CAMERA WITH 
LEATHER TRIM, £1,952 

JAWBONE 
UP3 FITNESS 

TRACKER, £130

APPLE WATCH 
HERMES 

DOUBLE TOUR 
WATCH, £1,150

MATHIEU LEHANNEUR 
WIRELESS BLUETOOTH 

SPEAKER AND AUDIO 
RECORDER, £199, AT 
THE CONRAN SHOP

GOOGLE 
CHROMECAST 
MEDIA STREAMING 
DEVICE, £30

LACIE & CHRISTOFLE 
SILVER-PLATED 

HARD DRIVE, £369, 
AT HARRODS



JEHANNE DE BIOLLEY 
FOR ALEX EAGLE 
SCENTED CANDLE, £50, 
AT ALEX EAGLE

ROCOCO 
FONDANT 
CREAMS, 
£22.50

CIRE TRUDON 
TABLE CANDLES, £18 MAITRE CHOUX 

ECLAIRS, £5.20 EACH

THE EDIBLE ATLAS 
BY MINA HOLLAND 
(CANONGATE, £18.99)

JOHN DERIAN 
GLASS TRAY, £85, AT 
THE CONRAN SHOP

OKA 
ARTIFICIAL 
HYDRANGEA 
BUNCH, £75

SUNDAYS 
SILK EYE 
MASK, £40

ARCHIVIST 
MATCHES, £5

H&M 
CHRISTMAS-TREE 
DECORATION, £7

HERMES 
FRAGRANCED 

SOAPS, £48 FOR A 
BOX OF THREE

VILLA CETINALE 
EXTRA VIRGIN OLIVE 

OIL, £32.50, AT 
FORTNUM & MASON

PERRIER-JOUET 
ROSE CHAMPAGNE, £200, 
AT HARVEY NICHOLS

TALKING TABLES 
TABLE BOMB, £40

Generous guests never suffer FOMO. 
From country-house weekender to urban all-nighter, 
whatever the party, showing thanks with a witty and 

wonderful gift will keep the invites coming

Thanks a 
MILLION
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There’s a thrilling decadence to beautiful 
lingerie, with lustrous silks and gem-coloured 
lace the secret jewels in a woman’s wardrobe

Rich 
PICKINGS

 VOGUE gifts

HEIDI KLUM 
INTIMATES 
LACE BRA, £45. 
KNICKERS, £26. 
BOTH AT FIG
LEAVES.COM

H&M 
BRA, £13. 
KNICKERS, 
£10 FOR A 
PACK OF 
TWO

STELLA MCCARTNEY 
LACE BRA, £90. 
KNICKERS, £55

WACOAL 
LACE BRA, £54. 
KNICKERS, £28. BOTH 
AT HOUSE OF FRASER

MIMI HOLLIDAY 
SILK AND LACE BRA, 
£64. KNICKERS, £33

BLUEBELLA 
TULLE BRA, £18. 
KNICKERS, £10

CARINE GILSON 
SILK AND LACE 
CAMISOLE, £470

LA PERLA 
EMBROIDERED 
TULLE BRA, £135. 
KNICKERS, £116

INTIMISSIMI 
LACE BRA, £38. 
KNICKERS, £20

AGENT PROVOCATEUR 
SILK AND LACE SLIP, £345



SEE SCOUT SLEEP 
HEMP DOG LEAD, £30, 

AT LEADTHEWALK.COM

BISCUITEERS 
PERSONALISED 
DOG TREATS, £35

ANIMAL Crackers
Don’t spend Christmas chasing your tail; we’ve found chic 

treats for furry family and feathered friends 

RUBY RUFUS 
CASHMERE DOG 
SWEATER, £85

MUNGO & 
MAUD FOR 
MULBERRY 
LEATHER DOG 
COLLAR, £110

EVA SOLO 
BIRD FEEDER, £30

PET BRANDS 
CATNIP TOY, 
£4, AT PETS
PYJAMAS.COM

FENELLA SMITH
CERAMIC DOG 
BOWL, £28

AESOP  
ANIMAL 
WASH, £25

ROSEWOOD 
WOODEN 
NIBBLE STIX, 
FROM £2 A SET

LABOUR 
& WAIT 
DOG 
WHISTLE, 
£22

HERMES 
 HOOF PICK 

WITH LEATHER 
CASE, £185

MUNGO & MAUD
CROCHET PING 
PONG BALL, £11



 VOGUE gifts

A boy’s own  
STORY

Smart needn’t mean stuffy; a polished take 
on easygoing classics spells a stealth 

style upgrade for his off-duty wardrobe

DS & DURGA 
SIR COLOGNE, £98, 
MRPORTER.COM

TOM WOOD 
SILVER AND 
GOLD SIGNET 
RING, £403, AT 
GOODHOOD

HUNTER ORIGINAL 
QUILTED NYLON  
RUCKSACK, £180

EAMES
BY GLORIA 
KOENIG 
(TASCHEN, £8.99)

CARRIER COMPANY 
WOOL JACKET, £130

BURBERRY 
JACQUARD 
SCARF, £450

CONVERSE 
SUEDE HI-TOPS, 
£75, AT OFFICE

NEW & LINGWOOD 
FOR ALEX EAGLE 

SILK SCARF, £215

HEDON 
LEATHER-LINED 
HELMET, £299

H&M 
WOOL-MIX 
SWEATER, £40

TURMS 
SHOE KIT, 
£625, AT 
THE BUREAU

HAIG CLUB 
SCOTCH 
WHISKY, £50

TAG HEUER 
STEEL WATCH, 

£1,850

LOUIS VUITTON 
LEATHER AND 
PALLADIUM-
PLATED PIN, £800

LABOUR & WAIT 
LEATHER TOOL 
BAG, £55

15



Flash  
BANGERS

We demand serious style from our 
festive crackers. Only witty wrapping and 

the inest novelties will do when we’re 
on the pull at Christmas

FORTNUM & MASON 

Chic ceramic goodies 
inject elegance into 
Christmas celebrations

BURBERRY 

Glossy bag charms 
with a Brit spin for 
festive fashion-lovers 

SELFRIDGES 

Pint-size utensils 
for space-strapped 
domestic goddesses

ASPREY 

Silver desk-top treats 
will add polish to 
workday duties

 VOGUE gifts

TALKING TABLES 
£11 FOR SIX

HEDGEHOG 
£32 FOR FOUR

FORTNUM & MASON 
£350 FOR SIX

TOAST £35 FOR SIX

PAPERCHASE 
£13 FOR SIX

JOHN LEWIS 
£12 FOR SIX

ASPREY 
£200 EACH

CARLUCCIO’S  
£16 FOR SIX

HARVEY NICHOLS 
£25 FOR SIX

THE NATIONAL 
GALLERY 
£18.50 FOR SIX

PENTREATH 
& HALL

£40 FOR SIX

NANCY & 
BETTY STUDIO  

£35 FOR SIX

SELFRIDGES 
£59 FOR SIX

BURBERRY 
£595 FOR SIX

HARRODS 
£70 FOR SIX

THE CONRAN SHOP 
£32 FOR SIX

MERI MERI 
£20 FOR SIX, 
AT LIBERTY

HABITAT  
£20 FOR SIX



1. White-gold and 
diamond bangle, £7,650, 
Boodles. 2. Crystal 
necklace, £950, Atelier 
Swarovski. 3. Silver and 
gold-plated necklace, 
£120, Folli Follie. 
4. Gold cuff, £11,500, 
Buccellati. 5. White-gold 
and diamond bangle, 
£13,950, Mappin & 
Webb. 6. Gold and 
diamond cuff, £59,200, 
Messika, at Harrods. 
7. Gold and diamond 
bracelet, £14,800, 
Georg Jensen. 8. Gold 
and diamond bracelet, 
£8,150, Noa Fine 
Jewellery, at Talisman 
Gallery. 9. Rose-gold 
cuff, £13,200, Pomellato 

1

2

3

5

7

8

9

6

4

FROM FASHION PLAYERS TO HIP-HOP HEAVYWEIGHTS, 
FEW CAN RESIST THE PULL OF A GLISTENING CHAIN.  
TIME TO GET YOUR PARTY LOOK ON LOCKDOWN...

LINKED IN
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COVER TO COVER

What better incentive to finally tick 
off titles from your literary bucket-list 
than with a beautifully crafted new 
edition? Dispense with dusty old 
paperbacks and re-energise your 
reading list with these smart offerings 
of history’s classics. Look to the Folio 
Society, whose illustrated Little Women 
(£39.95) instantly edifies a hallway 
bookshelf; or have Virago’s special 
edition of The Talented Mr Ripley 
(£12.99) stylishly peeping out of a 

Brighten up bedside tables and announce lofty reading ambitions 
with these beautiful editions of classic tales 

handbag on your holiday travels. 
Elsewhere, the Four Corners 
publishing house has commissioned 
contemporary artists to illustrate a 
clutch of celebrated volumes. Our 
favourite?  Donald Urquhart’s 
sketches for Thackeray’s Vanity Fair 
(£16.99). And, of course, essential 
reading for the festive season: Dickens’ 
A Christmas Carol, available in a 
clothbound edition by Penguin, will 
make a stylish stocking-filler (£14.99).
 

EASY LISTENING

Relive the best of Sixties 
New York via journalist 
Howard Smith’s 
revealing interviews 
with legends from its 
counter-cultural heyday. 
Unedited transcripts of 
conversations with the 
likes of Mick Jagger, 
Dennis Hopper and 
Andy Warhol are 
published for the first 
time in The Smith Tapes. 
(Princeton University 
Press, £14.99)

JEWEL IN THE CROWN

Decorate your 
wish-list with dazzling 
jewels from the pages 
of Vogue. Jewellery 
editor Carol Woolton 
unearths gems from 
the magazine’s 
archive to highlight 
changing styles 
through the decades, 
from prim pearls 
to punk piercings. 
(Conran Octopus, £75)

MODEL BEHAVIOUR

Ahead of her fiftieth 
birthday next year, 
the Nineties pin-up 
shares her career 
secrets in Becoming 
Cindy Crawford. 
Look back at classic 
“super” moments 
with favourite shoots 
by the likes of Herb 
Ritts, Irving Penn 
and Arthur Elgort. 
(Rizzoli, £35)

MIRROR MIRROR

Brush up on beauty 
skills with make-up guru 
Lisa Eldridge’s Face 
Paint, a glossy history of 
cosmetics from the first 
days of body decoration 
to the present-day 
workings of the trade. 
(Abrams, £18.99)

FINE FEASTS

Take inspiration from 
literature’s finest 

meals: food critic Jay 
Rayner has written 

the introduction 
to Literary Lunch, 

which boasts recipes 
reimagined from 

novels by Irvine 
Welsh, Haruki 
Murakami, Ian 

McEwan and more. 
(Vintage, £9.99)

DRINK UP

Raise a glass to Richard Godwin’s 
The Spirits, a handbook of classic 
cocktails essential to every host’s 
repertoire, complete with etiquette 
on when to take each tipple –  
gin o’clock starts promptly at 6pm. 
(Square Peg, £16.99)

Fine  
PRINT

Trade gluttony for food for thought this 
Christmas with literary delicacies that nourish 

the soul without stretching the waistband

 VOGUE gifts



Black is the 
coolest colour 

when worn  
in dramatic  

maxi lengths 
From left: Gaby wears 

jumpsuit, £49.99. Yulia 
wears dress, £39.99. 
Earrings, £7.99. Liza 
wears dress, £39.99. 
Necklace, £7.99. All 

H&M.  Hair: Yaniv Zada. 
Make-up: Shirley  

Weiner. Nails: Pebbles 
Aikens. Retouching: 
Keren Saad. Models:  

Gaby Loader,  
Yulia Musieichuk and 

Liza Ostanina

a secret 

HISTORY
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Enter the twilight hour with H&M.  
Left to their own devices, this season’s most  

fabulous party girls are tapping into its  
vintage-inspired shimmer 

Photographs by Yaniv Edry
Styling by Joanna Schlenzka 
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Rebel heart: 
temper the shine 
with tights in the 
lowest denier 
that you dare to 
give glitz an 
on-trend twist 
Opposite: dress,  
£39.99, H&M 

Confident and 
inquisitive yet 
ethereal and 
wistful – the 
season’s mood is 
one of reflection 
This page: top,  
£7.99. Earrings, £9.99. 
Both H&M
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VOGUE PROMOTION

Power dressing takes on a new direction for autumn  
as tailored cuts are elevated with a sexy edge 

Opposite: body, £19.99. Blazer, £39.99. Necklace, £7.99. All H&M 

The darkest corners of the room provide the perfect opportunity to shine in the shadows 
Above, from left: Liza wears top, £39.99. Skirt, £14.99. Yulia wears top, £29.99. Trousers, £14.99. All H&M



VOGUE PROMOTION

Slip into H&M’s 
sartorial trance: 
intricate lace and 
discotheque 
twinkle have a 
distinctively 
antique charm 
From left: Gaby wears 
body, £19.99. Blazer, 
£39.99. Necklace, £7.99. 
Ring, £3.99. Yulia wears 
playsuit, £29.99. Velvet 
blazer, £49.99. Necklace, 
£12.99. All H&M

YANIV EDRY





VOGUE PROMOTION

Simplicity is the secret to adding allure to a formal dress code. A demure 
neckline and a trophy piece of jewellery leave just enough to the imagination 

Dress, £39.99. Bracelet, £12.99. Both H&M

YANIV EDRY



My mother was  
a model: rich, 
traditional 
textures teamed 
with retro 
platforms emit 
that elusive (and 
enviable) hand-
me-down 
aesthetic 
Dress, £12.99. Shoes, 
£29.99. Both H&M



VOGUE PROMOTION

Come here often? 
Touch-me 
textures and an 
experimental 
attitude set the 
scene to party  
in stealth 
From left: Liza wears 
playsuit, £39.99. Scarf, 
£7.99. Gaby wears top, 
£24.99. Shorts, £19.99.
Yulia wears bra, £24.99. 
Trousers, £29.99. 
Earrings ,£9.99. All H&M

YANIV EDRY



VOGUE PROMOTION
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VOGUE PROMOTION

Leg-lengthening trousers in cigarette silhouettes  
will translate from day to night with the flick of a switch

This page: top, £24.99. Leather trousers, £149.99. Earrings, £7.99. All H&M

Choose adornments that look like they were made to be worn with your dress –  
a three-tier pendant necklace is a sweet complement to a lace LBD 

Opposite: lace dress, £34.99. Necklace, £14.99.  Both H&M

YANIV EDRY





CAROL SINGING

Hit a stylish high note 
in an A-line skirt and 
ribbon-tied blouse. 
Accessorise with a 
gold-capped box bag 
and block-heel loafers to 
complete your joyously 
refined ensemble.

OFFICE PARTY

Kick-start the party 
season by channelling 
the year’s successes into 
a dress fit for celebration: 
statement sequins are a 
promotion-worthy move.

’TIS THE 
  Season...

...to pull out all the stops. Curate 
runway-inspired looks for each festive 
event and make Christmas your very 

own catwalk, says Naomi Smart

JIMMY CHOO 
PATENT-LEATHER 
SLINGBACKS, £275

PEPE JEANS 
DENIM JEANS, £75

FRANCESCA VILLA 
GOLD AND DIAMOND 
EARRINGS, £5,115, AT 
DOVER STREET MARKET

COACH WOOL 
SWEATER, £750

TOMMY HILFIGER 
WOOL BIKER 

JACKET, £280

FILLES A PAPA 
SEQUINED 

DRESS, £657

ALEXANDER MCQUEEN 
JEWELLED CLUTCH, £3,995

NEXT 
BLOUSE 
WITH NECK 
TIE, £28

BALLY LEATHER 
HEELS, £450

H&M 
WOOL 
CARDIGAN, 
£60

MCM 
LEATHER 
BAG, £1,125

LEON MAX 
VISCOSE  
SKIRT, £125

CESARE 
PACIOTTI 
LEATHER 
BOOTS, £564
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CHRISTMAS MARKET 

SHOPPING

Wrap up: navigating an 
evening bazaar calls for trusty 

Aran knits and Nordic-print 
outerwear; nothing 

feels cosier on a mulled-
wine pit stop.

 VOGUE style



COCKTAIL PARTY

Take a fresh approach: 
trade your go-to party 
dress for a razor-sharp 
cocktail suit. Add 
Eastern flair with fiery 
silks and a Chinese-
dragon clutch.

STOCKING OPENING

Raise a champagne 
toast to decadent silk 
pyjamas. A must for 
Christmas morning, the 
smartest pair will see 
you through to lunch, 
their jewel tones adding 
spirit to any table.

RAG & BONE 
SILK AND LACE 
CAMISOLE, £295

AURELIE BIDERMANN 
TSAVORITE EARRING, 

FROM £2,425

EDIE PARKER 
RESIN CLUTCH, 

£1,350, AT 
SELFRIDGES

CHARLOTTE CHESNAIS 
GOLD-PLATED EARRING, £210, 

AT MATCHESFASHION.COM

FOR RESTLESS SLEEPERS 
SILK SHIRT, £435. TROUSERS, 
£265. BOTH AT BROWNS

DEL TORO & 
ROTTEN ROACH 
VELVET SLIPPERS, 
FROM £250

BASLER 
SILK-MIX 
BLOUSE, 
£215

MIU MIU 
TWEED SKIRT, £635, AT 
NET-A-PORTER.COM

RUSSELL & BROMLEY 
JEWELLED LEATHER 
HEELS, £395

NOOR FARES 
GOLD AND 
DIAMOND 
RING, £6,250

RAPHAELLA RIBOUD 
SILK BRA, £155, AT 
NET-A-PORTER.COM
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BY MALENE BIRGER 
CREPE JACKET, £415. 
MATCHING TROUSERS, £249

 
CHRISTMAS EVE 

DINNER

Entertain traditional tartan 
with a silk pussybow  

blouse and fast-track to 
charming hostess chic.



FESTIVE DATE NIGHT

Time out: a romantic moment for two 
between Christmas and New Year 
offers a welcome break from the social 
whirl. Cleanse your fashion palate 
with cool monochrome to balance the 
surfeit of sparkle. 

BOXING-DAY WALK

Take a hike in 
retro ski classics; 
a sportily striped 
padded jacket 
makes an upbeat 
alternative 
to the classic 
fur-trimmed 
parka. Red-laced 
walking boots add 
festive cheer. 

HILFIGER 
COLLECTION 
WOOL-MIX 
BEANIE, £100

PEDRO GARCIA 
SATIN AND CRYSTAL 
MULES, £370

RUPERT 
SANDERSON 
LEATHER 
BOOTS, £485

UNIQLO 
DOWN 
JACKET, £60

VALENTINO 
GARAVANI 
LEATHER 
SANDALS, £605, 
AT MATCHES
FASHION.COM

VICTORIA VICTORIA 
BECKHAM 
WOOL-CREPE AND 
LACE DRESS, £725

 
CHRISTMAS LUNCH

The big day: don’t 
overthink your decoration – 

leave that to the tree. 
A glittering Lurex sweater and 

pair of captivating earrings 
are all the trimmings 

you’ll need. 

 
NEW YEAR’S EVE

Embellished sleeves 
delight on the dancefloor.

When the clock strikes 12, 
 a feathered flourish will 

be your transitional 
New Year’s triumph.

  

SUNO 
WOOL 
POLONECK, 
FROM £422, AT 
SHOPBOP.COM

PAIGE
DENIM JEANS, £250, 
AT SELFRIDGES

H&M 
GLITTER 
SWEATER, £30

AMANDA WAKELEY 
LEATHER BAG, £695

CHRISTOPHER KANE 
LUREX TROUSERS, £645

SOLANGE AZAGURY-PARTRIDGE  
DIAMOND AND LACQUER 

EARRINGS, £14,000

PANDORA 
ZIRCONIA 

NECKLACE, £85

FENDI 
PAILLETTE 
BAG, £2,980

ALDO 
TASSEL 

EARRINGS, £25

TOPSHOP UNIQUE 
DUCHESSE-SATIN AND 

FEATHER DRESS, £595
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 VOGUE style



THERE’S MORE TO THESE BEADED BEAUTIES THAN KILLER HEELS 
AND WANTON EMBELLISHMENT. WITH MAXIMALISM BACK ON 

THE STYLE AGENDA, THIS SHOWSTOPPING PAIR WILL TAKE YOU 
STRAIGHT TO THE FOREFRONT OF FASHION IN ONE SPARKLING STEP

Twinkle 
TOES

MANOLO 
BLAHNIK 
BEADED 
SUEDE 
BOOTS, 
£2,540

 VOGUE style

35210



Peter Pilotto and 
Christopher de Vos
Designers

 VOGUE style

Where in the 
WORLD

From the mountains of Ecuador to the beaches 
of Ibiza, the style camp make Christmas a 
truly global affair. Here they unwrap their 

festive traditions and treats for Julia Hobbs

PETER PILOTTO 
EMBROIDERED 
COTTON TOP, £455, 
AT THECORNER.COM

Peter Pilotto and 
Christopher de Vos

The duo spend the 
holiday hiking and 
riding in Ecuador

GLOBE-TROTTER 
LUGGAGE CASE, £1,080

SOREL 
SNOW 
BOOTS, £110

MACCHU PISCO 
PISCO, £30, AT THE 
WHISKY EXCHANGE

VOGUE 2005, 
PHOTOGRAPHED 
BY MARIO TESTINO

ALDO TASSEL 
EARRINGS, £10

H&M 
WOOL-MIX 
COAT, £100

SOUTH AMERICA

WHERE DO YOU SPEND CHRISTMAS?

This year we are returning to Hacienda 
Zuleta in Ecuador, to meet up with 
Christopher’s South American family. We 
will eat delicious local food, ride horses 
across the stunning mountains and spend 
evenings by the hotel’s enormous fireplace.

HOW DO YOU CELEBRATE?

This time of year is the quietest at work. 
We make the most of it by travelling to  
new places with family and friends. 

HOW DO YOU DECORATE?

At home in London our Christmas tree is 
always the focus. We always use Peter’s 
mother’s vintage baubles that have been 
passed down through the generations. 

WHAT’S ON YOUR FESTIVE PLAYLIST?

We listen to the local music wherever we 
are. One favourite Christmas soundtrack 
was the rather melancholic but very 
beautiful Fado music we listened to on a 
trip to Lisbon.

WHAT’S YOUR SECRET TO A HAPPY AND 

SUCCESSFUL CHRISTMAS?

Lots of pisco sours!

DO YOU HAVE A SIGNATURE GIFT?

We try to seek out original presents, but 
our mothers and sisters-in-law are always 
happiest when we gift them something 
from our latest collection. 

WHAT IS YOUR TOP TIP FOR STYLISH 

PRESENT WRAPPING?

Keep the paper very simple, but always 
use colourful ribbons.

JIMMY CHOO 
SUNGLASSES, £279



Sophie Bille Brahe Fine jeweller

BERRY BROS 
& RUDD 
CABERNET 
SAUVIGNON 
WINE, £20

ASPINAL OF LONDON 
LEATHER PASSPORT 
COVER, £45

Jeweller 
Sophie 
Bille Brahe

The Christmas 
tree is hung with 
hand-made 
decorations

The bravest family 
members swim in  

the freezing waters of 
Øresund at Christmas 

KLEIN TOOLS 
CANVAS BAG, £83, 
AT ARTHUR BEALE

SOPHIE BILLE BRAHE 
GOLD AND DIAMOND 
EARRING, FROM £7,230, AT 
DOVER STREET MARKET

H&M 
SCARF, £8

TOMS 
WOOL 
SLIPPERS, £40

NICOLE FARHI
WOOL SWEATER, £375

VOGUE 2011, 
PHOTOGRAPHED BY 
ALASDAIR MCLELLAN

SCANDINAVIA

WHERE DO YOU SPEND CHRISTMAS?

Around 30 members of my family 
(including my 92-year-old grandmother) 
gather at my aunt’s fantastic house north  
of Copenhagen. It’s a hectic scene, with 
wrapping paper covering the floor, piles  
of dishes from the Christmas table and  
my uncle playing the piano – but that  
(and the flowing champagne) is exactly 
what makes it so special.   

WHAT TRADITIONS DO YOU FOLLOW?

On the day before Christmas Eve all 
gather to dress the tree with my great-
grandmother’s handmade decorations  
– a selection of beautiful paper birds.  
More unusually, we also take a morning 
swim in the ice-cold waters of Øresund on 
Christmas Day. It’s freezing, but refreshing. 

WHO’S IN CHARGE OF THE COOKING?

My brother Frederik has a restaurant in 
Copenhagen called Atelier September, 
and always prepares traditional dishes  
with a masterful touch.

WHO’S ON YOUR CHRISTMAS PLAYLIST?

Handel’s Messiah – it’s a very nostalgic 
family tradition. 

DO YOU HAVE A SIGNATURE GIFT? 

I love to give beautiful vases from  
Svensk Tenn, or vintage wine  
and champagne glasses.
 

DO YOU HAVE A SIGNATURE STYLE FOR 

WRAPPING GIFTS?

Pink bubble-wrap.

WHAT ARE YOUR FAVOURITE CHRISTMAS 

MEMORIES AS A CHILD?

Cheering for the candle that we each  
think is going to be “Onse’s flame” (the  
last candle burning).

WHAT’S YOUR SECRET TO A HAPPY AND 

SUCCESSFUL FAMILY CHRISTMAS? 

“Hat”, a wonderfully silly party game that 
we invented ourselves.

Listening to 
Handel’s Messiah  
is a festive tradition



Jeanne Signoles
Founder, L’Uniform

VOGUE 2011, 
PHOTOGRAPHED BY 
ARTHUR ELGORT

WHERE DO YOU SPEND CHRISTMAS?

Each year, we rent the same authentic 
wooden chalet in a remote area of the 
French Alps. Surrounded by fir trees, it’s 
the perfect spot to enjoy time with my 
children and husband. 

HOW DO YOU CELEBRATE?

The highlight for us is an indulgent dinner 
of oysters, seafood and truffle risotto on 
Christmas Eve, with local blueberry tart for 
dessert. Christmas Day is all about skiing. 
We wake up early, open our gifts, and 
enjoy a breakfast of homemade brioche 
before taking to the empty slopes. 

HOW DO YOU DECORATE THE TABLE?

I love classic touches – a crisp white 
tablecloth, old-fashioned silverware, and  
a scattering of pinecones and clementines. 
Plenty of candles and a roaring fire are 
also essential. 

DO YOU HAVE A SIGNATURE GIFT? 

I always make a unique L’Uniform bag 
(complete with a personalised monogram) 
for my husband and children. Last year I 
made a skateboard bag for my son.

WHAT’S YOUR FAVOURITE PART OF 

CHRISTMAS?

The nightly dancing! I do the playlist of 
classics by Prince, Daft Punk or Justice, 
and Brazilian music by Jorge Ben. 

WHAT ARE YOUR FAVOURITE CHILDHOOD 

CHRISTMAS MEMORIES?

At my grandparents’ house in Aix en 
Provence we used to follow the 
Mediterranean tradition of the 13 desserts. 
Each of the puddings would be displayed 
on a table from Christmas Day until New 
Year’s Eve, with dry fruits, nougat, calisson 
(an iced candy typical in Aix) and 
orange-flower fougasse, the local bread. 

WHAT’S YOUR SECRET TO A HAPPY AND 

SUCCESSFUL FAMILY CHRISTMAS?

Good food, good music and very good 
wine and champagne.SNAPDRAGON 

FLORISTRY
WREATH, £110

Daft Punk 
feature on 
Jeanne’s 
Christmas 
playlist

The chalet’s 
traditional interior

Jeanne and her family rent the 
same alpine chalet every year

A family  
heli-skiing trip

Accessories 
designer 
Jeanne 
Signoles

L’UNIFORM 
MONOGRAMMED 
CANVAS BACKPACK, 
FROM £280

FREDERIC MALLE
1ER MAI PERFUME 

GUN, £95, LIBERTY

MARC CAIN 
COTTON-MIX 
JACKET, £215

UGG AUSTRALIA 
WOOL BEANIE, £60

H&M 
CANDLESTICK, £13

ACCESSORIZE 
SHEEPSKIN 
MITTENS, £27

FRENCH ALPS



Jana Sasha and Laura Castro
Founders, Vali, Ibiza

 VOGUE style

THE BALEARICS

VOGUE 2015, 
PHOTOGRAPHED  
BY JOSH OLINS

WHERE DO YOU SPEND CHRISTMAS?

We’re usually in Ibiza. However, both our 
families love to travel so over the years we 
have spent a few bohemian Christmases 
together in Goa.

WHAT’S THE PLAN FOR CHRISTMAS DAY?

In the December the beaches in Ibiza  
are breathtaking – they’re empty and  
often blessed with sunshine. So we head  
to Sa Caleta with the dog for a swim  
(if we’re feeling brave) before dining  
on paella or delicious fresh fish at the 
restaurant overlooking the sea. 

HOW DO YOU CELEBRATE? 

We dress up in our favourite Vali pieces 
and dance around the Christmas tree to 
the Rolling Stones all night long. 

WHAT FILMS DO YOU WATCH?

Cry Baby starring Johnny Depp is our 
annual movie tradition.

DO YOU HAVE A SIGNATURE GIFT? 
We always give our mothers a special item 
from the upcoming Vali collection. For the 
rest of the family, we hunt out quirky 
one-off treasures from the island’s many 
vintage markets.

HOW DO YOU DECORATE?

At home in Ibiza it’s all about the divine 
decorations passed down by our 
grandmothers. In Goa the rule is “anything 
glittery goes”.

WHAT ARE YOUR FAVOURITE CHRISTMAS 

MEMORIES AS A CHILD?

Growing up in Ibiza we loved to visit  
Can Sort, an organic food market with 
farm animals where they’d hold an 
enchanting Christmas fair. 

WHAT’S YOUR SECRET TO A HAPPY AND 

SUCCESSFUL FAMILY CHRISTMAS?

Margaritas and laughter! 

Taking a stroll 
through the campo

Jana and 
Laura in their 
own designs

The girls visit 
Sa Caleta beach 
for a festive dip

ETRO 
ETRA EAU DE 
TOILETTE, £92, 
LIBERTY

MIU MIU 
SUNGLASSES, £225, AT 
NET-A-PORTER.COM

FURY LONDON 
LEATHER 
BOOTS, £525

VALI 
LACE JUMPSUIT, 
£140

J CREW
CRYSTAL 
AND RESIN 
EARRINGS, 
£98

WATERFORD 
CRYSTAL COUPE 

GLASSES, £200 FOR 
FOUR, AT JOHN LEWIS

DENNIS BASSO 
SNAKESKIN 
CLUTCH, £2,320, 
AT HARRODS

H&M 
EYESHADOW IN 
PEACOCK, £4.99

The duo dance 
all night to the 
Rolling Stones



SUBTLETY IS JUST SO LAST SEASON.  
WE’RE ALL ABOUT 24-CARAT GLAMOUR 
AND THE OPULENT GLEAM OF GOLD. 
AFTER ALL, WHY PLAY IT SAFE WHEN 
SHOWING OFF LOOKS THIS DAZZLING?

Outrageous 
FORTUNE

 VOGUE style

CESARE 
PACIOTTI 
LEATHER 
HEELS, £520

H&M & BALMAIN  
BRASS CUFF, £50

VALENTINO 
JEWELLED 

CLUTCH, 
£2,485

LANVIN 
METAL MINAUDIERE, £1,900



OFFICE 
LEATHER, £78

H&M 
FAUX 
LEATHER, £30

SAINT LAURENT 
BY HEDI SLIMANE 
SUEDE AND 
GLITTER, £550

BALLY 
LEATHER AND 
GLITTER, £450

JIMMY CHOO 
VELVET, LEATHER 
AND SATIN, £595

DOLCE & GABBANA 
SEQUIN AND 
CRYSTAL, £1,550

CHARLOTTE 
OLYMPIA 
LEATHER, £545

CHLOE 
LEATHER AND 
GLITTER, £695

MISS KG 
JEWELLED 
SUEDE, £85

PRADA 
LEATHER, £550

FENDI 
LEATHER AND 
CRYSTAL, £910

KICK UP YOUR HEELS: THIS SEASON, SPECTACULAR SHOES AREN’T JUST  
FOR PARTY NIGHTS – THEY’RE AN ALL-DAY AFFAIR

Here come the 
HOT STEPPERS

NICHOLAS 
KIRKWOOD 
VELVET AND 
LEATHER, £695



Hair: David Wadlow. 
Make-up: Anita Keeling. 
Sittings editor: Nura Khan. 
Photographs: Billal Taright

GO!

Ready,
get set,
There’s a bewitching breed of guest 
who lights up any party with her style, 
instantly raising the sartorial temperature. 
How does she do it? We quizzed three 
stylish women on dressing to shine

“Feminine, nostalgic and playful…” 
muses Charlotte Dellal when 
considering her personal style. It’s 
an apt description for the designer’s 
signature look – a vibrant blend of 
timeless elegance and contemporary 
detail. For her, fashion is all about 
feeling good. From her trademark  
pin-up hairstyle to her celebrated 
shoes, sartorial warmth and spirit 
trump cutting-edge cool every time – 
and never more so than at Christmas.

“There are certain dresses that can 
set you up for a great time from the 
minute you put them on,” she smiles. 
“Giambattista Valli and Alessandra 
Rich make fantastic party gowns; 
they’re womanly, glamorous and fun.” 

There’s a rich retro seam running 
through Charlotte’s look, and she is 
as happy in vintage pieces as she is in  
new-season designs: “I enjoyed a 
fantastic night out at the Venice 

Biennale wearing a great Lacroix 
number that belonged to my mother,” 
she reveals. “It was a fuchsia minidress 
from the Eighties that still looks 
modern today.”

Charlotte’s easy glamour belies 
a carefully considered routine. “I 
love the ritual of getting ready and  
I have a very organised dressing-room 
to help me keep things in place,”  
she explains. Her beauty habits are 
equally considered. “I almost always 
have my hair set in Forties waves, 
regardless of what day or time it is 
– it’s one less thing to worry about if  
I’m going out. Similarly my make-up 
never changes. I keep it simple with a 
red lip and a red half-moon manicure.” 
It’s not all rules and discipline, 
however – Charlotte leaves plenty of 
room for spur-of-the-moment styling 
inspiration. “I love to accessorise and 
enjoy a ‘more is more’ approach during 
the festive season, wearing amazing 
hats, gloves and bags. And nothing 
makes me feel better than a new pair 
of fabulous shoes!”               >

Charlotte Dellal
Accessories designer
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Charlotte wears cotton 
dress, £675, Isa Arfen, at 

Matchesfashion.com. 
Suede courts, £495, 
Charlotte Olympia

JENNIFER BEHR 
JERSEY TURBAN, £130, 
AT AVENUE32.COM

SABINE G 
DIAMOND, EMERALD 
AND SAPPHIRE 
EARRINGS, FROM 
£9,090, AT MATCHES
FASHION.COM

DIANE VON FURSTENBERG 
CRYSTAL CLUTCH, £291

ALESSANDRA RICH 
LACE DRESS, £1,860, AT 

NET-A-PORTER.COM

CHARLOTTE OLYMPIA 
SILK PLATFORMS, £1,165

H&M  
CREAM LIPSTICK 
IN FAREHAM 
BRICK, £7.99



H&M 
EVENING 
BAG, £40 DIOR CRYSTAL 

AND RESIN 
EARRINGS, £310

CHRISTIAN LOUBOUTIN 
SUEDE HEELS, £625

CHARLOTTE 
TILBURY

K.I.S.S.I.N.G 
LIPSTICK IN 

HEPBURN 
HONEY, £23

Hikari Yokoyama
Art entrepreneur

Hikari wears embroidered silk-
chiffon dress, £5,300, Gucci

“How would I describe my look?’ grins 
Hikari, flashing a gleaming smile. Her 
curtain of jet-black hair is swinging as 
she tries on party dresses from the Vogue 
rail. “I’d say it is chameleonic. A great 
party dress needs to be comfortable 
enough to dance all night in, but not so 
comfortable that you could pass out in 
it.” Originally from Chicago, 32-year-
old Hikari is one of fashion’s true shape-
shifters. From the transparent Comme 
des Garçons dress that she splurged on 
for her 30th birthday party (which she 
teamed with space-age platforms and 
a bright orange wig) to the Helmut 
Newton muse she channelled for 
Tracey Emin’s opening at the Bass 
Museum in Miami, as long as the party 
outfit “makes no apologies” it’s good 
with her. “When it comes to parties, 
my advice is to indulge your every 
impulse,” she says. “It’s all been created 

for you to have fun.” This Christmas 
Hikari will be spending time with her 
family – “Everyone loves playing music 
and having an uninhibited singalong 
(no matter how bad they are), so my 
sister will be on guitar, my cousin on 
piano, my mum on a conga drum, me 
on the maracas and others tooting or 
crooning away. This has often ended in 
paralysing giggles.”

The secrets to party dressing 
are unique to every woman. Some 
prefer getting ready quickly at home, 
rummaging around their floor-drobe 
for something to wear last minute. But 
not Hikari – her getting ready process 
is immaculately choreographed. First 
comes the soundtrack to her trying 
on session, usually something mellow, 
“so I don’t peak too early,” she says. 
Cue David Bowie or “I Can’t Stand 
the Rain” by Ann Peebles. Her space 
is impeccably ordered, and she allots a 
generous amount of time to dressing 
up. Then comes the hair – usually 
scraped back, slick and tight into a 
low bun, or worn loose and straight. 
“When it comes to make-up,” she 
says, “Charlotte Tilbury got me into 
watching her how-to videos online for 
some instruction. I love to do a smoky 
eye – I change up the shade of sparkle 
on the eyeliner – and a nude lip, and 
then I’m good to go.”



LUIS MIGUEL 
HOWARD 
GOLD LARIAT 
NECKLACE, 
£2,355, AT 
BROWNS

PIERRE HARDY 
SUEDE HEELS, 
FROM £460

H&M 
TASSEL 
EARRINGS, £7

SUNDAY RILEY
JUNO HYDROACTIVE 

CELLULAR FACE OIL, £70, 
UK.SPACENK.COM 

Jemima wears 
embroidered silk-
tulle dress, £6,875, 
Valentino

 VOGUE looks

If there’s a woman who knows a thing 
or two about hosting a landmark bash 
during the festive season, it’s chef and 
catering entrepreneur Jemima Jones. 
“I got married in December and the 
party afterwards could not have been 
more magical or fun,” she smiles. 
Jemima wed her sweetheart Ben 
Goldsmith in St John’s Wood last year, 
and the bride wore Valentino. “I have 
only splashed out on a dress once in 
my life,” she says, looking beautifully 
tanned following a summer spent 
holidaying in Spain with family and 

friends. “It ripped in several places 
during the course of the party – but it 
was easily repaired.” 

Jemima is co-founder of the 
successful catering firm Tart London, 
so her day-to-day wardrobe features 
chef ’s whites and casual clothing (on 
a recent Vogue shoot she cooked in 
cashmere and jeans). But when she’s 
out of her comfortable work clothes, 
Jemima describes her style as being 
classic with a touch of downtown.  
Cue elegant shapes, embellishment 
and a serious helping of romance. 
Unlike her friend Hikari, Jemima 
gets ready within minutes – doing 
her hair while drinking a glass of  
very cold white wine, then applying 
the finishing touches to her make-up 
in the back of a taxi before she skips 
off into the night. “The ultimate  
party dress should be something 
you feel so comfortable in, you don’t 
notice you’re wearing it,” she smiles 
shyly. “That is until you see yourself in 
the mirror and then you are filled with 
confidence.”                             Q

Jemima Jones
Chef



WILLIAM YEOWARD CRYSTAL 
GLASS COUPE, £27

DOM PERIGNON 
VINTAGE ROSE 
CHAMPAGNE, 
£330, AT HARRODS

VIP
Send personalised rather 
than printed invitations. 
Buy chic Smythson  
cards and hand-write 
them yourself.

Want to throw the event of the season? From killer cocktails to 
festive floor-fillers, Vogue’s special events editor Sacha Forbes 

knows how to host a swinging Christmas 

The PARTY LINE

FIZZ
This season, we think 

Dom Pérignon 
should be served in 

elegant coupe 
glasses rather than 

traditional flutes. 

SMYTHSON 
INVITATION 
CARDS, £32 
FOR 20

ENJOY
Sacha Forbes shares the 
ingredients for party perfection

1. Don’t get stressed about numbers. 
Allow your guests to bring a plus-
one if they ask – it’s fun to have some 
unexpected faces and a mix of ages. 

2. Cocktails kick off a party but 
champagne adds a true sense  
of celebration. 

3. Make a great party playlist.   

4. Scatter jars of macarons and piles 
of salted-caramel truffles on tables. 

5. Hire bar staff and never run out of 
ice or alcohol.

6. Star lanterns, fairy lights and 
candles cast a flattering glow over the 
room – perfect Instagram lighting.  

7. Put together a couple of cosy 
chill-out corners… 

BLOOM
Florist Willow Crossley offers her 
green-fingered party tips

Plant mini-cyclamen, hellebores and paper 
whites in terracotta pots and dot along the 
centre of the table. Wrap the hellebores in 
white baking paper and tie with red twine. 

Use jewel-coloured candles and weave ivy 
around them, adding lichen-covered twigs, 
gold-sprayed nuts and feathered birds.

Place flowers on every surface. 

Remember, potted plants last much longer 
than cut flowers. 

Make a garland for your mantelpiece from 
yew, eucalyptus and box, adding in berries, 
ivy and other assorted greenery. Weave in 
fairylights if you can.  

If you hang your decorations on December 
1, remember to refresh the foliage every 
now and again to keep it looking lovely.  
Willowcrossley.com

PRESTAT 
TRUFFLES, 
£12.50



THE WHITE 
COMPANY 
GLASS JAR, £25

LADUREE 
MACARONS, 
£1.80 EACH

THE WHITE COMPANY 
HANGING TEALIGHT 
HOLDER, £30

NOURISH
Fashion-crowd favourites 
The Cellar Society name this 
season’s most stylish fare 

Brie and Black Truffle: a whole classic 
Brie de Meaux, sliced with piano wire 
and stuffed with black winter truffles. 

Hollowed-out blood oranges, half 
filled with rich blood-orange ice 
cream then topped up with an 
alcoholic blood orange, vodka and 
English vermouth granita. 

Ditch the mulled wine and serve 
mulled cider made with organic 
Somerset cider, cinnamon, star anise 
and whole Sicilian lemons.  

Chic Christmas canapés include 
turkey-and-ham croquettes with 
port-poached cranberries, 
baked-stilton custard with sourdough 
soldiers and mini-shallot tarte tatin 
with Maldon smoked salt. 
Thecellarsociety.com 

BURN
Dot scented candles 
around the room and mix 
with lots of tea lights and 
large pillar candles for 
varying scale. 

RUBY TUESDAY
20ml cardamom-infused vodka

15ml Mandarine Napoléon
15ml lemon juice

one whole crushed clementine
 10ml sugar syrup

70ml ruby port
Pour the vodka into your 

cocktail shaker and muddle  
in the clementine. Now add  

all other ingredients, fill with  
ice and shake. Double-strain  

into an ice-filled highball glass, 
garnish and serve.

Thrumrunner.co.uk 

INDULGE
A heady blend of 
cardamom-infused 
vodka, ruby port and 
clementines, this season’s 
coolest cocktail is the 
Ruby Tuesday, created by 
mobile cocktail company 
The Rum Runner 

SNAP
Ditch the smartphone 
and selfie stick in favour 
of a Fujifilm instant 
camera. Leave it on a 
table for guests to take 
their own photographs. 

DIPTYQUE 
SCENTED CANDLES, 
FROM £28 EACH

FUJIFILM 
INSTAX MINI 
CAMERA, £76, AT 
AMAZON.CO.UK

“I’m not traditional in any sense, so I might 
serve lobster curry or Moroccan lamb as 

opposed to a classic turkey. For decorations,  
I love making paper chains using paper scraps 

left over from print trials in the studio”

“For parties, I always 
order in a big delivery 
from Flowerbx.com to 
make sure the house 

is brimming with 
beautiful bouquets”

JONATHAN SAUNDERS, DESIGNER

EMILIA WICKSTEAD, 

DESIGNER

 VOGUE entertaining



FRESH
Box
Beautiful presentation upgrades even the simplest 
of gifts, explains Liberty’s wrapping expert Bryony 
Sheridan. Here she tells us how to parcel like a pro

1. GAME PLAN
Picking a theme – a motif, 
perhaps, or a colour – makes the 
shopping and wrapping process  
a whole lot easier. This season,  
my gifts will feature a menagerie 
of whimsical animals. Nostalgia  
is also a key Christmas theme,  
so look for paper printed with 
old-fashioned toys or fairy tales.

2. GIFT GUIDES
Once wrapped, mark your tags with 
intriguing cues like “open me last”  
or “open me first”. It adds a lovely 
element of suspense to the process.

3. CHILD’S PLAY
Create layers of presents. Have 
jokes, sweets or a burst of confetti 
between each sheet of wrap.

CRESSIDA BELL 
£12 FOR FOUR SHEETS

HARRODS  
£3.50 A SHEET

IMPERIAL WAR MUSEUMS
£4 A SHEET

ZAZZLE
£16.70 A ROLL



4. SOFTLY SOFTLY
Floppy gifts such as jumpers can  
be a real nightmare to wrap. For 
anything soft, I find a square of  
card and cover it in wrapping  
paper to use as a folding template.  
It creates a smarter finish.

5. PILE HIGH
To stack or not to stack? Wrapping in 
ombré shades of paper takes piling a 
group of gifts into chic territory.

 VOGUE details

Make it FUNKY
“Disco Christmas” is this year’s dazzling 
decorative theme. Can you feel it…?

6. SWEET TREATS
Adding candy canes to your 
presents is a lovely tradition.  
Or how about decorating your  
gifts with sprigs of fern or  
delicious-smelling herbs for a 
Scandinavian-style touch?

8. BOW BELLE
Small, tight bows are the most 
chic. To ensure you have enough 
ribbon, always cut off 25 per cent 
more than you think you need.

7. LINE UP
Always use a ruler to guarantee 
crisp, straight lines as you fold. 
Remember practice makes perfect. HANCO 

£35, AT 
HARRODS

SUPERDRY 
WOOL-MIX 
SWEATER, £40

PAPERCHASE 
£3

THE 
NATIONAL 
GALLERY  
£4.50

INDIA JANE 
£11.75

LSA  
£12, AT 
HEAL’S

JOHN LEWIS 
£4 HABITAT  

 £12 FOR TWO

HERMES 
 £210



SENSAI 
CELLULAR 
PERFORMANCE 
CREAM 
FOUNDATION, 
£65, HARRODS

H&M
BODY LOTION 
IN CASHMERE 
HAZE, £3.99

Playful, artistic and always 
effortlessly stylish, treat the 

Christopher Kane girl to 
the hippest perfumes and the 

best accessories

Christopher Kane

Ralph 

Lauren
A lover of all things 

simple and 

streamlined, the 

Ralph Lauren girl 

deserves nothing but 

luxury in her life

FREDERIC MALLE
RED FLEUR 
MECANIQUE RED 
ROOM DIFFUSER, £170

BOBBI BROWN 
STERLING NIGHTS 
EYE PALETTE. £59

NARS 
SEMI MATTE 
LIPSTICK IN 
SCHIAP, £20

TWEEZERMAN 
PURPLE REIGN 
PETITE TWEEZE 
SET, £33

INVISIBOBBLE 
HAIR RING IN 
CRYSTAL CLEAR, £4

VIKTOR & ROLF 
FLOWERBOMB 
FIREWORK EAU 
DE PARFUM, 
£73, EXCLUSIVE 
TO SELFRIDGES

EVE SNOW 
MATTE KOHL 
COLLECTION, 
£36, BOOTS

BY TERRY 
BAUME DE ROSE 

£39, SPACE NK

LET THIS SEASON’S CATWALK MUSES GUIDE YOU TO THE PERFECT GIFT

GIVE Glamorously
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YSL 
KISS & LOVE 
MULTI USAGE 
PALETTE, £59

NAILS INC 
POLISH IN 
SNOWGLOBE, £15

Nature-inspired gifts with a cool 

and quirky charm are perfect for 

the dressed-up/dressed-down 

Dries girl

Dries Van Noten

BalmainFiercely feminine and unapologetically chic, the Balmain girl craves exuberant colours, luxurious textures and a �ash of glistening gold

ELIZABETH ARDEN 
BEAUTIFUL COLOR 
EYE SHADOW QUAD 
GOLDEN OPULENCE, £26

THE SUPER 
ELIXIR 
NOURISHING 
PROTEIN, £48, 
SELFRIDGES

CHANTECAILLE 
FAUX CILS 
MASCARA, £35

BALMAIN X H&M 
PERFUME, £25.99

ROJA PARFUMS 
THE ESSENCE OF 

CHRISTMAS 
PERFUMED 

CANDLE, £75

AESOP
BLUE CHAMOMILE 

FACIAL HYDRATING 
MASQUE, £33

MAC 
MAC LASH 
FALSE 
EYELASHES, 
£10.50
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It’s a wonderful life
No one knows more about buying the perfect beauty  
gift than Annabel Franks, head of Christmas at Boots.  
For her, Xmas is a 365-day event as she sources new 
festive delights. Nicola Moulton meets Mrs Santa...

O
n hearing the familiar strains 
of the glam-rock band 
Wizzard singing “I wish it 

could be Christmas every day”, most 
of us would have to admit to being 
secretly pleased it isn’t. Not Annabel 
Franks. The glamorous Boots 
executive rejoices because she is the 
retailer’s head of Christmas. “I never, 
ever get bored of it,” she tells me from 
her designated “inspiration room” in 
Nottingham. The room is a treasure 

trove of finds that she’s picked up on 
her annual inspiration trips to 
America and the Far East, and 
hanging on the wall there’s a calendar 
declaring “20 Weeks to Christmas…” 
On the shelves, neon ink stamps, 
kitsch camera cases and exquisite 
table linens all cry out to be picked up 
and cooed over. Then there are the 
things that, to the untrained eye, look 
entirely unremarkable but in which 
Franks has spotted the kernel of a 

Christmassy idea. “I really love the 
way bottles can stay upright in this,” 
she says, brandishing a wash bag. “I 
definitely want to do something with 
that shape.” She’s been known to 
return from her inspiration trips with 
80kg of excess luggage. “In Asia it’s all 
about the products,” she says, “but in 
America you learn how to put on an 
amazing show.”

Franks began her career at Topshop, 
where she was an accessories buyer. 
She has been at Boots for 20 years and 
head of Christmas for the past five.  
“I definitely have a love of stuff,” she 
says. “From the accessories buying to 
the Christmas gifting, it’s all about 

 VOGUE beauty



Present 
PERFECT

We asked Britain’s top beauty 
buyers which gifts they’re most 

excited about this year…

those must-have little bits and pieces. 
I’m quite ‘more is more’ in my own 
taste, and a real collector. You can 
imagine my own Christmas tree – it’s 
literally groaning with things I’ve 
picked up over the years.” 

Her tree goes up in 
December – but, as befits 
someone with her job 
title, she says she’d leave 
it up all year round “if my 
family would let me”. In 
fact Franks’ Christmas 
wreath does stay on her 
front door 365 days a 
year: “It’s an amazing 
design that I found in 
Anthropologie a few years ago, made 
from hundreds of brightly coloured 
cotton reels. It looked so fabulous on 
my bright yellow front door that I just 
sort of left it there,” she smiles.

Franks does her fact-finding trips  
in November (looking for inspiration 
for the festive season two years ahead) 
and returns to the UK in time for  
the “last gasp” of the current year’s 
Christmas trading. “You can work out 
pretty early on which gifts are the 
front-runners,” she reveals. Anything 
spa-related always does well, as do 
candles, “which are an easy gift 

without there really being anything  
too ‘garage forecourty’ about them.” 
But Franks’ favourite thing about 
Christmas gifting is that “it gives you 
permission to be a bit more playful, 
when sometimes beauty can get a bit 
too serious.” For example, she started 
the trend for taking Christmas 
trimmings such as baubles and 
crackers and filling them with treats 
like bubble bath. Presentation is 
everything; the company’s new 
collaboration with Orla Kiely, for 
instance, takes its cues from the 

elegance of opening an 
Apple product, revealing 
petal-shaped bottles that 
together form a “flower”. 
For teenagers, she’s very 
excited about this year’s 
Jack Wills rucksacks filled 
with bath and body treats, 
and she thinks a stylish 
new collaboration with 
Reiss will score highly, in 
light of the Duchess of 

Cambridge’s fondness for the brand. 
One of Boots’ most successful beauty 

events is Pink Friday, a designated day 
in December when you can snap up 
the store’s exclusive Soap & Glory 
gifts at hugely reduced prices. Buzz 
begins online weeks before as bloggers 
start to speculate about which Friday 
it will be, and in years gone by the 
resulting frenzy has brought the  
Boots website to a standstill. “There’s 
massive pressure on our beauty gifts at 
Christmas,” says Franks thoughtfully, 
“but it’s not really Christmas unless 
you’ve popped into Boots, is it?”      Q

Annabel Franks 
keeps her wreath 
up all year round

“It’s not 
really 

Christmas 
unless you’ve 

popped 
into Boots, 

is it?”

Gina Ritchie
BEAUTY BUYING DIRECTOR, 

LIBERTY  

“I love Rodin’s oils and this 
Christmas the range is packaged 

in the most beautiful kaleidoscope 
shades. Each one [from £56] is a 

gift I’d love to give and receive.”

Mia Fenwick
HEAD OF BUYING, FENWICK 

“This Christmas I’ll be asking for 
Magnolia Grandiflora Sandrine 
[£135], a beautiful fragrance from 
Australian brand Grandiflora. It mixes 
citrus, wood and musk, and I can smell 
the ocean in it too. It’s incredible and 
definitely on my wish list.”

Elizabeth Selvey
BEAUTY BUYING MANAGER, 

SELFRIDGES  

“The gift I am most excited about 
has to be The Book of Makeup 

Magic [£150] by Charlotte Tilbury.  
It has 12 make-up cabinets, each 

containing one of Charlotte’s 
beauty secrets and a product from 
the collection. It will be the perfect 

gift for someone special.”

Mia Collins
HEAD OF BEAUTY, 

HARRODS  

“My go-to stocking-filler is a tin of 
Guerlain leaf tea [£30], available 
exclusively in Harrods’ Salon de 
Parfums. I love la Petite Robe Noire 
and Orchidée Impériale flavours.”

REISS 
GREY 
FLOWER 
FRAGRANCE, 
£35

ORLA KIELY 
ORANGE 
CARAWAY 
INTENSE HAND 
BALM, £12

JACK WILLS 
HOTTIE, £20

LIZ EARLE 
CLEANSE & 
POLISH HOT 
CLOTH CLEANSER 
CHRISTMAS 
EDITION, £20.75

SOAP & GLORY 
MERRY KISSMAS 
CRACKER, £6



H&M
NAIL POLISH IN 
DAWN, £3.99

Tinsel 
TOWN

CHIC BEAUTY RULES GO OUT OF THE 
WINDOW IN THE FESTIVE SEASON AS WE 

TRADE UNDERSTATED GLAMOUR FOR 
GLORIOUS GLITZ. HERE’S HOW WE’LL BE 
INDULGING OUR OVER-THE-TOP URGES 

THIS CHRISTMAS

’Tis the night before Christmas and 
for some reason you’ve completely 
abandoned your predilection for 
classic beauty looks (a dash of black 
eyeliner, a slick of scarlet lipstick) and 
decided, yes, to have reindeer painted 
on to your nails... With glitter antlers 
and neon noses. 

There’s something about the festive 
season that encourages a taste bypass. 
And we love it. Before you can say 
“ho, ho, ho,” we’re smelling of eggnog 
body butter and tying our hair back 
with musical baubles. 

Like the perennial 
Christmas jumper, a bit of 
beauty frippery is strangely 
liberating: the only proviso 

being that you don’t do it half-
heartedly. Save the subtle gold  
body shimmer for New Year’s Eve; 
Christmas is all about the cosmetics 
conversation-starter, so why not deck 
yourself in the shiniest trimmings  
you can find? 

Come Boxing Day, you’ll be 
wondering what on Earth possessed 
you and reaching for the nail-polish 
remover to begin the laborious  
process of chipping off the gaudy  
glitz and glitter, speck by speck.  
That’s Christmas for you. LM-S               

SHU UEMURA 
MINI STAR GLITZ 
EYELASHES, £16

RIMMEL 
LOVE GLITTER 
TOP COAT IN 
ALL GLITTERED 
UP, £3.99

ELEGANT 
TOUCH 

HOUSE OF HO 
HO HO NAILS IN 

AVALANCHE, 
£8.99

STARGAZER
NAIL DECOR 
IN GOLD, £3

GLITTER LIPS 
RED GLITTER KIT, £12.50, 
BEAUTYBOULEVARD.CO.UK



GOLD DUST
Christmas eyes get a modern 
makeover with gold and silver 
touches. Here’s how:
• At Temperley, make-up artist Val 
Garland prepped the models’ eyes 
with Liz Earle Healthy Glow Cream 
Blush in Nude, then scattered sequins 
from the collection across their lids, 
positioning them with tweezers and 
adhering with lash glue. 
• Petros Petrohilos used clear gloss 
and fine silver pigments on the inner 
corners of eyes for a grown-up party 
look at Roberto Cavalli.  

CHRISTMAS PIN-UP
Old-fashioned pin curls got a modern 
makeover at Burberry this season:
• Tong hair with a large barrel tong, pin 
the curls to set and only release just 
before you leave the house, shaking 
each one out with your fingers. Finish 
with a spritz of hairspray so your curls 
don’t end up dropping like the pine 
needles on your Christmas tree.

starts here
Not sure how to make merry with your 
maquillage? Take inspiration from the 

catwalk to create a fashionably festive face, 
says Lauren Murdoch-Smith

THE PARTY

MISTLETOE KISSES
Show-stopping lipstick makes an instant 
festive statement: 
• Thanks to Dolce & Gabbana, going 
scarlet for the party season is no longer a 
cliché. Their Matte Lipstick in Dolce Fire 
was just one of the red shades used to 
create a classic lip on the a/w catwalk.  
• The frosted beauty look at Alexander 
McQueen was arresting, and by taking 
just one element – such as the subtle hint 
of gold on the lips – you have a flattering, 
delicately gilded lip for party season. Try 
Burberry Kisses Gloss in Festive Gold.

BARE MINERALS 
ROUND THE CLOCK 
EYELINER IN 
MIDNIGHT,  £13

BURBERRY 
BURBERRY KISSES 
GLOSS IN FESTIVE 
GOLD, £21

LIZ EARLE 
HEALTHY GLOW 
CREAM BLUSH IN 
NUDE, £16.50

TOPSHOP
GLITTER POT  
IN PERFECT 
STRANGER, £5

GHD CURVE 
CLASSIC CURL 

TONG, £120

DOLCE & 
GABBANA 
DOLCE MATTE 
LIPSTICK IN 
DOLCE FIRE, 
£26.50

MAC PRO
MIXING 
MEDIUM 
SHINE, £16

TWEEZERMAN 
CLASSIC STEEL 
SLANT TWEEZERS, 
£20.95

TRESEMME 
FREEZE HOLD 
HAIRSPRAY, £5.25

BENEFIT 
LASH GLUE, 
£7.50
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Stockists
The merchandise featured editorially has been ordered from the following stores. Some shops may carry a selection 

only. Prices and availability were checked at the time of going to press, but we cannot guarantee that prices will not 
change or that specific items will be in stock when the magazine is published. 

  
Accessorize.com  
Aesop.com  
Agentprovocateur.com  
Aldoshoes.com  
Alessi 020 7518 9090 
Alexander McQueen 020 7355 0088 
Alex Eagle 020 7589 0588 
Amanda Wakeley 020 3691 2982 
Annoushka.com  
Anyahindmarch.com  
Apple Watch Hermès Apple.com 
Archivistgallery.com 
Armani Junior 020 7823 8818 
Arthurbeale.co.uk  
Asceno.com  
Aspinaloflondon.com  
Asprey 020 7493 6767 
Atelierswarovski.com  
Aureliebidermann.com  
Axelarigato.com  
Bally.co.uk  
Basler 020 7225 5203 
Baxter 020 7629 0045 
Beata Heuman 020 3304 3872 
Berry Bros & Rudd Bbr.com 
Biscuiteers.com 
Bluebella.com  
Bonpoint 020 7235 1441 
Boodles.com  
Brownsfashion.com 
Buccellati 020 7629 5616 
Buly1803.com  
Burberry.com  
Thebureaubelfast.com  
By Malene Birger 020 7486 4000 
Carine Gilson 020 7235 9491 
Carluccios.com  
Carriercompany.co.uk  
Céline 020 7491 8200 
Cesare Paciotti 020 7235 3393 
Chanel 020 7493 5040 
Charbonnel & Walker 020 7491 0939 
Charlotte Olympia 020 3553 4797 
Charmajesty.com  
Chloé 020 7823 5348  
Christian Louboutin 0843 227 4322 
Christopher Kane 020 7493 3111
Ciretrudon.com  
Clarisonic.co.uk  
Coach 020 3141 8901 
Conranshop.co.uk  
Cressidabell.co.uk  
Davidmellordesign.com  
Debenhams.com  
Deltoroshoes.com  
Diane von Furstenberg 020 7499 0886 
Dior 020 7172 0172 
Dolce & Gabbana 020 7659 9000 
Doodlenest.co.uk 
Dover Street Market 020 7518 0680
Dyson.co.uk  
Equipmentfr.com  
Eskandar 020 7351 7333 
Evasolo.com  
Fabergé 020 7491 7256 
Fashionillustrationgallery.com 
Fendi 020 7838 6288 
Fenellasmith.com  
Fillesapapa.com  

Follifollie.co.uk  
Fortnumandmason.com  
Frenchsole.com   
Frescobolcarioca.com  
Furylondon.com  
Georgjensen.com  
Giftsforlittleones.com  
Globe-Trotter.com  
Goodhoodstore.com  
Google.co.uk/chromecast  
Gucci 020 7235 6707 
Habitat.co.uk  
H&M 0344 736 9000 
Hargrovescycles.co.uk  
Harrods 020 7730 1234 
Harvey Nichols 020 7235 5000 
Heal’s 020 7896 7451 
Hedgehogshop.co.uk  
Hermès 020 7499 8856 
Hilfiger Collection 020 3144 0900
Holisticsilk.com  
Houseoffraser.co.uk  
Hunter Original Hunterboots.com 
Imperial War Museums Iwmshop.org.uk 
Indiajane.co.uk    
Intimissimi.com  
Jaeger-Le Coultre 020 3402 1960 
Jawbone.com  
Jcrew.com 
Jimmychoo.com 
Jingtea.com 
Johnlewis.com  
Johnstons of Elgin 
Johnstonscashmere.com 
Jonathanadler.com  
Kiki McDonough Kiki.co.uk 
Kusmitea.com  
Labour & Wait 020 7729 6253 
Ladurée 020 7491 9155 
Lafromagerie.co.uk  
Lanvin 020 7491 1839 
La Perla 020 7399 0620 
Leica & Moncler 020 7629 1351 
Leon Max Maxstudio.co.uk 
Liberty 020 7734 1234 
Linksoflondon.com  
Loquetlondon.com  
Louis Vuitton 020 7399 4050 
Luniform.com  
Luxdeco.com  
Maille.com  
Maitrechoux.com  
Manolo Blahnik 020 7352 3863 
Mappin & Webb 020 7287 0033 
Marc-cain.com  
Mariechantal.co.uk  
Marks & Spencer 0333 014 8555 
Marwoodlondon.co.uk  
Mastbrothers.com 
Mcmworldwide.com  
Michael Kors 020 7659 3550 
Mimiholliday.com  
Mini-la-mode.com  
Minirodini.com  
Miss KG Kurtgeiger.com 
The Monogrammed Linen Shop 
020 7589 4033 
Mulberry 020 7491 3900 
Mungo & Maud 020 7022 1207 

Nancyandbetty.com  
Nationalgallery.co.uk
Next.co.uk  
Nicholaskirkwood.com  
Nicolefarhi.com  
Noorfares.com 
Office.co.uk 
Okadirect.com  
Oscar de la Renta 020 7493 0422 
Othercriteria.com  
Pandora.net  
Paperchase.com  
Patek Philippe 020 7493 8866 
Pedrogarcia.com  
Pentreath & Hall 020 7430 2526 
Pepejeans.com  
Perfumer H 020 7258 7859 
Philipp Plein Plein.com 
Pierrehardy.com  
Polo Ralph Lauren 020 7535 4600 
Pomellato 020 7355 0300 
Prada 020 7647 5000 
Prestat.co.uk  
Rag & Bone 020 7730 6881 
Richard Mille 020 7123 4155 
Rococochocolates.com  
Rosewoodpet.com  
Rubyrufus.com  
Rupertsanderson.com  
Russell & Bromley 020 7629 6903 
Sage by Heston Blumenthal 
Sageappliances.co.uk 
Saint Laurent by Hedi Slimane 
020 7235 6706 
Seiko 01628 770988 
Selfridges 0800 123 400 
Skagen.com  
Smythson.com 
Snapdragon Floristry 07411 627080
Solange Azagury-Partridge 020 7792 0197 
Sorelfootwear.co.uk  
Souschef.co.uk  
Steiff 020 8466 8444 
Stella McCartney 020 7518 3100 
Sundayslondon.com  
Superdry.com  
Swatch 0845 275 2800 
Tabio.com  
Tag Heuer 0800 458 0882 
Talisman Gallery 020 7201 8582 
Talkingtables.co.uk  
Tigerstores.com 
Toa.st 
Tommy Hilfiger 020 3144 0900
Toms.co.uk
Topshop.com/unique 
Toryburch.co.uk  
Uggaustralia.co.uk  
Uniqlo.com  
Urbanoutfitters.com  
Valentino 020 7235 5855 
Valiboutique.com  
Victoria Victoria Beckham 
020 7042 0700
Thewhiskyexchange.com  
Thewhitecompany.com 
Williamyeowardcrystal.com  
Yolke.co.uk  
Zazzle.co.uk  

THE FINAL 
COUNTDOWN

Don’t get caught short on the big day. 
Stock up on emergency gifts with a 

last-minute shopping blitz

PHILIPP PLEIN 
KEY FOB, 

FROM £98

ASCENO 
SILK PYJAMAS, £80

AXEL ARIGATO 
TAPESTRY SLIPPERS, £130

MICHAEL 
KORS 
PADLOCK 
NECKLACE, 
£175

KIKI MCDONOUGH 
GOLD AND DIAMOND 
EARRINGS, £3,900

TORY BURCH 
TAPESTRY 

CUSHION, £175

FRESCOBOL 
CARIOCA 
BEACH BAT SET, 
£150

MOA 
FORTIFYING GREEN 
BATH POTION, £27.50, 
AT CULTBEAUTY.CO.UK 

DIOR 
SILK 
SCARF, 
£230

H&M 
SEQUINED 
CLUTCH, £10

OTHER CRITERIA 
DAMIEN HIRST 
PLATE, £22.50

COMME DES 
GARCONS PLAY 
WOOL CARDIGAN, 
£224, AT DOVER 
STREET MARKET
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VOGUE PROMOTION

Acquaint yourself with the art of insouciance to truly own your look.  
Mixing up everyday staples with statement pieces will help you accomplish it 

Dress, £39.99. Poloneck top, £24.99. Earrings, £7.99. All H&M

YANIV EDRY



VOGUE PROMOTION

Look to the past 
to infuse your 
autumn style 
with vintage 

references that 
show off the 

hidden depths of 
your wardrobe

Dress, £14.99. Fur 
jacket, £49.99. 

Both H&M. Clothing 
throughout available 
at H&M; call 0344 736 

9000 for stockists. 
hm.com

YANIV EDRY


