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18 LETTER FROM THE EDITOR

T his issue presents some of horology’s 
great achievements for 2016. These 
pieces, presented at Baselworld, are 

the continuous evolution of watchmaking 
or, in more accurate terms, clock-making. 
Watchmaking traces its lineage to the 
escapement-driven mechanical clocks of 
Europe in the 14th century and even before 
that, the sundials and water clocks of antiquity. 

Back in the present and at Basel, amid the 
thawing snow and the first signs of spring, 
visitors and the watchmaking cognoscenti 
gathered to witness timekeeping history being 
written. Some remembered episodes include 
that of Theodore Diehl, who, as a journalist, 
encountered an ebullient Richard Mille 
who challenged him to hurl his impervious 
tourbillon across the room. Diehl didn’t do it 

Robb Report 

Baselworld’s Buzz

but Mille did, with the timepiece and tourbillon 
intact. Across time, the constant stream of 
celebrities such as Leonardo DiCaprio, sporting 
icons such as Roger Federer and even some 
exiled heads of state thronging the fair are proof 
of this exhibition’s attraction to all and sundry. 

Under the futuristic architecture of Herzog 
and de Meuron’s riff of Basel’s exhibition halls, 
the air was palpable with expectation in this 
99th edition of Baselworld. From its nascent 
days of wooden desks to the glorious three-
storey pavilions of today, what has remained 
unchanged is the wealth of human ingenuity 
embedded within the stars of the show. 

Read on and enjoy. 

Kenneth Tan
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Royal Ascot’s 18 group races 
have made legends of the finest 
thoroughbreds – Black Caviar, 
Frankel and Yeats are all Royal 
Ascot winners who have become 
household names. But the five-day 
event was also made for socialising, 
with its race fashion referenced the 
world over. www.ascot.co.uk 

Royal Ascot 
2016 

14 to 18 June

EVENT GUIDE
By SASHA GONZALES

What’s worth doing this month, in Asia and beyond.

Presented by Rolex, this event is 
held in Newport, Rhode Island and 
comprises three great days of racing, 
including the Around-the-Island 
Race on Friday, 10 June. Spectators 
can look forward to a range of craft, 
from Maxi 72s and IRCs to One-
Designs, Multihulls and Classics. 
www.nyyc.org

162nd Annual New York  
Yacht Club Regatta

10 to 12 June

Experience the vast world of data 
at this exhibition at Singapore’s 
ArtScience Museum. Through 
a series of thought-provoking 
artworks, you’ll discover the ways 
in which our ever-expanding digital 
footprint is radically transforming 
our lives, our decisions and 
the future of society itself. 
www.marinabaysands.com 

Big Bang Data
From 21 May

Hosted in the heart of Mayfair, in 
Berkeley Square, this forum brings 
together over 2,000 developers, 
investors, policy makers and 
senior consultants from across 
the property industry. The event 
highlights most of London’s major 
developments for investors and 
potential occupiers. www.lref.co.uk 

London Real 
Estate Forum

14 to 15 June

Regatta photo ROLEX/DANIEL FORSTER



AGENDA

ART CALENDAR

In addition to screenings of fi lms from top Chinese 
fi lmmakers, the festival will present new works from 
several Japanese directors, including Yoji Yamada, 
Yoshihiro Nakamura and Kiyoshi Kurosawa. There 
will also be an exhibition dedicated to the late Hong 
Kong actor Leslie Cheung, featuring some of his most 
notable fi lms including Days of Being Wild and A Better 
Tomorrow. Where: Shanghai Exhibition Center, Shanghai 
When: 11 to 19 June Tickets: 2,400 yuan (RM1,494)

SHANGHAI INTERNATIONAL FILM FESTIVAL

By SASHA GONZALES

Art Basel’s European edition brings the international 
art world together, with over 280 of the world’s leading 
galleries showing works from 4,000 artists. Exhibitors 
include Simon Lee Gallery from Hong Kong and Gio 
Marconi from Milan. The show is organised around 
eight sectors, which encompass a range of artistic 
mediums. Where: Messe Basel, Basel When: 16 to 19 
June Tickets: From SFr28 (RM115)

ITALIAN CONTEMPORARY ART

CHRISTIANITY IN ASIA: 
SACRED ART AND VISUAL SPLENDOUR 

This exhibition, which showcases works by Marcello 
Lo Giudice, Umberto Mariani and Gianfranco 
Meggiato, explores diff erent styles and mediums in the 
contemporary Italian art scene. The artists manipulate 
the surface of their works, exploring the infl uence of 
light and shadow on monochromatic surfaces and 
experimenting with the void rather than the surface. 
Where: Opera Gallery at Ion Orchard, Singapore 
When: 3 to 19 June Tickets: Free

This exhibition looks at the spread of Christianity 
through Asia between the 13th and 20th centuries. 
The Asian Civilisations Museum has collaborated 
with museums and private collections in Portugal, 
France, Italy, the Philippines and Hong Kong to bring 
stunning works of art to Singapore, many for the fi rst 
time. Where: Asian Civilisations Museum, Singapore 
When: 26 May to 11 Sept Tickets: S$6 (RM18)

ART BASEL

Robb Report Malaysia presents this month’s most 
aesthetically pleasing picks for your viewing pleasure.

21June– 2016
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“IT’S NOT THAT 
LIFE ASHORE IS 

DISTASTEFUL 
TO ME. BUT 
LIFE AT SEA, 
IT’S BETTER.”

FRONTRUNNERS
TH E LATEST IN LUXURY

Sir Francis Drake



Launched in Nice in April, Arrow460-Granturismo 
(from US$1.7 million, RM6.9 million) combines the 
genetics of Mercedes-Benz’s most potent sports 

cars with cutting-edge yachting technology. The 14m 
motor yacht is powered by twin Yanmar diesel engines 
of 480hp each, for a total of 960hp, and cruises along 
at 30 knots, or up to more than 40 knots with lighter 
loads. Its nickname, Silver Arrow of the Seas, refers to 

By SAM YEN

23June – 2016

SILVER ARROW 
OF THE SEAS

Mercedes-Benz sets sail with the Arrow460-Granturismo.

collaborator Silver Arrows Marine. It also describes 
the optics of the boat – a mercurial streak across a deep 
blue sea that is inspired by the Mercedes-Benz F015 and 
Concept IAA vehicles. Holding up to 10 passengers, 
the interior is a plush playground of nubuck leather 
and eucalyptus wood, with retractable side windows 
and a raised windscreen that allow a panoramic repose. 
www.mercedes-benz.com≠

With its long 
foredeck, a fl owing, 

arched roofl ine 
and a slightly 

descending rear, 
the yacht has 

classic automobile 
proportions. 

FRONTRUNNERS
TH E LATEST IN LUXURY



FRONTRUNNERS
TH E LATEST IN LUXURY
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Paper Capers
Digitize your handwritten notes 

with Oree’s ingenious Stylograph.

In an age of digital communication, 
there’s nothing quite like a hold-

it-in-your-hands card to get your 
message across. Well Received’s 
stationery allows you to say hello 
and thank you in style, with 
timeless designs printed on 
luxurious Crane’s Lettra cotton 
paper. A Copper Boxset (US$350, 
RM1,360) contains four sets of 
stationery neatly arranged in a 
handmade copper box that easily 
makes a handsome addition to any 
desk. www.well-received.com

Box Office Hit
Well Received’s sophisticated cards 

are all about the write stuff.

Never again will you have to take snapshots of your 
sketches or spend hours decoding your scribbled 

notes now that Oree has come up with its Stylograph 
smart pen (€300, RM1,315). The copper ballpoint pen 
comes with a leather ring-binder notebook fi lled with 
micro-patterned mineral stone paper, onto which you 
can jot, draw and doodle your daily observations. Oree’s 
accompanying smartphone app to enhance and share 
everything that’s in your notebook www.oreeartisans.com

Noam lager makes modern art 
of traditional Bavarian brewing. 

T ake this as a new benchmark for 
contemporary beer craftsmanship. 

Noam’s state-of-the-art lager beer (€78, 
RM340 for 18 bottles) is made from delicate 
Smaragd and Hallertauer Tradition hops, 
sourced from the fertile German valleys 
of Hallertau. Naturally fi nished to the 
highest Bavarian purity standards, 
it’s aged over six weeks, and receives 
no stabilisation, fi ltration or thermal 
treatment. Its refreshing fl oral and 
savoury flavours, distinguishable 
by a signature herbal base note, are 
made all the more elegant by a design-
savvy bottle crafted from Italian glass, 
in conjunction with Swedish brand 
Acne’s art department in Stockholm.
www.noam.beer

Hip Hops



INCREDIBLE GIFTS ›   DEDICATED CONCIERGE › UNIQUE TRAVEL ›

ROBBREPORT.COM.MY

THE HIGH LIFE
A world of luxury living within reach. Discover rare landscapes, 

idyllic retreats, extraordinary adventures and bespoke experiences.  

Photo AYHAN ALTUN/GETTY IMAGES



ROBB CONCIERGE

To be at the forefront of fashion on the Island of the Gods, 
consult Ritz-Carlton Bali’s sarong concierge. 

Illustration OLEG BORODIN

WOVEN IN HISTORY

By HO YUN KUAN

26 Robb Report

T he sarong is the ubiquitous uniform of 
Bali. In its humblest form, it is worn to 
school, for working in the fields and to the 

markets. In its richest, most extravagant form, 
it is the attire of religious ceremonies, weddings 
and special occasions. Far from a simple piece 
of fabric, the sarong is a work of art imbued 
with symbolism. Bali has four main types of 
sarong, each with a distinctive pattern achieved 
by different dyeing and weaving techniques. 

Discover the history and culture behind 
these beautiful fabrics with Tresna Dewi, 

the sarong concierge at Ritz-Carlton Bali. 
The half-day experience begins with a short 
lesson on the different types of sarongs and 
their characteristics. Participants then get a 
first-hand experience of the making of Endek 
– the fabric design once worn exclusively by 
the royals – in an artisan workshop. 

After a quick lesson in sarong etiquette, 
wearing it and walking elegantly in it, 
participants get to show off their new outfits, 
and do like the locals do, with a visit to a Hindu 
temple. www.ritzcarlton.com/bali≠



A sensational example of a natural Burmese ruby 
from the Mogok Valley of Rubies, this remarkable 

oval-shaped jewel in vivid red 
weighs approximately 15.99 

carats, with no evidence 
of heating. Set 

within a circular-
cut diamond and 
polished gold by the 
legendary jewellery 
fi rm Verdura, the 

gem rests upon 
a trifurcated gold 

hoop and is mounted in 
platinum and 18-carat gold. 

www.christies.com

T he star lot of Antiquorum’s recent auction, 
this Patek Philippe timepiece inspired spirited 

bidding due to its masterful combination of a minute 
repeater with a retrograde function. Production 
of the tonneau-shaped, self-winding wristwatch 
began in 1992. It boasts a retrograde perpetual 
calendar with moon phases and leap year indication, 
applied white gold Breguet numerals on a matte 
silver dial, and a platinum buckle. Its impressive 
movement features a 22-carat yellow gold micro-
rotor and a self-compensating, free-sprung fl at 
balance spring. www.antiquorum.com

AUCTIONS

OFF THE BLOCK
We keep you up to date with the hottest lots under the hammer.

27

By RENYI LIM

Patek Philippe Ref 5013
Auctioned by Antiquorum in New York for US$471,750 (RM1.9 million).

The Jubilee Ruby
Auctioned by Christie’s in New York 

for US$14.16 million (RM57.63 million).

T his Ming Dynasty moonfl ask is the highlight 
of an exceptional collection of blue and white 

Chinese porcelain from the 15th century, previously 
owned by Lancashire glassmaker 
Roger Pilkington. Painted cobalt-blue 
motifs, such as star-shaped panels, 
merge with stylised fl oral sprays and 
crashing waves, exemplifying the 
Yongle period’s cross-cultural 
exchanges between China 
and the Middle East. The 
multifaceted geometric six-
point star pattern, as well as the 
un-Chinese shape of the vase, are 
rare features in Chinese imperial 
porcelains. www.sothebys.com ≠

Blue and white Yongle Moon Flask
Auctioned by Sotheby’s in Hong Kong 

for HK$110.52 million (RM57.92 million).

June – 2016
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With the Abyss, 
clients can have 

nature their way. 
Upon request, 

Duffy will 
customise the piece 
to represent nearly 

any part of the 
ocean floor.

DEEP BLUE SEA
Duffy London brings depth to the Abyss.

By CAROLYN MEERS

Robb Report 
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 With his 1.8m-long, 0.9m-wide 
glass-topped d i n i ng 
table, furniture designer 

Christopher Duffy depicts varying 
levels of the seafloor. The Abyss 
(US$41,000, RM167,000), Duffy 
says, pays tribute to a corner of 
the Caribbean, though he refrains 
from divulging the exact place. “I 
appreciate the impact of where two 
realities meet,” he offers, “land and 
sky, sea and land.” 

Limited to 25 examples, the 
Abyss table requires three to four 
months to produce and is executed 
by five artisans in East London, 

where the designer founded 
his business in 2002. They use 
precision machinery to shape each 
slice of birch plywood, then position 
the pieces of wood by hand before 
placing small LED lights within the 
strata, adding layers of tinted blue 
glass, and setting the full assembly 
atop its rectangular support. 

“I love how the wooden top 
interacts with the metal base,” 
says Duffy. “It’s as if (the tabletop) 
is organically growing out of it and 
eating it away – like nature is taking 
back a city in a post-apocalyptic 
world.” duffylondon.com ≠
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THE SOUND 
OF SUCCESS
Bulgari achieves a double world record 

with the Octo Finissimo Minute Repeater.

By KENNETH TAN

Robb Report 
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J ean-Christophe Babin, Bulgari’s 
CEO, says the constant 
challenge for the maison’s 

watchmakers is in achieving the 
essence of elegance. “We need to 
trigger the Italian idea of beauty 
which encompasses style and 
refi nement – a concept synonymous 
with Bulgari,” he says. “It’s not the 
only way but ultra-slim timepieces 
is certainly one of the ways to fulfi l 
that dream.”  

Hence, this year’s hand-wound 
Octo Finissimo Minute Repeater 
(SFr160,000, RM658,000), which 
sets the mark for being the world’s 
slimmest minute repeater – with a 
case size of only 6.85mm. A second 
record is also achieved through the 
in-house developed and produced 
3.12mm-thick BVL Calibre 
362 which powers the minute 

repeater. In order for the latter to 
happen, Bulgari’s watchmakers 
at its Le Sentier manufacture had 
to produce components which are 
between 60 and 70 per cent smaller 
than the norm. “We are fortunate 
that our company possesses people 
specialised in each activity,” Babin 
says. “Assembling and regulating 
such a precise movement is not 
easy but we managed to recreate 
the dynamics of a big case 
through a variety of factors. Our 
watchmakers employed a new 
geometry of hammers, harnessing 
titanium on the case and also the 
dial. They then pierced the dial for 
hour-markers thus creating the free 
space necessary for purer acoustics 
to develop.” Bulgari will produce 
only 50 pieces of this record-maker. 
www.bulgari.com≠
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I t may be quite a mouthful, 
but there’s good reason why 
this piece is called Montblanc 

Collection Villeret Tourbillon Bi-
Cylindrique 110 Years Anniversary 
Limited Edition (RM1,100,800). 

The key to its multifaceted 
nature – and verbose name – lies 
within a 52mm case of 18-carat red 
gold, suffi  ciently large enough to 
incorporate horology’s high points. 

One can scarcely fail to notice 
the hand-engraved anthracite 
serpent, coiled on the inner bezel. 

This reptilian motif is a direct 
link to Montblanc’s earliest claim 

to fame – its Rouge et Noir writing 
instrument with its serpent clip 
– the world’s first non-leaking 
writing instrument courtesy 
of Montblanc’s proprietary 
piston technology. 

A large 18.4mm tourbillon and 
the mystery clock-like time display 
are nods towards 19th-century 
innovations in horology. 

All of this is powered by the 
manual-winding Calibre MB 
M65.63 with its double cylindrical 
hairspring, developed by the 
technically astute watchmakers at 
Villeret. www.montblanc.com ≠

THE ENIGMA 
OF TIME

Montblanc’s 110th anniversary tribute 
bridges history and the future.

By KENNETH TAN 

Robb Report 
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The unique 
artwork combines 

architecture, 
high jewellery, 

haute couture and 
art nouveau.
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By HO YUN KUAN

PORTFOLIO

CREATURE OF THE NIGHT 
Harry Winston brings back the glamour of New York City in the 1930s.

T he heady days – and even more inebriating 
nights – of New York City in the 1930s 
saw newly emancipated society women 

painting the town red, revelling in a freedom 
that proved to be intoxicating in its novelty. 
They did not go unaccompanied; jewellery 
clutches were their nocturnal chaperons, 
holding the few things every lady needs to 
survive a wild night in town. 

The New York Companion high jewellery 
clutch is Harry Winston’s tribute to the heydays 
of its birth city. On the 18-carat white gold 
outer shell, a black glossy lacquer represents 
the inky darkness of night and acts as the 
perfect backdrop for the gems, which are 

arranged to mimic the lights and skyscrapers 
of the Big Apple. Eight baguette-cut rubies, 21 
baguette-cut emeralds and 281 diamonds, set 
alongside mother-of-pearl panels, convey the 
bright lights of the city. A diamond skyscraper 
runs down the centre of the clutch, topped by a 
crown of black onyx. In this crown is a fabulous 
secret: swivel it to reveal a hidden dial, with 
which the time can be read discreetly.

If the exterior was inspired by New York’s 
nights, then the lightness of day beckons 
within. Mother-of-pearl marquetry gives the 
clutch’s entire interior a subtle sheen, while 
mirrors allow the lady to touch up her make-
up with ease. www.harrywinston.com ≠



ROBB COLLECTIONS
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“THERE ARE 
TWO THINGS 
IN LIFE FOR 

WHICH WE ARE 
NEVER TRULY 

PREPARED: 
TWINS.”

Josh Billings



Jacob & Co Twin Turbo 

CHIMING IN

By KENNETH TAN
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S ince founding Jacob & Co 30 years ago, 
the visionary Jacob Arabo has created 
high-end timepieces and exquisite 

jewellery which have become the piece de 
resistance in the ensembles of Hollywood 
royalty, high society and heads of state. At 
this year’s Baselworld, Jacob & Co premiered 
the Twin Turbo (S$550,000, RM1.6 million) 
– a grand complication manual-winding 
timepiece which combines tourbillon and 
minute repeater. 

The Twin Turbo 
took two years and 

more than 3,300 
hours of labour 

to develop.

ROBB COLLECTIONS
ELEGANT     LUXURIOUS     STYLISH

The spectacularly constructed twin 
triple-axis tourbillons turn at a uniform 
rate of 40 seconds, three minutes and four 
minutes respectively on every cycle, ensuring 
a consistent spread of gravitational forces on 
the balance. Its decimal minute repeater 
chimes the hours, 10-minute intervals and 
minutes on deep-sounding cathedral gongs. 
This entire opus to horology is encased in a 
57 by 51mm titanium and carbon fi bre case. 
www.jacobandco.com ∆
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Armani Casa’s 2016 collection

FLIGHTS OF FANCY

By JENNIFER CHOO

Robb Report

The Club bar 
cabinet is presented 
in a limited edition 

of 50 numbered 
and signed pieces. 
The lacquer finish 

of the doors calls 
to mind The Great 
Wave by Japanese 

ukiyo-e artist 
Hokusai.

 Giorgio Armani’s home range, 
unveiled at this year’s Milan 
Design Week, reaffirms his 

talent for balance. In this new 
collection, he eff ortlessly augments the 
contemporary by adding the classical, 
and enhances lightness by imbuing it 
with just the right amount of shadow. 

Armani’s penchant for creating 
furniture as micro-architecture 
showcases this equilibrium to great 
effect. It’s not difficult to see how 
several of the pieces may be realised 
as buildings in their own right, such 
as the rotating Luna table, which like 
its celestial namesake, is divided in 
several phases and can be fanned out 
thanks to a pivot in light-satined brass. 
www.armanicasa.com ≠

ROBB COLLECTIONS
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Grand Seiko 8 Day Power Reserve

TRIPLE BARREL ROLL

By KENNETH TAN

 At Seiko’s Micro Artist Studio in Nagano, 
the innovation of its watchmakers 
has resulted in the stunning Credor 

collection, which boasts the Eichi and 
Sonnerie watches and Spring Drive Minute 
Repeater. From this roomful of geniuses 
comes this year’s benefi ciary, the platinum-
encased Grand Seiko 8 Day Power Reserve 
(approximately RM268,000).

From the sapphire caseback of this 
43mm timepiece, one may witness a single-

piece bridge construction which 
traces the outlines of Mount Fuji. 
This bridge plays an important 
role in accurately positioning each 

wheel in the gear train. In turn, this 
perfectly positioned gear train channels 
the power from three barrels governed by 
Seiko’s proprietary Spring Drive technology 
– one which guarantees almost quartz-
like timekeeping precision in mechanical 

movements. As an aesthetical fl ourish, 
the Grand Seiko’s Zaratsu 

technique is employed to 
create sparkling mirror-

polished finishes on 
the dial and case. 
www.seikowatches.com ≠

ROBB COLLECTIONS
ELEGANT     LUXURIOUS     STYLISH
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Bell & Ross BR-X1 Tourbillon Sapphire

CRYSTAL CLEAR
By KENNETH TAN

T he success of Bell & Ross’s 
military- and aviation-
inspired pieces has naturally 

led to a curiosity about its inner 
workings. This year’s made-to-
order BR-X1 Tourbillon Sapphire 
(price on request) represents an 
apogee of sorts, with a sapphire 
case constructed from nine unique 
blocks; a middle, back, top, crystal 
and four bumpers, with screws to 
hold it together. 

Through this case, one is able to 
witness the BR CAL 285, a mono-
pusher chronograph mated to a 
fl ying tourbillon. 

The timepiece’s front showcases 
the column wheel, instant jumping 
minute and the functional whips, 
while a glance at the back off ers 
a view of the power reserve 
diff erential. www.bellross.com ≠

Robb ReportROBB COLLECTIONS
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Kerstin Florian’s Caviar Collection

FACE FORWARD

By CHARMAINE TAI

L ong considered a delicacy, caviar 
has found its way into skincare 
products and spa treatments 

thanks to its protein-rich properties. 
Among them is American skincare 
brand Kerstin Florian, with its 
Caviar skincare range. 

The three main ingredients – 
peptides, co-enzyme A and caviar – 
improve skin elasticity and keep the skin 
looking radiant. While peptides boost collagen 
and keep the skin fi rm, co-enzyme A helps 
with cell regeneration. Caviar, on the other 
hand, provides extra protein nutrients and 
minimises signs of ageing while improving 

The collection 
includes a cleanser, 

serum and 
night cream.

The entrance 
to Beauty by 

Mandarin 
Oriental.

elasticity and fi rmness of the skin. The 
collection can be purchased at Mandarin 

Oriental, Singapore. Prices start from 
S$104.86 (RM310) for the Caviar Rose 
Damascena Mist. While you’re there, 
you may also opt to indulge in the 

signature Kerstin Florian Caviar 
Signature Facial (S$380) at Beauty by 

Mandarin Oriental, the hotel’s widely 
acclaimed spa. 

The facial, which uses products in the 
Caviar collection, concludes with the use 
of cold ball rollers to lock the caviar essence 
beneath the skin. www.kerstinf lorian.com, 

www.mandarinoriental.com/singapore ∆

ROBB COLLECTIONS
ELEGANT     LUXURIOUS     STYLISH
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Pavilion Suites presents a bespoke evening of luxury living.

ROOM AT 
THE TOP

By KENNETH TAN

42 PAVILION SUITES

1
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P avilion Suites is Kuala Lumpur’s ritziest 
upcoming development and a select few were 
given a walkthrough of its couture living 
concept, with furnished designer suites and 
a range of travel and entertainment services 

in the heart of the Bukit Bintang district. Tantalising 
palates was Michelin-starred chef Jeff Ramsey and 

1) Guests enjoyed a preview of upcoming projects by luxury lifestyle developer 1 Pavilion. 2) From left: Datuk Sri Jackie Tor, 
Datin Sri Joey Low, Datuk Kelvin Tan, Tay Liam Khoon, Reena Tan and Billy Ooi. 3) David Wong (left) and Clement Lim 

(second from right), strike a pose with Kenneth Tan and Jaeger-LeCoultre’s model for the evening. 4) Louis XIII. 
5) Japas by chef Jeff Ramsey. 6) Michael von Schlippe with Tracey Lai.

PAVILION SUITES

2

3

4

5 6
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his symphonic rendition of japas ( Japanese tapas). A 
presentation by Cortina Watch of Jaeger-LeCoultre’s 
2016 novelties ensued and lending his prowess to the 
evening’s proceedings was famed sommelier Yuhei 
Teraoka, before Louis XIII ambassador Chris Kwek 
added a final flourish by serving guests the precious 
King of Cognacs in beautiful baccarat crystal. ≠

Pavilion Suites is Kuala Lumpur’s ritziest upcoming residential development 
and a select few were given a walkthrough of its couture living concept.



By CHARMAINE TAI 

Make yourself at home at South East Asia’s  
first Johnnie Walker House.

GLOBAL SCOTCH EMBASSY

 I n addition to Johnnie Walker’s 
retail boutique at Singapore 
Changi Airport,  the brand 

has opened Johnnie Walker 
House Singapore to offer a 
private haven for a select 
group to bond over blended 
and single Scotch whiskies 
provided by Diageo’s 
malt distilleries. 

The House, located at Diageo’s 
office, is the brand’s 12th addition to 
its network. Upon stepping into the 
by-invite-only suite, special releases 
by Brora and Port Ellen, along 

GRAND OPENINGS

The House also 
stores whiskies 
from Diageo’s 

now-defunct malt 
distilleries.

with John Walker & Sons Master 
Blenders collection, will greet your 

olfactory system.
Apart from receiving 

exclusive access to services 
such as John Walker & 
Sons’ bespoke Signature 
Blend and unique Casks 

of Distinction programme, 
you’ll also have a team of Scotch 

whisky experts on site providing 
advice on whisky cellar curation. 
Johnnie Walker House Singapore Level 
13, 1 George Street Tel: +65 6511 9393 
www.johnniewalkerhouse.com ∆
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By KENNETH TAN

Audemars Piguet’s new space encapsulates over 140 years of history.
SWISS BLISS

 J ust last month, the newly renovated 
Audemars Piguet boutique in Starhill 
Gallery opened its doors to Kuala 

Lumpur’s watch collectors and cognoscenti. 
This 146sqm space has been remodelled 

with angular stone and glass panels. 
The resulting vision is one of 

avant-garde futurism, in line with 
this august watchmaker’s ethos and 
spirit as a rule breaker in the realm 
of horology. 

Two sections within this swish 
boutique hark back to the tranquil 
vistas of Le Brassus – the alpine village 

GRAND OPENINGS

This is Audemars 
Piguet’s first 

flagship boutique 
in South East Asia.

from whence Audemars Piguet originated. 
The Manufacture is a space dedicated to the 
brand’s scintillating timepieces as well as a 
watchmaker’s corner. 

Meanwhile, The House includes a 
full-service bar and lounge to offer 

customers an immersive and 
yet relaxing experience when 
browsing the collections, with a 
hot beverage or champagne flute 
in hand. 

Audemars Piguet #UG29, Adorn 
Floor, Starhill Gallery Tel: +603 2144 

8639 www.audemarspiguet.com ∆
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“RECESSION 
IS WHEN A 

NEIGHBOUR 
LOSES HIS JOB. 

DEPRESSION 
IS WHEN YOU 
LOSE YOURS.”

Ronald Reagan



Photo ALAMY STOCK PHOTO
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Baselworld 2016’s crop of mechanical 
marvels for men, from the watchmaking 
titans of yesterday, today and tomorrow.

SIGNS OF 
THE TIMES

By KENNETH TAN, HO YUN KUAN AND VIJU MATHEW

49June – 2016

This and 
facing pages:

the Calibre 240 
HU movement 
gives the World 
Time Ref 5230 a 
power reserve of 

48 hours.

P olitical whims and the rise 
of new global capital has 
necessitated a refreshing 

take on a reference beloved 
by collectors for nearly eight 
decades. The new self-winding 
Ref 5230 addresses and updates 
the globe’s 24 time zones to the 
current status quo. Among the 
changes is Moscow occupying UTC +3, 
having moved its clocks an hour back 
to be closer to Western Europe. Also, 
the prominence of Dubai over Riyadh 
and Brisbane over New Caledonia’s 
Noumea are some other updates which 
would be invariably more familiar to 

PATEK PHILIPPE 
WORLD TIME REF 5230

globetrotters. Sandrine Stern, from 
Patek Philippe’s design department, 

also chipped in with some 
aesthetical fl ourishes; applying 
winglet-style lugs on the 
Calatrava case (in a choice of 

18-carat white or rose gold 5N), 
as well as replacing the ringed 

hour hand with a pierced version. 
As is expected of Patek Philippe, 

closer inspection of the dial reveals 
the intricate details of a fi ligreed woven 
pattern – a remembered motif based on 
a pocket watch’s basket weave pattern 
residing in the Patek Philippe Museum. 
www.patek.com

Closer inspection of the dial reveals the intricate 
details of a filigreed woven pattern.
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T hrough Girard-Perregaux’s continual 
iterations over time, what began as a gold 
medal-winning pocket chronometer in 

1889 at Paris’ Universal Exhibition has solidifi ed 
into an inescapably recognisable legend of 
horology. Girard-Perregaux’s invention of three 
bridges over the tourbillon – fi rst conceived in 
1860 – was christened La Esmeralda. This year’s 
anniversary tribute retains the same layout of the 
1860 model – making this movement the oldest 
one still in production. Meanwhile, a 14.3mm 
tourbillon carriage provides rate stability 
and compensates for gravity’s vicissitudes 
on the automatic winding movement. 
www.girard-perregaux.com

F or its statement piece this year, Ulysse 
Nardin has created its most nautical-
inspired timepiece yet. This feat of 

engineering offers a miniature boom 
connected to high-tech nanowire on the dial, 
similar in some ways to a ship’s rigging. This 
boom functions as the minutes indication, as 
it swings across a dial of wood marquetry. The 
nanowire’s robust tensile strength of 1.4kg 
guarantees plenty of pulling power, while a 
centrifugal governor administers a graceful 
retrograding movement on the boom as the 
hour turns. This limited edition of 18 pieces 
also features a 60-minute fl ying tourbillon. 
www.ulysse-nardin.com

GIRARD-PERREGAUX
ESMERALDA TOURBILLON

ULYSSE NARDIN 
GRAND DECK MARINE TOURBILLON
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Tur res que 
que porepudis 

estruptas imus.
Eque voles aut 
laciendae non 

porporempel eic 
tenisci aeprem am 

nonseque

A twist of nostalgia brought about the novel 
construction of this timepiece. Its strong design 
inspiration from Meccano systems of yore enabled 

the manufacture to fashion gears, racks, plates, axes 
and ratchet wheels before combining them within 
a skeletonised movement. All of these specialised 
components are evident through the frontal sapphire 
glass, affi  xed onto a 45mm case of either micro-blasted 
titanium or black ceramic. The latter, limited to 500 
pieces, also possesses a micro-blasted black ceramic 
back in an acknowledgement of Hublot’s All Black 
collection. www.hublot.com

HUBLOT 
BIG BANG MECA-10 

O ver time, the Speedmaster’s legend as 
the fi rst watch on the moon has been 
burnished by successive missions into 

space and moonwalks. This year’s introduction 
of the METAS certifi cation on this piece adds 
another feather in the Speedmaster’s cap. A new 
9904 movement contributes to the distinction 
of this timepiece’s Master Chronometer chops; 
one which confi rms the moonwatch’s superior 
chronometric precision and immunity towards 
magnetic fi elds approaching 1.5 Tesla. Visually, 
the lunar surface depicted in the moon phase 
aperture is an exact reproduction of a NASA 
photograph, right down to an astronaut’s 
footprint. Further engineering eff orts on the 
gear train, which infl uences the moon phase, 
ensures an accuracy of up to 10 years before 
adjustments are required. www.omegawatches.com

OMEGA 
SPEEDMASTER MASTER CHRONOMETER 

CHRONOGRAPH MOONPHASE



P ierre Jaquet-Droz, founder of eponymous brand 
Jaquet Droz, travelled the world delivering his 
masterpieces to a set of discerning collectors, 

who hailed from as far as the Forbidden City in China. 
While on his journeys, Jaquet-Droz faithfully wore a 
watch that told the time of his birthplace, La Chaux-
de-Fonds in Switzerland. No wonder then, that the new 
Grande Seconde Dual Time watch seems symbolic 
of things coming full circle. For the fi rst time, this 
iconic timepiece houses not only the seconds reading 

The new Grande Seconde 
Dual Time watch seems 

symbolic of things 
coming full circle. 

JAQUET DROZ
GRANDE SECONDE DUAL TIME

in the lower sub dial, but also a second time zone and 
date indicator. These multiple functions are elegantly 
presented by three concentric displays with the hour 
reading for the second time zone as the innermost 
circle, followed by the date indicator, which is read by a 
red-tipped hand, then the minutes and seconds display. 
The 43mm timepiece is available in an 18-carat rose 
gold case with an ivory enamel dial and in a stainless 
steel version with silver opaline or black onyx dial. 
www.jaquet-droz.com
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S ure to be a sold-out hit, this watch 
commemorates an evergreen band that 
certainly has time on its side. It was 

released to coincide with the iconic rock 
group’s fi rst concert in Cuba on 25 March. 
Set within a rose gold case, the enamelled 
dial is decorated with elements of the Union 
Jack fl ag and the band’s signature Tongue 
and Lips logo. At 12 o’clock, an off set sub 
dial is delineated by hand-engraved Roman 
numerals spaced at quarter-hour increments. 
The small seconds display sits at nine o’clock, 
while the 50-hour power-reserve indicator 
is placed at three o’clock. Visible under the 
domed sapphire is the manual movement’s 
patented Gravity Control gyroscopic module, 
which negates the gravitational toll on 
accuracy by keeping the balance wheel and 
escapement in a horizontal position. More 
insight into the watch’s horologic artistry is 
revealed through the caseback crystal. 
With one watch already going to 
the group, only a handful of 
others will fi nd satisfaction 
as just fi ve examples will 
be available. www.zenith-

watches.com ¬

ZENITH
ACADEMY CHRISTOPHE COLOMB 

TRIBUTE TO THE ROLLING STONES
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Emerging artists need adventurous patrons 
and nurturing this group in Singapore is 

exactly what a new non-profi t is aiming to do.

PROJECT 
PATRON 

By HONG XINYI

Together with 
her husband Nick 

Davies, Angie 
Chan established 
the fi rst annual 

fi ne art graduation 
prize for the most 
promising young 

artist from Lasalle 
College of the Arts.

Facing page:
Gradually, a 
Pleasure by 

Ruben Pang.

V isitors to Angie Chan’s home 
can feast their eyes on 
works by a range of 
Singapore-based artists, 
from established icons 

like Vincent Leow and Milenko 
Prvacki, to emerging stars like 
Dawn Ng and Ruben Pang. You 
can even track the evolution of 
some artists whose pieces Chan and her 
husband Nick Davies – co-founders of Chan 
Hampe Galleries – have been collecting over 
a sustained period. 

“It feels like we have gone through this 
evolution with them,” she says. For Chan, this 
long-term perspective of artistic growth is one 
of the chief pleasures of being an art patron. 
It is a value she hopes to introduce to more 
budding art collectors through the Visual 
Arts Development Association (VADA), 
a non-profi t that aims to help emerging 
artists and curators establish sustainable 
careers. Fostering a new generation of art 
patrons is a key focus for VADA, as collectors 

play an important role in a sustainable 
art ecosystem. “We want to help 

new patrons connect with artists, 
develop a good understanding of 
their practice, and start to build 
a long-term relationship,” says 
Chan. To that end, 2016 Untapped 

Emerging, a show featuring nine 
new Singaporean artists, will be held 

in June at Shophouse 5, a private gallery 
on the fi rst fl oor of Chan’s Geylang home. Six 
art patrons will provide the upfront funding 
for the show, and each will be able to collect 
one artwork from the exhibition. 

This will be the fi rst of what VADA 
hopes will be a series of shows structured 
in a similar way, where new artists not yet 
represented by galleries respond to an open 
call and the fi nal selection is decided by a 
VADA committee. The patrons, meanwhile, 
are being sourced through word of mouth, 
thanks to the team’s contacts from Chan 
Hampe Galleries. “The patrons will be able 
to meet the artists at a preview, where the 
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works will be presented and everyone can 
get to know one another,” says Chan. “Beyond 
acting as a springboard for the artists, we also 
hope for patrons to get in on the ground floor 
when it comes to discovering new talent.”

This emphasis on building personal 
relationships is a relatively new approach 
in Singapore’s art scene. While patron-
provided funding has grown in recent years 
– the National Arts Council reported a total 
of S$53.8 million in contributions in 2014, an 
increase of over 67 per cent compared to 2013 
– the most high-profile art patrons tend 
to be large corporations. 

The Asian Civilisations 
Museum, for instance, has 
received much support from 
Hong Leong Foundation, the 
charity arm of Hong Leong 
Group. National Gallery 
Singapore also has high-profile 
corporate sponsors like DBS, UOB 
and Keppel Corporation. 

Individual patrons also exist of 

course, and often make the news for donating 
million-dollar sums to museums or making 
record-breaking bids for works by superstar 
artists. But you don’t have to be fabulously 
wealthy to support the arts, and new voices 
need support just as much as glamorous 
institutions and established names. These are 
the messages that VADA hopes to amplify 
with its outreach to potential patrons. 

Chan and Davies moved their base 
here eight years ago after a peripatetic life. 
“We have lived in many countries, and we 

always go to shows and museums because 
art is a way to understand these 

cultures. Along the way, we also 
started buying art, usually from 
emerging artists,” says Chan. 
When she moved back home, 
however, she found it hard to find 
venues where she could check out 

homegrown emerging artists.
Chan Hampe Galleries was the 

first attempt to shine a spotlight on 
such artists. Along the way, Chan found 

This emphasis on building personal relationships is 
a relatively new approach in Singapore’s art scene.

Above:
Autogenic III 

Series by Prakash 
Haridas.

Inset:
Chan Hampe 

Galleries seeks 
to cultivate and 

promote the 
contemporary 
visual arts of 

Singapore.

Inset photo GEL ST/PROTOGRAPHY
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Red by Dawn 
Ng. She was the 

youngest artist to 
be commissioned 

to design the 
Singapore Art 

Museum’s facade 
in 2010 for the Art 

Garden show.

ADVOCATES FOR ART
Some art patrons are just as famous as the 
artists they champion, mainly because they 

played a key role in bringing new talent to the 
attention of a wider public. 

LORENZO DE’ MEDICI: A merchant 
clan that ascended to the highest echelons of 
power in Renaissance Italy, the Medici family 
commissioned art to showcase their wealth 
and taste. Leonardo da Vinci, Sandro Botticelli, 
Domenico Ghirlandaio and Michelangelo 
Buonarroti are some of the artists who 
benefi ted from this patronage. 
PEGGY GUGGENHEIM: This 
American heiress is perhaps best known for 
her patronage of Jackson Pollock. She not only 
paid him a monthly stipend for a time, but also 
gave him his fi rst show. Her collection, now 
housed in Venice, comprises major works 
from the masters of cubism, surrealism and 
American abstract expressionism.
CHARLES SAATCHI: This British 
advertising mogul is closely associated with 
the Young British Artists, a group that 
dominated the UK art scene in the 1990s. 
He is even credited with creating a new type 
of art economy as the fi rst ‘specullector’, a 
collector who is also a speculator.

her own appreciation of art deepening as she 
got to know artists better. She has spent hours 
chatting over coff ee with artist Chankerk 
Teh, “talking about what makes it so diffi  cult 
to succeed as an artist in Singapore”, she says. 
Milenko, who is from the former Yugoslavia, 
shared with her that “in the society that he 
was immersed in there, everyone appreciated 
all sorts of art, and it became a part of your 
lifestyle. To be an artist was just another form 
of a career, neither more nor less than any 
other option”, Chan recalls. 

That is a culture that would benefi t 
Singapore, she believes. “If you have the rat 
race coupled with this quiet appreciation, that 
could be a great balance.” 

Such a cultural shift will likely take a few 
generations to achieve, she acknowledges, 
but adventurous art lovers who share this 
view already exist, and need to be nurtured. 
“There are already people who research 
artists meticulously, go to all their shows and 
buy something from each new series of work 
these artists produce. These are the patrons 
we want to grow.” www.vada.org.sg ≠



The jewellery masterpieces  
at this year’s Baselworld  

took inspiration from flora  
and fauna around the world.

IT’S A JUNGLE 
OUT THERE

By HO YUN KUAN
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Illustrations LESHA KURBATOV

Clockwise from top: 
Nuri earrings in pink 
gold with tsavorites, 

sapphires and 
diamonds; Hirunda 

earrings in white 
gold with diamonds; 

Serpent Boheme ring 
in pink gold with 

diamonds; Chinha 
ring in white gold with 
rubies and rubellites, 
all from Boucheron. 
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On model: 
Mimosa Opale earring 

and necklace in white gold 
with diamonds, sapphires, 
tourmalines and emeralds. 

Below right: 
Vanita cuff  and earrings in 
white gold with diamonds 

and rubies. 
On left: 

Emozioni ring in white 
gold with diamonds and 
an emerald; earrings and 

bracelet in white gold 
with diamonds, 

all from Damiani.
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Clockwise from top: 
Ventaglio earrings in rose gold with 

diamonds; Vortice bracelet in rose gold 
with diamonds; India bracelet in rose 

gold with brown diamonds and fossilised 
mammoth ivory; India bracelet in white 

gold with white diamonds and onyx; 
Florinda ring in rose gold with diamonds, 

all from De Grisogono.
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Clockwise from above: 
Imperial earrings and pendant  
in white gold wtih diamonds 
and sapphires; Imperial ring 
in white gold with diamonds 
and emeralds; Emotion rings 
in yellow gold with tsavorites, 

rubies, diamonds, and 
multi-coloured sapphires, 
and with blue sapphires, 

all from Faberge. 
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Clockwise from above left: 
Entanglement pendant in 
18-carat white gold with 
aquamarines, pearls and 

diamonds; Tudor Rose ear 
climbers in 18-carat white gold 

with sapphires, tanzanites 
and diamonds; Primrose 

necklace in 18-carat white 
gold with a yellow sapphire 

and diamonds; Entanglement 
earrings in 18-carat white 

gold with aquamarines and 
diamonds; Tudor Rose Bombe 

ring in 18-carat white gold 
with sapphires, amethysts, 

tanzanites, diamonds and one 
blue spinel, all from Garrard.   
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Thailand’s only fully-integrated property developer 
off ers four modern sanctuaries to call your second home. 

DOORS TO 
PARADISE

By CHARMIAN LEONG 

64 Robb Report 

T he recent news of the closure of 
Thailand’s Koh Tachai due to tourist 
damage isn’t just telling of humanity’s 
disrespect for nature. The fl ip side is 
that for all that the country has gone 

through in recent years, its reputation as a 
great escape from the rigours of everyday life 
remains infallible. 

“Approximately 2.2 million South-East Asian 
tourists and 3.2 million East Asian tourists visited 
Thailand in 2015,” says Uthai Uthaisungsuk, 
senior executive vice president, business 

development and project development (high rise) 
for Sansiri. “Purchasing a home in Thailand is 
simple and transparent, as foreigners may own 
up to 49 per cent of any condominium project. 
And an abundance of rugged, natural beauty 
combined with shopping and entertainment has 
also bolstered Pattaya and Phuket’s image among 
foreign holiday home buyers.” 

So for those who are looking for a permanent 
spot in which to lay vacationing roots, or simply 
for a new investment opportunity, turn your 
attention to these four new Sansiri properties. 
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Sansiri promises a guaranteed yield worth 
up to three million baht (S$116,000) for 

Baan Mai Khao.

FINDING EDEN 
BAAN MAI KHAO 

B aan Mai Khao is the kind of 
seaside haven that looks even 
better than its professionally 

shot photos. The 50m lap pool slices 
through the symmetrical, low-rise 
condominium and is punctuated 
with pavilions, private pools and 
lawns. The 2.19-hectare property 
has fi ve-star hotels as its neighbours 
and 70m of beach frontage. 

And the panoramic view of 
Phuket’s west coast also ensures 

spectacular sunsets every evening. 
Baan Mai Khao is also the only 
residential property in the area, 
so it’s easy to feel smug about the 
fact that you can stay on in paradise 
while everyone else checks out 
of theirs. 

Baan Mai Khao offers a 
guaranteed rental yield of six per 
cent for one year on freehold units 
and three years for leasehold units. 
Prices start at S$540,000. 



Baan Plai Haad was 
designed by Steven 
J Leach Architects, 

which was named one 
of Thailand’s top 10 
architects of 2013 by 

BCI Asia Awards.

The panoramic view of Phuket’s west coast 
also ensures spectacular sunsets every evening.
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PAST PERFECT 
THE BASE HEIGHT 

DIAMOND IN THE ROUGH 
BAAN PLAI HAAD 

T he Base Height’s ‘modern chino’ aesthetic lends 
the 14-storey condominium in Phuket something 
of a retro feel. Awash in earthy shades of mustard 

yellow, charcoal and brown-tinted glass with accents 
in gold, the building fi ts the profi le of a designer 
boutique hotel thanks to a seamless fusion of Chinese 
and Portuguese architecture styles. The 357 units 
consist of one- and two-bedroom units ranging from 
29 to 57.5sqm, likely to accommodate young urbanites 
working at the nearby hospitals and universities. 
Though Phuket is known for coastal properties, The 
Base Height is located a little more inland. The infi nity 
pool on the rooftop off ers splendid mountain views on 
one side and the Sam Kong area on the other. Prices 
start at S$100,000. 

B aan Plai Haad looks almost anachronistic in sleepy 
Pattaya. The 31-storey condominium towers above 
its neighbours with its modern facade and lives up 

to its swanky address in Wong Amat. It is located just 15 
minutes from the city centre, yet is secluded enough to 
off er a reprieve from its bustle. The building’s L-shaped 
construction means that most units as well as the 
gym have breathtaking views of the private beach, 
which residents can access via a gentle slope leading 
from back of the condominium. And unlike many 
of Pattaya’s beaches, you won’t fi nd hordes of water 
sports enthusiasts in the waters — just sea breezes and 
waves as soothing as the Sanctuary of Truth temple 
the beach overlooks. Units have the option of coming 
fully furnished, and start at S$159,600. 

The Base Height is 
situated in the heart of 

the city.
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The units are 
housed in two 
seven-storey 

buildings.

CITY SLICKER 
THE DECK 

P huket is perhaps best known for lively Patong 
Beach and its surrounding entertainment, 
so those looking to be near the action would 

benefi t from The Deck’s proximity to it. Just a 
fi ve-minute walk away, The Deck is Sansiri’s 
fi rst condominium in Patong and consists of 270 
stylish units with a choice of studios and one or 
two bedrooms. Every unit comes with a balcony, 
and those on the ground fl oor need only step off  it 
to enjoy the cool waters of the pool. Additionally,  
a 50m pool on the roof boasts a peerless view of 
the city’s skyline. This freehold condominium 
off ers a guaranteed rental yield of seven per 
cent per annum for two years on freehold units 
and fi ve years on leasehold units. Prices start at 
S$184,000. www.sansiri.com ≠

WHILE YOU’RE THERE
Indulge in the best these cities have to offer. 

DA MAURIZIO BAR RISTORANTE: 
This restaurant serves contemporary Italian fare 
with a side of spectacular sunsets. Over 90 per cent 
of the produce used is organic. www.baanrimpa.com

HYPE LUXURY BOAT CLUB: See 
why Phuket gets its reputation as the Pearl of 
the Andaman sea on a private cruise around the 
island, complete with drinks, food and water sports. 
hypeboatclub.com

PHUKET PRESTIGE: Missed your ride back 
home? Hire a driver or hit the roads yourself in 
a sports car from this Patong-based car rental 
company. www.phuketsportcars.com

SILVERLAKE VINEYARD: Even if you’re 
not a fan of New World wines, the 194-hectare 
Silverlake Vineyard in Pattaya is a picturesque, 
photograph-friendly expanse for eager shutterbugs. 
www.silverlakevineyard.com

Photo WISON TUNGTHUNYA



A master watchmaker’s spirit lives on through the  
ingenious creations of independent brand Louis Moinet.

LIVING LEGACY 
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Louis Moinet’s 
division of 

time into 60ths 
of a second is 

another historical 
achievement 

that places him 
among the great 

contributors 
to modern 

watchmaking.



W idely considered one 
of horology’s most 
important names, 
Louis Moinet was 
a well-read man of 

several interests. He was a passionate 
artist, architect and watchmaker, 
but it was the latter occupation that 
became his life’s undertaking from 
the beginning of the 1800s. Moinet 
invented the chronograph, played 
personal adviser to Abraham-
Louis Breguet and headed the 
Chronometry Society of Paris. 

Upon his passing in 1853, he left a 
legacy of outstanding works now 
displayed in major museums in 
Europe, including the Louvre and 
Musee des Arts Decoratifs in Paris, 
and Palazzo Pitti in Florence.

Today, Moinet’s spirit lives on 
through the Louis Moinet brand, 
which is based in Saint-Blaise, 
Switzerland. Its creations, designed 
with a certain experimental 
f lair reminiscent of Moinet’s 
inventiveness, are unique or 
limited-edition pieces. 

MEMORIS
In 1816, Moinet unveiled the 
chronograph, putting his name on 
the map with horology’s greatest. 
This year, the brand celebrates 
the 200th anniversary of the 
complication with a limited-edition 
version of its Memoris timepiece.

The new Memoris is housed in 
a 46mm rose gold case comprising 
52 parts in alternating polished and 
brushed fi nishings, held together by 
six screws on the bezel. Within the 

By HO YUN KUAN
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case, the chronograph and the mechanism 
that powers it are displayed on the dial 
side. With a click of the pusher, the column 
wheel springs to life, setting in motion the 
graceful dance of gears and wheels that work 
the chronograph counters. To ensure that 
this performance can be admired fully, the 
chronograph counters are wholly transparent. 

Because this watch is all about the 
chronograph, the time mechanism has 
been relegated to the back of the automatic 
movement, beneath the plate, and can be 
admired through the transparent caseback.

Only 20 pieces of this limited-edition 
timepiece is available worldwide. To 
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distinguish it from the Memoris launched 
last year in celebration of the brand’s 10th 
anniversary, this bicentennial edition sports 
an exclusive decoration. On the midnight blue 
chronograph plate are hand-engraved stars, 
each crafted using an innovative combination 
of the guillocheuse (traditionally used to create 
the guilloche patterns on dials) and the 
handheld graver for an unprecedented shine.  

SIDERALIS
One tourbillon’s good, but two’s better. With 
Sideralis, it’s double the fun for the wearer 
with two large tourbillons at four and eight 
o’clock. With cages measuring 14.9mm each, 
these miniature whirlwinds are one and a half 
times bigger than the average and, according 
to Louis Moinet, the largest for a timepiece 

With Sideralis, it’s double the fun for the wearer 
with two large tourbillons at four and eight o’clock.

The new hour dial 
is made in enamel 
for the fi rst time in 

history of 
the Memoris.

Sideralis does 
not have any 

equivalent 
anywhere in 
the world of 

watchmaking, and 
is protected by two 
patent applications. 
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with two tourbillons. As if this doesn’t make 
them visible enough, they are placed above 
the movement – the cages are even slightly 
raised above the dial. 

All this showmanship is not without 
purpose. The two tourbillons power the third 
complication, which is also the time display 
subdial, at 12 o’clock. The subdial comprises 
two rotating discs, one laid atop the other. 
Both discs complete a rotation every 60 
seconds but in opposite directions: the top one 
turns in an anti-clockwise direction, while 
the bottom disc turns clockwise. 

Through an aperture in the top disc, 
the miniature paintings on the lower disc 
depicting three planets – Mars, the moon 
and Mercury – can be admired. These planets 
contain another secret – they carry small 
amounts of dust from the celestial bodies 
they represent. There’s a fragment of Mars 

on the miniature Mars, moon dust on 
the miniature Moon, and chips from the 

4.5-billion-year-old Rosetta Stone on the 
painted Mercury.

BLACK GOLD DERRICK
When it was launched three years ago, 
the innovative mechanism of Louis 
Moinet’s Derrick Tourbillon captured the 
imaginations of collectors and made it an 
instant success. 

This year, the timepiece makes a 
comeback with a new version featuring open-
worked, black PVD-coated bridges that call 
to mind the liquid black gold that is oil. The 
movement plate has also seen changes and 
now gives an aerial view of the spring.

The rest of the watch stays true to the 
original spirit of Derrick Tourbillon, with the 
movement still mimicking the oil drilling 
process. Running vertically from four to 
two o’clock is the drive shaft, which powers 
the articulated arm that lies horizontally 
between 10 and two o’clock. When activated, 
it moves up and down to represent the 
walking beam of an oil pump. The whole 
circuit of movements ends with the barrel 
at nine o’clock. Made to resemble an oil barrel, 
it carries a red-engraved seconds track on its 
lowest segment. www.louismoinet.com ≠

Black Gold Derrick 
boasts a skeleton 

movement, 
haute horlogerie 

fi nishings, a three-
day power reserve 

and an all-new 
seconds display.

This year, the timepiece 
makes a comeback with 
a new version featuring 

open-worked, black 
PVD-coated bridges.



Richard Mille’s timepieces are not for the shallow of 
pockets; the reasons lie within the case. 

MADE OF MONEY
By HO YUN KUAN
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T he price tag of €200,000 (S$309,000) 
for the RM 001, Richard Mille’s fi rst 
watch, was a big number for the debut 
creation of a new company with no 
heritage to speak of. Fifteen years 

later, the brand is slowly building a heritage based 
on avant-garde, never-before-seen technical 
marvels and €200,000 is starting to look 
reasonable among the million-dollar timepieces 
that are now a staple in its portfolio. We take a 
look at some of the innovative mechanisms 
that prove every Richard Mille watch is worth 
its weight in grade 5 titanium (because gold is 
simply too conventional). www.richardmille.com

The water pressure encountered during deep-sea dives 
may inadvertently operate a watch’s pushers. To counter 
this, Richard Mille patented a locking crown that keeps 
the pushers in place to a depth of 300m. It’s easy to operate, 
too: a green arrow indicates unlocked pushers, while a red 
one means everything’s secure. 

Locking
Crown
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Richard Mille’s rotors come with movable ribs 
that can be moved to six positions.

This is a push button located in the 
centre of the crown. With it, the 
wearer switches the crown between 
winding, neutral and hand-setting 
functions. A display at four o’clock 
shows which function is in use. 

The numbers 53 and 65 on some dials 
form the torque indicator, which 
gives information about the tension 
of the mainspring. Below 53, there’s 
not enough tension; above 65 and it’s 
too tense. 

When the spring is fully wound, 
the winding barrel automatically 
disconnects from the rotor’s winding 
mechanism so that the rotor 
declutches, or detaches. This prevents 
the watch from overwinding. 

Unibody is a skeletonised baseplate 
and caseband fused into a single piece, 
giving the watch more rigidity and 
resistance to impact. This technical 
feat was achieved by ProArt, Richard 
Mille’s case-making facility. 

Adjustable ribs on the rotor can be 
moved to six positions – either closer 
to the edge of the rotor or the pivot 
– to increase or decrease the rotor’s
swing. This customises the winding 
process to suit the wearer’s activity. 

When put in a honeycomb structure, 
this alloy is resistant to extremely 
high temperatures, has incomparable 
stiffness and a low thermal expansion 
coefficient. NASA has been studying 
it for use in supersonic aircraft. ≠

Function  
Selector

Torque 
Indicator

Declutchable 
Rotor

Unibody
Baseplate

Variable Geometry 
Rotor

Honeycombed Orthorhombic 
Titanium Aluminide
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Six timepieces, six milestones: this year’s Baselworld saw a 
slew of timekeepers for women that mark several firsts.

LADIES FIRST
HARRY WINSTON 

PREMIER MOON PHASE
 This year’s Baselworld marked a 

milestone for Harry Winston’s 
Premier collection with the 
introduction of the line’s first 
moon phase timepiece. Powered 
by Harry Winston’s HW5201 
quartz movement, the complication 
occupies pride of place in a crescent 
aperture in the centre of the dial. 
A blue mother-of-pearl disc 
represents the night sky and carries 
the golden moon, which moves 
gradually across it with the passing 
of the month.

Overlaid on this disc is a 
translucent white mother-of-
pearl layer, which forms the dial 
and alludes to daylight. On it, 
gold cabochon minute markers 
and diamond hour markers give 
a dazzling time display. Framing 
it all is an 18-carat rose gold case 
set with 57 brilliant-cut diamonds. 
www.harrywinston.com
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Only 60 pieces of 
the anniversary 
Ladybird model 

are available.

BLANCPAIN LADYBIRD
B lancpain’s iconic Ladybird was unveiled 

in 1956, when dainty jewelled watches 
were the fashion. It was the world’s smallest 
round watch and its size belied its technical 
prowess. Then housing the 11.85mm R550 
calibre, it had a pivot, which, at 0.07mm, 
was slightly thinner than an average strand 
of hair, yet enjoyed a power reserve of more 
than 40 hours. 

This year marks the 60th anniversary of 
this marvel. To commemorate the occasion, 
Blancpain has created a limited-edition 
version featuring a decorative finishing on 

its dial that is reminiscent of a floral motif. 
The bezel sparkles with 32 diamonds and 
so does the rotor, which is decorated with a 
single gem and can be admired through the 
transparent case back. 

The timepiece sits on the wrist with a 
delicate purple alligator leather strap.

In its modern incarnation, the Ladybird 
houses the automatic 6150 calibre which is 
slightly larger then the original at 15.7mm. 

The timepiece now measures 21.5mm – 
still a very modest size by today’s standards. 
www.blancpain.com
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BREGUET TRADITION DAME 7038
W omen’s watches have always 

been in Breguet’s tradition, 
but never in its Tradition collection. 

This changed at Baselworld 
this year with the unveiling of 
the Breguet Tradition Dame 7038. 
Like the others in the Tradition 
collection, the timepiece 
exhibits all movement 
components on both sides 
of the mainplate to create 
a visual orgasm for the 
mechanical lover. On 
the dial side, the central 

barrel takes pride of place and is 
joined by the balance wheel and 
intermediate wheels forming an 
arc that stretches from four to 
eight o’clock. These components 
drive the hands on the subdial at 
12 o’clock. The dial is crafted out of 

Tahitian mother-of-pearl, which 
appears grey, brown or pink under 
different lights. It is finished with 
an engine-turned pattern.

To give a more feminine 
touch, the dark grey NAC 
treatment typical of Tradition 

watches has been replaced 
by a frosted treatment 
that complements the 
18-carat white gold case 
and 68 brilliant-cut 
diamonds on the bezel. 
www.breguet.com

The timepiece exhibits all 
movement components on 

both sides of the mainplate.
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Mother-of-pearl is 
notoriously fragile 
and much care had 
to be taken when 

hand-applying the 
indexes to the dial.

GLASHUTTE ORIGINAL LADY SERENADE
G lashutte Original acquired 

a dial manufactory in 2006. 
Updating the premises and training 
employees so they meet the brand’s 
high standards took years and it was 
only in 2013 that the manufactory 
was officially opened. This year 
marks a decade since the acquisition 
and the effort the brand puts into its 
dials can clearly be seen.

Among the new timepieces 
launched at Baselworld this year, the 
expertise is probably most apparent 
in Lady Serenade. On two versions 
is a deep black dial enhanced with 
a sunburst decoration and treated 
in a galvanic bath. 

On the third version, a white 
mother-of-pearl dial gives off a 
seductive, iridescent shimmer. 
It is also with this version that 
Glashutte Original presents its 
first bicoloured Lady Serenade; 
the stainless steel mid-section of the 
case is complemented by a bezel and 
crown in warm rose gold. 

Powering Lady Serenade is the 
in-house automatic calibre 39-22. 
This movement has a second-stop 
function, which means that the 
seconds hand comes to a stop when 
the crown is pulled out, so not a 
second is lost when the time is being 
set. www.glashuette-original.com
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LONGINES HERITAGE 1918
I f you think the Longines Heritage 1918 

looks like it came out of a museum, 
you would be partly right. As with most 
watches in the brand’s Heritage collection, 
the timepiece was inspired by pieces 
from Longines’ history. In this case, it’s a 
combination of the style typical of pocket 
watches from the First World War era and 
the brand’s first bracelet chronographs. For 
a vintage flair, the timepiece features ornate 
cathedral hands in blued steel, coloured in 
honey lacquer that mirrors the tone of the 

brown alligator straps. The same colour 
is used on the large indexes, which stand 
out prominently against the white lacquer 
dial. Around the edge of the dial, a railroad 
minutes track calls to mind Longines’ role as 
the chosen timepiece for railway employees 
in the early 20th century, to whom keeping 
accurate time was of utmost importance. 

The women’s version comes in a 38.5mm 
case set with diamonds. A small seconds 
subdial and date window sit at six o’clock. 
www.longines.com

The women’s version comes in a 
38.5mm case set with diamonds.
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 Karin Scheufele, the original matriarch of 
Chopard when the Scheufele family first 

took over the brand, once said: “Diamonds are 
happier when they are free.” This sentiment 
was inspired by a sight that had captivated 
Chopard designer Ronald Kurowski: he 
noticed that water droplets escaping from 
a waterfall sparkled in the rays of daylight. 
Taking nature’s cue, the Swiss watchmaker 
has been giving diamonds freedom since 1976 
with the launch of the Happy Diamonds line 
with diamonds that moved around freely 
on the dial. 

Conceived as a men’s timepiece, the first 
Happy Diamonds watch was a large cushion-
shaped creation in 18-carat gold. Today, 
the range is better known as a women’s 
line. In celebration of the collection’s 40th 
anniversary this year, Chopard has created 
a cushion-shaped watch that harkens back 
to the original design. The diamonds on the 
case are set individually with prongs (instead 
of the more typical channel or pave setting) 
for more sparkle. There are also more freely 
moving diamonds on the dial now than before 
– 15 of them, in different sizes and in a unique 
setting that allows each gem to whirl in its 
spot more easily. www.chopard.com ≠

CHOPARD HAPPY DIAMONDS



Technology is poised to dramatically transform the 
way we make, manage and plan our investments, 

writes Dominic Gamble, CEO and  
founder of Wealth.

FINANCIAL 
DELIVERANCE

80 Robb Report 
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D esign and technology would have been 
strange bedfellows 10 years ago, but the recent 
proliferation of the likes of Apple, Uber and 
Zalora have now made them synonymous 
with successful online consumer businesses.

The financial sector has been slow to react but 
we, the consumers, are forcing change, and change is 
definitely coming. Finance is the final frontier for the 
tech revolution and the latest innovations will have a 
significant impact on the way you control your money.

Today that control is still likely to be very 
traditional. Whether this involves daily banking needs 
or investment decisions, the way we interact with our 
money is typically via face-to-face meetings, phone, 
email, and in some cases – post. Alternative venues 
simply don’t exist. But the latest technology is poised 

to make your financial life easier, and likely more 
prosperous too.

Key to this is achieving more by doing less. Imagine 
if you could simultaneously open accounts, make 
and monitor investments, receive relevant ideas and 
opportunities, find and communicate with advisers, 
get more competitive pricing, and execute plans more 
swiftly. Imagine being able to do all this quickly and 
efficiently using just one device. 

And I don’t mean Internet banking. Now it’s about 
opening accounts from your phone, using high-tech 
methods such as fingerprint and retina eye scanning. 
Robin Hood (www.robinhood.com), the US online 
trading website backed by Google Ventures (among 
others), allows you to open accounts instantly and start 
trading. Meanwhile, Active.ai in Singapore is working 
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on innovative new technology to streamline 
banking processes through active intelligence 
such as retina eye scanning. 

Old industries which have been shrouded 
in secrecy are being forced to open up. Our 
business, Wealth (www.wealthinasia.com), 
helps affl  uent individuals fi nd banks, lawyers, 
trust providers and more, online. Dragon 
Law (dragonlaw.com.hk) helps businesses 
access legal documentation online with a 
few clicks. Canopy (canopy.sg) allows investors 
to consolidate all their bank and investment 
statements in one document. These are 
useful, innovative solutions to address very 
traditional issues.

Online wealth managers – known as 
robo-advisers – are now coming to Asia. Robo-
advisers have already taken over the US by 
storm, where they, according to Bloomberg, 
manage over US$300 billion (S$414 billion) 
of assets and are growing by nearly 68 per 
cent per year to reach US$2.2.trillion by 2020. 
They are much needed in Asia because of the 
limited choices currently available to clients 
here with less than US$1 million of assets. 
This will be a huge growth area in Asia for 
the middle-class, mass-affl  uent population. 

Twenty-fi ve years ago, it would have 
been laughable to suggest you could book a 
premium taxi, track its movements, have it 

Apple Pay fi rst 
launched in the US 

in October 2014 
with more than 

225,000 retailers.
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Dominic Gamble 
was a private 

banker for over 
10 years in 

London before 
he decided to use 

his experience 
to help affluent 
individuals find 
their best wealth 
advisers at a few 
clicks of a button.

arrive in minutes and pay your fare, all from 
a device in your hand. But now we have Uber. 
So where will we be in 25 years’ time? My 
prediction is that virtual reality is the next 
tech revolution as chat and messaging gives 
way to virtual reality meetings. This won’t 
only be for social means but will feature 
heavily in business. In banking, that means 
that face-to-face meetings will be a thing of 
the future, not the past! ≠

YOUR WEALTH IN 
YOUR POCKET

GOODBYE PAPERWORK

Using unique human features 
such as fingerprint and retina eye 
scanning will eliminate the need for 
traditional identification documents. 
Cloud- and app-based form-filling 
will render obsolete reams of 
paperwork and multiple signatures. 

HELLO OPPORTUNITIES

There are many resources out 
there but the challenge lies in finding 
what’s right for you. Cue intelligent 
profiling, which involves pooling 
your online behaviour, previous 
selections and your overall profile 
into a ‘recommendation engine’.

CONSTANT ACCESS

Monitoring your money and 
investments online has become 
increasingly accessible. Mobile 
devices take this to the next level. 
Being able to constantly check on 
the value of your wealth, whenever 
and wherever you want, is the 
next frontier.
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Vulcain unveils a new and improved 
version of its iconic Cricket calibre. 

RAISING 
THE ALARM
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By HO YUN KUAN

The subtle, elegant 
colours of the four new 

models meet the aesthetic 
expections of the brand and 

its discerning clientele.
Facing page:

According to Vulcain, 
Harry S Truman’s Secret 

Service agents often 
mistook the Cricket’s alarm 

for a bomb.

V ulcain watches 
have a reputation 
for being loud – 
and that’s not a 
description for 

how they look. The brand 
is best known for its Cricket 
calibre, an alarm complication that 
was so named because the sound it 
makes resembles the loud, high-
pitched buzz of the insect at night. 
Launched in 1947 after fi ve years of 
research, the calibre represented 
the world’s fi rst truly operational 
alarm wristwatch. Before this, 
no watchmaker had been able 
to develop a mechanical alarm 
complication that was loud enough 
to wake its owner, much less one in 
a modest, wearable size. 

This unusual, yet practical, 
complication found its way onto 
Harry S Truman’s wrist. Since 
then, the Cricket calibre has been 
responsible for the morning rousing 
of every American president that 
has come into offi  ce after Truman, 

including Barack Obama, 
earning it the name The 
Presidents’ Watch. 

This year, the iconic 
timepiece gets a makeover 
with the V-40, a new 
version of the Cricket 

movement. The update gives the 
watch an increased power reserve 
of 52 hours compared to the 40 
before, and a refreshing new dial. 
Instead of the four hands (showing 
hours, minutes, seconds and 
alarm) all pivoted to the centre, the 
seconds and alarm hands have been 
removed and shifted to separate 
subdials at eight and four o’clock 
respectively. When activated, the 
alarm will sound for 20 seconds. 
The new 50s Presidents’ Watch 
Tradition comes in a 42mm case 
with four dial designs: matt black, 
grained beige, ruthenium with 
clous de Paris finishing in the 
centre, and silver sunray with clous 
de Paris fi nishing in the centre. 
www.vulcain-watches.ch ≠

This unusual, yet practical, 
complication found its way 

onto Harry S Truman’s wrist.
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Davide Traxler is the new man at the helm at Corum, but he’s 
defi nitely not a stranger to the industry. With a 15-year career that 

began in Bulgari and includes 13 years in Chopard, he defi nitely 
has plans for Corum in his latest role as the brand’s COO.

NEW BEGINNINGS
By HO YUN KUAN

C orum likes to go local. We 
always have local teams 
at our offices all over 
the world. This is very 
important because the 

feedback and information that 
come back to us are much more 
diverse. If we send people 
from the same culture out to 
these markets, the feedback 
that we receive isn’t as mixed. 
Using a local team gives us 
a better understanding and 
reading of the market. 
The differences between Asian 
and Western markets are getting 
smaller. This year, we launched a 
47mm timepiece which, until a few 
years ago, I would have thought is 
for America, South America and 
Russia. But the fi rst client we had 
today (at Baselworld) is from Hong 
Kong and he made a major order for 
the timepiece. This is something 
that fi ve years ago, we would all 
have thought very improbable. We 
are seeing a huge change in tastes 
and it has become more global.

The Heritage Bubble 
Tourbillon GMT combines 
traditional features with the 

Bubble’s signature dome-
shaped sapphire crystal glass 

for a playful twist. 

It feels like I have three children because 
Bubble, Bridges and Admirals’ 
Cup are such diff erent collections. 
And they say that when a child is 

born, you don’t know who you are 
letting into your home because 

they are born with their 
own personalities and 

you can’t fully control 
that. So I respect the 

different strengths of 
each collection, give them 
love, and let them take the 

path they want to take. 
Bubble is all about creativity and fun.

For example, I know a retailer 
in Singapore who moved seven 
Bubble watches in one sale. That’s 
what it is about – someone who 
wants something fun, and instead 
of buying one very expensive 
‘serious’ watch, buys something 
more playful. The buyer is not 
necessarily a diff erent consumer 
(from those that would buy a 
traditional watch), but the same 
consumer buying in a diff erent 
group. Bridges is defi nitely very 
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Davide Traxler 
brings his wealth 

of knowledge 
from more than 
a decade’s work 
in the luxury 

industry to Corum. 

strong in Asia. Again, it’s a watch 
for the consumer who already owns 
many timepieces and doesn’t need 
to follow a certain brand or a certain 
trend and is comfortable with 
making a very individual choice.
The challenge in managing such diversity is 
mainly in the distribution. We have 
to be flexible and allow our retailers 
and partners to carry what they are 
comfortable with. We definitely 
have those who only want to carry 
the Bubble, and those who only 
carry the Bridges and Admiral’s 
Cup. Our retailers are very diverse 
and we try to cater to them and keep 
them happy.
But diversity is also richness. Brands that 
are very strong in a certain product 
or in a certain market may struggle 
when there is economic uncertainty 
in a demographic or market. We 
don’t really have to worry about 
that, so diversity also makes us 
more resilient in a downturn. 
www.corum.ch ≠

“Corum likes to go local. 
It gives us a better reading 

of the market.”
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QUEST FOR THE 
GOLDEN FLEECE

A little slice of heaven in the Australian countryside is 
Ermenegildo Zegna’s latest show of commitment 

to the wool-growers industry.

Robb Report

The Australian 
Superfine Wool 

Growers’ Association 
represents 200 of the 

leading superfine 
wool growers who 

consistently produce 
the highest quality 

superfine wools of 18.5 
microns and under.
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By JASON LIM 

June – 2016

The Ermenegildo Zegna Group 
has acquired a 60 per cent stake 
in Achill Farm, a 2,565-hectare 
property in New England, New 
South Wales. It is home to some 

10,000 Merino sheep, the producers of 
the foremost ingredient in Zegna’s recipe 
for success.

“When you have to learn something, it is 
our modesty that brings us to say: ‘Can we do 
this on our own or should we tie ourselves to 
people we can learn faster and more deeply 

from?’” says Paolo Zegna, the chairman and 
grandson of the group’s founder, Ermenegildo. 
“Australia isn’t exactly round the corner from 
Italy. We saw a number of properties that were 
100 per cent for sale but something didn’t 
feel right. Then we met Charlie Coventry 
of Achill – a young man with not only the 
skills but the goal and ambition to create 
something more meaningful – and we knew 
that together, we have extremely strong 
pillars on which to build a future upon.” 

The New England pastures where 
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“The production of wool is an investment 
which cannot be hurried.”

Achill is situated are ideal for the 
production of superfi ne merino. 
The sheep are known for their 
exceptional wool quality with high 
tensile strength and low vegetal 
matter. Australia has long been 
the fi nest producer of superfi ne 
merino wool (fi bres must be no 
thicker than 19.5 microns to be 
considered superfine), with its 
rural landscape and mild climate 
being remarkably suited for merino 
breeding. But every farmer is 
subject to the rule and whims of 
Mother Nature and for the past 
three years, the property has been 
hit by a drought with the lowest 
recorded rainfall in 130 years. “The 
production of wool is an investment 
which cannot be hurried,” says 

Paolo. “We simply have to adapt 
and manage the situation.” 

Ermenegildo Zegna has been 
buying Australian superfine 
wool since the 1920s and the 
company remains a passionate 
supporter of its growers and 
the industry. Together with 
the Australian Superf ine 

Woolgrower Association, Zegna 
established the Ermenegildo Zegna 
Extrafi ne Wool Trophy in 1963 – 
a mark of recognition to reward 
the Australian wool growers’ 
commitment to quality and to 
encourage constant betterment of 
their product. The Italian house’s 
relationship with wool goes beyond 
simply meeting a bottom line. 
With the acquisition of Achill, 

Paolo Zegna (top centre) has about 120 suits 
in his wardrobe, made from cashmere, 
cotton or 100-per-cent Australian wool.

Top left photo MATTIAS KLUM
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Ermenegildo 
Zegna has been 

using Australian 
wool since its 

founding in 1910.

the family is now 
involved in every step 
of the process – from 
producing its own wool 
that is turned into the 
finest fabrics in its 
mills, which are then 
used in its garments. 

Every step of Zegna’s process 
has been carefully measured and 
considered, but being a family-
owned business is certainly one 
of its strongest advantages. “We 
have the opportunity to be more 
flexible,” explains Paolo. “Decisions 
are easier. Change is quicker. Large 
conglomerates have big shoulders, 

but we have faster legs.” But how 
does the company intend to cope 
with and adapt to the breakneck 
speed of the digital age? 

Paolo says: “Our products 
are based on time, research and 
effort along every step of the way. 
There are so many things we have 
built our credibility upon and we 

hold ourselves to the 
highest standards. 
Selling things quickly 
for the sake of money 
goes against the very 
concept of creativity. 
Creativity is going 
after something you 

truly believe in, believing in the 
vision and hoping the consumers 
believe in it too. It is a process that  
requires time.” 

“You can’t move nature through 
these channels but I do think that 
part of adapting is being able to 
cope with both sides of the coin,” he 
continues. “On the one hand, you 

All the top fleeces are bought by 
Zegna and are milled at Lanificio 

Ermenegildo Zegna in Trivero.
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have to take note of how the digital sphere 
infl uences the world. On the other, I don’t 
think you have to give up everything that 
doesn’t operate according to the same rhythm 
or speed. Nature simply won’t let it happen.”

Achill Farm may only produce a fraction 
of the wool the Zegna Group actually requires 
to produce its garments, but its acquisition is 
one of the many steps the company is taking 

not just to further improve the industry, but 
also to build and ensure its longevity. 

This is no mere passion project but a 
commitment to excellence and a way of life, 
and it is with a fi erce look of pride and a smile 
on his face that Paolo says: “Now we know 
everything: from the name of the sheep to 
the name of the customer who walks out our 
doors.” www.zegna.com ≠

The brand is a 
big fan of wool 

because of its many 
properties, such 
as its ability to 

insulate against 
cold and heat, 

excellent wicking 
properties and 

natural resistance 
to fi re and creases.
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“Now we know 
everything: from the 

name of the sheep 
to the name of the 

customer who walks 
out our doors.”



94

SINUOUS 
SENSATION

Bulgari’s new book and exhibition traces the 
evolution of the serpent in art, design and jewellery.

By AARON DE SILVA

Robb Report

I n the prolifi c world of luxury, 
one project often leads to the 
birth of another. For Bulgari, 
a coff ee-table book forms the 
basis of an art exhibition. 

The brand’s SerpentiForm 
showcase ended its run in April 
in Rome’s Palazzo Braschi. “We 
started learning about snakes in 
art through the book that we just 

launched, Serpent in Art,” explains 
Lucia Boscaini, Bulgari’s brand 
heritage and corporate events 
senior director, who curated the 
exhibition. “Doing research for (the 
book), we realised that snakes are 
present in worldwide art. Creativity 
has for a long time been inspired 
by the snake. That was something 
that excited us, and we kept doing 

STYLE

research. Finally we decided to have 
an exhibition featuring the snake as 
a creative element.” 

Snakes are very much a part of 
the Bulgari identity, and have been 
so since the fi rst coiled Serpenti 
bracelet-watches were unveiled 
in the late 1940s. Some of those 
early designs, on loan from private 
collectors, were displayed in the 

Photos GETTY IMAGES FOR BVLGARI
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exhibition, alongside contemporary 
incarnations of the serpent, such as 
a new necklace in 18-carat pink gold, 
white diamonds, and snakewood, 
the fi rst time that wood is being 
used in a high jewellery 
piece, Boscaini says. 

The idea was to trace 
the aesthetic evolution 
of Bulgari’s serpents 
through the ages, from 
the early designs in gold 
hewn from the tubogas 
technique – a form of metal 
braiding used extensively by the 
house – to mid-century expressions 
ornamented with coloured gems, 
hard stones and enamels. “From 
the fi rst (Serpenti) watch created 
at the end of the 1940s up till today, 
Bulgari’s creativity has evolved, 
but it still maintains the idea of a 
snake being worn around the wrist 
or the neck in a very subtle way,” 
says Boscaini. 

The theme also came through 
in the paintings, sculptures, 
costumes, photographs and other 
objects on display. They included 
fi rst-century CE gold arm jewellery 

from Pompeii, Elizabeth Taylor’s 
outfi ts worn in Cleopatra (1963); 
and sculptures of French artist 
Niki de Saint Phalle. “We wanted 
something close to the Bulgari 
aesthetic, which is playful and 
colourful, but still with gravitas 
and meaning,” says Boscaini. 

Throughout history, snakes 
have been loved and loathed. It 
was a tempter in Christianity but 
a protector in Buddhism. In the 
Roman tradition, snakes were the 
favourite animal of Aesculapius, 
the god of medicine. Indigenous 
Australians worshipped the 

Rainbow Serpent as a creator, 
while Meso-Americans venerated 
the feathered serpent Quetzalcoatl 
as god of the arts, crafts and 
knowledge. Boscaini, however, 

chose to steer clear of such 
historical or religious 
references,  i nstead 
focusing on (positive) 
artistic representations of 
the snake – not an entirely 
bad decision, considering 
the sensitive nature of 
the subject. 

Not all the 101 artworks in 
the exhibition are featured in the 
book. “We decided not to include 
all the things we found, because it 
would have been an encyclopaedia 
– huge!” quips Boscaini. But the 
tome – which illustrates how 32 
international artists interpret the 
snake from the end of the 19th 
century until today, along with 
pictures and original sketches of 
Bulgari’s Serpentis – does have 
gravitas and meaning: thus serving 
as a fi tting souvenir to one of the 
most iconic symbols of the world of 
Bulgari luxury. www.bulgari.com ≠

“Creativity has 
for a long time been 

inspired by the snake.”

From left:
Jean-Christophe Babin, 
CEO of Bulgari; antique 

jewels from Pompeii.
Facing page:

Pantelmina #3 by 
Joana Vasconcelos.

STYLE
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Tiff any T 38-inch 
chain necklace in 

18-carat gold.
Facing page 

clockwise from top:
Tiff any T smile 

pendant in 18-carat 
rose gold; Tiff any 

T wrap ring in 
18-carat white gold 

with diamonds; 
Tiff any T wrap 
ring in 18-carat 

rose gold 
with diamonds.
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TO A T
The Tiff any T comes into its own 

as a worthy anchor collection. 

By HO YUN KUAN

June – 2016

 I t appears so simple one wonders why 
it wasn’t created before 2013: working 
the letter T into structural elements 
of jewellery, so the letter becomes a 
building block for design. This was 

the fundamental idea behind Tiffany 
T, introduced about three years ago by 
Francesca Amfi theatrof as her inaugural 
collection as the brand’s new design director. 
The simplicity is deceptive, however. The 

collection is a perfect epitome of how less 
is more, but to stop at less and resist the 
tendency to do more requires restraint, which 
Amfi theatrof has displayed impressively. The 
result is a collection marked by clean lines 
and an elegant, modern aesthetic. Now into 
its third year, the collection has grown to 
include a subtle injection of colour in the form 
of small blue sapphires and textural layers 
with unique wrap rings. www.tiffany.com ≠
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Tod’s Leo Clamp Gommino gets an all-star update 
by fi ve of Milan’s greatest emerging design talents.

STYLE

FOOTNOTES
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By JASON LIM

 S pearheaded by renowned 
architect Giulio Cappellini 
(one of Time magazine’s 10 
global trendsetters in the 
fi eld of fashion and design 

and an ambassador of excellence 
of Italian design), the Looking at 
Tod’s Leo project engaged five 
young Italian stars from the fi elds 
of architecture, art and design in 
a reinterpretation of the iconic 
Gommino loafer. Lanzavecchia + 
Wai, Leonardo Talarico, mist-o, 
Studio Zanellatio/Bortotoo and 
Zaven each combined natural 
elements (marble, metal, ceramic, 
leather and wood) in their revision 
of the shoe. 

The limited-edition collection 
is available for purchase at 
www.tods.com and in Tod’s Via 
della Spiga boutique, with prices 
beginning at €420 (S$654). ≠

STYLE
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Vacheron Constantin’s new Overseas 
collection opens a window to Earth. 

TIME

AROUND 
THE WORLD

Photos STEVE MCCURRY, VACHERON CONSTANTIN
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By KENNETH TAN

June – 2016

V isitors to this year’s Salon 
International de la 
Haute Horlogerie 
in Geneva were 
treated to the rare 

sight of award-winning 
photographer Steve 
McCurry sauntering 
through the halls. His 
presence at the fair had 
to do with the launch of 
an exceptional Overseas 
collection from watchmaker 
Vacheron Constantin. 

The collection is based on the 
spirit of travel, which is part of the 
brand’s DNA. One of its founders, 
Francois Constantin, was an intrepid 
traveller, and the 18th century saw 
the watchmaker actively trading on 
four continents. Today, the Vacheron 
Constantin museum bears testimony 
to its global reach, showcasing 
timepieces of yore which have 
circumnavigated the world.  

“These heritage pieces reflect 
how Vacheron Constantin has thought about 
the art of travel, and the need for elegance 
in travel,” refl ects the brand’s CEO, Juan 
Carlos Torres. 

“This year’s Overseas has the 
modern traveller in mind – capturing a 
slice of the present through its depiction 
of time, for all of eternity.” Fashioned 
for practicality and casual elegance, the 
Overseas collection features three new 
calibres from the manufacture; a self-winding 
chronograph (Calibre 5200), self-winding 

To frame this idea of 
casual elegance 
in time for 21st-

century travellers, 
Vacheron Constantin 
turned to McCurry.

automatic date (Calibre 5100) and self-
winding small model (Calibre 

5300) which measures 22.6mm 
in diameter. 

While January saw the 
initial release of dials in 
blue, grey, silver and rosy 
beige dials (for ladies), a 
second wave of translucent 

brown lacquered dials has 
recently been introduced, 

radiant with the same 
sunburst satin-fi nished base.
The most recent member 

to this Overseas family – which also 
consists of an ultra-thin perpetual 
calendar and ultra-thin variants – 
is the self-winding Overseas World 
Time. On a dial choice of blue, silver 
or brown, a Lambert projection 
map comes alive with imagery of 
the continents and oceans. A single 
glance commands the time from 37 
time zones, including those at half 
and a quarter-hour in relation to UTC 
time. On the reverse, a 22-carat pink 

gold oscillating weight, inspired by the wind 
rose, powers the fabled Calibre 2460WT. Its 
Hallmark of Geneva certifi cation attests to its 

craftsmanship, decoration and reliability, a 
quality seal which burnishes the entire 

Overseas collection with a rarity value 
of just one in over 1,000 mechanical 

Swiss timepieces (based on current 
production estimates). 

To frame this idea of casual elegance in 
time for 21st-century travellers, Vacheron 
Constantin turned to McCurry.  



102 Robb ReportTIME

“At the highest level, 
storytelling through 
pictures can be so profound 
because it digs deep into the 
human soul,” McCurry 
says. “A single image which 
says something about my 
view of the world will connect us through 
our shared humanity.”

A commission of 12 images from around 
the world by Vacheron Constantin had 
McCurry scouring the globe for breath-
taking places which would testify to 
human endeavour. 

His first six locations – the second six will 
only be revealed towards the end of the year – 
are as varied in geographical location as they 
are in build. 

B e g i n n i n g  a t 
Manufacture Vacheron 
Constantin with a series 
of contemplative photos, 
McCurr y juxtaposes 
Mexico’s Aqueduct of 
Padre Tembleque against 

the rugged desert, while New York’s Grand 
Central is captured in silent repose against 
dawn’s early light. In India, the mesmerising 
Chand Baori stepwell offers an arresting sight 
in its optical mystique, while the Leshan 
Giant Buddha in China’s Sichuan province 
emanates serenity. Lastly, a contrast of snow 
and thermal baths of Japan’s Tsurunoyu 
rounds up the poetic half-dozen that marks 
McCurry’s photographic journey thus far. 
overseas.vacheron-constantin.com ∆ 

The 71m-tall 
Leshan Giant 
Buddha is the 

largest in the world 
and a UNESCO 
World Heritage 

Site.
Facing page 

from top:
the Chand Baori 

stepwell in 
Rajasthan; the 

elegant Haoshang 
bridge links the 
Giant Buddha 
to temples on a 
nearby island.

The Leshan Giant Buddha 
in China’s Sichuan province 

emanates serenity.
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Offi  cine Panerai releases a timepiece that 
will become a must-have to its collectors. 

TIME

MUSIC TO 
THE EARS
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By HO YUN KUAN

June – 2016

B efore the advent of electric 
lights and alarms, bells 
played an important 
role on ships. Besides 
time telling, their 

chimes roused the crew in 
the mornings, signalled meal 
times, and indicated the end 
of shifts. They also warned of 
danger and indicated the ship’s 
presence to other vessels during 
times of low visibility.

It is this maritime link that 
Offi  cine Panerai, once the supplier 
of instruments to the Royal Italian 
Navy, hopes to evoke with the 
launch of its most complicated watch 
yet: the Radiomir 1940 Minute 
Repeater Carillon Tourbillon GMT. 
Boasting the fi rst minute repeater 
by the brand, dual time zones and 
a tourbillon, it houses the new 
in-house P.2005/MR movement, 
which is skeletonised and shown 
within a 49mm red gold case in 
Panerai’s signature cushion shape.

The minute repeater is one 
with a diff erence and it lies in the 
chime. Three hammers – instead of 
the conventional two – are activated 
by a pusher at eight o’clock and 
because they sound with three 
pitches instead of two, the resulting 
chime is more melodious. The 
second gong sounds triple chimes 
and indicates a time duration of 
10 minutes instead of the usual 
15. Using the time of 10.28 as an 

i i r  
d  

h l  
r b  

Soluta nt prod

the resulting sound is one-of-a-
kind, although the dissimilarities 

are largely imperceptible to the 
human ear.

Another noteworthy 
feature of the minute repeater 
function is the possibility for 
it to be activated for both time 

zones. The second time zone 
is indicated by an arrow hand, 

and works together with an am/
pm indicator at three o’clock. To 
switch the minute repeater function 
between the two time zones, simply 
unlock the pusher at eight o’clock 
by rotating the crown until the 
black indicator on it is no longer 
visible from the dial-side. Then, 
select the time zone to be connected 
to the minute repeater by clicking 
the push-piece on the crown. The 
selected time zone is indicated by 
a home time/local time display at 
eight o’clock.

The minute repeater may be 
the tour de force in this watch, but 
no less remarkable is the tourbillon 
located between 10 and 11 o’clock. 
Protected by a cage that rotates on 
an axis perpendicular (instead of 
parallel as is the norm) to that of the 
balance, it completes one revolution 
every 30 seconds instead of the usual 
60. Due to the movement’s intricate 
skeletonisation, this fascinating 
whirl can be admired from 
both the dial-side and caseback. 
www.panerai.com ∆ 

Panerai has launched 
its most complicated 

watch yet.

example, the fi rst, lowest gong will 
sound 10 times to indicate the hour, 
the second gong will sound in two 
triplets to indicate 20 minutes (10 
minutes per triplet) and the last, 
highest-pitched gong, eight times 
for the remaining eight minutes 
of 28. The resonance of the minute 
repeater is made unique by the case 
construction. Consisting of two 
segments hand-soldered together, 
every case diff ers slightly, so that 

The Radiomir 1940 Minute 
Repeater Carillon Tourbillon GMT 

is a special edition made-to-order 
timepiece, off ering clients the 

possibility of customisation down to 
the choice of straps, style of hands 

and case material. 
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BMW i8: 
high-tech meets 

high style

The BMW i8 combines leading innovation, green credentials and 
audacious design in one supreme automobile. Robb Report Malaysia
presents the most progressive sports car – one which inspires future 

trends in your moden luxury lifestyle.

By KENNETH TAN

Photography SOON LAU/AWESOM IMAGE 

Styling CHO WEE CHEE
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Dior Homme faint 
striped technical 
blouson, cotton 

poplin shirt, wool 
pants, camouflage 
silk tie and hybrid 

derby shoes.
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Alexander McQueen frayed 
wool buttonless jacket and 

pants; Paul Smith cotton shirt 
and ant-printed silk tie; Cos

leather boots; Cartier Drive de 
Cartier in steel.
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Calvin Klein Collection 
honeycomb techno jacket, 

cotton voile shirt and cotton 
gabardine pants; 
Cos leather boots.
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SPECIFICATIONS:
Configuration: Mid-engine, 

all-wheel-drive, plug-in hybrid sports car
Engine: 1.5-litre turbocharged three-

cylinder and  BMW eDrive electric motor 
Transmission: Six-speed steptronic sport, 

automatic transmission
Power: 362hp at 5,800rpm 

Electric range: 37km 
Maximum total range: 440km 

Torque: 570Nm 
Curb weight: 1,485kg 

Zero to 100km/hr: 4.4 seconds
Top speed: 250km/hr 

Base price: RM1,188,800  
www.bmw.com.my
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Dolce&Gabbana
top-stitched wool 
jacket and cotton 

poplin shirt; 
Cartier Drive de 
Cartier in steel.

Grooming GERALDINE LOY/
 ARTISTS AT WORK

Hair CKAY LIOW 
Model/Agency IVO CAVALCANTI/

GME
Digital Imaging KAREN YAP/

AWESOME IMAGE
Location ILHAM TOWER
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Bentley’s Flying Spur V8 opens up 
new possibilities in your daily life. 

LEAN 
MACHINES

By KENNETH TAN 

WHEELS
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 T he arrival of Bentley’s 
Flying Spur V8 (base 
price of RM1.47 million 
excluding GST) to our 
shores heralds a leaner 

alternative to 2014’s twin-turbo 
W12 release. The newer V8 features 
500bhp on a twin-turbo V8 with up to 
660Nm of torque. Its all-wheel drive and 
eight-speed Quickshift transmission offers 
a rewarding driving experience, taking you 
from zero to 100km/hr in about five seconds. 

An easy interface enables the driver 
to engage various driving modes, with 

the stiffened suspension and higher 
rev sports mode providing white-

knuckled driving should the urge 
take over. The V8’s efficiency 
also extends to an intelligent on-

board electronic control unit which 
deactivates half the cylinders – 

without noticeable disruption – to save 
fuel on casual highway cruising. 

Bentley’s sleek styling makes this luxury 
four-door sedan seem almost coupe-like, 
with flowing curves fashioning its sweeping 
silhouette and crisp edges for its traditionally 
regal presence. Inside and out, Bentley’s fabled 

The Flying Spur 
V8 represents 

everything the 
range stands for. 

WHEELS
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With its B Bentley 
badge and fi gure 

eight-styled 
exhaust, the 

Flying Spur V8 is 
distinctive from 

any vantage point.

A new engine management system in the 
Flying Spur helps keep enough power on tap.

bespoke services off ers a choice of fi nishes 
(with over 100 exterior colour choices), 
vehicle dynamics and conveniences which 
are tailored to each driver. 

On the latter, options include telephone 
handsets, personalised embroidery and a 
refrigerated bottle cooler for celebratory 
bubbly when you need it. 

The marque’s rich vault of fi nest woods 
and quality leathers makes it possible for one 
to kick back among luxury veneers of piano 
black and diamond-quilted leather seats. Last 
year’s Beluga Specifi cation – made available 
only for the Flying Spur V8 – paired the car 
with 20-inch, machine-fi nished black alloy 
wheels and conferred a dark glossy fi nish 
on the iconic front radiator matrix. With the 

Mulliner Styling Specifi cation, you could add 
21-inch graphite and diamond-turned wheels 
– all the way to a knurled sports gear lever. 

As one might expect, the refi ned power 
train is engineered to ensure that purring, 
effi  cient drive which one would expect of a 
Bentley. A new engine management system 
in the Flying Spur helps keep enough power 
on tap for eff ortless passing, with its top speed 
of 295km/hr.  

All in, the Flying Spur V8’s combination 
of hushed interiors, comfortable ergonomics, 
plush materials and beautiful sound 
system is designed to fulfi l the promise of 
ensuring that you’re equally at ease, either 
at the wheel or relaxing in the rear seats. 
www.bentleymotors.com≠

WHEELS
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An elegant mix of materials has produced  
a striking collection of table accessories.

GOOD 
HEAVENS
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This and facing pages:
the new Celeste d’Eric 

Schmitt collection makes 
a perfect gift for occasions 
ranging from weddings to 

house-warming parties.

The art and craft of haute 
orfevrerie – the high 
end of goldsmithing or 
silversmithing – together 
with an intriguing 

juxtaposition of materials lies 
behind the new collection from 
Christof le, which has been 
produced in collaboration with 
French artist Eric Schmitt.

Celeste d’Eric Schmitt is the 
first by a contemporary artist 
and each limited-edition piece of 
Celeste (meaning ‘heavenly’) bears 
Schmitt’s signature. 

The much-acclaimed artist, 
who lives and works at the edge 
of the Fontainebleau forest, 60km 
south-east of Paris, is modest about 
his achievements. 

“I could sum up my work as the 
consequence of the architect that I 
will never be, the sculptor that I 
nearly was and the designer 
that I am not,” he says, 
surely with his tongue 
tucked somewhere in 
his cheek. 

“My aim is to be 
timeless in harmony 
with the classic 
materials I use,” 
Schmitt adds.

He works with a 
team, collaborating 
w ith architects, 
interior designers and 

landscape designers on private or 
public projects and is known for 
his modern take on the French 
decorative arts.  

Centerpiece, which is limited to 
50 pieces, comprises a silver-plated 
bowl on a separate stand made from 
rare Borghini marble. 

The bowl is entirely handmade 
in Cristofl e’s workshops in France. 

Centerpiece is priced at 
€7,500 (S$11,655),

The Celeste box trinket tray 
(at €8,500) is limited to only 12 
pieces. Here, the bowl is plated in 
silver and the cover is made from 
Borghini marble. 

The bowl is actually a double 
box. The marble cover can be 
removed to reveal the fi rst box, 
and for the second, the silver-plated 
curved top can be lifted to separate 

it from the bowl. 
Adding to the 

collection are 
sma l l  vot ive 
candles in silver or 

brass candleholders 
at €120 each. 

In addition to 
being signed, each 
limited-edition piece 
is also numbered 
and comes with 
a certif icate of 

a u t h e n t i c i t y . 
eu.christofl e.com ≠

Adding to 
the collection 

are small 
votive candles.
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Welsh artist Mark Evans’ artistic contribution to 
The St Regis Kuala Lumpur celebrates one of its 

most beloved traditions: polo.

By RENYI LIM

TOUCHED 
BY GRACE
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The St Regis 
Kuala Lumpur 
is located in KL 

Sentral, the city’s 
most important 

transportation hub.
Facing page:

Grace Thunders
dominates 
the lobby.

There’s plenty to marvel at 
when you set foot in the 
newly opened St Regis 
Kuala Lumpur: its 
elegant old-world 

interiors with generous 
touches of modern-day 
glamour, the hotel ’s 
signature butler service, 
and a spectacular wine 
cellar with a gold-tiled 
domed ceiling. Of course, it’s 
equally impossible not to notice 
the magnificent art collection, 
specially curated and commissioned by 
Carmen Chua, the chief executive officer 
of One IFC, the owner and developer of the 
luxury hotel. 

Such was Chua’s foresight that she 
approached Welsh artist Mark Evans as 
early as 2010 to commission Grace Thunders. 
A diptych of two installations made up of 18 
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hand-etched leather panels, it’s a piece 
that can justifiably be described as 

being of epic proportions, with 
each installation measuring 

494cm by 455cm. Rather 
fittingly, it’s one of the first 
works of art that guests will 
take in, given its location 
behind the front desk in 

the lobby. 
The murals’ theme rests 

squarely upon polo, which the 
St Regis’ founding family, the 

Astors, were famously fond of. A 
fast-paced polo game is played out across 

the two installations, with players’ mallets 
poised to strike and powerful horses charging 
at full speed. “This depicts my view of how 
polo should be seen: a fierce rush toward the 
ball, a violent collision, muscle and sinew. 
Brutal yet beautiful, and elegant yet raw,” 
Evans explains. 
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It’s worth noting that Evans put himself at 
considerable risk while exploring the piece’s 
subject matter by burying himself beneath the 
grass and soil of a polo field with a camera, 
shooting horses and riders as they swung their 
mallets at a ball placed just 0.9m from his lens. 
“I needed to be in harm’s way,” he says. “The 
i n s p i r a t i o n 
was to take the 
viewer to a place 
they’ve never 
been before and 
show the game 
from a new 
point of view. 

“The actual shoot was carnage and 
mayhem – we wanted to capture the perfect 
shot and not die trying. The players are so 
fearless and the horses so bombproof that 
they would have ridden right through us, 
had the riders not been experts. The hooves 
thundered inches from our camera and head, 

so the adrenaline was palpable, just as the fear 
was very real. But the shots I got were worth it 
– I don’t think polo has ever been photographed 
like this before. We felt like war photographers 
directly on the battle lines.”

Add that to the fact that it took Evans three 
years to etch his way along the surface of the 

leather panels 
using knives 
and scalpel 
blades, and 
Grace Thunders
becomes all the 
more impressive. 

It is a work that speaks of precision and 
immense dedication through its micro-
sculpted incisions into Scandinavian-sourced, 
Italian-tanned leather that come to within 
a 10th of a millimetre. Commanding and 
utterly striking, it might be the St Regis’ most 
daring way of paying homage to polo yet. 
www.stregis.com/kualalumpur ≠

It took Evans three years to etch his 
way along the surface of the leather 

panels using knives and scalpel blades.

Mark Evans 
worked on Grace 
Thunders in his 
London studio.



ON SALE EARLY 
JULY 2016

IDEAL 
HOMES 
& ART

Refined interior design and the 
hottest art world trends meet in 

an issue that’s dedicated to making 
your life even more beautiful.



SUPER 
NATURAL

Perth is increasingly attracting a more sophisticated traveller. 
Here are seven reasons to make it your next destination.

Photo WALTER BIBIKOW/GETTY IMAGES
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By JENNIFER CHOO

A ustralia speaks to a more 
adventurous traveller who enjoys 
its rough-around-the-edges charm. 
But the times they are a-changing 
and on this continent blessed 

with natural wonders, Western Australia’s 
capital, Perth, leads a charge to sophisticated, 
cool experiences. 

Perth has been gradually shedding 
its reputation as a mining city with 
exciting developments, abundant business 
opportunities and the attendant creature 
comforts and finesse from the economic 
prosperity wrought by mining. 

Droves of Australians have made the trek 
from the east coast to make their home in 
Perth, lured by the booming economy but 
staying for the unique charms of a city on 
the cusp of greatness.

Perth Arena 
is Western 
Australia’s 

landmark home of 
live entertainment, 

music and sports.

A s the City Link project involving 
the sinking of the railway that once 
bisected the city moves ahead, one of 

Perth’s least attractive urban environments, 
Northbridge, will soon be connected to the 
city’s central business district. 

Independent restaurants, bars and 
boutiques have already started popping 
up. Particularly noteworthy is Alex Hotel 
(alexhotel.com.au), a boutique establishment 
which looks like it fell out of the pages of 
Kinfolk. Another design landmark is Kerry 
Hill’s stunning State Theatre Centre (ptt.
wa.gov.au), an elegant jewel box of a building 
housing the Heath Ledger theatre. 

Urban Vibes
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W hile Margaret River has 
captured the imagination 
of wine lovers everywhere, 

Swan Valley has its own charms 
and an added bonus of being only 
25 minutes by car from Perth. Do 
not be fooled by the rustic setting 
of Lancaster Wines (lancasterwines.
com.au). Although tastings are held 
at its vine-covered shed, its wines 
from some of the oldest vines found 
here are pure class. Living up to the 
hype of being Western Australia’s 
most awarded boutique winery, 
Mandoon Estate’s (mandoonestate.
com.au) beautifully appointed 
restaurant has fine dining Aussie-
style down pat – expect delicate 
plates of the freshest produce 
thoughtfully paired with the 
estate’s wines.

S omething as seemingly 
insignificant as a small bar 
licence about eight years 

ago has given birth to a buzzing 
scene rivalling London’s cool 
Shoreditch area. Sprinkled among 
the laneways of Perth, these outlets 
ooze character and, to distinguish 
themselves, tend to be extremely 
specific. Examples include The 
Flour Factory (thef lourfactory.
com) which combines a New York-
style deli with a Spanish bodega 
cocktail bar, Varnish on King 
(varnishonking.com) which pairs 
whisky with bacon, and Uncle 
Joe’s Mess Hall (unclejoes.com.au), a 
barber and eatery. Meanwhile, 140 
Perth (www.140.com.au) markets 
itself as an urban destination where 
food, art and retail collide.

W estern Australians take 
their culture seriously. 
The Perth International 

Arts Festival (perthfestival.com.
au), created in 1953, is the oldest 
international arts festival in the 
country and a great reason to visit 
in February. For almost a month, 
the city is transformed into a stage 
with performances spanning 
theatre, dance, music, film, visual 
arts and literature by local and 
international artistes. This year, a 
theatrical spectacular named Home
celebrated Perth’s history via an 
epic musical and visual journey. 
At the tail end of summer, Fringe 
World Festival (www.fringeworld.
com.au) is a chance to catch new 
and established artists performing 
at unusual venues.

Culture CraverSwan and Only Raising the Bar

Swan Valley has its own charms and an added 
bonus of being only 25 minutes by car from Perth.
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O pening to much fanfare in 
January, Elizabeth Quay (www.
mra.wa.gov.au), has transformed 

the former Esplanade Park into a new 
waterfront precinct. 

This area features a water park 
for children, a new ferry terminal, an 
island playground and a suspension 
bridge across the water. The precinct 
also features a number of large-scale 

and signifi cant public artworks, the 
biggest being the 29m-tall Spanda
by internationally-renowned artist 
Christian de Vietri and already the 
city’s most recognisable landmark. 
Another arresting sculpture is by 
acclaimed Noongar artist Laurel 
Nannup, which tells the story of the 
Noongar’s first impression of the 
settler’s sailing boats. 

Elizabeth Quay has transformed the former 
Esplanade Park into a new waterfront precinct.

Elizabeth Quay attracted more 
than a million visitors in just 

over its fi rst three weeks of 
opening celebrations.
Facing page from left:

Mandoon Estate; Perth 
International Arts Festival; 

The Brass Monkey.

Quay to the City

Photo METROPOLITAN REDEVELOPMENT AUTHORITY
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Petition off ers a 
carefully curated 

selection of 
boutique wines 

for new drinkers 
through to 

those with more 
seasoned palates.

A State of Grace

A cluster of former government 
departments have been 
reinvigorated as a vibrant 

hub of hand-picked retail, 
dining and hotel offerings. 
Known collectively as State 
Buildings (www.statebuildings.
com), Fremantle design outfi t 
Spaceagency combines industrial 
with sexy at Petition Beer Corner, 
Petition Kitchen and Petition Wine 
Bar & Merchant (petitionperth.com) 
which off er an 18-tap craft beer bar, 
a contemporary bistro and an inner-
city wine bar respectively. Long 

Chim (longchimperth.com) is David 
Thompson’s ode to Thai street 

food served in a cheeky convivial 
atmosphere. The Australian-

born Thompson, who founded 
metropolitan Bangkok’s 

renowned Nahm restaurant, 
makes no concessions for those 

who cannot tolerate spiciness. Don’t 
miss out on artisanal cake shop The 
Honeycake (www.thehoneycake.com.au) 
and Telegram Coff ee (telegramcoff ee.
com.au), which houses a 135-year-old 
dumb waiter crank wheel salvaged 
from the original site.
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The Postal Hall 
at Como The 

Treasury shows 
the hotel’s 

historic origins.

King of the Hill

T he impetus of State Buildings’ 
restoration was to create a sophisticated 
hub serving the needs of residents and 

visitors stemming from Perth’s burgeoning 
economy. In all respects, Kerry Hill’s 
Como The Treasury (www.comohotels.
com) represents the apogee of that 
trend. Housing only 48 rooms and 
suites, this impeccably elegant hotel 
embodies the words of Terry Fripp, 
an associate at Kerry Hill: “Heritage 
is the art of saving what is useful 
and beautiful but also updating it for 

modern use.” Guestrooms are a symphony 
of pleasing textural contrast in a creamy 
white scheme accented with grey-greens 
and bronzes seen in Western Australian 

foliage. The property’s all-day dining 
Post has a conservatory feel courtesy 

of its skylight, while the dark velvet 
and woody interior of Wildfl ower 
commands sweeping views of the 
skyline. Como Shambala’s fabled 

spa treatments and yoga studio are 
the perfect way to complete a stay at 

Perth’s most desirable destination. ≠
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PRIVATE 
RETREAT

On Phuket’s northwestern coast, Villa Layan offers 
members of The Hideaways Club a relaxing escape 

with the bespoke amenities of home. 



L ocated on the north-
western strip of Phuket, 
Layan’s quiet charms has 
attained its reputation as 
one of the island’s most 

desirable residential locations. It 
lies somewhat secluded among lush 
rainforests, quaint thoroughfares 
and a scenic beach which bears 
the same name. Aquatic pursuits 
range from snorkelling and diving 
to windsurfing and kite-flying. 

In this setting, The Hideaways 
Club has earmarked a property 
at the gated and guarded 
neighbourhood of Layan Estate, 
which offers its globe-trotting 
members an invitation to immerse 
themselves in the villa life. Villa 
Layan, as the property is called, 
sits among a crop of Thai-styled 
buildings amid manicured lawns 
fringed by palm trees. This pretty 
landscape welcomes guests as 
does the villa’s housekeeping and 
kitchen staff, with cold towels and 
a jasmine wristlet.

Even before you arrive, the 
polished concierge service of 

The Hideaways Club would 
have reached out, arranging 
for the airport transfer, local 
transportation, groceries 

needed (an eclectic selection 
which includes rib-eye steak, 

lobster and swordfish fillet) and 
an advanced list of meals to be 
prepared. You could also receive 

By KENNETH TAN
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The external 
entertainment 

area comes with 
a dining table, 

barbecue area and 
a bar.

Top-class equipment in the 
audiovisual room includes 
a fl at-screen TV and iPod 

music system.

assistance on a myriad other 
requirements, from yoga and spa 
sessions to golf games. 

And in the case of Phuket, 
elephant trekking to the nearby 
Bangpae waterfall, island hopping 
on a private speedboat and 
helicopter charters (with the doors 
removed to facilitate photography). 

This concierge service is a 
double team of the international 
outfi t and local representative, with 
the latter furnishing guests with 
specifi c insights and insider tales. 
Launched in 2007, The Hideaways 
Club’s portfolio spans almost the 
entire globe, from Spain’s Ibiza 
and Morocco, to South Africa, 
the Americas and Japan. Across 
the club’s Classic Collection of 

villas and ski chalets, each of the 
properties averages a value at US$1.8 
million (S$2.5 million), and presents 
an excess of 250sqm of living space 
with a minimum of four bedrooms. 

Certainly, at Villa Layan, the 
set-up is ideally configured for 
holidaying couples or families 

on vacation. Peaceful Buddhist-
inspired sculptures and art infuse 
the villa with a sense of serenity, 
as does the inviting blue of its salt-
treated private pool. There’s even a 
chance for bird-watching as Layan 
Estate receives an occasional visitor 
in the form of local feathered friends 
and migratory birds. 

Four opulent en-suite bedrooms 
include a two-storey master 
bedroom which overlooks the 
property. Outdoor verandas and the 
pool deck provide for fun under the 
sun while the glassed living room 
becomes a cool retreat for relaxing 
with drinks, indoor games and 
lazy afternoon reading. Each room 
also holds bookcases fi lled with all 
manner of novels, biographies and 
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The pool is 
always kept in 

pristine condition.
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The villa is 
arranged around 

a magnifi cent 
20m infi nity pool 

and terrace.

some fairly esoteric literature such 
as the science of grading gemstones. 

Its adjacent audiovisual room 
is kitted out with state-of-the-
art speakers, satellite television, 
a  Nintendo Wii and a superb 
collection of DVDs which run 
the gamut of classic Hollywood to 
foreign art house. 

For the young, the villa stocks 
a roomful of toys, paddle boards 
and even baby chairs for in-
house dinners – either prepared 
by the local chef or by the guests 
themselves. The two dining areas 
include an indoor long table and 

a dining gazebo with an attached 
bar. The villa’s resident chef whips 
up all manner of authentic Thai 
cuisine on request, from tom yam 
goong and massaman curry to a 
spicy beef salad with the spiciness 
level of your choice. 

There’s an unobtrusive quality 
about the villa’s service, with the 

local concierge and villa manager 
Neung and her team. 

The pool is always kept in 
pristine condition despite the 
surrounding foliage, rooms are 
immaculately turned down and 
pool towels are placed within 
easy reach. 

Should you fancy, the villa’s 
driver can ferry you to a range of 
delicious dining options located 
less than 10 minutes away, such as 
Trisara Phuket’s oceanfront Seafood 
restaurant, Siam Supper Club 
and the 360 Degrees restaurant. 
www.thehideawaysclub.com ≠ 
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MIDAS TOUCH
Fairmont’s hotel-within-a-hotel concept 

offers another level of discernment. 

By ANNA TSIRELNIKOVA
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The Fairmont Gold Corner Suites offer 80sqm of space, 
tranquillity and stunning panoramas of Makati.

The Fairmont 
Gold Corner Suites 

(top and facing 
page) are the choice 

of families and 
business travellers 

who want 
more space.

Inset:
Cafe Macaron 

offers a tantalising 
selection of freshly 

baked bread, 
desserts, pralines 

and pastries.

A s the choice of the British royal 
family, Hollywood A-listers 
and high society, Fairmont 
Hotels & Resorts has 
thoughtfully developed 

a refined level of service from 
the time its namesake hotel, The 
Fairmont San Francisco, opened 
in 1907.

A century on, the group’s hotel 
experience is burnished by Fairmont Gold, 
a specialised hospitality concept to instantly 
make guests feel at home through bespoke 
services and spaces. 

At Fairmont Makati, a mere 15 minutes 
from Ninoy Aquino International Airport, 
your welcome begins at a dedicated reception 
area on the Fairmont Gold floor. 

This is where you can get your needs well 
taken care of, be it a last-minute restaurant 
reservation, tickets to a special event or 
getting a flight rebooked.

You are then whisked into one of the 
lavishly appointed Fairmont Gold rooms. 

Dressed in hues of beige and gold, 
the Fairmont Gold Corner Suites 

(18,200 pesos (RM1,600) per night) 
offer 80sqm of space, tranquillity 
and stunning panoramas of Makati 

– Metro Manila’s grandest city. 
The Fairmont Gold Lounge 

serves cocktails, canapes and drinks 
for when you want to unwind in relative 

privacy, as well as continental breakfasts and 
evening hors d’oeuvres. 

The hotel’s array of f&b options includes 
Cafe Macaron for light bites, Writers Bar for 
traditional afternoon teas, and all-day dining 
Spectrum for its melange of Malay, Asian and 
Spanish-influenced Filipino cuisine. 

In Asia, the Fairmont Gold experience 
may also be found in Beijing, Shanghai, 
Kunshan, Nanjing, Singapore and Jakarta. 
www.fairmont.com ≠
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The heat is on at Mandarin Oriental, Kuala Lumpur.

FIRE UP 
THE GRILL

By RENYI LIM

SAVOUR 

Mandarin Grill 
gives a delicious, 

contemporary 
twist to classic 
international 

dishes.

Photos SOO PHYE
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 The Mandarin Grill has 
seen quite a change in 
the past few months. 
Last year, it was 
transformed into pop-

up restaurant Aziamendi88, 
and in February, Ryan Clift 
of Tippling Club in Singapore 
took control of the gears for one 
weekend. Now, German chef de 
cuisine Benjamin Halat must be 
glad to have the kitchen back.

A simplified, streamlined menu 
marks the re-establishment of the 
restaurant’s concept as a traditional 
steakhouse. A fireplace, tastefully 
selected contemporary artwork and 
a glass wine cellar will put you in 
the mood for a martini before you 
meet your meat. A Perfect Martini 
prepared with dry and sweet 
vermouth mixes marvellously 

with Belvedere vodka, while a 
robust Manhattan made from Jack 

Daniels, Martini Rosso and bitters 
will set you up nicely for the rest 
of your grilling session.

It’s well worth keeping 
some space aside for starters 

such as the hand-chopped beef 
tartare with egg yolk confit and 

slices of sourdough, still warm and 
slightly smoky from the griddle. 
The understated classic prawn 
cocktail with homemade Thousand 
Island dressing is another example 
of chef Halat’s clever reworking of 
steakhouse staples, paying homage 
to the 1960s hors d’oeuvre without 
the cliche of balancing prawns on 
the rim. 

Taking your pick of the grilled 
dishes and classic mains won’t be 
easy, but the 1.5kg Sher Wagyu 

From top:
the elegant interior inspires with 

stunning chandeliers; 
Benjamin Halat.

German chef de cuisine 
Benjamin Halat must 
be glad to have the 

kitchen back.
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Here’s a tip: save 
some space for 

dessert by sharing 
the beef tartare 

with your dining 
companion.

It’s well worth keeping some space aside for starters such as the 
hand-chopped beef tartare with egg yolk confi t and slices of sourdough.

SAVOUR 

Tomahawk steak (RM928) will hit every 
carnivore’s sweet spot. 

It comes complete with a cone of crispy, 
rendered beef fat on the side, plus a treasure 
trove of salts, peppercorn varieties and 
mustards to experiment with. 

Just as delightful are the sides, particularly 
the moreish French fries Alsace, topped with 
crispy beef and melted Gruyere, and a dish of 
devilishly creamy spinach. 

Mandarin Grill ’s sophisticated 

interpretation of traditional desserts, such as 
its picturesque Baked Alaska with vanilla and 
strawberry yoghurt ice cream are guaranteed 
to please, but the smoked dark chocolate cigar 
is pure, unadulterated fun. 

A solid cylinder of Italian chocolate 
mousse is steeped in the smoke of real cigar 
tobacco, and presented with edible ‘ash’ and a 
glass of The Macallan on the side: the real deal 
when it comes to rounding off  a gentleman’s 
meal. www.mandarinoriental.com ≠
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 C ooking may not have been 
the first love of Steve Chou 
– “My mum’s food was just 
too good so I never took to it 
as a kid” – though you would 

not have guessed from the dishes 
he serves at The Olive in Resorts 
World Genting Highlands.

Taiwanese-born and New York 
City-raised, chef Chou started out 
as a front office manager at a Hyatt, where 
his cheeky grin proved useful. Curiosity 
then turned his head towards the kitchen, 
leading to a stint at Vong, Jean-Georges 
Vongerichten’s restaurant in Manhattan. 
From there, he moved to Gabriel Kreauther’s 
The Modern, across the ocean to Bungalow in 
Hong Kong and finally to the cool environs 
of Genting Highlands. 

This transcontinental background 
inf luences his dishes: French-rooted, 
internationally inspired. 

“My mum’s food 
was just too good 

so I never 
took to it (cooking)

as a kid.”

From left:
Ricotta Cavatelli; 

Steve Chou; 
Strawberry 

Flavours.

“I take insight from my 
surroundings; trying to use as many 
local ingredients and inspirations as 
possible,” he says. 

Case in point, a dessert simply 
described as Compressed Melon 
– on the tongue, the arrangement 
of sweet potato crystals and 
coconut broth reveals itself to be a 
deconstructed bubur cha-cha. 

That same form of ingenuity is present 
in The Olive’s set menu, paired with wines 
selected by sommelier Kevin Yee (RM410 
nett). The Ricotta Cavatelli with cashew 
pesto and carrot bolognese is delightfully 
fresh, followed by a punchy steamed grouper 
crusted with mustard. The spiced lamb 
belly is decadently complex, and the intense 
flourish of Strawberry Farm is just perfect 
with the glass of floral and lychee-accented 
M Chapoutier Muscat de Beaumes de Venise 
2011. www.rwgenting.com≠

Chef Steve Chou serves flavours  
with finesse at Genting Highlands.

CHOU TIME
By SAM YEN
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The spice is right at Mama San Kuala Lumpur, a new venture between 
The Melium Group and street food specialist Will Meyrick. 

MOTHER 
KNOWS BEST

By RENYI LIM

Dendeng balado
is one of the two 
signature dishes 
that’s available in 

the a la carte menu’s 
Meat section.

SAVOUR 
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The menu 
celebrates 

traditional recipes. W ill Meyrick – the chef 
behind Bali’s Sarong 
and Hujan Locale 
– has brought his 
much-loved retro-

vintage restaurant, Mama San, 
to Malaysia’s capital city. Chef 
Meyrick and his right hand-man, 
Palm Amatawet, channel a wealth 
of culinary secrets from Indonesia, 
Malaysia, Thailand, India and 
Vietnam. The result is an explosive, 
passion-infused menu that 
celebrates the region’s traditional 
recipes and rich heritage. 

The restaurant, based in Suria 
KLCC, is the second international 
outpost after Hong Kong. Mama 
San’s off erings aren’t to be taken 
lightly: appetisers like the chicken 

and pomelo salad with lime leaf 
and white coral mushrooms are 
ferociously spicy from the start. 

The dendeng balado  – 
caramelised beef short ribs with 
kaffi  r lime and chilli – and the 
butter chicken in tomato and 
cashew nut garam masala (best 
mopped up with smoky garlic 
naan bread), will leave your taste 
buds burning but wanting more. 
Mercy comes in the form of dessert, 
where the salted caramel ice cream 
with shredded young coconut and 
crushed peanuts – a Mama San 
speciality – cools you off  in a trice. 

It’s all about pleasure, with 
an edge of exotica thrown 
in to heighten your senses. 
www.mamasankualalumpur.com ≠

From above:
a giant portrait of Mama San, created by 

textile designer Justine Missen, gazes 
down onto her patrons from the main wall; 

Will Meyrick.
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Discover mid-year magic at Raffl  es Singapore.

Robb Report

GRAINS 
AND GRAPE

By KENNETH TAN

Throughout the 
decades, Raffl  es 
Singapore has 

welcomed some of 
the most famous 

personalities 
– from writers 
to celebrities, 

politicians and 
members of royalty. 

SAVOUR 



SAVOUR 141June – 2016

(S$1,500++) and the Mosstowie 
Vintage 1979 cask-strength edition, 
a Speyside single malt from a now-
mothballed distillery. 

For the oenophiles, Raffles 
Singapore’s recent recruitment of 
Stephanie Rigourd as wine director 
has seen an excellent curated wine 
list. A highlight on this list is the 
1973 Domaine de la Romanee-
Conti Montrachet Grand Cru 
(S$10,800++). “I had the amazing 
opportunity to taste this wine last 
October and the moment a drop 
touched my tongue, I was almost 

brought to tears,” says Rigourd. “It 
presented an amazing freshness, 
with countless length and I was 
very impressed and touched.” 
Rigourd’s wine programme on 

16 June delves into the intricacies 
of Rhone vintages, with blind 
tastings of four wines from the 
valley (RM58++). www.raffl es.com ≠   

On 22 June, 
Nyfeler offers 
a consummate 
masterclass.
The Bar & Billiard Room is 
home to a large collection of 

quality whiskies.

T his month, Raff les 
Singapore’s Bar & 
Billiard Room is hosting 
a series of whisky 
and wine events for 

beginners and cognoscenti alike.  
On 15 June, resident whisky 

expert Christoph B Nyfeler 
discusses quality and authenticity 
in whisky production through a 
fl ight of whiskies and light plates 
(S$74++, RM219++). On 22 June, 
Nyfeler offers a consummate 
masterclass in extracting the most 
enjoyment from your dram by 
combining ice, water and food 
(S$48++). One might ostensibly 
stay on to savour some of his 
other recommendations, 
some of which are especial 
to Raffl  es Singapore. Among 
his picks are Springbank 
1970 Campbeltown Single Malt 
(S$1,100++), Ichiro’s Malt Chichibu 
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The illustrious career of Mink Ong, 
managing director and founder of 

Mystique Universal, has bequeathed her 
with priceless insights into jewellery. 

SPARKLING 
RECORD

ROBB READER

Mink Ong says Asians 
are becoming more aware 
of the value of diamonds as 

a form of investment.



“Diamonds are the 
most stable commodity.”

143June – 2016

By KENNETH TAN
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ROBB READER

T he world of jewellery and 
gemstones began for Mink 
Ong in the early 1980s. 
Marrying into a second-
generation jewellery 

business helped her understand 
the intricacies of the industry. 
Life’s journey then brought 
her to Mauboussin as general 
manager for greater China and 
South East Asia, before further 
sojourns at Lazare Diamonds in 
Shanghai, Vacheron Constantin 
in Hong Kong and Chanel fine 
jewellery for greater China. 
I experienced the Chinese market in 2001 
when the luxury industry began to 
boom. At the time, I worked with a 
good local partner and competition 
was not as keen. I remember 
doing roadshows with Vacheron 
Constantin where we visited 
11 Chinese cities in seven 
days, leading a life where 
I only spent 11 weeks out of 
a year in Hong Kong. 
I was initially hired by Starhill 
Gallery in 2006 as an adviser, 
to speak to potential tenants 
about opportunities for business 
expansion in Malaysia. One of 
my first initiatives was to set up 
Mystique Universal as an incubator 
for the brands. We take care of 
renovation, design, signing off on 
goods, managing the boutique, 
hiring store staff, brand building 

In my experience, I’ve found diamonds to 
be the most stable commodity. It’s 
governed by the four Cs – carat, 

clarity, cut and colour – so you 
can’t go wrong.  
With coloured gems, their provenance 
may be traced through 
inclusions within the stones. 

Through the Gemological 
Institute of America and Gubelin’s 

pioneering work in curating over 
10,000 types of inclusions, we are 
able to ascertain the place of origin 
in emeralds, rubies and sapphires. 
A Colombian emerald would 
typically display a three-phase 
character of liquid, solid and gas. So 
inclusions – unlike the flawlessness 
of diamonds – frequently help to 
boost the value of gems. 
In all my time spent in the industry, I’ve 

learnt that investing 
is best done during a 
crisis. In 2009, jewellery 
became a good hedge 
against the falling 
currency. Then, a banker 

approached me with twin 10-carat 
diamonds, internally f lawless, 
triple excellent cut and priced at 
US$1 million each. Today, these 
diamonds are priceless. The 
mobility, security and liquidity 
of diamonds make them as good 
as cash, sometimes even better 
as they are resistant to 
inflationary pressures. ≠

and reaching out to customers. 
This is quite a novel approach in 
retail as it offers brands the right 
amount of control over the business, 
but with none of the inherent risks 
in entering a new market. 
At our zenith, Mystique Universal had 
over 16 boutiques under our care, 

with brands such as Boucheron, 
Van Cleef & Arpels and Bulgari. 
We were opening boutiques at a 
rate of one every quarter and these 
businesses have taken off and 
achieved maturity in a short period 
of time. We now manage Garrard, 
the world’s oldest jeweller, as well 
as Gubelin, the foremost name in 
coloured gems.  
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Armani/Casa
F1-3, Explore Floor
Starhill Gallery
03 2710 3803
www.armanicasa.com

Audemars Piguet
UG29, Adorn Floor
Starhill Gallery
03 2144 8639
www.audemarspiguet.com 

Audi
178, Jalan Imbi
Kuala Lumpur
03 2145 7422
www.audi.com.my 

Bell & Ross
#3.46.00, Level 3
Pavilion Kuala Lumpur
03 2141 1613
www.bellross.com

Bentley 
#2.68.00
Pavilion Kuala Lumpur
03 2162 2033
www.bentleykualalumpur.com

Blancpain
Cortina Watch
#122 & #123
Suria KLCC Shopping Centre
03 2164 5175
www.blancpain.com

BMW
Auto Bavaria Kuala Lumpur
362 Jalan Tun Razak
03 2056 4288
www.bmw.com.my

Bottega Veneta
#2.30.00 
Pavilion Kuala Lumpur
03 2143 7880
www.bottegaveneta.com

Boucheron
UG16/16A, Adorn Floor
Starhill Gallery
03 2143 1313
www.boucheron.com

Breguet
LL1, Main Lobby
JW Marriott Hotel Kuala Lumpur
183 Jalan Bukit Bintang
03 2142 3788
www.breguet.com

Bulgari
#G20, Ground Floor
Suria KLCC Shopping Centre
03 2382 0450
www.bulgari.com

Chopard
#2.24.00 & #3.26.00
Pavilion Kuala Lumpur
03 2145 3611
www.chopard.com

Christofle
G118, Ground Floor
Bangsar Shopping Centre
03 2282 5985
eu.christofle.com

Cortina Watch Malaysia
UG19, Adorn Floor
Starhill Gallery
03 2142 1171
www.cortinawatch.com

Damiani
G32, Indulge Floor
Starhill Gallery
03 2141 3110
www.damiani.com

Ermenegildo Zegna
#G25A, Ground Floor
Suria KLCC Shopping Centre
03 2166 1917
www.zegna.com

Garrard
G31, Indulge Floor
Starhill Gallery
03 2148 9966
garrard.com

Girard-Perregaux
The Hour Glass
#2.41.00
Pavilion Kuala Lumpur
03 2148 8930
www.girard-perregaux.com

Glashutte Original
Cortina Watch
#122 & #123
Suria KLCC Shopping Centre
03 2164 5175
www.glashutte-original.com

Grand Seiko
WataTime
#2.61.00, Level 2
Pavilion Kuala Lumpur
03 2143 9198
www.grand-seiko.com

Robb Report
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Gubelin
UG26, Adorn Floor
Starhill Gallery
03 2141 9669
www.gubelin.com

Gucci
#2.21.00 & #3.23.00
Pavilion Kuala Lumpur
03 2143 6988
www.gucci.com

Harry Winston
Cortina Watch Malaysia
UG19, Adorn Floor
Starhill Gallery
03 2142 1171
www.harrywinston.com

Hermes
#2.27.01 & #3.29.00
Pavilion Kuala Lumpur
03 2142 0048
www.hermes.com

Hublot
Lot UG15(B), Adorn Floor
Starhill Gallery
03 2148 0830
www.hublot.com

Jo Malone 
#3.01.03
Pavilion Kuala Lumpur
03 2145 0188
www.jomalone.com

Longines
#2.01.04
Pavilion Kuala Lumpur
03 2142 1832
www.longines.com

Mercedes-Benz
CCB TREC Autohaus
436 Jalan Tun Razak
Kuala Lumpur
03 2110 3240
www.mercedes-benz.com

Montblanc
#2.18.00 & #3.20.00 
Pavilion Kuala Lumpur
03 2144 3323
www.montblanc.com

Officine Panerai
Arcade by The Hour Glass
#G-212, Ground Floor
The Gardens Mall
03 2201 7830
www.panerai.com

Omega
G16, Indulge Floor
Starhill Gallery
03 2144 0035
www.omegawatches.com

Patek Philippe
#G41 & #42, Ground Floor
Suria KLCC Shopping Centre
03 2161 3611
www.patek.com

Richard Mille
UG15A, Adorn Floor
Starhill Gallery
03 2144 0669
www.richardmille.com 

Rolls-Royce
Quill 9, 112 Jalan Semangat
Petaling Jaya
03 7947 6333
www.rolls-roycemotorcars.com

Tiffany & Co
#G25B, Ground Floor
Suria KLCC Shopping Centre
03 2163 2088
www.tiffany.com

Tod’s
#2.33.01, Level 2
Pavilion Kuala Lumpur
03 2143 8808
www.tods.com

Ulysse Nardin
UG22 & 25, Adorn Floor
Starhill Gallery
03 2148 0388
www.ulysse-nardin.com

Vacheron Constantin
Sincere Fine Watches
#2.01.07
Pavilion Kuala Lumpur
03 2141 8418
www.vacheron-constantin.com
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Jackson Pollock’s Number 4, 1951 photo PETER MACDIARMID/GETTY IMAGES

Luxury timepieces may prove to be smart investments, 
but if you’re not the conventional kind, may we propose 

some alternatives with gainly returns?

And not just any pig. In particular, lean hogs, which 
represent a large percentage of America’s pork supply. 
These grunting, squealing farm animals brought 
home returns of 56.3 per cent in one year, proving 
once again that bacon is the best thing ever. 

Amid a weak art market, Marcel Duchamp’s work 
enjoyed a 465-per-cent, one-year return, while 
Jackson Pollock’s hit 320 per cent. Want something 
less predictable? Vasudeo Gaitonde’s paintings saw a 
one-year return of 198.1 per cent in 2014. 

Soybean meal – ground-up beans used for feeding, 
well, pigs – outperformed cattle, rice and lumber with 
its 18.5-per-cent return over one year. The ROI may be 
more modest, but, as they say, the hand that controls 
the feed is the hand that rules the pigs.

Smart investors buy wine that can’t be opened and 
drunk. A 1982 bottle from the Bordelais vineyard 
Chateau Latour saw a 10.1-per-cent annualised return, 
while a 2004 bottle from Chateau Pavie boasted a 
24.1-per-cent return over three years. 

WATCH YOUR 
MONEY GROW

By MARCUS YEW

SOYBEAN MEAL

MODERN ART

PIGS

VINTAGE WINE






