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FROM THE EDITOR
WELCOME TO THE MAY 2016 EDITION OF INTERIOR DESIGN TODAY MAGAZINE. 

BRITAIN’S OLDEST MAGAZINE FOR PROFESSIONAL INTERIOR DESIGNERS.

I’VE come to the conclusion that Pantone’s dual colours of the year
(Rose Quartz and Serenity, as if you didn’t know) are the ultimate mood
lifters. Every time I spot something in a dusky pink hue or with a fresh
little bite of blue, I am instantly transported to a more calm and
peacefully place, a happy place if you will. I had toyed with the idea of
only including products and projects that featured these colours, in the
magazine, but thought better of it. There is just too much going on to
ignore all of the other marvelous design creations and I wouldn’t want
to appear biased. There are still some hints to the colours though,
Superfront has done a splendid job of updating kitchen carcasses with

beautifully crafted doors and cupboard furniture. Take a look in our Shortlist to find out more. 
The Project Gallery features designers’ own homes, Mediterranean gems and more restaurant
spaces that continue to lure us with their savvy designs and immersive spaces. 
Simon Rawlings at David Collins Studio was an absolute delight to interview for this issue. His
journey from Wales to London on his mission to work for designers he truly respected is a
must-read on pages 36-39, and his knowledge of the industry and dedication to faultless
design for clients is something to be admired.
The first of two features, Female Powerhouse, focuses on a new team at MADE.com. Headed
up by Ruth Wasserman, Christine Standeisky, Ali Edwards and Beatriz Nuno complete the line
up and boy have they been making waves in the industry. Some of the
most interesting and well-received designs to come out of MADE.com
have come from their design brains and it is fascinating to get their
take on the industry as product designers and their varying
backgrounds.
Michael Anastassiades has also taken time out of his hectic schedule
to talk about his move from civil engineering and the purity of
design in conflict with mass market consumerism. 
Enjoy the issue.

Jade Tilley
EDITOR

jade.tilley@onecoms.co.ukwww.onecoms.co.uk
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News

Katharine Pooley is marking
over ten years in the luxury
interiors market with a new
online boutique and brand
refresh as the business expands
its global reach.  
The online boutique showcases
a stunning range of bespoke

accessories, gifts and home
furnishings from Katharine
Pooley’s boutique in South West
London. By launching an e-
commerce platform, Katharine
Pooley offers accessible, luxury
shopping reaching a global
audience whilst emulating the
character and personal touch of
an in-store experience. The
product offering ranges from
luxury giftware including the
Lotus Arts De Vivre Accessories
Collection, exclusively stocked

by Katharine Pooley, to
decadent bar and dining sets
and sumptuous throws.
Ensuring the online boutique is
the go to destination for the
latest styles and trends
inspiration, the collections will
be updated seasonally and
include limited and bespoke
products to reflect current and
upcoming trends. All products
will be carefully handpicked by
Katharine and her experienced
team. Further to the online

KATHARINE
POOLEY
ONLINE

COLOUR PALETTE CREATIVITY
SHED CREATES FLEXIBLE WORKING FOR THE OFFICE GROUP

Shed, were commissioned by The Office Group (TOG)
to create a 4000 square metre flexible work space in
Islington, London.

The Office Group provides flexible spaces to meet and
work across the UK. Shed wanted to reflect the
progressive spirit of the Office Group movement and it’s
new-start-up residents, which led to a desire for a new
aesthetic. 
The building displays its heritage in all its postmodern
glory. There are Italianate clock towers and turrets, and
harshly punched shapes on the façade. It has the
blocky nature of a Lego model. Postmodern
architecture led to a postmodern-influenced interior. 
Given a dreary office block, the solution was to install
pastel coloured ‘trays’ in high gloss mosaic resin, to
define the clubroom and lounge areas and contain the
new design within the existing building. The ply backed
resin floor finish runs up the walls to form a low datum.
Coloured paint chips layer with clear resin, like a new
kind of terrazzo. The resin trays set new rules for the
space, and create a new architecture within, without
being precious of the building’s features. There were
parallels with 80s art, particularly the Memphis

movement, where colour, texture and shape clash in
curiously wrong ways. This inspired a multi-layered
graphic approach yet the overall effect is timeless and
contemporary. SHED battled tedium with a riot of
immersive colour and texture, clean lines and graphic
pattern. Dividing the site into component parts allowed
each to have a signature palette of colours and finishes.
Lounge, workroom and meeting room spaces pop with
their own energising colour, in pastel peach, mint and
yellow, while circulation spaces allow a respite in
monochrome. The palettes show a duality in feeling. In
the lounge, playful pink glossy resin is matched with an
industrial exposed ceiling. In the workroom, natural
cork and specialist timbers balance tech-inspired
colours.  In meeting rooms, textured blue resin
surrounds the room, balanced by simple white walls.
Through imaginative use of colour and pattern, cost
effective methods are given personality. High-level
design meets low cost materials. Basic white tiles line
the walls of the tea points, lifted with grout in yellow
and pink. Carpet tiles in offices take alternate stripes
diagonally across the floor. Even in the post room, a
simple pink edging costs little but brings a smile. The
value lies in an idea, not what it costs.

NEWS|BRIEF
STILLEBEN BY MICHAEL
ANASTASSIADES
British designer Michael
Anastassiades and Galerie
Dansk Møbelkunst have
collaborated for
exhibition. Mr
Anastassiades has
curated a spring exhibition
in the Paris gallery,
combining selected
Nordic modernist
furniture with his
sculptural lights. The
exhibition stages a
sequence that composes
a silent, surrealist
narrative. Anastassiades’
installation animates
every dimension of the
gallery space – floor,
walls, and ceiling. The
exhibition runs from 24
March - 23 April.

KELLY HOPPEN
PARTNERS WITH
PREZOLA
Kelly Hoppen London has
announced a new
partnership with award-
winning independent
wedding gift list company
Prezola. With over 200
home products available
now to help couples
create the homes of their
dreams, the collection
features Kelly Hoppen
MBE's award winning
style of clean lines,
neutral colours and tactile
opulence. 

LIAIGRE DONATES TO
DESIGN AUCTION 
Liaigre is proud to be a
part of the Phillip’s Time
for Design event on
Thursday 28th April 2016
at 30 Berkeley Square,
London. The event is a
benefit auction in support
of the new Design
Museum in West London,
and will feature design
classics, contemporary
masters and work from
emerging talent donated
by collectors, gallerists,
designers and Design
Museum supporters alike.
Liaigre has donated the
Kumara 2015 cupboard
with a reserve price of
£17,700. 
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News

paolo.interiors, the specialist stone and tile consultancy,
contributed to the refurbishment of renowned Savile
Row restaurant, Sartoria. Working under the
commission of the acclaimed interior designer David
d’Almada at Sagrada, the team meticulously sourced
and supplied the elegant and decadent ‘Golden Spider’
marble that takes centre stage in the new bar area. This
striking marble, with a bright white background and
cobweb of golden threads, can also be found as wall
cladding and counters in the salad bar and the waiter
stations. Traditional ‘Bianco Carrara’ marble, the

material of choice of sculptures for hundreds of years
from Michelangelo to Ai Wei Wei, is fitted in the
exquisite restrooms. Inspired by the Saville Row location
and Sartoria’s Italian heritage, d’Almada has
encapsulated the glamour and romance of 20th century
Italy through a delightful palette and a contrast of
striking materials. As past collaborators to d’Almada’s
work, the paolo.interiors team took great pride in
contributing towards bringing to life the designer’s
vision for the gourmet restaurant through beautiful
marble finishes. 

12 - 17 April
Salone Internazionale 
Del Mobile
www.cosmit.it
MILAN, ITALY 
Saloni was initially devised
to promote the Italian
furniture industry and has
gone from strength to
strength and is now
recognised as one of the
most prestigious
international events in the
world of furniture design
and production.

26 – 28 April 
Lightfair International
www.lightfair.com 
SAN DIEGO CONVENTION
CENTER, SAN DIEGO  
Lightfair International is an
annual architectural and
commercial lighting event,
blending continuing
education courses with
innovative products ranging
from high-end design to
cutting-edge technology. 

10 - 13 May
Maison&Objet AMERICAS
www.maison-
objet.com/en/americas
MIAMI BEACH 
CONVENTION CENTRE 
Miami offers a business
platform in the heart of the
Americas and their 954
million inhabitants.
MAISON&OBJET AMERICAS
aims to offer an annual
event for the North and
South American trade and
visitors. 

2 - 6 September
Maison&Objet Paris
www.maison-objet.com/en
PARIS NORD VILLEPINTE
EXHIBITION CENTRE
The key meeting place for
professionals in the art of
living brings together a
360° offer that is in line
with the diverse needs of
global markets. For 20
years this large lifestyle
platform, at the crossroads
of business and creativity,
provides solutions that
meet the needs of visitors
from around the world. 

D I A R Y

Howe Farm designed by IPT Architects was declared
the Supreme Winner of the 2016 Surface Design
Awards. Howe Farm, designed for a private client and
located in Buckinghamshire is a subtle and
unassuming dwelling. It is a practical farmhouse with
low visual impact and is in-keeping with its
surroundings. The exterior explores the use of simple
black stained larch cladding panels in various
configurations. This clever arrangement allows the
surface of the building to vary from
solidity to transparency and in-turn
creates ever-changing shadows. The
judges praised the accomplished use
of material that enhanced the building

in its setting, describing the treatment of the roof as
artful and with a number of judges proclaiming ‘I want
to live there’. The Surface Design Awards recognise
examples of progressive design and the use of
innovative surfaces in projects both in the UK and
internationally. 32 projects were named as finalists for
the 2016 awards with 40 per cent of shortlisted
projects being from outside the UK covering an
extensive 12 countries. 

SUBTLE SURFACE DWELLING

MARBLE-OUS INTERIOR

May 2016 Interior Design Today 9

boutique, the Katharine Pooley
brand has undergone a refresh,
starting with its website that
brings together both the
boutique and the design studio. 
The boutique and new website
signals a fresh chapter for the
business, reflecting its
innovation and passion for design
as well as its rapidly growing
success and highly professional
team that has delivered
exceptional services to clients for
over ten years.
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News

HILLTOP HAVEN
STUDIO DUGGAN REFURBISH A FRENCH 
COUNTRY RETREAT FOR LONDON BASED COUPLE

Studio Duggan, have completed the refurbishment of
a stunning five-bedroom French country house in
Joucas, Provence. London based Liz and Duncan
Brown bought this property a few years back and
called upon Studio Duggan to work their creative
wand and turn it into their dream family’s holiday
retreat. 

This stunning property (approx. 370 m2), located in
South-Eastern France in the small hilltop arty village
of Joucas, evokes a fresh, contemporary style. 
Studio Duggan worked closely with Liz and Duncan on
this creative journey to ensure their inherent aesthetic
desire gained expression throughout the house. With
light and airy spacious rooms along with the founding
colours of cool whites and neutrals mixed with pops of
colour and texture brings a family twist on Ibiza cool
interiors. Key features include stone floors running

throughout the house, high-pitched ceilings adorning
the main reception rooms, silver/grey stained
sandblasted woodwork throughout and vast minimalist
sliding glass doors opening onto the garden and pool. 
Studio Duggan’s eclectic design, the mixing of
furniture, textures and colours alongside more
contemporary pieces, is very prevalent throughout the
house. The final result is ideal for Liz and Duncan and
their two girls. The house benefits from a huge open
plan living area, which connects to the outside
terrasses and is perfect for entertaining. The
bedrooms are located at either end of the house,
which means two or three families can stay without
feeling overcrowded. It’s completely the opposite from,
and the perfect antidote to, their London home.
www.studioduggan.com 
@StudioDuggan
Photography by Benjamin Rinaldi

MODERN WORKING
Resonate Interiors were appointed by Paragon
Interserve’s Matt Bray and Paul Vinten to design a state of
the art modern workplace to house the newly merged
global construction company. The client approached
Resonate with a brief for a contemporary flexible
workplace for circa 140 desks. Paragon required a flexible
workspace and had a need for hot-desking, to encourage
various teams in the business to collaborate and work
together in a supportive and welcoming environment. The
centrepiece of the office is the café hub, this is the "go-to-
location" in the office for serendipitous meetings, project
discussions or lunch breaks.  Resonate have selected a
deliberate and eclectic mix of furnishings, which allows a
variety of settings from café to lounge to bar height. 

NEWS|BRIEF
THE GIANTS ARE COMING
In 2005, when the Roald
Dahl Museum & Story
Centre commissioned a
triple scale version of the
iconic 1930’s Anglepoise®

desk light as a humorous
reference to the beloved
Anglepoise® lamp used
by Dahl in his writing hut,
(scaled up to befit the
size of one of Dahl’s
favourite characters, the
BFG or Big Friendly
Giant), no-one conceived
quite where this would
lead. Yet within a year,
due to overwhelming
demand, the Original
1227™ Giant floor lamp
and pendant had become
a staple of the
Anglepoise® range. Now,
fittingly in this, Roald
Dahl’s centenary year,
Anglepoise® is delighted
to unveil at the
Light+Building exhibition
in Frankfurt a new,
enhanced, and greatly
extended Giant
Collection.

KETTAL CELEBRATES 
50 YEARS
In 1966, Manuel Alorda
began Kettal and the
company has been
designing and
manufacturing outdoor
furniture for the past five
decades. It is with a
combination of skilled
engineering and
creativity that Kettal has
been able to make
innovative pieces that
contain a level of
esthetics while serving
functionality and
durability. In 1994 Kettal
began working with well
renowned product
designers, such as Oscar
Tusquets, and in more
recent days, the in-house
design team known as
Kettal Studio, has
collaborated with
designers such as Jasper
Morrison, Patricia
Urquiola, Ronan and
Erwan Bouroullec, and
Rodolfo Dordoni. 
Happy Birthday Kettal!
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News

Interior architecture and furniture, fixtures and
equipment (FFE) consultancy, SpaceZero, is staking its
claim as the leading University Technical College (UTC)
provider after securing contracts as the preferred
bidder at nine key specialist schemes in the last six
months alone. Having historically completed projects
such as Media City UTC, NUAST and Oxfordshire UTC,
which specialises in science and engineering,

SpaceZero is now celebrating after winning contracts
with Ron Dearing UTC, Mulberry UTC, Bromley UTC
and LDE2 UTC. Prior to this success, SpaceZero also
secured contracts as the FFE consultancy for five
other UTCs, including Portsmouth, SGS Berkley Green,
Brixton, Crewe and West Midlands. Overall, SpaceZero
has now won 13 out of the total 16 UTC bids it has
tendered for.

Moored to the bow of Monaco’s Yacht Club in a
building designed by British architect Sir Norman
Foster, this fine foods deli, with one of the best wine
cellars in Europe was designed by the Humbert &
Poyet firm as a timeless luxury setting. The Monaco
concept store borrows from luxury merchandising
to showcase its premium products. The maritime
metaphor is never far away with the choice of
materials, which are deliciously reminiscent of
ferries’ low key luxury in the 30s. The décor
features opulent wood in a variety of natural, black
and ash oak paved with bronze for a modern twist
serving as a showcase for the 2300 bottles
displayed on the ground floor. 

As the world descends on Milan for
another round of design carnival, four
futuristic Caesarstone kitchens and four
radical Tom Dixon dining halls will collide
in a late baroque deconsecrated church,
creating a unique temporary RESTAURANT. 
Extraordinary and yet relatively unexplored
, La Rotonda della Besana, a 17th Century

building in central Milan, will provide the
perfect backdrop for the RESTAURANT.
Inspired by the medieval elements of fire,
earth, water and air, each fully functioning
kitchen, created using selected
Caesarstone designs that reflect the
individual element, will chop, steam, char
and freeze the freshest produce from the

markets of Italy. Each kitchen will serve its
own Tom Dixon-designed dining room with
a different course served in each space. An
interactive installation, an exercise in
materiality, luminosity and texture, the
RESTAURANT by Caesarstone x Tom Dixon
is designed to test all of the senses on an
utterly unique platform.

April 12th-17th 2016
Rotonda della Besana
Milan

THE RESTAURANT BY CAESARSTONE X
TOM DIXON DURING MILAN EXHIBITON

AREEN
SECURES
CHINA
DESIGN

Areen Hospitality is
working on the interiors of
a 3,000 sqm private villa,
located at One Park Gubei,
a massive project, which
will contain what is
expected to become the
most luxurious residential
area in Shanghai. 

Within this development,
One Park Villa is the
largest private home and is
spread over five levels,
including a basement,
which contains an
underground swimming
pool, cinema, gym and spa.
The four levels above
ground provide three self-
contained apartments for
the family alongside a tea
room, art gallery, library
and study. On the fourth
floor are the private rooms
containing two master
bedrooms, bathrooms and
wardrobes with a private
lounge offering views over
Hongqiao Golf Course.
Andrew Linwood, Head of
Design, Areen Hospitality,
commented: "We are
honoured to be appointed
on such a prestigious
project, our first in China.
One Park Villa offers the
owner and guests an
understated touch of
luxury using only the best
European materials,
equipment, finishes and
furniture."

SPACEZERO LEADS IN EDUCATION

ALL ABOARD
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Shortlist

 TOTEM-LY PSYCHED
Gufram, one of the Italian design world’s most irreverent brands, continues its fiftieth birthday celebrations
at the Salone Del Mobile in Milan, presenting the Gufram & Paul Smith Psychdelic Cactus. A special limited
edition of the iconic Gufram Cactus designed by Drocco and Mello in 1972, developed in collaboration with
Paul Smith. Available in a limited edition of just 169, the Gufram & Paul Smith Psychdelic Cactus combines
Gufram’s irreverent coat hanger with the unmistakable colourful pattern of Paul Smith. The ironic totem,
embodying the typical grit, determination, fantasy and humour of the ‘70s, becomes Psychedelic thanks to
the blending of bright hues that characterise the use of colour by Paul Smith. Paul Smith: “It’s a joy to work
with Gufram. One of my favourite exhibitions of all time was ‘Italy:The New Domestic Landscape’ in 1972 in
New York’s Museum of Modern Art. Included in the many wonderful things on display were products from
Gufram. Since then my affection for the products has never waned over the years and so I was delighted to
have been asked to collaborate on their famous cactus.” v www.gufram.it/it/

 BIRTHDAY SEAT
With the design by Outofstock 2016, Åhus is a comfortable, compact
easy chair with a balance between modern and timeless design
features. It is compatible with both contemporary and classical
environments. Åhus has no excess or unnecessary elements, but at
the same time is an easy chair with character. By integrating a
functional side table, it presents an asymmetrical feel. Blå Station
celebrates its 30th birthday in 2016, and Åhus can be seen as a
homage to the brand in product form. The seat measures at an
overall height of 72cm, width 83cm and depth 80cm. 
v www.blastation.com

Shortlist.
We are psyched about this Shortlist, not least because of the totally awesome and completely iconic Psychedelic Cactus
designed by Gufram and Paul Smith, although that did give us a mighty mood lift when we saw it. This edition we pay homage to
great design, say happy birthday to Blå Station, bow down to the dedication and detail of Christopher Jenner and worship at the
feet of Neri&Hu.

 DOME’S GOT FORM
Dome has been designed by Lith Lith lundin as a dainty table for solitary reflection, or a
conversation by the fireplace or on the veranda. Dome is an inquisitive table that stands tall and
wants to participate in the interior narrative of the space. The asymmetric shape of the table top
and the light weight of the piece creates opportunities for the user to easily turn or move the
table to suit various occasions. Dome works just as well in the hall with a lamp on top as it does
next to a sofa or armchair. Crafted in pine and leather the table is available in natural or black
and is finished with linseed-oil and egg-oil tempera. v www.lithlithlundin.se
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Shortlist

 BIG FISH, LITTLE FISH, KITCHEN BOX
Superfront is a relatively new furniture design company and
yet its appeal is already strong. Superfront customers are now
able to completely customise their furniture as the designs
with etched patterns fit directly onto IKEA cabinets; Bestå
sideboard and cupboards, Faktum and Metod kitchen cabinets
and Pax closets. Not only have they designed cupboard fronts
in patterns to appeal, but details like door handles and
feetcan be added in robust and classic materials such as
brass, copper, marble, birchwood and leather. IDT has
selected the BIG Fish pattern in Grannie Pink (it whispered of
Pantone) with Mini Ball handles and Captain feet in copper.
(We also loved the Holy Wafer handles) v
www.superfront.com/

 TO THE LIGHTHOUSE
Launched in January 2016,
Christopher Jenner presents The
Lighthouse. The design comes out of
a dedication to working with
traditional English craft techniques,
discovering more about the crafts
that define English design. Crystal
became the springboard for the
designer’s journey to creating a lamp
with the most reflective output. As a
result, ‘Lighthouse’ is a hand blown
and cut Crystal table lamp,
presented on a marble plinth. The
light employs an eco conscious 5w
L.E.D circuit reflected through a
circular lens. The central shaft is
formed of a series of repeat hand cut
facets, each scalloped to deliver
maximum refraction along the
vertical shaft and outward from the
magnifying lens. Each light features
a hand turned potentiometer made
in London with braided cable from
Northern Ireland. 
v christopher-jenner.com/

 BOLD NEW WORLD
Launched at Il Salone Del Mobile in Milan last year,
Moooi carpets continues to dazzle with its exquisite
collection of rugs, created by some of the more
revered designers in the industry. Moooi Carpets
reinvents the carpet and opens up new horizons in
the design world by introducing a technology that
generates extremely high definition prints, which
results in photo realistic flooring solutions. The
Signature Carpets comprise of 48 breathtaking,
eccentric and playful carpets designed by names
such as Edward van Vliet, Marcel Wanders and
Neri&Hu. Interior Design Today has selected
Neri&Hu’s design for the Shortlist. Remnant divides
the design through stunning Chinese photographic
imagery, old wooden slats, closed and open doors,
inviting and at the same time shutting out the
external world, with the softness, almost Wedgewood
pattern of the blue and white floral. Dimensions 200 x
300 cm, priced at 1,899 euros. v moooicarpets.com/
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PROJECT
GALLERY
Interior Design Today presents the Project
Gallery, a collection of spaces, residential and
commercial, that have been transformed into
beautiful interiors by some of the industry’s
greatest design talents. In celebration of spring
and the emerging season, we have some
beautifully composed spaces with delicate and
refreshing colour palettes that will surely get
everyone in the holiday mood. Spring is all
about renewal and design can often go a long
way in re-energising people in their
surroundings, We think these designs do just
that. Canto Corvino continues the love for
industrial elements in dining spaces but with a
perfectly proportioned bar and natural light
flooding in, reflecting off the hanging
glassware, it is definitely a dining spot for us.
The Biddulph Mansions apartment fuses chic
Parisian style with a rustic Mediterranean look
for a well-appointed and completely relaxing
home interior. Cleveland Square is Monique and
Staffan Tollgard’s very own Bayswater retreat.
Featuring impressive artwork and splashes of
colour throughout, this space is indicative of
the Tollgards’ thought process ‘the red thread’
in design. Odette features like a beautiful
serene scene in the Tchaikovsky classic, Swan
Lake. And that’s not to mention the name itself.
Featuring one of the hottest colours this year,
Odette is a calming and spring-like infused
restaurant design. Our line up finishes with the
tempting MKV Designed Mykonos Grand Hotel.
Beguiling blues splashed across the walls
make us want to hop on a plane at our earlier
convenience to savour the Mediterranean flavor
of this Mykonos gem. 
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Biddulph Mansions

MANSIONS BLOCK 
IN MAIDA VALE
Biddulph Mansions was a refurbishment project
of a Mansion block apartment in Maida Vale,
London. Built between 1902 and 1904 and
designed by the architects Boehmer and Gibbs,
this three-bedroom 90sqm top floor property
had only one bathroom and one small living
room. The flat had not been refurbished for
nearly 40 years. Client’s main brief was to create
a bigger living room space, as well as to
incorporate a new en-suite bathroom into the
master bedroom. Following the brief, Ardesia
Design Ltd connected one of the bedrooms with
the existing living room to create a big open-
plan transversal living room with a dining space
and one of the small storage rooms became an
en-suite bathroom.
The interior style is something of a creative mix
inspired by Parisian apartments and
Mediterranean houses. Plastered white arched
joinery across the flat reminded of a seaside
house on an island in Greece and bespoke
moulded bedroom and wardrobes’ doors could
easily bring your imagination to one of those
elegant flats in Paris. Old French shutters were
found to be incorporated as wardrobes doors,
and all the ironmongery was custom made in
Belgium. Old chimneys were removed to be
replaced by simple grey stone.
The colour scheme of the apartment was kept
quite neutral varying between white and grey to
blue with a splash of red, which worked as an
accent colour. Furniture and decorative pieces
for the flat were sourced from various suppliers
across Italy, France, Belgium, and US. All
stonewashed linen curtains and soft furnishing
were bespoke and custom made for the project.
www.ardesiadesign.co.uk
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A GALLERY FOR LIFE
Interior designers Staffan and Monique Tollgård fell in love
with a white box nearly ten years ago. Not just any white box:
one of David Chipperfield’s early projects in one of Bayswater’s
most sought after garden squares. The pared back interiors
gave them the perfect blank canvas on which to build a decade
of London life. “The red thread for this project was a gallery in
which to showcase our love of design. The high ceilings and
scale of the flat allow the bold, sculptural pieces of furniture to
be seen as works of art in their own right”.
The open-plan arrangement of the ground floor has allowed
them to transition from wholesale entertaining to the demands
of family life as their two young sons started to take over. “Out
went the dining room, in came a family TV snug with a long
Corian desk for homework and working from home.”  The
Pedini kitchen continues to make a considered statement: “We
wanted to be bold with colour and texture in the kitchen as we
spend a lot of time in with our young children. It is the heart of
the house so we didn’t want it to feel too clinical. At the same
time, we didn’t want it to always look untidy – hence our
decision to conceal as much as we could.”
This design practice has become well known for its work with
design-conscious families, both in the UK and abroad. Their
knack for expressing the identity of their clients while
remaining true to the architecture they have chosen to live in
is beautifully captured in their own work of art.
www.tollgard.co.uk 

Cleveland Square
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Canto Corvino

TRADING HERITAGE
FOR DINING STYLE
Canto Corvino, Spitafields, has been designed by
B3 Designers, creating the branding and
interiors for the restaurant and bar, drawing on
the warehouse aesthetic and trading heritage of
the Spitalfields area with Italian craftmanship.
The main dining area of the restaurant features
a commanding theatrical kitchen with cut stone
tiles to create a bold triangular pattern to the
front. The dining space is dressed with stained
oak tables tops with brushed brass trims and
base and a banquette with a unique and elegant
cross-stitch pattern to the rear of the area.
Quaint doll chairs are used throughout the
space with leather upholstery in a burnt orange
and tan colour. The walls adjacent to the seating
booths in the restaurant have been adorned with
white metro tiles that were cracked at random
to give a degree of authenticity to the post
occupancy factory aesthetic. This is married
with the blackened steel framing that houses
the antique mirror frames set to factory window
dimensions, the effect of which reflects light
pouring in through the shop front, giving the
restaurant a lightness despite its heavy finishes. 
The central bar is rich with the fabric industrial
factory theme with its machine-like blackened
steel over the bar that houses both wine bottles
and glasses. The bar frontage is made of
reclaimed distressed timber with false draw
frontages - this pays homage to the vast oak
cabinets in old factories where threads, needles
and other trinkets would have been kept. 
B3 Designers have created a casual yet elegant
and authentic overall style. Strong references to
Spitafields’ trading heritage and Italian
craftsmanship are prevalent in the branding and
interiors of Canto Corvino. B3 Designers have
utilised existing rough brickwork and steel
columns have been left in their fire proofing to
give a real stripped back look. In addition the old
drainage pipes have been left in place as a
skeletal reminder of the buildings former self. 
www.b3designers.co.uk .
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Odette Singapore

AN EXTENSION OF ART
Universal Design Studio has revealed its design
of Odette restaurant, located in the newly
refurbished Singapore National Art Gallery.
Odette, named as a tribute to chef Julien
Royer’s grandmother, was designed as an art
piece in itself, an extension of the collection
housed in the historic building.
The design of the space was approached with a
mind to honouring the integrity of Royer’s
dishes: delicate, refined and elegant. This
celebration of craft is demonstrated through the
use of natural, raw elements presented in a soft
colour palette of natural timber, pink terrazzo
marble, with nickel and brass accents.
The use of natural light and a bright palette
offers a welcome departure from more
traditional fine dining restaurants where darker,
heavier tones are often found. Universal Design
Studio sought to achieve these refreshing
objectives all while respecting the historic and
iconic location within the National Gallery – a
Colonial Era, Classical building, formerly the
Supreme Court House of Singapore.
The gallery’s original Corinthian columns are
referenced with faceted columns in the dining
room, as is the striking floor of the gallery lobby,
through the use of Palladiana marble in the
restaurant.
A key feature central to the dining experience is
the glass-encased kitchen, where diners have
the opportunity to witness the chefs at work.
Universal Design Studio has also collaborated
with Singaporean artist Dawn Ng to create a
mobile centerpiece for the restaurant.
www.universaldesignstudio.com |
@universaldesignstudio.
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Mykonos Grand Hotel

AUTHENTIC PALETTES
MKV Design has completed a refurbishment of
the guestrooms and library at the Mykonos
Grand Hotel, Mykonos. For the design team,
who created the original interiors, this was their
second return since the 2000 opening, gently
up-dating and enhancing the hotel each time to
delight both the many regular guests as well as
newcomers.
The sequence of MKV’s designs at the Mykonos
Grand is also the story of the changing tastes in
21st Century luxury design from the vogue for
minimalism around the millennium to the return
of light-touch decoration and, now, a preference
for simple, authentic palettes. 
The distinctive allure of the Mykonos Grand has
always been, and remains, that it is a “secret”
gem, which completely belongs in its landscape.
Now in the latest refurbishment, only the iconic
colours of Mykonian architecture, white and
blue, are allowed to prevail in the guestrooms.
All the guest bathrooms have been upgraded
with white Greek marble throughout, continued
on the floor of the bedroom area. The classical
Mykonian arch which frames the bedroom space
of the larger rooms is boldly emphasised in blue
with inset ceiling lights like tiny stars; the
sheers which previously draped the beds have
gone to be replaced by crisp blue and white
beds. Furniture and new decorative lighting is
elegant and streamlined, recalling mid-
twentieth century styling.
The refurbished library is light and joyful in tone
with its white marble floor and simple painted
walls juxtaposed with the strong accent colours
of cushions, books, artwork and accessories. To
one end, a collection of custom-designed
pendant lights are arranged like clusters of orbs
against a feature wall. Warmly toned timber
adds further pace to the design while two
oversized pouffes, upholstered in felt to
resemble giant natural boulders, add fun; a
floor mosaic in a design inspired by the mosaics
of the neighbouring island of Dilos heralds the
heart of the room.
www.mkvdesign.com
Images courtesy of Niall Clutton
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STARS FOR SYRIA
Cutting Technologies helped set the scene for a star-studded charity
event, which raised £750,000 to help children in the world’s most
dangerous war zones. The laser cutting and engraving specialist used
its expertise to create unique decorative features for the War Child
Winter Wassail - a festive banquet and concert curated by international
actor Carey Mulligan alongside award winning musician Marcus
Mumford. The VIP event held at London’s One Mayfair raised a six-
figure sum, which War Child will use to protect children in war-torn
places like Syria, Iraq and Uganda. Cutting Technologies was
contracted by leading events design agency, The Events Mill, to laser
cut and engrave a range of décor and table accessories for the
Wassail. The Barnsley based company offered its support on a pro
bono basis, keen to help the charity in any way it could. Using annealed
shiny stainless steel, Cutting Technologies laser cut canapé trays and
decorative cubes which held tea lights and carried food. Using the
same material, Cutting Technologies also laser engraved individual
table markers. The team also laser cut metallic trees as part of a
stunning flower-laden entrance to the event. www.warchild.org.uk

MODERN LUXURY
Armourcoat polished plaster adds ‘modern luxury’ to the latest J&M Davidson
boutique in London’s fashionable Mayfair. The store for the British leather goods
and ready-to-wear label, was created by Universal Design Studio in association
with Nicholas Chandor. Part of a Grade II listed property on Mount Street, known
for its deep red terracotta period buildings, colour is brought inside with a blush
tonality of soft pastels. These feature across two floors to convey the brand's
signature colour palette. The focal point of the store is the impressive,
cantilevered staircase made from terrazzo marble with a leather-wrapped
handrail, set into a series of vertical panels finished in Armuralia polished
plaster. Currently Japan represents over half of J&M Davidson’s business, with
the brand planning further stores in Paris and New York. Armuralia is an
exquisite silky smooth plaster finish with subtle tonal variations. It is an entirely
natural product made from aged lime putty and crushed Bianco Carrara marble
and contains almost no VOCs. As a ready mixed marble stucco paste, the
material is trowel applied to create smooth or finely textured finishes which
resemble polished stone in their appearance, hardness and touch. Armuralia is
available in a range of 24 colours, shades and special effects can also be
developed for custom applications. 01732 460668 |  www.armourcoat.com

GLOBAL DESIGN EDIT
New look and new branding delivered a world of success for Top Drawer and
Home London this year. World exclusive product launches, a brand new food
emporium, live demonstrations, daily fashion shows and an engaging seminar
programme, all sat alongside an unrivalled showcase of the highest standard
of products spanning home, gift, fashion and craft, made this edition of Top
Drawer the best yet. Home presented a carefully edited, global cross-section of
products from the finest brands and designers in interior accessories, kitchen
& dining, furniture & lighting and outdoor living. A wealth of young independent
designers and brands, including Marta Bordes, winner of the 2016 confession
of a design geek (COADG) bursary, sat comfortably amongst established brands
such as Skandium, who presented the SS16 Marimekko collection, and
Joseph+Joseph who introduced their ingenious stackable storage containers
with datable lids. 'Top Drawer was an invaluable event which allowed me to
discover the best designs, trends and ideas from independent and established
names in homeware; I found countless companies I'm excited about featuring
in the Style List shopping pages over the next few months" Francesca Brown,
Stylist Magazine. The next Top Drawer will take place at Olympia London on
September 11th to 13th 2016. www.topdrawer.co.uk
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21ST CENTURY HOME
CIMC Home, one of the UK’s favourite furniture and home decor wholesalers
unveiled a huge array of jaw-dropping new products and promotions at the
January Furniture Show and Spring Fair 2016. The popular wholesaler will
launch 300 products during the course of 2016, set to usher in a new era of
postmodern decor, and to fill interior designers with new ideas for creating the
perfect 21st century home. With furniture collections like the Savoy Antique
and Astoria, designers and retailers will observe an emphasis on opulent
metallic, mirrored and crystal-laden finishes, and ornate classic-contemporary
stylistic blends. Interior designers, furniture retailers and homeware bloggers
were invited to view the new ranges first-hand at the shows and register for a
CIMC trade account; allowing you access to CIMC’s entire product range at
highly competitive trade prices. 0116 287 5288 | www.cimchome.com

A CHANGE IN THE LAW
The UK Government has fast-tracked the deadline for shop owners to stop
selling replica furniture. The UK Government announced the repeal of Section
52 of the Copyright, Designs & Patents Act in 2014: the copyright on furniture
designs would be extended from 25 to 70 years after a designer’s death.
Businesses were given five years to adjust to the change in law. The deadline
has now been fast-tracked to April 2016. Cult Furniture have expressed their
concerns over the decision to move the deadline forward. Fiaz Iqbal, CEO of
Cult Furniture commented, “By abiding by the wishes of the furniture giants to
hand over the designs that were initially meant to be affordable, functional and
beautiful for everyone, we're losing more than just a legal battle.”  After
learning about the possible law changes in 2014, Fiaz Iqbal put together his
own in-house product design team to create Cult Designs: furniture inspired
by iconic designs but with contemporary twists. Fiaz continues, “We firmly
believe that everyone should have access to good design…We hope to provide
an alternative, to keep the vision of Eames alive.”
www.cultfurniture.com | Image: New Moda collection, available May 2016
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STATESIDE CHIC
Maison et Objet Americas takes place from 10- 13
May at Miami Beach Convention Center. Emerging
as a powerhouse design capital, Miami Beach is
attracting design and architectural superstars to
its shores, making this gateway to the Americas
the perfect venue for MAISON&OBJET AMERICAS.
M&O Americas 2016 will bring business
opportunities with key industry players from both
the North and South American markets; a first-
hand benchmark on these markets and a highly
curated show, featuring design concepts and
solutions for hospitality, food and beverage, retail
stores, showrooms and spa and wellness projects.

Together with the show, several events are
happening alongside the event. 
Designer of the Year is awarded to an industry
professional from North or South America who
has made a notable contribution to the interior
design and lifestyle industry in the past year. In
2016, architect and designer Rafael de Cárdenas is
the Designer of the Year for the second edition of
M&O AMERICAS. 
True to the DNA of MAISON&OBJET, the show
will celebrate the creativity of this star continent
by presenting the work of six emerging talents.
An overview of all the budding young designers of
the Americas.
As the forecasting side of MAISON&OBJET
AMERICAS, the Interior Design & Lifestyle Summit
will bring together leading industry experts in
design and decoration. Listeners will have the
opportunity to decode the major trends on the
market today and for tomorrow, as well as to
discover projects from prestigious architects from
the American continent. 
The Designer of the Year and Rising Talents awards
will be presented during the Award Ceremony. Last
year, more than five hundred VIP’s were in
attendance and continued to celebrate well into the
night against the skyline of Miami Beach.
Bringing together excellence, innovation and
emerging trends, MAISON&OBJET AMERICAS is
partnering with numerous cultural institutions and
galleries, with events taking place all across
Miami Beach. www.maison-objet.com 

HAMILTON LITESTAT
INTERIOR IDENTITIES
Hamilton Litestat is confirmed as one of just eight exhibitors to
showcase its product range at the annual conference for the
British Institute of Interior Design (BIID). Set to explore the theme
of ‘interior identities’ this year, the BIID Conference will take
place on 16th June 2016 at Royal Geographical Society in London. 
British designer and manufacturer Hamilton will display its high
quality decorative electrical wiring accessories, lighting control
and multi-room audio systems at the event. With its design-led
collection of products created to meet the exacting project
demands of architects, interior designers and interior specifiers,
Hamilton is a trusted partner and solutions provider to the sector.
Rex Liddiard, Marketing and Events Exec, BIID, added: “Since
joining the British Institute of Interior Design in June last year,
Hamilton has shown dedication and commitment to creativity and
interior design, making it a valued ‘Industry Partner’ to the BIID.” 
Hamilton will showcase its portfolio of 18 designer switch plate
and socket collections that span current trends and classic
designs. Manufactured in metal, plastic, wood and glass, the
collections are available in a variety of finishes, including four
new shades of bronze. 
Its in-house design and manufacturing service allows Hamilton
to also produce bespoke non-standard size plates in a special
finish or colour to meet the requirements of any design project.
One-of-a-kind electrical accessory solutions are created, with
highly finished prototypes provided as standard to ensure the
bespoke solution is exactly right for the interior environment. 
01747 860088 | www.hamilton-litestat.com 
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GET ‘MOTIVE8-D’
motive8 is looking forward to another successful year for
its gym and spa business, a reflection of the overall
continued growth in the leisure sector. In 2015, it saw
annual turnover increase by 20 per cent thanks to 26 new
installations in the corporate, residential and private
property sectors. It added bigger and more complex
installations to its project portfolio, and delivered its
biggest ever gym in a deal worth close to £400,000. 2016
is also looking to be just as strong with at least 25 new
projects in the pipeline. “We’ve been inundated with new
business,” Nick Sadler, motive8 Director, explained. “In
2015 we organised the business to ensure we have great
people both in-house and on-site across every facility,
putting us in a strong position to go out and deliver
more.” motive8 provides a complete turnkey service, from
consultancy, design and supply, through to installation,
management and maintenance of bespoke gym and spa
facilities. 0800 0280198 | www.m8group.co.uk

GROWING WITH
DISTINCTION
Distinctive Chesterfields, a handmade Yorkshire furniture
based company run by husband and wife team Clare and
Steve Laidlaw, celebrated a successful 2015 and are seeing
the successes continue into 2016. The family run company
launched only eight years ago, and after the opening of
their flagship showroom in London’s St John’s Hill in June,
they launched another showroom in New York early this
year and will soon see one opening in France. These newly
launched premises will give people around the world a
chance to experience for themselves and purchase the
luxury of Chesterfield suites, wingback chairs and
footstools handmade in Yorkshire using only materials of
the highest quality and skilled workmanship. The openings
have also seen a rise in recruitment with their team
growing to over 30 staff during the past few months.
01484 663294 | www.distinctivechesterfields.com 

PURE ECSTASY
Internationally collected British artist Jessica Zoob will be opening her
art studio for the first time from 7 - 8 May. The magical light and
beauty of the Sussex countryside serve as the inspiration and
backdrop for Jessica's “dream state”creations. In her latest collection
‘Ecstasy’ she is painting the colours of happiness. Prepare to be
enchanted. Mary Fox-Linton commented, "I was so fortunate to have
met Jessica and to see her paintings, which are stunningly beautiful
and unique. A photograph cannot do justice to her paintings.
Abstracted and atmospheric, the textures and vitality of her paintings
need to be seen to be appreciated.” Don't miss this unique opportunity
to view and buy Jessica Zoob's oil paintings and see the beautiful
space where she creates her stunning canvases. There is free entry,
easy parking available and collectors are welcome by private
appointment. 
Jessica Zoob’s Open Studio
7 – 8 May, 11am – 5pm
Banff Farm | Upper Clayhill | East Sussex | BN8 5RR
info@jessicazoob.com | www.jessicazoob.com
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BIID Update

The BIID is delighted to reveal
the first of its high-profile
speakers that are set to take
the stage at this year’s much
anticipated BIID conference.
Architect and designer Hakan

Ozkasikci and leading interior designer Charles
Leon are set to discuss, debate and deliver their
expert insight on this year’s thought-provoking
theme, ‘Interior Identities’. 

Taking place on Thursday 16th June 2016, at the
Royal Geographical Society in London, the 2016
conference will explore the theme of identity from
many perspectives including the identities of
interior designers, the identities of their clients and
the identities of the spaces they create and the
places they create them in.
Having worked on a number of high calibre
international hospitality and high-end residential
projects, Hakan Ozkasikci is now Director of
Architecture at InterContinental Hotels Group, IHG.
As the custodian of the architectural excellence
IHG's flagship brand, his role focuses on

overseeing the design efforts of the largest hotel
franchise in the world. 
In addition to over 22 years of international design
experience in more than 15 countries in Europe and
Asia, Hakan’s academic career is based on
sustainable design principles and their
interpretations within the hospitality industry for
the future. Hakan will be talking on the conference
theme ‘identity’ in terms of his work for an iconic
global hospitality brand.
Charles Leon trained as a theatre designer and
began his professional career working for the
National Theatre and the English National Opera,
designing stage sets for theatre, opera and ballet in
the UK and abroad. This led naturally into
designing for film, working on several feature
productions for Golan Globus and Working Title. In
1988, he was invited to join the UK’s foremost
international hotel design company where he
remained for five years, working on luxury hotels
across Europe. In 1994, Charles established his
own design practice, Charles Leon Associates
which specialised in hospitality and residential
design, working mostly with entrepreneurs and

hotel developers. In 2010, he was joined by
Nicholas Black and in 2014 they formed the
partnership Leon Black.
Charles joined the BIID council following the 2013
merger with the Interior Design Association (IDA),
where he was formerly Chairman. He currently
leads the BIID Education Committee, is a Fellow of
the Royal Society of the Arts (RSA) and is also a
guest lecturer at Middlesex University.
Charles is renowned for his captivating lectures,
talks and seminars on the theory of design and
design thinking, and will be imparting his expert
knowledge with the BIID conference audience.
Further conference speakers will be announced
soon, including industry professionals from
different backgrounds who will use their own
unique experiences and expert knowledge to
address the concept of identity in interior design.
The full conference line-up is set to include
stimulating seminars, lively debates and inspiring
insights that explore how the identities of people,
cultures and contexts intersect with and influence
our interior environments. 
www.biid.org.uk

THE BRITISH INSTITUTE OF INTERIOR DESIGN IS GETTING READY FOR THE ANNUAL CONFERENCE WITH IT’S 
FIRST SPEAKERS ANNOUNCED, READY FOR DEBATE AND DISCUSSION ON THE IDEAS OF THE INTERIOR IDENTITY

DISCOVERING IDENTITIES
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Surface Design Show Review

SURFACE DESIGN SHOW, INCORPORATING LIGHT
SCHOOL RETURNED TO LONDON’S BUSINESS
DESIGN CENTRE IN FEBRUARY FOR ITS BIGGEST
AND BEST SHOW TO DATE.

Over 5600 professional visitors attended over the
two and a half days with the majority from the
architecture, interior design and lighting world. The
show had a fantastic atmosphere with the five per
cent increase in visitor numbers creating a lively
buzz throughout the venue. 
Exhibitor Anna Roochove from Scotscape
Landscaping said: “We had more enquiries per
hour at Surface Design Show than any other show
we have participated in.”
Since its inception in 2005 the show has become
the destination for industry people to see, touch
and explore the latest materials for the built
environment. 2016 did not disappoint with visitors
describing this year’s show as ‘fantastic’, ‘inspiring’
and ‘informative.’
Ab Rogers, Creative Director of Ab Rogers Design
and 2016 Surface Design Awards Keynote Speaker
commented: “Fantastic show, vibrant and alive,
bespoke to the industry and clearly curated.”
An emphasis at the show was on new products, with
many exhibitors launching new collections.  Product
launches included Evan James Design

incorporating light into their applicate wall
coverings, Float Glass Design launching a new type
of glass and Pintark by LOCO Design showcasing
new ‘soft’ applications in stunning material
combinations.
The standard of the exhibitors at this year’s show
was hugely impressive. Solomon & Wu exhibiting
on the gallery level gained attention for their floor
to ceiling Snow Wall Panel. Whilst Scotscape
Landscaping showcased their fragrant living wall,
attracting visitors with its size and beautiful scent.
LED Linear, Finsa UK, Panel Piedra and Acoustic
GRG Products also created impact with their
impressive stands highlighting innovative products.
Throughout the show there was a packed
programme of events. Over 40 presentations
covered three different seminar areas; the Main
Stage, the CPD Hub and the School Room.
The Main Stage was the home of the headline acts
with topics that appealed right across the design
world. Talks from Houzz and the Live Debate
hosted by New London Architecture as well as the
ever popular PechaKucha Evening excited and
engaged the audience. The Highly anticipated
Surface Design Awards also took place on the main
stage with IPT Architects taking the honour of
Surface Design Awards Supreme Winner for their
Howe Farm project. 

The School Room sponsored by iGuzzini with
Mondo*arc as its media partner was part of Light
School. The new area for 2016 was bigger, to
accommodate attendees, providing the perfect
platform for talks from experts in their field
including David Atkinson and Sally Storey.
The CPD Hub sponsored by BCFA and BIID was a
forum for professional development where visitors
gained CPD Points by attending. 
Future Thinking is Surface Design Show’s annual
look at forward thinking surface trends; new for
2016 was Surface Spotlight Live curated by Sally
Angharad. The two sector spotlights highlighted on
this inspiring and tactile display were Health +
Wellbeing (media partner Healthcare Design &
Management Magazine) and Retail Design
(sponsored by Concord).
Surface Design Show adopted Maggie's as this
year’s chosen Charity Partner as Health +
Wellbeing was a Surface Spotlight Live focus.
Maggie’s provides free practical, emotional and
social support to people with cancer and their
family and friends.
www.surfacedesignshow.com 
Twitter: @surfacethinking #SDS16 #LightSchool
Pinterest: surfacedesignshow.co.uk/pinterest
Instagram: surfacedesignshow.co.uk/instagram
Houzz: surfacedesignshow.co.uk/sdshouzz

2016 PROVED TO BE THE MOST SUCCESSFUL SURFACE DESIGN SHOW TO DATE WITH A STORM OF 
SLICK AND SOPHISTICATED SURFACE SOLUTIONS FOR INTERIOR DESIGNERS AND ARCHITECTS ON SHOW

MATERIAL WORLD
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Surface Design Show Review

URBANISED
NATURE
Spanish wood based panels producer Finsa
showcased their Trendbook 2015-2016, designed in
collaboration with London-based design consultants
Global Colour Research, at the Surface Design Show.
The Trendbook comprises four carefully identified key
trends, which serve as guidelines for Finsa's new
decorative range. The themes include; Embrace, a
celebration of texture, a way to escape from the
digital buzz; Nurture, encouraging the exploration of
nature, drawing us away from our increasingly
urbanised lifestyle; Pioneer, shaping our future
landscape and bluring the lines between physical and
digital experiences, and finally, Construct, focusing
on interiors, decoration and the use of materials,
which are designed to stand the test of time. After
being introduced to the key trends, visitors were
taken through a dark tunnel built in the stand where
they could interact with four sensorial installations,
each experience reflecting a different trend. Visitors
were invited to connect with nature by creating
landscapes with sand, to illuminate a wall panel
made of 3D pyramids just by moving their hands, to
experiment with blocks on an interactive surface to
see how different materials and colours would look in
a real room, and to press a textile surface and
experience how its design changed with pressure.
uk@finsa.com

STRETCHING THE LIMITS
Setting out to inform the UK Design scene about the next generation of
tensioned interior material surfaces, the Trend Ceilings stand at the Surface
Design Show this year was constantly busy. With interest ranging from
traditional applications for walls and ceilings, to more complex solutions, Trend
Ceilings hosted designers of luxury homes, hotel developers, acoustic
engineers and high end HiFi manufacturers, all seeking to benefit from the
flawless finish and diverse options offered by these durable, clean and simple to
install products. A new range of 'technical' 3D woven fabrics was launched at
the show, gaining much interest in the way the surface texture appears to vary
under changing light conditions. Available in two grid sizes and a wide range of
colours, the 3D texture also acts as an acoustic diffuser, thus enhancing room
acoustics. 01279 651705 I info@trendceilings.com I www.trendceilings.com

CONVINCING AUTHENTICITY
Warmth, comfort and a feeling of nature, flooring trends are turning more towards authentic
materials. The new rubber flooring noraplan® valua from nora® systems now combines two
aspects, warm colours and natural surface structure, giving rise to a cosy atmosphere in
every room. Like all new products from nora® systems, the noraplan® valua design is the child
of international architects’ workshops. The surface structure imbues the floor with life,
providing depth and quality. noraplan® valua combines the authenticity of the material rubber
with an irregularity based on nature. The new floor covering scores not only in terms of visual
appeal, but also the material properties of its permanently resilient rubber. It is safe,
extremely robust, yet at the same time ergonomic, exhibits outstanding acoustic properties,
and can be cleaned with ease. As a quality product “Made in Germany”, noraplan® valua fulfils
all of the requirements for a long lived and sustainable floor covering. Presenting 32
appealing colours, eight with lighter and 24 with heavier marbling, noraplan® valua provides
the greatest design potential. 01788513160 | www.nora.com
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Clerkenwell Design Week Preview

SET ACROSS THREE DAYS, 24–26 MAY, CDW WILL
HOST THE BEST IN DESIGN FROM AROUND THE
WORLD, AND FEATURE A HUGE RANGE OF
HOMEGROWN TALENT.

Visitor experience is at the heart of CDW 2016,
and key changes to the show this year aim to
provide a rich and varied exploration of design,
for the expert and newcomer alike. A compelling
combination of exhibitions, installations and live
events across 120 spaces will enhance the
festival’s reputation as one of Europe’s most
distinctive design events.
This year CDW re-draws its boundaries with a
new layout and destinations, focusing on the use
of public space, diverse architecture and the
area’s strong roots in making. New places and
spaces are to be opened up, inviting thousands of
visitors to explore Clerkenwell with fresh eyes.
Supported by the local community, and directly
engaging over 100 local businesses, CDW
provides the opportunity to network with the
business of design and enjoy the best of
London’s history, food, drink and architecture.
The new layout includes a central spine running
the length of Clerkenwell, reaching Exmouth
Market to the north and Smithfield to the south.
Devised by local architects OMMX, the new
master plan is brought to life with a marked
route, allowing visitors to easily navigate the
trail, linking eight temporary exhibition spaces
and a series of commissioned installations. 

The eight exhibition venues include four specially
constructed structures as well as firm favourites
such as the Crypt of St James and the House of
Detention. Running north to south the exhibitions
are as follows; Design Fields (curated
contemporary design), Platform (up-and-coming
designers), Project (leading international
brands), Additions (interiors products), British
Collection (UK designers), Detail and Detail
Pavilion (luxury interiors), and Icon’s House of
Culture (International curated exhibition).
Joining the line-up as an essential CDW
destination and acting as gateway to
Clerkenwell’s showrooms, Brewhouse Yard will
be temporarily transformed for the festival.
Working with local partners, both of the Yard’s
resident architecture practices, Studio Egret
West and BDP, will transform large parts of the
public domain to celebrate CDW and embrace
purple as the colour of creativity. Brewhouse Yard
is set to be a new focus for CDW, with a
dedicated café, information point, pop-up
workspace for visitors, and programme of
events.
The award-winning Lyall, Bills & Young
Architects designed Goldsmiths’ Centre will
become CDW’s live events hub as part of the new
master plan. Hosting CDW’s ‘Conversations at
Clerkenwell’, this stellar talks series will feature
a host of high-calibre speakers exploring current
industry topics, including a series of salons
curated by Dutch designer Ineke Hans. 

Showrooms
Clerkenwell’s commercial design showrooms extend
the area’s influence beyond London. This year, over
85 showrooms will take part in CDW. From new
arrivals Allermuir, to pioneers Vitra, these spaces
offer a window to the best in contemporary
manufacturing and design, showcasing the latest
products and concepts, for contract, architecture
and interior design. Expect specially staged product
launches, talks and activities across the three days.

CDW Presents
CDW Presents, the festival’s commissioning
programme, brings design and architecture to the
streets and public spaces of Clerkenwell with a
series of original installations, for visitors to
experience. Pairing innovative practices with
materials producers, the results are always
spectacular adding a new dimension to historic sites
in Clerkenwell.

Fringe Activities sponsored by Greene & Co
As part of the Fringe programme, a selection of 25
design studios, architecture practices and creative
businesses will open their doors to the festival’s
visitors, with an exciting series of activities and
exhibitions curated for CDW. The line up so far
includes: Ben Adams Architects, Craft Central,
Lipton Plant Architects and Wilkinson Eyre.
www.clerkenwelldesignweek.com 
Twitter: @CDWfestival #CDW2016
Instagram: @clerkenwelldesignweek

DETAILS OF THE SEVENTH EDITION OF CLERKENWELL DESIGN WEEK REVEAL THE MOST 
AMBITIOUS CELEBRATION OF THIS DISTINCTIVE AND CREATIVE LONDON QUARTER YET

SEVENTH DESIGN HEAVEN
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Clerkenwell Design Week Preview

WW CHAIR BY HIERVE
WW is a solid wood and metal chair that synthesises the best of
contemporary design with all the quality and craftsmanship of
traditional furniture. WW stands for Windsor and Wire: a
defining combination that makes an instant impact. Award-
winning Hierve studio has created WW for a new generation of
design hungry aficionados seeking originality with integrity and
longevity. The legs and seat of the WW Chair are inspired by the
classic lines of a Windsor chair, with the surface of the seat
slightly carved for comfort. Curved shafts of wire extend
upwards from below the seat whilst the backrest fans slightly
outwards from the base. This gives the chair a sculptural quality
and sense of lightness. WW makes an elegant seating solution
for different applications. The WW chair is available in a solid
wood version, or with an upholstered seat in a choice of fabrics
and leather. The solid wood options include oak and American
walnut. There is also a stained wood option, which is available in
white, grey and black. Dimensions W: 44 cm D: 51 cm H: 76 cm
and seat height: 45 cm. www.hfurniture.co

BEBOP AND GOGO
Knightsbridge has teamed up with two high-profile designers to
develop two stylish collections of furniture, which are to be
launched at Clerkenwell Design Week in May. As well as
showcasing the two new designer ranges, the Knightsbridge team
will also be presenting its extensive portfolio of products that can
be tailored and manufactured for hospitality, work place and
healthcare environments. The two designers of the new Bebop and
Gogo collections, David Fox and John Coleman, have a combined
30 years of experience in furniture design and created the new
ranges, which feature a selection of seating and tables, to perfectly
complement Knightsbridge’s existing portfolio of furniture. David
is renowned in the industry for his timeless, simplistic designs and
has won 17 international accolades, from Red Dot and Good
Design awards to FX Product Designer of the Year in 2009. John
has produced furniture boasting his typical clean lines and simple,
balanced forms, for both one-off commissions and batch
productions. www.knightsbridge-furniture.co.uk
www.clerkenwelldesignweek.com 

QUICK WEAVING SKILLS
Brintons will be at the centre of the creative hub during Clerkenwell Design
Week, unveiling its new QuickWeave collection. QuickWeave offers a shorter
turnaround time, ideal for installers and hospitality clients who are working on
projects where timing is of the essence. Inception is the first range from
QuickWeave and will have 16 colours in its palette, which are reflective of
today’s current trends. A variety of design styles have been selected by
Brintons’ talented team for use in a versatile range of interiors including
hospitality, gaming and leisure. Contemporary designs compliment
transitional styles such as plaids, stripes, geometric, abstracts and layered
design themes. QuickWeave offers an alternative to custom made carpets,
which have a longer lead-time due to the design process, without sacrificing on
style and quality. The Axminster carpets will include the 80 per cent wool and
20 per cent nylon blend that Brintons pioneered in the 1950s, and will have five
specifications that will range from seven to 11 rows. www.brintons.net
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Designer Profile

Established in 1985 the studio, based in London, is
known the world over for designing some of the most
iconic hospitality destinations of the modern day.
Simon Rawlings is the Creative Director of David
Collins Studio and is responsible for the overall
creative output of the studio. 
Here, Jade Tilley speaks to Simon about his early
encounters with David Collins, his thirst for the
design life and other ‘rumours’…

WHAT IS YOUR EARLIEST MEMORY OF 
DESIGN HAVING AN IMPACT ON YOU?
My father was a general contractor in Wales where I grew
up. He used to build pubs and there were always mood
boards and samples lying around the house. This was during
the era when the themed pub was particularly popular. My
father was working on a wine bar in Swansea with a New
York theme, a miniature Statue of Liberty and walls papered
with comic book wallpaper pervaded the overall design
aesthetic, and he asked me if I would like to name it. I called
it ‘Rumours’ and every time I passed the spot with my
friends I would get so excited that I’d named it, despite the
fact that I was much too young to drink.
The defining moment for me was when my dad was
appointed to build a pub in Caerphilly, opposite Caerphilly
Castle. The added excitement was that the pub was to be
designed with a cheese factory attached. At the time,

DAVID COLLINS STUDIO IS AN AWARD-
WINNING INTERIOR ARCHITECTURE
PRACTICE THAT REALISES CREATIVE AND
INSPIRATIONAL HOSPITALITY, RESIDENTIAL
AND RETAIL PROJECTS ACROSS THE GLOBE. 

DESIGNER PROFILE

SIMONRAWLINGS
JADE TILLEY TALKS TO SIMON RAWLINGS ABOUT PUBS, CHEESE FACTORIES 

AND STANDING AT THE TOP OF THAILAND, ALL WITHIN THE CONTEXT OF DESIGN
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Caerphilly cheese wasn’t even being made in the
town. I must have been around 14 years old and
that commission was such an exciting idea to me.
From that point on I just wanted to do art.
Unfortunately, my teacher told me that I
shouldn’t pursue art because I wasn’t particularly
good. I was heart-broken but I managed to
convince my parents not to listen to my teacher
and allow me to continue my art studies.
I went through school, frustrated that art class
didn’t offer anything in the way of design as part
of the course. As a reflection of my frustrations,
all of my concepts and projects had clear design
beginnings. If I was asked to do life drawing, I
would first create the box, the setting, for my life
drawing masterpiece to unfold. I always skewed
things to include that level of design.

WHERE DID YOU STUDY DESIGN AND 
WHAT DID YOU SPECIALISE IN?
I always knew I wanted to do interior design and
A–Level art proved to be much more diverse after
my humble artistic beginnings. It was at that
point that I decided I didn’t want to study my
foundation course in Wales and knew that the
foundation itself would add extra time to my
education, which wasn’t in my plan. I ended up
applying for three full BA courses and was
accepted onto two of them. I think it was a
mixture of pure tenacity and a little bit about
getting lucky with an educator who was willing to
take a risk on me.  

It was a tutor, the head of the department at the
University of Central England, Birmingham, who
took that risk. He said that I seemed to be up to
date with the other students and I was allowed to
make the jump into the full course. I was
fastidious in my studies and for the three years I
was there I was immersed in a world that didn’t
rely on computers to get the concepts out but
hand drawings. I liked having people around me
and this was a great setting to flourish. 
At the end of my studies I was asked to stay on as
a founding applicant for the new Masters course
they were trialing, which would bring in 3D and
use of AutoCad. 
My Masters focused on retail design and one of
my projects was to design a high fashion store. I
had decided that my concept would have no
windows or displays and would instead rely on
screens dotted all around the store. I remember
at the time a visiting tutor called me an idiot for
such a ridiculous idea but look where we are now
in terms of retail design. The landscape has
totally changed and retail brands like Hollister
have embraced technology to the point where
they’ve changed the way people shop. Of course
that is not the rule for all and there is still the
need and desire for a shop window, but the
possibilities are no longer limited. 
After finishing my studies I spent two days back in
Wales before making the trip to London. I knew I
wanted to live in London and I only wanted to
work with people I respected and whose work I

respected. David Collins was one of them. I lined
up three interviews and lugged my A1 portfolio
around London for each appointment.
David Collins Studio were using a different
version of AutoCad to the one I had trained with,
so in anticipation of this coming up at interview I
had purchased the updated version and spent all
night getting up to speed on the nuances of the
version. When I got there to meet with David, I
couldn’t lie, so I explained what I had done and
how I had got to this point. He showed an interest
in everything I was doing and was really enthused
by my designs thus far. I remember at the time, I
was obsessed with Swatch watches and had worn
a pager version of one to the interview. About two
hours in I received a message from my mum
asking how the interview had gone. David thought
it was fascinating that I had this Swatch watch
pager device. 
I was offered all three jobs that I had interviewed
for and started at David Collins Studio a week
after my interview. I moved into a £15 a night
hotel in Earls Court and started my month trial.

HOW HAVE DESIGN SCHOOLS EVOLVED 
SINCE YOU WERE STUDYING?
My main interaction with education now is going
to degree shows and interviewing graduates, they
bring such a fresh energy.
I think the biggest change is the lack of hand
drawing and the experience of doing it. So many
students now are told to draw using programmes

MahaSamutr Whisky Bar Sketch, 
designed by David Collins Studio
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and as a result I see bad digitals because they
didn’t work it out with a hand drawing first. It’s
disheartening to see and in some ways it is
changing the industry. That’s the big shift. 
We should be nurturing taste and understanding
personal taste. I think good taste is innate, that’s
not to say one specific style is dictated but that
the understanding of quality is there in the
designer at the early stages. If I were to ever
teach I would probably promote the hand drawn
effort. No computers allowed. Design is such a
tactile thing, there is a level of detail that needs to
be understood and can only be achieved through
a very hands-on approach to the design at the
very beginning.

WHAT KIND OF DESIGNER DID YOU ASPIRE 
TO BE? HAS IT WORKED OUT THAT WAY?
I knew what I was good at and it was always the
concept and the creative design parts of the role
of designer. The whole ‘designer’ role is actually
quite small in the scheme of what we do within a
business setting.
I said to David from the beginning that I’m good
at designing and coming up with ideas, finding
new ways to present things. Like with food, the
presentation is such a vital part of the whole
eating experience. In the early days I worked on
a lot of restaurant designs. We had Marco Pierre
White’s Mirabelle and L’Escargot and at the
other extreme, we worked on the concept for the
EAT chain. Designing for the end user is what I
love. We’re finding and creating solutions
through design. 
People will remember how they felt in a
restaurant. Did they have a good time and feel
good while they were there? It is our
responsibility as designers to use our abilities in
recognising opportunities and to bring them
together and make them gel.
I will always avoid putting a label on my own
designs, it isn’t about what they say at the time
but about their ability stand the test of time. Profit
and success is of course a measure as well, as
we work in hospitality markets. Does it work for
the brand? Have we achieved a narrative for the
brand that works and that people respond to?
Designers are under the radar, if we have
succeeded, it will be reflected in the way the end
users use the space. It is such a long and difficult
process when you start each project with each
client. The hardest thing is understanding who
the end user is and how the concept is meant to
work. Once you have that, you have your
foundation for design.
Working globally certainly helps. Immersing
yourself in different cultures expands your
horizons and you become more in tune with each
unique client. 
Things are becoming more homogenised now,
which is a shame as differences are to be
celebrated, particularly in design. 

WHO ARE YOUR DESIGN INSPIRATIONS?
Every project starts in a new place and inspiration
comes from the individuality of the project.
Clients understand that David Collins Studio can
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embrace and understand their vision, bringing it
together with a signature quality. This is our aim
and so the inspiration is driven by the client and
the project at hand.
I’m currently working on a project with Kengo
Kuma. It’s a villa complex in Thailand and I am
continuously inspired by what I see across the
cultural landscape there. We’ve been working in
Thailand for about 10 years and have established
relationships with manufacturers there. The Thai
customers have responded really well to our
reinventions of some of their traditional design
elements. It’s about taking a tradition, like the
craft and weave of a fabric, respecting it and
working closely to introduce a new layer, texture
and idea to something already existing.
Heightening the design and taking it into the next
phase is what’s it’s all about. 
We work collaboratively with clients, discussing
ideas and spending time in the cities we’re
working in to fully understand the environment.
We now schedule this in to our work, to allow for
time to absorb the city and its culture. The people
we work with respect that.

HOW WOULD YOU DEFINE YOUR DESIGN STYLE?
I see it as refined and delivered to a brief. You will
see consistent quality throughout and a perfect fit
for purpose. The trick is in delivering the
complicated, which becomes the obvious. The
story and message should be delivered through
design with simplicity and must always be driven
by great quality.

WHAT WAS YOUR FIRST 
PROFESSIONAL DESIGN COMMISSION?
My first involvement at David Collins Studio was
The Blue Bar at the Berkeley. The Blue Bar is
iconic and I got to work closely with David and was
involved conceptually. We had some very
interesting conversations, taking tenuous threads
of inspiration and turning it into something quite
exotic, which is exactly what the bar was at the
time when we designed it. No one was really
drinking in hotel bars then. We witnessed the
rebirth of it and it was absolutely fascinating. I
went to New York to explore this scene for myself.
People there were using hotel bars as places to
go to drink and I wanted to see first hand what
was happening. The Royalton NYC, designed by
Philippe Starck held a particular interest as it was
a destination to be drinking in. 

WHAT HAS BEEN YOUR BIGGEST 
DESIGN COMMISSION TO DATE?
Buro Ole Scheeren's mixed-used MahaNakhon
building in Bangkok is a beautiful building that
we’re working on. It is almost 10 years since our
first conversation. There are residential, F&B and
landscaping considerations to name but a few and
it has so far been an incredible process. I quite
recently stood at the top of the building
overlooking Bangkok. 
Then there is Shoe Heaven in Harrods. In terms of
scale and complexity it was huge. The restrictions
on Harrods as a space meant we had to design
much of it and move it to the back of the store, as

the space didn’t exist before. During our research
we found a photo of a column in travertine and
black marble. It was a beautiful thing to behold
and it ended up forming the basis of our narrative
for the space.

WHERE IS THE MAJORITY 
OF YOUR WORK BASED? 
It’s all over. We tend not to limit ourselves either.
We’re often working on one different project in a
vast array of cities all over the world. My rule of
thumb is to work in places that I would visit. They
hold a fascination and I think it’s a great way of
starting the creative process.

HAVE YOU EVER WORKED OR LIVED ANYWHERE
ELSE? HOW HAS THIS HELPED TO SHAPE AND
INFLUENCE YOUR IDEAS ON DESIGN?
I live part of my life in a tiny village by the sea –
Orford in Suffolk. It’s my time for thinking when
I’m there. There is no phone signal so it’s a total
stimulus-free zone. Just nature. 

IF YOU HADN’T BECOME AN INTERIOR
DESIGNER WHAT WOULD YOU BE DOING?
I’d probably be cooking. I think there’s a lot of
cross over – a large team delivering one vision in
collaboration. It’s about clarity, consistency,
delivery and ultimately, contentment. I also like
the immediacy of it. As an impatient person that
suits me just right.

www.davidcollins.com 

Images: Sky Residence, Ritz Carlton, MahaNakhon (this
page) and Berkeley Blue Bar (opposite) 
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Trend Report

ACCORDING TO THE 2016 UK HOUZZ KITCHEN
TRENDS SURVEY, HOMEOWNERS ARE
RENOVATING THEIR KITCHENS TO CREATE A
“SUPER KITCHEN” THAT NOT ONLY SERVES
MULTIPLE PURPOSES BUT ALSO
INCORPORATES FEATURES, FUNCTIONS AND
DECORATIONS TRADITIONALLY ASSOCIATED
WITH OTHER ROOMS, DRAMATICALLY
BLURRING THE LINES BETWEEN THE KITCHEN
AND OTHER LIVING SPACES. 

The survey of UK homeowners using Houzz who
are in the midst of, are planning, or recently
completed a kitchen renovation project, found
that these kitchens go far beyond cooking and
baking, with 69 per cent using the space for
eating and dining, and nearly half for entertaining
(48 per cent) and socialising (44 per cent). As the
hub of the home, nearly two-thirds of
homeowners spend more than three hours a day
in their kitchens (60 per cent). As many as 32 per
cent said they use their spaces for working in or
doing homework.
Further blurring the lines between the functional
and living areas of their homes, the majority of
renovating homeowners are making their

kitchens more open to other living spaces (54 per
cent), with 35 per cent of kitchens completely
open to other interior spaces post-renovation.
Nearly half of updated kitchens are also more
open to the outdoors following upgrades (49 per
cent).
When it comes to functional priorities, creating a
kitchen that’s easy to store and find things in tops
the list (58 per cent). To accomplish this,
homeowners are adding new built-ins including
islands (42 per cent), pantry cabinets (40 per cent)
and walk-in pantries (12 per cent). Meanwhile, a
kitchen that’s stylish and beautiful is the top
design priority for 66 per cent of homeowners,
followed by one that is filled with natural light (51
per cent) and integrates with the rest of the
house (39 per cent).
The top trigger for kitchen projects is to
customise a recently purchased home (42 per
cent). Other top motivations include not being
able to stand the old kitchen and finally having
the means to improve it (both 30 per cent). Nearly
three quarters of upgraded kitchens were last
updated more than 10 years ago (72 per cent).
Given the considerable longevity, homeowners
are making choices to ensure they can live with

their kitchens for many years to come, from
products that last, to designs that stand the test
of time. Homeowners are sticking to the classics
with finishes like white cabinets (33 per cent) in
flat-panel (50 per cent) or Shaker (37 per cent)
styles. They are also investing in stainless steel
appliances (54 per cent) and engineered quartz or
granite worktops (both 23 per cent).
Additional findings include: homeowners are
taking on large projects and changing the layout
of the kitchen space; homeowners are more often
enlisting the help of design professionals and
building specialists; bigger proportions of
budgets are being allocated to kitchen
renovations; styles are changing during the
project, with contemporary kitchens leading the
pack, and finally,  neutral colours continue to
reign as a palette that will stand the test of time.
The “UK Houzz Kitchen Trends Study” is an online
survey of UK Houzz users conducted in October-
December 2015. n=1,674. 64 per cent of
respondents completed or worked on their
kitchen project in 2015 and the rest planned to
start in early 2016.

For more details on the report, visit houzz.co.uk 

HOUZZ, THE ONLINE PLATFORM CONNECTING HOME OWNERS WITH PROFESSIONAL DESIGNERS, REPORTS 
ON HOW KITCHENS OPEN UP TO LIVING SPACES AND OUTDOOR AREAS, SERVING AS THE HUB OF THE HOME

WELCOME THE SUPER KITCHEN
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Kitchen Design

SHAKE IT OFF
The Classic Shaker 800 is a deep,
heavyweight single bowl sink with
traditional style square sides from
the Shaws Shaker family.  Our
‘British made’ Shaker sinks are
manufactured with a durable
glaze designed for years of use.
They all feature 3½” waste outlets
suitable for basket strainer or
waste disposer and are perfect 
for new build or refurbishment
projects in contemporary styled
kitchens.  Due to the weight of
Shaws sinks, we recommend 
that adequate support is in 
place before installation.
01254 775111
www.shawsofdarwen.com

BIG IN THE KITCHEN
Kitchen worktop specialists Mayfair Granite have compiled some
of their predictions for what will be big during 2016. Mayfair
Granite predicts that 2016 will see large format tiles becoming
even more popular; these larger tiles mean less grout lines
leading to a much cleaner look. Vinyl flooring has come a long way
since the peel-and-stick stuff from the 1970s and will also be a
popular choice this year. Luxury vinyl combines the high quality
realistic look of hardwood or stone with the durability of vinyl
making it a natural fit for the kitchen. Another big trend is for
contrasting cabinets. Combining different colours, textures and
materials into one room will give the overall design depth and
produce an eye-catching and exciting space. Open shelving is also
predicted to be big. Granite and Quartz worktops have always been
a popular choice for the kitchen due to their durability and quality
look and this year is no exception. Dark greys and blacks are
trending right now, perfect for creating a luxurious look. Finally
2016 will see the emergence of pendant lighting and under
cabinet lighting. 0800 432 0267 | www.mayfairgranite.co.uk
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SOUND DESIGN FOR ALL
Alec Buchan is a new Bristol based fixtures and fittings company,
launched by Bristol entrepreneur Chris Crockett. The company is
already seeing high customer interest, with demanding growing. The
idea for the business came after Chris and his partner struggled to
find interesting door handles and tiles during their kitchen
refurbishment. Chris Crockett commented, “Interesting does exist
but often at prices that don’t represent value for money so we
decided to change that. Our goal is to design, source and make
available the next interior design fixtures and fittings trend at the
very beginning of the products desirability cycle. Part of this goal is
to only design products that we can retail at ultra-competitive, every
day prices, not in three years when price and quality have decreased.
We believe interesting, different and most importantly desirable
interior fixtures and fittings should be available to us all. Alec
Buchan acts as the gallery portal for current designs as well as R&D
projects. The sister website, Too Jazzy, is where the company retail
products, as well as select products by other manufacturers.
www.alecbuchan.com | www.too-jazzy.com

COOK IT
BLANCO’s new hob collection includes the very latest technology for high-
speed, energy-efficient cooking. At the top of the pile of these superb new
gadgets is the high-end BH467831 a 78cm-wide ceramic induction hob
with six surface cooking zones, 14 heat levels, six sleek slider controls,
residual heat indicators and complete automatic functionality. Highlights
include a flexible induction zone that accommodates multiple pans of
varying sizes and a boost option, which brings food to boiling point in
seconds. Other clever touches include automatic pan recognition, an
automatic bridge for different heat levels on the same pot or pan, a grill
function, pause-and-recall, and three keep-warm levels. The hob looks
stunning too; the front and side bevels are a classy touch and the deep
black surface will complement all modern appliances. As with all BLANCO
products, each piece is rigorously factory-tested to withstand many years
of use. Each BLANCO induction hob comes with a complimentary
BLANCO-branded oven glove and apron. The new branding mantra for
BLANCO in 2016, to reflect the company’s prowess in above-the-worktop
perfection, is - COOK IT – hobs; EXTRACT IT – cooker hoods; LIGHT IT –
lighting; and PREP’ IT - sinks and taps. 01923 635200 | www.blanco.co.uk

THE SIMPLEST DESIGN
The kitchen is the heart of any busy home and when there's
a growing family to factor in, change is the name of the
game. The fabrics chosen for kitchen windows therefore
need to be as hard working and flexible as possible. Whether
its privacy needed, a little shade, or simply a fabric that’s kid-
proof, or a no-fly zone, Bloc Blinds ‘Fabric Changer System’
means ringing the changes has never been easier. Bloc
Blinds unique, patented ‘hook-on, hook-off’ solution means
the menu can be changed anytime. Clients can now swap
fabrics as often as needed, from a host of plains, dim-out or
patterned options. There's no need to replace the cassette,
roller bar or surrounding hardware, which saves valuable
time, money and unnecessary waste. 
0800 1075535 | www.blocblinds.com 
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THE PIMLICO 
This classic English kitchen evokes more of a traditional feeling; old-fashioned
cupboards adorn the walls of this beautifully airy and well-appointed space. Flat
metro tiles pay homage to the underground whilst also bringing this kitchen up to
date, given the popularity of the tile style at present. Mahogany nobs and oiled Prime
Oak worktops work to highlight the delicate green shade used on the cupboard doors.
Tall wall units and integrated appliances make the most of the ceiling heights and go
some way to explain why this kitchen design in particular has been a deVOL
Instagram favourite. #mostlikes  v www.devolkitchens.co.uk 

 THE SEBASTIAN COX KITCHEN 
Situated at Cotes Mill, the deVOL design team and designer
Sebastian cox collaborated on this exceptional piece of
craftsmanship and design. Urban, rustic and classic are the
three words used to try and sum up this kitchen’s proportions
and aesthetics. Sustainable British timbers are used
throughout and in the case of the counter-top cupboard, thick
woven coppiced beech panels have been utilised, a huge nod
to Sebastian Cox’s signature style. Small copper knobs and
other clever handle designs are subtly dotted throughout the
space for the ultimate in functionality and style. The deVOL
Cotes Mill showroom and studios now benefits from this
miraculous kitchen, which would fit seamlessly in many house
settings. v www.devolkitchens.co.uk

Design Edit.
deVOL Kitchens has been a leading authority in design led kitchen furniture for more than 25 years. Situated in Cotes Mill, the
company achieves beautiful kitchen designs through an understanding of material, concept, functionality and colour palette,
combining elegant and edgy door furniture with timeless surface concepts. Interior Design Today has selected three of their
best for the Design Edit.

 THE BLOOMSBURY WC1 
This shaker kitchen in the heart of London (Bloomsbury) is a
brilliant example of tone and colour winning out over
traditional forms. The dark, moody atmosphere created by the
‘Flint’ colour, takes this kitchen space to the next level,
complementing the property’s Victorian features with simple
and uncomplicated cabinet choices, honed marble worktop
and matching splash-backs. Two open wall cabinets make
impressive features as does the larder combination. The
kitchen island, contrasts with a Rustic oak worktops for the
perfect finishing touch. v www.devolkitchens.co.uk  
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For some it's a daily chore, for others cooking is
a passion. Either way, the steam and moisture
that are generated during the cooking process
are often more annoying than appetizing, leaving
home-owners and designers searching for
solutions to the problem.

Cooking vapours, consisting of air, water and fat,
are unavoidable. They rise as a "thick haze" and
settle as a thin and sticky film on furniture and
lamps. Which, after just a short while, hardens
and can affect the overall ambience of a space
and longevity of the products and designs within.
An extractor hood can help prevent such
deposits. Extractor hoods are designed to remove
fat, moisture and unpleasant odours from
cooking vapours. Conventional extractor hoods
work with multi-layered fat filters. It is only
possible to achieve full power without increased
operating noises and to avoid diminishing suction
power if these are cleaned regularly and
intensively to remove particles of fat.
berbel is uncompromising: its extractor hoods
employ a revolutionary and unique ventilation
system, which completely does away with the fat-
filter obstruction. This guarantees consistently
high extraction performance over the product's

entire life span.
The berbel principle very efficiently catches the
particles of fat before separating and expelling
them through a targeted flow-optimised
extraction process. The hoods can be easily
cleaned and therefore always remain hygienic. 
In short, berbel has created superior, whisper-
quiet hood technology that really delivers on its
promise: clean air. Read more about the
operating principle on the following page. 
The berbel principle is based on the idea of using
centrifugal force instead of fat filters.
berbel's patented process utilises physical
centrifugal force by first of all sucking cooking
vapours through a narrow but enormously
effective gap. Then the air is then speeded up as
it enters the hood and is pushed through two
bends. The particles of fat are quietly and
effectively expelled from the air by the centrifugal
forces thus created. They are therefore separated
from the air and not filtered. In this way, more
than 90 per cent of the fat is collected in the hood
in an initial step, and the air can continue to flow
without hindrance.  Finally, the central part
containing the residue separator, the Capillar
Trap - is able to capture even the finest residual
particles, owing to its vertical position and

perforated structure. It is easy to remove and can
be cleaned in your dishwasher every six to eight
weeks. berbel.uk

BERBEL, DESIGNERS OF HIGH QUALITY PERFORMANCE HOODS FOR THE 
KITCHEN PRESENT THE BEST SOLUTIONS FOR GETTING RID OF BAD AIR IN THE HOME

FRESH NEW APPROACH
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CHIC CHEVRON
Kährs has introduced Chevron, a new collection of patterned wood
floors. Offered in four on-trend colour tones, new Chevron creates a
classical parquet-look with speed and ease. Matching frameboards can
then be used around the edge of a room, to create a border for the
stunning design. Unlike traditional parquet staves, which are glued
down piece-by-piece, Kährs’ Chevron has a modern, plank format
measuring 1848x300x15mm, which is fast to install.  The angled chevron
pattern and ingenious ‘parallelogram’ short ends create the continuous
V-shaped design, which is further emphasised by a bevelled edge. All
boards are brushed to create a tactile lived-in look, which complements
the warm white, weathered grey, classic brown and dark brown colour
tones and the lively oak graining.  Kährs Chevron has a multi-layered
construction, made up of a sustainable oak surface layer and a plywood
core.  This eco-friendly, engineered format makes the floor more stable
and ideal for installation over underfloor heating. To create a virtual
furnished room, combining paint tones from Earthborn’s Claypaint
range, visit www.kahrs.com/en-gb/consumer/floors/ .
023 9245 3045 | sales@kahrs.com | kahrs.com 
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EGGER ALTERNATIVE 
With the trend for painted timber remaining as popular as ever,
EGGER is encouraging more designers to try its revolutionary
range of boards, which are virtually indistinguishable from the
real thing and available at a significantly lower price point.
EGGER’s ST27 MFC decor range comprises ten carefully
selected designs in neutral, solid colours, as well as a painting-
grade option, effectively a board that can be painted in any choice
of colour. Painted wood is a style, which is still very much in
demand for interior and commercial design applications – where
muted paint tones with a heritage feel can be used to create an
elegant, high-value look.  But cost and durability are often key
factors. EGGER ST27 has an underlying oak-grain design and
comes with matching 0.8mm edging for each décor and a 2mm
painting-grade option. It’s ideal for use in retail space, bars,
restaurants and hotel rooms – ST27 offers a realistic and low-
maintenance alternative to timber without the time-consuming
processes that cutting and working with veneers involves, or the
amount of waste. 0845 606 8888 | www.egger.co.uk

IT’S IN THE DETAIL
In recognition of its outstanding design, the SieMatic 29 sideboard, a
customisable kitchen dresser, has been awarded a Gold German Design
Award. Design details are important and so each SieMatic 29 sideboard
features sweeping side panels, sleek clean lines and slim and elongated
handles. Its pedestal feet are also notable as they give the unit a light,
relaxed and looser feeling than traditional built-in furniture. The
customisable design can also be specified as a tall unit with open
shelving depending upon the design scheme required. The SieMatic 29
sideboard can be created as a simple piece of furniture, or kitted out
with a singular or combination of key work areas such as a sink and tap,
oven or hob. Practical high-tech features are also considered with USB
charging points, lighting and plug sockets as available options. The
SieMatic 29 sideboard is available in all of SieMatic’s materials including
the full 1,950 NCS colours spectrum. Its customisable nature means
that every sideboard is priced on application.  The URBAN* collection to
which the SieMatic 29 belongs to has a retails from price of £20,000
including VAT. 0161 246 6010 | www.siematic.co.uk
0843 289 5759 | www.vzug.com 
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MIXING IT UP
PRONTEAU Project 4-in-1 boiling water kitchen tap is the latest
innovation from Abode. Project is just one of five new designs of taps
offering all the benefits of a normal kitchen mixertap with the addition
of filtered cold drinking water and 80-98º filtered, steaming hot water
from one single tap, with no extra handles.  The boiling water function
can only be used with the unique Abode Hotkey, for added safety. The
water temperature is programmable precisely between 80-98º with the
PROBOIL3 boiler allowing optimum water temperatures for teas,
coffees and speciality drinks. 
info@abodedesigns.co.uk  | www.abode.eu | @abodehome 

PLATINUM RANGE 
BY AXIOM
Formica Group exclusively previewed its stylish worktops,
upstands and splashbacks from the new Axiom® range at kbb
Birmingham 2016. The launch saw Axiom® by Formica Group
present the new Platinum range, which features six new designs;
three new textures with four new timber looks to strengthen its
wood offering; and 11 new additions to its splashback selection.
The worktops, breakfast bars and upstands are available in 60
décor and finish combinations, with selected décors also in
complementary splashbacks. Meeting the demand for a luxurious
stone aesthetic, the Axiom range also showcased Authentic
Formwood, Café Azul and Classic Crystal Granite, which utilise
Formica Group’s unique True Scale technology to authentically
capture the beauty of natural materials. The range explores a mix
and match approach to kitchen surfaces; elements of the range
can be pieced together to create diverse interiors with effortless
synergy. 0191 259 3478 | www.axiomworktops.com 

FURNISHING THE KITCHEN
USM Haller Modular furniture is the ideal solution for kitchens. Storage
units and shelving systems can be customised to meet specific needs
and then reconfigured if these needs change. The freestanding nature of
the units give kitchens a contemporary style whilst offering elegant
storage and the perfect setting to showcase kitchen objet. For more than
50 years USM Haller has stood for timeless design, its success is due to
its simple yet ingenious design. From a few basic components a
beautiful and practical piece of furniture is built which has been
designed to grow with its environments ever changing needs whether
that is the living room, home office, bedroom or kitchen allowing for
individuality and creativity. The origin of the modularity is a chrome ball
joint, from there chrome tubes and metal insert panels allow whatever
the user imagines to come to life. There are 14 classic colours to choose
from, ranging from a classic white to a vibrant yellow and through to a
dramatic black. www.usm.com
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FEMALE POWERHOUSE 
JADE TILLEY SPEAKS TO THE ALL-FEMALE DESIGN TEAM CREATED FOR THE 

MADE.COM STUDIO CONCEPT, ON THE UNIQUE PERSPECTIVES THEY BRING TO THE TEAM

MADE.COM HAS A NEW BUZZ ABOUT IT. THE
DESIGNERS AT THE STUDIO HAVE ALWAYS HAD A
PENCHANT FOR THE NEW, EXCITING AND
CUSTOMER-LED DESIGN LIFE AND NOW, WITH A
NEW ENSEMBLE OF CREATIVE MINDS, THEY’RE
SETTING NEW TRENDS AND IGNITING CONCEPTS
ACROSS THE UK AND EUROPE.

This new, all-star, all female team is headed up by
Ruth Wasserman, and comprises of three talented
young women, all under 40, who have come
together under the MADE Studio concept. 
Ruth Wasserman, 35, was previously Director of
Design at Ercol. Ruth’s sixth sense for emerging
trends has seen MADE.COM lead on some of the
biggest design trend stories: Memphis, Copper,
and Deco-Luxe, a return to the luxury interiors style
of the 30s and 40s. 
Christine Standeisky, 37, was born in Romania and
raised in Germany, launching her career out of
Central St. Martins. She is one of the original

members of Habitat’s design Studio. Christine is
one of the creative forces behind MADE’s
collaboration with interiors bible Living etc. 
Ali Edwards, 27, was trained at the design school at
Nottingham Trent University, Ali is the winner of
the 2013 Furniture Designer Guild Award and has
worked with the likes of John Lewis. Ali’s design
nous is to thank for MADE’s colourful and
outstandingly successful 2015 outdoor furniture
collections Copa and Lyra. 
Finally, making up the quartet is rising-star Beatriz
Nuno, 25. Beatriz studied at the prestigious
Spanish design school Escuela Elisava, before
moving to London to perfect her creative practice
under the guidance of a succession of established
designers, including Oscar Diaz, Lara Bohic, and
Tom Dixon. Bea’s attention to detail can be seen in
her latest range for MADE, the Ogilvy lighting
collection.
Here, Jade Tilley set about asking these four
extraordinary design talents what appealed to them

about this way of working with MADE.com and the
day in the life of a design powerhouse member. 

WHAT APPEALED TO YOU ABOUT 
THIS VENTURE WITH MADE.COM?
Ruth Wasserman, Head of Design: I joined the
MADE family shortly after returning to work after
maternity leave. I loved the brand and it was just
fortunate that at the time they were looking for
someone to build an in house design studio team. I
also had the right kind of experience in working
directly with a supplier base, something we do a lot
of here at MADE.

Christine Standeiksy, Senior Product Designer:
I heard about MADE years ago when one of my old
colleagues came to work here. They were one of
the founding members of the product team. Ruth
and I met through a previous project, and after
finding out that her sister and I share mutual
friends we got back in touch.

Image: from left to right, Christine Standeiksy,
Ali Edwards, Ruth Wasserman and Beatriz Nuno
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Image: Memphis Trend, ELBA Collection

Ali Edwards, Product Designer: I used to look at
the website all the time. It always appealed to me
as a really fun company to work for, from the
culture, right down to the way things are
described online. And of course the product. I
always referenced it a lot when I was doing my
theme boards for the first job I had out of
university. Now that I’m actually behind the
scenes, it’s just so interesting. 

Beatriz Nuno, Product Designer: I initially joined
Made as a freelancer and worked on several briefs
over a period of four months. After that, Ruth
offered me a permanent role to join the MADE
Studio team.

WHAT MAKES MADE.COM SO UNIQUE?
RW: MADE has a very positive working
environment, we don’t focus unnecessarily on the
negatives and we celebrate our positive success
quite often. We’re also a young, booming business
with an office full of people with a great personal
sense of style.

CS: Everyone loves MADE! No seriously, being
quick to market is quite unique.

AE: It’s got to be the company culture. I love
working with Bea, Christine and Ruth. I laugh

everyday and smile all the time… And it really
helps, whenever you hit a wall, you can talk it
through. It helps that Soho (where our flagship is
located) is amazing; so many places for a cheeky
pint. And then there’s a swimming pool around the
corner - I think it’s amazing!

BN: You never have a day that is exactly the same
as the last one. You’re involved in projects and a
business that is constantly evolving, so you keep
learning, which is great. In in other businesses as a
designer, you’re usually confined to a single
category – here we design cross category. When I
joined, and had my first meeting with Ruth, and she
sat me down and said ‘Okay these are the all briefs
you’re going to be working on’. I was amazed
because I’d never experienced speed like this
before. One day you’ll be doing textiles, the next
kids, lighting, or upholstery. The diversity is great
for creativity.

WHERE DO YOU SOURCE 
YOUR INSPIRATION FROM?
RW: Purely from a design perspective, I guess I love
Paola Navoni and Patricia Urquiola, I love the work
that they do. I love the brand Moroso also. I think
they take real risks. Moroso are just one of those
brands that pick the bright designers and lets them
do what they want, and they end up being

successful I think, but really kind of inspirational in
the industry. They have a similar model to us - and
a very high-end, aspirational, luxury consumer
base. Outside of the design world, music is a huge
inspiration for me. My Husband works in the music
industry. I’m very lucky in that I get to listen to a lot
of new music without having to put any effort into it
whatsoever. 

CS: I’m a very big lover of the 50s, 60s and 70s so in
my flat, there’s a 1950s sideboard mixed in with
contemporary rugs and then all the accessories
from the 60s. When it comes to designing, my style
is more contemporary, from slick apartment to the
cool New Nordic look.  When designing I like to
listen to funk and soul, disco or vocal house. For
me to do something good I need a happy song or
good tracks with a bit of melody. 

AE: I find Japanese designers are clever in their
approach to design, I like the quirky simplicity and
it’s quite pared back and simple. Nendo and Naoto
Fukasawa are very interesting. I’d also say the
brand Moroso are amazing - they always do really
awesome designer collaborations, with people like
Sebastian Herkner. 

BN: As cheesy as it sounds, everything inspires me;
I can be inspired by scrolling through Pinterest and
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seeing images. At the same time, I can be walking
through the park or an art gallery and see
something that will give me an idea for a brief. The
great thing about design is that it’s always at the
back of your mind. 

WHAT DOES A TYPICAL 
‘POWERHOUSE’ MEETING LOOK LIKE?
RW: We each take a slightly different approach to
our work but our sessions are very practical and
hands on. We’ll be looking at picture research,
sketching, 3D modelling and rendering. Sometimes
we’ll even go out on field trips. We went to last
year’s Alexander McQueen exhibition at the V&A as
a team – it was fantastically inspiring and we all
came away empowered to do more story telling in
our designs, something I’ve always thought the
fashion industry is particularly good at.

CS: We often sit together and talk informally about
designs among ourselves. A more formal meeting
for me always kicks off with about a pint of coffee!
We look at a lot of pictures. This is the part, which
looks and is fun - sometimes when people say to
me: ‘oh, I wish I had your job, it must be so easy’.
But the reality is that is can be quite difficult to nail.

You have to go through hundreds of images before
you find that one perfect image. 

AE: We all sit down together to go through where
we are at with our projects and make sure they all
sit well together and are forming a cohesive look. It
is also a time for us to brainstorm any up and
coming looks we think are emerging and that we
need to tackle. 

BN: We work collaboratively, always in process. We
sit closely together and I’ll chat with Ruth and show
her my designs several times throughout the day
and she says ‘clearly, that’s the one’. Ali and
Christine also provide their own feedback.

HOW LONG DOES IT TAKE TO GO 
FROM DESIGN TO CREATION?
RW: I love the fast-paced, dynamic environment, it
suits the way that I work very well. I really love
having an idea and seeing it come to fruition. We
launch two collections a week, so I get to see this
happen all the time and it’s very gratifying.

CS: Luckily, when you’ve done enough tables or
chairs some of the givens are quite easy because

you know how high, how wide it should be. It is all in
the detail that sets it apart. Some projects are
easier than others. I mean, there are some projects
that you want to do so well that it can block your
creativity and hence take longer to figure out. But
then other ones just come to you. Obviously we have
clear time frames/ critical paths to work to but
within this it is hard to make out the exact time it
takes to design sometime from concept through to
technical drawings for manufacture.  It depends on
the project.

AE: It’s a really rapid process, which can take
anything from one to four months. Really it’s
outstanding the speed we’re able to work at here -
it’s exciting and keeps things from becoming
stagnant.

BN: After the initial concept discussion with Ruth,
the next step is to consult our buying team, who
feedback on how achievable the idea is and make
further suggestions - everything from different
colours to finishes. They know their category very
well and give great advice.
At this point, we start modeling, doing 3D shapes
and renders, which is when we add the “lights and

Image: Nova Nesting Side Tables
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the cameras”! Then follows a certain amount of
back and forth with the buyers. After that, when
everyone’s happy, we’ll do technical drawings,
which contain the specifications for the factory to
develop that product.

WHAT ARE THE CHALLENGES ASSOCIATED 
WITH BEING A FURNITURE MAKER?
RW: When we conceptualise design projects, it’s
about telling the imaginary story behind every new
concept. That’s the challenge we encounter on a
daily basis.

CS: I was recently invited back to St Martins to give a
talk. I was thinking about what I might say and my
instinct was to say: ‘Right. Let me tell you how life
really is.’ Because you never truly learn what it’s
really like and how the industry works until you
experience it every day… Many young designers think
they will be the next star-designers, but not everyone
will be and that’s ok. There are so many different
ways to work in design. I believe one of the greatest
challenges associated with being a furniture
maker/retailer is the perceived value of things.
Conveying value to consumers who are accustomed
to sales and heavy discounts can be difficult.

AE: Learning to deal with creative criticism when
you first start out can be a challenge.

BN: There’s sometimes a tension between
designing the pieces you really want to, and the
pieces, which are commercially viable. But we are
lucky at MADE, our customer base knows us for
offbeat statement pieces (the Shark chair designed
by Philip Colbert), so I feel we’re able to be more
creative and out there.

WHAT ARE YOUR PERSONAL 
HIGHLIGHTS FROM THE DESIGNS?
RW: My function within the team is to take an
overview, be directional, and communicate a vision,
although my design experience has a strong craft
element, working with wood and other natural
materials. I designed the Willow cabinet, the Penn
cabinet, and the Stretto cabinets so I guess you
could say my strength is in cabinets. I’m great at
making boxes look good! I also designed the Orla
bed, Pyramid rug and Sports Lux cushions.

CS: I’m quite old school, in my design style I try to
very much to follow the old ‘form-follows-
function’ approach. I’m a more of a minimal

designer. It’s harder to design something simple
that is supposed to look easy and understated, it
is those little details that make all the difference.
When I designed the Nova nesting tables, which
are very minimal, it took me quite a while to get it
right, for example that little chamfer on the top of
the glass, and getting the thickness of the legs
right. The proportions are so important.
Something I’m really proud of is the Quin cabinet
that I designed as part of our on going
collaboration with Living Etc. It’s been a huge
commercial success – it’s the unusual colour and
bright copper accents and size of the hardware
that make the design.

AE: I’m known most within the company for my
outdoor furniture collections Copa and Lyra. It was
great to see them sell so well and such a boost to
hear that we would triple our outdoor collections
this year as a result. Now I work with the living
and dining categories too and have designed
ranges including Luka, Hill, Pointillee and Fawn.

BN: I’ve taken ownership of the lighting
category. The pieces I’m proudest of include the
Vetro and Ogilvy collections.

Image: Lyra Lounge Set in Grey

IDT_AprMay16_Jade_v3  18/03/2016  12:43  Page 51



Interior Design Today May 201652

Feature

ON A PERSONAL LEVEL, AND CONSIDERING
THE PATHWAYS THAT WOMEN ARE FORGING 
IN THE CREATIVE INDUSTRIES, DO YOU FEEL
THAT AS A DESIGNER, YOU HAVE 
EXPERIENCED RESISTANCE IN YOUR 
CAREER AS A FEMALE DESIGNER?
RW: I studied Furniture Design at London
Guildhall University, which used to be the
London College of Furniture back in the day. So
it’s been quite a linear path for me. It’s been
directly into furniture from study, which I think
is quite unusual. I am quite lucky I think,
because the design industry these days is
notoriously difficult to get a job but that’s true
for both genders.

CS: I wanted to be a designer very early on. I
went into design at college via architecture for a
year. I was good at art and design in school, I
wasn’t the best but I always liked all the arts
and worked hard. I’ve found that whatever I do I
try to smile, laugh at myself and enjoy myself. I
don’t believe gender is too much of a barrier to
a career in the creative industries, I actually see
that there are more female design students
currently at design university than male, or at
least equal amounts. 

AE: I think I’ve started my career at a time where
that doesn’t have any connotations, but it’s still
quite special to be working in an all-female
team. Traditionally furniture suppliers are male
dominated, especially in manufacture and this is
still the case, however there is no prejudice
towards what sex you are - male or female.

BN: I’ve been lucky to have worked with a great
range of established designers and retailers -
Oscar Diaz, Lara Bohic, Tom Dixon and now
MADE.COM – where my age or gender has never
arisen as an issue.

WHAT ADVICE WOULD YOU GIVE TO 
YOUNG FEMALE GRADUATES STARTING 
OUT IN THE INDUSTRY?
RW: Do what you enjoy, you'll always do better at
it. It’s funny - I never saw myself as really
creative – it’s taken a long time for me to
develop my drawing skills. However, I’ve always
really enjoyed craft and design. 

CS: I think hard work goes a long way. And
passion. You know what, passion in everything
that you do takes you places you wouldn’t think
it would take you. That’s actually what I plan to

tell the students at the talk, be passionate,
work hard.
AE: Gaining experience in the industry is a must.
Working for a smaller company where you are
able to gain lots of experience gives you a good
overview of the industry as a whole to know what
avenue you want to go down. 

BN: Trust your instinct. I’ve always been very
creative and everyone in my family are
economists. (Yes, all of them!) They’re numbers
people. My mum is an economics teacher and I
remember her talking about it and I thought
‘that’s just not for me’.
However, for a long time, I had no idea which
area of design I wanted to specialise in. What I’d
advise to young designers in the same position,
which worked really well for me, is to find a
diverse course like the one I took at Spanish
design school Escuela Elisava, where I worked
on projects across different fields of design such
as graphic, interior and furniture design. That
helped me find out where my strengths and
interests were.

www.MADE.com

Image: Vetro Table Lamp
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A MILESTONE HAS BEEN REACHED BY
DEANSWOOD INTERIORS WHO MARK FORTY
YEARS OF GROWTH AND EXPERIENCE IN
WINDOW TREATMENTS, DURING WHICH TIME
THE COMPANY HAS CONTINUED TO DEVELOP
THEIR ABILITY TO TACKLE THE MOST DIFFICULT
DESIGN QUESTIONS.

Deanswood Interiors was set up in 1971 by Linda
and Mick Porter (now retired) and when their sons
left college they immediately joined the Deanswood
team to learn the business of curtain making and
all that goes with providing their discerning clients
with the best in curtain making, blind manufacture
and advice in window treatments.
Today Deanswood Interiors, run by David and Keith
Porter, sons of the founders, has developed
strongly and successfully grown to employ 17

experienced curtain makers and a total staff of 23.
The ethos of the company, “continually improve,
build knowledge and provide the best advice and
service to their valued clients”, has been at the
forefront of the success of Deanswood Interiors.
Although there has always been a positive and
strong attitude towards quality and service within
the business, it is the introduction of high tech
computing equipment for in-house quality control,
as well as on-site measuring that allows on-time
delivery and perfection in installation, which have
helped towards the company’s growth. 
Deanswood Interiors has become the ‘go to’
company for everything to do with soft furnishings,
curtains and blinds.
The computer based total quality control system,
‘DiDii’, is loved by the Deanswood team, allowing
them to continue to be the creative force they are

and provide clients with the very best service, whilst
keeping up to speed with technological
developments. 
All work at Deanswood Interiors is carried out in
the high eaved, spacious factory, allowing
Deanswood Interiors to maintain control of
production. No matter how busy the workshop
gets; the increase in working hours and extra shifts
cope with heavy workloads to maintain the
Deanswood standard.
Keeping abreast of industry changes, creativity and
development in the interior design world are all
part of the continuing growth process for
Deanswood Interiors and the team’s ethos for
creating a better design future.

01892 814444 | www.deanswood.co.uk

DEANSWOOD INTERIORS CELEBRATES FORTY YEARS IN 2016, CONTINUING TO BUILD 
KNOWLEDGE AND PROVIDE THE HIGHEST QUALITY CURTAIN MAKING SERVICE TO ITS CLIENTS 

CELEBRATING 40 YEARS
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Furnishings, Fabrics + Textiles

INSPIRED BY ANTIQUES
Atelier Textiles designs and makes appliquéd and hand-
embroidered soft furnishings. The company specialises in custom
orders for residential and commercial interiors, creating curtains,
sheers, bedding, sumptuous fabrics and decorative cushions for
the interior design trade. Each design in the collection is inspired
by antique textiles and specialist techniques from around the
globe. From their boutique European design studio, Atelier Textiles
develops these precious artisanal methods into desirable, usable
pieces for present day homes and hotels. Clients can then choose
to have their distinctive Atelier Textiles design made in any of their
chalky linens, translucent sheers, crisp silks or plush velvets. In
September 2015, award-winning textile company English Home
became part of Atelier Textiles. A favourite among interior
designers and set decorators alike, the company is proud to have
taken on this prestigious 25-year-old brand and its opulent design
archives. All products formerly produced for English Home are
now available exclusively through Atelier Textiles. 020 7352 7776
sales@ateliertextiles.com | www.ateliertextiles.com 

CITY RUG-SCAPE
Rug designer Amy Kent has launched her new geometric
designs for 2016. These designs are inspired by Amy’s first trip
to Kathmandu in March 2015, just before the earthquake
happened. They are drawn from many features around the city
- from simple doorways and window grills that she noticed
walking down the narrow streets to the more opulent patterns
found in the temples. They are made even more special by the
knowledge that some of the buildings these were based on,
were probably destroyed by the horrific earthquake that
devastated the city. The people of Kathmandu rely very much
on their work, of which the weaving industry plays a huge part,
to help rebuild their lives and communities. Amy hopes that by
promoting this range of rugs that are so poignant in their
design she can help in some small way to do this. They are
hand knotted at 100 knots per sq inch with the backgrounds in
wool and the patterns in art silk. They are made to order in
any size and colour. Each rug is £440/sqm inc. VAT. 
07979 594651 | amy@amykent.co.uk | www.amykent.co.uk

HIGHLAND GOES
TO HINDE STREET
ANTA is now in Marylebone, London. The
tweed and tartan company from Scotland are
back in London at 14 Hinde Street, W1U 3BG.
'Benbecula' the newest ANTA carpet design,
launched in time for London Design week
2016, is made from locally sourced Highland
wool and has as its inspiration, the natural
colours found in the landscape of Western
Isles. A design, which belongs in Northern
European, is equally at home in a
contemporary interior. There is choice of
coordinating bindings, it can be made to
measure, and, as a pure wool flat weave
construction, it meets the demands of today's
customer. 
14 Hinde Street | London | W1U 3BG 
01862 832477
sales@anta.co.uk
www.anta.co.uk  
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Spotlight

Wolfin Textiles are a fabric wholesaler that
supply natural cotton and linens for both retail
and trade customers. 

Suppliers of industrial textiles and basic
fabrics. Wolfin Textiles source 100 per cent
natural fabrics of the finest quality. As a small
team, the company prides itself on providing 
a personalised one-to-one service to all
customers, whether working with professional
designers for a client, or directly with the 
end user.
Established in 1900 and originally known as
Wolfin and Levy, the company was situated on
Old Street in the City of London. In 1972, Wolfin
and Levy relocated to Great Titchfield Street in
the heart of theatreland, before finally relocating
to Greater London as Wolfin Textiles in 1999.
Wolfin Textiles’ customers include Bournemouth

University, Royal Opera House, Victoria and
Albert Museum, Natural History Museum,
Vivienne Westwood, Suzanne Neville Bridal,
Monsoon, Jack Wills, Aubin & Wills, Alexander
McQueen, Harris Moore, Oasis and Kodak to
name but a few. The company’s reach is
extensive and their products are recognisable in
many retail spaces today.
Wolfin Textiles source the finest quality natural
cottons and linens and supply them at wholesale
trade price. The company stocks an extensive
collection of cotton fabrics and linen fabrics for
soft furnishings, curtains and upholstery,
fashion and clothing, theatre, film and television
production, patchwork and quilting and
conservation projects.
Available in both natural 'loomstate'
(unbleached, untreated and undyed) or white
(bleached) and in various widths and weights,

the professionals at Wolfin Textiles will take you
through every detail of the product to ensure the
interior space is furnished in the best fabrics
and textiles to suit the space.
For the ultimate in flexibility and bespoke
design, designers and clients can order fabric in
10cm increments, with no minimum order.
Should you require any advice on which cotton or
linen fabrics would be most suitable for your
project, the Wolfin Textiles friendly team are on
hand to help.
Unlimited free fabrics samples are available to
order so you can experience the quality of Wolfin
Textiles before committing to the order.

020 8427 7429
cotton@wolfintextiles.co.uk 
www.wolfintextiles.co.uk 

WOLFIN TEXTILES PROVIDE THE DESIGN INDUSTRY WITH THE VERY BEST IN NATURAL COTTON AND 
LINEN, MAKING THE SPECIFICATION OF FABRICS AND TEXTILES A SMOOTH AND CREATIVE PROCESS

THE NATURAL CHOICE
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NORTHERN IRISH BASED FIRM, ULSTER
WEAVERS HAS LAUNCHED A SELECTION OF
FUN-FILLED, CREATIVELY DESIGNED PRODUCTS
TO ADD IMAGINATION AND COLOUR TO EVERY
HOME FOR THE YEAR AHEAD.

The new ranges feature a unique collaboration with
iconic interior and textile institution, Designers
Guild as well as a series of bold prints, striking
colours and very crafty Cut & Sew range.
Ulster Weavers have been designing quality linens
and home textiles for over 135 years and today
export their wares globally from America to
Europe, Shanghai and beyond.

Designers Guild
This range combines heritage, quality and
inspiration with its exciting use of colours and

patterns. It brings together Designer Guild's classic
prints including Amrapali Peony, Franchini stripe
and Mokuren Graphite.
Exuberant floral blooms are back in force here with
vibrant shades of pink, burnt orange and yellow.
Florals travel a step further into the East with
ornate hand drawn motifs and free flowing ferns
and leaves, all of which act as an homage to
oriental gardens. Products available in this
collection include aprons, tea towels, oven gloves,
tea cosies and pot mitts.

Curious Cows
Following on from last year’s sell out Dotty Sheep
range, Curious Cows is being hailed as the
‘Marmite’ design of the year. Featuring an on trend
luminous orange shade, which is hugely popular in
current homeware designs as well as a striking

cow print, it will be a show stopper in any kitchen.
Animal lovers are also truly catered for this year
thanks to the Wiscombe Dogs & Farm Animals
line. Bags and tea towels are designed and made in
Northern Ireland and the selection of bone china
mugs will brighten up your afternoon cuppa.

Cut & Sew
‘Made in the UK’ themed ranges take a creative
turn this year with the introduction of Craft
Designs- Cut & Sew tea towels. Featuring three
adorable animals; Percy Pug, Charlie Cat and
Oliver Owl- new owners are invited to cut out the
template from the tea towel and stitch together to
create a unique soft toy to display in the home.
The complete new collection is now available.
Prices range from £6.50 to £18.00.
www.ulsterweavers.com 

ULSTER WEAVERS PRESENTS A LUXURY ‘DESIGNERS GUILD’ RANGE AS PART OF THE 2016 
COLLECTION, BRINGING COLOUR AND LIFE THROUGH QUIRKY DESIGNS INTO THE HOME

DESIGN COLLABORATIONS
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Michael Anastassiades

THE GLORY OF THE MOMENT
MICHAEL ANASTASSIADES TALKS TO JADE TILLEY ABOUT DESIGNING LIGHTING WITH A 

TRUE PURPOSE AND THE SPEED OF CONSUMERISM CHANGING THE DESIGN LANDSCAPE

MICHAEL ANASTASSIADES’ NAME
IMMEDIATELY CONJURES UP THOUGHTS OF
THE FLOS IC LIGHTS. YOU CANNOT WALK INTO
A BAR IN TOWN WITHOUT SEEING ONE OF
THESE PERFECTLY FORMED WHITE GLOBES
SUSPENDED, PERCHED OR OTHERWISE FIXED
TO THE INTERIOR. SUCH IS THE BEAUTY OF
THEIR DESIGN AND THE NOD TO ITS ULTIMATE
LIGHTING SOLUTION STATUS.  

Michael launched his studio in 1994 to explore
contemporary notions of culture and aesthetics
through a combination of product, furniture and
environmental design. Positioned between fine
art and design, his work aims to provoke
dialogue, participation and interaction. He creates
objects that are minimal, utilitarian and almost
mundane, yet full of vitality one might not expect.

In 2007 he set up the company Michael
Anastassiades Ltd to produce his signature
pieces; a collection of lighting, furniture,
jewellery, and tabletop objects. The studio’s
philosophy is a continuous search for eclecticism,
individuality, and timeless qualities in design. 
Michael took some time to talk to editor Jade
Tilley about how he got to this point, distilling
down design to its purist form and emerging, a
resplendent glowing light, from the shadow of
mass market consumerism. 

HOW AND WHERE DID YOU BEGIN 
YOUR CAREER IN LIGHTING DESIGN?
It was very organic. I had come to London to study
Civil Engineering as my first degree. I basically
didn’t want to go straight into industrial design so
that was the path I chose. Half way through my

time studying in London I came across the Royal
College of Art and went on to do my Masters
degree in design. For me, two years wasn’t
enough to experience a clear path of what design
really is so I ended up doing a lot of research for
many years, in a bid to understand exactly what
design distilled down to for me. In my early years
I was producing a great many pieces, I never
made any money out of design at that time. It
wasn’t about the money, it was about the
discovery of design in its purist form. 
I actually taught yoga for 15 years before
dedicating myself to the craft. I wanted to keep
the design pure and of that level of quality that I
could survive on the designs alone. My passion
for industrial production led me to where I am
and in 2007 I set up the brand. It was an unusual
time to be an emerging designer because I was
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trying to identify with a model that didn’t
necessarily exist at the time. When I graduated I
didn’t have as many options as there are now, so I
went on a journey of discovery to find what suited
me and fulfilled my design needs. Anything goes
now, it’s an exciting time for design.

WHAT DREW YOU TO THIS 
PARTICULAR SECTOR OF THE INDUSTRY?
Lighting was something I found accidentally. I
used to design for my own needs, which
coincided with finding my own home in Waterloo,
which is now also the studio. This provided me
with the opportunity to design specifically for my
own home and studio, which is unusual. I was
creating lighting solutions to my own needs and
getting a really great response from them.
Your confidence builds up and at the same time I
was deciding I needed to focus on one discipline,
to make it manageable. I felt I could contribute

towards the lighting sector.

HOW DO YOU FEEL LIGHTING DESIGNS 
HAVE CHANGED IN THE PAST 10 YEARS,
IN RELATION TO INTERIOR DESIGN?
It’s a hard question because there are different
types of lighting design. Some are very
interesting pieces and some will cast
themselves into a trend or particular movement.
My intention was not to be commercial or to
saturate the market but to contribute and
challenge the demands of the end user. I never
wanted to just be ‘producing’ for the sake of it. It
was an ambitious task but I think we’ve
succeeded in what I originally set out to do.
Every piece has a meaning and a need to exist.  

HOW HAVE CLIENT EXPECTATIONS CHANGED?
We live in a consumer based world where people
‘need’ to see things to make choices. When you

present something new as a concept it takes
time for some clients to be able to accept the
idea, especially if it feels away from form.
Sometimes peoples’ impressions can be
frustrating because their ideas are totally
formed on the mass market. You should always
buy what it is that you like, no compromising. I
think there is still a conflicting point of interest
here. Occasionally it can get a little superficial in
the design world. Social media and the Internet
has brought awareness but has sped up
consumerism so this has helped and hindered at
the same time. The fundamentals of creating
something unique is no longer the aim, which is
a shame. My best designs have always come
about when a client has complete trust in me. 

IS THE TECHNOLOGY AS UP TO DATE AS IT 
COULD BE OR DO WE HAVE FURTHER TO GO?
Lighting tech is galloping at the moment. Some

String Lights. Image courtesy of Giuseppe Brancato
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bulb technologies were discontinued too soon.
We need to keep the momentum of change and
development. I think we ultimately need to
remember about quality. Technology is changing
constantly and rapidly. It is often hard to keep up
but we shouldn’t be a victim of the technology;
the design should not suffer. Don’t let tech win
over, keep the designs pure in that sense and
embrace the technology where needed.

WHAT ARE YOUR PARTICULAR 
FAVOURITE DESIGNS OF THE MOMENT?
There are lots of people doing lots of interesting
things. I tend to relate to the work of artists
because of the spontaneity and originality it
presents. Lighting and lighting design can create
a lot of copying, replications. I think because of
this it is better to draw from art and always ask,
what does the design need to be? Be inspired by
art, it offers a level of freedom.

WHAT MATERIALS DO YOU MOST ENJOY
WORKING WITH WHEN DESIGNING LIGHTING?
I like materials that are what they look like, no
disguises. It’s about honesty in material for me.
The materials and the way they change over time
is fascinating. I put a lot of emphasis on this in
my work. Material has the power to change the
value of an object, to make it timeless. Metal
should look like metal, wood should appear as
wood. I don’t want to design props, I want to
design functional pieces and honest use of
materials is part of it. I think again, the social
media stratosphere and the subsequent speed of
consumption has changed this perception. It is
less about the beauty of time and more about the
‘glory of the moment’, which is a shame.

WHAT HAS BEEN YOUR BIGGEST 
LIGHTING COMMISSION TO DATE?
We’ve completed some exciting projects, many

one-off commissions, big projects. It’s nice to
get that variation in the work. There’s a
chandelier in the Greek Orthodox Church on
Moscow Road, London, the Sophia Cathedral,
which ten years ago we completed for the
church. Then in comparison we have done the
string lights for flos. Totally different but both
equal in their impact. It’s what they give back to
the space that I love. 

IF YOU HADN’T BECOME A LIGHTING 
DESIGNER, WHAT WOULD YOU BE DOING?
I’d probably work in food, a chef. Thinking about
the dedication it requires though, maybe it is
more of an appreciation. I shall keep designing
and enjoying the food. 

michaelanastassiades.com

The Greek Orthodox Catherdral, Aghia Sophia
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Tech report

THE CONNECTED HOME LANDSCAPE 
IS EVOLVING AND BECOMING MORE 
COMPLEX AS IT DOES SO. 

As the international trade association and central
touch point for nearly 4,000 member companies
that represent every facet of this ever-changing
home technology sector, CEDIA has a
responsibility to inform interior designers and
their clients about the world of the connected
home, so that they can make the right decisions
around specifying technology for their schemes,
now and in the future. 
But we recognise that this education is a two
way street. 
For our industry, it’s just as important. We need to
listen to interior designers and their clients, find
out what they understand about technology
already, and what their requirements and
concerns might be around the subject. That way,
we can remain relevant, develop the right business

models and continue to grow as a profession. 
For this reason, CEDIA EMEA has introduced a new,
interactive online questionnaire aimed at interior
designers, other professional audiences and
consumers on The Future of the Connected Home. 
Sitting on the CEDIA EMEA website, this quiz will
help us understand your needs and views better. At
the same time, it will help educate interior
designers and their clients about key facts and
issues in connected home technology in an
entertaining and engaging way.  
Entitled The Future of the Connected Home, the
survey allows designers to share their thoughts on
a range of subjects, including the scale of the
connected home sector, the likely appeal of
different technology sub-systems, the impact of
broadband availability, potential project budgets
and priorities for connected home installations. 
CEDIA uses industry market research from
reputable sources, such as, Frost & Sullivan and
YouGov to feed back to all survey participants with

a range of key insights on technology trends. All
those who complete the survey will be entitled to a
copy of the report and the opportunity to attend a
CEDIA CPD session.   
This interactive questionnaire will help us share
important information on the connected home to
help inform the choices that designers make on
projects. It is the foundation to our understanding
of the market so that we can make sure CEDIA
and CEDIA members are correctly targeting the
right customers, and providing the right
information and services. 
To take part, visit www.cedia.co.uk and click on
the Future of the Connected Home Quiz icon on
the right hand of the home page.

Twitter: @CEDIA_EMEA 
Facebook: www.facebook.com/CEDIA.EMEA

MATT NIMMONS, OPERATIONS DIRECTOR, CEDIA, ASKS IF WE, CONSUMERS AND PROFESSIONAL
DESIGNERS, REALLY KNOW OUR STUFF WHEN IT COMES TO CONNECTIVITY IN THE HOME

CONNECTING THE DESIGN DOTS
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SNAPSHOT IN DETAIL
Hive is a British Gas innovation that creates connected products designed to give

people the control they want for their homes anytime, anywhere. Their first
product, Hive Active HeatingTM launched in September 2013, enables people to

control their heating and hot water from their mobile, tablet and laptop. Today over
200,000 people use the award-winning product. Hive is now taking the next step on

their journey to make the connected home a reality for everyone, creating a little
magic in the everyday along the way. July 2015 saw the launch of Hive Active

HeatingTM 2. Thinking about the design of the Hive as a piece of equipment in the
home, Yves Béhar, Founder and Principal Designer said, “The industrial design
team was aware of the ubiquity of the white box with a dial found in every home.
Drawing from new forms and materials inspiration, we took the familiar further

into something new: the key aesthetic feature for the new thermostat is the
surface material, a NCVM front treatment that makes the device resemble a small

mirror and hides the display unless someone is operating it. This was our way to
make the thermostat blend into the home as it reflects its environment. The device

also has a series of coloured frames that customers can choose to fit any room
and any style.” hivehome.com | britishgas.co.uk

Snapshot

IDT_AprMay16_Jade_v3  18/03/2016  12:44  Page 65



Design Stories

CRAVING THE LIGHT
CLAUS ØSTERGAARD, INTERNATIONAL MARKETING DIRECTOR, LOUIS POULSEN, 
TALKS ABOUT TAMING THE NAKED LIGHT BULB AND LIGHTING UP THE ROOM

TELL US ABOUT THE DESIGN BACKGROUND OF LOUIS POULSEN.
We have to go back to the 1920’s, when the Danish Architect, Poul Henningsen,
got an idea about creating a lighting fixture, which tamed the naked light bulb.
The electric light had made its way into private homes and compared to the oil
lamps or petroleum lamps, many found the light unpleasant. Henningsen won an
international competition in Paris with his lighting fixtures, which were produced
by Louis Poulsen. And this was the start
of a close working together for about 40 years.Based on the architectural
approach to light, Henningsen created a number of patents, among these the
three-shade system was the most genius. Here he both ”tamed” the light bulb
and created an extremely comfortable lighting atmosphere. In close connection
with this he also described what we today call ”our lighting philosophy”, function
– comfort –atmosphere/ambience. Due to the architectural approach to lighting,
Louis Poulsen quickly became the company of choice for many well-known
architects such as Arne Jacobsen, Vilhelm Wohlert, and Vilhelm Lauritzen etc.

WHERE DID THE LOUIS POULSEN BRAND BEGIN?
It began in fact with the Paris exhibition ‘Exposition Internationale des Arts
Décoratifs & Industriels Modernes’ in 1924. Another key early moment was
achieving the patent for the three-shade system, followed by a new product line
introduced before World War II. 
In the 1950’s Louis Poulsen launched a number of remarkable lighting
fixtures, including The PH 5, the PH Artichoke, the AJ Royal family (table,
wall and floor lamp and a pendant too), and all these products are today
regarded as design icons. 
Later in 1963 Louis Poulsen launched the Albertslund collection. This group of
products were all for outdoors use, and has also become a kind of design icon for
outdoor/street lighting. 

WHAT DOES LOUIS POULSEN REPRESENT IN 2016?
Our key values of function, comfort and atmosphere are of major importance
today as they have been from the very beginning. With new technology like the
LED light sources, the treatment of light is more important than ever.

HOW DO YOU CONTINUE TO INNOVATE IN YOUR FIELD?
We can light up a room in a special way, a way that is appreciated
and admired and we use exciting new technologies to emphasise
this. Our design is so long lasting that a number of our collections 
are considered as green products. 

WHAT HAS BEEN LOUIS POULSEN’S 
BIGGEST ACHIEVEMENT TO DATE?
We are proud of our leading position in today’s lighting market
considering our size. The fact that our products are incorporated
across many cultural and geographical borders proves our
adaptability to all kinds of architecture worldwide. Louis Poulsen
products are represented in some of the most prestigious
architectural projects worldwide, which makes us very proud.

WHAT IS THE BIGGEST CHALLENGE 
FOR LOUIS POULSEN IN THE DESIGN SECTOR?
To continue making state-of-the-art lighting fixtures in 
the spirit of our lighting philosophy. Furthermore, the
continuous update of the existing product icons with new
light sources in order to fulfil energy requirements.

WHAT DOES LOUIS POULSEN LOOK LIKE 
AS A COMPANY IN 20 YEAR’S TIME?
A world famous lighting manufacturer who still is 
the chosen partner when it comes to long lasting
comfortable lighting solutions both on the
professional and residential markets. 

WHAT ADVICE DO YOU GIVE DESIGNERS WHEN
YOU BEGIN WORKING RELATIONSHIPS?
We always get them to learn and respect our
lighting philosophy. 

WHAT’S NEXT FOR THE BRAND?
In the short term, we are launching the next
lighting designs during the key European
trade fairs. And of course, always building 
a better understanding of creating
comfortable lighting atmospheres for
human beings. Louis Poulsen isn’t about
just lighting up the darkness; we are
about creating lighting atmospheres
designed for human beings.

www.louispoulsen.com

Interior Design Today May 201666
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Ask The Designer

ALMAS SHAMSEE
Maisha Design
My absolute favorite hotel
in the world has to be
Jumeirah Vittaveli,
Maldives. The layout of the
resort and the rooms in
particular is so well
thought out.  At the
Jumeirah Vittaveli they
have achieved the perfect
balance between luxurious
finishes such as marble in
the bathroom combined
with more organic, rustic
pieces that blend perfectly
with the beautiful natural
setting. Technology is also
key – clever lighting
schemes, remote control
blinds and music systems
all available at a touch of a
button.
www.maishadesign.com 

ASK THE DESIGNER…
WHAT AND WHERE IS YOUR FAVOURITE HOTEL IN THE WORLD AND 
WHAT DOES THE DESIGN OF IT SAY ABOUT HOSPITALITY DESIGN TODAY?

Dart Marina Hotel by Studio Duggan

MARK BITHREY
B3 Designers
We travel quite a bit and
it's really difficult singling
out one hotel, however,
there are a few hotels we
really enjoy visiting, like
Story Hotel in Stockholm.
It’s a unique and quirky
hotel with exceptional
attention to detail and
design. At Story, we see
them challenging the
formal lobby by creating
an independent check-in
system, which places the
control in the visitor’s
hands. We have found
designers have been
given a great opportunity
to design the 'front of
house' aspect of the
hotels very differently.  

www.b3designers.co.uk

MARK REESE
Urban Living Interiors
For me, this is La Colombe
d’Or, Saint-Paul de Vence.
Why? Because even the
very finest designer today
could not replicate this
unique institution. The
hotel is a semi orderly
rambling old building with
extensions and annexes
mostly from stone from a
castle in Aix-en -Provence,
each room unique in its
size, shape and décor. But
the coup derives from the
family owners’ love of art;
the walls everywhere are
covered in the most
extraordinary collection of
paintings, often exchanged
for a stay or a few meals.
urbanlivinginteriors.co.uk

MARTA NOWICKA
Marta Nowicka & Co
At the moment, my
favourite hotel in the
world is Autor Rooms in
Warsaw, Poland. This
fresh, casual concept
fuses AirBnB with a hotel:
it’s an apartment with
four beautifully
architecturally designed
luxury bedrooms,
surrounding a shared
communal space. Autor
Rooms is intimate,
socially interactive,
unpretentious and design
led, with a bold identity.
The place inspired me to
create a new brand called
DOM to be launched May
2016.  

Headshot courtesy of VVojtec
Ketz, ww.martanowicka.com

TIFFANY DUGGAN
Studio Duggan
The Hotel Costes, Paris,
designed by the
formidable Jacques
Garcia, the bar and
restaurant are truly
magnificent - as are the
small but perfectly
formed rooms. Maroon
walls, dimly lit by
decadent chandeliers,
velvet swathed
banquettes and buckets
of roses, the world of
Costes is a magical place.
Today’s guests want to
have an emotional
attachment to their hotel
and it doesn’t get more
personal than this. 

studioduggan.com/
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Hotel Design

BOUTIQUE FINISH
Max-Top has worked with the Alexander Hotel group to install
Max-Top Quartz surfaces at its boutique hotel, Rowhill Grange
Hotel and Utopia Spa, in Kent. The luxury four-star hotel has
fitted eight of its Luxury rooms and bathrooms, and 12 of its
Classic rooms with Max-Top’s unique Pearl White Sparkle
surfaces. Stephen Moss, managing director of Max-Top
commented: “We are delighted that Rowhill Grange has selected
Max-Top Quartz to complete the finish of their stylish rooms. The
exclusive hotel prides itself on its attention to detail and high-
end furnishings, so it is fantastic to be featured throughout.”
The modular quartz product, which launched in the UK in 2014,
features a patented interior honeycomb structure, offering the
aesthetic benefits of a solid stone surface, with the advantage of
a deeper 40mm profile. Peter Hinchcliffe, founder of the
Alexander Hotel chain added: “We first installed Max-Top Quartz
surfaces late last year in our 5* Alexander House Hotel and
Utopia Spa in Sussex, and we were extremely impressed with the
product." 0161 224 0333 | www.maxtopquartz.co.uk

SLEEP PEACEFULLY
Ham Yard Hotel is a striking building situated in a lively part of
London. Built on a plot, which was unoccupied for years,
numerous plans were put forward to develop the site; all were
rejected until consent was granted for Firmdale Hotels. Although
new double glazed windows were installed throughout, the
corner of the hotel still suffered from high external noise levels.
The introduction of secondary glazing is one of the most effective
solutions for combating noise. A reduction of 45dB is achievable
when there is a gap of at least 100mm. A total of 37 openings
were treated with secondary glazing finished in a dark grey colour
to match the existing primary windows. Acoustic laminated glass
was used, which absorbs the outside noise levels. As testament
to the detailed planning throughout the design and build phases,
their efforts were rewarded with the hotel gaining a BREEAM
Excellent rating. Established for fifty years’ Selectaglaze is the
specialist in secondary glazing and has extensive experience on
working on all building types. 01727 837271
enquiries@selectaglaze.co.uk | www.selectaglaze.co.uk

POWER TO THE DOOR
Powermatic door closers deliver outstanding
performance in fire resistance and accessibility, but it is
their concealment that brings a host of benefits for hotel
projects, making them the specifier’s choice for hotel
interiors. Fitting neatly between the door and frame,
Powermatic door closers are totally concealed when the
door is closed, ensuring that nothing interferes with the
appearance of the door and interior. They also help to
create a more homely, less functional, or
institutionalised, ambience within the room. These
benefits have seen Powermatic used by the world’s
leading designers on impressive hotel projects across the
globe, including The Savoy, London; ARIA resort and
casino, Las Vegas; Hilton, Manchester and the exclusive
South Lodge hotel and spa in Surrey.
0121 766 4200
sales@samuel-heath.com
www.concealeddoorclosers.com

IDT_AprMay16_Jade_v3  18/03/2016  12:44  Page 69

mailto:enquiries@selectaglaze.co.uk
http://www.selectaglaze.co.uk
http://www.maxtopquartz.co.uk
mailto:sales@samuel-heath.com
http://www.concealeddoorclosers.com


MY ICON
RORY MACPHERSON REVEALS 
HIS DESIGN ICON
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My Icon

Rory Macpherson is the Founder and Creative Director of Play
Associates. Rory studied interior design at the Inchbald School in
Knightsbridge, winning the Principal’s Prize when he graduated, and at
aged just 23 went on to work for a well-established design company
designing super high end homes and yachts in the UK and Italy.

WHO IS YOUR DESIGN ICON?
Gio Ponti. 

WHAT ARE THEY MOST FAMOUS FOR? 
Gio Ponti was prolific architect, designer, painter, poet and overall creative pioneer throughout
much of the 20th Century.  He designed for 120 different companies and as an architect build in
13 countries.   He was also founding editor of Domus magazine and he oversaw over 560 issues
writing articles in each of them.  His daughter Lisa estimated he worked 60 hours a day! Its hard
to specify which of his works he was most famous for but among the many highlights are the
Pirelli Tower in Milan, the iconic ‘Leggera’ dining chair and the La Cornuta espresso machine
which became a symbol of “La Dolce Vita” Italy. 

HOW WAS THEIR WORK RECEIVED DURING THE HEIGHT OF THEIR CAREER?
Through his designs and his work at Domus, he was the godfather of Italy's post-war design
renaissance.  He was openly influenced by his contemporary designers and in turn influenced
many others.  Amongst every thing else he was a university lecturer in Milan inspiring future
generations in his belief that the worlds of art, architecture and design should
all integrate.  His influence lives on today with Molenti & C reissuing a
collection of his pieces to great acclaim.

WHY HAVE YOU CHOSEN GIO PONTI AS YOUR ‘ICON’?
It’s hard not to look at Gio Ponti’s work and smile, his work is
cheerful and sensual. So many of his designs are
spellbinding, on one hand refined in their elegance and
proportion and on the other so joyful, free and adventurous.
His arresting use of form has a sense of magic and fantasy and
looking at his work now it still seems timeless and relevant.  I
greatly admire not only his obvious creative energy, but also his
capacity to see so many of his designs realized – and realized so
beautifully! 

WHICH PROJECTS FROM YOUR OWN PORTFOLIO 
DEMONSTRATE A NOD TO YOUR ICON’S WORK?
I have always been inspired by his bold use of colour, pattern and
texture and try to carry this through in our projects.   Whilst our work
is largely contemporary in its use of materials and production
methods we are greatly inspired by design through the ages which is
a theme that runs through Ponti’s work. We are currently in the final
stages of renovating an apartment in Notting Hill that is our most
bold work to date in terms of palette and texture, which is probably
our closest nod to Ponti yet. 

IF YOU COULD BE REMEMBERED FOR ONE ELEMENT OF YOUR
DESIGN, WHAT WOULD IT BE?
I hope the work at Play Associates will be remembered for being
adventurous and uplifting.  We are very interested in exploring and
enhancing the effect the buildings we exist in have on us, both through the
build environment and through how we interpret them aesthetically.
www.play-associates.com 
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SHOWROOM
SHOWCASE

INTERIOR DESIGN TODAY IS TAKING A LOOK THROUGH THE DOORS OF SOME 
OF THE UK’S BEST SHOWROOMS, OFFERING AN INSIGHT INTO THE COLLECTIONS 

CURATED AND CREATED BY THE DESIGNERS WHO RUN THEM. By Jade Tilley

Christian Liaigre is a staple of the Fulham
Road. The gloriously slick windows and crisp
French interior stylings have long been a pull
for those seeking design solace in the
Kensington district. 
It was in passing that I decided to make Christian
Liaigre my showroom to visit for this issue of the
magazine. A designer I was meeting at the time,
Heddy Islam of Eklego Design/Jam Space, was
so incredibly complimentary of the brand that I

thought it would be foolish not to take the
opportunity, and the recommendation, and pay
the showroom a visit. 
Christian Liaigre as a company is 25 years old. 13
years ago Christian set up the Fulham Road
store and hasn’t looked back. The Conduit Street
showroom was recently opened and serves the
Mayfair district of London, housing a brand new
capsule collection of eight specially created
pieces. Liaigre showrooms are scattered across

the globe, in Asia and Europe, and follow the
Liaigre pattern of global design with nods to his
French heritage and love for sound design. 
Christian Liaigre has been noted as a pioneer of
classic contemporary interior design. His work is
coveted by the rich and famous and it is easy to
see why. Christian’s style, and that of his
dedicated team, evokes a very clean, crisp
French palette, with hints of global influences,
British touches, and nods to nature, that keep
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Showroom Showcase
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Christian Liaigre

the interior in touch with the surroundings. 
Christian’s timeless, textural design and skill for
combining both traditional and innovative
craftsmanship in his technique has positioned
him as a go-to for beautiful design. His aim is to
create minimal and relaxed spaces reflecting an
aesthetic of refined beauty and subtle luxury. 
Born and raised on the West Coast of France,
Christian has always been inspired by his love of
nature and his passion for true craftsmanship.
Each uniquely designed piece has been created
from scratch and manufactured in France.
Christian encourages the manufacturers in
matching time honoured handcraftsmanship and
cutting edge high-tech machinery.
With a keen sensibility for space and light, design
inspiration is drawn from local cultures and
traditions, meticulous attention is given to the
sourcing of materials, and an affinity for
artisanal work, Christian combines the art of
understatement with great elegance.
According to Liaigre, interior architecture and
design should not be a reflection of fashion and
trends but rather embody timelessness, tranquil
beauty, and subtle luxury. He believes that
comfort does not lie in trivial affluence but in

delicacy and rareness. 
The Fulham Road showroom delivers evidence of
this understanding of design. As soon as I
stepped in, it was clear that world travels and a
deep appreciation for craftsmanship is at the
heart of everything the designer and the brand
delivers. 
The showroom itself has expanded over the
years. Changes in flooring patterns and
materials reveal an organic growth, taking over
window by window of Fulham Road retail space,
and providing the residents of London and
further afield, with an opportunity to come in and
work with the team to achieve their own interior
goals. Additions to the space mean that the
brand has been able to keep classic pieces from
collections whilst displaying new pieces, and is
able to stylise the showroom to appeal to the
tastes of their most dedicated clients. 
The showroom itself is quite British. There are
unusual architectural finishes, ceiling roses and
moldings that add a certain ‘quirk’ to the space.
Nods to other eras are evident, but only if you
look closely, the space is of course, dedicated to
the pieces on display.
Known for his bronze work, there are stunning

pieces dedicated to the bronze craft all over the
space. Floor lamps and coffee tables work
bronze seamlessly into their designs, as if they
have grown with bronze entwined in the design.
Interesting lacquers also pervade the space, and
sit beautifully next to the bronze work. Backs of
chairs gleam in the early afternoon sun
streaming through the windows, large table top
pieces are infinitely smooth and offer really
statement pieces in the room-sets that have
been created. The Kalae Coffee Tbale caught my
eye as a piece of particular interest. Crafted in
bronze and tulle, the piece was made by Pierre
Bonnefille exclusively for Liaigre furniture
collection. 
Desks propped against walls and refined, clean
console tables punctuate areas of the showroom
and, towards the back, a small step down
through an open doorway, there is a room full of
fabric samples, with a table space offering the
chance to work with a designer at Christian
Liaigre.
Liaigre’s Asian influences are clear but so is
the very chic, Mediterranean vibe, seeping
through in the use of beautiful linens in the
furniture pieces. There are Mad Men inspired
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two seaters, for that 50s glamour and many
pieces spoke to me as something out of the
set of the BBC’s recent John le Carré
adaptation, The Night Manager, where the
decadence of Mallorca and its riches offer up
clean linens in neutral palettes that would fit
an interior all year round. 
In each room-set there is a piece or two of
artwork, some by new designers, some not.
One piece that caught my eye had a volcanic
quality to it. Everything has been curated
specially for the space. Some works have an
almost Dali quality to them and in other
rooms, huge project photography of Liaigre’s
interior design work, depicts pieces of
furniture in situ. An example of a chalet in St
Moritz features a beautiful pair of chairs that
would fit in a ski chalet or a summer retreat.
Christian’s impressive portfolio includes the
Hotel Mercer in New York, the Motu Tane in
Bora Bora and the Rosedale in Toronto as
well as residences such as the La
Renaissance in Geneva, Fisherman’s Cabin in
St Barths and the Bulgari Residences in

London. These projects depict how
effortlessly a Liaigre piece of furniture can
work into any interior. 
All pieces in the collections are made to order
and are available in any size, so can be
bespoke made to fit any interior. The ultimate
dimensions – made to fit. There are over 400
pieces to peruse and each and every piece is
still available, such is the timeless quality of
Liaigre’s work. Incredible considering the 25
years of work has produced some of the most
sought after designs in the industry.
It is with a final note that I leave you with the
words of Christian Liaigre himself…“It is my
firm belief that the work of an interior
decorator entails creating a reflection of the
project’s environment and local culture.” 

www.christian-liaigre.fr

68 – 70 Fulham Road | London | SW3 6HH
52 – 53 Conduit Street | London | W1

All images courtesy of Nicolas Héron
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THE LOOK OF WOOD
The preference for choosing porcelain floor tiles which replicate
natural wood, rather than installing real wood floors, is set to
become mainstream with the introduction of two new tile ranges
from Craven Dunnill: Timber Plus and Timber Slim.  Available in
versatile new tile formats, these tile ranges make possible a variety
of attractive floor pattern permutations and effects, including
herringbone, chevron and off-set plank layouts. The Timber Slim
glazed porcelain range is available in five different wood hues: white,
beige, taupe, brown and grey. The narrow plank format of just 700 x
100mm is fundamental to the creation of patterned layouts such as
the familiar parquet-style chevron, herringbone and other off-set
designs. In contrast, the Timber Plus glazed porcelain range is
available in an extra long plank format of 1200 x 200mm. Available in
white, beige, walnut, grey and brown wood-effect options, these
long-board tiles are perfect for open-plan living: they minimise the
frequency of joints and achieve a spacious, uncluttered look. Timber
Slim and Timber Plus tiles are suitable for both floor and walls.
01746 761611 | www.cravendunnill.co.uk

A NEW ANGLE 
FOR TILES
RAK Ceramics Zig Zago Collection includes twelve new wall tile
designs, in a range of zigzag patterned plain and décor mixed
tones. The stunning surfaces fall into two distinct colour pallets,
beige/gold and blue/grey, and each has a subtly dazed, matt
appearance. The Collection was officially launched at KBB 2016.
Zig Zago has an intricate mosaic-like design; the mixed tone
decors combine three zigzag colour strips bordered by gold
detailing which gives a bold, opulent appearance. Used in wide
bands behind statement furniture or fittings, the tiles create a
stunning feature. The plain toned tiles, in a discreet light or dark
grey, blue, ivory, beige or brown zigzag, then pick out the striped
tones and create a subtle base. Single tone tiles are offered in
330x330mm and 330x500mm formats, and Décor tiles measure
330x500mm. A glazed ceramic finish provides an easy care
surface ideal for bathrooms and wet rooms. 01730 237850
marketing@rakceramics.co.uk | www.rakceramics.co.uk 

ADDING TO THE FAMILY
Polyflor has recently launched the Expona SimpLay PUR range of
loose lay luxury vinyl tiles as the latest addition to the Expona family
of premium vinyl floorcoverings. The Expona SimpLay collection of
loose lay vinyl tiles and planks for heavy commercial interiors,
offers authentic reproductions of beautiful natural materials
presented in an adhesive-free, ready to lay product, designed to
reduce installation time. The new range includes 38 stunning
designs featuring a variety of both traditional and contemporary
wood, stone and textile effects. Expona SimpLay’s unique, non-skid
honeycomb backing layer and thicker 5mm gauge ensures that the
tiles stay in position to create a robust and hardwearing
floorcovering for high traffic, heavy commercial environments such
as the office, retail and leisure sectors. This new Expona SimpLay
collection joins the high performance Expona range which now
includes Expona Design and Expona Commercial luxury vinyl tiles,
Expona Control - the world’s first LVT featuring sustainable wet slip
resistance, and Expona Flow vinyl sheet flooring. 0161 767 1111
info@polyflor.com | www.polyflor.com/exponasimplay 
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RAFT+ AHOY
A new and innovative modular seating system has been pioneered by Komac;
a brand within the Boss Design Group. Designed to take flexible design to new
heights, Raft+ offers specifiers thousands of layout configurations, from
classic and distinctive, to fun and organic, with each solution designed to
breathe life into office and hospitality settings. Raft+ is available in straight
and curved single, double and triple units, benches and corner pieces. With
choice of two back heights, 1100mm and 1400mm, together with two base
options, this pioneering system delivers ‘create and connect’ versatility. It
provides specifiers with creative licence to bring fresh inspiration to their
projects. Raft+ is an evolution of the popular Raft range. It not only lends itself
to the modern office environment, inspiring both collaborative and private
spaces courtesy of high back units, it is equally at home in café bistro settings
with traditional banquette configuration. Boasting a solid hardwood frame, all
Raft+ modules feature integral lumber support for ultimate comfort. With a
choice of individually polished aluminium legs or plinths, and with optional
power and data connections, Raft+ facilitates the flexible design of any space.
Raft+ comes fully or part assembled for ease of installation with linking
mechanisms also featured. 01384 455570 | 020 7253 0364 | www.komac.co.uk

WORKING WITH 
THE ELEMENTS
The Elements Wetroom range from Abacus Manufacturing Group is
an easy-to-install, tileable wet floor and wall board system for
domestic and commercial applications. The components are
developed and manufactured in the UK and include shower tray kits
and seating. Elements Wetroom comes complete with specialist
adhesives and tapes to ensure waterproof joints and is based on a
three-layer construction that includes a waterproof structural foam
with excellent insulation properties and high compressive strength.
This not only prevents water penetration but also minimises
condensation so provides peace of mind and significant added
value to bathroom and shower areas. The competitively priced
Elements Wetroom range may be used to create bespoke flat and
raised wetroom concepts. Made without CFC, HCFC or HFC, the
boards and shower bases are lightweight, fire retardant and easy-
to-handle and cut; they support a greater weight of tiles than
plasterboard or timber. 0845 8 50 50 40 | www.abacusdirect.co.uk 

A LESSON IN PERFECTION
Created using a balanced combination of time-honoured heritage
craft techniques, in depth knowledge of the science of ceramics
and the latest technology, the Birlingham Box is part of the
splendid new collection from ceramic specialists Chamberlain &
Co. Inspired by the porcelain that graced the court of King George
III, the range is ornate and elegant, combining Regency splendour
with the modern aesthetic to create a glorious hybrid of ceramic
art. Fashioned from eight separate pieces of clay and supported by
numerous others throughout the shaping and firing processes,
more than 50 man hours go into ensuring that every Birlingham
Box is as perfect as it is beautiful. The finished profile may look
effortlessly graceful but it takes consummate skill to prevent the
clay from following its innate tendencies and ‘bellying’ out; clay
yearns to be rounded rather than flat. In this design, Chamberlain
& Co’s artisans are defying nature. The Birlingham Box measures
approximately 34cm x 23cm x 20cm and is hand painted over 34
hours, including gilding the glazed ceramic. 
www.chamberlain&co.co.uk 

IDT_AprMay16_Jade_v3  18/03/2016  12:46  Page 75

http://www.abacusdirect.co.uk
http://www.komac.co.uk
http://www.chamberlain&co.co.uk


Interior Design Today May 201676

Product Gallery

UPPING THE 
FUEL OPTIONS
Broseley Fires have taken the highly popular Evolution 5 from
the range and created a multifuel version. Replacing the current
woodburning model, the new multifuel version offers the same
sleek appearance with the added convenience of choosing wood
or solid fuel to burn. This contemporary styled stove comes with
the option of a Deluxe glass top or eye catching Log Store. Its
large window shows off the stunning flame picture perfectly and
the neat multifuel controls, featured at the front of the stove
allow the air to be regulated and heat controlled to ensure
maximum efficiency. With a generous 5kW heat output, 85 per
cent efficiency and stylish metallic black finish, the Evolution 5
multifuel stove is a superb addition to the ‘showroom only’
Evolution range. The new Evolution 5 multifuel is the perfect
blend of flawless style and exceptional efficiency with the added
benefit of fuel choice; exclusively available through Evolution
approved stockists. 01743 461444 | www.broseleyfires.com

ATTIRO SAMPLES
Attiro sample packs are now available for architects,
interior designers and contractors to experience how the
pioneering new Attiro accessible real wood flooring works
hand in hand with Kingspan steel encapsulated floor
panels. Attiro secures magnetically to Kingspan steel
encapsulated raised access flooring, achieving the look of a
traditional wood floor but without limiting access to the
raised floor and service void beneath. The sample pack
contains two pieces of Attiro, a section of a Kingspan panel,
and a collection of Attiro shades and finishes, together with
examples of layout options. The pack clearly highlights how
in contrast to inaccessible tongue and groove wood flooring,
the European oak-veneered Attiro can be lifted in any part
of a floor in seconds, thanks to its magnetic base. Attiro’s
range of shades and finishes are designed to suit any taste
and interior – from deep, rich grains to crisp, clean whites.
You can choose from three finishes: brushed, sawmill and
rustic hand scraped. info@attiro.co.uk | www.attiro.co.uk

THE FORCE AWAKENS
The “Star Wars & VELUX Galactic Night Collection” offers four
galactic blackout blinds designed especially for children’s rooms to
stimulate rest and creativity, which are vital for future generations
and at the core of the VELUX Group. In 2014, the high involvement in
children’s rooms led the VELUX Group to a playful and powerful
collaboration with Disney featuring some of the most beloved Disney
characters. Now the time has come to widen the scope and cater for
the imagination of even more children with a Star Wars-themed
blinds collection. The “Star Wars & VELUX Galactic Nights
Collection” is inspired by Star Wars:“The Force Awakens” and
features four brand new fabulous designs designed exclusively by
the VELUX Group in close alignment with Disney. “Star Wars &
VELUX Galactic Night Collection” is an opportunity for both children
and their parents to engage in a high benefit product, since the Star
Wars universe has devoted fans at all ages and offers a unique
community of massive universal popularity. The collection also
offers a perfect plug-and-play solution, which is easy to install
thanks to the VELUX Pick&Click!™ technology. www.velux.co.uk
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BRAND INTEGRITY
TIM ARMITT, MANAGING DIRECTOR AT LYNDON DESIGN, TALKS ABOUT THE IMPORTANCE OF
PRESERVING BRAND INTEGRITY WHEN DESIGNING AND INNOVATING FURNITURE AND UPHOLSTERY
FOR NEW AND CHALLENGING LANDSCAPES.

HOW WAS 2015 FOR LYNDON DESIGN?
Last year was a phenomenal success for Lyndon Design. The demand for
our handcrafted timber furniture and upholstery has continued to enjoy
extraordinary growth across both corporate and hospitality sectors. As
such, our brand has fast become revered amongst architects, interior
designers and specifiers for its superior quality and high-end aesthetic. 

WHAT IS LYNDON DESIGN’S PHILOSOPHY FOR DESIGN?
Over the last few years, Lyndon Design has developed a well-defined
brand offering that exudes design integrity. Our design principles remain
unchallenged; representing a simple blend of uncluttered design with
first class, quality craftsmanship. Whether our collections are designed
inhouse or in collaboration with some of the most credible and award
winning designers, they all have the ‘Lyndon’ feel - whether that is in
their detailing, their proportions, or the way that the wood is engineered. 

HOW HAVE CHANGES IN THE CORPORATE 
SECTOR  AFFECTED YOUR DESIGNS?
With the continued softening of the workplace and the popularity of ‘soft
office seating’ in versatile breakout areas, Lyndon Design has developed
a range of collections to meet demand. In addition to private meeting
booths that effectively break up large, open plan office spaces with
exceptional seating and technology combined into one striking piece, we
have introduced a series of modular furniture that offers high levels of
flexibility and practicality. 

HAS LYNDON DESIGN ADAPTED ITS OFFERING 
TO MEET THE CHANGING LANDSCAPE IN HOSPITALITY?
As hospitality establishments look to reinvent their communal spaces

and lobbies to accommodate a range of activities centered around work,
relaxation and play, Lyndon Design has stepped up its offering with the
introduction of a considered collection of products that feature in a new
and sumptuous product guide - The Hospitality Edit. This 54-page
brochure features 13 collections of handcrafted seating and furniture -
many of which already grace leading five star hotels and Michelin starred
restaurants around the globe. 

WHAT ARE SOME OF YOUR FAVOURITE LYNDON DESIGN PROJECTS?
The newly refurbished Michelin starred Number One restaurant, located
within Edinburgh’s prestigious The Balmoral hotel, is one of my firm
favourites. Our classic two seater Albany sofas bring a soft and intimate
feel to the elegant dining room, and this embodies everything that Lyndon
Design stands for - luxury, elegance and comfort. Equally, London’s
award winning five star apartment development, Cheval Three Quays, 
is the perfect showcase for our bespoke upholstery, as customised wall
panels and upholstered headboards bring an indulgent wow factor to 
the bedrooms.

HOW DO YOU CONTINUE TO INNOVATE IN 
YOUR FIELD AND WHAT DOES 2016 HOLD?
By continuing to adhere to our design principles and by remaining
committed to our philosophy of a “Restless Pursuit of Excellence”, 
we constantly strive to develop new furniture collections that will 
satisfy the changing face of both hospitality and corporate sectors. 
Our bespoke service will remain a key driver of this innovation. Our
design repertoire will also extend further by working with selected
leading British designers. 
01242 584897 | www.lyndon.co.uk
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VINYL NATION
Kayospruce have 33 years of experience supplying outdoor
and technical fabrics to the contract, hospitality, leisure
and domestic markets. Among many technical fabrics
Kayospruce have launched a new premium vinyl with Crib 5
fire retardant properties designed as a hardwearing
seating vinyl suitable for both internal and external
applications. Competitively placed in this market to rival
any supplier in both quality and price per metre, the vinyl is
sold as cut lengths or discounted further for quantity
orders. UV resistant, light fastness, perspiration, saliva and
urine resistant, waterproof, salt water and tear resistant
and non irritant makes this new collection of vinyls to the
UK market the perfect choice for all indoor and outdoor
applications. With over 200 finishes and colours there is a
texture and colour for everyone. These vinyls can also be
complimented with over 176 outdoor upholstery fabrics
from the popular SUNBRELLA Collection. 
01489 581696 | info@sailcloth.co.uk

GOING WITH THE GRAIN
Available exclusively through James Latham in the UK, XyloCleaf, which
offers a variety of wood grains, linens and other unique materials, is
already proving popular within high-end commercial, leisure and hotel
specifications. Unlike anything else on the UK market, XyloCleaf is a
highly original range of decors, which are created using a unique
process of thermal fusing. This provides not only a stunning end result,
but also a product that is strong, durable and highly scratch and
chemical resistant, meaning that as well as looking great, it will stand
up to the toughest of challenges when used in high traffic areas. The
sensational and inspiring new XyloCleaf collection is perfectly suited to
premium domestic design schemes such as kitchens, bedrooms and
bathrooms as well as for wall panelling and furniture and the portfolio
includes 50 decors, all of which come with ABS edging as standard
plus it is also available as HPL in 16 of the decors. 
0116 257 3415 | marketing@lathams.co.uk | www.lathamtimber.co.uk

AKZONOBEL INTERIORS
MAKES LIFE SIMPLE
Making life simple and being able to see a range of products on offer at a
glance can be a challenge for many companies. Not so at AkzoNobel as
they’ve garnered their substantial expertise into one new all-embracing
brochure aimed directly at the interiors market. The AkzoNobel interior
coatings ranges from across Europe have now been brought together
into one new single brochure. The list of applications is varied as it is vast
and ranges from furniture through to kitchen cabinets, bathroom
cabinets, table tops, shop-fitting and flooring. The breadth of technical
knowledge and skills at AkzoNobel also delivers a host of available
solutions including PU acrylic, PU Alkyd and Polyesters, through to Acid
Curing, Waterborne, UV Curable together with Oils and Waxes. 
01254 687950 | www.sikkens-wood-coatings.co.uk 
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A CLEARER VIEW
The Lanesborough Hotel, with its wonderful view of Hyde Park
corner and the famous Apsley House, also known as No 1
London, has installed demista™ heated mirror pads in the
bathrooms of its luxury bedrooms and suites. The order for 768
pads allows The Lanesborough to join the exclusive club of
hotels in the capital, such as the Renaissance St Pancras,
Blakes, and Browns hotels, to name but a few, who have
ensured that their guests always have clear, mist free mirrors,
even in the steamiest of bathroom or shower rooms.  Hotels and
major hotel groups around the world have sought demista™
heated mirror pads as their first choice for their bathroom
refurbishments. These are the original products, manufactured
in the United Kingdom for over 24 years, and which meet the
highest standards for safety and reliability, recognised in
Europe, the Middle East and beyond. The pads are available in a
variety of sizes to suit almost any requirement, and can also be
used in multiples for very large mirrors. 
01932 866 902 | sales@demista.co.uk | www.demista.co.uk 

SEEING IS BELIEVING 
Dimplex’s revolutionary Opti-myst flame effect offers
fuss-free flames all year-round with no mess and no
safety concerns. The Dimplex Opti-myst effect, which
already proved popular in a variety of settings including
hotels, restaurants, domestic properties and even TV
sets, uses unique technology to create the illusion of
real ‘smoke’ and ‘flames’ – an effect that truly has to be
seen to be believed. The Opti-myst Pro range has been
specially developed for design installations, combining
the unique effect with installation flexibility to offer a
series of cassette models in varying sizes. The flame
effect enable interior designers to deliver all the
ambience of a fire in commercial or domestic projects,
creating opportunities that would not otherwise be
available with real flames because of safety issues or
unwelcome heat in summer months. 
0844 879 3587 | marketing@dimplex.co.uk
www.dimplex.co.uk/fires 

SCULPTURAL HEATING
Aeon is proud to present the Tirendaz, a luxury, hand-
crafted heated towel rail, named for the powerful
techniques and archers’ bows from the Ottoman Empire.
The perfect symmetry of this stunning vertical structure
evokes a relaxed, retro style to complement any home.
The Tirendaz is part of an elite collection of over 80
radiators, created to be powerful and elegant by Aeon.
Offering its customers a wide range of radiators and
heated towel rails, inspired by historical styles and
designs from the natural world, Aeon specialises in
innovative luxury and reliable performance: the perfect
combination of efficiency and style. There really is
something to suit every interior.
01908 271155 | aeon@pitacs.com | www.aeon.uk.com
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Last Word

STAYING IN A WONDERFUL HOTEL 
MAKES THE BEAUTY AND JOY OF 
TRAVEL EVEN MORE MEMORABLE.  

All travellers want to feel like they’ve been
somewhere and have enjoyed something different
from their usual surroundings, so it’s essential
that the local landscape is expressed in a hotel’s
interior design, so long as global standards of
luxury and comfort are maintained. Local
connections are more important than a hotel’s
global identity, as these individual touches are
what form unique and meaningful experiences.
As designers, it’s fun to weave the local culture
and design vernacular into our projects in
modern ways. Through a considered mix of
textures, materials and palettes, we can create
designs which resonate with guests once their
stays are over. At The Alpina Gstaad, the rustic,
weathered timber that gives traditional alpine

chalets their character has been interpreted in a
contemporary manner yet still really expresses
the essence of being in the Alps. The hotel’s
fireplace hearths are formed from stones that
were each hand-selected for their particular
beauty, charcoal hues, and appealing shape
worn smooth by rushing mountain streams over
thousands of years. It’s also really important to
think about how guests will use a space, for
example, what surfaces their skin will touch and
how that will make them feel. So at The Alpina
we brought in lots of soft textures to envelop
them in cosiness. 
A location’s lighting is also a key aspect in
designing places that feel special. If an area is
blessed with natural light, making the most of
this will really open it up. Or if a room has no
windows and will be dark, this can be an
advantage too, as it can enhance a sense of
comfort and tranquillity. 

We look to international benchmarks to see what
these destinations have done well and how these
techniques can be adapted to the particular
circumstances of a project potentially on the
opposite side of the globe. Right now, we are re-
designing a collection of villas on an atoll in the
Indian Ocean to create a remote playground for
international “gypsetters” – those bohemian
globe-trotters who seek authenticity and glamour
in their free-wheeling lifestyles. We are also
working on a hotel in one of the tallest buildings
in the world where the spaces are physically
removed from the landscape. In this case, we
need to be particularly imaginative about how we
can create an authentic local feel whilst in the
sky. When balancing the local with the global,
designers need to find the right mix of elements
that offer the truest expression of a place and
form experiential connections with its spirit.    
www.hba.com

NATHAN HUTCHINS, PARTNER, THE GALLERY HBA, DISCUSSES ESTABLISHING LOCAL 
CONNECTIONS AND BLENDING BRAND IDENTITY FOR THE ULTIMATE HOTEL EXPERIENCE

THE JOY OF TRAVEL

thelastword
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FLOORINGLIGHTING

290-294 Latimer Road, London W10 6QW
0208 960 6776

sales@newforestfloors.com
www.newforestfloors.com

Discover Rainbow's collection 
of handmade Murano lighting 
and bespoke artwork exclusively
sourced from Italy at The House Fair

The House Fair
on June 22 - 25
at Olympia London, 
Kensington W14 8UX
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BEAUTIFUL CHAIRS

www.chairmaker.co.uk | chairs@chairmaker.co.uk | #chairmakeruk
01903 200663 | Sussex England

'Chairmaker' design, or bring back to life more chair styles

than any other company. Not only that but

they manufacture them in England.  Big

statement yes but with the keys to

the chair vault and the most presti-

gious trade client list imagi-

nable, they really are the

only place to go when you

want proper hand made

British chairs.  All Chairmaker

chairs are made with attention to detail

that is unmatched in today's world of cheap imports. If

you are looking for just 1 chair for a house or 100 for a hotel

please get in contact, we would love to help.

LIGHTING

BESPOKE FIREPLACES

80 New Kings Road
London SW6 4LT
020 7731 5025
sales@realflame.co.uk 
www.realflame.co.uk

BATHROOMS

ASIAN ANTIQUES

J.A.N. Fine Art 
134 Kensington Church Street 

tel: +44 (0)20 7792 0736
fax: +44 (0)20 7221 1380

www.jan-fineart-london.com

Specialised in Asian antiques, 
paintings, porcelain and works of art

Korean granite stone lantern.
Choson Dynasty (1393-1910)

W 48.5 cm (19.09") H 140 cm (55.12")

KITCHEN FITTINGS
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