










Discover more.







W
W

W
.D

IO
R

.C
O

M
 -

 0
2

0
 7

1
7

2
 0

1
7

2



CHANEL.COM



















 
131
My Style 
Singer Jack Savoretti 
and his soulful look 
are in perfect harmony.

145
Grooming Awards

From scents to shaving via skincare, 
GQ presents the winners that should 

be in your bathroom cabinet.

205
Hugo Rifkind
What to do when your 

friend cheats on his wife.

135
Style Manual
Agi & Sam team up with Lacoste Live; Jim Chapman 
takes a rain check; the haute heritage of Hardy Amies; 
Hugo Boss suits Stanley Tucci; plus, Style Shrink.

168
Michael Wolf
For 20 years Roger Ailes set the agenda at Fox News, but 
the one story he could not control was his own downfall.

131

31
Editor’s Letter

41
Foreword 
A New York journalist reports from the frontline 

of his 20-year tragi-comic feud with Donald Trump.
BY MARK SINGER

51 Details 
Tony Kelly’s camera flash; Nick Valensi 
steps up to the mic; Black Mirror returns; 
GQ’s Men Of The Year awards highlights.

100
Our Stuf

GQ Style Fashion Editor 
Gary Armstrong reveals 

his sartorial pursuits.

106
Cars

Honda unleashes the 
NSX; Nissan’s GT-R 
spreads its wings.

113
Taste 

David Muñoz’s 
fun fare rolls into 
town; lamb done 
well by Marcus 

Wareing; The New 
Inn on the Isle of 
Wight; Oskar’s 

Bar goes back to 
basics; gourmet 
Galway; Hyde 
Kensington’s  

royal treatment.

125
Travel 

GQ’s guide to the world’s 

most relaxing resorts.

156
GQ Preview 

Products, events, offers.

176
Lab 

Charge ahead with the 

latest laptops and lenses 

for your camera phone.

51 113

145

183

106

NEW 
COLUMN!

The Drop
The life of Jeff 
Koons; Frieze 
frames; why 
Donald Trump 
is hip hop’s new 
public enemy; 
The Girl On The 
Train’s survival 
test; the latest 
naked streak; 
cultural fireworks 
for November.183

NOVEMBER  2016  GQ.CO.UK  15





Too big to fail?
The lead in Marvel’s 
$200m Doctor Strange 
tells GQ how his life 
has been transformed 
on and of the screen. 

206

STORY BY Stuart McGurk  

PHOTOGRAPHS BY Jason Bell

Suit jacket by Brave Gentleman, 
£430. bravegentleman.com. 

T-shirt by Rag & Bone, £70. At 
Selfridges. selfridges.com

NOVEMBER  2016  GQ.CO.UK  17



LONDON 

43 CONDUIT STREET -  4  HARRIET STREET -  HARRODS, KNIGHTSBRIDGE MEN’S  TAILORING

berluti.com



195 

Life 
Offices that make 

the everyday 
spectacular; up 
your golf game; 

the end of 
European affairs; 

Bear Grylls’ 
parental advice; 
trainers that go 

the distance. 

278
Stockists 

From A to Z, all the 

labels in this 

month’s issue.

214

256

244

230

 Army dreamers
As Burberry lines up its first ”see now, buy now” season, 
GQ salutes a pioneering spirit in luxury. BY Robert Johnston

280
Out To Lunch 

GQ joins Professor Green 

for some life lessons.

256

220 

280

214  Urban Fox 
From a Brixton squat to an LA studio, Danny 

Fox has become a master of the dark arts. 

BY DYLAN JONES

220  A natural woman 
GQ gets acquainted with Boss The Scent For 

Her ambassador and golden girl Anna Ewars. 

BY JESSICA PUNTER

222  Tower of power 
How the Four Seasons restaurant, home to New 

York’s high society, stayed on top for 57 years. 

BY DYLAN JONES 

230  You know my name 
After staging a most improbable musical 

comeback, Craig David is on the crest of 

a wave. He invites GQ along for the ride.  

BY MARK RUSSELL

236  The songbird of Syria 
GQ uncovers the truth about the brutal murder 

of a protest singer who inspired a revolution 

and a global case of mistaken identity. 

BY JAMES HARKIN

244  A man of many parts 
Game Of Thrones’ Alfie Allen makes a play for 

the role and wardrobe of a gentleman.  

BY BOYD HILTON

250  Alastair Campbell vs The Mail 
Our arch interrogator trains his sights on the 

most influential and divisive newspaper and 

website in Britain.

Features & Fashion

NOVEMBER  2016  GQ.CO.UK  19







Editor 

DYLAN JONES

PA TO THE EDITOR Lottie Stanners

DEPUTY EDITOR Bill Prince             CREATIVE DIRECTOR Paul Solomons             FASHION DIRECTOR Robert Johnston 

MANAGING EDITOR Mark Russell             FEATURES DIRECTOR Jonathan Heaf

SENIOR COMMISSIONING EDITOR Stuart McGurk             COMMISSIONING EDITOR Charlie Burton              HEALTH & SPORTS EDITOR Paul Henderson  

ASSOCIATE ART EDITOR Oliver Jamieson             DESIGN ASSISTANT TO THE CREATIVE DIRECTOR Anna Gordon

PHOTOGRAPHIC DIRECTOR Ger Tierney             PHOTOGRAPHIC EDITOR Ryan Grimley             ASSISTANT PHOTOGRAPHIC EDITOR Anna Akopyan

STYLE & GROOMING EDITOR Jessica Punter             FASHION EDITOR Grace Gilfeather              FASHION ASSISTANT Carlotta Constant 

CHIEF SUB-EDITOR George Chesterton 

DEPUTY CHIEF SUB-EDITOR Aaron Callow              SUB-EDITOR Kevin Long              JUNIOR SUB-EDITOR Holly Bruce   

GQ.CO.UK NEWS EDITOR Conrad Quilty-Harper             ASSOCIATE STYLE EDITOR Nick Carvell             GQ.CO.UK FEATURES EDITOR Matt Jones    

GQ.CO.UK PICTURE EDITOR Alfie Baldwin             GQ.CO.UK INTERNS Ailis Brennan, Zak Maoui             ENGAGEMENT MANAGER Becky Lucas             STAFF WRITER Eleanor Halls

CONTRIBUTING WOMEN’S EDITOR Katie Grand             CONTRIBUTING FASHION EDITORS Luke Day, Elgar Johnson, Luke Leitch, Lou Stoppard 

CONTRIBUTING ART EDITOR Adam Clayton

POLITICAL EDITOR Matthew d’Ancona             CONTRIBUTING STYLE EDITOR Sascha Lilic             LUXURY EDITOR Nick Foulkes             LITERARY EDITOR Olivia Cole 

EROTIC AFFAIRS EDITOR Rebecca Newman             COMEDY EDITOR James Mullinger             FENG SHUI EDITOR Tracey Emin 

PROGRAMME MANAGER Liam Keating             TABLET PRODUCERS Lucy Streule

Contributing Editors 
Mel Agace, Andrew Anthony, Chris Ayres, Jason Barlow, Stephen Bayley, Tara Bernerd, Heston Blumenthal, Debra Bourne, Michael Bracewell, Jennifer Bradly, Charlie Brooks, Ed Caesar, Alastair Campbell,  

Naomi Campbell, Robert Chalmers, Jim Chapman, Nik Cohn, Giles Coren, Victoria Coren Mitchell, Andy Coulson, Adrian Deevoy, Alan Edwards, Robert Elms, David Furnish, AA Gill, Bear Grylls, Sophie Hastings,  

Mark Hix, Julia Hobsbawm, Boris Johnson, John Kampfner, Simon Kelner, Rod Liddle, Frank Luntz, Dorian Lynskey, Piers Morgan, John Naughton, Hans-Ulrich Obrist, Dermot O’Leary, Ian Osborne,  

Tom Parker Bowles, Tony Parsons, Oliver  Peyton, Julia Peyton-Jones, Amol Rajan, Hugo Rifkind, David Rosen, Martin Samuel, Darius Sanai, Kenny Schachter, Simon Schama, Alix Sharkey, Ed Smith,  

Ed Vaizey, Ed Victor, Celia Walden, Danny Wallace, Jim White, Michael Wol�, Peter York, Toby Young

Contributing Photographers  
Miles Aldridge, Guy Aroch, David Bailey, Coppi Barbieri, Matthew Beedle, Gavin Bond, Richard Burbridge, Richard Cannon, Kenneth Cappello, Matthias Clamer, Dylan Don, Jill Greenberg, Marc Hom,  

Benny Horne, Norman Jean Roy, Tony Kelly, Steven Klein, David LaChapelle, Brigitte Lacombe, Joshua Lawrence, Sun Lee, Peter Lindbergh, Steve Neaves, Zed Nelson, Mitch Payne, Vincent Peters,  

Sudhir Pithwa, Rankin, Mick Rock, Mark Seliger, Søren Solkær, Mario Sorrenti, Mario Testino, Ellen von Unwerth, Mariano Vivanco, Matthias Vriens, Nick Wilson, Richard Young

DIRECTOR OF EDITORIAL ADMINISTRATION AND RIGHTS Harriet Wilson     EDITORIAL BUSINESS MANAGER Stephanie Chrisostomou  

 INTERNATIONAL PERMISSIONS MANAGER Eleanor Sharman     SYNDICATION syndication@condenast.co.uk     CONDÉ NAST INTERNATIONAL DIRECTOR OF COMMUNICATIONS Nicky Eaton

Publisher

VANESSA KINGORI

PA TO THE PUBLISHER Emma Cox

ASSOCIATE PUBLISHER Vikki Theo      ADVERTISEMENT AND DIGITAL DIRECTOR Hannah O’Reilly      SENIOR ACCOUNT MANAGER Lauren Maher 
FASHION MANAGER Madeleine Wilson      BUSINESS MANAGER AND JUNIOR RETAIL EDITOR Michiel Steur      ADVERTISING ASSISTANT Manny Chadha

CREATIVE SOLUTIONS DIRECTOR Kristen Lazaric      CREATIVE SOLUTIONS ART DIRECTOR James Warner      CREATIVE SOLUTIONS ART EDITOR Nick Paterson     DIGITAL DESIGNER Scott Wheeler      
SENIOR CREATIVE SOLUTIONS MANAGER Alexandra Carter      CREATIVE SOLUTIONS MANAGER Ottilie Chichester      TALENT AND INNOVATION MANAGER Nicola Butler    

RETAIL EDITOR Holly Roberts      EVENTS DIRECTOR Michelle Russell      REGIONAL SALES DIRECTOR Karen Allgood      HEAD OF THE PARIS OFFICE Helena Kawalec    

PARIS OFFICE Florent Garlasco      US ASSOCIATE PUBLISHER Shannon Tolar Tchkotoua      US ACCOUNT MANAGER Keryn Howarth      ITALIAN OFFICE Daniela Conti, Valentina Donini

CLASSIFIED DIRECTOR Shelagh Crofts      CLASSIFIED ADVERTISEMENT MANAGER Emma Roxby 

CLASSIFIED SALES EXECUTIVES Casey Drabble, Selina Thai, Harriet White

DEPUTY MARKETING AND RESEARCH DIRECTOR Gary Read      ASSOCIATE DIRECTOR, DIGITAL MARKETING Susie Brown    

SENIOR MARKETING EXECUTIVE Celeste Buckley      SENIOR DATA MANAGER Tim Westcott      SENIOR RESEARCH EXECUTIVE Claire Devonport

CIRCULATION DIRECTOR Richard Kingerlee      NEWSTRADE CIRCULATION MANAGER Elliott Spaulding      SUBSCRIPTIONS DIRECTOR Patrick Foilleret   

MARKETING AND PROMOTIONS MANAGER Michelle Velan      CREATIVE DESIGN MANAGER Anthea Denning      SENIOR MARKETING DESIGNER Gareth Ashfield 

 PRODUCTION DIRECTOR Sarah Jenson      COMMERCIAL PRODUCTION MANAGER Xenia Dilnot      SENIOR PRODUCTION CONTROLLER Emily Bentley   

PRODUCTION CO-ORDINATOR Katie McGuinness      COMMERCIAL SENIOR PRODUCTION CONTROLLER Louise Lawson   

COMMERCIAL AND PAPER PRODUCTION CONTROLLER Martin Macmillan      TABLET PRODUCTION CONTROLLER Lucy Zini      COMMERCIAL PRODUCTION CO-ORDINATOR Jessica Beeby    

HEAD OF DIGITAL Wil Harris      GROUP PROPERTY DIRECTOR Fiona Forsyth      MARKETING DIRECTOR Jean Faulkner   

HR DIRECTOR Hazel McIntyre      FINANCIAL CONTROL DIRECTOR Penny Scott-Bayfield      FINANCE DIRECTOR Pam Raynor

Managing Director 

NICHOLAS COLERIDGE

DEPUTY MANAGING DIRECTOR Albert Read 

DIRECTORS: Jonathan Newhouse (Chairman), Nicholas Coleridge (Managing Director), Stephen Quinn, Annie Holcroft, Pam Raynor, Jamie Bill, Jean Faulkner, Shelagh Crofts, Albert Read, Patricia Stevenson

Chairman, Condé Nast International 

JONATHAN NEWHOUSE





The superlative-charged chronograph. 50 mm case in Breitlight®. Exclusive Manufacture 

Breitling Caliber B12 with 24-hour military-style display. Offi cially chronometer-certifi ed.



BREITLING.COM



P L E I N . C O M

H A R R O D S  –  M E N ’ S  I N T E R N A T I O N A L  G A L L E R Y  –  L O W E R  G R O U N D  F L O O R

N E W  B O N D  S T R E E T  -  O P E N I N G  S O O N





IN THE USA CONDÉ NAST 

CHAIRMAN EMERITUS S.I. Newhouse, Jr. 
CHAIRMAN Charles H. Townsend  

PRESIDENT & CHIEF EXECUTIVE OFFICER Robert A. Sauerberg, Jr. 
ARTISTIC DIRECTOR Anna Wintour

IN OTHER COUNTRIES CONDÉ NAST INTERNATIONAL
CHAIRMAN AND CHIEF EXECUTIVE Jonathan Newhouse 

PRESIDENT Nicholas Coleridge 

VICE PRESIDENTS Giampaolo Grandi, James Woolhouse, Moritz von Lafert  
and Elizabeth Schimel 

CHIEF DIGITAL OFFICER Wolfgang Blau 

PRESIDENT, ASIA-PACIFIC James Woolhouse  
PRESIDENT, NEW MARKETS AND EDITORIAL DIRECTOR, 

BRAND DEVELOPMENT Karina Dobrotvorskaya 

DIRECTOR OF PLANNING Jason Miles 

DIRECTOR OF ACQUISITIONS AND INVESTMENTS Moritz von Lafert

GLOBAL
PRESIDENT, CONDÉ NAST E-COMMERCE Franck Zayan 

EXECUTIVE DIRECTOR, CONDÉ NAST GLOBAL DEVELOPMENT Jamie Bill

Published under License  
or Copyright Cooperation:

AUSTRALIA 
Vogue, Vogue Living, GQ

BULGARIA 
Glamour

CHINA 
Vogue, Vogue Collections, Self, AD, Condé Nast 

Traveler, GQ, GQ Style, Brides, Condé Nast Center 
of Fashion & Design

CZECH REPUBLIC AND SLOVAKIA 
La Cucina Italiana

HUNGARY 
Glamour

ICELAND 
Glamour

KOREA  
Vogue, GQ, Allure, 

W, GQ Style

MIDDLE EAST 
Condé Nast Traveller, AD, Vogue Café at  

The Dubai Mall, GQ Bar Dubai

POLAND 
Glamour

PORTUGAL  
Vogue, GQ

ROMANIA 
Glamour

RUSSIA 
Vogue Café Moscow, Tatler Club Moscow

SOUTH AFRICA 
House & Garden, GQ, Glamour,  

House & Garden Gourmet, GQ Style

THE NETHERLANDS 
Glamour, Vogue

THAILAND 
Vogue, GQ, Vogue Lounge Bangkok

TURKEY 
Vogue, GQ, Condé Nast Traveller,  

La Cucina Italiana, GQ Style, Glamour

UKRAINE 
Vogue, Vogue Café Kiev

©2016 THE CONDÉ NAST PUBLICATIONS LTD  
Published by The Condé Nast Publications Ltd, Vogue House, Hanover Square, London W1S 1JU  

(Tel: 020-7499 9080; fax: 020-7495 1679; telex 27338 volon). Printed in the UK by Wyndeham Group. 
Colour origination by Tag: Response. Published 12 times a year. All rights reserved. Reproduction in whole 
or in part without written permission is strictly prohibited. All prices correct at the time of going to press, 

but subject to change. 

SUBSCRIPTION DETAILS 
The subscription rates for GQ for one year (12 issues, including postage) are: UK £47.88. Overseas Airmail 

per year: 99 euros to EU, £90 rest of Europe and £119 to the rest of the world, $129 for air-assisted 
periodicals postage to the US – USPS/ISSN 003615. (Postmaster: GQ c/o Mercury Airfreight International 
Ltd Inc, 365 Blair Road, Avenel, New Jersey 07001.) Customer enquiries, changes of address, and orders 

payable to: GQ, Subscriptions Department, Lathkill Street, Market Harborough, Leics LE16 9EF. 
Subscriptions hotline: 0844 848 5202, open Monday to Friday 8am-9.30pm; Saturday 8am-4pm. 
Manage your subscription 24 hours a day by logging on to magazineboutique.co.uk/youraccount. 

Distributed by Condé Nast & National Magazine Distributors (COMAG) Tavistock Road, West Drayton, 
Middlesex UB7 7QE (Tel: 01895 433600; fax: 01895 433605). The paper used for this publication is based 

on renewable wood fibre. The wood these fibres is derived from is sourced from sustainably managed 
forests and controlled sources. The producing mills are EMAS registered and operate according to 

highest environmental and health and safety standards. This magazine is fully recyclable – please log on 
to recyclenow.com for your local recycling options for paper and board. 

STANDARDS AND PRACTICES 
GQ is a member of the Independent Press Standards Organisation (which regulates the UK’s magazine 
and newspaper industry). We abide by the Editors’ Code of Practice [www.ipso.co.uk/editors-code-of-
practice] and are committed to upholding the highest standards of journalism. If you think that we have 

not met those standards and want to make a complaint please see our Editorial Complaints Policy on the 
Contact Us page of our website or contact us at complaints@condenast.co.uk or by post to Complaints, 

Editorial Business Department, The Condé Nast Publications Ltd, Vogue House, Hanover Square, London 
W1S 1JU. If we are unable to resolve your complaint, or if you would like more information about IPSO or 

the Editors’ Code, contact IPSO on 0300 123 2220 or visit www.ipso.co.uk

The Condé Nast Group 
of Brands includes:

US 
Vogue, Vanity Fair, Glamour, Brides, Self, GQ, GQ 

Style, The New Yorker, Condé Nast Traveler, 
Allure, Architectural Digest,  

Bon Appétit, Epicurious, Wired, W, Golf Digest, 
Teen Vogue, Ars Technica, Condé Nast 
Entertainment, The Scene, Pitchfork 

UK 
Vogue, House & Garden, Brides, Tatler, The World 
of Interiors, GQ, Vanity Fair, Condé Nast Traveller, 
Glamour, Condé Nast Johansens, GQ Style, Love, 
Wired, Condé Nast College of Fashion & Design, 

Ars Technica 

FRANCE 
Vogue, Vogue Hommes International, AD, 

Glamour, Vogue Collections, GQ, AD Collector, 
Vanity Fair, Vogue Travel in France, GQ Le Manuel 

du Style, Glamour Style

ITALY 
Vogue, L’Uomo Vogue, Vogue Bambini, 

Glamour, Vogue Sposa, AD,  
Condé Nast Traveller, GQ, Vanity Fair, Wired, 
Vogue Accessory, La Cucina Italiana, CNLive

GERMANY 
Vogue, GQ, AD, Glamour, GQ Style,  

Myself, Wired

SPAIN 
Vogue, GQ, Vogue Novias, Vogue Niños, Condé 

Nast Traveler, Vogue Colecciones, Vogue Belleza, 
Glamour, AD, Vanity Fair

JAPAN 
Vogue, GQ, Vogue Girl, Wired,  

Vogue Wedding 

TAIWAN 
Vogue, GQ 

MEXICO AND  
LATIN AMERICA 

Vogue Mexico and Latin America, Glamour 
Mexico and Latin America, AD Mexico, GQ Mexico 

and Latin America, Vanity Fair Mexico

INDIA 
Vogue, GQ, Condé Nast Traveller, AD

Published under Joint Venture:
BRAZIL 

Vogue, Casa Vogue, GQ, Glamour, GQ Style 
RUSSIA 

Vogue, GQ, AD, Glamour, GQ Style, Tatler, Condé Nast Traveller, Allure

Flight Lieutenant 
Joseph Humfrey 

Cheaney

Served 

his country 

1940-1945

Jermyn Street ,  L ime Street , 

Bow Lane and Old Spi ta l f ie lds Market,  London. 

Also Cambr idge and Leeds.

WWW.CHEANEY.CO.UK

Tel   +44(0)1536 760 383



- 
A

R
 2

5
0
0





T
HE first time a US election really had any effect on me was the 1980 battle between 

Ronald Reagan, the supposed Hollywood lightweight, and Jimmy Carter, the benign 

Georgia peanut farmer. Considering how accomplished Reagan later became, 

principally as a global statesman, it’s instructive to think back to how he was initially 

perceived. There was an assumption that he would be a light hand on the tiller. 

Looking at the huge effect he had on his country, and the world, during the Eighties – kick-

starting the fall of communism, bolstering the US abroad while ushering in divisive economic 

policies at home – it seems extraordinary that so little was expected of him when he took office.

The anti-Reagan rhetoric was formidable, though, and he became a cartoon figure treated as 

a joke by alternative comedians, hip-hop artists and TV satirists. Reagan came and went, as did 

George HW Bush, Bill Clinton and Dubya, all of whom left office with the tarnish that seems to 

be the only legacy the position guarantees. But never have I felt as worried about the outcome 

of a US election as I have done this year. Not just because Donald Trump is so very obviously 

ill-equipped for the job, and not just because his infantile and offensive behaviour has belittled 

the democratic process, and not just because his petulant, boorish, racially demeaning tendencies 

lead one to assume that nuance is not something that unduly 

affects his day-to-day existence, but also – saliently, 

fundamentally – because he could still win.

In any race with only two competitors, one will always be 

faster than the other; but if the faster figure falls over, there 

can only be one winner. Which makes it even more 

important that anyone in a position of genuine power – and 

today, in a world of social media, that means everyone – 

uses that power to diminish Trump as often and as 

relentlessly as possible. The thing that everyone needs to 

understand about Trump is that he is as puerile and as 

ridiculous as he appears to be. A few weeks after the 

European referendum, I went to a breakfast organised by a 

friend who has spent most of his career in politics. The 

theme was obviously how we were all going to cope with 

the new political landscape, and how Brexit would 

ultimately affect the US election. One of the speakers, a 

man I’ve known for 20 years, and who has known Trump 

for even longer, made an impassioned speech about how 

the Republican candidate is underestimated. He wasn’t endorsing him, you understand (no one 

is that bonkers), merely pointing out that the reason Trump talks in soundbites is because they 

get so much traction in the media, and that his whole public profile is designed to appeal to the 

largest number of people who don’t actively despise him. We were told that the liberal 

intelligentsia said he would never get the nomination, and that even if he did, he wouldn’t last 

a month, being bludgeoned into insignificance by the Clinton machine. Essentially, we were told 

that we should underestimate Trump at our peril, and that the people braying that he would 

never get the nomination are the very same people saying he will not become president.

We were also led to believe that Trump is a lot smarter than he is given credit for, which is 

when our speaker lost me. If this is the case, then how come, whenever he is given the 

opportunity to espouse his ideologies, he embarrasses himself to such an extent that his advisors 

tell him to take off his Brioni suit and crawl back into one of the very large buildings that 

carry his name? Impressing the liberal elite – indeed, impressing anyone who doesn’t 

drag their knuckles along the pavement when they walk – seems existentially beyond 

him, as though the whole idea of actually trying to convert those who don’t like 

him is anathema to his very being. He can’t impress them because a) he doesn’t 

have the political tool kit, and b) he simply can’t be bothered.

I was in New York during the Republican convention and I have to say I barely 

left my hotel room. It’s easy to forget that, in an age when we are continually 

  WARNING: THE 
UNTHINKABLE COULD       
          STILL HAPPEN...
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 being told that all forms of old-school media are dead, there is no better 

medium than television rolling news when there is a developing news story. TV 

beats Twitter, beats Snapchat, beats Instagram, beats everything. As long as there 

are presidential races, there will be TV. At the convention itself there was a 

highlight every hour or so, and if it wasn’t Ted Cruz loftily refusing to endorse 

the man who beat him for the nomination (miraculously managing to make Trump 

look like a victim), it was Melania giving a speech that appeared to have been 

given eight years ago by someone else. If this wasn’t enough, you had every 

network and cable station’s bizarre array of talking heads, which included a 

smattering of Trump supporters, who had apparently been scooped out of aspic 

in order to comply with various notions of self-imposed impartiality. It was like 

watching a carnival of ghouls reformatted as a political version of The X Factor. 

But then it’s easy to laugh. While Trump certainly appears to have shot himself 

in the foot so often in the past few months, it’s a wonder he isn’t hobbling around 

on crutches, there is still the possibility that he could win. Sure, it’s now only a 

possibility, and sure, we are all looking forward to Clinton defenestrating him 

during the forthcoming TV debates, and sure, the polls are saying that it’s now 

mathematically difficult for him to get the majority he needs (even with the 

popular vote). And yet, and yet... there is always the danger. 

Regardless of what I thought of Ronald Reagan back in 1980, having read 

substantially more about him since than I did when he was running for office, I 

have a far more measured view of him now. “In a president, character is 

everything,” wrote Peggy Noonan, the columnist and Reagan’s former 

speechwriter. “A president doesn’t have to be brilliant; Harry Truman wasn’t 

brilliant, and he helped save Western Europe from Stalin. He doesn’t have to be 

clever; you can hire clever. But you can’t buy courage and decency.”

If we assume that all political careers end in failure, then we can safely assume 

that a Donald Trump presidency would start with disaster. Deftness, and the art 

of saying nothing when nothing is the appropriate thing to say, appear to have 

eluded him. Eighteen years ago, I found myself in the same room, somewhere 

deep in the United Arab Emirates, as George Bush Sr. I asked him several questions 

about current US foreign policy (obviously not his own), and he  

was perfectly civil and gave me enough anecdotes to send me on my way. But 

nothing he said had any great bearing on the world as it was, or indeed as it was 

becoming, because he knew that it wasn’t the right time or place. I know too 

many people who have said that meeting Trump is like meeting a hyperactive 

child with not just an overinflated sense of their own importance, but also an 

almost pathological need to impress.

There is an old joke involving a particularly unpleasant politician who exposes 

himself to his new secretary. When asked to describe what she saw, the secretary 

says, in the most withering of put-downs, “Well, it was like a penis. But smaller.” 

Donald Trump is like a statesman, only smaller. “Mr Trump is not going to get 

serious about running for president,” said Peggy 

Noonan recently, this time in The Wall Street 

Journal. “He does not have a second act, there are 

no hidden depths, there will be no ‘pivot’. He 

doesn’t have the skill set needed now – discretion, 

carefulness, generosity, judgement. There’s  

a clueless quality about him.”

And so say all of us. 

Billy Lynn’s Long Halftime Walk

When Ben Fountain’s powerful novel about US soldiers 

returning from Iraq was published in 2012, it was a 

literary hit, winning the National Book Critics Circle 

Award for Fiction. It has now been filmed by Ang Lee, 

starring Kristen Stewart, Vin Diesel, Steve Martin and 

Chris Tucker, plus newcomer Joe Alwyn as Billy Lynn. 

Advanced word is good, as can be proved by the trailer.
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The Society Club

Based smack-bang in the middle of 

old Soho, The Society Club is one 

of my favourite shops in London, a 

bookshop masquerading as a bar, 

a den of iniquity masquerading as 

a library. It has the genuine air of a 

salon, as you never know who you 

might bump into, nor indeed what 

condition they might be in. The Club 

has a fabulous, ever-changing collection 

of first editions and out-of-print books, and it 

is impossible to visit without leaving with a 

manbag full of goodies. thesocietyclub.com

Iain Alexander

Using the ALTR:EGO pseudonym, this former DJ 

and designer produces specially commissioned 

works based on modern icons, including beautiful 

pictures of David Bowie. Swiss art auctioneer and 

collector Simon de Pury (who 

some have called “the Mick 

Jagger of art auctions”) says: 

“Iain’s vision and style are very 

relevant to what the world of  

art needs now.” Check out his 

Instagram feed: @altr_ego_art

I Am Brian Wilson: A Memoir  

by Brian Wilson with Ben 

Greenman (Coronet, £13)

This is the famous Beach Boy’s 

second attempt at an autobiography, 

and it is fascinating, telling the real 

story about his partial deafness and 

extraordinary family relationships. 

Don’t make the mistake of buying 

instead Mike Love’s awful Good Vibrations: My Life As A Beach Boy, 

a terribly self-aggrandising afair that tries to put Love on a creative 

par with Wilson. These books reinforce what we all know: Wilson is 

a genius and Love was lucky to have him as a cousin.

Jigsaw jeans

Do men ever find the perfect pair  

of jeans? I’ve wrestled with this 

problem for years, and have had 

various allegiances, most of which 

have involved Levi’s. My current 

default jeans come from Jigsaw, for 

no other reason than they appear to 

fit perfectly. Right cut, right length, 

right waist, right weight, right now! I’m on my third 

pair, and have no reason to think I’m going to swap 

brands any time soon. From £79. jigsaw-online.com
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Contributors

Mark RUSSELL 
A decade ago, Craig David went from garage 

star to figure of fun, thanks in part to Bo’ 

Selecta! But now, David has turned his 

reputation around. GQ’s Managing Editor, 

Mark Russell, travelled with him to Ibiza and 

Magaluf to witness his renaissance. “2016 

has been one long love-in and you can’t help 

but be delighted for him,” says Russell.

Mark SINGER
For most, being abused in a flurry of letters 

would be just unpleasant. For New Yorker 

writer Mark Singer, it made a great story. 

Following his 1997 article on Donald Trump, 

the pair exchanged a series of insults, extracts 

of which form this month’s Foreword. “In the 

absence of substance, aggression is his most 

reliable weapon,” says Singer.

AA GILL
On GQ.co.uk, our intrepid 

golfer, AA Gill, heads to the 

bunkers of Baghdad. But he 

soon realised that playing golf 

in Baghdad isn’t all that easy. 

“Baghdad did have a golf 

course, but in a part of town 

where you’d get chained to  

a radiator making home 

videos for Al Jazeera before 

you got to the second tee,” 

writes Gill. Yet he still 

managed to get a game in, 

using curious substitutes for 

his putter and golf ball...

James HARKIN
With so few journalists 

reporting directly from Syria, it 

can be difficult to get our hands 

on the truth. When a story 

circulated about the death of 

Ibrahim Qashoush – whose 

protest songs established him 

as the “nightingale of the 

Syrian revolution” – followed 

by rumours that he was alive,  

GQ contributor James Harkin 

was intrigued. “This is, in  

part, a cautionary tale about 

trusting the information we  

are given,” says Harkin.

Hugo RIFKIND
Hugo Rifkind returns this month with a new column. Don’t be 

alarmed: it still offers a humorous take on the interplay between 

men and women, but now comes served with a side of advice. “My 

column has always been about the male crisis of not quite being who 

you want to be,” he says. “Now, rather than just laughing at our 

dilemmas, I’m trying to solve them, too.”

Lucia 
O’CONNOR-
McCARTHY
This month sees Game Of 

Thrones star Alfie Allen  

on our screens as a suave 

intelligence operative in 

Stephen Poliakoff’s BBC 

thriller, Close To The Enemy. 

Reflecting the series of 

beautiful suits Allen sports in 

the thriller, photographer Lucia 

O’Connor-McCarthy shot him 

in a range of tailored suits and 

jackets that show you how to 

fuse smart and casual for an 

elegantly deconstructed look.  

“I particularly liked the shot of 

him laughing by the window,” 

says O’Connor-McCarthy,  

“as it was so representative  

of his personality.” P
h

o
to

g
ra

p
h

 R
e
x

NOVEMBER  2016  GQ.CO.UK  39





 I 
get to work. It takes several months.  

I go places with Trump. I try to under-

stand his ways of doing business – the 

nuts and bolts, the smoke and mirrors. 

One Saturday in the winter of 1997, 

Trump and I spend a morning and afternoon 

one on one, touring construction projects, in 

Manhattan (office building) and north of New 

York City, in Westchester County (golf courses). 

He drives and I sit in the death seat, taking 

notes. As we cruise up I-684, I ask about his 

early morning routines.

What time do you wake up? 

5.30am. 

What time do you arrive at your desk in the 

Trump Tower? 

7 or 7.30. 

How do you spend your time before leaving 

for the office? 

Reading the newspapers, etc.

“OK,” I say. “You’re basically alone. Your wife 

is still asleep. [He was then married, but not for 

much longer, to his second wife, Marla Maples.] 

You’re in the bathroom shaving and you see 

yourself in the mirror. What are you thinking?” 

From Trump, a look of incomprehension. 

It’s the fall of 1996. I’ve been a staff 
writer at the New Yorker since 1974, 
I’ve worked for a number of editors, 
and at this point Tina Brown is the 
editor. One morning my phone rings. 
Tina: “Trump! Donald Trump! I’ve 
just had breakfast with him at the 
Plaza. You’re going to write a profile 
of him. You’re absolutely going to 
love him. He’s totally full of shit, 
you’ll love him! I’ve told him he’ll 
love you. You’re doing it!” Which 
indicates that I am doing it. 

Over the past 20 years, one New York writer became entangled in a bizarre 
love-hate relationship with Donald Trump. Here, he recalls the obsessions, 
paranoia and vanity of the wildcard Republican and would-be US president

TRUMP-AGEDDON!
By MARK SINGER

EXCLUSIVE EXTRACT
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 ME: “I mean, are you looking at yourself and thinking, ‘Wow. I’m 

Donald Trump!’?”

Trump remains puzzled.

ME: “OK, I guess I’m asking do you consider yourself ideal company?” 

(At the time, I deemed Trump’s reply unprintable. But that was then.) 

TRUMP: “You really want to know what I consider ideal company?” 

ME: “Yes.”

TRUMP: “A total piece of ass.” 

On other occasions, for different reasons, I’m baffled by particular 

Trumpian locutions. He prefaces certain statements with “off-the-record 

but you can use it”. This makes as much sense as his taxonomy of the 

real estate he sells: “Luxury, Super Luxury, and Super Super Luxury.” 

Spring arrives and the profile is almost finished. I have everything 

but an ending. I also have a deadline. Late on a Thursday night, I fax 

the story – ten thousand words, still no ending – to my editor. Ready 

for bed, I tap the clock radio on my night table, which is tuned to an 

all-news station. Top of the hour, the headline is: Donald Trump and 

Marla Maples are separating. 

Inconveniently, I’ve seen none of this coming. Conveniently, my 

article has abruptly become timely. Trump agrees to meet me in his 

There I am on page 181, in the chapter entitled “The Press And 

Other Germs”.

Tina Brown was at it again, asking me to agree to a profile. She 

is a very persuasive woman. She told me, “You will love the piece, 

you’ll absolutely love it!”

After listening a while, I agreed. I thought, how many editors 

call someone for breakfast in order to convince him to do a story 

that they could write without him anyway? 

The next day I got a call from the New Yorker’s reporter, Mark 

Singer. When he came into the office, I immediately sensed that 

he was not much of anything, nondescript, with a faint wiseguy 

sneer and some kind of chip on his shoulder.

Singer reminded me a bit of Harry Hurt, a guy who wrote an inac-

curate book about me. While Singer was slightly more physically 

attractive than Harry Hurt (which, by the way, wasn’t difficult), 

Singer had “scar” written all over him.

Reading (and re-reading and re-reading!) this affirms, incontrovert-

ibly, that my life has meaning. Other than the births of my children, 

nothing remotely this wonderful has ever happened to me. Should 

all else fall through or fade away, I will still have Trump: The Art Of 

The Comeback.

Now it’s 2005. I publish a book, Character Studies, that includes 

my reporting on Trump. In the Sunday New York Times, it’s reviewed 

by Jeff MacGregor, who strikes me as a terrifically perceptive fellow, 

though he does have one quibble: “The only instance in which Singer 

throws and lands a sucker punch is in a 1997 profile of the pre-Apprentice 

Donald Trump, in which his tone becomes a little arch. That Trump is 

already a caricature of a caricature makes him too easy a target, with 

neither the foot speed nor the wit to defend himself.”

Think again, MacGregor. Three weeks later, the Times Book Review 

features a letter from Trump about this review. A few days before the 

letter’s publication, I learn that it’s coming and decide to check my sales 

on Amazon. Alas, Character Studies is No45,638 on the bestseller list. 

No matter – Trump’s letter is sublimely deranged:

To the Editor:

I can remember when Tina Brown was in charge of the New 

Yorker and a writer named Mark Singer interviewed me for a 

profile. He was depressed. I was thinking, OK, expect the worst. 

Not only was Tina Brown dragging the New Yorker to a new low, 

this writer was drowning in his own misery, which could only put 

me in a sceptical mood regarding the outcome of their combined 

interest in me. Misery begets misery, and they were a perfect 

example of this credo.

Jeff MacGregor, the reviewer of Character Studies, a collection 

of Singer’s New Yorker profiles, including the one about me, writes 

poorly... Maybe he and Mark Singer belong together. Some people 

cast shadows, and other people choose to live in those shadows. 

To each his own. They are entitled to their choices. 

Most writers want to be successful. Some writers even want to 

be good writers. I’ve read John Updike, I’ve read Orhan Pamuk, 

I’ve read Philip Roth. When Mark Singer enters their league, 

maybe I’ll read one of his books. But it will be a long time – he 

was not born with great writing ability... Maybe he should... try 

to develop himself into a world-class writer, as futile as that may 

be, instead of having to write about remarkable people who are 

clearly outside of his realm. 

‘ I immediately sensed 
Mark Singer was not much 
of anything, nondescript, 
with a sneer and some kind 
of chip on his shoulder’

office the following Monday, and my reward is an ending, an opening 

scene, and a crystalline certainty about his interior life. Given his 

domestic vicissitudes, is he happy? Regretful? Self-reflective? His 

demeanour gives away nothing. Previously, he’s told me that in times 

of distress he confides in no one. Meanwhile, I’ve interviewed dozens 

of Trump associates and acquaintances, among them a securities analyst 

who observes, “Deep down, he wants to be Madonna.” 

All of which informs my conclusion that he does not have an inte-

rior life. The penultimate line: “He had aspired to and achieved the 

ultimate luxury, an existence unmolested by the rumbling of a soul.” 

Evidently, Trump does not appreciate what I’ve written. I don’t hear 

from him directly, but he writes a spurned lover’s complaint to Tina: 

“Don’t ever ask me to do another story. You said, ‘It will be great, you’ll 

love it!’ You lied!” The nerve. 

Later that year, I gain a finer appreciation of his feelings toward 

me. He publishes Trump: The Art Of The Comeback, ghostwrit-

ten by Kate Bohner, and devotes a few pages to Tina and me. He 

recounts that, years earlier, when Tina edited Vanity Fair, she had 

assigned Marie Brenner (“an unattractive reporter”) to write about 

him. For whatever reason, Trump omits what he once told me about 

how he’d exacted revenge – by pouring red wine down Marie’s dress 

at a charity dinner. 
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 I’ve been a bestselling author for close to 20 years. Whether 

you like it or not, facts are facts. The highly respected Joe 

Queenan mentioned in his article “Ghosts In The Machine” 

(20 March) that I had produced “a steady stream of classics” 

with “stylistic seamlessness” and that the “voice” of my books 

remained noticeably constant to the point of being an “astonish-

ing achievement.”*

This was high praise coming from an accomplished writer. From 

losers like Jeff MacGregor, whom I have never met, or Mark Singer, 

I do not do nearly as well. But I’ll gladly take Joe Queenan over 

Singer and MacGregor any day of the week – it’s a simple thing 

called talent! 

I have no doubt that Singer’s and MacGregor’s books will do 

badly – they just don’t have what it takes. Maybe someday they’ll 

astonish us by writing something of consequence. 

Donald Trump

New York

Within 48 hours, several fellow scribblers solicit advice on how 

to provoke Trump into attacking them, my book rockets to No385 

on the Amazon list, and I hear my mother’s voice reminding me to 

write a thank-you note. But I want to acknowledge my apprecia-

tion with more than a mere note. What should I send Trump? What 

does he like? 

Money! 

I decide to send him a thousand dollars.

Then it occurs to me that I don’t have a thousand dollars. I come up 

with another figure.

Dear Donald, 

Thank you so much for that wonderful letter to the New York 

Times Book Review. A number of friends have called or written to 

say that it’s one of the funniest things they’ve read in a long time. 

Though I’m sure that you, as an author, are aware that it’s 

considered bad form to pay the people who review one’s books, 

I nevertheless enclose a check for $37.82, a small token of my 

enormous gratitude. You’re special to me. 

Also, I enclose a couple of Band-Aids. Because you seem unable 

to stop picking at this particular scab, these should come in handy. 

Cheerfully, Mark

I suspect that’s not going to be the end of it and, indeed, ten days 

later I receive an envelope embossed with the Trump Organization logo 

and return address. Inside is my letter. Trump has returned it, inscribed 

in thick black all-caps: “MARK, YOU ARE A TOTAL LOSER! AND YOUR 

BOOK (AND WRITINGS) SUCKS! BEST WISHES, DONALD. PS: AND I 

HEAR IT IS SELLING BADLY.” 

To his credit, he’s correct about my anaemic book sales. My Amazon 

ranking is already back down to 53,876. 

Then one more thing happens. I get a letter from Citibank. I open 

it. Inside is my bank statement. My account, I see, is $37.82 lighter. 

Trump has cashed the check.

At moments, I reassure myself that Trump doesn’t truly wish to be 

president; he just doesn’t want to lose the election. And while it lasts, 

he wants to savour the sound of his name roared by the multitude 

 The Legacy Of Hope (Charlie Burton, October 2016) 

 Food, Inglorious Food (Yasmin Alibhai-Brown, September 2016)

 The Schlock Of The New: How Digital Life Got Messy (Tom Goodwin, August 2016)
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after he heaves a chunk of raw sirloin like, “Would I approve water-

boarding? You bet your ass I would. You bet your ass. In a heartbeat. 

In a heartbeat. I would approve more than that.” Win or lose, I wonder 

how long it will take Trump’s bedrock partisans to grasp that they’ve 

been played. Trump was barely out of his Wharton School short pants 

when the Republican Party devised its Southern strategy – exploiting 

racial and culture war grievances to persuade disaffected working-

class white men to vote contrary to their economic self-interests. He 

didn’t invent the bait-and-switch; he is just its latest, and most enthu-

siastic, practitioner. 

Watching Trump work his base, I’m reminded of the trip we once made 

to Atlantic City, where he and [TV presenter] Vanna White charmed the 

expectant patrons of the Trump Castle, then the most  conspicuously 

failing of his failing casino properties. Vanna was on hand for a “cer-

emonial first pull” of a newly installed Wheel Of Fortune-themed slot 

machine – there were 13 of them – whereupon the star-struck pen-

sioners surged forward to part with that week’s grocery budget. As we 

headed for the exit, Trump said to me, “This is what we do. What can 

I tell you?” 

Sometime after election day, 

my plan is to write to Trump 

and, as is my habit, enclose a 

gift. Right now I’m thinking 

maybe a book he’s never read 

before. Alexander Hamilton is 

bigger than ever – Trump likes 

big, right? – so The Federalist 

Papers for sure. While I’m at it, 

also the Constitution. No matter 

how busy he is, I expect to hear 

back. Cannot wait to hear back 

is really more like it. 

Donald, please. Don’t be such 

a stranger. 

Extracted from Trump & Me by 

Mark Singer (Penguin Press, 

£4.99), out now in paperback.

‘ Dear Donald. My friends 
say your letter to the 
New York Times is one 
of the funniest things 
they’ve read in a long time’ 

*Lacking any aptitude for irony, Trump is blithely oblivious to Queenan’s
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Slice of the action: 
Aerial 2 Chateau 

Chevalier, Los Angeles, 
2016 by Tony Kelly

C O N T I N U E D  O N  PA G E  5 7

PHOTO
BOOK

THE

TONY Kelly has a pet hate: the reflex 

action, common among modern 

photographers, of positioning their 

models next to swimming pools. 

“How many people have done that?” 

he asks. “I find it nauseating when  

I see this stuff.” That might sound 

strange coming from a photographer 

whose output includes its fair share 

of girls next to, yup, pools, but it’s 

not the setting itself with which he 

takes issue. Rather, it’s when those 

images fail to be “entertaining”.

HIDDEN 
DEPTHS
Tony Kelly’s new volume 
of colour-popping images 
is designed to play 
tricks on your mind

the 

photographer’s 

take  
“i was flying over beverly hills 

in a helicopter and i saw a  

great pizza slice in a pool, so  

i got my props guy to source me 

one,” says kelly. “that’s why  

i love la. if you want your 

inflatable pizza slice, 

you can get it.”
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POLITICAL
QUEST ION

THE

SO, WHAT HAPPENS NEXT?

Hillary’s in the lead. 
But could the polls 

prove wrong,  
Brexit-style? 

Could an “October 
surprise” news event 

put Trump back  
in the race? 

If Clinton wins, 
could she really be 
 impeached over her 

email scandal?

If Trump loses,  
are the  

Republicans  
finished?

If Trump wins, could 
there be a coup, as 
some commentators 
have suggested? 

THE AXE FILES: David Axelrod was one of the architects of 
Obama. His weekly interview-based podcast brings insider 
 experience and historical knowledge to bear on politics and 
beyond. Essential episode: Ep. 49: Jon Stewart (Live) 

KEEPIN’ IT 1600: Jon Favreau and Dan Pfei�er (Obama’s former 
speechwriter and comms director, respectively) chew the fat. 
 Essential episode: Ep. 11: Clinton Communications Director 
Jennifer Palmieri, Donald Trump’s Conspiracies, And More

RADIO FREE GOP: Rants! Takedowns! Interviews! Republican 
strategist Mike Murphy, former adviser to Mitt  Romney, o�ers  
a voice of reason as his party dips its toe in the crazy.  
Essential episode: Trumpzilla Vs Cleveland & Mitt Romney Pt. II

We asked: 

CLIFFORD YOUNG 

President of US public 

afairs, Ipsos MORI

We asked:  

McKAY COPPINS  

Author of  

The Wilderness  

We asked:  

STEPHEN VLADECK  

Law professor,  

University Of Texas 

We asked: 

AARON SHAROCKMAN 

Executive director, 

PolitiFact

We asked:  

JAMES KIRCHICK 

Fellow, Foreign  

Policy Initiative

“We were certain in 

2008 and 2012 that 

Obama was going to 

win. The problem now 

is that our long-term 

forecasting models 

suggest this should be 

a Republican year, but 

the polls suggest 

otherwise. Trump is  

a disruptive candidate. 

It’s hard to call what 

will happen.”

“Since both candidates 

are so unpopular, each 

wants to keep the 

nation’s focus on the 

other. I suppose it’s 

possible WikiLeaks 

could get explosive 

new emails that sink 

Clinton’s candidacy  

– or, for that matter, 

Trump’s tax returns. 

Such a leak could be  

a game-changer.”

“Honestly, I don’t think 

that much. Top-tier 

Republicans are already 

focused on life after 

Trump, whether it’s 

suring up the Senate in 

this election cycle or 

thinking ahead to 2020. 

After every presidential 

election, there’s talk of 

major change, but 

political parties don’t 

move that quickly.”

“That kind of talk is 

silly. The Republicans 

are nowhere close to 

the supermajorities 

they’d need. Under 

the US constitution, 

impeachment is for 

malfeasance while 

president. There’s  

no precedent for 

impeaching presidents 

for things they did 

before being elected.” 

“Several high-ranking 

former intelligence  

and military officers 

have warned of an 

unprecedented crisis in 

civil-military relations. 

At the least, we’d see 

massive resignations, 

because Trump’s 

worldview is so at odds 

with most diplomats, 

military officers and 

intelligence workers.” 

Washington has discovered the podcast (hey, things take time in 

politics!) and these new series, all hosted by big-name former advisors, 

are the talk of the water cooler as 8 November approaches… CB

HOW TO STAY UP TO SPEED  

The craziest US election cycle in history is nearing its climax (on 8 November) – and  

that invites a whole host of questions. GQ put the most pressing to the experts…
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TV
SHOW

THE

1

2

3

4

5

POWER
THE

The talent is insane 

Anthony Hopkins, Ed Harris and Luke Hemsworth have top billing, 

alongside James Marsden and Evan Rachel Wood; JJ Abrams is 

executive producer; and Jonathan Nolan, who co-wrote Interstellar 

and The Dark Knight with brother Christopher, is behind the script. 

It’s turning out just like Thrones did… 

It’s an HBO adaptation of a cult hit, commissioned at  

extraordinary expense, full of complex plotting and ambitious  

set design, and production has been hellish (involving  

reshoots, recasting and a hiatus). Sound familiar? 

...But Westworld makes Westeros look tame 
Here’s part of a clause from the contract that extras were allegedly 

asked to sign: “You may be required to: appear fully nude; wear  

a pubic hair patch; perform genital-to-genital touching; contort to 

form a table-like shape while fully nude…” And so it continues. 

The soundtrack rocks 

It gets off to a running start with Soundgarden’s “Black Hole Sun” 

and The Rolling Stones’ “Paint It Black”, then goes from there. As 

Nolan puts it: “My brother never wants to put this kind of music 

in his movies, so I have this pent-up appetite to do it.”

It has quite the hinterland 

Behold the Big Questions. At what point does automation end and 

intelligence begin? Do machines have ethical obligations? Is reality 

more subjective than we might like to believe? And you thought it was 

simply Jurassic Park with robots. CB  Starts this month on Sky Atlantic

Waiting for a new TV show to rival Game Of Thrones? Welcome to Westworld. An 

adaptation of Michael Crichton’s 1973 sci-fi film, it’s set in a bizzaro theme park 

where humans interact with near-sentient robots. Not sold? Let us explain…

WILD WILD WESTWORLD  

THE Frieze art fairs, 

Frieze London and 

Frieze Masters, aren’t 

short of food options 

(hell, Richard Caring’s 

34 does a pop-up), but 

plenty of the deal-doing 

and client-schmoozing 

happens beyond the 

perimeter. Much of it, in 

fact, at Lemonia, a short 

walk across Regent’s 

Park. A long-standing 

Primrose Hill favourite, 

this Greek restaurant 

has been run by the 

same family for 

over 35 years. The 

food is famously 

straightforward – the 

lamb souvlaki or 

chicken shashlik is just 

as you’ll have eaten on 

holiday – but the room, 

with its taverna charm, 

is suiciently appealing 

to make fixtures of  

the likes of Kate Moss, 

Emma Watson and 

Harry Styles. Our  

advice to any diners 

joining them on a 

galleristo’s expense 

account this month? 

Order the moussaka. 

And beware of Greeks 

bearing gifts. CB 
Frieze is on now. 
89 Regent’s Park Road, 
London NW1.  
lemonia.co.uk
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welcome to the new mindfulness. apparently

relationship in modern art. While in the classical era the ambition of the 

artist was to master a visual tradition, in modern times the goal is to be 

disruptively original. It’s an entirely new notion of greatness, and one 

that has made frenemies of many practitioners. Sebastian Smee’s book 

The Art Of Rivalry (out on 13 October, £16.99) contends that history has 

overlooked the importance of these feuds in moving art forwards. Here 

are three duos who had their (palette) knives out for each other...

BAD BLOOD ON THE BRUSH
A compelling new book argues that feuding, strife and  
betrayal is the untold yet crucial story of modern art

ART
BOOK

THE

 HENRI MATISSE  
VS PABLO PICASSO 

The beef: When Picasso embarked 

on a project, Matisse would drive 

him mad by showing a painting that 

made his look unambitious.

The showdown: Picasso painted 

a group of prostitutes, “Les 

Demoiselles d’Avignon”’ (above), 

which adopted Matisse’s motifs 

and a confrontational glare. Matisse 

publically dismissed it as a poorly 

executed parody. 

Why their relationship mattered: 

Matisse’s works helped Picasso 

fumble his way to cubism.

ÉDOUARD MANET  
VS EDGAR DEGAS  

The beef: Degas – fast becoming 

Manet’s equal – was getting close to 

a woman with whom Manet, despite 

his marriage, was infatuated.

The showdown: Manet slashed 

 Degas’s painting (see intro, and 

right). Why? Manet was likely hitting 

out at its perception of the distance 

between himself and his wife.

Why their relationship mattered: 

Manet encouraged Degas to stop 

painting history in favour of the 

everyday Parisian scenes that made 

him famous. 

 LUCIAN FREUD  
VS FRANCIS BACON

The beef: Freud cared for 

Bacon, who began a fraught, 

often violent, relationship with 

a former fighter pilot called 

Peter Lacy, leaving Freud 

upset and confused.

The showdown: Freud found 

Bacon badly damaged after 

Lacy had thrown him out of a 

window. He had fallen 15 feet. 

Freud tried to fight Lacy but 

Lacy wouldn’t defend himself. 

After the incident, Freud and 

Bacon didn’t speak for years.

Why their relationship 

 mattered: Bacon’s stylistic 

abandon showed Freud how 

to free up his fussy style.

A Danish lifestyle philosophy that roughly translates as “living cosily” 
(emphasising the enjoyment of simple pleasures with people that matter), 
hygge has spawned a publishing cash cow that’s glutting bookshops 
this autumn. But who on earth is reading all this stuf – and why? We 
asked psychology expert Professor Stephen Joseph of the University Of 
Nottingham for his take... “On the one hand, things like hygge recognise 
something about a wiser form of living; on the other, it looks like a 
desperate way of trying to cope with the stresses and complexity of life. 
Hygge seems to be a search for authenticity: being more real, being more 

alive, feeling safe, warm and protected. These ideas have possibly been building 
in the culture for quite a while, with the emergence of positive psychology 
about 15 years ago, when psychologists decided to put more resources towards 
examining the things that made life worth living. The thing that characterises 
hygge is a sense of returning to childhood. As a coaching psychologist, the 
people I often meet have often been in successful careers but feel they’ve 
lost their way – and they begin to talk about childhood dreams. When we’re 
children, generally speaking it’s a time when we’re really being true to ourselves 
and our direction in life is before us: it’s the road that we didn’t travel.”

IN 1868, Edgar Degas painted a portrait of his friend Édouard Manet 

reclining as his wife played piano, and presented it to his fellow artist. 

A short time later, Degas visited Manet’s studio and spotted the painting. 

Something was wrong: Manet had slashed it with a knife. Degas left 

immediately with his picture under his arm. Once home, he took down 

a still life that Manet had given to him. He sent it back with a note: 

“Monsieur, I am returning your Plums.” Theirs was not the only thorny 
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spurious science

MURRAY’S NEXT 
DEAD CERT

ARTHUR GORE

Olympics 1908: Beat George Caridia (6–3, 7–5, 6–4)

Wimbledon 1908: Beat Herbert Roper-Barrett (6–3, 6–2, 4–6, 3–6, 6–4)

How did he fare at Wimbledon 1909? Won (Final: vs Major Ritchie)

SUZANNE LENGLEN

Olympics 1920: Beat Dorothy Holman (6–3, 6–0) 

Wimbledon 1920: Beat Dorothea Lambert-Chambers (6–3, 6–0)

How did she fare at Wimbledon 1921? Won (Final: vs Elizabeth Ryan)

STEFF I GRAF

Olympics 1988: Beat Gabriela Sabatini (6–3, 6–3)

Wimbledon 1988: Beat Martina Navratilova (5–7, 6–2, 6–1)

How did she fare at Wimbledon 1989? Won (Final: vs Martina Navratilova)

VENUS WILLIAMS

Olympics 2000: Beat Elena Dementieva (6–2, 6–4)

Wimbledon 2000: Beat Lindsay Davenport (6–3, 7–6)

How did she fare at Wimbledon 2001? Won (Final: vs Justine Henin)

RAFAEL NADAL

Olympics 2008: Beat Fernando González (6–3, 7–6, 6–3)

Wimbledon 2008: Beat Roger Federer (6–4, 6–4, 6–7, 6–7, 9–7)

How did he fare at Wimbledon 2010?* Won (Final: vs Tomáš Berdych) 

SERENA WILLIAMS

Olympics 2012: Beat Maria Sharapova (6–0, 6–1)

Wimbledon 2012: Beat Agnieszka Radwańska (6–1, 5–7, 6–2)

How did she fare at Wimbledon 2013? Lost (4th round: vs Sabine Lisicki)

* Nadal didn’t participate in Wimbledon 2009 due to tendonitis

IT’S CHESS, BUT NOT AS YOU KNOW IT
The Bauhaus style has been making an interior design comeback – and unlike many items working their 
way into living rooms, this one has a pedigree. A luxury, authorised reproduction of an original 1923 
Bauhaus creation by Josef Hartwig, Naef’s chess set embodies the school’s artistic tenets of simplicity, 
sharpness and abstraction. Each piece – true to the modernist credo that form must follow function – 
symbolises the way it moves: the bishop, for instance, is a cross because it can take any diagonal; the 
queen is a sphere as it can move in any direction. Serving suggestion: keep things period and display on 
a Barcelona table. Bauhaus is all about consistency, right? £430 for pieces and board. shop.naefusa.com

ANDY Murray’s winning streak came to an end with defeats 

in the Cincinnati Masters and US Open, casting his prospects 

for the ATP Finals at London’s O2 Arena (13-20 November) 

into doubt. But here’s a pattern worth considering: before 

Murray triumphed in Rio, only six people before him had won 

Olympic Gold and Wimbledon in the same year. Five of them 

won Wimbledon again the next time they competed. That’s an 

83.3 per cent success rate (see below). Place your bet now.

SPORTS
DATA
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 THE ELECTRIC KOOL-AID 
ACID TEST BY TOM WOLFE

Out now (£250, Taschen)

A beautiful reproduction of 

Wolfe’s original manuscript 

alongside ephemera and photo 

essays from the period. Signed 

and limited to 1,768 copies.

 THE DRUM THING  
BY DEIRDRE O’CALLAGHAN

Out 10 October (£35, Prestel)

Portraits of the band member 

that keeps everyone else going, 

from Questlove to Dave Grohl, 

Jack White to Leah Shapiro, all 

shot in their rehearsal spaces.

 PROFILES  
BY MARC HOM

Out now (£65, TeNeues)

The photographer is famous for 

shooting A-listers – Johnny Depp, 

David Beckham – but this book 

interpolates the stars with 

pictures of family and friends.

 THE PHOTOGRAPHER’S TAKE

“That was shot in Ipanema, Rio de 

Janeiro, which is a tourist centre, so we 

had to be quick. There are two layers 

to it. There’s the simple contrast of a 

girl on the phone being naked. But it’s 

also the contrast of Rio itself: it’s a very 

sexualised city, yet if you watch people 

get changed, they’re so conservative 

and cover up behind towels.”

PHOTO
B O O K

T H E
C O N T I N U E D 

F R O M  

PA G E  5 1

The 

number of 

pages Tony Kelly 

shot exclusively 

for the book

108

THREE MORE FOR YOUR COFFEE TABLE

Hold the line:
Phone Kiosk, Rio,  

2012 by Tony Kelly

“I like to create a narrative, a moment, 

something with layers. There’s always 

an underlying stream of humour.”

His extravagant compositions 

deploy what he calls a “beta blocker”: 

something that snaps the viewer  

out of eroticising the image. “My 

ambition is that when I put a naked 

woman in the picture, people don’t 

have a sexual thought about it.” So 

his new book, Taken!, which consists 

entirely of nudes, is as high concept 

as you might imagine. There’s a girl  

at a garden table (except she’s with a 

stormtrooper!), a girl by a car (being 

held up by the cops!), a girl on the 

phone (hanging out of a jumbo jet!). 

Unusually for such books, many  

of the photos were taken for it rather 

than plundered from the archives.  

“If I shoot for a magazine I stamp  

my unique look on the images, but 

they’re produced to fit a magazine’s 

format. This was a great opportunity 

to shoot without any restrictions  

– I could do anything I wanted.” CB

Taken! Entertaining Nudes by Tony 

Kelly is out now (£45, TeNeues)
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ARTISTIC DUO

SAM & SHAKA
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L O N D O N  �  B E R L I N  �  T O K YO  �  S U N S P E L . C O M

M A X  W E A R S  O U R  G U E R N S E Y  J U M P E R ,  I N F O R M E D

BY  O U R  H E R I TAG E  A N D  M A D E  O F  F I N E  WO O L .



String section: Nick Valensi 
has taken up singing for CRX, 
but says The Strokes are also 
working on new material 
for next year

NICK Valensi never intended  

to be a frontman. The Strokes 

guitarist grew up idolising Guns 

N’ Roses’ Slash and Izzy Stradlin 

rather than their singer. “I loved 

Axl, but I never identified with 

him,” he says. “It seemed like  

hard work.” However, with  

The Strokes currently limiting 

themselves to just the 

occasional high-profile festival 

date, Valensi developed an urge 

to get on stage more regularly. 

And lo, a new band was born: 

CRX. (The name was derived 

partly from their song “Walls”, 

which made producer Josh 

Homme picture “a Japanese 

punk rocker driving a Honda 

CRX”.) What’s more, Valensi 

found himself at the mic: “As 

a guitar player, you get the 

spotlight for your solo then 

retreat into the shadows. As  

a singer, you’re always in the 

spotlight. I had to get my head 

around it, but I’m having fun.”

Valensi has been a style icon 

ever since The Strokes gave 

indie rock a stylistic shot in the 

arm, but he won’t be giving 

fashion advice to his bandmates. 

“There’s no dress code,” he says. 

“I’d rather see someone fail at 

being original than succeed  

at copying. That goes for style, 

music or anything else.”

Valensi is quick to point out 

that CRX’s debut album, New 

Skin, isn’t a death knell for his 

other band. “We’re actually in 

the process of writing,” he says. 

“I’m hoping that by late next 

year there should be a new 

Strokes album.” Kevin Perry  

New Skin is out on 28 October.

ANYONE 
CAN PLAY 
GUITAR
Nick Valensi of The 
Strokes steps up as 
the frontman for 
his new band, CRX

BAND
DEBUT

THE

more of 
an edm guy?  

then book a flight to 

amsterdam for ade, the world’s 

largest clubbing festival, with 100 

venues and djs from around the 

world, from hudson mohawke 

to david guetta and 2,000 other 

acts, for five days of partying. 

19-23 october. amsterdam-

dance-event.nl
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Episode: 

“Playtest”
Genre: Horror romp

“This stars our first recurring 

character, who tests a video 

game so advanced that it’s 

terrifying. I wanted to do a 

good punchy horror film, sort 

of like Evil Dead II, but 

indulging my video game 

fandom at the same time.”

into 

A $ A P  R O C KY ? 
try 

DA N N Y  B R OW N
The Detroit rapper lists 
Kendrick Lamar among 
his collaborators on 

this dark, experimental 
record named after 

 the JG Ballard book. 
Kevin E Perry

Atrocity Exhibition  

is out now.

into 

R U N  T H E  J E W E L S? 
try 

SW E T  S H O P  B OYS
Riz Ahmed gets 

everywhere, from HBO 
to the new Star Wars. 
He should also be on 
your iPod with this rap 
project featuring Das 

Racist’s Heems. 

Cashmere is out  

on 14 October.

into 

W E E Z E R ?
 try 

P W R  BT T M
New York queer punk 
duo Ben Hopkins and 

Liv Bruce present 
an album full of feel-
good power rifs. 

We defy you to find 
anything more uplifting 

this year. 

Ugly Cherries is out now.

into 

F L E E T  FOX E S? 
try 

G OAT
The enigmatic seven-
piece psychedelic 
band, from the 
frozen north of 

Sweden, forgo their 
feral freakouts in 

favour of unabashedly 
gorgeous folk.

Requiem is out now.

into 

T H E  H A P PY 
M O N DAYS? 

try 

JAGWA R  M A
An Australian 

group that channels 
Madchester. The only 
thing missing from the 
trio’s new record is Bez 
shaking his maracas.

Every Now & Then is  

out on 14 October.

Do something 
different this month; 

tune into these 
new sounds...

BAND
G Q

The ability of Charlie Brooker’s 

tech-dystopia Black Mirror  

to hit the sweet spot between 

delight and discomfort  

has turned it into one of the 

most awaited annual fixtures 

on TV. When it returns this 

month on Netflix, it retains  

its one-story-per-episode 

format and Brooker has had  

a hand in every one. “Each 

episode grows from  

a humorous thought,” he  

says. Here, in his words, is 

what to expect... 

MAN BEHIND 

THE MIRROR

Episode: 

“Hated In The Nation”
Genre: Scandi noir

“This is a detective story set in  

a futuristic London. A police 

detective and her tech-savvy 

sidekick investigate a string of 

killings which all have a sinister link 

to social media. At 90 minutes 

long, it’s the lengthiest episode to 

date, and is full of e�ects shots.”

Episode: 

“Shut Up And Dance”
Genre: Kitchen-sink thriller

“A withdrawn 19-year-old boy 

stumbles into a trap online, and is 

consequently forced into an 

uneasy alliance with a shifty man 

called Hector. Both of them are at 

the mercy of persons unknown. 

It’s nail-biting, and was inspired 

by all the high-profile online hacks 

we’ve seen in the media recently.”

Episode: 

“Nosedive”
Genre: Satirical sketch

“It’s a cheerful nightmare about social anxiety in a heavily 

sedated world in which everyone obsessively ranks and 

rates every tiny social interaction. It’s a big outlier, 

because it’s not depressing like the other episodes.”

Episode: 

“San Junipero”
Genre: Eighties period drama

“It’s 1987 in the fictional town 

of San Junipero, California –  

a town synonymous with sand, 

sun, frolicking and a having  

a good time. Two women 

undergo a life-changing 

experience. The mood is 

playful and bittersweet: a 

retro coming-of age film.”

Episode: 

“The Men Against Fire”
Genre: Horror romp

 “This is a military story about a young soldier 

in the aftermath of war. He has to protect the 

frightened villagers from an infestation of 

vicious feral mutants. It’s a futuristic thriller 

which is brutal but lyrical at the same time – 

like The Walking Dead meets Black Mirror.”
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bring your  
’a’ game

T H E  O N E - H A N D 
EG G  C RAC K

The pro-move that 
signifies ‘chef’

no23

DONE BY THE BOOK
Twist-lit adaptations are the latest cine trend, but which  
of these page-turners is best suited to the big screen?

@BEIGECARDIGAN @F***JERRY @THEFATJEWISH

What happens when u throw a pair of 
boat shoes in the middle of a fraternity?

MOVIE
T H E

T R E N D

   OBVIOUS UNGUESSABLE

the light 

between oceans
1 Train with two ping pong 
balls. Hold one between 
your thumb, middle and 
forefinger and the other 
between your remaining 

fingers and palm.

2 Pincer a 10p piece 
between the balls. Practise 
moving the front ball away 

to release the coin.

3 Graduate to an egg. Hold 
it as you did the two balls. 
Tap it on the side of the 
bowl so that it cracks in 

the middle. Use the motion 
rehearsed above to pull 

the shell apart.

4 As the yolk slides out, 
move your hand upwards 
rapidly to help the rest out.

5 Got an audience? Do  
it with two eggs at once. 
There’s nobody who  
won’t enjoy that. CB

Happy-snap your Instagram feed by following the ’grammers 
behind this month’s three funniest posts.

pitch

book

Should a lighthouse 

keeper and his wife 

steal the baby they 

saved? Hint: no.

ML Stedman’s 

debut is set on a 

remote Australian 

island still reeling 

from the Second 

World War

film

twist  

relates to

Michael 

Fassbender and 

Alicia Vikander  

star. NB Macho-out 

the sad bits.

The child’s real 

parentage.

stumbling 

blocks

Light and silence 

are the book’s chief 

metaphors. Not 

very film-friendly.

Out 4 November.

THE INSTA CLASSICS

Girl meets boy, they 

get married, girl 

disappears. Typical.

Gillian Flynn’s 

bleak 2012 thriller 

explores the 

mechanics of an 

unhappy marriage.

David Fincher’s 

take pits Rosamund 

Pike against Ben 

Aleck, with 

savage results. 

He said vs 

 she said.

Half of the book is 

the heroine’s diary.  

gone girl

Can a commuter 

solve a missing 

person case?  

Hint: yes.

Brit Paula 

Hawkins’ 

bestselling Tube 

read has shifted 

eleven million 

copies so far.

Emily Blunt goes  

all out for an Oscar  

as the alcoholic 

people-watcher  

with a past.

The heroine’s 

blackout-filled 

boozing.

Memory loss 

has been 

Memento’ed to 

death. Out now. 
Matt Glasby

the girl on  

the train

A Hannibal 

Lecter-alike keeps 

a backyard full of 

kidnap victims.

Dot Hutchison’s 

pitch-black 

second novel is 

based around  

a spiralling FBI 

interrogation.

Anonymous 

Content (Spotlight, 

True Detective) has 

optioned it for 

the big screen.

The reliability of 

the narrator.

The censors. 

In production.

the butterfly 

garden

A (virtual) game 

of dare leads to 

(actual) danger.

Jeanne Ryan’s 

2012 YA novel 

warns against the 

perils of chasing 

online popularity.

Emma (niece  

of Julia) Roberts 

joins Dave (brother 

of James) Franco 

for techno thrills.

What happens when 

it’s game over.

 

Social media and 

cinema rarely mix. 

Out now.

nerve

The film  

that started 

the trend
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Army of one: Cargo 
trousers at Balmain, 
spring/summer 2016; 
(below) No21’s autumn/
winter 2016 show

In a way, it would have been stranger 

for cargo trousers not to have made 

a comeback. Consider the forces at work: 

a Nineties resurgence slap-bang in the middle 

of fashion’s preoccupation with military 

styles. Their return had practically 

Copernican inevitability. But they’re not 

the “combats” you used to wear playing 

GoldenEye and listening to Soulwax records. 

Out: skater cuts. In: tailored silhouettes. 

Out: tacky fabrics. In: craftsmanship. And, 

led by serious brands, the new vanguard 

has a rather different price tag. There’s a rule, 

however, that applies as much now as it did 

then: keep those pockets load-free. CB

Nineties nostalgia meets 
utility, for the military 
resurgence of the season

take some 

tips from 

the papped

RUMOUR
T H E

M I L L

Labour is already plotting 
its next challenge to Jeremy 
Corbyn. The likes of Chuka 
Umunna want former shadow 
chancellor Chris Leslie to fight 
for the leadership next year. 
Interestingly, Leslie’s wife 
Nicola has set up a company 
called Labour Tomorrow, 
which has already raked in 
an impressive £250,000 in 
donations. One to watch...

by

alex wickham

During the referendum, the 
Leave campaign played on 
fears that Turkey might join 
the EU, but how serious were 
they about the claim? Chief 
strategist Dominic Cummings 
was spotted at Vote Leave HQ 
on more than one occasion 
wearing a novelty turkey hat 
over his balding pate. Well, 
the idea of Turkish accession 
was always for the birds.

Nigel Farage’s extraordinary 
moustache went viral over 
the summer before he 
shaved it of ahead of his 
trip to meet Donald Trump 
in Jackson, Mississippi last 
August. But fear not, meme 
makers. Word is that Nige is 
growing back his whiskers 
for Movember, promising 
that this time it will be 
“proper”. What a prospect...

Owen Jones says Labour 
moderates need to “calm 
down” about the supposed 
rise of Trotskyism. According 
to Jones, Trots are “irrelevant”: 
“zealots” who have “minimal” 
influence. Except they have 
had one impact that might 
have a significant bearing 
on Labour’s future: Jones’ 
parents met through the 
Trotskyist Militant Tendency.

1

JAY Z

Extra embellishments 

such as zips can 

elevate the look

2

RYAN REYNOLDS

Give boots the boot. 

Slimmer cuts can also 

work with slimmer shoes

3

SHIA LABEOUF

How not to wear them. 

This is a look we call 

‘NRA chic’

TREND
T H E

R E P O R T

do this 
a neat turn-up 

will turn up your 

style creds

Kit & Ace

Owing to their military heritage, cargo 

trousers traditionally come in earthy tones. 

But this pair adopt a charcoal plaid, saluting 

a di�erent tradition: tailoring. Team with 

white leather trainers, cream polo neck and 

black blouson jacket. £215. kitandace.com

Ami

Made from robust cotton gabardine (often 

used by bespoke tailors for pocket linings, 

in order to stop them wearing through), 

Ami’s don’t forgo outdoorsiness – yet they 

are the archetype of the new, slender-fit 

cargo. £200. At mrporter.com
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YOUR NEW BLACK BOOK
As the pre-Christmas social circuit kicks into gear, here are the top spots for 

going out (and looking your best while doing it) according to industry insiders... 

Where to drink

Insider: Ruth Spivey, 

GQ’s 2016 Sommelier Of 

The Year, based at Craft 

London in Greenwich

The hot new spot: 

Blandford Comptoir,  

1 Blandford St, W1U

“It features a long list of 

world wines categorised 

into diferent price 

points. For serious 

drinkers, there are 

bottles from the 

collectors’ cellars.”

Her secret haunt: 

The Winemakers Club,  

41a Farringdon St, EC4

“In the railway arches 

under Holborn Viaduct, 

this is one of the most 

atmospheric London 

wineries, with plenty of 

old bottles knocking 

about. A vinous vortex.”  

Where to eat

Insider: Tomos Parry, 

Head chef at the 

award-winning 

restaurant Kitty Fisher’s

The hot new spot:  

Som Saa,  

43a Commercial St, E1

“Som Saa serves truly 

authentic Thai food 

and is really raising the 

standards of Thai food 

in London.” 

His secret haunt: 

Towpath Café,  

36 De Beauvoir Cres, N1

“The menu is short but 

its delicious seasonal 

dishes (the grilled 

cheese sandwich or 

raw peas with ricotta) 

are exactly what I love 

to eat on a day of, 

enjoyed sitting next 

to the canal.” 

Where to work out

Insider: Joe Wicks,  
AKA The Body Coach, 

personal trainer with 

over 1.4 million 

Instagram followers

The hot new spot: 

Digme cycling studio,  

23 Sheen Road, TW9

“My whole team have 

been raving about it. It’s 

like a cool nightclub and 

is great for smashing a 

spin class.”

His secret haunt: 

Go Fit Go Box,  

Cox Lane, KT9

“I love going to Go Fit 

Go Box because the 

team get you fired up 

and keep the motivation 

going, which is exactly 

what you need when you 

want to hit your goals 

and push on.”

Where to buy 
clothes

Insider: Luke Day, 
Fashion Editor of GQ 

Style; stylist to Take That 

and One Direction

The hot new spot:  

Ron Dor�, 

5 Earlham Street, WC2

“I’m obsessed with 

their interpretation of 

sportswear: functional 

with an athletic, 

heritage feel. And they 

had the best swimwear 

of the summer.”

His secret haunt:  

Goodhood,  

151 Curtain Road, EC2

“Their mix of designer 

brands and streetwear 

is unique in London, 

selling what I would 

describe as clothes for 

the adult skater.” EH

Beyond city limits: 
Blandford Comptoir 
features wines from 
private collectors

Where to be 
a member

Insider: Brian Clivaz,  
Cofounder of Home 

House who recently  

launched the Upstairs 

Club at L’Escargot

The hot new spot: 

67 Pall Mall, SW1

A club founded by wine 

lovers, for wine lovers. 

“Members can bring 

their own bottles and 

store wine in the cellars.”

His secret haunt: 

The Academicians’ 

Room, Piccadilly, W1J

“Hidden within a 

Georgian annexe next 

to the Royal Academy, 

this club operates by 

invitation only. You enter 

the private, inner 

sanctuary of the RA and 

into a special place.”

HOME 

SENSE
When the Internet 

Of Things became 

a thing about four 

years ago, all the 

predictions about 

its potential were 

distinctly cartoonish. 

Fridges will sound an 

alarm when the milk 

runs out! Clothes 

will be sentient! 

Toothbrushes will 

have an app! (Well, 

that last one is 

happening.) But it’s 

turned out to be 

more useful than any 

of that and one of its 

most transformative 

applications takes 

on a prehistoric 

problem: how to stop 

intruders stealing 

your stu�. A whole 

market of Wi-Fi 

connected security 

cameras and sensors 

now lets you lock 

down your home like 

a Mission Impossible 

bank vault, and 

monitor it all from 

your smartphone. 

Case in point: the 

Netatmo Tag – a 

small, lightweight 

piece of plastic that 

you can attach to any 

door or window in 

your house, which 

monitors vibrations 

to notify you if any 

are opened. This can 

be used as a cue for 

your cameras to start 

recording the culprit. 

They’re your watch 

collection’s new best 

friend. CB £90 for 

three, netatmo.com

TECH
REPORT

THE

LONDON
THE

SCENE
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real watches for real people

Oris Divers Sixty-Five

Automatic mechanical movement

Unidirectional revolving bezel

Top ring with black aluminium inlay

Water resistant to 10 bar/100 m

www.oris.ch
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CAP TURED BY RHYS L AWRE Y



Men Of The Year

It was the biggest party of the year, and this is your 
backstage pass – the best pictures, all the speeches, 
the gossip and the gags (take a bow, Amy Schumer) 

from GQ’s night to remember

Photographs by 

Bella Hadid

Stanley Tucci

Jack Garratt
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Lily Cole

6.41pm, 6 Sep

@anthonyfjoshua
O� to @BritishGQ 
tonight. Feeling fresh! 
@lynx

7pm, 6 Sep

@daisylowe
Sooooo excited  
@BritishGQ 
#gqmoty2016 on my 
way with my favourite 
date <3

6.28pm, 6 Sep

@RachelRileyRR
Massively excited 
about tonight – I have 
a v special award to 
present. Bring on the 
red carpet! @BritishGQ 
#GQAwards

6.20pm, 6 Sep

@theguyliner
I am going to the 
#GQAwards party by 
myself tonight. If you 
are too and are normal, 
please say hello. I’m 
the one with the EYE.

6.05pm, 6 Sep

@JimChapman
O� to the @BritishGQ 
#GQAwards with my 
super hot wifey. (I’m in 
my @johnlewisretail 
tux  #ChapmanXLewis)

 |  |  |  |  |
#GQAwards

How Twitter 
chronicled 
the night 

Mark Strong: “You may know him as 
Harry Brown or as Harry Palmer, you 
may know him as Charlie Croker or you 
may know him as Jack Carter, you may 
know him as Alfred or you may know 
him as Alfie, but one thing is for certain, 
you know him. From The Ipcress File to 
The Italian Job, Zulu to Educating Rita, 
Batman to Kingsman, Inception to 
Interstellar, to be sure, you know him. 
He is the pillar around which the rest of 
us actors stand. His work straddles five 
decades, 115 films and if you ask him 
what he’s looking forward to next, he’ll 
simply say the next one. You know him, 
ladies and gentlemen, he is the winner 
of tonight’s GQ Legend award. His 
name is Sir Michael Caine.”
 
Michael Caine: “It’s a little bit diicult 
doing this speech because I’ve never 
been a legend before, and I’ve only 
been one for about 45 seconds so  

I don’t really know how to treat 
everybody else. I’m going to go home 
and I’m going to get the iPad and look 
up clubs where legends go, because  
I don’t know any and it’s kind of lonely, 
you know. There must be some 
restaurants they go all the time but I’m 
sure I’ll get a couple of letters or emails 
telling me what to do. The idea of being 
a legend is quite extraordinary because 
you go, ‘What am I supposed to do 
now? How am I supposed to treat 
people?’ And the answer is exactly the 
same because that’s all you are – you’re 
a person. But I do want to thank GQ for 
this wonderful award. It’s extraordinary, 
and I want to thank show business for 
putting up with me for all these years, 
and most of all I want to thank my 
incredible family. I have the most 
wonderful, wonderful family and we’ve 
had a wonderful life together for so 
very, very long. Thank you very much.”

 T
he last time the Men Of The Year awards fell after an 

Olympics, in 2012, the roaring success of the London Games 

gave it a special kind of spark. So imagine the energy in the 

room this year, when Team GB, having clocked up an unprec-

edented number of medals in Rio, went on stage to take a 

bow. That, for us, captures the most exciting thing about MOTY: its 

brief is so broad (simply, to celebrate those who have achieved beyond 

expectations) that it isn’t restricted by professional silos. If there’s 

someone worth honouring, the arena in which they triumphed is of 

little  consequence. We applaud actors alongside musicians, politicians 

alongside models – and that mix makes for one hell of a party. Following 

a switch of venue from the Royal Opera House (currently being refur-

bished) to the Tate Modern’s monumental Turbine Hall, this year’s cere-

mony, for the fourth time in association with Hugo Boss, was our biggest 

and best to date. Here’s how the night unfolded...

Stella McCartney

Sir Michael Caine

The Turbine Hall

David Bailey  
and Tracey Emin

SIR MICHAEL CAINE
LEGEND
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7pm, 6 Sep

@piersmorgan
En route to @BritishGQ 
#gqawards #moty  
@Tate Modern. Always 
a sumptuously 
glamorous and 
enjoyable evening.

From top: James 
Nesbitt; Daisy Lowe 
and Aljaz Skorjanec; 
Jack Guinness;  
Lewis Hamilton 

 |  |  |  |

James Bay: “I first played in London when I was  
19 and the thing that stuck with me from that night 
was who went on after me. It is an honour to present 
to that same guy from that open-mic night. He’s  
an outrageous talent and he deserves all of this 
success and more. Breakthrough Solo Artist 2016  
is Mr Jack Garratt.”
 
Jack Garratt: “It has been a year that I will never 
forget, but more than anything I am proud to 
represent the young music that exists in the UK. 
There is so much more of it, and there are thousands 
of people who could be here. Thank you so much.”

Tinie Tempah: “The 
next winner is a 
creative powerhouse 
whose style and 
substance are one 
and the same. He’s 
a Grammy-winning 
recording artist who 
understands the truly 
stylish man is one 
who’s comfortable 

making a look all their 
own. And more simply 
he’s the man who 
opened the Super Bowl 
wearing a sparkly gold 
bomber jacket. It was at 
that point that GQ said, 
‘Yep. That’s our guy.’”
 
Mark Ronson:  
“I remember the first 

time I came here.  
I remember looking 
around in 2008. I saw 
Rob Brydon and I went 
up to him and talked  
to him about what a 
fan I was. And then he 
said, ‘Nice to meet you, 
I’m Ben Miller.’ Thank 
you very much and 
have a great night.”

Tinie Tempah and Mark Ronson

Jack Garratt

HUGO BOSS MOST STYLISH MAN

MARK RONSON

9.33pm, 6 Sep

@TomDaley1994
At the GQ Men of the 
year awards! Diving 
right in ;) @britishgq

9pm, 6 Sep

@elliegoulding
Good God… 
@JackGarratt just  
blew my mind at the  
@BritishGQ awards

8.44pm, 6 Sep

@piersmorgan
Being besieged  
by supermodels. 
#GQAwards
@theashleygraham  
@bellahadid  
@kelly   _rohrbach

BREAKTHROUGH SOLO ARTIST

JACK 

GARRATT

GOSSIP
Here’s how to get in the zone 
the Stanley Tucci way. Before 
the awards, he lined up two 
espressos. He shot one, he 

shot the other, and he 
took to the stage to 

host the night.
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Jonathan Newhouse

10.24pm, 6 Sep

@CaseyNeistat
i am smiling…  
“Casey Neistat wins 
New Media Star of  
the Year 2016”

10.10pm, 6 Sep

@vertu
Stanley Tucci takes the 
stage at #GQawards 
2016. #MOTY #Awards

Erin O'Connor

Ricky Gervais and  
Sir Patrick Stewart

Sir Elton John and 
Alessandro Michele

Sir Michael ParkinsonTamsin Egerton

Erin WassonMark Strong  
and Liza Marshall

Sir Elton John: “When Tom Ford left Gucci it all went very pear-shaped,  
a bit like myself, until last January when they asked this man to design men’s 
fashion. And he has brought the most amazing energy back to Gucci. So it 
gives me great pleasure to introduce someone who’s actually got some talent 
in fashion: Alessandro Michele.”
 
Alessandro Michele: “I’m Italian. My English is so bad but I want to say thank 
you. I’m very proud for this award – it’s kind of a joke. But I want to say thank 
you to GQ and everybody.”

 |  |  |  |  |

10.40pm, 6 Sep
 
@campbellclaret
Nice line from James 
Nesbitt. Describes 
himself as the drinking 
woman’s George 
Clooney. #gqmoty

10.36pm, 6 Sep
 
@Clayts15  
(Adam Clayton)
Good to get an insight 
into the thinking of a 
top draw sprinter @
RKilty1 (Richard Kilty). 
Must say his fashion 
sense is fire.

10.32pm, 6 Sep
 
@campbellclaret
(Alastair Campbell)
Fantastic reception for 
#gqmoty Politician of 
the Year @SadiqKhan

10.30pm, 7 Sep
 
@lovegwendoline 
(Gwendoline Christie)
@JohnBoyega  
I SCREAMED WHEN 
YOU WON!!!!!… THIS  
IS THE START OF A 
THOUSAND AWARDS, 
AMAZING MAN! 

Sir Patrick Stewart: “An unbearable 
boss who thinks he’s funny. A wannabe 
Hollywood star who nobody cares 
about. A man with an undiagnosed 
mental condition. But who is Ricky 
Gervais when he’s on screen? The best 
part of working with Ricky is that it isn’t 
really work. It’s more like sitting across 
from an old friend who doesn’t care if  
it takes take after take because you’re 
giggling so much. He has done so much 
for British comedy and for comedy 

worldwide. GQ’s Genius Of The Year 
award goes to Ricky Gervais.”
 
Ricky Gervais: “I am a genius. I could’ve 
probably cured cancer but I chose to 
make faces and stu�. I should mention 
my girlfriend who’s been with me for  
30 years, although she hasn’t really 
contributed to the career. You know 
what I mean? If this is about me being  
a genius, she hasn’t a�ected that. She’s 
fallen on her feet though. Cheers.”

GENIUS

ALESSANDRO 
MICHELE

RICKY GERVAIS

FASHION DESIGNER

GOSSIP
Boxing promoter Eddie Hearn 
hopes to pit Anthony Joshua 

against another British 
heavyweight next summer. 

If it happens, it will be 
the biggest fight in 

UK history.
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Nile Rodgers wearing Hugo Boss

Caitlin Moran: “This man, a Turner Prize winner 
and a documentary maker, is so wonderfully 
unique that he single-handedly makes up for 
Brexit. It is Grayson Perry.”
 
Grayson Perry: “I’m the best writer now! People 
don’t think of the arts as being competitive, but  
I had Alan Bennett and Will Self pushing me 
against the wall earlier. I thought I had to come  
up and accept this. I will not be bullied by these 
people. I am the champion of culture tonight, so 
thank you very much.”

David Gandy wearing  
Thom Sweeney

Jack Garratt wearing Hugo Boss

Mark Ronson wearing Hugo Boss Tinie Tempah wearing  
Dolce & Gabbana

Grayson Perry

Casey Neistat

 |  |  |  |  |

Kelly Rohrbach: “Our next winner is a revolutionary. He has taken on 
everyone from Apple to New York City and won – with little more than a 
camera, his imagination and a decent internet connection. GQ’s New Media 
Star is Casey Neistat.”
 
Casey Neistat: “I want to thank GQ for recognising an entirely new genre of 
filmmaking and content creation. I think it goes under-recognised to the degree 
that it should right now. Thank you very much.”

@AMYSCHUMER  
Ashley Graham and Amy Schumer

CASEY NEISTAT
NEW MEDIA STAR

Best-dressed men GRAYSON 

PERRY

11pm, 6 Sep
 
@NicolaAdamsMBE
We won GQ’s Team  
Of The Year Awards 
2016 yehhh buddy 
#doingthemost 
#teamgb

10.56, 6 Sep
 
@_lulukennedy
Congrats  
@jameslonglondon 
winner of #gqawards 
Breakthrough  
Fashion Designer.

2am, 7 Sep

@YolandaHFoster
Such a blessing to see 
my baby girl receive 
GQ’s “MODEL OF  
THE YEAR” award 
#ProudMommy 
#Preciousmoment

1.39am, 7 Sep

@lovegwendoline
At the #GQAwards  
I modelled an Olympic 
gold medal with my 
Olympic gold medal 
friends @TomDaley 
1994 @joeclarkek1

12.57am, 7 Sep

@DougiePoynter
I wore a suit. It was  
a big deal for me 
#gqmenoftheyear

12.30am, 7 Sep

@davidwalliams
With Chris Pine at the 
@BritishGQ Awards 
last night. My god he  
is handsome!

WRITER

Calvin Harris wearing 
Dolce & Gabbana
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Nicola Adams: “The next winner didn’t just win 
the world heavyweight IBF title this year. Just to 
be certain he’d win the GQ award, he successfully 
defended it as well. The bad news for his rivals, 
though, is he says he’s only half as good as he 
could be. I’m happy to announce the GQ 
Sportsman Of The Year is the heavyweight 
champion of the world, Anthony Joshua.”
 
Anthony Joshua: “Thank you very much for the 
warm welcome. It wasn’t so long ago that I was 
hustling tickets here with a couple of my pals  
and now I’m accepting this award. It’s an honour, 
and congratulations to Nicola Adams. Two-time 
Olympic champion. It’s just the beginning.”

Anthony Joshua
Calvin Harris

Ellie Goulding: “To  
call our next winner a 
superstar DJ barely hints 
at it. He is the best DJ in 
the world. At 32, he’s just 
getting started. He so 
deserves this award. He  
is my friend, I’m so very 
proud of him, he is the 
Solo Artist Of The Year: 
Calvin Harris.”
 
Calvin Harris: I’m going to 

keep this brief because 
I’m Scottish so I don’t 
speak English that well. 
This is a big week for 
me, because this week 
ten years ago I left 
Marks & Spencer’s 
Simply Food in Clapham 
South, where I carried out 
tasks such as date 
rotating the sandwiches 
and showing old ladies 
where the salmon got 

moved to. Then 
my manager was  
Jill in the bakery; now  
it’s Mark Gillespie over 
there. We’ve discovered 
a lot of new experiences 
together, whether it’d be 
touring or dealing with 
the endless amount of 
bullshit that’s written 
about people in 2016. 
Thank you very much, 
have a good one.” Florence Welch

Yolanda and  
Bella Hadid

Oliver Cheshire  
and Pixie Lott

THE GRAM-MIES
Winners queued for the Instagram booth to 

strike a pose (a dive from Tom Daley, a pout from 
Bella Hadid) and star in a bullet-time-esque 

video to the tune of Jack Garratt’s “Breathe Life”. 
Video production: @itstheflashpack; installation 
design: @georgelewin; music: @jackgarratt

SPORTSMAN

ANTHONY 
JOSHUA

CALVIN HARRIS

PATRÓN TEQUILA SOLO ARTIST

GOSSIP
Before making her acceptance 
speech, Amy Schumer felt it 

polite to inform Patrick 
Stewart of her intentions. 

Want to know what 
she said? Turn to 

page 86.
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@ L E W I S H AM I LTO N
Lewis Hamilton and Anthony Joshua

@ I AMMA R K R O N S O N  
Mark Ronson and Sadiq Khan

Gwendoline Christie: 
“Our next winner 
proves, as if any proof 
were needed, that 
London is the best  
city in the world for 
menswear. Since 
starting his label in 
2008, James Long  
has always been known 
as one of the UK’s  
most promising 
menswear designers.”
 
James Long: “I’d like  
to thank Dylan for all  
of the energy he puts 
into LCM. Also, I can’t 
take this award without 
thanking my sister, 
business partner and 
best friend, Charlotte 
– she’s going to make 
me cry – and Sam,  
my head designer. 
Thank you.”

James Long and 
Gwendoline Christie

Anthony Joshua

Dylan Jones: “About nine months ago, I was asked  
if I wanted to spend a morning with Zac Goldsmith, 
who at the time was the Tory mayoral candidate for 
London, and it only took me three minutes in his 
company to realise that not even his campaign team 
thought he had a hope in hell of winning. There was 
only ever going to be one winner, and he’s the winner 
tonight. Would you please give a huge GQ round of 
applause to our Politician Of The Year, the mayor of 
London, Sadiq Khan.”
 
Sadiq Khan: “I’m both excited and nervous to be on 
this stage tonight. Excited to win GQ’s Politician Of 
The Year. Nervous because the person who won this 
last year is a man called George Osborne. Is he here 
tonight? I rest my case. These awards show London  
is the greatest city in the world. It’s going to stay that 
way. Thank you very much.”Sadiq Khan

Stanley Tucci

“But what about 
the London Gay 

Men’s Chorus  
– amazing, right?  
I would love to be  
a member of the 

London Gay Men’s 
Chorus but sadly 
I’m not… a very 
good singer.” 

  
“So nice to see  
a room full of 

people who’ve 
made a great 

efort. A room full 
of people who 

have gone out of 
their way to get 

their agent to tell 
their stylist to tell 

their make-up 
artist to tell their 
chaufeur to tell 
their assistant to 
tell their publicist 

to bring something 
to their hotel room 

and just leave it 
with the concierge. 
It warms my heart 

that you would  
do that.”

“I met Tom 
Kerridge a while 

ago and I’m a huge 
food fan, and I was 
so excited to meet 
him that I almost 

had a heart attack. 
Then I ate his food 
and I actually did 

have a heart attack. 
Thanks Tom,  
I’m feeling  

much better.”

THE HOST

BREAKTHROUGH FASHION DESIGNER

JAMES LONG

Alice Temperley  
and Greg Williams

Charlotte Dellal

SADIQ KHAN

POLITICIAN

GOSSIP
Note to party hosts: don’t try 

to separate Jack Guinness 
from his friend Mark Ronson. 

Guinness was spotted 
moving place names  

to ensure the pair  
sat together.
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Sir Michael Parkinson: “This is a very 
special award for a very special man. 
He’s a man of many talents  
as well as being the stand-up 
comedian by whom all others are 
judged. He’s not been very well as of 
late, but that’s done nothing to 
diminish his ever-present sense of 
humour. I’m proud to call him a very 
dear friend – Billy Connolly.”
 

Billy Connolly: “It’s very moving to 
stand here before you. This would 
surely pass the Glasgow trophy test: 
where you examine the scar on a 
man’s face and you can tell the 
trophy he’s been hit in the face with. 
I hate to disappoint you, Amy 
Schumer, but I could come on my 
own tits. From the bottom of  
my heart, thank you.”

Florence Welch: “To say 
our next winner is one 
of the funniest women 
in the world sort of 
misses the point. She 
is quite simply one of 
the funniest people. 
From her searingly 
honest stand-up to 
her award-winning 
TV show and film 
Trainwreck, and now her 
book The Girl With The 

Lower Back Tattoo: GQ’s 
Woman Of The Year 
goes to Amy Schumer.
 
Amy Schumer: “This 
is embarrassing.  
I thought I was Model 
Of The Year so this 
speech doesn’t make 
sense. I want you to 
know that a lot of things 
you hear up here tonight 
will be lies and people 

will try and say the right 
things so that you like 
them or they can get 
more work. But I want 
you to go home knowing 
the truth: Patrick Stewart 
has come all over my 
tits. More times than 
even he remembers. 
I’m never going to be 
invited back here so 
let’s just kind of 
embrace this moment.”

Nile RodgersSai BennettTinie Tempah and 
Anthony Joshua

INSPIRATION

BILLY CONNOLLY

AMY SCHUMER

WOMAN OF THE YEAR

Billy Connolly

GOSSIP
Anthony Joshua made quite 
an impression, not least on 

Bella Hadid and Ashley James. 
When asked if they hoped to 
talk to him, they couldn’t 

stop whispering and 
giggling.

Amy Schumer

86  GQ.CO.UK  NOVEMBER  2016



Men Of The Year

Daisy Lowe: “Our next winners are 
something of an anomaly. They’re 
that cool band that you think only 
you know about, but now they’re the 
band that everybody else does, too. 
With just one album [their third], 
they’ve done what few would dream: 
they’ve united the critics, who have 
heralded it as a masterpiece, united 
the fans, who have made them 
global superstars, and somehow, 
made psychedelic shoegaze rock as 

big as Coldplay. GQ’s Band Of The 
Year is the wonderful Tame Impala.
 
Tame Impala: “Thank you guys. 
This is by far the manliest we’ve ever 
felt, receiving this award, which is 
not really saying much because  
we’re guys in a band. In fact, my 
friend Duncan from our record label, 
when he first saw press photos of  
us, thought one of us was a girl. 
Thanks very much.”

MENU

What they ate

by Tom Kerridge

Mackerel 
escabeche with 
coriander and 
Granny Smith 

apple

Chicken and 
tarragon pie, roast 

portobello 
mushroom purée, 
chard onions and 
chicken gravy

Set chocolate  
and ale with 

frosted pecans, 
salted caramel 
and malt cream

What they 
drank

Berry Bros & 
Rudd Chilean 

Sauvignon Blanc 
by Vina Quintay

Berry Bros & 
Rudd Good 

Ordinary Claret

Ashley Graham: “The winner of GQ’s Hugo Boss 
Model Of The Year rose to catwalk megastardom 
after a show-stopping appearance at the Cannes 
Film Festival this year. But before that she was 
already on her way to mega-supermodel status. 
We marvelled at her numerous campaigns, covers, 
huge social media presence and all of that has 
been a true testament to her talents, strength and 
captivating beauty. Ladies and gentlemen, the 
winner of GQ’s Hugo Boss Model Of The Year, 
Miss Bella Hadid.”
 
Bella Hadid: “It’s crazy to be recognised for 
something like this, but I just want to thank my mum. 
It’s the first time she’s been out of bed in probably 
four years. I’m really happy she’s here and it means 
the world to me. You guys are all my heroes so thank 
you so much. I appreciate it.”

From left: Assia Webster, Mark Hix, Stephen 
Webster, Soren Tholstrup and Fru Tholstrup

Sir Elton John and  
David Furnish

Rachel Riley

Tame Impala’s Kevin 
Parker, Dominic Simper 
and Cam Avery with 
Daisy Lowe

The Turbine Hall

BELLA HADID

HUGO BOSS MODEL

TAME IMPALA

Bella Hadid

BAND
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STARRY SKY



From cocktails with David Beckham to juicing with  
James Corden, all the sharpest (and smartest) original videos, 

documentaries and films from around the world.

EXCLUSIVE NEW VIDEOS AT GQ.CO.UK



Men Of The Year

Alison Moyet: “Stars these days are so often fleeting. Talent this enduring cannot  
be measured in the same terms. I could not be more proud to give you GQ’s Icon  
Of The Year: Mr Nile Rodgers.”
 
Nile Rodgers: “When I first came to London, my girlfriend at the time took me to  
see Roxy Music and I never saw rock‘n’roll people dressed in couture clothing before. 
I went, ‘F***! I got to do the black version of that!’ And I founded my band, Chic. 
Back in the day, everybody would say they were GQ’ed out. That’s American for,  
‘You look really awesome,’ and now to get the GQ icon award is amazing to me, 
because now I really do feel GQ’ed out. Thank you very much.”

Patrick Stewart 
on Ricky Gervais

“Ricky is famous 
for mercilessly 

picking on 
celebrities when he 
hosts award shows. 

He has burnt so 
many bridges that 
the only one who 
would agree to 

show up tonight 
was me. And I only 

showed up 
because I want  
to meet Amy 

Schumer.”

Amy Schumer

“I want to thank  
Bear Grylls, who  

I hung out with last 
night. We did The 

Jonathan Ross 
Show, where  

I found out Bear  
will eat literally 

anything.”

James Nesbitt

“I’m the drinking 
woman’s George 

Clooney. If George 
had an Irish dentist 

and an entirely 
diferent set of  

life values.”

Simon Pegg  
on Chris Pine

“He’s a man  
I personally believe 
to be a very, very 

gifted actor, 
tragically hobbled 
by a hideous face.”

Nile Rodgers  
and Alison Moyet

Jodie Harsh

THE BEST  

BONS MOTS

NILE RODGERS

ICON

@JAME S LO N G LO N D O N  
Gwendoline Christie and James Long 

@ E L L I E G O U L D I N G 
Ellie Goulding and Calvin Harris

@ R I C K YG E RVA I S  
David Walliams, Ricky Gervais and Simon Pegg 

Jim ChapmanAicha McKenzie

GOSSIP
Why was Billy Connolly so 
looking forward to seeing 

Michael Caine? “He’s a potato 
expert. He grows them, and 

wine. He’s great on wine 
and potatoes.” 

Obviously.
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James Nesbitt: “TV Actor Of The 
Year is unquestionably the most 
prestigious award of the night. Past 
winners include me, twice, but there 
comes a time where even the greats 
have to pass on the baton. For that 
to have happened so soon after this 
year’s The Secret, Stan Lee’s Lucky 
Man and Cold Feet is surprising, I’m 
not going to lie. But I could not be 
handing it over to a more deserving 
actor, because of his extraordinary 

performance in Poldark. Most 
memorable, of course, because of 
the unveiling of his perfect... smile. 
Aidan Turner.”
 
Aidan Turner: “Wow, this is really 
cool. Thanks, Jim. Nice to hear you 
telling the truth for once. It’s a huge 
honour to share this room with all 
these wonderful people and this 
talent. It’s a really special night for 
me. Thank you, GQ.”

“Hi everyone, sorry I can’t be there tonight. I’m filming 
in Boston at the moment but I’m so grateful for this 
Vertu Breakthrough Actor award. It’s been amazing so 
far in my career and I’m having a lot of fun. Obviously, 
thank you to GQ for presenting me with this award. 
You guys have been so supportive and I appreciate it. 
Everyone have some fun and enjoy the night.”

Metro

“Poldark star Aidan 
Turner hinted he is 
o� the market after 
stealing the show 
at last night’s Men 

Of The Year 
Awards. The 

33-year-old actor, 
spotted kissing a 
mystery brunette 
earlier this week, 

blushed and smiled 
when asked if he 
was single. ‘I can’t 
say anything!’ the 
Irish heartthrob 

exclusively teased.”  

The Sun

“Ellie Goulding 
and Dougie 

Poynter, who split 
in March having 
started dating in 
2014, reunited at 
last night’s do and 
arrived on the red 
carpet arm in arm. 
An onlooker said: 
‘They definitely 
weren’t afraid of 

anyone seeing how 

close they were.’” 
 
 

The Sun

“Shaun Of The 
Dead star Simon 

Pegg turned 
self-appointed 

bodyguard in the 
smoking area as he 
stopped a group 
of girls talking to 
hunky pal Chris 
Pine. I hope 
Chris found a 
new wingman.”

TALES 
FROM THE  
TABLOIDS

Aidan Turner

John Boyega

@AMYSCHUMER
Ricky Gervais, Sir Patrick Stewart and Amy Schumer

AIDAN TURNER

TV ACTOR

JOHN 
BOYEGA

VERTU BREAKTHROUGH ACTOR

GOSSIP
Which Hollywood actor is a 

fan of Bear Grylls’ GQ writing? 
Ryan Reynolds, apparently, 
who wrote to say how much 

he enjoyed reading his 
advice column on 

marriage.
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Men Of The Year

FoxesMatthew Sykes

Rachel Riley: “At the start of the last football 
season, the bookies were saying there was the 
same chance as this man’s team winning the 
Premier League as there was finding the Loch 
Ness monster. After last season, maybe they 
should start looking. It was heralded as the 
greatest sporting achievement of all time. The 
Leicester City manager, Claudio Ranieri.”
 
Claudio Ranieri: “Good evening, thank you so 
much. It is a great honour for me, because it’s not 
a football magazine. I have to say thank you to my 
chairman, and to my squad because they made 
something impossible possible. I also want to say 
thank you to my agent who brought me back to 
England a year ago. Finally, I want to say thank 
you to my wife of 40 years – so long but so short. 
Thank you, have a good night.”

Claudio Ranieri

CLAUDIO 
RANIERI

OUTSTANDING ACHIEVEMENT

Best-dressed women

Kelly Rohrbach wears 
Giambattista Valli

Daisy Lowe wears  
Dolce & Gabbana

Bella Hadid wears Hugo Boss

Winnie Harlow wears DSquared2Natalie Massenet wears Gucci

Ashley Graham wears  
Tadashi Shoji

The London Gay Men’s Chorus performed a tremendous run of songs culminating in an extraordinary 
choral rendition of David Bowie’s “Life On Mars”. Don’t miss their next concert, UGotMale?, at London’s 
Royal Festival Hall on 27 November. lgmc.org.uk

From left: Jon Stanley, Janet Jokat, Dominic 
McCarthy and Gordon Watson
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Men Of The Year

Tom Daley Mo FarahNicola Adams

Sadiq Khan, 
Saadiya Ahmed and 
Nicholas Coleridge 

From left: Andrea Richard, Trudy Hills, 
Cecile Budge and Gill Smith

James Bay

Beatriz de Andres 
and Stephan Born

Stella McCartney: “A quote from the 

late, great Muhammad Ali: ‘I hated 

every minute of training but I said, 

“Don’t quit. Su�er now and live the 

rest of your life as a champion.”’ With 

a total of 67 medals and finishing 

second in the world, Team GB are our 

champions, inspiring the nation and 

bringing us together. Please welcome 

Team GB.”

 

Mo Farah: “All we do is try our best and 

give it 110 per cent, and so many of us 

did. We can say that we did our country 

proud. My fellow athletes, thank you. 

And thank you, GQ.”

Professor Green

Simon Pegg  
and Chris Pine

Simon Pegg: “The award may be 
international man, but it may as  
well be interplanetary. As a fairly 
unadventurous straight male, there 
are few dicks on this planet I’d 
happily feast upon. One of them 
belongs to this man. Technically 
two, if the rumours are true. GQ’s 
International Man is Mr Chris Pine.”
 

Chris Pine: “I’ve had an incredibly 
fun year, and in our business, where 
you travel so much, the only thing 
you can ask for is to be around 
people you want to hang out with. 
So I want to thank Captain Giggles 
[Simon Pegg] over here who keeps 
us all happy on set, as well as the 
rest of the Star Trek cast and crew.”

David Walliams: “The 
nominees are: Sir Philip 
Green on Sky News, 
and Mike Ashley  
on BBC Parliament. 
Unfortunately, they 
were unable to join  
us, so the award goes 
to a real life hero who 
continues to inspire us 
all. Bear Grylls!”
 
Bear Grylls: “As a kid,  
I would never have 
seen this one coming. 
But that’s the fun  
part of life. it’s about 
empowering people, 
taking a few risks  
and embracing  
an adventure.”

Bear Grylls

TV PERSONALITY

BEAR GRYLLS

TEAM GB

CHRIS PINE

INTERNATIONAL MAN

TEAM

Team GB

GOSSIP
Anthony Joshua loudly 

shouted at Bear Grylls to get 
his attention, then summoned 

him over. Why? He wanted 
to be on Bear’s show. 

Understandably,  
Grylls agreed.
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Men Of The Year

Patrón Tequila; Lynx 
Signature Clean Cut 
Look wax; Lynx Body 
Wash; Lynx Deodorant; 
Metcalfe’s Popcorn 
Crisps; Gold Collagen 
Active supplements; 
Dove Cool Fresh and 
Invisible Dry deodorant; 
Vita Coco Natural 
Coconut Water; Vita 
Coco Coconut Oil; 
L’Oréal Hydra Energetic 
Shower Gel; L’Oréal 
Turbo Booster 
moisturiser; Ben Cohen 
moustache and beard 
scissors; Tall Oaks by 
Chris Whitaker; Jack 
Black Intense Therapy 
Lip Balm; Dorco razor; 
Maldon Salt; Ballers 
series one box set; 
Langham Hotel voucher; 
KIND health bar; 
American Crew Firm 
Hold Gel and Power 
Cleansing Shampoo.

GQ winners’ and presenters’ goodie bags, worth more than £7,000, received by 60 guests

GQ goodie bags, worth more than £150, received by 850 guests

The freebies

GQ would like  
to thank: Chad 
Rogers, Audi, The 
Rosewood Hotel, 
The Savoy, The 
Connaught,  
The Ritz, The 
Corinthia Hotel and 
Timebased Events.

350

£547,500

175

5,250

£5,000

Total value of  
all the winners’, 

presenters’  
and guests’ 

goodie bags.

Number of 
Laurent-Perrier 

champagne 
bottles consumed.

Number of 
cocktails mixed  

by Patrón Tequila 
for the event.

Value of Hotel 
Gotham Club Brass 
membership, the 

priciest item in the 
winners’ bags.

Length of red 
carpet, in metres.

Table gifts
Hugo Boss leather 
document holder
Boss The Scent  
(For Him Or  

For Her) 50ml

The Girl With The Lower 
Back Tattoo by Amy 
Schumer; BaByliss For 
Men Super Stubble 
trimmer; Black & White 
Hair Dressing Pomade; 
House Of Elemis beauty 
treatment; ESPA Dual 
Action Shavemud; 
FaceGym £100 gym 
voucher and FaceBalls 
product; one month’s 
supply of Gold Collagen 
Active supplements; 
Hotel Chocolat 
chocolates; Hotel 
Gotham Club Brass 
membership; Hugo Boss 

Oud fragrance; Hugo 
Boss washbag for men 
and clutch bag for 
women; Hugo Boss 
sunglasses; Hugo Boss 
watch; Ila Spa Renewed 
Recovery Serum or 
Aroma Rollers; Jack 
Coulter limited edition 
print; Jack Black Clean 
Break Oil-Free 
Moisturisers; LAB 
SERIES Urban Blue Clay 
Mask; Leighton Denny 
Trio-Bufer; Lola James 
Harper candle or room 
fragrance; Manuka 
Doctor Drops Of Crystal 

products; Neville Hair 
Sea Salt Spray; Patricks 
shampoo; Pierre 
Marcolini Tablette and 
Palets Fins 16; REN Flash 
Defence Anti Pollution 
Mist; one night in a 
Rosewood Hotel Grand 
Premier Suite; Joe and 
Seph’s Salted Caramel 
popcorn pouches;  
Ivy Club membership; 
The Refinery shave oil; 
Foreo Luna play brush; 
Fudge Professional Hair 
Shaper; Charles Farris 
candles; MR by Jamie 
Stevens products; Real 

Shaving Co. Traditional 
Shave Cream and SPF 
moisturiser; Murad 
Invisiblur Perfecting 
Shield SPF 30; Murad 
facial voucher; Blink 
Brow Bar teatree and 
peppermint Lotions,  
and Brow Shape 
vouchers; Green & 
Spring Exfoliating Body 
Wash; Zelens Skincare 
Hydro-Shiso Balancing 
Moisturiser; Maldon Salt 
salt and Salt Pig; S’well 
Blue Suede steel water 
bottles; St Tropez 
Gradual Tan In Shower; 

Victorinox trolley  
case; James Read H20 
Tan Mist; Wellman 
Vitabiotics; Braun 
Silk-Expert IPL or Series 
9 shaver; American 
Crew Firm Hold Styling 
Gel, Power Cleanser 
Shampoo, Fiber Wax 
and Shaving Pack Duo; 
The Elixir Clinic voucher; 
Nando’s £50 gift card 
and Christmas sauce gift 
package; LayBag; Molton 
Brown Tobacco Absolute 
Bath And Shower Gel; 
Patrón Tequila; 
Smythson notebook.

THE  
NIGHT IN 
NUMBERS
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HOW WE LIVE

C U LT U R E
Albums: Live Through This by Hole (out 
now on vinyl for the first time since 1994, 

below); Is The Is Are by DIIV; Stranger Things 
Have Happened by Clare Maguire

Movies: Goat; Girl On A Train

Watch: Cruel Intentions (below); The Rules Of 
Attraction; Texas Chainsaw Massacre

Books to read: The Catcher In The Rye by 
JD Salinger; Glamorama by Bret Easton Ellis; 

The Cypress Tree by Kamin Mohammadi; 
Hons And Rebels by Jessica Mitford

Books to keep: Cy Twombly, Cycles And Seasons 
edited by Nicholas Serota; One Thousand 

Drawings by Tracey Emin; We Are Experienced 
by Danielle Levitt; Raised By Wolves 

by Jim Goldberg; Rebel Youth by 
Karlheinz Weinberger (above)

G E A R
Headphones: 

SoundTrue Ultra in-ear 
headphones in Frost by Bose

Speaker: UE Megaboom  
Bluetooth Speaker in Lava  

Red by Ultimate Ears (below)

Stereo: TCR-186WC HiFi by Auna

Charging: Juice Pack Wireless  
and Charging Base by Mophie

Juicing: NutriBullet 900 Series

Computer: Macbook in  
Rose Gold by Apple

This month: GARY ARMSTRONG, Fashion Editor, GQ STYLE

ST I M U L AT I O N
Breakfast: 

The Juice Well,  
Peter Street, London W1

Lunch: Kulu Kulu Sushi,  
Brewer Street, London W1

Dinner: Park Chinois, Berkeley Street, 
London W1 (below)

Cocktail: Paloma (made 

with Meteoro Mezcal)

Play: Pool at Ko Ray Billiards, 
Korea Town, Los Angeles

Stay: Montage Beverly Hills, 
Los Angeles  
(above) 

ST Y L E 
A N D  G R O O M I N G

Haircare: Surf range by 
Bumble And Bumble

Fragrance: Bois D’Argent by  
Christian Dior (right)

Hair colour: Candy Floss and Lime Twist  
by Crazy Color

Skincare: Power Wash and Max LS Age-Less  
Power V Lifting Cream by Lab Series (right)

Miracle cure: The Intensive Revitalizing Mask  
by Crème De La Mer (left)

Clean: Aria Facial Cleansing Brush by Clarisonic

New brand: Sex Skateboards

Sunglasses: California 54 in Red by  
Saint Laurent (pictured)

Keychain: Bijou De Sac Monstre Cube by Fendi 
Jeans: Vintage Levi’s and Wranglers  

(from flea markets)

Jewellery: Necklace by Gucci 
(pictured, top right)

Shoes: Vans (above)

From surf-hair to Salinger, what rocks the world of GQ Style’s 
sartorial maverick – and where he stays and plays in LA

PORTRAIT BY Danielle Levitt
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GHOSTS OF  
THE JUNGLE

Orchids are picked for greatness at 
thejoyofplants.co.uk this month, and we 

prove it’s much easier than you think to 
cultivate this spectral rainforest super flower

Towards the end of the 18th century, before the Victorians’ 

fascination with their gardens planted horticulturalism deep 

in the national psyche, botanist George Loddige of Hackney 

– at the time a suburban village but even then, apparently, at 

the vanguard of the cultural agenda – began importing 

orchids, and these exotic, mercurial flowers have been in 

British homes ever since.

Thanks to a reputation for being hard to manage, keeping 

orchids suggests a man of skill. But that reputation is not 

altogether deserved, and three simple rules will help you 

enjoy all the plaudits with little trouble. Rule one: don’t 

over-water. Let the soil dry before immersing the root ball in 

water for 30 minutes (drain before repotting). Rule two: 

orchids need humidity, so mist unopen buds every day. And 

rule three: cut back after flowering. Orchids will produce 

more flowers on a new shoot, so snip the stem at the base.

It’s that easy to encourage these slender, ghostlike plants to 

flourish. And with speciality orchids the flower of the month 

at thejoyofplants.co.uk, now’s the time to prove you too can 

cultivate the spirit of the first hipster horticulturalists.

thejoyofplants.co.uk

G Partnership











In excess: Twenty-six 
years on from the 
original, the new NSX 
defies physics with a 
plenitude of tech packed 
atop its chassis

Japanese engineers 
propelled Ayrton Senna 
to three Formula One 
world championships.  
The NSX was their  
gift to the rest of us
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EDITED  BY  PAUL HENDERSON

T
here are ghosts in the machine – among many other things. 

Fans of Ayrton Senna will know that he played a significant 

role in developing the original Honda NSX, the lightweight, 

mid-engined supercar from Japan’s most dependably left-

field automotive (and motorbike and lawnmower) company. 

A car that landed just when Porsche and Ferrari had both badly fumbled 

the ball. The Japanese engineers, whose V6 propelled Senna to three 

Formula One world championships, adored the mercurial McLaren driver. 

The NSX was their gift to the rest of us. 

Twenty-six years later, I’m thundering down the main straight of 

the Estoril racing circuit in the Algarve, in an all-new NSX. Senna 

fans will definitely remember this as the venue for his debut Formula 

One win, after a rain-lashed 1985 Portuguese Grand Prix, but if the 

Brazilian genius was still around it’s unlikely he’d  recognise Honda’s 

“New Sportscar eXperimental” (you can see why they  abbreviated 

it). Sure, it’s still mid-engined, the shape is broadly  evolutionary and 

it has four wheels; nuclear fission has also yet to  displace  internal 

combustion as the primary means of propulsion. But the  original’s 

elegant engineering ethos is now an extraordinarily complex 21st-

century manifesto. Honda has been piloting the hybrid  bandwagon 

for years now, so there was no way its new flagship was going to 

arrive without electric motors and the associated Wired-era 

buzz. Like BMW’s brilliant i8 and Porsche’s epic 918, this isn’t  

NSX 
machine
Beneath the bonnet of its second-gen 
supercar, Honda has hidden a host of 
e-miracles as it vies to overtake the 
current stars of the hyper-hybrid age

STORY BY Jason Barlow
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The NSX joins that elite band of nutters 

that can accelerate to 60mph in less 

than three seconds, and with a total of 

573bhp to play with, its performance 

thereafter is similarly electrifying. 

Around Estoril, it’s majestically good, 

all of its high-tech onboard firepower 

coming together like ingredients in a 

giant NutriBullet. 

The trick here is to make the science 

entertain as well as protect and to be 

honest the NSX lets you get away with 

murder. Its chassis, braking, steering 

and powertrain are all right at the top 

of what’s currently possible, while 

remembering to titillate in the manner 

of, say, the latest Porsche 911 GT3 RS. 

That’s some feat. Sure, some of the 

interior plastics are a bit rum, but this 

is such a peerless driving tool you’ll 

get over that pretty fast. It’s easy to 

live with, too. 

This is the work of some very clever 

people indeed. Turns out that three-

time Indy 500 winner Dario Franchitti 

had a hand in ensuring and preserv-

ing the NSX’s soul. Unlike plenty of 

racing drivers I know, Franchitti genu-

inely loves well-engineered and rapid 

road cars and had tipped me the wink 

that the NSX was the real deal. He 

should know, I guess. What’s more, he 

was right. 

slip differential on the rear axle, which 

should keep things planted and pre-

dictable at that end, and the whole lot 

is suspended using two-stage  magnetic 

dampers. It’s a deeply impressive 

armoury of tech, although the pay-off 

is a chunky 1,725kg kerb weight. Plus, 

there’s no escaping the nagging doubt 

that this sort of technology overload 

would have Senna-style purists checking 

into a Buddhist retreat in Bhutan. So the 

big question is, does it actually work?

Hell, yeah! This digitally remastered 

Aphex Twin opus turns into a Bessie 

Smith 78 when you drop the hammer. 

There are four driving modes – Quiet, 

Sport, Sport+ and Track – the first 

two of which turn out to be rather 

annoying, if only because those 

algorithms are a bit too cotton-woolly 

for my liking, even in everyday use. 

Everything gets more interesting and 

more organic in Sport+ and beyond; 

the immense pull of that engine, 

overlaid with some sonic fireworks, 

is only slightly undermined by the 

whoosh from the turbo’s wastegate. 

For a car this fast, 

you need to be able 

to stop brilliantly 

and the NSX is 

fitted with a 

fly-by-wire braking 

system with Brembo 

carbon discs.

ENGINE 

3,493cc twin-turbo 

V6, plus three 

electric motors for 

a combined power 

of 573bhp

PERFORMANCE 

0-62mph in 

2.9 seconds; top 

speed, 191mph

PRICE 

£130,000

CONTACT 

honda.co.uk

 really about efficiency – though 

it certainly helps – or being able to 

offset your selfish supercar egotism by 

wafting smugly through town on regen-

erated electric power alone, though you 

can do that, too. 

No, the NSX is a clean sheet of 

paper, a fully integrated masterpiece 

of ambition, coursing with software 

algorithms that alternate between 

making you smile and stopping you 

disappearing into the scenery before 

the thought has even crossed your 

mind. Most of the power comes from an 

all-new 3.5-litre twin-turbocharged V6, 

which produces 500bhp between 6,500 

and 7,500rpm and lies longitudinally 

behind the cabin. It sits low in the 

chassis, it’s a dry sump and the turbos 

are either side of the main bank rather 

than on top, all of which gives the NSX 

a class-leading low centre of gravity 

(this is crucial, especially for a mid-

engined car, and impressive given that 

the new NSX is up against Audi, Ferrari 

and Porsche). The carbon-shrouded 

V6 also looks stunning, in an HR Giger 

creepy-cool xenomorph kind of way. 

Next up is the electric motor, which 

ponies up another 47bhp and acts as 

the starter motor and a flywheel; a 

nine-speed (nine!) dual-clutch trans-

mission sits behind that. How they 

found the room for all this stuff is 

beyond me. There’s a decent boot, too, 

because the NSX was largely devel-

oped by Honda’s US Acura arm, and 

Americans like playing golf. (It’s always 

golf clubs, never rifles.)

There’s more. A twin motor unit lives 

on the front axle and throws an addi-

tional 36bhp into the equation, though 

their primary function is to deliver 

“torque vectoring” – to sharpen turn-in 

and increase stability in high-speed cor-

nering. There’s also a mechanical limited 

Get set, go: 
The car has four driving 
modes, including the 
unobtrusively souped-up  
Sport+ and Track

It joins an elite band of nutters that 
hits 60mph inside three seconds

Known in fast car circles as Godzilla, the Nissan GT-R 

is the lynchpin of perhaps the most ferociously 

committed cult in the car world. The 2017 reboot 

naturally gets the one thing it didn’t really need – 

more power and torque. Actually, the rest of the 

changes add some light and shade to what has 

always been a thrilling but rather brutal experience. 

Although it now has 565bhp to deal with, the 

NISSAN GT-R
transmission is smoother in operation. The suspension 

gains active dampers and has stifer mounting points, 

so it’s a little more forgiving. And the cabin is a higher 

quality place to be, the plastics no longer a homage 

to Seventies Tokyo taxi cabs. But one thing hasn’t 

changed: this side of the upcoming Bugatti Chiron, 

nothing on four wheels will blast you at a higher 

speed out of a corner or pulverise your internal 

organs quite so vigorously. JB  

From £79,995. nissan.co.uk

CARS
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*UK’s No1 men’s supplement brand. Nielsen GB ScanTrack Total Coverage Unit Sales 52 w/e 18th June 2016.

From Boots, Superdrug, supermarkets, Holland & Barrett, health stores, pharmacies



Made in Britain

David Gandy

I’ve been taking Wellman since

my twenties to support my

health and hectic lifestyle.



maldonsalt.co.uk



EDITED BY  BILL PRINCE & 
PAUL HENDERSON

The RESTAURANT  The BAR  The HOTEL  The CLUB  The PUB  The RECIPE  The ROUNDUP  The BOTTLE  The BOOK
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THE CHEF

Monochrome magic:   
David Muñoz saves 

the colour for his 
daring recipes

The power of 
the dark side

The new king of Spanish cuisine, David Muñoz, 
is swapping Madrid for Mayfair and serving dishes  
that tread a fine line between genius and madness
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O�� Oskar’s Bar, Dabbous, 39 Whitfi eld Street, London 

W1. 020 7323 1544. dabbous.co.uk

Industrial strength: 
Oskar’s Bar specialises in 
ingredient-led cocktails

MARCUS Wareing gives his retired 

father’s career as “spud merchant”, but 

this belies a businessman who, when 

the two-Michelin-starred-chef was 

growing up, supplied many of the North West’s 

schools, restaurants and hotels with fruit and 

vegetables. It’s not hard to see where the chef gets 

his work ethic from. But the 46-year-old’s 32-year 

career (“murderers get less”) has allowed him one 

perk his father rarely enjoyed: family mealtimes. 

“Just the one,” is how he remembers it. “Sunday. 

And he worked on Sundays as well.”

By contrast, judging from his new book of 

recipes, Marcus At Home, the Wareing household 

revels in such gatherings. And whether it’s curry, 

lasagne or a Sunday roast, meals chez Marcus 

appear to be as much a manifesto as a menu, 

“comfort cuisine” prepared with the extra care 

born of a professional kitchen. On this occasion, 

much of the labour has befallen Wareing’s wife, 

Jane, not only the best cook in their house – 

“Because she has all the years of me criticising 

her” – but also largely responsible for creating the 

recipes. Their working relationship goes back to 

the Nineties, when both toiled in Gordon Ramsay’s 

then-growing empire, but when Wareing struck 

out on his own – initially as chef patron of the 

(now-renamed) Marcus Wareing At The Berkeley, 

more recently with Tredwell’s and The Gilbert Scott 

at the St Pancras Renaissance Hotel – their alliance 

shifted, with Jane taking primary care of their 

family. So what, in the chef’s experience, denotes 

quality home cooking? “It’s hard to explain. It’s that 

mother’s or grandmother’s touch, that love you do 

it with. It’s all of the little things that can get left 

out of a recipe. For me, [the book] was about 

being able to break that down.” BP 

THE BOOK

Marcus At Home 
by Marcus Wareing

OSKAR Kinberg (inset), co-owner of Dabbous and head 

bartender of London’s critically acclaimed Oskar’s Bar, 

is a very sensible man. In his new Cocktail Cookbook, out 

now, he writes, “A cocktail, for me, is never a healthy 

THE RECIPE

Method
O��Put the lamb steaks in a shallow bowl and mix 

with the marinade ingredients. Cover and leave 
in the fridge for up to 48 hours.

O��For the stew, heat the oil in a saucepan over 
a medium-low heat and cook the peppers for 
5 minutes, until softened. Add the courgette, 
aubergine, garlic, thyme and paprika, and 
continue to cook for 5 minutes until the 
vegetables are just tender. Stir in the passata and 
season with salt and pepper. Bring to a simmer 
and cook for 10 minutes, stirring occasionally. 

Herb-marinated lamb steaks with 
Mediterranean stew by Marcus Wareing

O�� Marcus At Home by Marcus Wareing 

(HarperCollins, £20) is out now.

O��To cook the lamb, remove it from the marinade 
and wipe of  any excess oil. Place a large frying 
pan over a high heat and cook the steaks for 
1-2 minutes each side, depending on the 
thickness. Remove from the pan and leave to 
rest for 5 minutes.

O��While the steaks are resting, fry the reserved 
marinade in a large pan until crispy.

O��Stir the chopped basil into the stew and serve 
with the rested lamb, along with any resting 
juices and the fried marinade sprinkled on top.

O� 4 lamb leg steaks

For the marinade

O� 100ml olive oil

O� 4 peeled strips of lemon zest

O� 2 tsp fennel seeds, 
lightly crushed

O��1 tsp coriander seeds, 
lightly crushed

O��2 garlic cloves, lightly crushed

    Ingredients (serves 4) 

O� ½ a bunch of thyme

O� 2 sprigs of rosemary

For the stew

O�  2 tbsp olive oil

O� 1 red pepper, deseeded 
and diced

O� 1 yellow pepper, deseeded 
and diced

O� 1 courgette, diced

O� 1 aubergine, diced

O� 2 garlic cloves

O� 2 tsp fresh thyme leaves

O� 1 tsp hot paprika

O� 500ml tomato passata

O� Small handful of basil 
leaves, fi nely chopped

O� Sea salt and ground 
black pepper

Ingredients

O� 35ml gin

O� 15ml pear liqueur

O� 10ml fresh lemon juice

O��125ml sorrel juice

Method

O� Put the ingredients 
in a shaker and shake
with cubed ice for 
six seconds.

O� Strain into a highball 
glass fi lled with more 
cubed ice. Garnish
with a pear fan and
sorrel leaves.

O� Cocktail Cookbook by 

Oskar Kinberg (Frances 

Lincoln, £18) is out now.

Better 
Safe 
Than 
Sorrel

thing. It is luxurious and indulgent.” Finally, after 

months of gritting our teeth at the “healthy cocktail” 

trend, someone is talking sense.

The cocktails in Kinberg’s new book shun the idea 

that punters might like to gorge themselves on 

ingredients normally found in some sort of winter 

soup, bravely grimacing as they gulp down a “fennel, 

leek and liquorice spritz with a pickled onion garnish”. 

His recipes, which he will also serve in his industrial-

style basement bar, are easy to make, easy on the eye 

and, most importantly, dangerously easy to drink. 

Focusing on base ingredients over alcohol, Kinberg’s 

book is categorised as such: sorrel, nettle, cucumber 

and so forth, with an example cocktail for each. GQ’s 

favourites included the Better Safe Than Sorrel (right) 

and the “Dillusion”, with gin, elderfl ower, lemon, 

cucumber juice and dill. For all Kinberg says about 

indulgence over health, however, we couldn’t help but 

notice almost all of his cocktails are green, vegetable-

based and made GQ feel very good indeed. Or maybe 

that was just the gin talking... Eleanor Hall

The obsession with ‘healthy’ cocktails 
is over, and mixology maestro Oskar 
Kinberg is going back to bases

Oskar’s Bar
THE BAR
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Chew Hawaii: Three places for Pacii c Rim poké

THE ROUNDUP

The setup: This smart, new Hawaiian 

poké (“poe-kay”) bar and grill in 

Mayfair was opened in March by 

Chotto Matte’s Kurt Zdesar. There’s 

cool neon, artfully distressed luxury 

and not a hula girl in sight.

Eat this: Poké usually uses raw fi sh – 

ahi, sea bass, yellowtail – but the 

lightly seared beef tataki poké roasted 

sesame soy (£8.95) is also excellent.

Drink this: There’s a reassuringly brief 

cocktail menu, suggesting a smart 

edit: GQ loves the Riviera Spritz 

(£8.50) with Mondino Amaro, 

Mediterranean tonic, orange and 

a huge sprig of grilled rosemary 

for good measure.

Black Roe
4 Mill Street, London W1. 

020 3794 8448. blackroe.com

The setup: Founder and chef Byron 

Knight was way ahead of the poké 

curve, launching his Hawaiian hot spot 

in 2014 in a former rave site in N16. It’s 

a consciously unvarnished industrial 

space and hidden away behind 

Dalston Kingsland station.

Eat this: The Poké Pines (£6), with 

its ahi tuna and salmon, mixed tobiko 

(roe), Thai basil oil and coconut lime, 

is a sensory standout. And you can’t 

take a dip in this Pond without 

sampling the Spam fries (£4.50).

Drink this: Look out for the Monthly 

Old Fashioned – GQ’s was rye 

whiskey, calvados, bitters and 

pecan liquid smoke (£10).

Pond Dalston
3 Gillett Street, London N16. 

020 3772 6727. pond-dalston.com

The setup: The owners of a Japanese 

café and matcha bar in South 

Kensington – also called Tombo – 

clocked the poké craze in New York 

and Tokyo (it’s more raw fi sh, after 

all) and started serving it at their 

new no-frills Soho venue in June.

Eat this: For lunch, try the salmon 

avo luxe poké with salmon caviar, 

swapping the slump-inducing rice 

for crunchy courgette noodles 

(from £5.95).

Drink this: There’s a mind-boggling 

array of bright-green matcha drinks, 

that run the gamut from milkshakes 

to juices. Go back to basics with 

a matcha tea (£2.90). Jennifer Bradly

Tombo
28 D’Arblay Street, London W1. 
020 7734 1333. tombopoke.com

IF you were to throw your novelty tube 

of coloured sand anywhere in the Isle 

Of Wight, chances are you’d hit a pub 

selling beer-battered cod, so ubiquitous 

is the holiday staple. So it’s a blessed relief to visit 

The New Inn in Shalfl eet, where the ambition of the 

menu – and the ingredients and skill to meet that 

ambition – raises it beyond the fare of its many island 

rivals. With an emphasis on local fi sh in spring and 

summer, all delivered daily from catches at nearby 

Yarmouth and Ventnor, which switches to game 

(including local partridge and pheasant) when the 

leaves turn to brown, there is a broad and evolving 

specials board. The dairy and fruit and vegetables 

also all arrive from local producers, and owner 

Martin Bullock, manager Daniel Witherwick and their 

sta�  complement warm service with an impressive 

knowledge of the menu, including where it once 

swam, fl ew or walked.

After successfully pulling o�  a starter of deep-fried 

black pudding bon-bons (a delicacy so hit-and-miss it 

can be like playing meat Russian roulette), they 

delivered a Seafood Royale, a platter the size of a 

roll-on roll-o�  ferry, that includes lobster, crab, prawns, 

whitebait and succulently just-cooked fi sh of the day 

(the megrim fl atfi sh was particularly buttery). If you 

want a Royale with cheese, you could take on the chips 

drenched in gallybagger, a much-loved sweet and 

nutty local cheese (the name is an old Isle Of Wight 

word for scarecrow) or, if you are fi sh-averse, GQ 

The New Inn
THE PUB

recommends the pork belly with chilli and apricot and a 

lavender-infused crème brûlée to fi nish.

Like the food, the bar stocks seasonal ales of various 

hues from three local breweries (all with predictably silly 

names), while one master brewer from Goddards has 

gone rogue, producing the fi rst Isle Of Wight gin and 

vodka. Oh, and they do serve beer-battered cod and very 

good it is, too. George Chesterton

Where the hearth is: 
The best of island life
at The New Inn

Small  bites

Where

has been eating 
this month...

SQUIRREL

A healthy all-day eating 
experience for fresh, fast food. 

standout dish

Miami Rice grain bowl with beef, 

brown rice, lentils and broccoli

11 Harrington Road, London SW7. 
020 7095 0377. wearesquirrel.com

BURGERSHACK & BAR

An American-style burger joint 
serving milkshakes, wings and 

apple pie in Wimbledon Village.

standout dish

The chilli pulled-pork burger with 

cheese, ale onions and pickle

27 Church Road, London SW1. 
020 8946 3197. 

burgershackandbar.co.uk

KUROBUTA

Scott Hallsworth’s Japanese 
Isakaya collection is still cool, 

clever and always original. 

standout dish

Kombu roasted Chilean seabass 

with spicy shiso ponzu

17-20 Kendal Street, London W2. 
020 7920 6444. 

kurobuta-london.com
O�� The New Inn, Shalfl eet, Isle Of Wight PO30 4NS. 

01983 531314. thenew-inn.co.uk
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you can never have 
too many nuts

100%    
nuts!

Protein, energy, deliciousness: nuts have got it all. That�s why at 
Meridian we go to such crazy lengths to pack as many nuts into our 
nut butters as humanly possible.

meridian: nuts about nuts



The waiting list at Muñoz’s three 

Michelin-starred restaurant 

DiverXO is so long (one year) 

and so strict that recently even 

the Real Madrid football team 

couldn’t get a table. While StreetXO 

prides itself on informality, DiverXO, 

which plays on the Spanish word 

“diverso” (meaning diverse), with 

the letters “xo” representing a 

Chinese twist, is very much for 

special occasions.

Diners are led one by one 

through the restaurant by a  

maître d’ clad in tails with a red 

bow tie and black nail polish, 

before being seated at tables 

shrouded in thick, curtains 

decorated with smiling Cheshire 

cats. So explosive are the dishes 

that, for each course, a waiter (there 

are 30 for 30 covers) instructs you 

on the most appropriate manner of 

consumption, lest you should squirt 

a delicate dumpling bursting with 

egg yolk on to your white shirt by 

foolishly using your knife.

The menu, which includes up to 

eleven creative “canvases” for €165 

(£140) around a particular theme 

each with several courses attached, 

takes hours to get through. Each 

course is a playful adventure, 

requiring diners to “find” a dumpling 

in a stack of wicker baskets, say, 

or to hold out their hand to accept 

the next course. It is everything 

a Michelin-starred restaurant should 

be, but without the stuiness. Oh, 

and with the added bonus of flying 

pigs, which grow, in lurid pink, 

from every wall. “If you have been 

waiting one year to get into a 

restaurant, you feel nervous with 

stress and excitement,” says Muñoz. 

“But when the first thing you see is 

a flying pig, then it means anything 

can happen.” EH

DIVERXO, MADRID

other, tapas style, handed to you 

across the bar by the chefs (who wear 

gowns with straps on their backs to 

resemble straitjackets) as if they were street 

food. There are no waiters. Visually, the food 

matches the atmosphere and the deep red décor: 

loud, bright and fun. It also chimes with the 

restaurant’s Spanish fiesta spirit. “I want it 

to be a party in your mouth,” says Muñoz.

StreetXO London, Muñoz’s first restaurant 

abroad, will offer a menu that’s a little less 

wild, and a little more Mayfair. But only a 

little. He encourages diners to get involved 

and, inspired by the street food he witnessed 

in Bangkok, Muñoz has them eating with 

their hands. The exploding, dripping aspect  

of his dishes would be messier with cutlery. 

“I want to see people wiping the juices from 

their face,” he says, his eyes twinkling with 

excitement. “It will be like the Cirque du Soleil 

of gastronomy.”

Mayfair’s StreetXO will serve dishes such as 

octopus and churros (which Muñoz made weekly 

for 20 weeks until he felt he’d got it right), those 

crunchy pigs’ ears and a fried quail egg club 

sandwich. Muñoz knows he is taking a risk, but 

that’s where the fun lies. “New restaurants open 

all the time in London, but the concepts are not 

new,” he says. “At StreetXO, people will put the 

food in their mouths and think, ‘This is one of 

the most unbelievable things I have ever eaten.’” 

Eleanor Halls

Prepare to get messy as 
Michelin-starred maverick 
David Muñoz brings his 
unique menu to London

O��StreetXO, 15 Old Burlington Street, London W1S.

THE first culinary creation to spring 

from the hands of Spanish Michelin-

starred chef David Muñoz was a 

microwaved paste of whipped squid, egg and 

salad cream. Muñoz, aged 12, served it to his 

parents and they ate it. “It was the stupidest 

thing I’ve ever cooked,” says Muñoz. The second 

stupidest was the £1,000 baby eel his father had 

been gifted, which was so delicate it was meant to 

be fried for just five seconds. Muñoz, who now 

owns the only three Michelin-starred restaurant 

in Madrid, DiverXO, as well as its informal sister 

venue, StreetXO, deep fried it for five minutes.

Far from wincing at the memory, however, 

Muñoz looks gleeful. For Muñoz – who is 

bringing StreetXO to London’s Mayfair this 

month – cooking is one continuous, crazy 

experiment. “All my life I’ve been obsessed 

with being unique,” he explains, running a hand 

over the sharp ridge of his Mohawk. “You can 

be number one for a few months, but the only 

way you can be an icon is if you are completely 

different to anyone else.”

To this end, StreetXO’s dishes are 

incomprehensible until they reach your mouth. 

Fusing Asian and Spanish cuisine, crunchy pigs’ 

ears coated in strawberry hoisin sauce and 

dumplings of prawn brain paste are served 

alongside cheddar cocktails and fish bowls of 

fluorescent purple liquid, while burger buns 

crammed with whole, fried, spindly crab legs and 

sides of crispy chicken feet look as if they might 

walk off the table. Dishes arrive one after the 

StreetXO

THE RESTAURANT

Blank canvas:  
The interior of 
Madrid’s DiverXO

O��NH Madrid Eurobuilding, 23 Calle 

de Padre Damián, 28036 Madrid. 

0034 915 70 07 66. diverxo.com

Party mix: Expect dishes  
of bone marrow, cocotxa 
(hake chins) and kimchi  

juice (left); Pekinese 
dumpling, pigs’ ears and 

strawberry hoisin (below)
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Inside information: The bar at 
Hyde is the club’s focal point, 
until 11pm when a wall slides 
back to reveal its dance floor

Hyde and seek: Artists  
JJ Adams and Courty 

collaborated on the neon 
light installations; (left) 

the Chilean seabass

BREWDOG, a name that 

was known more for its 

stunts (it once projected 

images of its two founders naked 

onto the Houses Of Parliament and 

brewed beer at the bottom of the 

Atlantic Ocean) than its beers, is fast 

becoming one of the most respected 

names in the drinks industry. The 

Scottish brewery, which describes 

itself as a “post-punk, apocalyptic 

motherf***er of a craft brewery” 

(its first beer was the strongest in 

the world), was founded by then- 

24-year-olds Martin Dickie and James 

Watt in 2007 after they became 

increasingly tired of poor, mass-

produced beer. Brewdog beers use 

on average 35 times more hops per 

barrel and are aged for three weeks 

longer than that of an industrial 

brewer. All this goes some way 

to explaining why Brewdog’s Jet 

Black Heart milk stout (like an even 

creamier Guinness) tastes so damn 

good. This lactose-infused beer, 

laced with chocolate, oat and co�ee 

undertones, is beer at its most 

indulgent and, in true Brewdog 

style, its most fearless. EH

THE BREWDOG SCHOOL
To learn a little more about Brewdog’s 

headlining beers, as well as everything 

from the brewing to the fermenting 

process, enrol in a beer school at any of 

its bars all across the UK. Each school 

(Standard, Advanced and American) 

runs for 90 minutes and o�ers you six 

beers to sample, as well as a plate of 

cheese and meat. Make sure you remain 

sober enough for the “end of school” 

exam afterwards. EH

Jet Black Heart 
by Brewdog

THE BOTTLE

O��£20.25 for 12 bottles.

O��From £20 per person. brewdog.com

Thanks to its hidden dance floor 
and buzzing interior, this artful 
food and cocktail bar is one of the 
capital’s best-kept secrets

Hyde Kensington

THE CLUB

HYDE, a new nightspot on Kensington High Street, has 

a secret. For most of the evening it operates as a bar, 

serving cocktails and food to a well-heeled crowd – but 

at 11pm a fake wall slides away to reveal a dance floor 

and the place transforms into a lively, intimate club. 

Here’s the skinny...

How intimate are we talking? It’s situated in a 

basement with a capacity of 280 people (of which 

the dance floor can hold 80). No accident that this 

size makes for a good atmosphere: the owner, Kyri 

Stylianou, has consulted for clubs the world over, 

including in Ibiza, Spain and Switzerland.

What’s the story with the artwork? The Star Wars 

lightboxes were commissioned by Stylianou from 

British artist JJ Adams and sit alongside a host of 

other Adams pieces, including a bespoke roulette 

table, a light installation with London neon artist 

Courty and an array of one-o� prints.

OK, I’m here and it’s in bar mode. What’s my order? 

Ask head bartender Andy Mil for a Smoke On 

The Water cocktail (Glenmorangie, Hennessy, 

crème de pêche, black walnut and Ardbeg 10, £9). 

If it’s dinner time, chef Adi Gunawan’s duck and 

watermelon salad (£11) or Chilean seabass (£8) 

are judicious choices. 

And when the dance floor opens? Ruinart 

champagne all the way.

What’s on the sound system? The music policy is 

unabashedly mainstream and ranges from summer 

house to vintage R&B. Club owners of Kensington: 

consider the game to be on. Charlie Burton

O�� £20 entry. Wednesday, 4pm-1am; Thursday 

– Saturday, 4pm-3am. 1A Kensington High Street, 

London W8. 020 7368 6677. hydekensington.co.uk
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“I l� e crafting b� d 
  wines � at deliver 
  � e unexpected”

DARK HORSE WINEMAKER

DARKHORSEWINE.COM

© 2016 Dark Horse Wines, Modesto, CA. All rights reserved.
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steal the show in his clean-lined, 

Scandi-esque space that – despite 

the high-calibre cuisine – has a 

typically Galway casual-dining 

feel. With McMahon claiming 

the concept behind Aniar is the 

French idea of terroir, the wine 

list’s impeccable, too. 

With the West End one of 

Galway’s livelier neighbourhoods 

after dark, there are plenty of 

options to prolong the evening, 

one of the best of which is (5) 

Bierhaus (2 Henry Street. +353 

91 376 944. bierhausgalway.

com). Its young owners, Jack 

Considine and Conor Lynam, 

have cornered the craft 

beer market in the area 

with more than 60 

available – including 

20 on tap – while an 

inventive cocktail 

menu, including the 

bourbon-based Bierhaus 

Boulevardier, is worthy of 

full exploration. Bánh mì and 

grilled cheese sandwiches will 

help soak it up, while an on-point 

roster of DJs keeps it busy until 

late. For something a little more 

traditional, head to the 

rustic (6) Crane Bar 

(2 Sea Road. 

+353 91 587 419. 

thecranebar.com) 

or locals’ 

favourite (7) 

Roísín Dubh 

(9 Dominick 

Street Upper. 

+353 91 586 540. 

roisindubh.net), 

well-known as a 

“deadly” spot for trad 

music and comedy, 

which – in local speak – is 

a good thing. Ben Olsen 

BASE yourself at 

sleek, design-led B&B 

(1) The Stop (38 

Father Griffi n Road. 

+353 91 586 736. thestopbandb.

com), a sophisticated option near 

the city’s sweep of beaches that 

makes the perfect jumping off 

point for exploring Galway’s West 

End. A short morning walk will 

take you to (2) Urban Grind (8 

William Street West. +353 91 375 

000. urbangrind.ie), the area’s 

go-to coffee shop that, since 2014, 

has elevated the city’s café scene 

with high-end brews, just-baked 

pastries and hearty brunches that 

include a punchy, paprika-

spiked shakshuka.

One of the fl ag bearers 

for Galway’s forward-

thinking cuisine and 

a fi rst-class choice for 

lunch is (3) Kai Café 

+ Restaurant (20 Sea 

Road. +353 91 526 

003. kaicaferestaurant.

com). Here, amid chic, 

upcycled décor and 

a laid-back atmosphere, 

powerhouse West End couple 

David and Jessica Murphy 

showcase locally sourced organic 

ingredients through their 

changing daily menus – including 

west coast crab, river-fresh wild 

trout and edible fl owers. 

Walk it off among the West 

End’s independent shops in 

preparation for an evening trip 

to the Michelin-starred (4) Aniar 

(53 Lower Dominick Street. +353 

91 535 947. aniarrestaurant.ie) 

and its six-, eight- or ten- course 

tasting menus. Ireland’s answer 

to René Redzepi, head chef JP 

McMahon, champions foraged 

produce, letting local ingredients 

The West End, Galway

THE NEIGHBOURHOOD

Having snapped up the European Region Of Gastronomy title for 2018 and 

with the continent’s Capital Of Culture crown coming two years later, there’s 

a lot going for Galway right now. Among its picture-perfect streets is a lively 

food scene characterised by top-class local produce – especially in the West 

End, where, across the River Corrib from the tourist-heavy Latin Quarter, a 

tightknit creative community is busy putting the City Of Tribes on the map.

Time:

One hour and 
40 minutes 

Plane:

London Luton to Knock 
from £30 return

Galway’s 
Michelin-starred 
Aniar (above) 
serves ham 
hock, scallop, 
and seaweed 
broth (left)

Drive:

One hour and 20 minutes 
from Knock (45 miles)

Double bedroom at
The Stop B&B (below)

Shakshuka with 
bread (above) 
and chocolate 
brownies (right)
at Urban Grind

Traditional Irish entertainment at 
The Crane Bar (above) goes on late

Bánh mì (above) 
and a Bloody 
Mary and Martini 
(left) at Bierhaus 

Father John Misty and Jape (inset) 
perform at Róisín Dubh
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Academy Award winner 
John Legend has 

dedicated his new song 
Love Me Now to the  

#MAKETHEDIFFERENCE 
campaign

(Belvedere)RED has enlisted Grammy Award-winning 
John Legend on its latest campaign, which aims to 
defeat HIV and Aids once and for all

(BELVEDERE)RED aims to do everything it can to eliminate the spread of 

HIV and Aids. The latest #MAKETHEDIFFERENCE campaign will see the 

creation of a unique, limited-edition Belvedere bottle, designed by South 

African artist Esther Mahlangu. Mahlangu collaborated with iconic music 

star John Legend, the global ambassador for the campaign, and the 

Belvedere team to help tackle HIV and Aids once and for all. 

The bottle will incorporate the Ndebele art that has made Mahlangu 

an international star, which she has described as “rooted in four 

powerful values that bond us all in the mission to end this disease: 

security, change, support and unity. You can be Sotho, Zulu, English, or 

French. Blood is one colour. Red.” Her desire to maintain her tribe’s 

traditions and the need to tackle HIV/Aids has led to this special 

collaboration. Legend, a passionate philanthropist, said “one simple 

action can make a world of difference, leading to a chain of events that 

touches millions of lives, all the way around the world.”

The collaboration between Legend and Mahlangu brings artistry 

and energy to the fight against Aids. Legend has dedicated new song 

“Love Me Now” to the campaign, performing it for the first 

time at the One Night for Life launch benefit in 

New York’s Apollo Theatre – the anthem 

encourages people to love now and give 

now, due to the uncertainty of tomorrow. 

Both of these visionary creatives are 

hopeful that, with the 

help of consumers, 

HIV and Aids can be 

eradicated for good. Fifty 

per cent of all the profits from 

sales of the limited edition bottle 

will be donated to The Global Fund. 

Let’s #MAKETHEDIFFERENCE.

The limited-edition 
bottle has been 
co-designed by 
John Legend and 
80-year old South 
African artist 
Esther Mahlangu

A LEGEND IN
THE MAKING

G Partnership



F O O D  &  D R I N K

AWA R D S
2 0 1 7

PRESENTS

Now in its third year, the GQ Food & Drink 
Awards, presented by Veuve Clicquot, invites 
you to join the search for our 2017 winners. 
From this month, you can vote for the 
restaurants, bars, pubs and hotels that are 
flying the flag for fine hospitality. This year, we 
have two exciting new categories to add to our 
list. So, get online and get voting...

Last year’s 
winners included 
(clockwise from 
top): Kitty 
Fisher’s on 
Shepherd 
Market; a Dorset 
Donkey at Hix 
Soho; sommelier 
Ruth Spivey; 
a Privateer 
at Happiness 
Forgets; 
salmagundi at 
The Sportsman 
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GQ FOOD & DRINK AWARDS

BEST 
  

CHEF 

This year’s Best Chef proved 

talent doesn’t come with age. 

James Lowe didn’t start cooking 

until he was 23, but that didn’t 

stop him from winning Lyle’s 

a Michelin star within two 

years of joining the kitchen. 

Lowe’s instant rise to the top 

will be hard to beat.

BEST
  

RESTAURANT
Our Best Restaurant of 2016 was 

won by Kitty Fisher’s in Mayfair. 

One of the most sought after 

dining spots in London, Kitty 

Fisher’s’ Spanish-influenced 

cuisine attracts a well-heeled 

clientele including Damian 

Lewis and the Camerons. Which 

restaurant will be the plat 

principal of our 2017 awards?

BEST
  

SOMMELIER
This year’s sommelier was 

former model-turned-wine 

connoisseur Ruth Spivey  

from Rotorino and Craft 

London, who stood out for her 

successful pop-up wine bar 

Street Vin, and the biannual 

Wine Car Boot. Whoever we 

raise a glass to in 2017, they 

must match Spivey’s passion for 

all things grape.

BEST
  

INTERIOR
You might not judge a book 

by its cover, but you certainly 

judge a room by its décor. This 

year, André Balazs’ celebrity 

haunt Chiltern Firehouse won 

hands down. The luxury hotel 

and restaurant’s gothic glitz will 

be difficult to top. 

BEST

FRONT OF HOUSE
With the right front of house, 

any culinary disaster or 

 complaint can be dealt with 

expertly. Without it, it’s all over. 

For Kitty Fisher’s’ front of house 

Tom Mullion, who opened the 

restaurant along with chums 

Oliver Milburn and Tim Steel,  

a great first impression is vital, 

and luckily, he finds that easy. 

Let’s hope it’s as easy to find  

his successor... 

BEST 

BAR
IN  PARTNERSHIP  WITH 

BELVEDERE  VODKA

Belvedere’s Best Bar in 2016 

was Hoxton’s speakeasy-style 

underground lair Happiness 

Forgets, which prides itself 

on offering “great cocktails, 

no wallies”. The bar’s expert 

mixologists abide by old-school 

rules: no frills, no fuss and 

nothing’s off menu. This year 

we’re looking for a bar with just 

as much charm and charisma. 

BEST
  

PUB
The 2016 awards’ never-

ending list of pub nominations 

confirmed that the death of  

the British pub has been  

greatly exaggerated, and this 

year will no doubt provide 

more evidence of its revival. 

Last year’s winner was The 

Sportsman in Seasalter, a self-

described “grotty rundown 

pub by the sea”. But don’t let 

that put you off. It’s Michelin-

starred food had our judges 

singing its praises. Nominations 

to find an equally worthy 

winner for 2017 are now open.

BEST
  

HOTEL
This year it was The Pig On The 

Beach’s homely charm that won 

the judges’ hearts. Perched on 

the Dorset cliffs, The Pig 

was simply picture perfect, 

with rambling staircases, 

yellow-painted turrets and 

thatched dovecotes. Not just 

a pretty face, it also offered 

 faultless service and food. In 

2017, we’ll be looking for a 

hotel that ticks all the boxes. 

BEST  

RESTAURATEUR
This year we celebrated our first 

Restaurateur Of The Year award. 

Our ideal restaurateur is behind 

multiple venues delivering 

a varied but outstanding 

experience, and after launching 

his seventh London restaurant, 

Sosharu, in March of this 

year (15th worldwide, if you 

include his spots in New York, 

Hong Kong and Dubai), 

Jason Atherton fit the mould 

perfectly. Next year we’re 

looking for a similarly snug fit. 

BEST  OVERALL

EXPERIENCE
Last year we introduced the 

Best Overall Experience award – 

celebrating a venue offering the 

“all in one package”. Chris Corbin 

and Jeremy King’s grand café-

restaurant The Wolseley was 

the award’s first winner. Since 

opening in 2003 it’s become a 

landmark London institution, 

and one of GQ’s panel summed 

it up best: “The Wolseley is the 

best friend that never lets you 

down.” But there’s always room 

for another best friend – who 

will it be this year? 

LIFETIME 

ACHIEVEMENT 

Perhaps the most challenging 

award to judge, the winner of 

our Lifetime Achievement award 

this year was Giorgio Locatelli, 

owner of Michelin-starred 

Locanda Locatelli. Locatelli’s 

award was presented to him 

by close friend Kate Winslet, 

who had many an anecdote to 

tell about the pair’s friendship. 

Here’s to our 2017 winner 

having just as many outstanding 

anecdotes as their outstanding 

achievements.

INNOVATOR
IN  PARTNERSHIP  WITH 

VEUVE  CLICQUOT  

This year’s first new award will 

celebrate a major player in the 

food and drink industry who 

constantly brings new things 

to the table. We want someone 

who isn’t afraid to shock and 

experiment; to see gastronomy 

as an art, not a day job. 

 
BEST

  

BREAKTHROUGH 
Our second new award for 2017 

will celebrate the UK’s freshest 

talent – someone who has 

recently emerged onto the food 

and drink scene and made an 

immediate impression. We’re 

looking to those shaping the next 

generation of gastronomy. 

V O T E !

Hot stu� (left): 
Last year’s Best 
Chef, James 
Lowe of Lyle’s, 
May 2014; (right) 
chargrilled 
mackerel at 
The Pig On 
The Beach

Go to gq.uk/gqfd2017  
to find out more on how to 
nominate your favourites

Closing date for entries is 5 November.  
For full terms and conditions, visit gq.co.uk
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Amangiri, Utah, USA
Blending into the desert and overlooking the stark beauty of 

flat-topped rocks, AMANGIRI (“peaceful mountain”) opened in Utah’s 

Grand Circle in 2009. It’s flanked by five national parks and the largest 

Native American reservation in the US, but Aman’s 600-acre site is a 

remarkable attraction itself, with just 34 suites – most with pools – and 

a 2,322 sq m spa specialising in Navajo healing techniques. Suites from 

£866 a night. 1 Kayenta Road, Canyon Point, Utah, USA. 001 435 675 

3999. aman.com 

Four Seasons Resort Punta Mita, Nayarit, Mexico
This slice of Mexican indulgence, 45 minutes from PUERTO 

VALLARTA and overlooked by the peaks of the Sierra Madre, ticks all 

the Four Seasons boxes: two golf courses, a yacht, a tranquil spa, 

golden beaches and lavish casita-style villas. There’s a cool shack 

bar on Las Cuevas beach and the one-of-a-kind tequila tour involves a trip in a 

private helicopter – well, when in Mexico... Rooms from £505 a night. Punta Mita, 

Nayarit, Mexico. 0052 329 291 6000. fourseasons.com 

Ponta dos Ganchos, Santa Catarina, Brazil
On a secluded peninsula near FLORIANOPOLIS, southern Brazil, offering 

views of the Emerald Coast and a ridge of Atlantic rainforest, you’ll find a clutch of oyster 

farms and this hidden resort with 25 cabanas and 24-hour breakfasts. Paddle out to a tiny 

island bar for an ice-cold Caipirinha, sail around the bay to sample fresh shellfish, or simply kick 

back and enjoy some jungle opulence. Rooms from £324 a night. Rua Elpídio Alves do Nascimento, 

Governador Celso Ramos, Brazil. 0055 48 3953 7000. lhw.com 

From the Western Cape to the South 
Paciic, GQ offers up a divine dozen of 
the world’s most relaxing resort hotels

EDITED BY  BILL PRINCE

Above: Utah’s 
Amangiri; (below) 
the Verdura  
Resort in Sicily

From top: Mexico’s 
Four Seasons 
Resort Punta  
Mita; Ponta dos 
Ganchos in Brazil; 
Parrot Cay in 
Turks and Caicos

Verdura Resort, Sicily, Italy
If you’re keen to see the Greek temples 

of Agrigento and Selinunte, the 570-acre 

Verdura is perfectly placed to visit them. 

It’s set in a valley of olive groves, west of  

Sciacca: a rare find on SICILY’s quieter 

south coast. The beach here is a rocky 

one, which makes the world-class spa  

and 60-metre infinity pool even more 

appealing, and you can still take in the 

views of the azure Mediterranean from 

one of its three golf courses – or, better 

still, your own private terrace.   
Rooms from £142 a night. 115 Strada 

Statale, Sciacca, Sicily. 0039 0925 998001. 

roccofortehotels.com 

Parrot Cay by Como, 
Turks and Caicos

Set on a serene private island 575 

miles southeast of Miami – think cacti, 

scrubland and softly shelving white 

beaches – this WEST INDIES resort is 

made up of 74 rooms and villas, 

decorated in contemporary colonial 

style and a selection of privately owned 

“estate” villas. Alternatively, you can 

choose The Sanctuary, a beach front 

cluster of villas and tropical gardens 

owned by designer Donna Karan.  

Rooms from £330 a night. 164 Leeward 

Marina, Providenciales, Turks and Caicos. 

001 649 946 7788. comohotels.com

REST
ASSURED

NOVEMBER  2016  GQ.CO.UK  125



Château Saint-Martin & Spa, Côte d’Azur, France
A smart Thirties hilltop resort, Château Saint-Martin sits in 

a magnificent 35-acre landscaped park with a handy helipad and 

panoramic views over the MEDITERRANEAN coastline. Choose between 

a junior suite or – for a true taste of French luxury – one of six private 

villas. And be sure to sample some of Les Canthares wine club’s reserve 

of 1,001 vintage wines. Rooms from £307 a night. 2490 Avenue des 

Templiers, Vence, France. 0033 493 580 202. chateau-st-martin.com 

Bushmans Kloof Wilderness Reserve & Wellness 
Retreat, Cederberg Mountains, South Africa

Not many hotels can promise zebras, aardvarks, wildcats and baboons, 

but Bushmans Kloof isn’t like many hotels. Surrounded by thousands of 

acres of wind-sculpted landscape and sandstone rock formations (left) 

in SOUTH AFRICA’s Western Cape, this award-winning lodge is also a 

Natural Heritage site, and offers 16 luxurious rooms and suites, a 

private villa and opportunities for game drives and stargazing. 

Rooms from £261 a night. Clanwilliam, Western Cape, South Africa. 

00 272 1437 9278. bushmanskloof.co.za 

Above: India’s 
Oberoi Amarvilas; 
(below) the 
Maldives’ Cheval 
Blanc Randheli

Left: Australia’s Pumpkin 
Island; (above) The Nam 
Hai, Vietnam; (below) 
The Brando, Tahiti

Above: Château 
Saint-Martin & Spa

The Oberoi Amarvilas, Agra, India
At the end of a sweeping driveway, lit by flaming torches, the Oberoi 

Amarvilas is a luxurious celebration of Moorish and MUGHAL architecture with 

cascading foundations, gold-leaf frescoes, wood carvings and a white-marble spa. 

Its trump card? This is the only hotel with unfettered views of the Taj Mahal from 

every room – it’s a mere 600 metres away, after all, and they can whisk you there 

by golf buggy. Rooms from £608. Taj East Gate Road, Agra, India. 00 91 562 223 

1515. oberoihotels.com

The Brando, Tahiti, 
French Polynesia

Marlon Brando first bought 

Tetiaroa, his peaceful POLYNESIAN 

hideaway, after spotting it while 

scouting locations for 1962’s 

Mutiny On The Bounty. Since 

2014, it’s traded as a luxurious 

eco-resort, with 35 beach-

edge villas powered – literally 

– by sunshine and coconut 

oil. Jennifer Bradly  Villas 

from £2,365 a night. Tahiti, 

French Polynesia. 00689 40 

866 300. thebrando.com 

Cheval Blanc Randheli, Maldives
Often rated the MALDIVES’ most stylish 

hotel (it is an LVMH “Maison”, after all), the 

Cheval Blanc Randheli welcomes guests by – 

what else? – private seaplane. Once 

you’ve landed, the air of exclusivity 

continues: the 45 villas were designed 

for barefoot living by the maestro of 

hotel decadence Jean-Michel Gathy; 

there’s the option of a private, four-bed 

hideaway on a separate island; and the 

Guerlain spa has another island all to 

itself as well. Water Villas from £1,148 

a night. Noonu Atoll, Maldives. 00960 

656 1515. randheli.chevalblanc.com 

The Nam Hai, Vietnam
Ha My is a 1km stretch of white 

beach in the DIEN BAN district that’s 

light on touts and tourists, but heavy on 

the breathtaking natural beauty of central 

Vietnam. The Nam Hai nudges these 

sandy shores and 40 of its 100 state-of-

the-art villas have private pools, on-call 

butlers and views across the East Sea. 

There’s also an organic farm providing 

herbs and vegetables to the resort’s 

restaurants. Villas from £321 a night. 

Dien Doung Ward, Quang Nam Province, 

Vietnam. 0084 510 394 0000. 

thenamhaihoian.com

Pumpkin Island, Great 
Barrier Reef, Australia

Once privately owned, this tiny fragment 

of the southern GREAT BARRIER REEF 
has been renamed and, since April 2016, 

reopened as a village of cottages and 

beach bungalows that can be hired by 

groups of up to 34 to create their own 

exclusive island paradise. While there, 

you can spot turtles, snorkel, scuba 

dive or simply hire a private chef and 

make like you’re Richard Branson 

himself. Bungalows from £145 a night 

for four guests. Keppel Islands, Yeppoon, Australia. 0061 749 394 413. 

pumpkinisland.com.au

Bushmans Kloof

TRAVEL
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PHOTOGRAPHS BY Daniel Benson

Musher by Parajumpers, 
£930. parajumpers.it 

Whether you’re hiking in the hills or just heading home from the bar,
keep your cool this winter with these jackets from Parajumpers



■ The down-filled Musher 
parka (opposite page)  
is part of the Polar 
Equipment range, designed 
for Arctic expeditions and 
Himalayan temperatures.  
It comes with a detachable 
real coyote fur trim and has 
a 100 per cent nylon matt 
finish, laminated micro-
ottoman fabric with a water 
protection of 10,000mm 
and a breathability of 
10,000 g/sqm/24h.

■ The slim-fit and super 
lightweight Hae (this page)
is part of the Evolution 
range, celebrating ten years  
of Parajumpers. Designed 
by Japanese artist Yoshinori 
Ono, it’s both water 
resistant and has shape 
memory. The 20 den  
nylon tafeta is combined 
with polyamide foam  
side panels and 
polyurethane details.

Hae by Parajumpers, £325. 
parajumpers.it G
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THE HEAD SAYS 

YES 
THE HEART SAYS 
DEFINITELY, YES



Singer-songwriter 
Jack Savoretti 
recalls his father’s 
Italian heritage 
with classic pieces 
that last a lifetime

PHOTOGRAPH BY 
SIMON WEBB

WISH  L IST 

Sunglasses
“I love that Moscot is still 
a family brand. The lenses 
and fit are phenomenal, 
and the design harks  
back to a Fifties Italian 
style, which has a cool, 
New York chic to it.” 
£210. moscot.com

Jeans
“I love light jeans  – we don’t see  
them enough. When I fell in love  
with jeans it was during the Nineties 
era of faded denim. I like how stretchy 
these Replay ones are without looking 
like leggings.” £145. replayjeans.com

Shoes
“These traditional Australian boots by  
RM Williams are made from kangaroo 
leather and last forever. I always wear 
Chelsea boots in winter and boat shoes  
in summer.” £310. rmwilliams.com.au

Jumper
“Jumpers are the only reason I like winter. Where I’m 
from in Italy, all the sailors have a jumper wrapped 
around their shoulders.” By Dunhill, £667. dunhill.com

Watch
“This Rolex was my father’s. I’ve 

never bought myself a watch and 
I don’t want another. I like that 

when I look down, I see my father’s 
hand; especially now I have a 
wedding ring, too.” rolex.com

WISH  L IST 

Camera lens
“I have a weakness 
for all things that 
remain timeless.”  
By Leica Camera. 
£6,000. leica.com

Guitar 
“I like to play my own songs on this 

Martin guitar. I play it every day and take 
it everywhere with me. As you can see, 

it is pretty bruised – I’ve had it for such a 
long time.” £3,600. martinguitar.com

 W ISH  L IST 

Bag
“Years ago, I was boarding  
a flight next to Formula One 
driver Nico Rosberg. All  
his luggage was Tumi and  
I thought, ‘So that’s how  
you travel.’ I bought my first  
Tumi bag right there in the 
airport.” £795. uk.tumi.com

WISH  L IST 

Aftershave
“Not many people have this 
by Bottega Veneta, which is 

why I want it. Unlike my 
Stan Smith trainers that 

make me feel young, this 
fragrance reminds me of 

my father.”  £50. 
At Harrods. harrods.com

WISH  L IST 

Pen
“I’ve always loved  

Montblanc pens   
because they all have 

amazing stories behind 
them. Each one has its 

own little myth. Some are 
true and some are not – 
nobody knows...” £370. 

montblanc.com

WHAT I WEAR
S
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consumer.huawei.com/uk





www.condenastcollege.co.uk

Come and learn from the experts 
at London’s best-connected 

fashion college

WANT TO 

GET AHEAD 

IN FASHION?

COURSES

Apply
now!

World-class 
fashion education 
in the heart of 
central London



Watch, £190. Coat, £1,100. Jumper, £310. Boots, £380. Rucksack, £695. Sunglasses, £120. All by Michael Kors. michaelkors.com

EDITED BY ROBERT JOHNSTON

CHECKS AND BALANCE: Red-and-black plaid is a classic cold weather  
combo, and Michael Kors has come up with one of this winter’s best-looking pieces  

of outerwear with this double-breasted great coat. Turn up the temperature by pairing  
it with this fur-covered rucksack for that real Revenant feel. 
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Barbour may famously hail from South Shields, but founder 

John Barbour actually moved there from Scotland in 1894. Inspired by his 

roots, Barbour’s new range of tailored slim-fit shirts is called Highland Checks 

and comes in brilliant plaids that are just the thing for striding over the braes 

– or standing in a bar. RJ £70. barbour.com

NEWS:It’s out with the bold this month, from H&M’s reproductions 
of classic Kenzo prints to Bally’s statement totes and Barbour’s Highland Checks.

B A L L Y : 
Design director Pablo Coppola’s latest collection 

for Bally is all about mixing it up – he describes 

it like an artist “dressed in a striped rugby shirt 

under a purple velvet tuxedo jacket, with 

mismatched socks in his paint-splattered shoes”. 

It may sound strange, but the result is bold and 

definitely cool. We particularly love this tote with 

the outsized “B” logo. RJ £1,150. bally.co.uk

KENZO X H&M: 
H&M and its designer 
collaborations are legendary 
– and hugely successful. 
After Balmain, the latest 
brand to produce for the 
Swedish powerhouse is 
Kenzo, and it might just be  
one of the best link-ups so far. 
Taking old prints by founder 
Kenzo Takada, it reproduces 
them on parkas, bombers and 
sweats to brilliant efect. Kenzo  
x H&M will be available in more 
than 250 H&M shops, as well  
as online, from 3 November. RJ  
hm.com

T-shirt by Kenzo x H&M, 
£24.99. hm.com

Jumper by Kenzo x 
H&M, £59.99. hm.com
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Made to measure suit, £1,000. Shirt, £129. 
Tie, £65. All by BOSS. hugoboss.com 

FITTING 
TRIBUTE:  

Movie star turned master of 
ceremonies Stanley Tucci praises 
Hugo Boss for its supporting role 

in his ongoing success.

WHEN WE CATCH up with actor Stanley Tucci he 

is fresh from directing his fifth film, Final Portrait – 

a dramatisation of James Lord’s account of sitting for 

his friend, the painter Alberto Giacometti. Tucci is 

preparing for his next big gig, this time as host of the 

2016 GQ Men Of The Year awards. The honorary Brit 

(well, we have definitely adopted this upstate New 

Yorker as one of our own) is in Hugo Boss ordering 

his evening suit for the occasion – and coincidentally 

having a final fitting of his latest suit: a rather cool 

three-piece in steel blue, since you ask.

“Hugo Boss makes the sort of clothes I have always 

coveted,” he explains. “When I was younger and 

moved to New York City, Boss started dressing me 

– mainly because I wasn’t able to dress myself. It’s 

beautiful stuff so, for the past 28 years, I’ve been 

wearing Boss.”

Tucci describes his style as classic. “I like wearing 

a suit just to wear a suit – it doesn’t have to be a 

special occasion.” He admits that, of late, he has been 

a big fan of the three-piece suit. 

“It’s a great experience, even having done it for 

nearly 30 years. And in show business you’re fitted 

all the time so it comes naturally. When you work 

with a great tailor, you work with a great designer – 

it’s really a wonderful collaboration. And I’m an easy 

client, I’m easy, I’m easy; picky, but easy.”
When asked if his wardrobe contains 50 identical 

three-piece suits, he insists he likes to experiment. 
“I mix it up a little but the colour palette is pretty 
consistent – grey, blue, grey blue, though sometimes 

I will go as far as a blue grey.” RJ  hugoboss.com

Hanger games: Stanley 
Tucci is measured for his 
latest three-piece suit 
at Hugo Boss’ Regent 
Street store, London

‘I’m an easy client. 
Picky, but easy’ 

A RMED  FOR C ES
These are inspired by the shark mouths 
America’s Flying Tiger pilots decorated 

their P-40 fighters with during the 
Second World War.

Culinks by Hermès, £305. hermes.com
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FROM CREATING an imaginary football 

team for Topman to winning the prestigious 

Woolmark Prize, as well as being behind some 

of the most lauded London menswear shows 

in recent years, Agi & Sam have  consistently 

proved themselves to be among the most 

interesting British designers. Their latest 

project is a capsule collection for Lacoste Live. 

The two explored the extensive archive of 

tennis player and fashion icon René Lacoste, 

with a particular focus on his work with 

 designer Robert George, who first sewed the 

crocodile logo onto Lacoste’s blazers. They 

found a large variety of beautiful, hand-drawn 

stripes in red, white and blue. The result is a 

sporty wardrobe of 13 pieces exclusively in 

those three colours only. They were so pleased 

with their work they offered to model it for us 

themselves – and you don’t get much happier 

than that. RJ lacoste.com

Photograph by Luc Coiffait Styling by Carlotta Constant

AGI & SAM: What happened when Lacoste Live teamed up with the 

most exciting designer double act in British menswear? A smash-hit, tennis-inspired 

collaboration in red, white and blue, of course. And now, it’s time to meet your match...

From left: Sam wears 
shirt, £130. Agi wears 
jacket, £600. Jumper, 

£135. Trousers, £170. All 
by Agi & Sam x Lacoste 

Live. lacoste.com. 

Shirt by Agi & Sam x Lacoste Live, £135.  
lacoste.com

T-shirt by Agi & Sam x Lacoste Live, £70.  
lacoste.com

Shorts by Agi & Sam x Lacoste Live, £110.  
lacoste.com P
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JIM CHAPMAN:  
Don’t wait for a rainy day, quality 
outerwear is worth the investment.

G R E N S O N  
To celebrate its 150th anniversary, shoemaker 

Grenson has taken a journey back in time 

through its decade-spanning archive to create 

a collection of past models. Staying as true to 

the originals as possible, the designs have 

been tweaked for the 21st century and are 

all exceptionally wearable. This toe-capped 

Derby design dates back to 1944 and was one 

of the many boots that Grenson made for foot 

soldiers in the British Army – square-bashing 

has never been so stylish. RJ

Boots by Grenson, £425. grenson.com

CP Company:  

The Goggle jacket has been a 
CP Company staple ever since it 
was created to celebrate the brand’s 
sponsorship of the Mille Miglia road 
race in 1988. It was a showpiece for 
CP’s technical brilliance, an immediate 
hit and has been though countless 
permutations since. This year’s model 
with padded front and contrasting 
sleeves is another winner. RJ

THERE IS LITTLE WORSE than being caught short 

in a heavy downpour on your way to work and having 

to spend the rest of your day soggy and miserable. But 

if you’re still looking for a way of getting from A to B 

in style, without getting drenched, then you might be 

pleased to know that you don’t have to hunt out your 

wellies or find that poncho you took to Glastonbury in 

2009. All you need is a few key pieces.

Technical fabric was once only for when you were 

up a mountain or hanging off a cliff, but lately it has 

been given a much more contemporary vibe. Rain will 

be like water off a duck’s back, without the I’m-on-a-

hike-in-the-Outer-Hebrides look, when you invest in 

a technical coat. If you’re looking for something that 

can be worn as easily with a suit as with jeans, a mac 

or a trench coat are great options. Make sure you pick one that is long enough to avoid 

getting wet legs when the rain gets heavy and the winds get rough. 

I’m guessing that, ideally, you’d like to prevent your personal belongings from getting 

waterlogged too. Technical fabrics don’t end at coats and jackets. Nobody likes a soggy 

sandwich and a moist laptop is less than perfect too. A backpack with a flap opening 

will make doubly sure that your lunch, your tech and your documents remain dry as a 

bone, regardless of what’s going on outside.

Umbrellas are perfect for the task for which they were designed. 

However, not all umbrellas are created equal and the right one 

can be a bit of a statement piece. Rather than an item that 

you only buy when it’s already raining and then forget 

about as soon as the clouds part, consider investing in 

a good quality brolly that will keep you dry for years 

and complement your aesthetic. An accessory with 

a purpose shows that you pay attention to detail 

and have thought your outfit through.

I’m as much a fan of Converse as the next 

man, but you need to know when it’s time to 

let go. If you’re not sure when it’s time to let 

go, ask yourself this: are your socks wet? If 

the answer is yes, then get yourself some 

boots. There is no excuse for trench foot 

in 2016. If looked after, a good pair of 

leather boots will see you through 

many a rainy season for years to come, 

your feet will stay dry and you’ll look 

season appropriate.

Keeping dry doesn’t mean you have 

to look like you work at a water park. With 

a few items that are both functional and 

stylish, you can walk the streets with 

your head held high while everyone 

else is hunched up to avoid the rain. 

Coat by Mackintosh x Hyke, £1,200. 
mackintosh.com. Umbrella by Undercover, 
£95. At matchesfashion.com

Bag by Sandqvist, £160.
sandqvist.com

Jacket by CP Company, £295.
cpcompany.co.uk
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I have recently purchased some brown suede Chelsea boots and I’m looking  

for some advice on what to wear with them, as they look enormous with my  

skinny jeans. Jack, via email

I have taken delivery of a pair of new RM Williams Craftsman boots in waxed leather, which 
are very like a Chelsea boot in style, and I am absolutely loving them. It is a style that for the 
past 150 years has always been incredibly versatile and very flattering. Currently I am wearing 
them with a slim Nudie jean with a turn-up that makes them slightly short, and I have had no 
complaints. However, if your jeans are skin-tight it can – as Jack has discovered – make your 
feet look enormous, so go for a trouser that is narrow at the ankle but not too tight around the 
calves. And remember that with boots, your trousers will appear longer and will tend to bunch 
up a little. If you are happy with that, fine; if not, then roll them up. If you want to dress up a 
pair of suede Chelsea boots you can swap your jeans for beige or sand-coloured chinos and 
pair these with a white shirt and a navy blazer. I will say, however, that personally I wouldn’t 
wear them with a suit. One important tip for suede Chelsea boots is to always treat them with 
a suede protector before you wear them. 

I would like to buy some 

good-quality, reasonably 

priced dress shirts. What 

should I be looking for as a marker  

of quality? Is made in England really 

better? Daniel Thompson, via email

Reasonably priced is one of those 
“piece of string” terms. It can be 
worked out as price per wear or the 
amount of pleasure obtained. As 
my grandmother always used to say, 
“Buy cheap, buy twice.” But while 
there are few bargains in life, there  

are limits to what you have to spend. 
The two qualities you should look out 
for in a decent dress shirt are fabric 
and fit. I would demand 100 per cent 
cotton – poplin is a good choice, as it 
tends to be hard-wearing. Personally,  
I find that shirts with a little stretch  
in them tend to make me perspire 
more than I care to. Cheap shirts can 
be on the baggy, one-size-fits-all side,  
so look out for a cut that suits you  
– there will be an element of trial  
and error. You should be able to fit 
two fingers inside the collar when  

it is buttoned up, and the cuffs 
should be tight enough to require 
unbuttoning to get them off. A good 
basic buy is the Richard James 
Mayfair range at John Lewis. Among 
the best dress shirts I can recommend 
are those by Canali, particularly those 
with a cutaway collar, as I think this 
style looks best with a tie, although 
they also come with a standard 
straight collar. It is worth working 
out what collar shape suits you best 
– and take my advice, never mix 
a suit with a button-down shirt. 

STYLE SHRINK
EDITED BY ROBERT JOHNSTON

P ITCH  IT
Coach has always been inspired by 
baseball gloves, having noted that the 
leather used in them becomes softer  
with use. The updated Campus backpack 
pays homage to this heritage.
£950. uk.coach.com

Boots by Russell & Bromley, £245.
russellandbromley.co.uk

Dress shirt by Canali, 
£180. canali.com
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I am about to buy a 

windbreaker-style jacket, 

which comes in either navy 

or red. I am not sure whether to play 

safe and get it in blue or risk looking 

like I am trying to imitate James Dean 

and choose the latter?

Jack, via email

Being someone who likes to call 
a spade a spade, after years of 
writing about clothes I realise that 
there are very specific terms for 
very specific garments and I tend to 
be a nerd when it comes to getting 
it right. Particularly when it comes 
to short, casual jackets. So I 
double-checked exactly what 
a windbreaker is, as I wasn’t 
confident I was familiar with 
the term. It turns out that it is 
a misnomer as this is a hooded jacket 
and what the British refer to as an 
anorak (an Inuit term) or a cagoule 
(from the French word for “cowl” – 
I warned you I was a nerd). From 
the James Dean reference I have 
concurred what Jack is actually 
referring to is a blouson, so-called 
because the material “blouses” over 
the elasticated waistband. Today, 
the jacket in question is usually 
referred to as a Harrington, 
named after the character Rodney 
Harrington in Peyton Place. The 
original Harrington, with Fraser 
tartan lining – the G9 – was made 
for golfers by classic British brand 
Baracuta in 1937 (baracuta.com) and 
is still available. Perhaps the most 

famous Harrington ever 
sported was the red one 

worn by James Dean 
in Rebel Without A 

Cause. You can’t 
beat this look, so 
I have to say go 
for red. After all, 
who wouldn’t 
want to look like 
James Dean?

Jacket by Baracuta, £180.
baracuta.com



The peerless heritage of Hardy Amies lives 
on, as GQ meets the adventurous new design 

chief cut from the same cloth.

the London property 

market was at a post-

Blitz rock-bottom that’s 

utterly unimaginable today.

Amies retired in 1990, died in 

2003, and the world his signature flag 

flutters above today is deeply different to 

that whose style he helped define. Apart 

from the address, however, there is con-

tinuity at Hardy Amies because the man 

who has inherited his position arrived 

here just as unconventionally. Darren 

Barrowcliff’s first two collections as head 

of design at this Savile Row house have 

paid due diligence to the history of tai-

loring but have also incorporated totally 

21st-century detailing. The addition of 

combat-style bellows pockets, suit trou-

sers, denim, sneakers, drawstring waists, 

and even a nylon windbreaker would all 

have left Sir Hardy spluttering. Yet they 

have left today’s menswear editors mut-

tering that something relevant is afoot 

at Hardy Amies.

Barrowcliff’s roots are more Jeff Mills than tweed mills, more 

Detroit House than fashion house: today, instead of a shirt and tie he’s 

in a T-shirt and chain. The 32-year-old was raised in Detroit, Michigan, 

before moving cities to Grand Rapids and enrolling in art school. Here 

he co-founded a collective, 280 Studios, that held everything from 

club nights to exhibitions. “I was always into musical culture, skating 

and art. This ended with us getting a sewing machine in the studio, 

collecting cloth and vintage garments, anything we could find, then 

chopping them up and reconstructing them DIY style.”

Instead of the paintings he’d planned, his final presentation at art 

school was clothes. He elected to move to New York and study at 

Parsons School Of Design. To pay the rent he needed a job. He found 

it on West Broadway at the first US outpost of the British chain Reiss. 

“It was interesting for me to discover this clean UK aesthetic,” he says. 

Barrowcliff studied womenswear at Parsons, sold menswear at Reiss, 

and threw parties at night. At work, a meeting with David Spreckley, 

head of design at Reiss, and its founder, David Reiss, 

inspired the “split-second decision” for Barrowcliff to 

switch to menswear. And Barrowcliff’s final portfolio 

inspired Reiss to sponsor the young American’s move 

to a job in London in 2007.

Barrowcliff characterises his five years at Reiss as 

his education in formal menswear, retail and styling. 

His dedication to the subversive, countercultural and 

intrinsically informal are that education’s flipside. 

He arrived at Hardy Amies in 2012, then worked his 

way up to the top job. Just like the founder of the 

house he now heads, the most intriguing credentials 

for Barrowcliff’s presence in British menswear were 

earned outside of it. It’s nice to think that Sir Hardy 

would understand – and approve.  hardyamies.com

ABOVE THE DOORWAY of 14 Savile Row, a flag bearing the signa-

ture of Hardy Amies shifts languidly in the breeze. From the pavement 

of the world’s greatest menswear thoroughfare, the façade of this four-

storey, 18th-century townhouse seems appropriately impressive for a 

company with such high-calibre, capital-H heritage.

For Sir Hardy Amies was no less than couturier to the Queen. His name 

was famous across the Empire (when it still merited a capital E) as a 

synonym for style. In the Sixties he wrote the ABC Of Men’s Fashion, 

which is still one of the best books ever on masculine dress. He was 

an inveterate snob and proud of it. He once opined that “being a snob 

simply means that I think the top is the best”.

So far, so highfalutin. So “heritage”. And yet peer 

beneath the veneer of Hardy Amies and what’s 

revealed is a man of modest provenance who took a 

peripatetic route to prominence. Raised in Wembley, 

then Essex, he worked as a salesman in Birmingham 

before finding a shop job at a famous London 

 dressmaker. This led to his producing the women’s 

suit – entitled “Panic” – that was shot by Cecil Beaton 

and established his  credentials. After serving in the 

Second World War as head of the Belgian section of the 

Special Operations Executive – where he was  reputedly 

a kingpin in the Nazi-hunting operation Ratweek – he 

secured  financial backing from Cary Grant’s ex-wife 

Virginia to buy the townhouse at 14 Savile Row when 

BEST 
OF 
BRITISH

‘I collected 
vintage 

garments, 
then chopped 
them up and 

reconstructed 
them DIY style’

BY Luke Leitch

King of the Row (clockwise 
from left): Hardy Amies in 
1940; new head of design 
Darren Barrowclif; ABC Of 
Men’s Fashion by Hardy 
Amies; 14 Savile Row
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MARCH 23 – 30, 2017

h e one unmissable trendsetting show for the entire watch and jewellery 
industry, where all key players unite to unveil their latest creations and innovations. 

Be a part of this premier event and experience passion, precision and perfection in action.
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CREATING ICONIC FOOD  
AND BEVERAGE CONCEPTS

GQBAR.COM

NINO CERRUTI is one of the titans of 20th-century fashion. Coco 

Chanel once paid him the compliment of wearing his trousers, saying 

that, “Only a man can understand how best to create the perfect pant”. 

However, since being sold in 2001, the brand has undergone numer-

ous changes of owner and now it has fallen to the ex-creative chief of 

Gieves & Hawkes, Jason Basmajian, to oversee its rebirth.

Basmajian is the quiet man of menswear; no hissy fits, no tantrums. 

His conceptual approach is similarly measured and his first mission was 

to understand the history of the brand. “It’s taking the brand back to its 

DNA, which was about cut and fabric. Nino invented sporty chic, the 

idea of mixing sportswear and tailoring, putting a T-shirt with a jacket, 

taking technical fabrics and mixing them with wool.” The sense of 

 different textures and finishes is something that Basmajian has aimed to 

create in a 21st-century way, while simultaneously rendering homage to 

Cerruti’s roots as a fabric mill – Nino Cerruti took over the family textile 

business founded by his grandfather in 1951. “Producing  exceptionally 

high quality fabrics was no longer enough,” he once said of that period. 

“So we had to be inventive and start designing new materials”. 

Cerruti was innovative, an approach that Basmajian has adopted. 

Certainly more directional than his work at No1 Savile Row, his first 

collection for Cerruti 1881 remains wearable and references key tenets 

of the house style. Generously cut with just a hint of oversizing, the 

collection is long (literally and figuratively) on coats; leather jackets 

are reversible; there are some gorgeous shearlings and suits tend to be 

three-piece and cut to flatter.

And Basmajian hopes that he has 

received the benediction of Cerruti the 

man. “I felt there was a kind of open 

sesame on the archives of the fabrics. 

And the next thing we knew; one of 

the guys from the mill was showing 

us all these fabrics that Signor Nino 

thought we might like. It’s kind of his 

way of having some input. I think I 

have his backing, whether it’s vocal or 

just spiritual – like a guiding light.”   

Tailoring the future
With Savile Row’s Jason Basmajian now at 
Cerruti 1881, the revered Italian house is 
set fair for reinvention writes Nick Foulkes 

Lines of best fit (above): Looks 
 from Autumn/Winter 2016;  
(right) Jason Basmajian, chief 
creative o�cer at Cerruti 1881
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Best Fragrance  
In Limited Distribution:

Private Blend Venetian Bergamot 
 by Tom Ford

Best Classic Fragrance:  
GQ.co.uk Readers’ Award

Colonia by Acqua Di Parma
 

Best New  
Fragrance:

L’Homme Prada 

Richard Biedul: “This 
fragrance gives good 
projection and has 
magnificent longevity. 
A smooth, elegant, fresh 
scent, which opens with 
a bright citrus burst 
before developing into 
a more overtly masculine 
scent with spicy and 
woody undertones.”

GarçonJon: “Great 
for the evening. It’s 
a rich and long-
lasting fragrance.”

Conrad Quilty-Harper: 
“Smells like sex. 
Venetian Bergamot is 
incredible for a special 
occasion.” Eau de 
parfum, £148 for 50ml. 
tomford.com

GQ reader Peter 
Wilmott, Chorley: “This 
classic fragrance is an 
all-time favourite in my 
family. I wouldn’t wear 
anything else as nothing 
comes close to how good 
this fragrance is.”

GQ reader Justin 
Baddeley, Liverpool: 
“Timeless. It’s perfect for 

day or night. Light, 
stylish and worn by icons. 
Less is definitely more.”

GQ reader George Larke, 
London: “The recipe 
hasn’t changed in 100 
years so they must be 
doing something right.”
Eau de cologne, £118  
for 180ml. uk.
acquadiparma.com

Jessica Punter: 
“Understated, chic and 
sensual, Prada’s new 
scent embodies the 
modern man.” 

Richard Biedul: “The 
glass and silver flacon 
adorned in black 
Saiano leather is the 
physical manifestation 
of the Prada man. 

The mixture of iris, 
amber and geranium 
is unique and has 
superb projection 
without becoming 
overpowering. 
L’Homme Prada 
genuinely feels  
like an instant classic.”
Eau de toilette, £69 for 
100ml. prada.com
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The

2017

BEST   
   FRAGRANCES

Nine expert judges, thousands of readers 
and the finest, most innovative products...  
it’s time to reveal the 21 winners of the  
ninth annual GQ Grooming Awards

EDITED BY 

Jessica Punter 

PHOTOGRAPHS BY 
Matthew Beedle

I N  A S S O C I A T I O N  W I T H

NOVEMBER  2016  GQ.CO.UK  145



THE GQ GROOMING AWARDS

The Editor’s Choice Award:

Boss Bottled

GQ says: 
“An enduring, modern scent that is  
comparable to a bespoke suit; this 

is an essential that every man should  
have in his wardrobe.” 

Eau de toilette, £77 for 200ml. hugoboss.com 

T H E  J U D G E S

Jessica Punter
Style & Grooming 

Editor, GQ

Levison Wood 
Explorer and 
broadcaster

Richard Biedul 
Model

Matthew Zorpas 
The Gentleman 

Blogger

Neil Moodie
 Session hair stylist 
and creative director 
of Windle & Moodie

GarçonJon 
Fashion 

photographer

Conrad 
Quilty-Harper
News Editor, 

GQ.co.uk

Roger Frampton 
Personal trainer 

and model

Eric Underwood
Ballet dancer

Our annual edit of the ultimate grooming 
products would not be possible without 
the panel of judges drafted in to help with 
the rigorous testing and selection process 
of the GQ Grooming Awards. This year, our 
chosen set of discerning alpha males are 
all at the top of their game in their chosen 
fields of fitness, session styling, broadcasting, 
modelling, photography and blogging. 
We have Eric Underwood, lead soloist 
with the Royal Ballet, every supermodel’s 
favourite session stylist Neil Moodie of 
Windle & Moodie, award-winning fashion 
photographer Jonathan “GarçonJon” Pryce 
and Levison Wood from Channel 4’s 
Walking The Nile series, whose experiences 
of "cow showers", roadside facials and 
hostile environments convinced us that 
he would successfully tackle the mountain 
of product entries. Here we present the 
complete panel and the winners of the 
GQ Grooming Awards 2017.
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THE GQ GROOMING AWARDS

Best New 
Cleanser:

Cleansing Gel 
by Sisley 

Roger Frampton: “Left 
my skin feeling soft and 
cleansed after a day 
training outside.” 

Eric Underwood: “A 
brilliant cleanser that 
hydrates the skin and 
leaves it fresh and clean.”

Conrad Quilty-Harper: 
“Very lightly fragrant and 
washes of easily.”

GarçonJon: “Made my 
skin feel really soft.” £56 
for 120ml. sisley-paris.com

2

Best New  
Anti-Ageing 
Cream:

Pro-Collagen 
Marine Cream  

by Elemis

Levison Wood:“Nice 
texture, subtle scent.”

Roger Frampton:  
“Has a light texture that 
left my skin feeling soft.”

Neil Moodie: “My skin 
loved this. I noticed 
a positive diference 
after a couple of days.” 

Matthew Zorpas: 
“The most powerful 
anti-ageing cream at 
reducing wrinkles and 
improving skin firmness. 
The best choice for 
turning back the clock.” 
£55 for 30ml. elemis.com

3

Best Daily 
Skincare 
Range: GQ 
Readers’ 
Choice Award

Kiehl’s

 
GQ reader Samuel 
Sellick, Glasgow:  
“Tailor-made skin 
care; a huge range of 
products that provide 
long-lasting moisture.” 

GQ reader Jon-Paul 
Hart, Liverpool: 
“Expertly designed for 
men and I can see the 
diference when I use it.”

GQ reader Jake Way, 
London: “Since I’ve been 
using Kiehl’s my skin has 
improved and I would 
struggle without it now.”
Age Defender Power 
Serum, £48 for 75ml. 
kiehls.co.uk

1
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 BEST
SKIN 
   CARE
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Best New 
Scrub:

 Exfoliating  
Energy Scrub 

by Tom Ford

Levison Wood: “A really 
energising scrub. Perfect 
after a long, tiring day.”

Eric Underwood:  
“A very chic way to 
soften facial hair before 
a shave.”

Jessica Punter: “These 
super-fine apricot grains 
gently exfoliate.” 

Matthew Zorpas: 
“A calming and purifying 
complex that leaves skin 
revitalised.” £35 for 
100ml. tomford.com 

Best New  
Moisturiser:

 La Solution 
10 De Chanel 

Sensitive Skin 
Cream by Chanel

Eric Underwood: “It 
leaves my face feeling 
hydrated without extra 
shine or greasiness.”

GarçonJon: “Non-sticky, 
absorbs right away and 
smells subtle.”

Matthew Zorpas: 
“Formulated for sensitive 
skin, it hydrates and 
soothes without leaving 
skin feeling sufocated.”

Jessica Punter: “Just ten 
ingredients go into this 
moisturiser, which also 
makes an excellent 
post-shave remedy for 
irritated skin.” £58 for 
30ml. chanel.com

Best New  
Eye Serum:

 The Lifting 
Eye Serum by 

Crème De La Mer

Conrad Quilty-Harper: 
“Only need to use one 
drop. Eyes felt amazing 
the next morning.”

Matthew Zorpas:  
“A specialised supporter 
of the eye and brow's 
architecture, reducing 
the signs of ageing and 
giving a refreshing lift.”

Jessica Punter: 
“The cooling applicator 
might look fussy but 
it’s highly efective 
at waking up the eye 
area.” £180 for 15ml. 
cremedelamer.co.uk
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Go to 

GQ.co.uk 
for all the photos 
from the ceremony 

hosted by The 
Avenue. avenue-
restaurant.co.uk
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Best New 
Shaver:

 XF8505 
Capture Cut 

by Remington

Roger Frampton: “I’d 
never used an electric 
shaver before and 
found this to be the 
best alternative to a 
wet shave. It feels like 
it massages the face 
and is great value for 
money, too.”

Eric Underwood: “This 
is a great way to reach 
those unwanted nose 
hairs and achieve a 
tight shave.”

Levison Wood: “I like 
the rubberised hand 
grip and sporty feel. 
Great that you can use 
it in the shower. It gets 
a nice close shave.”

Conrad Quilty-Harper: 
“Simple, does the job, 
quick charging.”

Matthew Zorpas: 
“Optimised design for 
a seriously eicient 
close shave with just 
one stroke.” £79.99. 
uk.remington- 
europe.com

Fusion 
ProShield 

Razor by Gillette

Richard Biedul: “This 
product represents a 
triumph of function over 
form. Lightweight, 
durable and packed 
with anti-face fuzz 

technology, it has five 
blades, dual lubrication 
strips and patented 
“Flexball” technology, 
which combine to ensure 
a comfortable, smooth 
close shave.”

Roger Frampton: “The 
razor has a reassuringly 

heavy handle, which 
feels well made. Swift 
hair removal that leaves 
a nice finish.” 

Neil Moodie: “The best 
razor on the market for 
a clean shave without 
irritation.” From £6. 
gillette.co.uk

Sensitive 
Shave Gel by 

The Real Shaving Co

Levison Wood: “Gave 
me a good, clean, close 
shave without irritation.”

GarçonJon: “Smooth 
and easy to use.”

Richard Biedul: “The 
shave gel foams quickly 

with very little efort, 
providing a protective 
barrier against skin 
irritation. It contains 
both aloe vera and 
cocoa seed butter, 
which soothe and 
moisturise post-shave 
skin. For the size and 
price, this is the best 
value for money.”

Roger Frampton: “Nice 
scent, goes on easily and 
a great lather too.” 

Neil Moodie: “A quality 
product that wouldn’t 
be out of place in a 
high-end barber. The 
luxurious foam leaves 
the skin super soft.”
£3.99 for 150ml. 
realshaving.com

Best New 
After-Shave 
Balm:

 Sauvage 
After-Shave 

Balm by Dior 

Richard Biedul: “This 
non-oily shave balm is 
absorbed quickly by 
the skin, soothing 
irritation. It leaves you 
feeling invigorated.”

Eric Underwood: 
“A top-class product  
that lasts all day.”

GarçonJon: “Nice 
consistency; not 
greasy or too thick.”

Roger Frampton: 
“Smells masculine 
and the bottle is 
a classy design.”

Neil Moodie: “An easily 
absorbed cream in 
the now familiar 
Sauvage scent.”

Matthew Zorpas: 
“Gives a clear sensation  
of wellbeing that 
strengthens the skin.”

Levison Wood: 
“Smooth, non-sticky 
and a real sense of 
freshness. The elite of 
the bunch.” £48 for 
100ml. dior.com
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Hair Putty 
by Neville

Eric Underwood: “A 
lifesaver for a crew cut.”

GarçonJon: “Great scent, 
lasted all day and made 
my hair look healthy.”

Richard Biedul: “This 
matte-finish hair putty is 
soft and lightweight in 
texture and carries a 
fresh, earthy scent. It 
enhanced the thickness 
and shine of my hair 

while providing the 
necessary hold to 
maintain my natural curl 
throughout the day. It 
contains maca and 
artichoke extract to 
promote hair growth and 
battle dandruf. Think 
‘super green detox 
smoothie for your hair.’”

Roger Frampton: “Good 
hold, nice shiny finish. 
I like the packaging too; 
very retro and cool.” £14 
for 75ml. neville.co.uk

Thickening 
Shampoo 

by Sachajuan

Neil Moodie: “This 
instantly made a 
diference to the 
thickness of my hair and 
I loved that the scent 
was very subtle.”

Richard Biedul: “For 
fans of Swedish design, 
the packaging is 
beautifully minimal and, 
truth be told, wouldn’t 

look out of place in 
Patrick Bateman’s 
bathroom. The 
combination formula 
of seaweed and algae 
leaves hair looking 
visibly thicker and 
well nourished.”

GarçonJon: “Best lather, 
goes a long way and not 
much product needed. 
Hair felt stronger and 
thicker after use.”
£20 for 250ml. 
sachajuan.com

Best New 
Deodorant:

Herbal 
Deodorant 

by Aesop

Eric Underwood: “This 
is perfect. It keeps you 
fresh without a heavy 
fragrance.”
GarçonJon: “An unusual 
product that stood out. 
Natural scent that 
lasted all day.”

Richard Biedul: “Daily- 
use, pump-action, 
aluminium-free herbal 
deodorant, which, drum 
roll please, actually 
works. It prevents and 
masks odour using 
a blend of rosemary, 
sage and eucalyptus 
essential oils.”

Neil Moodie: “This 
is quite frankly the best 
natural deodorant 
I’ve ever tried. I felt 
protected all day and 
I loved the scent.” £23 
for 50ml. aesop.com

Best New  
Sun Care:

Mineral 
Sunscreen 

Lotion SPF 30 For 
Body by Clinique

GarçonJon: “Absorbs 
into skin well, smells 
neutral and is good 
for sensitive skin.” 

Conrad Quilty-Harper: 
“Blends in immediately, 
very simple and 
functional. Good 
bottle that’s solid and 
a great applicator.”

Matthew Zorpas: 
“Comfortable, gentle, 
ultra-lightweight 
mineral sunscreen.”
£25 for 125ml.  
clinique.co.uk
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Best New  
Beard 
Trimmer:

BT5050  
Beard 

Trimmer by Braun

Levison Wood: 
“Adapted to the 
contours of my face, 
making it quick and easy 
to achieve a great trim.” 

GarçonJon: “Handy size, 
good power.”

Neil Moodie: “I rarely 
shave and struggle to 
find the right trimmer. 
The precision comb was 
accurate and left my 
beard well cut.” 

Conrad Quilty-Harper: 
“Incredible beard 
trimmer for the price. 
The guard lets you get 
really close to the hair 
and slides on and of 
easily. Easy to clean.”
From £34.99. 
uk.braun.com

Best New  
Gadget:

Genius 9000 
Electric 

Toothbrush 
by Oral B

Eric Underwood: 
“I love this product; 
it’s a dental hygienist 
in a toothbrush.”
Roger Frampton: 
“Slick design and 
informative display 
that helps you get a 
very thorough clean.”
Neil Moodie: “My 
teeth felt cleaner than 
ever, free of plaque 
and protected.”
Jessica Punter: “A 
foolproof app that 
works like a pocket 
dentist and gives 
teeth a professional 
clean, every time.”  
From £139.99. 
oralb.co.uk

Best New  
Beard Oil:

Mr Burberry 
Beard Oil

Neil Moodie: “Great 
to see Burberry doing 
a men’s grooming 
range and this is an 
accomplished beard oil.”

Matthew Zorpas: “A 
beard oil designed to 
shape, preen and 
condition your facial 
hair. Lightweight, 
non-greasy oil that 
leaves your beard 
soft and in style.”

Eric Underwood: “The 
smell of this beard oil 
alone makes it one of a 
kind – it’s breathtaking.”

Conrad Quilty-Harper: 
“Good applicator bottle 
with an oil that gives 
you a lovely warming 
sensation.” £38 for 
30ml. uk.burberry.com
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1     Clinique for Men 2 In 1 Skin Hydrator And Beard Conditioner, £28. clinique.co.uk 2     Trench Coat by Private White V.C., £895. privatewhitevc.com 

3     Chelsea boots by J Crew, £228. jcrew.com  4    Jacket by C.P. Company, £350. cpcompany.co.uk 5     Suitcase by RIMOWA, £475. rimowa.com 

6     Jacket by Woolrich, £665. woolrich.eu 7     La Nuit des Étoiles limited edition vodka by Grey Goose, £165. At Selfridges. selfridges.com

 8     Jacket by Parajumpers, £930. At Harrods. harrods.com 9     Watch by Emporio Armani, £199. At Watch Station at House Of Fraser. houseofraser.co.uk

EDITED  BY  HOLLY ROBERTS 

Bringing you the very latest in fashion, grooming, watches, news and exclusive events
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We love
Colour popping 

by Paul Smith 
No one takes playful style elements more 
seriously than Sir Paul Smith. His Autumn/
Winter 2016 collection sees the arrival of the 
dinosaur print, most noticeable on this 
bright orange jumper. Colourful charms – 
reawakening the free spirit of the late-Sixties 
and early-Seventies – are used as shirt buttons 
and printed on leather trainers. Returning this 
season is the Concertina bag range, reinvented 
in bright shades, which boasts contrasting 
coloured pleats at the side, reviving the 
designer’s signature use of colourful stripes 
in this vibrant collection.

Trainers, £330. Belt, £110. Bag, £775. Shirt, 
£185. Jumper, £475. Document pouch, £595. 
All by Paul Smith. paulsmith.co.uk
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IN ASSOCIATION WITH

FOLLOW

For more behind the scenes insights from our exclusive events 
follow us on Instagram @BritishGQ

ON INSTAGRAM



We love
BOSS Watches 

With sporty dials and a sophisticated 
tachymeter, the BOSS Rafale watch is the 
answer for those on the hunt for a casual 

yet elegant timepiece. Its luxurious 
crocodile embossed-leather strap with 

striking red contrast stitching makes this 
contemporary three-eye chronograph the 

perfect addition to your of-duty looks 
while still being smart enough to work 

with your suiting. Team it with BOSS’ 
latest menswear collection, where fine 

tailoring meets modern sportswear, for 
the ultimate in sports luxe styling 

 
Watch by BOSS Watches, £249. 

hugoboss.com
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This month, luxury fashion 

brand, BOSS host an exclusive 

shopping event for GQ readers 

at their flagship store on Sloane 

Square. Taking place on 

10 November between 

7 - 9pm, guests will receive a 

20 per cent discount on all 

purchases on the night while 

experiencing style and fragrance 

recommendations through 

individual expert consultations 

and personalised experiences. 

Will Andrews from the BOSS 

Fragrance Design Team, will 

guide guests through the notes 

and match them to their perfect 

scent, while GQ Editors will be 

on hand to provide style advice. 

On top of all of this, the first 

100 guests to spend £100 can 

expect to receive an exclusive 

BOSS goody bag, including a 

saffiano leather zip folder, 

a BOSS The Scent aftershave 

balm and a copy of our latest 

issue, all the while enjoying 

complimentary drinks and 

canapés throughout the 

evening. To attend RSVP 

to GQreaderevent@ 

condenast.co.uk. 

 And if you simply can’t wait 

here’s an exclusive preview of 

our top picks that will be 

available to buy on the night.

PREVIEW

1. Peacoat by 

BOSS, £600. 

hugoboss.com

2. Rucksack by BOSS, 

£600. hugoboss.com

3. The Scent 

fragrance by BOSS, 

50ml for £45. 

hugoboss.com
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THURSDAY  
10 NOVEMBER
7PM – 9PM

4. Trainers by 

BOSS, £240. 

hugoboss.com

TICKETS ARE LIMITED  

AND WILL BE ALLOCATED  

ON A FIRST-COME 

FIRST-SERVED BASIS

RSVP AT 

GQreaderevent@condenast.

co.uk
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major awardsThe winner of

GQ is the only magazine in Britain dedicated to bringing you the very best in style, 

investigative journalism, comment, men’s fashion, lifestyle and entertainment. 

British GQ is the magazine to beat

2015 DMA Men’s Lifestyle Magazine Of The Year

2015 FMJA Stylist Of The Year (GQ Style)

2014 BSME Digital Art Director Of The Year

2014 DMA Designer Of The Year

2014 TCADP Media Award 

2014 FPA Feature Of The Year 

2014 FPA Journalist Of The Year 

2014 Amnesty International Media Award

2014 PPA Editor Of The Year

2014 FMJA Online Fashion Journalist Of The Year

2013 EICA Media Commentator Of The Year

2013 DMA Men’s Lifestyle Magazine Of The Year

2013 BSME Editor Of The Year

2013  FMJA Outstanding Contribution To  
London Collections Men

2013 PPA Magazine Writer Of The Year

2012 Mark Boxer Award

2012 BSME Editor Of The Year

2012 DMA Lifestyle Magazine Of The Year

2012 Help For Heroes Outstanding Contribution 

2012 Px3 Prix De La Photographie Paris Gold Medal 

2011 Foreign Press Association Media Awards, Sports 

2011  Amnesty International Media Award 

2010  Amnesty International Media Award

2010  One World Media Press Award

2010  The Maggies Magazine Cover Of The Year

2010   P&G Awards Best Styling (GQ Style)

2009  PPA Writer Of The Year

2008  BSME Editor Of The Year

2007  BSME Magazine Of The Year

2007  BSME Brand Building Initiative Of The Year 

2007  MDA/MJA Press Gazette Awards Best Cover

2007  P&G Awards Best Styling (GQ Style)

2006  P&G Awards Best Grooming Editor (GQ Style)

2006  P&G Awards Best Styling (GQ Style)

2006  MDA/MJA Press Gazette Awards 
Interviewer Of The Year

2006  MDA/MJA Press Gazette Awards 
Best Designed Consumer Magazine

2006  MDA/MJA Press Gazette Awards 
Subbing Team Of The Year

2006  PPA Writer Of The Year

2005  PPA Writer Of The Year

2005  Magazine Design Awards Best Cover

2004  Association Of Online Publishers Awards  
Best Website 

2004  BSME Magazine Of The Year

2003  PPA Writer Of The Year

2002  BSME Magazine Of The Year

2002  PPA Writer Of The Year

2001  BSME Magazine Of The Year

2001  PPA Designer Of The Year

2001  Printing World Award

2000  Total Design Award

2000  Jasmine Award Winner 

1999  Printing World Award

1999  Jasmine Award Winner

1999  PPA Designer Of The Year 

1995  Ace Press Award Circulation

1995  Ace Press Award Promotion

1995  PPA Columnist Of The Year

1994  PPA Publisher Of The Year

1991  British Press Circulation Award 
Best Promotion Of A Consumer Magazine



Feren Slip by Clarks, £75.  
clarks.co.uk
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Korik Rise GTX 
by Clarks, £110. clarks.co.uk

Opposite: Triken Active  
by Clarks, £65. clarks.co.uk

G Partnership



Trigen Mid 
by Clarks, £95. clarks.co.uk

Opposite: Swinley Cap 
by Clarks, £95. clarks.co.uk

 
Set Build Andy Knight Ltd



G Partnership



Lights, camera, legal action: 
After a career spent challenging 

the established American TV 
networks, Roger Ailes left Fox 

News under a cloud 

Ailes commanded 
extraordinary 
loyalty, devotion 
and awe among 
even his most 
competitive peers
168  GQ .CO.UK  NOVEMBER  2016
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STORY BY Michael Wol�

During 20 years of polemics and profit 

as the feared head of FOX NEWS, 

ROGER AILES was agitator-in-chief  

in America’s culture war. Then, amid 

allegations of sexual harassment,  

the liberals’ Antichrist was hit with the 

only story he couldn’t control – his own

A SCANDAL 

 A COUP?
OR

MICHAEL WOLFF
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 W
ithout sharing any  political 

views, in fact finding almost 

all his deeply held views off 

the wall, I yet can hardly 

describe how much I enjoyed 

him. I can’t  remember the  circumstance under 

which we met about 15 years ago. Perhaps a PR 

set up a lunch. I  expected to be able to write 

an easy and amusing column about a monster. 

Instead, it was two hours of  revealing and 

 seductive conversation. Ailes had been at the 

centre of American  political life since, as a 

young  television producer, he went to work for 

Richard Nixon in 1968 and, after that, Ronald 

Reagan and George HW Bush. Out of this he 

had become a  raconteur,  observer, primary 

source and possibly the most  knowledgeable, 

 perceptive and funny person at the inter-

section of American media and  political life 

– equal parts  operative and showman, the 

essence of the Fox News network.

legs have long been giving way, seem light 

on his toes. It was not just him against the 

world, but him realising great  advantages of 

setting himself against it. The paranoid style 

of American politics brought a special light 

into his eyes.

One of the secrets of Fox News’  outsized 

success – it’s the most profitable news organi-

sation in the US and, quite likely, the world – is 

that it saw the country full of liberal  occupiers 

and Fox News’ viewers as the heroic  resistance. 

In a large measure because of Roger Ailes, the 

soft middle consensus of American politics, 

which ruled for much of the second half of the 

20th century, became a line-down-the-middle 

war zone. It was Fox viewers and their Fox-

inspired zeal against the sputtering fury of the 

ever-growing liberal demographic.

At these barricades, Roger Ailes may have 

been one of the happiest and most satisfied 

men in the US.

 T
he hold on power always ends. 

While death will surely break it, 

someone else usually grabs it before 

then. The more power you have, the 

more surely it will be taken from 

you before you are ready to give it up. 

In July, one of the most powerful and feared 

people in American politics and media, Roger 

Ailes, at 76, the creator and, for 20 years, the 

undisputed chief of Fox News, was toppled in, 

depending on your view, a scandal or a coup.

The fact that it took so long to do him in 

is a measure of his remarkable dominance. 

For a generation he has been the most hated 

figure in the mind of the American liberal 

 establishment. If anyone is responsible for the 

cultural wars, for partisan enmity, for  debasing 

political discussion, indeed for the rise of 

Donald Trump, that would be, in the liberal 

imagination, Ailes. What’s more, in his take-

no-prisoners defence of his own  independence 

and iconoclasm, and his easy cruelties, he 

 mortally offended his certain future bosses, 

the Murdoch sons. 

While tormenting his enemies, he created 

a political and cultural power centre that 

not only positioned him as kingmaker, but 

 produced, last year, $1.5 billion in profits. It 

was a high-wire dance with fate: one half of 

the power in the country hating him as the 

devil himself, the other half of the power 

 structure needing him and committed – often 

in some codependent state of relative self- 

loathing – to defending him. 

On top of that, he was, quite joyously, 

the meanest man in town. Derisive. Cruel. 

Withering. Dismissive. Obsessive. Relentless. 

With a fine radar for your weak spot. It is 

hard to imagine a man, outside of solitary 

confinement, who enjoyed conflict so much. 

Conflict is what got him up in the morning. 

Conflict is what made this large man, whose 

Television personalities (above): Roger Ailes  
with his boss, Rupert Murdoch, 30 January 1996;  
(left) Republican presidential candidate Donald 
Trump is interviewed by Fox News, 5 April 2016

Ailes tormented 
his enemies, 
created a cultural 
power centre and 
produced $1.5 
billion in profits
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Ever since that day, we’ve had lunch twice 

a year or so, occasions to which I’ve always 

looked forward. In a career of trying to pry 

secrets, gossip, specificity and truth out of 

media  executives, Ailes has been the most 

 forthcoming, personal, compelling and honest 

I’ve ever dealt with. Sometimes you had to 

guide him out of a rabbit hole of political 

 paranoia and  conspiracies, but always to return 

to a media and political landscape filled with 

 characters who he could deconstruct like the 

most gifted novelist. 

I was hardly the only one to be so seduced 

by Ailes. While representing the Antichrist 

to a large section of the liberal chattering 

classes, he was also one of the few television 

 executives – that particular species of suit 

loved by no one – who commanded extraor-

dinary loyalty, devotion and, even among his 

most competitive peers, awe. 

My theory here would have to do with 

the particular nature of television execu-

tives. The job, as it is traditionally construed, 

turns  dishonesty into a craft (most  television 

 executives reflexively say yes to everything 

while meaning no). You are trying to appear 

to accommodate everyone, with the actual 

intent of providing as little accommodation as 

 possible. You look to tread the finest line of 

tolerance, accepting that nobody likes you, but 

offering enough so that they believe they need 

you. Stockholm syndrome. Ailes approached 

this in the opposite way. More efficiently, and 

more successfully, he created a circle of pure 

loyalty, you to him, him to you, and did not 

care about everybody else – in fact, he tried 

to actively screw everybody else. He was your 

friend (the kind who would do anything for 

you, help your career, help your children, give 

you money, call you up when you fell on your 

face, never sell you out) or he was your enemy 

(with a particular, relentless,  obsessive sadism 

– no matter how much a little accommodation 

might get him, he’d still try to f*** you).

 A
mong his enemies, and the people 

he had sadistically mocked, 

undermined, spread malicious 

rumours about and, in almost 

every way possible, goaded into 

a continual fury, were the Murdoch children. 

In a sense this was a matter of principle. 

From an early age, their father had given them 

outsized authority, which, however, ineptly, 

they tried to exercise. This was, to Ailes, unfair 

and absurd. And, indeed, the idea of him – the 

man who made the money, as he would note, 

that they spent – sucking up to them, even 

to make a pretence of sucking up, was quite 

impossible to countenance. 

Accordingly, he did the exact opposite. 

He used the power he had, the  considerable 

power, which grew every year, to keep them 

down and to take power from them. In 2005, 

with Lachlan Murdoch, then 34, given a wide 

portfolio in the company, Ailes forced his 

father to choose between him and his son. 

Murdoch, counting the money, chose Ailes. 

But his enmity with the children –  personal, 

organisational, political – was, given Murdoch’s 

determination to cede his company to someone 

named Murdoch, and the family’s control over 

the company’s voting shares,  something of an 

act of martyrdom. They would get him. 

Still, even though he would be dead in the 

end, his logic was not unsound. In effect, 

by taking no prisoners, by meeting every 

 incursion with maximum wrath and  aggression, 

he had held them, as he had held all his 

enemies, more lethal by the year, at bay for 

20 years. For 20 years he had preserved his 

absolute independence – unheard of within 

a massive public company or anywhere in 

the television industry – and executed on a 

 singular vision, the success of which gave him 

power enough to continue to resist.

But it was a siege. There was no way out 

for him. And even while his power held, the 

power of his enemies increased. If he had 

undermined them, sent Lachlan Murdoch into 

a ten-year exile in Australia, used his  ferocity 

to keep James in Britain, and relished and 

promoted James’ hacking taint, then the time 

would come. Last spring, Murdoch Sr ousted 

Chase Carey, the other non-family power in 

the company, to make way for his sons. They 

were now,  formally, if not yet actually, Ailes’ 

bosses. Still, Ailes was protected by his $1.5bn 

in profits and given private assurances that he 

would continue to report to Rupert, his  

Heirs apparent: Fox News’ owner Rupert Murdoch with his sons, Lachlan and James, who, in a 
departure from company values, launched an internal investigation into the allegations against Ailes

Anchor woman: Gretchen Carlson, formerly the 
host of Fox & Friends, has brought allegations of 
sexual harassment against Ailes

Forced to choose, 
Murdoch counted 
the money and 
chose Ailes over 
his own son
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  Trump Family Values (Michael Wolf, October 2016)

 Break Up To Make Up (Michael Wolf, September 2016) 

 The Last Days Of Sumner (Michael Wolf, August 2016)

MORE 

FROM GQ

For these related stories, 
visit GQ.co.uk/magazine

Political high ground:  
Prior to his downfall, 
Ailes was considered 
the singular power in 
the Republican party

 patron. And then there was Trump. For 

almost 20 years, Ailes had been the singular 

power in the Republican party; you couldn’t 

hope to be a Republican president without a 

certain fealty to Fox News. Trump, as conflict-

ready and as media savvy as Ailes himself – 

and riding the Fox base of angry white men, 

 commanding it as much as Ailes – broke that 

hold. Indeed, by playing Fox off against CNN 

he had given the Fox competitor a new life. It 

was a strange new  vulnerability for Ailes.

 W
ith certain irony, Ailes’ bar-

ricades were breached by a 

charge of sexual harassment. 

The very liberal  remaking of 

the culture that Fox has so 

bitterly resisted – mocked,  belittled, profited 

from – bites him. 

The Fox recipe is to pretend that this is 

another time. Not 2016 (or, when it started, 

not 1996) but some other period when men 

were men and other traditional roles secure. In 

a contemporary sense, Fox’s line-up of blonde 

women in heels and tight skirts might be 

comical, but it was, at the same time,  television 

in a 1965 or 1975 form (if not on the news, 

models sweeping the curtain aside on game 

shows). All of the Fox women signed on to 

this role.

In July, Gretchen Carlson, a former Miss 

America, now a 50-year-old second-string 

anchor, who had been with Fox for more 

than a decade, filed a suit claiming the 

76-year-old Ailes had fired her for not having 

sex with him. Ailes furiously denied the 

charges, pointing out that she had had no 

 complaints for the years that her contract was 

renewed; only now, with its end, is she making 

her claim. At the time of going to press it was 

reported Fox had apologised to Carlson and 

offered her a $20 million settlement.

It has long been a point of pride in the 

Murdoch organisation that it defends its own. 

The new world of hyper HR sensitivity was not 

the Murdoch world. (“People want to know 

why there aren’t any women on our board,” 

said Murdoch to me a few years ago, “and I 

say, ‘Because they talk too much.’”

In his own way, Murdoch, and his company, 

compatible with Fox News, did not live in 2016. 

Except Lachlan and James  suddenly found this 

time and culture warp useful. James  advocated 

a modern and very un- Murdoch response to 

the Ailes suit: conduct an  independent inves-

tigation. The idea of the Murdoch organi-

sation willingly  conducting an independent 

investigation – that is,  subjecting itself to 

judgements from outside its own culture – is, 

in Murdochian terms,  unthinkable. It is also 

 significant to understand that an  independent 

investigation, if it is to prove itself, needs to 

find something to  investigate. This, then, was 

the Murdoch sons’ triangulation of their father 

– to the end, trying to defend his golden goose 

– and their enemy, Ailes.

Within days of the investigation’s launch, 

there was suddenly a steady leak of new 

charges against Ailes, many anonymous, some 

dating back to the Sixties. Overwhelmed by the 

same kind of victimology that Fox might other-

wise have laughed at liberals for being fools for, 

Ailes, inside the space of two weeks, went from 

among the most powerful and feared men in 

the country to “predator” who was compared to 

Bill Cosby. The charges against him, in a virtu-

ally unanimous media and internet choir, were, 

although none had been tried or examined or 

allowed to be refuted – indeed none except 

the first case has even been  publicly aired – 

deemed to be merely the tip of the iceberg. 

He was, in some kind of weird justice, charged, 

prosecuted and judged by the media that, until 

that moment, he had been the master of.

And that was that, a lesson not so much 

about social justice and the new climate 

of gender sensitivity, but about power and 

how fragile it is.

If there is meaning here beyond the 

 existential, it is that more and more power 

resides in the hands of the Murdoch sons. 

Their father is reluctantly, but dutifully, 

giving his up. “When the old man goes, I’m 

toast,” Ailes told me once, although likely 

not  anticipating that his downfall would be 

so bloody and final. It is a new age, as the 

loss of one  person’s power and its  assumption 

by someone else so often denotes. The 

Murdoch sons, both  together or one against 

the other, now will try to hold on to theirs. 

The betting begins. 

Before Trump, 
a Republican 
couldn’t hope 
to be president 
without Ailes 
and Fox News
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MICHAEL WOLFF



Strength, durability and a desire to 

live life with speed and flair: the 

partnership between McLaren-Honda 

and Michael Kors is a natural fit.

Kors, now the official lifestyle 

partner for the McLaren-Honda 

Formula One racing team, is hosting 

an evening of sparkling conversation 

between GQ’s own Paul Henderson 

and Jenson Button on 18 November. 

The evening promises to be not only 

a spirited meeting of minds, but also 

a chance to take in the menswear 

floor in the brand new flagship 

Michael Kors store in the heart of 

London on Regent Street.

Style, verve and sophistication all 

come together on a night to remember. 

To attend the event, register by visiting 

us at gq.co.uk/michaelkorsevent

Sartorial strength and 
sensational speed combine 
in the new collaboration 
between Michael Kors and  
a legendary racing team

KORS 
CÉLÈBRE

WIN A MICHAEL KORS 
AND McLAREN-HONDA 
LEATHER JACKET SIGNED 
BY JENSON BUTTON

With only 50 in existence, we have one exclusively signed by 

Jenson Button. With the famous Michael Kors and McLaren-Honda 

logos plus a unique production number plaque, the brand new 

limited-edition Michael Kors-designed black leather jacket is the 

ultimate symbol of the blend of speed and style behind the  

Michael Kors and McLaren-Honda partnership.

■ To win one of these incredible jackets visit us at  

gq.co.uk/winmichaelkorsjacket and enter your details.

G Partnership

FRIDAY  
18 NOVEMBER





The Signature Touch Carbon Sport features satin black PVD 

sides and polished gunmetal details in Grade 5 titanium, 

complemented with a satin grey ceramic pillow. On the 

back, dual weave carbon fi bre in glossy perfection covers 

the distinctive gull wing doors. Wrapped in bright orange 

embossed calf leather for greater tactility and fi nished 

beautifully with a black rubber racing stripe.

DISCOVER MORE AT VERTU.COM



Predator 17 
by Acer
Like all Acer’s gaming laptops, the 

Predator 17 looks like it means 

business, adorned with red lights 

and a display so luminous it could 

be nuclear powered. There’s 

substance to match the style, too, 

including a heavy-duty cooling 

system to pump all the heat away 

from its hard-working guts. You 

feel the force from the moment 

you turn it on: boot up takes just 

17 seconds. 

Win: Tremendous sound.

Fail: At 4kg, you’re hardly going to 

be slinging this in your Herschel.

£1,450. acer.com

Best for 
audio

BRAINS 
AND 
BRAWN

LAPTOP TEST #1

Good news: virtual 
reality is now a thing! 
But you’re going to 
need a serious 
computer if you want 
to try it. Stay ahead of 
the game with one of 
these turbocharged 
laptop super-brutes P
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17in 18.4in17.3in17.3in

1TB 1.5TB1TB1TB

Up to 3.5GHz

4kg

42.3 x 31.5 x 3.95cm 43.2 x 30.5 x 4.8cm 45.6 x 33 x 4.9cm

3.9kg (cooler dock is 4.6kg) 4.7kg 4.5kg

Up to 3.6GHz Up to 3.8GHzUp to 3.6GHz

42.9 x 30.9 x 3.5cm

CPU speed

Hard drive space

Screen size

Weight

Dimensions (w x d x h)

Acer Asus
The  
BREAKDOWN

Best for 
style

Best for screen size

GT80 Titan SLI by MSI
There’s no doubting the MSI’s specs – 64GB of RAM is insane and its 18.4in 

display looks phenomenal – but it could have come together better as a 

package. The sound seemed a touch tinny compared to the Acer and it would 

have been more intuitive to position the keys at the rear rather than the front. 

Win: A beast of a machine.

Fail: Expensive.

£3,500. uk.msi.com

�X Eon17-SLX by Origin PC
At 4.7kg, this is one laptop that certainly isn’t for your lap, but it beats 

the rest on looks: compared to others it’s relatively sedate. The Origin 

is practically a desktop in laptop form, boasting a GTX 980 chip that 

absolutely flies, so it can easily handle VR tech.

Win: Desktop-powerful.

Fail: Stupidly heavy.

£2,428. originpc.com

�X GX700V0 by Asus 
Let’s get straight to it: the GX700 

is water-cooled. You heard us. 

This is a laptop that, like a nuclear 

reactor, needs plumbing to stop 

it overheating. In practice, this 

means it can be “overclocked”  

– running at speeds that would 

otherwise run it too hot – in order 

to increase gaming frame-rate 

(crucial in VR). The main 

downside? When a laptop is this 

non-portable (it essentially plugs 

into a water-cooler the size of 

a stereo) what’s the point in it 

being a laptop?

Win: Innovative solution to 

boosted frame-rates.

Fail: Your laptop is attached 

to a pump.

£2,712. originpc.com

LAPTOP TEST #4

LAPTOP TEST #3

LAPTOP TEST #2

Best for visuals

LAB

Origin MSI
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Moment
By some distance the best clip-on lens we tested, the Moment reeks of 

quality. It’s bettered only by the standalone DxO. The two lenses we 

tested (tele and wide) were reassuringly heavy and provided near-DSLR 

performance. Best, though, is the new casing, which comes with its own 

battery and shutter button. Goodbye, phone; hello, camera.

Win: By far the best quality clip-on lens; beautiful case.

Fail: Lenses are bulky and not cheap. From £100. momentlens.co

3-in-1 clip-on lens kit by Mpow
Very much the runt of the litter, yet the Mpow is certainly a step up 

from your standard phone camera if you require specific e�ects and 

magnification. Boasting a 180-degree fisheye lens, a 0.36x wide angle and 

a 20x macro lens, it’s certainly a�ordable, at just £19 for the set, but the 

a�ordability shows. The lenses’ fit on the camera never feels entirely solid 

and the blurriness around the edges of pictures makes us wonder if the 

features are worth it. 

Win: Low cost.

Fail: Low quality.

£19. xmpow.com

�X 4-in-1 lens by Olloclip
The Olloclip has an elegant solution to a clumsy problem – how to have  

a lens sit on top of your current iPhone camera without adding bulk. This 

clips to your phone’s top, into which you can screw diferent lenses. It’s the 

smallest on test, but the quality is variable. 

Win: Smallest lens clip-on.

Fail: Only the macro lens is worth using. £70. olloclip.com

�X Bitplay Snap Pro
With a hand strap and thumb 

rest, Bitplay’s case looks the 

business. The brand sells six 

compatible lenses but they’re 

not as good as Moment’s and 

the attachment is not as easy 

to use as the Olloclip. 

Win: Case truly turns your 

phone into camera.  

Fail: Not great for quality 

or ease of use. From £43. 

snap.bitplayinc.com

�X DxO One
The DxO is a bulky add-on – unlike 

the others on test here it’s not a 

lens that clips in front of your 

iPhone camera, but a lightning 

port plug-in that supplants it – 

but it’s by far the best. In short, 

it brings DSLR-quality photos 

to your phone. The DxO fits in 

your pocket, with every aspect 

controlled via the app. Overkill 

for social media maybe, but 

great on your 4K desktop. 

Win: DSLR quality; best on test; 

neat; great flash.

Fail: It sure isn’t cheap.

£399. dxo.com

Camera lenses for your phone
Sure, you love your smartphone camera, but it’s not 
quite the same as a real one, is it? Let GQ sharpen your 
Instagram feed with these photographer’s friends

Also this month:
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Simon Rogan at  
the Michelin-starred 
Fera at Claridge’s

To book please call  
0207 107 8888,  

visit feraatclaridges.co.uk  
or email reservations@
feraatclaridges.co.uk  
and quote ‘GQ o�er’

1 OCTOBER - 
30 NOVEMBER 2016

EXCLUSIVE 

TASTING MENU



Simon Rogan launched Fera at Claridge’s in 2014 

and achieved a Michelin star less than four 

months after opening. His commitment to his 

“farm to plate” approach, which sources the 

finest and freshest ingredients direct from his 

own 12-acre farm in Cartmel, allows him to create 

a truly British menu of the very highest quality 

and has established the restaurant as one of the 

finest in London.

Fera means “wild” in Latin and this name choice 

is reflected across every element of the restaurant 

– from the highly seasonal produce, to the 

innovative dishes developed in the kitchen. 

Simon’s exacting technical skills and natural 

intuition for food is evident in the creativity 

he nurtures in his team.

Rogan’s ongoing relationship with Laurent-

Perrier has allowed him to create a pairing menu 

that promises to showcase the best of his fare 

alongside a glass of Laurent-Perrier Cuvée Rosé. 

Sample dishes on this tasting menu include stewed 

rabbit with lovage and steamed hake with roe 

sauce, courgette and lemon verbena. Long a 

champagne of choice at Claridge’s, Laurent-Perrier 

recently paid tribute to Claridge’s through its 

“Chosen By...” campaign, which celebrates the 

endorsement of London’s finest establishments.

■ The four-course tasting menu is priced 

at £80 per person, which includes one 

glass of Laurent-Perrier Cuvée Rosé and 

is available from 1 October to 

30 November 2016. As Fera’s ever-

changing menus rely on the freshest 

local and seasonal produce, some menu 

items may change due to availability. 

There’s simply nowhere better to 

celebrate the changing of the seasons. 

The £80 menu excludes service charge 

and is subject to availability.

This autumn, renowned chef 
Simon Rogan presents an exclusive 
Champagne Laurent-Perrier 
pairing menu at the Michelin-starred 
Fera at Claridge’s

SPARKLING
COMPANY

Laurent-Perrier Cuvée Rosé is a champagne that was first created four decades 
ago and is now revered by wine-lovers and style-setters throughout the world for 
its soft salmon-pink hue and delicious, berry-fruit taste. Laurent-Perrier itself was 
established in 1812, and the house remains under the direction of the De 
Nonancourt family to this day. Laurent-Perrier pioneered the production of Ultra 
Brut champagne, set the benchmark for Rosé champagne using the Saignée 
method and has been awarded with Prince of Wales’ Royal Warrant.

A rosé of distinction
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FULLY INFLATED

Je� Koons’ 12-foot 
“Balloon Dog (Orange)” 

sculpture sold for 
$58.4 million in 2013 at 
Christie’s, becoming the 

most expensive piece 
of art by a living artist 

sold at auction.

CREATIVE 
ISSUES
With two exhibitions 
in London this month, 
demand for Jef Koons 
is greater than ever. 
He talks exclusively to 
Adam Clayton about 
metaphysics, Manet 
and Led Zeppelin

Grand proportions: 
Jef Koons with the 
work-in-progess of 
2012-2014’s Antiquity 
(Ariadne Titian 
Bacchus Popcorn)
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Music, Sport, 

Tech, Design,  

Film, Books, Art 

 and the best 

opinion for the 

month ahead...
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eff Koons is regarded as the most important American artist 

to emerge in the past 40 years. He has dominated the media 

and the imagination with his large-scale polished aluminium  

sculptures. As Damien Hirst’s exhibition of Koons pieces at 

his Newport Street Gallery draws to a close, another Koons show – 

 featuring different work, including his ballerina sculptures and contro-

versial “Gazing Ball” pieces – opens at Almine Rech’s large, new gallery 

space in London’s Grosvenor Hill. Having met Koons before at show 

openings, and invited him to contribute to U2’s Zoo TV tour, I was able 

to speak to him ahead of the launch. Here’s what I learned about his 

views on art, the universe and everything...

Art is a gateway to other disciplines

“I grew up in Pennsylvania, and I went to art school [in Baltimore]. It 

was there I came across the power of art and started to learn about art 

history. Art connects you so effortlessly to all the other human 

 disciplines. I remember my art history teacher showing me a Manet. In 

the image, one portion of the painting was one aspect of French society 

and another image connected to another part of society. I felt so lucky 

that there was this thing that could involve me in all the human 

 disciplines: psychology, philosophy, theology, physics, everything.”

There’s nothing better than a responsive audience

“[In April] I showed the ‘Seated Ballerina’ at the Malba Museum in 

Buenos Aires and I have to say it was one of the greatest experiences of 

my life. You could feel the audience enjoying it, and the sense of pos-

THE TAO OF  
JEFF KOONS
As two exhibitions celebrate the world’s most 
expensive artist, he reveals his work’s real value

STORY BY Adam Clayton

sibilities. They were looking at the piece for 

their own lives, their own future, which became 

really evident for me. Works like the  ballerinas 

– they come from porcelain sculptures that I 

transform and recast in stainless steel, then 

polish the surface and give a transparent 

coating – are  metaphysical because of their 

 reflective surface. They capture and reflect the 

moment. But at the same time, they’re con-

nected to cultural  references of the past.”

Get over yourself

“You become bored with the self. I remember 

when I was younger, being very involved with 

subjective art. I found myself wanting to 

become more involved in the subjective. [But] 

it was really about having the  confidence to 

trust in the self – and then to go outside it.”

Industrial design can be art

“My father was an interior decorator and I was 

brought up appreciating objects. So heighten-

ing of objects, and my sensitivity to textures 

and colours – that was all brought to me by 

my father. I studied in Chicago at art school, 

and the Chicago Imagists were [preoccupied 

by] everyday life. As soon as you start to focus 

on your interests, you realise the abundance 

of everything you’re thinking about.”

The ‘Gazing Ball’ paintings are comments 

on connectivity

“I try to repaint as closely as possible, in all the 

detail of the original work. But they’re 

not scaled to size and there’s no three-

dimensionality  to the object – even though if 

you look at it on a flat surface it looks 3-D. It’s 

about the connectivity to the art and the artist. 

And then it’s the artist’s connectivity to the 

people that they’ve looked up to. Whether it’s 

Manet giving it up to Goya, and Goya giving it 

up to Velázquez, and Velázquez giving it up to 

some antique sculpture from Rome.”

Zeppelin rocks!

“I used Led Zeppelin in my ‘Hulk Elvis’ series. 

Zeppelin has been very important. I think of 

my childhood, and I think of the power of 

their music – and it gave me an essence. And 

when I had my first art history lessons, I 

realised that Zeppelin put me into contact with 

sociology, psychology and philosophy; all 

these areas, coming together through their 

music. So I had absolute understanding of 

their power. I [once] had the privilege to 

interview Jimmy Page. And I was so moved 

that I learned as a human being I can feel more 

and have greater experiences and so that was 

very, very special.” 

Jeff Koons: Now is at Newport Street Gallery, 

SE1 until 16 October. newportstreetgallery.com. 

Jeff Koons is at Almine Rech, 65 Grosvenor Hill, 

W1 until 21 January 2017. alminerech.com

Dot to dot (from top): 
Gazing Ball (Giotto 
The Kiss Of Judas), 
2015-2016; Gazing 
Ball (Bottlerack), 

2012-2016; Seated 
Ballerina, 2010-2015

J
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FRIEZE MASTERS
Installed in a light-filled structure designed 

by Annabelle Selldorf, the Frieze Masters fair is 
known for its unexpected collaborations and clever 
juxtapositions of ancient and modern works. This 
year, Salon 94 (New York) presents works by Judy 
Chicago in a stand designed by David Adjaye, 
while Hauser & Wirth collaborate with Moretti 
Fine Art (both London) to show 20th-century 
icons including Philip Guston and Fausto Melotti 
with masterpieces from the Gothic to the Baroque, 
a stand curated by Luis Laplace. There’s emphasis 
on female modern masters, including Anni Albers 
(Alan Cristea Gallery), Paula Rego (Marlborough 
Fine Art) and Susan Rothenberg (Sperone 
Westwater). And, if you’re really shopping, 
check out the independent art advisory service, 
available for the first time.  Frieze 2016 opens 
in Regent’s Park, NW1 on 6 October. frieze.com

FRIEZE FILM
Four artists premiere new commissions 

that feature their own bodies: Rachel Maclean 
shows hyper-saturated videos in which she 
plays characters from The Wizard Of Oz, horror 
movies, talent shows and TV advertisements; 
Shana Moulton performs her alter ego, Cynthia, a 
bored, hypochondriac housewife obsessed with 
new-age philosophies; Ming Wong explores gender 
and identity by “miscasting” himself in a reworking 
of European art house cinema; Samson Kambalu 
debuts a new work from his series of spontaneous 
site-specific performances.

1

2 FOCUS 
The place to discover emerging talents, 

Focus features 36 galleries under 12 years old. 
Check out London dealerships joining Frieze 
for the first time – Chewday’s, Arcadia Missa, 
Seventeen and Southard Reid – and don’t miss 
Peckham’s excellent The Sunday Painter gallery. 
Exhibitors from New York, LA, Paris, Beijing and 
Berlin provide access to international grassroots 
art scenes.

3

4

FROZEN IV
When the world’s gaze turns to London during 
this month’s Frieze art fair, four unexpected  
sections will stand out from the crowds

STORY BY Sophie Hastings

JULIE VERHOEVEN

The Toilet Attendant... Now Wash 
Your Hands (2016)

Julie Verhoeven’s fluid practice moves between 
art, fashion and performance and her installations, 
or “total artworks”, always have a political edge, 
rooted in feminism and class equality. At Frieze, 
you will find her engaged in a performative 
intervention in one of the exhibition’s washroom 
complexes (probably the most egalitarian spaces 
at the whole event), where her playfulness will 
create a hospitable environment while 
simultaneously engaging with the invisibility 
of certain working groups.

Golden years: Romuald Hazoumè’s Alexandra 
(1995), part of David Bowie’s art collection to 
be auctioned at Sotheby’s next month

THE 
GLITTER 

TOME
A trailblazing new work  
tracks the sparkling story 
of glam rock – and leaves 

no sequin unturned

STORY BY Dylan Jones

SIMON Reynolds’ book Shock And Awe: Glam 

Rock And Its Legacy From The Seventies To 

The 21st Century – which is a career highlight 

– shows you what can happen when the right 

writer attacks a fresh subject with finesse 

and dynamism. In a book that takes in The 

Heavy Metal Kids and Cockney Rebel as well 

as the more obvious candidates such as 

Bowie and Roxy Music (in fact Shock And 

Awe is better when it spends time on its 

subject’s periphery), Reynolds uses his 

inquisitiveness and scattershot research 

mechanisms to produce a classic piece of 

academic pop criticism. In the past, Reynolds 

has often overemphasised the lines he 

has drawn between big cultural themes and 

seemingly unrelated pop music, yet in this 

book all his reference points come together 

perfectly. No one has written about glam 

rock with such dedication, enthusiasm and 

ingenuity, and by dint of that, Shock And 

Awe will become a classic text.   

Shock And Awe: Glam Rock And Its Legacy 

From The Seventies To The 21st Century 

(Faber & Faber, £20) is out on 11 October
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or years, as a senior sports writer on a national newspaper, 

with access to all manner of off-the-record information, 

juicy gossip and high-level insight, the question I was most 

frequently asked was: “Is that really Jimmy Hill’s kitchen?”

To anyone who saw me around in that time who wanted to know but 

were too polite to interrupt, the answer is no. Nor did Jimmy’s wife 

prepare breakfast, so despite the complaints we were not being rude 

if we didn’t eat the croissants. Also, if you noticed Jimmy’s big picture 

window during the show, the same bloke was walking the same dog 

in the same position across the village green, 

for eight years. So come on. I know it’s Sunday 

morning and you’re probably half asleep, but 

there’s the clue. It’s a set. It’s always been a set. 

It always will be a set. Guess what – we aren’t 

really in Leicester this season, either, despite the 

view. And we weren’t in a studio overlooking 

Stamford Bridge last year. One series, in the dis-

tance, you could see Old Trafford and the Etihad 

Stadium in close proximity. Every Mancunian will 

tell you that’s impossible. For the record: we’re in 

Isleworth, off the A4. Jimmy’s kitchen was there, too. Sometimes, he 

would be on holiday and the programme would go ahead in the same 

surroundings. That was a clue as well.

Sunday Supplement, Sky’s roundtable football discussion programme, 

has been running for 20 or so years now. Jimmy (inset) left in 2007. He 

F

was a great man, Jimmy, if occasionally given to shining light on the 

magic by complaining about the traffic he had encountered on his way 

in, presumably in the hallway en route to his kitchen. He also liked to 

invent colourful little links for the advertising breaks, all of which came 

across as euphemisms for masturbation. “Right, I’m just off to baste my 

meat...” I’m convinced he knew what he was doing.

Sunday Supplement has been a miracle of broadcasting, really, because 

in all that time nobody has sworn on air. And we have some Olympic-

standard curse engines in the press box. A few close shaves, mind you. 

Fermonkeys, for instance. As in: “I don’t think Mourinho gives a fuh – 

monkeys what the fans think...” We’ve had a few colourful colloquial 

expressions that caused palpitations, and broken one of the golden rules 

of television – never eat an orange – with disastrous consequences. But, 

for the last eight years, one factor remains constant. Each week, for 15 

minutes at least, the panel discusses whether Arsène Wenger has lost it.

Never fails, never misses. The only variation is whether we lead off 

with it (if Arsenal have lost), save it to part two or three (if they’re doing 

well, just not as well as the supporters think they should be) or touch on 

it in part four (“Should he bow out at the top, if Arsenal stay where they 

are and win the league?”). And always the same questions. Why didn’t 

he spend? Does he need a centre-half? Does he need a centre-forward? 

Why didn’t he spend? Who better is out there? Is he too  stubborn? Is he 

complacent? Why didn’t he spend? Are the fans right 

to be unhappy? Should they be more supportive? 

And why didn’t he spend?

I’ll let you into another little secret 

here, too. As I’m writing this, the 2016-17 

season hasn’t even started. So I’m taking 

a chance talking about Arsenal. Except 

I’m not. I did Sunday Supplement last 

week and we spent yet another segment 

discussing the disgruntlement at Arsenal 

because Wenger hadn’t bought big. It’s a 

running joke now, like Jimmy’s segues – “I’m 

just going out to varnish the canoe!” – we can 

barely keep a straight face when the conversation starts.  

So, even from this distance, it’s a relatively safe guess that, given a 

couple of months, Arsenal will once more be a hot topic. High expecta-

tions, plus the fear that Wenger has left them undercooked again. Why 

does he treat the money as if it were his own? Why isn’t he bold in his 

spending? How can they justify those prices? We know he won’t quit 

and won’t have been sacked, either. On the bright side, Arsenal could be 

top and the criticism muted – but it is never more than one bad result 

away. There is always an Arsenal inquest, because the discussion has no 

resolution. It’s like Seinfeld: nobody hugs, nobody learns, nobody grows.

Those who want Wenger gone refuse to entertain the thought that he 

simply doesn’t see much of worth out there. That he does not regard 

Eric Bailly as an upgrade on Laurent Koscielny, 

or Sadio Mané as any better than Olivier Giroud. 

They think he’s mean, or in Stan Kroenke’s 

pocket. Those who hold banners reading “In 

Wenger We Trust” have blind faith. They see 

his detractors as fools and are convinced he will 

get it right. They buy into specious creeds like 

financial fair play and cash doping, because that 

is what Wenger believes, too. And each week 

this divide gets played out on a YouTube channel 

called ArsenalFanTV, in which supporters rant at 

each other from opposite sides of the same park. “We were 3-0 down 

to a f***ing pub team. Wake up, mate.” “You’re deluded. You’re brain-

washed by talkSPORT. Wenger’s a fantastic manager – and still is.”

It leads them absolutely nowhere. And they don’t even get to eat the 

nice croissants. 

ARSENAL’S 

VICIOUS CIRCLE
The same conversation... Every week... For the 
past decade... From irate fans to the pundits’ 
round table, Arsène Wenger’s reign in north 
London feels like football’s answer to Seinfeld 

STORY BY Martin Samuel

There is always an 
inquest, because 

the discussion has 
no resolution
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n Silicon Valley, the ecosystem is king. In the multitrillion- 

dollar war to own the digital future, every major tech 

power is fighting to control the services that glue together 

what we do online. Thus, the hype over Apple Pay, Apple’s 

attempt to build a ubiquitous digital wallet. Apple Pay is the iTunes of 

payments. It’s designed to be the financial glue to the Apple ecosystem. 

Apple Pay launched in October 2014 with typical Silicon Valley hype. 

Apple CEO Tim Cook boasted that his company has created “an  entirely 

new payment system”. The tech press lauded a “revolutionary product” 

that would “transform” mobile payments. CNN suggested that Apple 

Pay might kill PayPal. Even the  traditionally sober Financial Times sug-

gested that it “may succeed where other mobile wallets have failed”.

The stakes are, of course, very high. Apple Pay wasn’t just meant 

to be a stand-alone software product. Just as iTunes transformed all 

Apple products into music players, so Apple Pay is supposed to turn 

our iPhones, iPads and Apple Watches into credit cards. 

It was, in theory, the classic virtuous cycle. By replacing our 

credit cards with Apple Watches, we can pay for everything with 

a flick of the wrist. And as Apple Pay becomes the dominant mode of 

payment or both online and in-store purchases, so owning an Apple 

Watch or an iPhone will become increasingly essential. But theoretical 

virtuous circles have a nasty habit of turning into practical vicious ones. 

And this, unfortunately, is what seems to be happening with Apple Pay. 

In “A Deep Look Inside Apple Pay’s Matchmaker Economics”, 

a June Harvard Business Review article, two prominent American 

economists – David S Evans and Richard Schmalensee – argue 

that Apple Pay has been a failure. Even Apple loyalists aren’t 

using it to conduct transactions, they argue. 

Research found that, in March 2016, only one in 20 iPhone 

users who could use Apple Pay actually did. They warn about 

a product that is attracting “well below one per cent” of credit 

card transactions. 

Evans and Schmalensee also argue that Apple has failed in two 

 fundamental areas. Firstly, it “failed to solve an important problem for 

consumers”. Credit cards are ubiquitous, efficient and popular, they 

say. Apple Pay is, therefore, a solution to a nonexistent problem. Most 

people simply don’t feel they need it. Secondly, Evans and Schmalensee 

argue, Apple failed to establish the “density” for “creating critical mass”. 

Apple Pay only works at stores that use Near Field Communications ter-

minals, they explain. But “most merchants didn’t have those  terminals 

and didn’t want to spend money to get them”.

This failure might be ominous for Tim Cook. It doesn’t auger 

well for the success of the Apple Watch – Cook’s signature hard-

ware product, one seemingly designed with Apple Pay in mind. Nor 

does it suggest that Cook is building a winning ecosystem for today’s 

mobile world. 

In April, billionaire investor Carl Icahn announced he was selling all 

his Apple shares because of his concern about the 

company’s relationship with China. But there may 

be other, better reasons to stop believing in Apple. 

In the post-Steve Jobs era, Apple appears increas-

ingly to be just another company. Its old magic is 

now about as scarce as Apple Pay users. 

BITTER FRUIT 
FOR APPLE

Apple Pay was supposed to be the glue in the tech 
giant’s universe. Then things got a little sticky...

STORY BY Andrew Keen

Cash in hands: 
Apple Pay hasn’t 
established itself 
as a rival to 
traditional types 
of transactions

I

The percentage of the 
190 million global 

iPhone users who could 
use Apple Pay that have 

never tried it.

83%
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this year, Swae Lee stopped the song during his verse to say: “F*** 

Trump, we voting for Bernie Sanders.” (Rappers love Bernie.) In a TV 

interview, Mac Miller called Trump “an egomaniacal, attention-thirsty, 

psychopathic, power-hungry, delusional waste of skin and bones.”

People who want musicians to be politically outspoken, especially 

older listeners, tend to fixate on protest songs, but in 

the glory days of Public Enemy or The Clash, musicians  

had fewer avenues through which to express their 

 opinions. The song was the thing. To understand how 

political pop music operates in 2016, you have to see 

the bigger picture. Take Beyoncé’s “Formation”, which 

contains only a sliver of protest in the actual lyrics, but 

became a Black Lives Matter milestone thanks to its 

semiotically loaded video and a Super Bowl performance 

that tipped its beret to the Black Panther Party. A more 

explicit lyric might not have been able to travel so far 

and accrue so many layers of meaning.

Recently, artists have been coming at Trump from 

a number of angles. Pusha T and Tyler, the Creator 

released anti-Trump T-shirts. The MC and actor TI posted 

a fiery monologue on Instagram, calling the candidate 

“the upper echelon of the scum of the Earth”. Hordes 

of musicians whose songs have been played at Trump 

rallies, including Adele and The Rolling Stones, have 

made it clear that they disapprove. Members of Rage 

Against The Machine, Public Enemy and Cypress Hill 

formed an election-year supergroup, Prophets Of Rage, 

and played in Cleveland during last summer’s Republican 

National Convention. And if you won’t settle for any-

thing less than a bona fide, fist-swinging protest song, 

LA rappers YG & Nipsey Hussle’s catchy “FDT (F*** 

Donald Trump)” goes in hard: “I’m ’bout to turn Black 

Panther/Don’t let Donald Trump win, that n**** cancer.”

I don’t buy the line that musicians are less  interested in 

politics than they used to be, but it does take  something 

huge and distressing to goad them into action. At 

Glastonbury, I saw the shock of Brexit inspire  powerful 

speeches from artists as unexpected as Chvrches and 

The 1975. For American artists this year, that  catalyst 

is Trump. In a recent interview, YG said, “We got a 

 platform and we’re going to use it for the right shit.  

I ain’t hesitating no more.”

So, in the horrific eventuality that Trump somehow 

defeats Hillary Clinton, I’m sure there will be no  shortage 

of furious, inspiring protest songs. Admittedly, that might 

be scant consolation for American citizens  navigating the 

smoking ruins of the Republic. 

I
n 1979, Jello Biafra of the Dead Kennedys wrote a 

funny, ferocious song called “California Über Alles”, 

about Jerry Brown, the Democratic Governor of 

California. Biafra feared that the serial crises of the Seventies 

had made America  vulnerable to a populist demagogue – “someone with 

all the answers to tell them what to do”, he said – and imagined the hip, 

 charismatic Brown as a bizarre zen fascist. It was a terrific song, but the  

wrong target. Two years later, with Ronald Reagan newly installed  

in the White House, Biafra wrote a sequel-cum-apologia called “We’ve  

Got A Bigger Problem Now”.

Protest songs thrive on polarising figures who lend 

themselves to  caricature – Thatcher the heartless scold, 

Nixon the lying crook, Reagan the shallow actor – but 

most politicians only show their true colours once they 

take office. The one thing you can say in Donald Trump’s 

favour is that he hasn’t concealed the fact that he’s a 

racist, misogynist, paranoid, narcissistic bully with quasi- 

fascist  tendencies. He’s a ready-made caricature because 

he has no hidden depths and nothing to guide him except 

self-glorification. He’s basically an ego with a weave. You 

can have a lot of fun with a character like that.

Trump has no apparent interest in music – as a man 

without a hinterland, he doesn’t care much about any 

art form – but music is certainly interested in him, 

 especially hip hop. In his previous incarnation as a self-

aggrandising  tycoon and reality-show ogre, Trump was 

an aspirational figure to rappers including Nas and Lil 

Wayne, who dropped his name as a synonym for wealth 

and swagger: “Richest n**** in my hood/Call me Donald 

Trump,” rapped Young Jeezy on his 2011 song “Trump”.

Trump was hip hop’s idea of a rich guy, a cartoonishly 

pugnacious hustler obsessed with bragging about money, 

power, sex and reputation. Tony Schwartz, the ghost-

writer of Trump’s 1987 bestseller, Trump: The Art Of The 

Deal, described the mogul’s rhetorical style as  “truthful 

hyperbole” – a ploy any rapper can identify with. 

“We glorify anybody who’s made a way for himself,” 

Jeezy later explained. The same year as Jeezy’s song, 

Pittsburgh rapper Mac Miller had a YouTube hit called 

“Donald Trump”: “Take over the world when I’m on my 

Donald Trump shit.” Trump said he was flattered, before 

threatening to sue Miller for using his name without 

 permission, because he’s awful like that.

Since Trump entered the White House race, however, 

many MCs have had lyricists’ remorse. “Now, instead of 

people saying they got money like him, it’s f*** him, 

because of him showing who he is as a person,” said 

Offset from Atlanta trio Migos. Just a year after Rae 

Sremmurd released the song “Up Like Trump”, the duo’s 

Slim Jimmy said, “I wish we would have never dropped 

it because I don’t f*** with Trump and I don’t think he 

should be president.” When they performed it live earlier 

Playing the 

Trump card
Three artists who’ve 
name-checked  
The Donald  

‘I wish we would  

have never dropped  

it because I don’t f*** 

with Trump and  

I don’t think he  

should be president’

SL IM  JIMMY

‘I’m about to turn 

Black Panther/Don’t 

let Donald Trump win, 

that n**** cancer’

YG  & NIPSEY HUSSLE

‘Take over the world 

when I’m on my 

Donald Trump shit’

MAC  MILLER

VOTING WITH 
THEIR BEAT
Donald Trump’s toxic politics have turned him 
from the poster boy of dollar-waving hip hop 
into the No1 target for a new wave of angry 
protest songs and social media takedowns 
STORY BY Dorian Lynskey
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Vital signs: The video for 
FDT (F*** Donald Trump) 
by YG and Nipsey Hussle
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OFF THE RAILS
Hollywood prudery means Emily Blunt’s The Girl On 
The Train hits the bufers in a very un-British way 

STORY BY Stuart McGurk

nother year, another novel with an unreliable narrator 

that’s turned into a smash-hit Hollywood thriller – and 

another lead character you wouldn’t invite for dinner. After 

Gone Girl, now we have The Girl On The Train, with Emily 

Blunt as the titular alcohol-sodden commuter who takes the train every 

day, even after being fired, and uses it to spy on her ex’s new life and 

partner, all while knocking back four cans of gin and tonic on the return 

journey. And she’s just getting started. In this case, the unreliable bit is 

due to blackouts – she truly can’t remember. At least, that’s how it goes 

in the book. In the film, out goes London, in comes New York. Partly, 

it’s simply to find a wider US audience. But also something else: the 

alcohol. Setting it in the States, says Erin Wilson, the American 

screenwriter who adapted the book, meant Rachel’s drinking was less 

acceptable: “It’s more of a drinking culture in England; it’s not as 

shameful as it is here.”

Setting aside the suggestion 

that necking four cans of G&T on 

a Tuesday commute is apparently 

considered hunky-dory in the 

UK (GQ would humbly suggest it 

is not), Wilson has a point, as 

anyone who has witnessed the 

two-tin middle-managers on 

their commute home can attest.

In the film, which sees Blunt 

keeping her English accent, she instead swigs vodka from a water bottle. 

It’s hardly the first British novel to shift continent – notably, Nick 

Hornby’s High Fidelity moved its north London record shop to Chicago, 

but then that shift felt right. Moving it to Chicago – as opposed to 

Manhattan – kept the urban-but-unfashionable feel of the original, set 

as it was on the grimy Holloway Road (for those who haven’t been, 

think “motorway Marrakech”). Does Blunt’s vodka-chugging, on the 

other hand, take the character too far? After all, as Wilson does point 

out, there was a lot of pathos to be had in her love of getting sozzled 

on tinned G&Ts. A drunk, but a very English, middle-class one. “It’s so 

pathetic,” she says. “I love the humour in it, but I couldn’t do it.” 

The Girl On The Train is out now.

EXPOSED!
We don’t have to take our clothes of  
to have a good time… so why is 2016 
the year everyone is getting naked?

STORY BY Eleanor Halls

why, because his girlfriend, 

Katy Perry, looked 

horrified) and there’s a 

definite trend. 

 So why, all of a sudden, 

is everyone taking of their 

clothes? It’s almost as if we have 

turned full circle, returning to 

the social norms of the ancient 

world – where nakedness was a 

“philosophy” rather than an 

afront to the bourgeoisie. 

Ancient Egyptians sunbathed 

naked for health and spirituality, 

Greek athletes competed naked 

(“gymnasium” deriving from the 

Greek word meaning “to train 

naked”) and the Romans 

regularly bathed communally. Or 

maybe we are no longer satiated 

by posting pictures of our 

morning espresso; Ocado 

delivery; commute to work; 

jaunt to the barber’s; or first 

abdominal muscle. Our social 

media friends need more. They 

need to see us naked.

 Frankly, it’s surprising we 

didn’t return to Greek tradition 

and conduct this summer’s 

Olympics in the nude. But then 

again, now that Tokyo has 

followed hot on London’s heels 

with its own nudist restaurant, 

The Amrita, Tokyo 2020 might 

yet go all the way. 

In the end, all they have to 

lose are their clothes. 

“Full nakedness! All my joys 

are due to thee/as souls 

unbodied, bodies 

uncloth’d must be/to  

taste whole joys,” wrote 

the metaphysical poet 

John Donne. And as this year 

draws to a close, it’s just a 

shame that Donne isn’t around 

to enjoy the “bodies uncloth’d” 

dining in Britain’s first nudist 

restaurant, The Bunyadi, or to 

wish punters a hearty “Bottoms 

up!” atop London’s new nudie 

rooftop bar by Now TV.

 But then 2016 really has been 

a year of abundant nudity. 

We’ve seen hundreds streak 

through London Zoo to save  

the tigers; thousands of Hull 

residents strip naked in the 

name of art; Mongolian 

wrestling coaches strip in 

protest over a match result; 

naked women waitress at Cara 

Delevingne’s 24th birthday 

party; and contestants rate each 

other’s naked bodies on Channel 

4’s questionable dating 

programme Naked Attraction. 

Throw in social media’s “Free 

The Nipple” hype, Kim 

Kardashian’s stab at feminism 

(AKA publicity stunt) with her 

nude selfies (“#liberated”) and 

Orlando Bloom paddle-boarding 

naked through the 

Mediterranean (God knows 

Wrecked: Emily Blunt 
takes The Girl On The 
Train from London to 
New York

Bare essentials (clockwise from above): Guests at Cara Delevingne’s 
party; Orlando (in full) Bloom; a fundraiser at London Zoo

A

Does Blunt’s 
vodka-chugging 

take the character 
too far?
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DESIGN

he problem with Venice was that it never had a really good 

department store. Well, that’s sorted now. Right next to the 

Rialto, architects Oma have converted a one-time palazzo 

and former post office into a golden, glamorous house of 

luxury, the Fondaco dei Tedeschi. 

The department store, you might think, is one of those defunct typolo-

gies, who builds them any more? Surely now it’s all malls? Well, it turns 

out, not really. The age of the mall is waning. Certainly after 

visiting the Venice version, the mall looks a little suburban. 

The department store was at the heart of the modern city. 

When the first stores opened, in London (Harding, Howell 

& Co’s Grand Fashionable Magazine, Pall Mall, 1796) and 

then Paris and the US, they represented a revolution. They 

were places to stroll and to linger, away from the mud, filth 

and crime of the city streets. For the first time they gave 

women an excuse to be out of the house in their finest 

dresses, meeting up with friends in store cafés and winter 

gardens – and they also provided respectable employment 

for young women. They introduced the public to lifts and 

escalators, to soda fountains and personal shoppers and to 

unimaginable luxury. 

They were the emporia of everything – a combination of 

the 19th-century equivalents of the Middle Eastern bazaars, 

urban arcades and the kind of expo that emerged in the wake 

of the Great Exhibition in the Crystal Palace. From Macy’s 

and Marshall Fields in the US via Selfridges and Harrods 

in London and Le Bon Marché in Paris and right up to the 

Marxist GUM in Moscow’s Red Square, the department store 

was an architecture that defined the public perception of 

luxury consumption. The great stores became synonymous 

with their cities, as important to an urban self-image as the 

grand boulevards or piazzas. But as the city centres declined, 

as people became more dependent on cars and as mail order 

and then online shopping began to erode their grip on the 

public imagination, the mall took over. 

Stuck in an industrial box on the edge of the city, the 

mall was anti-architecture, a paper-thin veneer of design 

applied to an interior in a machine to make you 

shop. Interestingly it was Rem Koolhaas, co-

founder of Oma, who defined this kind of non-

architecture as “junkspace”, the middle-aged 

spread of modernity which consumes the land 

at the edge of every city. In Venice, Koolhaas is 

attempting to bring the department store back 

to life with an electric spark – Frankenstein-

style. And electric it is. 

The courtyard’s layers of history are stripped back and made into a 

lofty atrium which echoes the glass-roofed hearts of the great depart-

ment stores. Shiny golden brass sparkles in a tastefully tacky manner, 

like the faux gold-leaf on Chinese-made Venetian masks. Handrails and 

gates are of dark, heavy bronze and, most impressively, the escalators 

are a vivid red, the colour of lipstick. They look incongruously like a red 

carpet reaching up through the building like the one in Cannes reaches 

up to the auditorium, a moment for a selfie with the ghosts of imagi-

nary stars. It is all super-glamorous, but knowing. You are aware of the 

Rialto and the tourist groups outside yet immersed in a mix of moder-

nity and deep, deep history, the scars of the original building showing 

through. It is a brilliant reinvention – at once ironic, learned and witty. 

It pollutes this gorgeous city with the garish language of international 

luxury goods but then shuts it all away again. 

It is also the harbinger of a slightly surprising department store revival. 

Amanda Levete is currently working on ambitious 

plans to revitalise Paris’ Galeries Lafayette, David 

Chipperfield is in charge of a £300 million overhaul 

of London’s Selfridges and architects Sybarite, with 

their futuristic, sweeping style have become the 

kings of the Chinese department store – an oeuvre 

which is beginning to challenge the nation’s seem-

ingly insatiable appetite for malls. Finally, Oma are 

at it again, this time with a huge revamp of Berlin’s 

KaDeWe store (nostalgically name-checked by 

Bowie in his 2013 song “Where Are We Now”). 

The store will be augmented by four new staircase 

atria with a theatrical and complex arrangement 

of escalators and a vast, new glazed rooftop space 

which recall the great courts of the 19th-century 

stores. The public rooftop of Oma’s Venice store is 

also, by the way, one of the new wonders of the 

city, a completely fresh view of the Grand Canal 

from above the city’s red rooftops.

The wonderful thing about even the most 

popular department stores is that they conceal 

semi-secrets, urban phantasms that seem to illumi-

nate the city and to exist in the collective memory 

as pivotal moments of encounter. The department 

store condenses the commercial life of the city. We 

know we are being sold to, but the side effect, the 

grandeur, the luxury, the expense and the sense 

that we’re part of something bigger, just as we get 

in the museum or the grand hotel, is the essence 

of urbanity.  

T

Steps to heaven: The 
escalators at Fondaco 
dei Tedeschi, Venice 

Operation transformation 
(from top): The planned 

staircase for KaDeWe, Berlin; 
the department store’s 

exterior; the Fondaco dei 
Tedeschi entrance looking out 
on the Grand Canal in Venice

They conceal secrets, 
urban phantasms that 

illuminate the city 

EMPORIUM OF 
THE SENSES
A new wave of high-concept department stores is 
challenging the drudgery of modern mall culture

STORY BY Edwin Heathcote
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WATCH 

My Scientology Movie
out  on 7 october

Louis Theroux makes his jump to the 
big screen to take on journalism’s 
white whale. With former senior 
Scientology official Mark Rathbun 
as Theroux’s right-hand man, the 
film shines a light on the “seduction” 
used to recruit believers and aims 
to understand a cult that’s been 
previously ridiculed. Expect hard 
facts and real insider knowledge. 
ELEANOR HALLS

SE E 
Yves Klein 
at Tate Liverpool
21  october – 5 march 2017

Renowned for his monochrome 
paintings and for pioneering new 
attitudes on the relationship 
between art and life, Yves Klein is 
a major figure of postwar art and 
this is the first UK exhibition for 
20 years to explore the full range 
of his work. SOPHIE HASTINGS

tate.org.uk 

WATCH 

The Comedian’s  
Guide To Survival
out  on 28 october

James Mullinger served as this 
magazine’s Photographic Director 
until he followed his dream to 
be a stand-up comic. Now, he 
documents his struggle, casting 
Inbetweeners star James Buckley 
as an open-mic comedian who dies 
on stage every night, helped by a 
fictitious superstar comic living it 
up in LA (played by, yes, James 
Mullinger). Unmissable. EH

by starring as an undercover 
accountant for some of the world’s 
most dangerous criminals – and one 
who soon has a Treasury agent 
(JK Simmons) hot on his heels. Think 
Michael Clayton for accountancy. EH

SE E 
Guerilla Girls: Is It Even 
Worse In Europe?
at Whitechapel Gallery
until 5 march 2017

The self-proclaimed feminist masked 
avengers who expose sexism, racism 
and corruption in art, film and pop 
culture revisit a 1986 poster for the 
title of this exhibition, featuring new 
and archive material that illuminates 
the New York-based art collective’s 
humour and outrageous visuals. SH 
whitechapelgallery.org

H EAR 
22, A Million
by Bon Iver
out now (jagjaguwar)

With its studio radicalism and 
proudly inscrutable titles (“21 
M◊◊N WATER”), the third Bon Iver 
album is Justin Vernon’s Kid A: 
an introvert’s attempt to make 
sense of the world and rewrite his 
script. Sonically and lyrically, it’s a 
labyrinth but its unearthly beauty 
speaks for itself. DL

READ

The Terranauts 
by TC Boyle 
out on 20 october (bloomsbury)

Imagine an earthbound Interstellar 
with a touch of I’m A Celebrity... and 
you will be close to the moralistic 
territory of The Terranauts. It’s 
partially inspired by true events 
and set in Arizona, where successful 
applicants become part of an 
experiment, living in captivity under 
constant surveillance, with each 
taking turns at narration. OLIVIA COLE

READ 
The Age Of Jihad 
by Patrick Cockburn
out on 11 october (verso)

Patrick Cockburn has been the 
Middle East correspondent for the 
Independent since the Nineties and 
his reports coalesce here, giving life 
and shape to the forces of terror 
currently shaping the region and 
beyond. The book serves as a strong 
argument for sharpening the mind of 
each and every politician responsible 
for the continuing calamity. BILL PRINCE 

SE E 
Picasso Portraits 
at National 
Portrait Gallery
until 5 february 2017

This major exhibition shows the 
artist’s lovers, friends and family and 
reveals the innovation and variety 
of his art. Portraits are drawn from 
all periods of Picasso’s career and 
include masterpieces that have never 
been shown in the UK before. SH 
npg.org.uk

H EAR 
Heads Up 
by Warpaint 
out now (rough trade)

California’s Warpaint are 
their own genre: a 
spooky, sensual brew 
of gothic post-punk, 
dub reggae and 
stoned jam-band 
rock. On their third 
album the hooks 
and grooves are, at 
last, as powerful as 
their vibe. Even when 
they edge into folk-rock 
or new wave, their strange 
magic is unmistakable. 
DORIAN LYNSKEY

WATCH 

The Light 
Between Oceans
out on 4 november

From Blue Valentine to The Place 

Beyond The Pines, Derek Cianfrance 
certainly likes films of heavy moral 
weight. That continues with The 

Light Between Oceans, in which 
the director explores the emotional 
crisis of a childless couple (Michael 
Fassbender and real-life partner 
Alicia Vikander), who find a baby 
washed up on their local shore. Don’t 
let the trailer fool you; this is much 
more than another Dear John. EH 

SE E 
Beyond Caravaggio 
at The National Gallery
12 october  – 1  january 2017

Exploring the influence 
of Caravaggio on his 
contemporaries and 
followers, this 
exhibition brings 
together exceptional 
works by the master 
painter and the 
artists he inspired 
with his narrative 

power and dramatic 
lighting effects. SH 

nationalgallery.org.uk

H EAR

Head Carrier 
by The Pixies
out now (pixiesmusic)

The Pixies’ first album in 23 years, 
2014’s Indie Cindy, was a rickety 
dud, making this an unexpected 
delight. Their old tension, danger 
and weirdness come roaring back on 
a string of biting, off-kilter tracks, 
whose lyrical cameos include Jack 
Palance and Jesus. DL

WATCH 

The Accountant
out on 4 november

Ben Affleck dusts away the cobwebs 
from his Batman v Superman flop 

1600
Artists from across Europe 
flocked to Rome to see 

Caravaggio’s first public 
commission in 1600, but 50 
years on his style had fallen 
out of fashion. It took 300 

years for his reputation 
to be restored.

Crowning achievement:  
Claire Foy and Matt Smith 
as Queen Elizabeth and 
Prince Philip in Netflix’s most 
expensive production to date

WATCH 

The Crown
out on 4 november 2016 on netflix

Netflix’s new ten-part drama about the reign of Queen Elizabeth II is its most expensive to date, racking up 
a bill of £100 million. It stars former Doctor Who Matt Smith as Philip Mountbatten and Claire Foy (Little 
Dorrit, Wolf Hall) as Queen Elizabeth, and explores the impact of public duty on the Queen’s personal life 
and relationships. It could be the first serious contender to rival Downton Abbey, and pack a little more 
political punch... EH

PRINCE LY 
SUMS

Claire Foy’s costume 
wedding dress must 
have cost a lot more 
than the original, 

paid for by 
Elizabeth’s saved 
ration coupons.

NAVIGATOR
Set your cultural compass to this month’s pole stars
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DOUBLE
 TAKE
With his mastery of elegant 
simplicity, Christophe Lemaire is 
about to reinvent your wardrobe 
with his debut Uniqlo U collection

Jacket, £59.90. Jeans, 
£29.90. Shirt, £24.90. 
Socks, £2.60. All by Uniqlo. 
uniqlo.com



There are collaborations that are 

great one-offs. Then there are 

collaborations that deliver something 

so integral to the wardrobe of a 

fashion-forward yet practical man 

(who craves comfort while still 

provoking the odd compliment) that 

leave you yearning for more. 

Christophe Lemaire for Uniqlo was 

one of these. Luckily for us all, he has 

brought his silhouette-skimming cuts, 

feel-good textures and minimal design 

aesthetic to the label full time as 

the artistic director for the new 

Uniqlo U collection.

Lemaire’s initial limited-edition 

collection for the Japanese-founded 

store – with its five core colours – was 

met with widespread acclaim and now 

that Lemaire’s partnership with Uniqlo 

is permanent, the retailer is fast 

becoming the premier high-street 

chain for innovative team-ups.

What does that translate to? Just 

what the discerning shopper looks for: 

an avant-garde design sensibility that 

will stand out at a high-profile event, 

but acquired for a high-street price. 

More than that, Uniqlo U comes with 

an easy-to-adopt philosophy that 

clothes can be comfortable as well 

as extremely cool.

The first autumn/winter 2016 

collection is a lesson in these values. 

In an industrial palette of petrol blue 

and steel grey with rich, rusty hues, 

voluminous shapes are contrasted 

with sleek lines while the tailoring 

offers a relaxed, rather than rigid, 

structure. The shirts are easy and 

clean, outer layers are enveloping and 

snug, and knitwear is light yet warm. 

Hail the second coming.

The collection is available in store and 

online from 30 September.

uniqlo.com/UniqloU

Sweater, £39.90. Shirt, 
£39.90. Trousers, £29.90. 
Bag, £14.90.

Below: Jacket, £69.90. 
Sweater, £39.90. Jeans, 
£29.90. Belt, £24.90. Bag, 
£14.90. All by Uniqlo. 
uniqlo.com

Photographs Yaniv Edry 
Styling Tamara Rothstein
Hair Yaniv Zada 
Make-up Shirley Weiner
Set Kimberley Harding
Model Paul Hameline

G Partnership



WATCH
...James Corden explain the US 
election (using two apples)

this month on

RIDE

READ
…the 70-metre Heesen 
Galactica Super Nova 
at the Monaco Boat 
Show. See the video 
on GQ.co.uk

...our top story of the 

day on the way home in 

the GQ commuter email

Check out @britishgq 

on Instagram Stories 
for insider clips  

and quips

SHARE
...videos, images and  

opinions on British GQ  

Facebook page

LEARN
...the new rules of black tie

FOLLOW
...British GQ on Snapchat to 
catch exclusive takeovers



EDITED BY 

PAUL HENDERSON

When your o�ce goes the extra mile, so do you. Introducing the 
switched-on companies where staying late is one of the perks

ACTION STATIONS!
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Think inside the box: 
Been scuba diving in 
the company think tank 
lately? At Chesapeake 
Energy, Ohio, the staf 
can try the real thing
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CLIMBING 
WALL
Need a way to ease 

the tension of climbing 

the greasy pole at 

work? Check out the 

climbing wall at 

Adobe’s Utah base. 

What’s the point? 
Keeps employees 

fit and has team-

building potential. 

A study found that 

“dynamic activities”, 

such as climbing, 

boost working memory 

and help to improve 

problem-solving skills.

THE ULTIMATE OFFICE

Real in-work benefits

It’s no longer enough for top companies to pay their 
 employees a great salary with perks aplenty. The biggest 
and best recruiters now have to make their staff happy. 
Thus, the modern workspace indulges its employees in their 
every 24-hour need, whether that’s riding a Ferris wheel, 
playing in a ball pit or going for a scuba dive. Plus, all that 
pleasure is proven to increase productivity... Win-win.

Mindfulness room
Australian law firm Seyfarth Shaw 

offers a room in which to do nothing 

but meditate, take part in health and 

wellbeing seminars, have the occasional 

massage and learn to make smoothies. 

Australia’s Google HQ goes one further 

by offering all of the above and 

colouring books. Course they do. 

What’s the point? 

Keeping stress at bay reduces anxiety 

and depression and the millions of 

working days lost to it every year.

Aquarium
Sticking with the Bond theme, Heron 

International has installed what it 

claims is Britain’s largest privately 

owned aquarium at its London offices. 

At 70,000 litres, there should be room 

for a couple of piranhas.

What’s the point? 

Aquariums are proven to reduce stress 

and anxiety. Looking at fish also lowers 

blood pressure and reduces heart rate.

SCUBA 
DIVING
At Chesapeake 

Energy’s Oklahoma 

City HQ there’s an 

Olympic-sized pool 

where employees can 

get half-price scuba 

diving instruction. In 

addition, there are 

beach volleyball, 

basketball and 

racquetball courts, 

plus a running track. 

What’s the point? 
“Wellness programs”, 

as they are known 

in the States, help 

companies lower 

their insurance 

premiums. Moreover, 

scuba diving is the 

ultimate skill to foster 

cooperation and trust.

WATER 
GARDEN
The meditation room’s 

cooler older sister can 

be found in PT & Co’s 

New York o�ces. 

This is the physical 

therapy company’s 

attempt to do the 

right thing and keep 

its workforce at work.

What’s the point? 
The working day is 

long and getting 

longer. Employers 

are recognising 

that physical as well 

as mental health is 

promoted by regular 

breaks in calm 

surroundings.

SLIDE
De rigueur, almost 

passé in fact, the child-

friendly chute is a 

mainstay of modern 

o�ce life, delivering 

employees at 

Googleplex, for 

example, to the 

canteen with 

maximum speed and, 

in all likelihood, 

minimum dignity. 

What’s the point? 
Slides are seen as the 

ultimate antidote to 

the dreary o�ce and 

stimulate an energetic 

and collaborative 

feel to the working 

environment.

BARBER 
SHOP
Yes, it’s a cut-throat 

world. And nowhere 

more so than at 

Hyland Software’s 

Westlake Ohio o�ce, 

which has installed 

a barber, ensuring 

something for the 

weekend every day 

of the week.

What’s the point? 
Who doesn’t feel 

better after a trim? 

Especially a trim on 

company time. 

Plus, if you feel 

smarter, logic says 

that hopefully you 

will think smarter...

BALL PIT
Amazon subsidiary 

Zappos, which is run 

as a “holacracy” where 

everyone has equal 

rights, ofers its 

employees a play area 

at its Las Vegas base, 

watched over by a 

giant (toy) camel. 

What’s the point? 

A shortcut to making 

(most) people happy 

is to remind them of 

their childhood. Lower 

inhibitions should 

also unleash the 

creativity children 

possess, which can be 

harnessed for work.

ENDLESS 
TABLE
This loops and rolls 

around the New York 

o�ces of The 

Barbarian Group, 

connecting all 

employees. It 

resembles a mini 

roller-coaster and 

works to create 

bijou meeting areas 

beneath it. But 

don’t tell us some 

enterprising couple 

– or one crazed 

individual – at the 

interactive marketing 

firm hasn’t explored 

its every contour. 

What’s the point? 
The design fosters 

o�ce togetherness 

and serves as a 

one-time-only talking 

point. It also gives 

everyone equal status 

at the table.

DOG
SITTING
The San Francisco-

based biotech firm 

Genentech ofers 

this service to all 

employees. They also 

secured their status as 

impeccably middle-

class for evermore by 

having an on-site 

farmers’ market. 

What’s the point? 

Your canine-owning 

employees will love 

you. Forever. Plus, 

dogs are the ultimate 

antidote to stress.

ROWING 
BOAT  
MEETING 
SPACE
Located in one of 

Google’s London 

o�ces. See also 

hot-air balloon 

meeting nodes, Mario 

Kart-themed rooms, 

Pac-Man tables, etc. 

What’s the point? 
Simple: anecdotal 

evidence suggests 

creative people use 

bodily movement to 

overcome mental 

blocks and inspire 

original thinking.

JAMES 
BOND 
ROOM
A windowless space 

in the lower level 

of the Oslo o�ces 

of strategic advice 

specialists Arkwright. 

White cat, laser 

and volcano optional.

What’s the point? 
Faced with an 

unpromising 

windowless area 

to work with, Haptic 

Architects used 

the lack of natural 

light to create an 

executive lounge with 

a calming atmosphere 

to promote considered 

decision-making.
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FERRIS 
WHEEL
Not your typical 

insurance company, 

Acuity included a 

65-foot construction 

as part of a 2013 

expansion of its 

Wisconsin HQ. Plus, 

a 2,000-seat theatre.

What’s the point? 
As drone work is 

increasingly done 

by computers or 

outsourced, o�ces 

are becoming 

statements about 

creativity. Hence, the 

least likely object one 

could imagine in an 

insurance o�ce.

MUSIC  

STUDIO
To be found at 

Dropbox HQ in San 

Francisco, along with 

a “jam room”. 

What’s the point? 

As sleep is to problem 

solving, so music 

is to creativity. The 

file-hosting company 

also ensures its 

employees are 

more likely to work 

longer days if they’re 

punctuated with 

time-outs they enjoy.

MASSIVE 
HAMMOCK
Not an insult, but 

actually a sleepy perk, 

also known as a “nap 

net” at Googleplex.

What’s the point? 

Nasa has identified 

the benefits of 

a power nap – 

increased productivity 

and wellbeing. 

John Naughton  
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Tower of joy: 
Swap lifts for slides 
and boardrooms for 
Bond lairs to blur the 
boundaries between 
work, rest and play

LIFE
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WELLBEING

No stress,  
all success

Reach peak personal performance 
with an app-happy belt clip that 
reconnects your body and mind

A TALL, DARK stranger hands me a small stone. “Touch 

it,” he says. “Press on it. It’s a little soft.” I do what I’m 

told. “That membrane is super-sensitive,” he tells me. It 

does feel kind of spongy. “There are four sensors in there. 

It gets to know you.”

It’s all very intimate. But that’s the point. This is Spire, an 

unassuming little gizmo that aims to connect you to, well, 

yourself. Clipped to your belt, it measures your abdominal 

movement, working with an app to help you become calm, 

alert, focused. The app displays a waveform that reflects 

your breathing and hence your state of mind – erratic and 

rapid if you’re tense, slow and smooth when you’re not. 

Notifications can be set to make Spire buzz if you haven’t 

taken a deep breath for, say, 20 minutes or even to let you 

know that you’ve been wonderfully calm for the last half 

hour and life is just great. You can then act accordingly by 

taking that breath or going to the app and picking a short 

breathing exercise or guided meditation. 

“When you feel stressed your breathing changes,” 

Spire’s inventor, Dr Neema Moraveji, explains to GQ. “But 

because you can control it, it’s a way into the brain, body 

and nervous system.” Being able to regulate our breath-

ing helps us, he says, to be more productive.

It all started in Asia. In 2000, after studying computer 

science as an undergrad at the University Of Maryland, 

Moraveji took a year off to travel, ending up on a medi-

tation course in India, which taught him to focus on his 

breathing. He found it a revelation and decided to study 

further, doing a PhD in augmented self-regulation at 

Stanford University, exploring how technology could 

improve our state of mind, and there he set up a lab called 

Calming Technology, which was where Spire was born.

There’s much talk of mindfulness in the Spire camp. 

Moraveji mentions it a few times during our meeting. On 

the packaging, Spire promotes itself as a “mindfulness 

and activity tracker”. It’s omnipresent on Spire’s Twitter 

account (“Start Monday with a mindfulness cup of coffee/

tea. Focus on the taste and the warmth of the drink. Stay 

present and enjoy!”). Mindfulness has become something 

of a catch-all buzzword, and with many businesses profit-

ing from it, there’s a definite whiff of snake oil in the air. 

Cynicism is brewing over what 

is legitimate and what is simply 

marketing. How does Moraveji 

feel about that?

“I’m glad you asked,” he 

says. “On the box it says 

mindfulness – that’s how 

some people are talking about 

it, so we used it. I agree that 

it’s become this kitchen sink 

thing in that anything about 

how you feel is ‘mindfulness’. 

A lot of businesses can make 

it seem complex. I called my 

lab Calming Technology not 

Mindful Technology. But the 

word mindfulness is useful.” 

Spire has certainly had good 

feedback. The app shows you 

how calm, tense or focused 

you’ve been over days or weeks 

and, working in conjunction 

with your phone’s calendar, 

enables you to figure out what 

you were doing or even who 

you were with that changed 

your state of mind. Users have 

written in to say how they’ve 

rearranged their schedules 

accordingly, helping them to 

become more productive. 

Moraveji has heard “very 

emotional stories” from people 

who have used Spire to control 

their feelings, and as a result 

have stopped taking medica-

tion for panic attacks. He’s 

heard from sufferers of PTSD 

who have used Spire and, 

due to altering their breath-

ing habits, are now unafraid 

of social  situations. “It’s part 

of our birthright,” he says, 

“to have agency over these 

things.” Alex Godfrey  £119.95. 

At Apple Store. apple.com. For 

more information, visit spire.io

For an intensive guide 
to all things rugby, 

check out the website of 
Wasps and England star 
player James Haskell. 
jameshaskell.com

Three more 

wellness 
wearables

WellBe 
This one monitors your 
heart rate, telling you 
what’s triggering your 
stress, and gives you 

personalised meditation 
tips. indiegogo.com/
projects/the-wellbe

Meaning To Pause 
This bracelet is more 
low-tech than your 

average wearable – it 
vibrates every 60 or 90 
minutes, prompting you 
to focus your thoughts. 
meaningtopause.com

Being 
A wristband that tracks 
your movement, maps 
your mood, teaches you 
to manage stress and 
monitors sleep, helping 
you to be more eicient. 
zensorium.com/being
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THE key to playing rugby in the modern game is 
conditioning: maintaining high cardiovascular fitness 
alongside strength and power, practically all year round. 
Plus, position-specific skills require particular physical 
attributes. Strength training demands multi-joint 
exercises, such as squats, deadlifts and bench presses, 
plus explosive Olympic lifts such as power cleans and 
split jerks. Preseason and in-season plyometric exercises 
(short, maximum-effort routines) should be performed 
before conditioning training, but can also be scheduled 
between strength-building exercises to replicate the 
physical needs of the game and make the best use of 
time in the gym. Jonathan Goodair

For more information, visit jonathangoodair.com 
and homehouse.co.uk

The plan

Exercise 1

Back squat
Stand upright, feet 

shoulder-distance apart, 

barbell resting on back of 

shoulders. Squat, bending 

knees, pressing hips back, 

and lowering thighs to 

parallel. Keep back 

straight and feet flat on 

floor. Return to start 

position, pressing through 

heels and driving hips 

forward and up. Repeat 

without pausing. Perform 

4 sets of 10 reps, with 60 

seconds between sets.

Exercise 3

Bench press
On back on bench, grip 

barbell just past shoulder 

width apart. Slowly lower 

bar to mid-chest. Return to 

start position and repeat 

without pausing. Perform 

4 sets of 10 reps, with 60 

seconds between sets. 

Exercise 2

Power clean
With feet shoulder-

distance apart, toes just 

under the barbell, squat 

to parallel and take an 

overhand grip just wider 

than shoulder width. Keep 

your back flat and chest 

lifted as you drive through 

your heels and hips to lift 

the bar. As the bar passes 

knee level, keep it close 

to thighs, then shrug 

shoulders, pulling bar 

up with elbows lifted out 

to sides. As bar reaches 

chest level, start to squat 

and snap elbows in and 

under bar so palms face 

up, standing upright with 

bar resting on front of 

shoulders. Keep the bar 

close to you as you reverse 

the sequence to return to 

start position. Perform 4 

sets of 8 reps, with 60 

seconds between sets.

LIFE
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 CONTROL FIRST  
TEE NERVES

First of all, you have to accept that you are 

nervous and that it is actually no bad thing. It 

shows you care about the game and that you 

are taking it seriously, so be positive about it. 

By accepting that you are nervous, you don’t 

think about it so much and this allows you to 

concentrate on your first shot. If you are very 

nervous, try spending five or ten minutes on 

the driving range to warm up. Even if you only 

hit with your favourite club it will give you 

confidence. And, if you are playing in a four-ball, 

I recommend going first and getting your shot 

out of the way. Some guys like to go last, but 

then you are going to be even more nervous 

by the time it’s your turn.

Whatever you do, don’t... Panic. Try to breathe 

normally and relax. Don’t grip the club too 

tightly and remember, you are playing golf… 

it’s supposed to be fun.

1

GOLF

Join the winners club

Ryder Cup hero Martin Kaymer reveals the 
lessons that took the edge off his putting game 
and helped him swing to two Major victories

Jacket, £380. Jumper, 
£129. Trousers, £139. 
Trainers, £230. All by 
Boss. hugoboss.com

WHEN TO PLAY  
A RESCUE CLUB

When these clubs 

came out, they 

changed the game, 

because they were so 

versatile. You could 

play of the fairway, 

from the first cut 

and even around the 

green. It’s just the easiest 

way to get decent contact with the ball. But the 

problem is that people often expect too much 

from it. Rather than let the club do the work, 

they try and force it to get more height and 

distance. You don’t need to do that. Just play 

the shot naturally.

Whatever you do, don’t... Play the rescue club 

of the tee, especially into the wind or if there is 

any crosswind. The rescue is always at its best 

of the ground.

PUTTING UNDER 
PRESSURE

Putting is the hardest thing to do under pressure. 

The easiest, shortest putts suddenly feel more 

di�cult – especially when playing for a win against 

your friends. First, try to empty your head. Nerves 

can make you overthink, so try to follow your 

instincts. Don’t try to steer the ball. Take your time 

and focus on the target. Forget technique – you 

aren’t on the practice green. Just concentrate on 

getting the ball to the hole. When I was on the final 

green of the Ryder Cup, I didn’t think about the 

pressure, the expectation or my teammates. I just 

thought about the putt. If I can do it, you can do it.

Whatever you do, don’t… Under-hit it. If you do, 

you have no chance of holing it. If you hit it too 

hard, at least you have a chance of holing it.

And if you are playing with good friends... If it’s 

the 18th hole and your opponent has a tricky six to 

12 ft putt, say something like, “Whatever you do, 

don’t leave it short like you did on the seventh...” 

Even if it’s not true, it gets them every time. PH  

Martin Kaymer is an ambassador for Hugo Boss, 

SAP, Mercedes-Benz, Berenberg and New Era.

BEAT GREENSIDE 
BUNKERS

There are two important things to bear in mind: 

keep your hands very soft and always swing right 

through the ball. First, holding the club with a 

looser grip will help keep the club face open and 

also encourage a smoother, less aggressive stroke. 

And, secondly, always follow through. A lot of 

golfers are so nervous when they are in the sand, 

they stop the club as soon as they hit the ball. It is 

vital to play through the ball and finish the swing. 

And my tip is to play the club with the largest loft 

on the face.

Whatever you do, don’t... Try and help the ball 

out of the bunker. Some players lean back and 

scoop the shot. Trust in your club and your 

natural swing.

3
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Jumper, £350. 
T-shirt, £55. 
Trousers, £139. 
Trainers, £230. 
All by Boss. 
hugoboss.com
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THE best things in life aren’t things. 

It’s a cliché, but it is true. I think a lot 

of parents mistakenly believe that in 

order to show your children a good 

time you have to bombard them with 

expensive day trips and all the latest 

must-have toys. It’s not true. Theme 

parks, cinemas, iPads and PlayStations 

all have their place, but it’s simple, 

improvised, close-to-home adventures 

that create the strongest memories for 

your children.

I often get asked where is my favour-

ite place to holiday, and I always say 

Wales. Some people think I’m crazy. 

“You can go anywhere and you choose 

to holiday in the wind and rain?” Yes, 

but in a way it’s wonderful, because 

it gets us together as a family, having 

to use our imagination – whether 

that’s helping the children make 

an indoor camp with a rug off the 

back of the sofa or holding a hide- 

and-seek competition. It’s those 

 off-the-cuff games that bring us 

closest as a family and create the fun, 

silly memories that are actually the 

most important ones. And when it’s 

dry, what about building a sandcas-

tle that attempts to keep the sea at 

bay on the beach or building a rope 

swing on a tree? Maybe try to mag-

netise a needle and make a compass 

by floating it on a leaf in water. Or, at 

night, lying on your backs and trying 

to spot shooting stars? None of this 

costs money, none of it involves accu-

mulating stuff and all of it provides 

you with the chance to give your chil-

dren the one thing they value most: fun 

times with you.

I think a lot of us parents make the 

mistake of imagining that the best way 

of playing with your children is doing 

childlike things with them. Actually, it’s 

often the opposite. My children like 

helping me do my things. If I’m packing 

up gear, whether that’s my paraglider 

or other work equipment, I get them to 

help. Same goes for things like assem-

bling a roof rack. The temptation is to 

get these jobs done quickly while the 

children are at school, but nowadays I 

save up jobs like this to do with them. 

It’s also efficient for us parents, because 

it gets things done while keeping the 

children busy at the same time. Plus, 

they get a sense of achievement at 

the end.

It makes sense, when you think about 

it. Traditionally, children learned at 

their parents’ side. Parents would have 

had their children helping around the 

farm, or wherever they worked, from 

an early age. They learned by doing 

the same as us. Times have moved on, 

but there’s no reason we shouldn’t still 

learn from the best parts of the old 

ways. As I’ve discovered in the wild, 

they’re often the best.

Of course, you can’t get away with 

not buying the occasional toy, but be 

judicious. The worst are plastic things 

with batteries, and I’m not just saying 

that because I’m a fuddy-duddy – 

they’re fun for five minutes then never 

get used again. The two best toys we’ve 

bought have been the least expensive 

and by far the most enduring. The first 

is a giant outdoor Jenga set. It cost 

about £10 and the children never get 

bored of using the blocks to make pyr-

amids and bridges. The second is an 

improvised slip-and-slide – a big sheet 

of black tarpaulin, some Fairy liquid 

and a watering can. My boys will play 

for hours on that. A simple game that 

never gets old.

At the end of the day, remember this: 

uncluttered time spent with your chil-

dren is precious, not just for them but 

also for you. Don’t think of it simply as 

keeping them entertained – think of it 

as spending fun time together and you 

won’t go far wrong. 

Bear Grylls is touring the UK and Ireland 

this month for his first-ever live arena 

show, Endeavour. Tickets are on sale 

now at beargryllslive.com

BEAR GRYLLS: #18 PARENTING MADE EASY 

The simple truth 
of raising children

Bringing up a young family doesn’t have 
to mean babying them with toys or tech. 
It’s time to put away childish things and 
treat them like adults

Fresh heirs: The 
great outdoors 
has more to o�er 
children than 
expensive toys 
and games
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SEX

Bid adieu to 
international 
a�airs

Post-Brexit, our long-distance 
relationship with all things 
European is suffering from a 
bad case of continental drift

THERE’S BEEN A lot of fuss and agitation recently about 

the impending doom caused by the Brexit vote. But I’ve 

seen the results – our collective downfall – first-hand. 

I was in Paris when the Leave result was announced. 

Usually I go down pretty well there. My Britishness is – 

was – a chat-up line. Usually, unsmiling French waiters 

throw me the odd smile. Strangers offer me lighters. Taxi 

drivers let their eyes linger in the front mirror. Hey, one 

particularly flat Paris Men’s Fashion Week I even occu-

pied myself with an affair with a French Uber driver. He 

spoke no English. I, poor French. We needed no small talk 

– the fact I was British and he was French was enough. It 

was sexy. I was sexy: an exotic creature. Not any more.

I dined that fateful evening in a brasserie in the 6th. 

I ordered in a hushed voice, lest I be identified as one 

of “them”. The table next to me picked up on my dulcet 

Luton tones and threw a pointed stare, part sympathy, 

part disdain, certainly none of the usual frisson. The 

waiter said nothing, but placed down a large glass of 

wine: “A gift, to cheer you up.” It was pity, not passion.

Europe is a sexy continent. The sexiest. It birthed Eva 

Green. Sophia Loren. Anita Ekberg emerging from the 

Trevi Fountain in La Dolce Vita. Adèle Exarchopoulos 

eating pasta in Blue Is The Warmest Colour. Adèle 

Exarchopoulos having sex with Léa Seydoux in Blue Is 

The Warmest Colour. The Jane Birkin/Serge Gainsbourg 

album. Remember, France’s May 1968 revolution had the 

slogan “pleasure without obstruction” – a bit hotter than 

the Leave campaign’s “Let’s take back control.” 

Romance is an institution abroad – and by association, 

us Brits could feel sensual too. We could live  vicariously 

through the fact the French invented porn, through 

their breezy attitude to extramarital affairs. We could 

imagine ourselves pouring a large glass of Rioja near a 

sultry Spanish beach, or nude sunbathing, or doing any 

of the things that one does when the weather is hot and 

the national food is an aphrodisiac. The worst part of the 

Leave campaign? How unsexy it was. Like a rotund, 

slightly perverted uncle who speaks too loudly at the 

table and makes crass, unfounded statements and bad, 

offensive jokes. We are all that uncle now. 

Gove. Farage. Grayling. A who’s who of men that 

women really don’t want to date. Brexit means Sexit, to 

paraphrase Theresa May.

For the rest of my trip I found myself cruelly left out 

of the general flirtations. I was tarred with the same 

brush that now tars all us Brits. It’s hard to be erotic 

when you hail from a place that has collectively rejected 

the very people you’re keen to seduce. I worried about 

being caught up in the madness. It felt like standing next 

to someone who’s said or done something especially 

heinous when drunk and being mistaken for their friend. 

We’ve swiped left to a whole continent of suitors. Good 

suitors. Boy meets girl no more. In happier times, Mark 

from Bristol travels to Le Marais on a work trip. He meets 

Elodie, a beautiful waitress who studies chemistry on the 

side. She laughs at the way he says “taxi”. He likes the 

way she pronounces hungry “hung-ree”. They return 

to Mark’s hotel. The Eurostar doesn’t seem such a bad 

commute after all. A year passes. They relocate to Cannes 

and raise children, before settling finally in Cornwall. 

His friends love the way she says rural “roar-rul”, as she 

stares out over England. Hers adore his shyness – he’s 

not forceful or sleazy like most European men, especially 

those Italians, they remark. What a catch. 

But now, Elodie meets Mark and mistakes his awk-

wardness for snobbishness. She finds him judgmental, 

pondering that he’s probably one of those Ukip weirdos. 

In fact, when he smiles, he does look at bit like Nigel 

Farage. His Britishness is annoying, rather than charm-

ing. Elodie’s friends are more interested in the grinning 

Italians across the bar. Mark keeps trying. She should 

visit him when next in the UK, he remarks. She won’t 

be there anytime soon she says, the thought of visas, 

forms and queues at the airport fill her mind and she 

turns back to the bar. Mark returns home, cold and iso-

lated, like his native realm.

In Europe we were part of a love-in – an orgy of 

hook-up opportunities. In How To Be An Alien, in the 

signature dry British humour that will serve us no 

more when flirting in Europe, George Mikes writes, 

“Continental people have a sex life; the English have 

hot-water bottles.” How prophetic. We’ll need them 

even more now we’ve shrunk our dating pool and given 

warm-weather affairs the cold shoulder. If we’re tired of 

Europe, I’m tired of life. Lou Stoppard

The French disconnection: 
Could Brexit mean Sexit for 
cross-channel romance?

The worst 
part of 

the Leave 

campaign is 
how unsexy 

it was
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women*
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TRAINERS

Step up your gear with top 
footwear for track and field

For the all-rounder... 

SPEEDFORM GEMINI 2 

BY UNDER ARMOUR

One of UA’s best-selling and most 

versatile trainers, the Gemini 2  

is built with speed and endurance  

in mind. Lightweight, supportive 

and boasting a sock-like adaptive 

fit, it also o�ers an energy return 

with every stride. 

£110. underarmour.co.uk

For the road... 

GEL QUANTUM 

360 BY ASICS

If you are serious about 

pounding the pavement, 

these are the high-

performance running 

shoes for you. Once 

you hit the road, and 

experience the full 

360-degree gel cushion 

that delivers comfort and 

performance whatever 

the distance, you won’t 

want to stop. 

£150. asics.com

Rather than just continuing the trend for performance activewear, 
Californian apparel brand Aether (it’s pronounced “ee-ther”) 
is taking on the opposition with a range of nontraditional, 
form-meets-function, technical garments that complement 
an outdoor lifestyle. Think sleek, insulated jackets, microfibre 
swimming trunks and the finest synthetic base layers, all free 
of brash logos and cut to flatter rather than just fit a generic 
shape. Take the Assemblage hoodie: a combination of soft fleece 
mixed with water-resistant nylon layers means it looks good but 
also protects from the elements. PH  £150. aetherapparel.com

HOODIE BY AETHER ASSEMBLAGE

For the trail... 

SPEEDCROSS 4 GTX BY SALOMON

From fields to fells, via mountains and Tough 

Mudders, the Speedcross 4 is perfect for the 

toughest conditions. A hard and durable outsole 

handles any terrain, the mesh outer layer keeps 

out rain and even snow, and the quick-lace system 

delivers a great fit. 

£125. salomon.com
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Should you tell 
your friend’s wife 
that he’s having 
an affair?

 L
ook, I get it. Your friend’s 

affair is a hassle. It’s the 

grit in your eye. He comes 

around for dinner with his 

wife and it’s the elephant in 

the room. “He’s away a lot for work!” 

she’ll say, brightly, and none of the rest 

of you can bear to look at each other. 

You know he isn’t. You know there 

wasn’t really a conference in Cannes 

last weekend. Everybody knows. 

Except for her.

She’s so lovely, too. So much nicer 

than him. That lump. That oaf, who 

you’ve known since you were 12. You 

keep thinking of that weekend you 

all had in the country. How beautiful 

she looked. Outside, in that field, next 

to that pub, with her all blonde and 

willowy in a nearly see-through white 

peasant skirt, catching their  youngest 

under the arms, and swinging him 

around. How could he do this to her? 

To all of you? Somebody needs to put 

things right.

Stop it. Stop it now. The first thing 

you have to remember, hard as it may 

be, is that he’s your friend, not her. 

Sure, you might enjoy ogling her in 

fields (and seriously, dude, do you 

know how creepy that skirt thing 

sounded?), but he’s your  priority. He’s 

the guy you’ve known for decades, 

trusted, drunk with, perhaps even 

fought alongside when you were 

younger and in that dodgy pub when 

the football lads spilled in. You may 

think him a shitheel, and you may be 

right. Go behind his back, though, and 

you will be worse.

Ask yourself, honestly, why are you 

so bothered? Is it really a moral stance? 

Or are you, perhaps, just the tiniest bit 

envious? I don’t just mean that you 

fancy his wife (although clearly you 

do; we’ve established that). Nor do   

I mean you necessarily want to have 

an affair yourself. Perhaps, indeed, the 

thought fills you with horror, not just 

because of the guilt and deception, but 

also because of the work.

Like, Christ, you’ve got to get that 

presentation in by Monday, and the car 

needs to go to the garage, and you still 

haven’t got that verruca sorted, and 

now you need to have an affair as well? 

When are you supposed to sleep? Still, 

though, perhaps a small, small part of 

you remembers what it was like to be 

younger, and wilder, and more free. 

You’ve grown, though. You’ve made 

compromises. So why the hell hasn’t 

he? You’re pulling your weight. He’s 

pulling that yoga instructor.

The thing is, that’s your problem.

As well as being her problem, 

 obviously. And, needless to say, if she’s 

a better friend than he is, then the 

dynamics are completely different. 

Unless there are significant  extraneous 

 circumstances – impending death, say, 

or emotional  fragility, or the fact that 

they’re about to take a two-month 

holiday of a lifetime to Australia  

together, starting literally tomorrow  

– then always, always tell your friends 

they are being cheated on. They might 

not thank you. The  obligations of 

friendship, though, are pretty clear, 

even if they aren’t always fun. You 

have your friend’s back. Even if her 

other half is spending far too much 

time on his.

If you’re equal friends with both 

of them, then, well, God knows. Pick  

a side, and be aware that inaction 

means picking one, anyway.

It’s like Desmond Tutu said: “If you 

are neutral in situations of  injustice, 

you have chosen the side of the 

 oppressor.” Granted, he was talking 

about apartheid, probably, but the rule 

still applies.

Only, that isn’t quite what we’re 

talking about here, is it? The phrasing 

up top is pretty clear. You already are 

on the side of the oppressor. He’s your 

mate. He’s having the affair, and his 

wife is just a wife. No, you don’t want 

to be complicit in her deception. If you 

spill, though, then you’re no friend to 

your friend.

Which may, of course, be the only 

endgame you can live with. Even then, 

though, you start by going to him. You 

tell him it won’t do, that he needs 

to put his affairs, literally, in order. 

Maybe he won’t have realised the sort 

of  situation he’s been putting you in. 

It’s perfectly possible. He seems a bit of 

a dick, after all. Or maybe he’ll tell you 

to get stuffed, and then you’ll know 

this friendship is all shagged out. And 

after that, of course, you can ogle his 

wife as much as you like. Or at least 

until he notices, and tells yours. 

Hugo Rifkind is a writer for The Times
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Marvel’s Doctor Strange is an actor with a lot to say, but, as his 
off-screen life is transformed, the all-conquering Sherlock and Hamlet 

wants to take back control of the narrative. Trouble is, for Benedict 
Cumberbatch talking is like success: he just can’t help himself... 

STORY BY Stuart McGurk  PHOTOGRAPHS BY Jason Bell  STYLING BY Kemal Harris

BENEDICT

TOO BIG
TO FAIL

CUMBERBATCH
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BENEDICT CUMBERBATCH

Coat by Acne Studios, £700. 
acnestudios.com. Suit, £3,130. 
Shirt, £370. Both by Brunello 
Cucinelli. brunellocucinelli.com. 
Shoes by Johnston & Murphy, 
£182. johnstonmurphy.com

‘I’m sanguine 
about being a 

leading man. But 
 it is a new level’ 
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Put  another  way:  i f  you  thought 

Cumberbatch was famous before, just wait.

And yet, he’s a curious kind of famous. Or, 

rather, he’s all of the kinds.

Some actors are suburb-famous (these are 

either Hollywood megastars or in TV shows); 

some are award-famous (these are the ones 

who star in biopics and get earnestly inter-

viewed by weekend supplements; they are 

often not actually famous); some are internet -

famous (these are the ones who spawn memes 

and hashtags and Tumblr accounts and see 

devoted teenage fans guard them jealously  

from the rest of the internet). But it’s only 

Cumberbatch who is all of these, only he who 

lands the straight flush.

People love him more, but get infuriated with 

him more, too. He’s a lightning rod, a meme 

generator, a conversation starter, a Rorschach 

test in human form.

Since we last met, he’s been nominated for 

an Oscar, for his standout role as Alan Turing 

in The Imitation Game, but also had an otter 

named after him in a zoo (it was put to the 

public vote and the internet did what the 

internet does). He’s starred in Hamlet at the 

Barbican, in what was the most in-demand 

London theatre production in history (it sold 

out within minutes, a year in advance), but 

also had a fan-made play produced about him 

(Benedict Cumberbatch Must Die) in which a 

“sex-crazed celebrity obsessive” and a “socially  

phobic fan-fiction writer” get together and... 

let’s leave it there. 

Just how many people, you have to ask your-

self, have had life-size statues of themselves 

made out of both wax (Madame Tussauds), and 

chocolate? The latter was a stunt for UKTV; 

when it was put on display at a shopping 

centre, people starting eating him, which is 

a crude metaphor about fame if you want it.

We sit down in the garden of his local pub, 

just below Hampstead Heath in north London 

(it’s just past 9am, and it has opened especially  

for us), and I ask about a year in which he’s 

recently turned 40. 

“Stuart!”

This is both worrying, as I hug like a panicked passenger execut-

ing a talk-down landing of a plane, and welcome. At least I have time 

to prepare. 

We pat solidly on backs, ask how the other is, and generally inspect 

each other for damage. The hug isn’t overly familiar, exactly: we’ve met 

before, but no more than that, yet he greets me like a long-lost friend, 

which is perhaps one of the politest things you can do to someone 

who isn’t.

Specifically, we met for the other time Cumberbatch featured on the 

cover of this magazine, a little more than three years ago, back when he 

was single, when he was about to appear in a third season of Sherlock 

(he’s now about to appear in a fourth), and had spent the year divid-

ing his time between scene-stealing bit-parts in big films (the villain 

Khan in Star Trek: Into Darkness; the dragon Smaug in The Hobbit: The 

Desolation Of Smaug) and lead roles in smaller ones (Julian Assange in 

The Fifth Estate; Alan Turing in The Imitation Game).

We’ve bumped into each other since, off and on – at a charity auction; 

at the 2014 GQ Men Of The Year awards, an event where he took to 

the stage less than sober (“I’m here with motor-drivers... motor-driv-

ers? What century am I from? Someone auditioning for Downton Abbey 

or some such shit... Not that Downton Abbey is shit!”); and, finally, at 

the afterparty, where I found him quizzing a sommelier in the way one 

might question a recently landed alien who could, say, smell headaches. 

Not just intense interest in the details, but a sort of semi- baffled glee 

that such a thing could exist in the first place. I think he was asking 

about a Shiraz. 

In fact, if I had to pick, semi-baffled-glee-that-such-things-exist-in-

the-first-place would probably be my takeaway character trait from 

that first encounter with Cumberbatch. It spanned three hours and saw 

him semi-baffled (with glee) at such things as: our burgers, the wine (of 

course), this magazine, coffee (flat whites, and just how do you make 

flat whites? And what makes a flat white not a flat white?), my bike, 

and everything in between. 

It was pretty fun. He’s earnest and enthusiastic and guileless in a way 

that’s rare and refreshing. But I also understood Martin Freeman’s asser-

tion that, “He’s sweet and generous in an almost childlike way. I could 

take advantage of him playing cards.”

I felt I could take advantage of him playing cards.

Most crucially, since we last met, he’s upgraded to playing big parts 

in big films – notably, the reason we’re here, which is his lead as Doctor 

Strange, the latest from the Marvel superhero factory, which to go 

by the trailer is Inception crossed with The Matrix and then some (“I 

would advise people not to take any drugs before watching”). He plays 

a surgeon who gains mystic powers, and it’s a role that could do for him 

what Iron Man did for Robert Downey Jr.

 hen I meet Benedict 
Cumberbatch, he raises his 

arms in front of himself,  
a good few feet out, giving  

the unmistakable sign that  
what we are about to do is hug.
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Suit jacket by Brave 
Gentleman, £430. 

bravegentleman.com. 
T-shirt by Rag & Bone, 

£70. At Selfridges. 
selfridges.com

Just how many people 
have had life-size statues 

of themselves made out of 
both wax and chocolate?

BENEDICT CUMBERBATCH
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 Did it affect him? No, he says, he’s not 

bothered by the number. Before, he admits, he 

might have been. He ignored his 30th birthday 

entirely – “You know, for some reason, cling-

ing on to the idea that I didn’t want to be 30” 

– and used to obsess about having kids by 32 

(that was when, he had decided, he would be 

a “full adult”). Now, not so much.

“I think I would have been bothered if it 

hadn’t been for the more important things of 

my life. You know, the clock ticking over into 

another decade, maybe I’d be going, ‘Oh, I’m 

missing something in my life. I should have 

done that by now.’ But I feel so complete. I 

feel so lucky.”

And it’s true, he does look absurdly happy. 

Those important things in his life are his 

marriage, last year, to 38-year-old theatre 

director Sophie Hunter, and the birth of a son, 

Christopher, now one, not long after. 

On the sunny summer morning we meet, he’s 

just come off 12 months working back to back, 

from Hamlet in London to Doctor Strange in 

LA to Sherlock in Wales. He only finished the 

last last night, and, in a few hours’ time, he’s 

flying off to LA again for a final week of shoot-

ing Doctor Strange. But, after that, he says, he’s 

done. He’s taking two months off. He’s finally 

laying plans to move into the family house 

he’s bought, on a tree-lined road a few doors 

down from Ed Miliband in Dartmouth Park 

(“As a neighbour, I’ll say hello”), and which is 

currently being refurbished (“We just haven’t 

had the time”). He’s planning, he says, on a big, 

belated party for his 40th, perhaps making up 

for the one he swerved a decade earlier.

“You know, people joke with me that I never 

stop, and I really haven’t this year. It’s been 

insane. To the point where I’ve got a two-

month break after this. And my smile just gets 

bigger and bigger.”

And, generally, things are going to change. 

“I want to get to the stage where I do a 

couple of big projects, then I’m taking a break, 

then maybe three or one, then another 

break. You know, other people are involved 

[now]. Sophie is working. And there’s the 

kid’s education.”

Mostly, though, this means that the next 

Sherlock, the role that made him so Coca-Cola 

famous and such an opinion-piece generator 

in the first place, will be the last.

 C
umberbatch doesn’t so much throw 

himself into each role as get sucked 

into them. It’s a follow-through of 

his hyper-enthusiastic nature: not 

so much dedication as helplessness. 

He had several questions, he says, for the 

director Scott Derrickson before he decided 

to take on the Doctor Strange role. Not least 

because, like every lead in the Marvel super-

hero stable, it requires him to sign up to the 

inevitable sequels and Avengers crossover 

films (“He’s coming into existence to bring lots 

of other things into existence in the Marvel 

Universe, and to forward the story of the 

Avengers, and then another film for him…”). 

Yet, when I ask what they discussed, it 

elicits an answer that runs to over 1,000 words 

– roughly four pages of a book – and takes 

in the following: occultism, origin stories, 

eastern mysticism meeting western logic, 

the word polaristic (“I don’t even know if 

that’s a word”), DNA, Cern, the standing of a 

neurosurgeon in the Seventies (“He was the 

go-to guy for logic”), the salary of a neuro-

surgeon in the Seventies, quantum mechanics, 

string theory, alternative universes (“Or mul-

tiple potential corresponding universes to our 

own”), the point at which science and belief 

meet (“Where you have to take a leap”), our 

understanding of the brain (“It’s still hugely 

uncharted territory”), our understanding of the 

Wand of Watoomb (don’t ask), threats from 

other dimensions, threats from Isis, Charles 

Manson, Waco, cults in general, the humour 

in Marvel films, Iron Man (“Robert Downey 

Jr created the studio with that performance”), 

self- discovery, a car crash, special effects, and 

redemption... in general.

To which a cynic could add: and the pay-

cheque too? But I think that would misun-

derstand Cumberbatch. He becomes – in the 

best possible way – a fanboy for everything 

he does. No wonder the internet loves him.

We meet when fanboy conspiracy theo-

ries are swirling that critics are being paid to 

write negative reviews of DC comic book films 

(Batman v Superman, Suicide Squad), and pos-

itive reviews of Marvel comic book films (eve-

rything else). Cumberbatch is happy to tease 

– “Guys, you’ve hit the nail on the head. Look, 

can we just keep this machine oiled, please? 

It’s true. People are paid to review films well. 

That’s exactly how it works” – but is at pains 

to point out that Comic-Con “was just utter 

positivity, utter enjoyment... there is so much 

cynicism in the world.”

It’s also no shock to me that when he speaks 

about going to the premiere of Star Wars: The 

Force Awakens (he’s a fan), he says: “I’ve never 

been in a kind of punch-the-air atmosphere at 

the beginning of the film before. When those 

titles started it was... ‘Yeah!’” And he actually 

punches the air. They even gave him, he adds 

with trademark glee, a lightsaber.

And, as he adds of Doctor Strange: “When 

you get your complete ensemble on for the first 

time, and you see yourself in the mirror... you 

just get this ridiculous kid’s grin. We’re still 

playing. It’s a sandbox.” 

The plot, as far as we know it, is this: 

Cumberbatch is Doctor Stephen Strange, the 

world’s top neurosurgeon, whose career is over 

after a car accident crushes his hands, only to 

find himself (handily) recruited by the Ancient 

One (Tilda Swinton), who’s nice enough to 

teach him the mystic arts, and – whatcha 

Case sensitive: Martin 
Freeman and Benedict 

Cumberbatch return for a 
fourth and ‘final’ series  

of Sherlock later this year

‘When you see 
Doctor Strange 
in the mirror... 
you get this 
ridiculous grin’ 
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know – along with a fellow sorcerer (played by 

Chiwetel Ejiofor) battles an ancient evil (evil 

rarely being new).

It is, at an estimated $200 million budget, by 

far the biggest film he’s had on his shoulders.

“I guess when the film comes out I’ll be 

more concerned by it,” he says. “It’s best not 

to worry about that. Of course it affects your 

career, that’s the reality of being a leading 

man. But I’m sanguine about that, I really am. 

But you’re right, it’s a new level. There’s no 

denying that.”

His enthusiasm, though, can have side 

effects, notably an inability not to talk about 

the things he says he doesn’t want to talk 

about, if he actually wants to talk about them.

This becomes clear early on, when he says he 

mustn’t, under any circumstances, under pain 

of death, talk about his new family. He then, 

of course, proceeds to talk quite a lot about 

his new family.

Most topics, it turns out, lead to it: from 

his age (“The only thing about age that hits 

home is that you are very aware of your own 

mortality. It’s not about your life or ageing or 

anything like that, it’s actually about wanting 

to live long enough to be able to protect that 

child”), to how sunny it is (“With the baba, I 

smother him in factor 1,000, and he still gets a 

tan”), to his up-at-4am workout routine to get 

ripped for Doctor Strange (“That actually got 

me through being a first-time father. I say that 

as if I was always the one getting up. Sophie 

really was incredible during those first few 

months”), to working long days on Sherlock 

(“Getting home to see your family becomes 

the main thing – I’ll do the overtime, but can 

I make bath time?”).

It’s more than understandable. After all, take 

any new father’s unbridled joy, then times it 

by Cumberbatch, and it’s almost a surprise we 

talk about anything else.

And yet, as Cumberbatch would be the first 

to admit, it can land him in hot water, too.

Yes, he says, the night he was doing his 

 customary donation request for Save The 

Children following a performance of Hamlet, 

he should not have ended said request with, 

“F*** the politicians!” 

This, in turn, became a news story. In retro-

spect, he says, he was not surprised.

“In retrospect, no, I wasn’t. Of course I was 

going to be accused of being a hypocrite, but 

at the time I just thought, ‘We’re going to raise 

some money for Save The Children.’”

Why a hypocrite? “Because, culturally, 

you’re perceived as being white, male, upper-

class, privileged...”

Isn’t that reason to help? 

“Well, that’s what I’ve always thought! 

Yeah, exactly. Exactly. Exactly. I think the 

logic is I have to give away all my... I think 

if I was walking around in hessian pants, 

as scary as that would be, and I possessed 

no material...” 

He starts again. “One of the arguments was, 

when are you going to put a refugee in your 

house or your flat? And, you know, I do have 

a house, but it’s empty, it’s gutted, there’s no 

electricity or water, so that wouldn’t work, 

and I have a baby in my flat, there are no 

spare rooms.”

For my money, I don’t think it was about 

class – at least, not as much as Cumberbatch 

thinks it was – or the fact Cumberbatch isn’t 

running a north London refugee camp. It was 

far simpler, and therefore much more dumb: it 

was a famous person who swore. News story. 

Clicks. Comments. 

Cumberbatch goes on to talk, for almost 

half an hour, sailing past several of my flail-

ing attempts to interject, about his thoughts 

on the migrant crisis. 

They’re not controversial views, but, for the 

record, here’s a brief (ish) summary: he’s raised 

money in theatres all his life, and so this was 

nothing new. He wasn’t forcing people, he was 

asking. He wasn’t claiming to have a long-term 

solution, but proposing a band-aid. From now 

on, he plans to simply provide a platform for 

others to speak, rather than necessarily speak-

ing himself. He plans, in his two months off, 

to see some of the charity work done on the 

ground. And, finally: “I wasn’t saying, ‘Yes, 

open the doors to everyone, yes, give them 

our jobs and our wives,’ and that whole kind of 

stereotype fear that nationalism has leapt on.”

Finally, he slows and says: “God knows... This 

isn’t what we’re supposed to be talking about.”

I don’t doubt his earnestness. And yet, the 

only thing I really want to know is this: he 

didn’t swear every day, after his speech. So 

why that night?

“I think it’s because I got so riled up,” he 

says finally. “Like a lot of parents, over that 

summer... that picture of that boy” – the three-

year-old Syrian refugee Alan Kurdi, pictured 

drowned and washed up on a beach in Turkey 

– “a beach we can recognise from family pho-

tographs, from holidays that we’ve all had 

ourselves... it’s not about privilege, it’s about 

a child dead on a beach because he’s tried to 

escape a war”.

 T
he fourth season of Sherlock, the 

show that made Cumberbatch so 

lightning-rod famous, and which 

starts at the end of the year, is set 

to be the last. At least, he adds, the 

last for quite some time. 

“It might be the end of an era. It feels like 

the end of an era, to be honest. It goes to a 

place where it will be pretty hard to follow on 

immediately.”

Still, he’s not ruling out a comeback – but 

one some years down the line.

“We never say never on the show. I’d love to 

revisit it, I’d love to keep revisiting it, I stand 

by that, but in the immediate future we all 

have things that we want to crack on with and 

we’ve made something very complete as   

Magical performance: 
Benedict Cumberbatch 
casts a spell as Marvel’s 
Doctor Strange

‘People joke that I never stop. But 
I really haven’t. It’s been insane’
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my wife!” – and when he hangs up it’s like he’s 

been told off. 

“Oh my God, I’ve talked about politics and 

family, the two things that were completely 

off the table!” He almost mutters to himself: 

“Completely off the table... 

“It’s just a weird balance between just 

wanting to f***ing be yourself and thinking, 

‘To hell with it, this is who I am, this is what I 

think.’ And another part of you going, there has 

to be a certain amount that you hold back on.” 

I say I don’t really think he’s said anything 

particularly controversial. But then again, with 

him, it probably doesn’t matter. Everything he 

says seems to be a story. 

“This whole thing with interviews, it’s about 

context,” he says. “This conversation, it’s so 

easy for anyone to tabloid it. And then it 

becomes a point of view without context, 

without nuance. It’s all about narrative, as we 

know in this post-factual time.” 

Which, I realise, is the point behind every-

thing we’ve discussed: from Syrian refugees to 

Brexit to how the papers write about him. It’s 

the story that’s being told. 

“People can – by the lies going on in this 

political world at the moment – be turned into 

scapegoats. An entire people. It’s genuinely 

frightening times, because the parallels, the 

echoes, in history are so strong. We’re reach-

ing that stage where people forget about the 

genocide and destruction of the Second World 

War. We’re moving about the generation that 

survived that. And there’s a cycle in history, 

and we’re going into that cycle, and that’s 

really frightening.”

And so, that’s the reason we’re still talking 

about it, despite him not wanting to, because 

actually, he really does want to talk about it. 

As he says, finally: “You have to stand tall to 

your critics a little bit at that time.” 

 I
t’s a curious thing to be too famous, but, 

in many ways, Benedict Cumberbatch 

just might be it. Accumulating fame is 

like accumulating gold: it starts as a cur-

rency but it ends as a weight. He’s too 

famous, clearly, to have anything but the most 

vanilla of opinions about the world around us, 

 it is, so I think we’ll just wait and see. The 

idea of never playing him again is really galling.”

But, of course, it goes without saying, he’s a 

huge fan of the last series they’ve done. 

“Just wait and see. It’s wonderful, it’s very 

exciting. It’s exceeded all kind of expectations 

for how we top what we’ve done before, and 

it’s ramped up the whole thing. It just gets 

better and better and better.”

More than other series, he says, this one 

feels more like one story in three parts – with 

a villain who “comes slamming into the centre” 

by the end of the first episode, “and carries on 

into the second and resolves in the end. It’s 

f***ing ridiculous, it’s so exciting”. 

It is, he says, “one of the best pieces of drama 

I’ve ever had to do, some of the best sequences  

I’ve ever had to shoot”. 

Curiously, he says he never thought he’d 

even make a good Sherlock. Really? 

“No, I never thought I’d make a good 

Sherlock. That wasn’t my idea, you know what 

I mean? Maybe I was a bit lazy about that.” 

One of the takeaways from filming in Wales, 

he says, was to be there at the time of the 

Brexit vote. It upsets him still. 

“I was in Wales when it happened. And 

there is such poverty in Wales. There are real 

problems. Real problems. You know, we used 

to film in Merthyr Tydfil, one of the most 

impoverished places in that country, and of 

course people are angry. Of course people 

want change. What people are f***ed off 

about is that they were promised change that 

won’t happen.” 

Cumberbatch put his name to a list of 250 

people in the arts – including the likes of 

Danny Boyle and John le Carré – that backed 

remaining in the EU. And, lightning rod as ever, 

it was front page news... that he and Keira 

Knightley had signed it. 

“I mean, come on, look at the other names 

on that list. It’s so lazy, isn’t it? It’s just who 

gets the most clickbait. I find it frustrat-

ing, because I do have very strong opinions 

about things, and I do want to say things 

that matter, and that are important, and I 

have to wrench myself back. Because it’s so 

easily framed by the right as ‘Booo, who’s he? 

He’s a hypocrite, he’s an actor, he’s paid shit-

tonnes of money, who is he to tell us how to 

live our lives?’” 

He mentions this more than once, so to reit-

erate: Benedict Cumberbatch is not telling you 

how to live your life. 

“I mean, even the ones you don’t agree with, 

they’re smart as hell, Farage is an amazing pol-

itician, regardless of what he says. Look at the 

success he’s had. It terrifies me.”

He takes a call on his mobile from Sophie 

– announcing this in one of the many pitch-

perfect impressions that he peppers our con-

versation with, in this case it’s Borat and, “It’s 

less he spawn some form of backlash, and the 

inevitable backlash to that. 

He’s too famous, probably, for the likes of 

Bond now, though I imagine being out of 

bookies’ list for that – and the constant ques-

tioning it brings – must be a blessed relief. 

“Haha, well, I think people are obsessed with 

other people being Bond at the moment, so the 

heat’s off me.” 

When he played Hamlet, such was the 

hysteria and the hype, the Times snuck a 

reviewer in for the first preview, in flagrant 

disregard for theatre-reviewing etiquette that 

says you wait until opening night, as until 

then it’s still considered a work in progress 

(the initial iteration opened with the famous 

“To be or not to be” soliloquy, but it was later 

moved back). 

“It was disgraceful,” says Cumberbatch. 

“Literally, she came in with her knives sharp-

ened. Apparently she tweeted the week before 

that she couldn’t stand the idea of having to 

see this pile of shit... not pile of shit, but the 

fact she thought people would be dressed up 

as Sherlock and screaming Cumberbitches. She 

was already… you know, like that before the 

curtain went up, on the first preview, and then 

she reviewed it... ”

Before we go, we talk briefly about how, 

now, he tries to keep a semblance of a normal 

life. He says some days he’s really recognis-

able, some days not so much, “but I can’t 

go through my daily life in public without 

being recognised at some point. Or at every 

point, sometimes”. 

And yet, he’ll make sure he still takes his 

son to the swings and slides, because what 

else can one do? “Build your own play-

ground? And I don’t ever want to do that, 

it’s a way to have a screwed-up kid, without 

a shadow of a doubt.” 

But something else stayed with me. He 

mentioned an experience of being at a 

celebrity event – in fact, “I think it was one 

of your dos” – and, as he was about to leave, 

Matt Smith was just in front of him, and so all 

the press followed Smith instead, leaving him 

blissfully alone. 

“It was excellent. It was the perfect decoy. 

It was like, f***ing hell, that’s the storm 

cloud that normally follows me. I wear that 

lightly some days. And some days it’s a bit 

harder. Because,” he adds, “it’s not about me  

any more.”  

Doctor Strange is out 25 October. 

Sherlock will air this winter on BBC One.

  James Corden (Jonathan Heaf, September 2016) 

  Leonardo DiCaprio (Jonathan Heaf, June 2016)

  Eddie Redmayne (Stuart McGurk, February 2016)
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New order: Touches of Richard 
Simkin’s military art can be  
found in Fox’s works, such as in 1.88 
Change Out Of $20 Bill, 2016, above
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Urban  
       Fox

STORY BY Dylan Jones  PHOTOGRAPHS BY Gavin Bond

After a formative career spent fighting the London art 
establishment and his own demons, Cornwall’s Danny Fox 

has found the perfect space to pursue his themes of 
identity, class and decay – among the bohemian exiles of LA

DANNY FOX
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Danny Fox got married recently, to long-term 

girlfriend Tatiana Kartomten (better known 

as the tattooist Tati Compton), and when one 

of his friends asked if he was going to have a 

stag party, his response was immediate and 

emphatic. “I said to him, ‘Seriously? I’ve been 

on a stag do for the last 15 years!’”

He meant it. Before he moved to LA last 

year, Fox had previously developed some-

thing of a reputation for hell-raising, or at 

least for living a fairly dissolute existence, 

and for having a somewhat combative rela-

tionship with the art world. Born in St Ives, 

Cornwall, self-taught (teaching himself to 

draw after his grandmother gave him a pencil 

when he complained of being bored), too wild 

for art school, and with no formal art educa-

tion, he moved to London in 2004, squatting 

in Brixton, and washing dishes to buy brushes. 

“There was stuff going on, personal stuff that 

I don’t want to keep going on about,” he says, 

talking about those early days in London. “I 

keep mentioning it in interviews and it really 

pisses me off when I do. Just family stuff, so I 

just had to get away. Basically I just wanted to 

paint as I thought I could do it.” Inspired by the 

likes of military artist Richard Simkin, as well 

as many of the classic St Ives painters such as 

Ben Nicholson and Alfred Wallis, Fox figured 

that his own unique brand of “naive” paint-

ing could hit a nerve in the modern, egalitarian 

landscape of the London art world.

Fox looks like a young JP Donleavy, and has 

the same dissolute, haughty face, and a similar 

beard. He is 30, but apparently still angry. His 

work is abrasive, confrontational and, as has 

been said before, both childlike and profound. 

His pictures are peppered with characters both 

real and imagined, expressing the vulgarity 

and regimentation of modern life. The horses 

he paints so often relate in part to the absent 

father he discovered in his teens, the father 

who lives on a ranch in Zimbabwe, where Fox 

has never been. When he was 15, Fox found 

out that the man who he thought was his 

father was actually his stepfather, and it had 

a predictably seismic effect. “I had an identity 

crisis; I turned into a man overnight. I’m sure 

Freud would have had something to say about 

my horse paintings.” This would be enough to 

make anyone angry, and Fox carries his griev-

ance like a shroud. A shroud he is attempting 

to lose in LA.

Looking at Fox’s work is like looking at art 

with a hangover, as everything looks both 

heightened and slightly tarnished. He seems 

keen on ritual, and whether that manifests 

itself in pub culture, a boxing match or any 

other form of urban nostalgie de la boue, his 

pictures are alive. Mark Hix gave him his first 

break, giving him a show at his Cock ’n’ Bull 

gallery in Shoreditch, and while Fox followed 

this with various pop-ups, and a high- profile 

show at the venerable Redfern Gallery in 

Mayfair, so far his biggest show has been at 

Sotheby’s in New York earlier this year.

Yet he still hasn’t got a full-time agent or a 

gallery. “That’s the thing, I don’t really consider  

myself art-world material,” he says. “I still 

don’t really like it, you know what I mean? The 

fancy galleries don’t really know what to do 

with me, and both Sotheby’s and the Redfern 

Gallery came out of the blue.” When he was 

asked to show at Sotheby’s they requested that 

he produce some of his horse paintings for the 

show, something Fox was reluctant to do – “I 

don’t really like making things to order” – until 

he fell in love with the idea of painting such 

regal creatures down in his studio on Skid Row.

“I never thought that I would be able to be 

part of the art world, and actually I didn’t even 

know much about it. I always identified with 

the underbelly, I listened to a lot of Tammy 

Van Zant and I aligned myself with that kind 

of artist, like a travelling country singer. Before 

I left for LA I read George Orwell’s Down And 

Out In Paris And London and listened to a lot 

of Pavement, as I wanted to remind myself of 

where I’d been. I aligned myself to that sort of 

thing, like listening to Bob Dylan. I wasn’t ever 

anything to do with the art world in London, 

not really, and especially not the Britart scene.”

 A
n early patron was the artist 

Sue Webster, who met him in a 

London pub and found herself 

confronted by “greasy biker-

length hair, a mouthful of metal” 

and “handmade prison tattoos”. His Kentish 

Town studio was even more of a sight, a claus-

trophobic den full of unfinished canvases and 

no air. Unsurprisingly, his work and his life-

style were symbiotic, each feeding off the 

other in a way that exemplified his tempera-

ment and amplified his locale. His work feels 

British through and through – ribald, sleazy, 

full of symbolism and the minutiae of class:  

Portrait of an artist: (top) Humphry Davy Of 
Penzance The Inventor Of Laughing Gas, 2016; 
(above) Danny Fox at work in his studio in May 
2016; (opposite page) In his LA studio which  
he shares with fellow artist Henry Taylor   

‘ Wes Lang, Henry 
Taylor... I’m  
now surrounded 
by artists I 
connect with’
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Dark, twisted fantasy:  
Glass Eyed Dream Two, 2016, 
follows the themes of sleaze and 
class that permeate Fox’s work

‘Skid Row in LA is like some parts of east London  
ten to 15 years ago. It’s wild’
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of it, distrusting a system he is so ambivalent 

about. He subscribes to the Charles Bukowski 

theory that recognition is death, and that as 

soon as someone says you’re good, you’re dead. 

“Of course in a way that’s bullshit because I do 

shows, so it’s double-edged. Why do we do it? 

I don’t know. Why do we seek recognition and 

approval? I don’t know. I wouldn’t like the idea 

of being recognised in America but not in my 

home country, but I did some damage there 

before I left, so perhaps I am tainted.”

And where does Danny Fox’s self-belief 

come from, which dark hole or high spirit? 

Unsurprisingly, he doesn’t properly know. 

“I always think back to Bukowski,” he says. 

“Bukowski said that he never felt bad about his 

own work, he would always just rip someone 

else. I always compare myself to the greats to 

try and push the bar as high as possible. I mean 

it takes a delusional amount of self-belief to 

attempt to have faith in your talent, because 

you have to go through that whole stage of 

being rubbish for years before you make any-

thing that’s worthwhile, thinking something is 

good that’s so obviously not. You have to have 

ambition, and if I’m honest the most important 

piece of belief was moving out here. Delusion 

is important, but you have to use it.”

So far, so good, then. Maybe the stag really 

is over. 

come somewhere and you’re already estab-

lished a little, and people know how you work. 

Wes Lang is here, Henry Taylor’s work I love, 

he works downstairs. I’m now surrounded by 

artists who I connect with... but people are 

moving here and they’re all from London and 

New York. It feels more like I’m moving in 

instead of being pushed out. So you end up 

being part of the problem of gentrification, I 

suppose. Not that I mind. Having come here 

and working in a big studio, within two years I’ll 

be able to see a big change. At the moment it’s 

crazy out there, Skid Row. It’s like some parts of 

east London ten to 15 years ago. It’s wild. But, 

unlike London, I can escape it if I want to.” He 

still doesn’t drive – “here you can walk to cool 

stuff” – but if he stays, and he thinks he will, 

all that exploration is before him. “It feels like 

a big adventure,” he says, before breaking into 

an uncharacteristic smile. “LA is not the type 

of place where your mates just pop round and 

go out with you, and the community vibe is lost 

because the place is so vast, but it has its ben-

efits. The most fun thing is being able to make 

work, it’s such a privilege. Being able to afford 

materials and have the space, have freedom to 

do what I want. It’s f***ing great.”

Now that recognition has arrived, Fox is wary 

 boxers, strippers, the gentry... and the smell 

of sex. Stylistically his paintings are punchy, 

naive, full of vivid colours and literally full of 

life. You can see Basquiat, Gauguin, Picasso 

and a desire to shock. You also sense that the 

claustrophobia of city life and the nature of 

his previously marginal existence has informed 

a lot of his work, which makes you wonder 

how the space, climate and general liberation 

of Californian sunshine will affect his work. 

It certainly did wonders for David Hockney.

 B
ack in London, “Me and Tatiana, we 

were in a studio not much bigger 

than a prison cell, it was really, 

really small. I was making small 

work and I just realised if I could 

make bigger work it would be a strong thing, I 

just knew it. We got rid of our fold-up bed and 

went to Ikea and bought bunk beds. Tatiana 

started crying because she thought we weren’t 

going to have sex any more. I then bought some 

5 x 6 canvases and just went for it. And it just 

worked. Something about getting a canvas 

that size, it just gave me this format and style. 

I could breathe. I don’t know what it was, but I 

felt like I could live, like I had something to say.”

It was this realisation of scale which played 

an important role in his genre-art gymnastics, 

and coupled with a desire to get away from the 

temptations of London it led to the decision 

to move to the US. Heat. Big skies. Freedom. 

Having already made a name for himself in 

London, Fox moved to Los Angeles last year. 

He currently lives at the seedier, cooler end 

of Wilshire Boulevard, in downtown LA, and, 

unsurprisingly, is experiencing something of a 

new lease of life. He walks around his studio 

in the nude, listening to music at a punishing 

volume, he scouts around the neighbourhood, 

absent-mindedly shopping, and he lies on his 

back, soaking up the southern Californian sun.

“I was on holiday in New Orleans, and found 

out from my friend Henry Taylor that he had 

some space here, as he was going away, so I 

came out and worked in his studio,” he says. 

“Getting away from London in the winter, 

walking around with blue skies, it just gave me 

an energy. I felt as if I was cheating, getting 

an extra bit of life, an extra dose of summer. 

So I was just making some work that I liked, I 

thought I could make more. Then I did a resi-

dency in a tattoo studio, letting me paint as my 

girlfriend Tatiana was tattooing. Then Wes Lang 

bought all the pieces I made, and then other 

people started buying too. I was in London 

for ten years, feeling like I’d been thrown out 

of every pub, and then I come here and start 

selling my work. It feels like a new chapter.

“There is a little art scene here in LA, and 

I’m more of a part of it than I was in London. 

In London I had more ‘tattooer’ friends and 

stuff like that. I suppose it’s easier when you 

Riding high: The Ballad Of 6th 
Street, 2016, showcases Fox’s 

recurring use of the horse motif

‘ I always compare 
myself to the 
greats to push 
the bar higher’

 Wes Lang (Dylan Jones, September 2016)

 Under The Skin (Dylan Jones, February 2016)

 The Art Of Irony (Dylan Jones, October 2015)
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Anna wears 
custom-made outfits 
by Jason Wu, artistic 
director of Boss 
Womenswear. 
Fragrance, Boss 
The Scent For Her 
by Boss, £63 for  
50ml. At Debenhams. 
debenhams.com

A NATURAL 
   WOMAN
PHOTOGRAPHS BY Chris Clinton  STYLING BY Joe McKenna

 A
nna Ewers is living proof that 

God listens to prayers. Divine 

creation, as it turns out, has 

happily produced a modern 

doppelgänger for Brigitte Bardot. 

The 23-year-old German supermodel brings 

her (eerily similar) smouldering screen siren 

looks to a whole new generation. Ewers 

(pronounced Ev-ahs) began modelling at 

16, but her career went stratospheric when 

designer Alexander Wang cast her in a show 

for Balenciaga. Since then, she’s been sitting 

pretty at the top of the fashion game, recently 

cosying up with Divergent star Theo James 

for Boss’ new fragrance, The Scent. For all 

the glitz and glamour of her day job, she’s 

refreshingly shy at home in New York and 

prefers simple pleasures. “I like a man who 

smells manly,” she says. “I love the smell of 

nature. I like to head upstate to the Catskills, 

to Woodstock. I like to walk around. And I 

have a really big garden in Brooklyn. 

Growing tomatoes in my backyard feels 

very rewarding.” Jessica Punter 

Germany’s Bardot-esque 
Anna Ewers mixes high 
fashion with down-home 

virtues as the ambassador 
for Boss’ new fragrance 
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The tower 
of power

For over half a century, if a deal was worth making in New York it was made at 
the Four Seasons on Park Avenue. High concept, high society and haute cuisine, 
it was the restaurant that defined power dining until its closure this year. Here, 
GQ looks back at the room that presidents, CEOs and supermodels called home

STORY BY Dylan Jones
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The real deal: New York’s 
iconic Four Seasons in 

1959, the year it opened 
in the Seagram Building
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 B
ack in 1958, the year before 

New York’s iconic Midtown Four 

Seasons was due to open, the 

restaurant’s owners commissioned 

Mark Rothko to produce a series 

of paintings for the main room. On accepting, 

the painter privately resolved to create 

“something that will ruin the appetite of every 

son-of-a-bitch who ever eats in that room”. 

When he eventually visited the restaurant, he 

recoiled, returned the advance, and then kept 

the paintings for himself (some of them now 

hang in London’s Tate Modern). Pablo Picasso 

also turned down a request to create a series 

of bronze trees for the room. Instead, the 

owners borrowed works by Jackson Pollock, 

immediately establishing the Four Seasons 

as a place for veneration as well as power-

lunching. According to the then-New York 

Times restaurant critic, Craig Claiborne, it was 

“expensive and opulent and perhaps the most 

exciting restaurant to open in New York”. And 

he meant “ever”. The restaurant cost $4.5 

million to open, which at the time was an 

unheard-of amount.

The restaurant’s striking modernist  interior, 

designed by Philip Johnson, had already got 

Gotham talking. Sitting at the bottom of the 

famous Seagram Building (itself designed by 

Ludwig Mies van der Rohe) at 99 East 52nd 

Street and Park Avenue, the Four Seasons – 

with its Pool Room and Grill Room – quickly 

established itself as one of the most important 

(and certainly most  expensive)  restaurants 

in the city, and by the end of 1959, was 

already impossible to get into. Unless you 

were a somebody, of course, and then it 

became all about which table you managed 

to secure. These days the very idea of the 

power  restaurant has been  slightly  diminished, 

not just because there are so many estab-

lishments that try to build their  reputations 

on exclusivity, but also because the very 

nature of exclusivity has changed. But in its 

pomp, during its imperial phase, which pretty 

much lasted until the 21st century, the Four 

Seasons was the place to be seen. As long 

as you were sitting at the right table, that 

is. And even the rich, the powerful and the 

bold-faced had to fight for the right table. 

Over the years, everyone ate there: Anna 

Wintour, Henry Kissinger, David Dinkins, 

Calvin Klein, Michael Eisner, Norman Mailer, 

SI Newhouse, Alexander Liberman, Truman 

Capote, Mario Cuomo, Oscar de la Renta, Ed 

Koch, Diane Sawyer, Gay Talese, Bill Blass, 

Barry Diller, Nora Ephron, Jackie Kennedy 

Onassis, Woody Allen, Edgar Bronfman Jr, 

Sophia Loren, Martha Stewart. The Hollywood 

Reporter even published an annotated seating 

plan. Regulars were  fiercely protective of their 

tables: Lois Wyse, an advertising executive, 

once said, “They call me the goddess of  

Building the dream: 
The Seagram Building on 

Park Avenue, designed 
by Ludwig Mies van der 

Rohe, opened in 1959
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Party season (clockwise from 
top left): Giancarlo Giammetti, 
Liz Hurley, Valentino Garavani, 
Claudia Schifer and Tim 
Jefries, 2000; Alana Hamilton 
and Rod Stewart, 1979; 
Muhammad Ali and his 
wife Veronica in 1983; 
Woody Allen and Soon-Yi 
Previn, 2014; Andy Warhol, 
Rita Moreno and Bella Abzug, 
1976; Diane von Furstenberg 
and her husband Barry Diller, 
2000; Eric Clapton and 
Paula Hamilton, 1992; 
Sophia Loren in 1962; 
Pamela Anderson and 
Lindsay Lohan, 2004 

FOUR SEASONS
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Corridors of power: Philip Johnson, 
Ludwig Mies van der Rohe and Phyllis 
Lambert, who together designed the 

Seagram Building, in 1955; (below)  
the restaurant’s art collection included 

the largest Picasso in the US
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Come dine with me: Sculptor 
Richard Lippold at work on 

his installation, 1958; (above) 
the walnut-panelled interior 

of the Four Seasons
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 the Bar Room. The centre banquette is 

always mine – even Jackie O can’t take it away 

from me”. This is the place where President 

John F Kennedy held a $1,000-a-plate 

Democratic Party fundraiser in 1962 before 

heading off to Madison Square Garden where 

one of his dinner guests, Marilyn Monroe, 

sang “Happy Birthday, Mr President”.

As another particularly trenchant  observer 

put it, in the end, the Four Seasons’ “stub-

born magic” was about “something more 

than the room, the furniture, or the food. It’s 

about luxury, taste, privilege, money, ambition, 

and most of all, power. The story of the Four 

Seasons is almost always about power. Without 

it, there isn’t much of one to tell”.

 I
n many power restaurants, the food 

becomes incidental, although here it 

was a major part of the restaurant’s 

DNA. It was one of the first “serious” 

restaurants in Manhattan to print its 

menus in English rather than French, it was 

the first restaurant in the country to cook 

using fresh, wild mushrooms and for years 

it was credited with introducing the idea of 

seasonally changing menus to America. 

Right up until the end, it was a room of 

 magnificent splendour. I last had lunch in 

the Grill Room three years ago, and it still 

felt special, still felt like a place where deals 

could be done. No, there was no one having 

a three Martini lunch, and almost nobody 

 drinking wine, but there was a genuine sense 

of  indulgence. A genuine feeling that if you 

had to be anywhere in the city, then right now 

there might be nowhere more important than 

here. Right here. This feeling was  compounded 

by the dish of the day, a  mushroom risotto 

that one of our party saw fit to order without 

asking how much it might be. And how much 

was it? Almost as much as an economy seat 

back to London. 

The restaurant closed this July, although it 

plans to reopen in the same neighbourhood 

next year. A little piece of Manhattan is dead, 

as another rises in its wake. 

Room with a view (right): One of the 
restaurant’s signatures was its exotic floral 
displays, which were changed throughout 
the year to reflect the season; (below) the 
Bar Room in its opening year, 1959

  Seasons Change... (Emily Wright, August 2016)

  The Hirst Treatment (Stuart McGurk, November 2015)

  The Garden Of Allah (Kirk Silsbee, June 2015)
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Tastemakers: Diners enjoy 
lunch service, July 2016; 

(below) chef Charlie Palmer 
and Alec Baldwin attend the 

James Beard Foundation 
Gala dinner in 2009
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Flash mob: Craig David 
performs to fans at his 
TS5 Pool Party at the 
Ibiza Rocks Hotel,  
24 July 2016

‘You know  ‘You know  
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Craig David went from R&B icon to the butt of a 
career-threatening joke in five years. GQ follows 
his triumphant comeback as superstar DJ, grime 

touchstone and the hottest ticket in Ibiza. 
Whatever you do, just don’t call it a rewind...  

STORY BY Mark Russell   PHOTOGRAPHS BY Marc Sethi 

  my name’  my name’
CRAIG DAVID
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As a child David had, by his own admission, 

“carried a bit of weight”, and was a big fan of 

both the Willy Wonka film and the factory’s 

main export (Pop fact: Born To Do It gets its 

title from a quote from the 1971 film). Any 

excess body fat has long since left him but the 

thrill of being surrounded by treats – which I 

never see him eat – and handing them out, 

never did. He loves seeing people’s eyes light 

up: “When you saw the  chocolate, you were 

like, cool; you feel like a kid for a second. Love 

it! I don’t want to have to conform to being an 

adult and get rigid... ” Singer Katy B described 

his stateside  apartment as being full of Ferrero 

Rocher and champagne, calling him the “Willy 

Wonka of Miami”.

Two hours later, perhaps justifying his 

choice of temporary home, David breezes up 

to queue, briefly, for the flight to Mallorca’s 

Palma airport and, in the 30 seconds he stands 

in line, two all-American jocks ask for a selfie, 

followed swiftly by a woman in her twenties 

and a member of the BA ground staff. As the 

singer disappears for boarding I ask the jocks 

if they’re fans. “Oh, huge,” they confirm, 

before a grey-haired, elderly woman chips in 

from behind: “They must be jolly pleased to 

get a picture with him.” 

By the time that Flight BA450 is 30,000ft in 

the air somewhere above the South of France, 

word has filtered from the front of the plane 

that not only is a pop star on board (sat dili-

gently working on his laptop), so too is former 

England cricketer Kevin Pietersen. The latter 

takes some explanation by an excited mother 

to her children; unprompted and in unison they 

sing, “Craig David!”

 C
raig David has been a household 

name since the millennium. Having 

broken through in 1999 on the 

UK garage genre-defining “Re-

Rewind (The Crowd Say Bo 

Selecta)” with the Artful Dodger, the following 

year the boy from a council estate in South-

ampton released a debut album that became 

the fastest-selling ever released by a British 

male artist.  Critically  acclaimed, its singles, 

 including “7 Days” and “Fill Me In” 

sold in the hundreds and hundreds 

of thousands. Follow-up Slicker 

Than Your Average was a commer-

cial juggernaut and saw him con-

tinue his tilt at the American R&B 

market; it even featured a collabora-

tion with Sting, “Rise & Fall”. After 

that, though, the story was more of 

the latter than the former. 

Despite shifting more than three 

million units, his second album was 

considered  something of a failure 

for a 21-year-old with the pop 

world at his feet – a situation, in 

skyrocketed. In under a year, he has released 

a gold-selling single with a fêted grime MC, 

appeared on The X Factor final, played Glas-

tonbury, gained a  residency at Ibiza Rocks, 

been radio A-listed, DJ’d at an endless summer 

of Mediterranean super-clubs and, at the end 

of last month,  released his sixth studio album, 

Following My Intuition. Somehow, despite a 

postal address that brings to mind Alan Par-

tridge’s 182 days at the Linton Travel Tavern, 

Craig David has achieved the most curious of 

 comebacks, one that sees him once again in 

the  zeitgeist with a string of hits but, in a way, 

no one is sure where the irony ends and the 

 earnestness begins.

As GQ joins David in his room at the hotel 

– conveniently connected to Terminal 5 by a 

lift and walkway – to prepare for a weekend 

in the Balearics, the 35-year-old British singer 

is well settled into the place he has called 

home for the past ten months. He’s sitting on 

a low sofa putting the finishing touches to the 

night’s Magaluf show. He’s a bundle of barely 

contained energy that overspills frequently 

into meandering conversation, which struggles 

to keep up with the tide of enthusiasm for 

everything and everyone. Padding around the 

room, he’s light on his feet with a boxer’s 

frame to match the quick footwork. Within 

minutes of greeting GQ warmly, flashing a 

white-tux smile that sits comfortably in a face 

which has the clean glow of the super-fit, he’s 

launched into an impromptu freestyle, offered 

up seats, and handed out bottles of water and 

chocolate bars. I leave with a family-sized 

Cadbury Dairy Milk with Oreo, and an even 

bigger-family sized Dairy Milk Marvellous 

Smashables. It’s not even 10am.

He has a strange relationship with chocolate. 

otels have a glorious and endur-

ing tradition of musicians taking 

up long-term residence. Bob 

Dylan and Joan Baez at the 

Washington Square Hotel in 

Greenwich Village; Leonard Cohen and Patti 

Smith at the Chelsea Hotel; Rick Rubin and 

Gram Parsons at LA’s Chateau Marmont; Jimi 

Hendrix at the Cumberland in London; Marlene 

Dietrich at the Hôtel Lancaster in Paris. 

The Sofitel London Heathrow had, largely, 

been absent from that illustrious list of musical 

landmarks. Until, late last year, Craig David 

checked in. 

In a corner of his room, the man who sold 

more than seven million copies of his debut 

album, 2000’s Born To Do It, has created a 

makeshift studio on a large coffee table and 

desk. It’s here he’ll sit at his laptop, mini-

mixing  desk and recording equipment, working 

obsessively on ideas for songs, gig set-lists, DJ 

playlists, lyrics and freestyle raps. It’s also 

where he’ll tweet, Instagram and, on occasion, 

film video selfies – an aspect of his day-to-day, 

he says, that never fails to get him excited.

In the opposite corner is a double-decker rail 

of outfits (many bagged and labelled-up by his 

PA, Patsy, ready to pack), and on the other 

side of the large double bed, is a mood board 

crammed with inspirations, influences and 

current passions. Sometimes he’ll wake up in 

the middle of the night and add to it ideas that 

have been playing on loop in his head. By the 

door is a super-sized collection of protein 

shake formulas, workout supplements and 

cases of bottled water, giving clue to another, 

one-time obsession of bodybuilding. There are 

fresh flowers (white hydrangeas); champagne 

(Moët & Chandon); a selection of aftershaves 

in the bathroom (Dolce & Gabbana 3 

L’Impératrice; Lynx Daily Fragrance); and lots 

and lots of chocolate (Dairy Milk; Bounty; 

M&Ms; Galaxy Minstrels; Roses; Heroes). 

It is, he says, more luxurious than the home 

he grew up in with his mother (his father lived 

nearby). “And the thing is, as big a [house] as 

you could buy, it’s perfect in there, it’s got a 

bathroom, I’ve got my bedroom, I’ve got a little 

set-up with my studio and I’m 

getting as much done as I would if I 

was in some huge place with square 

footage and gardens.” That much is 

inarguable. What began as a short-

term stopover last September while 

he was in London,visiting from his 

Miami penthouse home to appear on 

Radio 1Xtra, has snowballed into a 

rather improbable, full-scale come-

back. A temporary stay that has 

been extended repeatedly as the 

limelight has stayed fixed and the 

demand for him at festivals, resorts 

and radio stations across Europe has 

Stay tuned: The Ibiza Rocks 
Hotel, where Craig David 
enjoyed a summer-long 
residency, San Antonio 

‘I was riding such a  
beautiful wave of 
success that there  

had to be dips’
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 hindsight, he realises is ridiculous: “Try and 

give away three and a half million by any 

artist now!” Its release also coincided with the 

first series of comedian Leigh Francis’ surreal 

sketch show Bo’ Selecta! which lampooned 

celebrity culture with grotesque, deliberately 

bad impressions of, among others, Michael 

Jackson, Elton John, David Beckham, Mel B 

and David Blaine. But as the name suggests, 

David was the central  character, complete 

with spectacles, prosthetic chin, Yorkshire 

accent and pet kestrel, Kes. The show gained 

a cult  following and “Craig David!” became 

even more ubiquitous but not, perhaps, for 

reasons he’d have chosen – and just at the 

time his musical Midas touch was deserting 

him. Two more albums followed, The Story 

Goes... (2005) and Trust Me (2007), but 

neither came close to the  commercial or criti-

cal heights of his early work, and the music 

world appeared to have moved on. 

As we sit on his balcony at the ME Hotel in 

Mallorca, watching the peaceful lapping of the 

Mediterranean waves at odds with the neon 

lights and rainbow yawns of the nearby Punta 

Ballena strip, David is sanguine about that 

career juncture. “It was, weirdly, a blessing in 

disguise,” he says, talking in lengthy  sentences 

and non-sequiturs. He’s well-spoken and 

 articulate, and he’s coined a new mid-Atlantic 

tongue, tinged with grime MC talk and, 

 paradoxically, American therapy-speak. 

“Failure and success are part of the same seed. 

If you don’t embrace your failure you never 

really know what success is. I’d been riding 

such a beautiful wave of success that to have 

a long-term career, there have to be dips.” 

He acknowledges being the brunt of the Bo’ 

Selecta! joke was tough to take. “I was just cool 

at the time it was happening,” he says. “I knew 

about Spitting Image; on one side, it’s a form 

of flattery if anyone recognises you’re that 

popular that they want to do it. [But] I became 

the butt of the joke because of it being called 

Bo’ Selecta! My only grievance was the fact 

“Rewind” was such a cultural movement, a 

whole scene. And that was the bit I was just 

like [pauses to suck in through his teeth]. It 

was a form of bullying because I didn’t have a 

channel or show where I could jump up and 

say how I felt about it. Social media wasn’t in 

place then so you couldn’t really answer 

people.” Not, however, that he lays blame for 

his fallow period at the door of Leigh Francis. 

“Do you know what? If I had, at the time, 

music that was really impacting, it would have 

done the talking for me.”

Instead he released a Motown covers album, 

Signed Sealed Delivered, and in 2010 moved 

permanently to Miami. From the outside 

his life resembled a cross between self- 

imposed exile and the dream, which 

the outside world got snippets of via social 

media. In 2013 Buzzfeed even ran a story 

 entitled “30 Reasons Craig David’s Instagram 

Is The Best Thing On The Internet” highlighting 

his  propensity for positive-thinking hashtags 

and selfies but, also, bringing to attention 

quite how ostentatious his South Beach 

 penthouse apartment was: white walls, white 

grand piano, white sofa, white bar stools, 

black-and-white art prints and a terrace over-

looking the Miami waterfront. Also inescapa-

ble was his changed physique, the singer 

having taken up bodybuilding, and a new 

motto #EatCleanTrainDirty. This image of him 

as an ice-cold poseur is, curiously, at odds with 

how he is in person; he’s warm, always hugging 

and offering handshakes, big on eye contact 

and his moments of  introspection are punctu-

ated by laughs or a knowing eyebrow. Looking 

back, he admits, his super-cut body was symp-

tomatic of spending too much time working 

out and not enough time on music. “I was 

looking like, I don’t know, ET in the basket on 

the way home, not realising and just wanting 

to get [my] upper-body in check,” he laughs. 

It was in the Sunshine State, however, that 

the seeds to his musical revival were planted. 

Finding the local nightlife a touch  formulaic, 

the singer started to hold  gatherings (“just a 

pre-gamer kind of vibe”) to make use of his 

pad and his playlists. “It was cool,  literally five 

to ten friends, it wasn’t even a DJ set, just 

playing off iTunes. But everyone started 

getting  involved, pressing buttons. One 

minute you’re in a nice little flow and then it 

goes into Jive Bunny craziness,” he laughs, 

constantly moving his torso and gesticulating, 

almost shadow boxing as he tells the story. “So 

I reined it in, got the decks and started playing, 

then someone said you can’t just play the 

tunes, you’ve got to get on the microphone. 

Now all of a sudden, I’m hosting a party and 

when people are coming through they’re invit-

ing friends of friends and it’s starting to 

build...” The parties became legendary, gained 

a name “TS5” (after his apartment number) 

and, via Soundcloud, caught the attention of 

fans, radio stations and eventually live pro-

moters. Not that he’d ever lost faith, of course. 

As a musician, he says, “I’ve always known I’m 

three minutes away from changing my life.” 

 T
he Union Jack towel-emblazoned 

balconies of Magaluf’s BH Hotel are 

a far cry from a wraparound terrace 

in Miami’s South Beach and the 

guest list may have swollen, but 

TS5 is having the desired effect. At one end of 

the 656-room hotel’s giant courtyard-come-

live-venue, David is on stage, working it. 

It makes for beguiling viewing, as he  furiously 

switches from MC to DJ to producer to 

soul singer like a hyper, 21st-century one-man 

band. It’s physical work (he’ll later tell me 

his shows are the reason that he no longer 

needs to do any cardiovascular training) but 

he maintains the coolness to slip between  

A bigger splash: Ibiza 
Rocks Hotel, clearly not 
chilling on a Sunday

‘Bo’ Selecta! was a 
form of bullying 
as I couldn’t say 

how I felt about it’
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Fall and rise: 
Craig David 
backstage, 

24 July 2016

Shirt, £140. T-shirt, 
£35. Both by G-Star. 
g-star.com

‘I’ve always known I’m three minutes away 
from changing my life’
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   Be There, Then (Kevin E Perry, October 2016)

   GQ Icons: Manic Street Preachers 
(Mark Russell, June 2016)

    A Certain Bromance (Dorian Lynskey, April 2016)
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 guises. It’s a Nineties R&B-tinged, dance 

and garage anthems set, with “7 Days” and 

“Fill Me In” sung alongside raps over Dr Dre’s 

“Still D.R.E” and Whitney Houston’s “It’s Not 

Right, But It’s Okay”. However,  undoubtedly 

the biggest cheers of the night come for two 

tracks that are less than a year old, his 

 collaboration with house duo Blonde,  

“Nothing Like This” and “When The Bassline 

Drops”, which he made with grime artist Big 

Narstie. During the latter, the crowd contains 

no fewer than six men standing on  their 

friends’ shoulders. “It’s very surreal seeing this 

new generation and the other generation 

 together,” he says. It’s the most postmodern of 

comebacks: part-ironic, part-genuine love-in; 

part nostalgia, part zeigeist. But, when there 

are a sea of people chanting your name and 

six men standing on shoulders, who cares?

If a British comedy played a part in David’s 

credibility nosedive then another has been 

key in its uptick. It was while appearing on 

Radio 1Xtra with BBC2 mockumentary People 

Just Do Nothing’s hapless Kurupt FM pirate-

radio crew last September that the singer met 

Big Narstie. Within weeks the two were in the 

studio and the result, a “Rewind”-sampling 

garage-grime mash-up, confirmed David was 

back in business; a top ten hit, a new audience, 

a live performance on The Jonathan Ross 

Show, and a gold-disc which now takes pride 

of place in his hotel room. “He was very, very 

cool,” says Big Narstie (AKA, Tyrone Lindo) of 

the experience of working with the artist he’d 

“listened to with my cousin on tape when I 

was grounded”, before affirming David’s posi-

tion back in the zeitgeist. “I wouldn’t even say 

he’s back, I’d just say he’s home. Music was his 

home, he was lost doing everything else.”

 I
biza 2016 is made for David in a way that 

it just wasn’t first time around. Twenty 

years ago the super-club was no place 

for UK garage and the two-step sound 

didn’t translate to the spaced-out, curi-

ously unsexy world of podiums, glitter, spiky 

backpacks and E. But, as Andy McKay, 

founder of Ibiza Rocks – and legendary White 

Isle hotspot Manumission – tells me around 

the pool of his Pikes Hotel, the game has 

changed, tastes have matured and the future 

on the island is less Saturday night and more 

“Sunday afternoon scene” around the pool. 

“And that’s why we booked Craig for the 

whole summer.” 

“Was it OK?” David asks, with a look of 

genuine concern, as he enters the cool of the 

Ibiza Rocks backstage area, where there’s 

plenty of water and chocolate (as ever, he 

 refrains but offers it around). It was, and 

McKay’s instincts prove correct (though the 

Sunday-afternoon crowd is arguably as 

 hedonistic as the Saturday-night crowd). 

just in the backstage,” he’d told me the night 

before his Worthy Farm debut. “So I’m out 

there with my boots on, going through, doing 

my thing and some people recognised me. 

There came a point where I had to go back 

because it was getting a bit on top because 

there were so many people and it started 

a ripple effect. I’ll stay as long as I possibly can 

because generally I can’t get enough of it, 

man.” With his natural keenness to please, and 

ability to talk to anyone at length, it’s clearly 

part of the game he embraces, though is at 

pains to tell me it’s not cynical, he just genu-

inely loves getting the chance to do it. “It’s the 

first opportunity this time around that I can 

respond to people”. 

 E
veryone who works at the Sofitel 

London Heathrow knows its most 

famous resident. As is his way, as 

we walk to the gym for a workout 

– the flipside to our Balearic trip 

a fortnight prior – David says hello or stops to 

cheerily talk to everyone from the woman 

who runs the small newsagents in the lobby, 

to the lady behind the spa check-in, to the 

young girl who changes the towels in the gym. 

He admits that his recognition levels went into 

orbit after his X Factor appearance last year. 

“When I walked out of the hotel every day it 

would be like, ‘Oh, hello, how are you doing 

there?’ It was nice,” he says. “When I came 

back in after the final, literally, that night, the 

same people were like, “Craig! Can we get the 

photo for my son, my daughter she saw you...’ 

It was so unbelievable.”

But in the downstairs gym, he’s unbothered 

– as is the way with hotel workout rooms, it’s 

often empty – and has free rein to take GQ 

through a punishing (for us) workout. There is 

a moment when, after he presses 100lb with 

ease, to save my embarrassment he graciously 

halves the weight without saying a word, dis-

tracting me with conversation. Despite this, he 

does, however, say his regime is far less strict 

than it once was. “When you start to ascertain 

a physique you run that thing where you don’t 

want to lose it. It catches you, it’s like a hook. 

[Then] you’re picking and choosing food and 

where to go and, socially, it starts to mess up 

the whole thing. Now, I’m so glad... Listen, I 

train and it’s cool and it feels good, but I’m not 

taking it that seriously.” 

We work through, variously, bench presses, 

plank to palms, mountain climbers, walking 

lunges, cable rows and a beastly variation on 

pull-ups. At this point, I remark that, if the 

music thing doesn’t work out he could always 

make it as a trainer. “Don’t even joke about 

that!” he shoots back. Right now, though, 

there’s no chance of that – later that after-

noon, he has a raft of commitments to promote 

the album and, as ever, social media to attend. 

Despite this scaling back, he still has the 

kind of V-shaped, pin-up figure that most 

people would dream of; not least fans. Does 

he get hit on a lot? He laughs, “I think people 

are a little bit apprehensive about... er, yeah, 

to be honest, yeah!” But he says he’s not 

seeing anyone at the moment. “I’ve been on a 

single flex, man, which actually worked in my 

favour [while recording]. I think that when the 

right person comes along you’re not even 

looking for it. And it’s usually someone who 

catches you by surprise, you know.” 

He laughs when asked if he’s going to move 

on from the hotel – of course, he says. He’ll 

buy somewhere in London again e ventually. 

But for now, he is happy to extend his 

stay, and perhaps prolong that flicker of desire 

not to conform to adulthood. As I make to 

leave the lobby – sweaty bear hugs and all – 

Craig David dashes back to his room and 

returns a minute later, smiling and armed with 

a Dairy Milk chocolate bar the size of a lottery 

winner’s cheque. “Here, man,” he says. “This is 

for you.”  Following My Intuition is out now.

‘I’ll stay as long 
as I possibly can 
because I can’t  

get enough of it’

David travels light, with no entourage and 

a  bare minimum of management so the make-

shift VIP area is oddly quiet. Other than a few 

friends of friends brought in to say hello and 

get a selfie, there is no fawning crew and no 

hangers-on. After a while we walk back 

towards the stage and talk in the sunshine 

when, poking their heads round the corner 

from a low balcony bar area, a crowd of lads 

in their late twenties are calling for high 

fives and fist bumps. One is pointing to his 

chest and repeating, “I’ve been there from the 

start, Craig. From day one, from day one”. 

Shouting above the next DJ set, he jokes 

around with the group for five minutes and 

obliges by squeezing in for a group selfie. 

This is a not-uncommon aspect of Craig 

David’s life on the road; in fact, I’d 

 estimate that, by the end of the summer, there 

must be in the region of thousands of Insta-

gram and Facebook feeds boasting selfies with 

the singer. “I went out to experience what 

Glastonbury is like because I didn’t want to be 
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Resistance 
movement: Khalil 
Younes’ About A 
Young Man Called 
Kashoosh, 2011; 
(opposite) footage 
of the death of 
Ibrahim Qashoush

‘HE WAS THE 
NIGHTINGALE 

OF THE 
REVOLUTION’



In June 2011, a Syrian protest 
anthem captured the world’s 
attention during the Arab Spring, 
after being recorded on a phone 
and uploaded to YouTube. Its 
smart, visceral lyrics attacking 
President Bashar al-Assad resulted 
in the singer’s murder and 
martyrdom. But was it even him? 
Now, GQ exclusively reveals the 
story of the real and reluctant hero 
behind the song that rallied the 
rebels on the march to civil war +�+

STORY BY James Harkin 

+�+

PAINTING BY Khalil Younes

The 
songbird
  of
Syria
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As the movement gathered momentum and the nightly protests 

converged on central Hama’s Assi Square, so did his ambition. 

“Yalla Erhal Ya Bashar”, or “Come On Bashar, Leave” was inspired  

by the corruption and brutality of Syria’s flagging regime and Hama’s 

bloody history of fighting against it, and would come to define Syria’s 

early revolt. Its acid lyrics – it appeared to call President Bashar al-

Assad an “ass” and dismissed his powerful brother, Maher, as a “coward”   

– were, in a country in which independent politics had been banned 

for decades, breathtaking in their cheek. Sung over an insistent, jaunty 

drumbeat, however, it was also as funny as a schoolyard chant. It 

accused the president of creating “new thieves everyday”; no simple 

hymn to the West, it dismissed his brother as an “agent of the US”. Much 

as the rousing folk music of Woody Guthrie, Bob Dylan and Víctor Jara 

had for previous generations, the effect was to give Syria’s brand new 

rebels something to sing along to. On public demos the song added to the 

carnivalesque atmosphere. On the internet it went around the country 

like a private joke, taking news of the uprising to beleaguered young 

protesters elsewhere in Syria and around the world.

When the poet and performer was reported dead in the Orontes River 

in early July, and a video of his neck almost cut away from a bloody, 

gruesomely lolling head appeared on YouTube, that too delivered a 

powerful propaganda punch – that the cruelty of Syria’s Ba’athist 

regime knew no bounds. Now, he also had a name – Ibrahim Qashoush. 

Everyone from the BBC to CNN reported the death of Syria’s 

revolutionary poet laureate. Those who murdered him, wrote the 

Guardian’s man in Damascus, “cut his throat and carved out his vocal 

cords”. The Telegraph’s “special correspondent” in Hama (it wasn’t clear 

how they’d got a correspondent into Hama, given that most foreign 

journalists were banned by the Syrian regime) confirmed that “The 

singer paid the price for his fleeting fame” when Assad’s troops had 

“found and dealt with him”. The most complete 

account was filed from nearby Beirut. A 

reporter from the Associated Press,  

presumably with the help of sources he’d 

reached over the phone or via new media, had 

located a “close friend” of the singer who 

revealed Qashoush as a 42-year-old fireman 

and the father of three boys. “All the poems 

and songs he wrote were by instinct,” 

remembered Abu Yaman. “He used to be 

sitting with his friends and then start reciting 

a poem.” He’d been walking to work one 

morning when a white vehicle had stopped 

and simply bundled him into a car. Qashoush’s 

slaying had become a “rallying point for 

protesters” in Hama; thousands attended his 

funeral. “He was the nightingale of the 

revolution,” mourned Yaman. 

As the story made its way around the world, 

the posthumous tributes began to flood in. A 

Syrian-American pianist, Malek Jandali, was 

moved to write a powerful orchestral work 

called the “Freedom Qashoush Symphony”; an 

Amsterdam art exhibition featured a pen-and-

ink portrait of the dead singer, accompanied by 

some of his songs. In a headline interview with 

President Assad on ABC in November 2011, 

Barbara Walters confronted him with the story 

of the “singer with his throat cut”, rendering 

the Syrian president momentarily silent. 

Syria’s secret policemen had heard the story, 

too. In February 2012, while interviewing 

Syria’s young revolutionaries and attending 

their demonstrations incognito, I met one 

young man who’d spent 16 days in one of the 

city’s most infamous prisons and told me that 

his biggest mistake was to leave the song “How 

Sweet Is Freedom” on his mobile on his way to 

the opposition demo. When his interrogator, a 

heavily built man with the carriage of a prize-

fighter, found the song, he’d gone ballistic. 

Even before he’d asked anything the interroga-

tor made him hold out his hand and brought 

down a lit cigarette on the middle of his palm, 

making him clench his fist around it. Then he 

began playing the song over and over from the 

mobile, beating him across the head and the 

body in time to its rhythm.

The songs were inspiring to Syria’s young 

revolutionaries, but there was also something 

odd about the story. For one thing, the reports 

of who Qashoush was, where he’d been killed 

– even the age he was when he died – were 

wildly different. There was the fact that no 

one had managed to speak to his family. As 

time passed, the rumour mill among Syrian 

oppositionists in exile quickened. “He is alive, 

and living here in Istanbul,” one assured me 

over lunch in 2014. Another Syrian politico 

insisted that he was working as a gardener; 

another told me he’d left for Qatar; yet 

another that he’d left for Europe. One savvy 

‘ THE SONG HAD AN 
EFFECT... WE WERE 
WRITING HISTORY’ 
ABDUL RAHMAN FARHOOD 

Every protest movement needs a singer, 
and in the spring of 2011 it was the turn of 
a courageous street poet from Hama. It was 
the Arab Spring, and Syria’s young, mostly 
leaderless revolt was spinning around like a 
record on a turntable. What it needed was a 
soundtrack and at nightly demos, while locals 
careered around in the Arabic dance known 
as the dabke, he was the one writing it. Fear 
was falling away; one of his first songs was 
called “How Sweet Is Freedom”.
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supporters were watching all this too, happy 

that the singer who’d so insulted their 

president appeared to have received his 

comeuppance. The fact was that both sides 

wanted him dead and it was better to leave it 

at that. In any case the original nonviolence 

of the protesters had given way to “fiery 

voices” like the al-Qaeda affiliate Jabhat al-

Nusra and Isis; there were much more 

important things going on. He wasn’t even 

sure he’d been any good, and he hadn’t sung 

in public since. “I’m not a singer. I never sung 

anything in my life before the revolution. It 

was for the street, not for the studio.” 

But if Farhood was both the songwriter and 

performer, then who was Ibrahim Qashoush? 

“A totally unknown person,” he told me. “He 

didn’t do anything. Nobody knows his story or 

why anyone killed him.” The Syrian human 

rights investigator’s verdict was more damning: 

Ibrahim Qashoush was a local security guard 

and “the rebels killed him because they 

thought he was an informer for the regime”. It 

was possible. The Syrian security state has 

traditionally managed a vast informal network 

of informants and when the revolt broke out 

some rebels began quietly exacting revenge. 

But the only way to find out more was to go to 

Hama. At the end of March, armed with a rare 

journalist visa to the country, I did just that. 

Official permission and the accompaniment of 

a government translator is required for any 

travel outside Damascus now, which seriously 

curtails independent reporting. The city itself 

is protected by a heavy security cordon and is 

quite safe, but much of the countryside around 

it is in the hands of Isis and Jabhat al-Nusra. 

On the final stretch of the journey the driver 

sank his foot hard on the accelerator; every 

time we hit a pothole our heads hit the roof. 

As we sailed into the city we circled around 

Assi Square – where rebel songs atop huge 

demonstrations had shaken the Syrian regime 

to its core five years previously – on our way 

to the mayoral building, which sits beside it. A 

solitary plain-clothed Mukhabarat (intelligence 

officer) loitered outside, scanning both us and 

the square.

I hadn’t mentioned my reasons for visiting 

Hama to the Syrian government. Supporters of 

the regime are often suspicious of the motives 

of western journalists and I didn’t want to 

give anyone time to lay a propaganda trail  

young activist rolled his eyes when I asked 

the question, weary of what he took to be 

another propaganda fiction propagated by the 

rebel media. 

One Syrian human rights investigator was 

more specific, and a little indignant. The singer 

was not really Qashoush at all, he insisted, but 

another man called Abdul Rahman Farhood. 

“Some of the opposition were telling lies 

because they thought it would be helpful. It 

was because of this that I fell out with them.” 

Finally, in January of this year, I phoned a 

contact on Skype and heard a young Syrian 

speaking broken English at the other end. Was 

he Qashoush? “Yes, yes, my friend,” he 

replied, with an amiable giggle. Where the hell 

was he? “It is a long story. I don’t know where 

I should begin.”

+�+

 T
he way Abdul Rahman Farhood 

explained it, his career as a protest 

singer  happened  almost  by 

accident. The demonstrations had 

started small in Hama in March 

2011, advancing street by tiny street. 

Farhood, who was studying economics at 

university elsewhere in Syria and working in 

construction to pay the bills, came back to 

join them. It was Friday 10 June 2011, the 

same day the demonstrators arrived in any 

numbers in Assi Square, that he first sang in 

public. They’d bought the sound system two 

days earlier and people were getting bored of 

mouthing the same few political slogans. 

“They were looking for a leader,” he told me. 

“Everyone was afraid and we needed someone 

who could sing.” Farhood – he was known 

locally as Rahmani – decided to have a go. 

Encouraged by the response, he wrote more 

songs on the hoof, trying them out at the 

nightly demos. “Yalla Erhal Ya Bashar” got 

its first daylight airing three Fridays later, 

on 1 July. After attacking and killing some 

protesters several weeks earlier, the security 

forces were keeping a low profile, so huge 

numbers of people, many of them women and 

children, turned up to sing it. The impressive 

footage is still there on YouTube. 

A few days after that came the news of his 

death. “The singer is dead, the singer is dead. 

I heard my voice on the television, and another 

name, and I was very afraid.” Friends of his 

told him to say something, but going against 

such a powerful propaganda machine seemed 

like an uphill struggle. “After about ten or 15 

minutes, 100 channels, Al Jazeera, BBC, CNN... 

I was listening to all this.” Nor did he want to 

meet any journalists now. “It is not effective. 

I think it will cause me trouble with the 

revolution.” Afterwards he’d heard that regime 

‘  IBRAHIM 
QASHOUSH IS 
THE NAME OF 
A HERO FOR 
THE SYRIAN 
PEOPLE’ 
ABDUL RAHMAN FARHOOD

Damascus

SYRIA

Hama

World take note (from top):  
A map of Syria showing Hama 
and the capital, Damascus; 
Farhood’s song becomes a 
symbol of resistance, 27 June 
2011; the mutilated body 
of Ibrahim Qashoush on 
3 July 2011; Barbara Walters 
interviews Syria’s president, 
Bashar al-Assad, on ABC, 
7 December 2011
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 of their own. After a few minutes drinking 

tea in an office full of media workers, however, 

I popped the question: “Does anyone know 

anything about this guy Qashoush?” Right 

away, a grave-looking man with a bulbous 

nose piped up. Ibrahim Qashoush’s father and 

his sister were siblings, he said, and he’d be 

happy to give him a call and arrange an 

interview. The conversation didn’t go well; 

after a good deal of badgering in Arabic,   

Qashoush’s father refused to speak to me. 

Instead the man claiming to be his relative, 

who only gave his name as Abu Zaher, 

promised “to tell me everything” and we 

sloped off, accompanied by one of the city 

administration’s media people, to a nearby 

coffee bar. 

It was a glorious spring afternoon and the 

outdoor diner we chose looked directly onto 

the Orontes River, where Qashoush’s mutilated 

body is said to have been dumped. In the 

background some of the water wheels, or 

noria, for which Hama is famous were still 

tilting; the rustic riverside scene was marred 

only by the presence of a half-submerged car. 

Over the sound of the muezzin’s call to prayer, 

and in the presence of a media officer from the 

Syrian government, I produced the two images 

of Qashoush’s corpse on my iPhone and he 

recognised them immediately. Ibrahim was in 

his mid-twenties, he said, when he left for 

work one morning and never came home; he’d 

turned up dead in an area of the city called 

Dawar al-Bahra. He wasn’t a fireman but a 

security guard at the fire station; he was also 

illiterate, according to Abu Zaher, and certainly 

not a poet or a singer. “Ibrahim didn’t sing 

ever. He didn’t know how to write or read and 

he’d had a problem with his hand since birth 

[he mimicked a clubbed or deformed hand]. 

How can people believe this?” 

Neither, for much the same reason, was he 

impressed with the theory that Ibrahim could 

have been an informer for the Syrian regime. 

But the man who brutally killed him, the 

family discovered later, was working with 

rebel groups and had fled two weeks 

afterwards to Turkey. All this attention from 

the foreign media had added immeasurably to 

their grief. Unidentified opposition groups, 

according to Abu Zaher, had threatened his 

relatives “to tell lies about the killing or they’d 

make problems for everyone in the family”. 

Ibrahim’s three brothers had fled Hama as a 

result. Since his mother was long dead, the 

upshot was that Ibrahim’s father was now 

living on his own. “He is very confused; he has 

lost his mind. It is a bad situation. No one from 

his family is around.” Had any journalists 

asked to speak to him? “Never, nobody. I don’t 

know why. But he is still afraid.”

Abu Zaher works as a freelance photogra-

pher for Syria’s government-controlled news 

agency and could hardly have blabbed any-

thing critical of the Syrian Army or regime. 

But the basic contours of his story – that 

Ibrahim was killed either as the result of some 

private dispute or because he’d fallen foul of 

some rebels – seemed both plausible and con-

vincing. If he’d wanted to tell a pro-regime 

propaganda fib, moreover, he’d surely have 

focused on the real rebel singer and not a rel-

ative who he insisted had never sung a word. 

But no one around the table claimed any 

knowledge of the singer and I didn’t mention 

Abdul Rahman Farhood. 

After half an hour of pummelling him for 

information and assuring him I only wanted the 

truth, I thanked Abu Zaher for his time and 

walked with Hama city’s burly, limping media 

officer back towards Assi Square. Until then I’d 

only seen it on YouTube, full to bursting with 

protesters; now there was only a steady trickle 

of taxis and passers by. “They made propaganda 

saying close to half a million people or even a 

million people participated here,” he pointed as 

we walked. “But you can see the square – you 

can imagine the number of people who were 

here. Twenty- or 30,000, maximum.” On the 

YouTube videos it looked as if the there were 

more people than that. It was difficult to tell. 

 O
ne evening two weeks later, on 

the tenth floor of a high-rise 

over looking  a  provinc ia l 

European city, I was watching the 

videos again. This time my host 

was Abdul Rahman Farhood, who’d reluctantly 

agreed to meet. The clip he wanted me to see 

was of that huge demo in Assi Square on 1 July 

2011, the one where “Come On Bashar, Leave” 

had made its daytime debut and its mocking 

lyrics had driven the crowds wild. “It had a 

powerful effect on the people,” he said, with 

the residue of revolutionary pride. “We were 

writing history.” In the bleached-looking 

footage demonstrators filled the entire screen, 

the noise a deep stadium roar; some had even 

clambered into the mayor’s building where I’d 

been and rolled out revolutionary flags from 

its balconies. But it wasn’t just Assi Square 

they’d occupied, he wanted me to know; it was 

the entire area. “Look, my friend, at the streets 

around it. I know there wasn’t one million 

people. But I think there was not less than 

300- or 400,000.”

We were sitting in the tiny studio flat 

belonging to a Syrian friend of his, where 

Farhood comes to pass the time while his 

application for political asylum is processed. 

In the corner was a sink full of unwashed 

plates; on the table by the window lay the 

cigarette-rolling machine, scattered with loose 

tobacco that he and his friend use to save 

money. Five years later he’s 28, with the easy, 

streetwise charm of a movie star. He’s not 

comfortable discussing his own story, but 

loves reminiscing about the glory days of 

Syria’s largely peaceful revolt and how he 

can’t help being drawn back to it by new 

media. Sitting on the edge of the beaten-up 

sofa bed, he let his eyes wander over the 

footage on the screen on his phone. “The 

revolution was on the right road, everything 

was perfect,” he said.

A few days later Ibrahim Qashoush was 

dead. The episode unnerved Farhood – he had 

no idea what it meant or who might be behind 

it – but before long he had other things on his 

mind. On 29 July the Syrian Army, which had 

been stationed outside Hama to avoid 

inflaming the situation, launched a major 

assault to take back control of the city centre. 

Tanks rolled through the streets and the 

demonstrators scattered; on the same day 

Farhood’s younger brother Ahmed, a part-

time DJ and another revolutionary, was killed 

by a sniper. He showed me another video on 

his phone, this one of Ahmed on a stretcher 

and haemorrhaging blood; he died shortly 

afterwards. The security forces were looking 

for the singer, too; the confusion over his 

identity might have bought Farhood a little 

time, but not much. “They started arresting 

people and asking, asking, asking for 

information,” and soon they worked out the 

truth. “I was safe, but only for one month.” 

By then, he was safely in Lebanon. Missing 

Hama and home, however, he ventured back in 

December of that year, staying in areas of the 

city where the fledgling Free Syrian Army had 

established a presence. He organised demos 

and even sang some new songs, staying there 

until the summer of 2012 before heading north 

towards rebel-held territory and Turkey. For a 

long time he worked for an NGO, distributing 

food and other supplies to rebel-held areas of 

northern Syria. In November 2013, however,  

‘  THEY STARTED ARRESTING PEOPLE AND        
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    ASKING, ASKING, ASKING FOR INFORMATION’

Come together: An anti-Assad regime 
demonstration in Hama, 29 July 2014; (above) 
protesters react on a march through the city 
centre during the Arab Spring, 16 July 2011 
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 disaster struck. Doing relief work in a town 

called Salqin in Idlib, he and six friends were 

ambushed on the road by 150 masked, mostly 

foreign, fighters from Isis. It may have been a 

case of mistaken identity – they seemed to be 

looking for someone else – but it was terrifying 

all the same. The seven activists were blind-

folded and whisked away to a holding cell in a 

nearby engineering college, then taken out one 

by one to be brutally interrogated. 

Farhood didn’t want to talk about what 

happened next; it was his friend who’d let the 

episode slip. Instead he called one of the other 

activists who’d been abducted alongside him 

and put him on tinny speakerphone. The 

activist had been badly tortured; they’d 

invited him to dig his own grave, he told us, 

and announced that they were going to cut off 

his head with a knife – “and not even a very 

sharp one”. Soon Farhood and everyone else 

was in stitches at the surreal awfulness of it 

all. “It was a bad dream. One of them said to 

me, ‘What are you doing here?’ I said, ‘I am in 

my own country. What the f*** are you doing 

here?’” Farhood, who’d been interrogated by 

their leader and not beaten very much, had 

been luckier. Countless young Syrian politicos 

have perished in Isis jails; if they’d found out 

he was the revolutionary singer known as 

Qashoush they’d surely have made an example 

of him. After six days, however, all seven were 

released without explanation. “They started 

with the educated people, the activists,” 

concluded his former comrade. “They called us 

f***ing kaffir (unbelievers). They wanted to 

send a message.” 

It was his last day in Syria, more or less. From 

then on Farhood lived quietly in Istanbul, 

working in import and export as the commercial 

agent for an ironmonger. In October 2015 he 

joined the epic exodus of thousands of Syrians 

racing across borders and against all obstacles 

through Greece to Macedonia towards safety 

in western Europe. “Nobody helped me.” He’d 

dearly like to go home but knows it’s not going 

to happen any time soon: he remains an 

implacable enemy of the Syrian regime, and for 

the force with which it put down the initial 

demonstrations he holds it responsible for 

everything that’s happened since. “Revolution 

is in my blood,” he told me and like many from 

Hama his animus runs deep. In an earlier 

assault by the army on the city, in 1982, to 

crush a Muslim Brotherhood rebellion there, 

his grandfather had been shot dead in front of 

his mother. “He was involved in nothing, just 

staying in his house.” An uncle of his was killed 

too and other members of his extended family. 

Back then the population of the city was only 

about 300,000, and Farhood estimates that 

40,000 perished. “You can’t find a house or 

family in Hama who hasn’t lost someone.” 

now, was that “the revolution media is weak” 

and subservient to powerful foreign channels 

who pick and choose what to show according 

to their own agendas. “I don’t believe in media 

any more. It wasn’t effective.” 

But neither was it always accurate. He’d 

heard that Ibrahim Qashoush was a “simple 

person with a disability” [he performed the 

same tentative mime of using a clubbed or 

 deformed hand that Abu Zaher had] and that 

he worked in a fire station. He knew all the 

people “who were working in the revolution” 

in Hama, so he also knew that Qashoush 

couldn’t have been involved. And they all 

knew that he was the singer and that he was 

still alive. So how come a blatantly false story 

went around Syria and the world? “I don’t 

know who spread the rumour,” Farhood told 

me, with uncharacteristic irritation. “I hope 

I find him.” But it was someone from the 

Local Coordinating Committees, the new- 

media-friendly opposition outfits receiving ad 

hoc support from the US and other western 

governments, who was quoted in newspaper 

articles in support of the story. 

+�+

 T
he Syrian conflict was the first real 

YouTube war, where much of what 

we see comes via the grainy lens of 

a smartphone. Early on in the 

uprising some of Syria’s activists 

had put their faith in it to get their message 

out. They were encouraged to do so by foreign 

governments and well-meaning NGOs. As the 

vogue for “media activism” in western capitals 

developed, scores of young Syrians were 

invited to Turkey and paid up to ten times the 

Syrian national wage to make new media 

against the Syrian regime. None of it did their 

revolt any good. The resulting wall of made-

for-YouTube agitprop compromised many 

young politicos and distracted them from the 

hard work of persuading their fellow Syrians 

away from the devil they knew. And in the 

end, when faced with the might of the Syrian 

regime and war-hardened Islamists, it turned 

out to be a very weak weapon anyway.

None of this, however, had anything to do 

with Abdul Rahman Farhood. His only crime 

was one of omission – of choosing to say very 

little. It was understandable. He was taking 

enormous risks in a rapidly evolving, deeply 

combustible situation and managing the 

international media was the least of his 

worries. Plus, he was protective of the 

reputation of his revolution. “It was not 

important for me,” he told me. “The revolution 

is not a programme for fame and people in 

Hama knew who was singing. When the 

revolution finishes we can publish all these 

The people’s poet: 
Abdul Rahman Farhood, 
24 March 2016

It was Farhood who’d brought up the horrors 

of Hama in 1982 to illustrate a point. It was 

after midnight and we’d been sitting around in 

the flat; his Syrian friend and I were on red 

wine while Farhood, who still prays regularly, 

was nursing a nonalcoholic drink. I’d asked 

about the role of new media in the Syrian 

revolt and he answered with an example. 

“When Assad the father [Bashar’s father] was 

doing this, there was no media and no one 

knew about it. So we thought that if people 

knew about it through new media... But we 

were surprised: even when they knew about 

it, step by step, no one did anything. It wasn’t 

useful for the governments of other countries. 

In 1982 there was no social media and no one 

saw the crimes: now they see the crimes and 

the result is the same.” Farhood didn’t really 

blame new media but foreign governments. 

After all, the Syrian regime had its own house 

media and its own propaganda story, which 

the young revolutionaries were forced to 

rebut. “They were telling the whole world that 

they were fighting terrorists and the whole 

world believed them.” The problem, he felt 
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stories.” Later, he took a couple of trips to 

Qatar and even did some work on an Al 

Jazeera documentary about songs of the 

Syrian revolution. Some people there knew 

who he was, but he didn’t want to tell his 

story. “I don’t need this,” he’d say, whenever 

anyone asked. 

He did give an interview at the time, 

however, and to one of the very few foreign 

journalists to make it into Hama. He’d brought 

it up almost immediately on our first telephone 

conversation, because he suspected I might be 

the same guy. “I don’t remember, the New York 

Times maybe. His name? I’m not sure.” It was 

Anthony Shadid, the New York Times journalist 

who, seven months later, would die of an 

acute asthmatic attack while reporting from 

rebel-held Syria. The article appeared in the 

New York Times on 22 July 2011 and it 

discussed the numerous rumours surrounding 

Ibrahim Qashoush before cutting to the chase. 

“Others insisted that the song was actually 

written by a 23-year-old part-time electrician 

and student named Abdel-Rahman, also 

known as Rahmani.” Interviewed by Shadid, 

Farhood patiently explained how and why the 

songs had come about and about how he and 

one of his brothers had argued about how far 

to go with the lyrics. “What I say, everyone 

feels in their hearts, but can’t find words to 

express,” he said. He even agreed to have his 

photo taken. “Asked if he was afraid,” Shadid 

wrote, “Rahmani answered ‘Of what?’”

Farhood had risked his life to talk to 

Anthony Shadid, who’d brought back an 

excellent first draft of the truth. But it just 

didn’t stick; it had been swept away in an 

avalanche of new-media propaganda. After 

that he’d simply lain low. 

+�+

 A
pplying for political asylum is a 

waiting game. By day Farhood 

takes language classes, and in 

the evening he goes to a nearby 

pitch and plays football alone. 

Sometimes he writes poetry, but nothing 

political and only for himself. In between 

times he pounds the city streets with his 

friend, wearing sunglasses and singing softly 

to himself. In the three days and nights I spent 

with him he did it constantly – mostly Syrian 

and Iraqi crooners, sometimes just for fun or 

to punctuate a lull in the conversation. When 

the three of us sat down to watch a Spanish 

football match he hummed Real Madrid’s 

anthem for most of the game, just to wind his 

friend up. But despite all our requests he 

refused to do his rebel songs. That was only 

for the revolution, he said, and only for Syria.  

One evening while he was playing football a 

young woman hollered at him from over a wall, 

inquiring as to who he was. He duly trooped 

off to meet her for dinner, leaving me behind 

in the flat, but came back empty-handed. She 

was very nice but too young, concluded 

Farhood, and in any case he’s holding out for 

a nice girl from Hama. But did he even tell her 

who he was? It’s unlikely. The affair has taken 

a toll on him too, forcing him to airbrush his 

role in Hama’s recent history and committing 

him to a Trappist silence. He feels guilty for 

starting a revolution and then escaping Syria 

– guilty, after Ibrahim Qashoush’s death, for 

even being alive. Some Syrian oppositionists 

know who he is, but elsewhere in Syria many 

cling to the legend of Qashoush. “I’ll give you 

an example,” he told me. “I met this girl and 

she said, ‘I was with the Assad regime but 

when I heard about Ibrahim Qashoush I joined 

the revolution.’ If I tell people that I’m the one 

who made these songs, her reason for joining 

the revolution is fake. You’re talking about 

some hero and he’s dead and everyone respects 

him. Now what do you say?” 

In Farhood’s world, jarring incidents like this 

happen all the time. One night, while we were 

watching TV, a Syrian friend pinged him on 

WhatsApp. In recent days there had been a 

pro-revolution demo in the rebel-held city of 

Maarat al-Nu’man in northern Syria, the 

message informed him, and one of the chants 

was, “We will sing after you, Qashoush.” 

Farhood sucked his teeth, as he does when 

he’s anxious, and debated all over again 

whether it was the right time to tell his story. 

“Ibrahim Qashoush is the name of a hero for 

the Syrian people. When I publish this story 

I’ll f*** up all his fame.” But lots of Syrians 

know you’re alive, I protested. “I don’t talk 

about it.” Agreeing with me, his Syrian friend 

assured him that no one could blame him for 

getting out of Hama; he was a hero when the 

revolt was led by ordinary Syrians and his 

brother had been killed by the Syrian security 

forces. It was a good point. Long before Homs 

became its violent epicentre, Hama was the 

cradle of a largely peaceful revolt – and it was 

his untrained voice that had brought it alive. 

But Farhood was unmoved. “You don’t know 

the Syrian people, my friend,” he told me. 

“Trust me. Now they say he is a hero, but 

when they hear I’m alive, they will be, ‘F***’.” 

But they’re unlikely to want to blame him 

just for being alive. Martyrdom is overrated, 

and too many young Syrian men have perished 

already; a living rebel is surely better than a 

dead one. On the day I was due to leave I asked 

whether he was better at writing or singing and 

he waved the question away with his usual 

humility. “You need a smooth voice for 

singing,” Farhood replied, whereas his was 

“very strong” and not good. Would he sing for 

us now? I’d been begging for him to sing since 

we first spoke – apart from anything else, and 

in the absence of much documentary evidence, 

I needed to be sure that he was who he said he 

was – and he could see the question coming. 

“Nooooo. Because I’m not a singer, my voice is 

not smooth.” But you were the nightingale of 

the revolution, I teased him, and in Hama you 

needed a strong voice to be heard. “I am ready 

to sing for every revolution,” he replied. 

Eventually, goaded by us both, he stood up. 

It was another sunny afternoon, as warm as 

Hama in early springtime and the windows of 

the tenth-floor flat were wide open. “Yalla 

Erhal Ya Bashar” juddered its way into 

existence, reverberating through the space as 

if he’d been carrying around his own internal 

sound system. He started it at a shy gambol, 

keeping time with his knee, and then suddenly 

opened up. It was nothing like a nightingale, 

more like the roar of a caged animal, and as he 

launched into the opening bars everyone 

above and beneath must have heard it too, and 

wondered what was going on. “It’s him. It’s the 

voice,” chirruped his friend. And it was.  

James Harkin is the author of Hunting Season. 

His trip to Syria was supported by a grant from 

the Pulitzer Center on Crisis Reporting.
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Alfie Allen is one suave bastard in new BBC 

drama Close To The Enemy. Gliding through the 

bombed-out landscape of post-Second World 

War London in a series of beautiful suits, 

with slicked-back hair and a cut-glass accent, 

he plays an intelligence operative helping to 

recruit German VIPs who might be of use to 

the British. “He is the poshest character I’ve 

played,” says Allen. “He’s been on the front 

line and now the war is over but people are still 

in rationing mode and worried about the atom 

bomb. So everyone’s having it off left, right 

and centre. He’s definitely taking  advantage 

of that,” he says. “And he wears those classic 

suits. I loved them.” 

The six-part series is written and directed by 

Stephen Poliakoff and all his signature obses-

sions are present and correct. The thin line 

between good and evil, the past’s impact on 

the present and lots of sex and jazz. Much of 

the action is set in a vast London hotel ( filmed 

in Liverpool), where secret agents mingle 

with Nazi scientists, politicians, prostitutes 

and musicians. It’s a fascinating, unique mix. 

Poliakoff was at pains to get the cast to keep 

their performances as  naturalistic as possible 

and not “play to the period”. The cast watched 

Alfred Hitchcock’s 1951 classic Strangers On A 

Train as a guide to how not to play it.

Allen is relaxed and keen to reminisce about 

the details of working with Poliakoff and a 

classy cast that includes Alfred Molina (“total 

legend”), Jim Sturgess (“lovely guy”), Freddie 

Highmore (“such good fun”), and the remark-

able Angela Bassett, of whom Allen just says, 

“Wow.” The series finished filming more than 

18 months ago and was a rare  opportunity for 

Allen to fit another juicy TV role into his Game 

Of Thrones schedule. 

Right now Allen is gearing up for series seven 

of the biggest TV show in the world, explaining 

that he’s about to receive the scripts now that 

a security wall on his email has been erected 

– he has a vague idea of where his character, 

Theon Greyjoy, is heading dramatically, but not 

the specific plot details. Theon spent much of 

the last run having a more  pleasant time than 

he had previously, hanging out with his sister, 

Yara (Gemma Whelan), while she groped busty 

wenches and such, rather than getting slowly 

tortured and eventually  castrated by evil 

Ramsay Bolton (Iwan Rheon) while strapped to 

a cross in a dungeon. Yet for Allen, that noto-

rious period in the show when his  character 

became “Reek” was the clear high point in his 

career so far. “People ask me whether I was 

happier going back to being Theon, but actu-

ally it was so much fun being Reek. I loved 

having to empathise with such a tortured soul.” 

He even  experienced a deep tinge of sadness 

as he watched the grim death of his character’s 

nemesis at the end of series six, while the rest 

of us cheered as Bolton’s face was chewed off 

by a pack of dogs. “I just thought, ‘Oh God, 

I’m going to miss him.’ We had such a great 

time together.”

He wonders whether he’ll ever get to play 

such an extreme character ever again, “But who 

knows?” Allen got the role after quite a few 

auditions just at the time he was  discovering 

classic HBO drama The Wire – and the appeal 

of the project, which he thought of back then 

as “a political soap with swords”, was that he 

was joining the HBO family. But he could never 

conceive of just what a gigantic hit Game Of 

Thrones would become. Now he says he wants 

to enjoy every minute of being bang in the 

middle of a global cultural phenomenon, so 

that when the series ends he’ll sit back, watch 

the next iconic TV drama and think, “I know 

what it’s like to be a part of that”.

As for the future away from Game Of 

Thrones, Allen has an idea for a short film he 

wants to write and wants to do more stage 

work, having enjoyed a West End run in Jesse 

Eisenberg’s play The Spoils. “I changed agents 

to get back to doing more plays,” he explains, 

having dazzled a few years ago in the touring 

production of Equus, full-frontal nude scenes 

and all. Though when asked how he coped with 

the daily grind of doing a play for months on 

end he admits to watching box sets to pass 

the days. Which ones? Bloodline, Billions, 

Gomorrah and Peaky Blinders, the latter of 

which, I point out, he would have been perfect 

for. “Yeah,” he nods. “But the thing is: I’m in 

Game Of Thrones.” Quite.

Close To The Enemy starts next month on 

BBC Two.

‘I know what  
it’s like to  

be part of a  
global cultural 
phenomenon’
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ALASTAIR CAMPBELL

 T
here’s so much about Paul Dacre that I ought to admire.  

I like people who set themselves big ambitions as they start 

out in life, then make them happen; people who stick at the 

same task, with real energy and conviction; who know their 

own mind, don’t get overly buffeted by fads and fashions, 

locate themselves in strong beliefs, and stick to them. 

I’m a big fan of resilience, and within it the need to be 

able to treat criticism the same way you treat praise: with 

studied indifference, as a potential distraction from the 

task in hand, in Dacre’s case maintaining his and, the title 

he edits, the Daily Mail’s pre-eminence as newspaper 

brands. For, much as it pains me to say so – and probably 

pains him, too, given that “brand” is not really a 

Dacreland kind of word – that is what they are; the Daily 

Mail the most penetrating mass-market newspaper 

product, Dacre probably second only to Rupert Murdoch 

as British print journalism’s most influential figure. 

I like British success stories, too, and judged by 

Dacre’s tenure at the helm – 24 years and counting, 

sales doing reasonably well in a fast-changing and 

hugely challenging market, the online version he once 

lumped in with his dismissal of the internet as 

“bullshit.com” now the most-visited news site on the 

planet – it is hard to dismiss him as a failure. He’s the 

Alex Ferguson of newspapers when it comes to longevity, and the Pep 

Guardiola when it comes to salary, his basic pay well into seven figures, 

bonuses, allowances and share options in the tens of millions, sufficient 

certainly to own at least the three lavish properties that we know of 

(alas, I don’t know the exact multi-million value of each property, an 

obligatory part of Mail reporting when a home is mentioned). 

In a deeply felt and personal piece, the former 
Number Ten head of communications explains why 
this country’s most influential (and conflicted) 
newspaper continues to have such a damaging 
effect on British politics and culture – from 
Brexit and immigration to welfare and religion

The Mail

Alastair

There is the place known by his staff as Dacre Towers (not that many 

get invited by their overlord to drive down the mile-long driveway to 

this sprawling West Sussex cattle and arable farm for dinner, let alone 

stay the night). He has his main London residence in wealthy Belgravia. 

And he has the stunning 17,000-acre Langwell Estate near Ullapool in 

northern Scotland, whose seven bedrooms and shooting 

rights, as if he doesn’t have enough in the bank, he 

rents out for £4,250 a week (extra if you kill lots of 

stags), when not there himself avoiding the locals who 

occasionally protest at his presence. This is a very 

pro-EU part of Britain, where almost two-thirds voted 

Remain, and where the Commission has helped fund 

roads and bridges (some of them required to access 

Dacre’s property), a new school, harbour developments, 

an industrial estate, and arts and crofting support 

programmes. So they have not taken kindly to his 

pocketing EU subsidies for landowners, while playing 

a leading role in the lie machine that helped get the UK 

out of Europe; the claiming of such grants purely based 

on vast acreage is the kind of “waste” against which his 

paper would normally froth at the mouth. There is 

anger, too, at his setting himself up to make millions 

and more from a new hydro scheme, against the wishes 

of many locals supporting a project which will plough 

profits back into the community, and in defiance of his own paper’s 

hostile editorial line against levies for renewable energy. 

But here we stray into the rich theme of his hypocrisy, and I digress 

from my hunt for the things I ought to like in Dacre. I like hard workers. 

For decades, he has been something of a 12-to-16-hours-a-day man, 

and, even when home or on holiday, never fully off duty. A paper is  

vs

Paper tiger: The Daily Mail editor 
Paul Dacre is probably the single 
most influential individual in 
suburban and middle England 
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 a living, breathing thing, the next one 

always in development. As its living, 

breathing, dominant heartbeat, Dacre is 

always there, even when he’s not. That is 

leadership at work. 

I like strategists, too, and the fact that when 

you see the Mail, or hear it mentioned, you are 

likely to have an immediate view of it – good 

or bad, it is a strategic success. More than 

perhaps any other newspaper, you know what 

it is. Love it or hate it, you know it’s there. Can 

the same now be said of my old paper, the 

Daily Mirror? Or the Sun, which even if it still 

outsells the Mail in print, is light years behind 

online, and far from the force it once was? Or 

the Daily Express, once the best-selling of all 

at over four million, now a pale imitation of 

the Mail, thinking if it puts Princess Diana, 

bad weather stories and good Brexit stories on 

the front page with the same regularity as the 

Mail focuses on cancer, consumers being 

ripped off by greedy con men, and the failings 

of the NHS, it will replicate its success? 

 S
trategy is about big moments of 

disruption as well as doing the same 

thing again and again. Dacre’s best 

strategic moment of disruption was 

his coverage of the murder of black 

teenager Stephen Lawrence, and the naming 

and shaming of his alleged killers under a 

MURDERERS headline and the challenge to 

sue. A bold move, and one which makes it so 

much harder to challenge the Mail over its 

overt and its more subtle racism. Overt as 

when reporters used to be brought home from 

jobs on discovering that the murder they had 

been sent to cover involved black victims. 

More subtle, though not much, the analysis 

which showed that two thirds of black people 

in the news and feature pages of the Mail were 

criminals; persistent linking of immigrants to 

crime and violence, the reporting of violent 

crimes as terror-related when the police have 

been clear they weren’t, a cartoon in the wake 

of the Paris terror attacks equating refugees to 

rats, the dehumanising, inflammatory 

language of the “swarm on our streets”. How 

dare you suggest we’re racist? What about 

Stephen Lawrence? The exception that proves 

a rule, perhaps, and mainly because it turned 

out Lawrence’s dad did some decorating work 

for Dacre. 

You don’t need to spend too long googling 

around “bullshit.com” or leafing through back 

copies to find examples of racism, sexism, 

homophobia – the last of these unsurprising 

given Dacre believes it is hard for anyone 

without children to be an editor because “they 

can’t understand the human condition” – and 

hatred of immigrants, feminists, social 

workers, anyone and anything that doesn’t fit 

what Dacre believes human beings and 

institutions should be, with charities (do-

gooders, bah!) a recent addition to his hate list. 

When Dacre allowed a New Yorker journalist 

to attend his editorial meetings for what 

turned out to be a fairly flattering profile, his 

white-panelled office fell into stunned silence 

when columnist Simon Heffer spoke 

favourably about France’s National Front 

leader, Marine Le Pen. Private Eye later 

reported that the shock was especially acute 

because “Mail hacks and executives had been 

ordered not to swear: there were to be no 

‘f***s’ and most definitely no ‘c***s.’ As 

importantly, no one was to say a word that 

might be interpreted as sexist, racist or 

homophobic in the lady’s presence.” In other 

words: “Don’t act normal. This is all for show.”

I have a sense of the Mail’s strategic success, 

and admit to hating the sensation, every time 

I board a British Airways or Virgin Atlantic 

flight, and see the big newspaper trays at the 

door of the plane. Assuming I have not been 

able to get there first and cover up the Mails 

with Financial Times or any other freebies on 

offer – or bin them, as is my admittedly 

childish wont – I watch as fellow passengers 

approach and glance at the front-page mix of 

screaming headlines and soft teasers for 

features or giveaways inside. I see the “I know 

I shouldn’t” look come into their eye, and then 

they pick it up and take it to their seat. Richard 

Branson, no less, supports my campaign to rid 

Virgin Atlantic flights of the Mail, but those 

who run his airline day to day insist the 

passengers want it, just as the business guys 

up front want the FT. 

I sometimes watch these passengers reading 

it, too. Mail readers really read it. Not for them 

the idle page-flicking you might see of the 

airline magazines. Headlines draw them in. 

Pictures draw them in. Captions draw them in. 

Then the long reads begin. I want to take them 

by the neck – indeed, sometimes I do take 

them by the eyeball, and I ask: “Why are you 

reading that shit? It’s a national poison. Take 

some heroin or something.” And here is the 

greatest success of all for Dacre. Many say 

they know, they agree, but they don’t care, 

because it amuses, entertains or, more usually, 

angers them – “But I don’t take it seriously”; 

while others look at me like I am the one in 

need of rescue, not them, because they  

agree with so much of what they read. 

We cannot give Dacre all the credit, but we 

can certainly give him some, for how woefully 

misinformed the British public often are about 

important public issues, as revealed by a 

fascinating, and depressing, King’s College/

Ipsos-MORI study before the last election.

To take just a few of Dacre’s special interests: 

Teenage pregnancies: the public thought 15 

per cent of young girls get pregnant. In fact, 

it is 0.6 per cent.

Violent crime: more than half thought it was 

rising, when the opposite was the case.

Welfare: around a third of people said the 

government spent more on Jobseeker’s 

Allowance than on pensions. In fact, pensions 

accounted for 15 times as much as JSA.

Welfare fraud: the public estimated that £24 

out of every £100 spent on benefits is claimed 

fraudulently. In fact it was 70 pence.

Overseas aid: it accounts for just over one 

per cent of government spending. Yet a 

quarter of British people believe it is one of 

the top three items of public expenditure, 

ahead of schools and pensions.

Religion and race: we think a quarter of the 

UK population is Muslim (it’s five per cent). 

We think 34 per cent call themselves Christian. 

(59 per cent). We think 31 per cent are 

immigrants (13 per cent). We think 30 per cent 

are black or Asian (eleven percent).

So when it came to the EU referendum, 

years of Mail-Murdoch-Express-Telegraph-

Ukip lies and myths about Europe helped lay 

the ground for having the referendum in the 

first place – big mistake, Dave – and helped 

Boris Johnson, Michael Gove and Nigel Farage 

carry the ball over the line on 23 June. We 

should neither exaggerate nor minimise the 

media’s role here. Without the high-profile 

politicians leading the way, it is unlikely the 

campaign for Leave would have been won. But 

without the systematic press distortion about 

Europe over the years, I don’t think we would 

even have had the vote. Even when it was 

over, the lies were still being peddled as part 

of the jubilation. Indeed, the day after the 

referendum, the Mail reported that now we 

would see an end to the ban on bent bananas 

(a myth); it heralded the day we could have 

more powerful vacuum cleaners, free from the 

interference of barmy Brussels bureaucrats; 

we could bring back incandescent light bulbs, 

and so stop the epileptic fits caused by 

“supposedly eco-friendly fluorescent bulbs”.

And lo, let’s celebrate, we were taking back 

control of... the right to eat our pet horses.

But despite the campaign having been won 

on lies – £350million a week to the NHS, 

millions of Turks on their way to the UK, 

remember – anyone who dared to question the 

outcome was given the treatment, even if, like 
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Patience Wheatcroft, they used to write for the 

Mail. Her call for a second referendum led to 

her being monstered as a “cheerleader for the 

moneyed Metropolitan elite”; she was guilty of 

an “arrogant and brazen contempt for 

democracy” by advancing a “ludicrous idea” to 

prove the public were misled. One of the 

triumphs of the campaign was for Murdoch 

and Dacre, two of the wealthiest people 

journalism has ever produced, to portray 

anyone in favour of Remain as part of this 

Metropolitan elite, though Dacre could buy out 

Wheatcroft, with her “£1.5m home” (poverty-

line stuff in Dacreland) many times over.

So Dacre was on the winning side, and quick 

to do what he could to stop Boris Johnson 

being the big political winner. Johnson has too 

many sexual and moral foibles to be on Dacre’s 

very short list of politicians he respects. David 

Cameron certainly wasn’t on it, either – too 

young, too flash, too old Eton, not new Eton 

– and my sense during the referendum was 

that Cameron loathed Dacre. Its mutuality 

became clear in the Mail’s near-hysterical 

coverage of Cameron’s admittedly ill-advised 

resignation honours, as those who had played 

leading roles in the Remain campaign were 

showered with awards. But I wonder whether 

part of Dacre’s venom flowed out of a deep-

seated belief that honours should be for 

winners, not losers, and also perhaps that just 

as David English, Larry Lamb, Nick Lloyd, 

Simon Jenkins and other editors were given 

knighthoods, surely after 24 years at the helm 

of a broadly conservative newspaper, one of 

those Conservative leaders since Thatcher 

should have put him forward for one.

I don’t know if Dacre would like to be Sir 

Paul, but I suspect so – though, in fairness, he 

doesn’t seem to use his editorship to get 

himself the best invites, court popularity or 

build relationships with the great and the 

good. Nor does he really show them that much 

respect, and that includes Lord Rothermere, 

nominally his boss, but who has Dacre run 

rings round him on a regular basis (though – 

hypocrisy alert again – Dacre stops short of 

including the non-dom billionaire in any of 

the occasional editorial blasts at filthy-rich tax 

dodgers. This is my third favourite hypocrisy, 

after the EU grants, and the constant use of 

pictures of young girls as online clickbait, 

while raging at the sexualisation of teenagers).

But on the subject of honours, I have a 

confession to make. Dacre almost did become 

Sir Paul, back in our first term. Tony Blair took 

very little interest in honours (for all that 

Dacre played a leading role in hyping that 

ludicrous episode when the police responded 

to an SNP MP’s claim about so-called “cash for 

peerages” with one of the most absurd police 

investigations of modern times). As a long-

standing critic of the honours system, who 

believes that anyone who actively wants one 

should never be considered for it, I took even 

less interest. But as press secretary, I had to 

brief the media about the list, and as one of 

the prime minister’s right-hand people, I was 

among the small team he sent off to the 

Cabinet Office to check the list well in advance, 

argue for a better ethnic mix, press for more 

head teachers, and a few more people the 

public had actually heard of – all so that he 

didn’t have to spend too much time ploughing 

through it himself. So there we sat, with the 

team from the Honours Secretariat, and there 

it was, the media committee recommendation 

that Mr Paul Dacre be the next journalist in 

line for a K. “I am pretty certain,” I said, “that 

the prime minister would consider it highly 

inappropriate for a serving editor to be given 

such an honour, not least because of the 

criticisms we have made in the past about Mrs 

Thatcher’s use of honours to reward media 

owners and editors for political support.” I said 

I would check and get back to them. Which I 

did. I think it was the Telegraph defence 

correspondent John Keegan, alas no longer 

with us, who was next in line and so able to 

benefit from this new prime ministerial edict. 

Dacre has had plenty of other awards, 

though, several for Newspaper Of The Year. 

Nobody could have survived so long without 

knowing his trade, and knowing his market. 

This is not the same thing as the claim often 

made, not least by him, that he “knows his 

readers”. He doesn’t know his readers well at 

all. Why would he, when he meets so few of 

them and, frankly, wouldn’t particularly like 

them if he did? What he knows is what he 

wants them to read, to think, to fear, to hate, 

to hope for, because on that is built the success 

he has created. Mail columnist Peter Oborne 

put it flatteringly: “He articulates the dreams, 

fears and hopes of socially insecure members 

of the suburban middle class. It’s a daily 

performance of genius.”

 B
ut even if once he did know Mail 

readers, growing up as the son of 

a journalist in Arnos Grove, 

London, privately educated on a 

state scholarship at University 

College School, then at Leeds University (his 

failure to make Oxbridge cut deep), always 

wanting to be a journalist, and always wanting 

to be an editor, Dacre has little in common 

with the people who imbibe his worldview day 

after day. He sees the world mainly from the 

back of a chauffeur-driven car and the inside 

of an ivory tower, where his editorial 

conferences are less discussions about what 

the reader might think than competitions 

between executives to provide the ideas that 

chime with what Dacre already thinks. Highly 

paid columnists queue to tell him what they 

intend to write and, guess what – nine times 

out of ten it chimes with what they know his 

views to be. 

That these meetings have become known as 

“The Vagina Monologues”, on account of 

Dacre’s fondness for dismissing as a “c***” 

anyone who falls short of his demands, 

philosophy and expectations, is an indication 

of how often his poor underlings fail in their 

desire to impress. He is not so much First 

Among Equals, as first, second, third, fourth, 

and forget any thought of equality – they are 

there to serve. He has little in common with 

his staff, let alone his readers. I have never 

met anyone who describes himself as a 

personal friend of Dacre’s. When Gordon 

Brown was constantly being described as 

such, he adamantly denied it, to me at least. 

In so far as they got on, I suspect it was a 

mutual respect for hard work, a dislike of 

modern celebrity culture, and a shared belief 

that Tony Blair shouldn’t be prime minister for 

too long.

Dacre’s wealth and lifestyle alone sets him 

apart from almost all of his readers, though at 

67 he is in the same age bracket as most, with 

eight out of ten over 45. He rarely uses the 

public services his paper regularly condemns. 

When ill, and he has been seriously ill at times, 

though Fleet Street omerta has made sure it 

has been kept quiet, he goes private.  

Media lies about 
Europe helped 

Johnson, Gove and 
Farage carry the 
ball over the line

Over and out: The Mail reacts to the EU 
referendum result with a jubilant picture of  

Ukip’s Nigel Farage, 24 June 2016
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 His two sons both went to Eton, which 

reveals not just the everyday Mail-reading 

desire for one’s children to have a good 

education, but a desire too to be part of the 

establishment he claims to shun and even 

despise. Ditto the huntin’, shootin’, fishin’ 

landowner role.

 H
e is a member of The Garrick Club, 

but in the days around the turn 

of the century, when he and I had 

a reasonably civilised, if spiky, 

relationship, his choice of venue 

for our occasional lunches was Mark’s Club, 

where men in old-fashioned clothes with old-

fashioned manners would call him “Sir” as 

they escorted us up a gloomy staircase, and he 

would be visibly irritated because I stopped to 

talk to Julie, the woman working in the 

cloakroom, whose children were friends of my 

children at school. I don’t know if she read  

the Daily Mail. I do know that Dacre found it 

odd that I knew someone like her, and even 

odder that I seemed to want to talk to her. He 

is not, it is fair to say, a people person.

Mark’s Club bills itself as an “elegant and 

traditional private members’ club in Mayfair,” 

and was opened in 1973 as “an alternative to 

the St James’s gentlemen’s clubs.” This is 

classic Dacreland. He can pretend it is anti-

establishment, while being treated as a fully 

fledged member of the “moneyed Metropolitan 

elite” he professes to hate, with all the bowing 

and scraping, and a man to sweep breadcrumbs 

from your crisp white tablecloth. Even better, 

the club’s website devotes more space to its 

dress code than to food and drink. So, ladies 

must on no account wear denim, suede, 

leggings, sportswear or, perish the thought, 

“exposed undergarments”. This is very much 

a Dacreland club. Exposed undergarments are 

always to be discouraged, unless in print, on 

the sagging breasts or buttocks of a fading 

celebrity being overcome by cellulite (one of 

the oddest of his fixations), or on the young 

girls on the Mail Online “sidebar of shame”.

We would always sit at the same table, and 

he would usually say the same thing, namely 

that the Labour Party under Blair had it too 

easy, because the Tories were useless and I had 

the press eating out of my hand. The first may 

have been true. As for the second, it never felt 

like it, but, almost apologetically, he told me 

that with the Tory Party so weak under a 

succession of “hopeless leaders”, and all these 

lickspittle leftie journalists at the BBC (the 

same lefties who became beacons of truth 

when they turned on me over Iraq, of course), 

he felt he and the Mail had a duty to “be the 

Opposition”.  At least he was honest about it. 

I like honesty, for all that he and his papers 

have systematically employed dishonesty as 

one of their key tools of influence.

It’s fair to say that these lunches stopped by 

“mutual consent”, and I don’t think we have 

exchanged a word verbally, civil or otherwise, 

since 2001 or so, unless you count the time he 

won an award at a lunch at The Savoy and, as 

he left the stage, gong aloft, snarled (weirdly, 

I thought): “This is for Alastair Campbell.”

It was when Dacre’s honestly stated desire 

to “be the Opposition” to what he saw as an 

all-powerful, overbearing, arrogant, far-too- 

modern government and prime minister 

turned into systematically, strategically 

dishonest reporting that I decided my 

occasional efforts to keep him a little tamer 

than he otherwise might have been – and 

indeed than he was when he had the calming, 

civilising influence of his former boss, Sir 

David English – were a waste of time and 

energy. Three episodes in particular, fairly 

close to each other, had the iron enter my soul 

so far as Dacre was concerned. None of them 

were personal to me, though there were plenty 

of those once his word went out that “Liar-in-

Chief” was the new label for his one-time 

lunch guest. They were the controversy over 

the MMR vaccine, the fuel protests of late 

2000, and the outbreak of foot-and-mouth 

disease in the spring of 2001, as we were 

preparing for a second general election. What 

became clear was that anything that might 

damage the government, and especially Tony 

Blair, was considered fair game, whatever the 

facts, and whatever the possible consequences.

I am fairly certain that if he ever met him, 

Dacre would have little respect for Dr Andrew 

Wakefield, the single “expert” swimming 

against the tide of science in making a link 

between autism and the MMR triple jab. But 

he knew his market well enough to know how 

easily parents might be scared into believing 

Wakefield if he could be presented as a 

credible voice, and all other voices just part of 

the government spin machine led by the Liar-

in-Chief. And if the price of this was a measles 

epidemic, and even deaths of children, well 

wouldn’t that be a good story, especially when 

we can say it only happened because Tony and 

Cherie Blair refused to say whether their own 

son Leo had had the jab, and it had nothing to 

do with the press fuelling the scare for all it 

was worth? Nor were the leaders of the fuel 

protest, with their desire to bring the country 

to a halt, natural bedfellows for a man almost 

always opposed to industrial action. But again, 

what could be better for the Mail as an election 

approached than the chance to present Britain 

as a modern version of Three-Day-Week 

Britain during the Winter of Discontent, where 

greedy government tax addicts took all this 

money in fuel tax so they could fund welfare 

scroungers, gays, immigrants, asylum seekers, 

overseas aid and all the other Dacre pet hates? 

Forgive the question mark. But the question 

mark is such an important part of the Dacre 

armoury. “Will there be panic-buying?” he 

wondered at the time. No prizes for guessing 

what happened next. Out they went, those 

Mail readers who pretend not to believe what 

it says, to sit in queues at petrol stations.

With foot-and-mouth, too, the new approach 

was clear – if it was bad for Blair, it was good 

for the Mail, even if it was bad for Britain. That 

was when I first coined a view of the Mail I 

have used many times since, and believe as 

strongly today as when I first said it: “The 

worst of British values posing as the best.”

 A
s head of comms at Downing 

Street, at one point I instigated 

something called “Mailwatch”, 

where our rebuttal team would 

prepare a note for publication 

each morning, on stories which were factually 

inaccurate, taken out of context, or which 

failed to include any response from those who 

were being attacked, criticised or lied about. 

Sometimes this ran into dozens of pages. It did 

seem, for a while, to have the desired effect of 

calming them down, or at least – my real 

intention – of stopping broadcasters leaping, 

like Pavlov’s dogs, to follow up anything which 

Dacre deemed to be front-page material. But 

Tony Blair was persuaded by David Blunkett 

and others that I was going too far, and it was 

stopped. I still think that was a mistake, that 

the only way to deal with bullies is to stand up 

to them, and this was one way of doing so; that 

in a modern media world where newspapers 

are more players than spectators, the rules of 

engagement have to change. 

“If you’re not a liar,” someone asked me 

recently, “why have you never sued them?” It 

is partly the old journalist in me, and the 

contempt I used to feel for people who 

resorted to the courts rather than a good old 

barney played out in the public arena. It is also 

very expensive, and even if you know you’re 

in the right, I have seen enough of the courts 

Dacre believes in 
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to know that does not guarantee success. Also, 

to be frank, the Mail is very skilful at dealing 

with complaints and wearing people down. 

The Leveson Report had several accounts of 

that – look up Neil Morrissey. Or ask Ed 

Miliband (son of the “man who hated Britain”).

To be absolutely sure of a win, it has to be 

so black and white that even Dacre and his 

clever lawyers cannot wriggle out of it. I got 

mine in September 1999. Journalist Peter 

Oborne, then on the Daily Express, had written 

a book about me, which Dacre wanted to 

serialise. Oborne’s publisher was happy with 

that because the Mail pays more than most for 

book deals. Oborne’s employer, on the other 

hand, was not, and made clear he should do 

the book with them. Dacre, displeased, set a 

Mail team on the task of writing a “book” in 

the few days left before the Express began its 

serialisation. The Mail “book” was never 

published, nor was it ever intended to be, but 

the serialisation was. And in part one, readers 

learned that the formative experience of my 

life, perhaps the one that had made me the 

vile, evil, twisted person that I am (sic), was 

the death of my father in an accident involving 

a farm animal when I was a child. Now, my 

father was indeed a vet. He did indeed have a 

terrible accident when attacked by a sow 

when I was a child. But he wasn’t dead. He was 

alive and well when I reported back on the 

phone conversation I had with Dacre.

AC: This serial you’re running.

PD: Yes, over the top if you ask me, far too 

personal – I wasn’t in yesterday or I would 

have toned it down.

AC: No, I’m not bothered about that. It’s the 

thing about my dad’s death.

PD: Yes, I hadn’t read that before.

AC: Nor had my dad. He’s just read it now.

PD: [Gulp]

AC: I know you can’t libel the dead, but you 

can libel the living, surely, by saying they’re 

dead, and I am about to read you the correction 

and apology I would like to see on a right-

hand page tomorrow.

It ended with the words “donation to Mr 

Campbell Junior’s children’s primary school”. 

The Dacre gates and the Dacre playground 

equipment have served us well. 

His paper has topped the table for the most 

complaints made against a national, under the 

various so-called self-regulating media bodies, 

in which Dacre has often had a leading role, not 

least as chairman of the Press Complaints 

Commission editors’ code of practice committee. 

This was, as Tony Blair forbade me from saying 

at the time, like putting Harold Shipman in 

charge of the ethics committee of the BMA. 

While he explodes in synthetic rage if you dare 

to say Mail and phone-hacking in the same 

breath, it is worth noting that the Mail topped 

another league table (by a mile) when the 

a huge spread about me, under the headline 

“MONSTROUS HYPOCRITE” and, lest anyone 

be in any doubt as to who the #hypocrite 

might be, a sub-head saying “Alastair 

Campbell, Tony Blair’s Liar-in-Chief.”

I do sometimes wonder if we can make an 

assessment of people by looking at how they 

criticise others. It’s why my partner, Fiona, will 

sometimes raise an eyebrow if I condemn 

someone as a control freak or an obsessive, for 

example. Also, I have admitted above that 

there are certain characteristics in Dacre that, 

in others, I see as admirable. It is his values 

that appear to me to be askew, and his total 

lack of self-awareness, an inability to see why 

others might see him as they do. Above all, it 

is his cowardice that makes me view him with 

contempt. When interviewed for Desert Island 

Discs, and asked what he felt his staff thought 

of him, he said: “He’s a hard bastard, but he 

leads from the front.” But he doesn’t, does he? 

Leaders who lead from the front have their 

heads above the parapet. Transparency means 

opening yourself to questioning and scrutiny. 

His testy appearance at Leveson and select 

committees, and his refusal ever to engage in 

real debate, shows how much he hates having 

to answer to anyone. Even when the killers of 

Stephen Lawrence were convicted, he chose 

to comment in a bizarre 12-minute in-house 

“interview”, which was actually a speech. He 

wasn’t leading from the front. He was 

continuing to live in denial of who and what 

he is, instead choosing to communicate in the 

manner of a despot.

I owe him for the cowardice, though. It was 

my demolition of his then-deputy, Jon Steafel, 

sent onto Newsnight in place of Dacre, that 

prompted GQ Editor Dylan Jones to call the 

next day and ask if I fancied a regular 

interview slot. Thanks, Paul.

Dacre once said of me: “I think the way he 

has used spin and mendacity to manipulate 

great parts of the media has damaged both 

politics and the press. He’s a zealot… He 

believes in the cause and that the ends justify 

the means, and I don’t believe that.”

Pot, kettle, black? Is my sneaking admiration 

for certain qualities in this sociopathic monster 

due to the fact that he is a superb spin doctor, 

who has manipulated opinion of virtually an 

entire class of British life over a generation? 

Dacre believes in the cause – the Mail as a 

vehicle for his worldview – and he certainly 

believes the ends justify the means. And as for 

zealot – Oxford dictionary definition “fanatical 

and uncompromising”; Cambridge definition 

“a person who has very strong opinions about 

something and tries to make other people have 

them too” – then he fits the bill rather better 

than I do. Spin, mendacity, manipulation… 

Dacre has absolutely nothing to learn from 

me, or anyone else. He is the Daddy. 

Information Commissioner published a list of 

newspapers which hired private detectives 

engaged in illegal activity, with 958 transactions 

involving 58 journalists. The Mail On Sunday 

was a runner-up. Given the findings of the 

Information Commissioner, I’d be interested to 

see if the boast one of his journalists is said to 

have made, that he has all my emails going back 

to 2002, was more than bluster and, if not, 

whether they were obtained illegally.

Though I have only ever taken his money 

that once – the only time I asked for it – plenty 

of others have been beneficiaries of his 

commitment to pushing the truth to the 

absolute limit and beyond. Alan Sugar, Elton 

John, JK Rowling, Kate Winslet, Keira 

Knightley, Rowan Atkinson, Diana Rigg, 

George Clooney [that’s enough celebs, Ed]. OK, 

there was also the Tamil hunger-striker they 

falsely accused of secretly eating McDonald’s, 

the dean of Cranwell RAF College, the prime 

minister of Uganda, a Catholic Church 

spokesman… I could go on and on; it’s no 

wonder they’re so well insured against libel.

 A
ll of us are likely to stay in 

Dacre’s little black book. His 

consistency also applies to his 

hatreds. I find it odd, though, 

that he still bothers with me 

these days, given it is 13 years since I left 

Downing Street (sorry, was “hounded out in 

disgrace for my role as Iraq War Liar-in-Chief,” 

Mail passim) and I am not exactly a major part 

of the drive to get Labour under Jeremy 

Corbyn back in power. But, as GQ will no 

doubt discover for daring to publish this, he 

will still jab back if jabbed at. As he did 

recently, when neighbours of his in the 

Highlands invaded his estate by night and 

erected a banner: “Welcome to Langwell 

Estate, Subsidised by £460,000 handout from 

the EU #hypocritesOut!” complete with a 

European flag and a Daily Mail masthead. I was 

not involved in this splendid stunt (though 

would have been happy to be so), but I did 

tweet the picture far and wide and often, with 

plenty of comments on the aforementioned 

hypocrisy. How gratifying, then, to find not 

only that Dacre went berserk on seeing the 

picture of the invasion, but then also published 
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From left: Alex wears jacket, 
£2,295. Shirt, £395. Alexandra 
wears jacket, £995. Erik wears 
jacket, £3,495. Shirt, £395. 
All by Burberry. burberry.com 
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Burberry has always been ahead 

of its time, but the new ‘see now, 

buy now’ collection – mixing 

Elizabethan and military-inspired 

designs for both men and women 

– is history in the making

ARMY
 DREAMERS

STORY BY Robert Johnston
PHOTOGRAPHS BY Michael Hemy

STYLING BY Gro Curtis
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 F
or a brand so rooted in British heritage, Burberry has 

always been an early adopter of all things innovative. Under 

Christopher Bailey it has become a digital  powerhouse. It 

was the first fashion house to livestream a show back in 

September 2009. Its online campaigns – such as the “Art Of 

The Trench” – have been ground-breaking in their use of social media 

and Bailey himself has always pushed Burberry to go further. 

So it is hardly surprising that Bailey has also positioned himself in the 

vanguard of perhaps the biggest revolution to hit the fashion world since 

the internet: see now, buy now. Put simply, this is the first glimpse of a 

future where you can buy directly from the catwalk rather than waiting 

the six months it usually takes for collections to reach the stores – a time 

lapse that has existed since ready-to-wear was first invented. The pieces 

you see in this story were given their first public airing at the Burberry 

show on 19 September at 7.30pm, and two hours later were on sale world-

wide. This is a genuine paradigm shift. Bailey feels – and many others 

agree with him – that in a 24/7 world the system of having two strict 

seasons a year hardly makes sense. 

The other great change is that Bailey has now merged the men’s and 

the women’s collections to form one vision. This has been inspired by 

Orlando, the Virginia Woolf novel about a gender-fluid hero who lives 

from Tudor times up until the Twenties. Bailey has brilliantly mixed these 

elements, combining Elizabethan-inspired pieces with 19th-century mili-

tary uniforms and early 20th-century wallpaper prints from the Victoria & 

Albert Museum. The result is a perfectly cohesive triumph that effortlessly 

spans the centuries while being future perfect – right here and right now. 

258  GQ.CO.UK  NOVEMBER  2016



Jacket, £995. Shirt, £395. 
Bag, £796. All by Burberry. 
burberry.com 

Opposite: Erik wears 
jacket, £1,695. Shirt, £395. 
Alexandra wears dressing 
gown, £1,295. All by 
Burberry. burberry.com 
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Jacket, £1,195. Shirt, £350. 
Jeans, £395. Belt, £220. All 
by Burberry. burberry.com
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Jacket, £1,195. Shirt, £395. 
Jeans, £395. All by 
Burberry. burberry.com
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Poncho, £2,995.  
Dress, £1,495. Both by 
Burberry. burberry.com

262  GQ .CO.UK  NOVEMBER  2016



Jacket, £2,295. Shirt, 
£395. Jeans, £495. All by 
Burberry. burberry.com 

Hair Daniel Martin at  
Bryant Artists for Goldwell 
using Stylising
Make-up Nobuko Maekawa 
using Dermalogica
Photography assistant  
Guillaume Mercier
Hair assistant  
Michael O’Gormon
Styling assistant  
Margherita Alaimo
Models Alex at Premier, 
Alexandra at Select 
and Erik at Next.
Shot on location at Kew 
Gardens. kew.org  
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TECH NEWS 
WITH REAL IMPACT

ARSTECHNICA.CO.UK

Ars Technica, founded in 1998, is the 
world’s most infl uential technology website 
and community, providing deep analysis and 
impartial reporting of the confluence of 
science, technology, policy, and the Internet.

Ars Technica UK builds upon these 17 years of 
experience, with high-quality journalism that 
spans the width and breadth of UK and Europe.

“Ars comes up with insight that no one else has.”
Sergey Brin, cofounder, Google
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Acne Studios
acnestudios.com 
@acnestudios

AG Jeans
agjeans.com
@agjeans 

Aldo 
aldoshoes.com
@aldo_shoes

Alexander McQueen 
alexandermcqueen.com
@worldmcqueen

Aspinal Of London 
aspinaloflondon.com 
@aspinaloflondon

Bally
bally.co.uk
@bally_swiss

Barbour 
barbour.com
@barbour

Belsta� 
belstaf.co.uk
@belsta�

Ben Sherman 
bensherman.co.uk
@benshermano�cial 

Berluti
berluti.com
@berluti

Billionaire Couture
billionairecouture.com
@billionaireitaliancouture

Birkenstock
birkenstock.co.uk
@birkenstockusa

Bluemint
bluemint.com
@bluemint

Boss
hugoboss.com
@hugoboss

Bottega Veneta 
bottegaveneta.com
@bottegaveneta

Brioni 
brioni.com
@brioni_o�cial

The British Belt Company
thebritishbeltcompany.co.uk 
@britishbeltco

Brunello Cucinelli 
brunellocucinelli.com
@brunellocucinelli

Brutus
brutus.london
@brutuslondon

Bulgari
bulgari.com
@bulgario�cial

Burberry
uk.burberry.com
@burberry

Calvin Klein Collection 
uk.calvinklein.com 
@calvinklein

Canali
canali.com
@canali1934 

Charles Tyrwhitt
ctshirts.com
@charlestyrwhitt

Church’s 
church-footwear.com
@churchs

Clements & Church
clementsandchurch.co.uk
@clementsandchurch

Coach 
uk.coach.com
@coach

Corneliani 
corneliani.com.
@corneliani_o�cial

CP Company 
cpcompany.co.uk
@cpcompanyuk

Daks 
daks.com
@dakslondon

Diesel
store.diesel.com
@diesel

Dior Homme  
dior.com
@dior

Dolce & Gabbana
dolcegabbana.com
@dolcegabbana

Dr Martens
drmartens.com 
@drmartenso�cial

DSquared2
dsquared2.com
@dsquared2

Dune
dunelondon.com
@dune_london

Dunhill
dunhill.com
@alfreddunhill

Emporio Armani 
armani.com
@armani

Ermenegildo Zegna
zegna.com
@zegnao�cial

Etro
etro.com
@etro_o�cial

Ettinger
ettinger.co.uk
@ettinger.london

Farah
farah.co.uk 
@farahmenswear 

Gieves & Hawkes 
gievesandhawkes.com
@gieveslondon

Giorgio Armani 
armani.com
@armani

GH Bass & Co
ghbass-eu.com 
@ghbass

Gucci 
gucci.com 
@gucci

Hackett
hackett.com
@hackettlondon

Hardy Amies
hardyamies.com
@hardyamieslndn

Harrods
harrods.com
@harrods

Harvey Nichols
harveynichols.com
@harveynichols

Havaianas  
havaianas-store.com
@havaianas

Hermès
hermes.com
@hermes

House Of Fraser 
houseofraser.co.uk
@houseo�raser

Hugo
hugoboss.com
@hugoboss

IWC 
iwc.com
@iwcwatches

Jacob Cohen
jacobcohen.it
@jacobcohenjeans

Jaeger
jaeger.co.uk
@jaegero�cial 

J Crew
jcrew.com
@jcrew

JD Sports
jdsports.co.uk
@jdsportso�cial

Jigsaw 
jigsaw-online.com
@insidejigsaw

Jimmy Choo
jimmychoo.com
@jimmychoo

JM Weston 
jmweston.fr
@jmwestono�cial

John Lewis
johnlewis.com 
@johnlewisretail

John Smedley 
johnsmedley.com
@johnsmedleyknitwear

Kit And Ace 
kitandace.com
@kitandace

The Kooples 
thekooples.co.uk 
@thekoopleso�cial

Lacoste
lacoste.com
@lacoste

Lands’ End
landsend.co.uk
@landsend

Lanvin 
lanvin.com
@lanvino�cial

Louis Vuitton 
uk.louisvuitton.com
@louisvuitton

Lyle & Scott 
lyleandscott.com 
@lyle_and_scott

Mackintosh
mackintosh.com
@mackintosho�cial

Marks & Spencer
marksandspencer.com
@marksandspencer

Massimo Dutti
massimodutti.com
@massimodutti

matchesfashion.com 
@matchesfashion

MCM 
mcmworldwide.com
@mcmworldwide

Michael Kors 
michaelkors.com
@michaelkors 

Moncler
moncler.com
@moncler

Next 
next.co.uk
@nexto�cial

Oliver Peoples 
oliverpeoples.com
@oliverpeoples

Oliver Spencer 
oliverspencer.co.uk
@oliverspencer

Omega 
omegawatches.com
@omega

Original Penguin 
originalpenguin.co.uk
@originalpenguin

Oris 
oris.ch
@oriswatch

Orlebar Brown 
orlebarbrown.co.uk
@orlebarbrown

Parajumpers
parajumpers.it
@parajumpers_o�cial

Paul & Shark
paulshark.it
@paulandsharko�cial

Paul Smith 
paulsmith.co.uk
@paulsmithdesign

Philipp Plein
plein.com
@philippplein78

Prada
prada.com
@prada

Pretty Green
prettygreen.com
@prettygreenltd

Pringle Of Scotland
brand.pringlescotland.com
@pringlescotland

Remus Uomo
remusuomo.com
@remusuomo

Richard James
richardjames.co.uk
@richardjameso�cial 

Russell & Bromley
russellandbromley.co.uk
@randbman

Salvatore Ferragamo
ferragamo.com
@ferragamo

Sand
sandcopenhagen.com
@sandcopehagen

Selfridges 
selfridges.com
@theo�cialselfridges

Smythson
smythson.com
@smythson

Sunspel
sunspel.com
@sunspelclothing

Superdry
superdry.com 
@superdryglobal

TAG Heuer
tagheuer.co.uk
@tagheuer

Tateossian
tateossian.com
@tateossianlondon

Thomas Sabo
thomassabo.com
@thomassabo

Tiger Of Sweden
tigerofsweden.com
@tigerofswedeno�cial

Timberland 
timberland.co.uk
@timberland

TM Lewin
tmlewin.co.uk
@tmlewin

Tod’s 
tods.com
@tods

Tom Ford 
tomford.com
@tomford

Tommy Hilfiger 
uk.tommy.com
@tommyhilfiger

Topman 
topman.com
@topman

Turnbull & Asser 
turnbullandasser.co.uk
@turnball_asser

UGG 
ugg.com
@uggformen

Uniqlo
uniqlo.com
@uniqlo_uk

Versace
uk.versace.com
@versace_o�cial

Vertu
vertu.com
@o�cialvertu

Victorinox 
victorinox.com
@victorinox

William & Son 
williamandson.com
@williamandson

Woolrich
woolrich.eu
@woolrichpeople

Wooyoungmi
wooyoungmi.com
@wooyoungmio�cial

Zadig & Voltaire 
zadig-et-voltaire.com
@zadigetvoltaire
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Cadogan Gardens 

Chelsea SW3

A magnificent and extremely well-appointed lateral apartment with its own private front door immediately  

accessible from raised ground floor entrance level.

Entrance Hall • Drawing Room • Library/Study • Kitchen • Bedroom with Bathroom, Steam Shower and Dressing Room Ensuite • Cloakroom • EPC Rating D

LEASEHOLD  PRICE ON APPLICATION

020 7937 7787

www.fgconsultants.com

4 Pembroke Mews, London W8 6ER



A discreet, gated development of 68 elegant apartments and

4 exceptional penthouses. 

Located immediately adjacent to Holland Park, the most desirable 

neighbourhood in the Royal Borough of Kensington and Chelsea.

Five star hotel style concierge services with 24-hour security and 

secure underground car parking.

Extensive amenities including club room, cinema, library, wine cellar, 

20 metre swimming pool, spa, yoga room and gym.

Completion Spring 2017.

Prices upon application.

H O L L A N D PA R K V I L L A S .CO M

 + 4 4  ( 0 ) 2 0  7 7 5 8  3 1 8 8  

A joint venture between four partners Sales representation



It has been a long time in the making, but as

2016 draws to a close, the iconic Battersea

Power Station will enter a new era of its history.

The first apartments at the Battersea Power

Station development will be complete from the

end of this year and the first residents will

begin to move in.

Battersea Power Station Estates, headed up by

director Mark Hutton, has been set up to

handle sales, lettings and the management of

the homes, which range from studio apartments

to four-bedroom family homes, on average

larger than comparable homes in the area. The

focus is on ensuring a seamless service both for

tenants, landlords and owners of these prime

riverside properties. A lot of care has gone into

curating the amenities within Circus West to

create a distinct village feel.

This will be a place where people will come

to work, shop and socialise. Among the

commercial tenants confirmed to open at

Circus West, chosen for their quality and

individuality, are the florist Philippa Craddock,

butchers Allens of Battersea, restaurant Pedler

Cru and wine shop Vagabond. As Mark

Hutton says, ‘We are creating a fantastic

community here and for everything we do, we

put people first. It’s going to be incredible.’

Additional services for residents include the

5,300 square foot riverside Residents’ Club, the

perfect spot to eat, drink, meet with your

neighbours, read and watch films; the Village

Hall, which will hold cultural and social events,

from yoga to wine tasting; and a gym and spa,

due to open in the summer of 2017.

What’s more, all these facilities are available

to both home owners and those who are

renting a property, ensuring that anyone who

lives within the development is able to benefit

from the super lifestyle this vibrant new

neighbourhood will offer.

In an innovative move, a bespoke app will

allow residents to check out the events timetable,

sign up for classes, get in touch with each other,

organise their concierge services and deal with

maintenance issues efficiently.

The watchword is connectivity – both in

terms of fostering social interaction and

providing transport links to the rest of London.

Several train and tube stations are within

walking distance, and a complimentary shuttle

bus will run from Circus West to Sloane Square

and Vauxhall. A Thames Clippers River Bus

will follow in the autumn of 2017, ahead of the

new tube station in 2020.

Battersea Power Station is opening its doors to

its first-ever residents. Whether you are renting

or buying, now is the time to be one of them and

pioneer a new future at this very special place.

To enquire about sales and lettings at the new

development, visit bpsestates.co.uk or call Battersea

Power Station on 020 7062 1840

CGI of riverside dining at CircusWest

CGI of retail at CircusWest



For more information about The Chilterns or  

to arrange a private appointment, please contact 

Oksana d’Offay on +44 (0)20 3770 2100  

or email oksana@thechilternsw1.com

If you can picture living in a luxurious, beautifully appointed apartment at 

The Chilterns, on Chiltern Street in the heart of Marylebone Village, you’ll 

understand why there are only three apartments remaining. After all, 

you’re only moments from boutiques, galleries and world-class dining; in 

addition, you’re minutes from Mayfair and the Regent’s Park - and within 

The Chilterns itself, you have your own private art gallery, five-star 

concierge, spa, gym and cinema. So discover The Chilterns – and picture 

yourself living the perfect luxury life in Marylebone.

thechilternsw1.com

P I C T U R E  Y O U R  H O M E

P I C T U R E  M A R Y L E B O N E
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While the UK’s vote in favour of Brexit triggered some short-term uncertainty

 in the prime London property market, it is important not to overstate its impact.  

Price growth had been slowing for two years in prime central London,

an area broadly confined to zone 1 on the London tube map.

It is a similar story in prime markets between zones 2 to 6, with weaker growth 

in areas like Barnes, Hampstead and Canary Wharf. More affordable boroughs, 

such as Waltham Forest and Lewisham, have fared better and continue to post 

stronger growth. 

Why the slowdown? Well, despite the headlines focussing on the impact of 

Brexit, a much wider range of issues has impacted performance. The slowdown 

in central London followed a period of strong growth  as the market cemented 

its reputation as a safe-haven following  the financial crisis.

Robust growth led to robust headlines and the London property market 

became more interesting to politicians in need of additional tax revenue. 

Ensuing stamp duty rises acted as a fur ther brake on the market, leading 

to a stand-off between sellers, who were reluctant to cut asking prices, 

and buyers, who faced increased purchase costs.

Ironically, the surprise of the EU referendum result has led to more 

realistic pricing. While the market remains weaker than 12 months ago, 

most sales are continuing, provided asking prices have adjusted to the 

more subdued market conditions.

What has also become clear since June is that demand to be in London 

remains very strong. Weak Sterling is an added incentive for some buyers. 

As an EU deal takes shape, the UK’s absence from the bloc is unlikely to 

deter many from living in one of the most significant cities on the planet. 

In this current market, the prosaic truth is that buyers are primarily seeking 

good value.

Fur thermore, we are not building enough homes in Greater London. 

This structural undersupply par tly explains the relative robustness 

of pr ices in London following the economic and polit ical fallout 

from the referendum.

From an investor’s perspective, it should also be remembered that there 

are few satisfactory answers to the question “where else do I put my money?” 

The bond market? If your yield is not negative it will probably be as low as 

it has been in several centuries. Hedge funds? Even the smartest investors 

in the room are struggling to second-guess  central bankers and the main 

indices don’t make good reading.  Stock markets have been pumped up 

by QE money and looked  due a correction this summer.

Securing a double-digit return on a London property investment is not 

as straightforward as it once was. But if your homework goes beyond the 

latest newspaper headlines, buying bricks and mortar in London remains 

a sound decision, Brexit or no Brexit.

Prime

Performance

TOM BILL 

Knight Frank Residential Research 

+44 20 7861 1492

tom.bill@knightfrank.com 

Despite the Brexit headlines, there are bigger 
forces at play in the London property market
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Rylett Crescent
4

Originally forming part of Rylett Studios, this four-bedroom home has been 

completely refurbished to a high standard, with careful attention to detail 

throughout. Situated behind secure gates, the period façade belies the 

cutting-edge design within. A chic, Scandinavian-style industrial design is 

employed throughout to create a home for functional contemporary living. 

The kitchen/living/dining area in particular is expansive in its proportions 

and features a vaulted glass ceiling, all of which can be enjoyed from the 

viewpoint of the kitchen console. Luxury finishes include polished concrete 

flooring, oak-panelled hallways, bi-fold doors to the south-facing terrace 

and Carrara marble bathrooms. 

GUIDE PRICE: £2,400,000    |   EPC: C

Knight Frank Chiswick +44 20 3463 0084 

SHEPHERD’S BUSH, W12
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Taste the world
London’s panoply of global cuisine continues 

to diversify, reports Chris Madigan, and off ers 

capital-dwellers a taste of everything from 

Soviet street food to Basque pintxo plates

In the bad old days, the question of what 

regional cuisine Londoners favoured boiled 

down to: ‘What shall we eat tonight: Indian? 

Chinese? Italian?’ Now, we have an ever more 

diverse array of flavours to choose from. 

This year, it’s a disputed territory that tops the 

trend list: Euskadi, or the Basque Country. With 

restaurants in San Sebastián and nearby – 

including Mugaritz, Asador Etxebarri, Azurmendi 

and Arzak – featuring prominently in the World’s 

50 Best Restaurants list in recent years, this 

should come as no surprise. Basque food 

satisfies the continuing passion for small-plate 

sharing (with its version of tapas, pintxos) and 

the desire for state-of-the-art kitchen techniques 

applied to traditional dishes. Basque food has 

intense colour and flavour: sweet peppers and 

cherries, salty bacalao and roasted meats. The 

latest arrivals are Eneko at One Aldwych, with 

a menu designed by Eneko Atxa of Azurmendi, 

following in the footsteps of arguably the world’s 

greatest female chef, Elena Arzak, who, as the 

name implies, trained the chefs at Ametsa With 

Arzak Instruction, at The Halkin hotel in Belgravia. 

With a branch of the less high-end Sagardi chain 

(Basque, but from Barcelona) opening in 

Shoreditch, as well as established restaurants 

such as Donostia and Lurra in Marylebone, there 

is enough Basque food in London now to sustain 

a multi-venue txikiteo, or pintxos crawl.

Another nation well represented in the World’s 

Top 50 is Peru, and the London love of ceviche 

and other regional dishes doesn’t look like 

abating any time soon. Now, though, it’s a case 

of following regional cuisines: Casita Andina in 

Soho is Ceviche boss Martin Morales’s ode to 

the Andes, while Chicama, in Chelsea – from 

the people behind Pachamama in Marylebone 

– concentrates on Nikkei cuisine, a fusion of 

Peruvian and Japanese food.

There are also whole trends built around a 

single dish from distant parts. First, there 

was Korean kimchi; now, it’s Taiwanese 

gua bao – steamed clam-shaped buns that 

form a sandwich. While pork belly, peanuts, 

greens and herbs are the 

traditional filling, Bao in 

Soho and Fitzrovia, and 

Mr Bao in Peckham offer 

chicken, prawn, aubergine or 

mushroom versions.

More surprising, perhaps, 

is the growing popularity of 

food from the former Soviet 

Union. The grandiose 

Samarkand on Charlotte 

Street serves Uzbek food, 

which reflects the country’s 

geographical  posi t ion 

between the Middle East, 

Asia and Russia with dishes such as plov (rice, 

vegetables and lamb), samsa (lamb or sweet-

potato filo parcels) and baklajan (aubergine 

caviar). But at Zima, in Soho, chef Alexei Zimin 

has introduced a real ‘who knew?’ concept – 

Russian street food (although, at a minimum of 

£30 for caviar, sour cream and potatoes, it must 

be a very well-heeled street). Other dishes are 

based around scallops, crab claws and venison.

Zima is just one example of the blurred 

Chris Madigan writes for 

The Telegraph, The Times and Brummell 

The other 
democratisation 

trend is that 
central London 
no longer hogs 

all the best food. 

Zima

Soho

Peter Lane Photography
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Bone Daddies

Soho and Old Street

The Dairy

Clapham

boundaries between street, or ‘dirty’, food – 

snacks, sometimes indulgent ones, to 

accompany an evening of drinking and 

socialising – and the more traditional sit-down 

focus of an evening. Areas like Kensington have 

places such as Dirty Bones (fried chicken, 

waffles, burgers etc) and Bone Daddies (ramen 

and other Japanese food), sharing clientele with 

the likes of Ours, the new restaurant by Michelin-

starred chef Tom Sellers. Notting Hill sees new 

openings as diverse as The Chipping Forecast 

fish and chip shop and modern Mexican from 

Latin America’s Best 50 Restaurants chef 

Eduardo Garcia at Peyotito.

The other democratisation trend is that central 

London no longer hogs all the best food. The 

team behind Hawksmoor made Chiswick one 

of the first locations of its Foxlow brasseries. 

Two new Ivy Cafes (featuring Ivy Covent Garden 

favourites such as shepherd’s pie) are the latest 

name for St John’s Wood and Wimbledon, the 

latter of which also gets a Dip & Flip (Canadian-

style poutine and burgers, both served with 

gravy), the first of which opened in Clapham. 

South London has turned from culinary 

wasteland to gastro heartland. Dulwich has 

modern British at Franklins and The Palmerston, 

sushi and cocktails at Yama Momo and the 

crucible for talented young chefs that is Toasted, 

with a Meatliquor hipster-burgery to come to 

the area the founders are from. 

Clapham, too, has a vibrant scene dominated 

by The Dairy, which is focused on the produce 

of quality British suppliers (particularly heritage 

vegetables and fermented, pickled and 

preserved ingredients), and sister restaurants 

The Manor and the new Counter Culture, which 

combine several trends with pintxos-style plates 

of dishes, including fermented heritage 

vegetables in an out-of-centre location.
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Opening in 1989, London’s Design Museum 

was at the vanguard of the designer decade – an 

era of matt-black devices, chromed furniture, 

bold fashions and the burgeoning cult of the 

designer name that changed the way we saw 

our interiors forever. In the UK it led the way in 

turning our attention to leading industrial 

designers of the day who are now household 

names. People like Phillipe Stark, James Dyson 

and Tom Dixon who taught us to see good 

design as a work of art. 

This consumerist frenzy wasn’t the museum’s 

raison d’être, of course, but rather to celebrate 

the neglected field of industrial design. Its origins 

were in the V&A, where, 

for many decades, 

industrial objects had 

fallen between the 

curatorial cracks. Buried 

in  the museum’s 

basement, it started life 

as the Boilerhouse, co-

founded by Terence 

Conran and Stephen 

Bayley in 1982. 

In 1989, the collection 

graduated to its own 

p u r p o s e - d e s i g n e d 

space in a former banana 

warehouse on Shad 

Thames,  g iven a 

g l e a m i n g  w h i t e 

Modernist-style overhaul 

by Conran’s own architecture studio to stand in 

stark contrast to the abandoned brick husks 

and patches of waste ground that lay around it. 

The Design Museum grew with the area, as 

loft-living transformed riverside London and its 

curatorial team breathed new life into the 

everyday, rediscovered forgotten designers  

Designs on 
 London  
The 21st-century reinvention of an institution that 

helped shape the city’s cultural landscape is very 

timely, says architecture expert Jonathan Bell  

Jonathan Bell is editor-at-large at Wallpaper

The new building 
triples the  

exhibition spaces  
and adds an  

auditorium as  
well as dedicated  
education areas 
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and introduced the 

burgeoning big names 

of the 1990s movement 

to an eager public. It was 

the heyday of Starck, 

Dyson, and Dixon as well as Marc Newson, and 

Ron Arad, all of whom came to prominence as 

the museum gained cultural traction. 

The deep dive into mid-century nostalgia had 

barely started, so exhibitions on Ray and Charles 

Eames, Giò Ponti, Arne Jacobsen, Eileen Gray, 

Dieter Rams and Buckminster Fuller drew 

enthusiastic audiences and gave fresh insight 

into the art behind the object. Blockbuster 

shows on Zaha Hadid, Paul Smith and Peter 

Saville cemented reputations, while the Design 

Museum helped launch the careers of renowned 

young designers such as Barber & Osgerby, 

Tord Boontje, Thomas Heatherwick and more. 

Now the space at Shad Thames has closed 

and the museum is preparing its new home in 

Kensington. Renowned architect John Pawson, 

who contributed an exhibition to the museum 

in its V&A days, has overseen the £80m 

refurbishment of the str iking former 

Commonwealth Institute. His typically restrained 

palette preserves the full drama of the 1962 

structure’s tented roof, while new adjoining 

housing blocks by architectural giants OMA and 

AHMM have effectively bankrolled the project. 

Why move? Shad Thames had infamously 

inflexible exhibition floorplates and diminishing 

space for back office and education. While its 

comprehensive shop and Blueprint Café – the 

first of many such designer-driven eateries now 

scattered along the Thames – were famed, 

relatively low levels of passing traffic kept visitor 

numbers well below Tate levels. 

The new building triples the exhibition spaces 

and adds an auditorium as well as dedicated 

All photos

The Design Museum

education areas, with partnerships from 

furniture-makers Vitra and lighting specialists 

Concord creating a wor thy backdrop 

for the objects themselves and making the 

museum an essential destination. A new chief 

curator, Justin McGuirk, will join Deyan Sudjic, 

the director since 2006, as the institution 

gains fresh prominence, 

elevating London’s 

creative profile and 

educating us all about 

the role of design in our 

everyday lives. The museum will continue in its 

tradition of bringing London’s young design 

talent to an increasingly engaged international 

audience, while educating on design’s most 

prominent figures.
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support and to ensure they are given the right advice. Through our excellent 

market knowledge, contacts and expertise, Knight Frank Finance can provide 

our clients with deals that meet all their requirements, at the best possible price.

On Your Side

From bespoke mortgage advice to accessing the best 

fi xed-rate deals, with Knight Frank Finance you’re among 

experts, says Managing Partner Simon Gammon

Knight Frank Finance, our mortgage broker and advisory service, was formed 

only nine years ago, but it’s growing fast. This year, the team will arrange over 

£2bn of lending for our clients. We are a ‘whole of market’ broker, dealing with 

more than 140 lenders with access to the best possible deals to suit each 

individual’s needs. 

 In the post-Brexit environment, and with the recent fall in the Bank of England 

base rate to 0.25%, we have seen a significant upturn in borrowers reviewing 

their loans – even if their current ones have some time to run. Many have taken 

the opportunity to remortgage, taking out longer-term fixed-rate deals. This 

can guarantee monthly payments for five years or longer at historically low 

rates of close to 2.0%. For these clients, peace of mind has never been more 

competitive. 

 Recently, we have seen an increase in overseas clients, attracted by the 

pound’s fall in value against international currencies. From a tax point of view, it 

may be more efficient for these clients to have a mortgage than buy a property 

in cash. We are also seeing sharp rises in interest from wealthy foreign buyers 

when a significant tax change leads them to look beyond their own borders. 

Similarly, the uncertain global political climate has affected the number of 

foreign nationals looking to buy in the UK.

  The biggest change we have seen post-Brexit has not been the individuals 

looking to borrow, however, but lenders’ appetite to lend. Some banks have 

reduced their loan-to-value ratio, in expectation that house prices will start to fall, 

while others have become more conservative in their general lending criteria. It 

is therefore more crucial than ever that we keep close to the lenders and up to 

speed with any changes so we can help our clients navigate this ever-evolving 

market. 

 Our expertise and contacts help us narrow down the best deal for our clients, 

from those looking for bridging loans to high-net-worth individuals wanting a 

specialist high-value mortgage, or those raising finance to fund building a house. 

Although Knight Frank is usually associated with the premium property market, 

we are happy to help at every level, from first-time buyers to those downsizing 

once children have left home. We handle all types of loan requirements, from 

£100,000 to tens of millions.

At no point since the recession began has it been more difficult to get a 

mortgage, due to increasing government restrictions on lenders. The process 

has become increasingly drawn out, and a greater amount of paperwork is now 

required. As a result, many more buyers are turning to the broker channel for 

SIMON GAMMON 

Knight Frank Finance LLP

+44 20 7268 2581

simon.gammon@knightfrankfinance.com
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Redington Road
7

The complete refurbishment of this original Hampstead home has resulted in 

a stunning seven-bedroom property. The design was masterminded by the 

award-winning Sheldon Studio, optimising the lateral layout of the home and 

incorporating intercommunicating entertainment areas with practical family 

living spaces. 

In all, the property comprises seven bedrooms, two receptions, seven 

bathrooms, an indoor pool, underground parking and gymnasium, spanning 

13,505 sq ft. An impressive entrance lobby leads to the reception rooms and a 

kitchen/breakfast room with concealed utility. A sumptuous master suite with 

an en suite dressing area and bathroom leads onto a terrace with west-facing 

views across London.

PRICE ON APPLICATION   |   EPC: C

Knight Frank St John’s Wood +44 20 3463 0233

HAMPSTEAD, NW3
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Important Notice

OUR EXPERTISE

At Knight Frank we build long-term relationships, which allow us to provide 

personalised, clear and considered advice on all areas of property in all key 

markets. We believe personal interaction is a crucial part of ensuring every 

client is matched to the property that suits their needs best – be it commercial 

or residential. Operating in locations where our clients need us to be, we 

provide a worldwide service that’s locally expert and globally connected.

We believe that inspired teams naturally provide excellent and dedicated 

client service. Therefore, we’ve created a workplace where opinions are 

respected, where everyone is invited to contribute to the success of our 

business and where they’re rewarded for excellence. The result is that our 

people are more motivated, ensuring your experience with us is the best that 

it can be. Together, Knight Frank and Newmark Grubb Knight Frank have a 

global platform of more than 14,000 people across 417 offices in 58 countries.  

Our London footprint spans across the capital with a network of 30 London 

Sales and Lettings offices to ensure we have all your property needs covered.

To find your nearest London office or to speak to one of our expert property consultants, 

visit our Knight Frank London website below:

Knight Frank produces award-winning publications and market updates, our suite includes:

THERE’S A HUMAN ELEMENT IN THE WORLD OF PROPERTY THAT IS TOO EASILY OVERLOOKED.

CONTACT US 

OUR PUBLICATIONS



T H E  R I D G E  •  R I D G E M O U N T  R O A D  •  S U N N I N G D A L E

FOR FURTHER INFORMATION - PLEASE CONTACT

apearson@savills.com 
01344 295375
savills.com

tony.walker@struttandparker.com
01344 623411
struttandparker.com

REMAINING PENTHOUSE AT THE RIDGE REVEALED

This September award winning Surrey Developer,

Halebourne Group, launch the remaining Penthouse

show apartment.

The Ridge is a collection of just ten newly built

mansion apartments in Sunningdale.

Set in a prime location a short walk to Sunningdale

Village and train station providing links into London

Waterloo in around 50 minutes. 

Finished to the highest of specification The Ridge

offers stylish, luxurious finishes and boutique style

living including:

●  Concierge Service.

●  Secure basement parking with large lockable storage unit.

●  Private outside space to all apartments.

●  Lift access to all floors.

●  Bespoke Italian kitchens.

●  Share of Freehold.

The completed development now houses two show

apartments available to view seven days a week

10.00am-4.00pm.











Riad Goloboy, Morocco

condenastjohansens.com
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...with PROFESSOR GREEN

JONATHAN HEAF IS...

VERDICT  Lip-syncing: +++,,  Death-cheating +++++  Verse-spitting ++++,��Doc-making +++,,��Cheese-fearing +++++��Overall ++++,

The rapper reflects on 
near-death experiences, 
marriage and his ‘Lucky’ 
tattoo at Corner Room

 W
hat happens to a man 

as he grows older? Grey 

hairs? Sure. An  inability 

to comprehend people 

who go to festivals? 

Certainly. A growing thankfulness for 

park benches? Unashamedly. Yet what 

about our self-awareness?

That idea of becoming wise, of  learning 

from our mistakes, of realising we are more 

than the sum of our endless  hangovers and 

bodies bedded, seems to creep up on a man 

with a cold shudder – part fist-chewing 

cringe, part sheet-white shock that, yes, 

you really did once  serenade your much 

younger, much blonder PA with Robbie 

Williams’ “Angels” at the staff Christmas 

karaoke night. No? Just me then.

As men we collect such life experiences 

– the good, the bad and the  horrendously, 

shamefully unforgettable – like zombie 

archaeologists. It’s not usually until around 

our mid-thirties – or, for some, even later – 

when we actually bother to pause, reflect 

and glance back at our life ledger. For most 

young(ish) men, and I include myself in 

this, it takes years of unruly, gregarious 

 rafter-swinging before we’re able to view our inner memory museums 

with anything approaching considered  objectivity. Who cares about the 

 destination when the journey is this much fun, right? More  champagne!

Professor Green – AKA, 32-year-old musician and hard-hitting BBC 

documentary maker Stephen Manderson – is a man far more sensitive 

to his own journey than most. He is, for want of a better word, awake. 

Waiting for the rapper at our lunch venue – Corner Room in the Town 

Hall Hotel, a sunny spot perfect for a little pseudo- psychoanalysis – 

the reasons for such juvenile introspection make for harrowing reading.

Manderson’s early life unspooled like pure, clichéd rap mythology: 

a bright boy, as good as orphaned, raised by saintly grandparents, skips 

school at 13 to become a small-time drug dealer in east London with 

delusional dreams of becoming a Maybach-driving hip hop star. The 

thing with Manderson, however, is that his wildest dreams came true. 

Yet, perhaps more unexpectedly, so did his worst nightmares.

“I’ve been lucky and, let’s say,  unfortunate in this life,” he explains, 

taking a seat and perusing the menu, immediately voicing his concern 

about the amount of cheese on offer. To 

add to his burden, it turns out he’s “sort of 

dairy intolerant”. I promise not to force any 

of the cow’s curd starter on him. He picks 

the mackerel instead and, like a couple of 

nervous tourists holidaying on the Balearics 

for the first time, we both choose cod for 

the main. Showing restraint, we order one 

glass of crisp Sauvignon Blanc to wash it 

all down. “I worked hard, my music career 

took off, I got my UK No1s and for a while 

it was wild. But things have happened...”

He’s being modest – about both the tri-

umphs and the tragedies. The most  shocking 

of the latter occurred in 2009 when he was 

attacked by an unprovoked  stranger in an 

East End club; a man plugged the busi-

ness end of a broken bottle through his 

neck. Miraculously, the only thing that 

was lacerated was the rapper’s newly inked 

tattoo, that, somewhat absurdly, spells out 

“Lucky”. (The operating surgeon was able 

to do an almost scarless mend by  rejoining 

the sliced green letters back together.)

In 2014, another bloody, bone-crunching 

blip and Manderson had his second dice 

with death, this one, he believes, nudged 

him even closer to the edge of the mortal 

coil: “I got rammed between two Mercedes. 

If I hadn’t jumped and spun around quick 

enough – a product of my skating days 

– I would have broken both legs or been 

crushed. That did my head in more than the 

 stabbing.” Throw in the fact that his father took his own life in 2008, his 

 relationship with his mother is still in tatters and a few months ago he got 

divorced from his wife of two years, the reality star Millie Mackintosh, 

and it’s a wonder Manderson is in front of me at all, rather than in full-

time therapy, wrapped in cotton wool and surrounded by lucky talismans 

and voodoo dolls of ex-partners and have-a-go assailants.

“There’s too much bravado, too much hidden emotion in men 

 generally,” he adds, pecking at his food with all the caution of Kim 

 Jong-un’s chief food tester. “I didn’t get married to get divorced; as much 

as I didn’t walk into that club to get stabbed. I’m an anxious person, I 

know that now. I have good and bad days. Life isn’t all rainbows after 

all. You can’t live in fear, can you?” See what I mean? Awake. And he’s 

right. Life is for the living after all, the chandelier swingers, the power 

ballad singers. As is coffee. We order ours and ask for the bill, a sur-

charge of silver linings not included.  Corner Room, Town Hall Hotel, 

Patriot Square, London E2. 0207 871 0460. townhallhotel.com. Watch 

the Out To Lunch film with Professor Green at GQ.co.uk

‘Being rammed between two 
Mercedes did my head in’
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TO BREAK THE RULES,
YOU MUST FIRST MASTER 
THEM.

THE VALLÉE DE JOUX. FOR MILLENNIA A HARSH, 

UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 

HOME OF AUDEMARS PIGUET, IN THE VILLAGE OF 

LE BRASSUS. THE EARLY WATCHMAKERS WERE 

SHAPED HERE, IN AWE OF THE FORCE OF NATURE 

YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 

THE COMPLEX MECHANICS OF THEIR CRAFT. STILL 

TODAY THIS PIONEERING SPIRIT INSPIRES US TO 

CONSTANTLY CHALLENGE THE CONVENTIONS OF 

FINE WATCHMAKING.

ROYAL OAK
DOUBLE
BALANCE-WHEEL
OPENWORKED

IN STAINLESS STEEL

AUDEMARS PIGUET UK LTD
TEL: +44 (0) 207 409 0782
AUDEMARSPIGUET.COM







 IN PARTNERSHIP WITH  

RAYMOND WEIL is proud to be supporting Swiss sailing team Realteam as its Official Timing Partner and to 

introduce a new freelancer able to support the crew in the most extreme sailing conditions. A nice little tip of the hat 

to Mr Raymond Weil who was a member of the Geneva Yacht Club. 

Join the discussion #RWRealteam



freelancer collection

freelancer collection | 300 metres water resistant
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How time flies. Ten years ago, GQ profered a new kind of  

watch magazine, one dedicated entirely to men’s timepieces,  

driven by a desire to explain and entertain in equal measure, while 

expertly reviewing the options for the GQ reader in search of  

a new “beater” with our definitive A-Z guide – compiled then,  

as now, by Simon de Burton (thank you, Simon). 

 Along the way we’ve introduced you to some truly heroic 

timepieces (and the men and women who wear them), invited  

you to consider the rise of “horotica” (that’s sexy watches – and  

yes, it was a thing), debated the future of smartwatches (to be 

continued…) and wondered aloud whether it’s time car owners  

and their sporty chronographs got a room (quite possibly)…

 But for our tenth edition of GQ Watch And Jewellery, we thought 

we’d celebrate the central role watches have played in the entire 

arena of men’s style. After all, it’s sometimes the only piece of male 

adornment we display. But, more importantly, the watch industry  

itself has acted as a timely adjudicator of what’s “in” and what’s “out”. 

Take the revolution in seriously robust dress watches that occurred at 

the beginning of the Seventies. The term “sports luxe” was still three 

decades away in fashion terms, and yet the likes of Audemars Piguet, 

Patek Philippe, Piaget and Vacheron Constantin were already minting 

the pieces that would help show us how to team a relaxed attitude 

with real elegance. James Gurney takes a closer look on page 22.

 We haven’t stopped there. On page 44, Nick Foulkes profiles  

the man who arguably invented the world’s first “It” watch brand: 

Franck Muller; Nick Carvell meets the young mastermind behind  

one of the UK’s hippest dial names, Larsson & Jennings, and the  

Watch Shrink himself, Robert Johnston, answers some of the 

horological questions of the age.

 Enjoy the issue, and on no account miss our definitive Watch Guide 

– fashioning the future of watches since 2007.
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FIRST TIME
THE LATEST MOVEMENTS IN THE WORLD OF HOROLOGY

Swatch shows its metal
Swatch has always been in the vanguard of change. From the very beginning, its launch 

revolutionised the watch industry, with the first Swatch back in 1983 proving to be the  

breath of fun, fresh air the world wanted – and coincidentally helping to pull Switzerland’s 

cojones out of the financial fire. Three years ago it launched Sistem 51, the world’s first 

mechanical watch with an entirely automated assembly. 

Its latest launch is the Sistem 51 Irony and, for Swatch, it is equally revolutionary. The  

brand that built an empire on disposable plastic has now created timeless pieces, claiming  

to be premium products but at a fraction of the price. The finishing is of the highest-possible  

quality and the window case back allows you to see the movement in action. 

Sistem 51 Irony, from £127. swatch.com

Patek Philippe’s 
classic hits its 
landmark in style

THE NAUTILUS 
AT 40

When Patek Philippe launched its 

answer to the groundbreaking Audemars 

Piguet Royal Oak in 1976, it did so by 

advertising the fact that “one of the world’s 

costliest watches is made of steel”. The point 

being that, in an era when round timepieces 

in golden cases were the norm, here was a 

model that gloried in its robustness while 

offering quality previously unheard of in 

the traditional “tool watch” market (it was 

water-resistant to 120 metres thanks to the 

“porthole” design, originally sketched by 

the creator of the Royal Oak, Gérald Genta).

Named for Captain Nemo’s submarine in 

Verne’s Twenty Thousand Leagues Under The 

Sea and dubbed the “Jumbo” due to its (at 

the time) large 42mm case, the Nautilus has 

grown and shrunk over the years, depending 

on the complications attending its timeless 

case shape. These have included dual time, 

chronograph and annual calendar models in 

precious and non-precious metals, but now 

Genta’s peerless assembly of the Nautilus’ 

principal codes (that “porthole” case, fully 

integrated bracelet, embossed dial and 

lumed battens) gets a serious upgrade for its 

40th birthday. Shown here is Ref 5976/1G-

001 (another anniversary piece has been 

announced, but no details were available as 

we went to press), limited to 1,300 pieces, 

with a 44mm white-gold case containing a 

“monocounter” chronograph movement (CH 

28-520 C) and adorned with an anniversary 

dial legend and diamond-set battens.

You can read more about Gérald Genta’s 

work in conceiving the original sports-luxe 

watch on page 22. In the meantime, feast 

your eyes on a true legend of the line, set to 

retail at approximately £69,960. patek.com
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NEWS

Come 
together

How the watch and 
music industries 

found their rhythm 

Perfect timing: 
Labrinth performs at 

the Montreux Jazz 
Festival, 2009

Shinola hits full speed 
Shinola, the brand that famously brought watch manufacturing to Detroit, has been busy 

broadening its of er (small leather goods, with a mooted move into audio) and points of sale 

(new stores in Downtown LA and Brooklyn) – but its timepieces remain the clearest sign of

its desire to put Americana at the heart of its business. Take the latest in its Rambler range, 

created to celebrate racing driver Craig Breedlove, the fi rst man to break the 400, 500 and 

600mph land-speed records in a series of jet-powered vehicles all named Spirit Of America. 

The Rambler 600 comes in lightweight titanium, and is the fi rst to feature both chronograph 

function and bezel-mounted tachymeter (a scale against which speed can be calculated by 

measuring distance over elapsed time). The Rambler 600 costs £1,140 and is available from 

Shinola’s London store at 28 Foubert’s Place, W1. shinola.co.uk

In Nick Hornby’s love letter to music fandom, 

High Fidelity, he has his character, Rob, ask the question 

that doubtless Hornby – along with a generation of pop 

nuts – has wrestled with for years: “What came fi rst, the 

music or the misery? Did I listen to pop music because 

I was miserable? Or was I miserable because I listened to 

pop music?”

 The same question – minus the miserabilism – could be 

asked of the watch industry’s own fascination with music: 

has the recent focus on chiming complications (minute-

repeaters up to and including Audemars Piguet’s pitch-

perfect Supersonnerie (£439,800. audemarspiguet.com) 

and A Lange & Söhne’s fi rst-of-its-kind Zeitwerk “decimal 

minute repeater”) focused its attention on the Euterpean 

arts; or has music got under the skin of a new generation 

of industry leaders?

 The answer, as with Hornby’s dilemma, is probably a 

bit of both. Certainly, tributes in horological form, such as 

Zenith’s El Primero Rolling Stones Limited Edition (£8,400.

zenith-watches.com) or Raymond Weil’s ongoing series 

of artist editions – in 2016 The Beatles joined Frank Sinatra, 

Miles Davis and Bob Dylan with a suitably stylised watch 

of their own (Maestro Beatles Automatic, £975. raymond-

weil.com) – stem from a desire to refl ect the tastes of their 

respective markets. But a deeper integration is currently 

taking place with the music industry itself.

Last June, US watch brand Bulova announced a three-year 

partnership with the Grammys, in time to celebrate the 60th 

anniversary of the Recording Academy, the organisation rep-

resenting musicians, songwriters and recording profession-

als which hosts the annual “Oscars of the music industry”. 

Beyond a collection of “Grammy-inspired timepieces”, the 

aim is to forge a deeper relationship through a programme 

dubbed “Moments In Time” in which shared episodes from 

consumers’ lives are populated with Grammy-winning tunes.

 On this side of the Atlantic, 2017 sees Raymond Weil cel-

ebrate a decade of supporting the Brit Awards, for which it 

acts as offi cial watch and timing sponsor. And in addition 

to creating unique pieces for several brand ambassadors 

from the classical, jazz and pop fi elds (including violinist 

Nicola Benedetti, guitarist Milos Karadaglic and Labrinth), 

the brand recently announced an innovative partnership 

with Universal Music – home to Sting, U2, Sam Smith and 

James Bay, among others – that allows customers to access 

a bespoke digital music service curated by the watchmaker.   

 Perhaps the most ambitious alliance yet, however, is 

Audemars Piguet’s role in preserving archive material from 

the Montreux Jazz Festival. An interdisciplinary project 

involving the Swiss manufacture, Montreux Sounds and 

the École Polytechnique Fédérale de Lausanne (EPFL) that 

began in 2008, its aim is to restore, preserve and eventually 

make available via dedicated viewing booths 11,000 hours of 

high-end video and nearly 6,000 hours of audio recordings 

assembled by the festival’s founder, the late Claude Nobs. BP P
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hublot.com

Big Bang Unico Sapphire 10 Years All Black.

Scratch-resistant smoked sapphire case, 

paying tribute to Hublot's extensive expertise. 

An invisible visibility which reveals our 

manufactured UNICO movement.  Limited 

edition of 500 pieces to celebrate the 

10th anniversary of the All Black concept.



Fashion forward: 
Andrew Jennings 

launched his 
brand in 2012 
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hen he was 17-years-old, Andrew Jennings saw 

a picture of a watch in GQ – a vintage Rolex Daytona 6239, valued at 

£20,000. He instantly recognised it as the same one he had at home, 

locked away in the family safe. Jennings had inherited the watch, aged 

ten, after his uncle passed away. Bought originally by his grandmother 

for £250, the watch was used to time radio shows during his uncle’s stint 

as an army DJ in the Sixties. “I was never allowed to wear it, being that 

young,” says Jennings. Needless to say, after he discovered its price tag, 

“It stayed in the safe for a couple more years.”

But, thanks to GQ, the watch kick-started Jennings’ passion for 

timepieces and in 2012 he launched one of the coolest young watch 

brands in Britain: Larsson & Jennings. Its USP? A sophisticated fusion 

of Swedish and British design, with Swiss movements fitted as standard.

In many ways, Jennings, 31, is the perfect brand ambassador for 

his watches. Model-handsome and a fan of sleek streetwear, he’s the 

epitome of how men want to look today: effortlessly stylish but without 

the tweedy fussiness that, until recently, had a stranglehold on British 

menswear. The same can be said of Jennings’ timepieces. “We took 

the British dress watch as inspiration – very sleek, very slim, classic 

looking,” Jennings says, “and minimalised it through the metals and 

types of leather straps we use”.

On the surface, that means Scandinavian-

inspired dials with traditional details such as 

a Roman numeral at 12 o’clock, a lion logo and 

a serif-font ampersand on the crown. 

This minimalistic approach extends to the 

brand set-up too. Larsson & Jennings offers 

only three styles: the sleek Lugano; the 

sophisticated Saxon; and the retro Norse. Each 

come in various case sizes and many different 

combinations of dials and straps – something 

that appeals to men who value outward design 

just as much as the movement within.

 But it’s more than just seriously covetable 

styles that have made the brand a success. 

Back in the late noughties, shoppers for a 

Swiss movement were limited to mechanical 

models with correspondingly high price points, 

or more affordable quartz pieces, leaving that 

high-concept-yet-mid-price model hard to find.

“When we started there weren’t an awful 

lot of independent watch brands, certainly 

at our price point,” says Jennings. “There are 

parts of the Swiss watch industry that are quite 

stale and old-fashioned. I wanted to come in 

and shake it up a bit [with watches] that are a 

little bit more exciting and outside of the box.”

Originally from The Wirral, Jennings joined 

the British Horological Society in 2010 while 

working at a wealth management firm in the 

City (“pretty much everything I know about 

watches is self-taught,” he says). With a little 

help from business partner, Joakim Larsson 

(whose share in the company he bought 

in 2014), he started Larsson & Jennings in 

2012 while still doing his day job. “There 

was a point where I was cycling to work with 

watches in my backpack, posting them on 

my lunchbreak,” says Jennings, “and doing 

customer service at my desk.”

It was at this point – having drained his 

savings – that he considered selling his uncle’s 

Rolex to raise cash. He resisted, and when it 

was clear the watches were a hit, he quit his 

financial career in January 2013 to concentrate 

on the business full time. Three years later, 

Larsson & Jennings has four shops: two in 

London and two in New York. A fourth addition 

to the collection (a round-cased, slick and 

sporty chronograph) is on the way, followed by 

research into a potential smartwatch.

And, as a lifelong fan of beautiful Swiss 

watches, what is the one model he’d buy, if 

money were no object? “A Rolex Paul Newman 

Daytona. Although you’re looking at over 

£100,000 for one of those depending on the 

condition.” Looks like any potential nephews 

might be in for a windfall one day...

A SIMPLE PLAN

Lugano by Larsson & 
Jennings, £225. 

larssonandjennings.com

Saxon by Larsson & 
Jennings, £325. 

larssonandjennings.com

Norse by Larsson &  
Jennings, £225. 

larssonandjennings.com

The success of Larsson & Jennings’ neo-classicism is a very British coup

STORY BY Nick Carvell
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PHOTOGRAPHS BY Aldo Filiberto    STYLING BY Carlotta Constant

1 2

3 4

ROCK STEADY
Turn up the volume with mismatched stones and precious metals 

1. Necklace by De Beers, £14,700. debeers.co.uk. Jacket by The Kooples, £545. thekooples.co.uk . T-shirt by Sunspel, £60. sunspel.com  

2. From top: Necklace by Shamballa, £17,300. shamballajewels.com. Bracelet by Tateossian, £775. tateossian.com. Bracelet by Philipp Plein, £443. plein.com. 

Bracelet by Tateossian, £3,450. tateossian.com. Bracelet by Ti�any & Co, £2,650. tifany.co.uk. T-shirt by Private White VC, £79. privatewhitevc.com  

3. Bracelet by Cartier, £37,700. cartier.com. Top by Hanro, £33. hanro.co.uk. Trousers by Gucci, £510. At matchesfashion.com 

4. From top: Ring by H Samuel, £699. hsamuel.co.uk. Ring by Gucci, £240. gucci.com. Ring by Philipp Plein, £133. plein.com. Ring by  

Thomas Sabo, £2,550. thomassabo.com. Bracelet by Tateossian, £650. tateossian.com. T-shirt by Calvin Klein, £45. calvinklein.com
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1. Necklace by Versace, £310. versace.com. Jacket by Boss, £330. hugoboss.co.uk 

2. Ring by Konstantino, £3,500. konstantino.com. T-shirt by AG Jeans, £98. At Selfridges. selfridges.com. Jacket by Paul Smith, £2,275. paulsmith.co.uk 

3. From top: Skull ring by Thomas Sabo, £1,150. thomassabo.com. Ring by Piaget, £2,180. piaget.com. Bracelet by Shamballa, £2,850.  

shamballajewels.com. Bracelet by Ti�any & Co, £5,400. tifany.co.uk. Bracelet by Bulgari, £370. bulgari.com. 

Cuf by Saint Laurent, £1,150. At mrporter.com. T-shirt by Private White VC, £79. privatewhitevc.com  

4. Necklace by Van Cleef & Arpels, £528,300. vancleefarples.com. Top by Philipp Plein, £628. plein.com  

1 2

3 4
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How the

WATCH

INDUSTRY

invented

SPORTS

LUXE
A return to Seventies-inspired watches recalls the birth of a 
design ethos that has never seemed more contemporary

STORY BY James Gurney   PHOTOGRAPHS BY Matthew Shave   STYLING BY Grace Gilfeather
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Polo S by Piaget, £11,500.  

At Harrods. harrods.com  

 

Jacket, £2,630. Gilet, £1,560.  

Both by Brunello Cucinelli.  

At Harrods. harrods.com



CALIBER RM 11-02

LE MANS CLASSIC

OFFICIAL TIMEKEEPER



ne of the watch world’s 

current obsessions is the period in the early 

and mid-Seventies which gave us the idea of 

the sports luxe watch. In retrospect, it’s such 

an obvious idea that it’s a wonder there was a 

need to define it in the first place,  particularly 

now that you would be pushed to find a non-

luxe sports watch. Nevertheless, there was a  

gap, both real and perceived, between diving 

watches and dress watches that needed filling. 

At that point, the thought of anyone mixing 

the genres and producing a platinum Rolex 

Submariner or a diamond-set TAG Heuer 

Carrera being utterly unthinkable, the idea 

of a watch that could cross over from beach 

to office was groundbreaking indeed. As in so 

many important matters, it was the Italians 

who led the way.

Admittedly, the backdrop to all this is 

somewhat convoluted, but at the end of 

the Sixties, Italian watch retailers started 

to notice that their customers were after 

something a little different. They wanted 

watches that were somewhere between the 

classic and the  functional, watches that 

could be worn both by the poolside and at 

a meeting, looking  nonchalantly in place in 

either setting.

This was fed back to the brands in 

Switzerland at a point when the  technology 

behind watchmaking was just beginning a 

quietly radical evolution, opening up new 

possibilities. Still, the Swiss weren’t in a great 

hurry – it was only the day before the 1971 

Basel trade fair that Audemars Piguet’s chief, 

due to meet with his Italian distributors, put in 

a call to a then-jobbing designer called Gérald 

Genta, requesting concept sketches for a haute 

horlogerie steel sports watch by the following 

morning, please.

The resulting sketches were the genesis 

of the Royal Oak, a classic of this genre and 

a staple in AP’s catalogue to this day. Over 

the next few years, Genta produced varia-

tions on the template for Patek Philippe (the 

Nautilus, also still in the catalogue) and IWC 

(the Ingenieur SL), as well as working for 

Bulgari and Rolex.

The template was very simple, in effect 

– match a robust, but clearly  expensively 

 produced, case to a high-quality  movement and 

ensure that the incidental detail  emphasises the 

quality, hence the Royal Oak’s engine-turned 

Customers wanted 

watches that were 

somewhere 

between the 

classic and the 

functional, 

watches that 

could be worn 

both by the 

poolside and at a 

meeting, looking 

nonchalantly in 

place in 

either setting

dial. Girard-Perregaux’s 1975 Laureato (named 

after the Italian title of The Graduate) adopted 

a similar style, but Vacheron Constantin didn’t 

follow suit with its own take on the sports luxe 

watch, the 222, until 1977. This was a subtle 

update of a  template that looked ahead to the 

Eighties – a decade in which the rise to promi-

nence of the 222’s designer, Jorg Hysek, even-

tually  outshone Genta’s, and produced another 

giant of the sports luxe sector, Piaget’s Polo.

Monocoque in construction like the Royal 

Oak, the 222 had slightly heavier, more angular 

lines that found echoes in contemporary cars 

such as the Maserati Kyalami, and prefigured 

everything from Volvo estates to Dynasty 

shoulder pads. Renamed the Overseas in 1996, 

and with redesigns along the way, the watch 

has been a staple in the catalogue ever since. 

However, with growing interest in the Genta 

designs over the past few years, the Overseas 

was due a refresh. 

A 2004 overhaul produced a cleaner, sharper 

look, which featured textured dials, a bracelet 

that reflected the angles of the Maltese cross 

bezel, and a wider variety of movements. 

Sensibly, 12 years being barely a season in 

watch terms, the 2016 Overseas doesn’t change 

a great deal on the surface, though the general 

effect is of a slight softening of the lines: the 

crown protector has gone, the edges of the case 

and the Maltese cross bezel are less sharply 

defined, while the dials have a subtly more 

contemporary feel to them.

Granted, the Overseas has evolved much 

further from the original 222 than either the 

current Royal Oak or the latest Nautilus (the 

40th-anniversary edition of which appears 

on our cover), but in common with its mid-

century -born sports luxe brethren, it keeps 

to the essentials – it’s a watch that you can 

wear easily anywhere, in any company. 

Very sprezzatura.

Overseas stainless
steel automatic

by Vacheron
Constantin,

£17,050. vacheron-
constantin.com
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HERMÈS BY NATURE



 

 

Chronomat 44 by Breitling, 

£6,760. breitling.com  

 

Trousers by Astrid Andersen,  

£240. At matchesfashion.com. 

Shoes by Lacoste, £72. 

At Schuh. schuh.co.uk



Seamaster 300 by Omega, 
£7,970. omegawatches.com 
 
Coat by Burberry, £1,695. 
burberry.com. Polo shirt, 
£495. Trousers, £390. 
Both by Bottega Veneta 
bottegaveneta.com





Big Bang MECA-10 by Hublot,  
£15,000. hublot.com 
 
Track pants by Burberry, £295. 
burberry.com. Trainers by 
Giuseppe Zanotti, £540. 
giuseppezanottidesign.com





                          Portugieser Chronograph. 

Ref. 3714:  When Vasco Da Gama and his crew 

gazed upon newly discovered worlds, they 

probably felt much the same way you do when 

you look at this watch: at certain moments, you 

would willingly stop time. Just as well, then, that 

your mechanical chronograph makes it possi-

ble. And even better that you have enough time 

to admire the details of its classic, quality design 

in all their splendour. Small wonder that this 

timepiece became a legend from the moment it 

appeared. IWC. ENGINEERED FOR MEN. 

IWC Boutique | 138 New Bond Street | www.iwc.com

Mechanical chronograph movement, Self-winding,  

44-hour power reserve, Stopwatch function with minutes  

and seconds, Sapphire glass, Water-resistant 3 bar, 

Diameter 40.9 mm

THE LEGEND AMONG 

ICONS.

Watch the video about the new 
Portugieser Collection



Cosmograph Daytona by  
Rolex, £25,100. rolex.com 

 
Coat, £950. Rollneck, £350.  
Trousers, £225. All by Boss.  

hugoboss.com. Glasses  
by Gucci, £255. gucci.com



RM 38-01 Tourbillon G-Sensor 
Bubba Watson by Richard Mille, 
£625,000. At Harrods. harrods.com 
 
Jacket by Paul Smith, £605. 
paulsmith.co.uk. Bag by  
Coach, £650. uk.coach.com





 
 

Royal Oak Chronograph by  
Audemars Piguet, £41,300.  

audemarspiguet.com 
 

Jacket by Burberry, 
£550. burberry.com 

 
Grooming Michael Gray 

at David Artists using Sisley 
Fashion assistant Daniela Mercuri 

Model Zachary at Next







ANATOMY 
OF 

A WATCH 
COLLECTION 

#2

Status 
Symbols

The kudos of a brand creating its own components in its own 
ateliers has long been the Holy Grail of watchmaking. But 

with the rise of quality collaborations, is it time for a rethink? 
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real watches for real people

Oris Big Crown ProPilot Calibre 111

In-house manual-winding movement

10 day power reserve from a single barrel

Patented non-linear power reserve indication

Genuine Louisiana crocodile strap

www.oris.ch



h e  M o n t b l a n c 

Manufacture in Villeret is one of the shrines 

of high-watchmaking, thanks to its history as 

the home of Minerva, one of the most 

celebrated makers of chronograph movements. 

For the watch-obsessed, this is hallowed 

ground and its acquisition by Montblanc a few 

years ago caused more than a few ripples 

among the purists – could you really acquire 

manufacture status with the signing of a 

cheque? As most of the human capital came 

with the purchase, it turned out that you could, 

but the boardroom at Villeret holds an 

uncomfortable surprise – a display of dials 

from brands that Minerva supplied, which 

raises a few questions about some of those 

brands’ claims to manufacture status.

The pursuit of manufacture status has been 

the guiding principle in the watch world for as 

long as I’ve been looking at it, and it certainly 

provided the hottest topic on early internet 

discussion boards back in the Nineties. Knowing 

that the name on the dial matches the name 

above the manufacture door offers reassurance 

that the watch will be of a certain quality, and 

that the brand will have the kudos associated. 

Jaeger-LeCoultre, for example, likes to talk 

about the passion for excellence found in its 

ateliers, the implication being clear – brands 

without that essential link can’t deliver the same 

emotional connection to the watchmaking craft.

There’s a lot to be said for this argument, and 

not just from an emotional angle. In practical 

terms, it means that the maker has had the 

chance to test the whole watch right through 

the development process, something that 

matters even more with complicated watches. 

That, in turn, is a guarantee of sorts for the 

future value of the brand (along with the 

notion of exclusivity that comes packaged with 

manufacture status). It certainly matters 

enough that brands quite commonly stretch 

the defi nition to its limits, and beyond, in order 

to make the claim.

But should it really matter to you? Not 

entirely, or at least not blindly, is the answer. 

Whether you’re looking at new watches 

or something older, unquestioned pursuit of 

the manufacture label means ruling out some 

very worthy watches indeed, and not just the 

Patek Philippe watches that Tiffany & Co has 

its name on.

The explanation lies both in a little history 

and in the nitty-gritty of how watches are 

actually made. The idea of a single company 

making everything from the raw material to 

the fi nished watch is actually quite recent, only 

really being seen as a badge of pride in the past 

40 years or so. Instead, most watch houses 

thought nothing of buying in components and 

even ébauches (kit movements), which they 

would then refi ne, adjust and fi nish themselves 

– much in the way that British carmakers such 

as Jensen and AC used V8 blocks from the likes 

of Ford and Chrysler. 

By way of example, the most sought-after 

Rolex Daytona models, which can command 

seven-fi gure prices at auction, used movements 

from Valjoux and, in later series, Zenith, while 

a Patek Philippe fi tted with a Victorin Piguet 

movement sold for £3.5m last year. More 

recently, the mania for tourbillons and ever- 

more complicated movements saw many 

perfectly genuine manufactures outsource both 

R&D and production to specialists such as 

Christoph Claret and CompliTime (the company 

from which the Greubel Forsey brand 

emerged), for the very good reason that it 

would be commercially pointless to develop 

such specialisms in-house. That many of the 

client brands chose to obscure these 

partnerships is testament to the power of the 

manufacture idea, though more recently, 

brands have made a virtue of working with 

specialist movement designers – Hermès has 

worked extensively with Agenhor for   

Knowing that 

the name on the 

dial matches 

the name

above the 

‘manufacture’ 

door offers 

reassurance that 

the watch will 

be of a certain 

quality, and that 

the brand will 

have kudos 

Cosmograph Daytona
by Rolex. rolex.com
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 watches such as Le Temps Suspendu and 

last year’s Slim d’Hermès QP.

More important than worrying over the 

historical arguments is the fact that there’s 

a wealth of contemporary watches that “fail” 

the manufacture test, and not just at the lower 

end of the market. Bell & Ross, Oris, TAG 

Heuer, Tudor (for the moment) and Breitling 

all have a significant proportion, or even 

a majority, of their collections based on 

out-of-house movements, but no one could 

realistically suggest that these are brands 

without authenticity, or a claim to a place in 

your collection. Similarly, no one would expect 

predominantly jewellery houses such as 

Boucheron, Chanel or Dior to have invested in 

their own Swiss manufactures, but all three 

brands produce watches that have quite as 

legitimate demand on your attention as any 

manufacture equivalent.

That shouldn’t be any surprise, really, given 

that all three have links to serious manufactures 

and can call on as much expertise as they need. 

Boucheron’s Refl et is one of the great watch 

designs. Redolent of Paris in the Fifties, and 

supposedly the parting gift from Edith Piaf to 

the love of her life, boxer Marcel Cerdan, it is 

powered by a Girard-Perregaux GP4000 

movement – Boucheron also uses GP tourbillon 

movements to animate its Epure high-jewellery 

watches. Similarly, Ralph Lauren’s watch 

subsidiary is co-owned with Richemont, 

specifi cally to allow Ralph Lauren access to the 

best of the group’s manufacture capabilities.

But you don’t even have to have a 

manufacture stablemate. Take the example of 

Alexandre Meerson, whose eponymous brand 

made its debut in 2014. The watches are 

sophisticated, smart and of impeccable quality, 

being based around movements from Vaucher, 

the movement-making subsidiary of Parmigiani 

Fleurier, co-owned by Hermès. The Altitude is 

a dress watch that suffers nothing in 

comparison to corresponding watches from 

long-established houses – the centre of the 

case back, for example, is gently curved, a line 

that is refl ected in the sapphire crystal, while 

the “dauphine” hands are unusual, too, having 

contrasting fi nishes on each side, and the lugs 

are beautifully faceted and shaped. 

That hasn’t come about by accident 

– Meerson is the son of famed jewellery and 

watch designer Emerich, in whose studio he 

apprenticed. After that, he built a career in the 

watch industry, working as both designer and 

manager. That gave him both the eye and the 

experience, quite apart from the industry 

contacts to open the doors of top suppliers.

As it happens, the industry is replete with 

suppliers and many of the more interesting 

independent watchmakers work as much for 

industry clients as for their own labels. Add 

the insight that it’s a small, intimate business 

and you have the recipe for the watchmaking 

phenomenon that is MB&F (Maximilian Büsser 

And Friends). The brand’s formula is to create 

watches using a fl oating array of watchmaking 

talent – the LM1 Alain Silberstein uses a 

movement designed by Jean-François Mojon 

and his team at Chronode, in collaboration with 

acclaimed watchmaker Kari Voutilainen. It’s 

dedicated to, and partly designed by, Alain 

Silberstein, something of a watch-design star 

in the Nineties and Noughties. Welcome to the 

post-manufacture world. 

Altitude in titanium by 
Alexandre Meerson, 

£5,900. meerson.com

Refl et by Boucheron, 
£3,480. boucheron.com

Unquestioned 

pursuit of the 

‘manufacture’ 

label means ruling 

out some very 

worthy watches 

indeed
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The man who

CREATED 

the

IT-WATCH

The enfant terrible of watchmaking, 
Franck Muller mixed design genius 
with rock-star sensibilities – and 

changed the game forever

STORY BY Nick Foulkes  
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The ones to watch (opposite page, clockwise  
from top left): Sylvester Stallone and Arnold 
Schwarzenegger at the Franck Muller group watch 
exhibition, WPHH; Muller with PSY, with whom  
he created a unique ‘Gangnam Style’ timepiece; 
Muller’s business partner, Vartan Sirmakes, at the 
company’s HQ, Watchland; the new Franck Muller 
Backswing; Naomi Campbell wearing the Cintrée 
Curvex; Zinedine Zidane sporting a Cintrée 
Curvex chronograph; the new model Master 
Banker; (above) the Crazy Hours 

t is hard, if not impossible, to 

explain to anyone under the age of 40 just 

how important Franck Muller was in the watch 

industry of the late Eighties and Nineties. 

Muller hacked a path through the jungle of 

tradition, discretion and seriousness that 

has since been trodden by Richard Mille and 

many others who have demonstrated that high 

watchmaking can also be highly amusing. He 

was the prototype rock-star watchmaker at  

a time when the industry was a rather smaller 

and more strait-laced place.

Some years ago, I interviewed Sir Elton 

John about his watch collecting, and he was 

in no doubt as to the importance of Franck 

Muller. “Men’s watches were nice, but they 

were boring. Suddenly Franck enabled men 

to go forward to more daring watches. Franck 

was always concerned with the inside, but the 

outside was beautiful too, and the dials of the 

watches used different colours, and differ-

ent design styles. I did an interview with him 

years ago for Interview magazine, when I called 

him the Picasso of watches – he was the first 

person to really go for men’s watches. Franck 

revolutionised them, and then everyone began 

to follow suit and watches got really, really 

interesting. All these companies  suddenly 

began to make interesting watches and I think 

Franck was the leader of that.” 

At the end of the Nineties, Antiquorum 

held a charity auction in New York City. Called 

“Famous Faces”, it featured watches donated 

by celebrities. Looking back on it today, it 

offers a snapshot of turn-of-the-century 

America: Norman Schwarzkopf gave one of 

the Seikos he wore while leading coalition 

troops in the first Gulf War; James Cameron 

offered the Rolex Submariner he had sported 

during the filming of Titanic. And there in the 

catalogue, between Bob Hope and Harrison 

Ford, was Franck, the only watchmaker to be 

included in this celebrity roll call. There were 

three Franck Mullers in the auction – the same 

number, incidentally, as Rolexes. 

He got there because he had credentials 

as, arguably, the finest watchmaker of his 

 generation. Today the watch industry is a place 

of clever people with degrees and MBAs, but 

things were rather different 40 years ago when 

Franck, age 15, felt that school had taught him 

all it could. “I was good with my hands and bad 

with books,” is how he puts it. He preferred 

taking things to pieces and had the ability, or 

perhaps, more accurately, the gift, of being 

able to reassemble them so that they worked 

better than before – his mother’s appliances 

were early beneficiaries of the Muller touch. 

In other countries he might have gone to 

work in white goods or in a garage, but in 

Switzerland he found that he could make a tidy 

living restoring and refurbishing  18th-century 

timepieces which he bought in flea markets. 

By the time he graduated from watchmaking 

school in 1978, the Swiss watch industry was 

at its nadir, crippled by the  seemingly inev-

itable rise of the quartz watch. But Franck 

has never been one to swim with the current, 

and by the early Eighties he was one of the 

most sought-after watch restorers in the 

world – a route to becoming a brand eponym 

 subsequently taken by both Michel Parmigiani 

and François-Paul Journe. 

Then, in 1986, Franck stunned the Basel fair 

with a free-oscillation tourbillon with regula-

tor dial and jumping hours of his own man-

ufacture. Even today, in an age of advanced 

computer-aided design, this would be a pretty 

 impressive piece of kit. In 1986, hardly anyone 

knew what a tourbillon did. Nobody had made 

one for decades. Audemars Piguet alone was 

able to launch its ultra-slim automatic tour-

billon the same year, but AP was a well-

resourced, well-established and well-respected 

company, while Franck was a maverick in his 

 twenties who had started off repairing his 

mum’s washing machine.

But Franck was not just a watchmaker’s 

watchmaker, he knew that watches could  

– and should – be beautiful. In his time as a 

restorer he had worked on some of the pieces 

that now form the core of the Patek Philippe 

Museum – the world-class collection of port-

able mechanical timepieces – and he would 

have been exposed to some of the most beau-

tiful watches ever made, among them classic 

Pateks, to which Muller’s Cintrée Curvex and 

Long Island designs would appear to owe a 

debt. These archival designs were  rejuvenated 

with hummingbird-bright enamel dials and it 

was the combination of shapes last seen in 

general use in the Twenties with their  splashes 

of colour that got Franck’s watches noticed. 

He also still continued to make the highly 

 complicated watches that the collectors appre-

ciated. And today, even though he is no longer 

designing for the company that bears his name, 

the launch of an annual show-stopping mega 

complication remains a cherished ritual.

Thereafter, things moved swiftly – perhaps 

too swiftly. I went to the opening of his HQ, 

Watchland, a rambling, lakeside property 

in Genthod, a soporific suburb of Geneva. 

Almost immediately it was too small – on one 

 occasion when I visited. there was a watch-

maker working in a bathroom – and the  
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For stockists call: 01628 770988 | www.seiko-astron.com

astron.

the world’s fi rst

gps solar watch.

As Novak Djokovic travels the world, his Astron GPS Solar 

keeps him on time, adjusting automatically to his time zone 

at the touch of a button and using just the power of light. 

With dual-time display, Astron is simply the world’s fi nest 

GPS Solar watch.



  construction of two large wings was put 

underway. His watches got larger, too – the 

Conquistador King was an early example of 

the hulking wrist-breakers and  cuff-shred  ders 

that would come to characterise early 

 21st-century watchmaking. 

Muller’s fecund mind could not stop coming 

up with complications. Part of his success lay 

in being able to devise complications that were 

genuinely useful: most significantly the Master 

Banker. This watch is a design of genius. With 

two subdials, one in the top half of the dial, 

the other in the lower half, it gives the wearer 

the time in three time zones simultaneously  

– no tricky squinting at cities named in tiny 

print around the dial, no tracking of a 24-hour 

hand – all operated by a single crown. 

And just as the Master Banker was  a pitch-

perfect  exercise in functionality, so the Crazy 

Hours was the diametric opposite: a watch 

so incredibly frivolous that it was almost 

impossible to tell the time on it, as the hour 

hand darted seemingly at random around the 

dial. The genesis of the watch’s design lay in  

a winter break being beset by so many 

rules that Franck decided to articulate his 

 frustrations horologically. 

He had gone to Mauritius to avoid the 

cold, and found himself instead trapped by 

hotel  etiquette. According to legend, one rule 

demanded that diners wore black tie in the 

evenings, so Franck, who had left his dining 

suit at home, improvised, wearing a black 

jacket and the belt from his bathrobe as a bow 

tie. He told the manager it was next season’s 

Versace. There were other petty annoyances 

that gnawed at his pleasure and the last was 

that he was not allowed to join his table to that 

of a friend who was also staying in the hotel 

for the New Year’s Eve party. So, after a dinner 

lubricated with plenty of Château Cheval Blanc 

(he had already drunk the hotel out of Pétrus), 

Muller stood up and made a stand. He told my 

friend Wei Koh, founder of Revolution and 

Rake magazines, what happened next.

“Literally, at the stroke of midnight, I got up 

from the table. And in front of everyone, I took 

off my black jacket, I took off my bathrobe-

belt bow tie. As I did this, I thought about the 

loopholes and hurdles the director had scat-

tered in my path for no reason at all. Then  

I continued until I was completely naked. 

“By this time, I was genuinely angry.  

I thought about how I hate it when human 

beings create rules just to rob others of pleas-

ure. Then I walked over to the pool and  

jumped in. And as I emerged in the  beautiful 

night air, and as I regarded the beauti-

ful women around me, as I looked up at the  

stars overhead, the sounds of the director 

 protesting faded away. 

“I thought to myself, I hate rules. But, in 

many ways, time itself is a rule. It is imposed 

on man. I want to create a watch that has no 

rules, but that always finds the right time 

regardless. And I will call it Crazy Hours.” 

Forget an insipid bit of rock-star redeco-

ration of a hotel room – stripping off in the 

middle of a formal dinner in one of the world’s 

most exclusive hotels is behaviour worthy  

of Keith Moon.

Muller the man was in demand almost as 

much as his watches. I remember once hearing 

that he had been invited to Aspen by Bruce 

Willis and Demi Moore. Thanks to an introduc-

tion by Elton John, he embarked on creating 

watches for the era-defining fashion designer 

Gianni Versace – apparently Sir Elton showed 

Versace a window full of Mullers in Paris one 

day and the Italian designer is said to have 

bought 20 of them. And it was following a 

meeting with casino owner Steve Wynn that 

Muller came up with the idea of a watch with 

a roulette function. 

Franck didn’t just know celebrities, he had 

started to become one. He began dressing 

extravagantly, and with the fringed leather 

and bright shirts there came a love of fast-

moving vehicles: Jaguar, Aston Martin 

and Harley Davidson. There was a Franck 

Muller motor-racing team – the orange and 

black livery covering a McLaren F1 GTR 

– that competed at Le Mans in 1996. And 

just as the cars got faster, so did the life-

style: there was what, at the very least,  

could be described as some enthusiastic  

On the money: the 
Master Banker was 
inspired by Wall 
Street businessmen 
and shows the time  
in three time zones 
simultaneously
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 partying, and Watchland acquired a repu-

tation to rival that of the Playboy Mansion.

And then, during the summer of 2004, 

Muller left work one day and did not come 

back. A simmering disagreement with his 

 business partner, Vartan Sirmakes, a former 

 casemaker who had provided the industrial  

heft and planning that had taken Franck 

Muller from being a maker of one-off com-

plicated watches to a mega brand, had finally 

boiled over. Wild rumours circulated: irregu-

larities in employment law, the purchase of 

Russian-made watch movements, even jeal-

ousy that Watchland was home to brands 

other than just Franck Muller – it was about 

this time that Pierre Kunz watches made their 

first appearance.

Whatever the facts, the difference of opinion 

had been righted by the time, towards the 

end of a short winter’s day a couple of years 

ago, I made my pilgrimage out to Watchland, 

where Muller was making an appearance at 

the WPHH, the Franck Muller group watch 

exhibition, one of the satellite shows dotted 

around Geneva and timed to take advantage 

of SIHH, the annual watch fair that kicks off 

the horological year.

I was led to a modern glass box – a giant 

fish tank with a bar, known as the veranda – 

divided into booths. Sitting in one of these, 

with a view of the lake and a complexion 

at once ruddy and pasty, features set in an 

uncompromising grin, was the man himself. 

A small glass ashtray was sat in front of him, 

almost overwhelmed by an ever-growing cairn 

of cigarette butts. To judge from the hillock of 

crumpled and charred butts, it had been a long 

day and, to judge from his bellicose mood, a 

frustrating one. It seems that as well as a large 

intake of nicotine, Franck had ingested a lot of 

what is known in the watch trade as bullshit 

from a stream of young, enthusiastic horo-

logical journalists who, of course, felt it their 

duty to tell him how to run his business. Many 

had questioned why Franck Muller watches, 

characterised by the Cintrée Curvex case, are 

not made in slim, round cases, the better to 

appeal to the Chinese market. After all, China 

was the future back then: between 2005 and 

2014, watch exports to China had risen from 

just over 350m Swiss francs to over a billion.  

And in Hong Kong the rise was even more 

spectacular, from over 12bn to 22.25bn. 

Franck was sick of hearing about it and 

embarked on a good-natured but heartfelt 

rant, ending with the amply expressive words: 

“Blah, blah, blah. Blah, blah, blee”. He then 

confidently predicted that the Chinese market 

would collapse within six months. At the time, 

I put this down to Franck being tired at the 

end of a long day and emotional about the 

state of the industry he did so much to shape. 

If I’m honest, I felt a little pity, too, that he’d 

been lectured on the industry – his industry – 

by a bunch of upstarts who were still wearing 

timepieces depicting Disney characters when 

he was king of the watch world. But then, 

maybe they were right; after all, China was on 

fire, this was 2013, and brands were piling in.

It took a bit longer than six months, but 

with the accession of Li Jinping at the end 

of 2013 and his crackdown on, among other 

things, the business custom of “gifting”, 

China’s watch market, while not collapsing, is 

 certainly changing. 

Meanwhile, the brand Franck founded 

 continues to bring out remarkable compli-

cations and exuberant designs. Thanks to 

Sirmakes’ industrial expertise, it enjoys the 

strength of verticalisation and makes its own 

cases. Its management is led by the suave and 

polished Nicholas Rudaz. Moreover, without 

the considerable exposure to the Chinese 

market of other brands, it has not been as 

 seriously affected and so has been able to 

plan its strategy based on the reality of the 

situation there as it is now, rather than as it 

appeared to those earnest young watch writers 

who chose to lecture Franck on the watches 

he should be making. 

Sadly, in 2014, Franck was taken ill on the 

first day of WPHH – and he skipped it all 

together in 2015. These days he is more usually 

seen at the brand’s events in the Far East, 

where he has found a resort in the sun that 

suits him, the Amanpuri on Phuket. I asked 

Rudaz if we can expect to see him in Europe in 

January and his answer is perhaps the key to 

the success of the man and the watches: “With 

Franck Muller, you never know.” 

Franck the man 

was in demand 

almost as much 

as his watches. 

He didn’t  

just know 

celebrities, he 

had started to 

become one

Hero of the hour:  
the Conquistador  

King ‘embodies  
the emotion and 

excitement of sport’ 
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Advertisement

“Never let them take away your desire   

  to accomplish something.” 
Carroll Shelby

CHRONOGRAPH - 10282 Steel case � tted with black alligator strap.



ARE YOU CRYSTAL CLEAR ABOUT  
THE EXTENT OF YOUR COVER?

HISCOX HOME INSURANCE. EXPERTLY COVERED

Thankfully individual items or sets up to £15,000 are  

covered as standard; you don’t need to list them or  

buy separate cover. Call us on 0800 840 2407.

Hiscox Underwriting Ltd is authorised and regulated by the Financial Conduct Authority. 16075 06/16



Pierre Arpels in white gold by Van Cleef & Arpels,
£29,300. vancleefarples.com

JEWELS 
in the 

CROWD
For a long time, true watch connoisseurs pined only for the products of the 

top-of-the-line Swiss watchmakers. But now a host of luxury brands are 
joining these traditional manufactures in the horological hall of fame

STORY BY Bill Prince   PHOTOGRAPHS BY Michael Bodiam   STYLING BY Carlotta Constant
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ime  was  when 

buying a serious watch meant choosing 

between a select few, suitably soigné Swiss 

brands. But times change and today a host of 

luxury houses previously renowned for their 

jewellery (Cartier, Chaumet, Tiffany & Co), 

leather goods (Hermès, Berluti) or fashion 

(Chanel, Dior, Ralph Lauren) are offering time-

pieces capable of competing with the very best 

horological offerings available.

The rise in the number – and quality – 

of watches emanating from these brands is 

 arguably as signifi cant as the arrival of quartz 

technology was to the watch industry as 

a whole 40 years ago. And while there are 

clear differences between the approach taken 

by Swiss watch companies and luxury houses, 

to a certain extent these two moments are 

linked, too.

According to Guillaume de Seynes, president 

of manufacturing and a member of Hermès 

board, it was the advent of quartz movements 

that fi rst encouraged his uncle, Jean-Louis 

Dumas, to create the fi rst true Hermès time-

piece. “In the Sixties and Seventies the store in 

Paris was an important seller of watches,” he 

recalls, “but the quartz revolution made things 

easier. We’d collaborated on some models, 

by Jaeger-LeCoultre mostly, with changes to 

the dials and straps and so on, [but] quartz 

gave a greater freedom to alter shapes and 

size, because you had fewer constraints. And 

that’s how we started, with the Arceau watch, 

in 1978, which is really the fi rst time Hermès 

was a creator of its own watch.”

It was a broadly similar story in the atelier 

of Italy’s most famous jeweller, Bulgari, but 

with an important difference. In 1975, Gianni 

Bulgari offered a digital watch in a gold case 

– on a somewhat raffi sh woven canvas strap 

– to 100 of his most important customers: 

a conceit, of course, given Bulgari’s leading 

role as the bedazzler of la dolce vita, but 

a truly contemporary take on a luxury 

timepiece nonetheless, and an important 

 step-change in what had previously been 

a purely decorative (ie, jewellery-based) 

approach to watch design at the house.

“During the Seventies the biggest trend 

was for the digital module,” explains Fabrizio 

Buonamassa, senior director of watches at 

its design centre in Neuchâtel, Switzerland. 

“So Bulgari put a digital module into a solid 

gold case. But that was the Italian approach: 

work with different elements from appar-

ently different worlds that don’t match, and 

together,  with the right ingredients and the 

right approach, you create an iconic product.”

 Historically driven by rarity, design and that 

all-important “point of difference”, luxury 

brands had regularly worked with outside 

designers to create one-of-a-kind objects for 

their customers. But aesthetics – intrinsically 

linked to a sense of place – would become the 

greatest point of difference between those 

charged with creating (and later making) 

watches at luxury houses based in Rome, 

London, Paris or New York, and those who toil 

hundreds, if not thousands, of miles away in 

Geneva and the Vallée de Joux.

At Bulgari, one of those suppliers was the 

renowned watch designer Gérald Genta. 

Together, they developed the world’s first 

“logo watch” – the Bulgari Bulgari, with its 

bezel-mounted inscription – and the Octo, 

the latest iteration of which represents two 

horological fi rsts: the world’s thinnest minute 

repeater, and the innovative use of titanium 

in this classical complication.

“When we make common products, 

our clients don’t follow us; they don’t care 

about a common product from an iconic 

brand,” explains Buonamassa. “When we 

make  products that respect the rules 

of this  industry with a different approach, they 

totally love our products. 

“Bulgari is not driven by  performance. 

Instead, it explores the  sensuality of 

geometry: very pure shapes, very 

simple proportions that make sense 

when you put them all together. 

And in Italian design, beauty 

follows function.”

Similarly, when Louis Vuitton 

entered  the  watch  market 

 (following a brief collaboration 

on a “world time” travel watch 

with IWC) in 2001, “The starting 

point was a white page,” recalls 

Hamdi Chatti, vice president of 

watches and jewellery, who joined 

the maison in 2009. “And the 

 interesting thing is that they did it 

in a French way. The French design 

shapes; Cartier designs shapes; 

the [Jaeger-LeCoultre] Reverso, 

one of the most famous Swiss  

Hermès Cape Cod 
TGM with Natural 

Barenia calf wristband 
by Hermès, £2,100. 

hermes.com

Aesthetics would 

be the greatest 

point of difference 

between those 

creating watches 

in Rome, London, 

Paris or New York, 

and those toiling 

in Geneva and 

the Valleé de Joux
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A History of Firsts

The World’s First
Introducing the world’s first curved chronograph movement.

Once again, Bulova adds to its long history of firsts with the CURV watch.
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Graf Star in white gold by Gra� ,
£37,000. graf diamonds.com



 watches, is French, designed in Paris 

by René-Alfred Chauvot.”

 The “white page” created the Tambour, 

a convex design original to the house that 

was partnered with movements made by 

TAG Heuer and Zenith (both owned by 

Louis Vuitton’s parent company, LVMH). 

“At the time, I was with another company 

in Switzerland,” remembers Chatti. “And we 

said, ‘Vuitton is not launching a watch, it is 

launching a shape.’ And the Swiss watchmak-

ers didn’t think it was a threat, because the 

Swiss design watches. But the companies that 

launch shapes had a big eye on this, because 

if Louis Vuitton launches a shape and it is 

successful, it could be a very big success.”

Certainly, the Tambour was successful 

enough to launch a fl eet of different models, 

including the house’s fi rst tourbillon in 2006.

Since then, Chatti and his team have gone on 

to launch ever-more complex and interest-

ing timepieces, including the Escale Spin Time 

GMT watch, which deploys 12 revolving cubes 

in place of the traditional sweeping hour hand. 

It’s a bravura display of craftsmanship that 

underlines another important facet of watch 

design once unharnessed from the processes of 

a traditional watchmaker: namely, when a non-

specialist brand goes into the watch market, 

it’s not merely entering a category, it is often 

creating a new one.

As Chatti says, “Our clients ask for a great 

design and good quality, but they don’t chal-

lenge us on our ability to make this happen. 

Because our clients trust the company. [But] 

if we want to become a true watchmaker, we 

need to have functionality that speaks the lan-

guage of travel, because we stand for travel. 

And if you want something that speaks the 

language of your brand, you can’t just buy it; 

you need to make it.”

It’s why Chatti inaugurated Louis Vuitton’s 

fi rst dedicated manufacture, La Fabrique du 

Temps Louis Vuitton in 2014, where the Spin 

Time was developed, and why he’s chosen 

to accelerate the watch industry’s tradition-

ally leisurely launch cycle by releasing three 

new lines in as many years. “It’s very simple,” 

explains Chatti. “After 13 years of Tambour, we 

felt we had to offer the choice. And we had the 

ideas already in terms of sketches, so how long 

are you going to wait? An idea you have today 

is not worth [anything] in nine years’ time.” 

Unsurprisingly, a new line is being readied for 

launch early next year.

Clearly, establishing their own manufacturing 

facilities rather than relying on third-party 

(mostly Swiss) suppliers has done a great deal 

to promote the value of the  horological offer 

from luxury houses. But it wasn’t always felt 

necessary. For most of the last century, the 

largest luxury houses had been very good 

customers of the best Swiss watchmakers, 

who would produce often highly  complicated 

models to which their clients would add further 

detailing and even their own dial name. Little 

fuss was made of this simple act of industrial 

co-dependence until the market was educated 

in the benefi ts of a true manufacture movement 

– by which time several of the larger groups 

had  helpfully equipped themselves with direct 

access to the all-important watchmakers (as 

LVMH did when it bought TAG Heuer, Zenith 

and,  latterly, Hublot).

It was at this point that the more far-sighted  

brands captured some of their fairy dust: one 

of the fi rst to do so was Dior, which launched 

its range of Hedi Slimane-designed Chiffre 

Rouge timepieces in 2005 with a chrono-

graph powered by Zenith’s legendary El 

Primero movement. In 2009, Ralph Lauren 

went into partnership with the Richemont 

Group, owners of Piaget, Jaeger-LeCoultre 

and IWC, all of whom supplied movements 

to the new  collection. This trend might well 

have  continued, but an overall squeeze on 

supply following the Swatch Group’s decision 

to reduce and eventually withhold access to its 

ETA movements coincided with many brands’ 

need to scale up production during the boom 

years of the noughties – requiring the swift 

conferral of manufacture status on brands 

that formerly had managed perfectly success-

fully without it.

Fortunately for Hermès, Jean-Louis Dumas 

had been quick to recognise the  advantages 

of such vertical integration. He’d set up 

La Montre Hermès in Biel, Switzerland, to 

produce Hermès watches designed in Paris, 

by the time its rectangular Cape Cod model 

(which celebrates its 25th anniversary this 

year) became a global success. But when his 

nephew Guillaume de Seynes became CEO 

of Hermès Watches in 1999, “we had only 

maybe two watches with ETA mechanical 

movements.” So de Seynes decided to focus 

on  mechanical watch production, eventu-

ally securing a part-share in the Vaucher 

 movement  manufacturer, co-owned by 

Parmigiani. “Of course, there is craftsman-

ship in the case, in the dial, but the essence 

of Swiss  watchmaking  craftsmanship is the 

movement,” says de Seynes. And Hermès is 

the combination of creativity and craftsman-

ship, so being only in quartz meant we were 

missing one part of this equation.”

The result has been an approach to watch-

making de Seynes calls temps imaginaire: 

traditionally complicated timepieces that nev-

ertheless bring a little of the house’s idiosyn-

cratic attitude to the watch world – none more 

so than the Temps Suspendu, which features 

a mechanism that “freezes” time for as long 

as the wearer wishes, before automatically 

resetting itself on command. “The idea is that 

we say, of course we have a tourbillon, 

When a 

non-specialist 

brand goes 

into the watch 

market, it’s 

not merely 

entering a 

category, it is 

often creating 

a new one
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Top: Octo Tourbillon by Bulgari,
£94,000. bulgari.com

Chif re Rouge A02 by Dior,
£4,650. dior.com



CT60 by Ti�any & Co,
£5,500. tifany.co.uk



Celebrating 100 years of

The Boeing 100 mechanical watch, limited to only 300 timepieces, recognises Boeing�s 

leading position as a defense and commercial aircraft manufacturer. The watch is 

manufactured from Boeing aviation-grade Ti 6-4 titanium, a special metal that is 

significantly stronger than commercial titanium. It also features carbon fibre composite 

from the historically significant and technologically advanced Boeing Dreamliner flying 

testbed aircraft, ZA004, which can be found integrated into the crown of each timepiece.

DEAR BOEING,  HAPPY 100T H ANNIVERSARY. 
DOESN �T TIME FLY.



HANDCRAFTED GOODS FROM 
DETROIT, BUILT TO LAST.

WENDY B., CRAIG S., JOHNNIE C.

CAROLYN S.

28 FOUBERT’S PLACE 

SOHO, LONDON, W1F 7PR

DETROIT  •  NEW YORK  •  CHICAGO  •  LONDON

WASHINGTON DC  •  LOS ANGELES  •  SAN FRANCISCO

SHINOLA.CO.UK

ALEX S.

CLINT J. SHINOLA PRODUCTS ARE BUILT BY HAND IN AMERICA 

WITH U.S . OR IMPORTED PARTS .



Top: Voyager 
GMT 41.5 by Louis 
Vuitton, £4,050. 
uk.louisvuitton.com 

LUC XPS 1860 in rose 
gold by Chopard, 
£15,880. chopard.com 

 a QP, a few other complications. But we 

also want to introduce the idea that we are 

 recognised as being creative in the shape 

and design – we want to give the idea of 

being  creative in the movement itself. Some 

 customers will compare our QP with other 

brands, but if you want time suspended you 

don’t compare, you come to Hermès.”

But differentiation needn’t always lie within. 

When London jeweller Graff entered the 

watch market in 2008, rather than simply 

create a “decorated” (ie, diamond- encrusted) 

case, as might have been expected, owner 

Laurence Graff decided to make the case the 

jewel instead  – and created a house icon in the 

process. “Some brands think that to be legiti-

mate in the luxury level of the watch industry 

they must offer thousands of complications,” 

says the CEO of Graff Luxury Watches, Nicolas 

Sestito, who joined the company earlier this 

year. “For a brand like us, the complica-

tion should not just be based on the move-

ment, it should be based on the details of the 

case, and the refi nements of the dial. It’s not 

a  tourbillon, but it’s something new. And at this 

level of dreaming, the real mystique in terms of 

product lies in using the DNA of Graff.”

Accordingly, Graff’s hero piece, the GyroGraff 

World, which features a laser-cut white-gold 

dial that can be customised to  highlight the 

country and even city of the  individual owner, 

is, according to Sestito, “unique, and real added 

value as a selling point. We had a customer 

who wanted a special part of the world with 

an emerald on the capital. Probably, in the rest 

of the world, people might say no because it’s 

not part of the collection, or perhaps it could 

happen, but you’ll have to wait. But if we have 

the  movement, we can do this in four or fi ve 

weeks, and not the two months it takes to 

make a dial. Our relationships allow us to offer 

these exceptional services and, for me, this is 

part of the meaning of luxury.” 
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Top: Campaign by  
Mappin & Webb, £1,500.  
mappinandwebb.com

Dandy in rose gold by Chaumet,
£11,700. chaumet.com 



 
 

Top: Slim d’Hermès QP in rose gold 
 by Hermès, £24,200. uk.hermes.com 

Drive de Cartier in rose gold by 
 Cartier, £15,500. cartier.co.uk 



Monsieur by Chanel,
£24,500. chanel.com

Prop stylist Sarianne Plaisant 
Photography assistants 
Lewis Bench and Bastian Jung



ALL THE 
TIME IN 

THE WORLD
A host of fine timepieces and the perfect location in which to savour them –

The Royal Exchange announces the 3rd annual Watch & Jewellery Week

WEDNESDAY  
5 OCTOBER

6PM – 8.30PM

P
A

R
T

N
E

R
S

H
I
P



ondon always 

has been a destination for the horologically 

inclined, and has ever hosted the finest of jew-

ellers. Many of the greatest developments in 

timekeeping were invented by English watch-

makers, and the city possesses two of the par-

amount watch- and clock-related elements 

of them all: Big Ben, the world’s most famous 

clock, and the Royal Observatory Greenwich. 

There’s a reason why the greatest multi-time 

zone watches have the letters “GMT”, for 

“Greenwich Mean Time” in their names or on 

their dials. Time starts here.

Another “Royal”, to the envy of even the 

Swiss and the French,  complements London’s 

and Greenwich’s heritage status among watch 

aficionados. The Royal Exchange is one of the 

world’s oldest retail centres, its very timeless-

ness adding another dimension to the expe-

rience of shopping for a fine watch. From 

seasoned connoisseurs to those just com-

mencing what will be a lifelong love affair with 

watches and jewellery, The Royal Exchange 

knows how to welcome them all.

One of London’s treasures, The Royal 

Exchange courtyard, anticipating London’s 

ascent to the peak of luxury shopping over the 

past 15 years, is the perfect complement to the 

city’s cultural, historical and financial eminence. 

As the beneficiary of a centuries-long tradi-

tion with a peerless trading legacy, the luxury 

 shopping destination houses the world’s most 

prestigious retailers. 

This unrivalled collection of boutique shop-

ping and dining is a worthy “destination” in 

and of itself. By housing a special collection of 

contemporary luxury brands, notable among 

them the finest watches, it finds itself in the 

21st century as the luxury shopping and dining 

hub of the City. The atmosphere is palpable, the 

vast array of timepieces and adornments creat-

ing its own excitement.

Rich with watches, the luxury shopping desti-

nation within the heart of the City understands 

the appeal of fine timekeepers for enthusiasts. 

Its selection of fine jewellery is without peer, 

from traditional to modern. To encourage the 

knowledgeable, and to satisfy their fastidi-

ous nature and insatiable curiosity, Watch & 

Jewellery Week was created to highlight The 

Royal Exchange’s status as a showcase with 

matchless appeal. The third annual occurrence 

will take place this year during 3-7 October, a 

five-day celebration of the finest watches and 

jewellery that the City has to offer.

Among the retailers at The Royal Exchange 

participating in the event are Tiffany & Co., 

Links of London and Paul Smith, and watch 

brands including Bremont, Montblanc and 

Omega. The last three are enjoying 2016 as 

special years in their own histories: Bremont 

is now the official timer for the America’s Cup, 

Omega has again timed the Olympics, while 

Montblanc is celebrating its 110th anniversary.

For sheer numbers and a wide range of 

choices, The Royal Exchange is impossible to 



match. It’s a roster of the greatest names in 

the worlds of watches and jewellery, the above 

to be found alongside Aspinal Of London, 

Boodles, Georg Jensen, Hermès, Lulu Guinness, 

Tateossian and Theo Fennell. Those attuned to 

the latest fashions will recognise the cutting-

edge designs nestling alongside the classical.

Watches Of Switzerland offers one of the widest 

ranges of timepieces in the country. Its selection 

encompasses every type of watch, from the dressy 

to the sporty. Although primarily an online vendor, 

Watchfinder opened its first bricks-and-mortar 

location at The Royal Exchange, adding another 

opportunity for the visitor: to consider the pur-

chase of pre-owned timepieces.

Readers are invited to RSVP to the GQ cock-

tail event, where the magazine’s editors will be 

discussing their impressions of the brands on 

the night, while visitors enjoy exclusive late 

night shopping. There will be, too, a show-

case open to the public during the week in the 

Central Courtyard, with eleven brands display-

ing exclusive jewels and watches. Horology 

experts will be on hand to offer advice, visitors 

will observe watchmakers dismantling time-

pieces, and the brands will host in-store parties 

during the week to celebrate their collections. 

Do the participants in Watch & Jewellery 

Week offer something for everybody? Not 

quite: because of their quality and the lack 

of compromise, the watch and jewellery 

selections at The Royal Exchange serve the 

serious buyer, the aficionado, and above all, 

the seeker of quality. That it only took over 

400 years to reach this level of excellence is 

certainly in keeping with the subject to hand: 

The Royal Exchange has been around almost 

as long as the portable timekeeper itself.

1. Speedmaster Moonphase  by Omega, £ 7140 

2. Sophie Pendant by Boodles, £16,000 3. 18K yellow gold 

mother of pearl culinks by Theo Fennell, £2,750 

4. East West 2-Hand 42 x 25 mm stainless steel by Ti�any, 

£3,050 5. Watches Of Switzerland – WoS Luminor 44mm 

Marina logo acciaio by Panerai, £3,700

Tickets are limited and will be allocated 
on a first-come, first-served basis

REGISTER AT 

rsvptheroyalexchange@condenast.co.uk

WATCH AND 
JEWELLEY WEEK

3-7 OCTOBER

Head to The Royal Exchange  

and enjoy brands including: 

Bremont, Boodles, Georg Jensen, 

Hermès, Links Of London, Montblanc, 

Omega, Tateossian, Theo Fennell,  

Tifany & Co, Watches  

Of Switzerland  

and Watchfinder.
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 BR-X1 HYPERSTELLAR CHRONOGRAPH

The BR-X1 HYPERSTELLAR is the perfect synthesis of Bell & Ross’s expertise in the world of aviation watches and master watchmaking: 

an instrument with an innovative design, conceived for an adventure in space and produced in a limited edition of only 250 pieces. 

Lightweight and resistant, the grade 5 titanium case of the BR-X1 is protected by a titanium and high-tech rubber “belt”, that serves 

as a defensive shield. Ergonomic and innovative, the push buttons allow the chronograph functions to be used easily and efficiently. 

Sophisticated and reliable, the skeleton chronograph movement of the BR-X1 is truly exceptional and combines haute horlogerie 

finishes with extreme lightness.

Bell & Ross UK: +44(0) 2076 291 558 · Boutique: Units 48 - 49 Burlington Arcade - W1J 0QJ - London · e-Boutique: www.bellross.com



Watch 
Directory 

2017
Buckle up for the ride of your life: 

over the next 18 pages GQ reveals the 
103 best watches in the world today

COMPILED BY Simon de Burton
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A. Lange & Söhne
If there’s one watch house that 
never disappoints when it comes 
to unveiling new models, it’s 
Germany’s A. Lange & Söhne. The 
brand’s of erings for 2016 ranged 
from a white-gold version of the 
existing Lange 1 to a Grand Lange 1 
with a moon-phase display that 
glows in the dark and a reworked 
version of the Saxonia Thin, a 
simple-as-it-gets two-hand watch 
with an impeccable fi nish.
 
Watch of the collection: While all 
are covetable, our pick has to be 
the Richard Lange Jumping 
Seconds, an observation-style 
piece of exceptional precision. It 
features a “zero re-set” seconds 
hand, individual sub-dials for 
hours and minutes and a 39.9mm 
platinum case. Just 100 will be 
made, priced at €78,000 
(£68,000). alange-soehne.com

Audemars Piguet
After showing us “the most sonically 
considered minute repeater” ever made, 
in the form of a 2015 concept watch 
we couldn’t buy, AP has now pulled 
the wraps o�  the Royal Oak 
Concept Supersonnerie, 
a made-to-order production 
model with a state-of-the-art 
striking mechanism, 
a 478-part tourbillon 
chronograph movement 
– and a price tag of 
more than £400,000.
 
Watch of the 
collection: There’s 
a whole forest of 
new-look Royal 
Oaks this season, 
including an 
open-worked 
model with 
a double balance 
wheel and 
a line-up of 
£20,400, 42mm 
O� shore Diver 
Chronographs 
in fi zzing orange, 
yellow and lime 
green. But 
nothing’s as
good as gold, so 
we’re opting for
the Seventies-tastic, 
37mm Selfwinding 
Royal Oak with
an 18-carat pink-gold 
case and matching 
bracelet, at
£32,200. audemars
piguet.com  

Alpina
The Alpina brand 
(whose owners, the Stas 
family, recently sold out 
to the Japanese) has 
gradually increased its 
UK presence to the 
point where its watches 
are now available in 
12 outlets across the 
country, in addition to 
being sold at Harrods. 
These are good-value, 
well-conceived, 
well-made pieces that 
really are worth a look.
 
Watch of the collection: 
The Seastrong range 
of dive watches is 
impressive, with the 
focus on a contemporary, 
automatic model called 
the Diver 300, which 
of ers 300m water 
resistance, a 44mm steel 
case and screw-down 
crown and case back. 
It’s well worth the 
£1,080 asking price, but 
you might feel inclined 
to spend £270 more 
and go for the lovely 
Heritage model, an 
upgraded version of a 
watch fi rst seen in 1967. 
alpina-watches.com

Avi-8
Love the pilot-watch look but 
not necessarily the price tag 
commonly involved? Then Avi-8 
might just be the brand for you, 
with its fast-expanding range of 
vintage-look, aviation-inspired 
models starting at £110 and 
topping out at less than £600.
 
Watch of the collection: The 
new AV 4041 Hawker Hurricane 
Spinning Roundel seems rather 
spi�  ng. A one-fi fth-of-a-second 
chronograph sub-dial sits behind 
an RAF-style roundel, there’s 
a chunky “onion” crown (also 
topped with a roundel) and the 
back of the 42mm case is nicely 
engraved with a depiction of 
a Hurricane. £195. avi-8.co.uk
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R O B E R T  B R O W N I N G

A U S T E N  C O L L E C T I O N

Drawing on Art Deco infl uences
and our rich design heritage
of the early twentieth century,
these timepieces are perfect

for every occasion. 

mappinandwebb.com



GU IDE

Boss
Various brands
have become
linked with high-
performance sailing 
of late, thanks to the 
build-up to the 2017 
America’s Cup, but 
Hugo Boss has 
backed professional 
yachtsman Alex 
Thomson since 
2004, during which 
time he’s taken his 
Boss-branded boats 
to top-three fi nishes 
in everything from 
the Vendée Globe to 
the (Rolex) Fastnet, 
breaking records 
along the way.
 
Watch of the 
collection: For looks, 
functionality and 
af ordability, it has 
to be the Yachting 
Timer II, launched at 
Baselworld 2016. The 
46mm case makes 
for a big, legible dial 
and easy use of the 
countdown function, 
the blackened steel 
case is supplied on 
a silicone strap with 
logo and the watch 
is water resistant to 
100 metres. £399 
(£449 on a bracelet). 
hugoboss.com

Bell & Ross
Best known for its 
aviation-inspired 
creations, Bell & Ross 
has now jumped 
on the car-watch 
bandwagon. Creative 
director Bruno 
Belamich recently 
realised a CGI design 
of a futuristic sports 
car called the 
AeroGT, which led 
to limited-edition 
watches, and the 
brand is also an 
o�  cial sponsor of 
Renault Sport F1: 
cue a range of BR-X1 
skeleton watches 
featuring the team’s 
yellow livery.
 
Watch of the 
collection: The
B&R for us is the 
traditional-looking 
BR123 Aeronavale 
chronograph. Its 
deep blue dial and 
bezel carry gold 
highlights and the 
watch is supplied 
on a waxed blue 
alligator strap. Due 
out around now, 
it should cost about 
£2,800, with the 
non-chronograph 
version at approx 
£2,000. bellross.com

Blancpain
Blancpain’s 2016 
show-stopper at 
Baselworld was 
a one-of  called 
The Great Wave, 
featuring a dial
made from Mexican 
silver and topped 
with an oxidised 
gold, fi ligree 
interpretation of a 
Japanese woodblock 
print called The 
Great Wave Of  
Kanagawa. With
the hand-wound, 
eight-day movement 
and a platinum case, 
it was up for grabs 
for £118,000.

Watch of the 
collection: 
Blancpain’s slim 
Fifty Fathoms 
Bathyscape dive 
watch gets a new 
case and bezel made 
from plasma grey 
ceramic, a lustrous 
blue dial, and 
luminous hands and 
hour markers so
you can read it in
the deepest oceans. 
Choose from a nylon 
strap or one made 
from sail canvas. 
£8,930. 
blancpain.com 

Baume & Mercier
Baume & Mercier’s tie-up with US 
automotive tuning fi rm Shelby 
American highlighted in last year’s 
Watch Guide proved a resounding 
success – so much so that it has now 
been furthered with a pair of limited-
edition chronographs based on one 
of the most successful racing Cobras 
of all, chassis number CSX2128, 
which fi rst took to the track in 1963. 
Based on its colour scheme, the 
watches have gloss black dials, 
silvered chronograph counters and 
indicators highlighted in yellow.

Watch of the collection: The Clifton 
Chronograph Complete Calendar 
might actually hold broader appeal. 
O� ering a beautifully executed 
Fifties aesthetic, it combines classic 
blued steel hands with a moon-
phase display and a full calendar 
showing the day and month in 
adjacent windows below 12 o’clock, 
while the dates are arranged around 
the edge of the dial and indicated 
by a red-tipped pointer. £3,500 
(steel); £3,900 (rose-gold bezel). 
baume-et-mercier.co.uk

The American-rooted, Swiss-made 
brand recently introduced a new 
customising technique called 
PaintPRINT, which enables buyers 
of Fireman and Engineer models 
to include an image of their 
choice behind a sapphire crystal 
case back. Just upload a photo of 
your wife/child/dog to the Ball 
website and they will convert it 
into an enamelled miniature.
 
Watch of the Collection: The 
Trainmaster World Time is 
a great-looking, 41mm steel,  
chronometer-certifi ed watch 
which combines day and date 
indications with a world-time 
function that shows the hour in 
24 cities simultaneously. The dial 
and hands are illuminated by the 
signature Ball micro-gas tubes, 
which glow yellow, green and 
orange. £2,000. ballwatch.com

Ball Watch Company
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TIME

FOR

HEROES
Timex teams up with the  
Red Wing Shoe Company 
for an e�ortlessly stylish 
collaboration available 
exclusively at END.

hen you’ve been making 

elegant timepieces since 1854, as Timex 

has, sometimes the best way to innovate is 

to dive back into your own archives. That’s 

exactly what its doing, teaming up with 

the Red Wing Shoe Company to create a 

collection, which reinvents a classic to 

create three distinctive new styles.

With Red Wing itself dating back to 

Minnesota in 1905, the collaboration is a 

coming together of two historic American 

brands. The Waterbury Collection takes 
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The Waterbury 

Chronograph by Timex 

x Red Wing, £99.

endclothing.com

The Waterbury 

38mm by Timex x 

Red Wing, £79.

endclothing.com

inspiration from Timex’s design heritage, 

available in either 38mm, 40mm or a new 

edition of the 42mm Chronograph model. 

Each watch also features a rich, rust-

coloured leather strap from Red Wing’s 

S.B. Foot Tanning Company, which are all 

individually stamped with the Red Wing’s 

distinctive logo on the inside of the strap, 

and with Timex on the strap keeper.

The collection is available exclusively  

from END. and is online at endclothing.

com. The designs are priced from £79 to 

£99, so they’re almost as good to your 

wallet as they are on your wrist. With 

over 160 years of history 

to draw on, it’s no surprise these 

timepieces are timeless.P
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Bulova
Would you pay $1.6 
million for a Bulova? 
Someone did when 
it turned up at 
auction in 2015, but 
only because it was 
the one astronaut 
Dave Scott wore for 
a moonwalk while 
commanding Apollo 
15. Naturally, the 
brand has created 
a replica, for a more 
af ordable £529. 
 
Watch of the 
collection: Without 
hesitation, we say 
it’s the new Curv, 
powered by the 
world’s fi rst curved 
chronograph 
movement. A special 
version of the 
brand’s Accutron 
quartz crystal ef ort, 
it’s ultra slim and is 
claimed to be “three 
times as accurate” 
as a normal quartz 
movement. There are 
12 in the collection, 
with a choice of case 
sizes and dress and 
sports versions. £449 
to £699. bulova.com

Burberry
The fashion house 
famous for its trench 
coats took seriously 
to watchmaking
in 2012, when it
set out its stall 
at the Baselworld 
watch show. It 
continued to exhibit 
until 2015, but then 
pulled out – which 
is disappointing, as 
its keystone Britain 
models seemed to 
be developing nicely.
 
Watch of the 
collection: The 
Britain BBY1000 
with its matte-fi nish, 
47mm steel case and 
muted grey dial still 
looks good to us. 
£2,775. burberry.com

Breguet
The historical 
signifi cance of the 
Breguet name was 
reinforced in 2016 
with the sale of 
a gold 18th-century 
pocket watch that 
originally belonged 
to one of Napoleon’s 
generals, before 
being acquired by 
Charles-Louis Havas, 
founder of the 
Agence France-
Presse news agency. 
The self-winding 
piece fetched over £2 
million at Christie’s.
 
Watch of the 
collection: The 
superb new Type XXI 
fl yback chronograph 
of ers a slate-grey 
dial, buf  markings 
and a calfskin strap 
that gives the watch 
a vintage look, while 
the well-fi nished 
movement can 
be seen through 
a sapphire-crystal 
case back (a fi rst for 
a Breguet aviator 
watch). £9,900. 
breguet.com   

Breitling
The celebrated maker of aviation-inspired 
chronographs is now up and running with its 
Exospace B55 connected watch – but hasn’t 
forgotten what it does best, which is to produce 
modern interpretations of classic-looking pilot 
watches. The recent 250-piece Chronoliner Limited 
Edition, featuring a red-gold case, scratch-resistant 
bezel and rubber strap, is delicious.
 
Watch of the collection: Speaking of classics, the 
Navitimer 1884 has Breitling’s famous circular 
slide-rule bezel, a day and month aperture and a 
crescent-tipped date pointer based on a Forties 
design. Limited to 1,884 pieces, the 46mm steel-
cased watch is £6,370 on a matching bracelet or 
£5,310 on a rubber strap patterned to look like an 
aircraft tyre. breitling.com

Bulgari
The Italian brand has expanded 
its elegant Octo range with some 
impressive variations. They 
include stealthy, black-clad 
Ultranero models with pink-gold 
highlights in time-only, tourbillon 
and chronograph versions and 
– the pièce de résistance – the 
titanium Octo Finissimo Minute 
Repeater which, at 6.85mm, is 
the slimmest minute-repeating 
wrist watch ever made.
 
Watch of the collection: As fans 
of the Diagono Magnesium since 
its launch in 2015, we’re pleased to 
see a new chronograph version, 
which looks even better in its more 
adventurous hues, such as red and 
blue. The magnesium case is light 
and tough, making this a sports 
watch that’s practical and 
interesting. £3,750. bulgari.com 

Bremont
Bremont’s big news surrounds the 
coup of being the oi  cial timing 
partner of the America’s Cup and 
of Oracle Team USA. This spawned 
a tranche of sailing watches, 
including the Oracle I (sporty 
three-hander), Oracle II (sporty 
GMT) and ACI and ACII (classic 
chronometer and chronograph).

Watch of the collection: Bremont 
may be plying the oceans, but its 
roots are in the sky. So the watch 
of the collection is the Boeing 100 
special edition, which marks 2016’s 
centenary of the aircraft company. 
It features a dial inspired by early 
Boeing cockpits, and the fi rm’s 
totem pole logo and carbon fi bre 
from a prototype Dreamliner are 
integrated into the crown. The 
watch will be limited to 300 
pieces. £5,495. bremont.com 
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Cartier
Not for nothing is Cartier the big daddy 
of the annual Salon International de la 
Haute Horlogerie in Geneva. This year 
it unveiled no fewer than 13 entirely 
new watchmaking creations and 
two new watch families, ranging 
from exquisite gem-set pieces to 
high-complication models such as 
the Astromystérieux, in which the 
escapement, gear train and barrel 
revolve, seemingly autonomously, 
around the transparent dial. 
Genius, or what?
 
Watch of the collection: The 
new Drive de Cartier is set to be 
a huge seller for the brand. More 
conventional than 2015’s Clé 
de Cartier (with “winding key” 
crown), the Drive is an elegant, 
cushion-cased watch which is 
available in various guises, ranging 
from a £65,500 pink-gold tourbillon 
down to the more accessible time and 
date model which is our “watch of the 
collection”. It’s handsome, understated 
and contains the in-house 1904 MC 
self-winding movement. £4,500. cartier.co.uk

Casio
The average Casio watch of today 
probably packs more processing 
power than Apollo 11. They’re 
ultra-accurate, self-correcting, 
powered by light, linked to your 
mobile, multi functional, 
inexpensive and tough (especially 
the G-Shock sub-brand).
 
Watch of the collection: The 
Edifi ce EQB-600D has a dual-dial 
time display, a day and date 
calendar and a three-dimensional 
globe which rotates once a day 
in sync with the earth and shows 
the time in the city of your 
choice. The watch also features 
a solar-powered movement, and 
the push of a button links it to 
your smartphone for automatic 
time correction anywhere in the 
world – all for £390. casio.co.uk

Certina
The Swatch-owned brand continues to maintain 
its profi le on the world’s motorsport circuits as 
a backer of the FIA World Rally Championship, 
the Citroën-driving Total Abu Dhabi World Rally 
Team and the ADAC GT Masters series – which 
all serve to promote its Podium sports watches.
 
Watch of the collection: The attractively retro 
DS-1 Powermatic 80 combines dress-watch 
looks with Certina ruggedness. The 80 refers to 
the hours’ power reserve, and the 40mm watch 
comes in standard form or as a special edition 
that pays tribute to a 1960 model given to the 
fi rst team to successfully climb the Dhaulagiri 
in the Himalayas. From £495. certina.com

Chanel
Chanel’s J12 watches have been 
unisex since their launch in 2000, 
but you don’t often see them on 
men. The time has come, then, for 
a Chanel watch designed for gents.
 
Watch of the collection: The aptly 
named Monsieur de Chanel took 
fi ve years to develop. Powered by 
Chanel’s fi rst in-house movement, 
it uses digital jumping hour and 
retrograde displays and will initially 
be available in an edition of 150 
examples in beige gold and 150 
in white, at £23,250 and £24,250 
respectively. chanel.com 
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Chopard
In 2016, Chopard co-president Karl-Friedrich Scheufele 
celebrated 20 years of the high-end LUC manufacture 
he inaugurated with a sta�  of three – and which now 
employs 160. To mark the occasion, the fi rm has 
created the ultra-thin LUC XPS 1860, which pays 
homage to the fi rst watch from the 1996 collection.
 
Watch of the collection: The brand’s long-running 
sponsorship of the Mille Miglia classic car rally results 
in a special new model each year. The Mille Miglia 
2016 XL Race Edition is the fi rst MM watch to feature 
Chopard’s in-house, chronometer-certifi ed 
chronograph movement, which can be seen through 
the transparent back of the 46mm case – this is the 
largest MM watch yet. It’s limited to 1,000 examples, 
each supplied with a weathered leather band based 
on the look of a car bonnet strap. £7,120. chopard.com

Chaumet
The Swiss-made, 
French-rooted 
jewellery house is 
refreshingly low key 
about its horological 
of ering. Rarely does 
it shout about a new 
model, never does it 
make an outlandish 
claim and seldom 
does it demand 
attention – which 
makes its products all 
the more appealing 
to discerning types.
 
Watch of the 
collection: The 
Dandy, of course, 
just as it always has 
been. There are a few 
subtle variations on 
the theme in the 
latest additions – our 
favourite is the Large 
Dandy in a 38mm 
pink-gold case, 
with a hand-wound 
movement. The black 
dial is enhanced 
with engraved gold 
“bayadère” stripes. 
£11,700, chaumet.com 

Corum
The Swiss brand 
famously revived by 
Severin Wunderman 
now belongs to the 
Hong Kong-based 
Citychamp group. 
This year, it furthered 
the 2015 revival of 
the famous Bubble 
design originally 
launched in 2000 
and featuring a 
prominent, convex 
crystal. Each new 
model is limited to 
88 examples. Hoping 
for interest from 
Asia, perhaps?
 
Watch of 
the collection: 
The Admiral’s 
Cup Legend 47 
Worldtimer has an 
easy-to-set world 
time function – just 
turn the crown until 
your city of choice is 
displayed, press the 
button and the hour 
hand automatically 
adjusts to local time. 
It’s nifty and costs 
£8,400 in titanium, 
or £12,600 in gold. 
corum.ch

Citizen
It’s 40 years since Citizen debuted its Eco Drive light-powered 
watches, and the brand has marked the occasion with a limited-
edition celebration model called the Eco Drive One – the thinnest 
solar/light-powered watch ever made. The movement is a mere 
1mm thick and the case 2.98mm – 800 examples with a Cermet 
ceramic case will be available worldwide, priced £4,250. Standard 
production models with steel cases and Cermet bezels are £1,495.

Watch of the collection: The new Promaster Navihawk GPS 
features the world’s fastest satellite signal reception – in as 
little as three seconds, it can automatically adjust to any of 40 
locations around the world. You also get a perpetual calendar, 
a chronograph, a slide-rule bezel and power-reserve indication, 
all contained in a robust, 47mm steel or titanium case. £995 
(steel); £1,395 (titanium). citizen.com 

Christopher
Ward
The British-based 
brand upped its game 
when it merged with 
Biel-based movement 
maker Synergies 
Horlogères back in 
2014. Since then, the 
direct-to-customer-
selling fi rm has come 
to be taken rather 
more seriously by 
horophiles, leading to 
a recent re-branding 
and a new dial logo.
 
Watch of the 
collection: The fi rst 
watch to carry the 
new, understated 
Christopher Ward 
signature is the C65 
Trident Classic MKII, 
with a sleeker look 
and a higher standard 
of fi nish. As well as 
the 43mm Classic, 
there is also a 38mm 
Vintage model with 
a high-shouldered, 
glass-box crystal. 
£499-£599, 
christopherward.co.uk 
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GMT-1.4.4 • High Grade Steel Case • Constructed of Over 83 Parts • Water Resistant to 800 Metres • Automatic Helium Release Valve • Calibre C610

ENGINEERED TO EXPLORE
Designed to withstand the extreme conditions of deep-sea

diving, the Hydroscaph GMT Power-Reserve Chronometer 

is a sophisticated adventurer that is just at home in the 

abyss as on the wrist of a  astute voyager. 

Watches of Switzerland
47-51 Brompton Road

Knightsbridge, London, SW3 1DE

TEL 020 7581 7037

watches-of-switzerland.co.uk 

 clercwatches.com



QUICK 
TIME

Introducing the Louis Erard Ultima Limited Edition watch, 
in which a fusion of impeccable Swiss tradition and unbeatable 

British performance makes perfect sense

Ultima’s new supercar, the Evolution, sets new standards for speed. £120,000.
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wiss watches and British 

supercars: two very different worlds with 

much more in common than you’d initially 

suspect. Since 1931, the independent watch 

house Louis Erard has devoted itself to crafts-

manship, its small workshop manufacturing 

mechanical watches in the name of timeless 

timekeeping, forever striving for perfection. 

These are beautifully constructed, refined 

timepieces, as affordable as they are luxurious. 

Ultima supercars are the bad boys of British 

racing. Since beginning production in 1983 

they have broken virtually every speed record 

for road cars. In 1991, powered by Chevrolet 

small-block V8s and relentlessly beating the 

competition, they were effectively banned 

from the sport for being unfairly fast; later, the 

Ultima GTR720 smashed Michael Schumacher’s 

Ferrari Top Gear Test Track lap time. 

Ultima’s new supercar, the Evolution, sets 

Ultima Limited Edition 

by Louis Erard, £1,995.

goldsmiths.co.uk

Mr Louis Erard 

launched his first  

timepiece in 1931 and 

today, celebrating the 

brand’s 85th anniversary, 

that 1931 spirit remains. 

With only a handful of  

watchmakers at its 

workbenches in the small 

Swiss village Le Noirmont, 

Louis Erard remains 

proudly independent, 

prizing traditional 

craftsmanship over 

more mainstream 

concerns – and every  

one of its watches is 

testament to that.

new standards for speed, exceeding 240mph 

and going from 0-60 in 2.3 seconds. No corners 

are cut. Finish, finesse and performance are 

qualities prized by both Louis Erard and 

Ultima, both dedicated to immaculate end 

products, and the new Ultima Limited Edition 

watch seamlessly showcases the DNA of both 

companies. The Thirties two-register chrono-

graph counters mirror Ultima’s signature gold 

dash instruments, while the hands and scales 

are finished in Ultima’s distinctive frosted 

silver tones; meanwhile, the Evolution’s gold 

stitching upholstery is reflected in the watch’s 

black and gold perforated leather strap.

With its stainless-steel case material and 

anti-reflective sapphire crystal, it is every-

thing you’d want from Louis Erard, while 

paying tribute to a homegrown jewel in rac-

ing’s crown, and the edition really is limited: 

there are only 70 in the world, each of them 

numbered. And each of them a tribute to abso-

lute precision. 



Dietrich
French designer Emmanuel Dietrich continues 
to produce variations on the theme of his 
Organic Time watches, which are now available 
in six dif erent models – all of which can be 
supplied with a variety of strap options from 
the extensive Dietrich range.

Watch of the collection: The OTime-6 gives 
the watch a sporty, motoring-orientated 
twist through the use of orange hands, dial 
highlights and a perforated black leather 
strap with eye-catching orange stitching. 
£1,050. dietrich.luxury

Emporio Armani
After Emporio Armani’s decision in 
2014 to introduce a “Swiss-made” 
line, its horological of ering has 
taken a giant leap forward in 
terms of fi t, fi nish and design. 
With mechanical movements 
and complications such as 
moon-phase indicators, the 
line-up looks more tempting 
every year. Check out the 
limited-edition chronograph 
and the open balance 
wheel watches unveiled 
at Baselworld.

Watch of the 
Collection: From the 
right distance, you 
could almost (well,
not quite) be looking 
at a Vacheron 
Constantin when
you see the new 
Tonneau Classic. The 
case gets a gold PVD 
fi nish, with a deep
blue sunray dial and 
matching crocodile strap. 
And an open balance 
wheel makes it a bit
more interesting.
£845, armani.com 

Diesel
Well, they don’t get any smaller. 
But Diesel watches continue 
to of er some striking designs 
– not least the…

Watch of the collection: This, 
we reckon, has to be the Ironside 
model, said to have been inspired 
by vintage motorcycle design. 
Measuring a vast 55mm by 48mm, 
it features a cool chronograph 
pusher arrangement – and we 
like the “shabby fi nish” steel 
case version on a canvas and 
leather strap, with a white dial 
and orange and olive-green 
touches. £230. diesel.com

Dior
Hedi Slimane left 
his role as creative 
director of Dior 
Homme almost 
a decade ago, but 
his horological 
legacy lives on in the 
asymmetrical-case 
Chif re Rouge 
watches that he 
created during his 
tenure. They’re 
defi nitely dif erent, 
and are powered by 
quality movements 
such as Zenith’s 
El Primero.

Watch of the 
collection: We 
still like the CO5, 

a two-time-zone 
model in a 38mm 
case with a crisp 
white dial featuring 
applied gold 
highlights. Easy 
setting of the GMT 
hand comes by way 
of the push button 
at 10 o’clock. The 
movement is Zenith’s 
Elite 682, and just 
100 examples of the 
watch will be made. 
£5,500. dior.com

Ebel
“Watches carrying 
the Ebel signature 
are meeting the 
challenges of the 
new millennium with 
creations that are 
built to endure, and a 
pride in representing 
good taste...” 

The watch of the 
collection… is 
therefore the same 
as last year. The 
Wave with a blue 
dial is now of ered 
in automatic and 
quartz versions. 
£895 (quartz). 
ebel.com
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Discover the new breed of watchmaker...

christopherward.co.uk

The C60 Trident Pro 600 isn’t a bestseller 

for nothing. Water-resistant to a depth of 

600m, it’s the perfect diving watch. But 

with its scratch-resistant ceramic bezel and 

elegant stainless steel case, it’ll look great 

just about anywhere. The 38mm and 43mm 

case sizes also ensure there’s a C60 for every 

wrist size. £660

 

Swiss movement
English heart
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FP Journe
The fact is fast emerging that if you want your 
charity auction to go with a bang you should 
try to secure an FP Journe wristwatch. At a 
recent gala held in Paris to raise money for the 
ICM – which researches brain and spinal injury 
treatments – a one-of, platinum-cased 
Centigraphe Souverain soared to €120,000, 
all of which went to the cause.
 
Watch of the collection: We’re utterly taken 
by the Élégante 48mm, which launched earlier 
this year. It features a cushion-shaped titanium 
case measuring 48mm from lug tip to lug tip, 
and is powered by an electro-mechanical 
movement with a power reserve of eight to 
ten years. If the watch doesn’t sense motion 
for more than 30 minutes, the mechanical 
components go into “sleep” mode while a 
microprocessor keeps track of time – until 
the watch is moved again, at which point 
it resets itself. £10,000. fpjourne.com

Fossil
If there’s one thing 
Fossil would never 
claim to be, it’s 
exclusive – the 
American brand 
ofers a huge range 
and, at the latest 
Baselworld show, the 
Fossil group declared 
it would roll out no 
fewer than 100 new 
smartwatches 
across its various 
dial names.
 
Watch of the 
collection: If it’s 
a Fossil-branded 
smartwatch you 
want, there are four 
new models in the 
analogue range to 
choose from: Q Mate, 
Q Crewmaster, Q 
Gazer and Q Tailor. 
Each one operates 
on non-rechargeable, 
internal batteries 
and connect via 
Bluetooth. Our 
favourite is the 
sailing-inspired, 
vintage-look 
Q Crewmaster. 
£125. fossil.co.uk

Frédérique Constant
While the recent downturn in watch-industry 
fortunes has made it necessary for some 
brands to realign their pricing structure, 
Frédérique Constant has been able to carry 
on as normal thanks to the fact that its entire 
business has always been based on ofering 
value for money. 
 
Watch of the collection: Is another absolute 
bargain. It’s called the Manufacture Perpetual 
Calendar and it’s everything the name says – 
a 42mm perpetual calendar watch with an 
in-house movement. Until now, the most 
afordable Swiss watch of its type was 
Montblanc’s £8,500 ofering. But the FC 
starts at £7,200 in steel. There’s also a 
rose-gold model, limited to an edition of 50 
and costing £12,000. frederiqueconstant.com

Glashütte Original
If you’re after shock and awe, 
Germany’s Glashütte Original 
brand is probably not for you – 
but, if you’re more interested in 
superb quality, traditional design 
and remarkable attention to detail, 
this is where you’ll find it.
 
Watch of the collection: The 
Senator Chronometer. A 42mm 
with a white-gold case, the 
watch is certified by the German 
Calibration Service as being 
accurate to plus four/minus 
six seconds a week. £21,300. 
glashuette-original.com 

Festina
Festina is a watch 
giant based in 
Spain that makes 
a huge number of 
afordable quartz 
watches powered 
by movements 
supplied by Japan’s 
Citizen company.
 
Watch of the 
collection: The new 
44mm Chrono Bike, 
finished in blue-
coloured steel 
with a matching 
dial and bracelet, 
is eye-catching and 
comes with Festina’s 
two-year guarantee. 
£379. festina.com
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Ultra-Rugged & Water Resistant.





Georg 
Jensen
The 112-year-old 
Danish silver firm 
Georg Jensen carries 
on the Scandinavian 
love of minimalist 
design. Its first 
timepiece appeared 
in 1978, penned by 
silversmith Henning 
Koppel – and the 
look prevails today.

Watch of the 
collection: Take a 
look at last year’s 
Watch Guide and 
you’ll see the Koppel 
hand-wound. Here 
is the new Koppel 
Grand Date. That dial 
is beginning to look 
crazy busy, no? 
Steel, £2,360. 
Gold, £8,650. 
georgjensen.com

Girard-
Perregaux
British fans of 
Girard-Perregaux 
might wonder what 
happened since it 
came under Kering’s 
ownership. There are 
few retailers in the 
country and little 
new product to get 
excited about. We 
live in hope...

Watch of the 
collection: To mark 
the brand’s 225th 
anniversary, there’s a 
new version of 1975’s 
Laureato. The 41mm 
steel case contains 
a self-winding 
movement and a 
clous de Paris dial – 
225 are available. 
£9,000. girard-
perregaux.com 

De Grisogono 
founder Fawaz 
Gruosi put the cat 
among the pigeons 
at Baselworld by 
unveiling the world’s 
first high-jewellery 
smartwatch: the 
Samsung Gear S2 
with a rotating bezel 
that gives access to 
an extensive library 
of smart functions, 
such as notifications 
and activity trackers. 
Will a men’s version 
follow shortly?
 
Watch of the 
collection: Until 
it does, the best 
choice remains the 
utterly covetable 
New Retro which is 
now available in five 
diferent variations. 
The design was 
inspired by the shape 
of Gruosi’s cigarette 
case. £11,000. 
degrisogono.com

Graham
Time must pass 
extra fast in the 
world of watches, 
because it is diicult 
to believe that 
Graham’s distinctive 
“trigger-operated” 
Chronofighter has 
now been with us for 
15 years – which, of 
course, gives the 
brand an excellent 
excuse to launch 
a “vintage” range.

Watch of the 
collection: We like 
the Chronofighter 
Vintage in a 44mm 
steel case with a 
black grained dial 
and the bu� detailing 
that is so essential 
for an old-fashioned 
look. A blue dial 
is also available, as 
well as a UK limited 
edition featuring 
an RAF roundel 
sub-dial. £3,750. 
graham1695.com

Gucci
Gucci has been enjoying impressive success with 
its recent sports models, not least the businesslike 
Gucci Dive, which has boosted the brand’s UK watch 
sales by 70 per cent. The new one gets a matte- 
black dial, a 45mm case and a bezel highlighted in 
the red, green and white of the Italian tricolore.

Watch of the collection:
The new GG2570 was named by combining the 
favourite number of designer Alessandro Michele 
(25) with the “70” that marks the decade with 
which the brand is synonymous. It’s a cushion-cased 
number that looks best with a deep blue, sun-
brushed dial and can be had on a bracelet or a 
nylon, military-style strap. £590. gucci.com

GC
GC, the more 
luxurious arm 
of Guess watches, 
ofers some 
interesting and 
well-made designs 
for reasonable 
money. This year, 
men’s sports 
watches get 
the treatment.
 
Watch of the 
collection: The GC-3 
Sport, a shamelessly 
chunky, 44.5mm 
chronograph. There 
is a dodecagonal 
bezel and a grid- 
patterned dial with 
an inner tachymeter 
scale. Plus, there 
are various dial, 
strap and colour 
combinations to 
choose from. £459. 
gcwatches.com

Graff
What Graf has achieved in the 
eight short years since it entered 
the watch game is nothing short 
of remarkable. From an initial 
line-up of five models in 2008, 
it now ofers everything from the 
diamond-set MasterGraf GyroGraf 
tourbillon to the svelte Grafstar 
Slim Eclipse.
 
Watch of the collection: The 
GyroGraf World features a rose-
gold dial laser-carved with an 
image of one of five continents 
and hand-finished with a tiny 
hammer and chisel. The rich blue 
ocean is achieved with layers of 
enamel and a 3-D moon, visible 
through both the front and the 
back, which accurately charts the 
waxing and waning of the real 
thing. Just five will be made. POA... 
gra�diamonds.com

De Grisogono
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Hublot
It was di�  cult enough to keep pace with Hublot’s 
model range before – but it’s nigh-on impossible now, 
following the opening in late 2015 of a whole new 
production wing at its state-of-the-art manufacture in 
Nyon. All the same, the Big Bang Meca-10 with 
ten-day power reserve certainly caught our eye, as 
did the £48,000 All Black Unico Sapphire with a 
smoked-sapphire crystal case.

Watch of the collection:
Our favourite new arrival is called the Classic Fusion 
Berluti Scritto, which was made in collaboration with 
the legendary bottier and has a “King Gold” case 
complemented by a tobacco-coloured leather dial 

and a matching 
strap incised with 
18th-century 
style lettering. 
It costs £21,100, 
but there is also 

the ceramic-
cased Classic 

Fusion 
Berluti All 
Black at 
£11,000, 
which 

o� ers a 
dial and 

strap made 
from nero 

grigio leather. 
hublot.com 
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Hermès
Those who know 
Hermès only for its 
leather and silk 
goods might be 
surprised to learn 
how serious it takes 
watches. It owns its 
production facilities 
and a useful chunk 
of movement-maker 
Vaucher, too.

Watch of the 
collection: The Slim 
d’Hermès was a hit 
in 2015 and is now 
available in various 
guises – the most 
delectable being this 
version with white 
enamel dial. The 
fi nish is achieved by 
coating a copper 
disc with a secret 
fl ammable liquid, 
dusting it with 
enamel powder and 
cooking it at 830C. 
This is repeated six 
times before the dial 
is hand-stamped. 
£14,500. hermes.com

Hamilton
Hamilton introduced 
a new and impressive 
auto chronograph 
movement for 
Baselworld 2016, 
which o� ers 60 
hours of power 
reserve with 
a conventional 
time display, twin 
chronograph 
counters, a day-date 
function on the front, 
plus pulsometer, 
tachymeter and 
telemeter indications 
on the back. It 
debuts in the 
swivel-cased 
Jazzmaster 
Face 2 Face II.
 
Watch of the 
collection: During 
the Forties and 
Fifties, Hamilton 

supplied huge 
quantities of 
watches to the
US military. One 
special model was 
made for the US 
Navy’s Underwater 
Demolition Teams 
who were known as 
the Frogmen. Now, 
the watch has been 
reincarnated as
the Khaki Navy 
Frogman, complete 
with a canteen-style 
crown protection 
device fi rst used by 
Hamilton in 1951. 
It is also a proper 
dive tool, o� ering 
up to 1,000m water 
resistance and a 
helium escape valve. 
There’s a 46mm 
titanium version or 
a 42mm model in 
steel. From £750. 
hamiltonwatch.com

Harry 
Winston
2016 marks a decade 
since Harry Winston 
began using Zalium 
for its watch cases 
– a fact celebrated 
by the Z10, a 42mm 
piece inspired by 
the Manhattan 
Bridge that features 
a skeleton dial 
and a bi-retrograde 
Blancpain movement 
– 300 will be made.

Watch of the 
collection: The latest 
in the Histoire De 
Tourbillon series 
boasts not one but 
two tourbillons 
which each make a 
complete rotation in 
around 75 seconds. 
The watch contains 
more than 500 parts 
in a white gold case, 
with an anodised 
aluminium dial and 
will be made in 20 
examples. £415,000. 
harrywinston.com

H Moser
H Moser is becoming 
renowned for its 
left-fi eld creations. 
The Endeavour 
Perpetual Calendar 
Concept Funky Blue 
has no brand name, 
no dial markings and 
no seconds indicator 
– only a date window 
and a leaf-shaped 
third hand that 
indicates the month.

Watch of the 
collection: The 
limited-edition, 
73-piece Venturer 
Small Seconds 
Rolls-Royce 
Enthusiasts’ Club 
features a midnight-
blue dial, a subtle 
outline of the car 
marque’s radiator 
grille in the seconds 
counter and a 
hand-wound 
movement engraved 
with the club’s 
initials. £15,750. 
h-moser.com
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IWC
IWC is in the habit of 
revamping one of its 
“families” per year, 
with the signature 
Pilot watch collection 
being the latest case 
for treatment. The 
result is a new 
entry-level of ering 
in the form of the 
Pilot’s Watch 
Automatic 36, 
smaller-diameter 
versions of the 
ceramic Top Gun 
range and a 
reincarnation of the 

Jaeger-LeCoultre
Another year, another watch anniversary. 
And one of the most signifi cant ones in 2016 
was the 85th birthday of Jaeger-LeCoultre’s 
celebrated fl ip-case Reverso. It is a true classic, 
and a watch that has always been perfect for 
customising. Which is why JLC is rolling out 
its Atelier Reverso personalisation service at 
selected boutiques around the world. 

Watch of the collection
Since this year is the Reverso’s year, the watch 
of the collection must surely be the Reverso 
Tribute Gyrotourbillon which represents one 
of the most visually striking and technically 
impressive pieces ever to have emerged from 
the Jaeger-LeCoultre manufacture. It’s a 
true connoisseur’s watch, of which just 75 
examples will be made – and one which 
may well prove a worthy investment. 
£200,000. jaeger-lecoultre.com

fi rm’s stonking 55mm 
diameter wartime 
model in the form of 
the new Big Pilot’s 
Heritage Watch 55.
 
Watch of the 
collection: It’s the 
ease of use of ered
by the Pilot’s
Watch Timezoner 
Chronograph 
that makes it our 
stand-out piece. Just 
push and twist the 
bezel and the hands 
instantly adjust to 

the time zone of your 
choice, without any 
loss of timekeeping 
accuracy.* £9,450. 
iwc.com

* Ed’s note. The 
technology was 
devised by Mike 
Vogt, an independent 
maker who used it on 
his Vogard watches 
more than a decade 
ago before selling it 
to IWC, which has 
done a great job
of refi ning it. 

Jorg Gray
Jorg Gray was a fl edgling 
maker of inexpensive watches 
until PR manna fell from 
heaven in 2007 when the then 
Senator Barack Obama was 
presented with a JG by 
members of his security team. 
The brand is now known 
around the world and of ers 
a range of 30 dif erent models 
in numerous confi gurations.

Watch of the collection: 
The JG6500 worn by 
President Obama is quartz-
powered – but now Jorg Gray 
has upped its horological 
credentials by providing the 
option of a Japanese Miyota 
self-winding movement. 
£595. jorggray.co.uk 

Junghans
Germany’s largest 
watch maker? That’ll 
be Junghans, which, 
we’re pleased to say, 
is upping its game 
considerably here in 
the UK. Mechanical 
quartz, radio-
controlled and 
solar-powered 
movements are 
o� ered in a wide 
range of styles 
and at decidedly 
fair prices.

Watch of the 
collection: There is 
no contest – it has to 
be the fabulously 
retro Meister Driver 

Hand-Wound which 
is said to hark back 
to the fact that 
Junghans made 
automotive 
dashboard clocks 
and speed meters 
during the early 
1900s. A choice 
of 12-hour or 
60-minute dials 
is available, each 
based on the 
design of a pre-war 
Maybach speedo. 
Choose the 
anthracite, cream 
and grey fi nish 
which was inspired 
by the paintwork on 
a 1932 Maybach DS8 
Zeppelin. £1,050. 
junghans.de
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Luminox
Luminox ambassador 
Scott Cassell is one 
of those men who 
could quite easily 
make the rest of 
us feel more than 
a little inadequate. 
He trained in the 
arcane art of 
underwater welding 
as a teenager in 
California. He then 
joined the military 
where he served as 
a combat diver for 
15 years – during 
which time he also 
operated as a 
sniper, anti-piracy 
consultant and
scuba instructor.

Watch of the 
collection: The 
special-edition 
44mm Scott Cassell 
3059 FastStrap has 
a carbon reinforced 
case, an urgent 
yellow dial and 
a built-in compass. 
A proper dive tool, 
it’s water resistant 
to 660ft and glows 
in the dark thanks 
to its micro gas 
tubes. Buy one, 
and some of your 
money will go to 
Cassell’s ocean-
saving Sea Wolves 
and Underwater 
Voyager Project 
charities. £365. 
luminox.com 

Longines
If you’re interested in old watches as well 
as new ones, take a tip from us: buy good 
condition Longines chronographs from the 
Forties, Fifties and Sixties. Their excellence 
and collectability are fi nally being recognised 
and prices are on the up.
 
Watch of the collection: 
Is it our imagination, 
or are there more new 
vintage-inspired 
watches nowadays 
than contemporary-
looking ones? Who 
knows, but we like 
the Heritage Railroad, 
which mimics a Sixties 
original designed for 
railway worker with its 
tough mechanical 
movement, shiny, 
black lacquered hands 
and 12- and 24- hour 
markings. £1,170. 
longines.com

Louis Erard

Linde Werdelin

Links Of London
Links Of London’s commitment to 
its horological of erings resulted in 
the opening of a dedicated watch 
store at the back end of 2015. The 
outlet, on London’s Regent Street, 
holds the entire selection from the

15 Links ranges.

Watch of the collection: 
The Driver Sport digi-
analogue number of ers 
alarm, stopwatch and 
date functions on top 
of the usual hours, 
minutes and seconds, 
and shows the time
in both digital and 
analogue formats.
The watch is also 
water-resistant to ten 
atmospheres – and 
looks best in black 

with blue dial highlights 
and strap stitching. £850. 
linksofl ondon.com

Louis 
Vuitton
Louis Vuitton’s watch 
chief Hamdi Chatti 
continues to elevate 
the brand’s watch 
of ering towards 
the peaks of haute 
horlogerie, his latest 
ef ort being the 
remarkable Flying 
Tourbillon with its 
concealed mechanism 
in the inner edge of 
the case to enable 
a transparent look. 
The fi nish of 
the individual 
components is 
superlative enough 
to meet the strict 
criteria of the 
Geneva Seal.

Watch of the 
collection: It’s 
di�  cult not to be 
impressed by the 
groovy new Escale 
Spin Time which 
shows the time 
through a series 
of revolving cubes 
positioned around 
the dial. When not 
in use, they spin 
around to conceal 
the numbers and 
reveal a hand-
printed, coloured 
fl ag design inspired 
by the old-fashioned 
blazons used to 
identify baggage on 
sea voyages. £31,000. 
louisvuitton.com

Larsson & Jennings
The idea behind four-year-old brand 
Larsson & Jennings is to meld understated 
Swedish design with British style – hence 
a recent cooperation with east London’s 
“weave-based” fashion brand Dashing 
Tweeds on a collection of woven straps.

Watch of the collection: The 39mm Saxon 
automatic with a simple, gloss black dial 
and gold-coloured case should serve you 
well as a sophisticated-looking dress 
watch. £995. larssonandjennings.com

If you’ve been 
thinking of dipping 
a toe into the 
crocodile-infested 
pool of “proper” 
watches, then Louis 
Erard is well worth 
your attention as 
a genuine Swiss 
brand with an
85-year heritage.

Watch of the 
collection: Donning 
the new Louis Erard 
Excellence Regulator 
Power Reserve will 
give the impression 
that you know your 
horology. With 
a large, central minute 
hand working in 
conjunction with 

a small sub-dial to 
display the hours, 
it of ers a classic 
regulator set-up,
a power reserve
and small seconds
at six o’clock –
behind it lives a
Sellita movement. 
£2,175. montres-
louiserard.ch 

The Danish-owned, 
Swiss-made and 
London-based 
independent reached 
its decade in 2016 
– and introduced an 
in-house vintage 
service, which of ers 
to verify early pieces 
and connect buyers 
with sellers. The 
pre-owned LW 

market is buoyant 
– a result of the 
brand only making 
limited editions.
 
Watch of the 
collection: To 
mark the decade 
anniversary, LW 
is inviting a select 
group of clients 
to apply for a 

commemorative 
timezone watch 
called the LW10-24, 
96 of which will be 
made from carbon 
and 96 from gold. 
In either case, it’s an 
intriguing piece with 
a complex, industrial 
look. Gold, £36,000. 
Carbon, £25,200. 
lindewerdelin.com
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Maurice Lacroix
The specialist in af ordable 
luxury introduces a new family of 
watches called Aikon, featuring 
a distinctive six-arm bezel design 
– although the idea’s not new at 
all. The look was fi rst seen in 1990 
on the brand’s Calypso models 
which, at one point, accounted 
for almost one third of Maurice 
Lacroix production.

Watch of the collection: That’s 
from the higher-end Masterpiece 
collection and it’s called the 
Chronograph Skeleton. Featuring 
an all-new movement in a 45mm 
case, it can be had in steel, steel 
with a gold bezel or – best of all 
– black PVD with red dial 
detailing. £5,100. maurice
lacroix.com

Michael 
Kors
The unstoppable US 
fashion brand of ers 
an extensive range 
of low-cost watches 
in everything from 
dress styles to 
chronographs – and 
now it’s tackling the 
smartwatch sector.

Watch of the 
collection: The new 
Access smart watch 
runs Google’s 
Android Wear 
platform but works 
with iPhones, too. A 
swipe of the dial 
makes it possible to 
change the display 
from a digital 
tool-watch for when 

you’re at the gym to 
a more sophisticated 
look for evening 
wear, while the smart 
technology of ers 
fi tness tracking, 
social media, text, 
emails and voice-
activated googling. 
It’s due out next 
month. £300. 
michaelkors.com

Mondaine
Launched in 2014, 
Mondaine’s 
Helvetica watches 
are so called 
because of the use 
of the celebrated 
typeface both for 
the hour markers 
and (look closely) 
for the strap lugs 
– which are, 
ingeniously,
based on the shape 
of the Helvetica 
number one.
 
Watch of the 
collection: This 
latest Bleu Marine 
variation is available 
in 26mm and 38mm 
case sizes and 
features a navy dial 
with hour and 
minute markings in 
contrasting white. 
A Swiss-made quartz 
movement keeps the 
case slim and the 
price low. A big Bleu 
Marine will set you 
back £255 and a 
small one, £220. 
mondaine.com

Movado
Movado is one of the 
more historic Swiss 
dial names to have 
embraced 
smartwatch tech, 
and its latest 
MotionX analogue 
collection comprises 
a variety of models 
with date subdials 
at six o’clock, which 
double as sleep and 
activity trackers. 
They of er two years’ 
battery life and cloud 
storage, too.
 
Watch of the 
collection: On a 
more traditional 
note, the historic 
Museum Watch gets 
an update thanks to 
industrial designer 
Yves Behar, who has 
updated Nathan 
Horwitt’s 1947 design 
with a textured, 

pie-crust edge dial 
and a sandblasted 
fi nish in grey, silver 
or blue with green 
or red hour hands. 
Time only and 
chronograph 
versions are 
available. £650. 
movado.co.uk 

Montblanc
To mark its 110th 
anniversary, 
Montblanc looked 
to the great ocean 
liners of the early 
20th century and 
created eight 
complicated pocket 
watches together 
with a one-of  piece 
called a Navigator 
Unique comprising 
a tourbillon watch 
paired with a 
gimbal-mounted, 
15-day ship’s 
chronometer – the 
set being supplied 
in a granite-based 
housing weighing 
120 kg, it costs 
£335,000.
 
Watch of the 
collection: The 
Twincounter Date, 
which features a 
revolving disc date 
display instead of a 
window arrangement, 
a crisp, white dial 
with contrasting
gold markers and 
“blued” steel sub-dial 
hands. £2,155. 
montblanc.com

MB&F
Max Busser’s latest artistic 
collaborator is Badger, AKA James 
Thompson, who incorporated 
ultra-luminous AGT glow stone into 
MB&F’s HMX and Starfl eet Machine 
models to make them glow blue, 
green or purple in the dark.
Watch of the collection: We
like the new LM1 designed by 
Alain Silberstein, who is known 
for his use of primary colours and 
wacky dial details. LM1 combines 
such signatures with the haute 
horlogerie of MB&F – and it works. 
£70,000. mbandf.com
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A time for pioneers.

Not only does the Meister Driver Chronoscope display 

the time, it also evokes an entire era: the early years 

of modern motoring, a time of great technological 

pioneers. Its appearance is inspired by the design of 

historically-significant classic cars and their dashboard 

instruments. Like no other watch, the Meister Driver 

combines the distinctive charm of these automobiles 

with our passion for mechanical timepieces.

www.junghans.co.uk · info@thebluecompanylondon.co.uk
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Nixon
Anyone who is serious about 
skateboarding, snowboarding or 
skiing will know about California-
based Nixon’s extensive range
of af ordable and ultra-rugged 
sporty wristwear – and now the 
brand has developed the fi rst 
ultra-tough smart-watch. 
 

Watch of the collection: 
The Mission of ers 100m water 
resistance, the highest of any 
smartwatch currently available.
Its apps include surf and snow 
conditions. You can also customise 
the watch via the Nixon website. 
£280. nixon.com

Nomos Glashütte
Last year Nomos launched its 
brilliant DUW 3001 automatic 
movement which measures a mere 
3.2mm thick and incorporates the 
maker’s innovative, bi-directional 
swing system of automatic 
winding. It’s now up and running, 
and powers...

Omega
Omega reprised its 
role as the o�  cial 
timekeeper at the 
Rio Olympics this 
year, having been 
involved with the 
Games since 
1932. These 
days, rather 
than the 30  
stopwatches 
it originally 
supplied, 
equipment 
required to 
monitor the 
300-plus 
events weighs 
in at 450 tonnes.
 
Watch of the 
collection: The 
Globemaster 
Annual Calendar 
features a lovely 
“pie pan” silvered 
dial with blue 
detailing and 
a fl uted tungsten 
bezel. £5,925. 
omegawatches.com

Oris
Following the launch 
of the Calibre 110 in 
2014, and the Calibre 
111 last year, Oris 
introduces a new 
movement each 
year – meaning the 
Calibre 112 is now 
available, with 
ten-day power 
reserve and day 
and night indicator.
 
Watch of the 
collection: The Carl 
Brashear limited 
edition pays tribute 
to the US Navy’s fi rst 
African-American 
diver who qualifi ed 
in 1970 – two years 
after losing the lower 
part of his left leg 
while salvaging 
a hydrogen bomb. 
The watch has a 
deep blue dial, 
engraved bronze 
case and is limited 
to 2,000 pieces. 
£1,900. oris.ch 

Parmigiani 
Fleurier
To mark its 20th 
year of production, 
independent maker 
Parmigiani Fleurier 
has created a 
covetable limited 
edition called 
the Tonda Chronor 
Anniversaire, 
a split-seconds 
chronograph 
featuring a gold 
movement contained 
in a gold case – and 
priced accordingly 
at £98,500. Just 25 
will be made.

Watch of the 
collection: How 
about the Tonda 
1950 Titanium Abyss 
Meteorite, with a 
cut and polished 
meteoroid dial, 
which once travelled 
through space at 
25,000mph? Acid 
treatment brings 
out the rock’s
natural texture,
and goes nicely
with the Hermès 
strap. £15,600. 
parmigiani.ch

 
The watch of the collection: 
...The Tetra Neomatik. The 33mm, 
square case is as unusual as it is 
delightful and particularly suits 
the version of the watch with a 
dark blue dial and orange small 
seconds indicator. £2,420. 
nomos-store.com

Panerai
Panerai waited
until mid-2016 to 
introduce its most 
signifi cant new 
pieces, including
slim versions of its 
Luminor, called Due, 
and a thinner, lighter 
Luminor Marina 1950 
automatic. But the 
biggest news was the 
unveiling of the most 
complex Panerai ever 
made. The Radiomir 
1940 Minute Repeater 
Carillon Tourbillon 
GMT is powered by 

an in-house 
movement 
comprising 633 
components and 
features a double 
minute repeater that 
enables the wearer to 
select whether the 
watch strikes home 
or local time. 
Available to order, 
it costs £305,000.
 
Watch of the 
collection: The new 
Radiomir 1940 3 
Days automatic is 

named for the year 
the original was 
introduced – and 
the fact that it will 
run for three days 
between re-winds. 
The white dial serves 
as the perfect 
background for the 
lovely buf -coloured 
hands and hour 
dots, while an 
untreated leather 
strap enhances the 
old-school military 
look. £7,500. 
panerai.com 

W
A
T
C

H
 95 



MARCH 23 – 30, 2017
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Paul
Smith
Renowned polymath 
Sir Paul Smith’s 
interest in all sorts of 
“things” shines 
through in his latest 
watch collection, the 
contents of which 
have been inspired 
by everything from 
the atomic era of
the Fifties to the 
designer’s own 
collection of vintage 
speedometers. 
Minimalists will love 
the Ma, while the 
chunky Block chrono 
should appeal to car 
watch fans.
 
Watch of the 
collection: The 
Atomic features a 
black ivory dial with 
contrasting black 
detailing and an 
orange seconds 
hand, which give it a 
vintage yet sporty 
character. The triple 
sub-dial arrangement 
provides 24-hour 
time, day and date 
indications. £200. 
paulsmith.co.uk

Raymond 
Weil
The late Raymond 
Weil established his 
eponymous watch 
company in 1976 
during the height
of the quartz crisis, 
basing it on the 
ethos of af ordable 
luxury. To mark the 
brand’s 40th 
anniversary in 2016, 
it signed up with 
The Beatles.

Watch of the 
collection: Yeah, it’s 
a Beatles watch. 
Made in partnership 
with Apple Corps 
(the management 
company set up by 
the band in 1968), it 
features a white dial 
inscribed with the 
titles of all 13 Beatles 
albums. At four 
o’clock there’s an 
image of the 
silhouette the band 
used on the cover of 
Help!, and the logo is 
printed in the lower 
half and on the case 
back. £975. 
raymond-weil.com 

Rado
The brand famous for 
making watches from 
“high-tech ceramic” 
has used the 
scratch-resistant 
material in 
conjunction with 
aluminium and 
titanium to create 
the HyperChrome 
Ultra Light, which 
tips the scales at a 
mere 56g. Its dark 
grey dial dispenses 
with hour or minute 
markers in favour of 
engraved concentric 
circles. Only 500
will be made.

Watch of the 
collection: With its 
whopping 46mm 
case made from 
specially hardened 
titanium, a vintage-
looking dial and a 
gnarled leather strap, 
we’d say the new 
HyperChrome
1616 is one of the 
best-looking watches 
Rado’s ever made. 
£2,220. rado.com

Ralph 
Lauren
One of the most 
attractive and 
enticing stands at 
the annual SIHH 
watch show in 
Geneva in recent 
years has been that 
of Ralph Lauren – its 
Chesterfi eld sofas 
and gentlemen’s 
club atmosphere 
made for a nice 
place to relax. Not 
any more: the fi rm 
pulled out of the 
2016 show and has 
no plans to exhibit 
there in the 
foreseeable future. 

Watch of the 
collection: The 
45mm Skeleton Steel 
from the Automotive 
collection is inspired 
by the great man’s 
Bugatti Type 57SC 
Atlantic coupé. It 
sports an amboyna 
burl wood bezel,
a hand-wound 
movement and a 
blackened steel
case. £32,800. 
ralphlauren.com

Porsche 
Design
Porsche Design 
timepieces used to 
be made by Eterna 
until the former sold 
the latter to Chinese 
jewellery group 
Citychamp two years 
ago – at which point 
Porsche Design took 
responsibility 
in-house and set 
about creating a new 
range of watches 
partly inspired by 
past designs.

Watch of the 
collection: The 1919 
Datetimer Eternity is 
the fi rst model to hit 
the market. Based 
on the “form follows 
function” principle 
of Bauhaus design, 
the 42mm watch 
uses a Sellita 
automatic movement 
and can be had in 
pure or blackened 
titanium, with a 
choice of a rubber 
strap or titanium 
bracelet. £2,530-
£3,390. porsche-
design.de

Patek Philippe
Arguably the world’s most 
prestigious watch brand once 
again demonstrates its superiority 
with a staggering line-up of 23 
men’s watches for 2016. They 
range from the Grandmaster 
Chime Reference 6300G with a 

reversible case and a seven-
fi gure price tag to a rose-gold 

version of the (relatively) more 
af ordable Aquanaut Travel Time.

Watch of the collection: The Reference 
5930 takes some beating. It’s a world time 
chronograph with a blue guilloche dial, 
inspired by a similar 1940 piece housed 
in the Patek Philippe Museum. That one 
is worth millions – making this £55,000 
newcomer seem like a bargain. patek.com

Watch of the 
collection: The 
Emperador Coussin
XL 700P immediately 
catches the eye thanks 
to its front-mounted 
micro-rotor and the 
small disc attached by
a three-legged bridge 
between the one and 
two o’clock positions. 
The latter is a generator 
containing a quartz 
chip, which powers an 
electronic regulator. A 
mechanical watch that’s 
almost as accurate as a 
quartz one. £56,500. 
piaget.com

Piaget
Piaget can’t go a year 
without breaking a 
“thinnest” record. Its 
latest achievement is
to create the world’s 
thinnest high-jewellery 

watch in the form of 
the Altiplano 900D 

which, with its 38mm 
diameter, is said to be 
appropriate for both 
men and women. The 
case serves as the 
movement mainplate, 
meaning the entire 
watch is a mere
5.6mm thick – despite 
carrying more than
300 diamonds.
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88 Rue
Du Rhone
Regular readers will 
know that 88 Rue
Du Rhone was 
established in 2012 
by Elie and Pierre 
Bernheim, grandsons 
of the late Raymond 
Weil. Pierre now 
owns and fl ies
the aircraft his 
grandfather owned, 
which inspired 88 
RDR’s aviation 
pieces.

Watch of the 
collection: One for 
Brexit fans – a 45mm 
quartz chronograph 
in red, white and blue 
with a dial that hints 
at the Union Jack. 
£590. 88rdr.com

Ever avant-garde
in his approach, 
Richard Mille’s
latest wheeze to 
spice up the world
of watch making
was to let loose 
French gra�  ti artist 
Cyril “Kongo” Phan 
with an airbrush 
in order to work
his magic on
a movement. The 
result is the RM 68-01 
Tourbillon, which 
took more than a 
year to perfect using 
specially made tools 

Rolex may revel in its long-standing reputation 
as one of the most powerful brand names in 
the world, but for the Geneva-based brand 
revelling does not mean resting on laurels. 
Once again, it unveiled a swathe of covetable 
new models at Baselworld 2016, including a 
new take on legendary pieces such as the 
Cosmograph Daytona and the Explorer.

Watch of the collection: The all-new Air-King 
stood out for us. As well as a larger 40mm 
case, the watch gets some jazzy Rolex green 
detailing to the seconds hand and brand
name – a look taken directly from the Rolex 
instruments fi tted to Bloodhound SSC.
Air-King, meanwhile, is written in the old 
Fifties font and the dial layout takes the form 
of a “three, six, nine” confi guration with
a prominent minute scale intended for 
navigational time readings. £4,950. rolex.com

that applied the 
paint delicately 
enough so as not to 
ruin the mechanism. 
An edition of 30 will 
be made.

Watch of the 
collection: If you’re a 
private jet-setter, you 
probably need an RM 
50-02 ACJ. Shaped 
like an Airbus cabin 
window, it draws on 
the aerospace 
industry’s need to 
combine strength 
with lightness by 

featuring titanium-
alloy for the case
and scratch-resistant, 
high-tech ceramic
for the bezel. The 
screws holding it 
together are 
aviation-grade,
and the radically 
“skeletonised” 
movement is treated 
with a coating 
commonly used to 
protect aircraft 
engine and chassis 
parts. Only 30 will
be made. £841,500. 
richardmille.com

Rotary
The maker of 
sensibly priced 
watches has been 
Chinese-owned since 
2014, when luxury 
goods giant China 
Haidan Holdings 
bought it from the 
founding family for 
£27 million as part of 
the larger Dreyfuss 
group. It now sits 
beneath the same 
umbrella as Corum 
and Eterna.

Watch of the 
collection: The 
Tradition automatic 
is a neat and simple 
dress watch with a 
concealed crown and 
a price tag of £550. 
rotarywatches.com

Seiko
Mention Seiko and 
many people think 
only of quartz 
watches, due to
the original and 
celebrated Astron. 
But the Japanese 
brand has been 
making excellent 
mechanical pieces 
ever since 1913 and 
created its fi rst 
self-winding model 
60 years ago.

Watch of the 
collection: To mark 
the anniversary, it 
has released a line of 
automatics under the 
name of Presage. 
Among them is this 
chronograph with
a deep black dial 
fi nished in Urushi 
lacquer. Just 1,000 
will be available, so 
move fast. £1,950. 
seikowatches.com

Scuderia 
Ferrari
It might be logical to 
think that all Ferrari 
watches should be 
high-end and highly 
priced – but the 
Movado Group, 
which owns the 
licence to produce 
Scuderia Ferrari-
branded watches, 
prefers to leave 
Hublot to target the 
wealthy few and 
focuses instead on 
selling af ordable 
timepieces to the 
millions of prancing 
horse tifosi. 

Watch of the 
collection: We
rate the Aeroevo 
chronograph, a 
46mm cushion-

cased number with
a carbon-look dial, 
yellow highlights
and a Kevlar strap.
£195. scuderiaferrari 
watch es.co.uk 

Richard Mille

Rolex
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TAG Heuer
With watch marketing genius Jean-
Claude Biver at the helm, TAG Heuer is 
having a frantic time using its historic 
“Don’t Crack Under Pressure” slogan to 
rea�  rm its position as a long-standing 
supporter of motorsport. The brand is 
now linked to the Formula E electric 
race series, the Goodwood Festival Of 
Speed, Red Bull Racing’s Formula One 
team, the Pikes Peak Hillclimb and 
much-missed racing drivers the late 
Ayrton Senna and James Hunt.

Watch of the collection: There’s much 
to choose from – but the latest, all-steel 
version of the originally blackened 
Carrera Heuer 01 takes the prize. Still 
the most af ordable Swiss chronograph 
on the market to feature an entirely 
in-house, column-wheel movement, it 
also features a modular, 12-part case 
that of ers myriad combinations of 
materials and colours for future models. 
£4,150. tagheuer.com

Thomas 
Earnshaw
For those looking to 
sport one of the 
great names of 
horological history on 
their wrist, Thomas 
Earnshaw’s extensive 

range of 21st-century 
watches recognises 
the creations of
the legendary 
chronometer maker 
of the 18th and
19th centuries.

Watch of the 
collection: The 
43mm Admiral of ers 
decent value for 
money, all in terms of 
looks, function and 
fi nish, with a power 
reserve display, small 
seconds indicator, 
rotating bezel and
a transparent
case back. £470. 
thomas-
 earnshaw.com 

Tateossian
The London-based 
jewellery brand 
didn’t enter the 
watch business until 
2006, but has since 
introduced six styles 
from dress watches 
to sportier models 
priced between £160 
and £595.

Watch of the 
collection: The 
Eclipse o� ers an 

a� ordable take on 
the traditional 
moon-phase watch. 
Within a month’s 
cycle the sun rises 
on the left of the dial 
before disappearing 
to be replaced by 
the moon for the 
remainder. Power 
comes from a 
Japanese quartz 
movement. £395. 
tateossian.com

Thomas 
Sabo
Af ordable and
well designed, the 
German jewellery 
brand’s watch 
collection was 
launched in 2009 
and uses high-quality 
quartz movements 
from Japanese 
maker Miyota. Some 
of its more expensive 
models now feature 
cases made from 
scratch-resistant 
ceramic.

Watch of the 
collection: The 
44mm Rebel 
chronograph of ers
a ceramic case,
bezel insert and 
bracelet. £539. 
thomassabo.com 

Skagen
Although the Danish 
label adheres to a 
fi rmly functional 
aesthetic, it 
produces interesting 
watches that both 
look and feel as 
though they should 
be considerably 
more expensive than 
the selling price. This 
season, it has gone 
big on blue dials.

Watch of the 
collection: Practical 
and great looking, 
the Holst World 
Time And Alarm 
features three sub 
dials – an upper
one to show the
time in an alternative 
location and a lower 
one which is linked 
to an alarm. £219. 
skagen.com

Shinola
The young watch, 
bike, leather goods, 
stationery and pet 
accessories brand 
has enjoyed 
signifi cant expansion 
since it was founded 
in 2011 with the 
promise of providing 
an employment fi llip 
to down-at-heel 

Detroit – although
it was recently
ticked of  by the 
Federal Trade 
Commission for 
slapping the patriotic 
“Where America Is 
Made” label on its 
watches, which use
a large number of 
imported parts. 

Watch of the 
collection: The new, 
43mm Canfi eld
holds appeal, with its 
coin-edge case that 
makes for a slim bezel 
af ording a clear view 
of the dial, which 
comes in white, black, 
cream or green. 
£730. shinola.com

Swatch
One of the latest wheezes 
to emerge from the 
ef ervescent minds of the 
Swatch design team is the 
Pop collection – a range 
of watches with pop-out 
heads that, once freed 
from the constraints of 
their conventional straps, 
can be worn and used in a 
variety of ways. Pop 
accessories include 
pocket and neck chains 
and a magnifying table 
clock stand.

Watch of the collection: 
Doubtless you’ve got the 
houndstooth three-piece 
– so why not accessorise
it with a houndstooth 
watch? The new Chicken 
Run Swatch is more or 
less monochrome – save 
for a single dab of blue, 
green, pink or yellow on 
its dial. £48. swatch.com
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TW Steel
Now eleven years 
old, the Dutch
brand recently 
collaborated with 
Amsterdam-based 
motorcycle 
customiser Roderick 
Seibert’s Numbnut 
workshop on a 
project called Son 
Of Time that saw the 
creation of a one-of  
TW Steel/Yamaha 
bike to go with a 
unique and equally 
special tourbillon 
wristwatch.
 
Watch of the 
collection: The 
Yamaha Factory 
Racing Grandeur 
Sport chronograph 
refl ects TW Steel’s 
partnership with
the MotoGP team. 
Available in 42mm
or 46mm sizes and 
with black or blue 
accents, the watch 
carries the YZR-M1 
race bike name on 
its carbon fi bre dial 
and the team logo 
on the case back. 
£369. twsteel.com

Tudor
Tudor continues to ride the crest of a wave 
thanks to the success of its brilliant Heritage 
Black Bay dive watches, which are now fi tted 
with the brand’s own in-house movement. 
There’s also a new Dark model (black dial, case 
and bezel) and a Black Bay 36 with a smaller 
case and a gloss black dial with the all-
important snowfl ake hands. All Black Bays
are now supplied with two straps, too.

Watch of the collection: At 43mm, the Black 
Bay Bronze is two millimetres larger than the 
regular models and, as the name implies, has a 
bronze alloy case which will take on a unique 
patina with age – a look complemented by the 
two appropriately rustic straps supplied with 
the watch: one of gnarled leather, the other of 
woven Jacquard. £2,730. tudorwatch.com 

Tissot
Plenty of brands 
make sports watches 
– but few have quite 
so many connections 
with the sporting 
world as Tissot, 
which backs 
everything from 
basketball to 
superbike racing.
It’s also the o�  cial 
timing partner of
the Tour De France, 
for which it has 
produced a 
neat-looking 
chronograph
called the PRC200.
 
Watch of the 
collection: The 
Heritage 1936 harks 
back to the early 
days of wristwatches 
being converted 
pocket watches, so it 
features wire-style 
lugs, a 45mm case 
and Breguet-style 
hands and numerals. 
A hand-wound 
movement, hinged 
case back and 
leather strap fi nishes 
the look. £795. 
tissotwatches.com

Tommy 
Hil� ger
If you like the idea of 
a big, bold, budget 
chronograph 
featuring design 
elements which 
might have been 
inspired by classics 
such as the Rolex 
Cosmograph 
Daytona or Omega 
Speedmaster, you 
could do worse than 
a Luke chronograph 
with a 46mm case, 
tachymeter bezel 
and panda dial.

Watch of the 
collection: Under
the umbrella of 
parent company
the Movado Group, 
the Tommy Hilfi ger 
watch range is 
benefi ting from a 
tie-in with HP,
which has enabled 
the production
of a new range of 
smartwatches to 
combine traditional 
looks with the latest 
tech. £145. uk.
tommy.com

Timex
“Mine’s just a Timex” 
is what people 
sometimes say when 
they want to express 
the fact that they 
don’t really care 
about watches – but 
the American brand 
is an undoubted 
superstar of the 
industry. It majors on 
incredible value for 
money, and always 
has done. Back in 
1959, it o� ered a 
21-jewel mechanical 
dress watch called 
the Timex 21 for a 
mere $19.95.

Watch of the 
collection: We’ll go 
for the Waterbury 
Chronograph that 
takes its name from 
the 19th century 
Waterbury Clock 
company of 
Connecticut in which 
Timex has its roots. 
The watch features 
the Indiglo 
illumination system, 
a 42mm stainless 
steel case and costs 
£90. timex.co.uk 

Tiffany & Co
After its well-documented legal row with short-term 
partner the Swatch Group, Ti� any & Co returned to 
watchmaking in its own right in 2015 with the launch
of the CT60 line comprising 34mm, 40mm and 42mm 
cases fi tted with either chronograph or three-hand 
mechanical movements, a choice of dial colours and
an entry price of £3,450.

Watch of the collection: The fl agship model in its CT60 
range – an annual calendar watch in a 40mm case with a 
delectable gloss black dial – is one of the best-looking 
retro watches of recent years. Horophiles will appreciate 
its four centrally driven hands: the usual three to indicate 
hours, minutes and seconds, the fourth serving as a 
pointer to the date numbers arranged around the
outer edge. £15,400. ti� any.com
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U-Boat
Horophiles may
see Italo Fontana’s 
U-Boat brand as a 
maker of fashion 
watches, but it’s
hard not to like the 
Chimera or last 
year’s Capsule. 
 
Watch of the 
collection: The 
Chimera Skeleton 
Titanium, a self- 
winding chronograph 
in a 46mm titanium 
case with a 
pared-down Valjoux 
movement. £8,100. 
uboatwatch.com 

Ulysse 
Nardin
With roots as
a supplier of 
chronometers to 
navies around the 
world, Ulysse Nardin 
is a brand with 
long-standing 
maritime links – it’s
a main sponsor of 
the Sweden-based 
Artemis Racing 
America’s Cup team. 
 
Watch of the 
collection: 
Undoubtedly the 
Grand Deck Marine 
Tourbillon, which 
features a dial that’s 
been planked like the 
deck of a yacht and
a fl y-back minute 
display that takes the 
form of a boom and 
is based on the 
rigging of a tall ship. 
The watch will be 
made in 18 white-
gold examples and
18 red-gold, each 
£195,000. ulysse-
nardin.com

Urban 
Jürgensen
Denmark might not 
be as famous for 
watchmaking as 
Switzerland, but
the name of Urban 
Jürgensen is 
legendary in 
horological circles. 
Founded in 
Copenhagen in 1773, 
it was run by the 
Jürgensen family for 
almost 140 years 
before being acquired 
in 2014 by a group of 
Danish investors.
 
Watch of the 
collection: 
Traditional 
craftsmanship is the 
order of the day at 
Urban Jürgensen, 
where everything 
from the case to the 
hands is handmade. 
The latest Central 
Seconds model 
epitomises what the 
brand is all about. 
From £20,000. 
urbanjurgensen.com

Vacheron Constantin
Vacheron Constantin has commissioned 
legendary Magnum photographer Steve 
McCurry to spend a year travelling around
the world to capture remarkable locations in 
order to promote its revamped family of 
Overseas watches.
 
Watch of the collection: Of the fi ve new 
Overseas models (from exquisitely thin 
time-only pieces to a robust-looking 
chronograph), the Ultra Thin Perpetual 
Calendar model is our favourite. In common 
with the rest of the collection, it of ers a soft 
iron inner case to enhance resistance to 
magnetism and a quick-change system that 
allows for easy interchangeability between 
leather or rubber straps or a metal bracelet. 
£70,000. vacheron-constantin.com 

Van Cleef & Arpels
When it comes to dress watches, we still 
struggle to think of one that looks more 
elegant and sophisticated than VCA’s
Pierre Arpels. Please, don’t change it.
 
Watch of the collection: Admittedly cleverer, 
however, is the Midnight Nuit Lumineuse 
featuring a night sky dial in which the stars 
light up. And there’s not a battery in sight, 
because the self-winding movement vibrates a 
ceramic strip to provide electrical power to 
light the diamonds on the dial. Time keeping is 
taken care of by a single, retrograde hand and 
the 42mm case is made from white gold. POA. 
vancleefarpels.com

Victorinox
Not content with its 
Inox watches being 
among the toughest 
timepieces on the 
market, Victorinox 
has now made one 
with a strap which is 
claimed to withstand 
attacks from water, 
salt, acid and fl ames.
 
Watch of the 
collection: The 
Professional Diver. As 
hardy as the ordinary 
Inox, but with a 
uni-directional dive 
time bezel and it’s 
water resistant to 
200m. Black, yellow, 
red and blue dials
are available.
£468. victorinox.com

Zenith
In addition to 
expanding its range 
of high-end 
Academy watches, 
Zenith is embracing 
classic motorsport. It 
now backs America’s 
Sports Car Vintage 
Racing Association, 
former Formula One 
star Erik Comas and 
France’s Tour Auto.

Watch of the 
collection: To mark 
the Distinguished 
Gentleman’s Ride for 
cancer charities, 
Zenith has created a 
45mm Heritage Pilot 
with an aged steel 
case, oiled leather 
strap and case back 
engraved with a 
motorcycle. £5,600. 
zenith-watches.com
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Explore the Energy of Creation

WWW.SHAMBALLAJEWELS.COM

LOCK BRACELET AND SOS ALLIANCE BANGLE

White Diamonds, Cognac Diamonds, Marble, 18K Yellow Gold
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Having just shattered 
the screen of yet 
another iPhone, I was 
wondering how easy  
it was to crack the 
sapphire crystal  
of a watch? 

Simon, via email
Within days of the Apple 
Watch launch, pictures were 
posted online of smashed 
faces. Although the standard 
Apple has a sapphire crystal, 
the Sport edition had a face 
made of Ion-X glass, and this 
seemed to be the model with 
the most problems. In reality, 
a sapphire crystal is incredibly 
tough. Less high-end watches 
may use mineral glass instead 
which, while much harder 
than acrylic, can still scratch.  
I’m yet to meet someone who 
has smashed the sapphire 
crystal of a conventional 
watch, but it could happen. 
Also, sapphire crystal can be 
polished, so minor signs of 
wear and tear could be fixed. 
This begs the question – why 
is Gorilla Glass, not sapphire 
crystal, so widely used in 
smartphones? First, sapphire 
crystal is thicker and bulkier 
– making it thinner makes it 
more vulnerable than its rival. 
This thickness would also 
impact battery life – to make 
the screen as bright as it is 
with glass would require more 
energy, so shorten battery  
life. And, of course, there is 
the cost – approximately  
ten times that of glass. 

Analog Elevated by Timex, £59.99. timex.co.uk

The Patek Philippe 5016A Minute  
Repeater Tourbillon Perpetual Calendar  
might one day fetch millions at auction.
patek.com

Apple Watch by Hermès, 
£1,199. hermes.com

I am thinking of starting  
a watch collection and  
was wondering if it is 
better to invest in one 
expensive piece or  
two cheaper ones? 

Tom, via email
If you consider that the most 
expensive wristwatch ever sold at 
auction achieved $7.3 million in 
November last year (for a Patek 
Philippe 5016), you can see the 
attraction of collecting watches. 
However, it should also be noted 
that the 5016 would have set you 
back an eye-watering sum in the 

first place – it was only ever 
produced on application, for the 
likes of Eric Clapton – making it 
clear that to make real money  
you have to spend money, which 
should answer your question. But 
don’t let that put you of – you 
can have fun and hopefully still 
come out ahead on a much 
smaller budget, and right now  
the pre-owned market has never 
been healthier. If you start in the 
vintage market, the value of  
a piece is already known to an 
extent, as it already has a history. 
Rolex and Patek Philippe are the 
brands that most collectors are 
interested in, but other great 
brands such as Cartier, Omega 
and Audemars Piguet are well 
worth considering, too. The real 
long-term joy, however, is in the 
pursuit of knowledge, rather than 
the thrill of the chase. Keep an  
eye on upcoming auctions and 
start researching. 

Why is the second hand of my quartz watch 
skipping several seconds at a time?

MC, via email

This is an indication that it’s time to replace the battery 

– it is a feature designed to alert the wearer to this 

fact and is known as an end-of-life indicator (EOL). 

Most quartz watch batteries will last two years, 

though some models have a longer battery life – up 

to four years (though these styles tend not to have 

second hands). If you have a chronograph, for example, 

you can optimise battery life by limiting the use of the 

chronograph function and  stopping it as soon as you have 

finished timing – ditto alarm functions. When you do decide 

to get a new battery, don’t change it before you have to – opening the 

case unnecessarily can compromise all-important seals and means that you have 

to have the watch serviced to ensure it is water-resistant before you actually need 

to. If you notice any change in functions, such as the alarm, after the battery has 

been changed, it could be that the contact spring is not in the right position and 

you may have to send it back to the service centre, where it will be easy to fix. 

BY 
Robert Johnston
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Lucerne

Simply 
Elegant

Unmistakable face. Distinctive hands. Undeniably Swiss.

The Globally Iconic Clock Design skilfully recreated in a watch. 

The Simply Elegant is a sleek and stylish watch range. Featuring a case measuring only 6.2 mm 

high, and specially designed lugs which allows the watch to sit comfortably fl at on the wrist.

Available in 36 and 41 mm diameter case sizes, fi nished with scratch resistant Sapphire Crystal.

Extensive Mondaine SBB range available at John Lewis, Goldsmiths and other leading retailers. 

Model featured RRP £ 259. For an illustrated catalogue and details of your nearest stockist telephone 

0116 234 4656 or email info@bml-watches.com




