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WHAT TO 
BUY NOW
Page 147

Sienna Miller wears silk  
gown with crystal collar, £2,790, 
Saint Laurent by Hedi Slimane.  
Cubic zirconia stud earrings,  
£55, Pandora. Other earrings, 
Sienna’s own. Get the look: make-up 
by Chanel. Eyes: Le Volume de 
Chanel Mascara in Ultra-Noir.  
Lips: Rouge Allure Lip Colour in 
Passion. Face: Vitalumière Loose 
Powder Foundation. Hair by Wella 
Professionals: Eimi Body Crafter; 
Eimi Dynamic Fix. Hair: Sam 
McKnight. Make-up: Lucia Pica. 
Nails: Trish Lomax. Location:  
the Langham, W1. Production: 
10-4inc. Digital artwork: R&D. 
Fashion editor: Lucinda 
Chambers. Photographer: 
Mario Testino
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“How to turn  
Max Mara’s classic  

camel sweater  
seductive? Banish  

the trousers and  
go bare-legged”

THE BEAT GENERATION, 
PAGE 276

insideVOGUE 











276 THE BEAT GENERATION 
Androgyny for now? A new louche 
elegance inspired by the off-duty Berlin 
intellectual. Photographs by Karim Sadli

292 COVER STORY  

COOKING UP A STORM 
Sienna Miller talks to Emily Sheffield 
about luck and love; while Mario Testino 
captures the actress at her most glamorous

Vogue Jewels
237 EXOTIC SETTING 
Carol Woolton reveals the jewellers 
taking vibrant inspiration from India

240 TIME UNLOCKED 
A dazzling avant-garde watch worn 
by Wallis Simpson has been reworked 

242 IN ORE 
Jeweller Charlotte Dauphin on the 
beauty of simplicity and “empty space”

245 WILD ABOUT BEAUTY 
Dolce & Gabbana’s new collection 
celebrates their passion for Italy

Features
308 COVER STORY YES MINISTER 
Nicola Sturgeon has changed our 
political landscape – but will she also 
change the course of history, asks 
Susie Rushton. Photographs by 
Benjamin McMahon 

314 GOLDEN HOURS 
Sarah Harris visits the glorious 
Majorcan finca built by fashion 
producer Alexandre de Betak. 
Photographs by Tim Evan-Cook 

322 COVER STORY  

PROJECT RUNWAY 
Four entrepreneurs reveal their very 
different working wardrobes to Laura 
Weir. Photographs by Philip Sinden 
and Isabel Asha Penzlien 

328 COVER STORY  

“IT HAS TO BE PRETTY OR SEXY” 
Shopping with Helen David, fashion 
director of Harrods, is a decisive 
business, discovers Sarah Harris 

332 PECHE MODE 
Nicola Moulton on why “punched-up 
peach” is the shade of the season. 
Portraits by Patrick Demarchelier

Fashion
260 COVER STORY  

LOVE ON THE LEFT BANK 
Plunging necklines and slits up to 
there… Kate Moss styles Lara Stone. 
Photographs by Inez & Vinoodh

Beauty
337 BLOWN AWAY 
The new “undone” blow-dry is a blast 
of fresh air, says Nicola Moulton

343 NEW NOW NEXT 
The names to know, from  
biochemists to brow experts.  
By Lauren Murdoch-Smith 

349 DON’T LOOK NOW 
A new angle in lipstick makes for 
effortless application: just pick a hue

352 WE HAVE LIFT-OFF 
Do “face sculpting” creams really 
deliver? Kelly Gilbert investigates

354 PREMIERE LEAGUE 
The most anticipated scent launches, 
chosen by Lottie Winter

42

 inside VOGUE

SUBSCRIBE TO                                    Turn to page 244 for our fantastic subscription offer, plus free gift

“Sienna Miller: 
emerging from the 

tempest, and  
on the brink of 
super-stardom”

COOKING UP A 
STORM, PAGE 292

GOLDEN HOURS
Page 314
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i t’s a real pleasure to be able to edit 
a magazine that can span a range 
of subjects, and this issue is a great 

demonstration of that. On our cover 
this month is Sienna Miller, a woman 
who has graduated from sparkling  
It-girl to accomplished actor, while 
inside we have an exclusive interview 
with Nicola Sturgeon, leader of the 
Scottish National Party. Add to this 
Brooklyn Beckham, our Miss Vogue 
cover star (if you are in Britain you 
should have this second magazine in 
your Vogue package), and I reckon we 
have all bases covered.

This is Sienna’s sixth cover for the 
magazine and since the first, in 2004, 
it’s been exciting to see the serious film 
actress that she has become, able to 
hold her own among the best without 
losing any of the bright glamour that 
first brought her to our attention. I still 
remember my surprise on reaching the 
end of American Sniper and realising 
only then that it was she who portrayed 
the sniper’s long-suffering, dark-haired 
wife – in a performance that had power 
and conviction. Mario Testino’s shoot 
(“Cooking up a Storm”, page 292) 
homes in on the old-Hollywood 
movie-star quality that Sienna has, 
while Emily Sheffield’s interview 
portrays a woman in flux, juggling the 
demands of fame and career with a 
small child and a domestic existence.

Nicola Sturgeon has a very different 
kind of fame footprint, and we are 

delighted that she not only agreed to 
this Vogue interview (“Yes Minister”, 
page 308) but threw herself into the 
whole thing with professionalism and 
enthusiasm. Sturgeon has changed the 
landscape of British politics and is, it is 
fair to say, a figure who provokes strong 
opinions, but after reading Susie 
Rushton’s interview I felt I had a much 
clearer idea of the woman who has 
achieved such acute political disruption 
and personal recognition this year.

The photographic duo Inez  
van Lamsweerde and 
Vinoodh Matadin have 
not shot for British 
Vogue for several years 
and I am so pleased that 
their return to our pages 
in “Love on the Left 
Bank” (page 260), styled 
by Kate Moss, is a first-
rate example of their 
stylishly sexy work.  
They have contributed 
to the magazine just  

The long
 VIEW

as we are announcing our blockbuster 
exhibition, Vogue 100: A Century of 
Style, at the National Portrait Gallery 
in February. It is going to be the 
largest exhibition of its kind, and 
having been part of the process I can 
guarantee that anybody who loves 
photography, fashion, portraiture and 
magazines is going to be entranced. 

Below, from left: 
photographs  
by Patrick 
Demarchelier, 
Helmut Newton 
and Cecil Beaton 
will be among 
those on display  
at a new exhibition 
celebrating 100 
years of Vogue

Above: Scotland’s 
first minister 

Nicola Sturgeon, 
page 308. Right: 
Lara Stone styled 

by Kate Moss, 
page 260
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The Vogue team were 
sustained by Tunnock’s 

Caramel Wafers and 
shortbread, right

Cook’s tour

GREAT SCOT

MILLER TIME This issue marks Sienna Miller’s sixth cover for Vogue – more than any other actress in the magazine’s history

There’s no need for a cross-trainer when 
you have the winding staircases of Bute 
House. In “Yes Minister”, on page 308, 
SNP leader Nicola Sturgeon tells Vogue 
that she exercises by taking the stairs of 
her official Edinburgh residence: “You 
climb from the bottom of this building 
to the top and tell me it’s not hard 
work!” Its gravity-defying steps were 
designed by Robert Adam, the Scottish 
architect also responsible for many of 
London’s finest neoclassical façades. 

Over in Berlin, models  
Heather Kemesky and Suvi 
Koponen, above, tucked in  
to local delights behind the 
scenes of Karim Sadli’s shoot 
(“The Beat Generation”,  
page 276). The culinary tourism 
continued in front of the 
camera, with the team 
photographing Suvi at the 
Grand, left, a Franco-German 
fusion restaurant. On the 
menu? Poached veal, lentil 
strudels and plenty of cheese.

HOTEL PARADISO
The Langham, W1, was the setting for Mario Testino’s 

fashion story “Cooking Up a Storm” (page 292). This year 
the hotel celebrates its 150th anniversary, marking the 

occasion with two luxurious additions: the Sterling Suite 
(at 450sq m, the largest in London) and the Club Lounge 

(for guests arriving too early to check in, or leaving well 
after check-out). Meanwhile, father and son duo Albert 

and Michel Roux Jr have joined forces for the first time in 
more than 20 years to oversee the Landau Restaurant, 

plating up delicious modern European dishes. 

DECEMBER 2004
“I feel I have so much to 

prove,” confessed the then 
22-year-old (in cowboy boots 
and billowy Missoni skirt, at  
a moment of peak national 
obsession with her style).  

“I am desperate to be taken 
seriously as an actress.”

FEBRUARY 2006
Sienna appeared on the West 
End stage while in the midst 

of a very public split with 
fiancé Jude Law: “Suddenly  
I was saying someone else’s 
lines and thinking someone 
else’s thoughts… it really 
took me out of myself.”

OCTOBER 2009
Back on stage for a new play 
by Patrick Marber. He wrote: 

“She puts people at ease  
in seconds… you could take 
her to tea with your granny, 
a screaming toddler and least 

reputable friend, and she’d 
sail through.”

DECEMBER 2007
Vogue visited Miller’s new  

pad, where framed prints of 
tabloid headlines following 

her every move (a tongue-in-
cheek gift from her mother) 
hung on the walls. “The only 
thing I believe in print these 

days is the date,” said Sienna.

APRIL 2012
Between appearances at  

the Leveson Inquiry, Miller, 
pregnant with her daughter 
Marlowe, said to Vogue of  

her battle for privacy: “It has 
had a massive effect on me 

personally, on my career and 
my relationships, all of it.”

ALL ABOUT THIS MONTH’S ISSUE

VOGUEnotices
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GET AHEAD WITH WHAT’S HAPPENING ON VOGUE ONLINE

Vogue Video spent the day with Sienna 
Miller after her cover shoot, musing on 
quintessential Britishness. The resulting 
film is a tongue-in-cheek short directed 
by Justin Anderson. Not to be missed. 
Vogue.co.uk/voguevideo

COVER 
NOTE 

VOGUE VIDEO

YOU’RE INVITED…
A date for your 
diary: Vogue 
Loves Regent 
Street Fashion’s 
Night Out in 
association with 
Max Factor will 
transform the 
central London 
shopping 
haven into a 
fashion lover’s 
street party 
on Thursday 
September 10. 
Visit Vogue.
co.uk/fashions-
night-out  
to discover all 
the essential 
details to plan 
your night.  

Tune in to Vogue Video for 
the premiere of our series of 

fashion documentaries fronted by 
contributing editor Alexa Chung. 

With the goal of discovering what 
the future holds for the industry, 

Chung turns investigative reporter 
and talks to everyone from fashion 

students to the heads of major design 
houses, via journalists, buyers and  

all the workers in between.  
Vogue.co.uk/voguevideo

Alexa 
investigates

VOGUE VIDEO

The fifth issue of Miss Vogue 
accompanies this month’s Vogue. 
Don’t miss the latest instalment, 

featuring Brooklyn Beckham and 
Rita Ora, then visit our dedicated 
Miss Vogue site, where you’ll find 

daily updates on celebrity news and 
style, beauty, trends and shopping.  

Vogue.co.uk/miss-vogue

Young 
idea

MISS VOGUE

Consider Vogue.co.uk your front-row pass to the spring/summer 
2016 shows. A one-stop destination for fashion-week coverage, 
including backstage and close-up images from the shows, read 

Vogue’s verdicts and discover the topics that are sparking debate 
on the front rows. For instant updates from the editors,  

follow Vogue on Twitter and Instagram (@BritishVogue).
Vogue.co.uk/fashion 

Showpiece
FASHION SHOWS

Regent Street 
will become 

fashion central 
for one night

Left: Brooklyn 
Bcckham. Below: 
Alexa Chung

# Whatever your preferred social-media channel, be sure to get the latest news from Vogue first by following us on Instagram, 
Facebook, Twitter, Tumblr, Google+ and Youtube. Just search for BRITISH VOGUE and MISS VOGUE and join the club.
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Try VANITY FAIR for only £3 and enjoy 3 copies of the 
unique magazine. No other magazine combines the grit of a 
serious newspaper with the glamour of a glossy in quite the 

same way. 
After your exclusive trial offer, contact us to stop receiving the 
magazine or let your subscription start automatically. When

 your subscription starts, you will receive a FREE WELCOME GIFT 
and the next 12 issues for only £31.50 – that’s 44% free.
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iPhone editions FREE, worth £47.88 as part of their subscription – 
all you need is your subscriber number. The digital editions deliver 

everything you get from the print magazine and more, through 
galleries and video, adding value to the VANITY FAIR experience.

VANITY FAIR is home to a matchless stable of award-winning writers 
and photographers, many of them household names. These are men 
and women who break news and, in the process, make news. In terms 

of access and depth – the extraordinary lengths our contributors go to 
get under the skin of the story, to investigate the big issues thoroughly 

and intelligently – VANITY FAIR is in a league of its own. The magazine 
reaches opinion-formers all over the world, who value its breadth and 

seriousness as well as its wit, its style and its sense of humour.

Home to the greatest 

writers, photographers and 

personalities who make 

and break the news

CALL 0844 848 5202 REF KVF13999 OR VISIT 
WWW.MAGAZINEBOUTIQUE.CO.UK/VANITYFAIR/KVF13999

FREE
INSTANT  
ACCESS 
ON iPAD & 

iPHONE
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Frill seeker

come on… let’s shake it off, cut 
loose – it’s time to be frivolous. 
Trimmings of folly and fancy are 

making a play for your extravagant side 
– blush-pink ribbons, frothy bows and 
ruffled collars all hail a new, flamboyant 
mood, with Chanel, Giles and Dries 
Van Noten plumping for new-season 
princely grandeur. Look to Peter 
Weir’s 1975 film Picnic at Hanging 
Rock for inspiration: shirting should  
be blousy (complete with billowing 
sleeves), and courtly ribbon ties replace 
summer’s skinny scarves – it’s not about 
rock’n’roll now, but a newfound, proudly 
poetic elegance. Furnish your wardrobe 
with stately wallpaper prints inspired by 
Gucci’s burnished floral suiting, and pin a 
corsage to your lapel. When it comes to 
tailoring, it’s the decadent layers beneath that 
matter – frills should spill over double-
breasted blazers and sweeping Victoriana 
evening gowns (Roberto Cavalli’s strikes a 
modern note in acid yellow). It’s time to put 
minimalism to bed, for now, so why not 
dress up and let the decadence flow? JH

This picture and 
right: My Cup of Tea, 
Denman Place, W1
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NEW
THE PEOPLE, PLACES, IDEAS  

AND TRENDS TO WATCH NOW

Edited by LAURA WEIR

What’s

LIBERTY CERAMIC  
CUP AND SAUCER, £23

TEA LADY
The pastime  
of serving and 
drinking tea  
is undergoing  
a chic – and 
distinctly modern 
– overhaul. 
Devotees can 
make their 
perfect blend at 
Soho’s My Cup 
of Tea, where 
leaves are stowed 
in gleaming silver 
jars, while at 

Covent Garden’s 
specialist 
hideaway  
The Tea House 
(15 Neal Street, 
W1) it’s all about 
cocktail infusions. 
Entertain with  
a lavish brew at 
home – stylish 
enthusiasts let 
Rare Tea Co’s 
silver-tip tea 
(served at Noma 
and Chiltern 
Firehouse) steep 
during supper. JH
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HAIR
A POLITE BOB.  
THE GOODY  
TWO-SHOES OF 
THE HAIR WORLD 
DISGUISES ANY 
MISCHIEF FROM 
THE NIGHT BEFORENECKLACE 

A DIAMOND 
BOW TIE –  
PART FAMILY 
HEIRLOOM,  
PART DISNEY 
SOUVENIR 

VELVET 
DRESSES 
THE SUMPTUOUS 
FORMALWEAR 
FABRIC MAKES 
AN AFTER-DARK 
RETURN. THINK  
A HUNT BALL 
CIRCA 1989 –  
GO STRAPLESS 
AND NOTE  
THE PRIM 
KNEE-LENGTH 
HEMLINE

TIGHTS   
A TRUE CELEBUTANTE 
WOULDN’T LEAVE 
THE HOUSE WITHOUT 
HER 15 DENIERS

LINKING 
ARMS
THE ULTIMATE 
CELEBUTANTE 
BOND OF TRUST 
(WHICH WILL 
OUTLAST THE 
TRUST FUND)

Hot specs 
The new-wave party outfit isn’t 
complete without emboldened, Elsa 
Peretti-style frames (as seen at Gucci, 
Jonathan Saunders and Anna Sui). 
Early adopters take note – artsy 
opticals are the perfect partner to 
trailing geometric earrings. JH

GRAZE ON 
The craze for 
over-the-counter 
juices that kick- 
started our appetite 
for healthy living  
on the go is also 
inspiring London’s 
dining scene. The 
Farm Girl Café 
(open for breakfast 
and lunch) takes  
the clean-eating 
concept to elegant 
new surrounds. JH 
59A Portobello 
Road, W11 

STYLE 
PIN-UP

The new 
Chanel 

celebutantes

Farm Girl’s 
Anthony Hood  
and Rose Mann, 
with Bronte the 
French bulldog 

Into ORBIT
Marni’s modernist necklace hits  

an interplanetary style high. Wear  
over a simple cashmere sweater  
for polished, one-stop chic. JH

JO
N

A
T

H
A

N
 

S
A

U
N

D
E

R
S

A
N

N
A

 S
U

I

G
U

C
C

I

MARNI LEATHER, 
METAL AND RESIN 
NECKLACE, £450
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Cutting ROOM

TIE BREAK 
“It’s the most 
beautiful church,” 
says Barbara 
Casasola about the 
basilica of Nosso 
Senhor do Bonfim 
in Salvador in 
Brazil. “People visit 
it and tie ribbons to 
the gates.” The 
Brazilian designer 
explains how the 
ribbons, known 
locally as fita do 
bonfim, inspired 
her designs. “Each 
ribbon represents 
someone’s dream,” 
she smiles. Her 
entire autumn/
winter collection is 
on our wish list… LW

�

With four cuts, 10 types of button, three styles of 
lapel and an almost unending range of textiles to 
choose from, bespoke-blazer label Blazè, set up by 
three Italian stylists, will revitalise your wardrobe  
in ways you never thought possible. Each made-to-
order jacket is handcrafted by a Milanese tailor and 
any number of fit alterations can be made. The 
garment can be customised with, say, initials  
or vintage buttons. Hurry – model Caroline de 
Maigret has already ordered three. LW 
Priced from £950, at Alex Eagle

Like the blazers

�

1 Remember, supplying a cutting is tantamount 
to having someone over for supper or even 

loaning your favourite sweater – the quality of 
your cutting says a lot about your green-fingered 
prowess, so pick your healthiest plant. 

2 Select a strong stem between 2in and 3in  
in length and snip it off; or, better still, pluck 

out a small shoot with roots from the soil. 

3Strip off the lower leaves, leaving a bare  
stem to plant into a pot of moist potting mix 

(try Thegreenergardener.com). If you have a shoot 
with roots, put it into a small pot of water, stand 
back and watch the roots grow… LW

swapping cuttings is the ultimate gesture  
of modern friendship, a sweet way to share 
your greenhouse gold. Plus, proper pruning 

is essential to keeping houseplants healthy, so  
here’s Vogue’s guide to sharing your greenery… 

Left: ceramic pot,  
from a selection, 
Redknees.co.uk
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Caroline de Maigret, 
French model and 
street-style star, in  
a blazer by Blazè

SU
D

H
IR

 P
IT

H
W

A
; J

A
SO

N
 L

LO
YD

-E
VA

N
S;

  
M

IT
CH

EL
L 

SA
M

S;
 C

O
U

RT
ES

Y 
EM

IL
IA

 D
E 

PO
RE

T

100

in VOGUE 







JA
SO

N
 L

LO
YD

-E
VA

N
S

Giambattista Valli’s girls show off  
this season’s haute-folkloric mood. 
Harvest hues, tussocky textures and 
gentle stitches of flora give party 
dresses a fresh and earthy spin

THAT’S  
ALL FOLK
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a re you sitting comfortably? Well, if designers JW Anderson, Thomas Tait 
and Christophe Lemaire have their way, you are. Welcome to the power 
of languid chic: slouchy, XXL leather trousers, trailing shirtsleeves and 

furrowed knits – the cuts you would ordinarily reserve for duvet days – are defining 
a new, slack stance. Bury your hands deep into Loewe’s dressing-gown coat pockets, 
let the cuffs of your cashmere sweater fall softly over your hands, and wrap up  
in Marques Almeida’s voluminous denim skirts. The look also works by night.  
Pre-order Jacquemus’s shoulder-flashing dress now – the French label’s new-wave 
LBD demonstrates the achingly sexy appeal of lazy-looking luxury. Wear with  
JW Anderson’s super-loose knee boots and Undercover’s baggy baseball jacket, 
then relax: if you’re looking a tad slovenly, you’re on point for autumn. JH

Lazy DAYS
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ONE FOR THE ROAD 
This autumn, 
hitch a ride with 
James Dean 
(Dane DeHaan) 
and Dennis Stock 
(Robert Pattinson) 
in Life (above) –  
the story behind 
Life magazine’s 
1955 road-trip 
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Stone circle
Taking cues from Italian terrazzo 
is the designer Max Lamb and his 

multicoloured Marmoreal stone. Set 
with glorious, nougat-like nuggets 
of marble, the new stone impressed 
the interiors buffs at Art Basel who 
were eyeing its polished appeal for 
the most artful of bathrooms. LW

reportage of the 
young actor on 
the cusp of world 
stardom. Join, 
too, jazz legend 
Miles Davis (Don 
Cheadle, left) on 
his wild ride-along 
with Rolling Stone 
reporter Dave Brill 
(Ewan McGregor) 
in Miles Ahead. Or 
go on the run with 
Nicholas Hoult 
and Felicity Jones 
on Germany’s 
super-highways in 
gangster thriller 
Autobahn. JH 
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f rom Moll Flanders to Pretty 
Woman, the figure of the 
prostitute has seduced and 

saddened, titillated and terrified, 
delighted and disturbed in equal 
measure and across many media.  
But why, suddenly, is the oldest 
profession of such interest to the 
modern woman? Why, 
from Saint Laurent’s 
catwalk to theatres, 
museums and even 
restaurants, are there so 
many references to the 
prostitute, the courtesan, 
the working girl and  
the madam? 

“Figures of ill repute will always be 
interesting,” argues Catherine Hewitt, 
whose new book, The Mistress of Paris, 
tells the story of Valtesse de la Bigne, 
one of 19th-century Europe’s most 
ambitious, successful and powerful 
courtesans. “These women stand 
outside the norm, going against the 
expectation of what nice girls should 
do.” Valtesse was that most intriguing 
thing: a woman who kicked aside social 
boundaries. She went from poverty-
stricken daughter of a laundry-maid to 
sleeping with the emperor, building 
up a significant art collection, political 
influence and wealth along the way. 
“To become a courtesan was probably 

the only way she could get 
independence at that time,” continues 
Hewitt. “Otherwise she would be 
absolutely subject to her father and 
then her husband. That’s something 
that makes her story incredibly relevant, 
because women today are still 
subject to all sorts of expectations 

and conventions.”
The prostitute 

as independent 
woman is a 
p rob lemat i c 
notion, putting 
a gloss as 
artificial as 
a push-up 

bra over sex work.  
But it is an idea that 
runs through much of 
the current interest in 
harlotry. “The courtesan 
could move through 
society not restrained 
by marriage,”  
says Josie Rourke, 
artistic director  
of the Donmar 
Warehouse. Her 
new adaptation of Les 
Liaisons Dangereuses, 
opening in 
December, stars 
Michelle Dockery, 

Janet McTeer and Dominic West. “She 
could negotiate a different way to live.”

And yet is this alternative to the 
manacles of marriage and motherhood 
really such a liberation? Does anyone 
truly believe that selling one’s body  
is less of a sacrifice than washing  
a husband’s shirts? This September a 
new production of Nell Gwynn, by 
playwright and director Jessica Swale, 
will play out this very argument on the 
Globe’s stage – with Gugu Mbatha-

Raw, star of the 2013 period  
drama Belle, as Nell. “There is a 
scene where Nell says to her lover 
Charles Hart, ‘I’m free now. I was 

never free before,’” explains 
Swale. “As a prostitute she 
was paid for sex, then she was 
an orange girl having to flog 
her wares, then she was an 
actress. As a courtesan she 
was on her own and had 
some freedom. To which 
Hart replies, ‘No, you’re 
just a more expensive 
whore.’” Perhaps it is  
this fight for love  
and security without 

sacrificing independence 
that makes a figure such 
as Nell of interest to 
today’s feminist.
Despite the ripped 

tights, fur coats, red lips and 
cracked leather on the catwalk 

this season, we don’t actually aspire 
to the glamour and grief of sex work; 

we simply identify with the struggles 
that have always spawned it. We want 
to be free, but know we’re going to 
have to pay for it.

The blurred line between the free 
woman and the whore is a theme  
also explored in the Musée d’Orsay’s 
show Splendour and Misery: Pictures of 
Prostitution in France (1850-1950), > 

Left: eroticism and 
allure in a Mario 
Testino shoot, 
Vogue March 2013. 
Above: Folies 
Bergère dancer 
and renowned 
courtesan  
Liane de Pougy 

SHE IS CURRENTLY INSPIRING NEW  
THEATRE, BOOKS, RESTAURANTS AND 

CATWALK COLLECTIONS, BUT WHAT IS  
IT ABOUT THE COURTESAN THAT  

INTRIGUES US SO, ASKS NELL FRIZZELL 

Indecent
PROPOSAL

“Figures 
of ill 

repute will 
always be 

interesting”
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Deneuve’s 
Belle is 

master of 
her own 

mistressing

which opens on September 22. “The 
prostitute was just one symptom of a 
larger social ambiguity, caused by the 
urbanisation of the late 19th century,” 
says the show’s co-curator Richard 
Thomson. “On the street, the question 
of who was a prostitute – will or she 
won’t she? – was a pretty crucial one. 
A prostitute on the café terrace or at  
a music hall might make herself  
very apparent through make-up, her 
décolletage, by lifting her skirts; on the 
other hand she might be very discreet 
about it. Partly not to attract the police’s 
attention but also to attract a man; if  
a man felt he was seducing a woman 
rather than just buying her, that gave 
him a sense of success.” This balancing 
act between appearing sexually available 
without being branded a “slut” is  
one the modern woman understands 
only too well. We may have swapped 
the 19th-century music hall for a  
21st-century restaurant, but the dance 
remains the same.

The industrial changes 
of the period also meant, 
for the first time, that 
women had choice over 
what they wore. Just as 
women today can pick up 
a pair of thigh-high fetish-
inspired leather Saint 
Laurent boots – for fun – so then could 
a working girl buy her own clothes. “It 
could be quite hard, physically, just 
from how a woman looked, to tell if 
she was a prostitute,” explains Hewitt. 
“This was the era of the first department 
stores; suddenly clothing and fashion 
were becoming much more available.”

t he question of is she or isn’t  
she, will she or won’t she, hangs 
over much of art’s depiction of 

the prostitute. It’s a big tease. The 
ambiguity of an image such as Degas’s 
painting L’Absinthe, in which the 
woman is seen tipping up her feet, 
sliding across to the man beside her, 
while staring into the middle distance, 
forces the viewer into the role of 
potential procurer – trying to work 
out if she’s available. As Thomson 
says, “We’re trying to decode the 
arrangement but cannot be absolutely 
sure.” The knowing wink of a cat, the 
rumpled bedsheets, the “deflowering” 
pun, turn Manet’s Olympia from 
classic nude into a portrait of 
prostitution. In both cases it is a 
question of gesture, of nuance; and we 
the viewers are invited to guess.

As a sexually active woman who 
works for her living, the prostitute is 

in many ways far 
more relatable – 
if you’re pushed 
to choose – than 
the virgin queen, 
the saint or the 
classical heroine. 
She is socially mobile, able to 
manipulate men and yet must struggle 
to maintain emotional distance. 

“Nell is so contemporary in her 
attitude,” reflects Swale. “The things 
she had to deal with: choosing between 
true love and security; being in a 
relationship and then meeting someone 
you like more; deciding between  
a polygamous relationship with 
someone she really wanted to be with 
and someone who was the safer option. 
She can’t help but be relevant now.”

The attraction of a figure such as 
Catherine Deneuve’s Belle de Jour in 
the 1967 film isn’t just a case of her 
impossibly chic YSL wardrobe and 

silver-blonde beauty; it is 
also that she chooses 
prostitution to satiate her 
own sexual frustration. 
She is master of her own 
mistressing. In that way,  
it is a question of agency, 
and of appetite.

“I was very interested  
in this idea of secrecy, of exclusivity,” 
says Varun Talreja, proprietor of Le 
Chabanais, a new French restaurant 
that opened this summer on Mount 
Street in Mayfair. The name comes 
from the legendary Parisian brothel 
that, in its time, played host to Cary 
Grant and Humphrey Bogart, as well 
as artists and statesmen such as 
Toulouse-Lautrec and Edward VII. 
Similarly, Kitty Fisher’s, the tiny 
Shepherd Market restaurant whose 
intimate tables are drawing a fashion-
and-foodie throng, also references a 
romanticised idea of vice: Kitty was  
a famous courtesan who lived in the 
area and was painted by prominent 
contemporary artists such as Joshua 
Reynolds. Penelope Milburn, a co-
owner of the restaurant, says the Kitty 
Fisher reference is entirely nostalgic; 

after all, “You do wonder why, in this 
day and age, people use prostitutes  
– when you seem to be able to  
sleep with anyone.” Apparently, the 
relationship between sex and art, food 
and pleasure, influence and appetite  
is just as powerful now as ever it was 
during the belle époque. Of course, in 
many cases, these cultural depictions 
of prostitution are created, directed, 
painted, traded and recorded by  
men. Their relationship to the real 
experiences of female sex workers  
are, at best, tangential. The body  
of the courtesan or the streetwalker 
becomes merely a canvas on which to 
draw out the triptych of human 
experience: sex, money and power.

And yet, from Julia Roberts’s Vivian 
Ward charging $100 an hour with  
a safety pin holding up her thigh-
length boots to Elizabeth Taylor’s  
call girl/model Gloria sipping whisky 
in her nightie in Butterfield 8, the 
fictional prostitute continues to 

fascinate modern women. 
Perhaps because, in an era of 

economic uncertainty, when 
women still have to operate 
according to men’s rules and an 
orthodoxy remains that women 

have to be sexy without appearing 
a “slut”, these figures are rule-

breakers. They speak to our notions of 
sex, money and power, but from the 
safe distance of history. They live in a 
world confined by male expectation, 
but one that many of us don’t have to 
live in any longer. They knew how to 
play the game. And we’re still trying 
to figure out the new rules.  Q

Clockwise from 
top left: Catherine 
Deneuve in Belle 
de Jour (1967); 
Julia Roberts as 
Vivian Ward in 
1990’s Pretty 
Woman; Portrait 
of Nell Gwyn as 
Venus (c1668),  
by Peter Lely;  
Le Chabanais – 
one of the French 
capital’s most 
notorious brothels. 
Below: an 18th- 
century miniature 
of Catherine  
Marie (Kitty) 
Fisher, one of 
London’s foremost 
courtesans, and the 
Mayfair restaurant 
named after her
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FASHION FAVOURITE
Stella McCartney is my favourite designer  
because everything she makes is cruelty free.  
I feel a major shopping spree coming when  
the new season arrives.

Meet Stevie and Josie, my  
dogs. If I weren’t modelling,  
my dream would be to own  
an animal sanctuary. 

BIG BREAK
My biggest career high 
was opening and closing 
the spring/summer 2007 
Prada show (above). It was 
a nerve-wracking moment 
but that was the job that 
really launched my career.
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FROM BACKSTAGE HIGH JINKS TO PICKING  
WILD FRUIT, THE FINNISH MODEL OPENS UP

Suvi Koponen
A life in fashion

You probably won’t be surprised 
to know I live in sneakers.  
I consider them super-chic.  
To me, party style is all about  
a cute dress and flat shoes so  
I can dance the night away  
and walk home afterwards.

A WORLD AWAY
During my time off you can 
find me in my cottage by a 
lake in Suonenjoki in Finland, 
picking wild blueberries and 
mushrooms or hiding away  
in the wood-heated sauna. 
It’s heaven on earth.

My day-to-day beauty 
essentials are Crème de la 
Mer lip balm and Yon-Ka’s 
eye creams, but I’ll let you 
in on a secret: baking soda 
makes a great face wash.

SUITE DREAMS
If I could check in 
anywhere tonight, it would 
be the Soho Hotel in 
London. I wouldn’t stay 
anywhere else in the city.

For work or 
for fun I love 
hanging out with 
my model pals 
Sara Blomqvist 
and Heather 
Kemesky. I’ve 
started carrying a 
Polaroid camera 
to capture 
the backstage 
moments.
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BLACK ROSE SKIN CARE
Concentrated Flower Power

Sensorial anti-aging Black Rose Precious Face Oil smoothes the skin, leaving it radiant. 

Black Rose Cream Mask, the immediate pick me up, instantly replumps the skin and illuminates the complexion. 

Unrivalled textures leave skin with a youthful glow.

sisley-paris.co.uk
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TALENTED, FREE-THINKING AND PARTY-READY – A NEW  
GENERATION OF WOMEN ARE WEARING RAF SIMONS’S STREET-SHARP 

CREATIONS. JULIA HOBBS DECONSTRUCTS THE DIOR GIRL

Electric AVENUE
concerts in his ensembles. The look? 
Latex ankle booties, razor-sharp skater 
dresses and that punchy, second-skin 
sequin poloneck (a piece so sought after 
it’s been spotted on everyone from 
Hailee Steinfeld to Stella Tennant). 

The Dior girl isn’t fussed about 
Instagram followers and she isn’t an 
It-girl. You’ll want her career as much 
as her clothes. New York-based artist 
Olympia Scarry and Parisian jewellery 
designer Gaia Repossi are examples of 
the accomplished women at the heart 
of this new scene. Scarry was recently 
spied in Paris wearing the latest 
Fusion sneaker. The Fusion, in case 
you aren’t already aware, is an alien, 
jewel-encrusted, stretchy slip-on (a 
bestseller since its spring 2014 debut). 
Scarry is not your typical ambassador; 
her relationship with the house is born 
out of her art: “Christian Dior was only 
a designer for 10 years of his life, for the 
rest he was a gallerist in Paris supporting 
and exhibiting the likes of Picasso, 
Otto Dix and Paul Klee,” she explains. 

Raf ’s A-list fans don’t adhere to type 
either. “Marion Cotillard, Rihanna, > 

c hristian Dior’s ultimate 
obsession was that he wanted 
them to wear it. “I want them 

to wear it in the street,” Raf Simons, 
creative director of Dior, told Vogue in 
2012, days after his first ready-to-wear 
show for the French fashion house. His 
wish came true. Dior has never come 
down from its original heightened state 
of elegance, and after Simons’s arrival, 
almost overnight the street-style hits 
began to flow, but something else has 
happened, too. A new generation of 
fun-loving but seriously successful 
women – the Dior girls – has gravitated 
towards Simons’s party-ready uniform, 
working their way around the world’s 
premieres, art openings and pop 

Above: the front 
row at Dior’s cruise 
2016 collection, 
shown in Pierre 
Cardin’s Bubble 
Palace on the 
French Riviera. 
Left: Raf Simons, 
the house’s 
creative director, 
with actress and 
Dior ambassador 
Marion Cotillard
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Jennifer Lawrence or Dakota Johnson 
– they each wear Christian Dior their 
own way,” says the designer. Notably few 
women in the official line-up are French, 
and between them they boast huge and 
varied career credentials. Rihanna is 
the latest to join the ranks, starring in 
the Secret Garden film series – the first 
black woman to front a Dior campaign 
– but Claire Boucher, aka Grimes (a 
very different pop star, whose self-
generated look is beloved by bloggers, 
not paparazzi), is always front row, too. 

It’s important to point out that the 
concept of glamour is now far less 
straightforward: the new intellectual 
party girl cares more about looking 
expensively interesting than obviously 
pretty. Dior delivers dream Hollywood 
style, but it is now something to wear 
your way, which the next generation 
of actresses, musicians and artists 
love. The Bar jacket, say, 
works at international board 
meetings and teamed with 
loose trousers or flip-flops  
(as it was styled for the  
2016 cruise collection). 
Bright Hollywood stars 
(the sort that actually 

look as if they’re having  
fun) gathered with 
fashion publishers Alexia 
Niedzielski and Elizabeth 
von Guttman at the 

Bubble Palace, the Riviera residence 
of Pierre Cardin, to see the show. It’s 
no coincidence that the spot was a 
short distance from Christian Dior’s 
summer retreat, and the playground of 
original Dior pin-ups Grace Kelly, 
Elizabeth Taylor and Sophia Loren, 
or that Cardin worked for Dior in the 
Forties. Anyone not part of the jet-set 
2.0 had seriously glamorous shots of 
models in dancing pleats and waist-
centric suiting against a Mediterranean 
backdrop pinged into their social-
media feeds. Handy when planning 
which outfit to pack for that next party. 

The blockbuster investment pieces 
were sumptuous monochrome silk 
gowns, witchy ankle boots, psychedelic 
prints and frayed hemlines for women 
who have to tick the dress code but 
want to be extraordinary. After all, 
when a Dior girl enters a room she 
brings electrifying flashes of bright-
minded cool. It’s an indescribable asset 
that’s instantly recognisable when you 
see it – such as Rihanna in a Bar jacket 
and a pair of tracksuit trousers.  Q

You’ll want the 
Dior girl’s career 
and her clothes

Actress Hailee 
Steinfeld, singer-
songwriter Lorde, 
above left, and 
model Aymeline 
Valade, above, at  
a Dior dinner at 
Les Bains Douches 
in Paris in March. 
Right: Rihanna, 
Dior’s latest recruit

Guests at Dior’s 
autumn ’15 couture 
show included 
jeweller Gaia 
Repossi, left, and, 
below, from left, 
dancer Hannah 
O’Neill, actress 
Leelee Sobieski 
and Stella Tennant

Top: Elisabeth von 
Thurn und Taxis 
and Olympia 
Scarry at the Dior 
cruise 2016 show. 
Above: fashion 
blogger and 
photographer 
Hanneli 
Mustaparta
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Above: a couture 
fitting at the 
Valentino atelier, 
photographed by 
Angelo Pennetta, 
Vogue May 2012

“Always silent, very 
stoic, she was there 
all day, every day” 

a nyone who visited the Nick 
Wa p l i n g t o n / A l e x a n d e r 
McQueen photography show 

at Tate Britain earlier this year saw 
one face again and again. The pictures 
that Waplington took during the 
creation of a McQueen collection in 
2009 document extravagant dresses, 
feathers pinned to fabric, staff smoking 
cigarettes – and, very often, the wide-
eyed, delicate features of Polina Kasina. 
She is the “fit model” who worked 
with McQueen – and then with 
creative director Sarah Burton – for 
more than a decade, and she appears 
in most of the studio shots. “She put 
in very, very long hours,” recalls 
Waplington. “Always silent, very stoic, 
and she was there all day, every day.”

Use the term “fit model” outside the 
fashion industry and you’re likely to 

You probably won’t know their names or faces, but there is an  
army of human mannequins who bring fashion designers’ dreams  
to life. Hattie Crisell unpicks what makes a successful fit model

be misunderstood. Even as I researched 
this feature, it was suggested that  
I interview Heidi Klum – on the basis 
that she’s a model, and she’s fit.  
In reality, fit model is not a  
description but a job title: someone 
hired specifically for fittings. She is 
cast because she has the same figure 
and height as the brand’s catwalk 
models – and her job is to arrive in the 
studio ready to be dressed, scrutinised 
and pinned while designers deliberate 
over how the clothes are looking: do 
they hang right? Do they move the 
way they should when she walks? 
Should they be nipped in a little here, 
or draped differently there?

Not every brand has a Polina Kasina 
– one model employed consistently, 
season after season and year after  
year. But nor is it unusual for a fit 

model to become a favourite: part  
of the designer’s work family. At  
Mary Katrantzou, long-limbed, 
sharp-cheekboned Julia Andhagen 
has been the go-to for two years. The 
Swedish model is now so familiar to 
the team that the clothes are conceived 
for her shape. “Her body has become 
our silhouette,” says Katrantzou. “But 
she’s also part of creative decisions 
being made on textiles, colours and 
lengths. She’s grown to understand 
the aesthetic of the company, and  
her opinion has become invaluable.”

She may be invaluable, but 
Andhagen’s job still involves a lot  
of waiting around. She’s in the  
studio and ready to be of service from 
the early toile stages to the final nips 
and tucks. Sometimes this means 
standing for the pattern cutter, who 
pins and fits to her body, but more 
frequently she works with the design 
team, who will wheel up a rail of 
garments and go through them one  
by one, experimenting with different 
drapes and lengths. “Sometimes it 
involves hours of contemplation,” says 
Katrantzou. “Towards the show, you 
could be fitting things all day, so I find 
it incredible that our models have  
the energy to stand there and be in the 
best of moods, and make it look great. 
You never see them get tired.”

This, of course, is the mark of a 
professional. “We often notice that 
the girls who do well in fit modelling 
are the ones who are the most sociable, 
easygoing and hardworking,” says 
Ross Young, head of new faces at  
Next Model Management. “The 
hours are long and, in most cases,  
a model won’t be asked her opinion.  
If you’re not particularly interested  
in the mechanisms of the industry, 
then the work can become pretty 
monotonous. We have to remind the 
girls: that’s life. That’s working.”

The role of the fit model isn’t  
new; it became a formal job when  

the couture houses 
expanded in the 
1880s. The women 
hired to show clothes 
to clients would be 
brought in to the 

studio for several weeks beforehand  
to help during the design stage. 
“There’s a 1910 illustration of the 
couturier Charles Redfern designing 
on a fit model who is standing on a 
chair,” says Caroline Evans, author  
of The Mechanical Smile, a history of 
early fashion shows. “But the designer 
Jeanne Paquin was more innovative. >  

Fitting TRIBUTE

135

  in VOGUE 



N
IC

K 
W

A
PL

IN
GT

O
N

; J
A

SO
N

 L
LO

YD
-E

VA
N

S;
 M

IT
CH

EL
L 

SA
M

S

She designed for movement. She 
would get the fit model to dance 
around the studio.”

f or any model who is interested in 
fashion, being part of this process 
can be hugely educational. The 

job offers a privileged, close-up look 
at how garments are constructed. 
When Andhagen isn’t booked by 
Mary Katrantzou – which, lately, she 
usually is – she’s busy doing editorial 
shoots and catwalk shows, which she 
concedes deliver “more of a rush”  
than fit work. “But for me it’s quite 
cool to see what the process is,” she 
explains. “I probably know more than 
most people about the garments, 
because I’m standing there listening 
to everyone from different teams 
coming in and having discussions – 
what material this piece is made of, 
and even what kind of binding.”

“Julia, like all the girls we  
work with, is extremely intelligent  
and perceptive,” says Katrantzou. 
“Because I’ve worked with her the 
longest, she understands the dynamics 
of the team – when she should talk, 
when she shouldn’t talk, when it 
would help if she voiced an opinion, 
when she needs to liven things up. 
She has the power to change the 
mood of the room, because everything 
revolves around her. We’ve had  
girls come in who have the perfect 
measurements, but their personality is 
difficult, or they get tired immediately, 
or they just don’t gel with the team. 

You spend a lot of time doing fittings 
– it has to be a positive experience.”

Personality, of course, is not the 
only asset: she must possess the right 
measurements. What this means 
varies from designer to designer, and 
sometimes between seasons. But, as a 
rough guide, a fit girl might be 5ft 
10½in in height, with a 32in bust, 
24in waist and 34½in hips – and a 
beautiful face. Above all, her size 
needs to be consistent. “It’s the best 
kind of job for girls who are either 
blessed in that way, or very disciplined 
at keeping in great shape,” says Young. 
A fitting is not the most glamorous  
of modelling jobs: it lacks the bright 
lights of catwalk, and it doesn’t give 
the exposure of a magazine shoot.  
But it has perks. At the designer end, 
fit work tends to be well paid; even a 
new model will receive an average of 
£40 an hour, which soon adds up 
during long, pre-show sessions.

Perhaps more importantly, it can 
open doors. “When you’re with a fit 
model for that amount of time, you 
get to know them and you’ll often  
end up using them in the show,” 
says Vogue’s fashion bookings 
editor Rosie Vogel-Eades, who is 
also a casting director. “Georgia 
Taylor is a British girl who 
opened Christopher Kane’s  
s/s ’14 show. She’d been his fit 
model throughout the summer 
and he’d got to know her and 
loved her. That was her debut.”

Although fit models are a studio 
fixture in the build-up to fashion 
week – often working gruellingly 
long days – they also work with 
garments that aren’t headed to the 
catwalk but to customers. Agent 
Provocateur books a range of models 
throughout the year, and not just  
in standard catwalk sizes. The models 
are there to help the technicians  
to perfect each piece, making sure 
that it’s comfortable, flattering and 
supportive. “It’s not like fitting a pair 
of trousers; every single breast shape 
is different,” explains creative director 
Sarah Shotton. “So we have a set of 
models, probably three every day, in a 
size 8, a size 12 and a size 14, and we 
try and get different ages as well.”

A fit model can become another 
expert in the room. “We have a fit  
girl called Amber who’s been with us 
for two or three years,” says Shotton. 
“She’s got to know the underwear.  
We say ‘How does that feel? Is it 
scratchy?’ and she’ll tell us what’s 
wrong. She’s worked with me and the 

technicians so much that she knows 
the technical jargon. Her involvement 
is very important.”

In July, Chanel’s fit model Amanda 
Sanchez attracted attention when  

she was snapped on  
the haute couture 
catwalk by Caroline 
de Maigret, Karl 
Lagerfeld’s muse. 
Sanchez is in her 

thirties and her name is not well 
known outside the industry, yet she 
has quietly been part of the Chanel 
team since 2001 – an incredible career 
by any model’s standards. Her under-
the-radar status sets her apart from 
Chanel poster-girls such as Kendall 
Jenner and Cara Delevingne and, 
perhaps as a result, her relationship 
with the house has endured.

But the most renowned fit model 
may be Jamie Bochert, the raven-
haired model-slash-musician who  
got her big break in 2008. She’d  
been modelling for Marc Jacobs as he 
developed the s/s ’09 collection, and 
made such an impression that he 

asked her not only to walk in his 
show but to open it. In an 

interview with WWD in 2013, 
Jacobs described Bochert as 

his “inspirational fit-model 
muse”, and she still works 
with him today – although 
you may also have seen her 
in a Givenchy campaign, a 
Versace show or a cover 
shoot for Vogue Japan, just  
a handful of her recent jobs.

Bochert, then, is doing 
well. But for most, modelling 
is a career in which it’s not 
unusual to go a few weeks 
without work. Fit modelling 

can offer a different kind of 
experience. “If you have a 

great relationship with a 
designer who regularly uses you, 
that gives you a reassuring source 
of income,” says Young. “You get 

to know the team, and that makes a 
nicer working environment. I’d say fit 
modelling is the closest thing that 
models would get to an office job.”

It’s like the refrain you hear from 
actors: that theirs is an unpredictable 
career, and after years of sporadic  
film work, a recurring role in a soap 
opera is a godsend. I put this to Young 
and he laughs. “It’s exactly like that. 
Booking long-term fit-model work is 
the equivalent of getting a lead part in 
EastEnders,” he says. “But it probably 
involves more standing up.”  Q

From top:  
Jamie Bochert 
walking for  
Marc Jacobs; 
Amanda Sanchez 
in Chanel;  
Georgia Taylor for 
Christopher Kane

“Fit modelling is 
the closest models 

get to an office job”

Model Polina Kasina 
with Sarah Burton and 

Alexander McQueen 
before his Horn of 

Plenty show, a/w ’09  
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FOR JUNE’S “BLUE SUMMER” SHOOT, VOGUE  

SET SAIL FOR THE ULTIMATE ISLAND PARADISE

Fashion travel

By PHILIPPA DURELL

STOP
After a late night, 
the first place you’ll 
want to go in the 
morning is La Petite 
Colombe Bakery. 
True to the island’s 
French ancestry, the 
pains au chocolat 
are sublime.

STAY
Hidden on the east coast, 
Le Guanahani – the only 
full-service resort on the 
island – occupies 18 acres 
of private peninsula,  
its cottages dotting  
the rugged coastline 
overlooking a startlingly 
blue sea. Paths lead to the 
beach, where staff deliver 
cocktails to your lounger 
after a hard afternoon’s 
snorkelling. Pick the 
Marigot Suite if you can, 
it offers direct access to 
the Clarins Spa.

DRINK
The Zanibarth bar 

mixes a mean martini, 
but the best surprise 
is the yacht club – 
open till 4am, it’s 

more Blue Hawaii 
than blue blazer

Stock up on sunscreen from  
Ligne St Barth and head to the sea. 
Regularly named one of the best 
beaches in the world, Grand Cul-
de-Sac (above) sits in a bay below Le 
Guanahani. The postcard-perfect 
water makes snorkelling a dream, 
with sea turtles and schools of blue 
tang, as well as elkhorn coral. 

EAT  
Patrick Demarchelier’s 
island picks
“The hotel we shot at, 
Le Guanahani, has the 
best lunch – I love to eat 
there. My other favourite 
dining spots are Maya’s 
Restaurant, Taïwana, 
L’Isola, Eden Rock, 
Tamarin and Santa Fé.”

YOSUZI 
STRAW HAT, 

£190

TADA & TOY 
SILVER- AND 
GOLD-PLATED 
EARRINGS, £90

LISA MARIE 
FERNANDEZ

SWIMSUIT, 
£395, AT 

SELFRIDGES

MONSOON 
COTTON SHORTS, 

£49

CHLOE SUEDE 
SANDALS, £430,  
AT MATCHES
FASHION.COM

DO

PACK

The beach at 
Le Guanahani 
has its own bar

Vogue’s June 
cover girl, 

Anna Ewers

SHOP 
The island’s capital, 

Gustavia (right) is  
the Bond Street of the 

Caribbean. Hermès 
set up shop here first 

and other designers 
have followed. Stéphane 

& Bernard has it all 
under one roof – 

including Saint Laurent, 
Lacroix and Valentino.

Le Guanahani’s La  
Villa and, left, the 

Serenity Suite
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Poloneck collar, £55,  
Hunter Original. Wool-twill 
tunic, £210, Theory.  
Wool-mix trousers, £155, 
Marc Cain. Patent-leather 
shopper, £520, Jil Sander 
Navy. Sunglasses, £130, 
Versace. Signet rings, 
throughout, from £375, 
Ruffs. Hair: Chi Wong. 
Make-up: Lucy Burt. Nails: 
Pebbles Aikens. Model: 
Alexandra Elizabeth. 
Fashion editor: Nura Khan

Photographs by WARD IVAN RAFIK

NOW

What
 to buy

Building blocks
Master the new colour codes: when  
it comes to autumn’s palette, unlikely 
pairings make for instant cool

147
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Combine the new garden hues:  
a moss-green knit grows all the 
more chic with Mother of Pearl’s 
aubergine sporty skirt

Wool sweater, £85, 
Whistles. Wool and mesh 
skirt, £325, Mother of 
Pearl. Patent-leather slides, 
£235, Theory. Leather bag, 
£475, Coach. Earrings, 
£162, Barbara Casasola
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Spin the colour wheel: a demure, 
blush midi-skirt and Equipment’s 
punchy cobalt cashmere are all set  
to enliven cold-weather days

Cashmere sweater, £320, 
Equipment, at Harvey 

Nichols. Wool midi-skirt, 
from £340, Tibi. Leather 

and ponyskin clutch, £170, 
Longchamp. Sunglasses, 

£156, Versace, at Sunglass 
Hut. Earrings, as before 
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A gentlemanly coat needn’t strike 
out femininity. Play up the drama 
of Trademark’s cherry-red style with 
splashes of yellow and leaf green

Wool coat, £638.  
Twill trousers, from £195. 
Both Trademark, at 
Matchesfashion.com and 
Trade-mark.com. Sleeveless 
poloneck, from £250, 
Carven. Patent-leather 
shoes, £155, Whistles. 
Leather tote, from £325, 
Opening Ceremony. 
Earrings, as before
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Supersized and slouchy, artisanal 
embroidery or the revamped 
Breton – which of this season’s 
statement knits will you choose?

Wool sweater, £345,  
Tory Burch. Leggings,  

£30, H&M. Gold-plated  
chain earrings with  

spinel and topaz, £125,  
Elizabeth & James, at 

Matchesfashion.com

In the loop
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Shrug it off: Sportmax’s  
off-the-shoulder style does  
cosy-sexy with shaggy 
textures and cuddle-me cuffs 

Wool sweater, £570, 
Sportmax. Wrap skirt, 

£209, Maje. Leather 
shoes, £200, DKNY. 
Earrings, as before

VOGUE shops 
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Wool/mohair 
sweater, £370, 
Hilfiger Collection. 
Wool trousers, 
£295, Mother of 
Pearl. Earrings,  
as before

Read between the lines: Tommy 
Hilfiger’s plush take on the Parisian 
classic is your new weekend staple

159
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Grey matter: nubby knits create  
a polished situation when styled 
as a full look. Pick a calf-grazing 
hemline and add glossy brogues

Wool-mix sweater, £46, Zara. 
Tweed skirt, £235, Theory. 

Leather shoes, £335, 
Church’s. Silver earrings, 

£260, Jonathan Saunders. 
For stockists, all pages,  
see Vogue Information 
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The John Frieda brand was the fi rst to fi ght frizz. Now it’s the fi rst to end it*.

New Forever Smooth Primer actually works within the structure of hair.

For the first time ever, hair is truly immune to frizz.

Together, we can live frizz-free.

Me & John & Forever Smooth. Together we can.

*with continuous use

exclusively at Boots
Order by 6pm and collect for free tomorrow from midday.

Subject to availability. Available at most Boots stores in UK and online. 

see boots.com/ordertodaycollecttomorrow for full terms & conditions, Mon-Sat, geographical exclusions apply.
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s ecret liaisons, decadent after-parties and sumptuous 
private meals… what happens in hotel suites usually 
stays in hotel suites. Except when they host the most 

fashionable guests, who never really check in, bring bellboy-
defeating quantities of luggage and leave chaos. When 
photographer Dewey Nicks shot Carla Bruni and Meghan 
Douglas in the Hôtel de Crillon’s presidential suite for Vogue in 
1994, they finished at 4am and attracted an unlikely audience: 
“Our suite was next door to a high-ranking Saudi official  
whose four bodyguards in the hallway were suspicious of our 
tendency to roll up rugs, 
move antique furniture, 
and bang against the 
walls,” Nicks recalls. “But a 
hotel suite is like a studio, 
except more colourful and 
opulent, and you can order 
room service any time.” 
Hannah Nathanson

Above: Claudia Schiffer at  
Chateau Marmont, Vogue 
September 2000. Left: Meghan 
Douglas and Carla Bruni, the  
Hôtel de Crillon, Vogue April 1994 

Vogue checks in to the world’s  
most glamorous hideaways  

on the hotel scene 

THE DORCHESTER, LONDON
Naomi Campbell and Claudia Schiffer 
were pampered in a Dorchester suite for 
a Patrick Demarchelier shoot for Vogue 
in 2007. The suites have four-poster 
beds and come with a personal butler to 
draw your bath.

THE RITZ, PARIS
For one final hurrah before closing for 
refurbishment in 2012, the Paris Ritz 
hosted Kate Moss in haute couture. Tim 
Walker shot in the Imperial and the Coco 
Chanel suites; the latter is being restored 
by Chanel for the December reopening. 

CHATEAU MARMONT, LOS ANGELES  
A penthouse with a wraparound terrace, 
Room 64 is the most requested at the 
legendary bolthole. It’s where Bruce 
Weber captured Natalia Vodianova, in 
Oscar de la Renta, mid-pillow fight with 
Elle Fanning, Chloë Moretz and Hailee 
Steinfeld for American Vogue (May 2011). 

CLARIDGE’S, LONDON
Cara Delevingne moved into the Royal 
Suite with a barn owl and a whippet for 
a Mulberry a/w ’14 shoot last year. The 
suite’s grand piano, which was used by 
Gilbert and Sullivan, also made the shots. 

FASHION’S MOST-
PHOTOGRAPHED SUITES At your

SERVICE

Naomi Campbell  
lives it up at  

the Dorchester, 
Vogue December 

2007

Kate Moss  
at Claridge’s, 
Vogue 
December 
2007
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Together, we can make your blonde BLONDE. 
This transforming lightening spray by John Frieda® is infused with 

citrus and chamomile. Hair is lighter and brighter by two full shades. 

This blonde can’t be ignored.

Me & John & Go Blonder. Together we can.



oing out to dinner with Lydia 
Forte, the 28-year-old daughter 
of Rocco Forte and heiress to 

the family’s £320 million hotel 
business, is not relaxing. “The first 
thing I do is pick up the plate, turn it 
over and see where it’s from; and I take 
pictures of everything, including the 
salt and pepper shakers,” she says, 
perched on an armchair in Brown’s 
Dover Suite, one of the Forte’s 10 
luxury hotels. It all serves as inspiration 
for her job as bar and restaurant 
development manager, overseeing food 
and drink across the properties, from 
Michelin-starred dining in Edinburgh 
to a cliff-top trattoria in Sicily.  

The Oxford graduate, fluent in 
French and Italian, and dressed in a 
white Maje dress that offsets her 
Mykonos tan, started as a waitress at 
Hix Soho: “I was really crappy. I once 
dropped a tray of 12 beers.” She went 
on to manage the Markham Inn in 
Chelsea, fitting in an MBA in France 
along the way. Now working for the 
family business, she visits a hotel each 
week, tastes new dishes, crafts concepts 
and tweaks menus. She 
recently opened a bistro at 
Hotel Savoy in Florence, 
named after her late 
grandmother, Irene: 
“Tuscany has lots of dark 
trattorias serving heavy 
pastas. I wanted to do lighter, more 
feminine dishes but still inspired by 
local cuisine.” Big hits so far have been 
quinoa with cream of peas and steak 
tartar made from prized chianina beef.

Hospitality and a love of good food  
are in Lydia’s DNA: the Fortes’ hotel 
empire began when her grandfather 
Charles, an immigrant from Italy, 
opened a milk bar on Regent Street  
in the Thirties. It became the biggest 

g

hotel company in Europe, with a 
portfolio that included Hotel George V 
in Paris and Hotel Plaza Athénée in 
New York. But Lydia never felt any 
pressure to join the family firm. “My 
father always picked his moments. He 

asked me to come and work 
for him after I’d been cashing 
up until 2am at the end of  
a 15-hour day.” She now 
works alongside her aunt, 
Olga Polizzi, who heads up 
design, and her younger 

sister Irene, with whom she lives in 
Chelsea. Her cousin is Alex Polizzi, 
presenter of The Hotel Inspector, “the big 
TV celebrity in the family”. Next on  
the agenda is developing restaurants 
and bars in the Fortes’ new opening  
in Shanghai, which means even more 
travel, long-haul flights and different 
time zones. “I’m lucky, I can sleep 
everywhere, and wherever I go there’s  
a beautiful hotel I can stay in.” HN

THE HOTEL HEIRESS 
CAUSING A STIR

MANDARIN ORIENTAL, NEW YORK 
“It has the best pool. Sometimes 
they let me go swimming at night  
if I have an early-morning show.”
Anna dello Russo, editor-at-large, 
Japanese Vogue

PAVILLON DE LA REINE, PARIS  
“When you get back late after a 
long day, it has the sweetest honesty 
bar, perfect for unwinding over a 
glass of wine.” Clare Richardson, 
contributing fashion editor, Vogue

LE BURGUNDY, PARIS  
“The ideal location for fitting in  
a last-minute shop at Colette and 
Astier de Villatte in between  
shows.” Serena Hood, executive 
fashion director, Vogue

HAUTE HOTELS 

“I once 
dropped  
a tray of  
12 beers”

Lydia Forte in  
the Hix kitchen  
at Brown’s. 
Photographer: 
Rick Morris 
Pushinsky. Sittings 
editor: Nura Khan

THE GREENWICH, NEW YORK  
“It’s away from the bustle in Tribeca. 
Bubby’s is close by for breakfast –  
if you can tear yourself away from 
your room.” Kate Phelan, senior 
contributing fashion editor, Vogue

Where the fashion editors stay
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“Staying 
at Le Meurice 

in Paris I requested 
safety pins to rescue  
a revealing Chanel  

dress and they sent a 
seamstress… that’s my 

kind of upgrade.” Laura 
Bailey, contributing 

editor, Vogue

167

 VOGUE view



CO
U

RT
ES

Y 
LI

V
IA

 F
IR

TH
; S

U
D

H
IR

 P
IT

H
W

A

DETAILS  
THAT COUNT

Toffees in the 
bedroom at  
Le Lancaster  
in Paris

Burberry trench 
coats in the 
wardrobes in  
the suites at 
Claridge’s, the 
Berkeley and  
the Connaught

Picnic baskets 
with red-and-
white-check 
blankets at the 
New York Edition 
so guests can 
picnic in Madison 
Square Park

Playing cards  
at the Beaumont  
in London

First nights

NEWCOMER: NOTTING HILL
Filling the Hempel-shaped hole in W2, 
the Laslett is a 51-room townhouse hotel 
designed by Tom Bartlett of Waldo Works. 
Look out for the rooms’ “big bars” and  
the pair of lucky Victorian shoes on  
display, dug up during renovations.

GRAND DESIGNS: ACE HOTEL LONDON
As part of London Design Festival 
(September 19 to 27) the Ace Hotel, 
Shoreditch is hosting design-led activities. 
Get an arty manicure and then pedal off 
on a tokyobike for a city tour.

TREND: HOTELS WITHOUT
Hotels always trumpet how much they 
have to offer but this could soon change. 
“Invisible service” at the 404 in Nashville 
means there’s no reception, no keys 
(guests are emailed codes), and pastries 
are mysteriously delivered every morning.

TECH-SPEC: ROBOTIC BUTLERS
Meet ALO, the robotic 
butler, otherwise known 
as a “botlr”, who patrols  
the corridors of Starwood’s  
Aloft Cupertino in California. 
She/he/it can show you to 

your room or deliver fresh towels, and 
accepts Tweets as tips.

NEW DIRECTION: FAENA, MIAMI
Director Baz Luhrmann and his costume-
designer wife Catherine Martin are casting 
their kooky aesthetic on a new opening in 
Miami this November, mixing Fifties style 
with contemporary Latin flair.

Vogue regulars and friends recall 
highlights of their favourite haunts

SWIMMING POOL
The Ciragan Palace Kempinski in 
Istanbul: “The outdoor pool on the 
Bosphorus is so warm in winter that 
it is covered in steam.” Anna Harvey, 
vice president and senior editor, 
Condé Nast International

ECO-FRIENDLINESS
“Song Saa in Cambodia is a  
paradise island built on sustainable 
principles. Once there you forget 
about everything else as you get 
immersed in stunning nature.”  
Livia Firth, creative director, Eco-Age

LUXURY SPA
“The Varua Polynesian 
Spa at the Brando 
Resort Tahiti is hidden 
in the coconut palms and fringed with 
lily ponds. There’s a dreamy spa suite 
suspended in the trees, and they use 
local Monoi oils that smell of a tropical 
paradise.” Tania Fares, philanthropist

HOTEL PETS
Le Bristol’s beloved 
Burmese cat Fa-Raon 
has a new female 
playmate, Kléopatre, 
whose bespoke  
collar was made  
by none other than 
Maison Goyard.

CUISINE
Hotel Fasano in  
Rio de Janeiro: “This 
hotel combines the modern and  
the exclusive. The gastronomy is 
excellent, especially the yellow-fruits 
caipirinhas and seared tuna with 
baked endive.” Dan and Dean Caten, 
designers, DSquared2

AN ENTRANCE
Drop your bags and paraglide in 
tandem with a professional across 
Zighy Bay into the Six Senses, Oman.

ATMOSPHERE 
The Bowery in New York: “The big 
open fire in the bar downstairs makes 
it feel like home – only more of a 
treat.” Bay Garnett, contributing 
fashion editor, Vogue 

WORKOUT  
WITH A VIEW
At the Ludlow’s 
20th-floor gym in New 
York. Look out across 
East River and the 
Williamsburg Bridge 
while pliéing at  
the barre, or try a 
downward dog on 
the sundeck.

“The 
most helpful 
concierge is 

Stephanie Matthei at  
the Carlyle Hotel. She 

has organised the details 
of my New York life  
for as long as I can 

remember.”
Caroline Sieber, 

stylist

ONE FINE STAY…

Song Saa

The Varua 
Polynesian Spa 

The 
Bowery

The gym at  
the Ludlow

Cats of Le 
Bristol. Left: 
Ciragan Palace 
Kempinski

“Last 
year I filled the 

Burgh Island Hotel in 
Devon with friends for a 

Thirties weekend to celebrate 
my birthday. It’s where Agatha 
Christie wrote Evil Under the 

Sun, one of my favourite novels. 
To make the weekend extra-

special, they got a Poirot 
lookalike to surprise us for  

tea and parlour games.”  
Charlotte Olympia, 

shoe designer
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The ugly
TRUTH

What’s worse: being voted 
ugliest in school – or most 

attractive? Actress and 
filmmaker Desiree Akhavan 

knows the answer

the year was 1998. ’N Sync were 
at the height of their popularity, 
Brendan Fraser was an action 

hero and I was an astoundingly 
mediocre student at one of Manhattan’s 
most elite private schools. A place 
where 90 per cent of the student 
population had parents with either a 
Pulitzer or a Ponzi scheme.

Being cool meant getting good 
grades, living on the Upper East Side 
and wearing a uniform of 7 For All 
Mankind jeans paired with a Petit 
Bateau top and a Kate Spade bag. 
Looking back, it really wasn’t a tough 
look to replicate, but I was always a 
step or two off when it came to fitting 
in with the crowd. In a stroke  
of fashion genius, my mother and  
I decided I should buy exactly what 
the mannequin was modelling at my 
favourite store, The Limited. Its focal 
point was a black-and-white striped 
sleeveless turtleneck onesie – the kind 
that snaps at the crotch. This was 
paired with baby-blue flared jeans and 
an XL red and white hoodie with 
“The Limited” stitched across the 
chest in big fat letters so no one could 
mistake it for a Gap purchase. 

When my moderately popular 
classmate Alex Lieberman then 
showed up to school in that very same 
mannequin-stolen ensemble, I was so 
excited we owned the same thing that 
I decided to wear it the next day. I was 
fairly confident that upon seeing me 
in the identical outfit she would 
realise we were kindred spirits and 
we’d develop our own secret language 
like twins. Not the case. She was 
outraged, and I was labelled the most 
socially damaging thing a kid can be  
(besides bad at sport): a copycat. A 

copycat who was no longer invited to 
Alex Lieberman’s bat mitzvah.

After that episode I was left with one 
friend; a highly strung gymnast who 
lived in fear of displeasing her parents 
with weight gain or a grade below an  
A minus. She taught me that grapes 
had 10 calories apiece. We’d eat lunch 
in the girls’ locker room because that 
way we’d be early for gym. You know, 
like cool kids always are.

The bus ride to school 
took an hour and a half. 
I’d slump in the back  
row and eavesdrop on 
conversations I’d make 
out over The Howard 
Stern Show. One day, I 
overheard the sophomore 
boys talking about a website listing the 
hottest girls at the school. You could 
vote for your favourite and each day a 
new “hottie” was in the lead. This was 
at the dawn of the internet, when in 
the basement of most middle-class 
homes there was one huge desktop 
computer – the kind where the hard 
drive ate up most of the space under 

the desk and you had to wait for your 
mother to get off the phone before you 
could log on to your dial-up connection 
and wait three minutes for each page to 
load. I checked the site as often as 
possible. I’d never have admitted it, but 
I had this very tiny hope/delusion that, 
by some stroke of insane luck, the 
anonymous person who created the 
site possessed a saint-like kindness that 
would inspire him to add my name to 
the list, and I’d be discovered as an 
unconventional beauty. Deep in a tiny 
crevice of my heart (the one place hope 
was not quashed by being picked last 
for teams and nicknamed “Heavy D”), 
I wondered if I was actually attractive 
and just couldn’t tell because, who 
knew, maybe I had body dysmorphia?

It turns out I did not have body 
dysmorphia. My suspicion I might 
not be able to pursue modelling as a 
fallback career went from hunch to fact 
one spring afternoon when I got an 
email from an address I didn’t recognise 
containing a link and nothing else. 
The link led me to a poll for The 
Ugliest Girl at School, which > 
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operated like The Hottest Girl one.  
A familiar sinking feeling hit while  
I was scrolling down the page, the one 
that washes over me whenever I can 
tell I’m witnessing the birth of a future 
painful memory. Deep in my gut,  
I knew I was going to be on the list.

Next to everyone’s name was an 
insult like “The Slut” or “Butterface” 
(get it? As in, “She’s got a great body, 
but her face…” This kind of genius 
wordplay is what set our 
school apart in the verbal 
section of the SATs). Most 
of the girls on the list were 
quite good-looking and 
popular, which led me to 
believe the site’s creators 
were settling a vendetta 
with those featured. The 
thing is, I didn’t have a 
beef with anyone. Besides 
The Limited-mannequin-
outfit debacle, I’d never 
had the opportunity to 
piss anyone off and was 
actually a bit flattered that someone 
knew my name. They even gave me a 
new one: “The Beast”. It appeared 
sandwiched between my actual  
name and the number of votes I had 
received, which was 42, way ahead  
of the other contestants who had  
just four or five each.

Having my worst nightmare come 
true was oddly satisfying. It wasn’t 
subtle, there was no doubt about how 
I was perceived, and I found comfort 
in knowing I’d hit rock bottom. It 
meant I could stop trying, which 
turned out to be one of the best things 
that ever happened to me.

I used to spend the bulk of my 
energy honing a shit impression of 
what I thought a normal teen would 
wear/say/do. After the contest, I 
stopped. Once I was 
officially ugly, none of it 
mattered. I’d never get 
by on being beautiful 
like I’d been raised to 
think all women had to 
be. Now what?

I started writing. I 
wrote about my life, my 
family, all the things I wanted to share 
but had held back in fear of being 
labelled “weird”. I wrote a scene about 
my funeral and how guilty people 
would feel if I killed myself over the 
site. Or would they use my death as 
fodder for college-application essays 
and pretend they’d lost a great friend? 
I took the situation and I turned it into 
material for a play, and it was the first 

time I remember feeling pride.  
I’d created something and it was all 
mine. The Ugliest Girl at School 
contest was no longer this thing that 
had happened to me, but material  
I manipulated to tell a story.

a few years later I performed 
this play at school, and the 
weirdest thing happened: for 

the first time in my life I saw respect 
in people’s eyes. The lesson I learned 
then has become the motto of my 
adult life: don’t be a copycat. Don’t 
dress off the mannequin. The minute 
I stopped trying to be like others and 
started embracing what made me 
different and “ugly”, success, respect 
and friendship followed.

Another thing that followed was 
that I became hot. It happened 
gradually, over the course of 15 years, 
but it started with that play. Being in 
control of my own narrative gave me 
confidence. Confidence led me to stop 
fighting the face, hair and body  
I was born with, and that’s how I was 
able to grow into them. By the time  
I hit my mid-twenties, I was finally 
able to let go of my tendency to let 
other people’s opinions dictate how I 
perceived myself – that was the biggest 
change of all. I’m extremely grateful  
I made this shift before I went into 
acting because if I took people’s 
comments about me personally, I 
would have killed myself by now, as 
well as built a shrine to honour my 
greatness. Because once your face is 
public property you get extremes in 
both directions and all of it is toxic. 

I starred in my directorial feature 
debut Appropriate Behaviour, and when 
the film was released, Rolling Stone 
named me one of the 25 Hottest Sex 
Symbols of 2014. My 14-year-old self 
would have cried tears of joy over this 
news – I would have thought that 
being approved for my looks by a 
magazine would mean never feeling 
inadequate again. That hasn’t been the 

case. When I first 
heard about the list, 
the accolade didn’t 
really feel like anything. 
I found myself making 
excuses for it, reasoning 
that they needed space 
to fill and maybe they 
were obliged to throw 
an ethnic girl into the 
mix. Finally I decided 
that if it were true, and 
I’m worthy of this title, 
how long will it last?  

Is it me now or me in the film that is 
“hot”? What if my prime has already 
come and gone by the time the article 
came out? This paranoia and pressure 
to keep up with the level of perfection 
established is exhausting and almost as 
harmful as being named “the ugliest”.

And while Rolling Stone thought  
I was hot, it was the comments on 
Youtube that I chose to focus on.  
“Her jaw is bigger than that of  
Steven Bauer, good god.” “Not exactly 
Amanda Holden now, are you?” And 
my favourite: “This filmmaker is an 
unfunny narcissist with no idea how 
to entertain an audience. This movie 
is probably the closest she can get  
to jerking off in our faces.” These 
words stung at first, but then the 
absurdity of it all seeped through and 
I couldn’t help but laugh. I am 
somehow both Rolling Stone’s hottest 
and Gregorator69’s worst nightmare. 

After the movie came out, a gay male 
fan I met at a party exclaimed, “You 
must have lost, like, 40 pounds! You 
were big in the film, but now you look 
good: don’t change.” The wheels in my 
head started turning and I could feel 
my shoulders tense. Comments like 
these have a history of sending me 
into a downward spiral of self-hate 
and restrictive eating, but now I refuse 
to let it. What this man thinks of my 
body is none of my business. There are 
people who dislike my film, but I have 
no doubt that I love it and it’s exactly 
what I wanted to make. I can handle 
the fact that, when it comes to art, the 
world is full of different opinions and 
the work all somehow co-exists. The 
same goes for looks. I may be undeniably 
attractive to some and hideous to others 
– it can’t affect the way I see myself.

Beauty matters, but not in the way  
I thought at 14. I define ugliness 
through attitude; if someone’s 
behaviour becomes grotesque, their 
features transform accordingly. And 
that is how I get to determine whether 
or not I’m an attractive person.  Q

Top: Akhavan,  
on right, as  
Shirin in last  
year’s Appropriate 
Behaviour, the 
film which she  
also wrote and 
directed. Above:  
in New York,  
aged 14
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I found comfort 
in knowing I’d 
hit rock bottom. 
It meant I could 
stop trying









Your Hair, Your Heat, Your Style.

*In a recent independent survey by Mustard Research Ltd, 489/500 respondents said it was either fairly important or very important to be able to control their straighteners’ temperature to suit their hair-type. 

More than 97% of people say heat control is important*. 
Take control of your hair with adjustable heat styling from Cloud Nine®.
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PLATES

i n 1989 Arabella Boxer, the 
esteemed food editor of Vogue, 
approached Sally Clarke, a young 

chef with a new restaurant who was 
revolutionising the London food scene 
with her fuss-free approach to cooking. 
Clarke was a devotee of the American 
chef Alice Waters of Chez Panisse in 
San Francisco, and her eponymous 
restaurant on Kensington Church 
Street followed Waters’s principles of 
cooking the freshest and most seasonal 
food available locally. Clarke’s was 
known for not having a long list of 
dishes to choose from; one ate the set 
menu of the day, a radical concept at the 
time. Fresh, simple yet sensational food.

When Sally was told she was to 
have her portrait taken by Vogue’s  
food photographer, Tessa Traeger,  
she was nervous. “I turned up to her 
wonderful studio in Chelsea wearing 
my chef ’s whites and carrying a bowl 
of fermenting dough. I was becoming 
known for my breads, and she was 
going to shoot me kneading it.  

A shared taste for simplicity 
made chef Sally Clarke and 
food photographer Tessa 
Traeger a perfect pairing.  
By Fiona Golfar

I felt like a petrified rabbit,” Clarke 
remembers, sitting in the same 
restaurant, which has been recently 
renovated, 25 years later. On the  
walls hang Lucian Freud prints (he 
was one of her most loyal and regular 
customers). “Tessa was a legend in  
the food world, but I was wrong to  
be nervous. She was full of life and 
enthusiasm and, most importantly, 
she was lovely to me.”  

Sally Clarke went on to be quite  
the legend herself in the world of 
food, and the two women share many 
similarities, not least the fact that they 
happened to go to the same school in 
Guildford – albeit some years apart. > 

Left: “I turned 
up at the studio 
with a bowl  
of fermenting 
dough…”  
Sally Clarke, 
photographed  
for Vogue by 
Tessa Traeger, 
June 1989. 
Above and top: 
Traeger’s still 
lifes for Clarke’s 
new book 
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the menu these days – and 
it was no surprise that  
when Sally decided to 
produce her next cookbook, 
she immediately thought of 
Tessa, someone else whose 
work has remained as pure 

to her original ethic and as unbothered 
by the fashions that come and go in 
food and photography as Clarke’s. 

From 1993, Traeger spent 15 years 
documenting the lives  
of the French peasants  
of the Vivarais, a remote 
plateau at the eastern  
edge of the Massif  
Central. She visited 
regularly over many years, 
and the resulting book, 
Voices of the Vivarais, 
captures in extraordinary 
and moving detail the 
locals’ physical connection 
with the earth, the food it 
yields and its subsequent 
effect on their everyday 
lives. This sensitive book 
was filled with portraits of 
the villagers and the local 
artisans, farmers and 
producers, many holding 
their wares in their  
strong, work-worn hands, 
alongside images of pigs 
being slaughtered and 
eventually transformed 
into charcuterie. It was  
an inspiration to Clarke. 
She was delighted when 

Tessa, a fun and amazingly focused 
72-year-old with almost boundless 
energy and a quick wit, agreed to work 
on her book, 30 Ingredients. 

The result is a collection of  
beautiful still lifes shot alongside 
mouthwatering images of Clarke’s 
recipes. A fennel bulb, the earth still 
clinging tenderly to its roots, leads 
one to a recipe for salmon with  
sliced fennel, lemon and dill that  
is so simple it is impossible not to 
follow it. Peaches, photographed 
moments after being plucked from  
a tree in France (you can almost  
smell the warm scent coming from 

the fruits’ skin),  
are followed by a 
deliciously tempting 
peach and raspberry 
galette shot in the 
beautiful northern 
light of Traeger’s 
Chelsea studio. There 
is no fuss or bother, 

which suits Clarke exactly. She doesn’t 
believe in complicated cooking.  
“I don’t sieve or sous-vide, nothing 
that tricksy. I like to roast a fish and 
use herbs from my mother’s garden,” 
she says, in her typically down- 
to-earth manner. It’s this honest  
approach that has served her and her 
diners so well for three decades.  Q

“Sally Clarke: 30 Ingredients” is published 
by Frances Lincoln at £25

Peaches are photographed 
moments after being 
plucked from a tree in 
France – you can almost 
smell the warm scent

Both women have 
steadily produced 
work known for 
integrity and purity, 
a shared vision that 
starts in the earth 
and finishes on a 
plate. Neither one 
seeks the limelight, 
and both are, it is fair 
to say, happily still 
consumed by the 
work they do. Softly 
spoken and friendly, 
they also share an 
intense focus. 

Tessa knew as a child that she 
wanted to take pictures, and Sally 
wanted to be a chef from the age of 
12. Until now, Sally has only written 
one cookbook – “16 years ago, when 
my son Samuel was a baby,” she says, 
recalling the chaos of producing work 
with a small child who needed feeding 
while she worked on recipes. She looks 
almost identical to the woman in the 
photograph that Traeger took of her 
all those years ago, except for some 
soft flecks of grey in the same haircut 
she had then. Her style of cooking has 
remained true to her original vision – 
though there is slightly more choice on 

From top:  
a still life for 
Vogue, March 
1979; Tessa 
Traeger in her 
kitchen in Devon, 
2003. Above and 
right: photographs 
from Sally Clarke:  
30 Ingredients. 
Traeger used 
hairclips to 
position the stalks 
of the landcress
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Timeless biker-inspired styles that hold subtle 
sex appeal make UGG® the label we all want 

a piece of for autumn – and beyond.
Photographed by Richard Truscott
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Carefree cool is  
the single most 

important aspect of 
free-spirit status. 

No-fuss leather 
Cuban heels match 
the mood perfectly

Poppy boot, £155, UGG.
Visit Uggaustralia.co.uk

Hair: Karin Bigler. 
Make-up: Zoe Taylor. 

Nails: Pebbles Aikens. 
Stylist: Joanna Schlenzka. 

Model: Natasa Vojnovic
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VOGUE PROMOTION

Feminine cuts 
require a hint of 
tough-luxe to 
retain a rock’n’roll 
edge. Temper the 
suggestive with 
statement boots
Athena boot, £160, UGG

RICHARD TRUSCOTT
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Reworked heritage 
holds the key  
to love-worn 

appeal. Bank on 
compliments from 

wide and far 
wearing this 

Cuban-heel design 
Bonham boot, £130, UGG
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VOGUE PROMOTION

Elusive cool is a 
honed craft – 
luckily for us, UGG 
has conjured a 
collection that 
masters it in a 
heartbeat
Joey boot, £155, UGG

RICHARD TRUSCOTT
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Time TRAVELLER

THE MODELS
Juergen Teller 
joined the models 
in their hotel rooms 
post show to shoot 
“Ladies in the 
Bath”, a series 
capturing Louis 
Vuitton at its most 
elegantly undone.

THE TRUNK
This collection’s most sought-after 
accessory has to be the monogrammed 
mini-trunk. Take yours to the exhibition 
and cover it with souvenir stickers taken 
from the wall of the final room. 

THE FUTURE
Upon reflection: this season’s 
It-bag mirrors the space-age, 
glass-domed structure 
Ghesquière constructed for 
the a/w ’15 show in Paris.

t here’s always been an aura of cool 
about fashion designer Nicolas 
Ghesquière. In just three seasons 

as artistic director of Louis Vuitton  
(s/s ’16 will be showcased this month 
during Paris Fashion Week), he has 
revived the logo, defined a cerebral,  
pop silhouette for a new generation of 
women and launched endless covetable 
It-bags. Then there are the fantasy 
Vuitton pin-ups (Swedish actress 
Alicia Vikander is a new muse), artistic 
collaborations with photographers 
Juergen Teller, Annie Leibovitz and 
Bruce Weber, and the Series exhibitions 
– touring high-tech fashion-cum-art 
shows bringing the Louis Vuitton 

world to life. Shanghai, Tokyo, Los 
Angeles, Beijing, Seoul and Rome have 
all experienced the Series treatment, 
and now it’s London’s turn. 

An empty Brutalist office block on 
the Strand (you’ve probably walked 
past without a second look) will open 
to the public during London Fashion 
Week transformed into Series 3,  
a “total, physical and interactive 
immersion inside Louis Vuitton’s 
autumn/winter 2015 fashion show,” 
says Ghesquière. Expect impressive 
“people watching” in the exhibition’s 
lounge restaurant and staggering 
digital tricks – the centrepiece of the 
exhibition will be an “infinite” show  

THE LOGO 
What began in 1854 as the 
seal of trunk-maker Louis 
Vuitton is now the signature 
of a new global jet-set. Pick 
up the graphic Series 3  
logo tee and wear with this 
season’s modern tux.

THE MUSES
When Ghesquière recalibrated Louis 
Vuitton’s DNA, he also conjured a coterie 
of new muses. The girls to know now? From 
left, Charlotte Gainsbourg, Liya Kebede, 
Alicia Vikander and Michelle Willams. 
Experience the front-row thrill via the digital 
wizardry of the exhibition’s “infinite” show. 

LOUIS VUITTON  
SHEER TOP,  
£1,061

of 50 models striding 
through the space. 

“In this digital 
era, fashion shows 
are diffused online 
immediately, but it 
takes more than that 
to feel the ambience 
and share the intense creativity, energy 
and emotion around one show,” the 
designer explains. Across each of the 
13 rooms, the house’s innermost artisan 
workings will be revealed through the 
prism of Nicolas Ghesquière’s blazing 
futurism. Do not miss it. JH
From September 21 to October 18. For the 
chance to win a private tour, see page 252

Louis Vuitton is immersing visitors in the past and propelling them into the future
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COAT £85 INDIGO COLLECTION | PONCHO £45, BLOUSE £35 LIMITED EDITION | DRESS £45 LIMITED EDITION. SELECTED UK STORES & ONLINE. DELIVERY CHARGES APPLY.



BOHO CHIC
The best of the 70s. Now re-imagined, re-designed and refreshed for 2015.

ORDER BY 10PM FOR NEXT DAY HOME DELIVERY AT MARKSANDSPENCER.COM

THE ARTOF
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Local
HERO
Frank Auerbach lives a determinedly 
quiet life in Camden Town but enjoys 
a reputation as one of the world’s 
greatest living painters. His friend, 
Hannah Rothschild, explains why

my first encounter with 
an Auerbach painting 
was in the late Seventies 

at my godmother’s house. It had the 
consistency of cake mixture and was 
the colour of cement streaked by rain. 
Hanging next to a Francis Bacon pope  
and a Lucian Freud nude, all screaming 
mouth and pudenda, the little Auerbach 
seemed to lack “wall power”: I didn’t 
give it a second glance. But an odd 
thing happened – on subsequent visits 
it was the smaller picture that caught 
and held my attention. Was it abstract 
or figurative? Why had the artist built 
up so many layers of paint? What was 
the reason for the simple black, grey 
and white palette? It was not love at 
first sight but a slower, stronger burn 
that has grown over time into a deep, 
unabated passion for his work.

In the Eighties, while working as  
a fledgling filmmaker at the BBC,  
I wrote to Auerbach to ask if he would 
appear in a documentary about the 
demystification of art. His response 
was an immediate and robust no. 
“The thing is, painting is mysterious 
and I don’t want it demystified,” he 
said. “It’s no good presenting artists  
as approachable blokes who happen  
to paint, although some may have the 
coolness or grace to lend themselves 
to this. If I have ever thought of 
contacting anybody, it is the misfit in 
the back room who rejects the general 
public. I am the beast in the burrow 
who does not wish to be invaded.” 

Soon afterwards and coincidentally,  
I started working with his son Jake  
and would see Auerbach at family 
gatherings or occasionally with mutual 
friends such as Lucian Freud or RB 
Kitaj. The man I have come to know is 
never a “beast”, and although he does 
live in a kind of “burrow”, he is informed 
and engaged, his conversation ranging 
easily from Old Masters to current 
affairs. He is both voluble and incisive, 
never wasting words or sentiments. His 
sentences are punctuated by guffaws of 
laughter, head thrown back, revealing 
nice, even teeth. In 2002, to coincide 
with his retrospective at the Royal 
Academy, Auerbach agreed to let me 
direct and Jake produce the authorised 
film about his life and work. 

Until then it was difficult to see 
Auerbach’s paintings; he’s hardly a 

prolific artist and his work, lionised by 
devoted admirers, mostly disappeared 
into private collections. Lucian Freud 
owned more than 40 of his pictures, 
which he hung in his Kensington 
house alongside a painting by  
Corot and another by Rembrandt. 
Exhibitions of Auerbach’s pictures 
were rare: there was a retrospective at 
the Hayward in 1978; a group show,  
A New Spirit in Painting, at the Royal 
Academy in 1981; and various solo 
shows at the Marlborough in London 
in the Eighties and Nineties. For a 
long time, Auerbach’s star was eclipsed 
by a group of contemporary painters 
known as the London School (a term 
coined by Kitaj but disliked by all) 
including Lucian Freud, Francis 
Bacon and Michael Andrews.

London is Auerbach’s adopted 
home. Born in Berlin in 1931 – to 
Charlotte, a former art student, and 
Max, a patent lawyer – Auerbach’s 
childhood coincided with the rise of 
the Nazi party. In 1939, he was sent to 
England. He first spoke about this in 
the documentary: his mother had a 
premonition that she might not see > 

Above: 
Hampstead Road 
High Summer 
(2010). Left: 
Frank Auerbach, 
photographed  
in 2012
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her son again, and as he boarded the 
train pressed a small suitcase into his 
hand: “I had some things for wearing 
immediately and then some items my 
mother had stitched a red cross in the 
corner for later use, and some items 
like tablecloths and sheets were for 
use when I was grown up.” Until the 
early spring of 1943, Auerbach received 
letters from his parents via the Red 
Cross – then they stopped. While 
making the film, we found out that 
Max and Charlotte were murdered at 
Auschwitz in 1943. If this revelation 
upset the painter, he didn’t show it. “I 
never look back. I block out everything 
and just carry on,” he told me.

w hen he got to England, 
Auerbach was billeted in 
a Kent boarding school. 

Aged 16, he moved to London. Since 
then he has hardly left the capital. 
When I first got to know him, he 
went to local restaurants and to the 
National Gallery to sketch. He was 
rarely seen at openings, even his own. 
With each year, his orbit has narrowed. 
Now his life revolves around Camden, 
and the centre of his universe is his 
studio, both home and workspace since 
1954. Auerbach finds beauty in the 
familiar, returning repeatedly to the 
same people and places. 
“The whole business of 
painting,” he says, “is to 
do with forgetting oneself 
and being able to act 
instinctively. If one is 
used to the sitter and they 
are used to one the self-
consciousness disappears.” 

Apart from visiting his wife Julia, 
also a painter, at her home in north 
London on Wednesdays, Auerbach 
hardly strays further than a few streets 
from his front door. Local landmarks 
– the old cigarette factory, Mornington 
Crescent and Camden Town Tube 
station – appear again and again in his 
work. The young Auerbach could 
only afford to paint in whites and 
blacks. Once he had sold a few works, 
he added colour and with the help of 
exuberant splashes of yellows, reds 
and acid greens he transformed ugly 
grey and liver-coloured buildings into 
glistening jewel-like caskets. 

On visits to his studio, I can now 
only see “Frank-land”, a fragment of 
the world that Auerbach has made his 
own. His routine always starts at first 
light, when he steps out of his eyrie to 

sketch the surrounding streets. These 
are his aides-memoire for paintings 
and a way of waking up his hands and 
eyes. Then he might go to the corner 
shop for a paper and milk before 
returning to his studio. After that, he 
rarely goes outside but waits for his 
sitters to arrive. Each person comes at 
exactly the same time, on the same day, 
52 weeks a year. For Auerbach, “There 
are possibly one or two paintings done 
in a  few sittings but most of them 
take 20, 30 or sometimes hundreds of 

sittings. But people 
who turn out pictures 
and then go on to the 
next picture sound 
terribly boring to me.”

The longest serving 
sitter is Julia, who has 
clocked up over 50 
years. She does not 
regard posing as a 

passive act, “you are giving yourself up, 
it’s very intimate, you are vulnerable 
and there for them to do what they 
want,” she told me. Another sitter, 
Stella West, found the experience 
frightening. “He used to curse and 
swear and throw gobbets of paint. 
Sometimes he thought I had dropped 
off to sleep and would get angry.” 
Why did she put up with this? 
“Because I loved him and he wanted it.” 
Every sitter that I interviewed felt that 
the privilege of sitting far outweighed 
the demands made by the painter. 

The paintings he once sold for a few 
pounds from Hyde Park’s railings now 
fetch many millions. This month sees 
the opening of a major retrospective  
at Tate Britain. It includes six groups 
of images chosen by the artist and a 
mixed room chosen by his friend, sitter 
and biographer Catherine Lampert. 
“My hope,” Auerbach admits, “is that 
items might not be considered too 
relatively – not over chronologically, 
stylistically or by subject.” The visitor 
will see the same names and places again 
and again, but to see the similarities is 
to miss the point. His work is about 
mining the deep depths of the soul 
and finding beauty in the ordinary and 
familiar. Auerbach, however, will never 
be satisfied with either his paintings 
or the accolades. “I have always worked 
from dissatisfaction. I always feel it 
could have been better and quite often 
I feel it could have been different.”  Q
“Frank Auerbach” is at Tate Britain, 
SW1, from October 9 until February 14. 
“Frank Auerbach: Speaking and Painting”, 
by Catherine Lampert, is published by 
Thames & Hudson at £19.95

“People who turn 
out pictures and 

then go on to 
the next picture 

sound terribly 
boring to me”

Top: Mornington 
Crescent (1965). 
Above: Looking 
Towards 
Mornington 
Crescent Station 
(1972–74).
Below: Head  
of JYM II  
(1984–85)

192

VOGUE view





A 
D

ai
m

le
r B

ra
nd

The model shown is the new GLC and is not to UK specification. For more details visit mercedes-benz.co.uk



Hybrid by nature.
The new GLC and Doutzen Kroes, captured by Carlyne Cerf 
de Dudzeele. www.mercedes-benz.com/fashion 







Diptyque Figuier Vert candle £55, John Lewis Weekend bag £99, John Lewis scarf £45, Emporio Armani burgundy watch £289,  

Mint Velvet boots £189, John Lewis fedora hat £45, John Lewis lambskin gloves £50, Hobbs suede coat £899, John Lewis ribbed roll neck £35,  

Jigsaw check trousers £120, Emporio Armani lizard strap watch £289.

[THE EDIT]
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Talent 
CONTEST

t he sun is high and white as a 
bone when we first drive through 
the slum. I’m told to make sure 

my window is shut. I’m sitting at the 
back, in the fold-up seat in the boot of 
the car. My calves are stretched across 
the ice-box, and I’ve been running the 
heel of my hand over my mosquito 
bites. They’re as hard as bullets. 

I have been in Trinidad for over a 
week, and so far I have only seen the 
carnival mask it puts on for tourists: the 
gold gilt, the carved-out smile, gaping. 

I knew a little of the country before 
I came to visit. I had been told of the 
fêtes, the wild party atmosphere. I had 
practised “wining”, a type of dance 
move common here, which requires 
small, rapid circles from your hips. 
Few can master it, let alone a gangly 
girl from Yorkshire. 

I had studied the poetry of Derek 
Walcott in class, and could recognise 
lightly creolised English. I had heard 

Flora Carr, this year’s winner  
of Vogue’s competition for young 
writers, impressed the judges with her 
evocative piece “Unmasking Trinidad”

Sixties calypso singers like 
Mighty Sparrow, listened 
to their playful lyrics about 
Trinidadian women and 
ripe Julie mangoes. 

I arrive to find a country 
like a painting, thick brushstrokes of 
primary colours daubed across the 
landscape. In the mornings, I take my 
breakfast out on to the veranda and 
watch the hummingbirds, their small 
green bodies darting between the 
sugar-feeders. At every street corner 
there are the “flamboyant” trees, all 
laden with thick fists of crimson 
flowers. In the heat, the petals drop to 
the pavement and sizzle like blood. 

From a distance, I think the slum 
houses beautiful, painted faded pink 
and flowerpot red. They remind me of 
beach huts in Technicolor movies, 
Cliff Richard’s tenor voice signalling 
sea and summer. As we drive closer,  
I see that the houses are actually  
metal shacks, the red on the walls  
rust or else squares of cloth  
stretched across door frames. As  
our driver speeds past, the buildings 
blur, overlapping like tiles on a roof. 
They stretch out to straddle the 
skyline like a sunset. 

Trinidad has one of the highest 
crime rates in the world. In the poorer 
areas, gang culture is rife; in 2014, 403 
people were murdered on this tiny 
island. I am staying with a university 
friend whose beautiful white house 
sits on a hill behind a metal gate. On 
one of my first nights, my host family 
mentions an acquaintance of theirs 

Winner 2015

who was recently shot in the face. It 
was a botched assassination attempt. 
It’s not uncommon. My friend’s 
grandfather is sitting at the kitchen 
table. He’s eating roti, a doughy  
wrap filled with curried meat. He  
tells me that the man who was shot is 
known here as “lucky”: a businessman 
whose business is unknown. When I 
say I don’t understand, the grandfather 
smiles. Drugs, he says. He begins to 
pick at the wrap, tearing a piece apart 
into fleshy strings. 

Over the next week I see little of  
the world my friend’s grandfather 
describes. I go to fêtes, and watch 
beautiful men and women dance on 
stage in carnival costumes, adhesive 
jewels glistening at their temples like 
beads of sweat. I drink iced coffee  
and shop in air-conditioned malls. I 

stop to buy coconuts from  
a toothless street vendor 
named Tony before being 
hustled back into the car, its 
engine still running. 

My host family takes me 
on a swamp cruise to see  
the national bird, the scarlet 
ibis. Its plumage fans out 
like the feathers on carnival 

dresses. Wildlife is one of Trinidad’s 
biggest draws for tourists. When we 
drive back through the slums in the 
evening, we’re returning from the 
Earthwatch Institute at Matura Bay, 
where we saw leatherback turtles laying 
eggs. My camera – battery spent – lies 
in my lap. I play with my souvenir, a 
small ceramic turtle, letting it waddle 
across my stomach. 

The huts are in shadow now, the red 
rust on the walls now blackened. I’m 
told once more to lock my window. 
We turn a corner and are confronted 
by police cars and vans, men in 
uniform with guns strapped to their 
thighs. Our driver honks the car horn. 
Through the rear window, dim pin-
pricks of light can be seen beyond the 
condensation. I run my hand across 
the glass. There’s a small crowd of 
about 30 people gathered down a side 
street. They’re holding candles, a  
few clutch photographs. Our driver 
says it’s either a memorial service or  
a protest. Or both. The policemen 
seem to outnumber the crowd. 
Someone is singing in the darkness, 
and it sounds very different from the 
soca music I have heard all week. 

Our car moves on. The smear of my 
fingertips across the window forms an 
arcing crescent. It grins at me: the 
gaping mouth on a carnival mask.  Q

WINNER
Flora Carr

RUNNER-UP
Simeon Wallis

HIGHLY 
COMMENDED
Sara Cowen

Above: the 2015 
Vogue Talent Contest 
winner and finalists 
on the roof of Vogue 
House. From left, 
Arabella Noortman, 
24; Sara Cowen,  
16; Melissa Heikkilä, 
22; Flora Carr, 20; 
Simeon Wallis, 24; 
Augusta Bruce, 23; 
Eloise Blondian,  
22; Rosannagh  
Maddock, 24
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Save the  
 NIGHT

It’s the season when all that sparkles 
comes into its own. Embrace the 
excitement that it brings by stepping into 
the twilight hour in head-to-toe Biba 

Photographs by Paul Whitfield

Stylist: Kim Howells. Hair: José Quijano. Make-up: Sonia 
Deveney.  Nails: Pebbles Aikens. Model: Sabrina Ioffreda



The most high-
wattage looks 

possess an 
insouciant air 

when styled simply. 
Just add attitude 
and away you go

Opposite: limited-edition 
dress, £250, Biba Gold. 
(available online from  

October 1). Faux  
fur coat, £199, Biba. Both at 

House of Fraser 

Midnight-hour 
outings don’t always 
call for floor length. 

Pair a lace blouse 
with embellished 

trousers for the same 
amount of wow

This page: jeans, £79. 
Blouse, £79. Belt, £45.  

Hat, £50. All Biba, at  
House of Fraser 
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Drinks, dinner, or a late-night date make for the most 
delicious opportunities to add a sparkly sleeve

Jacket, £125. Trousers, £59. Gilet, £125. Embellished blouse (available  
from October 1), £89. All Biba, at House of Fraser

With winter cover-ups it’s all about the way you 
wear it. A faux-fur coat draped nonchalantly over the 

shoulders emits a cover-star air 
Faux-fur coat, £179 (Available from September 14).  
Trousers, £59.  Top, £30. All Biba, at House of Fraser

Metallic finishes offer up the chicest ode to the 
disco decade this season – opt for something with a 

bit of swirl to maximise dancing capability 
Dress, £149 (available from September 28). Biba, at House of Fraser

Few things beat the impact of leather leggings. Get the 
mix just right by sobering with soft, ethereal layers

Jacket, £189. Tunic blouse, £89.  Both Biba Heritage Collection,  
designed by Barbara Hulanicki. Faux-leather trousers, £49.  

Handbag, £135. Both Biba. All at House of Fraser  
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On reflection: 
brocade textures 

teamed with 
masculine cuts 

offer an alluring 
mix of indulgence 

and androgyny 
Trousers, £89. Jacket, 
£125. (Both available 

from October 10.) Blouse, 
£79 (available from 

October 1). Hat, £50. 
Scarf, £50. All Biba, at 

House of Fraser

VOGUE PROMOTION

PAUL WHITFIELD



Cue the rule-
breakers: clash 
prints and 
patterns to give 
an effortless, just-
pulled-it-on 
impression 
Faux-fur coat with 
detachable collar,  
£199. Jeans, £59. Shirt, 
£79 (Available from 
October 1). Belt, £35.  
All Biba, at House  
of Fraser
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No one blends 
rock and bohemia 

quite like Biba. 
Mixing sheer 
lengths with 

exquisite 
embroidery is an 

inimitable 
combination

Limited-edition dress, 
£250 (available online 

October 1). Biba Gold, at 
House of Fraser.  

Houseoffraser.co.uk

PAUL WHITFIELD

VOGUE PROMOTION
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RECHARGE LADYLIKE CLASSICS WITH AN ANARCHIC SPLATTERING OF PUNK. 
SPRAY PAINT! PAINT BOMB! WELCOME TO THE REAL RIOT CLUB

Rebel REBEL

FROM LEFT: PATENT-
LEATHER COURTS,  
£445, PAUL ANDREW,  
AT SHOESCRIBE.COM. 
HAND-PAINTED PYTHON 
BAG, £3,900, DIOR. 
PATENT-LEATHER BAG, 
£1,750, ROGER VIVIER 
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SWISH YOUR WAY THROUGH COCKTAIL 
HOUR. BEADED, SILK OR SUEDE, TASSELS 
ARE AN EYE-CATCHING AFFAIR

SWING time

EDDIE BORGO 
ENAMEL, 

CRYSTAL AND 
SILK EARRINGS, 

£245

CHLOE 
LEATHER AND 
SUEDE BAG, 
£1,365

PIERRE HARDY 
SUEDE HEELS, FROM 

£440, AT LIBERTY AND 
HARVEY NICHOLS

LANVIN 
CORD AND CRYSTAL 

NECKLACE, £1,065

ALTUZARRA 
LEATHER BAG, £1,920, 
AT BARNEYS.COM

TONYA HAWKES 
PONYSKIN AND 
LEATHER CLUTCH, 
£780, AT VALERY 
DEMURE

OSCAR DE LA RENTA 
BEADED EARRINGS, 
FROM £260

JIMMY CHOO 
SUEDE HEELS, £750

VOGUE spy
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INTRODUCING EDITIONS, THE NEW COLLECTION FROM MILLER HARRIS

ROSE SILENCE    TEA TONIQUE    L’EAU MAGNETIC





M
A

RK
 M

AT
TO

CK CARRY ON THE TRADITION: LOOK TO HERITAGE LOGOS,  
BUFFED BROWN LEATHER AND WORKADAY CANVAS – THESE ALL-NEW 

INVESTMENT PIECES ARE IMMUNE TO EXPIRY

Customs DUTY

CLOCKWISE FROM FAR LEFT: 
WOOL AND LEATHER, 
FROM £1,295, GIVENCHY 
BY RICCARDO TISCI. 
CANVAS AND SUEDE, 
£1,310, GUCCI. LEATHER, 
£2,725, LOEWE .  
FOR STOCKISTS, ALL PAGES, 
SEE VOGUE INFORMATION
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 t here’s good hair, and then there’s 
great hair. The difference? Great 
hair turns heads: it’s sleek, it’s 

beyond shiny and it’s styled so effortlessly 
that it makes you walk that little bit taller 
and feel almost invincible. And now 
there’s a styler that promises to transform 
good hair into great hair every single 
time, whether you’re in the mood for 
straight hair, curls or waves: the new 
GHD Platinum. It’s a hair straightener, 
but not as we know it. 

For a start, it uses tri-zone technology, 
a safer-for-hair heating system that 
means it won’t compromise on your 
hair’s health or dull your shine. It’s even 
proven to be kinder to your hair colour 
– so you can get the style you want, 
without concessions. It’s also got a special 
“no-slip” wishbone hinge that means 
your hair will stay perfectly in place while 
you style, so you can achieve the look you 
want faster and more easily. The long 
and short of it is, it’s the hair hero you 
have been waiting for. Because nothing 
compares to the shine of Platinum.
ghd Platinum, £165. Available from selected 
salons, premium retail stores and ghdhair.com

OVER-ACHIEVERS, GET READY:  
THE NEW GHD PLATINUM STYLER 
TAKES HAIR TO A NEW LEVEL OF 
CONFIDENCE – WITHOUT COMPROMISE

Great hair,
ANY STYLE

ARE YOU 
PLATINUM READY?

Let’s find out… For the chance to win the 
must-have new GHD Platinum Styler, 

just take a selfie when you’ve styled 
your hair at home. Post the picture on 

Instagram or Twitter and tag your photo 
#PlatinumReady. The lucky winner will 

be the Vogue and GHD ultimate “hair 
hero” and will come to London for a styling 

session with a GHD stylist and a photo 
shoot with a Vogue photographer. The 
final image will be used in an exclusive 
advertising campaign on Vogue.co.uk  

and the winner will get a GHD Platinum 
Styler to take home. For details visit  

Vogue.co.uk/Promotions/ghd



WONDERS
 Work

FROM A TAILORING RENAISSANCE TO THE 
PUSSY-BOW REVIVAL AND OP-ART PRINTS, THE 
NEW SEASON IS JUST THE JOB FOR AN OFFICE 

STYLE PROMOTION. BY NAOMI SMART

Flawless ivory signals an immaculate 
approach – wearing it head to toe is 
the new game-changer

White on white
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Forget the cigarette 
pant as the go-to 
workwear trouser 
shape and look  
to the cropped 
kick flare as your 
office staple

Cropped 
kick flare

TOP TIP
Rework a trusty 
weekend knit with 
tailored separates – 
efficiency at its best

RAEY 
CROPPED 
CREPE 
TROUSERS, 
£295, AT 
MATCHES
FASHION.COM

DSQUARED2 
COTTON SHIRT, £200

BOSS WOOL-MIX 
TURTLENECK, £240

PRADA 
PATENT-
LEATHER 
MARY-JANES, 
£550

SOPHIE 
BUHAI SILVER 
BRACELET, 
FROM £385

AKRIS
WOOL 
TROUSERS, 
£805

CH CAROLINA 
HERRERA WOOL 
SWEATER, £340

CHLOE SUEDE 
AND LEATHER 

BAG, £1,100

TOP TIP
Embrace the art of layering. 
Button a crisp cotton shirt 
over a ribbed poloneck – 
poppy red and cornflower 
blue are a winning proposal
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Time to switch out black 
and reconfigure with rich 
tones of caramel, coffee 
and chestnut. Doesn’t it feel 
elegantly grown-up?

Tonal 
dressing

A striped pop sweater is a welcome 
addition to any working wardrobe. 
Balance with a no-fuss leather pencil 
skirt for a considered approach

Graphic 
sweater

TOP TIP
Invest in timeless 
chocolate-coloured 
accessories – butter-
soft knee-high boots 
and a saddlebag are 
performance-ready 

Play the long game. A straight-
talking pussy-bow silk dress is 
a pitch-perfect partner for that 
meeting-in-the-boardroom moment

Pussy-bow 
dress

PALMER 
HARDING
The label that makes exquisitely 
constructed shirts its business 

Levi Palmer and Matthew  
Harding know how to cut a sharp 
shirt, and this month they are 
launching a capsule collection 
dedicated to the androgynous 
wardrobe staple. Think directional 
spiral pleating, pristine bib-fronts 
(that are anything but twee), and 
elegantly sculpted waists. Working 
women who live in their suits, or 
boyfriend jeans, take note. JH 
Palmerharding.com

TOPSHOP UNIQUE 
LEATHER SKIRT, £265

ROCHAS 
VELVET 
FLATS, 
£430, AT 
BROWNS

JAEGER
WOOL-MIX 
SKIRT, £150

NO 21 
COTTON AND 
WOOL SHIRT, 
£345, AT BROWNS

 
 

THE KOOPLES 
WOOL SWEATER, 
£180

FRAME SILK DRESS, 
£320, AT SELFRIDGES

CLUB MONACO 
CASHMERE/WOOL 
COAT, £1,315
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GABRIELA 
HEARST LEATHER 
BOOTS, £1,022, AT 
BARNEYS.COM

SAINT LAURENT  
BY HEDI SLIMANE 
LEATHER BAG, £1,680

THAKOON 
LEATHER BAG, 
£1,140, AT MODA
OPERANDI.COM
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TWELVE PORTRAITS FOR AW15 
KARENMILLEN.COM





Graphic prints offer a fresh 
perspective on everyday 
skirts. Give yours a new 
standout spin with colour-
pop cashmere; it’ll be your 
boldest move yet

Op-art skirt

TRADEMARK

Pookie and Louisa Burch 
(stepdaughters of the designer 
Tory Burch) have garnered cult 
appeal in their home city of New 
York with their youthful stance on 
office-appropriate dressing. Their 
muses – from Diane Keaton to 
artist Taryn Simon – steer the 
label’s fresh take on a gently 
nostalgic silhouette. “They inspire 
us to create simple pieces that carry 
off a pulled-together look with 
ease,” says Pookie. The coral-red 
coat (see page 153) is a star buy.  
“I’d wear it with my Trademark 
scalloped skirt and drop pearl 
earrings,” says Louisa. JH  
At Matchesfashion.com

A return to tailoring requires 
a united front. A perfectly cut 
matching suit is a successful 
strategic move. Team with 
a freshly pressed tee to 
guarantee style dividends 

New suiting

Two sisters putting a modern, youthful 
stamp on old-fashioned elegance 

EQUIPMENT 
CASHMERE 
SWEATER, £325

RUPERT 
SANDERSON 

PATENT-LEATHER 
SHOES, £465

RAG & BONE 
COTTON T-SHIRT, 
£70, AT NET-A-
PORTER.COM

JONATHAN SAUNDERS 
VISCOSE SKIRT, £595, AT 
NET-A-PORTER.COM

& OTHER STORIES 
WOOL TROUSERS, £79

& OTHER STORIES 
WOOL JACKET, £145

MARK CROSS
LEATHER BAG, 
FROM £1,420, 
AT HARRODS

CHURCH’S
LEATHER 
LACE-UPS, £300

ZADIG & VOLTAIRE
WOOL COAT, £500
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TRADEMARK  
WOOL POLONECK, 
£229, AT MATCHES
FASHION.COM

In an office full of grey and 
monochrome, lead with 
dynamic colour equations. 
Teal and mustard, camel 
and tangerine, or blush and 
brown will all be rewarded 
for lateral thinking

Off-colours

J CREW 
WOOL SKIRT , 
£595

VANESSA BRUNO 
SUEDE HEELS, £395

If a black-and-white uniform is your 
power player, hit a shape refresh. 
Promote a shirt to a silk poloneck 
blouse and consult with a sliced-hem 
midi. After all, the devil is in the detail 

Monochrome

RALPH LAUREN 
BLACK LABEL 
LEATHER BELT, £438

HOBBS 
SILK BLOUSE, 
£129

SUNO 
WOOL SKIRT, 
FROM £452

CELINE 
LEATHER 

SHOES, £630

NICOLE FARHI

Laid-back merino knits, supple leather and unstructured 
tailoring are “vital” workwear staples, says Georgia Beavers, 
the new womenswear designer reinvigorating British 
favourite Nicole Farhi. Her USP? “Comfort. And a soft 
elegance. Nicole herself is a huge inspiration,” says Beavers, 
which explains the emphasis upon multitasking separates 
(Farhi worked simultaneously as a sculptor and fashion 
designer during her tenure at the label). The arty influences 
don’t stop there: one of the few female writers of the Beat 
generation, Diane Di Prima, inspires the studious mood  
of the autumn/winter collection, which offers up luxurious 
collegiate cardigans and gentlemanly camel coats to  
cuddle into. What does Beavers herself wear in the  
office? “A rollneck sweater from our archive, lightweight 
flannel trousers and Prada brogues.” JH
Nicolefarhi.com 

An intellectual, artistic vibe underpins hard-working 
separates and luxurious layering   
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CAMILLA & MARC 
CANVAS JACKET, £470

PATEK PHILIPPE 
ROSE-GOLD AND 

STEEL WATCH, 
£41,020

Play the part of a boss to the 
extreme with militant khaki. 
There’s really no competition.  

The power 
skirt suit
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CAMILLA & 
MARC 
CANVAS 
SKIRT, £280

FENDI 
PONYSKIN 

BAG, £4,420
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3  I S S U E S  O N LY  £ 3*

E X C L U S I V E   T R I A L   O F F E R 

Try Condé Nast Traveller for only £3 and enjoy 3 copies of the magazine. 
After your exclusive trial offer, contact us to stop receiving the magazine or let your subscription start automatically. 

When your subscription starts, you will receive a FREE WELCOME GIFT and the next 12 issues for only £24 – 
that’s 75% free. Also as a subscriber you will automatically qualify for FREE membership to the Members Club.

THE WORLD AT YOUR FINGERTIPS FROM CORNWALL TO THE CARIBBEAN
Inside every issue the world’s best travel writers and specialists share their secrets and offer 

new and authentic experiences. Features on new destinations, or well-loved classics and ideas for 
achieving holidays in places you’ve only dreamed of – Condé Nast Traveller will take you there.

*Offer is limited to new subscribers at UK addresses and to direct debit payments only until 31/12/2015. BT landline calls to 0844 numbers will 
cost no more than 5p per minute - calls mades from mobiles usually cost more.

THE SMARTEST TRAVEL 
MAGAZINE  IN  THE  WORLD

TO SUBSCRIBE: www.cntraveller.com/subscribe/KCT13856 or
call 0844 848 5202 (REF KCT13856)









available at

www.skagen.comFollow us @SKAGENDENMARK #SKAGEN
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SHEER ROMANCE
Slink between 
peekaboo lace  
and barely-there 
silks. Dress the 
décolletage with  
a ribbon-tied neck  
or draw in eyes 
with a choker

DINNER A DEUX
Let a tailored edge tempt  
you. An easy wide-leg trouser  
is the cleverest companion for  
an evening tête-à-tête

COME- 
HITHER  
LOOKS

“LOVE ON THE LEFT BANK” (PAGE 260) AND  
“THE BEAT GENERATION” (PAGE 276) PLAY 
FEMININE AGAINST MASCULINE. ON WHICH  
SIDE WILL YOU FALL, ASKS NAOMI SMART

Be inspired
BALENCIAGA 
CLIP EARRINGS, 
£495

VILSHENKO GABARDINE 
TROUSERS, £495

MANOLO 
BLAHNIK 
SATIN AND 
CRYSTAL 
HEELS, £695

THE KOOPLES 
SILK AND LACE 
CAMISOLE, £195

GIANVITO 
ROSSI LACE 

BOOTS, £1,080

JIMMY 
CHOO 
CAGE 
CLUTCH, 
£1,995

TOPSHOP UNIQUE 
LACE DRESS, £325

SAKS POTTS 
MONGOLIAN 
SHEEPSKIN 
COAT, £795

PHILOSOPHY BY 
LORENZO SERAFINI 
LACE BLOUSE, £395, 
AT STYLEBOP.COM

BUTLER & WILSON 
CRYSTAL NECKLACE, £158
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FINAL TOUCHES
Sex-kittenish 
accessories fit 
for seduction 
demand 
glinting crystal 
and sprays of 
delicate lace 
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ANDROGYNOUS 
APPEAL

Be inspired

STEP TO THE BEAT 
Break free from a 
traditional approach  
to tailoring – a casual 
attitude is the antidote 
to stiff silhouettes.  
A double-breasted 
overcoat turns  
relaxed when  
slung over a cosy 
cashmere rollneck

HELLO TO BERLIN
“I was inspired by a beatnik feeling, 
seen in Fifties Berlin,” says the shoot’s 
stylist, Francesca Burns. “Its rich history 
of female artists captured this mood 
with their masculine take on tailoring”

ON THE ROAD
Enrich refined 
wool tweeds and 
penny loafers with 
strokes of artistic 
flair. A beret and 
flounced silk 
sleeves add a 
feminine spin

SANDRO 
WOOL 
COAT, £475

GESTUZ WOOL 
BLAZER, £169, AT 
FLANNELS.COM

& DAUGHTER 
CASHMERE 
POLONECK, £275

ROCKINS 
SILK 

SCARF, 
£140

THEORY 
WOOL-MIX 
TROUSERS, 
£235

TOD’S 
PATENT-LEATHER 

LOAFERS, £375

CLAUDIE 
PIERLOT 

CHIFFON 
BLOUSE, 

£206

LOCK HATTERS 
WOOL BERET, £49
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boghossianjewels.com  |  @boghossianjewels

OLD BOND STREET  –  LONDON





Boodles

Boucheron

Bvlgari

Cartier

Chanel Fine Jewellery

Chopard

De Beers

De Grisogono

Faraone Mennella

Garrard

Graff

Harry Winston

Mikimoto

Piaget

Theo Fennell

Tiffany & Co.

Van Cleef & Arpels

+44 (0)20 7730 1234  

WHAT’S THE BUZZ?
THE FINE JEWELLERY ROOM

www.harrods.com



EVERYTHING FROM PEACOCK-STYLE SPLENDOUR              TO A NEW ANGLE ON MINIMALISM

Unleash your inner maharani this season, as  
jewellers are inspired by India’s dazzling heritage

w ith names such as Hyderabad, Jodhpur and 
Valparai, the current crop of glittering jewellery 
collections give a clue to their inspiration. Add 

the aesthetics of ruby-beaded tassels, makrana marble, carved 
emeralds and beaten yellow gold, and a rich image  
of India is evoked. This season a resurgence of Indian-inspired 
jewels neatly coincides with the Victoria & Albert Museum’s 

Indian Festival, which opens in October, exhibiting Mughal 
court arts, textiles and paintings as well as jewellery. 

The trend for Indo-European jewels was born during 
the Twenties and Thirties, as one part of the V&A festival, 
the exhibition Bejewelled Treasures: The Al Thani Collection 
(opening in November), amply demonstrates. Cartier in 
particular reinterpreted Indian forms in art-deco style > 

Edited by CAROL WOOLTON

EXOTIC setting

GRAFF PINK- AND 
WHITE-DIAMOND 
BROOCH, PRICE 
ON REQUEST
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THE SHILLA   20-21 APRIL

Join Suzy Menkes and luxury business and creative leaders as 
they explore the future of luxury and the role of Northeast Asia 

as a new hub for the industry. 

CNILuxury.com 

@CNILuxury / @SuzyMenkesVogue

adrian.ting@condenastint.com  /  +44 20 7152 3472

SPONSORS INCLUDE: 

FIND OUT MORE:

“Home to a young, tech-savvy population, and one of 
Asia’s largest luxury markets, now is the 

perfect time to hold the world’s fi rst international 
luxury conference in Seoul.”

Suzy Menkes, International Vogue Editor



of the East instantly adds an air of 
beguiling mystery.

It isn’t only the maisons that travel 
to India for inspiration. Annoushka 
uses Jodhpur’s blue houses and 

Jaipur’s sandy Amber Fort in her  
lapis lazuli and spessarite drop 
earrings, and Amrapali 
sets ruby lotus flowers 
on polki-diamond hoop 
bracelets and rings. 

Meanwhile William 
Welstead, who 

creates simple, 
modern and elegant pieces for 
Stella Tennant that shimmer 
with the brilliant colours of  
an Indian garden, travels to 
Mumbai several times a year 
to search for old emeralds or 
18th-century flat-cut diamonds. 
“I love the way they still cut 

diamonds in India,” he explains, 
“in shapes that have not been 

made in Europe for centuries,  
such as rose cuts and briolettes.” 
No Indian stone is left unturned 

by Claire Choisne, Boucheron’s 

design director. Its Bleu de 
Jodhpur collection, under the 
patronage of Maharaja Gaj 
Singh of Jodhpur, fashions 
marble from the same source 
as the Taj Mahal, sapphires, 
rock crystal and sand from the 
Thar desert into modern 

pieces. Henna tattoos find an echo in 
David Morris’s coloured-stone and 
diamond Amira bracelets. 

India’s national bird, the peacock,  
has a fan of diamonds 
as it perches on bangles 
by Graff; Chopard 
gives it emerald and 
sapphire feathers in  
its chandelier-style 
earrings. The Cartier 

panther dazzles with emerald eyes in 
new Indian settings of black jasper, or 
lazily rests on bracelets of ultraviolet 
amethyst beads. Van Cleef & Arpels 
even plundered the Indian Ocean  
for its Seven Seas Collection, creating 
a mystery-set sapphire sea turtle, 
Tortue, bearing a gorgeous yellow 
diamond on its back. New-season 
style is paved with bold and brilliant 
jewels that sizzle with the piquant 
flavour of the East. CW     
The V&A’s India Festival runs from 
October 3 to January 10 (vam.ac.uk)

Dangling hoops fuel our love affair with India’s artisan handiwork 

using carved emeralds next to sapphires 
and ruby beads in startling colour 
combinations when reworking 
jewels for the maharajahs. 
References to this Tutti Frutti 
style are visible in the new Cartier 
Etourdissant collection, where 
youthful headbands on silken 
cords dangle large emeralds and 
bindi-style ruby drops with 
diamond ribbons.

Just as traditional fabric motifs 
were reimagined as chintz patterns  
to appeal to Europeans, so Harry 
Winston has taken inspiration from 
the exotic intricacies of kaftan fabrics 
(using archival drawings by Bombay-
born Ambaji Shinde, Winston’s chief 
of design for 40 years from 1962), to 
transform ancient Indian embroidery 
into woven diamond necklaces. 

What is it about the fierce 
exoticism of Indian jewellery 
that continues to inspire 
designers? While exploring 
a century of striking  
jewels for my book Vogue: 
The Jewellery, published on 
October 8 (see page 253),  
I found that it is the beaten-
gold and stone jewels of India 
that have most gripped the 
imagination. Stylists reference 
ceremonial necklaces and dangling 
fringed motifs, using chandelier 
earrings or pinning glitzy diamanté 
brooches to hairbands and turbans to 
lend vivacious Eastern allure.

It seems we all have an inner 
maharani, easily unleashed by a 
delicate golden hand jewel, oversized 
crystal hoops or a riot of colourful 
bangles. India doesn’t suffer from gem 
restraint: in a culture where more is 
more, loaded is the only desirable 
mode. A barrage of golden jewelled 
trinkets means unabashed glamour, 
and almost any jewel with a hint  

IN THE LOOP

BOUCHERON 
TANZANITE, 

SAPPHIRE AND 
DIAMOND RING, 

PRICE ON 
REQUEST

HARRY 
WINSTON 
DIAMOND 

NECKLACE, 
PRICE ON 
REQUEST

TIFFANY TOURMALINE, 
DIAMOND, SAPPHIRE AND 

TSAVORITE EARRINGS, 
PRICE ON REQUEST

DE BEERS  
MULTICOLOURED 
DIAMOND BRACELET, 
PRICE ON REQUEST

CARTIER EMERALD, 
SAPPHIRE, RUBY AND 
DIAMOND NECKLACE, 
PRICE ON REQUEST

BULGARI 
EMERALD, SPINEL,
AMETHYST AND 
DIAMOND NECKLACE,
PRICE ON REQUEST

LOUIS VUITTON 
GOLD AND DIAMOND, £2,900

CHANEL FINE JEWELLERY 
GOLD, £3,075

DIOR JOAILLERIE GOLD 
AND DIAMOND, £6,700

India doesn’t 
suffer from gem 
restraint – there, 

more is more

FABERGE 
RUBY, 
SAPPHIRE, 
GARNET AND 
EMERALD 
RING, PRICE 
ON REQUEST

BUCCELLATI 
GOLD, £3,000

SOPHIA LOREN  
ON THE COVER OF 
VOGUE JULY 1965, 

FEATURED IN A NEW 
BOOK, VOGUE:  
THE JEWELLERY

CHOPARD SAPPHIRE, 
DIAMOND, EMERALD, 

TOURMALINE AND 
TSAVORITE EARRINGS, 

PRICE ON REQUEST
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a rguably, only a wristful of watches 
have been witness to history. 
Marie Antoinette’s Breguet, for 

example, or the diamond-set Jaeger-
LeCoultre 101 worn by the Queen for her 
Coronation in 1953. The Cadenas, created 
by Van Cleef & Arpels in 1935 and 
recently reimagined for today, is another. 

The watch (the name of which means 
“padlock” in French) is said to have been 
inspired by Wallis Simpson, the woman 
whose love affair with Edward VIII 
brought about his 1936 abdication.  
A year later, a Cadenas was made for the 

newly titled Duke of Windsor. 
Although the Cadenas was designed  

in the midst of the art-deco period, it was 
actually part of an avant garde movement  
that embraced industrialism and modernism. 
“Vintage Cadenas are such beautiful and rare 
pieces,” says 20th-century jewellery expert 
Peter Edwards, “which makes them hard to 
get hold of at auction.”

Some of the new versions have simple 
yellow-gold snake-chain bracelets, others are 
vamped up with cabochon rubies, snow-set 
diamonds and pink sapphires. The watchface, 
however, remains upright and discreet; in the 
era it was introduced, it was considered impolite 
for women – including Cadenas fans such as 
film stars Paulette Goddard and Merle Oberon 
– to check their watches in public.  

In spite of the nod to history, these time- 
pieces are sleek, up-to-the-minute, slinky wrist  
jewels. The fact that they tell the time is just an 
added bonus. CW

A 1939 drawing  
of the timepiece

 A watch originally inspired  
by Wallis Simpson has been
reworked for the 21st century.
The rest, as they say, is history

Wallis Simpson 
– wearing a 
Cadenas – on  
her first official 
visit to America 
following Edward 
VIII’s abdication

1940

A 1941 retail 
card by Van 

Cleef & Arpels

2015
Right: pink 

sapphires and 
diamonds set 

in pink gold

1937

The Duchess of Windsor’s platinum 
and diamond Cadenas watch and, 
far right, an original sketch for it 

Time
UNLOCKED
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ROSE-GOLD AND 
DIAMOND RING, 

£3,750

BLACK-DIAMOND 
AND RHODIUM 

PLATED RING, £1,700

ROSE-GOLD AND 
DIAMOND CUFF, 

£26,700

you might not expect a graduate 
of art history, immersed in Old 
Masters, to have the rigorous eye 

necessary to delete the detail to a level 
that minimalism demands. But young 
jewellery designer Charlotte Dauphin 
de la Rochefoucauld of Maison 
Dauphin has this restraint in spades.  

Take her uncomplicated style. Today 
she’s wearing a JW Anderson black 
shirt over Maison Margiela linen 
trousers – chosen this morning from a 
wardrobe of discreet pieces by Hermès 
and Dior – which she wears with a pair 
of her husband’s Berlutis. Her hair is 
glossy and straight; her hands and 
wrists twinkle with her designs set into 
pure lines and curved, cage-like arcs. 

Even the presentation of her new 
collection shares this disciplined vision: 

pieces are numbered to show that they 
form part of a series, rather than being 
given anything so frivolous as a name. 
“This is a visual language,” explains 
Dauphin of her diamond-set designs, 
which launch this month at Dover 
Street Market, during a dinner hosted 
by Paolo Roversi. “I didn’t feel that I 
needed to add anything.” 

Her approach is to shed ornamental 
elements in order to create pieces  
with interesting proportions in a 
pared-down palette of rose, white  
and blue gold set with grey, white and 
black diamonds. “I like to emphasise 
the beauty of simplicity and empty 
space,” says Dauphin, perched on  
a black ponyskin sofa in her sleek 
Chelsea flat. 

“I like jewels to be part of 3D space, 
like architecture or sculpture,” she 
continues, pointing out an inspirational 

sculpture of steel blocks by Antony 
Gormley that rests on a marble table. “I 
love geometric shapes and abstraction 
and I’m a bit obsessed by concrete.” 
Strong materials with an industrial feel 
fill the elegant apartment, where 
concrete, steel, marble and petrified-
wood stools give the high-ceilinged, 
classical room a contemporary feel.  

It was studying for a master’s degree 
in classical and Byzantine art at the 
Courtauld Institute and a love of 
classicism that ignited Dauphin’s 
interest in jewellery. On archaeological 
digs in Israel she became fascinated by 
the unearthed coins and chains. “All 
the paintings and mosaics had been 
destroyed,” she recalls, “but I found the 
strength of the jewellery really moving. 
I became captivated by the way 
jewellery can connect you to the past.”

Dauphin sets stones into bands, “but 
I make a break in the circle as a 
statement about time,” she says, 
showing one of the new rings (a series 
of large copies of them will form a 
jewellery installation in Dover Street 
during the Frieze art fair). “Above all 
else, I like to keep it simple.” Another 
understatement from jewellery’s new 
queen of minimalism. CW
Dauphin is available at Dover Street 
Market, W1

Right: an 
Antony 

Gormley 
sculpture 
provides 

inspiration. 
Below: 

Dauphin at 
a dinner 

for her 
jewellery 

WHITE-GOLD AND 
DIAMOND RING, 

£8,540

WHITE-GOLD 
AND DIAMOND 
EARRINGS, 
£4,125

Charlotte, 
photographed  

by Paolo Roversi  
in 2014
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Jeweller Charlotte Dauphin 
extracts striking minimal 

designs from precious 
metals and diamonds

In ORE

“I like jewels to be like architecture 
or sculpture,” says Dauphin, 
pointing to an Antony Gormley
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i t’s sunset on the Italian Riviera 
and a party is in full swing  
to launch the new Dolce &  

Gabbana Alta Gioielleria collection  
at Stefano Gabbana’s glamorous  
villa above Portofino. The most 
astonishingly extravagant jewels, such 
as romantic replicas of 
Venetian gondolas in 
ruby, pearl and lacquer 
and golden-roped boats 
from Capri with red- 
and white-lacquer striped 
sails, are being handed 
around on trays like 
mouthwatering canapés. 
Below, actual boats are delivering 
couture clients and guests, including 
the model Marpessa Hennink and 
shoe designer Tabitha Simmons, and 
Gabbana is ready to hit the decks. 

Anywhere else these jewels would 
be under lock and key. But the 
outspoken, flamboyant duo’s attitude 
to fine jewellery echoes their fashion 
philosophy for colourful exuberance 
and dodging rules to do things in 
their own personal way.

“We’re crazy but we want to reflect 
Stefano’s and my spirit,” laughed 
Dolce the day before, relaxing on his 
motor yacht Regina D’Italia moored 
below the villa. “We are very ignorant 
about jewellery. We don’t know the 
value of stones and we don’t want  
to.” Gabbana mimics how he designs 
jewellery, imagining a table full of 

WILD

Dolce & Gabbana’s exuberant new jewellery 
collection is a paean to the designers’ beloved Italy

BEAUTY

DIAMOND, 
TANZANITE, 

EMERALD, RUBY 
AND SAPPHIRE 

NECKLACE, PRICE 
ON REQUEST

about
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coloured gems from which he’ll pick  
a brown topaz, yellow diamond or 
ruby, “but with a free mind,” he says. 
“I don’t choose for the value but to 
express the idea we’ve had.”

“No repetition” is the designers’ 
only rule. In any case, it wouldn’t be 

easy to reproduce the 
exquisite tiny details 
that make up these 
massive jewels, such as 
the exact red velvet of 
the La Scala curtains on 
a pair of earrings, held 
back to reveal a gold 
dancing ballerina, 

pirouetting on a mammoth-ivory 
stage. Also the pieces boast 
unique antique cameos, 
vintage Sardinian carved 
coral or 19th-century 
miniature Canaletto- 
style paintings framed 
in natural pink 
diamonds collected 
from antiques dealers. 
Artisans delicately 
embellish each piece 
with gold filigree, 
engraving or micro-
mosaics, ancient Italian 
techniques that create a 
paradox: something totally 
new that is simultaneously 
passionate, wildly theatrical 
and ultimately deliciously 
desirable and collectable. CW 
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“We don’t  
know the value  

of stones  
and we don’t 

want to”

FINE ART
Filigree and 

flowers make 
for baroque 
splendour

AMETHYST, 
TANZANITE AND 
SAPPHIRE BROOCH, 
PRICE ON REQUEST

MICRO-
MOSAIC 

EARRINGS, 
PRICE ON 
REQUEST

ENAMEL, SAPPHIRE 
AND TANZANITE 
TIARA, PRICE ON 

REQUEST













Your guide to new beauty pick-me-ups, style refreshers  
and fashion events for the months ahead

Edited by VIRGINIA CHADWYCK-HEALEY

Beat the elements and treat yourself  
to this cosy biker jacket.

Introducing No 9, the new embossed leather collection from Paul 
Smith, inspired by the façade of the designer’s Mayfair shop at  
9 Albermarle Street. With eight different wallet sizes and 11 colours, 
it’s the ultimate pick’n’mix. Paulsmith.co.uk

Vogue and Amanda Wakeley 
welcome you and a friend  
to the designer’s flagship 
boutique in Mayfair on 
October 22 (6.30pm to 
8.30pm). Vogue’s Virginia 
Chadwyck-Healey will be in 
conversation with Amanda, 
and guests will have the 
chance to browse, buy and, 
of course, meet the designer.  
Add in a special discount, a 
chance to win your favourite 
item from the collection,  
a goody bag and some 
Sipsmith cocktails, and you 
have a truly British affair. 
Places are limited – to book 
yours, email: VogueRSVP@
amandawakeley.com.  
Amanda Wakeley,  
18 Albermarle Street, W1

MONEY  
TALKS

Best of 
BRITISH

AND BREATHE…
Visit any Elizabeth Arden 
counter to try its new 
Oxygen Blast Facial 
Treatment (£15 for 15 
minutes, redeemable 
against any Arden 
purchase), which gives up 
to five days of fresh-faced 
dewiness. Post treatment, 
apply Superstart Skin 
Renewal Booster, £45.

The warm-up

MANOLO 
BLAHNIK 
SUEDE HEELS, 
£500

COACH LEATHER BAG, £325,  
AT SELFRIDGES.COM

GIORGIO ARMANI 
CREMA NUDA, £145

SANDRO SHEARLING  
AND LEATHER JACKET, £630,

SANDRO-PARIS.COM

WISH
LIST

CROSS- 
BODY 
CHIC

PAUL SMITH 
LEATHER  
CREDIT CARD 
HOLDER, £130

PAUL SMITH LEATHER 
CREDIT CARD CASE, £169

PAUL SMITH  
LEATHER

POUCH, £350
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Wool and  
shearling bomber 
jacket, £1,750. 
Wool wide-leg 
trousers, £695. 
Bag, £995. All 
Amanda Wakeley

BLURRED VISION
This luxurious day cream by 

Giorgio Armani features a 
skin-perfecting tint. Soft  

and super-lightweight,  
it blurs imperfections  

and comes in six shades. 
Need we say more? 

VOGUEchecklist
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In the pink
The Breast Cancer Research 

Foundation (BCRF), founded by 
Evelyn Lauder in 1993, has raised 

£37 million to date. Her son, William, 
says, “I see her vision brought to  

life each time a Pink Ribbon pin is 
bought at an Estée Lauder counter. 

It’s a powerful message of hope.”  
Do your bit by stocking up on  

these pretty products.

Uniqlo’s new-season colour matches 
breathe fresh life into winter checks. 
Effortlessly classic. Uniqlo.com/uk

Square up

TOP TEN 

COLD PLAY 

CHECK ME OUT
New season, new loafers. 
Trust us, your feet will 
thank you. This Russell 
& Bromley houndstooth 
style, £175, fits the bill.

Roksanda Ilincic has spent the past 
10 years building her brand into one 
of Britain’s brightest. To celebrate, 
she has created a collection of her 
10 favourite styles, in new fabrics 
and bold colourways. Available 
exclusively at Harvey Nichols.

Blue is the colour. Basler’s elegant 
oversized wool coat is the answer. 
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CHECK  
MATE

JO MALONE  
RED ROSES 
COLOGNE, 
£85 (£20 
GOES TO 
THE BCRF)

AVEDA  
HAND RELIEF, 

£22 (£2 GOES 
TO THE BCRF)

BASLER WOOL COAT, £485, 
BASLER-FASHION.COM

WOOL TROUSERS, £19.90. 
FLANNEL SHIRT, £24.90. 

BOTH UNIQLO

Have you ever wondered what goes in to a Louis Vuitton runway show? 
Louis Vuitton loyalists will love the Series 3 exhibit in London, which  
offers a glimpse inside the mind and world of Nicolas Ghesquière. We’re 
offering you and a friend a chance to experience it in style, on October 1 

at 4pm, with a sumptuous afternoon tea followed by a private tour  
of the exhibition. Places are limited – to book yours, send  

an email, with your name and guest’s name, and clearly 
referencing VOGUE, to: Series3event.uk@louisvuitton.com. 

The Louis Vuitton Series 3 exhibition is at 180 The Strand, 
London WC2, from September 21 to October 18

Show time

DIANE VON 
FURSTENBERG 

EMBELLISHED 
LEATHER  

TOTE, £278

CLINIQUE  
PINK WITH A PURPOSE 
CHEEK POP, £17.50  
(£2 GOES TO THE BCRF)

DVF
DELIGHT

DARPHIN 
INTRAL 
REDNESS 
RELIEF 
SOOTHING 
SERUM, £68 
(£5 GOES TO 
THE BCRF)



253

Middle 
class

Imagine the greatest 
photographers of the moment 

joining forces to support amFAR 
and its quest to raise funds for 

Aids research. Moncler has 
invited leading image-makers, 

including Patrick Demarchelier, 
Annie Leibovitz and Pamela 

Hanson, to photograph the 
brand’s iconic Maya jacket. An 

exhibition of the work, called 
Art for Love, will be housed in 

New York’s Public Library, and 
online art auctioneers Paddle8 

will hold a sale of the images on 
their website (Paddle8.com), 

from September 11. All proceeds 
will go directly to amFAR. 

Colour, cashmere, 
comfort – it’s time 

to join the Chinti & 
Parker club. We love 

this fun pompom 
sweater, £350. 

Chintiandparker.com

Bobble 
effect

Lots  
of love

FRENCH EXCHANGE
Mes Demoiselles 

pieces exude laissez-
faire nonchalance 

and a healthy dose 
of Parisian chic. 

Magnifique in every 
way. Coat, £485.

Sweater, £199.  
Skirt, £189.  

020 7486 4800

IN THE LINE-UP 
If you’ve only ever  

dreamed of owning a 
Bruce Oldfield piece, 

now’s your chance, 
thanks to a perfectly 

timed collection  
for John Lewis. Snap  

it up quickly.

TREASURED READS
Swarovski: Celebrating a History of Collaborations 
in Fashion, Jewelry, Performance and Design (Rizzoli, 
£60), features contributions from Suzy Menkes and Colin 
McDowell. Available at Waterstones.com
Vogue: The Jewellery by Vogue’s jewellery editor Carol 
Woolton (Mitchell Beazley, £75) is available to Vogue readers 
at £55, including free UK p&p. To order, please call 01903 
828503, quoting Jewellery/MB624. Subject to availability.

Autumn is the time 
to feel cosy – and 
if you need to look 
smart, too, here is 
the solution: this 
super-soft cropped 
sweater by Jaeger.

DR SEBAGH DEEP 
EXFOLIATING MASK, 
£69, AND HYDRATING 
MASK, £59, 
DRSEBAGH.COM

BRUCE BY 
BRUCE OLDFIELD 

SKIRT, £150, AT 
JOHNLEWIS.COM

JAEGER RIBBED 
SWEATER, £150, 
JAEGER.CO.UK

amFAR
AUCTION

SKIN 
SOS

Moncler’s  
Maya jacket, 

photographed 
by Pamela 

Hanson
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THE NEW BESPOKE MEDIUM SIZED MARYLEBONE TECH INCLUDES                3 INTERCHANGEABLE COLOURED HANDLES - BLACK, SILVER & BLUE
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The beauty of an autumn/winter season 
enthralled by allure is the freedom  
to play a new character. From a film 
noir femme fatale in the throes of a 
pulse-quickening Left Bank affair to a 
lovestruck heroine suited in gentlemanly 
attire, what’s to stop you embracing a 
tantalising new guise? Dare to be sexy. 
Dress up, come undone, or become the 
starlet – who better than Sienna Miller 
to hail the return of the waist in this 
season’s intoxicating red-carpet gowns? 
The style propositions are on the table, 
and there’s everything to play for…

Quicken the 
HEART

vogue
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Welcome to the new sensuality: second-skin lace and  
plunging necklines signal a classic Parisian seduction

Photographs by Inez & Vinoodh. Styling by Kate Moss

LOVE on the
LEFT BANK

What could be 
more achingly sexy 

than head-to-toe 
lace? Perfect a 

feline stand-off in 
Balmain’s daringly 

sheer catsuit
Black lace jumpsuit, £2,350, 

Balmain. Black patent-
leather sandals, £595, 
Christian Louboutin.  
Hair: Sam McKnight. 

Make-up: Aaron de Mey. 
Nails: Laura Forget. 
Creative movement 

director: Stephen Galloway. 
Production: Paris Office 

Productions. Digital 
artwork: Stereohorse. 

Model: Lara Stone 
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The film noir 
heroine’s take on 

suiting is a two-
part affair. Don’t 

Pucci’s spread-
collar shirt and 

Altuzarra’s 
slashed pencil 

skirt make a 
handsome couple?

Black lace shirt with 
beaded collar, £3,535, 

Emilio Pucci. Black 
laminated lace skirt, 

£635, Altuzarra, at 
Mytheresa.com. Black 

suede boots, £595, 
Manolo Blahnik 
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Speed forward to 
a state of undress 
with Ermanno 
Scervino’s barely-
there Belle de 
Jour lacework
Ivory silk and lace 
blouse, £750, Ermanno 
Scervino. Black satin 
bra, £45, L’Agent  
by Agent Provocateur. 
Black pencil skirt, £730, 
La Perla. Black leather 
obi belt, £240, Isabel 
Marant. Black leather 
boots with lace detail, to 
order, Altuzarra

263INEZ & VINOODH



Embrace Parisian sensuality with  
a Brigitte Bardot bouffant. Backcomb 
the crown and set with John Frieda 
Ultimate Fixation Hairspray, £4.79
Velvet peplum top, £890, Tom Ford. White lace 
knickers, £480, La Perla. Hold-ups, £7, Calzedonia. 
Boots, as before 
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Fan the flames  
of timeless French 

style: sprays of 
smoky lacework 

make Valentino’s 
sheer dress a fiery 

scene-stealer
This page: pleated silk-

tulle dress and knickers, 
£4,335, Valentino.  

Lace bra, £18, American 
Apparel. Patent-leather 

sandals, as before 

When it comes  
to the artisanal 

evening look, go 
high definition  
– Gucci’s hand-

crafted dress 
raises the bar

Opposite: black-and-
white patchwork lace 
dress, £2,130, Gucci. 

Hold-ups, as before 
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Chanel’s doily-
collar jacket 
whispers of a 

maid’s uniform. 
Step up the 

seduction with 
suspenders and 

T-bar shoes with 
lipstick-red soles

Tweed and lace jacket, 
£5,350, Chanel. 

Suspender knickers, 
£322, La Perla. 

Stockings, £35, Agent 
Provocateur. Leather 

T-bar shoes, £595, 
Christian Louboutin. 

Beauty note: set a 
scintillating tone with  

a smoky eye and nothing 
else. Dress eyelids with 

L’Oréal Paris Color 
Riche La Palette in 

Smoky Black, £14.99 
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What could be 
more romantic 
than Alberta 
Ferretti’s delicate 
swathes of ivory 
chiffon? Just top 
with a fuzzy 
shearling
This page: chiffon dress, 
£1,865, Alberta Ferretti. 
Cream Mongolian 
sheepskin coat,  
£2,390, Holly Fulton. 
Obi belt, as before

Revive the Rive 
Gauche spirit:  
a simple Louis 
Vuitton LBD  
and snow-white 
fur coat is a  
tried-and-tested 
heart-stopper
Opposite: sheepskin 
coat, £7,512. Silk slip 
dress, £3,270. Both 
Louis Vuitton. T-bar 
shoes, as before 
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Where to draw the line 
between under- and 
outerwear? Alessandra 
Rich’s knockout  
lace comes with  
street-wise gold chains
Opposite: lace dress with 
macramé chain, £1,715, 
Alessandra Rich, at Harrods. 
Grosgrain slingbacks, £415, 
Dolce & Gabbana.  
Hold-ups, as before

Pristine white lace  
has shed its bridal 
connotations. 
Innocent? Not so
This page: lace dress, £1,815, 
Altuzarra, at Matchesfashion.
com. Halterneck bra with  
cross straps, £180, Myla
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The corset has 
returned, ready 
for l’amour. Tom 
Ford is awarded 
extra marks for 
seductive velvet
Velvet peplum top,  
£890, Tom Ford.  
Hold-ups, as before.  
For stockists, all pages, 
see Vogue Information
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Embrace the darker 
side: black is anything  

but downbeat
From left, handknitted wool 
sweater, £485, Michael Kors 
Collection. Wool poloneck, 

£25, Uniqlo. Earrings,  
model’s own. Wool poncho 

coat, £1,995, Burberry 
Prorsum. Cashmere poloneck, 

£215, Johnstons of Elgin.  
Hair: Damien Boissinot. 

Make-up: Christelle Cocquet. 
Nails: Tricia Carvalhaes Pahl. 
Production: Brachfeld Paris. 

Local production: Made In 
Germany. Digital artwork: 

Imag’in Productions.  
Models: Damaris Goddrie, 

Heather Kemesky,  
Suvi Koponen and Issa Lish

the BEAT 
GENERATION

Photographs by Karim Sadli. Styling by Francesca Burns

Rewrite the androgynous philosophy: the uniform of the off-duty intellectual  
comes to life with bluestocking suiting, silken shirts and heritage knits 
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How to turn Max Mara’s 
classic camel sweater 
seductive? Banish  
the trousers and  
go barelegged
This page: camel wool  
sweater, £500, Max Mara.  
Black wool poloneck, £145, 
Margaret Howell. Black  
leather shoes, £630, Céline 

Lemaire’s masculine 
suiting works best 
when worn in anti-fit 
slouch mode. Consider 
it high time to adjust
your stance
Opposite: olive wool  
jacket, from £659. Matching 
trousers, £330. Both Lemaire. 
Poloneck, as before
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Day or night, the 
alternative androgyny 
hits a sensuous, 
feminine note. Your 
styling rule? Dare  
to unbutton Ralph 
Lauren’s jumpsuit  
just a notch further
Opposite: black wool-crêpe 
jumpsuit, £2,350, Ralph  
Lauren Collection. Black  
jersey scarf, £125, Chloé 

The city lights: layers  
of languid, creamy 
tailoring are a bright 
idea when it comes to 
next-generation street 
style. Add a poloneck 
and chisel-toe heels
This page: all-in-one coat and 
jumpsuit, from £960, Y Project, 
at La Boutik. Poloneck and 
shoes, as before 
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A novel idea:  
channel the  
writer at play in  
the afterhours and 
leave the necktie  
of Bottega Veneta’s 
silk blouse trailing
This page: silk blouse,  
£875. Wool trousers, £520. 
Both Bottega Veneta

A curly quiff strikes 
the perfect balance 
between elegance  
and boyishness. 
Define and shape 
with Kérastase Short 
Mania Sculpting 
Paste, £19.50 
Opposite: black wool/silk 
jacket, £3,706. Matching 
waistcoat, to order. Both 
Vivienne Westwood Gold 
Label. Poloneck, as before 
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Get a class distinction 
when it comes to 
scholarly style: Dolce 
& Gabbana’s prim, 
knee-grazing dress 
with sleeves pushed 
up is a grade-A combo
This page: black wool 
poloneck, £635. Black crêpe 
dress, from £990. Both  
Dolce & Gabbana 

Dressed-down silk 
steers a new mood  
in eveningwear. Play 
the beatific muse in 
Céline’s understated 
two-tone slip dress
Opposite: silk slip dress,  
from £4,560, Céline
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A flawless complexion 
is the epitome  

of understated 
femininity. Enhance 

skin’s natural 
brilliance with 

Elizabeth Arden 
Superstart Skin 

Renewal Booster, £45
From left, silk/cotton 

turtleneck, £545, Salvatore 
Ferragamo. Silk-satin blouse 

with detachable ribbon tie, 
£565, Gucci
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The new movement: 
Hillier Bartley’s 

gentlemanly fringe 
scarf adds swish to 

after-dinner chic
This page: navy wool  

coat, £1,800. Burgundy  
satin shirt, £795.  

Wool trousers, £710.  
Satin scarf, £280.  

All Hillier Bartley, at 
Matchesfashion.com.  
Black leather loafers,  

£110, GH Bass 

Do polished but  
not too polished. 
Conjure Berlin’s 

smoky jazz-bar scene 
with Paul Smith’s 

hazy-hued blazer and 
poloneck affair
Opposite: taupe wool  

jacket, £950, Paul Smith. 
Poloneck, as before.  

Earrings, model’s own 
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Status sweater dressing isn’t always about flashy yarns  
– now the simplest poloneck and a demure wool skirt are  

a far more intriguing proposition
Opposite: cashmere poloneck, £670, Eric Bompard.  

Wool skirt, £330, Boss. Loafers, as before 

Grow into autumn’s roomy refinement – this season’s  
sizing up is about enhancing the elegance

This page: from left, black cropped wool tuxedo jacket, £895.  
White cotton shirt, £375. Coat and shirt, as before.  

All Hillier Bartley, at Matchesfashion.com.  
For stockists, all pages, see Vogue Information 
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“I was, and am,  
an incredibly 
fortunate person…”
Vintage crêpe blouse, £399, 
Elizabeth Avey. Felt beret 
with veil, £560, Piers 
Atkinson. Gold earrings, 
£9,660, Sophia Vari, at 
Louisa Guinness Gallery.  
Hair: Sam McKnight. 
Make-up: Lucia Pica.  
Nails: Trish Lomax. Props: 
David White. Location:  
the Langham hotel, W1. 
Production: 10-4inc.  
Digital artwork: R&D

292



STORM
For Sienna Miller, the past few years have 

encompassed motherhood, controversy, 
hard-won success and, recently, a broken 

engagement. Emerging from the tempest,  
and on the brink of super-stardom, she tells 

Emily Sheffield why she is “not easily defeated”

Photographs by Mario Testino. 
Styling by Lucinda Chambers 

Cooking up a 
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Cinematic sweep: 
when you have 
the prowess  
to carry off a 
gown that pools 
around your feet, 
you know you’ve 
made a splash
Opposite: stretch-cady 
asymmetric-shoulder 
dress, £2,165, Stella 
McCartney. Earrings, 
£195, Fouché London. 
Resin and white-topaz 
cuff, £1,200. White-
topaz bangle, £998. 
Both Butler & Wilson

Sienna admits 
she works with  
a stylist now.  
“I know exactly 
what I want to 
wear and what  
I don’t, but it’s 
too much volume 
of events. I just 
don’t have time  
to sit down and 
scroll through  
Style.com”
This page: silk dress, 
£1,635, Alessandra Rich, 
at Harrods. Sequined 
beret with veil, £490, 
Victoria Grant. 
Earrings, stylist’s own
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In the driving 
seat: ladylike 

tweeds accelerate 
into the spotlight, 

especially when 
partnered with  

a theatrical 
pussy-bow blouse

Tweed jacket, £1,365. 
Matching pencil skirt, 

£950. Both Michael 
Kors Collection.  

Silk blouse, £1,305, 
Valentino. Sunglasses, 

£260, Jimmy Choo. 
Leather gloves, £70, 

Hestra. Earrings, 
Sienna’s own 
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Curtain call:  
a splayed circle 

skirt, bare back and 
veiled face point to 

movie-star style
Crêpe dress, from £1,560. 

Crocodile bag, to order. Both 
Dolce & Gabbana. Belt, from 

£1,050, Balmain. Leather 
slingbacks, £535, Charlotte 
Olympia. Tights, £16, Falke. 

Gold and ebony earrings, 
£7,560, Sophia Vari, at 

Louisa Guinness Gallery. 
Vintage bracelet, £120, 

Arabella Bianco. Veil, from  
a selection, Victoria Grant
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Forget the rules about 
plunge or slits – both 
are all the more fun
Opposite: silk dress with 
sequined shoulder detail, to 
order, Saint Laurent by Hedi 
Slimane. Faux-fur stole, £49, 
Coast. Suede and leather shoes, 
£935, Salvatore Ferragamo. 
Crocodile clutch, £1,335,  
Paula Cademartori. Crystal 
earrings, £68, Butler & Wilson

Take the long view  
with a high-waisted 
maxi skirt and ultra-
long-sleeved blouse
This page: silk blouse, £725, 
Barbara Casasola, at Net-a-Porter.
com. Long skirt, £740, Escada. 
Belt, from £1,050, Balmain.  
Gold earrings, £13,848, Sophia 
Vari, at Louisa Guinness Gallery
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Agent Provocateur’s 
sensational proposition 

carves a pin-up  
shape in an instant

Satin corset with suspenders, 
£445. Satin knickers, £95. 
Stockings, £25. All Agent 

Provocateur. Vintage earrings, 
£165, Arabella Bianco
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ienna Miller is 
looking like any 
other young 

mother on a Monday night having just 
bundled her excited two-year-old into bed 
following a long day at work: tired, harried, 
hair a bit mussed, eyeshadow caked into the 
creases of her eyelids. She has been on a 
fashion shoot since 9am and then there  
was the Suffolk wedding party of a mutual 
friend at the weekend, where sleep, she 
admits, simply didn’t happen. And she and 
actor Tom Sturridge had left early on 
Sunday to collect their daughter, Marlowe, 
who was being watched by Tom’s mother, 
actress Phoebe Nicholls. Sienna pads 
barefoot, striped black-and-white jersey top 

slipping off a tanned shoulder, over to the 
fridge, which has a wooden cockerel perched 
on top. “Wine? Shall we? I need it!” she 
grins, pulling out a bottle of rosé. “I do 
sometimes worry about my wine abilities!” 
she giggles, sloshing it into pretty glasses and 
handing me mine. “I absolutely love it…” 

I can tell you that the kitchen in her west 
London home is airy and light, with wooden 
floorboards and a vast concrete island. 

Family pictures are framed above the kitchen 
table, which looks out on to a garden tumbled 
with roses and lavender. Next door, velvet 
sofas dominate a long double sitting room, 
with green Chinese wallpaper and shelves 
lined with books – including Tennessee 
Williams, Tobias Wolff and a West Wing box 
set squeezed in. It’s cosy and normal. 

No time for Monday-night sofa slumming 
today, however. Tomorrow is Marlowe’s 
third birthday and Tom is at Hamleys 
buying her presents now, which will have to 
be wrapped, although “I am not very good at 
it,” Sienna sighs. The Michelin-starred chef 
Marcus Wareing is ringing the bell at the 
white front door and Sienna’s phone is 
giving off yet another elegant ping. It was 
Wareing who taught Sienna the requisite 
skills to pass as a talented chef de partie for 
her new film Burnt – spooning, chopping 
and dissecting turbot. She groans comically: 
“I think I cooked 70 turbots in one day –  
my fingers smelt of fish for weeks.” Vogue  
has reunited teacher and pupil to see  
if Sienna has remembered Wareing’s hard-
taught techniques. She takes another gulp  
of wine and welcomes Marcus, quickly 
sneaking some old sprouting potatoes into 
the bin out of sight from the master chef 
when she thinks he’s not looking.   

In the film, Sienna is both love interest and 
dramatic foil to Bradley Cooper’s character, 
a Michelin-starred chef who battles his 
addictions, cleans up and comes to London 
to earn his stars again, assembling a new 
team along the way, including Sienna, who 
sports a buzz cut – “and a very sweaty  
face under a white chef ’s cap,” she laughs. “I 
think, at a certain point, you have to let go of 
any sense of vanity in films and start playing 
real character roles. It’s a relief, actually, for 
the focus not to be to look glamorous.” In 
preparation the actors spent time with 

Wareing’s team in 
London. “Yes, Marcus 
did shout at me 
during training,” she 
admits. “‘You can’t 
hold your spoon like 
a fuckin’ shovel!’” she 
imitates, grinning at 
Wareing. “I was your 
favourite pupil, wasn’t 
I?” We have requested 

she cook the same turbot dish she assembled 
for the film – this requires more wine. Not 
for the food. For us. Sienna pours generous 
top-ups, worrying that it’s too cheap, that 
her knives aren’t sharp enough, ever the 
professional: warm, with natural self-
deprecating charm, undercut by a naughty 
giggle and little slips of indiscretion. If only 
the damn fish would slice from the bone as 
easily as she handles those around her. She 

looks surprisingly nervous trying to worry the 
soft white flesh free, hands shaking a little:  
“I don’t want to let Chef down,” she admits. 

Marcus, who has a gently grizzled beard, 
watches beadily. “This is a really tough fish 
to fillet,” he says supportively, his Lancashire 
roots still apparent in his accent. “Don’t 
force it, don’t push it, take the tension out if 
it,” he coaxes. “Whoop!” she cries, as the 
last morsel slides off, relief spreading over 
those famous, pretty features. It’s a triumph. 
“She always came to set prepared, ready to 
work, she trained very, very hard to simulate 
being a chef,” says the film’s director, John 
Wells, who rang from Los Angeles the day 
before to endorse his star. 

This much is clear as Sienna elegantly 
spoons perfect buttery froth over the fillets 
– no shovelling going on here – burning her 
slim, unadorned fingers as she tests the 
flesh (“by the end of filming I had heatproof 
hands”), and turning over the fillets with 
deft calm despite the sizzling heat. Wareing 
is impressed: “I told her she could have a 
place in my kitchen any time,” he says.

A change of career, however, is unlikely 
to happen right now because, at 33, Ms 
Miller is on a roll. She has gathered the 
kind of speed and velocity this year that 
causes blinks and fissures on social media 
and has Hollywood commentators breaking 
into hyperbole. For those who have not 
managed to keep up, a little recap: there 
was her small but redefining part in Bennett 
Miller’s Foxcatcher. Blink and you’d miss 
her because she disappeared so effectively 
into the role of Mark Ruffalo’s protective 
wife. This performance was capped in 
American Sniper, directed by Clint 
Eastwood, in which she played opposite 
Cooper’s late, celebrated US Navy Seal 
sniper Chris Kyle. Here, she articulated just 
the right measure of emotional depth as his 
embattled wife, Taya, adding much-needed 
heart to the film while her screen husband 
was in his endless kill zone, his home visits 
never feeling like downtime. 

These films were premiering just as  
she stepped into even brighter lights on 
Broadway in Sam Mendes’s Cabaret with 
Alan Cumming, taking over Emma 
Stone’s role as Sally Bowles for the last six 
weeks of its hit run. It was “the most 
incredible, fulfilling thing I have ever 
done. I feel like I’ve peaked with that!” 
Slipped in among the noise was a role 
alongside Vince Vaughn in the comedy 
Unfinished Business. After two weeks back 
in London, she was off to Cannes to be a 
judge alongside the Coen brothers and Jake 
Gyllenhaal, which she carried off with  
her usual wit and confidence (“I was the  
only one who voted against one of the big  
films, so I certainly wasn’t keeping 

S
“I’m not sure people know how 

smart Sienna is. She began 
her public life at such an early 

age, people assumed there was 
something frivolous about her”
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“I’m not someone 
who is prone to 
self-examination,” 
says Sienna. 
Does she linger 
on the past?  
“No, not badly”
Organza dress, from 
£1,735, Donna Karan 
New York. Patent-
leather sandals,  
from £420, Marc 
Jacobs. Leather gloves, 
£95, Hestra. Crystal 
brooch, on shoulder, 
£58, Butler & Wilson
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The Vogue shoot 
was held at the 
Langham Hotel, 
already familiar 
to Sienna – its 
kitchen was the 
setting for her new 
film, Burnt
Opposite: jersey 
evening dress,  
£955, Michael Kors 
Collection. Gold 
earrings, £9,660,  
Sophia Vari, at Louisa 
Guinness Gallery 

The devastating 
detail 
surrounding 
Temperley 
London’s black 
gown? The  
fact that it’s  
lined in gold
This page: silk dress, 
£1,295, Temperley 
London. Leather and 
suede sandals, £1,395, 
Salvatore Ferragamo. 
Earrings, as before.  
For stockists, all pages, 
see Vogue Information 
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quiet,” she winks). And, as always, she 
delivered her distinct take on old-school 
glamour in Valentino, Gucci and 
Balenciaga on the red carpet. “She doesn’t 
compromise and stays very true to herself,” 
says her friend, designer Stella McCartney. 
“She instantly knows when something is 
right for her. She looks good in everything 
but she won’t just wear anything.” 

B
esides Burnt this 
autumn, there is a 
turn in Mississippi 
Grind by indie 
directors Anna Boden 
and Ryan Fleck, then 
Brit director Ben 
Wheatley’s High-
Rise, a dark, violent 

reworking of JG Ballard’s 1975 novel set 
in a desolate tower block. If this isn’t 
enough to slay your lingering perceptions 
of Sienna as a pretty – albeit extraordinarily 
so – It-girl, model and fashion plate who  
is more famous for her on-off boyfriends 
and tabloid battles than for her acting, 
then concentrate because there is more:  
in August she is off to Belfast to start  
work on James Gray’s The Lost City of Z 
(“He’s someone I have always admired”). 
And she leaves for Los Angeles in 
December to film Ben Affleck’s Live by 
Night, the follow-up to his Oscar-winning 
directorial debut Argo – “I am really 
excited about that!” And never mind the 
William H Macy production with Jane 
Fonda that’s in the wings. 

None of these is a lead role. Yet. But in 
Wells’s considered opinion, this is certain to 

happen soon. “I’m not sure people know how 
smart she is,” he says. “She began her public 
life at such an early age, people assumed 
there was something frivolous about her.” 

“She has that rare combination of 
confidence and vulnerability,” adds Bradley 
Cooper, now a firm friend of Sienna’s, 
emailing between performances of his  
stage play Elephant Man in London. 
“When I saw her audition tape for American 
Sniper, I didn’t even realise it was her. She 
blew me away. And she comes ready to 
work but also ready to play and makes 
everyone around her feel at home.”

Not to mention that all-important star 
quality that completes the Miller equation: 
“She is 10 people in one person,” attests  
her older sister Savannah, with whom 
Sienna co-designed a fashion label named 
Twenty8Twelve when they were in their 
twenties. “She is so vivacious, such a big 
person in a tiny body,” she laughs. “She’s 
also very good at having fun.” 

“She has this inner happiness and it’s 
contagious,” agrees McCartney. “And she  
is maturing into something that is really 
spectacular to watch as a friend.”

“I’m clearer on what I want and what it 
means to me,” is Sienna’s less verbose 
opinion on 2015 having been Miller  
Time. “Maybe my decision to pop into 
smaller things and do classy parts is really 
working for me.”

But this has not, as we all now know, just 
been a period of self-congratulation. The 
next morning, a warm blustery July day, I 
arrive at her home at 9.30am for a follow-up 
chat. Except that I miss a last-minute email 
from her PR (who is also her oldest, best 
schoolfriend, Tori Cook – how brilliantly 
Sienna is that?) to say that Sienna’s had 
some bad news: a family member is very 
sick, and she has asked if I can possibly 
reschedule. She answers the door in jeans 
and a pretty Prada striped top having just 
dropped her daughter off at nursery, but  
her eyes are red and she struggles to keep  
her features in order. However, this doesn’t  
stop her natural inclination to put others  
at their ease, insisting, “No, it’s fine,”  
and apologising for not being herself, would 
I like a coffee, she is just making  
one for herself. (“Sienna is absolutely the  

most generous person,” 
emphasises Savannah. 
“She doesn’t ever act  
like a diva.”) She visibly 
straightens as she fusses 
around the coffee 
machine. After all, going 
to boarding school at  
the age of eight teaches 
backbone if nothing else. 

A sick family member 
is not the only challenge right now. Her 
partnership with Tom, whom she started 
dating in 2011, has also floundered. 
Although they had been snapped by 
paparazzi just days before, looking relaxed 
and happy on a beach in Formentera, the 
hipper, quieter island adjacent to Ibiza  
(the same privacy laws do not apply in the 
rest of Europe), the engagement ring with 
which Tom had proposed in 2012 was 
gone. It had been known to her close circle 
that they split back in May, but they 
continue to be great friends, committed 
parents, sometimes living under the same 

roof, sometimes not, going on holiday 
together for Marlowe. Sienna hesitates, 
then stumbles when I bring it up in 
conversation. “I don’t want you to focus  
on my perfect life,” is all she will say,  
staring at the table, tucking her hair behind 
her ear again. “We are a family and out of 
respect for all of us, there is nothing I would 
want to comment on publicly.” 

That they are still working together as 
parents had been obvious the night before. 
Sturridge, who is an extremely attentive 
father, and whom she describes as a “really 
authentic person – no massive ego or any of 
the traits you associate with actors”, had just 
finished a long run in David Mamet’s play 
American Buffalo with Damian Lewis. He 
arrived late at the end of our dinner and 
dropped the Hamleys bags in the corridor. 
He is usually quiet and politely reserved, a 
stark contrast to Sienna’s sunny, open charm. 
Lean and pale in black skinny jeans and 
scuffed leather boots, he came into the 
kitchen and, although clearly not in the 
mood for socialising, briefly said hello  
before vanishing to start wrapping Marlowe’s 
presents. And at the weekend wedding we 
had all been at, although it was noticeable 
that they were not together as such, they 
looked relaxed and at ease in each other’s 
company, having arrived together. 

“It’s been really quite overwhelming 
recently, just with the volume of everything 
going on… Everything is shifting,” she 
quietly says later about balancing her work 
with family. She looks distracted, running 
her fingers tiredly through her hair. “It’s 
actually been the shittiest year,” she sighs. 
“And amazing. It’s always yin and yang.  
I feel like if you’re excelling in one area,  
it’s hard to manage both and I do feel like 
the work is going really well.”  

A week later the newspapers finally run 
the story that they have split. But this  
time around the tone is more respectful: 
boundaries have been firmly set. There  
won’t be a pack of paparazzi hanging around 
outside her door, chasing her through the 
streets, shouting abuse to get a reaction or 
tapping her phone. From 2008 onwards 
Sienna pursued court actions against various 
tabloids and paparazzi. She won where 
others failed, and deserves credit for her 
resilience in what has been revealed as 
criminal intrusion to the point of insanity. 

As well as her own private legal 
proceedings, she was a key witness in the 
Leveson Inquiry in 2011, and again during 
the recent hacking trial against Rebekah 
Brooks and Andy Coulson, where a 
voicemail with the words “I love you” left 
for Daniel Craig in 2005 – when she was 
with Jude Law – dragged her back into the 
spotlight for her love life, exactly what she 

“It’s actually been the shittiest 
year. And amazing. It’s always 

yin and yang. I feel like if 
you’re excelling in one area, 

it’s hard to manage both” 
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had meant to leave behind. She sighs when 
I bring up that period – one that in effect 
engulfed her twenties. “I’ve talked about it 
so much… It just feels like a long time ago 
now. I’m hugely glad it is over. It was an 
abusive thing; it really was. I was constantly 
terrified. And it was perpetuated because I 
was fighting; I never gave in. It made me a 
really anxious person and that reacted in 

my own life and led to outbursts. And it 
just felt really unjust!” she says, hurriedly 
but firmly. “My sister wouldn’t let me take 
my nephew and niece to the park because it 
wasn’t safe and I couldn’t continue to live 
like that. I am just not that person.” 

She and her lawyer, Mark Thomson, 
began to gather evidence – Sienna using a 
hidden camera to capture the perpetrators: 
“It’s not like we had a clear-cut case,” she 
points out, “no law had been put in place 
before. It’s great I have done it. I am  
hugely proud.” Her achievements are more 
impressive when you take into account that 
the Princess of Wales’s hounding had come 
before. “I was definitely subjected to hideous 
sexism and judgement. I had ‘slut’ sprayed on 
my door… How does anyone manage that?” 
The results have been far-reaching, not just 
personally but for her career. Her last 
thoughts on the subject are this: “Not living 
in that perpetual state of anxiety and stress 
meant that I could focus on what I wanted to 
do, whereas before I was really scattered…”

We pause momentarily as Sienna collects 
Marlowe’s birthday cake, delivered by a 
friend to the front door. It’s a Lion King 
head in sponge and icing. “Thank God we 
are past that Frozen moment – it’s crack  
for kids,” she smiles, revealing perfect white 
teeth. Later they are driving to a cottage 
they rent on a friend’s country estate, for 
Marlowe’s birthday party. She will be joined 
by her mother, Josephine, and Savannah, her 
two constants: “I’m really close to them, they 
are hugely important and influential women 
in my life,” she says. “But of course we drive 
each other nuts as well!” 

Tom enters the house again, more languid 
and relaxed, the raw edge of last night  
gone. The nanny, Erica, bustles in with the 
presents and Sienna’s assistant busies in and 
out. Sienna admits she’s just had a wardrobe 
clear-out: “I’ve got four huge bin bags! I have 

these sort of thrift markets for my friends.” 
But equally she insists the days of being a 
much-vaunted fashion plate are over and  
she now hires a stylist to help her with  
public appearances (and steps out in a 
Galvan white jumpsuit for Wimbledon). 
“But I don’t remember the last time I went 
shopping. I swear to God, I wear jeans and 
trainers and a T-shirt most days.” (She is 

indeed wearing pristine 
Stan Smiths and faded 
blue jeans but not  
many people can look  
so revoltingly good in 
such casual attire.) 

Sienna’s mood has 
shifted, the rhythm of 
domesticity taking over. 
They plan to stay at the 
cottage for a few days: 

“Marlowe loves it and gets to be feral, we 
scamper about and climb trees; there’s a lake 
to paddle about in and a riding school nearby. 
Just time out.” Two parents with careers that 
take you to different corners of the globe was 
never going to be easy to navigate. “Obviously 
when you have a baby it’s the most incredible 
experience but your life is also catapulted 
into this chaos and you are exhausted. I could 
literally get on this table and fall asleep.” For 
the first time that morning, she laughs, big 
and throaty. “I’d like to be better at managing 
things; I’d like to be more super,” she 
continues. “Although we’re never going to 
feel it, even if we are. That’s the curse of 
motherhood – we just run ourselves ragged. 
I’m just trying to get a sense of what that 
guilt is… I sometimes feel like it’s a totally 
invented emotion. It’s strange to be punishing 
ourselves this way. It’s not healthy.” 

S
ienna moved all three of 
them to New York for 
Cabaret, the city where  
she was born and which 
still lures her. Her father, 
Edwin, also still lives there. 
“At the time we saw it as an 
adventure,” Sienna recalls. 

However, a bout of flu a week before her 
opening night meant that she had to be 
buoyed on stage for the entire run by a 
course of steroids – “It’s a very American 
thing.” She also got asthma and “smashed 
my face open on stage one night and had to 
have six stitches.” I suggest it sounds more 
like torture than creative nirvana. She nods: 
“It’s a dark place to be, head-wise. You are 
playing a complete nihilist and trying to be 
a mother at the same time during the day. 
But I was also loving it and I felt devastated 
when it ended.” She likens the first night  
of Cabaret to “euphoria you’ve never 
experienced, an adrenaline rush that is 

“I was definitely subjected  
to hideous sexism and 
judgement. I had ‘slut’ 

sprayed on my door… How 
does anyone manage that?”

totally addictive.” She won’t admit to 
planning her career but there is no doubting 
the drive beneath. 

There was another Broadway play 
planned early in 2016 but “it was a play 
with just two of us on stage and I was 
offered less than half of what he was going 
to be paid. If it was two men it wouldn’t 
probably happen. Sad, but I walked away.” 

Savannah says that a move to New York is 
always in the offing: “New York calls to all of 
us,” she admits. In reality, Sienna has always 
switched back and forth. It was where she 
located straight after school, at 18, to attend 
the Lee Strasberg Theatre & Film Institute 
– “that was intense!” Her parents had divorced 
when she was six. Edwin, an American 
banker-turned-art-agent would marry four 
times in total (Sienna and Savannah have 
two half-brothers and a stepsister), so the 
girls returned to London with their mother, 
a former model and It-girl, to live in Fulham. 
Josephine was also at the weekend wedding 
in Suffolk, draped in swishing floral silk 
with her two daughters hovering nearby, 
Sienna clutching her sister’s hand as they 
meandered happily among their friends. 

Given this closeness it seems baffling she 
would start boarding school so young. 
Sienna went to The Manor, a small school 
in Wiltshire, when she was eight; Savannah 
didn’t follow for another two years. Sienna 
shrugs impatiently, her answer classically 
British: “It was character-building, it made 
me resilient. And it’s not something I dwell 
on. I had a very loving childhood with very 
loving parents.” 

Sienna often stresses that she is “naturally 
optimistic,” that “I was and am an incredibly 
fortunate person,” and “I’m not someone 
who is prone to deep self-examination.”  
Do you linger on the past? I ask. “No, not 
badly…” She mentions that she is “someone 
who is not easily defeated”. She will need all 
these attributes in the coming months. Her 
friend of a decade, film and TV producer 
Bradley Adams, adds that this bravado is 
typical Sienna: “She projects a jolly front. To 
the outside she shows she can cope, but it 
does take its toll. But she looks forward, not 
back. She sees the positive in everything.” 

“Meeting Jude was the most incredible 
experience,” she insists, when asked to sum 
up the last decade. Our time is up and she 
is restless to move on. “I started working  
in film, I was travelling around the world,  
I was in love, my circle of friends expanded. 
I love how my Glastonbury years evolved,” 
she grins naughtily. “I started off in a grimy 
tent on a hill and ended up in a Winnebago. 

“I don’t look back on that time as negative 
at all. And I came out perfectly all right on 
the other side.”  Q
“Burnt” is released in October
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“I would probably be  
described as a fairly adversarial 
politician, yet hopefully 
manage to bring a bit of 
humanity…” Nicola Sturgeon 
photographed in the drawing 
room of Bute House, Edinburgh. 
Hair and make-up: Julie Maguire. 
Sittings editor: Lucy Bower

308

N
IC

O
LA

 S
TU

RG
EO

N
 W

EA
RS

 D
RE

SS
, C

H
RI

ST
O

PH
ER

 K
A

N
E,

 A
T 

BR
O

W
N

S.
 JA

CK
ET

, J
A

SP
ER

 C
O

N
RA

N
. 

SH
O

ES
, J

IM
M

Y 
CH

O
O

. E
A

RR
IN

G
S,

 E
U

A
N

 M
cW

H
IR

TE
R.

 B
RA

CE
LE

T 
A

N
D

 W
AT

CH
, N

IC
O

LA
’S

 O
W

N



Frank, driven and extraordinarily 
popular, Nicola Sturgeon has  
single-handedly altered Britain’s 
political landscape. But who is the  
real woman behind the formidable 
performer? Susie Rushton meets 
Scotland’s first minister
Photographs by Benjamin McMahon

MINISTER
YES

spitty, light summer rain in Edinburgh. 
Groups of tourists brave the top decks 
of the red tour buses that cruise around 
the city. Having done the Castle, the 
Grassmarket and the Old Town, the 
bus drivers make a detour to Charlotte 

Square, a beautiful Robert Adam-designed Georgian 
terrace. On its north side is Bute House, the official 
residence of the first minister, Nicola Sturgeon. Every 20 
minutes, throughout the day, the buses pause outside, and 
the passengers all crane their necks, hopeful for a flash of 
tomato-red sheath dress and carapace-shaped hairdo.

Even if her popularity hasn’t remained quite at the pitch 
it reached during May’s general election, Sturgeon still 
seems to be enjoying a level of fame and – among some, if 
not all – goodwill. “Yes, people seem to like her,” is my 

otherwise voluble cab driver’s crisp assessment. “Well, she’s 
less divisive than Alex Salmond,” judges a friend from 
Kinross over coffee on George Street, Edinburgh’s smart 
shopping avenue. Oddly, it’s the non-Scots who seem to be 
most interested in Sturgeon, partly because we only recently 
discovered her, fronting the “Yes” campaign in last autumn’s 
Scottish independence referendum and leading the Scottish 
Nationalist Party (SNP) in May’s general election, in which 
the party won 56 out of 59 Scottish constituencies. 

In Scotland she’s been a familiar figure in politics for 
decades, but for many in the rest of Britain her entrance on 
to the public stage was in the ITV leaders’ debate in April. 
Standing in a Weakest Link-style panel of seven, Sturgeon 
won over many viewers with her frank reasonableness – 
even some in England and Wales who couldn’t vote for her 
party. (Not the Daily Mail, though, which dubbed her >  
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Nicola Sturgeon  
in the Cabinet  
room of Bute House. 
“I used to be able to 
sit for hours and lose 
myself in a book. 
Now I read a couple 
of pages and I’m 
checking email or 
Twitter. This is 
possibly the longest 
I’ve been parted 
from my phone” 
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“the most dangerous woman in Britain”.) 
Sturgeon did realise during the live debate 
that she’d done well, she tells me later, 
“because it was on ITV, so there was an ad 
break in the middle. We had three or four 
minutes, and it was a chance to go to the loo. 
I had on a dress and the microphone was 
strapped to me, so there was no way I could 
get to the loo in three minutes. So the guys 
all went off, and I went down to talk to the 
audience for a few minutes, and that’s when  
I got the first sense it was going quite well. 
Most of them were English, and they were 
saying, ‘Oh, we wish we could 
vote for you, we like what you’re 
saying.’ So that gave me a lot of 
confidence for the second half.” 
A poll conducted by TNS that 
month gave her the highest net 
approval rating of any politician 
in Britain: +33, compared to 
Nigel Farage’s +12 and David 
Cameron on +7. On a walkabout in west 
Edinburgh the day after the debate, she was 
mobbed for selfies, a sort of personal victory 
parade that hardly seems to have abated. 

S
turgeon hopes to remain 
approachable to the public, her 
aide tells me, and still walks 
around Edinburgh where she 
can, so it’s fitting that at Bute 
House, unlike Downing Street, 

security is minimal. The sash windows are 
festooned with bomb-proof net curtains, but 
there are no police at the door, no visible 
guards. Instead a young woman with an 
irresistibly cheerful manner answers the door 
to Vogue’s team, we are swept upstairs and 
soon the formal atmosphere of the palatial 
drawing room (eau-de-nil walls, gloomy oil 
portraits of various Stuarts, a magnificent 
mantelpiece framed by a 17th-century rococo 
mirror – and a pair of saltires) is interrupted, 
plates of Tunnock’s Caramel Wafers and 
shortbread are produced, cups of tea (Scottish 
Breakfast) proffered – but where is Nicola? 
At a photocall at a community centre in west 
Edinburgh, one of her young female aides 
tells us, so while we wait, there’s time to try  
to glimpse her residential quarters up an 
elegant cantilevered staircase hung with 
formal photographic portraits of the five  
first ministers who have lived here since 
devolution in 1999. But any hopes of insight 
into off-duty Nicola are dashed. The “flat 
above the shop” looks barely lived in, with 
just a couple of framed portraits (one of her 
wedding day in 2010 to her husband Peter) 
on a sideboard; another room is stacked  
with unused divans. Either she’s hardly had 
time to unpack or doesn’t really want to. 

Sturgeon strides in – and stride she  
does, “every inch the cowgirl” as Simon 

Hattenstone of The Guardian once put it, 
despite the patent high heels that elevate  
her tiny frame. It becomes obvious that  
the warm, relatable, even jovial Sturgeon one 
sees on television is only one part of a 
politician who is, perhaps more naturally, 
businesslike and quite tough. She stands in 
the centre of the room, making the kind of 
rapid-fire small talk that hardly puts one at 
ease. She is shy, always has been, she says 
later, and feels more comfortable addressing 
hundreds of people in a hall than making 
chit-chat in small groups. Perhaps she is 

slightly anxious at the thought of having her 
picture taken, but once the rail of clothes is 
produced – Scottish designers, at her request 
– she’s game for whatever the stylist can throw 
at her, casting aside the safe-bet cap-sleeved 
dresses with “Oh, I can wear those any day.”

Two hours later, photographs completed 
with alacrity (she loved the Christopher 
Kane dress – “I might buy that”), Sturgeon 
has slipped back into her magenta uniform 
and we sink into one of the floral sofas in her 
drawing room. But conversation that centres 
on clothes, it turns out, is a pet peeve for 
Sturgeon, who sees the constant commentary 
on what she’s wearing as intrinsically sexist. 
“And this is, yes, a slightly hypocritical thing 
to say, having just done a glamorous shoot.” 
So she’ll politely answer my questions about 
who makes her clothes (Edinburgh designer 
Totty Rocks) and jewellery and perfume, but 
awkwardly. On the latter, she struggles, 
gazing at the ceiling for a cue. “My fragrance? 
Er… Chanel? Which one? Er… Coco?” 

It must be irritating, I agree, to realise 
people aren’t always listening to what you’re 
saying, but aren’t male politicians now 
judged almost as harshly for their image 
and appearance? Just think of Ed Miliband. 
“Well, I accept that Ed’s image and how he 
looked became a big part of how people 
perceived him. But I still don’t think it’s 
quite the same. Literally every time I’m on 
camera, as well as there being commentary 
on what I’ve said, there’ll be commentary 
on what my hair looked like, what I wear. 
Often it’s written in the most hideous, 
quite cruel way. And, yes, men aren’t 
immune to that, but even Ed Miliband I 
don’t think experienced it quite that way. 
But I’m actually inured to it now.” 

Her solution has been to adopt a certain 
style of neat, authoritative tailoring in >  

She’ll politely answer my 
questions about who makes 
her clothes and jewellery and 
perfume, but awkwardly
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retina-melting colours (“It’s better for 
television; I actually prefer black and grey”) 
and to relax a bit when talking about clothes 
in a way that would have been anathema to 
her younger, more austere self. One point on 
which she relentlessly insists, though, is that 
there has been no premeditated restyle. In his 
unauthorised biography, David Torrance 
suggested that there had been a total change 
of image around 2004, which he dubbed 
“Project Nicola”. No way, she says. “There 
was no great restyling or, you know, team of 
people in to make me look different. I’ve 
never done that. Now, for practical reasons, I 
get more help with these things, people who 
can nip out and get me things because I can’t 
go to the shops myself. But there hasn’t been 
any deliberate attempt. That said,” she 
explains, “10 years ago, when I was about 35, 
you get to a stage in your life when either you 
start to dye your hair or it goes the other way. 
But that was more a feature of being a certain 
age. It was only conscious in the sense of: I’m 
getting older, I better be a bit more conscious 
of diet and exercise. It wasn’t ‘I’m a politician, 
and here’s where I want my career to go, so  
I better make myself look presentable...’” Is 
she really this artless? While she’s happy to 
talk about clothes today – perhaps making a 
special effort to sound more interested in 
them than she otherwise might – what 
Sturgeon absolutely will not do is admit any 
of this is a deliberate effort to appear, to use 
the dread phrase, camera-ready. 

In fact, her insistence that there has been 
no “grand plan” is a theme that she keeps 
coming back to – to the point where one 
almost feels ready to say, “Really, it’s OK to 

have made an effort.” Can you imagine an 
American politician being this self-conscious 
about appearing to have tried? When I 
compliment her natural debating style, for 
instance, and ask how she honed it, she says 
it was just “experience – to say I’ve tried to 
work on it makes it sound like it’s much 
more systematic than it’s been.” Similarly, in 
answer to what must be her second least-
favourite question: why she and her husband 
don’t have children. “No, the question 
doesn’t annoy me,” she sighs. “I think it’s odd 
that people assume certain things about it – 
as if it were conscious. It’s like the ‘did you 
restyle yourself ’ question; it makes an 
assumption that my approach to my life and 
career has been completely single-minded 

and ruthless and cynical. If only I’d been 
that organised about things. People assume 
that it was conscious, to sacrifice that for a 
career in politics, and that’s certainly not 
how I approach these things.” Even if she’s 
not child-free by choice, does she agree it’s 
made her career path smoother, for not 
being interrupted by parenthood? “Possibly. 
It wasn’t my decision to do it that way. But 
yeah, there probably is little doubt that if  
I had had children in my thirties, my career 
path might have been different, it might 
have been windier and bumpier, and might 
not have ended up where it was. But in no 
way did I take a decision not to have 
children because I wanted to have a 
smoother career path.”

H
er career path is an 
extraordinary thing, as it 
happens – straight as a 
die, always heading in the 
same direction, but very, 
very long, particularly for 

somebody her age (she was 45 this summer). 
When her classmates at Greenwood 
Academy in Irvine, a town in Ayrshire, were 
snogging boys and listening to mid-Eighties 
pop, the 16-year-old Sturgeon signed up to 
the SNP. Neither of her parents – Robin,  
an electrician and Joan, a dental nurse – was 
particularly political, though she says the 
house was full of “newspapers and books. We 
watched the news.” Her mother, interestingly, 
has since become an SNP councillor. They 
talk on the phone every day. “From my mum 
I’ve got a sense of drive and always wanting 
to prove myself.” Her parents encouraged her 

to go to university – “it’s a cliché, 
but I was the first in my family 
to go so it was a big thing” – 
where she studied law. 

But even before she went to 
Glasgow University she was 
campaigning on doorsteps for the 
local SNP candidate on the  
youth wing of the party. “She was 

formidable at 16, very centred – not like a lot 
of teens, interested in fripperies,” says Louise 
Brown, a retired lawyer, who was involved 
with the SNP in Irvine and remembers the 
keen young volunteer. “What was special 
about her was her stickability. Lots of young 
people get into politics but then lose interest. 
She never lost interest.” Sturgeon remembers 
being a “quite shy, quite serious and pretty 
studious” girl. Pictures of her from that time 
show an almost comically serious young 
person: radical haircut, black clothes, mouth 
set. Was there a key moment at which she 
was turned on to Scottish nationalism? After 
all, mid-Eighties Scotland was nothing if  
not solidly Labour at that time. “It wasn’t any 
great sentimental patriotic view, but I was 

growing up when Margaret Thatcher was 
prime minister, and nobody in my community 
had voted for her. She and her government 
were doing, as I saw it, deep damage to the 
fabric of communities like the one I lived in, 
with no real democratic mandate to do it. 
Otherwise, I might have just joined the 
Labour Party. But Scotland was voting 
Labour and it wasn’t making any difference 
to whether we had a Tory government or not. 
That’s what formed my view that, 
independent, we could choose our 
government.” Scotland is hardly unique, of 
course, in being a part of Britain that doesn’t 
get the government it votes for – think of 
regions like the solidly red north-west of 
England? “Sure. Yes,” she says crossly, 
“Scotland’s not a region. To be perfectly 
blunt. We’re a country that used to be 
independent, long before any of us remember, 
and I think, psychologically, that is a big 
difference.” So, for Sturgeon, a romantic idea 
of Old Scotland does lurk, though she  
insists what really galvanised her were “the 
democratic, social and economic arguments. 
We should be in charge of our own destiny.” 

Whatever combination of beliefs certainly 
did drive her through her twenties and 
thirties, for after a brief time practising as a 
solicitor in Glasgow, she became an SNP 
candidate and a tenacious one at that. She 
was 22 when she stood in her first general 
election, and lost. She stood again, in 1997, 
losing again, along with various unsuccessful 
attempts at District and City Council seats. 
Eventually, in 1999, she was elected (by list) 
in the first-ever Scottish Parliament elections.  
From Ayrshire to Glasgow and then 
Edinburgh – doesn’t the fact that she’s never 
spent any significant time outside Scotland 
mean she lacks perspective on life in other 
parts of Britain? “I don’t think… I don’t 
think that’s true,” she says. “I’ve never lived 
outside Scotland, but I’m not sure David 
Cameron’s ever lived outside England and 
I’m not sure it makes him any less able to be 
prime minister. What’s needed in politics is a 
breadth of mind, an open-mindedness.” 

All those years of campaigning, debating 
and doorstepping with her yellow rosette 
turned Sturgeon into the performer she is 
today, talents that did not go unrecognised  
by senior SNP figures, particularly Alex 
Salmond, the party’s clever and provocative 
leader, who made her his deputy in 2007. 
After Scotland voted against independence 
last September – rejecting the arguments 
that Salmond and Sturgeon put forward by a 
10 per cent margin – she succeeded him to 
become the first female first minister. It is, 
she says, her proudest memory. “It’ll take a 
lot to better that moment.” 

Shona Robison, Sturgeon’s cabinet 
secretary for health, wellbeing and sport, has 

“In no way did I take a 
decision not to have children 

because I wanted to have  
a smoother career path”
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known Sturgeon since her twenties, and says 
she has been transformed by leadership. “She 
always had very clear ideas, but since 
becoming first minister it’s a new level. Her 
energy level is so high. She always manages 
to look fresh and her confidence level is high. 
She’s very comfortable where she is.” 

Inevitably though there is an assumption 
that her old boss Salmond, leader of the SNP 
for more than 20 years, must still 
overshadow his protégée. “Do you 
know what, I have never really felt 
in his shadow,” she says, shaking 
her head. Sure, but wouldn’t it be 
easier for her if he had just retired  
rather than become an MP, as he 
did in May? “No, because he’s a…
political colossus and a huge talent. 
He’s going to love me for saying 
this, but we’re not of the same 
political generation. With Blair 
and Brown, Brown wanted his job 
and it was always about who was 
going to be top dog. It’s never been 
like that with us. Looking back on 
it, there’s always been a sequential 
order to how things were.” 

Of course, she’s proud of being 
the first woman to hold her post, 
and talks a lot about the 50/50 
gender split she has in her cabinet, 
“though I don’t buy into this thing 
that women are always more 
consensual [in meetings]”, and how 
she wants to encourage younger 
women to get into politics. She cites 
as political heroines Angela Merkel 
(“fantastic, for all her character 
flaws”) and Hillary Clinton (“the 
resilience of the woman!”) but 
deplores the lack of other female 
leaders. “There’s still not enough of 
us. And that matters, not just in a 
narrow sense, but until you get to a 
critical mass of women in politics, 
this world is still viewed through, 
and reported through, men’s eyes. 
That means that women are judged 
and talked about and presented in a 
way that isn’t always understanding 
of what it means to be a woman.” 

She says she hasn’t experienced 
sexism in her career, though – or 
simply doesn’t want to name any 
specific incident, suggesting instead that in 
retrospect, there may have been subconscious 
discrimination. “I do struggle to identify an 
occasion when I was held back because I’m a 
woman… You don’t think about it at the 
time but, looking back on it, of course.” The 
comic actress and SNP supporter Elaine C 
Smith, however, does remember a time  
when Scottish politics was not welcoming to 
women. “I remember she was referred to as 

‘wee lassie’. If you ever wanted to know what’s 
wrong with politics, that is it. If you were in 
the SNP you weren’t supposed to have 
feminist politics, that belonged to Labour. 
Or you had to be a Thatcherite, more macho 
than the men. But there’s been a sea change.”  

Sturgeon takes with pretty good humour 
the nickname that was thrown at her early in 
her career: nippy sweetie, meant to describe a 

strident woman. “It means bossy, aggressive,” 
she explains, “though it can also mean 
somebody that fights their corner. So, yeah,  
a strident woman would be called a nippy 
sweetie, whereas a strident man just has a 
certain leadership quality…” How does she 
keep going, armour herself against all that? 
For someone so ambitious and spiky, 
Sturgeon is surprisingly self-critical, in a  
way that seems almost girlishly vulnerable. 

“Almost every day, as I replay the day in my 
head, I think, I should have done that 
differently. I’m quite hyper-critical of myself,” 
she confesses, though she’s trained herself to 
“move on from that quite quickly”. Has she 
always beaten herself up over perceived 
errors? “Yeah, and this is a huge generalisation 
but it’s a very Scottish thing, always thinking 
that you’ve got to be that bit better than 

everyone else to be good enough.”
She must feel vindicated now 

though, given her party’s roaring 
success at the general election in 
May, wiping out the opposition to 
make Scotland a near one-party 
state. Talking about the party’s 
victory is the moment she lights 
up the most. There is now a 
satellite contingent of SNP MPs 
down in Westminster, Salmond 
among them – how can Sturgeon 
possibly keep them in line from a 
distance of 400 miles? Yes, she 
says, “having the SNP suddenly 
having so many numbers in the 
House of Commons in a way we 
haven’t before brings its challenges 
but, you know,” she shrugs, “we’ve 
adapted to change before to the 
consequences of our own success.” 
Given the competing demands 
on her, you’d expect the woman to 
appear under pressure, but she 
says she doesn’t really feel it.  
“You hear people all the time 
saying, ‘I’m really stressed,’ and 
you think, just get on with it.” 

Sturgeon’s day sounds pretty 
stressful: up at 5am, having had 
just four or five hours’ sleep, she 
“instantaneously” checks Twitter, 
and if she’s at her house in 
Glasgow – which appears to be 
her real home – she makes the 
45-minute journey to Edinburgh, 
reading briefing papers, then 
appointments, photocalls, full 
hair and make-up, all in high 
heels (“I wreck shoes, I’m very 
heavy on them”), always switched 
on. Tuesday is the day the cabinet 
meets. During parliamentary 
session time she’s also at Holyrood. 
“I got back here at 11 last night 

and that’s not unusual. I’ll read a few papers 
these nice people have left me” – she nods to 
an aide – “then I pretty much go straight to 
bed.” Her husband Peter, the chief executive 
of the SNP, shares her home in Glasgow and 
also works in Edinburgh, but even so they 
don’t see each other much during the week. 
She met Peter, a genial-looking chap 15 years 
her senior, almost two decades ago but both 
had relationships subsequently; they 

Above: 
Sturgeon in 

2006. “There 
was no great 

restyling,” 
she says. 
Centre: 

celebrating 
the SNP 

landslide in 
May. Right: 

Sturgeon 
wowed 

audiences 
during the 

leaders’ 
debate  

in April

Members of the Young Scottish 
Nationalists at the annual SNP 
conference in Dunoon, 1989. 
Sturgeon, aged 19, is on the far left
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Alexandre de Betak produces some of 
fashion’s most spectacular shows,  

so when the self-confessed perfectionist 
decided to build his own retreat, no 

detail was forgotten. Sarah Harris visits

Photographs by Tim Evan-Cook

HOURS
golden

Alexandre and Sofía on  
the terrace of the finca they 
built. Hair and make-up: 
Stephanie G-M. Sittings 
editor: Michael Trow SO
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  A
lexandre and  
Sofía de Betak’s 
holiday home 
is set amid 
acres of olive 
trees on the 
west coast of 
Majorca, out 

of sight and sound of the zigzagging 
road above, which perilously hugs the 
cliff-side. Inside, Alexandre is busy 
concocting a jug of spicy ginger water, 
which he stirs and sprinkles with goji 
berries that soon swell; meanwhile  
his Argentinian wife is busy looking 
devastating – lithe-limbed and 
barefoot, dressed in a white cotton 
sack dress hand-painted with a 
Roman ruin scene of frescoes and 
crumbling pillars. I can’t place it 
exactly but it looks like Dolce & 
Gabbana. Wrong. She bought it 
earlier today, from a local artist called 
Letita at the gypsy market for €20. 
She swiftly ordered 10 others. (If you 
could magically make a €20 dress look 
as if it cost €2,000, you would order a 
caseload, too.) It’s that time of day, 
late afternoon, when the scorching 
bite of the sun has lowered to a heat 
far more bearable, and the house  
and its owners now bask in its 
flattering warm yellow glow. With its 
grey-green shutters and bougainvillea 
it’s exactly the sort of house that 
Majorca could sell postcards of. 
Everything is perfect. 

And yet not quite. It shouldn’t 
come as a huge surprise that Alex,  
of Bureau Betak, designer/events 
producer/art director extraordinaire,  
is a Frenchman who functions on 
aesthetics, and anything that might be 
deemed as slightly “off ” somewhat 
unnerves him. On this occasion, the 
thing that’s off is the Vogue team’s 
rather unsightly metallic-blue hire car 
– to make matters worse it’s more of  
a van, really – parked askew in the > 
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driveway. Spotting it, Sofía shoots 
him the sort of knowing look that 
only a wife can. “Yeah… I forgot to 
tell them,” she apologises. 

“I see that,” he deadpans with  
a smile. 

“There is a problem with your car,” 
she begins to explain. “It isn’t black.” 

It transpires that when house 
guests hire an offensively non-black 
car, Alex prefers that they park it out 
of sight, at the top of the long, 
winding driveway. It is with this 
unwaveringly exact attention to 
detail – one that extends right down 
to the divine light switches, which 
are “toggles” crafted out of porcelain 
and olive wood – that he has built his 
home. Alex spent several years 
searching for an old finca. “It proved 
impossible to find one so I decided to 
build one from scratch,” he says, with 
a shrug that reads “no big deal”. He  
has built his career on bringing 
multimillion-pound dreams and 
ideas to reality for luxury brands such 
as Tiffany, Dior and Rodarte, so it’s 
little wonder that the idea of building 
his own finca, which took 18 months 
to design and two years to construct, 
didn’t faze him.

The house that formerly stood here 
was built in the Seventies, and its  
only appeal was its position, with 
uninterrupted views over a wild, rocky 
terrain – where five donkeys currently 
roam – directly across to the 
Mediterranean, where the sun drops 
at precisely 9.16pm at this time of 
year. “The view and the sunset –  
that is what sold it to me,” Alex says. 
Before he started work on the house, 
he spent a year buying reclaimed 
doors and windows, around which he 
built the entire house. “I know that it’s 
completely the wrong way around; it 
isn’t the normal way to build a house.” 

In fact, everything here is reclaimed, 
from the doors and windows to the 
stone-coloured vintage linen, 
purchased from a military-surplus 
dealer, which covers a pile-up of 
scattered cushions in the lounge; and 
everything is locally sourced, from the 
pebbles set into concrete on the 
ground floor to the uber-chic 
crocodile-green-glass mosaic pool 
tiles and the ceramic crockery made 
by a local potter and painted and 
glazed by Alex’s two young sons 
(from a previous relationship with 
model Audrey Marnay). Even the 
wooden beams and the pine kitchen 
table, which he burnt to darken and > 

Above: Alexandre bought all the doors  
and windows before building the  

house around them. In the corner is a neon 
sculpture with Chinese characters.  

Top right: local ceramic pots in the office. 
Above right: floating stone bookshelves and 

baskets of homegrown citrus fruit.  
Below: the finca and pool seen from above
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Above: Sofía with Roc, the couple’s rescue 
dog. Right: the master bedroom with a 
bathtub carved from one piece of stone. 
Below: locally sourced materials in the 
downstairs living room include the pebbles in 
the floor and tree trunks used as tables. The 
cushions are made from army-surplus linen

Above: the doorway to this guest 
bedroom is built around a natural 
rock. Below : a red-wine tap – one 

of the droll touches that make  
the house perfect for entertaining
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There are plenty  
of quirks – not  

least a red-wine tap

then stripped back, were gathered 
after a storm hit the island. He 
cleverly made a deal to clear the 
fallen trees, sweeping up the lot to 
use in this home.

If Alex is a self-confessed 
perfectionist, he is the very best kind, 
because this is a house that feels 
anything but sterile. It is homely and 
lived-in, helped by its organically 
curved interior. There isn’t a sharp 
corner or hard edge here: undulating 
white plastered stone walls feel 
innately comforting and, importantly, 
cool too – in fact they are so thick 
there was no need to install air 
conditioning. A trio of bunk beds in 
one bedroom manifest as little 
ergonomic caves, Flintstones-style, 
carved into the curvaceous wall. This 
is a home that bursts with personality. 
There are R2-D2 and Darth Vader 

stone ashtrays, and a neon sign of 
Chinese characters (the sort of sign 
that looks as though it could be 
hanging outside a dubious massage 
parlour), which translates to “the 
stone house under the mountain by 
the sea” in poetic Mandarin.

There are plenty of other quirks, 
too, not least a red-wine tap, piped 
through from a decanter in the wine 
cellar, which is a hidden room located 
at the back of the pantry, accessed 
through a secret door. It feels almost 
holy, decorated with framed pictures 
of Indian gods brought back from a 
trip to Jaipur. “These guys don’t drink 
so it seemed safe to have them in 
here,” he smiles. Sofía reveals there 
are plans to install a sake tap in their 
Nolita apartment in New York.

 F
ood is a big part of life 
here, and Monica, the 
affable housekeeper, loves 
nothing more than to 
cook and to feed. On our 

arrival, a banquet of padrón peppers, 
olives, tortilla, manchego, tomato 
salad and salamis, followed by 
strawberries soaked in freshly 
squeezed orange juice, is laid out in 
the kitchen. Most of the ingredients 
they use are grown within the 
grounds, wittily overlooked by a  
Darth Vader-costumed scarecrow > 

Alexandre was convinced to 
build on this site by “the view 
and the sunset” – the bright 
first-floor living room makes  
the most of both. Sofía  
wears a dress she bought at 
the local market for €20
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Top left: Alexandre’s 
office. Above: 
bunkbeds built into 
the thick stone walls. 
Left: the stripped pine 
beams and furniture 
– including the 
kitchen table – are 
sourced from trees 
blown down during  
a storm on the island. 
Below: pottery made 
by a local craftsman 
and painted by Alex’s 
sons. Right: the pool 
looks out across the 
Mediterranean
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From top: the walls are so 
thick, the house doesn’t 
need air conditioning; 
straw hats, flippers and a 
hanging basket; Alexandre 
has a passion for Star 
Wars; table football at the 
foot of the stone staircase

“It proved impossible to 
find an old finca here, so 
I built one from scratch”

(yes, Alex is a big Star Wars fan), from 
the olives to the rocket, basil, 
courgettes, oranges, lemons, melon, 
grapefruit and six types of tomatoes. 
No sooner has Monica presented one 
meal than she’s on to the next. A 
production line of pamboli is already 
under way; bruschetta rubbed with 
garlic, brushed with olive oil and 
loaded with tomatoes, ibérico ham, 
manchego and sea fennel picked from 
the shore a short walk away.

Here, life is quieter for the pair of 
them – as Alex attests, “I live between 
New York, Paris and the plane.” 
With offices in New York, Paris and 
Shanghai, he doesn’t reside anywhere 
for longer than two weeks before he 
is back on a flight somewhere. Sofía’s 
schedule is as relentless – she’s the 
founder of Underoursky.com and a 
contributor to Condé Nast Traveler. 
It’s another reason this house is 
special. Says Alex, “This is where  
I spend the longest amount of time 
that I ever spend anywhere in the 
world.” Without fail, the entire 

month of August is spent here. 
Activities revolve around taking their 
Zodiac boat out for a spin (Sofía 
wakeboards off the back of it like a 
pro), motoring over to Sa Foradada 
for a paella lunch served with the 
most impressive views, popping in to 
the local bar, or rambling around the 
wild grounds of their home.

And entertaining. This is a house 
for their family and friends as much 
as it is for them – Natalia Vodianova 
and Liya Kebede have both stayed 
here – and they are generous hosts. 
Alex whizzes fresh pesto with basil 
picked from the garden for a pasta 
dinner on the terrace under the 
grapevines, and for a sundowner he 
stirs tiger-nut horchata (comparable 
to almond milk but sweeter and more 
delicious) in a huge bowl loaded  
with ice cubes before garnishing it 
with a purple flowering sprig. 

The pair met in possibly less 
picturesque circumstances. “Well, she 
slapped me,” he laughs, turning his 
attention towards his wife. “It’s still  
a misunderstanding, no?” Sofía  
shakes her head. “It wasn’t a 
misunderstanding – you knew exactly 

what you were doing,” she teases. Alex 
met Sofía’s sister, Lucia, first, in Paris 
some time ago, and a year later, when 
he and a friend were travelling to 
Buenos Aires, he called on her. “My 
sister told me that these two French 
weirdos were arriving in town and we 
needed to take them out. I said no 
way, I have dinner plans with friends, 
but then my friends cancelled and so I 
went along. We went for dinner and 
then to a bar. He was talking to me 
and pretending he couldn’t hear over 
the music and so he leant in closer and 
then grabbed my butt and I slapped 
him around the face. He was like, ‘Oh, 
I was reaching for something else…’” 
They started dating six months later. 
“Yes, it took a while,” he smiles. 

They married exactly five years 
after the day they met, at the end of 
December last year on a volcanic 
beach accessible only by boat during 
three days of festivities in remote 
Patagonia. It was a fanfare that  
saw several wedding dresses 
(Valentino couture, Rodarte and 

Anthony Vaccarello), 
250 guests in addition 
to 40 children, and 
absolutely no plan B 
for rain – in an all-
outdoor event in the 
rainiest region of 

Argentina, surrounded by volcanoes 
that could have erupted at any 
moment (in fact, two did, only a few 
months after everybody had left, and 
the area suffered huge fires recently, 
too). It rained a little but, as luck 
would have it, it gave way to the 
most incredible light just in time for 
the wedding pictures.

The house is now long finished – 
well, as much as it can be when you 
have a creative mindset; they are 
always finding ways to add to it.  
For example, there is very poor  
phone signal everywhere apart from 
one area outside the house, and Alex 
is considering building an old-
fashioned London telephone box 
there, made out of stone and painted 
red, which he will kit out with phone 
chargers. “I think it would be cool,”  
he says. 

As they graciously wave us off, 
loaded with gifts of olive oil, one  
can’t help but wonder whether at the 
back of Alex’s mind there may be the 
notion that finally, that metallic-blue 
car will be out of sight. And he would 
be right; black would have been a 
much better idea.  Q 
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“In Paris you  
are a woman 

before you are a 
businesswoman,” 

says Chloe. She 
wears a skirt by 
Altuzarra with 

her own shirt and 
shoes by Malone 

Souliers. Hair: 
Diana Moar. 

Make-up: Sarah 
Mierau. Sittings 

editor: Nura Khan

Whether their day calls 
for tailoring or trainers, 
these four successful 
entrepreneurs have their 
working wardrobes 
nailed, says Laura Weir

Photographs by Philip Sinden  
and Isabel Asha Penzlien 
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“I love this bag by 
Anya Hindmarch 
and Founders Forum. 
Inside is a quote by 
Bill Gates: ‘Most 
people overestimate 
what they can do in 
one year and under-
estimate what they 
can do in 10 years.’  
I take it everywhere”

VICTORIA 
VICTORIA 
BECKHAM 
WOOL-CREPE 
DRESS, £395
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PHILIP SINDEN

JIL SANDER 
COTTON SHIRT, £320,  
AT NET-A-PORTER.COM

The co-founder of the interiors website 
Made.com, Chloe Macintosh was raised in 
the Marais district of Paris and devised her 
first money-making scheme when she was 
just 13 years old – earning 12 francs a pop 
for patchwork cushion covers she sewed 
from fabric offcuts. “I would sell them to 
the local fabric shop,” she says in her 
hyper-sexy Parisian lilt. “Growing up in 
the Marais was cool on paper, but my 
mum, my sister and I lived in a one-
bedroom flat. My mum worked three 
different jobs and we had a lot of time on 
our own. I took on manual work around 
the house and my sister cooked. It 
generated autonomy and we became self-
sufficient. My father left, and so my mother 
dedicated her life to bringing us up.” 

The financial struggles of Macintosh’s 
childhood seem a distant memory. Standing 
6ft tall in her double-fronted west London 
townhouse – designed and practically built 
by her own fair, ultra-elegant hands – she 
commands attention in an Altuzarra pencil 
skirt glistening with embroidery and a sharp 
white shirt, the sort of uniform she favours. 
“I like tailoring and clean lines that balance 
femininity with androgyny. I have my lucky 
grey Givenchy trousers that I always wear 
for big meetings, and I like shirts to have a 
collar of some kind. And brogues: I own 
three pairs of Robert Clergerie brogues.” 

Blessed with great looks and a brilliant 
brain, Macintosh studied architecture at the 
prestigious Ecole des Beaux-Arts in Paris, 

followed by a work placement at Norman 
Foster in London, aged 23. “That’s where  
I defined my style,” she says, fondly 
remembering her early years in London. “I 
was travelling between France and England, 
working on an architectural project in Paris. 
In Paris, you are a woman before you are a 
businesswoman. Trying to dress more like  
a man because you think it will put you on 
the same level to do business? It doesn’t 
work. The stabilisation comes when men 
realise you aren’t competition; they lower 
their guard – and that’s when you come in.” 
She juts out her hand, gesticulating a 
takeover. “I never do cleavage but it was 
interesting for me to finally mature and 
accept that, although it is difficult to be  
a woman in such a male-dominated 
environment, if you forget you are one, you 
lose all your tools. It doesn’t mean that you 
use seduction, but it’s about the psychology 
of men doing business with men – it is 
very different when there is a 
woman in the room.” 

Now a mother of two, 
Macintosh has ambitions to 
launch another tech venture.  
“I want to do one more crazy 
start-up,” she declares. “I can’t 
be excited and fruitful unless 
I’m sitting on the edge of  
a cliff. I’m better when I’m 
challenged; I’m better when 
I’m scared. Average is not what 
I want to be.” 

Chloe Macintosh

CHLOE’S TIPS

1. Don’t wear anything 
brand new to something 
important. It is always 
tempting to buy an outfit 
for the occasion, but much 
better for the confidence 
to make sure you know 
how it is going to feel. 

2. Less is more is my 
golden rule for everything 
in life (apart from partying).

3. Your hands say a lot 
about you. Since I’m half 
Sicilian, I use mine a lot 
when I speak. I never wear 
nail varnish but I look after  
my hands and make sure 
they look immaculate. 

Co-founder of Made.com

“I’m the only 
woman in the 
founding team and 
on the board. 
Everyone else 
wears blue or grey, 
but I wear lots of 
reds, burnt orange 
and stripes to 
stand out”

“My grandmother’s 
perfume-bottle necklace 
contains essential oils 
which I wear around 
my neck and smell to 
calm myself down 
before a panel or talk”

“For every day, 
I spritz myself 

with Poême. 
I’ve been 

wearing it ever 
since I can 

remember”

“I always  
return to 

white 
brogues. I 
wish I had 

lots of pairs 
to wear 

forever”

COMMON PROJECTS
LEATHER SHOES, £295, 
AT NET-A-PORTER.COM

ROKSANDA 
SILK DRESS, 

£1,420
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A CEO at the tender age of 30, Emily 
Weiss, the founder and face of the five-year-
old hipster beauty website Into the Gloss 
and its corresponding skincare line, Glossier, 
says there is one sartorial rule at her tech 
start-up in Soho, New York. “Basically, this 
isn’t Coachella, so no ripped jeans or crop 
tops,” she says. In proper start-up style, the 
soft grey Glossier sweatshirts Weiss gives 
out to her staff have become the de facto 
office uniform. “They’re hoodies without 
the hood – that’s the difference between all 
of the San Francisco tech companies and 
us.” Karlie Kloss has been wearing hers 
around lately, and was snapped by the 
paparazzi while doing so. “Which I’m really 
happy about,” Weiss smiles. “Just the fact 
that we’ve created a beauty brand that speaks 
to the values of the modern woman and 
whose logo you want to wear across your 
chest was one of my goals from the get-go.”  

But you can’t wear only sweatshirts. “If 
I’m going to a board meeting or a technology 
conference, I’ll wear a shift dress,” Weiss 
says. “I honestly have worn the same The 

Row dress eight times.  
I bought it on sale  
in LA and I wear it  
any time I have to go 
anywhere. It’s a black 
bias-cut slip with  
a very Issey Miyake, 
Pleats Please overlay. 
It’s got a Michelle 
Obama/Soho art 
dealer feeling. It’s  
a classic shape, just 
sort of rumpled and 
chic and it looks 
pulled together.” 

On an average day, Weiss sticks to what 
she describes as “a pretty standard uniform” 
of black Rag & Bone jeans (“they’re called 
The Skinny and I have six pairs. They’re so 
good, right?”), Isabel Marant sweatshirts 
and flats. She dresses for comfort and ease 
– it’s what’s expected in the tech world.  
“It’s all guys,” Weiss notes of the investors 
she has courted in the past year, “and, I don’t 
know, maybe they expect a hot girl, but 
every other entrepreneur who’s walking in 
the door is wearing jeans and a T-shirt.”  
Her own style is pared down, preppy by way 
of grunge; Weiss is a tomboy who doesn’t do 
“sexy fashion” in the conventional sense.  

Today, wearing a black Sandro tank top, 
tapered black Ayr trousers and chunky 
black Isabel Marant sandals, Weiss talks 
about her range of beauty products, which 
launched last year. “I want Glossier to be 
the backbone to a modern woman’s beauty 
routine,” she says. No-nonsense and tightly 
edited, it is “a new collection of modern 
essentials. We’re not going to tell you who 
to be, we’re just going to give you the tools  
to be the best you.” Her mission is “to 
elevate the conversation around beauty”. 

For cocktail parties and formal events, 
Weiss gravitates towards pieces from 
Louis Vuitton, such as the blue satin dress 
worn here. “This is what I would wear to 
work if I have a cocktail party later in the 
evening. I really love Nicolas Ghesquière-
everything. He has been really supportive, 
which is nice because I don’t have zillions 
of dollars. I have, like, zero dollars.” 
Something tells me that is about to change. 
Sarah Brown

Emily Weiss
Beauty and skincare CEO

EMILY’S TIPS

1. Simplicity, tailoring, 
and comfort are 
what I think of when 
it comes to dressing 
for success.

2. I mostly wear 
trousers – Rag 
& Bone jeans or 
something tailored 
by Totême.

3. Margiela is my  
go-to brand for 
making me feel  
most powerful. 

“The three most 
important things 
when buying 
trousers? Simplicity, 
tailoring and comfort”

“I stick to black  
and white – I like 
simplicity. I use  
this little trunk for 
events after work”

Emily’s office rule is “no 
ripped jeans or crop tops 
– this isn’t Coachella!” 
Here she wears a Louis 
Vuitton dress. Hair:  
Sean Bennett. Make-up: 
Jonathan Wu

PREEN
LACE DRESS, 

£1,495

GLOSSIER 
SOOTHING FACE 
MIST, GLOSSIER.
COM. CLUTCH, 
EMILY’S OWN

JOSEPH CADY 
TROUSERS, £325
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DANIELLE’S TIPS

1. Whether you’re  
getting dressed or  
doing deals, being 
particular about details  
is extremely important. 

2. Be aware that you are 
representing your idea. 
Have the confidence to 
stand behind it but have 
a cut-off, a point where 
you will stop investing  
if it’s not working.

3. Dress in clothes that 
make you feel powerful, 
elegant and feminine, 
because that is  
strength in itself. 

“I suppose I consider clothes to be costume 
– it’s all a bit of theatre at the end of the day,” 
Danielle Ryan says, running a manicured 
hand through the stylist’s rail for an outfit 
that reflects her in work mode. She passes 
over a tea dress (“too girly”) and trousers 
(“too wide”) before settling on a pair of city 
shorts and a lightweight colour-block knit. 

A pro at modern power dressing, Ryan 
takes an hour every morning to achieve her 
glossy style, and favours a uniform of Saint 
Laurent blazer, slim-cut Joseph trousers and 
4in heels. She’s up early to make it to the 
Dublin offices of her lifestyle business, 
Roads, which encompasses publishing, film 
production and perfumes. She refers to one 
of these, Clockwork (a heady mix of nutmeg 
and bergamot), as her “power” scent and will 
spritz it on before important meetings.

The granddaughter of Tony Ryan, the 
founder of Ryanair, she realised early on that 
there “is no real line between business and 
personal life. I never saw business as 
something separate to you. I saw it had to 
mean a lot to you.” That passion and 
personality are reflected in her working 
wardrobe, too. She has a penchant for Armani 
suits and, for evening, jazzy Balmain dresses, 
and has learned “never to try to blend in”. 

“I remember sitting in board meetings full 
of men and finding myself sort of changing 
my style to dim it down and not stand out 
too much,” she says. “But one day I decided 
I wasn’t going to blend in, and ever since 
then business conversations have been 
straighter and there’s no game-playing.” 

Danielle Ryan
Lifestyle entrepreneur

“When I need to 
cut a deal, I’d 

never leave the 
house without 
my dark pink 

lipstick and 
Roads Clockwork 
perfume. It’s my 

power scent”

“A minimum  
4in stiletto  

heel by Manolo 
Blahnik or 

Gianvito Rossi 
gives me 

confidence – the 
height lengthens 

my posture, 
insisting I walk 
with purpose”

Danielle wears  
a top by Unit,  
at Matches
fashion.com, 
wool shorts by 
Isabel Marant 
and Aquazzura 
heels. Hair: Diana 
Moar. Make-up: 
Sarah Mierau. 
Sittings editor: 
Nura Khan

CHRISTOPHER KANE  
STRETCH-JERSEY 
DRESS, £770

PRADA 
LEATHER TOTE, 
FROM £1,325

WEEKEND MAX MARA 
JERSEY SKIRT, £90, AT 
MATCHESFASHION.COM

SHANGHAI TANG 
COTTON SHIRT, £195

DANIELLE’S OWN 
DIAMOND RING

GIANVITO 
ROSSI 
SUEDE AND 
SATIN 
COURTS, 
£655
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Most women in 2015 can attest to the 
casualisation of office dress codes that have 
taken place over the past five years, but 
Emily Brooke, who arrives at a bike shop in 
London’s Shoreditch in a pair of trainers and 
a zip-up sweater, might just trump us all. 

Brooke is the 29-year-old brains behind 
Blaze, a bike accessory designed to prevent 
cycling accidents. The gadget, which alerts 
drivers to the presence of a cyclist by 
projecting a laser image of a bike on to the 
road, is now sold in more than 50 countries. 
She first developed a love of cycling in 2010 
when she rode from Land’s End to John 
O’Groats for charity. In 2011, while working 
on her final-year degree project at Brighton 
University (after abandoning a physics degree 
at Oxford University to pursue something 
more creative), she invented Blaze. “I wanted 
to solve a problem,” she says. 

Brooke launched the business in 2012 
with the help of the start-up platform 
Kickstarter, and went on to raise £1.5 million 
in seed capital from venture capitalists and 
angel investors (including Richard Branson’s 
family) – and she did it all in her very casual 

trademark style. “I’m known to go to investor 
meetings in my Lycra,” she says with a smile. 
“Other successful female entrepreneurs have 
told me that it’s important to dress in a 
powerful way and groom yourself 
immaculately, otherwise you won’t be 
respected by your team, but I think we 
should be judged on our performance, not 
our wardrobe.” Make-up is a novelty  
for Brooke, who reserves maquillage, hair-
styling and high heels strictly for after-dark 
functions. “I carry a dress in my backpack if 
I have an event in the evening – along with 
my laptop and gym kit, of course,” she says. 

Whether travelling from her home in  
east London to meetings or to enterprise 
conferences where she is often the keynote 
speaker, Brooke is always on her Pinnacle 
Cyclocross. “I have never once taken public 
transport to work,” she says proudly. 
Naturally this explains her preferred uniform 
of Nike trainers and Aday leggings, but 
surely there must be times in her working life 
when something a bit smarter is called for? “I 
don’t need to wear tailoring to feel powerful,” 
she says candidly. “I feel more powerful  
being active. The fact that I can jump on my 
bike and get across town – that makes me 
feel like I can take on the world.”   Q

Emily Brooke CEO and founder of Blaze

“A handbag isn’t ideal 
when you bike everywhere.  
My Rapha backpack is the 
perfect partner to carry my 
laptop, prototypes, evening 
clothes and gym-wear”

“Sandro is  
my go-to brand 
for meetings 
and events”

“Bright 
cobalt blue 
makes me 
feel awake 

and on it!”

“Tommy 
Hilfiger 
trousers are 
wonderfully 
long and hold 
their shape. 
Reiss is best  
for suiting”

TOMMY 
HILFIGER 
WOOL 
TROUSERS, 
£110

MOTHER OF PEARL 
COTTON/SILK SHIRT, £325, 
AT LUISAVIAROMA.COM

RAPHA
RUCKSACK, 
£150

SANDRO
SILK DRESS, 
£270

DIANE VON 
FURSTENBERG 
TROUSERS, £232

“My mum bought 
me a Lamy pen 

when I was small 
and I’ve used one 

ever since”

SAINT LAURENT 
BY HEDI SLIMANE 

LEATHER SNEAKERS, 
£295

REISS  
WOOL 
BLAZER, 
£225
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EMILY’S TIPS

1. I cannot be myself, 
conduct business 
confidently or keep 
up with my active and 
busy day in a tight 
pencil skirt, fitted 
blouse and stilettos. 

2. Footwear changes 
everything – a pair 
of Nikes and black 
Sandro Annie pumps 
are all I need.

3. Listen to your gut,  
test your idea before 
you launch, and 
that one thing that’s 
on your mind, do 
that thing first and 
everything else will 
follow. Don’t put 
anything off.

“I’ve been known to go 
to investor meetings in 
Lycra…” Emily wears  

a top by Vince and a 
skirt by Peter Pilotto, 
both at Browns, with  
Adidas trainers. Hair:  
Diana Moar. Make-up: 
Sarah Mierau. Sittings 

editor: Nura Khan 
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Helen David at Louis Vuitton  
in the Superbrands space in 
Harrods – the department store’s 
latest project houses 17 boutiques 
from the world’s most luxurious 
fashion houses
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H
elen David 
knows every-
thing there is  
to know about 
bookmarked 
marble. You 
see, there are 
options of 

marble that go from not very nice  
and relatively cheap to, well, pretty 
amazing and ridiculously expensive. 
Bookmarked marble, which is sliced 
from a whole slab off the face of a 
quarry and laid so the veins perfectly 
mirror together, falls into the latter 
category. Quelle surprise. Helen, Harrods’ 
fashion director of womenswear, 
women’s shoes, accessories, fine 
jewellery and childrenswear – aka 

But never, ever mustard coloured, 
declares Helen David, fashion director 

of Harrods. Sarah Harris goes shopping 
with the woman who knows what her 

customers will want – down to the 
details on their Balmain dinner jacket 

– long before they do

SEXY’’

‘‘It has to be 

pretty 

practically everything – shops for a 
living. And when you shop for a living, 
for Harrods, taste runs into the realms 
of astronomically expensive – ergo, 
bookmarked marble. 

Harrods’ latest project, Superbrands, 
home to 17 exceptional boutiques from 
the world’s most luxurious fashion 
houses – Chanel to Prada to Céline to 
Louis Vuitton – is carved out of the 
stuff. “I wanted to do something that 
wasn’t normal in retail,” says Helen, 
during a tour of the sprawling marbled 
mecca. “There is no department store 
– at least that I know of – that has this 
marble. When you see this marble, it 
means you’ve really spent.” 

Helen David is a blonde, size six, 
pocket rocket who presides over >  

OR
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two-thirds of the Knightsbridge megastore,  
a hulking great big emporium spread over  
1 million sq ft of selling space that welcomes 
more than 40,000 visitors a day, roughly  
15 million a year. She has soft, pillowy 
features, a minute waist (but one that can 
miraculously stomach a 12in beef salami 
pizza – I’ve seen) and a honed wardrobe 
bursting with Alaïa dresses, Balmain 
jackets, high, high heels and not much 
else. “I have my look,” she admits, today 
dressed in a signature black fit-and-flare 
Alaïa number. “And you either like it or 
you don’t. Bothered.” She’s very likeable, 
and the fact that she shrugs off third- 
party opinion Catherine 
Tate-style makes me 
like her even more. 

But looking at  
her, what doesn’t 
immediately leap to 
mind is that she has 
balls of steel. Chairing 
a project such as 
Superbrands is a 
potential minefield. 
Most designers and 
their CEOs are pretty 
sensitive when it  
comes to the size and 
positioning of their store 
and – perhaps most 
importantly – whom 
they think they should 
sit next to (“adjacencies” 
in retail speak). “I cannot 
underline enough the 
differences between 
buying for a store and 
buying for an online 
retailer. You can’t begin to imagine the 
drama of laying out a shopfloor.” Helen 
masterminded it all, expertly tackling it 
like a giant Monopoly board. And, guess 
what, Harrods doesn’t pay for the shops 
in shop – the brands do, which is a  
unique arrangement. “We’re both 
invested,” she reasons. “I’m paying to 
make the room look amazing. I cover the 
walkways and the rotundas. If the brand 
turnover is enough to be in Superbrands, 
then they can afford to pay for the space. 
No, it isn’t unusual for them to say, ‘We 
don’t want to pay.’ Then I say, ‘Well, you 
won’t be in Superbrands, then.’” And 
then they find the cash? She nods. 

Those big projects that Harrods  
has undertaken in the past year, such as 
Superbrands – and, before that, Shoe 
Heaven, which opened in September 
2014 – illustrate where the store takes the 
bulk of its turnover. Her best performing 
brands (there are a handful) each pull  
in the equivalent of Liberty’s total annual 

turnover. It doesn’t take a rocket scientist  
to work out Harrods’ bestselling brands  
– they are determined by how much 
shopfloor space they have. Here, size 
matters. The Chanel store, for example,  
is among the most profitable Chanel  
points of distribution in the world.

Right now, Helen is juggling 43 shops  
in Harrods, which are all opening in the 
coming months. Harry Winston just 
opened, Graff will open next door to it in 
the autumn, and soon on the agenda, Mini 
Superbrands, new glossy shop-in-shops by 
the likes of Dior and Gucci for children. 
“Construction is a really vital part of this 

store. The turnover increases, we acquire 
new customers, and those that we already 
have might spend double because they 
now only come to us and not three other 
stores. What we do here is to not have 
competitors, we’re not trying to compete 
with any other stores,” she insists. “I want 
to be the store that offers the most amazing 
experience. We share brands with other 
stores but we need to make sure they 
choose to buy them from us, and so it has 
to be the best possible edit.”

F
illing this vast shopfloor in 
September begins back in 
March, in Paris during the 
international ready-to-wear 
collections where, in addition to 

taking in the autumn/winter ’15 shows, 
Helen schedules her buying appointments. 
I meet her in the Balmain sales  
showroom on Rue François 1er in the  
8th arrondissement. “Usually it’s like a zoo 
in here,” bemoans Edith Guèrin, worldwide 

head of womenswear for Balmain. Helen 
wouldn’t know about that. While other 
buyers from stores across the globe bundle 
in together, the showroom is always cleared 
for the Harrods appointment, and when she 
enters, appropriately dressed in what else 
but Balmain, it’s like the parting of the Red 
Sea. Everyone is in a good mood, not least 
because Harrods had a huge sale in Balmain 
yesterday. Profile: Chinese, size 34. 

Tatiana Putilova, Helen’s buyer for 
advanced international designer, is also 
here. She attended an earlier meeting for 
the initial order, and Helen arrives to 
approve and tweak where necessary. For 

“Tati” it must feel a  
bit like sitting an  
exam, only with better 
clothes. “When prices 
creep up to £15,000 for 
a dress, then it needs to 
be really embroidered, 
super-worked. Yes, our 
customer has the 
means to buy a dress 
like that, but she  
wants it all-singing,  
all-dancing.” They’re 
ordered in small sizes 
of 34 to 38, in fact,  
80 per cent of the 
Balmain order runs in 
those sizes only, while 
jackets extend up to  
a size 42. She goes  
back and forth over a 
sweater swinging with 
lashings of beaded 
tassels. She loves it, but 
insists that after two 

customers try it on, it would be ruined. She 
also dismisses a beaded cage top, deeming 
it “too tricky”. Meanwhile, Balmain 
jumpsuits sell like hot cakes. “If we could 
have ordered another 50 from this season, 
we would,” she says. 

Looking through the order book, she 
flicks her way at speed through the button-
down shirts. “We don’t sell any of these.” 
Why not? “Because they’re not very sexy,” 
she bats back. But velvet tux jackets are  
a “no brainer” because: 1) it’s a runway  
look; and 2) it has gold buttons. Balmain 
customers always favour gold buttons over 
silver, unless of course it happens to be a 
leather jacket, then Helen knows her 
customers want silver. 

“I totally get my customer, my taste is in 
line with her taste, and so doing the buys 
and orders I don’t find myself ever thinking, 
‘Now, what would she wear?’ I buy what  
I like, and it sells.” 

Also included on the order: a handful  
of tops retailing at £1,700 and hundreds  

The Superbrands space in Harrods. “There is no department store – at least that I know of – 
that has this marble. When you see this marble, it means you’ve really spent,” says Helen David
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of T-shirts at £700 a pop. Budgets for 
Balmain are bulging and, as she goes  
along, I wonder if she’s adding up the 
numbers in her head like some kind of 
human calculator. “I never add up the 
figures when I pick. I estimate. When I 
look at a rail with my selection, I know 
what that roughly equates to.” Business 
done, the appointment comes to a close, 
but not before she makes her own personal 
order. “OK, let’s play,” she smiles. She 
draws love hearts in the corner of pictures 
of everything she wants for herself. A velvet 
ruffle dress and a skirt version, a leather 
mini, a bandage dress, a colour-block 
sweater, that velvet blazer.

Next stop: Isabel Marant on Rue Croix 
des Petites Champs in the Louvre district 
of the 1st. “We need more Henleys! Those 
T-shirts sell out in seconds!” 
she hollers as she walks in. 
“And I need more Henleys!  
I need to buy a bunch; mine 
are all at the dry-cleaners.  
I need white, black, too, 
whatever, any colour.” No 
doubt she will have them  
in her hotel room within 
the hour. “Our customer 
isn’t how you might 
imagine the typical Isabel 
Marant customer, and so 
the way we buy is less edgy – more 
feminine,” she whispers, rifling through the 
baggier trouser shapes, opting for the 
skinnies instead. Likewise, she ignores the 
heavier, bulkier coats. “We can’t sell these. 
It has to either be pretty or sexy. If it’s only 
cool we won’t sell it.”

Isabel Marant has moved to larger 
premises in Harrods, and so the buy this 
season was not only bigger than before but 
also the one that the store opened with. 
Although one thing is very clear: no 
matter how much she buys, it will never 
include a mustard sweater. “We would 
never buy this sweater. Mustard?” she  
asks disdainfully, scrunching up her little 
nose while holding up the offending 
garment. “Awful. We are trying to look 
pretty! What girl looks pretty in mustard?”

Three months later, I meet Helen again 
in London, in her glass office on the fifth  
floor of Harrods, reached by one of the 37 
in-store lifts which travel 50,000 miles a 
year. The waiting room is bright under 
fluorescent spotlights (the sort that make 
diamonds really dazzle), arranged with 
black marble and polished chrome coffee 
tables and white flower arrangements. 
There’s a cowhide rug atop corporate grey 
carpet, a few black leather sofas that look  
as if they’ve seen better days, and a couple 
of nervous-looking suits wearing polished 

shoes and carrying bad nylon computer 
bags. A blonde, ponytailed employee with 
kohl-lined eyes walks by and offers, “I’ve 
got those,” pointing a single manicured 
finger at my Manolo Blahnik gladiator 
flats. She would have. I bought them here 
last summer. 

Helen, who lives within spitting distance 
of the store – a joy for someone who isn’t a 
fan of early mornings – is half-English and 
half-Lebanese but was born in The Hague. 
Her stepmother is Iraqi and her father 
worked as a diplomat for the UN, so her 
childhood was spent moving around a lot, 
from Vienna to Jerusalem to Jordan. “It 
helps that I have a slightly Middle Eastern 
background, most of my friends are Middle 
Eastern in some capacity, and that’s our 
biggest customer base by a long shot. If 

you’ve travelled and seen 
lots of cultures, you know 
how to buy for a store like 
Harrods.” She settled in 
Boston aged 18 to attend 
university, and then 
relocated to London to 
work as an analyst in 
investment banking. “I 
really wanted to have a 
guy’s job. I wanted to be 
successful and earn my 
own money. I probably 

went into banking for all the wrong 
reasons – it paid well, it was a 
power job, and I could come 
home at Christmas and tell 
people I worked at Goldman 
Sachs, or whatever, but the 
reality was that I was 
completely bored.” So she 
quit and enrolled on the Saks 
buyer-training programme. 
“I took a massive pay cut and 
started from scratch.” She 
left Saks to be a buyer for 
Net-a-Porter, before arriving 
at Harrods eight years ago.

It is under her direction 
that, in the ever-growing 
world of digital, Harrods 
continues to pour large sums into 
the look and feel of bricks and 
mortar, and it’s working, evident 
in the fact that sales continue to 
grow year-on-year, on like-for-
like space. “I keep reading so much 
about how in 10 years’ time no one 
will shop in a shop, but I completely 
disagree,” she asserts. “Yes, that’s all 
well and good when you’re buying a 
T-shirt or groceries, but I don’t want to buy 
a fur coat online, or a watch, or a beautiful 
pair of earrings, or a crocodile handbag.” 
For that, there will always be Harrods.  Q

“I have  
my look. And 

you either  
love it or you 

don’t. 
Bothered”
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HELEN DAVID’S TOP 
PICKS FOR A/W ’15

Coat Dior’s black  
oversized style 

Outfit Alaïa’s animal-print 
skirt, plus jacket

Shoe Gianvito Rossi’s black 
suede over-the-knee boots

Jacket Balmain’s black 
suede shawl-collar blazer 
with gold sleeve buttons
Bag Ethan K’s matt-croc 

chilli-red Ethan 11  

Above: Helen arrives at the Chanel show in Paris. 
Below: in the Balmain showroom and, bottom, working 
through Harrods’ a/w ’15 order with Tatiana, her buyer
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Peche  
MODE
It’s not quite coral, you wouldn’t call it flamingo pink, and it’s 
certainly not tangerine… Nicola Moulton goes in search of the most 
elusive (and flattering) of make-up shades – punched-up peach
Photographed by Patrick Demarchelier. Styled by Clare Richardson

“We leaned towards 
acid peach,” says 
make-up artist Sally 
Branka. “It’s bold, 
but like any make-up 
trend, it’s how 
confident you feel 
wearing it. You need 
to own your look”  
Opposite: eyes, YSL Blush 
Volupté in Rebelle, £33. 
Estée Lauder Sumptuous 
Extreme Black Mascara, 
£24. Lips, Sisley Lip Pencil  
in Beige Natural, £33.50. 
Lipstick Queen Lip Balm  
in Belle Epoque Pink, £18. 
Silk dress, £3,300, Dior

“A balm keeps a 
peachy lip colour 
looking young and 
fresh. Skin should be 
clean and glowing,” 
adds Branka   
This page: lips, Mac 
lipsticks in Ravishing and 
Neo Orange, £15.50 each. 
Chanel Rouge Coco 
Hydrating Conditioning  
Lip Balm, £25. Skin,  
Estée Lauder Radiance 
Vitality Oil, £47. Guerlain 
Terracotta Bronzing Spray 
in 02, £36. Nails, Essie  
Nail Polish in Peach Side 
Babe, £7.99. Wool coat, 
£2,540, Max Mara.  
Hair: James Pecis. Make-up:  
Sally Branka. Nails: Rica 
Romain. Production:  
Prodn at Art & Commerce. 
Digital artwork: D Touch. 
Models: Julia Bergshoeff 
and Andreea Diaconu
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 T 
here couldn’t really 
be a better place 
to be discussing 
peach make-up 
than the Hôtel du 
Cap-Eden-Roc. 

This is not only because it is where  
I am about to witness the unveiling  
of Dior’s latest lipstick collection, 
Dior Addict, but also because the 
French Riviera is where you can 
witness a very special kind of fabulous 
Frenchwoman; a lady d’un certain âge 
whom you’ll find taking a leisurely 

promenade along the seafront in her 
gold sandals, animal-print capri pants 
and perfectly coiffed hair. These are 
the women for whom glamour is a 
way of life. And as they age, they 
throw everything at the pursuit of 
beauty. They wear false lashes, even 
to the beach. They employ half a can 
of Elnett hairspray every morning. 
They keep their sunglasses big and 
their chihuahuas small. And they 
remain resolutely, glaringly tanned. 
And their lipstick of choice? A very 
specific shade of punched-up peach. 
Not quite coral, not quite flamingo 
pink. Not tangerine as such, and 
with none of the pastel purity of 
a real-life peach. A sort of slightly 
mutant, genetically modified variety 
that would make your fruit bowl 
glow in the dark. And why? Because 
they know that when you need to 
pull out all the stops and deploy the 
most complexion-enhancing, teeth-
whitening, age-defying lipstick there 
is, you don’t go red. You don’t go 
pink. You certainly don’t go nude. 
You go all three at once. And that’s 
peach. Prosthetic peach.

Many’s the time I have combed 
French pharmacies looking for 
this exact shade. I’ve asked make-
up artists. I’ve looked in art shops 
(Winsor & Newton’s acrylic paint in 
Cadmium Orange is close). I’ve found 
approximations. But never quite the 
very thing. And then there it was, last 
season, at Prada, one of the shows we 
look to for season-defining beauty. 

When you need to deploy the most 
age-defying lipstick there is, you 

don’t go red. You don’t go pink. You 
certainly don’t go nude. You go all 

three at once. And that’s peach

Then it was everywhere: on lips at 
Pucci; on cheeks and sprinkled across 
the bridge of the nose at Dsquared2. 
At Max Mara, Tom Pecheux was 
surely channelling those fabulous 
French women with a peach lip colour 
(a blend of two Mac lipsticks, Faux 
and Please Me) for a look inspired by 
“Marilyn Monroe at the beach”. And 
it looked beautiful. In a season with 
a dearth of colour in make-up, it was 
pretty, unexpected and utterly chic.

But back to Dior’s new lipsticks. 
Peter Philips, the make-up maestro 

who created them, is in Cannes for 
the launch. In a 44-strong collection, 
he has included not one but three 
perfect peach shades, “because I love 
it,” he says. “It lights up a face. Peach 
in general is very flattering because 
it is between pink and orange. 
It’s fresher than pink, not as girly.  
And this modern colour, which 
is a bit more technical and not so 
obviously derived from nature, 
makes it more interesting.” 

The make-up artist Andrew 
Gallimore, one of the beauty 
world’s great technicians, agrees. 
“There’s a paleness in peach which 
gives it almost a backlit glow,” 
he says. “Peach on the eye, in 
particular, looks refreshing as it 
gives a suggestion of healthiness 
and brightening.” And Sally 
Branka, who created the make-up 
looks on these pages, also loves it on 
cheeks: “It creates a warm, healthy 
complexion and works equally well 
on pale and dark skin,” she says.

The easiest way to start is with 
your nails. Sally Hansen’s Peach 
of Cake is about as good as it 
gets, as is Essie’s Peach Side Babe, 
Revlon’s Privileged and Michael 
Kors’s Paradise. For this shoot, Sally 
Branka used a mix of Mac lipsticks 
in Ravishing and Neo Orange “with 
a dash of Mac white Lipmix”. For a 
good off-the-shelf option, try Bare 
Minerals’ Pop of Passion in Peach 
Passion, or the new Dior Addict in 
Tribale. Naturellement.  Q 

Clockwise from top left: Urban Decay Afterglow 
8-Hour Blush in Score, £19. Clinique Cheek Pop 

in Melon Pop, £17. L’Oréal Paris Color Riche 
l’Ombre Pure in Lumiere, £5.49. Michael Kors 

Into The Glow Nail Lacquer in Paradise, £15.50. 
Bobbi Brown Shimmer Brick in Sunset Pink, 

£33. Bare Minerals Pop of Passion Lip Oil Balm 
in Peach Passion, £16. Bobbi Brown Blush in 

Nude Peach, £19.50. Sally Hansen Miracle Gel 
in Malibu Peach, £9.99. Dior Diorskin Nude Tan 
The Dye Edition in Pink Sunrise, £40. YSL Blush 

Volupté in Rebelle, £33. Dolce & Gabbana The 
Nail Lacquer in Peachy, £20. Soap & Glory 

Peach Party Multi-Colour Blush Brick, £11. 
Tom Ford Lip Color Matte in First Time, £38     
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After years as the byword  
for good grooming, the big 
salon blow-dry has lost its 
gloss. What’s the alternative, 
asks Nicola Moulton

panic in Percy & Reed. I’m 
having my cut and colour 
done by Adam, the “Reed” 

half of the business, and we’re just 
settling down to the blow-dry bit 
when there’s a timid tap on Adam’s 
shoulder. “He’s here,” whispers his 
assistant. Although I’m not supposed 
to be noticing, I know instantly that 

she’s talking about Noel Gallagher, 
because Adam’s already mentioned 
that he’s his next appointment. Now 
either we’re running late or Noel’s 
running early, but either way no one’s 
sure he’s going to want to spend  
40 minutes waiting patiently for my 
blow-dry to finish. For a moment,  
I’m panicked on their behalf. Then it 

occurs to me: I’m not actually bothered 
if I get my hair blow-dried. It will only 
last a couple of days, I always feel a bit 
overdressed when my hair is salon-
fresh and it was the cut and colour  
I was desperate for. Minutes later, I’m 
skipping down Great Portland Street 
feeling as if I’ve been let out of jail 
early. No one need spend more than > 

Perfectly imperfect… 
Freja Beha Erichsen 
photographed  
by Patrick 
Demarchelier for 
Vogue, March 2014

Blown 
OVER
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90 minutes in a salon 
unless they actively want 
to, and I’ve just shaved 
my visit down by at least 
half an hour. And done 
a rock star a good turn. 

Next morning I’m at 
a breakfast presentation 
for a new skincare 
cream. Of the 12 beauty 
editors at the table,  
one has a topknot,  
one has tonged waves,  
two have ponytails and 
the remaining eight 
have what has come  
to be known as “wash 
and wear” hair. Loose, 
undone, a little natural 
texture, maybe a dab of product to 
smooth. A couple of years ago? 
There’d have been at least a handful  
of blow-dries, no question.

so why did the blow-dry lose its 
appeal? Until recently it was  
the byword for good grooming. 

But now the allure of the salon-fresh 
blow-out has somehow… deflated.  
“If you’re not careful, it can make you 
look a bit… old,” whispered a friend. 
“Mmm, and a bit… wide,” whispered 
another. A third, for whom a weekly 
blow-dry practically constituted a 
human right, has come to the 
conclusion that she receives more 
compliments on her hair when she 
does it herself. “I always thought  
I just hadn’t found the right stylist,” 
she said. “Then I realised that salon 
blow-dries don’t actually suit me.”

But is it that they don’t suit her, or is 
it that the salon blow-dry to which 
most hairdressers default just isn’t 
right? Because until lately there’s been 
a blow-dry formula that equalled 
“good hair”: high at the roots, swingy 
at the ends and improbably sleek and 
glossy in between. (In fashion circles, 
it’s known as “Versace” hair because 
season after season that particular 
show would be filled with fabulous 
amazonian models doing the ultimate 
in “big hair don’t care” glamour.)

“The trouble with most hairdressers 
is that they don’t think,” says Luke 
Hersheson in a characteristically 
forthright manner. As the man who 
brought the blow-dry-bar concept to 
Britain, he knows a thing or two about 
the subject. “They’re taught one way of 
blow-drying at college and they apply 
it to every client, regardless of age, hair 
type or personality. That’s why, from 

the start, we had a menu 
of styles so women knew 
they didn’t have to leave 
a salon looking exactly 
the same.” (This season, 
two new looks will  
be added to the menu, 
one inspired by the 
“undone” hair he styled 
at the Michael van  
der Ham show, called 
#wewokeuplikethis; the 
other an “imperfect” 
bun that he created at 
Jonathan Saunders.) 

Over at George 
Northwood’s Fitzrovia 
salon, which attracts  
a laid-back, cool-girl 

clientele, the charismatic Roi Nadin 
agrees. “I’ve done thousands of ‘big 
and bouncies’ in my career,” he says, 
“but in the past year I can count them 
on one hand. No one is asking for that 
any more.” Northwood’s salon is one of 
many forward-thinking hairdressers 
recognising the reluctance for 
traditional “salon” hair and offering new 
services. Thus the traditional blow-dry 
bar is being replaced by concepts such 
as Northwood’s “bob bar”, Redken’s 
“colour bar”, Josh Wood’s “bang bar” 
at Shoreditch’s Barber & Parlour, and 
the Braid Bar in London’s Selfridges. 

“It’s not about people not going 
into salons, it’s just about them  
leaving still looking like themselves,” 
says the new Kérastase ambassador 
James Galvin, whose Kensington 
salon offers both classic blow-dries 
and something called an “air-dry”, a 
natural-looking version. “We might 
rough-dry a bit, air-dry a bit, tong a 
bit, mix a salt spray with a primer – a 
whole array of things to get that 
undone texture.” Galvin describes it as 
“a city version of beach hair”, and cites 
runway hair supremo Guido Palau as 
the “absolute master” of the look. 

Guido turned the backstage beauty 
world on its highly lacquered head at 
a Balenciaga show a few seasons ago, 

when he gave the models a 5am  
call-time so that their hair could be 
washed and left to air-dry before the 
show. Suddenly “wash-and-wear” was 
the new catchphrase. And the models 
who are now defining the moment, 
including Freja and Daria, have hair 
that is radically, even wilfully, undone. 
Then there are the clothes themselves: 
as fashion relinquishes its recent 
restraint in favour of a re-energised, 
attention-seeking aesthetic, anything 
more than a very relaxed ’do is going 
to look far too much. 

Off the runway, too, women are 
rethinking their hair. In the past few 
years, colour has become more 
experimental: a wash of pink, a hint of 
ombré, a dyed-in root. And most 
dramatically of all, there’s a new, just-
below-the-shoulder long bob replacing 
elbow-length hair as the most requested 
length. “A classic blow-dry on long hair 
is one thing, but on shoulder-length 
hair you’re in danger of creating a 
square shape which is ageing and 
unflattering,” says Luke Hersheson. 
“Long bobs work so much better with 
a bit of texture,” says Josh Wood. 
“They’re all about seeing the cut and 
colour of the hair, not the styling.”

That long bob with texture, then, 
could also be a look that we could 
style ourselves. Again setting the 
template for modern hairstyling, 
Hersheson is working on new “styling 
stations” (just like the one you’d sit at 
in a salon) that will take up residence 
in a variety of locations across London, 
from hotels to offices to personal 
shopping suites, with everything you 
need to refresh or restyle your own 
hair, including a product bar, heated 
appliances and iPads with simple 
how-to videos embedded in the 
mirrors. At George Northwood, you 
can book a lesson in undone hair that 
shows you how to go from rough-
drying to “light tonging” to create 
Alexa-inspired hair. Or you can take a 
leaf out of my book and simply leg it 
when the guitarist turns up.  Q

BEST NEW  
“NO BLOW-DRY” 

BLOW-DRIES

The Rough at 
Cheeky Hair 

by Josh Wood, 
£20, Barber  

& Parlour

The Air Dry at 
Daniel Galvin

The New York 
at Dry By, £28

The Fast Blow at 
Blow, £25

The Lauren B 
at Toni & Guy, 

from £30

#wewokeup 
likethis, £25, 
Hershesons 

Blow Dry Bar

The Low Blow  
at John Frieda 

salons, from £30

TRESEMME 
PERFECTLY  
(UN)DONE 

ROOT LIFTING 
DUST, £5.50 

– GIVES  
THE INSTANT 

FEELING  
OF “SECOND 

DAY” HAIR

SHU UEMURA 
WONDER WORKER, 
£22. “PERFECT FOR 
AIR-DRYING,” SAYS 
JAMES GALVIN. 
“SPRAY IT IN THEN 
GENTLY TWIST 
HAIR ROUND 
YOUR FINGERS 
FOR TEXTURE”

SHOW BEAUTY
WORKING 
TEXTURE SPRAY, 
£30, ADDS 
TEXTURE WITHOUT 
DRYING HAIR

PERCY & REED 
WONDER PRIME 
LIGHT, £18, PREPS 
AND PROTECTS 

REDKEN 
WINDBLOWN DRY 
FINISHING SPRAY, 

£16.30. “THIS 
PRODUCT WAS 
MADE FOR THE 

UNDONE LOOK,” 
SAYS ROI NADIN

PANTENE EXPERT 
PALTINIA HAIR 
STRENGTHENING 
PRIMER, £22, 
REPAIRS DAMAGE
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 CASSANDRA HUYSENTRUYT GREY
The gold standard in American beauty comes in the form of e-retailer  
and glossy website Violet Grey. Set up by Cassandra after searching for 
the best eyelash curlers (Utowa, if you were wondering), it led her to build 
a beauty mecca of products that have successfully made it through the 
rigorous “Violet code” testing process, after which the product is filed  
on the site and tested by Hollywood stars and their stylists. Violetgrey.com

 LISA ELDRIDGE
The make-up artist and chicest 
beauty blogger has written her 
first book, Face Paint (Abrams 

New York, published 
on October 13).  
“I’ve always been 
fascinated by the 
history of make-up.  
I started collecting 
vintage pieces and 
the stories behind 
them over 20 years 

ago; it felt natural to put all I’ve 
learnt into one place,” she says. 

 LINDY KLIM  
Lindy Klim, who also happens to be a 

former model, a Balinese princess and 
the wife of an Olympic gold medallist, 

has her own coconut-oil based skincare 
range Milk & Co in Australia, which 

beauty addicts over here are constantly 
trying to get their hands on. We predict 

global domination. Milkandco.com.au 

 NAUSHEEN QURESHI
Along with her all-female lab of scientists, biochemist Nausheen has combined her 
knowledge and Kenyan roots to create Elethea, a luxury, anti-ageing skincare range. 
Initially designed for extremely dry and eczema-prone skin, Elethea is packed with 
proteins to detoxify and re-balance, and all ingredients have a specific affinity with 
the skin. Try the hero product, Youth Capture Serum, £126. Elethea.com 

MILK & CO
INVIGORATE 

ME BODY 
LOTION, £3.49

 NADIA NARAIN  
Nadia’s bags, candles and yogawear 

are loved by the fashion crowd, 
including Kate Moss and Lara Stone. 

Her DVDs shine in the slightly dull 
world of at-home yoga tutorials for 

their gentle, almost dream-like 
sequences and her lilting voice. 

 ZANNA ROBERTS RASSI 
The New York-based 
fashion stylist and reporter 
has set her sights on the 
beauty world, developing 
a make-up line specifically 
designed for the millennial 
girl and launching in 
Britain early next year. 
Think double-quick to 
apply, high impact, low 
maintenance. “Make-up 
shouldn’t be too serious,” 
says Zanna. “We want to 
bring the fun back.” 

NOW NEXT
From biochemists to brow experts,  

these are the beauty names to know. 
By Lauren Murdoch-Smith

NEW

MILK & CO
COCONUT KISS 
LIP MOISTURISER, 
£6.49

LUA
NATURAL 

PERFUME, £58, 
AT NADIA 

NARAIN.COM
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EVOLVE
SATIN LEG 
GLOSS, £20;
TROPICAL 
BLOSSOM 
BODY 
BUTTER, £16

344
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Q  NILAM HOLMES-PATEL
Co-founder of brow rehab company HD Brows, Nilam is 
known as the Eyebrow Queen among her A-list clients. But 
although her brow-tattooing skills are legendary, Nilam is not 
just known for her brow transformations. Her quest is to bring 
the latest beauty tech to Britain. Her most recent discovery, the 
Collagen Wave facial, is an ultrasound and radio-frequency 
treatment that lifts and tightens skin with immediate results and 
has long been a secret in beauty circles. Hdbrows.com 

 SONIA TLEV
Paris-based 
Sonia is 
transforming 
women’s 
bodies  
(1.5 million  
of them) with 
her 12-week 
nutrition  
and fitness 
programmes 
via Instagram, 
her website or 
Facebook. Her 
fun and vibrant 
presentation  
is motivation  
in itself. 
Soniatlev.com

      DR NIGMA TALIB
A naturopathic doctor who divides her time between New York and London,  
Dr Talib is a holistic doctor who can tell with a single glance what in your diet is ageing 
you (a “gluten face” or “eating too much dairy” in the blink of an eye). Her collagen-
contracting machine and red-light treatment take years off you as you leave her  
office, but as ever it’s the regime of supplements and healthy eating she puts you on 
in-between that really makes the difference long-term. The make-up artist Charlotte 
Tilbury is such a fan that she’s referred many of her celebrity clients, including Sienna 
Miller and Penélope Cruz, to Dr Talib – they’re all now devotees, too. Healthydoc.com

VANITA PARTI AND NEELAM GILL   
Vanita, founder of Blink Brow Bars,  

has recruited British model Neelam 
Gill (inset) – the first Asian face of 

Burberry and Topshop – to be the first 
face of Blink, celebrating 10 years of 

eyebrow-shaping (that’s more than  
20 million sets of brows threaded and 

trimmed). With her own brows rivalling 
those of Cara Delevingne, Neelam  
has created a set of mini backstage 

brow essentials with Blink for on-the-go 
maintenance. Blinkbrowbar.com 

 LAURA RUDOE  
Rudoe is a driving force behind 

organic beauty. Her newest 
venture, Evolve (she was also 

behind Nude and S5 Skincare), 
draws on her constant, global 

search for effective natural 
products. “There are so many 

natural and organic ingredients 
that perform as well as or better 

than synthetics,” she says. 
Evolvebeauty.co.uk

 ZOE FOSTER BLAKE  
The Australian 

ex-beauty editor and 
creator of Go-To 

skincare, a natural, 
“does what it says” 

range, has a wit and a 
knowledge and passion 

for beauty that’s 
infectious. We  

are addicted to her 
Exfoliating Swipeys. 

Gotoskincare.com

GO-TO
FACE 

HERO, 
£25

Q

BLINK  
BROW BAR
ESSENTIALS 
KIT, £30

 ARABELLA PRESTON
The co-founder of Votary launched the range 
after her friends kept asking about the skin oils 
she blended for herself. The all-natural skincare 
products do more than just smell good (and her 
make-up artist background means they won’t 
leave skin greasy, either). Votary.co.uk 

VOTARY
ROSE, GERANIUM 
AND APRICOT 
CLEANSING OIL, 
£48, AT LIBERTY

AZZI GLASSER FOR 
HARVEY NICHOLS 
SEQUOIA WOOD, £95

 AZZI GLASSER  
Beauty editors have been 
waiting years for the nose 
behind some of the most 

popular niche fragrances, 
from Bella Freud to Agent 

Provocateur, to branch out 
on her own. The Perfumer’s 

Story by Azzi is a limited-
edition collection of 11 scents, 
along with a bespoke service 
for those wanting something 

more personal (and exclusive 
– it starts at £15,000). 

Sequoia Wood and Twisted 
Iris are particularly good. 

Available from October  
at Harvey Nichols
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shops or online for details.

FIND 

THE ONE
Liz Earle’s new intensive 

Superskin™ Face Serum 

is supercharged with potent 

botanicals that help visibly 

lift and even skin tone, while 

reducing wrinkles. Available 

in store and at johnlewis.com
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Exclusively at Harrods
The Cosmetics Hall, Ground Floor





The new slant on lipstick?  
From this angle there’s no need for a mirror

Don’t look NOW

FROM LEFT: BARE 
MINERALS POP OF 
PASSION LIP OIL-BALM  
IN PINK, £16. LANCOME 
SHINE LOVER IN 
EFFORTLESS PINK, £21.  
BY TERRY HYALURONIC 
SHEER NUDE IN INNOCENT 
KISS, £26. GIVENCHY  
LE ROUGE-A-PORTER  
ROSE FANTASIE, £25. 
GUERLAIN KISSKISS  
IN PINK ME UP, £26.50.  
DIOR ADDICT TIE DYE 
LIPSTICK IN COSMIC  
PINK, £26. BURBERRY  
LIP GLOW BALM IN 
ORANGE POPPY, £23
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Match
MAKER

  bare-faced beauty – the kind that 
radiates from soft, glowing skin – 
is championed by make-up artists 

time and again. It’s the ultimate beauty 
staple, highly coveted in its own right as 
well as the important foundation for more 
dramatic looks, such as a striking lip or 
smoky eye. 

Simple though it sounds, achieving a 
flawless complexion is no mean feat. For 
starters, it usually requires perfect skin, which 
few of us are blessed with. Thankfully, Max 
Factor has come to our rescue with Miracle 
Match, a new foundation that provides 
ample coverage without the dreaded 
make-up mask effect. The breakthrough 

formula, built from over 100 years of expert 
experience, blurs imperfections and hydrates 
skin for the perfect nude look. Available in 
12 shades designed to perfectly blend with 
your skin tone, Miracle Match includes 
light-reflecting particles and a reduction of 
powders, giving skin natural highlights and 
a luminous finish. In addition, nourishing 
vitamins ensure skin is kept healthy.

Miracle Match was announced as “the 
ultimate nude for a/w ’15” by Pat McGrath, 
Max Factor’s Global Creative Director and 
make-up artist extraordinaire, who used 
it to create the radiant skin at Diane von 
Furstenberg’s a/w ’15 show. Whether it’s 
offsetting a statement lip or dress, or worn on 
its own for “no make-up” natural appeal, we 
suspect you’ll soon feel naked without it.    Q
Visit Maxfactor.com

It provides ample 
coverage without the 

dreaded make-up  
mask effect

STEP 1:  From September 21, tag your selfie  
using #MiracleMatch. The Max Factor team, 
led by make-up artist Caroline Barnes, will diagnose 
your skin tone and prescribe your perfect shade 
of foundation. Plus, you’ll receive fashion advice 
from Framboise Fashion on the a/w ’15 trends, 
complete with colour palette guidance on how to 
best complement your features from the Colour  
Me Beautiful team. 
TIP: Images should be shot in natural light, ideally 
facing a window. Please crop to include head and 
shoulders in the frame and do not use a filter.  
Tag @MaxFactor (Instagram) @MaxFactorUK 
(Twitter) #MiracleMatch.

STEP 2: The following week, from September 28, 
Max Factor make-up artists will be in store giving 
make-up masterclasses, tailored to suit your personal 
beauty needs. Head to Max Factor at larger Boots 
stores to receive a one-to-one masterclass and 
complete your glamorous transformation.

Terms and conditions apply. See Facebook.com/MaxFactorUK

Upload your picture with #MiracleMatch to receive personalised shade-matching 
advice from Max Factor make-up artist Caroline Barnes and style experts

MASTER THE ART OF NATURAL 
SKIN WITH MAX FACTOR’S  
NEW SHADE-MATCHING 
FOUNDATION, BRINGING A 
FLAWLESS COMPLEXION WELL 
WITHIN REACH

ABOVE: MAX FACTOR 
MIRACLE MATCH 
FOUNDATION IN, 

FROM LEFT, BEIGE, 
BRONZE, GOLDEN, 

LIGHT, NATURAL, 
WARM ALMOND, 
SUNTAN, TAWNY, 

TOFFEE, £12.99 EACH. 
ABOVE RIGHT: MAX 

FACTOR CREME PUFF 
BLUSHER IN NUDE 

MAUVE, £8.99. MAX 
FACTOR CREME PUFF 

BLUSHER IN ALLURING 
ROSE, £8.99

CAROLINE BARNES
MAX FACTOR 
MAKE-UP ARTIST

#MIRACLEMATCH
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Make-up artist  
Pat McGrath  
used Max Factor 
Miracle Match  
on the catwalk  
at Diane von 
Furstenberg
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i t could never be said that the 

beauty world lacks ambition. And 
its latest obsession in the anti-

ageing-skincare quest? Face sculpting. 
Apparently we can now alter the 
contours of our face with skincare 
alone – no contour stick required. 
Previously, not even injections have 
been able to offer this, only facelifts –
no wonder the idea of a scalpel in a pot 
is causing a stir. But is it really possible 
to create cheekbones where once a flat 
cheek lay? Or to pull up jowls? 

“We don’t have the patience any 
more to wait for an improvement that 
happens over six weeks,” says Estée 
Lauder’s chief scientist Dr Nadine 
Pernodet. Which is why the latest 
Estée Lauder range, New Dimension, 

includes a bullish-sounding product 
called Liquid Tape, designed to take 
effect on application. It contains 
polymers that contract and fasten as 
they dry to open crow’s feet and pull 
up skin from cheekbones to temples. 
The anti-ageing effect is subtle but 
instant, and for those young enough 
not to care about looking younger, it 
gives a satisfying zing to the cheekbone 
area. Once the mini miracle has 
occurred, other products can be applied.

Meanwhile, Clinique has launched 
Sculptwear, which is “most especially 
effective on the jawline,” says Dr Tom 
Mammone, Clinique’s global head of 
research and development. The Lift 
and Contour Serum is the actives-
laden hero of the range. 

The seemingly magical results 
don’t persist after wash-off, and it 
is for this reason that both 
companies have added hyaluronic 
acid (a naturally occurring 
substance that swells the skin 
and retains hydration) and 
several other proven collagen- 

and elastin-feeding ingredients. 
In clinical testing, Clinique’s 

Sculptwear serum confirmed a 40 per 
cent increase in jowl lift over eight 
weeks and a 36 per cent rise in cheeks, 
which does not equate to Maleficent 
proportions but enhances things quite 
nicely. While Dr Pernodet says of 
Estée Lauder’s New Dimension 
skincare approach, “A sculpted, firm 
face is one supported with structure 
and volume. So as well as instant 
gratification they are working to 
ensure you have a lasting effect.” 

We can expect a slew of these new 
harder-working, more intelligent 
skincare products. Chantecaille’s 

Biodynamic Lifting Cream 
(out in October) intends to 
“rebuild, replump and reshape” 
with plantago and coffee 
stem-cell extracts. Eve Lom’s 
new Radiance Lift Cream 

similarly lifts as it plumps (try it on 
the back of your hand and prepare to 
be amazed by its volumising ability). 
Elizabeth Arden has added to its 
Prevage range with the Anti-Aging 
Wrinkle Smoother, which comes with 
a silicone applicator tip that spreads 
the product like Polyfilla to build up 
the facial contours in seconds. And 
this autumn Chanel – which in 
typically prescient style introduced a 
skincare range called Le Lift in 2013 
– launches its newest and possibly 
most exciting addition to the line: the 
recontouring Masque de Massage. 
You massage it in using four Chanel 
HQ-prescribed massage techniques, 
then tissue off the excess to reveal a 
tightened jaw and more springy, 
volumised cheeks. It’s a product to 
encourage even the most sceptical to 

convert to smart skincare. 
We have yet to find a 

product to change our 
lives, but these fast- and-
slow-acting creams feel 
like the start of 
something new.  Q

We have
LIFT-OFF

New “face sculpting” creams promise instant 
cheekbones and a smoother jawline but, asks  

Kelly Gilbert, do they deliver? 

ESTEE LAUDER 
NEW DIMENSION 
SHAPE & FILL  
EXPERT SERUM, £62

CHANTECAILLE BIO 
LIFTING CREAM, £300

EVE LOM 
RADIANCE LIFT 
CREAM, £75

CHANEL LE LIFT MASQUE 
DE MASSAGE, £60

CLINIQUE 
SCULPTWEAR  

LIFT & 
CONTOUR 

SERUM, £46

ELIZABETH 
ARDEN 
PREVAGE 
ANTI-AGING 
WRINKLE 
SMOOTHER, 
£65

352
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Frenzied anticipation, sell-out  
opening weekends and all-star casts… 
The big new fragrance launches are the 

Hollywood blockbusters of the beauty 
world, writes Lottie Winter

Premiere
LEAGUE

YSL BLACK OPIUM EAU DE TOILETTE, £39 
Markedly different from the eau de 

parfum, the sweetness of the eau de 
toilette’s blackberry accord has been 

cleverly tempered with mandarin peel 
and pear notes. It’s not until deep into the 

“dry down” that the signature blend of 
coffee bean and white musk emerges, 

resembling the original parfum. 

CHLOE  
EAU DE TOILETTE, £58
Chloé often gains 
commercial success with 
elegant scents. Its new 
signature fragrance – 
more delicate than the 
eau de parfum, with 
Dree Hemingway as  
its new face – opens  
with a refreshing mix of 
magnolia and bergamot 
and evolves into a  
clean yet soft cotton-
flower heart. 

VIKTOR & ROLF 
FLOWERBOMB EAU  
DE PARFUM, £48
Oriental flowers and 
woody patchouli have 
made this a bestseller 
since its launch 10 years 
ago. We also loved the 
Flowerbomb-scented 
puff of smoke released 
over the s/s ’05 catwalk, 
limited-edition crystal 
bottles and amazing 
in-store installations.

 
MIU MIU  

EAU DE PARFUM, £48
This new Miu Miu scent 

encapsulates the fashion house.  
It’s quirky, playful and stylish in a Sixties 

way – and that’s just the packaging, which  
nods to the colours of the 2015 resort 
collection. Lily-of-the-valley top notes 
make the fragrance at once fresh and 
clean but also sweetly vintage, while 

the wild rose heart and woody 
base ground it in a gentle 

sophistication.

 
TOM FORD  

NOIR POUR FEMME, £53  
Easily as sexy as a sheer black 

Tom Ford gown, Noir Pour Femme 
combines sultry floral notes – such as 
jasmine and rose absolute – with an 
almost addictively sweet and smoky 

base. The campaign for this latest 
addition to the Noir family certainly 

continues the raw sex appeal of  
its predecessors: it stars a 

topless, tousled Lara 
Stone. 

 
MY BURBERRY  

EAU DE TOILETTE, £52
The new My Burberry eau  

de toilette has a lot to live up to. The 
original campaign starred Kate Moss and 
Cara Delevingne posing together for the 
first time and generated a million-hit hype 

in days. With a peony and peach heart 
highlighting a damask rose base, this  
new version is a lighter, more floral 

interpretation of its predecessor 
but still evokes dewy  

English gardens.

ALAIA 
EAU DE PARFUM, £85

Like everything he does, 
Azzedine Alaïa’s first venture into 
the olfactory world blazes a trail.  

It is deliberately indefinable, offering 
what can only be described as a series  

of impressions with airy, floral and  
almost animal notes. Its black bottle  

and dramatic campaign shoot, by  
Vogue photographer Paolo Roversi, 

are as much the paradigm of 
beauty as an Alaïa  

corset. 
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knew each other vaguely then but only really got together in 2003, 
working on an election campaign. She says he’s the “calm, philosophical” 
one to her “impetuous, hot-headed, driven” personality and stops her 
“from getting into a panic”. She bridles at the suggestion that they sit 
around the kitchen table talking shop. “The instinct is to have a break 
from it when you get the rare opportunity; talk about normal, domestic 
stuff.” She claims to unwind by watching Coronation Street or reading a 
book, but you think: when? She doesn’t cook; Peter’s spaghetti bolognese 
and steak and chips are her favourites, although “he hasn’t done either 
of them for a wee while.” How would her friends describe her? “Quite 
serious, but in private a fun side. Loyal, too.”

By the time she’s filled me in on her schedule, I feel a bit concerned for 
her mental wellbeing. Shona Robison says Sturgeon’s work ethic extends 
to those in her team: “She expects a lot. She does huge long hours and 
expects others to do the same.” Clearly there was a time, perhaps before 
becoming first minister, when she was able to decompress, but not  
lately. She says she’s only eaten two spoonfuls of muesli today. “The 
nature of the job is I go almost whole days without eating sometimes. 
People talk about the 5:2 fasting diet, I do that anyway,” she says.  
I suggest that we move to the other end of the room where two plates  
of tuna salad have been set out, but she picks at it, spills vinaigrette on 
her dress and then admits she hates tuna. Alex Salmond did the 5:2,  
she says, leaving a well-timed pause. “Though I think George Osborne  
was slightly more successful.” Laughter. “Don’t tell him I said that.” 

Perhaps it’s all the more impressive that, despite her extremely un-
ordinary life, and not really being “normal” at all, Sturgeon is able to relate 
so well to voters. When she mentioned in the debate how she personally 
had benefitted from not having to pay university tuition fees, she says she 
got positive feedback for days afterwards. “Seeing a politician relating to 
something in their own lives engages people in a way that dry political 
argument doesn’t.” Her approachability is one of her biggest assets. “She 
speaks like a person,” says Louise Brown, “she doesn’t speak politics-
speak. She speaks in a way that folk can understand, she doesn’t talk down 
to them.” This chatty appeal, particularly among women, and popularity 
with British voters outside Scotland shouldn’t mislead anyone that she is 
anything other than a true believer in independence. Nationalism, I say, 
as an idea is something that many recoil from, associating it with divisive 
right-wing parties such as Ukip. “We’re not that kind of – well, I know 
how that sounds. But we’re not that kind of nationalist party. Maybe if we 
could turn the clock back, we’d call ourselves the Scottish Independent 
Party, because I know the connotations and that’s not the SNP.” Though 
the Scots voted against independence last year, in a “once in a generation” 
referendum, Sturgeon doesn’t rule out putting a promise for a second 
referendum in her manifesto for next year’s Scottish Parliamentary 
elections. “We’ll take a decision, not before the later part of this year or 
even into early next year… based on what we think is right for the 
country. If we put it in our manifesto, and people don’t want it, they won’t 
vote for it.” So that’s likely then. Ditto, if England votes to leave the EU 
and Scotland votes to stay, “there’ll be strong opinion in Scotland that 
says it’s time to look again at whether we should be independent.” 

If you’re concerned about Scotland leaving the Union, you should be 
concerned that Nicola Sturgeon is first minister, apparently with very 
little opposition. How has she done it, even gaining goodwill from 
many who otherwise disagree with her party’s ultimate policy? Hard 
work (perhaps excessively hard) and single-minded dedication. 
Sturgeon is enjoying her popularity – the city where she gets stopped in 
the street the most is London, she says – and disagrees that it could play 
against her among Scots. “I don’t think that many people in Scotland 
want there to be a relationship with England that is antagonistic. If  
I made myself unpopular with people in England by being bolshie  
and aggressive, that would play badly in Scotland. We don’t want to 
seem like that. It’s not who we are, and for those of us who do think 
Scotland should be an independent country, it’s actually not about 
England at all. It’s about our sense of who we are, as a country.”  Q 
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Try THE WORLD OF INTERIORS for only £3 and 
enjoy 3 copies of the most infl uential interiors mag-
azine. After your exclusive trial offer, contact us to 
stop receiving the magazine or let your subscrip-
tion start automatically. When your subscription 
starts, you will receive a FREE WELCOME GIFT 
and the next 12 issues for only £35 – that’s 70% 
free, plus a number of benefi ts such as offers from 
luxury brands and invitations to fairs and events.

DESIGN AT 
ITS MOST 
INSPIRING

3  I S S U E S  O N LY  £ 3*

E X C L U S I V E   T R I A L   O F F E R 

‘The World of Interiors has sumptuously brought together the best and 
most original features from every corner of the decorating and art world for 
over 30 years. Non-professionals use The World of Interiors to see what the 
stars of the trade are doing; design insiders use it to inspire them further.’

RUPERT THOMAS, EDITOR

(BT landline calls to 0844 numbers will cost no more than 5p per minute; calls 
made from mobiles usually cost more)  *Offer limited to new subscribers at UK 
addresses and to direct debit payments only until 31/12/2015. For privacy policy 
and permission details, log on to www.magazineboutique.co.uk/youraccount.

CALL 0844 848 5202 REF KWI14430 OR VISIT 
WWW.MAGAZINEBOUTIQUE.CO.UK/WOI/KWI14430



Gaïa Riverlodge, Belize

condenastjohansens.com



November 23, 2015
London

For more information and 
to book your ticket now: 
wired.co.uk/retail15

wiredevents
#wiredretail

WIRED’s one-day event exploring the digital 
disruption of retail is back for a second year. Hear 
from more than 20 Main Stage speakers, plus 15 
startups and discover the future of commerce 

H E A L T H  |  M O N E Y  |  2 0 1 5  |  N E X T  G E N  |  R E T A I L

TICKETING PARTNER

Book your ticket now
wired.co.uk/

retail15
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may carry a selection only. Prices and availability were checked at the time of going to press, but 
we cannot guarantee that prices will not change or that specific items will be in stock when the 
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What could you learn online today?
Find out by visiting:
www.smartmajoirty.com/vogue
reachus@smartmajority.com
Exclusive 85% discount on selected courses for
Vogue readers.
Choose from Interior Design, Makeup Artist,
Beauty Therapy and many more.

VOGUE’S EDUCATION GUIDE 

GET INTO INTERIOR DESIGN!
Start an exciting new career or hobby in Interior Design.
Online Diploma Course, study at home, in your own time, at your own pace.

ENROL TODAY!

For your free prospectus and more information go to:
www.theinteriordesigninstitute.co.uk

Become a Top Personal Stylist

• 7 Day Womenswear Styling Course • 

• 3 Day Menswear Styling Course •
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Expert Team. Train with the best to be the best!

100% Success
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\ _I[ J]QT\ QV �!�� \W XZW^QLM MTMK\ZQKQ\a NWZ \PM 4WVLWV ]VLMZ�

OZW]VL� J]\ VW_ 4W\[ :WIL 8W_MZ ;\I\QWV� ��� Q[� \PM� TI[\

[QOVQÅKIV\ LM^MTWXUMV\ [Q\M WV \PM VWZ\P JIVS WN \PM

<PIUM[� ITWVO \PI\ KMV\ZIT [\ZM\KP JM\_MMV +PMT[MI IVL \PM +Q\a�

,M^MTWXMZ +PM]VO 3WVO · _PW[M XZM^QW][ <PIUM[�[QLM [KPMUM[�

5WV\M^M\ZW IVL )TJQWV :Q^MZ[QLM� _MZM LM[QOVML Ja 4WZL :WOMZ[ IVL 4WZL

.W[\MZ · PI[ IXXWQV\ML ;QZ <MZZa .IZZMTT \W UI[\MZXTIV \PQ[ MQOP\�IKZM [Q\M�

+PMT[MI ?I\MZNZWV\� ;?��� QVKWZXWZI\M[ �� VM_ J]QTLQVO[ IVL \PZMM VM_

JZQLOM[ W^MZ +PMT[MI +ZMMS \PI\ _QTT TQVS \PM XW_MZ [\I\QWV \W _I\MZ OIZLMV[

LM[QOVML Ja :IVLTM ;QLLMTMa )[[WKQI\M[� ) _I\MZ[QLM ZM[\I]ZIV\� KINu[ IVL

[PWX[ _QTT TQVM I UITT _Q\PQV \PM XW_MZ [\I\QWV� _PQKP _QTT IT[W XZW^QLM ��� WN

\PM [KPMUM¼[ ��� PWUM[� 6M`\ \W \PM [\I\QWV� _Q\P ^QM_[ \W *I\\MZ[MI IVL

+PMT[MI *ZQLOM[� \PM ÅZ[\ IXIZ\UMV\[ IZM VW_ \ZQKSTQVO WV\W \PM UIZSM\

\PZW]OP 3VQOP\ .ZIVS IVL ;I^QTT[ ���� ����   ���� <PMa¼ZM VW\ L]M NWZ

KWUXTM\QWV ]V\QT UQL ����# XZQKM[ [\IZ\ NZWU ���� UQTTQWV NWZ I WVM�JMLZWWU

ÆI\� _Q\P \PZMM� IVL NW]Z�JMLZWWU NIUQTa IXIZ\UMV\[ NZWU ���� UQTTQWV IVL

���� UQTTQWV� ,M[XQ\M \PM QZWVQK TIKS WN I VMIZJa \]JM [\I\QWV� +PMT[MI

?I\MZNZWV\ Q[ _Q\PQV _ITSQVO LQ[\IVKM WN \PM 3QVO¼[ :WIL� \PM ZQ^MZ J][ I\

+PMT[MI�0IZJW]Z�IVL�\PM�\ZIQV�[\I\QWV�I\�1UXMZQIT�?PIZN�

5W^M MI[\ \W +IVIZa ?PIZN IVL _Q\PQV Å^M UQV]\M[ WN \PM \]JM [\I�

\QWV · IVL Å^M UQTM[ NZWU 4WVLWV +Q\a IQZXWZ\ · *MZSMTMa Q[ LM^MTWXQVO I

ZM[QLMV\QIT ]VQ\� UQ`ML�][M [KPMUM I\ ;W]\P ,WKS� -��� ,]JJML 4WVLWV¼[

aW]VOM[\ TIVLUIZS� ;W]\P 9]Ia 8TIbI ���� _QTT� QVKT]LM� \_W� \W_MZ[#� WVM

PI[ �� [\WZMa[� \PM W\PMZ PI[ � IVL� I\ ���U� Q[ LM[\QVML \W JMKWUM \PM =3¼[

\ITTM[\ ZM[QLMV\QIT [KPMUM�<PM [KPMUM Q[ IT[W I ÅZ[\ NWZ .W[\MZ�8IZ\VMZ[_PW Q[

LM[QOVQVO JW\P \PM IZKPQ\MK\]ZM IVL QV\MZQWZ[� +WV[\Z]K\QWV KWUUMVKM[ QV

2IV]IZa� <PM ÅZ[\ XPI[M� _PMZM XZQKM[ [\IZ\ NZWU ��!����� �KITT ��� ����

������ Q[ L]M NWZ KWUXTM\QWV QV ����� Ja _PQKP \QUM +ZW[[ZIQT _QTT KWVVMK\

+IVIZa�?PIZN �\W�0MI\PZW_�QV�TM[[�\PIV����UQV]\M[�

6QVM UQTM[ NZWU 0MI\PZW_ IVL I [PWZ\ _ITS NZWU :QKPUWVL [\I\QWV� \PM

^QM_ NZWU :QKPUWVL 0QTT Q[ []KP \PI\ Q\ Q[ \PM WVTa WVM QV -VOTIVL \W JM

XZW\MK\ML Ja IV )K\ WN 8IZTQIUMV\� 0MZM� 4WVLWV ;Y]IZM ����� ��� ����� Q[

ZM[\WZQVO IVL ZMLM^MTWXQVO <PM ;\IZ IVL /IZ\MZ� ����� I� /ZILM� 11�TQ[\ML

TIVLUIZS \PI\ W^MZTWWS[ \PM <PIUM[ IVL:QKPUWVL 8IZS� 0I^QVO [\IZ\ML TQNM

I[ IV PW\MT� Q\ _I[ ZMJ]QT\ \W LM[QOV[ Ja ;QZ -L_QV +WWXMZ :) QV �!�� _PMV Q\

_I[ WXMVML Ja 9]MMV 5IZa IVL 3QVO /MWZOM > \W PW][M QVR]ZML [MZ^QKM

UMV� <_W aMIZ[ IN\MZ \PM KIZM PWUM¼[ ZMTWKI\QWV \W ;]ZJQ\WV� 4WVLWV ;Y]IZM

Q[ TI]VKPQVO I []Q\IJTa M`KT][Q̂ M KWTTMK\QWV WN  � IXIZ\UMV\[ IVL L]XTM`M[� ,]M

<PM ZIVOM WN M`KQ\QVO LM^MTWXUMV\[ K]ZZMV\Ta ]VLMZ KWV[\Z]K\QWV QV \PM

KIXQ\IT�PI[�VM^MZ�JMMV�[W�LQ^MZ[M��+TIQZM�8QT\WV�ZMOQ[\MZ[�PMZ�QV\MZM[\
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NWZ KWUXTM\QWV MIZTa ����� \PM TQ[\ML \MZZIKM OIZLMV IVL OZW]VL[ _QTT IT[W JM

ZM[\WZML�_PQTM \PM3QVO¼[:WWU�_Q\P Q\[ WZVI\MUW]TLQVO[� KWNNMZML KMQTQVO[ IVL

ÅZMXTIKM[�_QTT�JM�\PM�[M\\QVO�NWZ�IV�WX]TMV\�[XI��XWWT�IVL Å\VM[[ []Q\M�

.ZWU \PM ITT J]\ Z]ZIT \ZIVY]QTTQ\a WN 4WVLWV¼[ TIZOM[\ ZWaIT XIZS \W \PM

[]XMZ�KMV\ZIT� \PMI\ZQKITTa KPIZOML UIZSM\XTIKM \PI\ Q[ +W^MV\ /IZLMV ���"

UWZM \PIV !� VM_ JZIVL[ PI^M RWQVML \PQ[ ^QJZIV\ M[\I\M [QVKM +IXKW ����

��!������ JMKIUMXZQVKQXIT TIVLW_VMZ QV �����,]ZQVO \PI\ \QUM�+IXKWPI[

KPIUXQWVML +W^MV\ /IZLMV¼[ ZMTI\Q^MTa VM_NW]VL XZQUM ZM[QLMV\QIT [\I\][�

IKPQM^QVO IV I^MZIOM ��� �� XMZ [Y N\� ?Q\P � XZWRMK\[ K]ZZMV\Ta WV \PM

OW� 3QVO[ +W]Z\ Q[ +IXKW¼[ TIZOM[\ \W LI\M# QV\ZWL]KQVO I _ITS�_Ia \PZW]OP

NZWU 4WVO )KZM QV \PM VWZ\P ^QI .TWZIT ;\ZMM\ \W 3QVO ;\ZMM\ QV \PM [W]\P Q\

_QTT� KWUM ����� XZW^QLM \_W ZM[\I]ZIV\[� VQVM ZM\IQT ]VQ\[ IVL �� IXIZ\UMV\[

NWZ ZMV\IT� +IXKW Q[ TM\\QVO XZWXMZ\QM[ UWZM Y]QKSTa \PIV Q\ KIV LW \PMU

]X� I\ IVV]IT ZMV\[ WN KQZKI ��� \W � � XMZ [Y N\� :IVOQVO NZWU ���[Y N\

[\]LQW[ \W �����[Y N\ XMV\PW][M[� 3QVO[ +W]Z\ _QTT KWUJQVM VM_Ta J]QT\

KWV\MUXWZIZa _IZMPW][M�[\aTM IKKWUUWLI\QWV _Q\P PIVL[WUM /ZILM 11�

TQ[\ML�XMZQWL�WNÅKM KWV^MZ[QWV[�

7V LIXXMZ 2MZUaV ;\ZMM\ �����;\� 2IUM[¼[��;?��� \PM WNÅKM [XIKM IJW^M

*ZQ\Q[P�KTW\PQVO LM[QOVMZ ,IS[ Q[ JMQVO ZMLM^MTWXML Ja ,]SMTMI[M \W XZW^QLM I

JW]\QY]M [KPMUM WN MQOP\ IXIZ\UMV\[� 6IUML IN\MZ *MI] *Z]UUMT� \PM

IZJQ\MZ WN UMV¼[ NI[PQWV QV \PM ����[ _PW[M [\I\]M OZIKM[ 2MZUaV ;\ZMM\�

*MI] 0W][M _QTT JM KTIL QV I [\ZQSQVO TQUM[\WVM NItILM _Q\P JZWVbM LM\IQTQVO#

I LQ[KZMM\ MV\ZIVKM _QTT IKKM[[ IV WX]TMV\ TWJJa XZW^QLQVO Å^M�[\IZ KWVKQMZOM�

4I]VKPQVO \W \PM UIZSM\ _PMV KWUXTM\ML MIZTa VM`\ aMIZ� IV\QKQXI\ML

XZQKM[ [\IZ\ NZWU �� UQTTQWV� <PM �����[Y N\ L]XTM` XMV\PW][M� _PQKP PI[

�����[Y N\ WN \MZZIKM[� _QTT JM LM[QOVML IVL LZM[[ML \PZW]OPW]\ Ja 7TQ^MZ

*]ZV[� *IKPMTWZ JWa[ IVL ]X\W_V OQZT[ _Q\P [WUM ��� UQTTQWV ]X \PMQZ

[TMM^M[ [PW]TL ZMOQ[\MZ \PMQZ QV\MZM[\ _Q\P +IZ\MZ 2WVI[ ���� ��!� ����� IVL

+*:-�����������������

)T\MZVI\Q^MTa� QV \PM VM_ »LM[\QVI\QWV VMQOPJW]ZPWWL¼ WN .Q\bZW^QI�

/ZMI\ 8WZ\TIVL -[\I\M[ ���� �� � ����� PI[ MQOP\ XMV\PW][M[ I\ :I\PJWVM

;Y]IZM ���� \PI\ ZIVOM NZWU������UQTTQWV \W����UQTTQWV�?Q\P KWUXTM\QWV

VW\ [KPML]TML ]V\QT MIZTa ���� �I aMIZ JMNWZM +ZW[[ZIQT¼[ IZZQ^IT IZW]VL \PM
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*Price and details correct at time of going to print. 
Computer enhanced image of One Blackfriars is indicative only.

LONDON’S NEW MASTERPIECE
One Blackfriars rises 50 storeys high offering panoramic views over the capital’s historic landmarks.

020 3411 2692
www.oneblackfriars.co.uk

Prices from £2,330,000*

Proud to be a member of the Berkeley Group of companies



A substantial detached house sitting on a plot of over an acre, situated 
on a private, gated road with 24 hour security. The house offers 
approximately 22,775 sq ft of luxurious accommodation and benefits 
from a lift, cinema, exceptional leisure facilities and extensive off street 
and underground car parking. 

WINNINGTON ROAD 
HAMPSTEAD N2

EPC Rating B        Joint Sole Agents        Freehold



Just 10 miles from Canary Wharf, Sundridge Park is approached along a half-mile secluded 

gulyhzd|#zklfk#hļ#ruwohvvo|#phdqghuv#wkurxjk#wzr#uhqrzqhg#4;#kroh#jroi#frxuvhv#dqg#dqflhqw#

woodlands, into a world of timeless elegance. This exclusive development of luxury classically-

styled apartments, townhouses and detached houses is set in 275 acres of Kentish parkland 

landscape designed by Humphry Repton.

Apartments from £695,000 | Townhouses from £1.25 million

Show home open, 10am – 4pm, 7 days a week

020 8313 9163

www.millgatehomes.co.uk



Rode, Somerset   
Guide Price: £1,600,000

A stunning Grade II* listed house with a large secret 
garden set in the charming village of Rode

| entrance hall with cantilevered staircase  | Georgian 
drawing room | dining room | kitchen | pantry/utility | 
master bedroom with en suite bathroom | 5 further 
bedrooms | 2 further bathrooms | terrace | garden 
(approximately 0.48 acres) | off street parking for 4 cars 
| 15 mins from Westbury Station (1hr 20 to Paddington) 
18 mins from Babington House

01225 789333   www.crispcowley.co.uk



SKY-HIGH 
SERVICE LEVELS 

River Tower at One Nine Elms will be central London’s 
only residential tower to be fully serviced by a fi ve-star luxury hotel

+44 (0)20 3745 5858
ONENINEELMS .COM

DEVELOPED BYAGENTS

R I V E R  T O W E R  N O W  AVA I L A B L E
P R I C E S  F R O M  £ 1 . 3 m

1, 2 and 3 bedroom apartments 
serviced by the fi ve-star Wanda Vista hotel

FOR FURTHER INFORMATION AND TO MAKE AN APPOINTMENT
PLEASE CONTACT THE MARKETING SUITE 
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Welcome to

London

View
.I[PQWV��U][QK��NWWL��ÅTU°�_PI\M^MZ�aW]Z�XI[[QWV��4WVLWV�Q[� 

the city that never stands still. This constant evolution is what 

I\\ZIK\[�XMWXTM�NZWU�ITT�W^MZ�\PM�_WZTL��IVL�\PI\�[IUM�[MV[M�WN � 

Q̂\ITQ\a�Q[�R][\�I[�M Q̂LMV\�QV�\PM�KIXQ\IT¼[�XZWXMZ\a�UIZSM\��

While the headlines in recent years have focussed on rising prices and international buyers, the London 
property market has evolved and the picture in 2015 is more nuanced as price growth has moderated.  
May’s general election introduced an element of uncertainty that dampened activity in the sales market  
and, to a lesser degree, in the letting market.

>P[O�H�THQVYP[`�NV]LYUTLU[�UV^�PU�WSHJL�MVY�[OL�UL_[�Ä]L�`LHYZ�HUK�[OL�WYVZWLJ[�VM�H�4HUZPVU�;H_� 
having receded, some degree of pent-up demand has been released and there are signs of stronger  
activity. However, a recent increase in stamp duty is still being absorbed by buyers and sellers, which  
has cooled price growth. Despite the shifting regulatory and macro-economic backdrop, prime central 
remains as a safe haven for Buyers around the world.

New developments with best-in-class amenities are in particularly high demand and Knight Frank now  
OHZ�ZHSLZ�HUK�SL[[PUNZ�[LHTZ�PU�RL`�KL]LSVWTLU[Z�PUJS\KPUN�6UL�;V^LY�)YPKNL��.VVKTHU»Z�-PLSKZ� 
HUK�2PUN»Z�*YVZZ��6U�[OL�YLU[HS�ZPKL��YLUL^LK�JVUÄKLUJL�PU�3VUKVU�HZ�H�ÄUHUJPHS�JHWP[HS�¶�PU�WHY[� 
K\L�[V�.LVYNL�6ZIVYUL»Z�YLSH_PUN�VM�[OL�IHUR�SL]`�¶�PZ�SPRLS`�[V�\UKLYWPU�KLTHUK��

Overall, there is a feeling that London’s maturing economy is fostering a sensible, stable property market;  
one characterised by steady not stratospheric growth. Behind this summary there are countless individual 
stories and characters that play their part in shaping this ever-changing property market. We’ve looked at  
a few in the following pages, alongside some of the top properties currently available throughout the capital 
(go to KnightFrank.com to see more).

;OLYL»Z�HSZV�H�WPLJL�VU�[OL�YPZL�VM�Z[\KPV�SP]PUN�PU�[OL�JP[ �̀�HUK�3\J`�+H`�MYVT�2UPNO[�-YHUR�0U[LYPVYZ�[HSRZ�
HIV\[�OLY�SH[LZ[�WYVQLJ[Z�HUK�PUÅ\LUJLZ��We also take a look at some of the city’s best health clubs in our 
regular London View ‘On your doorstep’ feature.

We hope you enjoy our take on the capital’s property market and look forward to catching up with you  
in the next instalment of London View. 

Noel Flint, Partner, Head of London Sales 

Tim Hyatt, Partner, Head of London Lettings 
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The Central London 

XQML�o�\MZZM�Q[�MVRWaQVO�I�

resurgence. With studios 

IVL�WVM�JML�Æ�I\[�JMQVO�

[VIXXML�]X�NI[\MZ�\PIV�

ever, Londoners are truly 

embracing the advantages 

of scaled-down living.

Small is
Beautiful

Cornwall Gardens, Guide price: £1,350,000

3VQOP\�.ZIVS�;W]\P�3MV[QVO\WV��[ITM[���������������� 

Radipole Road. Guide price: £565,000

3VQOP\�.ZIVS�.]TPIIU��[ITM[���������������� 

Wimpole Street, Guide price: £1,350,000

3VQOP\�.ZIVS�5IZaTMJWVM��[ITM[����������� �����



The Lancasters, Guide price: £1,150,000

3VQOP\�.ZIVS�0aLM�8IZS��[ITM[�����������������

Port East Apartments, Guide price: £425 per week 

3VQOP\�.ZIVS�+IVIZa�?PIZN��TM\\QVO[�����������������

Balderton Street, Guide price: £725 per week

3VQOP\�.ZIVS�5IaNIQZ��TM\\QVO[�����������������

Choose well and your space can punch above its size. With clever storage, 
IPN�^PUKV^Z�HUK�NVVK�]PL^Z��[OLYL»Z�UV�YLHZVU�[V�Z\ќLY�MYVT�JHIPU�ML]LY��
Restaurants and cafes on the doorstep can become your living room, and  
^OLU�[OLYL»Z�H�WHYR�ULHYI`�^OV�ULLKZ�H�NHYKLU&�;YHKPUN�ZPaL�MVY�SVJH[PVU� 
can be a great way to live in some of London’s most desirable neighbourhoods, 
but who’s driving this trend?

;OL�JVTT\[LY»Z�JOVPJL 

Recent years have seen families in their droves cashing in and decamping to the 
JV\U[Y`ZPKL¯VY�[OL�JVTT\[LY�ILS[�H[�SLHZ[��0[�JV\SK�IL�[OL�YLHSP[`�VM�[OL�KHPS`��!���
to Waterloo or simply an unwillingness to cut ties with the capital completely, but 
many are choosing to also buy ‘a little place in town’ with the change from their 
London sale.

;OL�IHUR�VM�T\T�HUK�KHK 

;OLU�[OLYL�HYL�[OL�WHYLU[Z�MHJLK�^P[O�OH]PUN�[V�MVV[�OPNO�TVU[OS`�YLU[�IPSSZ�MVY�
JOPSKYLU�Z[HY[PUN�V\[�PU�3VUKVU��>P[O�[OL�JOVPJL�IL[^LLU�H�JYV^KLK�ÅH[ZOHYL� 
HUK�H�WYP]H[L�ZWHJL�¶�HSILP[�H�ZTHSS�VUL�¶�I\`PUN�H�Z[\KPV�OHZ�P[Z�VI]PV\Z�
H[[YHJ[PVUZ��(UK�^P[O�[OLZL�WYVWLY[PLZ�H[�TVYL�HќVYKHISL�WYPJL�SL]LSZ�PU�[OL� 
most chi-chi postcodes, it’s a great way to get the children onto the housing 
ladder in a good part of town.

Trading size for location can be a  

OZMI\�_Ia�\W�TQ^M�QV�[WUM�WN�4WVLWV¼[� 

most desirable neighbourhoods,  

J]\�_PW¼[�LZQ^QVO�\PQ[�\ZMVL'

Big returns 
-VY�PU]LZ[VYZ��[OL�IV[[VT�SPUL�PZ�RPUN��;OL�YLSH[P]LS`�SV^�W\YJOHZL�JVZ[�VM�Z[\KPVZ�
and high Central London rents can combine to deliver excellent yields, along with 
the capital growth that the city continues to deliver.

So for many, small really is beautiful. Whether it’s somewhere to stay after a late 
UPNO[�H[�[OL�VᄗJL��H�WYPaLK�ÄYZ[�OVTL�VY�H�ZV\UK�PU]LZ[TLU[��ZJHSLK�KV^U�SP]PUN�
seems to be here to stay.

Advertisement Feature



St Pancras Chambers, Guide price: £6,550,000

3VQOP\�.ZIVS�;\��2WPV¼[�?WWL��[ITM[�����������������

Pont Street, Guide price: £4,950,000

3VQOP\�.ZIVS�3VQOP\[JZQLOM��[ITM[�����������������

North End, Guide price: £4,450,000

3VQOP\�.ZIVS�0IUX[\MIL��[ITM[�����������������

Cresswell Place, Guide price: £3,950,000

3VQOP\�.ZIVS�+PMT[MI��[ITM[����������������!

Oxford Street, Guide price: £2,450,000

3VQOP\�.ZIVS�5IaNIQZ��[ITM[����������������!

The Chase, Guide price: £3,250,000

3VQOP\�.ZIVS�+TIXPIU��[ITM[�����������������

The property
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Lancaster Gate, Guide price: £925 per week

Knight Frank Hyde Park, lettings +44 20 3463 0241

Knox Street, Guide price: £1,550 per week

Knight Frank Marylebone, lettings +44 20 3328 6537

Ladbroke Gardens, Guide price: £1,600 per week

Knight Frank Notting Hill, lettings +44 20 3463 0320

Gainsborough Road, Guide price: £1,150 per week

Knight Frank Chiswick, lettings +44 20 3463 0084

City Road, Guide price: £650 per week

Knight Frank Aldgate, lettings +44 20 8022 4035

Underhill Road, Guide price: £1, 825,000

Knight Frank Dulwich, sales +44 20 8022 4036

Whether you are looking for a pied à terre in 

\PM�KQ\a�WZ�I�NIUQTa�PWUM�N]Z\PMZ�IÅ�MTL��_Q\P�

[\ZI\MOQKITTa�XTIKML�Wᙙ��KM[�IKZW[[�4WVLWV�_M�

KIV�PMTX�aW]�Å�VL�aW]Z�LZMIU�PWUM��

4]Ka�,Ia�NZWU�3VQOP\�.ZIVS�1V\MZQWZ[�PI[�

picked her top 12 properties for sale and let 

IKZW[[�4WVLWV��

Read her interview on how she delivers exquisitely 
Ä�UPZOLK�OVTLZ�MVY�[OL�^VYSK»Z�TVZ[�PUÅ�\LU[PHS�OPNO�

net worth clients, residential developers and landlords.
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?PQ\MPITT�8TIKM���5IaNIQZ
This grand building previously owned by the Crown 

Estate is now the setting for a stunning collection of 

IXIZ\UMV\[��<PM�ZM[QLMVKM[�WᙘMZ�IKKM[[�\W�\PM�[MZ^QKM[�

of the adjoining 5 Star Corinthia Hotel. Guide price: 

£8,560,000 - £15,660,000  (*2-4 bedrooms)

3VQOP\�.ZIVS�5IaNIQZ��[ITM[����������������!

On your doorstep...

 Gyms & 
Health Clubs

+WZQV\PQI�0W\MT���5IaNIQZ
Like marble? You’ll love ESPA Life. This sleek and shiny 

four-storey space is fully equipped for everything from 

a full-on work-out or a post-work dip in the vitality pool 

to a massage. There’s also ‘gentleman’s topiary’ to keep 

your beard in check.

The Langham - 5IZaTMJWVM
-]ZWXM¼[�ÅZ[\�»/ZIVL�0W\MT¼��<PM�4IVOPIU�QV�NI[PQWVIJTM�

Marylebone has just undergone a remarkable restoration. 

One of the highlights is the Chuan Spa, with its state of the 

art cardio and strength equipment, personal trainers and 

16-m pool. The salt sauna is a must-try, part of the spa’s 

suite of saunas and steam room.

2*



<PM�?��4WVLWV���5IZaTMJWVM
A collection of penthouses, apartments and townhouses of 

QUXMKKIJTM�[XMKQÅ�KI\QWV�QV�\PM�PMIZ\�WN�WVM�WN�4WVLWV¼[�

UW[\�^QJZIV\�VMQOPJW]ZPWWL[��?Q\P�\PM�ILLML�JMVMÅ�\�WN�

complimentary one year membership to The Langham 

Hotel Spa & facilities. Due for completion 2017.

.WZ�UWZM�QVNWUZI\QWV�KWV\IK\�3VQOP\�.ZIVS�5IZaTMJWVM��[ITM[�

���������� �����

5WV\XMTQMZ�?ITS���3VQOP\[JZQLOM
A superb apartment which has been comprehensively 

refurbished to a very high standard and features 

a large loft style open plan double reception room 

Æ�W_QVO�QV\W�I�TIZOM�SQ\KPMV��1V�KTW[M�XZW`QUQ\a�\W�\PM�

Bulgari Hotel. Guide price: £6,950,000

3VQOP\�.ZIVS 3VQOP\[JZQLOM��[ITM[�����������������

1\¼[�\PM�[\aTQ[P�_Ia�\W�OM\�

QV�[PIXM��0ITN�UMUJMZ¼[�

club, half uber-gym 

·�XZQ^I\M�PMIT\P�KT]J[�Wᙘ�MZ�

the best of all worlds, and 

London has some of the 

JM[\�aW]¼TT�Å�VL��*MNWZM�aW]�

[\]UX�]X�NWZ�UMUJMZ[PQX��

\PW]OP��\ISM�I�TWWS�I\�\PM[M�

PQX�PMIT\P�Wᙘ�MZQVO[�NZWU�

around the city.

The Bulgari Hotel - Knightsbridge
Bulgari has branched out, applying its trademark 

luxurious touch to hotels, and the London outpost features 

a zen-like heath spa, gym and pool. The WORKSHOP 

gym team are all about a return to core values, promising 

an invigorating work-out that delivers visible results. 

(And if that looks like Elle Macpherson doing pilates, 

that’s because it could very well be.)

3
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Interior 
Services

From Mayfair townhouse to 
Marbella villa, Lucy Day has 
PMTXML�KZMI\M�QV\MZQWZ�LM[QOV�
for some of the loveliest homes 
around the world. 

Lucy Day

Knight Frank Interiors

+44 20 8022 6171

D
H`�^VYRZ�^P[O�[OL�0U[LYPVY�:LY]PJLZ�[LHT�
of global estate agency Knight Frank, 
[V�KLSP]LY�L_X\PZP[LS`�Ä�UPZOLK�OVTLZ�

for High Net Worth private clients as well as 
ZVTL�VM�[OL�^VYSK»Z�TVZ[�PUÅ�\LU[PHS�YLZPKLU[PHS�
developers and landlords. “Understanding the 
highest level of quality allows us to advise on 
interior design projects of the highest calibre,” 
says Day, who is Senior Business Development 
Manager for the London based team. 

2UPNO[�-YHUR»Z�0U[LYPVY�:LY]PJL�^OPJO�KL]LSVWZ�HSS�
aspects of interiors architecture and furnishing 
ZWLJPÄ�JH[PVUZ��PZ�JHYLM\SS`�[HPSVYLK�[V�TLL[�PUKP]PK\HS�
clients’ requirements and can advise on “everything 
MYVT�QVPULY`�[V�[OL�Ä�UHS�M\YUPZOPUNZ�ILPUN�PUZ[HSSLK¹�

Recent commissions have ranged from a one 
million pound London riverside apartment to a 
two hundred million dollar Swiss lakeside home 
PU�.LUL]H�HZ�^LSS�HZ�[OL�Z\TTLY�YLZPKLUJLZ�VM�

royalty. “We are not restricted by the style of the 
OV\ZL�HUK�HYL�HISL�[V�IL�X\P[L�Å�L_PISL�¹�ZH`Z�+H �̀�
¸0[�PZ�YLHSS`�]LY`�]HYPLK¹��

2UPNO[�-YHUR»Z�0U[LYPVY�:LY]PJLZ�HSZV�Vќ�LYZ�H�
commercial service for developers and landlords. 
Whether bachelor pad or a family home, the 
“dressed to sell” and “dressed to let” schemes are 
carefully crafted to showcase homes to their best 
potential for the “target demographic, location and 
market,” says Day. 

;V�OLSW�[OLT�HJOPL]L�[OPZ��[OL�[LHT�YLS`�VU�H�
trusted network of high calibre UK and European 
suppliers. Sometimes, depending on the country 
in which they are working, they will also use quality 
local artisans to enhance design. With furniture, 
artwork, rugs, lighting plants and accessories, 
the team will take a vacant house and transform it 
into a home that looks really luxurious and lived in.”



“Understanding the 
  highest level of quality 
  allows us to advise on 
�� QV\MZQWZ�LM[QOV�XZWRMK\[�
  of the highest calibre”
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Head of  London sales - Noel Flint

VWMT�ÆQV\(SVQOP\NZIVS�KWU

Head of  London lettings - Tim Hyatt

\QU�PaI\\(SVQOP\NZIVS�KWU

Head of  Country - David Peters

LI^QL�XM\MZ[(SVQOP\NZIVS�KWU

London Sales
Central - Caroline Foord 

KIZWTQVM�NWWZL(SVQOP\NZIVS�KWU

Central - Eliza Leigh 

MTQbI�TMQOP(SVQOP\NZIVS�KWU

North and East - James Simpson

RIUM[�[QUX[WV(SVQOP\NZIVS�KWU

South West - Luke Ellwood

T]SM�MTT_WWL(SVQOP\NZIVS�KWU

London Lettings
Central - David Mumby

LI^QL�U]UJa(SVQOP\NZIVS�KWU

Central - Juliet Hill

R]TQM\�PQTT(SVQOP\NZIVS�KWU

North and East - Gary Hall

OIZa�PITT(SVQOP\NZIVS�KWU

South West - Ruth Barr

Z]\P�JIZZ(SVQOP\NZIVS�KWU

+44 20 8022 6171

KnightFrank.co.uk

Important Notice
���;OL�WHY[PJ\SHYZ�PU�[OPZ�NLULYHS�YLWVY[�HYL�UV[�HU�VќLY�VY�JVU[YHJ[��UVY�WHY[�VM�VUL��5LP[OLY�2UPNO[�-YHUR�337�UVY�HU`�QVPU[�HNLU[�OHZ�HU`�H\[OVYP[`�[V�THRL�HU`�YLWYLZLU[H[PVUZ�HIV\[�HU`�WYVWLY[`�HUK�KL[HPSZ�TH`�OH]L�ILLU�
WYV]PKLK�I`�[OPYK�WHY[PLZ�^P[OV\[�]LYPÄJH[PVU��(JJVYKPUNS �̀�HU`�Z[H[LTLU[Z�I`�2UPNO[�-YHUR�337�VY�HU`�QVPU[�HNLU[�PU�[OPZ�YLWVY[�VY�I`�^VYK�VM�TV\[O�VY�PU�^YP[PUN��ºPUMVYTH[PVU»��HYL�THKL�LU[PYLS`�^P[OV\[�YLZWVUZPIPSP[`�VU�[OL�
WHY[�VM�[OL�HNLU[Z��ZLSSLY�Z��VY�SLZZVY�Z���@V\�JHUUV[�YLS`�VU�[OL�^OVSL�VY�HU`�WHY[�Z�VM�[OPZ�KVJ\TLU[��¸0UMVYTH[PVU¹��PU�HU`�^H �̀�@V\�T\Z[�THRL�`V\Y�V^U�PUKLWLUKLU[�LUX\PYPLZ��PUZWLJ[PVUZ�HUK�ZLHYJOLZ�HUK�[HRL�`V\Y�V^U�
PUKLWLUKLU[�WYVMLZZPVUHS�HK]PJL��@V\�JHUUV[�HSZV�YLS`�VU�HU`�Z\JO�PUMVYTH[PVU�HZ�ILPUN�MHJ[\HSS`�HJJ\YH[L�HIV\[�HU`�WYVWLY[ �̀�P[Z�JVUKP[PVU��P[Z�]HS\L�VY�V[OLY^PZL��;OL�0UMVYTH[PVU�PZ�UV[�KLÄUP[P]L�HUK�PZ�UV[�PU[LUKLK�[V�NP]L�
HK]PJL�HIV\[�WYVWLY[PLZ��THYRL[Z��WVSPJPLZ��[H_LZ��J\YYLUJPLZ�VY�HU`�V[OLY�TH[[LYZ��;OL�0UMVYTH[PVU�TH`�UV[�IL�HJJ\YH[L�HUK�HSS�VM�[OL�Z\IQLJ[�TH[[LY�TH`�JOHUNL�^P[OV\[�UV[PJL��;OPZ�YLWVY[�PZ�W\ISPZOLK�MVY�NLULYHS�V\[SPUL�
information only and is not to be relied upon in any way. So far as applicable laws allow, neither we nor any of our members, consultants, ‘partners’ or employees will have any responsibility or liability in connection with or 
HYPZPUN�V\[�VM�[OL�HJJ\YHJ`�VY�JVTWSL[LULZZ�VY�V[OLY^PZL�VM�[OL�0UMVYTH[PVU�VY�[OL�YLHZVUHISLULZZ�VM�HU`�HZZ\TW[PVU�^L�OH]L�THKL�VY�HU`�PUMVYTH[PVU�PUJS\KLK�PU�[OL�KVJ\TLU[�VY�MVY�HU`�SVZZ�VY�KHTHNL�YLZ\S[PUN�MYVT�
HU`�\ZL�VM�VY�YLMLYLUJL�[V�[OL�0UMVYTH[PVU��(Z�H�NLULYHS�YLWVY[��[OPZ�TH[LYPHS�KVLZ�UV[�ULJLZZHYPS`�YLWYLZLU[�[OL�]PL^�VM�2UPNO[�-YHUR�337�PU�YLSH[PVU�[V�WHY[PJ\SHY�WYVWLY[PLZ�VY�WYVQLJ[Z�����@V\�T\Z[�[HRL�PUKLWLUKLU[�HK]PJL�
HUK�ZH[PZM`�`V\YZLSM�I`�HWWYVWYPH[L�PUZWLJ[PVUZ��Z\Y]L`Z��ZLHYJOLZ�HUK�LUX\PYPLZ�HIV\[�HSS�TH[[LYZ�YLSH[PUN�[V�HU`�WYVWLY[ �̀�PUJS\KPUN�[OL�JVYYLJ[ULZZ�HUK�JVTWSL[LULZZ�VM�HU`�PUMVYTH[PVU�����*VTW\[LY�NLULYH[LK�PTHNLZ�HYL�
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Budva, with its atmospheric Old
Town and numerous beaches,
certainly has a lot to offer
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Two superb new London villas located 
in one of Highgate’s most historic and 

prestigious roads.

Designed to the very highest specification 
and finish, these homes offer exceptional 
accommodation each with 5 bedrooms,  

a lift, a cinema, gym and separate  
studio apartment.

Highgate Village sits on a London  
hill-top from which residents enjoy 

panoramic views over the city. The village 
with its independent shops and café culture 

is arguably the most charming of  
London’s villages.

Prices from £8.95m

The Grove, Highgate
London N6 6LB

Glentree International: 020 8458 7311

Octagon has other fine properties for sale in 
North London and the Home Counties with 

prices currently ranging from £3.25m.

Please see our website for details.

www.octagon.co.uk
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OPEN DAILY 10AM - 5PM
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Simone Rocha
THE FASHION DESIGNER REVEALS  

WHAT’S INSPIRING HER NOW

Jacob 
Lillis is a long-

time collaborator 
who blends the natural 
and the man-made to 

create something 
beautiful and 

modern

The 
Hauser  

& Wirth gallery  
in Somerset has some 
amazing art integrated 

into the English 
countryside

I’m 
opening my 

first store, on Mount 
Street, this autumn. I 

found the original Sixties 
chairs for the shop in a 

market in the South 
of France

This 
is a dear book 

to me. I remember 
Perry Ogden taking 
the photographs of 
youth and rebellion 

in Dublin 

Perspex 
is a material 

I love, especially 
when it is contrasted 

with something 
organic 

I love this 
ceramic and glass 

bottle, which I found in 
a market in Japan, and 

my floral Comme  
des Garçons 

coat 

FROM THE 
SERIES 
FLOWERS 
AND CARS 
(2015), BY 
JACOB 
LILLIS

JOE COLOMBO  
CHAIR, £1,513,  
AT KARTELL.COM

DELFINA 
DELETTREZ 
EAR CUFF, 
£325

SIMONE 
ROCHA
LEATHER 
MARY-JANES, 
£695

THE DAYS OF 
SURPRISE, BY  
PAUL DURCAN 
(RANDOM 
HOUSE, £12)

FREDERIC MALLE  
CARNAL FLOWER BY 
DOMINIQUE ROPION, £215

S
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H
A

PONY KIDS, BY 
PERRY OGDEN 

(APERTURE)  Irish 
band Cloud 
Castle Lake 

performed live at  
my shows in Tate 
Modern and St 

Andrew Holborn 
church 

“GLACIER”, BY CLOUD 
CASTLE LAKE, 99p, ITUNES 

mind’sEYE
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Brooklyn
BECKHAM

Cosying up 
    to

+ COOL-GIRL STYLE 

RITA ORA, LION BABE, SOFIA RICHIE & WILLOW SMITH









Brooklyn Beckham wears satin bomber jacket, 
£150, Adidas Originals. Cotton top, £102, 
Unrivaled, at Goodhood. Adrienne Jüliger wears 
cotton sateen bomber jacket, £400, Hilfiger 
Collection. Striped T-shirt, £100, Comme des 
Garçons Play, at Dover Street Market.  
Make-up by Bobbi Brown. Hair by Kérastase. 
Hair: Luke Hersheson for Hersheson Salon. 
Make-up: Miranda Joyce. Production: Laura 
Holmes Production. Styled by Kate Phelan. 
Photographed by Daniel Jackson

3

Editor Emily Sheffield Art director Felix Neill Chief sub-editor Lucy Olivier Deputy chief sub-editor Stephen Patience Sub-editor Elaine Abbott  
Fashion director Francesca Burns Merchandise editor Helen Hibbird Picture editor Rachel Lucas-Craig Picture researcher Brooke Mace  

Supplement co-ordinator Naomi Pike Contributors Lucy Bower, Sarah Harris, Julia Hobbs, Louisa McGillicuddy, Lauren Murdoch-Smith, Hannah Nathanson,  
Kate Phelan, Naomi Smart, Lottie Winter and the Vogue editorial and advertising teams  

Editor-in-chief Alexandra Shulman Publishing director Stephen Quinn Creative director Jaime Perlman
© 2015 The Condé Nast Publications Ltd, Vogue House, Hanover Square, London W1S 1JU. 

Vogue is distributed by Condé Nast & National Magazine Distributors Ltd (COMAG), Tavistock Road, West Drayton, Middlesex UB7 7QE. 
All rights reserved. Reproduction in whole or in part without written permission is strictly prohibited. Not for resale.

4 EDITOR’S LETTER

8 SHOOTING STARS
Meet the people who make Miss Vogue.

11 HIT FASHION REFRESH 
The coolest catwalk looks translated 
into street-smart outfits.

18 MEGA RICHIE 
Hannah Nathanson meets model and 
Instagram sensation Sofia Richie.

23 MISS VOGUE LOVES  
Our favourite starlets + the trends  
of the moment = style heaven.

39 MY MODEL LIFE
Adrienne Jüliger at work and play.

42 HOW PRIM BECAME EDGY
A sweetly pretty look is the new  
way to shock, says Julia Hobbs.

46 BUY NOW,  
TREASURE FOREVER
Invest in these future classics and 
love them for years to come.

55 30 UNDER £50 
Quick fashion hits for less. 

78 MISS VOGUE CHECKLIST
The clothes, accessories and beauty 
haul that we’re coveting for autumn.

88 ANGELIC UPSTARTS
This season’s trends modelled by 
Britain’s freshest creative talent.

102 POP REMIX
Get a jump on winter in primary 
colours and cosy fabrics.

118 GO SHOP
Where to buy this issue’s merch.

120 FRESH PRINCESS 
How to channel Willow Smith’s style.

29 VALLEY BOY
Welsh actor Craig Roberts tells Ruby 
Warrington about his Hollywood life.

32 TOP DRAW
Talented young creatives are sketching 
out a future in fashion illustration.

35 ROAR TALENT
Jillian Hervey, of NY music duo Lion 
Babe, talks fashion and Pharrell.

49 INTO THE UNKNOWN
Why do girls swap life in the UK for 
Islamic State? Lucy Henley reports.

80 TREND IT LIKE BECKHAM
We get the lowdown on Brooklyn 
Beckham’s LA/London lifestyle.

98 BOY, GIRL, WHATEVER
Nell Frizzell asks how liberal we 
really are about sexuality and gender.

108 HEAVY PETTING
Sarah Harris visits Mexico’s amazing 
big-cat sanctuary.

114 INTERNATIONAL DATE LINE
Movie, beach or sushi bar? How 
teenagers date around the world.

61 “RED LIPS MAKE ME FEEL 
LIKE A SUPERSTAR”
Rita Ora’s guide to looking fabulous.

66 #SHELFIE  
Treat yourself to some bathroom bling.

69 TRADING FACES 
Bare-faced beauty or cosmetic queen? 
Two girls switch make-up routines.

73 PIY (PAINT IT YOURSELF)
Perfect your at-home manicure.

74 HOW TO MAKE IT BIG  
IN BEAUTY Our favourite hair 
stylists, make-up artists and personal 
trainers on how they made it to the top.

77 POT LUCK
Beauty ingredients decoded.

contents

FASHION AND STYLE

FEATURES

BEAUTY

COVER LOOK

ANGELIC UPSTARTS  
PAGE 88

HEAVY PETTING 
PAGE 108



 i  went though so many phases when 
I was young,” so says Jillian Hervey, 
the fiercely talented lead singer of 

Lion Babe (page 35). “Surfer girl, tomboy,  
punk – but they weren’t mistakes, just 
moments.” This issue is all about celebrating 
experimentation. Whether the results are 
good or bad, it’s how we gain insight into 
ourselves. Maybe, like Sofia Richie (page 
18), you changed your hair colour five 
times this year, so good for you. Or, like 
Brooklyn Beckham (page 80), you are about  
to go big on tattoos. Perhaps you decided 
to explore your sexuality. As we discover 
in “Girl, Boy, Whatever” (page 98), we are 
living in much more accepting times. It 
seems incomprehensible that it was only 
in 1967 that homosexuality was finally 
decriminalised in England and Wales. 

Fashion has always been a medium to 
express new shifts in personality, and it can 
be an armour to hide behind – providing 
characters to try on and have fun with, even 
if they are later discarded. Who wants to stay 
static, anyway? To this end we have packed 
these pages with inspiration – from cool-girl 
style guides to bargain buys with fashion  
flair, all under £50. Autumn’s hit trends are 

modelled on a new wave of British scene-
makers in “Angelic Upstarts” (page 88) and 
the catwalk trends are made easy in our 
feature “Hit Fashion Refresh” (page 11). And 
of course, because we all need down time, 
don’t forget our star cats on page 108. Who 
can resist these new Instagram 
celebrities from Mexico, Cheyenne 
and her friends, the big furry 
felines with such cute paws?

Follow Miss Vogue ONLINE
VOGUE.CO.UK/MISS-VOGUE

INSTAGRAM @missvogueuk TWITTER @missvogueuk PINTEREST pinterest.com/britishvogue/miss-vogue

Miss Vogue has 
everything you 
need to know  
now covered –  
go inside Lily-
Rose Depp’s 
super-cool 
hangouts,  
or keep  
up to date 
with every 
move Taylor 
Swift’s  
girl squad 
makes. 

From the sexiest 
male models  
to the next big 
thing  – never 
forgetting Harry 
Styles – do you 

agree  
with Miss 
Vogue’s 
roundup 
of the 
boys to 
fall in 
love with 
now? 

Get the verdict 
on how to rock a 
brave orange eye 
like Cara, or go 
for game-
changing lilac 
locks à la 
Jourdan. Will 
you take on the 
challenge? 

Make Miss Vogue your first port of 
call when you need to know how  
to rock the newest runway trends 
like Gigi, Kendall and co. 

Don’t miss a 
fashion flash 
– keep up to date 
24/7 with  
@Missvogueuk 
on Twitter and 
Instagram for 
behind-the-
scenes 
exclusives, 
fashion 
favourites and 
the latest beauty 
buzzes to hit 
Vogue House.

@emilysheffield

Pop fizz: Sophia 
Ahrens models  
preppy style on  
page 102
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Daniel Jackson
One of fashion’s biggest names to 
know, the British photographer 
has worked on campaigns for Dior,  
H&M and Calvin Klein, and regularly 
shoots fashion stories for Vogue. For 
this issue’s cover feature (page 80), 
Dan and his team, along with Vogue 
senior contributing fashion editor 
Kate Phelan, headed to Hackney to 
capture Brooklyn Beckham and model 
of the moment Adrienne Jüliger.

Letty Schmiterlow
London-based photographer Letty 
Schmiterlow teamed up with Vogue 
contributing fashion editor Francesca 
Burns to shoot “Angelic Upstarts”  
(page 88), profiling the young Brits 
making waves in fashion, film, music 

and the arts. Bringing 
Letty’s signature film-
based photography to 
traditional portraiture, 
the pair, who are 
frequent collaborators, 
scoured London for 
the perfect location, 
eventually finding it 
in the former Central 
Saint Martins campus 
in Holborn. 
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MISS VOGUE contributors

BROOKLYN’S BEATS 
Add our cover star’s top tunes to your  
playlist now…

s�h&UNv�n�0ITBULL�FEATURING�#HRIS�"ROWN
s�h4IME�OF�/UR�,IVESv�n�.E9O�AND�0ITBULL
s�h)�!M�THE�2ESURRECTIONv�n�3TONE�2OSES
s�h3HAKE�4HATv�n�%MINEM�FEATURING�.ATE�$OGG�
s�h7ILD�(ORSESv�n�4HE�2OLLING�3TONES
s�h)�'OT�5v�n�$UKE�$UMONT�FEATURING�*AX�*ONES
s�h"OYS�$ON�T�#RYv�n�4HE�#URE�

Miss Vogue Video
Want to know the 
secret to landing 3.9 
million followers? Ever 
wondered about selfie 
sticks or what filters 
work best? Then head 
to Vogue Video to see 
Brooklyn Beckham’s  
Guide to Instagram. 
*534�0522&%#4  join 
Miss Vogue�IN�GETTING�
up close and cuddly 
WITH�THE�BABY�LION�CUBS�
AND�BLACK�JAGUAR�
KITTENS��STARS�OF�THE�
"LACK�*AGUAR�7HITE�
4IGER�3ANCTUARY�IN�
-EXICO��PAGE����	�

Shooting 
STARS







 w e bet there are some things you’ve vowed never to 
wear. Kitten heels are way too kitsch, right? Not to 
mention plastic jewellery. And glittering Lurex is 

just out there… Well not any more. A so-bad-it’s-good Eighties 
vibe stormed the a/w ’15 catwalks, exploding with party-going 
spirit. Fausto Puglisi is your style guide – the Italian designer 
dresses the chicest party girls in teeny-tiny crazy-colour creations. 
Try layering a geometric mini over shimmery tights, or switch 
skinny jeans for a pair of lamé joggers, and top it off with a velvet 
scrunchie. Your styling rule: more is definitely more.   >

Retro POP

IT’S TIME TO INJECT NEW-SEASON 
KNOWHOW WITH MISS VOGUE’S 

CATWALK-TO-CLOSET TREND 
GUIDE. ACT NOW, SAYS JULIA HOBBS

QUIZ CLOTHING 
MESH BAG, £35

ASOS.COM 
LUREX POLONECK, £30

BOOHOO.COM
FAUX-LEATHER 
SKIRT, £15

JONES 
BOOTMAKER 
LEATHER 
COURTS, £89

CRISCO 
SCRUNCHIE, 
£7, AT FENWICK

TATTY 
DEVINE 
RESIN 
EARRINGS, 
£45
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“Your styling  
rule: more is  

definitely more”
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Hit Fashion 
REFRESH
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w  hen it comes to day-to-day style, 
it’s all too easy to err on the side 
of caution. Sportswear and lo-fi 

denim may be fun for laid-back Sundays, but 
24/7 normcore is starting to feel lazy. Instead, 
embrace fashion’s new grandeur and elevate 
your everyday wardrobe to opulent new 
heights. Upgrade basics with decadent 
embellishment; stately wallpaper prints enrich 
everything from polonecks to party dresses this 
autumn. Take your cue from Marques Almeida 
– the London Fashion Week stars mixed frayed 
upholstery fabrics in glistening grand-cum-
grungy layers. Mood-board Kirsten Dunst in 
Sofia Coppola’s Marie Antoinette, but leave the 
jewellery at home, go bare-legged (a flash of 

skin sobers up lavish looks) and ensure hair 
and make-up are shower-fresh. Your 

styling rule: clash multiple  
eras – this isn’t a fashion history 
lesson, after all.

Antique 
MODERN

TOPSHOP 
VELVET 
TOP, £45

EAST 
BEADED 
CLUTCH, £49

JACK WILLS 
JACQUARD 
MINISKIRT, 
£98.50

DOROTHY 
PERKINS  
LEATHER 
BOOTS, £45
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“Upgrade basics 
with decadent 
embellishment”
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 w hen the snaps of 
Miu Miu’s autumn/
winter collection hit 

the Miss Vogue office there were 
shrieks of joy over our favourite 
pieces. The tweed – yes! The 
custard-yellow croc minis – yes! 
The Mary-Janes – yes, yes, yes!  
Start with the silhouette: a neat 
A-line mini in a heritage fabric is 
the perfect intro to this pop-
meets-prim trend. Add a “granny” 
knit and top with a knee-grazing 
coat (cartoonish animal prints  
inject a suitably twisted touch). 

Remember, you’re a lady so forgo 
sneakers and opt for square-toed 
sandals instead (extra marks for 
matching them to your faux-
snakeskin bag). The finishing 
flourish? Piles of heirloom-style 
bling. All the components of 
classic Italian style are present – 
the starlet coat, exotic textures, 
extravagant jewels and Fellini  
pin-up pumps – only now they’re 
recast in dazzling rainbow shades. 
Your styling rule: walk like an 
heiress, even if you’re just strolling 
to the bus stop.  >

ACID Heiress
“Remember,  

you’re a lady so 
forgo sneakers”

& OTHER 
STORIES 
LEATHER 
BAG, £95

TOPSHOP 
LEATHER 
HEELS, £65

OASIS 
WOOL-MIX 
SKIRT, £35

PER UNA 
WOOL-MIX 
COAT, £159, 
AT MARKS & 
SPENCER

BUTLER & 
WILSON 
CRYSTAL 
EARRINGS, 
£58
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 p aris, je t’aime! There 
was a distinctly Gallic 
glamour about the new-

season catwalks, and not just in  
Paris. We’re talking romantic 
ribbon neckties at Gucci, 
borrowed-from-the-boys suiting 
at Philosophy (look out for the sort 
of cropped jacket that Cara wears 
at film premieres), and sprays of 
sheer lace at Valentino. Make your 
muse an early Sixties Catherine 
Deneuve – the French beauty 
made light work of tuxedo jackets 

and sweet shirts with Peter Pan 
collars. Invest in a ruffled nightie-
dress, wrap up in an elegant wool 
cape, and restrict your palette to 
black and white (monochrome is 
anything but dull this autumn). 
When it comes to accessories, it’s 
all about the cult classics: strappy 
ballerina points and a beatnik beret 
should be topping your wish-list.  
Your styling rule: get handy with 
an iron – that dreamy poet 
blouse needs to deliver 
modern polish.  Q

Left Bank LUXE

“A beatnik beret 
should be topping 
your wish-list”

TED 
BAKER 
WOOL-
MIX CAPE, 
£199

PANDORA 
GOLD AND 
ZIRCONIA 
EARRINGS, 
£349

PRIMARK 
MINIDRESS, £15

AMERICAN 
APPAREL 
WOOL 
BERET, £21

OFFICE 
LEATHER 
SHOES, £50
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CLOCKWISE FROM TOP: 
STERLING-SILVER MAJESTIC 

FEATHERS RING, £70.
STERLING-SILVER CHARM 

BRACELET WITH CUBIC ZIRCONIA 
CLASP, £75; SHOWN 

WITH STERLING-SILVER AND 14CT 
GOLD CHARMS, FROM £25. 

STERLING-SILVER AND 14CT GOLD 
STACKING RINGS, FROM £40. 

STERLING-SILVER FEATHER 
EARRINGS WITH CUBIC ZIRCONIA, 

£90. STERLING-SILVER FEATHER 
RINGS WITH CUBIC ZIRCONIA, £70 

EACH. STERLING-SILVER MAJESTIC 
FEATHERS NECKLACE WITH CUBIC 

ZIRCONIA, £95. STERLING-SILVER 
ANGEL WING NECKLACE WITH 

CUBIC ZIRCONIA, £115. 
VISIT PANDORA.NET

MISS VOGUE PROMOTION

WINGS
of desire

This season at Pandora, it’s all about  
peppering your look with motifs from the  
past and feathered fauna of the present 

Photographs by Beate Sonnenberg



Jake & Flo LONDON, AUTUMN 2015 pepejeans.com





 w hen Sofia Richie first met 
Madonna backstage at one 
of her concerts, aged 10, she 

thought she was just “another regular 
person”. “I didn’t realise she was the face 
behind the music,” she admits. Six years 
on, Sofia, who stars in the a/w campaign 
for Material Girl, 
the teen fashion  
line designed by 
Madonna and her 
daughter, Lourdes, 
is slightly more 
overawed. “It put a 
lot of pressure on 
me knowing that I 
was representing 
such a huge person,” 
she says. Luckily 
Madonna wasn’t art 
directing on the 
shoot, for which Sofia jetted into New 
York for less than 24 hours: “I don’t think  
I would have been able to do it if she  
had been there.”

But the California-born 16-year-old 
isn’t usually so starstruck, having grown up 
flying around the world with her pop 
legend dad Lionel Richie and appearing in 
her older sister Nicole’s reality-TV show 
Candidly Nicole. Now Sofia, who is signed 
to Select Models and describes her style as 
“half very put together, half edgy and 
wild”, is carving out her own career in 
fashion. She updates her Tumblr daily 
with style inspirations and posts snaps of 
her latest purchases, the most recent being 
a Chanel calfskin and shearling backpack, 
to her 680,000 Instagram followers.

Earlier this year, she made a dramatic 
New York Fashion Week debut, turning 
up to the shows having dyed her dark 
brown hair bright white and braided it 
Khaleesi-style. “I love change. I went baby 
blue, I went baby pink, and I did white. 
And I think white suited me best, although 

baby blue wasn’t bad,” she says, describing 
her different rainbow-coloured hairstyles.

 Another fashion first was attending the 
Met Ball as a guest of Stella McCartney, 
with Rihanna and Cara Delevingne: “We 
were all focused on not falling over on the 
red carpet, but once Rihanna performed, 

every one loosened 
up. Cara is one of 
the coolest girls I’ve 
met, she’s so crazy.” 
It was making eye 
contact with Rosie 
H u n t i n g t o n -
Whiteley that really 
made her night: 
“She smiled at me 
and I took it as  
an opportunity to 
tell her how pretty  
I thought she was.  

I literally screamed at her.”
Although she didn’t make it to 

Glastonbury this summer to see her dad 
perform on the Pyramid Stage – “I was a 
little bummed to miss it, because I heard it 
was such a big thing” – she still travels a lot 
and has a busy time ahead. Following on 
from Material Girl, there are more big 
campaigns in the pipeline, including a 
make-up brand as well as her own TV 
show. She plans to be a front-row fixture at 
the spring/summer shows and, in the long 
term, her dream is to be up there on the 
catwalk alongside her peers Gigi Hadid 
and Kendall Jenner: she sometimes 
practises her model 
strut with her best 
friend Talita von 
Furstenberg, grand-
daughter of the 
designer Diane. She 
also has ambitions to 
start her own fashion 
label: “I’d make 
clothes that I would 
like to wear.” But 
she’s not sure of a 
name yet: “Names are 
such a problem for me. It took me a month 
to name my French bulldog Cairo,” she 
laughs. In the meantime, Sofia Richie is 
the only name you need to remember.  Q

SHOP SOFIA RICHIE STYLE
Get to grips with her relaxed LA cool-
girl look by adding Sofia’s must-haves  
to your winter wardrobe

s�,ONGLENGTH�CASHMERE�SWEATER
s�"OYFRIEND�JEANS
s�"LACK�BIKER�BOOTS
s�0LAIN�4SHIRTS
s�0HARRELL�7ILLIAMS�FOR�!DIDAS�3UPERSTARS
s�!�STATEMENT�RUCKSACK
s�-IRROREDLENS�SUNGLASSES
s�!�CROSSBODY�CHAIN�HANDBAG
s�#OLOURED�STATEMENT�FAUXFUR�COAT
s�/VERSIZED�BLEACHEDDENIM�JACKET

 

SOFIA’S TOP TRACKS
h.7!v n�-IGUEL�FEATURING�+URUPT
h-USEv�n�0ARTY�.EXT�$OOR

h!�0LACE�,IKE�4HISv�n�-AJID�*ORDAN�
h������&OR�4HE�#OAT	v�n�4RAVIS�3COTT
h"ITCH�"ETTER�(AVE�-Y�-ONEYv�n�2IHANNA

SHE MODELS FOR MADONNA 
AND IS INSTAGRAM’S LATEST 
OBSESSION. SOFIA RICHIE IS 
THE NAME TO WATCH, SAYS  

HANNAH NATHANSON

Mega 
RICHIE

18



“My hair went baby blue and baby 
pink. I think white suited me best”
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JUMPSUIT     00100006123     £29.99 BAG     00100005618     £19.99 SHOES     00100005577     £24.99
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THE GIRLS WE’RE CRUSHING ON IN THE TRENDS THAT COUNT NOW

HAILEY BALDWIN

EMILIA CLARKE

RIHANNA

ELLE FANNING

EMMA STONE

DAKOTA FANNING

KAYA SCODELARIO

CARLY RAE JEPSEN

EMMA ROBERTS

ATLANTA DE CADENET TAYLOR

EMMA WATSONKIERNAN SHIPKA

SUKI WATERHOUSE
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CANDY COATED Update your dip-dye with an all over blush shade

Join the candy-pop girl gang in the 

prettiest of bubblegum tones

Pink ladies

Miss Vogue 

MISS VOGUE style
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HAILEE 
STEINFELD

OLIVIA COOKE

KENDALL 
JENNER

JOURDAN 
DUNN

DAKOTA 
JOHNSON ELLA EYRE

ANNA EWERS

MILEY CYRUS

CHLOE GRACE MORETZ

TAYLOR SWIFT

CARA DELEVINGNE

SOFIA RICHIE

ZENDAYA

BELLA THORNE

GIGI HADID

Head north of the fashion border,  
tapping into the trend with clashing 
plaids and modern tweeds

Tartan army

These starlets lead the way to  
the dancefloor in this season’s 
show-stopping sparkles

High voltage
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Versatile, comfortable and about as effortless 
as style gets – no wonder Palmaira’s leather 

sandals are the fashion set’s secret staple

  
HOT RIGHT NOW

Palmaira sandals will have you walking to the rhythm of a 
Balearic beat, wherever you are in the world. Get yours now 

with our exclusive 10% Miss Vogue discount code:
MISSVOGUE

Miss Vogue offer

 f rom the whitewashed streets of Menorca to 
the cobbles of Mayfair, Palmaira’s leather 
sandals will add instant kudos to every 

look. It’s a sense of style that stems from 
authenticity, you see; Palmaira’s sandals are 
handmade on the Spanish isle using traditional 
techniques that have made them popular with 
the locals for years. But now the secret is out 
and the sandals are a staple in the most 

fashionable suitcases, thanks to their easy, 
uncomplicated cool (made even more of a no-
brainer by the fact that they pack flat). Kaftans at 
breakfast, bikinis on the beach, vintage floor-
length dresses after dark – as Lucy Williams 
(above) from Fashionmenow.com will tell you, 
there is nothing that they don’t work with. All 
you need to do is to get better acquainted. Q

Visit Palmaira.com

MISS VOGUE PROMOTION







Become a 
Vogue Insider 

We are inviting you to 
join our online panel, 
Vogue Insiders. As a 
member, you’ll be asked 
from time to time to give 
us your views on the 
magazine, website and 
tablet editions. We’ll want 
to hear about where you 
shop and what you love, 
what you feel is a fashion 
indulgence or what 
counts as a beauty steal. 
This is your chance to let 
us know what you think.

GET INSIDER-ONLY 

ACCESS…  Stay tuned for  

what’s happening at Vogue and 

be the first to know about reader 

events and special offers

 

WIN… Every time you complete 

a survey, your name will be entered 

into a draw with the chance to win 

top department-store vouchers and 

other luxury prizes. Register now 

by going to Vogue.co.uk/insiders

*TERMS AND CONDITIONS APPLY

insidersJoin 

now and be 

entered into our 

summer prize 

draw for a chance 

to win £2,500 

in shopping 

vouchers*
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‘’The kids 
who were 

cool at school 
are now the 

fools’’
WELSH ACTOR 

CRAIG ROBERTS 
TALKS ABOUT 
DATING TIPS, 
MOVIES AND 

HANGING OUT 
WITH THE 

HOFF. BY RUBY 
WARRINGTON

Valley

Boy
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 w hen the waiter at Soho House 
New York drops to his knees 
at our table to deliver an 

impassioned ode to Submarine, the 2010 
indie flick that put Craig Roberts on the 
map, nobody is more surprised than him.

“That was bizarre,” says the Welsh actor, 
appearing simultaneously flustered and 
pleased as punch. “I don’t feel like anybody 
saw that movie.” And yet landing the role of 
Oliver Tate, a troubled teen on a double-
edged mission to lose his virginity and save 
his parents’ marriage, meant that suddenly, 
at age 18, “all the casting directors wanted to 

see me. The scripts were still always for  
the awkward guy, but I’m happy playing the 
awkward guy. I have plenty of experience 
being awkward, so…”

In reality, Roberts is anything but 
awkward – although his dry sense of 
humour doesn’t always translate well here in 
America, where he’s filming. “I can often 
feel like I’m talking to myself,” he says, his 
accent sitting midway between Caerphilly 
and southern Cali. Despite the geeky on-
screen persona that’s coloured his career to 
date, he’s also boyishly handsome: his dark 
hair is styled into a James Dean quiff, his > SC
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features a blend of Alex Turner  and 
a young Robert De Niro, with the 
moodily sallow complexion of the 
tortured artist.

 r oberts picked up multiple 
awards for Submarine, and 
has gone on to work with 

some of the leading names in 
Hollywood, playing opposite Mia 
Wasikowska in Jane Eyre, Jonah 
Hill and Channing Tatum in 22 
Jump Street, and Seth Rogen and 
Rose Byrne in 2014 frat-flick Bad 
Neighbours. He also recently 
appeared in Hoff the Record, David 
Hasselhoff ’s comedy series about 
getting his career back on track:  
“I was only on the show for a few 
days but all I remember was trying 
to keep a straight face. He was very 
good at improvising.”

His latest project, Red Oaks, is a 
teen comedy series for Amazon 
produced by Hollywood heavy-
weight Steven Soderbergh. “I play 
this kid who becomes a tennis 
instructor for the summer, and 
comes of age.” He pauses. “I seem to 
be playing a lot of people coming of 
age, too – whatever that means.” We 
get to see a different side of him this 
autumn when he stars alongside 
Nicholas Hoult in Kill Your Friends, 
an adaptation of John Niven’s 
Britpop novel; Roberts describes it 
as “a British American Psycho”.

Filming for Red Oaks has meant 
residing on Manhattan’s Upper 
East Side for the past three months: 
“I’m surrounded by a lot of old 
people eating bagels, and there 
seem to be a lot of rats.” He’s got 
another three weeks before he 
returns home to London, where he 
lives in the leafy enclave of Crouch 
End. There he seems to spend the 
majority of his time watching 
movies (“at least one a day”) and 
writing. “I use a proper old 
typewriter, because I’m a hipster,” 
he jokes. “I also spend a lot of time 
on my own, just thinking about 

stuff. And I listen to a lot of 
Eminem – still.” 

He tells me he fell into acting 
aged eight, after he followed a girl 
he liked to improv class and ended 
up with an audition. There followed 
“lots of kids’ TV that nobody 

watched”, and he’d been planning 
to go to college to learn to program 
computer games when Submarine 
came along. He’s still obsessed with 
his old-school Nintendo 64. “It’s 
funny – this industry is a bit like a 
computer game,” he adds. “There 
are levels you pass, the more you 
open the more rewards you get.”

Researching for the role of 
Darren, an A&R scout, in Kill Your 
Friends, he had to delve into Nineties 
youth culture: “It felt like people 
were having lots of fun! There was 
great music… and there wasn’t so 
much to worry about. We’ve become 
more critical of everything since 
then, more neurotic. People are so 
scared of not being seen as cool, and 
I feel like social media has made that 
so much worse. It means the identity 
we put out there is often false. It can 
get very confusing,” he says.

What makes a person “cool” is 
actually a pet topic, and the central 
theme to his directorial debut. 
Semi-autobiographical and pitched 
as a coming-of-age noir, Just Jim 
tells the story of a geeky outsider 
hell-bent on getting in with the in-
crowd, mainly so he can get closer 
to the girl he’s obsessed with.

“But what’s strange is the kids 
who were cool when I was at school 
are now the fools,” Roberts says. 
“The guys with all the muscles are 
no longer idolised, even if that’s 
what’s attractive as teenagers.” So 
what does he find attractive now? 
“As far as girls are concerned, I think 
the one out there doing her own 
thing is cool as fuck, not the one 
surrounded by the popular crowd.”

He insists that despite the lure of 
Hollywood, where his idols are 
actors like De Niro and Jim Carrey 
(“watching The Mask was actually 
one of the things that got me into 
acting”), he’s still a country boy at 
heart – and travelled back to his 
home town of Maesycwmmer to 
shoot Just Jim. When learning to 
navigate Hollywood (“you need 
friends, and you need sunblock”), it 
also helps that Roberts’s background 
was decidedly non-starry – his dad 
was on the local council, and his 
mum’s a nurse. “Which is why I like 
going back. This is a great industry, 
but if you’re in it 100 per cent of the 
time you will go crazy.”  Q�

“Just Jim” is released on September 25

Everything 
I have ever 

learned about 
girls

• “I feel like I know less now than 
before I had any interaction with 
girls. At least I had some ideas 
then, but now I realise that none 
of that meant anything because all 
girls are completely different.

• A date can be like an interview 
about your personality – it’s like, 
be funny or go home. I like to take 
girls out to karaoke, as I think girls 
like somebody who doesn’t take 
himself too seriously.

• You can tell a lot about a girl  
by what she hashtags on 
Instagram, and I tend to steer 
clear of people who just post 
pictures of themselves. I find that  
a little strange.

• I’m not big with gifts, but I do 
buy a lot of flowers and write a lot 
of letters. I feel like more thought 
goes into a letter than just buying 
a piece of jewellery.

• In general, I think girls are cooler 
than guys and basically hold all 
the cards. We don’t pay as much 
attention to what’s going on. Girls 
are just more switched on.”



CENTRE: SWEATER, 
£127. SKIRT, £136. 
ABOVE: TARTAN 
SWEATER, £170. KILT 
SKIRT, £202. LEFT: 
COAT, £1,099. RIGHT: 
BRACELET, £675

FROM LEFT:  
CREME 
MOUSSANTE, 
£29. CREME 
MAINS, £31. 
CREME 
VISAGE, £53

ABOVE: COTTON 
BLOUSE, £127. 
RIGHT: TARTAN 
JACKET, £346. 
KILT, £159. CAP, 
£71. SHIRT, £117. 
TIE, £71. GOLD 
BELT, £46. BELOW: 
NECKLACE, £735. 
BELOW RIGHT: 
COAT, £557. 
FEDORA, £90. 
BOTTOM LEFT:  
DRESS, £206.  
BOTTOM RIGHT: 
COAT, £1,099

 t he leader of the pack is a free spirit 
at Bonpoint this season, and we 
highly recommend channelling her 

attitude of unruly cool by shopping its 
covetable edit. Soft, sumptuous textures 
are teamed with traditional prints, while 
the strictness of Victoriana is softened 
with mischievous hemlines – it’s a riff on 
back-to-school chic that has us signing 
up for class. Visit Bonpoint.com

MISS VOGUE PROMOTION

SKINCARE
Its warm orange-

blossom scent 
makes Bonpoint’s 

skincare feel 
instinctively 

good

Checks, plaids and 
Aran knits take the lead 
in preppy style stories

Winter
MUSE



FROM COMIC-BOOK 
CAPERS TO GRAFFITI 
TAGS, ILLUSTRATION HAS 
ALWAYS HAD COUNTER-
CULTURE APPEAL. 
NOW A NEW BUNCH 
OF CREATIVE GIRLS IS 
GIVING THE ARTFORM  
A FASHION-SAVVY SPIN. 
BY NAOMI PIKE

TOP 
Draw

Hattie Stewart
Working out of her east London studio, 27-year-old Hattie Stewart 
repurposes fashion-magazine imagery (such as this piece for Miss Vogue 
based on a shot of Cara Delevingne by Alasdair McLellan), doodling 
kaleidoscopic patterns with bright Posca pens to create new pieces of pop 
art. Stewart caught Luella Bartley’s eye with her “little winks to the world” 
while still at Kingston University, and since then has lent her loud and proud 
designs to House of Holland, Marc by Marc Jacobs and Pepsi.

How would you describe your work? It’s playful but with serious undertones. 

Is your work an extension of yourself? Definitely – anything that comes 
from your head and out through your hand is always going to have a 
strong connection to yourself. 

Who would you like to collaborate with next? I want to do a huge, crazy 
brand revival for Fiorucci, working with its amazing archive of prints. A
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 i llustration has had a makeover. 
Awkward easels and delicate 
watercolours have been cast 

aside for bold marker pens and 
graphic shapes. Pushing the medium 
into the 21st century, young creatives 
are embracing digital design and big 
brands are taking notice.

Nike, Topshop and Marc by  
Marc Jacobs have all called on the 
humorous, personality-filled skills  
of graphic artists to inject fresh 
energy into their brands, while the 
influx of zines is introducing this 
new breed of illustrators to a wider 
audience. This creep back into the 
cultural consciousness is thanks in 
part to social media and its unique 
ability to promote. 

All it takes is a strategic spree of 
follows and lucrative commissions 
are virtually guaranteed. This novel 
way of observing art has helped not 
only to connect with clients, but 
also to bring creative girls together; 
the artists are uniting to host gallery 
shows laced with riot-grrrl energy. 

Now, thanks to its reach across the 
fashion, media and art worlds, and 
its air of digital savvy, illustration has 
become the cool girl’s go-to career. 



South Londoner Ellie Andrews has made her 
name with an illustrative style that combines 
geometric shapes with textured technicolour 

palettes. Since graduating from Camberwell College of Arts, 
Ellie’s bold graphics have been snapped up for commissions 
with Asos.com, the New York Times and Dalston bar 
Birthdays. Whether applied to major projects, filling the pages 
of cutting-edge magazines or decorating her sought-after 
T-shirts, Ellie’s illustrations always grab your attention.

Who do you turn to when you need a second opinion? 
Tessa, my best friend. We always help each other out.

What’s been the highlight of your career so far? I’m always 
excited by the opportunity to exhibit my work in the flesh –  
it gives it a higher purpose – so contributing to art shows in 
Chicago and California was amazing.

What’s the theme that pops up in most of your work? 
I enjoy playing around with pop culture, and the often 
precarious balance between the tasteful and the tasteless. 

Laura Callaghan

Ellie Andrews

She might still put pencil to paper 
but Dublin-born, London-based 

Laura Callaghan’s work has a strong 
digital thread. Featured in Nylon 
magazine and commissioned by 

Urban Outfitters, her work blends 
fashion illustration and comic-book 

graphics, with the internet playing 
an integral part. 

From moodboarding 
on Pinterest 

to connecting with clients and 
contemporaries on Instagram, 

Laura’s approach to illustration is 
distinctly 21st century. 

Where do you begin when 
starting an illustration? I gather 

patterns and moodboard them on 
Pinterest before pencil sketching 
small compositions. I take a lot of 
reference photos, then use a light 

box to ink them in by hand, or do it 
digitally for a quick turnaround. 

How do you think social media has 
affected your work? I tend to  
use Instagram and Tumblr the  

most. Social media has helped get 
my work recognised internationally 

and a lot of my commissions now 
come from America. 

Any downsides? You have to have 
content to post on an ongoing 

basis. When I’m working on my own 
illustrations, I definitely post more. 
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SHOPPING, CELEBRITIES, FASHION THEATRE, 
BEAUTY & TREND PRESENTATIONS,
INSIDE STYLE ADVICE AND CATWALKS

4-8 DECEMBER 2015
NEC BIRMINGHAM

EXCLUSIVE £25 READER OFFER* 
QUOTE ‘VOGUE25’ CLOTHESSHOW.COM
BOOKING HOTLINE 0844 581 1256
TICKETS NOW ON SALE

IN 
ASSOCIATION 

WITH

*£25 tickets are subject to availability
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ALL FIERCE HAIR, KILLER VOCALS AND 
URBAN-JUNGLE ATTITUDE: MEET LION BABE, 
THE GIRL WITH CHANEL ON HER ARM AND 
PHARRELL ON SPEED-DIAL. BY NAOMI PIKE. 

PORTRAITS BY CLARE SHILLAND

 n ot many 26-year-olds can claim Pharrell will always text 
them back, no matter what time of night they message 
him, but then Jillian Hervey, one half of the New-York-

based group Lion Babe, is no ordinary 26-year-old. Blessed with 
serious talent, her energetic stage show is filling airwaves and festival 
slots on both sides of the Atlantic. 

Joining Hervey in the duo is her “sometimes” boyfriend Lucas 
Goodman, who accompanies her diva-like vocals with electro beats 
that blend effortlessly to create a neo-soul sound, mixing eclectic 
influences that range from Tina Turner to Timbaland.  

Just three years on from their first track, “Treat Me Like Fire”, 
the pair already boast an impressive roster of collaborators including 
Childish Gambino, Mark Ronson and the mighty Pharrell > 

Wool/mohair sweater, 
£255, & Daughter. 
Denim flares, £35, 
River Island. Gold 
alphabet pendant, 
£595, Hillier London, 
at Matchesfashion.com 
Hair: Naoki Komiya. 
Make-up: Anita  
Keeling. Sittings 
editor: Nura Khan

talent

#COOLgirl
style
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Ribbed sweater, £30. 
Miniskirt, £32. Both 

River Island. Leather 
slingbacks, £350, 

Rochas, at Browns. 
Necklace, as before

“I went through so many phases 
when I was young – surfer girl, 
tomboy, punk – but they weren’t 
mistakes, just moments”

Williams, while Jillian has lent vocals to a 
track by dance-world darlings Disclosure. 

It’s not hard to spot the origin of Lion 
Babe’s name – Jillian’s mane of caramel curls 
becomes a much-admired stage accessory 
as she flicks and whips it enthusiastically 
while dressed in second-skin leotards and 
Demonia boots. She is a born performer. 

Off stage, she has a keen eye for vintage 
fashion. She namechecks Diana Ross, 
Veruschka and Brigitte Bardot as style 
crushes, and can often be found snapping 
up leather jackets, high-waisted jeans and 
stand-out accessories in her favourite East 
Village thrift stores. 

Best vintage buy? My first winter coat, which 
is like Penny Lane’s in Almost Famous. I got 
it cheap in New York – it’s amazing.
Top pieces in your wardrobe? High-waisted 
jeans, a black crop top and my gold choker 
– that’s a go-to statement piece for me. And 
a black hat. 
What’s on your autumn shopping list? A new 
leather jacket, all-black Converse trainers 
and some tailored trousers.
What’s your favourite label? Right now I 
would have to say Fendi – I’m loving their 
stuff. The fit is amazing. 
What couldn’t you live without? I’m fascinated 
by animals and couldn’t live without Dewy, 
my Boston bulldog.   
Latest buy? I got a crazy Egyptian print 
dress in a vintage store in Birmingham. 
What do you collect? I have a lot of lion 
jewellery and lion art. I also love crystals.
Your go-to date outfit? I like to feel sexy but 
also comfortable. I never want to be like 
“Oh man, why did I wear this?” So it’s jeans, 
cute boots and a little top. 
What handbag are you carrying? A Chanel 
bag from my mom. It’s my first and she got 
it for me for Christmas. I also have her old 
Prada backpack – it’s my favourite handbag.

Best vintage buy? My first winter coat, which 

Top pieces in your wardrobe? High-waisted 

What’s on your autumn shopping list? A new 

What’s your favourite label? Right now I 

What couldn’t you live without? I’m fascinated 

Latest buy?

What do you collect? 

Your go-to date outfit? I like to feel sexy but 

What handbag are you carrying? A Chanel 
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Favourite sunglasses? I’m looking for the 
perfect cat’s-eye pair. 
Top beauty secret? Rosewater. I spray it on 
to my face – it’s awesome. 
Your biggest extravagance? I go all out on 
homeopathic crystals, candles and oils. 
High heels or flats? Sneakers.
What is your favourite nail colour for 

autumn? I really like white. 
Is there a song you wish you had written? 
“Walk On By” by Bacharach and David.
What song is stuck in your head at the 

moment? “Trap Queen” by Fetti Wap.
What’s the secret to inner confidence? 

It’s down to growth and experience. I’m 
confident because I’m free, I challenge 
myself and I stick at what I do.  
Have you ever made any style mistakes?  
I went through so many phases when I 
was young – surfer girl, tomboy, punk – 
but they weren’t mistakes, just moments. 
A final word of advice? Don’t get too caught 
up in boys; focus on the things that make 
you happy. Challenge yourself and make 
sure you are always learning.      Q

Lion Babe’s single “Impossible” is out now

From Fetti Wap’s 
“Trap Queen”, 
above, to Sixties 
classic “Walk On 
By” by Dionne 
Warwick, Jillian’s 
eclectic musical 
tastes influence 
her own tracks

Jillian loves thrift-store shopping, mixing favourite 
vintage finds with statement gold jewellery. Recreate 
her style with this season’s retro-inspired designs

WHISTLES 
EARRINGS, 

£15

H&M  
BRA TOP, £15

NEXT 
A-LINE 
SKIRT, £24

-  

Favourite sunglasses? I’m looking for the 

Top beauty secret? Rosewater. I spray it on 

Your biggest extravagance? I go all out on 

High heels or flats? Sneakers.
What is your favourite nail colour for 

autumn? I really like white. 

moment? “Trap Queen” by Fetti Wap.

Is there a song you wish you had written?

What song is stuck in your head at the 

What’s the secret to inner confidence? 

Have you ever made any style mistakes?  

A final word of advice? Don’t get too caught 

Silk/linen top, 
from a selection, 
Piamita. Denim 
miniskirt, £170, 
Claudie Pierlot. 
Necklace, as before. 
For stockists, all 
pages, see Go Shop

TOPSHOP 
LEATHER 
BOOTS, £89

ST

YLE FILE

Get the 

Lion Babe 

look

JEEPERS 
PEEPERS 
SUNGLASSES, 
£18

MISS SELFRIDGE  
SUEDE COAT, £150

FRENCH CONNECTION  
WOOL SWEATER, £85
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SIGN UP TO UNIDAYS AND GET 20% OFF

YOUR ORDER AT WWW.LITTLE-MISTRESS.COM

GIRLSONFILMCLOTHINGI

£22
£26

£28

£32

BLACK PU
MINI SKIRT

A MONOCHROME
CROPPED FLUFFY TOP
IN A GEO PRINT

BLACK CROPPED
PANEL JUMPER

MONOCHROME POLKA 
DOT MIDI SKIRT

STUDENT DISCOUNT

VERIFIED BY



 l ast year was a big one. I was 17, it was only 
a few weeks after I had finished school, 
and there I was doing my first modelling 

job – walking the Prada catwalk in Milan.  
I wasn’t nervous before the show, but suddenly, 
right in the middle, it hit me. 

I was discovered when I was 16, in Cologne (about 
half an hour’s drive from the small city of Bonn, where 

I live). A friend and I had tried to 
sneak into the finals of Germany’s 
Next Top Model because Justin Bieber 
was there. We didn’t have tickets, so 
instead we ran around outside trying 
to get a glimpse of him. That’s when  
I was approached by a modelling 
scout. Did I get to meet Justin? 
Nope, not on that occasion, but I did 

manage to get a picture of us together much later at 
a concert. It’s a good thing that I have the photo as  
I can’t remember it – I was completely crazed! 

I grew up an only child with my chihuahua (he’s 
called Mucki – it’s a made-up name) and my horse. 
Riding is the only exercise I stick to – I’ve been doing 
it since I was five. I try to enter competitions when I’m 
home, which means a painfully early start at around  
3 or 4am, but it’s worth it. I’ve never been a party > 

Adrienne Jüliger
OUR COVER STAR LIVES IN JEANS 
– AND DREAMS OF WALKING THE 
VICTORIA’S SECRET RUNWAY

At nearly 6ft, 
Adrienne prefers 
Converse to heels. 
Below left: horse 
riding is her 
favourite exercise

Adrienne (third 
from right)

backstage with 
designer Michael 

Kors, a/w ’15

Clockwise from 
below: with Justin 
Bieber; goofing off in 
New York; backstage 
at Prada, a/w ’15
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girl, which helps when it comes to those 
wake-up calls. When I’m travelling, the 
thing I miss most about life at home with 
my parents is the food. We eat hearty meals 
– I crave really simple things like giant 
baked potatoes.

When I was younger a lot of people told 
me I should be a model, but I definitely 
wasn’t the type of girl that would go and 
knock on the door of an agency, saying, 
“Here I am.” I’m not particularly preened – 

my hair is naturally curly and mousy brown. 
It used to be super-long – way down below 
my waist – but I had to cut it for work, and 
I’ve always been low maintenance when it 
comes to beauty.

 m y attitude was: if I’m 
discovered, great; if not, I’ll 
do something else. After I 

was signed, I was less stressed – and not all 
that motivated – about my schoolwork. I 
loved studying art history, but I wasn’t a very 
good pupil when it came to English. But it’s 
so important for work that I had to teach 
myself. These days I’m more confident.

There are certain things that all models 
do: we travel a lot (you never know where 
you’re going to be the next week), spend 
a lot of time calling home (downtime is 
spent on Facebook and Instagram) and, 
on the whole, we dress low-key. I stick to 
a lazy, sporty uniform – right now I have 
six pairs of black jeans on rotation (Levi’s 

are my favourite). 
I’m 5ft 11in tall,  
so I usually live 
in very dirty, no-
longer-white hi-top 
Converse rather than 
heels, and accessorise 
with headphones. 
You never get used 
to the exhausting 
schedule, but it helps 
to keep your playlist 
topped up for long-haul flights – I listen  
to everything from George Ezra to Ed 
Sheeran and Kygo. 

If I could wear any designer, it would 
be Chanel (I’m desperate to meet Karl 
Lagerfeld!) – the clothes are beautiful, but 
you can dress them up or down. For a special 
night out my dream outfit would be a Dior 
minidress. My craziest catwalk moment 
so far was the Dior haute couture show 
for spring ’15 – I was wearing a skintight, 
graphic onesie. 

Fashion shows are my favourite thing 
about this career. It’s live, and you know that 
in 10 minutes the performance will be over. 
My dream catwalk job would be Victoria’s 
Secret. I love those girls; my favourite is 
Alessandra Ambrosio. That would be a 
serious pinch-me moment. 

Amid all the excitement, it sometimes 
becomes very real how far away from home 
you are. I don’t have time for a boyfriend. 
Sometimes I wish I did, but right now I’m 
focusing on my work and planning a holiday. 
Come New Year’s Eve, I’d love to be on  
a beach in Australia with my best friend.  Q

On the whole models dress low-key.  
I stick to a lazy, sporty uniform

Starring in  
Prada’s resort  
2015 campaign 

“I have six pairs of 
black jeans on 

rotation”. Above: 
yoga with fellow 
model Ally Ertel
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The past year has 

been a dream for 

Adrienne, who has 

walked for some of 

fashion’s biggest 

names





 i t’s autumn. Back to college or work 
– that time when we all start thinking 
about sharpening up our look. So, 

what’s it going to be? Orange hair like 
Hayley Williams? FKA Twigs’ health-
goth styling? Maybe a Tank Girl buzzcut 
and club-kid flatforms like Miley? No, no, 
no. Something’s changed over the past few 
seasons, and we’re not just talking about 
our wardrobes. The carnival of acid-
coloured hair, punk accoutrements, facial 
piercings and full-sleeve tattoos that swept 
in a few years ago – and for a time defined 
our pop idols or countercultural heroines 
– no longer carries the same cachet it once 
did. But then neither does normcore’s 
super-ironic sporty sobriety. Now, with our 
hair back to normal, the septum ring taken 
out and the studded biker jacket stowed 
away, we’re embracing the idea of being 
sincerely pretty and neatly turned out. 
Kind of novel, right?

Strait-laced Mary-Janes, demure duster 
coats and politely cute skirts appeared on 
the autumn/winter 2015 catwalks at Dior, 
Miu Miu and Chanel, and we’ve all been 
glued to the seriously classic red-carpet 
beauty tricks of Taylor, Hailey and Kendall, 
but what’s going on here is not just another 
fashion trend governing what we wear. 
Rather, we are just over trying to be “out 
there” and we’re OK with being pretty.

It’s not about that stage when we 
communicate to everyone within a 
50-metre radius that we’re part of a music 
movement or identify with (read: love) our 
idol, so much so that we’ll go to any length 
to make sure our hair is exactly the same 
shade of aqua blue. Maybe we just don’t 

need to belong to a group in the same way 
our parents’ generation did as punks, 
grungers, or indie-rock connoisseurs. We 
don’t need to sport all the trappings to 
identify with something, right?

Our favourite rising stars have also fired 
our imagination with a deliberately tame 
vibe. Take Lily-Rose Depp. The combed-
through bob, the strapless Chanel evening 
dress, a straightforward, ultra pared-back 
beauty look and absolutely no nail art.  
Sure, Depp Jr does low-key Los Angeles 
style in vintage tees and Doc Martens,  
but at all times she stays true to  
her heritage of  understated French chic 
rather than the Cali school of vamps (it’s a 
look that’s worlds 
apart from Kylie’s 
preened tresses and 
heavy make-up). It’s 
something she shares 
with actresses Lily 
Collins and Dylan 
Penn, Rookie mag editor Tavi Gevinson –  
a long-time fan of prim – and Tavi’s best 
friend, actress and feminist writer Amandla 
Stenberg. They advocate a kind of laid-
back look that offers maximum versatility, 
but crucially means they’re taken seriously 
in the adult world. 

Even Cara Delevingne, in establishing 
herself as a next-generation Hollywood 
heavyweight, has abandoned the day-glo 
glasses and baggy hoodies. They’re the 
next generation of artists, actresses and 
comedians, sure – but they’re not shouting 
about it. After all, don’t we want to be 
known for what we do and say, rather than 
just for how we look?   Q

FORGET DIP-DYED HAIR AND PIERCINGS – IF YOU’RE 
FOLLOWING THE COOL CROWD YOU’RE TRYING  

TOO HARD. A PARED-BACK, PRETTY LOOK IS THE WAY  
TO TURN HEADS NOW. BY JULIA HOBBS

How PRIM
became EDGY

We just don’t need to 
belong to a group in  
the same way our 
parents’ generation did
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Right: Tavi 
Gevinson in a 
Vivetta dress. 

Below: Cara 
rocks a Jenny 
Packham  top

Above: Amandla 
Stenberg in 
full-look prim. 
Left: Lily-Rose 
Depp in Chanel. 
Below: at the 
Prada a/w show
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SEASIDE FLECKED, £60SILVER SEACOAST, £70LIBERTY SEASIDE, £65PYTHON SEASIDE, £70

MISS VOGUE PROMOTION

EIGHTY YEARS OF HERITAGE AND A MODERN OUTLOOK 
GIVE SPERRY ITS SPECIAL EDGE

 s tand by for the styles of the season, as 
Sperry, the original boat-shoe maker, has 
upped the ante for autumn with styles to 

suit every walk of your life. Innovative and 
inventive to its core, the brand has been perfecting 
its craft since 1935, resulting in a fresh and 

optimistic energy that runs through every vein of its 
latest collection, Get Found At Sea. Introduce this 
new-wave nautical vibe into your look now, before 
everyone else does. If you’re going to borrow from the 
boys, this is how to do it.  Q

Visit Sperrytopsider.co.uk

 SPERRY’S 
SEACOAST 

STRIPED OX IN 
CHARCOAL, £65

THE NEW WAVE

Ride the style wave with an exclusive 20% off your next pair 
of Sperrys with the codeword MISSVOGUE20

ALL ABOARD 

A/O 2-EYE, £85



An asymmetrical LBD by Versus takes party 
dressing to new highs. Invest now and  

spin forever. Donatella would be proud

ARIES DENIM 
JEANS, £224, 
AT MATCHES
FASHION.COM

MARNI EAR 
CLIPS, £420

GUCCI 
LEATHER BELT, £290

ANYA HINDMARCH 
NYLON AND LEATHER 
COSMETIC CASE, £225

CHLOE 
SNAKESKIN 

BOOTS, £1,130

J CREW WOOL 
SWEATER, £158

MM6 COTTON 
SWEATER, £355, AT 
THECORNER.COM

MARC BY 
MARC JACOBS 
SILK SCARF, £75

VERSUS JERSEY 
DRESS, £510
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BUY NOW

FOREVER
treasure

THESE FUTURE CLASSICS WILL 
PAY FASHION DIVIDENDS FOR 

DECADES. SO WORTH IT

Stand the test  
of time with a 

dual-metal 
watch. Wear it 

loose with a 
banker shirt 

untucked over a 
mod mini

Heirloom 
jewellery 

needn’t follow 
tradition… 

screw up  
the rules  
with this  

gold Cartier 
nail ring

PRADA 
RESIN AND 
CRYSTAL 
BROOCH, 
£505

ADIDAS BY RAF SIMONS 
LEATHER SNEAKERS, £255, 
AT DOVER STREET MARKET

NIXON 
STAINLESS 

STEEL 
WATCH, 

£85

CLAUDIE PIERLOT
FAUX-LEATHER 

JEANS, £175

CHANEL 
SHEARLING 
RUCKSACK, 
£2,158

CARTIER 
PINK-GOLD 
RING, £1,650

G-STAR RAW 
WOOL BASEBALL 
JACKET, £220

THE KOOPLES 
FAUX-FUR 
COAT, £395

MICHAEL 
MICHAEL 
KORS 
COTTON 
SKIRT, £130

SEAFOLLY 
RASH VEST, 
£62. BIKINI 
BOTTOMS, 
£46. BOTH AT 
SELFRIDGES
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Come and learn from
the experts at London’s most 
exciting new fashion college. 

Our inspiring courses include the

Fashion Certificate - 10 Weeks

Fashion Foundation Diploma - One Year 

Miss Vogue Weekend Courses 

Plus One Week courses in Journalism, 

Styling and Fashion Business

www.condenastcollege.co.uk
To find out more and apply visit:

#HowToGetAhead

WANT TO GET 

weekend courses
for 16 −18 year olds

NEW!
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 t he streets surrounding the Bethnal Green 
Academy in east London are the stuff of dreams 
for most British teenagers, home to trendy  

coffee shops, hipster bakeries, vintage clothing stores, 
tiny art galleries and gastropubs. On Sunday, the area 
becomes an Insta-hotspot, as the capital’s cool set head 
to the famous Columbia Road flower market, just two 
streets away.

On the surface, then, it would seem that growing up 
in this neighbourhood and going to a high-achieving 
school would give a girl everything she could possibly 
want. So why would four teenagers from the 
“outstanding” local academy choose to leave their lives 
behind and travel to Syria to join Isis?

Five more female students at the academy have been 
subjected to a travel ban too, preventing them leaving 
the country over fears they may follow in the girls’ 
footsteps and become jihadi brides. Meanwhile, another 
unidentified 15-year-old girl from the same area was 
arrested in July on suspicion of terrorism.

In fact, the government has placed more than 30 
children under judicial orders, meaning they are at risk of 
being taken into care or having their passports seized 
because of the threat of radicalisation. Youth referrals to 
Channel (the government’s scheme to combat extremism) 
have risen by more than 50 per cent in the past year. 

Figures estimate that around 4,000 Westerners have 
left to join Isis. Over 550 of these are women, and their 
numbers are growing. Three of the four jihadi brides 
from Bethnal Green Academy – Shamima Begum and 
Amira Abase, both 15 years old, and Kadiza Sultana, 16 
– made the journey to Syria in February. By all accounts 
they were popular, sensible girls, yet two of the three 
pawned family jewellery to pay for their airfares after 
speaking to recruiters via Twitter and Facebook, later 
moving on to encrypted messaging apps such as Kik.

CCTV footage captured on their journey shows them 
wearing leopard-print scarves, skinny jeans, trainers, 
brightly coloured tops and fur-trimmed parkas, carrying 
holdalls and backpacks. While they looked like any > 

Into the UNKNOWN 
WHY ARE SO MANY BRITISH GIRLS LEAVING TO JOIN ISLAMIC STATE – 

ABANDONING APPARENTLY NORMAL TEENAGE LIVES FOR A FUTURE IN A 
FUNDAMENTALIST WAR ZONE? LUCY HENLEY INVESTIGATES
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other British teenagers going on holiday, it was the last 
time they’ll ever be allowed out in public wearing 
anything other than black jilbabs, khimars (both head-
to-toe Islamic gowns) and double-layered niqabs (a veil 
which covers the whole face, leaving a small space for 
the eyes). This is the law according to the Islamic State.

t he girls were following in the footsteps of 
another of their schoolmates, 15-year-old 
Sharmeena Begum, who left in December 2014. 

Before she ran away, Sharmeena had been having a 
difficult time at home; her mother had recently died of 
cancer and her father had remarried. Despite this, her 
family says she was a normal teenager, who enjoyed 
watching soaps and wanted to become a doctor. 

There will be no soaps in Sharmeena’s new life. In 
fact, until they are married, jihadi brides are not allowed 
out of the house or to use the internet or a telephone. As 
soon as she is wed, a girl’s chief responsibility is to bear 
children – the next generation of fighters – and look 
after her husband.

Aliyah Saleem, 25, from the secular organisation 
Faith to Faithless 
(Faithtofaithless.com), 
says propaganda plays a 
major role in persuading 
these girls to make the 
long and dangerous 
journey out to Syria. 
She is from London but 
attended an Islamic boarding school in Nottingham. “I 
don’t personally know of anyone from a strict Islamic 
school like mine that has gone over there,” she says, “but 
I really disliked my boarding school and its ethos. If I 
had been approached by radicals when I left, would I 
have jumped on a plane and gone to Syria? I don’t 
know… I was angry and upset. I’d grown up in a bubble. 

“The thing is, on social media, Isis like to make out 
that these girls will go out there and it’s really nice and 
you get your own house and don’t have to worry about 
money. I’ve also heard they go out of their way to use 
really attractive guys in their images,” she continues. “So 
the girls are like ‘OK, perhaps I’ll get this handsome guy 
as my husband.’ But the reality is different. You’re 
married to someone who has been injured or disabled in 
the fighting. Or you’re a second wife, so you have to help 
the first wife with chores. Once you’re there, there’s 
nothing you can do.”

Last year, 16-year-old twin sisters Zahra and Salma 
Halane from Manchester also made the journey to join 
Isis. And Yusra Hussien, aged just 15, from Bristol, 
vanished in September 2014. Her distraught parents say 
she dreamed of being a dentist, but instead she joined 
up with fighters from the Islamic State in Iraq. 

“I couldn’t imagine why that would appeal to any girl 
my age,” says one 16-year-old girl in London, who 
wishes to remain anonymous. “It’s so young to decide 
not to have a career and just be a housewife. Plus I’d 
really miss my family.”

The truth is, though, Isis targets young women with 
ruthless precision. 

Mélodie, 19, married her “husband”, 40-year-old 
Bilel, just two days after meeting him in a chatroom. 
The pair began Skype messaging on a Friday evening in 
April 2014, and by the Sunday – despite having never 
met and Bilel already having three wives – an imam had 
declared them husband and wife. This meant, as soon as 
Mélodie arrived in Syria, she would already be married. 

His proclamations of love very quickly turned to 
pressure on her to join him. “My baby… Listen to me!” 
wrote Bilel, who was high up within Isis. “I love you 
more than I have loved anyone. You should be here with 
me. I can’t stand to think of you in that corrupt country. 
I’ll protect you. I’ll shelter you from the world’s evils. 
When you come to live with me you will see what a 
paradise me and my men are building.”

Bilel had instructed 
Mélodie to fly to 
Amsterdam and then 
Turkey, from where she 
was expected to take 
buses over the Syrian 
border, all the while 
keeping Isis updated via 

text messages from disposable mobiles. When he 
thought she was getting cold feet, Bilel intensified his 
contact, once sending her 120 emails in two hours. 

But Mélodie would never arrive in Syria, because she 
was, in fact, Anna Erelle, a 32-year-old French journalist 
who had disguised her identity to research The Skin of a 
Jihadist, her book about the increasing number of young 
women joining Isis.

Unsurprisingly, Bilel was not happy when he found 
out “Mélodie” was not coming. “Where are you, bitch?” 
he wrote. “I’ll make you pay.” She’s since had death 
threats, had to move house, changed her name seven 
times and lives under police protection. 

Before he found out, he told her, “You have to forget 
everybody – even your mother and father,” Erelle says. 
“Ditch the niqab, look like a regular girl. Be nice to your 
family, they won’t suspect. Leave nothing behind, not a 
note or a text message, don’t try to explain or they will 
come after you. Be there one day and the next, disappear.”

Once there, young women in Raqqa are now 
admitting life with Isis is perhaps not all they’d hoped, 
even if their religious fervour remains. Aqsa Mahmoud, 
20, swapped Glasgow for Syria in 2013. She’s recently 
blogged about the realities of living in a war zone.

“Isis believe women should be 
married at nine and end 

their education at 15. To them, 
this is empowerment”

50



“Know… you will encounter things here [in Syria] 
that will displease you,” she writes, “whether it be the 
mannerisms of the people or the conditions you are in, 
but you must not forget it’s not the hardship that matters 
but the final reward from Allah.”

Sara Khan works for Inspire, a human-rights 
organisation that addresses the inequalities facing British 
Muslim women (Wewillinspire.com). It offers help and 
support for girls like Laila, a high-achieving sixth-former 
who wanted to be an engineer. Shortly after being 
exposed to extremist interpretations of Islam on the 
internet, Laila began to lose interest in lessons. Alarm 
bells rang when Laila’s friends told her teacher that Laila 
had told them she felt “a Western secular education 
would not guarantee her a place in heaven and that an 
Islamic education was all she was obliged to achieve”. 
The school shared their concern with her parents, and 
with their support a local female Islamic theologian 
began mentoring Laila to counter the extremism to 
which she’d been exposed.

 s ara says 
that there 
are many 

reasons why British 
girls might consider 
joining Islamic 
State. “Isis are very 
good at painting 
the caliphate [the 
name given to 
Islamic State’s 
territory] as a 
utopia,” she says. 
“The girls are often A-grade students, but also lacking 
in life experience so they buy into propaganda without 
thinking of the consequences.

“Isis believe women should be married at nine and end 
their education aged 15. To them, this is empowerment. 
The role of women and girls is homemaker.” 

However, as Aliyah Saleem says, many girls who 
grow up in very strict Muslim households in the West 
already have little freedom. There’s no dating, no 
shopping or hanging out. They see life as an “adult” 
with Isis as a way of breaking free, even though they 
live in Britain, where other teenagers have complete 
freedom. “If you grow up as a girl in a strict Muslim 
household you have your movements controlled,” she 
explains. “You can only go to school. I talk to a girl on 
the internet who lives two boroughs away in London, 
yet I can’t meet her. She’s not allowed out. A lot of these 
girls are essentially like caged birds.

“I had a headscarf put on me aged 11. Male interaction 
was impossible. But girls who go to Syria think they will 

be able to get married immediately, which probably 
seems exciting. They are not thinking about the rest of 
their lives.”

Melanie Smith, a research associate at the Institute 
for Strategic Dialogue’s Women and Extremism 
programme (Strategicdialogue.org), explains how many 
Western girls are also attracted by the idea of a 
sisterhood. “Being a good wife and good mother is  
a fundamental part of the Isis ideology,” she says,  
“but what these girls often don’t realise is that they will 
be living in an active war zone, fearing for their lives.  
In reality, the idea of living with your ‘sisters’ and having 
an amazing community – as is often portrayed on social 
media – doesn’t happen. There’s no hot water, not 
constant electricity, no fast food. It’s not a romantic 
adventure with your friends. 

“Reports suggest that Zahra and Salma Halane (the 
British twins from Manchester) were split up for six 
months, married, then widowed within three to four 
months. These girls were not only brides, but widows at 

age 16.”
S u r p r i s i n g l y, 

although society as 
a whole is growing 
ever more secular, 
many young  
British Muslims are 
increasingly more 
religious than their 
parents. This is 
borne out by the 
rise in Sharia 
marriages between 
Muslims under the 

age of 30 here in the UK. 
Aliyah points the finger for this newfound 

fundamentalism at a lack of clear cultural identity: 
“Many young Muslim women don’t feel part of British 
society. I’m of Pakistani heritage, yet when I went to 
Pakistan and spoke Urdu, people laughed at my accent. 
They said I wasn’t really Pakistani. Some British 
people say I’m not really British, either. Yet Isis are 
pushing this idea that religion is an identity that 
creates a global brotherhood and sisterhood.”

Sisterhood or not, once you reach the caliphate, you 
can’t return, as Melanie Smith notes: “Joining Isis is an 
irreversible decision,” she says. “We have seen only 
three or four women come back. It’s not only dangerous 
for a woman to try and make her way to the Turkish 
border alone, but it’s also illegal to return – you’ll be 
arrested. There’s really no way back.”  Q�

If you’re worried about a friend or loved one or want help 
yourself, dial 101 (a non-emergency number for the police). 
You can also email Inspire on info@wewillinspire.com

Kadiza Sultana, Shamima Begum and Amira Abase at Gatwick
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 e yes on the prize, girls – 
there are additions to be 
made to your sneaker 

portfolio from Keds this season, 
and there’s a winning style for 
everyone. Embrace your inner 
bohemian with woven textures and 
ditzy florals in mineral hues; opt for 
androgyny with preppy plaid and 
suiting stripes; or be an after-dark 
rule breaker and walk tall into the 

Wish lists at the ready – 
there are new sneaker  
styles in town from the 
frontrunner in style, Keds

CHAMPION NEEDLE 
POINT, £49

HEATHER WOOL, £40

EMBOSSED VELVET 
STARS, £49

DOUBLE DECKER 
SEQUIN, £52

night, shimmering in ombré  
glitter and metallic-dipped accents. 
Whatever way you sway, this is a 
look to own, but the choice doesn’t 
stop there. It’s that time of year 
when you need to step your ground-
level protection up: cue the High-
Rise sneaker and the Snow Day 
boot – new silhouettes in all your 
favourite finishes. Q

Visit Keds.co.uk

CHAMPIONS
These new

Take advantage of Miss 
Vogue’s exclusive 20% 

off your first (and second, 
and third) pair of Keds 
by tapping in the code 

MISSVOGUE20 at the 
Keds.co.uk checkout

OWN IT

TRIPLE SOLID BLACK £43

KEDS’ CLASSIC 
CHAMPION IN 

WHITE, £40

OMBRE BLACK, £43

MISS VOGUE PROMOTION





CUTTING-EDGE LOOKS ON 
A CUT-PRICE BUDGET? YOUR 

WISH IS OUR COMMAND…

   £50

   £42

  £35

    £6

  £40

   £17

   £48

   £50

Eighties 
throwback
Take your catwalk cues from Loewe 
and go retro. From colour-blocked 
knits and geometric prints to early-
Madonna bra tops and pixie boots, 
the Eighties trend is exploding

   £49

FIERCE FEET 
Animal-print boots 

capture all the  
brash glamour of 
Eighties dressing

1. NEW LOOK 
PVC COAT

2. NEXT 
VISCOSE 
JACKET

3. TOPSHOP 
SILK SHIRT

4. TEZENIS 
SEQUINED 
BRA

6. PRINCIPLES BY 
BEN DI LISI
PRINTED MINIDRESS, 
AT DEBENHAMS

7. BENETTON 
MOHAIR-MIX 
SWEATER

5. YAM BONPOINT 
GLITTER BELT

8. ACCESSORIZE 
EARRINGS

9. LAVISH ALICE 
WRAP SKIRT

10. FAITH 
LEOPARD-PRINT 
BOOTS, AT 
DEBENHAMS
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WEN JU  NAILS

THE NEW

EIGHTIES STYLE

  £46
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Tailored edge
Giving two fingers to the stuffy suit brigade, 
tailoring finds its rock’n’roll spirit, with Louis 
Vuitton leading the charge. Pair a tux with 
sneakers, then garnish with serious attitude

NECK IT Nothing signals offbeat  
cool like a whip-thin scarf knotted at 
the neck or slung around your hips

STRIPE TEASE  
Mixing a trad print with  
a belly-baring cut, this 
pinstripe cropped top 
nails the edgy-meets-
elegant vibe

  £40

   £8

  £45    £39

  £25

  £6.99

  £38

   £49

11. PSYCHE 
SILK SCARF

12. CLAIRE’S 
FAUX NOSE 

RING

17. TOPSHOP  
WOOL-MIX 
TROUSERS

18. LIGHT BEFORE 
DARK CROP TOP, AT 
URBAN OUTFITTERS

20. BOOHOO.COM 
VELVET JACKET

16. 
MAYBELLINE 
COLOR 
SENSATION 
LIPSTICK  
IN PLEASURE  
ME RED

14. AMERICAN 
APPAREL 
JERSEY TOP

19. KEDS 
CANVAS 
PLIMSOLLS

13. RARE 
LONDON
STRAPLESS 
JUMPSUIT
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MATILDA LOWTHER

STYLES HER SUITS

WITH ADDED

SWAGGER

LILY-ROSE 
DEPP

   £43

15. MONKI 
SLEEVELESS 
SWEATER 

   £20
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Uptown folk
Bohemian beauties will fall for this season’s 
haute-hippy trend. Study Gucci’s a/w ’15 
girl for styling inspo – a kooky mix of 
Left Bank belle and English eccentric

DANCING SHOES 
Laced ghillie shoes fit the folk 
mood; attach furry pompoms 
for a Gucci-esque touch

GARDEN VARIETY DIY details are brimming 
with boho charm. Try stitching fabric blooms to a 
velvet ribbon for an opulent floral choker

 £4.35

   £15

   £26

   £29

   £15

   £25

  £38

   £35

   £10

21. ACCESSORIZE  
CORSAGE
VV ROULEAUX
VELVET RIBBON

23. PRIMARK  
PLEATED SKIRT

26. PULL & BEAR
FAUX-LEATHER SHOES

27. CLEO B POMPOM  
SHOE CLIPS

24. MARKS 
& SPENCER 
EARRINGS

28. MANGO 
LACE BODY

29. RIVER ISLAND 
COTTON-MIX 
BLOUSE 

22. DOROTHY 
PERKINS  
LACE DRESS

30. CHANEL 
EAU TENDRE 

MOISTURE 
MIST

ISABEL  

LUCAS

BOHO BABES 
BELLA HADID 

AND HAILEY 
BALDWIN

   £35

25. THERAPY 
FRAME BAG, AT 
HOUSE OF FRASER

    £29
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All roads lead  
to effortless cool at 
Primark right now

CITY 
GIRL

MISS VOGUE PROMOTION

GILET, £18. SWEATER, 
£8. SKIRT, £15.  

BOOTS, £18. BAG,  
£10. RINGS, £3



m inimalist military, hints of bohemia 
and the sleekest of nods to the 
Seventies give Primark’s autumn/

winter 2015 collection a subtle edge. Loose layers, 
kept under wraps by the most sumptuous of 
sheepskins and hero knits; hints of luxe hardware on 
the plackets of peacoats; love-worn lace playing host 
to pussy-bow ribbons; and chunky platforms 
accented with neat, ribbed ankle socks – these are 

looks that will pass for work or play. The nostalgic 
mood transcends through accessories too, with 
tasselled saddle bags, pompom-peaked beanies and 
paparazzi-proof fedoras lending accents worthy of 
any Instagram capture. Go the extra mile and opt 
for brushed locks and a minimal make-up palette. 
What better way to stride through the city than 
with style like this at your service? We’re sold.  Q 
Visit Primark.com

Be your friends’ fashion pin-up by adding rich, rustic hues and luxurious textures 
into your wardrobe right now. Share how you style your look at Primania.com

Pave the way

FEDORA, £8

BAG, £9

BLOUSE, £10

NECKLACE, £4

KNITTED JACKET, £18 DRESS, £13

COAT, £28. BLOUSE, 
£8. DRESS, £15.  
BOOTS, £18. RING, £4

BLOUSE, £14. SKIRT, 
£8. SHOES, £22.

BAG, £12. RINGS, £2
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A SINGER, AN ACTRESS AND NOW AN X FACTOR JUDGE – RITA ORA WEARS 
MANY PUBLIC FACES. HOW DOES SHE DO IT? WE ASKED FOR A GLIMPSE  

INTO THE SECRETS OF HER MAKE-UP BAG

“RED LIPS make me feel 
like a SUPERSTAR”
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MISS VOGUEbeauty
Red lips make 
me feel like a 

superstar. I feel like 
I’m going somewhere 

fabulous, even when I’m 
not. I rely on my Rimmel 
Moisture Renew Lipsticks, 
£6.49 – they keep my lips 

super-soft and the 
colours are 
amazing. 

I like 
changing it up 

– I just cut my hair 
off and started doing a 

smoky eye. I’m a 
chameleon in all aspects of 

my life – my music, my 
wardrobe, my beauty. I can 

do red-carpet glamour 
one night and go all-

out grunge the 
next day. 

I would 
never just get 

up and go. I take 
the time that  

I spend doing my 
skincare regime to 
relax and refocus – 
it’s very important 

for me. 

I 
can’t live 

without Tom 
Ford’s Shade and 

Illuminate palette, £56. 
I wear a lot of contour 
when I’m performing, 

and it works magic 
when I’m tired from 

travelling. 

#COOLgirl
style
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FRUIT PASTELS
Chalky pastels are autumn’s must-have nail shade. Take your pick of these more-pretty-than-pricy polishes
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I try to go 
make-up free when 

I’m not working – my 
skin gets clogged up so 

easily. I put on the Caudalie 
Glycolic Peel, £22, three 

times a week – I use it like 
moisturising cream! It’s 

my desert-island 
beauty product. 

I’m 
obsessed with 

skincare – I love 
layering so I’ll put 
masks on top of 
serums on top 

of creams. 

My main 
focus is my 

undereyes – I suffer 
from dark circles. I 
apply cooling eye 
patches and follow 

with a lot of 
concealer. 

I box 
to relieve  

stress and stay active. 
My trainer and  

I spar in Battersea Park – 
there’s something about the 

fresh air and getting away from 
all the distractions of modern 

life that makes it really 
relaxing. I leave my phone 
at home whenever I work 

out, so it’s a total 
escape for me. 

TOPSHOP 
NAILS IN 
PARMA 
VIOLET, £6

BARRY M 
SPEEDY NAIL 
PAINT IN EAT 
MY DUST, £3.99

MUA NAIL 
POLISH IN 
LAVENDER, £1

MODELS 
OWN BANANA 
SPLIT NAIL 
POLISH, £4.99

ESSIE 
NAIL 
LACQUER  
IN FIJI, 
£7.99

RIMMEL  
SUPER SHINE 
IN PEACHELLA, 
£2.99

CHEEKY CHAT 
ME UP NAIL 
PAINT IN 
LAID-BACK, £7

MISS VOGUE beauty



Try a 
statement 
red – or 

stain your 
lips with 

berry shades 
for a softer 

take LIP 
SERVICE  

The Easy On The Eye eye palette is a work of 
similar genius. Tonal hues in matt and metallic 
textures allow you to master the smoky eye on the 
go – there’s even primer and a mirror for fuss-free 
application and staying power. Both are mouth-
wateringly well priced, so snap them up to lighten 
your load without compromising on your look.  Q
Visit Boots.com/17

 a ruby pout, a pop of peach with a tan, a 
simple slick of flattering pink… When 
it comes to beauty, variety is the name of 

the game. But multiple products are cumbersome, 
and our beauty bags are bursting at the seams. 
The solution? A savvy make-up palette. 
Seventeen’s latest All Out Pout lip palette boasts 
12 trend-focused shades in satin-soft finishes. 

MIXING UP YOUR LOOK HAS NEVER BEEN EASIER, 
THANKS TO SLEEK NEW PALETTES FROM SEVENTEEN 

MISS VOGUE PROMOTION

ALL OUT POUT  
LIP PALETTE, £7.99, 
SEVENTEEN, AT 
BOOTS.COM/17







NOW YOU’VE PERFECTED YOUR SELFIE, IT’S TIME TO WORK ON  
YOUR SHELFIE: EASY-ON-THE-EYE BEAUTY MUST-HAVES THAT  
WON’T FAIL TO IMPRESS ANY VISITORS TO YOUR BATHROOM
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MISS VOGUE beauty

ORIGINS 
ORIGINAL 

SKIN 
RETEXTURIZING 

MASK, 
£23

MICHAEL 
KORS ROSE 

RADIANT  
GOLD EAU DE 

PARFUM,  
£37

DIOR  
ADDICT 

DEODORANT 
PARFUMEE,  

£31.50

CLINIQUE 
BEYOND 

PERFECTING 
POWDER 

FOUNDATION AND 
CONCEALER,  

£27

CHANEL  
LE VOLUME 

MASCARA IN 
ULTRA-NOIR,  

£25

DOLCE & 
GABBANA 

THE NAIL 
LACQUER IN 
INNOCENCE,  

£20

JUICY 
COUTURE  

I AM JUICY 
COUTURE  

EAU DE 
PARFUM,  

£79

GHD  
PLATINUM 

STYLER,  
£165

RIMMEL 
LASTING  

FINISH BY  
KATE LIPSTICK  

IN 45,  
£5.50





VOGUE ON CRISTOBAL BALENCIAGA, by Susan Irvine (ISBN 978 1 84949 311 6) VOGUE ON COCO CHANEL, by Bronwyn Cosgrave (ISBN 978 1 84949 111 2)   

VOGUE ON CHRISTIAN DIOR, by Charlotte Sinclair (ISBN 978 1 84949 112 9) VOGUE ON HUBERT DE GIVENCHY, by Drusilla Beyfus (ISBN 978 1 84949 313 0)   

VOGUE ON RALPH LAUREN, by Kathleen Baird-Murray (ISBN 978 1 84949 312 3) VOGUE ON ALEXANDER McQUEEN, by Chloe Fox (ISBN 978 1 84949 113 6) 

VOGUE ON ELSA SCHIAPARELLI, by Judith Watt (ISBN 978 1 84949 110 5) VOGUE ON VIVIENNE WESTWOOD, by Linda Watson (ISBN 978 1 84949 310 9) 

QUADRILLE PUBLISHING, £15 EACH 

AVAILABLE NOW 
VOGUE ON DESIGNERS

NEW EDITIONS
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ARE YOU A MAKE-UP ADDICT OR A FAN OF THE  
FRESH-FACED LOOK? WE ASKED TWO LONDON GIRLS TO 

SWAP BEAUTY ROUTINES FOR A WEEK…

EVIE HENDERSON, 18 
the beauty addict 

 t oday is the first day of 
the swap – I can’t lie, I’m 
dreading it. The thought 

of not being able to brush my 
hair or use moisturiser is far from 
thrilling. As I trade my beloved 
Ren Evercalm Gentle Cleansing 

Gel for basic facewipes, I feel my 
first pang of anxiety. As expected, 
the wipes leave my skin feeling dry, 
tight and blotchy. I instinctively 
reach for my Laura Mercier Secret 
Camouflage Concealer to cover 
the red patches, but catch myself 
just in time. I wonder how Molly, 
my counterpart in the swap, deals 
with these things. I keep repeating 
the question “what would Molly 
do?”, and in the majority of cases, 
the answer is “probably nothing”. 

I’m going to France for five days 
and usually I would start my pre-
holiday prep a week beforehand 
– waxes, spray tans and a mani/

pedi would be the bare minimum. 
Having to forgo a pedicure is 
especially agonising. My toes will 
be exposed to the world; I’d like 
them to look pretty. Instead I’m 
stuck with chipped polish from my 
last pedicure three weeks ago that 
I’m not allowed to remove. I swear 
I would rather wear two verruca 
socks than expose my chipped 
toenails to the entire beach.

It’s day three of the holiday and, 
oddly enough, not wearing make- 
up has been easier then expected. 
Maybe it’s because I’m with close 
friends so I feel comfortable, plus 
the fact that I have a bit of a tan > 

FACESTRADING

...to sultry glamourpuss at the autumn/winter shows

Beauty swap: Kendall Jenner goes from bare-faced babe
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definitely helps. In all honesty, I 
don’t think any of my friends have 
really realised I’m not wearing any 
make-up – I can’t decide if that’s a 
compliment or an insult. My 
boyfriend says he prefers me totally 
natural, and that he’s noticed I’m 
way more relaxed when I’m not 
trying to look perfect. 

Tonight is the last day of the 
holiday so we are going out for a 
big dinner. Usually I would spend 
a good hour deciding what to wear, 
blow-drying my hair and applying 
full make-up. Instead, I watch my 
friends get ready for what feels like 
hours. It’s really interesting to take 
a step back and notice how much 
make-up they apply, how many 
times they tweak their hair. I feel 
strangely above it, totally Zen. 

Out on the town, I don’t feel so 
Zen. I start to feel self-conscious 
and more introverted. However, all 
that is negated by being able to curl 
up in bed the second we get home, 
without the worry of removing 
my make-up and then applying all 
kinds of serums and creams.  

Molly and I are going to a big 
party in London that I’ve been 
looking forward to for ages. 
Normally I would have planned 
what I was wearing at least a week in 
advance, and spent hours watching 
Youtube tutorials on special make-
up effects. The run-up to tonight 
feels less exciting. As I sit watching 
everyone else get ready, I feel out of 
the loop. 

At the end of this swap, I feel a 
sense of accomplishment. It was 
hard to give up my beauty routine 
– I relied on cosmetics for self-
confidence and used make-up 
as warpaint or a mask to protect 
myself. Having stripped it back, the 
pressure to appear perfect all the 
time has lifted and, surprisingly, it’s 
taught me to accept myself. I’ll still 
go all-out for special occasions and 
will never again skip a pre-holiday 
pedicure, but I reckon I have plenty 
more make-up-free days ahead. 

MOLLY FOX, 17 
the make-up rookie

 i  don’t really wear make-up, 
never get a blow-dry and 
would have no idea how to 

apply fake tan – all things that Evie 
does religiously. The most I manage 
in the morning is a quick scrub with 
a face wipe. 

Today I’m trekking across town to 
the London Dermatology Centre 
for a skincare overhaul. Consultant 
dermatologist Dr Stefanie Williams 
scans my face with a big machine 
that highlights any problem areas. 
Apparently I have big pores but she’s 
really impressed by how little sun 
damage I have. She prescribes all 
these professional-looking products 
that are suited to my skin type, and 
tells me how to use them. Having 
my skin problems broken down and 
explained to me by a doctor makes 
me feel way more positive – like I’ve 
got some control over them.

As I do my morning cleanse,  
I start to have anxiety about my day. 
I’m going for a haircut. I really don’t 
like hair salons; they always feel so 
cliquey and judgemental. But as I sit 
in the waiting room at George 
Northwood Salon in Mayfair, I 
notice it has quite a nice vibe. There’s 
a relaxed atmosphere and loads of 
quirky touches that make it feel like 
somewhere I’d hang out with 
friends. The best bit was the head 
massage and a Pureology treatment 
that made my hair insanely glossy. I 
feel like a cast member of The Hills. 
I want a blow-dry every day. 

My make-up bag is seriously 
lacking, so I head to the Charlotte 
Tilbury concession in Selfridges. 
The make-up artist tells me to 

choose a look from 10 options, but 
I just want to look like an improved 
version of myself. I opt for “The 
Golden Goddess”, as it seems the 
most natural. There are crowds 
milling around the beauty hall and 
I feel really on display. When the 
make-up artist finally reveals my 
new look, I can barely mask my 
shock – I have so much make-up 
on. I pull my hair over my face, yank 
my sunglasses on and run to the loos 
to scrub it off. 

After the trauma of yesterday (my 
face is still sore from all the 
scrubbing), I don’t want to go to 
Bobbi Brown for a make-up lesson. 
But the Miss Vogue team insist, and 
luckily the store in Covent Garden 
is way more welcoming than a busy 
beauty hall. There’s space to breathe; 
the lesson takes place in front of a 
mirror so I can see what Renato, the 
make-up artist, is doing to learn 
how to do it myself. The finished 
look is super lightweight and 
natural-looking, but I’ve actually got 
nine products on, including 
foundation, lip pencil and eyeshadow 
(three things I would never usually 
wear). I love the look and have 
already decided I’m going to recreate 
it for a party on Friday.   

Party prep is going really well 
until I try to do my eyeliner. I can’t 
make the flicks symmetrical and 
keep adding to both sides until I 
look like a gothic panda. After three 
failed attempts and very red eyes, I 
give up. I had a blow-dry earlier, so 
still feel quite dressy – if my hair 
looks amazing, I don’t need as much 
make-up.  

I keep forgetting that I’m wearing 
make-up and rubbing my eyes, but 
I’m beginning to like the feeling of 
being more groomed. It’s given me 
more confidence – I even meet a boy 
at the party and I swear I would have 
been too shy before. I’ll probably lay 
off the eyeliner flicks for now, but I 
love my cleansing ritual (I now feel 
gross if I don’t do it), and I’ve already 
booked in for my next blow-dry.  Q

MISS VOGUE beauty







HONE YOUR BEAUTY 
SKILLS TO SAVE YOUR 

SPENDS, STARTING 
WITH YOUR AT-HOME 

MANICURE TECHNIQUE, 
SAYS LAUREN 

MURDOCH-SMITH

PIY
(paint it yourself)

Trim and file your nails to your 
desired shape (this season, we’re 

all about the “coffin” – long, 
oval-ish and slightly squared off 

at the ends).

Apply cuticle remover and use a 
wooden stick to push back your 

cuticles – this is the telltale 
difference between a professional 

mani and an amateur job. 

Lightly smooth with a buffer or 
white block. This will even out 
the nail plate and remove dirt, 

oil and bacteria which stop your 
lacquer from staying put. 

Use a brush or nail corrector pen 
to clean up any spots of colour on 
your skin and tidy your paintwork.

Finally, a touch of cuticle oil, 
dripped on to your wet top coat, 

will help your polish dry  
even faster. (Wait 60 seconds 

before applying.)

Choose a gel-effect or 
“plumping” top coat and paint 

over the top of your nail lacquer 
to avoid chips in your colour. 

Don’t panic if you smudge a nail. 
Gently smooth it out with a wet 

finger then re-apply your topcoat to 
disguise any bumps. We love Orly 
Color Care Smudge Fixer, £10.

Apply a base coat before applying 
your polish in three strokes: one 
down the middle and one down 

each side. Generally two coats of 
polish shows off a colour best.
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Sarah: “I thought it would 
be a great idea to have a 
bar that offered a menu of 
different braids, so we called 
Selfridges, which loved the 
idea and gave us a two-week 
pop-up. Now we’re building 
a permanent Braid Bar there. ”  

Willa: “We launched a 
year ago, after I left school. 
Sarah did the branding 
and the website and I set 
up an Instagram account. 
We managed to get Suki 
Waterhouse to give us a 
shout out, and that’s when 
it all kicked off. ”
Thebraidbar.co.uk

“Starting a 
business is easier 
now thanks 
to Instagram, 
Snapchat and 
Facebook. Just 
keep posting!”

“I began hairdressing aged 12, 
and worked in my mum’s hair 
salon before moving to London 
when I was 17. I was colouring 
clients from home, and met 
my business partner Sam when 
I started doing her hair. My 
friend Sharmadean Reid of 
Wah Nails offered us space 
for two chairs in her Dalston 
nail bar, so I started a Tumblr 
and posted, ‘I’ve moved from 
my kitchen into the real world 
and I’m taking appointments!’ 
Within two weeks we were 
fully booked and the business 
quickly expanded. Not long 
after, Topshop asked us to set 
up in its Oxford Circus store.”  
Bleachlondon.co.uk

“Read fashion 
magazines and 
check the credits to 
see which agencies 
hairstylists are 
with. Then apply 
to good agencies 
and ask to join their 
roster of hairstyling 
assistants. Salon 
experience will 
always be 
relevant 
and will 
help you 
gain an 
NVQ”

SARAH 
HISCOX 
& WILLA 
BURTON 
CO-FOUNDERS OF  
THE BRAID BAR ALEX 

BROWNSELL 
CO-FOUNDER OF BLEACH

REBECCA GENTRY 
PERSONAL TRAINER AT THE WORKSHOP GYM

How to make it

BIG 
IN BEAUTY

FROM STYLING ONE DIRECTION’S 
HAIR TO PAINTING RIHANNA’S 
NAILS, MISS VOGUE ASKED THE 
EXPERTS HOW THEY LANDED 

THEIR DREAM JOBS.  
BY LAUREN MURDOCH-SMITH

“I was working in beauty PR and became obsessed 
with fitness. Before long I was being asked for training 
advice rather than news on the latest nail shades! 
So I left my job and did a three-month diploma 
in personal training and nutrition with YMCA 
Fit. Soon after I became a personal trainer at the 
Workshop Gymnasium and a Nike running coach, 
and haven’t looked back.” Workshopgymnasium.com

“Be 
prepared 

to work 
hard and 

grow 
through 

learning”  
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SOPHIE HARRIS-     
GREENSLADE 
BEAUTY BLOGGER AND 
OPI NAIL-ART EXPERT

LOUISE  
TEASDALE 
MAKE-UP ARTIST AND 

HAIRSTYLIST

LOTTEN HOLMQVIST 
MAKE-UP ARTIST

“I wanted to be an 
illustrator, but after 
graduating my 
mum encouraged 
me to train as a 
nail technician 
while I applied 
for jobs, and I 
fell in love with 
nails. I worked 
for about a year in 
London salons and 
launched my blog 
Theillustrated 
nail.tumblr.com. 
As nail art became 
popular, so did the 
blog and I began 
freelancing. I’ve 
now worked on 
fashion shows, 
magazine shoots 
and celebrities, 
including MIA 
and Rihanna.”  

“Complete 
nail courses 

and train with 
professional 

brands like OPI.  
Keep up to date 

with product 
development – 

you can never 
stop learning. 
Create a blog 

or Instagram 
account to 

get your work 
noticed and be 

prepared to 
work for free”   

“A girl did my make-up for my school prom and 
meeting her made me realise you can do make-up for a living, 
which sounded like a dream. I studied at London College of 
Fashion, and my big break came when I was introduced to 
Charlotte Tilbury.  I started working with her during Fashion 
Week and ended up as her first assistant.” 

“Be keen and assist other make-up 
artists, soak up as much as you can from 
their expertise, learn the industry and 
make contacts. Don’t expect an easy ride 
and remember all the hard work you put 
in pays off in experience later on”   

“I went on holiday to 
Turkey aged 17, and it 
was so hot that I cut 
my hair with a pair 
of kitchen scissors. 
I’ve been cutting hair 
ever since! I trained at 
Daniel Hersheson and 
assisted Daniel and Luke 
Hersheson before joining 
George Northwood 
when he opened his own 
salon. I’m now head 
stylist there, doing Rosie 
Huntington-Whiteley 
and Alexa Chung’s hair.” 
Georgenorthwood.com

 “Training is 
really important, 
so find a salon 
renowned for 
it. If you’re 
going to go into 
hairdressing, 
you’ve got to 
absolutely love 
it otherwise 
you won’t get 
anywhere”   

ROI NADIN
HEAD STYLIST  
AT GEORGE 

NORTHWOOD

“I started out as a make-up artist, then 
began assisting a hairstylist on The X 
Factor. A job like that introduces you to 
people in the music industry, 
which is how I ended up 
working with one of the 
biggest acts to come off 
the show [One Direction!] 
and last week I was asked 
to cut Brad Pitt’s hair!”  

“I did an art foundation 
course at London College 
of Fashion and then did  
a BA in fashion styling  
and make-up. It’s 
important not to give up, 
to do every job you can 
and to be nice to people”

MISS VOGUE beauty
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TICKETING PARTNER

A one-day event to inspire young minds, WIRED Next
Generation is specifically curated for 12- to 18-year-olds
and fuses music, performance, talks and workshops.

The 20+ speakers will include:
Ciara Judge
Google Science
Fair 2014 winner
Teenager Judge is

part of a team that’s discovered
a way to accelerate crop
production using soil bacteria.

Jordan Casey
Serial
entrepreneur
15-year-old Casey is

a self-taught programmer who
founded three firms – from a
games developer to a coding club.

Lauren Bowker
Materials
alchemist
An alchemist and

artist, Bowker blends chemistry
and couture to create new
types of materials.

Matthew Shaw
3D-scanning
explorer
Shaw’s company

ScanLab is using 3D scanning to
document and explore Arctic ice
floes and Roman ruins.

Arthur Kay
Creator of coffee-
powered bio-fuel
Kay has

industrialised the process of
turning waste coffee grounds
into advanced biofuels.

Will Jackson
Robotics designer
and builder
Jackson is the

creator of RoboThespian
– a singing, joke-cracking
humanoid robot performer.

Saturday October 17, 2015
Tobacco Dock, London

For more information and
to book your ticket now:
wired.co.uk/nextgen

wiredevents
#wiredNG

Book your ticket now
wired.co.uk/

nextgen
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LANOLIN 

100 per cent natural, 
lanolin’s ultra-hydrating 

properties make it perfect for 
use on dry skin and cracked 

lips. It’s great at repairing cells 
and creating a protective barrier 
over the skin – however, as it’s 

very rich it can easily clog 
pores, so avoid if you have 

oily or blemish-prone 
skin. 

SODIUM 
LAURYL 

SULPHATE
Not to be confused with the 

milder sodium laureth sulphate, 
sodium lauryl sulphate is a 

commonly used foaming agent.    
“It can strip the skin of its natural 
lipid protection, leaving it open to 
irritation,” says Imane Mahlous, 
Eau Thermale Avène’s skincare 

expert. “It’s wise to avoid 
this if you have 
sensitive skin.” 

ALGAE 
EXTRACT

Algae extract (also known 
as alginic acid, sodium 

alginate or anything starting 
with laminaria) has many 

benefits, from its antioxidant 
content to its moisturising 

ability. However, it can also be 
a comedogenic (pore 

clogging) ingredient, so 
avoid it if you suffer 

from breakouts. 

PARABENS
There’s been a bad 

buzz surrounding parabens 
(methylparaben, 

propylparaben, ethylparaben) 
for their potential link to breast 

cancer, but scientists are still 
unsure of the risk. What we do 

know is they are the most widely 
used preservative in the 

business, stopping bacteria 
and fungus from 

multiplying.

SALICYLIC 
ACID 

Also known as beta hydroxy 
acid (BHA), salicylic acid is 

an excellent exfoliant, 
removing dead skin cells that 

clog up the skin surface.         
It can also penetrate oily hair 

follicles, making it a 
perfect treatment for 

acne-prone skin. 

AQUA
Much lighter than 

oil, aqua – or water –  
is great for keeping skin 

moisturised without 
congesting it. As water is a 

natural ingredient, it needs to 
be accompanied by a 

preservative in order to 
have a lasting shelf life 

and retain its 
efficacy. 

L-ASCORBIC 
ACID

Vitamin C is great for skin 
(its antioxidant properties 

turbocharge collagen production 
and help minimise scars) and 

L-ascorbic acid is its most   
skin-friendly form. It’s 

especially effective when 
combined with hyaluronic 

acid, which optimises 
penetration. 

Pot LUCK 

ALCOHOL, AQUA, ALGAE EXTRACT… 
IT PAYS TO KNOW EXACTLY WHAT 

YOU’RE PUTTING ON YOUR SKIN. 
LOTTIE WINTER EXPLAINS WHAT’S 

ON THE LABEL

PERFUME
 “The term ‘fragrance’ 

or ‘perfume’ on a skincare 
label can refer to any one of 

over 200 ingredients,” reveals 
May Lindstrom, founder of     

the fragrance-free brand May 
Lindstrom Skin. This explains 

why perfume is the most 
likely cause of irritation  
and adverse reactions  

among sensitive 
skins.

ALCOHOL
Alcohol occurs 

naturally so it’s often 
used as a preservative       
in certified organic or       

all-natural products. But it 
can also dry skin, so be 
sure to combine with  

an alcohol-free 
moisturiser. 

HYALURONIC 
ACID 

A naturally occurring 
molecule, it lubricates our 
connective tissues, keeping 

skin plump and hydrated. Our 
reserves deplete as  
we age, so applying 

hyaluronic acid 
topically is a good 

anti-ager. 
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The collaboration
Claudie Pierlot and Saint James have joined forces to deliver a 
double dose of French je ne sais quoi. The one-off collaboration 

features a wearable blend of nautical knits, updated Breton 
stripes and Parisian flair. We want it all. Claudiepierlot.com

GET SPORTY

What
we

MISS VOGUE checklist
HIT ALL THE RIGHT NOTES FOR AUTUMN, WITH UPDATED 

CLASSICS, FRESH SCENTS AND A HINT OF SPARKLE
Edited by TATIANA HAMBRO

FLAT 
OUT

SLICK  
CHICK

Game Set 
Match! 
Pick’n’mix your  
classics in the zingy 
new a/w colours… 
Calvinklein.com

S
p

ot
 s

ol
u
ti
on

The 
bling 
ring
PANDORA 
GOLD AND 
BLUE TOPAZ 
RING, £225, 
PANDORA.
NET 

THOMAS SABO 
STERLING-SILVER 
RING, £55, 
THOMASSABO.COM

J BY JOUBI 
RING, £39,  
JOUBI.CO.UK

CALVIN KLEIN 
UNDERWEAR  
BRA, £28.  
KNICKERS, £18

SPERRY 
LIBERTY-PRINT 

SLIP-ONS, 
£65, SPERRY 

TOPSIDER.CO.UK

HOLLISTER 
DENIM DRESS, £29, 
HOLLISTERCO.COM

CLAUDIE 
PIERLOT X 

SAINT JAMES 
MATELOT TOP,  

£209

DR SEBAGH 
BREAKOUT 
SPOT-ON, 
£35, DRSEBAGH.
COM

MAX FACTOR 
LIPFINITY 

LIPSTICK IN 
EVERMORE 

SUBLIME, £8.99, 
BOOTS.COM

STELLA SPORT 
SHORTS, £30, 
ADIDAS.CO.UK 

NIXON 
WATCH, 
£55,  
NIXON.COM
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Calling all fashionistas! 
The four beauties here 
(who have modelled for 
the likes of Burberry 
and Mulberry) were 
spotted at Clothes 
Show Live – a 
showcase of young 
British talent and 
shopping extravaganza. 
Put December 4-8  
in your diary and  
make a day of it.  
Who knows – you 
might find yourself on 
the cover of Vogue one 
day. Visit Clothesshow.
com for tickets.

PICK ME UP

Strike a pose

Two bags guaranteed to 
brighten your day

MISS VOGUE checklist

Channel collegiate cool 
and team your white shirt 
with a crisp pinafore. 
Missselfridge.com

School’s
OUT

 3   
WAYS TO 

SMELL 
DIVINE…

Pink 
fizz 

QUIZ 
SANDALS,  
£25, QUIZ 
CLOTHING.
CO.UK 

DKNY 
LEATHER 
BACKPACK,
£305  
(020 7499 
6238)

FURLA 
LEATHER  
AND SUEDE 
BAG, £460, 
FURLA.COM

RIVER ISLAND 
FAUX-FUR JACKET, £90, 
RIVERISLAND.COM

CLINIQUE 
HAPPY BODY 
WASH, £25, 
CLINIQUE.CO.UK

JIMMY CHOO 
PERFUMED BODY LOTION, 
£22, AT HOUSE OF FRASER

DKNY 
BE DESIRED EAU 
DE TOILETTE, £37, 
BOOTS.COM

MISS SELFRIDGE 
PINAFORE, £39. 
SHIRT, £30. CREPE 
CAPE, £45

Dress to impress

MICHAEL  
MICHAEL KORS 
SHIFT DRESS, £175, 
MICHAELKORS.COM 

PEPE JEANS 
PRINT DRESS, £85, 
PEPEJEANS.COM

FOR PLAY

FOR WORK

SU
D

H
IR

 P
IT

H
W

A
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His ’n’ hers: sweatshirt 
days were made for 

matching CK Jeans tops 
and indigo denim

Brooklyn wears cotton sweatshirt, 
£90, Calvin Klein Jeans. Cotton 
T-shirt, £35, Pepe Jeans. Denim 
jeans, Brooklyn’s own. Adrienne 

wears cotton sweatshirt, £90, 
Calvin Klein Jeans, at Urban 

Outfitters. Denim jeans, £175, 
Sandro. Hair: Luke Hersheson for 

Hersheson Salon. Make-up: 
Miranda Joyce. Nails: Jenny 

Longworth. Production: Laura 
Holmes Production.  

Digital artwork: Gloss Studio NY

 Trend it like

3.9 million Instagram followers can’t 
be wrong: Brooklyn Beckham is a boy 
worth watching. As he poses for us with 
model of the moment Adrienne Jüliger, 
we quiz him on dating, tattoos and 
man jewellery (yes or no), and what he 
steals from his dad’s wardrobe…

Beckham

Photographs by Daniel Jackson. Styling by Kate Phelan
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Cult cartoon 
prints have 
come of age. 
Well, why do 
normcore when 
you can play 
the comic?
Denim jacket, £80, 
Levi’s. Hooded cotton 
sweatshirt, £265, 
Unused, at Goodhood



83

Do you have a new Saturday job? I’ve had the same Saturday job for a few years now, and I’m quite happy there

How do you rate your babysitting skills? I really like hanging 
out with my brothers and sister, so I’m good as I make it fun

What’s your least favourite household chore? Loading the dishwasher

How do you rate your cooking skills, or are you a Pot Noodle man? I actually really 
enjoy cooking. Gordon Ramsay taught me how to do a great beef wellington

Coffee, Coca-Cola or green juice? I try to keep healthy, so I 
don’t drink too many fizzy drinks, and I love a protein shake

Who would you first introduce a new girlfriend to? Mum and Dad 

Does your dad really spy on you when you are on a date? We think he is joking… He wasn’t joking, but not any more

How will you decorate your new bedroom in London? I’m quite minimalist – it will be cool

What’s the first app you check in the morning? Instagram 

What are your favourite filters? Black and white 

Who’s the most recent person you followed? Jaden Smith 

How many times a day do you look at Instagram?  
I don’t count, but probably too many

Do you read your siblings a bedtime 
story? No, who does that? 

What’s the rule for kicking a football in the house? Mum’s 
constantly telling us not to play football in the house

Who is more strict – your mum or your dad? They’re both strict, but about different things

Are you an early morning person? No, ask my mum…

What time do your parents like you home at the weekend? My parents are 
really cool, as I never really get in that late anyway

Where are you at 8pm on a Saturday night? Hopefully Matsuhisa in LA; it’s my favourite Japanese

What do you wear when skateboarding? A pair of old Vans, my black skinny jeans and a T-shirt 

Which skateboard move was the hardest for you to master? The kickflip – I’ve literally only just mastered it

Where is your favourite skatepark? Bay Sixty 6 in London, but if I’m in LA, Skatelab

What are the advantages and disadvantages to being famous? The downside is I have to have security with 
me most places I go; the upside is I’m fortunate to get backstage passes to music festivals and gigs

Who is your festival gang? It’s a mix of London and LA friends

Who did you hang out most with at Coachella? My cousin Liberty, and I also met up with Duke Dumont

Who are your best friends? I have a handful of really close friends, 
but in particular I’d say Jack Ramsay and Rocco Ritchie

How important are your schoolmates at keeping you grounded? I’ve changed schools quite a few times but I have 
some really close friends that have known me since I was very young, so nothing ever changes with them

What do you do on a night out with the boys? I love going to football matches, 
the skatepark and music festivals. I also like to box
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On her  
downtime, model 
of the moment 
Adrienne Jüliger 
(see page 39) 
sticks to a sporty 
uniform – “Levi’s 
and no-longer-
white Converse”
Cotton sateen bomber 
jacket, £400, Tommy 
Hilfiger. Striped T-shirt, 
£100, Comme des 
Garçons Play, at  
Dover Street Market.  
Vintage T-shirt, £12, 
Beyond Retro. Quilted 
leather miniskirt, £360, 
Zadig & Voltaire



Classic blue denim 
works best with an 
American edge: “I 
was cruising down 
Route 66 recently 
and had a pinch-me 
moment, when it 
suddenly becomes 
real how far away 
you are from home”
Vintage patched denim 
jacket, £225. Vintage 
Mickey Mouse T-shirt, 
£155. Both The Vintage 
Showroom. Dotty cotton 
T-shirt, £103, Comme des 
Garçons Play, at Dover 
Street Market. Denim  
jeans, £90, Levi’s
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Which hair product do you use, and what’s the trick to clever styling? 
Go 24-7 – but good styling always starts with a good haircut

Who cuts your hair? Gino in LA

Man jewellery – yes or no? Yes, my mum and dad 
bought me a great bracelet for my birthday

Are you going to get any piercings? No, not for now 

Do you want to get a tattoo? Yes – I want to start with something 
meaningful, but eventually I’ll probably end up looking like my 
dad. Dr Woo is my favourite tattooist, from Shamrock in LA

What was the latest pair of sunglasses you bought?  Ray-Ban, 
and I love my mum’s mirrored aviators that she designed

Who are your male style heroes? James Dean and Steve McQueen

Whose style advice do you trust most – your mum’s or your dad’s? Both! My mum knows a lot 
about fashion, but obviously I listen to my dad as he has great style and we share clothes

What have you stolen from your dad’s wardrobe? Quite a bit of Saint Laurent

What designers do you love to wear? I really like YSL, Calvin Klein, RRL and APC. But I also 
wear a lot of vintage T-shirts and Kanye sent me some of his trainers, which I really like

What is your favourite shop? Flight Club in LA. It’s the best trainer shop

Shoes and no socks – yes or no? No! 
Do you prefer high tops or low tops? Low tops

What is your current favourite pair of trainers? Yeezys! [Check out 
Brooklyn’s Adidas Yeezy 350 Boosts on his Instagram feed]

What are you wearing today? I’ve been football training; I’m wearing Adidas 

Do you know what you want to do for a career when you leave school? I love football, but I’m 
also very passionate about photography and film. I’m keeping my options open right now

Do you want to go to university? Yes, I’m hoping to study art and 
photography in the US, once I have finished my A Levels

Who do you want to be in five years? Me, aged 21? I love football, but 
would also love a career in photography. Who knows… Q

Tell us a secret part of your grooming regime I exfoliate, clean and moisturise, and shave when I need to

Most starstruck moment, ever? I felt very humble when my parents took me to meet Stephen Hawking

Can you sing? Yes. I love music and singing

What’s the song you have got in your head at the moment? “Shake That” by Eminem

At whose concert would you like to sneak backstage? Kanye’s

What would be your perfect road trip? I’d love to go on a bike trip 
with my dad and his biker mates along the East Coast

What would be your dream car? Audi R8 – 100 per cent my dream car! 

Has sport always come easy to you? Yes, but I’ve always had to work hard as well

What do you like most at school? I really enjoy media studies; I love making films

What do you find most challenging about school? Maths, it’s my least favourite subject



What does the 
skater wear 
beneath his 

varsity jacket?  
A Thrasher 

T-shirt, naturally
 Vintage baseball jacket, 

£40, Beyond Retro. 
Cotton T-shirt, £25, Rob 

Mathieson, at Beach 
London. For stockists, 
all pages, see Go Shop

Watch our exclusive  
film with Brooklyn  

on Vogue.co.uk/
voguevideo
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Daisy wears polka-dot 
dress, £178. Cotton 

blouse, £155. Both Yam 
Bonpoint. Pillbox hat, 

£392, Juliette Botterill  
Millinery. Hair: Alex 
Brownsell for Bleach 

London. Make-up: Nami 
Yoshida. Nails: Ama 

Quashie. Production: 
Artistry London. Printing: 

Luke at Touch. With 
thanks to Dorothy Burns

Angelic

upstarts
Meet the Now Wave: young British scene-makers 

modelling autumn’s hit trends  
Photographed by Letty Schmiterlow. Styled by Francesca Burns 

DAISY DAVIDSON  
wears gothic romance 
Never without her signature Chanel 
earring, visual merchandiser Daisy, 22, 
dreams of taking afternoon tea with 
Harry Styles and designing Ashley 
Williams’s debut shop windows.

What’s your best ever vintage buy?  
“A lemon broderie anglaise Chanel  
top – it was £14 in Oxfam.”
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Ruth wears 
vintage dress, 
£30, Beyond 
Retro. Feather 
jacket, £150, 
Topshop

RUTH BELL  
wears punky opulence
In a brave beauty move, 19-year-
old model Ruth traded her 
luscious locks for a sharp buzzcut 
to star in a McQueen campaign, 
transforming herself from English 
rose to striking British belle.

What’s your best recent buy? “An 
Interrail pass for me and my sister.”
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This page: Tegen 
wears cotton-mix 

trench coat,  
£660, Awake, at 
Matchesfashion.

com. Leather boots, 
£70, River Island. 

Opposite: Michael 
wears wool sweater, 
£425, JW Anderson. 
Corduroy trousers, 
£36, Topman. Lily 

Jean wears wool 
sweater dress, £306, 

Claudie Pierlot

TEGEN WILLIAMS  
wears Seventies 
tailoring
Creating documentary-style films 
on the weird and wonderful for 
magazines such as i-D as part of the 
duo CSI, fiery-haired Tegen, 22, 
also acts as muse-cum-confidante 
to Miss Vogue photographer Oliver 
Hadlee Pearch. 

Who would be your dream film 
subject? “Grace Jones and the 
59-year-old jujitsu champion 
Johnny Mitchell.”

LETTY SCHMITERLOW90



MICHAEL SHARP & LILY JEAN HARVEY  
wear 21st-century androgyny
A fixture on the menswear scene, model and musician Michael, 22, has walked for Lanvin and 
Paul Smith, as well as lending his bad-boy appeal to campaigns for Topman and Margaret Howell. 

Which designer would you love to work with? “Alexander McQueen – he was outspoken and 
didn’t play to the rules.”

Lily Jean’s beauty is reminiscent of an Eighties supermodel – all voluminous hair, pouty lips and 
strong eyebrows. At just 16 the model has already shot with Vogue photographer Alasdair McLellan.

What’s your favourite Instagram filter? “I’m more of a #nofilter kind of girl.”
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FLO MORRISSEY wears extreme texture
Folksy singer/songwriter Flo, 20, is at home on Myspace but has musical roots in 

a bygone era. Citing musicians Damon Albarn and Nina Simone as her heroes, the 
Londoner’s bohemian personal style is as infectious as her melodies. Follow the 
festival crowd and press play on her debut album, Tomorrow Will Be Beautiful.

Who are your style pin-ups? “Jane Birkin, Charlotte Rampling,  
Françoise Hardy – but most importantly, my beautiful mum.”

LETTY SCHMITERLOW92



Opposite: Flo wears faux-fur 
coat, £150, Asos.com
This page: Lucan wears 
asymmetric-sleeve jacket,  
£490, Jacquemus, at Dover 
Street Market. Wool trousers, 
£890, Rosetta Getty, at  
Farfetch.com. Vintage  
sneakers, from £20, Rokit.  
Freya wears wool and cotton 
minidress, £423, Jacquemus,  
at Dover Street Market. Shoes 
and socks, her own 

LUCAN GILLESPIE  
& FREYA LAWRENCE  

wear artful asymmetry
When she’s not on work experience 
with Tim Walker or walking 
exclusively for Louis Vuitton, 16-year-
old Lucan can be found working in a 
charity shop, scouting for vintage  
Miu Miu on her lunch break.

What’s your favourite piece in your 
wardrobe? “My Miu Miu dress – I 
saved up for ages and wore it to my 
prom. Freya came with me!”

Soon after being scouted in Nando’s, 
model Freya, 15, was flown to 
Morocco to make her campaign debut 
with Céline. She’s since captivated the 
fashion world working with big-name 
photographers, while also perfecting 
her Just Dance technique.

Who do you text the most? “Lucan 
and the Select girls – there are 21 of 
us in a Whatsapp group.”

93



Nora wears faux-fur coat, £295, 
Whistles. Cotton poloneck, £119,  
John Smedley. Suede skirt, £75, 
Topshop. Tights, £24, Falke. Ellie  
wears dress, from £600. Beret, £290. 
Both Marc by Marc Jacobs. Tights,  
£16, Calvin Klein Underwear, at 
Selfridges. Liam wears coat, poloneck 
and trousers, from a selection,  
Saint Laurent by Hedi Slimane.
Opposite: Little Simz wears knit top, 
£510, JW Anderson. Shearling corset, 
to order, Ed Marler.  Hat, her own

LETTY SCHMITERLOW94



NORA ATTAL,  
ELLIE BAMBER &  

LIAM WALPOLE  
wear modern beatnik

Soon after being scouted by 
photographer Jamie Hawkesworth, 

16-year-old Nora made her 
modelling debut, starring in a  

JW Anderson campaign. 

Whose career do you admire? 
“Filmmaker Casey Neistat – follow 

him on Instagram!”

At just 18, actress Ellie has  
landed film and West End roles. 

With an eye for a striking  
party frock, Ellie is one to watch 

both on and off screen. 

What designer would you like your 
wardrobe to be filled with?  

“Tom Ford – I met him recently and 
he’s the nicest guy ever.” 

Captivating both fashion and film 
with his razor-sharp cheekbones and 
brilliant baby blues, actor and model 
Liam, 21, was scouted on the street 

by the director of his debut film, The 
Goob, and is the poster boy for Saint 

Laurent’s current campaign.

What’s the most romantic thing  
you have ever done?  

“I once walked 15 miles because  
I needed to see my girlfriend.”

LITTLE SIMZ wears contemporary craftwork
The “from the heart” bars that Little Simz drops in her north London 
bedroom have gained praise from hip-hop heavyweights Jay-Z and Snoop 
Dogg. Namechecking Kendrick Lamar as her mentor, this is just the 
beginning for the 21-year-old rapper and her collective, Space Age. 
Download her debut album A Curious Tale of Trials and Persons now.

Style-wise, which decade do you wish you could have lived in?  
“The Nineties. I’d love to have been a part of the whole hip-hop scene 
with that baggy-dungarees look.”
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IZZY BIZU wears the new poison palette
Inspired by anyone from the “heartbreaking” Billie Holiday to people she sees on the train, 

21-year-old Izzy’s smooth vocals have just as much impact on a festival stage as at an 
intimate gig. Make her singles “Give Me Love” and “White Tiger” top of your playlist now.

Who’s your dream date? “James Franco – he’s got the looks, the jokes and the charm.”

LETTY SCHMITERLOW96



Opposite: Izzy 
wears corduroy 
minidress, £550, 
Molly Goddard, 
at Dover  
Street Market.  
This page: 
Tallulah wears 
silk dress, £700, 
Claire Barrow. 
For stockists,  
all pages, see  
Go Shop

TALLULAH HADDON 
wears storybook prints

An actress, performance artist and 
beatboxer, Tallulah’s diverse and 

thoughtful approach to creativity has 
positioned this 19-year-old in some of 

London’s most exciting forward-
thinking theatre and art projects.

What is your favourite era, style-wise? 
“I aim to dress like a German 

milkmaid, a Romanian flower-seller 
and an Edwardian rapscallion without 
invoking any cultural appropriation.”
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Blurred lines: gender 
boundaries dissolve in 

 Gucci’s a/w ’15 collection.  
Photograph by James Cochrane 
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 i  
t’s the issue of the moment: in changing 
rooms and on magazine covers, from 
bedrooms to classroom corridors – gender, 
sexuality and sexual equality have ripened 
into the public consciousness. Gender 
fluidity is the new buzz phrase. Miley 
Cyrus talked to Paper about her bisexuality, 
and was spotted making out with Victoria’s 
Secret model Stella Maxwell; Cara 
Delevingne recently came clean about 
having a girlfriend, at the same time 
admitting she might just as easily marry a 
man. And Caitlyn Jenner – formerly Bruce 
– was watched by 2 million people as she 
shared her transitioning with the world. 

But away from the shimmy and sheen of celebrity, 
how far have the old boundaries of sexual identity, 
fashion and gender really been broken down? Why 
is it that, despite a rise in LGBT organisations across 
schools and universities, we still find examples of lad 
culture and banter, like the leaflets printed by the men’s 
rugby team at the London School of Economics calling 
women “beasts” and “mingers” and making jokes about 
“outright homosexual debauchery”? 

Modern gender can be hard to define. Perhaps the 
most common, certainly the most outward expression 
hangs on the rails of our wardrobes. But despite the 
efforts of designers to create unisex collections – 
Selfridges ushered in a new trend of genderless shopping 
with its Agender concept store last summer, and  
the new creative director at Gucci, Alessandro Michele,  
revels in muddying gender tradition 
on the catwalk – are we still largely 
hamstrung as teenagers by ideas of what 
is masculine and feminine? 

“There are girls who wear more manly 
outfits – chinos and T-shirts and things. 
And I wouldn’t assume anyone was gay 
just because of what they were wearing or anything,” 
says 17-year-old student Fin Carroll, who lives in 
London and is the daughter of a fashion stylist. “There 
are rules… If a boy came into school wearing a skirt, it 
would definitely be a big deal. But maybe it’s getting 
less like that. Now you see teenagers like Jaden Smith 
on Instagram wearing those long, dress-like tunics.” 
The day I meet Fin she’s wearing a T-shirt and shorts; 
it’s casual, on trend, but also fairly androgynous. “I don’t 
worry about whether people think I look feminine,” she 
says confidently. 

“I love menswear – jackets, blazers… I think the 
masculine look is really sexy,” agrees 19-year-old shop 
assistant Shereen Assopiah, who, from red lips to black-
booted feet, looks every inch the model. When she says 
sexy, does she mean sexy to other women? To attract 

men? Or just for herself? 
“Oh, for myself,” she says. 

This blurring of the 
boundaries between “his” 
and “hers” is something 
that has long interested 
writer and Oxford student 
Rosalind Jana, who was 
recently described by 
model Erin O’Connor as 
“a real modern heroine”. 
“I feel just as comfortable 
floating around wearing 
a floral tea dress as I do 
striding about in men’s 
trousers,” says Rosalind. 
“There’s no distinction for 
me – and neither gains 
more comment than the other. I do find it interesting 
that when I wear more traditionally masculine attire, 
this will be termed ‘androgynous’, or ‘boyfriend-style’,” 
she continues, “while the decision for men to adopt 
more traditionally female garments is often seen as 
straying into the realms of cross-dressing.” 

Is this true? Would it be acceptable for a guy to walk 
into a high-street store and start trying on women’s 
clothes? “I had a guy in one of my fitting rooms recently 
who only wanted to wear girls’ stuff,” says Ian White, 
20, who works in Topman. “It was totally fine.” 

For many, the archetypes of “male” and “female”, 
“butch” and “femme” are still useful to tap into when 

you are exploring who you are, trying to build a sense 
of identity. “When I was younger, people would go 
for stereotypical looks because they’re a signpost,” says 
Chloe Cooling, a 20-year-old shop assistant who, when 
she meets me, is wearing shorts, trainers and a topknot. 
“But as you get older, sexuality, clothing and gender get 
more fluid. Everything melts into one. So people don’t 
try to look more butch or more feminine.”

One of the most powerful forces in broadening the 
horizon on gender identity has been that unpredictable 
beast called social media. “There’s a big gay community 
on Tumblr and there are always lots of posts about 
awareness,” says Charlotte Rutter, aged 17, who attends 
a private girls’ school in Wimbledon. “Of course girls 
have snogged other girls at a party – we’ve done it 
playing Spin the Bottle and things – but it wasn’t a 

“If a boy came into school in a 
skirt, it would be a big deal. But 
maybe it’s getting less like that”

Above: Caitlyn Jenner on  
the cover of Vanity Fair.  

Right: Miley Cyrus  
at the Amfar Gala with  

agender activist Tyler Ford 
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scandal. It might just be a 
bit of a shock because you 
didn’t know one of them 
was bisexual. There’s a trans 
girl at our school, and loads 
of girls have come out. 
Another friend is gender 
fluid, so she says she feels 
sometimes like she’s male, 
sometimes she’s female. It’s 
not shocking. We’re just 
like, ‘Oh, interesting’.” 

“I think it’s a bit of a 
sweeping statement to say 
bullying and name-calling 
doesn’t go on, because there 
are still bits here and there,” 
says White, “but social 
media makes it much easier 
to pick up and you’ll be 
shamed by a wider public.” 

“I would say that if you 
live up to a stereotype, you do get some sort of grief,” 
says Topshop sales assistant Michael Cartin, 20, who 
grew up in Ireland. “People say to me ‘Oh, you’re gay – 
but you seem so straight.’ And I wonder, if I acted really 
camp, would they still talk to me? Being effeminate is 
still looked down on a little bit and straight men are still 
apprehensive around it. I think it’s different for men and 
women; two female friends kissing in a club is banter. 
But if it was two guys it would still be a massive thing.” 

 f 
emale sexual experimentation 
may seem more mainstream, 
but how do young women 
react when their female friends 
come out? Would they feel 
comfortable sharing a changing 
room? A toilet cubicle? A  
bed? “It’s not a big thing,” says 
Rutter. “We’re going away on 
holiday with some guy friends – 
I see no problem with wearing 
a bikini in front of them, and  
it would be the same for a 
lesbian. I’d assume they could 
control themselves.”

“A girl in our friendship group came out in the 
summer holidays after school broke up,” says Yasmin 
Burrows, who’s 20 and works in retail. “None of us 
was surprised – we were just happy she could tell 
us. It wasn’t a big deal.” Polly Adams, a 20-year-old 
student at Bristol University, came out to her family by 
simply printing out the Wikipedia page for National 

Coming Out Day and leaving it on the kitchen table. 
However, there is no denying that adolescence is still 
a highly emotional time to be breaking away from the 
perceived mainstream, especially if you haven’t come 
to terms with your own identity or sexuality yet. “I 
spent most of my teenage years in my pyjamas, crying,” 
says feminist and French student Liz Harrison-
Kendrick, who considers herself asexual. “I thought I 
was a freak because I was just never interested in sex.” 
Harrison-Kendrick is constantly frustrated by the lack 

of people like her in popular culture. “There’s Benedict 
Cumberbatch in Sherlock,” she says, “and that’s it.” 

For model and drag performer Jacob Mallinson Bird, 
accepting his sexuality was also far from easy. “When I 
first even considered it in my early teens, the prospect 
of being gay terrified me,” he admits, reflecting Cara 
Delevingne’s recent comments that the possibility 
of being gay used to frighten her. (“It took me a long 
time to accept it,” she told American Vogue.) “The only 
people I really knew who were openly gay, bi, queer 
or anything non-normative were these Myspace emo 
kids,” continues Mallinson Bird, who starts at Oxford 
University this term. “I became really emo for a while, 
wore make-up every day and became quite aggressive 
with it – I’d assume that people would have a problem 
with me being gay, so would almost throw it in their 
face.” Finally, however, Jacob realised that if he could 
comfortably accept his sexuality, everyone else would, 
too. By the time he went to boarding school at 16, where 
he was living cheek-by-jowl with 700 other boys, he’d 
already been out for three years. “People who came out 
at boarding school got it a lot harder than I did. Perhaps 
because at that point they still weren’t fully comfortable 
in themselves.” 

Being told to be more confident, more comfortable 
and less worried about conforming is like being told to 
grow 17 inches – nigh on impossible. So how far are we, 
really, from being a truly fluid, truly open society? How 
far have we got to go? “We need to realise that sexuality 
is more of a spectrum and that you can feel differently 
about different people of different genders,” answers 
Mallinson Bird. “Just be who you want to be, because no 
one even cares now,” insists Burrows. As that unlikely 
activist Miley Cyrus puts it, “I don’t relate to being boy 
or girl, and I don’t have to have my partner relate to boy 
or girl.” And if it’s good enough for Miley, well, maybe 
it’s good enough for us, too.  Q

“Two female friends 
kissing is banter. But two 
guys is a massive thing”
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Soup up your everyday look – primary-colour splashes, a must-have 
coquettish minidress and strokeable textures rule this season’s style 

Photographed by Michael Hauptman. Styled by Lucy Bower 
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Stow the sporty 
zip-up – master 
casual retro  
in Preen’s varsity 
knit. Wear  
one size up  
for a baggier 
boyfriend fit
Opposite: cotton sweater, 
£431, Preen Line. 
Leopard-print miniskirt, 
from £82, Blugirl Folies 

If you buy only one 
pair of shoes this 
autumn, invest in  
a pair of dolly 
flats. Vivienne 
Westwood’s 
buckled version 
keeps the mod 
skirt the right  
side of cute
This page: wool poloneck, 
£395, Jonathan Saunders, 
at Net-a-Porter.com. 
Cotton miniskirt, £155, 
Claudie Pierlot. Leather 
shoes, £380, Vivienne 
Westwood. Hair: Teiji 
Utsumi. Make-up:  
Nami Yoshida. Nails: 
Pebbles Aikens.  
Model: Sophia Ahrens
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Throw back to 
Jane Birkin’s 

timeless  
party style and go 
super pared-down 
– let Bella Freud’s 
fishnet minidress 
do all the talking

Sequined wool minidress, 
£550, Bella Freud.  
Jersey body, £46, 

American Apparel
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This autumn, 
re-power that 
pristine white 
summer dress  
with a paintbox 
knit. The cobalt-
blue sweater is  
the perfect 
transitional piece
Cotton poloneck, from 
£169, MSGM. Wool-mix 
minidress, £48, Asos.com
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Slick PVC trousers 
are a daring day- 
to-night staple. A 
shaggy shearling 
smooths out the 
rock’n’roll edge

Shearling coat, £1,099, 
Yam Bonpoint. Sleeveless 

poloneck, from  
£250, Carven. Vinyl  
trousers, £195, The 

Kooples. Faux-suede 
boots, £50, River Island
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Catwalk sensation 
Sophia Ahrens 
punks up a Breton 
stripe with loose 
air-dried waves 
– try Tresemmé 
Perfectly Undone 
Wave Creating  
Sea Foam, £5.49
Wool sweater, £225,  
Zadig & Voltaire.  
For stockists, all  
pages, see Go Shop

107



108

From Choupette to Grumpy Cat, 
fashionable felines have taken over 

Instagram. Our latest obsession? 
Cheyenne, Maya and Julio, stars of the 

Black Jaguar White Tiger sanctuary  
in Mexico. Fierce, says Sarah Harris

C
ats are in. Lately, the fashion world 
has enjoyed a big flirtation with 
felines: cue Karl Lagerfeld and his 
sapphire-blue-eyed Choupette, 
a white fluffball Birman who 
has more than 100,000 Twitter 
followers and reportedly earns  

£2 million a year; then there is Grumpy Cat, a film-
star kitty with 800,000 Instagram followers; of course 
there is the original cat lover, American Vogue’s Grace 
Coddington, with her pampered cats, Bart and 
Pumpkin; and just two months ago Lara Stone posed 
with a sooty-faced kitten on Vogue’s August cover. 

But the ultimate cat experience has to be this: a two-
day stay at Black Jaguar White Tiger Foundation, the 
Mexican sanctuary set up by Eduardo Serio to rescue 
big cats from sad circumstances – illegal breeders, zoos 
and circuses – and give them a better life. 

I, along with 2.4 million others, had been following 
Eduardo’s Instagram feed obsessively, and so – in 
the name of research, of course – I paid him a visit. 
His house, which doubles as the headquarters of the 
foundation, is a 30-minute drive from Mexico City and 
is on a residential street in a wealthy suburb, secluded 
behind 30ft steel doors. “Welcome to Jurassic Park,” he 
jests, as the gates slide open and he invites me inside.  

I can tell you that nothing  compares to encountering 
a 10-week-old lion cub. Firstly, the noise – it isn’t a roar 
but more of a squawk, a tiny gravelly cry that’s less kitten 
and more like a lamb’s bleat. The fur isn’t as soft as a cat’s 
coat; it’s coarser, a little waxier. The perfectly rounded 
pads on their plump paws look and feel like they’re made 
from the finest mocha-coloured nappa leather; gently 
squeeze one and their pink-tipped claws spike out – so 
magically retractable it almost looks mechanical. And 
the eyes: a lion cub has the prettiest kohl-lined saucer 
eyes, which are brighter and sparklier than any others 
I’ve ever seen. They are kind, curious eyes framed by 
long eyelashes that blink slowly and stare intently, taking 
every bit of you in, and all surrounded by ultra-long 
crinkly white whiskers. In fact, everything looks too big 
for this tiny cat – those whiskers, the eyes, paws, not to 
mention the huge fluffy ears. This is Cheyenne, a baby 
lioness who bounces along with a confident swagger as 
though practising her prowl. Now multiply that bundle 
by a cuddle-puddle of eight, because there’s a pride of 
eight lion cubs outside my bedroom door.  

Eduardo tells me to quietly sit on the floor with my back 
against the wall. “They will come to you,” he says. One 
by one, they curiously look up from whatever it is they 
are doing – snoozing, rolling over one another, licking 
their paws – and slowly walk towards me. They step up > 

Heavy
petting



Feline good: Lara Stone is 
joined by kitten Mr Beans  
for a Vogue fashion shoot  
by Mario Testino
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on to my lap, climb up my legs, 
creep up to my neck until one 
starts pulling and chewing my 
hair, sharp little claws gripped 
in hard. Then comes the clawing 
and the biting – whatever they 
can chew on, they will. One 
attacks a loose sweater, another 
gnaws on my jacket cuff, one is 
on the waistband of my jeans, another pulls at my socks, 
while fingers are a favourite. Their mouths are soft and 
gummy but their front teeth are sharpest and their grip 
is strong. T-shirts are pierced with teeth holes at best, 
and shredded to rags at worst (luckily I had the foresight 
not to pack Céline). My arms and legs are bruised and 
grazed, but the experience is worth every minor injury.

In addition to the tigers chuffing from the garden, 
cubs crying, dogs barking (there are four, including new 
puppy Loco who arrived yesterday with a limp, rescued 
from the side of the road – Eduardo can’t help himself ), 
there is the incessant sound of banging coming from 
the kitchen; it can be heard from all over the house. 
It’s the sound of raw chicken necks being chopped  
(a nutritional balance of taurine, calcium and protein), 
ready for the cats’ feeding time. The noise lasts for hours. 

 I 
’ve followed Eduardo’s foundation on Instagram 
for the past 18 months, poring over his many 
videos of tiny cubs, purring and playing, 
drinking milk from baby bottles, but the story of 
Black Jaguar White Tiger began in September 
2013 with a tiny, orphaned jaguar cub called 
Cielo. Her mother died giving birth to her and 

Eduardo stepped in to rescue her, intercepting her sale 
to a pet store that was planning to drug her so paying 
customers could pose for pictures with her.

Today, his “Mexican Serengeti” has 152 rescued lions, 
jaguars and tigers, 30 employees, and a structured 

programme that the cats graduate through. Stage 1 is 
the nursery equivalent, where tiny cubs are hosted here 
at his home from as young as a day old. The youngest 
sleep together in a cushioned dog bed in Eduardo’s 
roomy walk-in wardrobe for round-the-clock care, and 
are bottle-fed KMR kitten formula every four hours. 
Right now, there are five: Hector, Kellan, Maverick, 
Iceman and Goose. “The Top Gun squad,” he laughs, 
bottle-feeding a hungry Hector, who is wrapped in  
a fluffy white towel, paws poking out to clasp the bottle. 

After a few weeks they move into a communal area 
with “nannies” who constantly monitor them. Here is 
playful Cheyenne and her pride. Cheyenne rules the 
roost – she’s three weeks older and hence bigger than the 
others. They all love having their white bellies rubbed, 
exploring, climbing. At four months, they are ready to 
socialise with other cats and move into the back garden. 
This space currently contains six-month-old tigers, 
white tigers, lions, white lions, a liger (a tiger/lion cross – 
“bad genetics,” Eduardo disapproves) and a little jaguar 
named Onix, who happens to be Cielo’s younger sister, 
an energetic ball of black who pounces around. 

When they get bigger, they’re relocated to Stage 2, an 
eight-acre ranch nestled in the dense forests of Mexico, 
a short drive from Eduardo’s home. The area is already 
expanding and a 45-acre extension is under way. Finally, 
Stage 3, currently in the works, will be a permanent 
home that comprises some 3,000 acres of land for the 
big cats to freely roam. (It’s impossible to release them > 

Right: Sarah with 
Cheyenne and her 

pride of young cubs

PIA RIVEROLA
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I can tell you that nothing 
compares to encountering  

a 10-week-old lion cub

Species of big  
cat at the 
sanctuary include 
lions, tigers, white 
lions and jaguars

Whatever the cats  
can chew on, they will. 
T-shirts are pierced 
with teeth holes  
or shredded to rags
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Above: Eduardo 
receiving a hug from 
Maya, a seven-month-
old lioness. Right: a pair  
of white Bengal tigers

Eduardo filming  
a pair of cats at Stage 2 
on his iPhone. 
Left: Slider and Ibiza, 
two cubs at Stage 1. 
Below: Julio the  
white lion

PIA RIVEROLA



113

into the wild, since they were all 
born in captivity and so without 
the skill set they would need  
to survive – in addition to the 
fact that their natural habitat is 
decreasing every year.) 

Dinner time. Crazy time. 
Silver bowls of chicken necks are laid out on the floor 
with military precision. As soon as they hit the floor, 
the cubs bound in. Three cubs tear into one dish, two 
more scramble for another. It’s the job of the nanny 
to pick them up and place each of them at their own 
bowl, ensuring they all get a full meal. (Regardless, 
Cheyenne always seems to finish early and help herself 
to another’s.) It’s over within five minutes and they then 
head to bed, little bellies full. 

Eduardo is able to function on very little sleep. He 
goes to bed late, is up throughout the night feeding the 
“babies”, and is ready to rise with the cubs at around 
6.30am. He takes the opportunity to Instagram round 
the clock, satisfying his followers in far-flung territories 
such as Australia. In a matter of 10 months he has 
gathered 2.3 million followers, gaining around 8,000 
a day. He loads every post himself, and often answers 
several of the thousands of comments that pour in. His 
account has become crucial in raising the foundation’s 
profile, public awareness and funds – so, too, have the 
celebrity visits to the foundation. Paris Hilton has 
dropped by, the Backstreet Boys were here recently, 
and Khloe Kardashian is due next. Their reach helps to 
ramp up exposure, and Eduardo relies upon it.

“It’s all for love,” he says of his job – which isn’t 
a job at all but a cause to which he has dedicated his 
life. There are no days off. The affection is returned; his 
fully grown lionesses race towards him, jump up into his 
arms and overload him with kisses. His legs and arms 
are patterned in scratches but, thankfully, nothing more 
serious; just the rare puncture from a fang, aches and 

bruises – all of which he barely even notices. But 
still, those scratches are a reminder that these 
aren’t pussy cats; I did stop short of entering 
an enclosure with two lionesses and one white 
tiger; they are barely a year old and super-playful,  
but already huge. No thank you.

Eduardo is adding more cats to the pride on 
a weekly basis. During the week of my stay, he 
rescues 63 lions, tigers and jaguars from the circus, 
most of which have been mistreated. “Although 
they’ve been around people, they haven’t been 
around humans,” Eduardo says. Keeping big cats 
as pets is rife in Mexico, thanks to lax laws and 
the status that goes along with owning exotic 
wildlife, glamorised by drug lords and wealthy 
kingpins. There isn’t sufficient enforcement and 

with the limited resources of the Mexican government, 
even when lions, tigers and jaguars are seized, they’re 
often destined for a worse fate – overcrowded zoos. 

Eduardo does what he can to ensure they’re not sold as 
pets. The pride of cubs was bought from a breeder. I ask 
him if this only funds the very thing he despises.  

“What’s the alternative?” he asks. “That the cubs are 
sold to bad owners, that they’re mistreated, or 
neglected? At least this way I can take care of them 
and give them a better home.” He works tirelessly to 
close such businesses down. It’s a slow process, but  
he’s making headway – the latest breakthrough comes 
in the shape of Ignacio Millan Tovar, a biologist  
who has been elected as the natural-resources 
underboss of Profepa 
(the Mexican Federal 
Attorney for Environ -
mental Protection). 
“He’s a great guy; he 
supports what we’re 
trying to do and he’s on 
our side.”

Until policies are 
changed and regulations 
are enforced, Black Jaguar White Tiger is a better 
solution than any alternative. Personally, for these 
big cats and small cubs like Cheyenne and her pride,  
I’m glad they have Eduardo and, judging by the way 
they love him, it’s clear they are, too.  Q

Visit Blackjaguarwhitetiger.org. Eduardo Serio’s 
Instagram account is @Blackjaguarwhitetiger

Paris Hilton dropped by, 
and Khloe Kardashian  

is due to visit next

The tiny cubs  
soon grow into  

huge cats – the black 
jaguar Cielo, below 

left, was the first that 
Eduardo rescued. 
Below right: Leo  
the lion sleeping

For more feline 
footage, visit Vogue.

co.uk/voguevideo
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Boy meets girl… It’s the 
same story all around  
the world. Or is it? 
By Louisa McGillicuddy

EMILY BROWN  
Emily, 16, lives in a suburb of Sydney and attends  

a Catholic girls’ school

The majority of schools in Australia are co-ed, but  
I study at a private girls’ school, so it’s a little harder 
for me to meet guys. Instead, I’ll get to know boys 
who I catch the bus with, or meet at a big party in the 
countryside like Hunter Valley (a lot of families live out 
of town). Girls here start dating around Year 9 (age 14) – 
although some of my friends have only started recently. 

We get sex-ed classes from that age too, but the 
teachers at my school are quite conservative. People 
begin having sex around 15 or 16; my friends’ attitudes 
towards virginity are quite relaxed, but of course for 
some people it is a really big deal. 

Usually when someone meets another person they 
like, they go through a period that we call “tuning”. 
Basically, they will be exclusive, but not yet officially 
going out. Certain people could be tuning for three 
weeks or six months – it all depends on who it is. It’s 
less common to date a few different guys casually.

Couples will hang out as a group with their friends 
and spend time at the beach – Bondi Beach is right by 
my house. It’s pretty rare that you’d go out on a formal 
dinner date – you’d go somewhere that wasn’t too fancy, 
maybe Sushi Train and a movie. Usually the guys insist 
on picking up the bill, but my friends and I are very 
uncomfortable about being paid for. If I’m going to go 
hang out with a guy, I’d probably tell my parents I’m off 
to see a girlfriend – only to avoid the questions!  >

Sydney
AUSTRALIA
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Hold my hand: Bruce Weber 
evokes the spirit of young love 
in a fashion story for Vogue, 
April 2012
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MICHAELA NICHOLAS  
Michaela, 16, is a high-school junior living 

in Scarsdale, New York 

I live in a suburban neighbourhood 
45 minutes outside Manhattan. The 
majority of my friends have fake ID 
and will go to a club in the city, but 
when it comes to dating I prefer to stay 
local. Some girls start seeing boys in 
eighth grade (age 13 to 14), but most of 
my friends started properly in freshman 
year of high school (age 14 to 15), then 
having sex in junior year (age 16 to 17). 
There’s definitely an expectation for 
the guy to ask you out; I wouldn’t feel 
comfortable the other way around.

I don’t like the amount of social 
media that is involved in the dating 
scene in New York: it feels like couples 
talk more over text or Snapchat than 

they do in person. One girl at school 
got into trouble recently when nude 
pictures she sent to her boyfriend on 
Snapchat were leaked – it was awful. 

A senior invited me as his date to 
prom this summer – normally juniors 
don’t get to go until their senior year. I 
ordered about five outfits online before 
deciding on a short, embellished dress 
(only seniors wear long gowns). My 
date came over with a corsage, then 
the dance itself was chaperoned by 
teachers. It’s not like the movies – we 
don’t vote for prom king and queen.  
I don’t know any schools that do that.

The most fun is the after-prom: you 
get a bus to a club in the city. There’s 
great gossip: people getting thrown out 
or kissing other people’s dates… Then 
you have to go to school the next day! 

KATIE BELL-WRIGHT  
Katie, 18, lives in Al Safa, a neighbourhood popular with expats. 

She is in her final year at the American School of Dubai

I was born and raised in Dubai, and I love it here. It’s very 
international and teaches you to respect different cultures 
from an early age: 80 per cent of the population are expats 
from all over the world (my parents came over from 
America). The stricter Emirati locals only socialise with 
other Arab kids, but the more moderate Muslim families 
will send their children to mixed schools like mine.

In terms of meeting guys it can be difficult – boys here 
are not too outgoing when it comes to girls. A lot of my 
friends have done the asking-out, and most of us have 
dating apps like Tinder. On the whole, Dubai has a pretty 
Western attitude to sex and relationships – most people 
lose their virginity around 17. 

I’m seeing someone at the moment. We’ll go to the 
movies, hang out at his house or spend time at the JBR, a 
popular outdoor mall on the beach. In our compound (a 
gated expat community), you can wear what you like, but 
you have to dress conservatively when you go outside: 
knees and shoulders should be covered. Normally I’d wear 
jeans and a cute top from Zara or Forever 21 on our dates.

One downside to dating in Dubai is that public displays 
of affection are pretty off-limits – you can only hold 
hands or hug. It’s not as bad as it used to be, but you’ll still 
get told off by the police if they catch you making out. A 
quick peck on the cheek is as far as you’d want to go. 

New York
UNITED STATES  

OF AMERICA

Dubai
UNITED ARAB EMIRATES
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ALCA AGABEYOGLU
Alca, 18, lives in Galata, in the centre of 

Istanbul. She is a second-year student of 

art history at the Sorbonne in Paris

Istanbul is the meeting point of East 
and West, and our culture has many 
aspects of both. Islam is present in every 
family, but the way it is practised varies 
widely: some very strict parents arrange 
marriages and forbid their daughters 
to date, but that’s quite distinct from 
life in Istanbul. The more traditional 
Muslim families live their lives quite 
separately in Turkey. 

I’ve been going out with my 
boyfriend, Ugur, for two years – we met 
in school. I like how boys are raised in 
Turkey. A son is very important here: 
they are always pampered, treated  

like little kings, but also taught 
manners and modesty. On a date he 
would be a gentleman, and never leave 
the girl to go home by herself. He is 
also jealous, but in a good way – he 
looks after the girl.

If something’s trending in Istanbul, 
everyone does it. You can wander 
around popular places such as Bebek or 
Nisantasi and see dozens of similarly 
dressed guys in Ralph Lauren polo 
shirts and Prada trainers. What you 
wear depends on where you go. If  
I go to Taksim Square (where a lot of 
political protests or gay-pride marches 
are held), I wouldn’t wear a short skirt 
or show décolletage. Besides that,  
I wear what I want – there will always 
be people who stare.  Q

DAMISOLA OLOKO  
Damisola, 18, lives in a gated community in Lagos. She is about  

to move to Britain to study at Warwick University

Lagos is the largest city in Africa, and one of the fastest growing 
in the world. There’s a large income disparity in Nigeria, and my 
neighbourhood is a small social circle, so everyone knows each other. 

I went to a co-ed boarding school here and we start dating quite 
early, generally towards the end of Year 9 (age 13 to 14). I’m single 
at the moment, but on a date I would go out for drinks at a hotel, 
maybe the Radisson. Nigeria is pretty relaxed about alcohol – no 
one will ID you as long as you pay! You wouldn’t turn up to a house 
party with your date – everyone would be talking about it the next 
day – but you might go to a club together. Nigerians love to shout 
and scream and dance with their whole body. It’s all about attitude.

You always have to ask your parents’ permission before you go 
out, because you can’t get anywhere without a driver. Or your date 
will pick you up – all my male friends can drive. But you can’t get 
around by yourself and Ubers are not used that much. Armed 
robbery, kidnapping and harassment are still problems here, and 
we’re still cautious about Boko Haram. 

You won’t see any gay couples in Lagos – Nigeria doesn’t accept 
LGBT rights. When it comes to talking about boys, it depends a 
lot on your parents. I chat to my mum about some stuff, but others 
probably wouldn’t want to hear about their children’s dating lives.

Istanbul
TURKEY

Lagos
NIGERIA
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Accessorize.com 
Adidas Originals  
0870 240 4204  
Aldoshoes.com  
Americanapparel.net  
& Daughter And-
daughter.com 
& Other Stories Stories.
com 
Anyahindmarch.com  
Beach London  
020 7033 4111 
Bellafreud.com  
Benetton.com  
Beyondretro.com  
Blugirl.it  
Brownsfashion.com  
Butler & Wilson  
020 7409 2955 

Calvinklein.com
Cartier.com 
Carven 020 7225 7110 
Chanel 020 7493 5040 
Chloé 020 7823 5348 
Clairebarrow.com
Claires.co.uk 
Claudie Pierlot  
020 7408 1030 
Cleob.com  
Debenhams.com  
Dorothyperkins.com  
Dover Street Market  
020 7518 0680 
East.co.uk  
Ed Marler  
info@edmarler.co.uk 
Elevenparis.com  
Falke.com  

Fenwick 020 7629 9161 
Frenchconnection.com  
Goodhoodstore.com 
G-star.com 
Gucci 020 7235 6707 
H&M Hm.com  
Hilfiger Collection  
020 3144 0900 
Houseoffraser.co.uk  
Jackwills.com  
Jcrew.com 
Jeeperspeepers.co.uk  
Johnlewis.com  
Johnsmedley.com  
Jonesbootmaker.com  
Juliette Botterill Millinery 
Juliettemillinery.co.uk 
J-w-anderson.com  
Keds.co.uk  
Thekooples.co.uk  
Lavishalice.com  
Levi.com 
Mango.com  
Marc by Marc Jacobs  
020 7408 7050 
Marks & Spencer  
0333 014 8555
Marni 020 7245 9520 
Michael Michael Kors  
020 7659 3550 
Missselfridge.com  
MM6 Maisonmargiela.com 
Monki.com  
Moschino 020 7318 0555 
Msgm.it  
Newlook.com  
Next 0333 777 8939 

Nixon.com  
Oasis-stores.co.uk 
Office.co.uk  
Orchidclothing.co.uk  
Pandora.net  
Pepejeans.com  
Piamita.com  
Prada 020 7647 5000 
Preen Line 020 8964 9992 
Primark 0118 9606 300  
Psyche.co.uk 
Pullandbear.com  
Pumpumsocks.com  
Quizclothing.co.uk 
Rarelondon.com  
Riverisland.com  
Rokit.co.uk  
Saint Laurent by Hedi 
Slimane 020 7493 1800 
Sandro 020 7486 9176 
Selfridges 0800 123 400
Tattydevine.com  
Tedbaker.com 
Tezenis.it  
Topman.com  
Topshop.com 
Urbanoutfitters.com  
Versus 020 8743 3678 
Thevintageshowroom.com  
Vivienne Westwood  
020 7439 1109 
Vvrouleaux.com  
Whistles.com  
Yam Bonpoint  
Bonpoint.com 
Zadig & Voltaire  
020 7792 8788 

Prices and availability were checked at the  
time of going to press, but we cannot guarantee  
that prices will not change or that specific items 
will be in stock when the magazine is published.  
We suggest that before visiting a shop you 
telephone to make sure they have your size.  
Where unspecified, stockists are in London; 
alternatively, websites  or general enquiry 
numbers are given.  

GO SHOP
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SAVE
THE
FRIDGE

The fridge needs help. Because much of the energy we need to power it 

produces waste, pollutes the atmosphere and changes the climate. We can 

transition the way we produce and use energy in a way that will contribute 

to a sustainable future. We’re campaigning in countries all around the world 

to provide the solutions for governments, for companies and for all members 

of society to make the right choices about energy conservation and use. 

And you, as an individual, can help just by the choices you make. Help us 

look after the world where you live a panda.org

Spitsbergen, Norway.

© Wild Wonders of Europe / Ole Joergen Liodden / WWF-Canon



RECREATE WILLOW SMITH’S GLOBAL 
FASHION MASH-UP AND INJECT 

WILD STYLE INTO YOUR WARDROBE

Fresh Princess

OFF-DUTY 
DENIM

Rock’n’roll ripped 
jeans are a signature 
staple. Willow piles 
on the personality 
with graphic tees 

and slogan 
sweatshirts

STEP UP
Make like Willow 
and opt for disco-
ready platforms. 

Team with stand-out 
socks that mix 

kawaii kitsch with 
Caribbean cool

WORLD VIEW

Willow scours the planet for 
style inspiration. Eastern 
ideas and tribal details reflect 
her nomadic lifestyle

BEAUTY MUSE 
Whip your hair 
up a storm with 
Willow’s favourite 
styling pomade

PEPE JEANS
DENIM JEANS, £115

ELEVEN PARIS 
COTTON-MIX 
SWEATSHIRT, £69

ORCHID CLOTHING
BROCADE TOP, £25

FREEDOM 
BRACELET, £8.50, 
AT TOPSHOP

DIOR 
ADDICT 
FLUID 
SHADOW, 
£25

MURRAY’S 
POMADE, 
£4.49, AT 
AMAZON.
CO.UK

ALDO
RING, £12

TOPSHOP
PLATFORM 
SANDALS, 
£52 

PUM PUM  
SOCKS

SOCKS WITH 
LACE FRILL, 

£25 

FUJIFILM 
INSTAX MINI 
CAMERA, £69, 
AT JOHN LEWIS

MOSCHINO
PVC BUMBAG, £303

Earth to Willow: 
looking laid-back  
on Instagram

Kicking back with  
brother Jaden
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MISS VOGUE stylefile





calvinklein.com


