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RAISE AWARENESS,
TRANSMIT OUR PASSION,
HELP PROTECT THE OCEAN

www.blancpain-ocean-commitment.com
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NEW YORK ·  645 F IFTH AVENUE BETWEEN 51ST & 52ND STREET ·  212 396 1735
LAS VEGAS ·  THE FORUM SHOPS AT CAESARS PALACE ·  702 369 1735







Black Badge is the boldest expression for those who dare to be different – its powerful presence intensifi ed 

by an arresting new aesthetic. Behind the wheel, the intensity of Black Badge’s drive is captivating.

To be released from convention, contact us now.

Rolls-Royce Motor Cars NA, LLC

www.rolls-roycemotorcars.com

 @RollsRoyceCarsNA

© Copyright Rolls-Royce Motor Cars NA, LLC 2017. The Rolls-Royce name and logo are registered trademarks.
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to outstanding
Personalities
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Multi-Award
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the Chronograph
(1816)



United States and Canada - FitzHenry Consulting at (561) 212-6812
International - Les Ateliers Louis Moinet, Switzerland, info@louismoinet.com
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The value of investments can go down as well as up. Your capital and income is at risk. In the UK, UBS AG is authorized b he Prudential Regulation Authorit nd subject to regulation b he Financial 
Conduct Authorit nd limited regulation b he Prudential Regulation Authorit . © UBS 2017. All rights reserved.



ubs.com/footsteps

Will m  children 
follow in m
footsteps?
Or create their own path?

How do I plan for their future?

As families grow, the hange. Relationships evolve. 
Opinions differ.

Your hopes fo our children ma ot be what the
dream for themselves.

We appreciate the sensitivit nd complexit f
succession. So we can hel ou create plans that 
are right for our famil .

And fo ou.

For some of life’s questions, you’re not alone. 
Together we can find an answer.
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2018 S560 Sedan shown in Iridium Silver metallic paint. Optional equipment shown and described. ©2017 Mercedes-Benz USA, LLC For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com.

Introducing the new 2018 S-Class. Never before has an S-Class existed in more complete harmony with both its  

driver and its surroundings. With a single selection, you can adjust the 64-color ambient lighting, cabin climate,  

fragrance intensity and Burmester® Surround Sound System to match your mood. All while an advanced suite of  

driver assistance systems intelligently monitors the road ahead and micro-adjusts the drive—reenergizing the driver  

and an industry. MBUSA.com/S-Class

It soothes the five senses. 

It drives with a sixth.
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uncommon craftspeople and 
companies behind the most 
coveted custom creations—
from perfectly tailored Italian 
suits and head-turning hot 
rods to personalized wine 
blends and extraordinary 
private journeys.

128
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The eighth incarnation of 
the Rolls-Royce Phantom 
is a stalwart exemplar 
of tradition, quality, and 
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136
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The ruggedly refined 
expedition yacht Cloudbreak 
can take you heli-skiing in 
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Top-tier watchmakers 
like Bulgari and Piaget are 
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ultimate ultrathin timepiece.  
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Collected Memories
Our intrepid author ponders 
the neurotic nature of 
collectors as he joins 
an oenophile on an epic 
epicurean tour through Italy 
and France.  
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160
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Taking the new McLaren 
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most powerful design in 
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Roger Dubuis Beverly Hills Boutique, 9490 C. Brighton Way, Beverly Hills, CA 90210 - Phone: +1 310-734-1855
Roger Dubuis New York Boutique, 545 Madison Avenue, New York, NY 10022 - Phone: +1 212-651-3773 

www.rogerdubuis.com

Limited edition of 88 pieces
Performed with winning race 

tyre rubber
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168  Further Afield: Trends 
in Ultralong-Range 
Business Aircraft

 The best are getting 
better—longer 
ranges, steeper 
approach abilities, 
and customizable 

are upping the 
allure of large 
business jets. 

181 Elevated Interiors

 
cabin designs are 
raising the bar for 

192 Playing by the Rules

 Sparked in part 

personal-aircraft 
designs offer a 
fresh take in a 
typically staid 
category.

198 Getting to Know You

 Magellan Jets is 

more personal touch 

201 Low Cost, 
Convenience, and 
Caveats

questions you need 
to ask before 
booking a seat on a 

204 What’s Taking Flight in 
Flight Services 

 See the latest perks 

Jets, JetSuite, 
Sentient Jet, 
NetJets, Wheels Up, 
and more.

208 Robb Report Private 
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block—from an ultrarare
Reverso from Patek Philippe
to a ferociously fashionable
Cartier panther.

213 T I M E W E L L  S P E N T
Just when you think Cape
Town can’t get any cooler,
the city steps up its game
with chic hotels, new restau-
rants, and the art world’s
most anticipated opening
of 2017.
BY SARAH KHAN
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A posh punching bag from
Giorgetti, a high-class horse-
shoe set, and skin-saving
moisturizers for fall.
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Heavy-metal hero and
horror-film aficionado Kirk
Hammett unfurls a few of his
favorite posters.
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How does Loro Piana make
the world’s finest textiles?
It all starts in the Peruvian
Andes, the Australian
Outback, or the Mongolian
hinterlands.
BY JILL NEWMAN
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The most dazzling debuts in
fashion, autos, travel, home,
dining, and more.
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Our collector’s corner high-
lights the best on the auction
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Our editors call out their
fall favorites, from Robb
Report’s annual Culinary
Masters celebration to horse
racing’s seaside spectacular
and Yves Saint Laurent’s dual
museum debuts.
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A stargazer’s dream
yacht, Greubel Forsey’s
marvelous miniatures, and
other enticing concepts for
land, sea, and sky.
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Best in
Shows
After making the
rounds at last month’s
boat shows, our
experts share their
top discoveries.
robbreport.com/
cannesmonaco2017

ON THE WEB
R O B B R E P O R T . C O M

READER SURVEY RESULTS

Which autumn fashion trend are you falling for? 
RobbReport.com readers shared their preferred styles  
for the season: 

Provenance and
heritage are critical 
to Cognac’s allure, 
but some of the 
oldest maisons are 
introducing new 
editions that  
take a modern  
approach to 
transcending time. 
robbreport.com/
moderncognac

Cognac’s
Modern 
Classics

STORY OF THE MONTH

15%
Military-

Inspired Looks 

43%
Corduroy

37%

5%
Western-Inspired 

Looks 

Brown Suits 



Peninsula Classics Crowns the Most 
Beautiful Car for 2017 
robbreport.com/peninsulaclassics
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RARE AND COLLECTIBLE CARS

Quintessential Cars at the 2017 
Quail Lodge Concours 
robbreport.com/quaillodge2017

6 Classics Head to Monterey Car Week
robbreport.com/mullinmonterey

The  
High 
Five

Amanyangyun
robbreport.com/amanyangyunopens

Ventana Big Sur  robbreport.com/ventanaopens

Three New Cars Bound to Be Coveted  
robbreport.com/covetedcars

Our followers loved 
the infinite ocean 
view from the new 
@gansevoortvillas in 
Turks and Caicos. 

Instagram
@robbreport

Our fans were split on 
the question of whether 
even a Lamborghini 
phone is worth $2,500.

Facebook
Facebook.com/robbreport

The retweets were flying 
when we presented 
#BestoftheBest winner 
@Lamborghini Aventador S 
at the @PebbleConcours. 

Twitter
@robbreport

1956 Aston Martin DBR1 Sets 
Auction Record 
robbreport.com/dbr1auction

Popular posts 
@RobbReport

SOCIAL STANDING

Asilia Jabali Ridge robbreport.com/jabaliopens

Wakaya Club & Spa robbreport.com/wakayaopens

Waldhotel Bürgenstock
robbreport.com/burgenstockopens

FABULOUS FALL GETAWAYS 

WEB EXCLUSIVES

A SNEAK PEEK AT SOME THE SEASON’S MOST
ANTICIPATED HOTEL OPENINGS





A CREATIVE ADULT IS A CHILD WHO SURVIVED



Brett Anderson
Executive Vice President,

Editor in Chief

EDITOR’S NOTEBOOK

contributor larry bean’s personal preferences are informed by personal fears—of heights and of
flying. While writing “Getting to Know You” (page 198), however, he realized that he may have missed
his true calling. Todd Weeber, vice president of services and support at Magellan Jets, told him that pilots
are typically systemic thinkers, and 90 percent of them also experience acrophobia. Larry, who con-
ducted some research of his own, learned that the fear of heights may be as much physical as psycholog-
ical: Atop a high building, for example, the eyes have no anchor of focus, which can throw off the balance
and instill an anxiety over lack of control—something certain to unnerve the systemically minded. But
why are pilots not afraid of flying, as most people with acrophobia are? “Probably the reason pilots aren’t
afraid,” Larry concludes, “is that they’re in control of the plane. So if a fear of heights makes you afraid of
flying, maybe the best way to get over it is to become a pilot.”
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It’s All 
About You

“Today you are YOU, that is TRUER than true.
There is no one alive who is YOUER than you.”  

— D R .  S E U S S

only a handful of individuals enjoy the personal attention paid to wine collector Jeff Joseph on his travels, 
as Alan Richman notes in “Collected Memories” (page 155), his account of a sybaritic trek through Italy and 

France. “Jeff has been a friend for 30 years,” Alan says, “and he will do anything for me—except allow me to order 
the wine.” Yet on this journey, his friend surprised him. “In Viareggio, our first stop, Jeff decided we should have 
lunch at a seaside establishment he loved years ago,” recalls Alan. “He ordered the deluxe crudo assortment and 

asked for the wine list. When I suggested he might allow me to order just this once, he acquiesced. I picked a 
2015 Antinori Guado al Tasso Vermentino, less than $30 on the list. He drank it willingly, conceded that it was 

very good, and offered a toast to our trip: ‘To the first of many wines,’ he said, ‘all more expensive.’�”

CORRECTION: In “A Different Side of Sri Lanka” (August 2017), two images featuring Shangri-La’s Hambantota Resort & Spa were 
erroneously identified as the Owl and the Pussycat Hotel. The Shangri-La opened in June 2016 on Sri Lanka’s southern coast.

to quote the inimitable Theodor Geisel in 
these pages has been a long-standing ambition 
of mine—not only because the amphibrachic 
cadence of his rhymes prepared my then-youthful 
ears for a later appreciation of verse, but also 
because he was the first celebrity I ever met (at 
age 6, in the Santa Barbara Public Library). Given 
that this issue’s cover story, “The Bespoke List” 
(page 105), celebrates the rewards of personal-
ization, this moment seems the proper one to 
indulge my whim. 

Because life is not, in fact, all about us, the 
instances when we can have things our own way 
are particularly sweet. And often we’re not the 
only beneficiaries of our caprices, as Jill Newman 

discovered at the New York unveiling of Harry 
Winston’s Legacy collection, the subject of “Rock 
Solid” (page 84). The 22 diamond pieces had to 
be transported—at considerable expense—the few 
short blocks from the jeweler’s flagship store to 
the St. Regis Hotel in three armored cars. “Some-
times I forget how rare and precious this jewelry 
is, because it’s made to be worn,” Jill says. “But 
Harry Winston underscored the specialness of 
the occasion.” After admiring the jewels, Jill and 
the remaining guests were escorted into a private 
dining room illuminated only by candles, where 
a repast of caviar decorated with edible gold leaf 
awaited. “Diamonds, candles, and caviar,” Jill 
observes, “definitely go together.”







VIA DELLA SPIGA 48, MILANO, ITALY
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More Californians, 
Floridians, and 
Texans own private 
aircraft than residents in the 
other 47 states. Data gathered 
by the Federal Aviation 
Administration and published 
by the General Aviation 
Manufacturers Association 
(GAMA) show that California, 
Texas, and Florida are by far 
the most active states for 
private flights. In fact, No. 3 
Florida had more than twice as 
many hours in the air as No. 4 
Oklahoma. What makes these 
three states so private-flight 
friendly? Favorable flying 
weather might be one reason; 
an abundance of airports 
could be another (Texas ranks 
second in the country in that 
category, and California third). 
Or maybe it’s simply because 
they are the country’s three 
most populous states. “When 
you compare the states’ 
activity, do so in the context of 
population,” says Jens Hennig, 
GAMA’s vice president of 
operations. California, he 
points out, accounts for about 
12 percent of the country’s 
population and, with nearly 
21,000 aircraft, 10 percent of 
the country’s private-aviation 
fleet. Florida makes up about 
6.4 percent of the country’s 
population, and its residents 
own about 6.9 percent of the 
collective private fleet in the 
States. Those correlations 
make sense, especially when 
combined with shared 
friendly-sky statistics such as 
plentiful airstrips and sunny 
days.  —LARRY BEAN

Why are California, Texas, and Florida such popular hubs for private aviation?

TOP 10

Hours Flown

COLORADO 654,000

CALIFORNIA 2,408,000

TEXAS 2,251,000

FLORIDA 2,034,000

OKLAHOMA 822,000

ARIZONA 809,000

OREGON 776,000

NEW YORK 698,000

ALASKA 696,000

OHIO 662,000

Number of Active  
Private Aircraft
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SUNSEEKER 

INTERNATIONAL  
sunseeker.com 

The Predator 68 MKII encompasses 
all the attributes that have made 
Sunseeker the brand of choice for 
sport-yacht lovers. Performance, 
style, and an uncompromising 
attention to detail—like the fully 
opening glass doors and sunroof to 
welcome the outside—set the yacht 
apart from the rest.

BRITISH VIRGIN ISLANDS 

TOURIST BOARD  
bvifoodfete.com

Peter Island Caribbean  

Food Festival 
November 10–11th 

Part of BVI’s monthlong Food Fete 
celebration, the Peter Island’s 
Caribbean Food Festival brings chefs 
from various Caribbean islands 
to celebrate Caribbean food and 
cooking techniques. Nestled in the 
charm and beauty of Peter Island, 
the exclusive resort is a getaway for 
some of the world’s A-listers.

HARRY WINSTON  
harrywinston.com

The House of Harry Winston honors 

Mr. Winston’s commitment to making 

celebrations shine even brighter 

through the new diamond, sapphire, 

and aquamarine jewelry pieces of the 

Sparkling Cluster collection. Perfectly 

complementing the most special 

occasions, Sparkling Cluster sparkles 

with unparalleled brilliance.

P R O M O T I O N
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WHAT THE 
EDITORS ARE 
OBSESSING ABOUT 
THIS MONTH.
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A FIRST-RATE 
V-8 1 “My inner secret agent is anxious for 

the new Aston Martin V-8-powered 
DB11 (astonmartin.com). Able to hit 

62 mph in 4 seconds and reach a top 
speed of 187 mph, the 503 hp coupe is a lighter 
and sportier sibling to the marque’s original V-12 
version. Arriving this month with a starting price of 
$198,995, the V-8 variant definitely delivers more 
Bond for the buck.”  —VIJU MATHEW

:
A S T O N  M A R T I N  D B 1 1  V 8
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PERFECT 10 
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2
“I’ve already booked my trip to Ireland’s Adare Manor
(adaremanor.com), which reopens this month after a nearly
2-year renovation. The classic country-house hotel in County

Limerick has updated everything that existed on the property and
added a few things that didn’t, including a 42-room wing and a La Mer spa.
The new Tom Fazio golf course won’t be playable by the time I visit, which
just gives me an excuse to return next spring.” —BRUCE WALLIN

LUXURY IN LIMERICK
A D A R E  M A N O R

:

GOLDEN 

GOOSE
G R E Y  G O O S E  I N T E R P R E T E D 
B Y D U C A S S E

3
“Much of the 
artistry asso-
ciated with dis-

tilling has seemed 
to skip over vodka—until Grey 
Goose’s recent collaboration 
with chef Alain Ducasse. The 
elegant Grey Goose Interpreted 
by Ducasse ($100) is made 
using three separate toastings 
of winter wheat. Ducasse 
has a passion for roasting 
chocolate, so why not wheat? 
Its notes of vanilla, toasted 
brioche, toffee, and espresso 
are elevating my gimlets this 
month.”  —JANICE O’LEARY

:

“Paris or Marrakech? This 
month, Yves Saint Laurent 
devotees will flock to both cit-

ies as two museums dedicated to 
the late French fashion designer debut 1,500 
miles apart. The Musée Yves Saint Laurent 
Paris (fondation-pb-ysl.net) opens October 3 
in YSL’s former atelier on Avenue Marceau; 16 
days later, a second outpost debuts on Mar-
rakech’s Rue Yves Saint Laurent. Together, 
the institutions will be home to thousands of 
haute couture garments, accessories, draw-
ings, and photographs.”  —JACKIE CARADONIO

:

TWICE 
AS 
NICE 
M U S É E  Y V E S  S A I N T  L A U R E N T

4





42 O CTO B E R  2 0 1 7

PERFECT 10 
T H E  E D I T O R S ’  L A T E S T  O B S E S S I O N S
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7 CANDAUX 

ATTITUDE
D A V I D  C A N D A U X  1 7 4 0  T H E  F I R S T  8

“Known for his work as a master 
watchmaker for Jaeger-LeCoultre—and 
for creating the movement of the MB&F 

HM6—David Candaux is releasing the first 
timepiece under his own brand. The David Candaux 1740 
the First 8 ($223,000) is an asymmetrical movement with 
a 30-degree-inclined flying tourbillon and a gear train and 
bridges mounted at a 3-degree incline. The first of eight 
pieces are being delivered this month, and a variant with a 
silvered dial is expected in 2018.”  —JUSTIN MASTINE-FROST

:

5
“Earlier this 
year, cele-
brated chefs 

Thomas Keller, 
Daniel Boulud, and Jérôme 
Bocuse helped coach the U.S. 
team to its first-ever victory 
in the prestigious Bocuse 
d’Or cooking competition. On 
October 23, they’ll reunite 
along with rising stars in the 
culinary world to host 3 days 
of amazing food and golf at 
Robb Report’s Culinary Masters 
event (culinary.robbreport.com) 
at Montage Laguna Beach in 
Southern California.” 
—JEREMY REPANICH 

:

TASTE

FEST
R O B B  R E P O R T  C U L I N A R Y 
M A S T E R S

:

6 OFF TO  
THE RACES 
2 0 1 7  B R E E D E R S ’  C U P  W O R L D  C H A M P I O N S H I P S

“The annual Breeders’ Cup World Championships 
is being held for the first time at the seaside Del 
Mar racetrack in San Diego, and L’Auberge Del 

Mar (laubergedelmar.com) is celebrating in style. 
The Thoroughbreds go head-to-head on November 3 and 4, 
but the hotel is saddling up all week with parties to kick off the 
racing season and honor each day’s winners.”  —PHOEBE NEUMAN 
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PERFECT 10 
T H E  E D I T O R S ’  L A T E S T  O B S E S S I O N S

SHEER

BRILLIAN
F E R N A N D O J O R G E

8
“When I first
laid eyes on
Fernando

Jorge’s new
Brilliant collection (fernando
jorge.co.uk), I was com-
pletely entranced. It’s the
Brazilian-born, London-based
designer’s first collection
based around diamonds—he
usually works with color-
ful stones like opals and
amethysts—and the pieces
truly live up to their name. The
exquisitely articulated Disco
earrings twist with vertebral
litheness, and the Disco
bracelet (pictured) makes a
dazzling modern statemen
The pieces are available
month at Barneys New
—CAROLYN MEERS
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“Boglioli’s (boglioli.it) new collection
epitomizes the easygoing elegance 
in modern menswear. In stores this 

month, these three versatile pieces are an 
instant wardrobe update. The lightweight turtleneck 
is a stylish alternative to a collared shirt and a great 
layering piece under this checkered blazer and 
unlined wool coat.”  —JILL NEWMAN

:

9
HAPPENS

IN VEGAS
N B A A - B A C E

“Aviation professionals and enthusiasts will 
converge on Las Vegas October 10 to 12 for the 
National Business Aviation Association’s Busi-

ness Aviation Convention & Exhibition (nbaa.org). 
Featuring more than 1,100 exhibitors and 100 business aircraft at 
the Las Vegas Convention Center and Henderson Executive Air-
port, the show gives current and prospective aircraft owners an 
insider look at the latest in private aviation.”  —DANIELLE CUTLER

:

10 CLASSIC  
COMFORT
B O G L I O L I ’ S  F A L L  C O L L E C T I O N
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Floor-to-ceiling windows and sweeping skylights 
have become de rigueur on most superyachts, but 
Luiz DeBasto’s 295-foot Cosmos concept takes 
transparency to the extreme. Thousands of square 
feet of glass, covering most of the superstructure, 
aim to provide endless views of water and sky. 
The metal-framed glass panels create a full dome, 
and the UV-protected glass can be dimmed or 
even colored, depending on the owner’s wishes. 
“The glass looks quite simple,” DeBasto says, 
“but it’s extremely complex in order to comply with 
all the regulations.”

For those who prefer to do their stargazing 
outdoors, Cosmos offers a hot-tub-equipped 
observation deck that is connected to a vast, 
open-plan saloon. It also has all the expected 
features of a contemporary superyacht, including a 
large infinity swimming pool, many social areas 
across the exterior, and a foredeck helipad.

Oceanco, the builder of some of the world’s 
largest and most technically complex custom 
yachts, has studied Cosmos for structural 
feasibility, and its engineers have given the glass 
palace a thumbs-up. Now the shipyard is just 
waiting for a client with deep pockets and a love of 
astronomy.  —MICHAEL VERDON

TOUCH THE SKY
C O N C E P T :  O C E A N C O  C O S M O S   D E S I G N E R :  L U I Z  D E B A S T O   O D D S  O F  P R O D U C T I O N :  W A I T I N G  F O R  T H E  S T A R S  T O  A L I G N
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B E T A
A N  I N S I D E  T R A C K  O N  T H E  P O S S I B L E  A N D  P R O B A B L E  F U T U R E









T h e  a l l  n e w  R e v e r o .



54  O CTO B E R  2 0 1 7

The Boreas, from Spain’s DSD 
Design & Motorsport, is a hypercar 
that lives up to the hyperbole. 
Named for the mythological Greek 
god of the north wind, the two-door 
tempest touts a mostly carbon-
fiber monocoque construction and 
a proprietary hybrid power train 
that generates more than 1,000 hp. 
The latter allows it to blow from 
zero to 62 mph in 2.8 seconds and 
reach a top speed of 236 mph.

“The Boreas project arose 
from the ambition to strive for 
technical and aesthetic innovation,” 
says DSD founder David Sancho 
Domingo. “We were also focused 
on the search for ergonomics 
within the varying physical and 
psychological scales that would 
be experienced.”

After 10 years in development,  
a standing model was introduced  
at France’s 24 Hours of Le Mans 
endurance race in June, followed  
by a completed prototype shortly 
thereafter. And while the Boreas  
is a one-off, 12 individually  
designed successors are planned 
for production in January.   
—VIJU MATHEW

B E T A

MYTHIC PROPORTIONS
C O N C E P T :  B O R E A S   D E S I G N E R :  D S D  D E S I G N  &  M O T O R S P O R T  O D D S  O F  P R O D U C T I O N :  T H E  W I N D  I S  I N  I T S  F A V O R



B E V E R L Y  H I L L S   •   N E W  Y O R K   •   B E R G D O R F  G O O D M A N

“Start the conversation … I personally welcome your call.”  — Martin

Parasol Ring in Platinum with a Cabochon Emerald center stone, Baguette Diamonds, Round Brilliant Emeralds, and Round Brilliant Diamonds. ©2017. Martin Katz, LTD. 
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B E T A

Debuted at Lego World in 
Copenhagen, Denmark, this past 
February, the BMW Hover Ride Design 
Concept was inspired by the Lego 
Technic BMW R 1200 GS Adventure 
set—the toy company’s first collaboration 
with a motorcycle maker. Lego’s 
603-piece kit can be constructed to 
form either a replica of one of BMW’s 
best-selling bikes or a fanciful floating 
version. In turn, BMW tasked its training 
team, BMW Junior Company Munich, to 
create a realistic replica of the floating 
miniature. Although the captivating 
craft—which features a propeller in place 
of the front-wheel rim—is still more 
science fiction than fact, the full-size 
model may challenge the next generation 
of engineers and designers to let their 
imaginations soar.  —VIJU MATHEW

EVERYTHING IS AWESOME
C O N C E P T :  B M W  H O V E R  R I D E  D E S I G N  C O N C E P T  D E S I G N E R :  B M W  M O T O R R A D  D E S I G N  T E A M   O D D S  O F  P R O D U C T I O N :  W H E N  M O T O R C Y C L E S  F LY



Loving Butterfly Automaton, réf.  J032533270

For nearly three centuries, Jaquet Droz 

has placed time under the banner of  

astonishment, excellence and constantly  

renewed creativity.

Some watches

tell time.

 Some tell
a story

«  

«  
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After a decade of 
research and 
development in 
its Experimental 
Watch Technology 
Laboratory, Greubel 
Forsey has made a 
huge breakthrough 
on a miniature matter. 
The Mechanical Nano 
concept piece seen 
here is the second 
proof of concept 
demonstrating the 
manufacture’s ability 
to miniaturize 
its movement’s 
components, in this 
case a foudroyante 
that is visible only via 
a small magnifier in 
the side of the case.

By shrinking 
some components, the 
company has been able 
to free up a significant 
amount of space—the 
foudroyante takes up 
roughly 10 percent of 

the volume of a 
standard version. The 
change in dimensions 
and mass also led to an 
amplification of the 
power reserve, from 
only 3 days to 180 days 
from the same 
mainspring barrel.

In the hands of 
Greubel Forsey’s 
masters of compli-
cated watchmaking, 
these two advances 
will open doors to 
further achievements 
previously thought 
impossible in 
timepieces. One 
such master, Stephen 
Forsey himself, 
has stated that the 
miniaturization process 
will be a part of a 
production model 
within the next year, 
though so far details 
are few.  —JUSTIN 
MASTINE-FROST  

B E T A

THINKING SMALL
C O N C E P T :  D E S I G N E R :  

O D D S  O F  P R O D U C T I O N :       
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Genius
atWork

In making the world’s finest textiles, LORO PIANA weaves together a complex 
multinational process anchored in tradition, nurturing, and nature.  

By Jill Newman

The Soft Touch
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5  Splitting Hairs
 At Loro Piana’s Roccapietra plant, 

fibers are magnified by 34,000 
to assess thickness and quality. 
For baby cashmere (shown), the 
individual scales must be less than 
500 nanometers thick; a human 
hair is about 80,000 nanometers. 

6  Baby Steps
 As the pioneer of baby cash-

mere, Loro Piana convinced 
herders in Mongolia and 
northern China to set aside the 
underfleece from Hircus goat 
kids, which are sheared before 
they reach 12 months. 

4  Touch Test 
 The very fine vicuña fibers are 

examined by hand for impurities 
before being shipped to Loro 
Piana’s facilities in Piedmont, 
where scientific inspections 
and analyses begin.

3  Good Sort
 The sheared vicuña fleece 

is examined and sorted— 
traditionally by the women in 
the community—before being 
washed and readied  
for inspection. 

E

W

W E

hy does a Loro 
Piana pure vicuña 
jacket cost more than 

$15,000? Or why can one made from the world’s 
finest 12-micron merino wool (such as the example 
shown on the opposite page, from the Gift of 
Kings collection) command nearly $24,000? A 
deeper look into the luxury house’s painstaking 
process—beginning with vicuña in the Peruvian 
Andes, sheep in the Australian Outback, or even 
goats in the Mongolian hinterlands, and ending at a 
traditional but high-tech factory in Italy’s Piedmont 
region—reveals why Loro Piana’s designs are such 
precious commodities. 

2  Wild and Free
 Every 2 years, the vicuña 

are captured, sheared, and 
released by Peruvian farmers, 
whose Incan ancestors called 
the animals’ supremely soft 
and warm fleece the “fiber of 
the gods.”

E

1  On the Range
 At the Dr. Franco Loro Piana 

private nature reserve, 
located in a remote stretch 
of the Peruvian Andes, the 
once nearly extinct vicuña is 
protected and studied. 

E
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10 Common Thread
The weaving process
hasn’t changed much for
hundreds of years; threads
are fed into traditional
looms that produce strong,
resilient materials.

8 Strength in Numbers
The precious fiber is passed
through toothed rollers that
delicately comb it to generate
the correct ratio of fiber to air,
producing these thick, fluffy
strands.

9 Spun Gold
The weaving and blending
process starts with ribbons
of long fiber that are combed, 
rearranged, twisted, and
layered to yield the final yarn
for textiles.

7 Fine and Fluffy
Once cleaned, purified, and
inspected—a sequence that
involves taking anywhere from
450 to 1,050 readings—the
lots of white fibers (baby
cashmere shown) are
prepared for processing.

E

E

12 Soft and Snuggly
 One baby goat produces  

a mere 30 grams of  
fiber, and it can require 
nearly 19 fleeces to make  
a Loro Piana sweater  
like the cable-knit crew  
neck shown here.

11 Eagle Eyes
 Every inch of material is scrutinized by menders who identify 

the tiniest imperfections and repair them by reconstructing the 
weave with tiny needles or picking out impurities using tweezers.

W

W

E

E

Genius at Work



DISCOVER A SMARTER WAY TO FLY

(866) 535-8212

EXPERIENCE
AVIATION AS IT WAS

MEANT TO BE

JetSmarter offers a number of programs including private charters, for which JetSmarter acts solely as your agent in arranging the flight, and 

Public Charters, for which JetSmarter acts as principal in buying and reselling the air transportation. JetSmarter does not own or operate any 

aircraft. All flights are performed by FAA licensed and DOT authorized air carriers. Additional restrictions may apply.

Create flights on your own time at a fraction of the cost of traditional charters

or find seats on flights created by fellow members.

Do it all in minutes, right from our app.
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T H E  N E W  B E A C H C L U B  6 0 0  H A S  O N E  O F  T H E  S M A R T E S T  L A Y O U T S — A N D  B E S T  V I E W S — I N  I T S  C L A S S

From the bedroom 
to the main saloon, 
the interiors of the 
BeachClub 600 bring 
the outdoors in.
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beach house

One of the year’s coolest smaller custom yachts is nearing completion at Van der Valk’s 
(wimvandervalk.com) shipyard in the Netherlands. Designed by Cor D. Rover, the new  
BeachClub 600 has a greater volume for social spaces—both inside and out—than any yacht in the 
60-foot class. The foredeck, for instance, measures 270 square feet. It has facing lounges, a table, 
and an optional Jacuzzi in an area that is often a cubbyhole with a two-person seat. The transom 
swim platform is also an unusually generous 150 square feet. But the real design breakthrough is 
the main saloon, with a two-tier layout that neatly separates the upper helm station and lounges 
from the social and dining areas below. Sliding glass panels across the rear connect seamlessly 
with the swim platform, delivering a glasshouse effect for beautiful water views. Exterior steps 
up to the upper deck connect to another 200-square-foot social area, which features a second 
helm station and a table and lounge under a retractable electric shade for alfresco dining. 

The BeachClub 600 also has longitudinal glass panels that stretch nearly the full length of the 
hull to the bow, where the master suite is located. This design provides a picture-window effect 
from the bedroom, arguably the best ever for a yacht this size.  —MICHAEL VERDON
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P O R S C H E ’ S  P E R F O R M A N C E  P A C K A G E  C R A N K S  U P  T H E  C R O S S O V E R

the mightiest macan
if you don’t need the biggest SUV on the road but want one of the 
baddest, consider the Porsche Macan Turbo with Performance Package 
(porsche .com). The upgrade moves the Cayenne’s little sibling into the high- 
performance realm: Call it a crossover with a serious kick. The vehicle’s twin-
turbo V-6 engine delivers 440 hp (40 more than the standard Macan Turbo) 
and a satisfying 442 ft lbs of torque. Porsche’s super 7-speed PDK transmission 
shifts automatically or with paddles, helping the Macan scoot from zero to 
60 mph in a scant 4.2 seconds. It’s fast yet still accommodating; it can seat four 
and still have plenty of room for luggage or groceries. Though it can perform 

domestic duties, the Macan’s air suspension with sporty calibration, large 
brakes, 21-inch wheels, and angry sport exhaust make its capabilities clear. 
The starting price is $87,700. The carmine-red test vehicle was loaded with 
options that included carbon-ceramic brakes, Porsche Torque Vectoring Plus, 
and the Turbo exterior package, raising the price to a tick under $115,000.

With its small footprint, more-than-ample power, and superb handling 
dynamics, this pumped-up Macan Turbo is a delight to drive. For those whose 
priorities—and available parking—allow room for just one vehicle, this is a 
good, no-compromise choice.  —ROBERT ROSS
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T U T I M A  R E S U R R E C T S  I T S  W O R L D  W A R  I I  P I L O T ’ S - W A T C H  M O V E M E N T 

the striking Tutima 
Tempostopp (tutima.com) 
chronograph is the third gold 
model the small German 
watch brand has released 
since returning to Glashütte 
in 2011; and of the three, it 
has the clearest ties to the 
company’s former presence 
there. “This chronograph 
is part of our identity,” says 
Dieter Delecate, owner 
and CEO of Tutima. “Of 
course, from the moment we 
returned to Glashütte, it was 
our intention to remake it.”

While many other  
German watch companies 
trace their roots to 19th- 
century pocket watches, 
Tutima rose to prominence 
during World War II, 
when its Caliber 59 move-
ment (introduced in 1941) 
was used to power pilot’s 
watches for the Luftwaffe. 
And while Tutima (then 
known by the acronym URO-
FA-UFAG) was just one of 
many companies that made 
watches for this purpose, the 
Caliber 59—the first German 
flyback chronograph—was 
the most sophisticated.

A vintage Tutima 
Fliegerchronograph (pilot’s 
chronograph) is clearly a 
wartime product, but the 
new Tempostopp ($29,500) 
is a modern, luxurious time-
piece. Without the old plans, 
Tutima’s developers reverse 
engineered the movement 
from the original, replacing 
many of the thin, stamped 
parts with more robust com-
ponents. A hand-polished 
gold finish on the plates 
and bridges also elevates 
the original design and 
ties it to the other contem-
porary Tutima movements 
from Glashütte.

The inaugural edition of 
the Tempostopp—limited 
to 90 pieces in honor of 
the company’s anniversary 
this year—is dressed as a 
classic gold chronograph, 
but Tutima has already 
undertaken work on other 
variations of the watch. An 
upgraded version of the 
Fliegerchronograph, the 
Grand Flieger, has been 
made to attract the signif-
icant numbers of combat- 
watch collectors who are 
drawn to pieces with a 
historical lineage. 
—JAMES D. MALCOLMSON

chronograph
reset
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Coldwell Banker Brokers of the Valley    CalBRE#01937815
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NAPA VALLEY

AN INSPIRING COLLECTION OF JUST TWENTY PRIVATE RESIDENCES

THREE & FOUR-BEDROOM HOMES FROM $4.5MM
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When Fort Bishangarh
was erected in the late
18th century, luxuries
were doubtless few and
far between. The warrior
fortress, set high among the
shadowy folds and precipi-
tous peaks of India’s ancient
Aravalli Range, counted
among its extravagances
10-foot-thick walls and many
a towering granite burj—all
the better to protect its
Rajput royalty from Mughal
invaders. More than 200
years later, however, those
indestructible walls and
foreboding turrets guard a
magnificent oasis, where the
greatest conflict is deciding
between an Ayurvedic spa
treatment and a cocktail by
the pool.

Opened in July, Alila Fort
Bishangarh (alilahotels.com)
is the result of a 7-year ren-
ovation by the Jaipur-based
designer Ritu Khandelwal,

fort nights
who infused the mighty 
monolith with a glamorous 
dose of romance and 
ritual. Intricate jaali screens, 
block-printed fabrics, and 
local artifacts breathe new 
life into the fort’s original 
stone arches, columns, and 
walls, which were reconfig-
ured to form 59 lavish suites 
along with three restaurants, 
a spa, a library, and a bar 
and cigar room. Outside, 
a tranquil pool stretches 
from an airy haveli-style 
entrance to manicured 
orchards. Beyond their 
chic citadel, guests can 
explore the tucked-away 
treasures of Rajasthan with 
hot-air-balloon rides, hikes 
through the hills, and tours 
of historic temples and 
forts—none of which, to 
be sure, re-create the royal 
flavor of their past quite like 
Alila Fort Bishangarh. 
—CHRIS CALDICOTT
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mike keiser, the developer behind 
Bandon Dunes in Oregon and Cabot 
Links in Canada, has done it again. 
His new Sand Valley Golf Resort 
(sandvalleygolfresort.com) is the 
latest manifestation of the natural- 
dunes playbook he pioneered at 
Bandon, this time adapted to a unique 
setting in Wisconsin—and resulting in 
a golfing experience unlike anything 
else in the Badger State.

Hidden away behind giant farms 
accessed by two-lane roads, the 
resort’s landscape resembles the sort 
of rumpled, dune-covered expanse 

one would expect to see in Ireland. 
It is the result of a massive ice-dam 
collapse 12,000 years ago that drained 
a glacial lake bed and left only sand 
behind. As Michael Keiser Jr.—who 
manages the resort with his brother 
Chris—succinctly puts it: “I’ve never 
seen so much sand on a course.”

All-star architects Bill Coore and 
Ben Crenshaw embraced the heaves 
and falls of the topography, angling 
holes this way and that to present 
extra-wide fairways, open-fronted 
greens, and a what-you-see-is-what-
you-get honesty. The course plays 

from 3,883 to 6,913 yards, with a  
number of wonderful short par-4s 
that tease golfers into using brawn 
rather than brains.

Singular in its purpose, Sand Val-
ley offers everything golfers need—
and little else. The clubhouse has a 
pro shop plus a bar and restaurant, 
and it is attached to a 17-room lodge. 
Another 24 rooms are scattered 
throughout the property, with a 
dozen more set to open this fall.

As good as Sand Valley is now, 
it will become much better—and 
bigger—next year, when its second 

course, Mammoth Dunes, opens. 
Designed by David McLay Kidd (who 
also designed the original Bandon 
Dunes layout), it will be a massive 
course, its name teasing both the 
scale of the site’s sand hills and its 
overall footprint. A six-hole loop is 
currently playable, but it merely hints 
at what is in store.

The Sand Valley property has 
enough room for two, maybe three, 
additional courses in the future. But 
there’s no need to wait: Golf’s next 
great destination has already arrived.  
—JAMES A. FRANK
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a new addition  to the 
growing ranks of six-figure 
loudspeakers is the Vivid 
Audio Giya G1 Spirit (vivid 
audio.com): It’s priced at 
$102,000 for any single-tone 
paint finish ($93,000 in pearl 
white or piano black). The 
Spirit evolved from the Giya 
G1, which debuted in 2008 
and turned the audiophile 
community on its collective 
ear with an organic form in 
service of state-of-the-art 
sound. Laurence Dickie, 
the chief designer for Vivid 
Audio, first introduced the 
concept of a gastropod- 
inspired cabinet in 1994 
with the Bowers & Wilkins 
Nautilus, a sonic and artistic 
breakthrough of its day.

The neutral sonic  
signature of the Giya G1 
Spirit begins with a cabinet 
made of fiber-reinforced 
plastic resin that is much 
lighter and stiffer than 
conventional cabinets 
and shaped to eliminate 
resonances and distortion 
artifacts. Each speaker 
stands 63 inches tall, weighs 
190 pounds, and employs five 
all-new drivers—hand-built 
at the Vivid factory in South 
Africa—that reproduce every 
delicate nuance of record-
ings. Together they create a 
huge and lifelike soundstage 
without any strain or distor-
tion, even at extremely high 
volumes. The redesigned 
woofers handle twice as 
much power as the Giya G1 
and deliver massive bass 
slam. The Spirit presents 
an easy amplifier load, but 
each woofer handles 1,600 
watts on peaks and sings 
when powered by one of the 
big amps that are typically 
matched with a loudspeaker 
of this caliber.  —ROBERT ROSS

divine spirit
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H OT E L I M P E R I A L 
A L U X U R Y C O L L E C T I O N  H OT E L 

V I E N N A ,  A U S T R I A

H OT E L S  T H AT D E F I N E 

 T H E  D E S T I N AT I O N™

Originally built for the Prince of Württemberg, Hotel Imperial boasts gilded grandeur 

in the heart of Vienna. Experience a curated ensemble of the world’s most iconic destinations at  

The Luxury Collection hotels and resorts. Explore the collection at theluxurycollection.com



G A L L E R Y

76  O CTO B E R  2 0 1 7

F I N D  Y O U R  S O L E  M A T E S  F O R  F A L L  F R O M  T H R E E  F O O T W E A R  V I R T U O S O S

boot up
Christian Louboutin  
(us.christianlouboutin.com) 
Wolfgang Flat leather-and-
suede boot in black and 
navy, $1,450 

Fratelli Rossetti 
(fratellirossetti.com) 
leather-and-suede 
Chelsea boot, $860 Berluti (berluti.com) 

Keith Austin leather 
boot, $2,450

the shoes of the season are versatile dress boots that work with  
everything from casual denim to elegant trousers and suits.  

P H OTO G R A P H  BY  MICHAEL BUCKNER
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Changing aviation one achievement at a time.

HondaJet.com
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1.  ST. BARTS
 The iconic Eden Rock resort 

continues its expansion 
to all corners of the island 
with the addition of three 
VIP retreats to its villa- 
rental program. The most 
fashionable is Villa Ixfalia 
(edenrockvillarental.com), 
a safari-lodge-inspired 
estate with four bedrooms, 
a fitness center, and an 
infinity- edge pool with views 
of the Caribbean Sea.

2. TURKS AND CAICOS
 On Providenciales, Grace 

Bay Resorts has unveiled 
the nine-bedroom villa La 
Dolce Vita (gracebay 
resorts.com), bringing 
unrivaled amenities—among 
them three swimming pools 
and a private fitness  
center—to Long Bay Beach. 
The estate is ideal for 
entertaining, with more than 
14,000 square feet of indoor 
and outdoor living space.

3. ITALY
 Set among the hills of 

northern Italy, above the 
sleepy village of Asolo, the 
sprawling 17th-century 
Villa Il Galero (ilgalero.it) 
opened its doors to guests 
for the first time in June. The 
seven-bedroom property 
is a relaxing reprieve from 
nearby Venice, boasting 
private gardens, a hilltop 
pool, and wisteria-covered 
terraces.

4. SOUTH AFRICA
 Koko House (kokohouse 

franschhoek.com) is the 
Cape Winelands’ most 
exclusive new villa, blending 
traditional Cape Dutch 
architecture with contem-
porary art and chic interior 
design. The five-bedroom 
estate in the heart of 
Franschhoek also offers a 
garden and tranquil pool.

5. NEW ZEALAND
Located amid 44 acres 
of private North Island 
headlands, the new 
four-bedroom Rahimoana 
(touchofspice.co.nz) comes 
with impressive amenities—
including a private beach,  
an 80-foot-long infinity-edge 
pool, and a helipad—that 
almost rival its jaw- 
dropping views over the  
Bay of Islands.

fall away

3

2

With the summer crowds long gone, now’s the time to book 
a family autumn escape. From the white sands of Turks and 
Caicos to the vineyards of South Africa, these villa retreats 

are ripe for a seasonal sojourn.  —PHOEBE NEUMAN

4

51
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the sculptural new cutlery collection
from jeweler Stephen Webster cuts a fine 
figure. This special set of chef’s knives  
was inspired by Webster’s recent Beasts  
of London collection and a commission by  
a Scottish client for a sgian-dubh (a  
traditional Highland dress knife) with a 
carved handle in the shape of a ram’s skull 
over a Damascus blade. The bronze handles 
of the Beasts Knives ($30,000 for the set) 
depict a few of the creatures we eat.

The six knife hafts are a rooster, bull, 
ram, boar, salmon, and courgette—or 
zucchini, for the vegetable paring knife. 
Webster worked with London chef Mark 
Hix to test each blade on its culinary  
quarry, then engaged a forge in south  
London specializing in the Japanese 
Damascus technique, which yields a 
wavelike pattern. “I am fascinated by the 
labor-intensive way that this beautiful 
effect is achieved,” says Webster, who has 
also created a Cock & Bull carving knife and 
fork ($7,500) to complete the collection. 
The set is available by commission through 
Stephen Webster stores (stephenwebster 
.com) and Harrods.  —JANICE O’LEARY 

 
of beauty



MAYBE YOUR 

NEXT SCOTCH 

SHOULD BE  

A TEQUILA.

Gran Patrón Piedra is crafted using the highest-quality 100% 

Weber Blue Agave and aged for up to four years in American 

and French oak barrels. It’s this intricate process that delivers 

a rich and impeccably balanced taste with notes of wood 

and dried fruits. Scotch drinkers, your tequila has arrived.

The perfect way to enjoy Patrón is responsibly. Handcrafted and imported exclusively from Mexico by The Patrón Spirits Company, Las Vegas, NV. 40% abv.



G A L L E R Y

82 OCT

L O U I S  X I I I  L E G A C Y  C A P T U R E S  R É M Y  M A R T I N ’ S  R A R E  S P I R I T

D
E

N
Y

S
 V

IN
S

O
N

LOUI NA ha been mos prestigio potabl since Rém M rti
rem martin.com 8 4 i ui
ecanter requi up o 1 year o cra a contai en as many

a 1,200 o ne eaux- e-vie t ce ar master visio o t ose
decanter extends cen ur into th utur t selection o

rap o eac year’s eau- e-vie T e new y re ease ouis XII Legac
12 00 n r t i tra iti n On 0 ant r a avai a w r -

wi e eac cryst ott e—ensconce in co ret ca fs i
eat e num ere p aque— a e eepsa A t s nature

Martin’s ou cella masters—Andr Girau George Clot
Pierrett Tric et an curren ce ar mas e B tist Loiseau—an t
decanter r s  heirloo s a us  Their nscr pt on  serve a  reminde

th t utur XII coun o t pas Asked i feel pressure
e o uaranto o nac uture 37- ear-o a

no: rus th ha bee don th righ me That’s
t mai o o ce a mas e o e e t nex T at’s w at
make Lou XII and the Legac s special I i special indee the

en wit i t e ecante a a c em o erçons an
each decade nes eaux-de-vie From the hints and ear
wi ower e ogna o t e apricot peac an rioc e no t a

i golde 20-year-ol and the taste o fruit leathe sandal-
woo an t ee ma ogan 100-year-o Loui t
marria o  and finess  flavor the L ac  ever  dro

best





G A L L E R Y

84  O CTO B E R  2 0 1 7

C E O  N AY L A  H AY E K  S E T S  H A R R Y  W I N S T O N ’ S  L E G A C Y  I N  S T O N E 

rock
solid

Harry Winston Legacy- 
series necklace with a 
34.27-carat diamond 
center stone (above) 
surrounded by 103 
round, pear-shaped,  
and marquise diamonds. 

As the chair of the 
Swatch Group, Nayla Hayek 
boldly orchestrated the 
purchase of Harry Winston 
(harrywinston .com) in 2013, 
vowing to stay true to Mr. 
Winston’s legacy as the King 
of Diamonds. Later that 
same year, she affirmed her 
commitment to that promise, 
paying a record-breaking  
$26.7 million for a 101.73-
carat, D-flawless, pear-
shaped diamond at a 
Christie’s Geneva auction. 
After buying the stone, which 
she aptly named the Winston 
Legacy, the CEO charged her 
diamond buyers with build-
ing a cache of D-color inter-
nally flawless stones. A 3-year 
quest ensued, the results 
of which were unveiled in 
September with the Legacy 
Collection: 22 one-of-a-
kind designs featuring large 
D-color, internally flawless 
diamond center stones. 

“We wanted to create a 
series of jewels that reflected 
the heart of the brand and 
spoke to Mr. Winston’s 
true legacy,” says Hayek. 
“We went back to the way 
Harry himself used to create 
jewelry—designing pieces for 
individual stones rather than 
finding stones to fit particu-
lar designs.” 

The most challenging 
part of creating the series 
was sourcing its D-flawless 
and other top-quality 
specimens—1,667 in all. 
“Diamonds of this quality 
and caliber are incredibly 
rare, which is part of their 
value and desirability,” says 
Hayek. There is also sen-
timental value: Four of the 
designs were conceived by 
the late Maurice Galli, Harry 
Winston’s longtime senior 
designer who died last fall 
and was the last designer on 
the in-house team to work 
directly for Mr. Winston. 
The entire collection was 
designed and created in 
Harry Winston’s legendary 
Manhattan atelier above the 
Fifth Avenue store, where the 
founder steadfastly oversaw 
the design and execution of 
all the jewelry that bore his 
name. The company wouldn’t 
comment on price, but Hayek 
offered, “One-of-a-kind, very 
important stones are always a 
good investment.”   
—JILL NEWMAN



BALHARBOURSHOPS.COM   9700 Collins Ave, Bal Harbour, Florida
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P O W E R - S U I T  P I O N E E R  B I J A N  D O N S  A  F R E S H  N E W  L O O K

famous for dressing ’80s
jet-setters in strong shoul-
ders and wide lapels, Bijan
(bijan.com) is now catering
to a new generation of
power players—a number
of whom don’t even wear
suits. “Many of the people
that can afford to buy an
$18,000 jacket don’t need to
wear a suit every day,” says
Nicolas Bijan Pakzad (left),
the 26-year-old son of the
brand’s fashion-designer
founder, Bijan Pakzad. The
scion, who goes by Nicolas
Bijan, took the helm of the
ritzy Rodeo Drive store
when his father died in
2011. Since then, he has
been updating the brand
with a focus on casual but
still luxurious clothing.
New pieces and fresh
ensembles—think kangaroo-
suede blazers paired with
T-shirts, jeans, and sneakers
with alligator accents—have
become instant hits with
clients of all ages, he says.

Those who are nostalgic
for the bright-yellow Bev-
erly Hills store, rest assured:
The by-appointment space
hasn’t changed much. It
remains a grand salon
where customers shop pri-
vately and each piece, from
tuxedos to jeans and sweat-
ers, is handmade. For Bijan,
who began working in the
boutique as a teenager,
it’s not only his stomping
ground, where he dresses
the same clients his father
served for decades; it’s also
the hub of an expanding
retail footprint. A store will
open in Las Vegas early
next year, and locations on
London’s Bond Street and
in theMiddle East are also
planned. —PHOEBE NEUMAN

next generation

P H OTO G R A P H  BY  ROBB RICE
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edible homage
When chef Steve Samson opened Sotto in Los Angeles, he knew he was breaking his mother’s heart. 
The restaurant’s menu—from appetizers to wine—was devoted to the cuisine of southern Italy, eschewing 
the traditions of his northern Italian mother. But at his newest restaurant, Rossoblu (rossoblula.com), 
he’s brought the dishes of her native Bologna to Downtown L.A. Inside what used to be the city’s oldest 
produce market, Samson serves exceptional pasta dishes, such as Nonna’s Tagliatelle al Ragu’ Bolognese,
for which he coats ribbons of house-made fresh pasta in a sauce of beef and pork. This creation paired
with a board of excellent salumi, Santa Barbara spot prawns grilled over an open flame, and a glass of
Lambrusco should be more than sufficient to get Samson back in his mother’s good graces.
—JEREMY REPANICH

a gem
of a stopper
Crown your most elegant wines and
decanters with an Art Deco–inspired
stopper. The Regal Lion (theregallion
.com) designs, by Cameron–Zemtsov
Design Associates, are created in
signed and numbered limited editions
sculpted in elite silver, 18-karat gold,
and 950 platinum. The lion heads (from
$6,300) are accented with diamonds
or golden sapphires. —JANICE O’LEARY

wickedly good
The legend of Dr. Faust generally involves the protagonist trading his soul to the devil
for unlimited knowledge. Yet Johann Wolfgang von Goethe altered the pact slightly: His
antihero instead condemns himself for the sake of pleasure and passion. These
elements play a part in the liquid interpretation of the legend offered by Napa Valley
vintner Agustin Huneeus and his son, Agustin Francisco Huneeus, who sought to
produce a bold wine that offers a tasting tour of the region in a single glass. They did
not resort to diabolical aid to achieve their goal, but if they had, the Faust 2014
Cabernet Sauvignon (faustwine.com) would have been worth the sacrifice. Rich as
sin, this luscious red ($55)—with notes of black plum, chocolate, and licorice—would
tempt even the most pious palate. —BRETT ANDERSON

ship shape
A new men’s collection from David
Yurman (davidyurman.com),
Shipwreck evokes the bounty of
centuries-old sunken merchant
vessels. Pieces ($150–$4,500)
include 22-karat-gold cross neck-
laces and sterling-silver pendants.
To create a waterworn finish,
Yurman’s artisans studied ancient
coins before oxidizing the silver
pieces and pitting the surfaces of
each design to mimic the salty toll
of the sea. —CAROLYN MEERS

Q&A:  
BJÖRN 
DAHLSTRÖM

Disciples of Yves Saint 
Laurent know the couture 
master’s affection for 
Marrakech, but now they 
have a new reason to visit 
the Ochre City: The Musée 
Yves Saint Laurent 
Marrakech will open this 
month. Museum director 
Björn Dahlström explains.  
—KATHRYN ROMEYN

Tell us about the design.
Pierre Bergé [Saint Laurent’s 
partner and cofounder of 
Yves Saint Laurent Couture 
House] wanted a building 
that would be contemporary 
and Moroccan at the same 
time. Contrasting curves and 
cube-shaped volumes are 
harmoniously combined. The 
proportions are pleasing and 
of a human scale. Local 
materials such as brick have 
been used to adorn the 
exterior walls, evoking the 
warp and weft of fabric.

Is there an underlying 
theme to the exhibitions? 
We will be underlining the 
bond between YSL and 
Marrakech. The influence of 
Morocco within his work is 
tangible: the use of traditional 
hats like the tarboosh, known 
as the fez, reinterpreted by 
the couturier; the 
accumulation of jewelry the 
way Berber women wear it; 
and the use of stunning 
colors—for example the 
beautiful bougainvillea haute 
couture cape inspired by the 
Jardin Majorelle.

What do you expect will 
be the biggest attraction?
We enlisted scenographer 
Christophe Martin to design 
the main exhibition hall, 
which features iconic work 
from throughout the 
couturier’s career. There, 
vintage pieces will be 
showcased against an 
audiovisual screen. It will 
no doubt leave a strong 
impression.

four-door ferocity 
With deliveries beginning in 2018, the new Jaguar XE SV Project 8 (jaguarusa 
.com) is the most powerful street-legal car ever created by the British luxury 
marque. Giving the beast its brawn is a 592 hp, 5-liter supercharged V-8, mated 
with an 8-speed automatic transmission, that launches it from zero to 60 mph 
in 3.3 seconds and enables a top speed of 200 mph. The rare breed, available 
only in left-hand drive, will be limited to a production run of 300 examples. 
Pricing has yet to be announced.  —VIJU MATHEW

screen time
The fashion house’s first Gucci Décor collection (gucci.com) features 
pieces for the home that include furnishings and smaller tabletop items, 
such as vivid metal trays and porcelain crockery. Insects from the 
Gucci garden (bees, butterflies, and beetles) and familiar animal motifs 
(cats, tigers, and Staffordshire dogs) appear frequently. All the textile 
patterns—including the green Paradise octopus print covering this 
wooden screen ($22,000)—have been inspired by the fashion designs 
of creative director Alessandro Michele or of the brand’s historic 
collections.  —J.O.



OUR FAMILY SECRET IS THE  
NAME ON THE BOTTLE

5000
Champagne Producers

24
Champagne Houses that are considered  

Grand Marques

10
Grand Marques that have been producing  

Champagne for over 100 years

1
Grand Marque that is owned and run by the namesake 

Father, Son and Daughter Team

Clovis, Vitalie and Pierre-Emmanuel Taittinger
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G A L L E R Y

stag party
The Dalmore 40 Year Old 
(thedalmore .com) started 
its tenure in American 
white- oak ex-bourbon 
casks in 1973 before 
being transferred into 
oloroso-sherry butts and 
finished in first-fill bourbon 
barrels. All this movement 
between casks creates 
a layered amber whisky 
temptingly scented with 
coffee, leather, vanilla, 
and crème caramel. 
Warming gingerbread spice 
and honey notes mingle 
with ripe apples on the 
palate, with subtle licorice 
sticks and coffee on the 
finish.  —J.O.

prime time for puebla
Mexico’s UNESCO World Heritage Site of Puebla is making its way into 
the international spotlight thanks to the May opening of Rosewood 
Puebla (rosewoodhotels.com). The 78-room hotel embodies the spirit 
of this colonial city with a Mexi-modernist style that includes tin head-
boards, copper bathtubs, and embroidered curtains that mimic the 
frescoes of the nearby Templo de San Francisco. Local flavor abounds, 
from mezcal tastings at Bar Los Lavaderos to a spa with treatments 
inspired by pre-Hispanic cultures.  —LESLIE PATRICK MOORE

apex automobile 
Back in August (just before press time), the crème de la crème 
of collector cars competed for the Peninsula Classics Best 
of the Best Award (peninsula.com) as part of Monterey Car 
Week. The rarefied field comprised eight of last year’s Best of Show 
winners at some of the world’s most exclusive concours. After 
an esteemed panel of 24 judges—including Prince Michael of Kent, 
Jay Leno, and Ralph Lauren—measured the merits of each entrant, 
a 1954 Maserati A6GCS/53 Berlinetta by Pinin Farina was crowned 
victorious.  —V.M.

in his shoes
The Parisian shoemaker and Mâitre 
d’art Pierre Corthay (corthay 
.com), who is known for elegant, 
handmade men’s footwear in a 
host of hand-applied finishes and 
polishes, says the right shoes 
make the outfit. Every man, he 
says, should have these in his 
wardrobe: “Chelsea boots are 
so comfortable, and I love them 
in midnight blue.” ¶ “A pair of 
deep eggplant shoes. It goes with 
everything.” ¶ “Chukka boots are 
a great casual shoe with jeans or 
chinos.” ¶ “My new Cannes-model 
loafer in suede is flexible, light, and 
versatile.” ¶ “A classic oxford with 
the perfect balance in the point 
of the toe and length, because it 
looks elegant on every man.” 
—JILL NEWMAN 

soft touch
Design house Giorgetti (giorgettiusa 
.com) has partnered with the textile 
brand Agnona to create a line of 
accessories for the bedroom (from 
$290). Pillows, throws, and blankets 
are made with lightweight, silky alpaca 
from South America as well as camel 
hair from Mongolia and China. A 
herringbone jacquard blanket made 
from cashmere and a sheepskin-and-
cashmere cushion complete the 
collection. Complex weaves, 
intricately stitched details, and rich 
hues suggest the series will become 
an instant classic.  —J.O.

end of an era  
For next season’s Superbike World 
Championship series, Ducati 
will put its prized twin-cylinder 
power train to rest, transitioning 
to a MotoGP-derived V-4 engine 
for motorsports. In honor of the 
occasion, the brand has revealed 
the Ducati 1299 Panigale R Final 
Edition (ducati.com). Built around 
a V-twin that develops 209 hp and 
104.7 ft lbs of torque, the $40,000 
Final Edition carries a dry weight 
of only 307.4 pounds, comes with 
three riding modes, and complies 
with Euro-4 emissions standards.  
—MILES BRANMAN 

floral  
engagement
The delicate, spinning blossoms 
on the new Graff Floral  
Tourbillon ($195,000, graff  
diamonds.com) are brought 
to life by a clever use of the 
watch’s movement. They are 
attached directly to the barrel 
or one of the wheels in the gear 
train, and each is decorated 
with both grand feu enamel and 
miniature painting. All rotating at 
different speeds, they provide 
a visual complement to the 
revolving tourbillon cage (also 
endowed with a floral motif), 
resulting in a graceful and 
subtle mechanical display. 
—JAMES D. MALCOLMSON

I N  B R I E F



Trump® International Hotel & Tower Panama. Trip Advisor “Top 10 Hotels in Panama” 2017

NEW YORK | CENTRAL PARK & SOHO   CHICAGO   LAS VEGAS   WAIKIKI   MIAMI   WASHINGTON, D.C.   VANCOUVER   PANAMA   

IRELAND | DOONBEG   Estate Collection   WINERY | CHARLOTTESVILLE   SCOTLAND | ABERDEEN   Coming Soon   BALI   LIDO

 TRUMPHOTELS.COM



We go to great lengths for clients. And sometimes heights.

blattbilliards.com/aboveandbeyond | 800-252-8855

THERE ARE NO SHORTCUTS 
TO GREATNESS.

JULY 14, 2009. ABACO CAY, BAHAMAS.

We deliver and install anywhere in the world.





World Premiere Complication in Three Dimensions 

Celestial Panorama: Daily and Annual Sidereal Display 

Hours, Minutes, Seconds and Day and Night Indications

Gravitational Triple Axis Tourbillon: 60 Sec, 5 Min, 20 Min

Exclusive Jacob & Co. Manufacture JCAM11 Caliber 

47mm diameter, 18K White Gold; Limited edition: 18 Pieces

astronomia sky
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Curios
/Auctions

Thismonth, Heritage Auctions will bring to market a 
collection of significant modern timepieces at its Manhattan gallery. The large 

consignment will contain numerous noteworthy offerings from Patek Philippe—including 
the ref. 5204p-001 shown at left—and a 2009 Reverso Gyrotourbillon 2 in platinum, 

shown at right. The latter is one of just 75 limited-edition examples. 

H E R I TA G E  A U C T I O N S ,  T I M E P I E C E S  S I G N AT U R E  A U C T I O N ,  
O C T O B E R  24 ,  N E W  YO R K ,  H A . C O M

About Time
$180,000–$200,000
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Curios /Auctions

Window Treatment
$14,000–$18,000

Ormond Gigli’s iconic “Girls in the Windows, New York 
City,” depicting colorfully dressed women posing in the windows of Manhattan 
brownstones, will be a highlight at Swann Auction Gallery’s October 19 Art & 

Storytelling photography sale. The image—which includes Gigli’s wife posing in 
pink on the second floor, far right—will be auctioned alongside other expressive 

works by Ansel Adams, Robert Frank, and others. 
S WA N N  A U C T I O N  G A L L E R I E S ,  A R T  &  ST O RY T E L L I N G :  P H O T O G R A P H S  &  P H O T O B O O K S ,  

O C T O B E R  1 9,  N E W  YO R K ,  S WA N N G A L L E R I E S . C O M 



866-779-7770JETSUITE.COM
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Lew Alcindor’s UCLA Bruins Jersey
$120,000
A game-worn UCLA Bruins jersey from Lew Alcindor’s 
first NCAA championship season in 1967 headlines the 
Fall Premier sale at SCP Auctions, which takes place from 
October 4 to 21. The 7-foot 2-inch Alcindor went on to the 
NBA, where he led the Milwaukee Bucks to a championship 
title and eventually changed his name to the one by which we 
know him today: Kareem Abdul-Jabbar. scpauctions.com C
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W

Bajixang Bowl
$4.5 million–$7 million
Painted in lively cobalt 
blue with images of lotus 
blossoms and bajixiang 
(Buddhist emblems), this 
exceptionally rare Xuande-
era bowl will be the center 
of much attention when 
Sotheby’s Hong Kong 
sends it under the gavel in 
a standalone auction on
October 3. sothebys.com

E

Cartier Panthère
Brooch
$31,000–$51,000
On October 3, Sotheby’s 
Hong Kong will present its 
Magnificent Jewels and 
Jadeite sale, offering a 
dazzling collection of rare 
and exceptional pieces. The 
auction will include the 
Bejeweled Garden, a curated 
selection of whimsical 
pieces depicting nature and 
wildlife, such as this playful 
Cartier brooch featuring 
an enamel leopard with 
emerald eyes clutching  
a lapis lazuli stone.  
sothebys.com

N

Curios /Auctions

Tunis
$2,000–$3,000
Swann Auction Galleries’
October 26 Rare & Important
Travel Posters sale is sure
to inspire wanderlust,
offering more than 200
colorful vintage flyers that
illustrate destinations
ranging from Monaco to
Santa Fe. A number of
posters by the French artist
Roger Broders—including
this fairy-tale-like portrayal
of the North African city
of Tunis—will be among
the sale’s highlights.
swanngalleries.com

1914 Henderson
Motorcycle
$90,000–$120,000
Some of the most impressive 
works of machinery ever

h l ill ake
ms’

fford
tors’
s in
f
s

es

nance. 

N
W

“The photograph itself doesn’t  
interest me. I want only to capture a  

minute part of reality.” 
— H E N R I  C A RT I E R- B R E S S O N

set on two wheels will tl
the spotlight at Bonham
October 15r Autumn Staff
Sale: Important Collect
Motorcycles and Spares
Stafford, England. Chief
among themg will bel this
1,068cc four-cylinder
motorcycle, which come
with a fine patina and ad
well-established provend
bonhams.com
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1789 Inauguration Buttons
$2,000–$5,200
David and Janice Frent spent five decades amassing 
one of the largest and most comprehensive U.S. political 
memorabilia collections ever. On October 21, Heritage 
Auctions will present the first of eight quarterly catalog 
sales—each featuring at least 500 lots—dispersing the 
Frents’ vast assemblage. Among the political prizes will be
this sterling selection of brass shank buttons issued in 1789
to celebrate George Washington’s inauguration as the U.S.’s
first president. ha.com 

W

Bedroom Painting #21
Price Upon Request
London’s Gagosian Gallery 
salutes one of the greatest 
American pop artists of the 
20th century with its Tom 
Wesselmann selling exhibition. 
The show, to be held October 
4 through December 16, will 
feature a retrospective of 
the artist’s evocative—often 
bawdy—works, including 
this 1969–1975 oil on canvas. 
gagosian.com

N

Reverie
$60,000–$90,000
Los Angeles Modern 
Auctions (LAMA) will 
celebrate its quarter-century 
mark on October 22 with its 
25th Anniversary Auction, 
featuring more than 350 lots 
of art, design, and jewelry. 
Works by Sam Francis, 
David Hockney, Pablo 
Picasso, George  
Nakashima, and Sam 
Maloof will be up for 
grabs, along with this 1965 
color screenprint by Roy 
Lichtenstein. lamodern.com  

N

Qing Dynasty Teapot
$2.6 million–$3.8
million
On October 3, Sotheby’s 
Hong Kong will present 
a curated assemblage of 
rare porcelain and works 
of art from the Song, Ming, 
and Qing dynasties in its 
Important Chinese Art 
auction. This 18th-century 
white-jade, cloisonné 
enamel ram-head teapot 
will be one of the highest-
valued lots. sothebys.com

E

Fortuna Cabinet
$160,000 
This 17th-century ebonized 
pear-wood cabinet from 
Munich’s Kunstkammer 
Georg Laue gallery is sure 
to be a standout among 
the fine art and antiques 
presented at this month’s 
second annual TEFAF 
New York Fall. The 5-day 
show at Manhattan’s 
Park Avenue Armory will 
commence on October 28 
with nearly 100 exhibitors 
from around the world in 
attendance. tefaf.com 

S

“Coney Island, New
York, 1946”
$50,000–$70,000
This month, an impressive 
selection of more than 400 
important photographs 
from the Museum of 
Modern Art (MoMA) 
will hit the auction block. 
Christie’s Photographs 
from the MoMA series 
will comprise a live sale on 
October 10 and a handful 
of online sales, including 
MoMA: Henri-Cartier 
Bresson, which will take 
place October 5 through 11 
and feature this gelatin-
silver print depicting a 
trio of frisky youths on 
the beach at Coney Island. 
christies.com

John Not Johnny
Price Upon Request
Frieze’s annual twin fall fairs will descend on London 
from October 5 through 8, presenting a sweeping selection 
of art and design from ancient periods to the present day. 
New York’s Venus Over Manhattan will show this 1987 
lacquered enamel tire cover by “John Dogg” (a fictional 
artist invented by Richard Prince) at Frieze Masters 
alongside more than 130 other exhibitors. frieze.com; 
venusovermanhattan.com

W

N
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P H O T O G R A P H Y
DREW PHILLIPS

T E X T
ROBERT ROSSCurios /The Collector

As Ted Segerstrom and restorer Tim Lea roll up to my studio with an enclosed trailer 
in tow, I know something special has to be inside. Segerstrom’s print shirt, populated with 
colorful Mustangs, tells me our conversation will center squarely on cars—and not just any 
cars: Shelby Mustangs. Although farming and real-estate development (including South 
Coast Plaza in Costa Mesa, Calif.) subsume the business hours of Segerstrom’s work week, 
his passion for Shelbys never takes a day off.  ¶ “I got my first real Shelby, I think, in 1985,” 
Segerstrom recalls. “The second one about 1990. And then it kind of went from there. Today, 
the collection consists of about 85 cars; 90 percent of them are Shelbys. There are some big-
block Fords and Boss Mustangs to round out the Ford side of it. There are a lot of the newer 

“My first car was my older sister’s  
hand-me-down: a ’66 Mustang coupe. 

It’s a piece of time that you can’t replace 
anymore. And they are just fun to drive.”  

—T E D  S E G E R S T R O M

Rae and Ted Segerstrom 
enjoy sharing their passion 
for Shelby Mustangs with 
fellow car lovers.



ones, too. And with Tim’s
help, we have been able to
dial in some of the ’68 KRs.
Those are probably my favor-
ite to drive.”

“The 1968 Shelby GT500
KRs are rare in themselves,”
says Lea. “Shelby only made
57 four-speed, air-
conditioned KR convert-
ibles. Of the five yellow ones,
Ted has managed to get his
hands on all five, and we are
restoring all of them. So just
that collection of yellow cars
is almost 10 percent of the
total KR four-speed market
right there.”

Part of this prized cache
occupies the trailer at hand:
a yellow convertible fresh
out of a yearlong restoration
and ready for the show field.

across the nation—free to 
the kids—and our life’s work 
is to help our local one in 
Pasadena. As a nonprofit, 
donations and any profits 
will go directly to the chil-
dren’s hospital.” 

His wife takes a 
hands-on approach to that 
mission. “She does a lot 
of embroidering, and her 
dream is creating little 
quilts for every child who 
comes in, which they take 
with them when they leave, 
because a lot of kids come in 

there with nothing. It’s all 
about teamwork and shar-
ing,” he says. “I only own 
half the cars; she owns the 
other half.”     

“Tim and I prefer to keep the
cars as factory-original as
possible,” says Segerstrom.
“Some of the original parts
are definitely hard to find,
and they are sometimes
worth their weight in gold.
But I think that’s important.
I mean, you can’t preserve
history if it’s altered.”

Segerstrom’s next project
will be a white 1966 GT350
with Paxton supercharger.
“It was the first one built,”
he says. “And it was [Carroll
Shelby’s]. He drove it around
L.A. Of the 11 they built in
’66, there was only one auto-
matic, and it disappeared
after Carroll sold it in ’67. It’s
been gone for 48 years, and
we were fortunate to get a

lead on it. It turned out to be 
verified as the first Paxton 
production car. So Tim’s 
going to get a car that’s other 
than yellow.” 

Segerstrom has big plans 
for the collection. “My wife 
[Rae] and I decided that 
the best way to present the 
collection would be as an 
event center—a venue for 
the community for field trips 
with the schools. A kind of a 
museum,” he says. “I belong 
to the Shriners, who spon-
sor 22 children’s hospitals 

N The GT500’s 
428-cubic-inch 
V-8 engine is big, 
powerful, and—not 
unexpectedly—loud.

 The first three 
generations of Carroll 
Shelby’s Mustangs. 
Each possesses its 
unique appeal.

N The 1969 Shelby fea-
tured “genuine” 3M 
woodgrain and, on 
automatics (below), 
a cobra-adorned 
T-shifter.



“I learned the lesson that great men
cultivate love, and that only little
men cherish a spirit of hatred.”

—BOOKER T. WASHINGTON
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Live Long and Prosper
$20,000–$25,000
Gene Roddenberry’s original 1966 typewritten proposal
for Star Trek, featuring handwritten manuscript notes.
Skinner, Books & Manuscripts auction, November 12,
skinnerinc.com

W

Hot Commodity
$185,000
Adam Smith’s 1776 classic of
economic thought, Inquiry
into the Nature and
Causes of the Wealth of
Nations. Available through
Heritage Book Shop,
heritagebookshop.com

N

Bank Note
$10,000–$15,000
A 1792 letter from then
Secretary of the Treasury
Alexander Hamilton to a
New York bank president,
authorizing the purchase
of government scrip. Rago
Arts, Great Estates auction,
October 21, ragoarts.com

W

Rise Up
$65,000
An association copy of
Booker T. Washington’s
1901 Up From Slavery: An
Autobiography, inscribed
by the author. Available
through Between the
Covers, betweenthe
covers.com

N

S

CONTRIBUTORS: JACKIE CARADONIO, SHEILA GIBSON STOODLEY, JUSTIN MASTINE-FROST, CAROLYN MEERS 

Curios /Books & Manuscripts
Great Bones
$100,000
Timothy C. Ely’s Bones 
of the Book: An Oblong 
Identity, a unique 
manuscript and artistic 
binding signed by the 
author/artist. Available 
through Abby Schoolman
Books, abbyschoolman.com

Rain of Fire
$225,000
Sir William Hamilton’s 
1776–1779 Campi Phlegraei: 
Observations on the Volcanoes 
of the Two Sicilies, as They 
Have Been Communicated to 
the Royal Society of London. 
Available through Martayan 
Lan, martayanlan.com 

E



QP À ÉQUATION

White gold case - Millésimé

FOR INFORMATION  ∙  TIME ART DISTRIBUTION LLC

Phone +1 212 221-8041  ∙  info@timeartdistribution.com

CELLINI

NEW YORK

509 Madison Avenue at 53rd Street 

Phone +1 212 888-0505 

www.cellinijewelers.com

BELLUSSO

LAS VEGAS

Casino Level . Palazzo Resort-Hotel-Casino 

Phone +1 702 650-2988 

www.bellussojewelers.com

DEB OULLE 

DALLAS

6821 Preston Road 

Phone +1 214 522-2400 

www.deboulle.com



Skillfully crafted. Enjoy responsibly. Glenfiddich Single Malt Scotch Whisky, 43% Alc./Vol. ©2016 Imported by William Grant & Sons, Inc. New York, NY.

The  First  Single  Malt  Scotch 

Finished  in  India  Pale  Ale C a sks

To create our newest whisky we first had to brew our own craft beer 
just to season our American oak casks. 

This is the first release in the Glenfiddich Experimental Series, designed 
to push boundaries and create the unexpected.



Creating an automobile, timepiece, travel experience, or wardrobe tailored specifically to 
your tastes requires professionals of uncommon skill. It also demands an investment of 
time on your part. To simplify your search for the personal touch, we’ve assembled this 

directory of select purveyors who have mastered the art of the custom-made. 

CONTRIBUTORS

Jackie Caradonio 

Danielle Cutler

Sheila Gibson Stoodley 

James D. Malcolmson

Viju Mathew  

Roger Morris

Phoebe Neuman

Jill Newman

Janice O’Leary

Kareem Rashed

Robert Ross

Bruce Wallin

TH E B E S P OK E L I ST

I LLU ST R AT I O N  BY  SHOUT
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ANDERSON &
SHEPPARD
This storied Savile Row shop
creates fluid tailored clothing
in an array of exclusive fab-
rics, from traditional tweeds
to the most luxurious wool
and cashmere blends.
anderson-sheppard.co.uk

NORIYUKI UEKI,
SARTORIA CICCIO
Considered one of the most
sought-after tailors in Japan,
Ueki trained in Naples,
Italy, to master the art of
soft-tailored clothing before
returning to Japan. Now he
applies meticulous attention
to detail to create modern
custom-tailored clothing.
thearmoury.com

ASCOT CHANG
For a bespoke shirt from
the largest selection of
fabrics (more than 5,000),
Ascot Chang is your go-to.
Clients can also choose
from numerous collar and
cuff models, thread colors,
monograms, and more.
ascotchang.com

GIEVES &
HAWKES
If you don’t have time to visit
the Savile Row shop, one of
Gieves & Hawkes’s tailors
will come to your home or
office to measure you for
any garment, from a topcoat
to a colorful velvet evening
jacket. gievesandhawkes.com

GUCCI
The Italian fashion brand’s
new custom program
presents an array of fab-
rics, linings, patches, and
detailing that can be used to
personalize everything from
suits with graphic silk lining

to denim jackets, knitwear,
and silk shirts. gucci.com

THOM SWEENEY
This British tailor with a shop
in Mayfair creates bespoke
suits that enhance a man’s
fit physique. With suits in a
perfect blend of Italian soft
tailoring and British refine-
ment, the partners make

regular trips to the States
to keep their clients looking
good. thomsweeney.co.uk

CESARE
ATTOLINI
As the pioneer of the
Neapolitan-style jacket, this
family-owned company con-
tinues to deliver impeccably
tailored suits that still allow

room to move with ease.
cesareattolini.com

TURNBULL
& ASSER
The company’s tailors take
18 measurements to make
you the perfect bespoke
tailored shirt designed to fit
exactly the way you want.
turnbullandasser.com

CIFONELLI
orenzo Cifonelli gives
the impression of a
European aristocrat with
his impeccably tailored
double-breasted jacket,

his salt-and-pepper beard, and the way he gracefully
greets a woman with a brief kiss on the wrist. As a
fourth-generation tailor, Lorenzo, like his cousin
Massimo, was trained by Adriano Cifonelli—his father
and Massimo’s uncle—to measure, cut, and sew the
perfect suit. He is used to cavorting with aristocrats
and international industrialists who come to him to
outfit their wardrobes. While the Cifonellis often
travel to meet their worldly clients, many customers
prefer to visit the family’s upstairs Parisian salon on
rue Marbeuf that their grandfather established in

1936. “It’s a like a private club,” says Lorenzo, “and our
clients enjoy this exclusive and confidential place.”

In the spirit of old-world bespoke service, either
Massimo or Lorenzo Cifonelli personally meets and
measures every client and cuts the suiting fabric
while their team of 45 tailors sews the suits. “Our
strength is that we are always respecting the DNA
of the brand while trying to move forward and make
the tailoring more modern,” says Lorenzo. Starting at
about $7,000, suits are available in the finest fabrics
along with rare textiles like wool from Tibetan yaks.
With their growing reputation for elegant suiting,
the family has created their first ready-to-wear suits,
available at Barneys New York—but that doesn’t
include the pleasure of personally meeting the
Cifonellis. CIFONELLI.COM

THE
BESPOKE

LIST

L

“Our strength is that we are always respecting the 
DNA of the brand while trying to move forward 
and make the tailoring more modern.” — Lorenzo Cifonelli
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Tailored Clothing

Turnbull & Asser
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OCEANCO
The debut of the 361-
foot Jubilee—the largest
yacht ever built in the
Netherlands—exemplified
Oceanco’s expertise in con-
structing fully custom
superyachts in the 260-
to-460-foot size range.
Lobanov Design created
the exterior of this vessel,
which includes a swimming
pool, and Sorgiovanni Design

crafted the serene interior
spaces. oceancoyacht.com

FEADSHIP
Specializing in
bespoke superyachts,
Netherlands-based Fead-
ship is made up of several
shipyards founded in the
1800s that banded together
in 1949. The most recent
launch from its Royal van
Lent yard is the 240-foot
Hasna, which features naval
architecture by Feadship
De Voogt and an interior by
RWD. feadship.nl

BENETTI
Founded by Lorenzo
Benetti in 1873, this yard
has been launching luxury

superyachts since the 
1960s. A recent fully 
custom yacht is Seasense, 
delivered to its owner in 
July. This 220-foot yacht fea-
tures an exterior design by 
Cor D. Rover and an interior 
by the Los Angeles–based 
design firm AREA. 
benettiyachts.it

CRN
The 234-foot Cloud 9 is 
the latest custom yacht to 
launch from the Italian ship-
yard CRN. Sanzio Nicolini 
established the yard in 
1963 in Ancona, construct-
ing yachts from steel and 
aluminum—fairly uncommon 
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“Our vision 
of bespoke 
is no different 
than that of 
a Savile Row 
tailor.”
—Peter Lürssen

Feadship Hasna

Oceanco 
Jubilee
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LÜRSSEN
ounded in 1875 by 24-year-old
Friedrich Lürssen, the yard has
long been a pillar of originality
and quality in shipbuilding.
Still family owned, the Bremen,

Germany, company has delivered more than 13,000
vessels in its 142 years of business. It prides itself on
taking customers through every step of the process
of building their dream vessel, from concept to
realization and beyond. “Our vision of bespoke is
no different than that of a Savile Row tailor,” Peter
Lürssen says. “Wewant to produce a made-to-
measure, perfectly fitting item of the best quality
that will last the owner a lifetime, exactly how they
have envisaged it.”

The 312-footKismet—shown here and debuted
in 2014—exemplifies the company’s devotion to
custom craft. Working from hisMonaco studio,
noted naval architect Espen Øino designed the
yacht’s sleek exterior outfitted with two helipads
and a swimming pool. And then British design
firm Reymond Langton consulted with the owners
to create a stunning interior. Highlights include a
video wall along a sweeping staircase, a couple of
fireplaces, a sculptural piano-cum-bar, and a posh
Art Deco decor featuring different woods and stones.
LUERSSEN-YACHTS.COM

F

materials in those days. By 
the end of the ’60s, CRN was 
building yachts from 50 to 
76 feet, while the vessels it 
builds today have grown as 
large as 329 feet. 
crn-yacht.com

ABEKING & 
RASMUSSEN
Highlighted among this 
year’s Best of the Best and 
elsewhere in this issue (see 
“A-List Adventure,” page 

136), the 238-foot Cloud-
break launched in 2016 from
Abeking & Rasmussen’s
yard in Lemwerder, Ger-
many, where the company
was founded in 1907. The
bespoke superyacht has
interiors designed by Chris-
tian Liaigre and exterior lines
by Espen Øino. abeking.com

HEESEN
Fairly new compared to the 
others on this list, the com-
pany was founded by Frans 
Heesen in Oss, the Nether-
lands, in 1978. Perhaps the 
yard’s relative youth propels 
its yachts’ jaunty designs. 
Heesen’s recent delivery, 
the 164-foot Home, features 
a fast-displacement hull 

design with hybrid propul-
sion, as well as a polished 
yet relaxed interior design 
by Cristiano Gatto. 
heesenyachts.com

Yachts

CRN Cloud 9

Heesen Home
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want to show clients that a
trunk doesn’t have to be a little
rectangular box,” says Ramesh
Nair, who, as the creative
director forMoynat, facilitates

custom orders to satisfy any desire or need.
While collaborating with international clients,
Nair strives to follow the creative codes
established by the brand’s founder, Pauline
Moynat. In 1849, she began creating custom
curved trunks out of pioneering materials like
watertight latex-coated canvas (for which she
owned the patent) to fit snugly atop the era’s
slickest carriages.

Moynat’s small team of skillful artisans
creates the bespoke orders in the company’s
French workshop, where wooden frames are
individually built, leather is tanned to the client’s
exact specifications, and evenminute details like
hinges and latches are created from scratch. As
a result, some commissions can take up to a year
to be delivered; but personalized items—like an
artist’s trunk housing a collapsible easel or a fully
functional, portable kitchen range—are worth the
wait. MOYNAT.COM

“A trunk doesn’t
have to be a little
rectangular box.”
—Ramesh Nair“I
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commission is made entirely 
by a single artisan in the 
brand’s workshop in the 
South of France. goyard.com

RAPPORT 
LONDON
Known for making watch 
and jewelry travel cases 
and accessories, Rapport 
London can also custom 
craft a grand trunk out of 
rare wood and fine Italian 
leather—all designed to 
display and protect your 
personal collection in style. 
rapportlondon.com

LOUIS VUITTON
Whether built to house an 
iPad, camera equipment, 
or a violin, each of Louis 
Vuitton’s bespoke trunks is 
handcrafted in the house’s 
158-year-old Asnières atelier 
outside of Paris, now run by 
fifth-generation family mem-
ber Patrick-Louis Vuitton. 
louisvuitton.com

GOYARD
From finely tuned rolling 
trunks to an everyday carry-
all crafted to fit your specific 
needs, each Goyard bespoke 

Leather Goods

Louis Vuitton
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HERMÈS
The artisans at the historic 
Hermès workshop in Paris
are happy to construct any-
thing for you but a basic bag.
From a whimsical holder for
an apple and paring knife to
boxing gloves and private jet
interiors, Hermès will render

anything you can imagine 
in the house’s fine leathers. 
hermes.com

TROUBADOUR
For a weekend bag hand-
crafted to suit your packing 
style, tap the experts at 
London-based Troubadour 
Goods—a young brand 
founded by two ex-bankers 
looking for the perfect grab-
and-go holdall. 
troubadourgoods.com

EPHTÉE
Classically designed and 

completely handmade by a 
team of just three artisans 
in Bordeaux, Ephtée’s large 
trunks house everything 
from a traveling wardrobe to 
a Baccarat chandelier, or a 
collapsible full-size writing 
desk. ephtee.com

FRANK CLEGG 
Although Frank Clegg 
specializes in small leather 
goods like briefcases and 
carry-on bags, the artisans 
at the brand’s workshop in 
Fall River, Mass., are happy 
to create styles of any size 

in custom-tanned leather 
with individually designed 
pockets and cast hardware. 
frankclegg.com 

GLOBE-TROTTER
Known for compact trunks 
and luggage in candy- 
colored leather, Globe- 
Trotter has a team of 
artisans in its Hertfordshire, 
England, factory that don’t 
shy away from exuberant 
commissions—think custom- 
printed lining and extra 
compartments for shoes or 
cameras. globe-trotter.com

Hermès
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NOMAD HILL
Travel-industry vet David 
Jones and NFL star Larry 
Fitzgerald founded this com-
pany in 2016 and have been 

taking travelers on far-out 
adventures ever since. Char-
ter a yacht in Greece, tour 
secret sites in Egypt, or go 
wine-tasting in Jones’s cur-
rent favorite spot, the nation 
of Georgia. nomadhill.com

SCOTT DUNN 
PRIVATE 
JOURNEYS
Launched in 1986 as an 
upscale ski outfitter, this 
London-based company is 
now an authority on bespoke 

luxury itineraries around the 
world. No trip is too big or 
too small, from a family- 
reunion safari in Botswana 
to a private villa for two on 
the French Riviera. 
scottdunn.com

JACADA  
TRAVEL  
An expert in custom jour-
neys on all seven continents, 
this London-based outfit-
ter excels at adventurous 
South American itineraries. 

Whether it’s an intrepid 
expedition to Patagonia or a 
private charter through the 
Galápagos Islands, Jacada’s 
travel designers can make it 
happen. jacadatravel.com

CAZENOVE  
& LOYD 
Henrietta Loyd, founder of 
this UK-based company, 
sends clients on tailored 
journeys to little-known 
islands in Indonesia and hid-
den corners of Cambodia. In 

addition to Asia, the outfitter 
specializes in Africa, Central 
and South America, and the 
Middle East. cazloyd.com

BLACK  
TOMATO 
Zeppelin rides and on- 
demand drone photog-
raphers are among the 
innovative offerings from 
this creative travel company, 
which focuses on bucket-list 
experiences in unconven-
tional destinations. Book 
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f any trip calls for a specialist’s 
touch, it’s an African safari. The 
intricacies of identifying the best 
reserves and lodges—and the 
logistics of traveling from one remote 
camp to the next—demand that even 

seasoned safari-goers enlist an expert. How one 
selects an expert is a simple matter for Will Jones, 
founder of the UK-based safari outfitter Journeys 
by Design. “The true specialist is able to tell a story 
with nothing more than a map,” says the 46-year-
old Jones, who was born in Nigeria and raised in six 
different African countries. “If he or she can tell you 
a whole story over the history, the geography, the 
people, the culture, and the wildlife with just a map 
in front of you, then you’re in the right company.”

Not surprisingly, Jones prefers to meet face- 
to-face with clients before planning one of his 
journeys, which can range from family safaris 
through southern Africa to helicopter adventures 
in rarely visited regions of Kenya and Ethiopia. In 
addition to assessing clients’ needs and desires, 
the meetings serve to address any security concerns 
they might have. 

“As safe as Africa is, it comes with some 
inherent risk,” Jones says. “When dusk falls and 
the night draws in, small problems can turn into 
fairly significant crises. We’re generally a bit more 
expensive than the competition, but we’re not 
cutting any corners. We’re making sure that you’re 
not left stranded on an airstrip wondering when 
that little airplane is going to turn up out of the sky.” 
JOURNEYSBYDESIGN.COM

with the company’s extreme 
offshoot, Epic Tomato, for 
over-the-top adventures like 
white-water rafting in Nepal 
and snowkiting in Iceland. 
blacktomato.com

ABERCROMBIE  
& KENT 
Founded by travel-industry 
legend Geoffrey Kent in 1962, 
A&K today organizes trips 
to more than 100 nations on 
every continent. With 52 
offices worldwide, the 

company can pull off just 
about anything, from 
around-the-world private- 
jet journeys to fly-in 
Antarctic expeditions. 
abercrombiekent.com

NOTA BENE 
GLOBAL 
Founder Anthony Lassman 
launched this members-only 
club in 2011 to offer cus-
tomized travel itineraries 
and exclusive concierge 
services. The London-based 

company can arrange 
private tours of the Vati-
can, red-carpet access at 
the Cannes Film Festival, 
and candlelit dinners in the 
Palace of Versailles. 
notabeneglobal.com

SWAIN  
DESTINATIONS 
Nobody knows Australia like 
Ian Swain. The Philadelphia- 
based Aussie founded Swain 
Destinations in 1987 and 
today takes travelers to 

the country’s farthest 
corners— from the Kimberley 
to Tasmania—as well as to 
New Zealand, Asia, and 
Africa. swaindestinations.com

BELLINI  
TRAVEL 
Founder Emily FitzRoy 
holds the keys to all of Italy’s 
secrets—from renting the 
most exclusive palazzi in 
Venice to an after-hours tour 
of the Uffizi in Florence. 
bellinitravel.com

MICATO  
SAFARIS
This family-run company 
has been leading extra-
ordinary African safaris 
since 1966. More recently 
it has become known for 
its adventures in India 
and Bhutan, exploring 
Himalayan peaks and 
villages, sacred sites 
on the Ganges, and 
tiger-filled forests in 
Ranthambore. micato.com

I
Travel

“The true
specialist

is able
to tell a

story with
nothing

more than
a map.”
—Will Jones
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ZELECTRIC
MOTORS
Masters of zero-emission 
mobility, David Benardo and 
Bonnie Rodgers cofounded 
San Diego–based Zelectric 
Motors to bring electric 
power-train technology to 
classic Volkswagens and 
Porsches. “The upgrade 
invisibly outfits them for the 
21st century,” says Rodgers. 
“Our process, however, 

ensures that the vehicles
remain fully intact and 
uncut as a tribute to their 
timeless design legacy.” 
zelectricmotors.com 

REVIVAL CYCLES
Based in Austin, Texas, the 
two-wheel technicians at 
Revival Cycles cover the 
gamut from full restorations 
to custom fabrication to 
bespoke builds. “Our resolve 

is to make each motorcy-
cle more than a machine,” 
says founder Alan Stul-
berg. “We want it to be an 
aesthetic expression that 
demonstrates the beauty of 
purposeful form.” 
revivalcycles.com 

GUNTHERWERKS
Owners looking to enhance 
their own examples of 
the Porsche 993—brought 

stateside from 1995 to 1998—
can do so with the help of 
Guntherwerks. Starting at 
$525,000 (without car), the 
automotive house will create 
a bespoke beast dubbed the 
400R—its current limited-run 
production—that upgrades 
every substantive compo-
nent. Each example is pow-
ered by a 4.0-liter, naturally 
aspirated air-cooled engine 
by Rothsport that produces 
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roy Ladd, owner of 
Hollywood Hot Rods (HHR), 
lives in a world where off-
the-rack doesn’t fly. Either 
build it from scratch, make 
it perfect, and take the 
trophy—or go home. That 
commitment to cars and 

creativity makes him a magnet to anyone 
interested in a ground-up automotive build, 
classic restoration, or reimagination. For 
instance, when his client commissioned a 
full-house custom based on his favorite grille 
design and the car that originally wore it, Ladd 
and his team embarked on a 6-year project.

Inspired by a rusted 1936 Packard 1401 
coupe and the drawings of designer Eric Black, 
all the parts—with the exception of some 
original sheet metal—were handmade by HHR 
Fabricators. The car’s one-off frame supports 
a custom, adjustable-height suspension and a 
1941 Lincoln V-12 engine, with a rare 1950s-era 
Latham supercharger. 

Seating two, the Cognac-colored leather 
interior is highlighted by revised Packard 
instruments in the dash. A concealed umbrella 
in each doorjamb and a hidden flask add 
nostalgic touches. Ladd’s creation, dubbed 
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more than 400 hp.
guntherwerks.com

ICON
Icon’s Jonathan Ward, 
known for reimagined Toyota 
Land Cruisers, creates his 
Derelicts from distinctive 
old cars, upgrading every 
invisible aspect to create 
fire-breathing muscle 
machines. The $350,000-
plus creations are built from 

the ground up on custom
chassis and contemporary 
drivetrains. The interior 
conceals modern systems 
and amenities. Rust is only a 
skin-deep affectation, as the 
entire body is protected by a 
modern finish. icon4x4.com

EMORY 
MOTORSPORTS
Whichever side of the road 
one drives on, Rod Emory 

will build a rally-inspired,
bantamweight fighter that 
blends the best of the old 
with custom details and 
modern performance—all 
starting at $250,000 and 
weighing in at just 2,100 
pounds. Emory calls them 
Outlaws, like this 1959 
Porsche 356 A (left) that fea-
tures a 4-cylinder Porsche 
engine bored out to 2,650 cc. 
emorymotorsports.comEmory Motorsports

Either build it from
scratch, make it  perfect, 

and take the trophy—
or go home.

the Mulholland Speedster, is finished in 
Mulholland Merlot, a deep red that reflects 
the Packard’s grand era.

The Mullholland Speedster was awarded 
the single highest honor at the 2017 Grand 
National Roadster—America’s Most Beautiful 
Roadster—and has won every significant award 
in the industry since. HOLLYWOODHOTRODS.COM 
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After many years of pro-
ducing commercial pieces,
De Bethune is now focusing
primarily on its custom
offerings. The move has
seemingly opened many
creative vistas in meteorite
and enamel dials as well as
movement combinations
that could never be made
available to the general pub-
lic in production quantities.
debethune.ch

LOUIS VUITTON
Louis Vuitton has long

offered a customization
option for its higher-end
tourbillons. The new
Tambour Moon Flying
Tourbillon Geneva Seal
from the brand’s enhanced
complicated-watchmaking
capability is the current can-
vas for engraving and other
métiers d’art applications.
louisvuitton.com

BLANCPAIN
Throughout its contempo-
rary history, Blancpain has
retained enamelers, artisan
engravers, and other métiers
d’art services to customize
many of its models. This
even includes craftsmen
who discreetly continue
the Swiss tradition of erotic
watches. blancpain.com

BOVET
By virtue of its relationships
with lacquer painter Andre
Martinez and enamelist
Ilgiz Fazulzyanov, Bovet is
now a first stop for anyone
interested in portraiture
on their watch. The variety
of dials and case covers
in the brand’s collection
easily lends itself to different
applications of the art forms.
bovet.com

JAEGER-
LECOULTRE
Since its conception in the
1930s, Jaeger-LeCoultre’s
Reverso has provided
a wonderful canvas for
personalization. Now, with
the Atelier Reverso program,
staff at select boutiques may
suggest a number of special
options or let you peruse a

selection of dials and strap
options. jaeger-lecoultre.com

GEOFFREY
ROTH WATCH
ENGINEERING
Thanks to his direct control
of the production of cases
and dials at his Arizona
workshop, Geoffrey Roth’s
customers can easily order
bespoke versions of his
models, including those
made with the ever-popular
Damascus steel. geoffreyroth
watchengineering.com

THE
BESPOKE
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VACHERON CONSTANTIN
or the last 3 years, most
of Vacheron Constantin’s
major horological
achievements—including
the most complicated

watch ever created—have come from the Les
Cabinotiers bespoke watchmaking service. Led
by Dominique Bernaz, the program has grown
from three watchmakers and developers to
30 employees working on as many as 50
different projects at any given time, all
driven by customers’ desire to have a 
timepiece unique to them.

Unlike many watch houses, 
which restrict themselves to the 
customization of exterior details, 
Vacheron Constantin empowers its 
Les Cabinotiers watchmakers to create
special movements and complications.
The watchmakers do much of the 
construction by hand, using techniques
that were prevalent before mass

production became common. Recognizing the wide
spectrum of client preferences, the Les Cabinotiers
program also encompasses a number of watches that

can be given a few aesthetic tweaks and
produced as bespoke pieces without the
delay and expense associated with more
complex orders.

Still, Bernaz expresses amazement 
at some of the offbeat watches his 

customers request. “We get 
many requests for pocket 

watches with unusual size 
and complications, including 
Westminster grandes 
sonneries and special 
calendars,” he says. But 
the challenge only pushes 

them more. “Fifty pieces in 
progress means 50 unique 

projects. That represents an 
enormous amount of creativity.” 

VACHERON-CONSTANTIN.COM

F
Watches

“We get many requests for pocket watches 
with unusual size and complications.” —Dominique Bernaz

De Bethune

Louis Vuitton

Geoffrey Roth 
Watch Engineering
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n the 25th floor of a nondescript 
midtown Manhattan office 
building, James de Givenchy has 
created a sublime living-room-
like salon where he discreetly 
meets his clients for private 
commissions. The magic begins 
when he presents a tray of colorful 
stones—large, juicy-red rubellites 
and velvety purple amethysts, 
say—and then closely considers his 
client’s reaction to see which jewel 

sparks a response. “It all starts with a stone,” says the 
54-year-old, who is known for creating imaginative 
and colorful jewelry. He advises women on which 
jewel will embolden their sense of style and directs 
men on which will dazzle their wives. He often 
meets with couples to create a special gift to mark a 
birthday or anniversary, saying, “Men seem to love 
the sense of discovery when it comes to hunting for 
the stone, and they love to present the gift.” 

Since he established his Taffin salon 21 years 
ago, Givenchy has maintained a surprisingly intimate 
experience, despite being recognized as one of 
today’s most important contemporary designers. 
Each commission begins with the selection of stones, 
and then he sketches a design. Once approved, he 
works closely with his craftsmen to execute the 
final one-of-a-kind construction. “I’m doing what 
couturiers once did,” says the French-born designer, 
referencing his famous uncle Hubert de Givenchy’s 
business model. “I present my designs and give 
clients a sense of my aesthetic. My work and the 
salon inspire a conversation.” TAFFIN.COM
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JESSICA 
MCCORMACK
From her art-filled town-
house on London’s Carlos
Place, McCormack breathes
new life into diamonds with
her fashionable designs.
She reimagines clients’ old
diamonds and sources new
top-quality stones to create
bespoke commissions from
earrings to heart-shaped
rings. jessicamccormack.com

AMEDEO 
SCOGNAMIGLIO
The New York designer
creates custom-carved
cameos bearing the likeness
of a loved one or, more
often, a family pet. Once
a sketch is rendered, the
shell cameo is carved by
traditional artisans in
Scognamiglio’s hometown
of Torre del Greco.
amedeo.shop

CHOPARD
Creative director and 
copresident Caroline 
Scheufele, known for forging 
spectacular jeweled animal 
pieces, welcomes VIP clients 
to her Geneva design studio 
to collaborate on elaborate 
commissions. chopard.com
 
MCTEIGUE & 
MCCLELLAND 
The design duo creates 

Jew
elr

y

Chopard

Jessica McCormack
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hand-forged men’s jewelry 
with iron, gold, and edgy 
rough stones using old-world 
jewelry-making techniques. 
Each commission reveals 

something personal about 
the wearer through the style, 
stones, or discreet symbol-
ism. mc2jewels.com

PAMELA 
HUIZENGA 
From Mexican fire opal 
and trapiche emeralds to 
fossilized coral and Montana 
agate, Huizenga hunts down 
the most unusual gemstones 
and shapes them into the 

custom jewelry designs 
of your dreams. 
pamelahuizenga.com

MONICA RICH 
KOSANN
For the sentimental type, 
Kosann creates personalized 
lockets—some emblazoned 
with vintage diamonds 
or colorful gemstone 
designs—fitted to hold 
pictures, prose, or even 

a lock of hair. 
monicarichkosann.com

JADE TRAU 
Sixth-generation diamantaire 
Jade Lustig works closely 
with clients to create (or 
redesign) engagement 
rings and wedding bands 
with a modern sensibility, 
featuring diamonds in all 
shapes and sizes. 
jadetrau.com

BAYCO
The third-generation 
jeweler is the source 
of some of the world’s 
most collectible gemstones, 
including rare Colombian 
emeralds, Burmese 
rubies, and Ceylon 
sapphires. Plus, they 
can deliver them in 
custom-made designs 
that will turn heads. 
bayco.com

“Men seem to
love the sense
of discovery
when it comes
to hunting for
the stone.”
—James de Givenchy

McTeigue & McClelland
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WESTLAND 
DISTILLERY
This excellent distiller in 
Washington allots just a few 
casks for informal, individual 
purchase each year. If you can 
get it, ask for a barrel of its 
Garryana whiskey made from 
Oregon oak, which is a limited- 
run annual release. (from 
$16,000) westlanddistillery.com

THE 
BESPOKE 

LIST
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THE FOUNDRY 
DISTILLING CO.
Just launched in September, 
Iowa’s newest distillery, the 
Foundry, takes customized 
spirits to the next level by 
making them the backbone 
of its operation. Enthusiasts 
choose a cask at the start 
of its life by determining 
the grains of the whiskey’s 

unique mash bill. Then the 
mix goes into one of the 
53-gallon hogsheads, where 
it will age 3 to 5 years, and 
a 10-gallon “pilot” barrel, 
where it will age for 18 to 24 
months, to yield about 350 
bottles combined. Quar-
terly samples will be sent 
to investors so they can 
taste how the whiskey is 

developing, though founder 
Scott Bush encourages 
owners to visit their casks 
in person during maturation. 
He says, “We hope each 
customer leaves as a friend 
and comes back to see us.” 
You can even keep the barrel 
in which your whiskey was 
aged. ($18,000) 
foundrydistillingcompany.com
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ennessee’s history of spirits-
restricting temperance laws 
dates back to the early 1800s—
long before the Eighteenth 
Amendment was ratified. An 
1838 measure attempted to stop 
the sale of drams and cocktails 

in saloons by prohibiting the sale of liquor in any 
container smaller than a quart. Had the famous 
Lynchburg distillery been around at that time, 
Jack Daniel’s could have helped connoisseurs 
and scoundrels alike circumvent such regulations 
by introducing its bespoke barrel program, the 
Personal Collection. Unfortunately for Tennessee 
whiskey cognoscenti of the time, it didn’t start its 
stills until 1866. 

The program, introduced in August 2016, 
allows customers to hand select a cask of Jack 
Daniel’s Single Barrel ($10,000) with master 
distiller Jeff Arnett, from the top row of the 
rickhouse. There, extreme temperature shifts cause 
the American white-oak casks to impart a more 
unique and layered taste profile to the whiskey. 
“This represents the best of the best from Jack 
Daniel’s Single Barrel,” says Arnett. “It is a unique 
opportunity for whiskey enthusiasts to take part 
in what we do.” Connoisseurs can select their 
barrel by visiting the distillery, having different 
samples sent to their homes, or simply letting the 
distillery team choose for them. Once a barrel is 
picked, the distillery will fill 240 bottles with the 
4- to 7-year-old cask’s yield and create personalized 
labels that can include the barrel number, barrel 
house, rick number, and bottling date as well as 
names or occasions the bottle is commemorating.  
JACKDANIELS.COM

T

The program allows
customers to

hand select a cask
of Jack Daniel’s 

Single Barrel.
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arbara Guggenheim was there when 
Vincent van Gogh’s Irises became 
the most expensive painting ever 
sold. She was there when Pablo 
Picasso’s Boy with a Pipe became the 

first painting to command more than $100 million 
at auction. She championed Jean-Michel Basquiat 
when he was a relative unknown painting canvases 
that would later fetch double-digit millions at 
auction. She’s seen impressionism’s revival in the 
marketplace—and its subsequent fall—and the 
no-holds-barred growth of contemporary art that 
continues to break records today. She’s endured two 
major recessions and any number of smaller ones. 
And she’s still in top form.

Indeed, Guggenheim is the kind of art-world 
power player you need on speed dial. The art 
advisor—who has been guiding the collections of 
VIP clients like Tom Cruise and Steven Spielberg 
since 1980—has seen it all and done it all. Along 
with her partner, Abigail Asher—with whom she 
formed the art consultancy firm Guggenheim, Asher, 
Associates, Inc., in 1987—she provides collectors the 
kind of expertise and connections they need to chase 
down that next major acquisition. And she does it 
always with grace and style, making careful and 
individualized recommendations and empowering 
clients to understand what they want out of their 
collections. “It’s like being a shrink and a scholar all 
wrapped into one,” she says. In her industry, “being a 
good listener is a very important skill.”
GUGGENHEIMASHER.COM

“It’s like 
being a 

shrink and
 a scholar all

 wrapped
into one.”

—Barbara Guggenheim
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ART AGENCY,
PARTNERS
Founded in 2014 by Allan
Schwartzman (a longtime
advisor to VIP collectors)
and Amy Cappellazzo
(Christie’s former chair of
postwar and contemporary
development), this boutique
firm offers clients more than
60 years of combined exper-
tise. Last year, Sotheby’s
acquired the firm to helm its
fine-art division.
artagencypartners.com

DEPURY DEPURY
The legendary Swiss auc-
tioneer Simon dePury and
his wife Michaela dePury
formed this UK-based
consultancy in 2013, guiding
clients in nearly every area
of collection building, with
special emphasis on impres-
sionist, modern, postwar,
and contemporary art.
depurydepury.com

THE  
BESPOKE  

LIST

MURPHY AND 
PARTNERS
Founded by former Christie’s 
International CEO Steven 
Murphy, this London-based 
firm can help collectors break 
into new territory thanks to 
far-reaching connections in 
China and the broader Asian 
art markets. 
murphypartners.co.uk

CHRISTIE’S 
CLIENT ADVISORY
Collectors with diverse and 
varied collections rely on 
Christie’s international team 
of advisors for everything 
from sales and acquisitions—
both inside and outside 
the auction circuit—to 
bespoke services like private 
showings and appraisals. 
christies.com

SCHIFF FINE ART 
ADVISORY
Leading the next generation 
of advisors, Lisa Schiff and 
her team of art experts have 
shaped some of the world’s 
greatest private collections. 
In addition to traditional 
advisory services, the New 
York–based firm provides 
collection-management assis-
tance like archiving, docu-
mentation, and institutional 
loans. sfa-artadvisory.com

Christie’s Client Advisory
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or many people, 
the pull of a wine-
country lifestyle 
is as persistent as 
that of the moon 
upon the ocean’s 

tides. This influence compels some 
to become collectors. Other, more
adventurous souls take the financial
plunge and become winery owners.
Yet a third path exists for those who
are as interested in making wine as
in drinking it but have no desire to
go into the business themselves.

With the help of some of the
industry’s most gifted professionals,
oenophiles can craft their own wines
and drink them, too. A handful of
bespoke services have emerged over
the course of the last decade to cater
to those who want to participate
as well as partake. Nowhere is
this concept more elegantly and
informatively realized than at the
Napa Valley Reserve. This members-
only wine club, located in the heart
of Napa Valley and adjacent to the
Meadowood resort, is the creation of
H. William Harlan, one of the most
innovative thinkers in the United
States’ contemporary wine culture.
“We say that our members should
be the kind of people that, once you
meet them, you would invite them to
your home,” says managing director

Philip Norfleet, who has operated 
the Reserve since it opened in 2003.

Each year, resident winemaker 
Marco Gressi and renowned Harlan 
Estate winemaker Bob Levy select 
the best blocks of fruit from the 
club’s 80-acre vineyard estate and 
other vineyard sites in its portfolio 
to make a master Bordeaux-style
blend, though a white blend can
also be produced. Members can
acquire it in amounts ranging from
six to 75 cases. About half of the
customers make their own labels
for these master wines, while
others go a step further, concocting
their own individual cuvées—
with the guidance of experts—from
the same lots used by Gressi and
Levy. Members who want to
have hands-on experience with
pruning and harvesting also have
that opportunity.

Prospective members may
meet with any of the team at the
Reserve or with friends of the
Reserve. The $165,000 membership
fee, which is actually a deposit,
does not include an equity
position. “More than a dozen of
our members have gone on to
create their own wineries,” says
Norfleet. “[The Reserve] proved to
be a good way to get their feet wet.”
THENAPAVALLEYRESERVE.COM
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VINIV
Few bespoke wine programs
come with a more impres-
sive pedigree than Viniv, a
dedicated facility run by the
Cazes family of Pauillac’s
Château Lynch-Bages.
The service draws on the
family’s Left and Right Bank
vineyards, enabling clients
to craft individual barrels of
wine (which hold 288 bottles
each). The process takes 

about 2 years, though clients
who choose to blend existing
wines can reduce delivery
time to 6 months. Prices for
barrels range from $16,000
to $24,000. vinivbordeaux.com

CITY WINERY
One of the first urban win-
eries, this facility provides
clients with two bespoke
winemaking opportunities:
a spring crush with grapes 

from the Southern Hemi-
sphere and a fall program
using fruit from California,
Oregon, Washington, and
the Finger Lakes region of
New York. Members can
host private barrel tastings
at the winery and adjourn
to dinner afterward in the
winery’s restaurant. Finished
wines range from $30 to
$40 per bottle. A similar
program is available at City
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“More than 
a dozen 
of our 
members 
have gone 
on to create 
their own 
wineries.”
— Philip Norfleet

Viniv
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Winery in Chicago. 
citywinery.com

THE WINE 
FOUNDRY
A custom crush service for 
small commercial wineries 
in Napa, Calif., the Wine 
Foundry also works with 
amateur winemakers. Begin-
ners can get as involved 
as they like in the process, 
choosing vineyards from 

across California’s North 
and Central Coasts and even 
helping to bottle the finished 
product. Prices per bottle 
range from about $13 for 
a rosé to $45 for an ultra- 
premium Cabernet Sauvi-
gnon. thewinefoundry.com

TIN LIZZIE 
WINEWORKS 
Since 2008, winemaker Dave 
Zuchero has conducted 

a bespoke program at Tin 
Lizzie Wineworks in High-
land, Md. The experience 
is divided into four parts: 
crushing and fermentation 
in September or October; 
pressing and barreling 1 
week later; racking and 
tasting in February; and 
bottling and labeling in 
August. Varietals are 
sourced from California, 
Chile, and Tuscany, and 

quantities range from a 
quarter barrel (60 bottles) 
to a full one (252 bottles). 
Full barrels range in price 
from $3,500 to $8,100. 
tinlizziewineworks.com 

JUDD’S HILL  
Judd’s Hill was one of the 
first wineries to engage 
in bespoke winemaking, 
through its MicroCrush 
service. Launched in 1992, 

the program has welcomed 
hundreds of would-be 
winemakers. Clients are 
encouraged to meet with 
the staff early to select 
vineyards and grapes 
(about half a ton is needed 
to yield a single barrel). 
Prices begin at about 
$4,500, though that amount 
can increase depending on 
the type of wine and regi-
men. juddshill.com 
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n the 1950s, Winston Churchill
approached the late British
shoemaker George Cleverley
with a request: a formal brogue
that didn’t need to be tied. The

resulting shoe, a discreet slip-on with trompe
l’oeil laces and elasticated sides, was dubbed the
Churchill and remains one of the brand’s best-sellers
to this day. It is just one example of the personal
touches that have made discerning men such as
Cary Grant and Tim Cook loyal Cleverley customers.

Now run by George Glasgow Sr.—who trained
under Cleverley—and his son, George Jr., it is
a rare, intimate family operation that produces
everything by hand in London while managing to
serve clients across the globe. The Glasgows make
semiannual trips to 13 cities across the United States
(in addition to locations throughout Europe and
Asia) to personally meet customers and guide
them through the bespoke process. It begins with
copious foot measurements and then continues
with a selection of style, leather, and details like the
lining and sole. Once a wooden last is carved to the
client’s measurements, the shoes are assembled.
Finally, after a preliminary fitting, they are delivered
in 7 to 9 months. “The traditions in which we
operate today are the same as they were 100 years
ago,” says George Jr. “We’re unique in that the same
guy that takes your measurements will make your
shoes and any future shoes. Even with how fast
the world is moving today, nothing will replace
a bespoke shoe created by a master craftsman.”
GEORGECLEVERLEY.COM

I

THE
BESPOKE

LIST

BERLUTI
For more than 120 years,
Berluti has been a go-to
for elegant shoes with a
painterly patina. Unlike many
other shoemakers, Berluti
will often create an entirely
new last for each style of
shoe a customer orders.
berluti.com

MAISON BONNET
Founded in 1950, this

Parisian lunetier has made
custom glasses for the likes
of Yves Saint Laurent and
Le Corbusier. Tortoiseshell,
horn, or acetate is hand cut
to fit your facial measure-
ments. maisonbonnet.com

JOHN LOBB
The esteemed shoemaker
offers a traditional bespoke
service, drawing on its
151-year history as well as a

made-to-measure program
that allows customers to
tweak dozens of existing
styles to their liking.
johnlobb.com

HESTRA
A fourth-generation family
business based in Sweden,
Hestra brings new meaning
to the phrase “fits like a
glove.” A variety of styles,
from dress to skiing, can be

“The traditions in 
which we operate 
today are the 
same as they were 
100 years ago.”
—George Glasgow Jr.
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customized and hand sewn 
to fit a client’s specific mea-
surements. hestragloves.com

CORTHAY
This French shoemaker is 
favored for his sleek, mod-
ernist designs that can be 
custom made in everything 
from rich chestnut suede to 
glossy electric-blue alligator. 
The shoes are handmade in 
his Paris atelier. corthay.com

 

ALBERTUS 
SWANEPOEL 
The New York–based 
milliner, known for whimsical 
riffs on classics, works 
one-on-one with clients to 
design headwear that fits 
like a Savile Row suit. 
And unlike most bespoke 
orders, Swanepoel can 
turn your hat around in 
just 10 days. 
albertusswanepoel.com

EX NIHILO
Utilizing both technology 
and traditional perfumery, 
Ex Nihilo allows customers 
to choose from three 
fragrance variations as 
the foundation used to 
blend their own custom 
scent, and they can also 
personalize the bottle cap 
with everything from onyx 
to mother-of-pearl. 
ex-nihilo-paris.com

IL MICIO 
DI FUKAYA 
HIDETAKA
A Japanese native 
working in Florence, 
Fukaya creates sculptural 
shoes that marry 
exquisite craft with 
avant-garde design. His 
dedication to detail means 
he produces only 50 to 60 
bespoke pairs annually. 
+39.055.212295 

Albertus Swanepoel
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    ROYCE’S PHANTOM VIII.  By Robert Ross            
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With a patience rivaling that of a 
17-year cicada, Britain’s oldest automaker 
is anything but hasty; it’s not every year 
that Rolls-Royce Motor Cars sends a new 
model down the runway. In fact, the last 
time a new Phantom broke cover was 
in 2003. The Phantom VII replaced the 
Phantom VI that had been introduced 
35 years earlier. The Phantom VII was 
a game changer for the Rolls-Royce 
marque, which was acquired in 1998 
by BMW. Newly committed to becoming 
a thoroughly modern brand and operating 
with near-total autonomy (although it 
was being bankrolled by its German 
parents), Rolls-Royce built a state-of-the-
art factory at Goodwood in West Sussex, 

England, and set about creating a new 
luxury benchmark. The Phantom VII 
was just that, expressing a bold design 
and employing the latest technology 
while preserving an old-world ethos of 
wood and leather that the Brits do like 
no one else. 

That VII created quite a stir. Rolls-
Royce chief designer Ian Cameron and 
exterior designer Marek Djordjevic 
elegantly juggled historic precedent and 
contemporary vision by respecting a formal 
design vocabulary while preserving the 
iconic characteristics of every Phantom 
before: the Parthenon-inspired grille, large 
wheels, long hood with a short front over-
hang, high beltline, and gracefully tapering 
rear flanks. Unabashedly monumental, the 
VII’s grille cut the airstream with the force 
of a Freightliner, yet the overall design was 
so remarkably fresh—and the car so intrin-
sically good—that it launched the marque 
into a second century of success.

Giles Taylor, director of design at Rolls-
Royce Motor Cars since 2012, was the man 
with the heavy responsibility of making 
the Phantom VIII the best Phantom yet. 
Alongside its predecessor, the new Phan-
tom’s evolution in design is evident, and it 
becomes clear how much more contempo-
rary the newer car appears. 

The VIII’s almost monolithic design 
was made possible in part by a precision 
joining process that eliminates most of the 
visible joint lines between body panels. 
While the hand-polished stainless grille 
sits higher than before, for the first time 
on a Rolls-Royce it is integrated into the 
surrounding bodywork and not sitting 
proud of painted surfaces. The mile-long 
hood is now without embellishment; no 
center spear or style lines complicate the 
clean and expansive surface. Similarly, the 
headlights are all updated, with the new 

midst an ephemeral world of 
fleeting fashion, fast food, and fake 
news, the latest Rolls-Royce Phantom 
is a stalwart exemplar of tradition, 
quality, and authenticity. The name, 

 or spirit creature, is hardly new. In fact, 
Phantom is the oldest model name in automotive history. 
The first one was made in 1925, and many of those early 
cars are still motoring along very 
well, thank you. With almost a 
century to separate it from its 
patriarch, the 2018 Phantom 
ushers in the eighth generation 
of the Rolls-Royce flagship, giving 
a clear nod to the past while 
defining the future of luxury as 
only Rolls-Royce can proclaim it.

Magic Carpet Ride



Emblematic of the marque, the Spirit of Ecstasy figure (opposite) festoons the Phantom VIII’s infotainment dial.

The mile-long hood is now without 
embellishment; no center spear or style lines 
complicate the clean and expansive surface. 
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laser lamps employing a somewhat softer 
light with a range of nearly 2,000 feet. 

But the Phantom VIII—which is priced 
from about $450,000 and arrives in the 
United States in spring 2018—still has a 
formal presence like no other luxury sedan. 
This is partly attributable to its classic 
2-to-1 proportion that establishes a style 
line above the tops of the wheel wells at 
two-thirds the height of the roof. The wheel 
rims are 22 inches in diameter and rest on 
Rolls-Royce Silent-Seal tires that contribute 
to a ride quality aimed at being superior to 
that of any other automobile. 

Understanding that the Phantom 
VIII would be an imposing sight, Taylor 
wanted every occasion of its appearance to 
engender goodwill among other motorists 

through its slightly softer stance, coming 
or going. To that end, the rear of the car 
is smoother, sleeker, and more raked and 
elegant, with tail lamps that seem to say, 
“Excuse me, please, with sincerest thanks,” 
when passing. And passing is something 
the Phantom VIII can do with all the power 
and fury of the Cretaceous period’s tyrant 
king, Tyrannosaurus rex. Yet unlike a dino-
saur, the Phantom VIII moves silently, and 
while its driver may steer it, technology is 
really the one driving the new Phantom.

The “Architecture of Luxury” is how 
the manufacturer describes the Phantom 
VIII’s all-aluminum spaceframe chas-
sis. Thirty percent more rigid than its 
predecessor, it is lighter and stiffer than 
conventional unibody designs employed 

Spirits
s in form and
able in func-
first Phantom 
only car of its 
urvive Gen-
ors’ tortuous 

test circuit, storming 
the track at a steady 
80 mph without failure 
of its 6.7-liter inline-6 
engine. About 3,512 
were produced.

The oldest model nam
automotive history,

Rolls-Royce Phantom
remained the quintessen

car through the decad

931  

antom I

Magic Carpet Ride

The analog clock in “the 
most silent motor car in 
the world.” Below: Rolls-
Royce Motor Cars CEO 
Torsten Müller-Ötvös 
stands by the marque’s 
latest standout.

Imperious
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by larger-volume manufacturers. It also 
allows chassis optimization for both the 
standard-length and extended-wheelbase 
versions of the four-door Phantom VIII. 
(Unlike the Phantom VII, no two-door 
coupe or drophead versions are planned.) 

Suspension at either end is new, with 
double wishbones at the front and a five-
link rear-axle design. Handling and agility 
are enhanced by four-wheel steering and 
complemented by self-leveling air suspen-
sion that makes millions of calculations 
per second to adjust electromagnetic 
shock absorbers. 

Rolls-Royce has always described the 

ride characteristic of its cars as “wafting,” 
a word that aptly suggests the ease with 
which one floats above the road, in the 
same manner that a Rolls-Royce figuratively 
elevates itself above quotidian traffic.  
Lyrically, Rolls-Royce equates this exalted 
form of comportment to a “Magic Carpet 
Ride,” though one should note that the 
Phantom’s floors are covered in lamb’s wool 
and not the hot-rod rug in One Thousand 
and One Nights. 

Apropos of hot rods, the new Phantom 
uses a 6.75-liter V-12 engine of identical 
displacement to its predecessor but with 
an entirely new design; it is immediately 

distinguished by twin turbocharging that 
results in greater power and torque with 
reduced emissions. The smooth, quiet 
engine develops 563 hp and, importantly, 
an ample 664 ft lbs of torque in full bloom 
from only 1,700 rpm. Speed is electron-
ically governed to 155 mph, and 60 mph 
is achieved from standstill in 5.3 seconds. 
The Satellite Aided Transmission, coupled 
to the ZF 8-speed automatic gearbox, 
drives the rear wheels. First developed for 
the Rolls-Royce Wraith, this transmission 
is linked to a GPS receiver that analyzes 
data to determine optimum gearing for 
road and traffic conditions.

Prominent within 
each bespoke 
interior is the Gallery, 
a dashboard-length 
display presenting 
gauges and owner- 
commissioned 
artwork. 

 1929–1

Phantom II

1936–1939

Phantom
An all-new chassis that
improved handling was
complemented by a new
inline-6 engine. Some of 
the most distinguished 
prewar cars made were 

the 1,281 examples of
Phantom II chassis with
bespoke bodies from
English, continental 
European, and Ameri-
can coachbuilders.

The final project
of Henry Royce, 
who died in 1933, 
was a V-12-pow-
ered Phantom 
that saw 727 
chassis built. 

1936

t II An all new chassisw that the 1 281 examples of

m III
The final chassis,
completed in
1941, did not
receive a body
until 1947, after
the end of
World War II.



he phantom viii could 
claim to be the most 
luxurious automobile 
ever made. The tasteful 
understatement of its 
interior is in perfect keep-
ing with the marque’s 
well-bred demeanor. Such

refined elegance is not easily achieved. The 
interiors of many so-called luxury cars are 
compromised by designers’ horror vacui 
and a failure to understand that true luxury 
needn’t ladle on disparate forms, surfaces, 
and materials. Plus, the Phantom’s insides 
don’t obligate a driver to conduct an orches-
tra of complicated controls and subsystems 
that create a cacophony of visual noise and 
confusion.

With a nod to occupants’ tranquility 
and composure, Rolls-Royce has always 
engineered its automobiles so that the 
analog clock is the loudest sound one can 
hear inside the cabin. Quieter than ever 
before, this pin-drop environment is in part 
a product of 286 pounds of sound insula-
tion, thick double-layer glass, and other 
high-absorption materials that make the 

This bespoke option requires two dedicated 
artisans to hand fit nearly 2,000 fiber-optic 
strands to the perforated headliner. Each 
skyscape is designed in a specific celestial 
pattern to replicate the client’s preferred 
constellation. On terra firma (or at least 
ensconced in one of the Phantom’s sumptu-
ous seats), one imagines sitting atop the 
hides of virgin unicorns, so supple, soft, and 
flawless is the leather that swathes almost 
every surface of the cabin. 

In perfect counterpoint to these warm, 
natural surfaces, tactile wood paneling fin-
ished in a variety of types and levels of gloss 
can be specified for door interiors, center 
consoles, dashboards, and picnic tables. 
Those tables have become a sacrosanct 
feature in the rear cabin of every Rolls-Royce, 
and combine with rear theater monitors that 
electrically deploy and retract at the touch 
of a button. Rear seating can be configured 
in a variety of ways: individual seats with a 
temporary third, individual seats with a fixed
center console, or, for dreamers, an intimate
lounge seat, which will be offered next year.

The most novel feature of the Phantom
VIII is surely the Gallery, imagined by Taylor
to be an uninterrupted panel of glass that
spans the full width of the dashboard and
instrument panel. Behind this sit essen-
tial components like the speedometer and
clock, and a much broader expanse becomes
an area to display bespoke works of art.
Customers can choose an artist to work with
Rolls-Royce to decorate the space; the factory
has already executed oil paintings, feather
collages, porcelain roses from Nymphenburg,
and even a gold-plated 3-D-printed map of
an owner’s DNA created by Thorsten Franck.
Buyers in a hurry can specify a standard Gal-
lery in silk, wood, metal, or leather.

No carmaker does bespoke like Rolls-
Royce, and it is here that one can express
one’s own aesthetic sensibilities—for good or
ill. Rolls-Royce designers will consult with
customers and gently guide wayward notions
in the right direction if asked, although few
combinations are off-limits for the truly
determined. For those so disposed, the Phan-
tom VIII becomes a boundless palette from

Unique to Rolls-
Royce, the Phantom 
VIII’s ethereal 
Starlight head-
liner comprises 
2,000 hand-fitted 
fiber-optic strands.
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Phantom VIII what Rolls-Royce calls “the 
most silent motor car in the world.” 

The cabin is indeed a serene environ-
ment and is equipped with numerous 
electronic assistants that serve without 
being asked, and only when needed. The 
Attentiveness Assistant monitors a driver’s 
eye movement to detect decreasing atten-
tiveness and impending drowsiness, while 
panoramic and helicopter-view cameras 
aid in maneuvering the substantial vehicle. 
Night vision, active cruise control, and 
warning systems for collisions, pedestri-
ans, cross traffic, lane departure, and lane 
change are standard, as is Wi-Fi, compre-
hensive navigation, and a high-resolution 
head-up display. Rolls-Royce eschews the 
practice of other luxury automakers that 
brand their entertainment system with 
someone else’s logo. Instead, company 
engineers design a specific system for 
each model alone. For Rolls-Royce, there 
is no other way.

The sky is literally the limit when 
appointing the Phantom VIII interior. 
Clients can specify the largest Starlight 
headliner ever offered in a Rolls-Royce. 

 1959–1968

Phanto
the

as
one-off 
lip and 

abeth. 
7 addi-
es that 
sioned 
nly for 
and

heads of state. Its 
inline-8 engine was 
well suited to parade 
speeds, and the Spirit 
of Ecstasy mascot 
knelt in deference 
to its passengers. 
Of the 18 original 
examples, 16 are 
preserved today.

Likely the most pho-
tographed Phantom 
of the 20th century, 
this version saw 
516 examples built 
through 1968. It was 

powered by a sturdy
V-8 engine and bodied 
by coachbuilders H.J. 
Mulliner, Park Ward, 
or James Young. Elvis 
owned one, and John 

Lennon cynically
thumbed his nose 
at the world with a 
Phantom V that 
wore an audacious 
paint job.
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A classic 2-to-1 proportion sets the tops of the
wheel wells at two-thirds the height of the roof.

003–2016

Phanto

Hot on the heels of its 
popular predecessor 
was the final “old-
school” Phantom, of 
which 374 were made 
through 1991. Included
among them was a 
special Silver Jubilee

car with a raised roof
made in 1977 for
E
s

automaker’s role as
a British luxury icon

e Phantom for th
w century featured

powerful V-12 engine
d nearly unlimited
ssibilities for bespoke 
pointments. It also 

commitment to building
the best car in the
world. The first series
ended production in 
2011, the second series 

imately 7,500 made
in sedan, coupe, and
drophead versions, it
set the stage for the 
Phantom VIII.  —R.R.

 1968–1991  

Phantom VI

Magic Carpet Ride

The new Phantom’s self-leveling air suspension provides a floating sensation that would be envied by Aladdin.

2

P
made in 1977 for
Elizabeth II, its formal
stature reflecting theg

a British luxury icon
since its founding
in 1904.
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From heli-skiing in British Columbia to kayaking in Antarctica,

A-List  

C H A R T E R 
C H O I C E

ABEKING & RASMUSSEN’S 

CLOUDBREAK



Cloudbreak offers an expedition-yacht experience like no other. BY MICHAEL VERDON

 Adventure
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Launched early last year by Abeking & Rasmussen, with project management by
SuperYachtsMonaco, the 238-foot Cloudbreak adventure yacht was designed for an owner with a passion for extreme
sports and an appreciation for simple, down-home comforts. The rugged expedition-yacht exterior by Espen Øino
contrasts with a much softer and more elegant Christian Liaigre–designed interior that includes a winter garden, a “ski
lodge,” and the largest water-toy collection in its class. Named after a famous surf spot in Fiji, Cloudbreak features an
8,750-mile range and has accommodations for 12 guests and a 22-member crew. The owner plans to explore the most
remote parts of the world; so far, the yacht has cruised through the Caribbean, the Galápagos Islands, and Alaska.

Intrepid charter clients
will find Cloudbreak in
British Columbia this winter
before the yacht heads for
Patagonia and ultimately
Antarctica. In all three
locations, guests will be able
to heli-ski on virgin slopes
and scale rarely climbed
peaks. (Guests will need to
negotiate the inclusion of a
helicopter.) Cloudbreak has
a full collection of ski and
snowboarding equipment and
even has accommodations for
ski guides. After a day in the
snow, charterers can thaw
in the lodge in front of the
full-size fireplace; enjoy an
alfresco meal in the winter
garden, which has removable
glass panels for climate
control; and watch videos
of the day’s events in the
circular cinema room near
the helideck.

Cloudbreak also features
a large swimming pool,
several sundecks, and a
beach club replete with a
gym, sauna, and massage
room. The fitness area,
which is connected to guest
staterooms by a specially
designed hallway, has spin
bikes, treadmills, a ballet
barre, weights, kettlebells,
and punching bags.

Perhaps most impressive
is Cloudbreak’s RYA-certified
(Royal Yachting Association)
water-sports center, which is
claimed to be more extensive
than any other yacht’s. The
center includes equipment
for myriad sports—from
scuba diving to windsurfing
to fishing—as well as gear
for exploring on dry land.
Indeed, whether at sea or
on land, the Cloudbreak
adventure never ends.

MAIN SALOON 
The Christian Liaigre 
interior, per the owner’s 
wishes, was designed to be 
expansive, informal, and 
refined. The Paris-based 
designer incorporated  
plenty of floor-to-ceiling 
windows, a white and  
off-white color palette,  
and ample headroom to 
convey a sense of light and 
space in the saloons and 
other public areas. 

MASTER SUITE 
The master suite is an  
accomplishment in its own 
right, with a separate mini 
cinema room; a starboard 
balcony, with a daybed 
where the owner (or char-
terer) can sleep under the 
stars on a fine night; and an 
open terrace on the opposite 
side for full contact with the 
elements. “The challenge 
was to create a cozy interior 
without using too much dark 
wood to maintain the sporty, 
fresh, and young look,”  
Liaigre says.

A-List Adventure



ROBBREPORT.COM  139

S  This page, clockwise 
from top: the owner’s 
stateroom on the 
main deck, a guest-
cabin bathroom on 
the lower deck, the 
pool in the lower- 
deck spa, and the 
winter garden on the 
bridge deck. Opposite 
page: the skylounge 
on the bridge deck 
and a terrace off the 
owner’s stateroom.

TOY HOUSE
Cloudbreak’s volume-
breaking tender garage 
not only includes water 
toys but also just about 
every other type of sports 
equipment any adventure 
traveler would want. Tenders
and toys include a 25-foot 
Centurion wakeboard boat, 
three single-hull sailboats, 
four Jet Skis (sit-down and 
stand-up), Seabobs, kayaks, 
surfboards, paddleboards, 
full scuba gear for eight, and 

visit penguin colonies on 
Livingston Island and then 
enjoy a hot-spring bath 
amid the black sands of 
Deception Island. Along the 
Gerlache Strait, Cloudbreak 
navigates blue ice glaciers, 
and guests can kayak 
among emperor penguins 
and seals. The mountains 
of Marguerite Bay offer 
a dramatic climax to the 
trip, with a chance to scale 
peaks illuminated by 24 
hours of daylight.

kite-surfing and windsurfing 
gear. Six mountain bikes, two 
road bikes, snow skis, and 
snowboards allow for land 
exploration. The boat even 
has golf equipment.

ADVENTURE ITINERARY
On Cloudbreak’s 12-day 
Antarctic odyssey, the yacht 
departs from Ushuaia, 
Argentina, the world’s 
southernmost city, before 
navigating the Drake  
Passage. Passengers can 
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A-List Adventure

BUILDER: Abeking & Rasmussen
DELIVERED: 2016
LENGTH: 238 feet
CABINS: 6-7
GUESTS: 12

CRUISING AREAS: British Columbia, Patagonia, and Antarctica in winter 2017–2018
WEEKLY RATES: Around $880,000
HIGHLIGHTS: Full flotilla of water and land toys, including a wakeboard boat, a scuba center with gear, and snow-skiing 
and snowboard equipment with a heli-skiing option. Full gym, observation platforms, climate-controlled winter 
garden, swimming pool, spa, ski-lodge room with fireplace, and full-beam master suite with patio. 
CONTACT: superyachtsmonaco.com  

Chartering Cloudbreak
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Please contact us  
for a complimentary catalogue
(T) 786 615 96 56, www.parmigiani.com 
studio.miami@parmigiani.com

LE STUDIO P   
Miami Design District 
140 N.E. 39th Street, PC #108, Miami, FL
Tel. +1 786 615 96 56

Were there to be only one

Manufactured entirely in Switzerland
parmigiani.com
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Get lost and be found

For the traveler in pursuit of an extraordinary all-inclusive luxury experience, 

we introduce The Brando. A culturally authentic getaway and world-class 

example of biodiversity and sustainable hospitality on Tetiaroa, 

a South Pacific island renewal.
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SPACE

RACE

Competition 

among makers 

of ultrathin 

watches 

yields ever 

more slender 

margins of 

victory.  

By James D. 

Malcolmson
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MASTERY OF ULTRA-
thin horology is a particu-
lar source of pride for the 
watchmakers of Bulgari, 
which earlier this year intro-
duced the world’s thinnest 
self-winding wristwatch, the 
Octo Finissimo Automatic. 
“For us, Finissimo is really 
a statement,” says Fabrizio 
Buonamassa-Stigliani, 
the company’s lead watch 
designer. “Each is sort of 
a grand complication. It 
is the technical flagship of 
the brand.”

Bulgari’s recent world 
records—which also include 
thinnest wristwatch tourbil-
lon and minute repeater—
result from genuine technical 
achievements backed by 
impressive design. Yet the 
skillfulness and competitive 
spirit driving the company’s 
efforts are the same dynamics 
that have guided the creation 
of ultrathin pieces through-
out watchmaking’s history.

Thinness and compact-
ness have served as indica-
tors of a watch’s technical 
sophistication for well over 
two centuries, especially 
after Abraham-Louis Breguet 
began to emphasize those 
qualities in his pieces at the 
beginning of the 19th century. 
Then, as now, the challenge 
lay in crafting components of 
the thinnest practical dimen-
sions and then carefully 
assembling them to function 
properly. Aligning the wheels 
and ensuring the proper 
pressures and clearances are 
exponentially more difficult 
tasks in specialized ultra-
thin movements—so much 
so that the work is usually 
performed by high-level 
watchmakers with expertise 
in complications.

  Bulgari’s Octo Finissimo Minute Repeater
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“A normal [mainspring] 
barrel and ratchet can be 
adjusted in half an hour to 
one hour,” says John Sheri-
dan, a master watchmaker at 
Bulgari’s Le Sentier manufac-
ture. “The same mechanism 
on ultrathin watches takes 
a day. Too much pressure 
can constrict the spring, and 
you can lose 30 degrees of 
amplitude in the balance just 
like that.” Difficulties also 
increase as pieces get more 
complicated. The extrathin 
minute repeater the brand 
unveiled last year takes just 
as long to build as a grande 
sonnerie, the most complex 
model in Bulgari’s portfolio.

Of course, much depends 
on the quality of the parts, 
which are produced today by 
computer-numerical-control 
(CNC) machines that must 
be specially programmed and
handled for such precise mill-
ing. “It’s the same machines 
for producing an ultrathin 
movement and regular 
movements,” notes Sheridan, 
“but the time for machining 
the parts is two to three times
than for regular parts because
the precision requirements 
are higher. Much of this is in 
the setup of the machine.”

The emphasis on hand-
work and adjustment in 
watchmaking was much 
more pronounced a century 
ago, when skilled artisans 
produced ultrathin watches 
that might embarrass today’s 
top practitioners. In 1907—
more than a quarter-century 
before their names would 
be united under a single 
marque—the Swiss move-
ment maker LeCoultre 
produced a caliber that was 
an amazing 1.38 millimeters 
thick for French watchmaker
Edmond Jaeger. Caliber 
145 was produced in small 
numbers and just for pocket 
watches. Its flabbergastingly 
svelte dimensions (the thin-
nest contemporary wrist-
watch movements are 25 per-
cent thicker) were facilitated 
by the large diameter of the 
pocket-watch movement and, 
to an even greater degree, 
the manufacturing methods 

Space Race

E  Small-sized balance 
wheels and flat  
hairsprings are 
required in order to 
save space.

W  Simple tasks like 
tensioning a screw 
must be extra precise 
on an ultrathin watch. 

W  A movement cavity 
in Bulgari’s original 
Octo Finissimo Small 
Seconds is used to 
house a micro rotor in 
the new Automatic.



with

PLEASE ENJOY THE UNUSUAL RESPONSIBLY

HENDRICK’S GIN, 44% ALC./VOL. ©2017 IMPORTED BY WILLIAM GRANT & SONS, INC. NEW YORK, NY.



148 O CTO B E R  2 0 1 7

Space Race

of the day, which allowed 
skilled watchmakers to 
play with nearly every facet 
of component fabrication 
and assembly on an individ-
ual basis.

It was the small watch 
and component maker Piaget, 
however, that first discovered 
it could distinguish itself by 
becoming a modern specialist 
in ultrathin watchmaking. 
Piaget’s introduction of the 
2-millimeter-thick 9P manual 
movement in 1957 and the 
only slightly thicker 12P

automatic movement 3 years 
later gave rise to a whole gen-
eration of remarkably elegant 
wristwatches that seemed 
to indelibly tie the brand to 
ultra-slim horology. Piaget’s 
12P incorporated the recently 
developed micro rotor, which 
wound the watch by way of 
a small mass recessed into 
the movement. Suspended by 
two bridges, the device fit the 
diminutive dimensions of the 
movement impeccably, and 
the component is often used 
in ultrathin watchmaking to 
this day. Panache, however, 
was not necessarily a  
priority for Piaget’s design-
ers, who deliberately favored 
conventional movement 
architecture—an approach 
the company has adhered 

12P in favor of improved 
reliability and better flexing 
tolerance. Despite these con-
cessions, the brand continues 
to see the value in producing 
record-setting thin watches. 
Subsequent versions of the 
1200 (automatic) movement 
have established thinness 
records for automatic- 
winding, subsidiary- seconds, 
skeleton, and diamond-set 
wristwatches.

According to the com-
pany, Piaget’s efforts in ultra-
thin watchmaking are driven 
by considerations of aesthet-
ics and style. However, it is 
difficult to believe that setting 
a world record was not one 
of the primary considerations 
behind the radical design 
of 2014’s Altiplano 900P. By 
using the caseback as the 
main plate of the movement, 
Piaget reduced the overall 
thickness of the watch to just 
3.65 millimeters. The brand’s 
engineers are also quick to 

to with the new- generation 
ultrathin calibers it has intro-
duced at intervals since the 
late 1990s.

“The more simple and 
basic you are in terms of 
architecture on the ultra-
thins, the more reliable 
you are,” explains Quentin 
Hebert, one of Piaget’s move-
ment specialists. “That is the 
chief design consideration for 
the whole 1200 family. There 
are no crazy constructions. 
What we do have to master is 
the repetition of the thinness 
of the components from one 
movement to another.”

As a result, the move-
ments for Piaget’s relaunched 
Altiplano models back away 
slightly from the extreme 
dimensions of the 9P and 

  An exploded diagram 
of Bulgari’s Octo 
Finissimo Automatic. 
Below: A sketch of 
the complex Octo 
Finissimo bracelet.

“A normal
[mainspring] 
barrel and ratchet
can be adjusted 
in half an hour 
to one hour. 
The same
mechanism on
ultrathin watches
takes a day.” 
—JOHN SHERIDAN, MASTER WATCHMAKER AT BULGARI
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  Piaget’s record-   
setting Altiplano 900P 
was achieved by 
building the movement 
into the caseback.
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point out that the architec-
ture permitted the use of full 
bridging on the movement, 
a construction Piaget has 
retained for function and 
reliability. 

Although Piaget has con-
sistently shown an essential 
conservatism in movement 
design, Bulgari—the new lead 
player in the segment—will 
not submit to such rigid 
constraints. One of the two 
ultrathin models it launched 
in 2014 was a 1.95-millimeter- 
thick tourbillon that 
dispensed with traditional 
bridging in favor of bearing 
systems to support several of 
the wheels in the gear train 
as well as the tourbillon cage. 
This arrangement might 
make conservative-minded 
watchmakers blanch, but 
Bulgari shaved nearly a 
millimeter off the movement 
height of its closest compet-
itor. “The bearings almost 
need to be individually 
polished for perfect running,” 
says Sheridan, who works 
on these movements almost 
daily at the Le Sentier facility. 
“Each has to be adjusted so 
that there is no movement or 
play in the bearing race, yet it 
runs freely. It’s a very delicate 
adjustment.”

Alongside the 2014 
tourbillon, Bulgari released a 
hand-wound, small-seconds 
model that certainly qualified 
as ultrathin at 5.37 mm, 
though it broke no records. 
The design of the 2.353- 
millimeter-thick movement, 

however, demonstrates
the company’s ambitious
planning. This year, the
movement was adjusted by
removing the reverse-side
power-reserve indicator and
replacing it with a micro-
rotor winding mechanism.
This configuration allowed
the movement to be a few
hundredths of a millimeter
thinner than Piaget’s 12P
and the watch to present a
slimmer profile than Piaget’s
thinnest automatic. The
margins of difference in
measurement may be tiny,
but insofar as they serve to
demonstrate the competency
of the brand’s Le Sentier
facility—now managed by
Jean-Yves Basin—they are
hugely significant.

For every record achieved
by the makers of ultrathin
watches, there are many
stories of movements that
were never brought to market
or were discarded altogether
because of functionality or
reliability problems. Despite
this failure rate, the quest
for thinness is more relevant
now than ever before. As
increasing numbers of col-
lectors prefer pieces—even
complicated ones—that are
wearable under the cuff, the
competition to save space
inside the case is yielding
watches that are more enjoy-
able and comfortable to wear
on the wrist day after day.

Bulgari, bulgari.com; 
Piaget, piaget.com

Space Race

“The more simple and basic you are 
in terms of architecture on the ultrathins, 

the more reliable you are.” 
—QUENTIN HEBERT, PIAGET MOVEMENT SPECIALIST

 Piaget’s Altiplano 
Automatic (top) 
features a dramatic 
profile. Above and 
below: The brand’s 12P 
automatic movement 
remains a landmark in 
ultrathin watchmaking.
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C O L L E C T E D 
 M E M O R I E S

AFTER JOINING AN OENOPHILE AND LONGTIME FRIEND ON AN EPICUREAN TOUR 
OF ITALY AND FRANCE, ALAN RICHMAN  MAKES SOME DELICIOUS DISCOVERIES —

BETWEEN SERVINGS OF CRUDO AND GRAND CRU BURGUNDY—ABOUT TODAY’S WINE -
AND -FOOD CULTURE AND THE OBSESSIVE NATURE OF THE COLLECTOR. 
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At Ristorante Lorenzo in Forte 
dei Marmi—a seaside town in 
Tuscany—manners, not Michelin, 
set the tone. Here, Jeff Joseph orders Domaine J.F. Coche-
Dury Meursault Les Genévrières, a premier-cru white Burgundy. 
Though we are in Italy, Italian whites, in my friend’s opinion, are 
charming, whereas their French counterparts are irresistible.

“That’s very good,” remarks the sommelier. 
“I know,” says Jeff, subtly establishing his credentials. 
As is inevitable, with wine being a bond, they chat. The sommelier 

knows that a Coche-Dury drinker is a gentleman to be coddled. Jeff 
knows that during every fine meal, there will come a moment at 
which a lifelong relationship between himself and the restaurant is 
forged. He says to the sommelier, “I was here 
a year ago and ordered your last bottle of 1971 
Monfortino,” referring to a treasure of the 
Italian table, the greatest vintage of the best 
Barolo from the revered producer Giacomo 
Conterno. 

The sommelier, Lorenzo Giannini, looks 
closely at Jeff and with profound emphasis 
says, “I remember you.” 

With these words, the tone at our table 
intensifies, for we are now certified fine-wine 
drinkers. I, of course, do not belong, for I am 
not a collector and not wealthy enough to 
become one—but I am not averse to sharing in 
the bounty that accrues sitting across the table 
from Jeff. 

The owner, Lorenzo Viani, who makes 
our fresh mayonnaise tableside, comes over 
to shake hands—something he does not 
do for all his guests. Extra courses appear. 
We are treated to an olive-oil tasting, and 
a small bottle of Lorenzo’s private brand is 
pressed upon each of us on departure. The 
sommelier, hearing that we had difficulty 
obtaining a reservation, offers Jeff his card 
with a private number. For Jeff—retired 
lawyer, real estate investor, and friend for 
a quarter-century—the moment furnishes 
bliss beyond any other. I say this with apol-
ogies to his dear wife. 

I had joined him on this 75th birthday 
celebration of his dining life—a grand tour 
of his favorite European restaurants—
knowing that I would eat superbly, drink 
magnificently, and—Jeff being a collector 
with wide-ranging interests—converse 
occasionally on subjects other than wine. 
Yet another of Jeff’s virtues also served as a 
lure: He is a throwback to the glorious early 
days of Michelin-style travel, when the 
focus was on cuisine, not five-star comfort. 
We stay in perfectly lovely hotels, but the 
dinner table—not suites and myriad bath 
accessories—commands our attention.

My friend came prepared, his checked 
baggage including a specially made, forti-
fied, and impregnable suitcase holding eight 
bottles of wine and weighing 60 pounds. 
He tosses it around without strain, as you 

Collected Memories
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might expect of a former rugby player. He 
brings his wines to several restaurants we 
visit. Nobody denies him; nobody charges a 
corkage fee. He is beloved.

As we linger over our lunch at Lorenzo, 
we anticipate the sybaritic highlights 
that lie ahead. Our plan is to drive north 
along the Italian Riviera in search of the 
food Jeff most craves—crudo di pesce, a 
raw preparation of Italy’s unparalleled 
fresh seafood. We then move onward to 
the restaurant he loves best, the Michelin 
three-star Troisgros near Roanne, France. 
From there, we enter Beaune in the heart 
of the Côte d’Or, where we will be fêted at 
separate birthday dinners by two important 
Burgundian producers: Maison Louis Jadot 
and Maison Joseph Drouhin. Our final stop 
will be L’Assiette Champenoise located 
just outside of Reims, a newcomer to Jeff’s 
repertoire of favorites. 

I am the only friend with him at the 
beginning of the 7-day trip, but along the 
way, other friends—companions who began 
traveling with him long before I did and 
new ones eager to learn from him—will join. 
The enjoyment of food and wine is a social 
pursuit, and Jeff’s passionate appreciation 
for both is a powerful lure for acolytes like 
myself, as well as for fellow aficionados. He 
once had a wine cellar of unrivaled quality 
containing more than 10,000 bottles of 
noble Burgundies, rare Rhônes, and per-
fumed Barolos and Barbarescos. Many of 
these wines he purchased well before they 
became the quarry of younger oenophiles. 
He was the most meticulous collector I 
knew, accumulating cases of E. Guigal 1978 
Côte-Rôtie La Mouline and Henri Jayer 
1990 Vosne-Romanée Cros-Parantoux. 
When he relocated from his house to an 
apartment, he decided to downscale his 
holdings and sold most of his wines. Yet 
reformed collectors quickly return to old 
habits, and shortly afterward, he began 
buying again. 

The collecting addiction—whether of 
wines or Warhols—takes its hold through 
the pleasure to be gotten from the pursuit. 
For Jeff and his friends, the chase can be 
equally as engaging at a Michelin-anointed 
establishment in Manhattan as at an eatery 
in the Italian countryside. His methodol-
ogy: Study the wine lists carefully—first 
identifying the great producers—and then 
search for grand crus, great vintages, and, of 
course, the most favorable prices. 

Jeff did not grow up drinking wine. In 
college, he favored Mateus or Lancers—
popular sparkling confections—in order to 
impress women. Although he claims this 
stratagem worked, he nevertheless turned 
his attention to more ambitious acquisi-
tions: His first major purchases were mag-
nums of 1966 Château Latour, for which 
he paid $50 each. A succession of similar 
coups soon transformed his hobby into an 
obsession. “I bought wine compulsively,” 
he admits. “If I liked a certain product and 
I saw it, I bought it even though I didn’t 
need it.” 

Muraglia-Conchiglia d’Oro, sit-
uated across the street from 
the sea on a narrow strip of 
the Italian Riviera, presents to 

the visitor an unimpressive exterior marred 
by garish lettering and gold trim. The 
seriousness of purpose that prevails within 
these unremarkable walls is immediately 
apparent in the gaze of Enzo Frumento, the 
restaurant’s polite but aloof chef. “I have 
been here 10 times,” says Jeff, “and the chef 
still doesn’t smile at me.”  He explains that 
despite this absence of coddling, he prefers 
simple, unpretentious restaurants to the 
pomp of their “over-the-top” counterparts. 
Out of politeness—and because this trip is 
an extended birthday celebration—I refrain 
from pointing out that we have two Miche-
lin three-stars ahead of us on the itinerary.

The breadsticks here are warm and fat, 
a cross between focaccia and cruller. The 
raw starters are palamita (bonito), oysters, 
and exquisitely mild, soft, fresh anchovies 
delicately sprinkled with olive oil, red pep-
percorns, and ginger. Crudo di pesce such 
as this makes one wonder why anybody 
bothers to cook fish at all. 

We have ample opportunity to contem-
plate this question once we cross the border 
into France—somewhat paradoxically—to 
sample the fare at Jeff’s favorite Italian 
restaurant, Marco Ristorante, located in 
the port of Menton. Chef-owner Marco 
Ballo, whose relationship with my friend 
stretches back more than a decade, tells 
me that he was forced to move his business 

from Bordeghera, Italy, when Russians 
bought up all the real estate there. Yet the 
Russians appear to have followed him: 
While we are seated, a small party of them 
arrives for dinner, accompanied by seven 
bodyguards. But Ballo, I am surprised to 
discover, finds the French far more annoy-
ing. His daughter, Maddalena, explains to 
us: “We have no menus, and the French 
people want menus,” she says. “They are 
not accustomed to our kind of food. They 
have a culture of sauce, sauce, sauce. When 
they come here, they just eat calamari.”

Again, crudo fills our thoughts and 
plates. Ballo’s raw fish is unequaled, his 
presentations exquisite still lifes: shrimp 
with caviar; ricciola (amberjack) with 
ginger, onions, olive oil, tomato, and yellow 
pepper; and local tuna and salmon. We 
savor cooked eel that tastes Japanese in a 
popcorn sauce that tastes like popcorn. As 
we dine, Jeff recalls the time Marco served 
him a liqueur made from wildflowers 
picked in the mountains by a customer who 
shortly thereafter passed away; the lesser 
tragedy in this sequence of events was that 
none of this exquisite nectar was made 
again. Jeff’s satisfied smile reminds me how 
such instances of exclusive access gladden 
the heart of the collector. 

Our mission in Menton accom-
plished, we begin our 6-hour 
trek for Troisgros—the longest 
drive of our journey. Despite the 

rigors of the road, Jeff insists on getting 
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to the restaurant early to peruse the wine 
list in the garden. On this occasion, Jeff’s 
longtime friends Alan Belzer—a retired 
president of AlliedSignal, now Honeywell—
and his wife, Susan Martin, are joining us 
for dinner. Alan is reluctant to call himself 
a collector, although he is one. “I never 
thought of myself as a collector, until one 
day I thought, ‘I must be a collector.’ I only 
bought enough to drink, but what happened 
was that I didn’t drink enough.” 

“He gets so much pleasure from collect-
ing, consuming, and sharing,” says Susan. 
“He lives to share his wine. He has a bad 
memory, but he remembers what every 
friend and every family member likes.”

As chef Michel Troisgros makes his 
rounds, I ask him why he remains so 
fond of Jeff, the ringleader of a group of 
friends that has so mercilessly ransacked 
his cellar over the decades. As the popu-
larity of older vintages increases, the very 
finite supply of these treasures, after all, 
dwindles. “We love them,” replies Troisgros 
without hesitation. “We love everybody, 
but they are something very special, these 
guests—in particular when they love what 
they drink. Not everybody has the educa-
tion for that. These kinds of guests know 
the vineyards, the stories, the families, the 
good and the bad years. They know how 
hard we work to get these bottles. For all 

of us, it is a great honor to serve them the 
unusual and rare ones.” 

 “But they drink everything!” I find 
myself blurting, astounded.

“Don’t worry,” he laughs. “We are lucky. 
We still have some left, and we have rela-
tionships with vignerons. We can get a few 
bottles every year.” In all the years he has 
been in the kitchen of Troisgros, where he 
became co-chef with his father in 1983, the 
restaurant has had only six or eight custom-
ers like Jeff. “So many years he comes. He 
came so long ago that I was very young the 
first time he was here. I was still a commis 
[ junior cook] in the kitchen, a teenager.” 

After deliberation, Jeff and Alan agree  
on the 2005 J.F. Coche-Dury Corton- 
Charlemagne, priced at about $1,800, and 
1999 Domaine Armand Rousseau Chamber-
tin, about $1,600. When I note that these 
hardly sound like bargains, Jeff corrects me. 
The Chambertin is a few hundred dollars 
less than the average U.S. retail price, he 
says, and the Coche is half the going price. 
To accompany these, Jeff unpacks two from 
his traveling collection: a white Burgundy, 
1989 Ramonet Chassagne-Montrachet Les 
Ruchottes, and a red, 1985 Joseph Drouhin 
Vosne-Romanée Les Suchots. 

The immensity of my fortune will 
not dawn on me until a few days later, in 
Beaune, when I will recount to a sommelier 

our lineup of dinner wines. The young man, 
awed, will lean his forehead against the 
wall, sigh, and close his eyes. 

The first of the two birthday din-
ners in Beaune is held in the great 
hall of the 15th-century Couvent 
des Jacobins, now part of Jadot’s 

headquarters. Our host is Olivier Masmon-
det, export manager of the firm and—long 
ago—the sommelier of the restaurant 
Georges Blanc, where he and Jeff first met. 
Jeff tells me he drank the first memorable 
wine of his life at that dinner, either a 1947 
or 1949 Comte Georges de Vogüé Musigny. 
He’s not certain. Masmondet remembers the 
meal, the wine, and the vintage: 1947. “And 
I remember the light in Jeff’s eye.” Our host 
goes on to explain the difference between 
people who simply drink expensive wines 
and those, like Jeff, who love them. “There 
are people who want something,” he says, 
“and people who dream about something.”

Between bookend birthday dinners, 
we attend an outdoor luncheon given by 
Zachys, the New York–based auctioneer 
and retailer. We are seated at a long table 
in yet another former convent—this one 
in the shadow of the famed Hospices de 
Beaune. Beside me is Dominique Lafon of 
Domaine des Comtes Lafon, whose 2007 
Meursault-Perrières, brought by another 
guest, I praise. Naturally, this wine is soon 
overshadowed by the 1986 Louis Jadot 
Chevalier-Montrachet Les Demoiselles that 
Jeff offers. He seems to always have the 
wine of the day, whatever day it might be.

At Joseph Drouhin, Jeff’s favorite winery, 
we are welcomed by Laurent Drouhin and 
several of his brothers. This meal, held in 
a 13th-century cellar, is administered by 
a sommelier who organizes an army of 
Drouhin that includes Criots-Bâtard- 
Montrachet and Montrachet. Still in search 
of the secret to my friend’s charm, I ask 
Laurent why he likes Jeff so much, and he 
answers, “Jeff is generous, sweet, and has a 
sense of humor, although as a French guy, 
his humor is not easy for me to understand. 
And of all the collectors I know, he is the one 
who carries the Joseph Drouhin flag. He is a 
friend. He can call me at 3 am, and I will be 
there for him.”

I mull over these sentiments during 
our final meal at L’Assiette Champenoise. 
The platings, like the place, are superb; 
still, it is here that Jeff and I have our only 
disagreement. When I tell him the lobster 
I’ve ordered is superior to the langoustines 
he has chosen, he insists I am wrong. A 
connoisseur of this crustacean, he mounts a 
vigorous defense. He is a man of intense  
loyalties—to friends, restaurants, wine 
estates, even shellfish. On one point, how-
ever, we agree: The most charming moment 
of our trip took place at the Marco in Men-
ton, when Jeff told Maddalena, daughter of 
the owner, that we would soon be dining at 
the famous Troisgros. She sighed. “Some-
day,” she said, “when I go there, I will say to 
them, ‘I want to eat like Jeff.’�” 

“He lives to share his wine. He has a bad 
memory, but he remembers what every 
friend and every family member likes.”
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D R I V E
MCLAREN 720S

If you want to know how much horsepower a McLaren model’s engine produces, look to
the car’s alphanumeric designation; it denotes the European rating. For the company’s latest supercar, the 720S, the
number is big—bigger than that of any current road-going McLaren, now that the P1’s production run has ended. On
the U.S. scale, the horsepower output is not quite as impressive: It’s only 710. The S stands for “super,” as in Super Series,
which is positioned between McLaren’s Sport Series and Ultimate Series of models. ¶ But the nomenclature tells only
part of the story on the 720S, which McLaren has priced at just under $285,000. This car is also a significant milestone 
because it’s the brand’s first true sequel since 2010, when the present incarnation of McLaren began producing road 
cars. It’s a design departure from the 650S, the model it replaces in the Super Series. The fluid, muscular shape of 
the 720S—with large air inlets around the headlamps, sinewy gills and character lines along the flanks, and swollen 
haunches formed by complex curves—makes the 650S appear restrained in comparison.

The number in the name doesn’t lie: This is McLaren’s most    
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More notable is the significantly re-engineered 
platform of the 720S. According to McLaren, 91 
percent of its parts are new, and they include the 
company’s second-generation carbon-fiber chassis, 
dubbed the Monocage II. The revised design makes 
it easier to enter and exit the car. It also improves 
the driver’s sightlines, enhances the car’s stiffness, 
and reduces the weight by 40 pounds.

The car’s body invited tactile interaction before 
I took it on a test-drive outside of Rome earlier this 
year. It begged me to caress it before I lifted the 
dihedral door and climbed in. In the cockpit is a 
vertical multimedia screen flanked by dials on the 
left and a curved lip on the right. Just below the 

screen are striated metal buttons for the 7-speed 
dual-clutch transmission. The interior is appointed 
with smooth leather, supple Alcantara, and matte 
carbon fiber.

The view through the rear window is signifi-
cantly better than it is in the 650S thanks to the 
thinner carbon-fiber support structure. The cabin 
also seems airier because the tinted slats of Gorilla 
Glass over the driver and passenger seats allow 
additional light to enter.

The car’s twin-turbo 4-liter V-8 is a marvel. In 
addition to producing the 710 hp, it generates 568 
ft lbs of torque. It features new turbochargers, 
intercoolers, pistons, and other components 
that help it deliver more output and greater fuel 

  Swollen haunches and 
complex curves help define 
the muscular, fluid shape
of the 720S. Below right:
Bruce McLaren at the 1969
Race of Champions.

      powerful model in production. BY  B A S E M  WA S E F
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efficiency than its 3.8-liter predecessor. It also 
produces lower emissions. The engine and the aero-
dynamic efficiency, which doubles that of the 650S, 
enable the 720S to produce remarkable perfor-
mance numbers: zero to 60 mph in 2.8 seconds and 
a top speed of 212 mph.

While test-driving the 720S on backroads near 
Rome, I encountered sketchy surfaces and what 
seemed like an endless parade of potholes. But the 
hydraulically adjustable suspension system offered 
surprisingly supple damping against these condi-
tions. Though firm and controlled, it nonetheless 
coped with the roads’ irregularities, especially 
when I engaged the softest setting.

The engine responded crisply to throttle input, 
delivering a robust amount of torque at low revs. As 

the power plant wound its way up to its 8,500 rpm 
redline, the acceleration escalated with indefatiga-
ble thrust; long after I expected the engine to run 
out of steam, it kept on spinning. Straightaways 
were rare and short, providing opportunities to 
only glimpse the 720S’s capabilities. However, at 
the nearby 15-turn, 2.5-mile Autodromo Vallelunga 
Piero Taruffi racetrack, I was able to put the car 
through its paces.

I selected track mode, and the digital multi-
function instrument panel rotated to reveal a 
simpler display of key information: engine speed, 
vehicle speed, and gear position. When I buried 
the throttle, the electronic differential routed 
torque to the rear wheels, which were shod with 
optional Pirelli PZero Corsa tires. Their sticky 

Bentley Continental Supersports
Considered the world’s fastest luxury sedan, the

Continental Supersports can accelerate from zero to
60 mph in 3.4 seconds and reach a top speed of 209

mph. It’s powered by a 700 hp W-12 engine that
produces 750 ft lbs of torque.

Dodge Charger (and Challenger) SRT Hellcat
The Hellcat variants of the Charger sedan and Challenger

coupe are the top dogs among American muscle cars.
Each is powered by a supercharged Hemi V-8 that

produces 707 hp and 650 ft lbs of torque. Top speed for
the Charger is 204 mph; the Challenger reaches 199 mph.

Bugatti Chiron
The $3 million successor to the Veyron receives  

1,500 hp from its 16-cylinder engine, enabling it to rocket 
from zero to 62 mph in 2.5 seconds on its way to an 

electronically limited top speed of 261 mph.

The 700 Club   With its 710 hp engine, the McLaren 720S has joined an exclusive group. Here are some other current models from major auto brands   
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The car’s

twin-turbo 4-liter

V-8 is a marvel.

In addition to

producing the 710

hp, it generates 568

ft lbs of torque.

“There’s never

been anything

like this! There’s no

way we can use

all this horsepower.”

— B R U C E MC L A R E N , T H E L AT E M C L A R E N R A C I N G - T E AM
F O U N D E R A N D D R I V E R , C OMM E N T I N G I N T H E 1 9 6 0 S
O N A N E N G I N E T H AT P R O D U C E D 6 2 4 H P

compound made it easier for the car to adhere
to the track. The 720S is equipped with carbon-
ceramic brakes providing such intense stopping
power that they encourage faster driving on the
track. The brakes are aided by a rear spoiler that
acts as an air brake during hard stops.

As noted earlier, the aerodynamic engineering
inherited from the P1 produces twice as much
downforce as the 650S did. The traction-control
system manages to transfer power without sig-
nificantly penalizing you for lead-footed throttle
application.

At speed, the 720S feels significantly more flexi-
ble and composed than the 650S, allowing you to be
more aggressive. Feeding that instinct is McLaren’s
new Variable Drift Control setting, which features

an on-screen graphic of a 720S to help you visualize 
how much slip angle the system will permit. Drag 
the car graphic sideways, and the computer allows 
more dramatic slides. While the software works as 
advertised, McLaren warns that it is intended to 
build confidence by gradually loosening the vehi-
cle’s electronic reins; it’s not supposed to encourage 
exhibitionistic slides.

The 720S also incorporates an updated track- 
telemetry system. The feature uses an onboard app 
to record detailed performance data that you can 
compare against other laps. When equipped with 
the optional three-camera setup, the system pro-
vides a video recording of your performance—your 
heroic maneuvers and your gaffes.

McLaren Automotive, cars.mclaren.com

1952: At age 14, Bruce McLaren enters his first
competition, driving a restored Austin 7 Ulster in
a hill climb in his native New Zealand.

1959: Racing for the Cooper factory team, McLaren wins
the United States Grand Prix at age 22, becoming
the youngest-ever grand prix winner at the time.

1962: McLaren wins the Monaco Grand Prix.

1963: McLaren establishes Bruce McLaren Motor Racing,
a Formula 1 team that will win eight constructors’
world championships and 12 drivers’ world
championships and eventually spawn McLaren
Automotive.

1970: McLaren is killed when his Can-Am car crashes
during a test run at the Goodwood Circuit.

1992: McLaren Cars, a spin-off of the racing team,
produces its first road car, the F1. It’s regarded as
one of the all-time great road cars. Until the arrival
of the Bugatti Veyron in 2005, it’s the world’s fastest
production car, with a top speed of 240.1 mph.

2003: Mercedes-Benz launches the SLR McLaren, a
grand tourer jointly developed by the German
automaker and McLaren. It accelerates from zero
to 60 mph in as little as 3.3 seconds.

2010: McLaren Cars relaunches as McLaren Automotive.
2011: McLaren Automotive introduces the 12C, the first

road car wholly developed and built by McLaren
since the F1.

2013: Production begins on the P1, a limited-run hybrid
supercar that generates a combined 903 hp from
its twin-turbo V-8 engine and electric motor.

2015: A McLaren F1 sells at auction for $13.75 million.

2,829
Dry weight, in pounds, of
the 720S

584
Weight difference, in
pounds, between the
720S and the F1, its
lighter predecessor

25 to 30
Percentage of revenue
McLaren Automotive
reinvests in R & D

0
Number of SUVs
McLaren says it plans
to develop

2.8 
Seconds it takes the  

720S to reach 60 mph

80
Degrees of opening 
provided by the 720S’s  
new dihedral-door design

4.6 
Seconds to brake from  
124 mph to a standstill

553 
The 720S’s horsepower-
per-ton ratio (greater  
than those of the Ford 
GT, Ferrari 488 GTB, and 
Lamborghini Huracán)

MCLAREN TIMELINE

720S NUMBERS

Ferrari 812 Superfast
The most powerful and fastest Ferrari production  

car ever built is equipped with an 800 hp V-12 engine and 
can reach 211 mph. Its aerodynamic design is as  

beautiful as it is functional.

Lamborghini Aventador S
The two-seat coupe’s V-12 engine generates 740 hp, 
enabling acceleration from a standstill to 62 mph in  

2.9 seconds and a top speed of 217 mph.

Porsche 911 GT2 RS
The fastest and most powerful street-legal 911 clocks  

a zero-to-60-mph time of 2.7 seconds and reaches a top 
speed of 211 mph, thanks to a 700 hp twin-turbo  

flat-6 engine.

that are powered by engines producing at least 700 hp.
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The technology that powers presentation and collaboration is 

finally catching up with the spirit of luxury. For too  long, professional 

audiences have been confined to boardrooms or presentation halls 

in order to be subjected to death by PowerPoint.

The TAG TECSLATE™ is redefining that experience by letting 

your imagination become reality.

Imagine cruising in a private aircraft at 40,000 feet  while courting 

new business associates with the latest in innovation; or yachting 

over crystalline seas while delivering a cutting-edge proposal on the 

top deck. The TAG TECSLATE™ makes these daydreams real, and 

many more.

Much more than just an extremely large tablet, the TAG 

TECSLATE™ features a 65- or 84-inch interactive touchscreen 

that makes information come to life, anywhere. Unlike conventional 

projectors or monitors, it is fully integrated with an onboard Wifi-

enabled PC running the latest Microsoft Windows™ Operating 

System, so merging with the luxe life is seamless.

Able to be wall mounted vertically and horizontal or to remain 

mobile on a custom stand in any top-shelf environment, the TAG 

TECSLATE™ allows the presenter—and even the audience—the 

opportunity to touch, move, scroll, play, highlight, or draw the way 

to greater enlightenment. Whether it’s in the boardroom or soaring 

through the air, the intuitive design—featuring an Intel® Core™ 

i7 processor with 16 GB of memory and 1 TB hard drive or 256 

GB SSD of on-board storage—will make a wizard of the most tech-

challenged user and will delight even the most advanced tech guru.

With this device there’s no fear of running into technical 

difficulties. Whether you’re navigating between images and video, 

scrolling through specs, or running 3-D simulations, the TAG 

TECSLATE™ makes it fast and easy. Move effortlessly between 

computer capabilities, a brilliant 4K Digital LCD TV, and interactive 

TECSLATE™ Pro whiteboard software. Such versatility ensures that 

upscale and grand surroundings remain technologically uncluttered.

Not only is this the most intuitive piece of technology for 

the presenter’s tool kit, it’s also the most functional. The TAG 

TECSLATE™ comes standard with Wi-Fi and Bluetooth® capability, 

a Blu-ray/DVD player, a high-definition camera, a keyboard, a stylus 

set, a wall mount, and a comprehensive remote. The ability to adapt 

makes the TECSLATE™ the most fitting addition to any top-of-the-

line backdrop.

Where connectivity is concerned, gadget aficionados will find the 

right link via a VGA port, a touch port, USB ports, audio in/out, and 

Ethernet. On day one the TECSLATE™ is ready by simply plugging 

in one cord to an outlet to impress the competition or just let your 

guests kick back and unwind with the latest 3-D entertainment. 

The capstone for any first-class experience, the TAG TECSLATE™ 

delivers what the imagination can create with tomorrow’s cutting-

edge technology capabilities today. 
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1TB Hard Drive or 

256GB SSD

10 Point Multi  

Touch Screen

Video Conferencing

TECSLATE Pro  

Interactive Whiteboard 

Software 

16 GB Ram

Intel® Core™  
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Intel® Video Card

Multiple Inputs
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For information and pricing contact:

1.800.630.4708 | ceo@tagglobalsystems.com

www.tagglobalsystems.com

EXPERIENCE TOMORROW’S TECHNOLOGY ... TODAY!
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A I R C R A F T
Longer ranges, steeper approach 

abilities, and customizable 
multiroom cabin configurations 

are just a few of the alluring 
developments in private flight’s 

ultraexclusive tier.
By Nick Copley
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FLEXJET SETS NEW STANDARDS 
FOR PRIVATE JET TRAVEL
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The latest group of 
ultralong-range and 
extralong-range business 
jets lets you take off from 
the East Coast and fly 
halfway around the world, 
opening fresh possibilities 
in business and personal 
travel. Key new models in 
this elite market include 
the Gulfstream G650ER, 
the upcoming Bombardier 
Global 7000, and the 
Dassault Falcon 8X. Other 
models to consider are the 
Gulfstream G550 and the 
future Bombardier Global 
8000; the latter is targeted 
to have the longest range in 
this group, with the ability 
to fly almost 9,100 miles.

The ultralong-
range Dassault 

 
 

nonstop.
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Market
Several factors are driving the 
demand for ultralong-range aircraft, 
which range in price from about $57 
million to more than $70 million. 
The two biggest contributors are the 
continuing globalization of inter-
national business and the growth in 
the number of ultrahigh-net-worth 
families. But there are additional 
factors at play. “A handful of custom-
ers buy purely based on need,” says 
Colby McDowell of the VanAllen 
Group, an aviation consulting firm. 
However, he adds, “Some are sitting 
on more money than sense, and there 
is certainly an ego play.”

Kevin O’Leary, a Robb Report 
Private Aviation Board member and 
the president and CEO of Jet Advi-
sors, supports McDowell’s assertion. 
“Human nature certainly plays a 
part,” he says. “There’s always a 
group who wants to have something 
bigger and better and just wants to 
have the best and latest. It’s also the 
ability to make those long trips that 
no other plane can do, but they are 
not being used for New York to Bei-
jing every day.”

Beyond the ultralong-range 
market the options consist of much 
larger Boeing Business Jets or Airbus 
Corporate Jets, which are basically 
converted airliners. But these bigger 
aircraft do not sell in anything close 
to the numbers of the dedicated busi-
ness aircraft, partly because they are 
more expensive to operate. Buyers of 
ultralong-range business jets also pre-
fer their ability to take off from, and 
land in, considerably more airports 
than their commercial cousins can. 

The biggest market for ultralong-
range business aircraft is North 
America, but in Asia and the Middle 
East they represent a higher share 
of the local market for business jets. 
Forecasts from Jetcraft suggest that 
nearly 50 percent of the market by 
value will be sales of ultralong-range 
jets, such as Gulfstream G650s, and 
extralong-range jets, such as the 
Bombardier Globals. As an example of 
the demand in this space, Gulfstream 
delivered its 550th G550—slightly 
smaller and slower, with a range of 
more than 7,750 miles—in July of  
this year.

Models
The Gulfstream G650ER is the most 
established of the ultralong-range 
group. The original G650 was first 
delivered in 2012, and the newer ER 
(extended range) version came out 
in late 2014. (The original G650s can 
undergo a $2 million modification, 
including making internal adjust-
ments to existing fuel tanks and 

PRIVATE AVIATION SOURCEBOOK

The extralong-range 
Bombardier Global 
7000 is expected 
to enter service in 
the second half of 
2018.



H I G H 
F L Y E R S

These business jets were 
selected by the Robb Report 

Private Aviation Advisory Board 
as the top models in service and 
in production or about to enter 
service. They are categorized 

(heavy, super midsize, midsize, 
and light) according to size 

and capabilities, and they are 
listed alphabetically within 

each category. Baggage volume 
is based on suitcases of 6 cubic 

feet.  —LARRY BEAN

Heavy

BOMBARDIER GLOBAL 6000
PRICE: $62.31 million
RANGE: 6,900 miles

CRUISING SPEED: 560 mph
TYPICAL PASSENGER CAPACITY: 13
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 43.3/7.9/6.2
BAGGAGE VOLUME: 32 suitcases

IN SERVICE SINCE: 2006
businessaircraft.bombardier.com

BOMBARDIER GLOBAL 7000
PRICE: $72.8 million
RANGE: 8,516 miles

CRUISING SPEED: 560.4 mph
TYPICAL PASSENGER CAPACITY: 17
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 54.6/8.2/6.3
BAGGAGE VOLUME: 32 suitcases 
EXPECTED TO ENTER SERVICE IN: 

2018
businessaircraft.bombardier.com

DASSAULT FALCON 2000LXS
PRICE: $34.7 million
RANGE: 4,603 miles

CRUISING SPEED: 508 mph
TYPICAL PASSENGER CAPACITY:  

8 to 10
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 26.3/7.7/6.2
BAGGAGE VOLUME: 22 suitcases 

IN SERVICE SINCE: 1994 
(upgraded to 2000LXS in 2014)

dassaultfalcon.com

DASSAULT FALCON 8X
PRICE: $58.4 million
RANGE: 7,422 miles

CRUISING SPEED: 561 mph
TYPICAL PASSENGER CAPACITY: 12
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 42.7/6.2/7.7
BAGGAGE VOLUME: 23 suitcases 

IN SERVICE SINCE: 2016
dassaultfalcon.com

GULFSTREAM G500
PRICE: $45.1 million
RANGE: 5,754 miles

CRUISING SPEED: 561 mph
TYPICAL PASSENGER CAPACITY: 19
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 41.5/6.3/7.9
BAGGAGE VOLUME: 29 suitcases
EXPECTED TO ENTER SERVICE IN: 

2017
gulfstream.com

GULFSTREAM G600
PRICE: $56.2 million
RANGE: 7,135 miles

CRUISING SPEED: 561 mph
TYPICAL PASSENGER CAPACITY: 19
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 45.2/6.3/7.9
BAGGAGE VOLUME: 29 suitcases
EXPECTED TO ENTER SERVICE IN: 

2018
gulfstream.com

GULFSTREAM G650ER
PRICE: $69.4 million
RANGE: 8,630 miles

CRUISING SPEED: 561 mph
TYPICAL PASSENGER CAPACITY: 19
CABIN LENGTH/WIDTH/HEIGHT (IN 

FEET): 46.8/8.5/6.4
BAGGAGE VOLUME: 32 suitcases

IN SERVICE SINCE: 2012 
(upgraded to G650ER in 2014)

gulfstream.com
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cabin-space category, with an overall
length of 54 feet, 7 inches, compared
to 46 feet, 10 inches, for the G650ER
and 42 feet, 8 inches, for the Falcon’s
cabin. But compare any of these to,
say, a super midsize G280 at 25 feet,
10 inches, and you begin to see how
much room they offer.

New owners have a wide selection
of choices in how they configure their
cabins. These aircraft can have three
or four separate living areas, plus
an additional dedicated crew rest
area. The spaces can include bed-
rooms with en-suites and stand-up
showers—nice features if you’re trav-
eling 6,500 miles and are in the air
for 12 or more hours. They can also
include conference spaces or individ-
ual work areas, and they all feature a

PRIVATE AVIATION SOURCEBOOK

Super Midsize

BOMBARDIER CHALLENGER 350
PRICE: $26.67 million
RANGE: 3,682 miles

CRUISING SPEED: 528 mph
TYPICAL PASSENGER CAPACITY: 10

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 25.2/7.2/6.0

BAGGAGE VOLUME: 18 suitcases 
IN SERVICE SINCE: 2014 

businessaircraft.bombardier.com

CESSNA CITATION SOVEREIGN+
PRICE: $17.9 million
RANGE: 3,682 miles

CRUISING SPEED: 529 mph (max.)
TYPICAL PASSENGER CAPACITY: 12

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 25.3/5.5/5.7

BAGGAGE VOLUME: 22 suitcases 
IN SERVICE SINCE: 2004 

(upgraded to Sovereign+ in 
2013)

cessna.txtav.com

EMBRAER LEGACY 500
PRICE: $20 million
RANGE: 3,596 miles

CRUISING SPEED: 536 mph (max.)
TYPICAL PASSENGER CAPACITY: 8

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 27.5/6.8/6.0

BAGGAGE VOLUME: 26 suitcases 
IN SERVICE SINCE: 2014

embraerexecutivejets.com

Midsize

CESSNA CITATION LATITUDE
PRICE: $16.35 million
RANGE: 3,280 miles

CRUISING SPEED: 513 mph (max.)
TYPICAL PASSENGER CAPACITY: 9

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 21.75/6.4/6.0

BAGGAGE VOLUME: 21 suitcases
IN SERVICE SINCE: 2015

cessna.txtav.com

CESSNA CITATION XLS+
PRICE: $12.85 million 
RANGE: 2,417 miles

CRUISING SPEED: 508 mph (max.)
TYPICAL PASSENGER CAPACITY: 9

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 18.5/6.5/5.7

BAGGAGE VOLUME: 15 suitcases
IN SERVICE SINCE: 1998 

(upgraded to XLS+ in 2008)
cessna.txtav.com

EMBRAER LEGACY 450
PRICE: $16.5 million
RANGE: 3,342 miles

CRUISING SPEED: 531 mph (max.)
TYPICAL PASSENGER CAPACITY: 7

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 24/6.8/6.0

BAGGAGE VOLUME: 25 suitcases
IN SERVICE SINCE: 2015

embraerexecutivejets.com

updating the Flight Management 
System, to convert to the ER version.) 
Gulfstream is also working on a 
7,100-mile-range G600 that will come 
out in 2018.

The first Dassault Falcon 8X was 
delivered to a customer in 2016, and 
it is one of the few business jets with 
three engines, which helps with short 
takeoffs. The delayed Bombardier 
Global 7000 is currently undergoing 
flight testing and is expected to enter 
service in the second half of 2018.

There is a wait list for all these 
planes, so if you make a purchase 
today, you can expect to receive it in 
a couple of years. But demand has 
eased a bit since the first G650s (some 
of which changed hands for above list 
price) came out.

Cabins
The newer aircraft as a group offer 
larger, more spacious cabins than 
their predecessors, as well as the abil-
ity to travel more than 6,000 miles. 
These two go hand in hand, as owners 
and passengers are demanding more 
space and comfort for flights that can 
last more than 12 hours.

The Global 7000 and G650 each 
hold a maximum of 19 passengers, 
as does the slightly smaller 8X, but 
few ever fly at full load. “The average 
number on board is typically six to 
eight people for the ultralong-range 
planes,” says William Quin, president 
of Aviation Management Systems and 
a member of Robb Report’s Private 
Aviation Advisory Board.

The Global 7000 wins easily in the 

Dassault Falcon 8X

Gulfstream G650ER 
(left) and Bombar-
dier Global 7000 
(right)





large galley area for meals and drinks. 
As you might expect, the elec-

tronic systems include Wi-Fi, digital 
audio, and large high-definition 
TVs, while the cabin-management 
systems let passengers control all the 
electronics, LED lighting, window 
shades, and environment from their 
seats. New technology also allows 
some planes, such as Dassault models, 
to have a lower cabin pressure than 
other aircraft, helping passengers feel 
less fatigued and potentially reducing 
jet lag.

Capabilities
The potential range of these planes is
a big part of the selling proposition.
The Global 7000 promises to fly from
New York to Mumbai, or Sydney to
San Francisco. The G650ER can fly
nonstop from Dubai to Atlanta.

The Falcon 8X, meanwhile, is
known for getting in and out of air-
ports that are too small and challeng-
ing for its slightly bigger competitors.
“Dassault does well in shorter fields
and high altitude,” says McDowell of
the VanAllen Group. “For instance,
summertime in Aspen has chal-
lenges for some bigger aircraft, but

not for Falcons.” The model also has 
a solid range, with the ability to fly 
nonstop from Vail, Colo., to Geneva, 
Switzerland.

So what are most customers doing
with all that range? When William
Quinn and his team surveyed owners
of ultralong-range aircraft, they found
that only 20 to 30 percent of even
the longer flights exceeded 6,000
miles. The average flight length was
between 3 and 5 hours, which would
equate to about 1,400 to 2,500 miles.

All these aircraft have a maximum
operating altitude of 51,000 feet, well
above commercial aircraft levels and
out of the way of adverse weather.
Each of them also typically operates
with a pilot, a copilot, and one other
crew member.

Costs
Another factor driving the migration 
to these new planes is the incorpora-
tion of new technology in their design 
and build. Changes to wing designs 
and aerodynamics, updated and 
newer engines, and improved avionics 
mean they are more economical to 
maintain and operate than earlier 
models.

“Operating economics are coming 
down, particularly if you are coming 
out of an older plane,” says McDow-
ell. “Across a lot of our client base, 
the conversation revolves around the 
10-year life-cycle cost of operation and 
not so much the initial capital cost.”

According to the aviation research 
firm Conklin & de Decker, the well- 
regarded—but older, slower, smaller, 
and shorter-range—Gulfstream GIV 
has a total cost to own and operate of 
$2,589,042 a year, assuming an owner 
flies 175,000 miles. In comparison, 
the longer-range G650ER comes 
in at $2,694,522, and the Falcon 8X 
just $2,321,886 a year. There are no 
numbers out yet for the upcoming 
Global 7000, but the Global 6000 has 
total annual costs of $2,689,243. If you 
are flying an older Gulfstream like 
the GIV, it can be pretty appealing 
to move into a newer, bigger, faster 
model for the same annual cost.

In essence, these planes are built 
and outfitted to support all aspects of 
daily life and to act as a platform for 
doing business globally. With compel-
ling economics, demand is expected 
to remain strong for the category. 
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Light

CESSNA CITATION M2
PRICE: $4.5 million
RANGE: 1,784 miles

CRUISING SPEED: 465 mph (max.)
TYPICAL PASSENGER CAPACITY: 7

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 11/4.8/4.75

BAGGAGE VOLUME: 8 suitcases
IN SERVICE SINCE: 2013

cessna.txtav.com

EMBRAER PHENOM 100 EV
PRICE: $4.5 million
RANGE: 1,355 miles

CRUISING SPEED: 466 mph (max.)
TYPICAL PASSENGER CAPACITY:  

5 or 6
CABIN LENGTH/WIDTH/HEIGHT  

(IN FEET): 11/5.1/4.9
BAGGAGE VOLUME: 12 suitcases

IN SERVICE SINCE: 2008 
(upgraded to EV in 2017)
embraerexecutivejets.com

EMBRAER PHENOM 300
PRICE: $9 million
RANGE: 2,270 miles

CRUISING SPEED: 521 mph (max.)
TYPICAL PASSENGER CAPACITY: 6

CABIN LENGTH/WIDTH/HEIGHT  
(IN FEET): 17.2/5.1/4.9

BAGGAGE VOLUME: 14 suitcases
IN SERVICE SINCE: 2009

embraerexecutivejets.com

G650ER Global 7000 Falcon 8X
MAXIMUM RANGE (MILES) 8,600 8,500 7,400
MAXIMUM SPEED (MACH) 0.925 0.925 0.9
CABIN HEIGHT 6 ft. 5 in. 6 ft. 3 in. 6 ft. 2 in.
CABIN LENGTH 46ft. 10in. 54ft. 7in. 42ft. 8in.
MAXIMUM PASSENGERS 19 19 16
MAXIMUM OPERATING 51,000 51,000 51,000
ALTITUDE (FEET)

Comparing the Big Three

Side-by-side stats for the Gulfstream G650ER, 
Bombardier Global 7000, and Falcon 8X.
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The Guldfstream 
650ER’s spacious 
cabin clocks in at 
46 feet, 10 inches 
in length.







The experience of flying has become so routine that it is at risk of losing its
romance and excitement—even when traveling in a private jet. But aircraft-
design teams are working to elevate our time aloft, employing the latest

technical innovations along with soaring imaginations to create spaces for
comfort, rest, and productivity—plus a little magic.

By Mary Grady

H O L L Y W O O D  A I R S H I P
EMBRAER EXECUTIVE JETS’  IN-HOUSE DESIGN TEAM traveled back to the golden age of 1930s Hollywood to find 
inspiration for this interior for its Lineage 1000E ultra-large private jet. The aircraft, based on the E190 airliner, features 
a five-zone cabin that stretches 84 feet—plenty of space for a variety of functions, beginning with an elegant entryway. 
Guests are greeted with a 3-D-sculpted leather frieze filled with images that evoke the era: Howard Hughes’s Spruce Goose 
flying boat, the Sunset Tower, and classic cars. ¶ The entrance leads guests to the Cloud Club Art Deco bar, where golden 
barstools and tufted silver divans add to the sense of classic luxury. Marble tones and aluminum trim reflect the glamour 
and style of the silver screen, while extra-large windows create a sense of space. The VIP Crystal Room offers formal din-
ing for six, and a master suite provides private sleeping accommodations and a shower large enough for two to share. ¶ 
Sleeping is often a necessity during long trips aboard the Lineage 1000E, which has a range of 5,300 miles. The airplane, 
outfitted with a custom interior, sells for about $83 million. embraerexecutivejets.com
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C R Y S T A L  A I R C R U I S E S  
A R O U N D - T H E - W O R L D  C A B I N

THE UNIQUE CRYSTAL SKYE BOEING 777,  owned by Crystal AirCruises, was delivered to the company in August and is 
now available for charter. Its custom interior by Greenpoint Technologies of Kirkland, Wash., accommodates as many as 
88 travelers. ¶ Stone veneer and marble accents throughout the aircraft create an aura of elegance and luxury. A 24-seat 
lounge area with a stand-up bar encourages guests to mingle, and two galleys plus an onboard wine cellar ensure a plentiful 
flow of food and drink. ¶ The 88 bespoke leather seats convert to lie-flat beds. Designed to maximize personal space, each 
seat is equipped with a privacy surround, a 24-inch flatscreen monitor, Wi-Fi connectivity, noise-canceling Bose head-
phones, and plenty of power ports. ¶ The custom 777 can be chartered for trips anywhere in the world via Comlux Aruba 
NV and can fly for up to 19 hours between fuel stops. A New York–Paris charter flight costs about $475,000. crystalcruises 
.com/aircruises 
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Trusted to deliver excellence.

rolls-royce.com

CorporateCare®

Relax, we’ve got
you covered.

CorporateCare delivers comprehensive worldwide support 

adding value and liquidity to your aircraft - so relax, 

Rolls-Royce has you covered. For more information, 

email corporate.care@rolls-royce.com.



E L E G A N T E , B Y D E S I G N Q
COMFORT, LUXURY, AND CREATIVITY WERE THE WATCHWORDS for this concept by DesignQ, a boutique studio 
based in England. The Elegante interior was designed for the British company BAE Systems, which builds and modifies 
regional business jets. Its design combines rich materials and fluid shapes with advanced technologies, with the aim of 
creating an atmosphere of harmony and grace. ¶ The layout includes a large galley, a lounge, and a spacious dining area 
that seats as many as eight passengers for relaxed meals during long flights. Leather-upholstered couches line the cabin 
walls, and built-in bookshelves add to the homelike ambience. Roomy swiveling armchairs provide a place to read, work, 
or socialize. ¶ The Elegante’s sleeping area comes with a huge private bathroom and shower. The custom aircraft—which 
includes your choice of exterior livery—can be had for about $6 million. designq.co.uk

PRIVATE AVIATION SOURCEBOOK
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STEP ABOARD
AND NEVER
LOOK BACK

DISCOVER A SMARTER WAY TO FLY

(866) 535-8212

Create flights on your own time at a fraction of the cost

of traditional charters, or find seats on flights created

by fellow members. Do it all in minutes, right from our app.

JetSmarter offers a number of programs including private charters, for which JetSmarter acts solely as your agent in arranging the flight, and 

Public Charters, for which JetSmarter acts as principal in buying and reselling the air transportation. JetSmarter does not own or operate any 

aircraft. All flights are performed by FAA licensed and DOT authorized air carriers. Additional restrictions may apply.
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D E S I G N Q  S A F A R I  P L A N E
THIS CONCEPT AIRPLANE FROM DESIGNQ may look over-the-top, but everything about it is purely practical and doable. 
It is based on the Avro Business Jet, which is a made-over BAE146 regional jet. The outdoor deck is an imaginative repur-
posing of the original cargo door and is designed to be deployed or stowed with the push of a button. Beyond the open-air 
deck, the ABJ features a barbecue station, a fully equipped office space, a marble-floored entryway, a spacious lounge, 
private sleeping accommodations, and crew quarters. ¶ The high wings and engines make it practical to fly the ABJ from 
rough backcountry airstrips, where jet exhaust can kick up dirt or debris. The rugged craft with the custom interior costs 
about $6 million, a price that includes exterior livery. designq.co.uk

PRIVATE AVIATION SOURCEBOOK





A I R B U S  W I T H  C U R V E S
CURVES ARE KEY IN THIS MELODY CABIN CONCEPT from the in-house Airbus design studio. Flowing shapes evoke 
feelings of serenity, relaxation, and comfort, Airbus says, and remind us of natural outdoor spaces. A broad winding path-
way leads passengers from one end of the cabin to the other, starting with a full galley near the entryway. ¶ A master lounge 
area provides space for private conversations, dining for six, or seats at a bar for socializing. A curved sofa offers a viewing 
space for a large-screen TV. The master suite features a roomy shower and a massive king-size bed, plus a sofa. ¶ The cabin 
is designed for the ACJ320neo, which carries as many as 25 passengers for flights as long as 7,767 miles at speeds of up to 
630 mph. The jet sells for about $95 million, which includes a VIP cabin. airbus.com 
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MORE SPEED.

MORE RELIABILITY.

MORE PERFORMANCE.

BIGGER, BETTER, BOLDER
IN-FLIGHT CONNECTIVITY

Unlock the Value of More with ViaSat

WEB www.viasat.com/business-aviation

EMAIL  business-aviation@viasat.com    PHONE  +1 760 476 4755

THE PATH TO GLOBAL HIGH-SPEED BROADBAND 

WORK.

 CONNECT.

CONFERENCE.

STREAM.

With both Ka-band and Ku-band in-flight internet options, ViaSat 

offers the best connectivity for business jets. ViaSat Ka-band 

service—with a guaranteed rate of 4 Mbps and up to 16 Mbps on all 

plans—has the highest speeds and greatest satellite capacity, and our 

Ka-band shipset won’t take up valuable baggage compartment space. 

ViaSat Ku-band service offers plans up to 4 Mbps at a much better 

service price than older L-band systems. Make sure you ask for ViaSat.



robbreport.com/subscribeoffer 
or call 1.800.947.7472

Subscribe and get one year (12 issues) of Robb Report magazine 
for only $65. Plus, receive free access to the iPad and iPhone 
editions.

AVE 63%

Quality Content

$65/YEAR, SA

crafted just for you



Space is extremely limited for this one-of-a kind event benefitting the ment’or BKB Foundation. 

Join us on Facebook, Twitter, and Instagram @RobbReport

FOR MORE INFORMATION OR TO RESERVE YOUR SEAT:

Visit culinary.robbreport.com  

or email events@robbreport.com 

M O N A G A G U N A B A C

O C T O B E R  2 3 - 2 5  2 0 1 7

Join Robb Report and some of the most celebrated chefs in the world for a culinary and golf experience like no other. Headlined 

by Daniel Boulud, Thomas Keller, and Jérôme Bocuse—world-renowned culinary masterminds will gather at the magnificent 

Montage Laguna Beach to create an unforgettable multi-course dining experience paired with world-class wines. The following 

day, chefs and guests will take to the spectacular Monarch Beach Golf Links overlooking the picturesque Pacific Ocean in 

Southern California. Don’t miss this incredible experience; one that is sure to satiate the senses and the palate.

Daniel Boulud Thomas Keller 

William Bradley

Jérôme Bocuse 

Gavin KaysenPaul Bartolotta Mathew Peters Craig Strong

Reserve your space  

today for this  

month’s event!
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Personal aircraft are typically slow to evolve, as
manufacturers must work through long, complex
procedures of gaining official approval for new tech-
nologies and designs from the U.S. Federal Aviation
Administration (FAA). But that is changing fast, as
recent FAA rules that took effect in August are mak-
ing it easier to certify new designs, and companies
are eager to bring fresh ideas to the market.

The new rules are “nothing less than a total
rethinking of how our industry can bring new mod-
els of pistons, diesels, turboprops, light jets, and
new electric- and hybrid-propulsion airplanes to
market,” says Pete Bunce, president and CEO of the
General AviationManufacturers Association.

The changes are also making it easier for manu-
facturers to provide safety-enhancing modifications
and upgrades to their existing fleets. “The rules
reduce the time, cost, and risk involved in certifi-
cation,” Bunce says, “while improving safety for
customers.”

Though not all a result of the simplified FAA reg-
ulations, the following are a few of the exciting new
designs in the personal-aircraft market. >

P E R S O N A L  A I R C R A F T

P L A Y I N G  B Y 
T H E  R U L E S
By simplifying its 

regulations for new and 
upgraded aircraft, the 
FAA has given aviation 

manufacturers incentive 
to roll out fresh—and 

safer—designs.
By Mary Grady
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CubCrafters’ XCub 
was designed for 
rough, backcountry 
runways.
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Mooney M20V 
Acclaim Ultra 
and M20U 
Ovation Ultra

Some changes in 
personal aircraft may 
seem less dramatic at a 
glance—and look more 
or less the same as they 
have for decades—but 
inside, the capabilities 
of the engines and 
avionics have evolved. 
Mooney has been hand-
crafting fast, efficient 
airplanes at its factory 
in Kerrville, Texas, for 
more than 80 years. 
This year, the com-
pany certified two new 
four-seat, single-engine 
designs that evolved 
from its classic airframe. 

The twin-turbo-
charged M20V Acclaim 
Ultra and the M20U 
Ovation Ultra both add 
a key feature pilots have 
long wished for—a sec-
ond door, eliminating 
the need to climb over 
the passenger seat when 
entering the airplane. 
Plus, both doors are 4 
inches wider, making 

Williams turbofan 
engine mounted atop 
the fuselage ensure that 
the Vision Jet stands 
out everywhere it goes. 
The avionics system in 
the cockpit warns the 
pilot whenever the air-
plane gets too slow or is 
turned too steeply, and 
the automatic pressur-
ized cabin system main-
tains proper oxygen 
levels at any altitude. 

With big windows 
and a spacious cabin, 
the Vision Jet can carry 
as many as five adults 
and two children, and 
it flies at 345 mph for 
up to 1,150 miles and 
1,380 miles at 275 mph. 
It sells for about $2 mil-
lion. cirrusaircraft.com

entries and exits even 
smoother. And with a 
top speed of 278 mph, 
the Acclaim Ultra is the 
fastest single-engine 
airplane on the market.

Traditionally all 
metal, the airplane 
now has a composite 
canopy that enhances 
the aerodynamic flow 
and reduces cabin 
noise. A refreshed 
ergonomic design of 
the four-seat interior 
reflects the influence 
of luxury automobiles, 
with hand-stitched 
Italian-leather seats and 
plentiful cup holders 
and power outlets. The 
panel features the latest 
user-friendly Garmin 
G1000 NXi avionics. 

The speedy Acclaim 
Ultra flies a little more 
than 1,500 miles and 
sells for $769,000, and 
the Ovation Ultra, at 
$689,000, flies at 200 
mph for 1,870 miles. 
mooney.com

Icon A5

The Cirrus Vision Jet 
wasn’t alone in making 
a media splash this year. 
The Icon A5 sport plane 
was also in the news, as 
deliveries of the excit-
ing two-seater began in 
earnest this summer. 

The $257,000 
plane is designed to 
be pure fun. Flying it 
only requires a Sport 
Pilot license, which is 
easier to attain than 
the traditional private 
pilot certificate. The 
plane—which can reach 
109 mph and travel for 
up to 491 miles—can 
land on a runway or in 
the water, and its wings 
fold so it can be kept on 
a trailer. The cockpit is 
designed to feel like a 
high-end sports car, and 
you can even fly with 
the windows removed 
at any speed.

Icon has come 
back from some major 
challenges over the last 
year. Two employees 
were killed when an 
A5 crashed near Icon’s 
California headquarters 
in May. The company 
also had supply-chain 
issues, and customers 
initially rebelled at its 
restrictive purchase 
agreement for the A5, 
which has now been 
revised. CEO Kirk 
Hawkins says up to 200 
airplanes will be deliv-
ered to owners by 2018.  
iconaircraft.com

that transition as easy 
as possible. 

Cirrus’s in-house 
training ensures that 
every pilot feels con-
fident and safe in the 
cockpit. And to enhance 
that feeling of safety, 
Vision Jets—like all 
other planes in the Cir-
rus fleet—are equipped 
with a full-airplane 
parachute. (Cirrus 
says that its parachute 
deployments have saved 
more than 148 lives 
since 2002.) 

The distinctive 
V-tail and the  

Cirrus  
Vision Jet 

The biggest splash this 
year was made by Cir-
rus with its new Vision 
Jet. The single-engine 
aircraft, which Cirrus 
started delivering last 
December, is designed 
to be easy to fly for 
owners who are not 
professional pilots. In 
fact, the majority of 
new Vision Jet owners 
are step-up pilots from 
the Cirrus piston fleet 
and benefit from this 
design aimed at making 

A Sport Pilot 
license is all that 

 
this Icon A5.

 
Cirrus Vision Jet 
does not require 
a professional 
pilot. 



BR-X1 BLACK TITANIUM CHRONOGRAPH

The BR-X1 Black Titanium Chronograph is the perfect synthesis of Bell & Ross’ expertise in the world of aviation watches and 

master watchmaking: an instrument with an innovative design, produced in a limited edition of only 250 pieces. Lightweight  

and resistant, the grade 5 titanium case of the BR-X1 is protected by a high-tech ceramic bezel with a rubber strap. Ergonomic 

and innovative, the push buttons allow the chronograph functions to be used easily and efficiently. Sophisticated and reliable, the 

skeleton chronograph movement of the BR-X1 is truly exceptional and combines haute horlogerie finishes with extreme lightness.

Bell & Ross Inc. +1.888.307.7887 · e-boutique: www.bellross.com
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Calidus
AutoGyro
Any U.S. pilot who visits
Europe is sure to be
astounded by the pop-
ularity of gyrocopters
on the continent. Rarely
sighted in the States,
gyrocopters nonetheless
have been popular with
a small segment of sport
fliers who are willing
to fly experimental air-
craft, despite the slew of
FAA limitations. Now a
German manufacturer

Pal-V (pal-v.com),
a Dutch company work-
ing on the ever-elusive
flying car, started to
accept orders for its
vehicle this year. The
company said it hopes
to start deliveries in
Europe next year, with
the U.S. and Canada to
follow later. The two-
seat roadable gyroplane
has folding rotor blades
and a mast that lowers
and stows above the
roof while in three-
wheel driving mode.

Diamond
(diamond-air.at),
a well-established
aircraft company based
in Germany, is working
on a new design that it
plans to certify for the
European market, with
the U.S. to follow. The
DA50 will be available
in three versions, with
four, five, or seven seats. 

Cessna (cessna
.com) says its all-new
Denali single-engine
turboprop will start
deliveries in 2019.

Eclipse (one
aviation.aero) is work-
ing on an upgraded
model of its small 550
twinjet with a bigger
cabin and new engines
that will climb faster
and go farther.

Epic (epicaircraft
.com), which has been
working quietly for
years to turn its kit-built 
high-performing turbo-
prop into a certified air-
plane, hopes to achieve
that milestone by the
end of this year.

In the Works
Because aircraft often
spend years—even a
decade or more—in
various stages of design,
testing, and certification,
there are always new
models in the pipe-
line. However, there’s
no telling how long it
will take them to reach
market. The new FAA
rules should help speed
up that process, but certi-
fication will still move at
the speed of money—and
that is often painfully
slow.

Here are a few models
we are keeping an eye on:

roaming around the
sky and enjoying the
magic of flight. A grass
strip of about 300 feet
is generally adequate
for takeoffs and land-
ings. You can also
add floats to the Calidus
to take off and land
in water.

The Calidus has a
top speed of 120 mph
and a range of about
400 miles. It was
introduced to the U.S.
market in April at the
Sun ’n Fun expo in Flor-
ida and sells for around
$100,000. autogyro
usa.com

The Calidus AutoGyro

Europe since 2009.

The XCub from 
CubCrafters 
sells for about 
$300,000.

Deliveries of the 
 

 
Europe next year.

has run the gauntlet  
and put its aircraft, 
the Calidus AutoGyro, 
through the full FAA 
certification process.

Flying in Europe 
since 2009, the Calidus 
is available through 
the company’s U.S. 
subsidiary, AutoGy-
roUSA. It is certified in 
the U.S. under the FAA’s 
Primary category, which 
limits its use to pleasure 
and personal flying—no 
commercial or business 
use. But most pilots who 
fly the AutoGyro are 
attracted to the fun of 
flying low and slow in a 
simple, easy-to-fly air-
craft. It’s not practical 
for long-distance travel-
ing, but it is perfect for 

CubCrafters 
XCub
Backcountry flying 
has its challenges 
and rewards—remote 
airports may have short, 
unpaved runways; gas 
pumps are few and far 
between; and weather 
reports may be unreli-
able—but the views are 
spectacular, the experi-
ences unforgettable. 

The XCub from 
CubCrafters aims to 
make the most of back-
country flying while 
making it as safe and 
easy as possible for the 
pilot. Based in Yakima, 
Washington, CubCraft-
ers introduced the 
XCub last summer and 
this year added an all-
new Garmin G3X Touch 
panel option. (The 
company also added 
Garmin’s digital auto-
pilot as an option.) The 
panel takes advantage 
of the FAA’s new rules, 
bypassing the lengthy 
standard certification 
process for avionics 
upgrades. The company 
says the option delivers 
enhanced performance 
at lower cost. 

The panel will be 
available on CubCraft-
ers’s 2018 XCub models. 
The two-seat model, 
which sells for about 
$300,000, flies as fast as 
99 mph and has a range 
of up to 800 miles. It 
can land on a rough run-
way as short as 170 feet.  
cubcrafters.com/xcub
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arrange the trip and certainly made a
commitment to its completion, so he’s
a good namesake for the company.

A walk through the process of
acquiring a flight card—with a mostly
fictional prospective customer we’ll
call the Client—offers a look at how
the Magellan Jets operation works.

Signing Up
The Client runs a lucrative business
in the Boston area and is planning
to travel to the Los Angeles area
three or four times in the next year
for work- or family-related reasons.
His family—wife and two teenage
children—and their dog will likely
accompany him on those trips. He’s
tall and doesn’t enjoy flying, espe-
cially taking off and landing.

Magellan knows all this and much
more, because the Client has spent
time meeting with or speaking by
phone to a member of the company’s
Aviation Consulting Group. (Magel-
lan doesn’t call them sales people.)
“They’re talking to a customer on the
phone and they’re asking questions,
listening: ‘What are your preferences,
what type of aircraft do you like, who
travels with you, is this family, is this
personal, how often are you flying?’”
says Tivnan. “They’re really trying to
get a scope of the customer’s portfolio
and then making recommendations
based on what they’re hearing.”

Based on the expected flight
hours, the consultant will likely
recommend a flight card instead of
chartering each flight individually.
It will be more cost effective and,
if the Client purchases the card
through his business, it will be easier
to pinpoint the cost in the company
budget because the price will be
set. On-demand charter prices, by
contrast, can vary from flight to
flight. Magellan refers to its cards as
Corporate Memberships. Individuals
can purchase Bespoke Memberships,
so named because of the number of
hours you can choose (25, 50, 100, or
200-plus) and the perks (fuel-price
lock, peak-travel-time discounts),
add-ons (complimentary catering,
ground services), and options you
can select (premium catering, a flight
attendant, Wi-Fi, concierge services).
These options and add-ons are also
available to corporate members. More
significantly, you or your company
can select a specific type of plane, not
just a class.

The Magellan consultant likely
will recommend a 50-hour card,
which should cover four round-trip
flights between Boston and Los
Angeles, and he might suggest adding
ground transportation, premium
catering (because he knows the
family members are finicky eaters),

In a conference room at Magellan
Jets’ headquarters in downtown
Quincy, Mass., just south of Boston,
president Anthony Tivnan recalls
how he and CEO Joshua Hebert first
ventured into the private-aviation
business with a web-based charter-
brokerage company—and how that
company went through some name
changes. “We started that business
around 16 years ago,” recalls Tivnan.
“We called it Bid Jet Charter. But
think about a couple Boston guys
calling around to prospective clients
saying, ‘Hey, it’s Anthony and Joshua
from Bid Jet Charter.’ People would
say, ‘What? Chowder? What are you
talking about, Chowder?’ We decided,
all right, that’s not working.” Bid
Jet Charter soon became Charter
Auction, but that didn’t help much.
“Eventually,” Tivnan said, “Jets.com
became the name.” (Companies called
Charter Auction and Jets.com are
operating today, but they have no
connections to Tivnan and Hebert or 
the company they founded.) 

In 2008, Tivnan and Hebert 
established their current business—a 
jet card and on-demand-charter 
company—and named it after the Por-
tuguese explorer who in the early 16th
century organized a Spanish expedi-
tion to the East Indies that resulted
in the first circumnavigation of the
planet. Magellan didn’t complete
the journey; he was killed during a
battle in the Philippines with warriors
from the island of Mactan. But he did

and Wi-Fi (because the Client and
his wife will be conducting business
while flying, and the kids will want to
play video games).

Choosing a Plane
As noted, Magellan allows its mem-
bers to choose specific plane models,
not just plane categories. “You can
have that consistency,” says Tivnan.
“When a passenger gets on the
plane, they’re familiar with it. If it’s
a Hawker 800XP, they know where
the microwave is. They know how
much luggage they can bring. If your
selection is limited to only a jet cat-
egory, such as midsize, then it could
be a Learjet 60, it could be a Citation
Excel, or it could be a Hawker 800XP. 
Well, with those jets, you have three 
different passenger counts, luggage 
varying from 48 cubic feet to 82 cubic 
feet, and different ranges.”

The consultant recommends the
Bombardier Challenger 300 because
it can fly coast to coast nonstop (so
no additional takeoffs and landings),
has plenty of baggage space, and
is one of the most spacious super
midsize jets (including 6 feet 1 inch
of headroom, so the Client and his
family won’t feel cramped on a

G E T T I N G
T O K N O W

Y O U
The more

information you
provide MAGELLAN

JETS , the better
it tailors each

flight to suit your
preferences.

By Larry Bean

Magellan Jets CEO 
Joshua Hebert. 
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Cessna’s Citation
Latitude is  
available for char
through Magellan.

Gulfstream’s G450
(interior, left)
is included in
Magellan’s network.

and other categories, and we go
through the safety requirements and
the due diligence that we place on
any of the operators that are part of
the MJPN.”

The MJPN is the Magellan Jets
Preferred Network, the group of
operators that provide the aircraft
and crews for the company’s flights;
Magellan doesn’t own any aircraft
or employ any flight crews. Tivnan
says the network works with about
90 operators and is continuously
vetting/auditing them for the MJPN.
Each of the operators has between
100 and more than 120 planes.

Amato says Magellan’s consul-
tants will vet all the aircraft and flight
crews in the network before booking
a flight, and then the flight-support
team will do the same. “Flight support
looks at it through the lens of being a
pilot,” says Amato. “They go through
their due diligence and make sure
everything checks out—including the
crew experience, their background
checks, their health records.”

Arranging the Flight
According to Todd Weeber, Magel-
lan’s vice president of services
and support, most members of the
flight-support department are not
just pilots, they’re certified flight
instructors who are still active. “The
level of aviation nerditude here is 
unbelievable,” says Weeber. “These 
folks are anticipating the operational 
needs before they become needs. 
Last night, I’m getting ready to leave 
the office at 9 o’clock, and I’ve got a 
flight-support person explaining to an 
aviation consultant that the departure 
in Nantucket is going to be OK 
because the spread between the 
temperature and dew point is 
4.5 degrees, and it’s only going 
to get bigger after sunrise, so 
don’t sweat it.”

Weeber himself is a pilot, 
with more than 13,000 hours 
of flight time. He tells the story 
of how in the early 2000s he 
was hired by one of the major 
charter companies based on 
his answer to a single question: 
When you’re piloting a business 
jet, what do you do when you 
climb the steps and board the 
aircraft? Weeber said he turns 
to the right to check on the passen-
gers. That answer got him the job. 
“Almost everybody answers that they 
turn left and go set up the cockpit,” 
he explains. “But the type of people 
who succeed in private aviation have 
sincere empathy that is transferred 
to their fellow teammates and then to 
the clients.”

Weeber says the flight-support 
team would know enough about 

speed and plenty of space and is the
largest aircraft that the airport can 
accommodate.

“Some folks might have four or 
five shorter hops,” says Tivnan. “We’ll 
plan for what you’re going to do 95 
percent of the time and recommend 
the right membership for that. If the 
most cost-effective way to do those 
side trips is on-demand charter, then 
when those come up, we’ll do those as 
one-off charter trips.”

Sourcing the Plane
The Magellan consultant is expected 
to know all about the Challenger 300, 
the PC-12, and every other aircraft 
model the company has access to. 
“It’s important to become an expert 
and know the little things about the 
aircraft,” says John Amato, vice pres-
ident of Magellan’s Aviation Consult-
ing Group. He says that most of the 
consultants have industry experience 
or a strong interest in aviation. Nev-
ertheless, each goes through at least 
3 months of training before they have 
any contact with active or prospec-
tive clients. “During that time, we 
talk about our market, we talk about 
aircraft, we talk about regulations 
within Part 135 [the Federal Aviation 
Administration’s charter regulations] 

6-hour flight, and the dog will have 
some room to stretch out).

The Client notes that he and his 
family also vacation a couple times a 
year in Belfast, Maine, which is about 
5 hours by car from the Boston area. 
Should he add hours to his flight card 
to accommodate those trips?

The likely answer is no, because 
it’s a relatively short flight, and as 
the Magellan consultant knows, the 
airport in Belfast doesn’t accommo-
date jets. Instead, the consultant will 
recommend that the Client charter 
those flights through Magellan, and 
probably suggest that the family fly 
on a Pilatus PC-12, knowing that this 
single-engine turboprop has good 

the Client and family to have the 
preferred vehicle waiting for them 
when they land, the right reading 
material in the cabin, and the correct 
food from the catering company. 

“We would have invested a 
significant amount of time in under-
standing you personally, you profes-
sionally, your family, your colleagues, 
right down to what kind of pets you 
have and what kind of dietary prefer-
ences you and everyone in your party 
has,” he says. 

He notes that the information is 
updated by contacting clients after 
their flights. “A typical error in private 
aviation is that one thing happens, 
and it gets in a client’s profile, and for 
the next 3 years, for example, you’re 
getting steak tartare 24/7. And you’re 
saying, ‘It’s a 6 am flight. Why are you
serving me raw steak?’”

Magellan Jets, magellanjets.com
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Somewhere between flying first-class on an
airliner and chartering an entire business jet
lies the single-seat charter market. There,
you can purchase a seat on a private aircraft
that flies a set route at set times or is avail-
able for an unscheduled flight. (The latter
often includes empty-leg flights on planes
going from your location to your destina-
tion.) These flights can be available through
companies’ membership programs—which
may require a monthly or annual fee—or pre-
purchasing programs or on a pay-as-you-fly
basis. Many of the companies offer phone
apps that simplify the booking process. 

1.

Is this legal?

Though the legality 
of selling individual 
seats on scheduled and 
unscheduled char-
ter flights has been 
questioned, the Federal 
Aviation Administra-
tion (FAA) allows the 
practice, provided the 
parties involved have 
the proper certifications 
from the FAA and the 
Department of Trans-
portation. Still, the issue 
remains murky, even 
for industry insiders. 
In its “Guide to Selling 
Charter by the Seat,” 
the National Business 
Aviation Association 
notes to prospective 
and individual-seat 
providers that “when 
selling or brokering 
per-seat transporta-
tion, sales brokers and 
carriers must navigate 
their way through DOT 

and FAA regulations 
that are not always clear 
or consistent. Until 
such time as the DOT 
and FAA provide more 
detailed guidance in 
this area, heightened 
caution is essential.” 

One thing is clear: 
The planes must oper-
ate under the FAA’s Part 
135, the safety regula-
tions governing charter 
aircraft. In January, the 
Supreme Court rejected 
without comment an 
appeal concerning the 
FAA’s 2014 shutdown of 
two Internet com-
panies that arranged 
paid flight-sharing on 
aircraft that operated 
under Part 91—the more 
lenient rules governing 
smaller aircraft that are 
not certified to carry 
charter passengers.

Most of the compa-
nies offering individual 
seats on unscheduled 
flights are charter bro-
kers. Some buy all the 
seats on an empty-leg 
flight and then sell 
them individually. This 
is legal if the broker 
complies with the 
various FAA and DOT 
regulations.  

The appeal of these flights is the 
savings in price and time. Because 
you’re sharing the cost of the flight, 
it’s a fraction of the price of chartering 
an entire aircraft. And whether it’s an 
unscheduled or scheduled flight, it’s 
usually going to be more efficient and 
more convenient than flying first-class 
on an airliner. The aircraft use FBOs, 
or private hangars, so passengers avoid 
security and baggage-check lines and 
are typically allowed to arrive only 15 
minutes or so before takeoff. 

“It’s extremely cost-effective,” says 
Anthony Tivnan, president and co-
founder of Magellan Jets, a jet-card 
and on-demand charter company that 
does not operate in the single-seat 
market. “Half my friends have mem-
berships [with one of the single-seat 
companies], and they call me and say, 
‘Oh, I feel guilty. I feel like I’m cheat-
ing on you.’ It’s a good solution for 
folks who aren’t looking for what we 
provide with private aviation. It’s a 
completely different experience, a dif-
ferent model.”

Colby McDowell, managing dir-
ector of acquisition at the 
business-aviation consult-
ing firm VanAllen, shares 
Tivnan’s observation that 
single-seat charters target 
a clientele that’s different 
from the one chartering 
entire aircraft or purchas-
ing flight cards. “If you’re 
looking to replace first-
class airline travel, I’d say 
it’s a very comfortable tran-
sition because you’re basi-
cally trading a public con-
venience for a more private 
convenience. But if you’re 
trying to replace a fully pri-
vate charter with a charter 
seat to save money, then it’s 
going to be a compromise 
that you’ll have to be very 
deliberate about.”

While mulling over the 
choice to book an individual 
seat the next time you fly, 
these are the types of ques-
tions you may want to ask.

2.

Who is the operator?

As noted, the company selling the 
ticket is not necessarily the company 

operating the aircraft. 
“Some of these considerations are 
just like the ones you would have 
with a traditional charter,” says 

McDowell. “What are the operator’s 
credentials? What’s its background? 
How is it rated by Wyvern or Argus 

[aviation consulting firms that 
provide charter-operator ratings]? 
Has it gone through some kind of 
audit or standardization process?”

L O W  C O S T , 
C O N V E N I E N C E ,  
A N D  C A V E A T S

Before booking an individual  
seat on a charter flight,  

ask the provider—or yourself—
these seven questions.  

By Larry Bean

Illustrations by Kelsey Dake

PRIVATE AVIATION SOURCEBOOK
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4.

Where will  
you be sitting?

If you’re booking a 
spot on an aircraft 
with a club-seating 
configuration, find out 
whether you have an 
assigned seat, especially
if you’re averse to facing
backward when flying. 
“Some people are very 
uncomfortable riding 
backward, and yet fully 
a third of the seats 
may be facing the rear 
of the aircraft,” says 
McDowell. He says that
the couch, or divan, 
could also be a problem,
because some people 
find these side-facing 
seats uncomfortable, 
especially when you 
try to squeeze three 
people onto one. “You’d 
be hip-to-hip, elbow-
to-elbow,” he says. “It 
would be very tight, and
it would be difficult to 
use the flight time for 
work, which is part of 
the reason for traveling 
on a private plane.”

5.

What plane 
are you flying?

Most of the fixed-route 
charter operators fly 
just one type of plane. 
But if it’s an unsched-
uled flight, will you 
know the specific type 
of plane you’re going 
to fly on before you 
purchase the seat? Or 
will the plane be deter-
mined by the size of 
the group that’s flying? 
Robb Report Private 
Aviation Advisory board 
member Lee Rohde 
III, CEO, founder, 
and president of the 
Essex Aviation Group 
consulting firm, says 
he prefers to have even 
more information about 
the aircraft. “When we 
charter a plane for a 
client, we get the tail 
number,” he says. “That 
way, you know whether 
the plane is 5 years old 
or 25.”

6.

Will the
plane depart

and arrive
on time?

For regularly scheduled
flights on set routes,
the answer, of course,
should be yes. But
Rohde wonders if one
or two stops could be
added to an unsched-
uled flight to accommo-
date the travel plans of
passengers whose ticket
purchases helped fill
the plane. Such addi-
tional travel time might
defeat your purpose for
booking a seat, he says.
“The financial incentive
to fly privately is that
you leave on time and
get where you want to 
go when you want to 
get there.” 

Rohde would also 
like to know if passen-
gers could encounter 
the same issues that 
fractional owners face 
during peak flying days,
when there can be as 
much as a 3-hour win-
dow before and after 
the scheduled takeoff 
and arrival times. “If 
there’s a time frame for 
the takeoff, you want to 
be aware of it,” he says. 
“The main reason for 
flying the charter is to 
save time, so what kind 
of guarantee do you 
have that you’re going 
to reach your destina-
tion on time?”

Because the pas-
sengers will arrive at 
the FBO individually 
and from different 
locations, McDowell 
notes the possibility of 
some being later than 
others, so he would ask 
how long the pilot is 
obligated to wait for  
tardy travelers.

7.

Who are you 
flying with?

A great appeal of flying 
privately is that it’s,
well, private. You don’t 
have to share cabin
space with anyone you 
don’t know—and maybe 
don’t want to get to
know. “Will you be okay
with the people who are
getting on the plane?”
asks Rohde. As McDow-
ell notes, you don’t have
to ask that question
when you’re chartering
the entire aircraft. “One
of the huge value prop-
ositions for traditional
charter and private avi-
ation is that it’s just you
and whoever else you
invite on the airplane,”
he says.

By purchasing a
single seat, you could
also sacrifice the
snob appeal of flying
privately. “[Single-seat
purchasing] is almost
creating a new vertical
within the charter mar-
ket,” says McDowell.
“What I mean by that is

’ probably targeting
c o c o r ho

u d t d t on
v acce t p iva

a a io a d t
p i p t.”
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the privacy. That’s what 
they’re signing up for,” 
he says. “Our corporate 
members need that 
privacy. There is no 
way they’re going to put 
their board members on 
a plane with a bunch of 
people they don’t even 
know. It’s just not going 
to happen. It’s great if 
you’re with friends and 
you know everyone, but 
if the plane is packed 
with eight people, and 
you don’t know any-
body on the flight. . . .

“People ask me, 
‘Why don’t you do a 
ride-sharing service?’�” 
Tivnan adds. “Our aver-
age passenger load per 
flight is 2.3 people, and
we fly everything from

[the
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3.

Is your seat guaranteed  
once you book it?

This may depend on the relationship 
between the company that sells the seat 

and the one operating the aircraft—if they 
are two separate entities, says McDowell. “I 
think a lot of operators are going to be trying 

to play both sides against the middle,” he 
says. “They’re going to work with a broker 

who’s trying to fill the airplane on a per-seat 
basis, but until they are paid, they’re going 

to continue to market that airplane to other 
charter operators and other charter brokers. 
And whoever has the money in first wins.”

McDowell suggests that you find out 
ahead of time whether the flight would be 
canceled if the broker doesn’t sell enough 

seats and whether your deposit  
will be returned.

PRIVATE AVIATION SOURCEBOOK
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FLEXJET’S NEW
APP HAS APPEAL
Want to see what your
flight crew looks like
before you meet them
at the private terminal?
Want to get driving
directions to that
terminal—not just to
the airport? The frac-
tional provider Flexjet
(flexjet.com) now has
an app for those and 166
other functions. “There
are 168 different things
you can do with it,” says
Flexjet chief technology
officer Greg Johnson.
“I’d say that makes it
the most robust app by
a long stretch in private
aviation.”

In addition to the 
two aforementioned 
functions, the app also 
enables owners to use 
their phones to book 
trips, run flight-time 
estimates, order  

catering, request
ground transporta-
tion, and do research
about their destination,
including checking
weather forecasts. Each
page of the app also
includes a tap-to-call
feature that connects
owners to their Flexjet
account manager.

“The app isn’t meant
to replace high-touch
customer service. We’re
augmenting the high-
touch service you get
from a representative
with things you can get
only on an app,” says
Johnson, citing the
flight-crew photos and
the driving directions to
the private terminal—
also known as a fixed-
base operator or FBO. 
“As you’re arriving at 
the FBO and you need 
to meet your flight crew, 

Andrew Collins, the
president and CEO of
the flight-card pro-
vider Sentient Jet,
calls the client perks
listed in the compa-
ny’s annual Exclusive
Benefits Guide “the
surprise-and-delight
piece of what Sentient
offers.” One of this

you can see photos of 
them and know who 
you’re going to be flying 
with. That’s something 
you can’t do over the 
phone.” As for the driv-
ing directions, he points 
out that sometimes an 
FBO can be difficult to 
locate once you arrive 
at the airport. “It’s not 
enough just to get to the 
airport,” Johnson says.

Flexjet launched the 
app in July. Within 3 
weeks, 20 percent of its 
clients had downloaded 
it and were using it. 
“It’s been a tremen-
dous success,” says 
Flexjet CEO Michael 
Silvestro. “When you 
do IT projects, you’re
never quite sure what
they’re going to end up
being after months and
months of development.
But my expectations
were exceeded, and I
think our customer base
shares that opinion.”

When launched, the
app was only available
to iPhone owners, but
Flexjet expects to even-
tually add an Android
version.

Prospective cus-
tomers can use the app
to access information
about the Flexjet fleet,
which will soon be
the only fractional
one with a Gulfstream
G650. The company
expects to take delivery
of a pair of the large-
cabin (15 passengers),
ultralong-range (8,055
miles) jets by the end
of the year. And early
next year or sooner, 
Flexjet will become 
the North American 
launch customer for 
the Gulfstream G500, 
which will seat as many 
as 13 people and have 
a range of more than 
5,700 miles.

W H A T ’ S 
T A K I N G 

F L I G H T  I N 
F L I G H T 

S E R V I C E S 
By Larry Bean 

year’s offerings involves
a partnership with the 
auction house Sothe-
by’s, and it promises to 
delight art aficionados. 
It begins with a private 
tour at Sotheby’s head-
quarters in New York, 
which hosts dozens of 
high-profile auctions 
each year. Cardholders 

then visit—by town 
car or limousine—two 
renowned Manhattan 
galleries: Otto Naumann 
and Adam Williams 
Fine Art, both of which 
specialize in Old Master 
paintings. 

“You get three 
[including Sotheby’s] 
gallery tours, Cham-
pagne along the way, 
and exclusive access 
through Sotheby’s,” 
says Collins. “It’s very 
much in line with the 
other things we have in 
our partnership guide. 
Each partner brings 
something unique to the 
table for our cardhold-
ers.” Other collabora-
tors include Saks Fifth 
Avenue and Linblad 
Expeditions.

Earlier this year, 
Sentient named chef 
Bobby Flay as its first 
brand ambassador. At 
the Kentucky Derby, 
Sentient and Flay—a 
horseracing enthusi-
ast—hosted a breakfast 
for 150 cardholders 
and other guests. After 
helping to prepare the 
meal, Flay mingled 
with the crowd and 
then announced his 
picks for the race. For 
cardholders, a continu-
ing benefit of the Flay 
partnership is preferred 
VIP reservations for up 
to four guests at any of 
his upscale restaurants. 
“If you want to get into 
Gato in Manhattan on a 
Saturday night and it’s 
full,” says Collins, “his 
team will make that 
happen.”

SENTIENT JET PROVIDES PERKS  
FOR FOODIES AND ART AFICIONADOS

Chef Bobby Flay 
has become 

 
brand ambassador.

A Gulfstream G450 in 
 

Flexjet launched its app in July.
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JETSUITE STARTS
MANAGING 
EMBRAER JETS
The Southern Cali-
fornia–based charter 
provider JetSuite ( jet 
suite.com) has entered 
the aircraft-manage-
ment business with a 
three-tiered program 
for owners of Embraer 
business jets. The 
aircraft in the JetSuite 
Aircraft Management 
Program will join the 
company’s charter fleet 
and become available 
to clients, including to 
those in the SuiteKey 
membership program, 
which provides such 
perks as discounted 
hourly charter rates.

Each tier— 
RedStripe, GreyStripe, 
and WhiteStripe—
involves a different level
of owner usage and Jet-
Suite oversight of the 
aircraft. The more you 
make the jet available 
for charter, the more 
the costs associated 
with owning the aircraft
are covered by JetSuite. 

“We’re not manag-
ing aircraft for the sake 
of managing aircraft,” 
says Cameron Gowens, 
JetSuite’s vice president
of sales and marketing. 
“It’s a demand-based 
program in that because
of the growth of our 
SuiteKey program, 
we need to increase
our aircraft supply.
That’s what led us to
develop
ment p
differen
our diff
to the d
owners

In l
JetSuit
agemen
on its fi
brand-
The lar
can car
14 pass
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service

FIGHT WAS
A WIN FOR
PRIVATEFLY
Boxing purists may
have objected to
August’s Floyd May-
weather versus Conor
McGregor fight in Las
Vegas, but charter
brokers and other pri-
vate-flight providers
didn’t. And except for
perhaps the compa-
nies that produced the
special sunglasses, no
businesses welcomed
the August solar
eclipse more than the
ones that arranged
flights to the optimal
viewing locations.

According to the
web-based charter
broker PrivateFly
(privatefly.com), the
boxing match, solar
eclipse, and other
big events have been
major factors in driv-
ing up the demand for
charter flights from
individuals and corpo-
rations The company

reported a 60 percent
increase in demand
for flights into Las
Vegas the weekend of
the boxing match.

“There’s a lot of
corporate schedul-
ing going on with
the boxing match,”
founder and CEO
Adam Twidell said
in August, before the
fight and the eclipse.
“For corporate clients,
it’s a great opportu-
nity to get guests to
come with you to an
event. And for random
events such as the
solar eclipse—well,
I guess the eclipse is
not random—people
want to get into an
aircraft to get to the
best possible vantage
point. A lot of airports
are now at capacity
along the line of the
total eclipse.”

PrivateFly, which
is headquartered in
England, opened an
office in Fort Lauder-
dale, Fla., last year and
experienced enough
growth in the U.S.
market to necessitate

NetJets will be
linked to the PGA
Tour until at
least 2022.

company’s 125 large-
cabin jets.

NetJets recently 
extended its contract, 
which began in 2014, as 
the official private-jet 
provider of the PGA 
Tour and the PGA Tour 
Champions through 
2022. The company 
also formed another 
partnership in the 
sports world, with 
Mercedes-AMG Petro-
nas Motorsport. Team 
members will now fly 
to races aboard NetJets 
aircraft. 

to owners of Embraer 
Phenom 100, Phenom 
300, and Legacy 600 
and 650 aircraft. “We’re 
interested in these 
aircraft because of pas-
senger comfort, baggage 
space, performance, and 
operating cost,” says 
Gowens. 

JetSuite is also 
familiar with these 
aircraft. Its fleet has 
always included the 
Phenom 100, and the 
Phenom 300 is built 
on a similar platform. 
The Legacy 650 is an 
updated version of the 
Legacy 600, which 
derives from Embraer’s 
ERJ135 regional 
airliner. JetSuiteX 
( jetsuitex.com)—the 
JetSuite brand that 
offers shuttle services 
between airports in 
Northern California, 
Southern California, 
and Las Vegas—uses a 
fleet of ERJ135 aircraft 
that have been reconfig-
ured so that the cabins 
seat only 30 people in 
an all-business-class 
layout.

In September, Jet-
SuiteX added another 
year-round route when 
it began offering regular 
flights between Holly-
wood Burbank Airport 
and San Jose Interna-
tional Airport. As with 
all JetSuiteX flights, 
passengers board and 
depart the aircraft at 
private terminals or 
hangars, thus avoiding 
the main terminals’  
baggage-check and 
security lines

The fractiona
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rations. The company market to necessitate
a movea to its larger,
current office at Fort
Lauderdale Interna-
tional Airport. 
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PORSCHE RIDES 
FOR DELTA 
PRIVATE JETS 
FLYERS 
When making connec-
tions between private 
and commercial flights 
at certain airports, 
Delta Private Jets 
(deltaprivatejets.com) 
flight card owners can 
take a complimentary 
ride from their plane to 
the main terminal in a 
Porsche SUV. The part-
nership between Delta 
Private Jets—which also 
offers aircraft-charter 
and aircraft-manage-
ment services—and 
the automaker was 
debuted earlier this year. 
The transfer service is 
available at four U.S. 
airports: Cincinnati/
Northern Kentucky 
International, John 
F. Kennedy Interna-
tional in New York, Los 
Angeles International, 
and Hartsfield-Jackson 
Atlanta International.

A brand-new Cessna 
Citation CJ3+, a light 
jet with a range of more 
than 1,300 miles, is 
among the 15 aircraft 
that Delta Private 
Jets recently added 
to its fleet through its 
aircraft-management 
service. The aircraft 
is based in Las Vegas 
and will be available 
primarily to custom-
ers in the western 
states. Among others, 
additions include three 
midsize jets (a Cessna 
Citation XLS, a Citation 
Excel, and a Bombar-
dier Learjet 45XR) and 
a super-midsize Cessna 
Citation Sovereign+. 

WHEELS 
UP FLEET 
CONTINUES TO 
GROW
The membership-based 
private-flight provider 
Wheels Up (wheelsup 
.com) now has more 
than 75 aircraft in its 
fleet. The company, 
which is based in New 
York, offers individual 
and corporate mem-
berships. The initiation 
fee is $17,500 for the 
first year, followed by 
annual dues of $8,500. 
In addition, members 
pay hourly rates for 
flights, most of which 
are under 2.5 hours. 
The short flights are 
ideal for the company’s 
Beechcraft King Air 
350i turboprops, while 
longer flights can be 
accommodated by  
the Cessna Citation 
Excel/XLS midsize 
business jets.  

The company’s 
Shared Flights program 
allows members to 
reserve seats on the 
same flight as other 
members and share 
the total cost. Through 
its phone app, Wheels 
Up notifies members 
of deeply discounted 
empty-leg flights, and it 
offers shuttle services to 
popular destinations. 

XOJETS 
LAUNCHES NEW 
MEMBERSHIP 
PROGRAMS 
In addition to recently
opening a new retail 
office at the Palm Beach 
International Airport in 
Florida and completing 
its 200,000th flight, 
XOJet (xojet.com)—a 
charter broker based 
in San Francisco—has 
launched a new suite of 
membership programs 
called Access Solutions. 
In short, the programs 
reward you with rate 
discounts for making 
refundable deposits 
of $50,000 for Select 
Access or $100,000 
for Preferred Access. 
Additionally, it rewards 
Elite Access members 
with fixed rates for 
prepurchasing flight 
hours on light, midsize, 
or super-midsize jets. 

XOJet says Access 
Solutions members 
also receive priority 
fleet access (even on 
peak days), the services 
of one of its aviation 
advisers, and com-
plimentary in-flight 
Wi-Fi. The company 
says it soon will form 
new partnerships that 
will give members 
unique access to various 
luxury brands, services, 
and resorts and other 
properties. 

SURF AIR 
EXPANDS INTO 
TEXAS
The all-you-can-fly 
membership airline 
Surf Air (surfair.com)
recently acquired 
Rise, a Texas-based 
all-you-can-fly service
with routes between 
Dallas, Austin, Hous-
ton, and San Anto-
nio. Surf Air, which 
is headquartered in 
Santa Monica, Calif., 
serves a dozen desti-
nations throughout 
the state with about 
70 scheduled flights 
a day. It also offers 
flights to Las Vegas. It 
has about 3,000 mem-
bers in California, 

JETSMARTER 
GIVES CREDIT 
FOR SHARING 
Through the new 
SharedCharters pro-
gram, JetSmarter 
( jetsmarter.com) 
members can earn 
flight credits by 
booking an on- 
demand charter 
flight and allowing 
the company to sell 
any empty seats on 
that flight to other 
members. 

JetSmarter is 
a Florida-based 
charter broker 
that, through its 
phone app, enables 
members to arrange 
on-demand charter 
flights and gives 
them access to 
seats on private 
aircraft flying posted 
routes. The annual 
membership fee is 
$15,000. 

where an individual 
membership fee starts 
at just under $2,000 a 
month. Membership 
allows you a seat on 
an unlimited number 
of flights aboard a 
Pilatus PC-12NG, a 
propeller aircraft that 
carries eight passen-
gers and has a cruising 
speed of about  
320 mph. 

In conjunction 
with the acquisition 
of Rise, Surf Air plans 
to add flights from 
Texas or California 
to such destination 
as New Orleans; 
Scottsdale, Ariz.; Taos, 
N.M.; Aspen, Colo.; 
Sun Valley, Idaho; and 
Cabo San Lucas in 
Mexico. It also plans 
to add flights that 
connect the California 
network with the Rise 
network in Texas. 

Southern 
California’s Surf 
Air is planning 

 
to, from, and 
within Texas. 

A Porsche SUV connects Delta Private Jets customers.

A Wheels Up
Beechcraft 
turboprop at the 
Jackson Hole 
Airport.
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Peter
Agur Jr.
Chairman
and Founder,
The VanAllen Group
vanallen.com

Peter Agur Jr. has been a man-
agement consultant since 1985.
His firm provides consulting
services for large corporations,
high-net-worth individuals,
and royal families. Agur began
his career as an army aviator
and went on to work for sev-
eral major airframe manu-
facturers. He has a bachelor’s
degree in aeronautical sciences
from the Metropolitan State
College of Denver and an MBA
from Georgia State University.

James
Butler
CEO, Shaircraft
Solutions
shaircraft.com

James Butler is the CEO
of Shaircraft Solutions, a
private-aviation consulting
firm that advises individuals
and businesses on the full
spectrum of private-air-travel
options, including frac-
tional jet ownership, jet card
programs, and private-jet
charter. A business attorney
with expert industry knowl-
edge, Butler has negotiated
transactions ranging from
relatively small jet card con-
tracts to multimillion-dollar
fractional-share purchases
and valuation disputes. His
clients include professional
athletes, Fortune 500 CEOs,
and high-net-worth retirees
and families.

Walter
Kraujalis
President,
AeronomX
aeronomx.com

Walter Kraujalis is an aviation
advisor in jet and helicopter
acquisitions and sales, safety
management, safety/IS-BAO
audits, and business develop-
ment. He is also an aviation
attorney, flight-department
manager, and active corporate-
jet pilot with more than
10,000 hours of flight time.
In addition, he is a speaker
and instructor at industry
functions and has published
numerous articles in aviation
publications.

Kevin
O’Leary
President and CEO,
Jet Advisors
jetadvisors.com

Kevin O’Leary heads Jet Advi-
sors, a data-driven private-jet
acquisition, brokerage, and
consulting firm in Bedford,
Mass. Prior to founding Jet
Advisors, O’Leary worked for
Hawker Beechcraft, Travel Air,
and Flight Options. He holds
a PhD in aviation operations
from Embry-Riddle Aeronau-
tical University, an MBA, and a
BS in marketing. He is a certi-
fied aviation manager (CAM),
senior accredited appraiser,
certified quality auditor, and
commercial multiengine pilot.

William
Quinn Jr.
Founder and
President, Aviation
Management Systems
amsinc.aero

William Quinn Jr. has been
actively involved in the avia-
tion industry for more than 40
years, during which time he
has served in a United States
Navy helicopter squadron;
worked for two aircraft manu-
facturers; founded a number of
successful aviation businesses,
including Aviation Manage-
ment Systems; and served as
the director of aviation and
chief pilot for a Fortune 500
company. He has flown more
than 6,000 hours, holds an
airline transport pilot’s license
with type ratings in both
business jets and helicopters,
and is a certified aircraft
appraiser. During his career, he
has been involved in more than
2,600 aircraft and helicopter
transactions.

Edie
Rodriguez
Chairman, CEO,
and President,
Crystal Cruises
crystalcruises.com

As the chairman, CEO, and
president of Crystal Cruises,
Edie Rodriguez has overseen
the expansion of the compa-
ny’s portfolio of luxury brands
to include Crystal Luxury Air
and Crystal AirCruises. Crystal
Luxury Air is a charter service
that provides private flights in
a Bombardier Global Express
XRS jet. Crystal AirCruises
offers 15- to 29-day around-
the-world itineraries in a
Boeing 777-200LR that accom-
modates just 84 passengers.

H. Lee  
Rohde III
Founder, President, 
and CEO, Essex 
Aviation Group 
essexaviation.com 

H. Lee Rohde III is the 
founder, president, and CEO 
of Essex Aviation Group, a 
Portsmouth, N.H.–based com-
pany that provides new- and 
pre-owned-aircraft acquisition 
services along with business 
and private-aviation consult-
ing services to high-net-worth 
individuals and corporate 
clients. He is an experienced 
pilot and holds a bachelor’s 
degree in economics and an 
MBA from the University of 
New Hampshire’s Whitte-
more School of Business and 
Economics.

Keith  
Swirsky
President, 
GKG Law; President 
and Chairman, 
GKG Law’s Business 
Aviation Group 
and Tax Group 
aviationtaxlawyer.com 

Keith Swirsky is an attorney 
and tax specialist concen-
trating in corporate-aircraft 
transactions and aviation 
taxation. GKG Law, based in 
Washington, D.C., and Buffalo, 
Minn., provides full-service 
tax and regulatory planning 
and counseling services to   
corporate-aircraft owners, 
operators, and managers. 
Swirsky holds a master-of-
laws degree in taxation and a 
juris doctor from Georgetown 
University. 
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BRING LUXURY
HOME

©2017 Monark Premium Appliance Co. All rights reserved.

Monark is your premium appliance destination and the destination is just the beginning. 

With well-appointed showrooms off ering distinctive shopping experiences, Monark has 

the ultimate selection of Miele appliances. From sourcing and specification through 

installation and support, Monark has created an experience that reimagines how you 

shop for and specify appliances. We are the partner you can trust to deliver luxury, and 

not just in the kitchen, but in every part of the home. Begin your extraordinary journey 

and bring luxury home. monarkhome.com

For personal inquiries, call 855-916-6627. 

S H O W R O O M  L O C A T I O N S

Arizona / California / Nevada / Florida

Save 10% on a Miele Kitchen Package of your choice, now through end of year. 

Ask your sales associate for details. 

monarkhomemonarkhome monarkhome monarkpremiumappliance monarkhome



Known for its dense wool, long guard hairs and 

rich color, northern New York State beaver fur 

is some of the finest in the world. Adirondack 

Beaver Blankets invites you to discover our 

truly unique line of luxurious blankets, fine 

apparel and home accents. 

Known for its dense wool, long guard hairs and 

rich color, northern New York State beaver fur 

is some of the finest in the world. Adirondack 

Beaver Blankets invites you to discover our 

truly unique line of luxurious blankets, fine 

apparel and home accents. 

Known for its dense wool, long guard hairs and 

rich color, northern New York State beaver fur 

is some of the finest in the world. Adirondack 

Beaver Blankets invites you to discover our 

truly unique line of luxurious blankets, fine 

apparel and home accents. 

Known for its dense wool, long guard hairs and 

rich color, northern New York State beaver fur 

is some of the finest in the world. Adirondack 

Beaver Blankets invites you to discover our 

truly unique line of luxurious blankets, fine 

apparel and home accents. 



COWBOYCAULDRON.COM | 833-BIG-FIRE

SIMPLY, THE WORLD’S FINEST FIRE PIT & GRILL

PROUDLY MADE IN THE U.S.A.

A Cowboy Cauldron lends timeless quality and rugged sophistication 

to any outdoor setting. Elemental beauty. Handcrafted elegance. 

That’s Cowboy Cauldron.



Life Inspired

QuiviraLosCabos.com    |    1.866.578.4847

On the tip of  Mexico’s Baja Peninsula, where the Sea of  Cortez meets 
the Pacific Ocean, you’ll discover Quivira. A premier luxury residential 
community edged by three miles of  private beachfront, this seaside 
oasis features an unparalleled collection of  ocean, golf-view homes 
and condominiums for full ownership. Residents enjoy the top-rated 
Quivira Golf  Club and its Jack Nicklaus-designed golf  course, as well 
as unlimited access to the restaurants, spas and amentities of  the 
award-winning Pueblo Bonito Resorts in Cabo San Lucas. 
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“I love Ellerman 

House in 

Bantry Bay for 

the extensive 

collection of 

contemporary 

South African 

art.”  

J E N N I F E R  R E Y N O L D S

The Western Cape capital was thrust into the tourist spotlight in 2010 
when South Africa was selected as the host country for the World Cup, 
bringing a new stadium, hotels, and more. But the lively event with the 
vuvuzela soundtrack was just the beginning for this beach-fringed city at 
the base of Table Mountain, which has since blossomed into one of the 
most alluring destinations on the African continent. This fall, all eyes are 
once again on the Mother City, with the arrival of yet another sweeping 
cultural sensation: the Zeitz Museum of Contemporary Art Africa  
(zeitzmocaa.museum). 

3

      
 CAPE TOWN

In the shadows of Table Mountain, Africa’s 
stunning southern city has solidified its 
place as a world capital of culture and cool.
By Sarah Khan

Cape Town  
could have been  
a passing fad.
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LOCALFAVORITES
STAY

The Belmond Mount
Nelson Hotel is an oasis
in the city. We love going
to the Planet Bar, and the

high tea is spectacular.
belmond.com

I ask Ed at South China
Dim Sum Bar to bring a
selection, but we always
make sure we have the

pork buns and sticky beef.
Be sure to book ahead.

+27.78.846.3656

Publik 3 has a cool
curated wine list. Ask the
boys behind the counter

what they can recommend.
publik.co.za

I like Vamp for vintage
furniture and collectibles,

and for new furniture,
Pedersen + Lennard.

Their designs are
functional but unique

and very practical while
aesthetically pleasing.

vampfurniture.blogspot.com;
pedersenlennard.co.za

Take a trip out to the
Winelands. At Spek
& Bone, I created a

restaurant with the food
I like to eat, the wine I like

to drink, and the music
I like to listen to. The

burgers we serve at the
Deck at Hidden Valley are
the best in Stellenbosch.
spekenbone.com; www

.hiddenvalleywines.co.vza

[The exclusive-use]
La Petite Maison in

Tamboerskloof is a cute
Victorian house that

belongs to artist Thomas
Boog. The home is

beautifully decorated. It’s
worth a stay just for the
chance to see Thomas’s

art and cornices up close.
perfecthideaways.co.za

My favorite spot to eat is
Mulberry & Prince 1 . The
food is quirky, and you never
leave feeling overstuffed. The
chefs Cynthia and Cornel not
only have great taste in food
but also have an amazing eye

for decor. Make sure you taste
their homemade stracciatella.

mulberryandprince.co.za

My ideal night out with
friends is enjoying a souvlaki

and a glass of wine at
Love Thy Neighbour, then
hopping over to Hank’s to
listen to whichever cool DJ

is mixing that night.
hanks.co.za

Bastille Le Cap, a menswear
boutique, is my favorite store.

I buy my oversize sweaters
and white T-shirts from Armor

Lux when I feel like a more
androgynous style. Check out
their latest collaboration with

local brand Sol-Sol.
bastille-store.com

Take a stroll around the
pavilion next to the Silo hotel
and visit Southern Guild’s
new space, a combination

of a museum store, a studio,
and a gallery. You’ll find a

beautiful curation of objects,
art, and design from all

over Africa. I have my eye
on a Xandre Kriel chair.

theguildgroup.co.za

I love Ellerman House
4 in Bantry Bay for the
extensive collection of
contemporary South

African art, which is on
display throughout the

boutique hotel, including
the bedrooms and in a
gallery in the garden.

ellerman.co.za

Café Paradiso is a favorite
of Cape Town locals. Book a
table in the outside terrace
area to take in the dramatic

views of Table Mountain.
cafeparadiso.co.za

Outrage of Modesty
has delicious cocktails

and tapas. It’s an intimate
venue, so you’ll need
to book in advance.

anoutrage.com

For local South African
design, you can’t beat

Stable. You can find small
gifts as well as beautiful

furniture and decor.
stable.org.za

On the first Thursday of
every month, the central

city art galleries stay open
for First Thursdays
until 9 pm. Afterward,
check out jazz at the

Crypt or enjoy a fabulous
cabaret show at Gate69.

first-thursdays.co.za;
thecryptjazz.com;

gate69.co.za

In the Winelands, I
suggest Majeka House
2   for its great ambience 

and top-class restaurant. 
It’s in the vicinity of 

the best Stellenbosch 
estates for wine tasting. 

majekahouse.co.za

I like the tapas-style food 
at Chef’s Warehouse 

at Beau Constantia. 
Head chef Ivor Jones 

is bold with his flavors. 
beauconstantia.com

Open Wine on Wale 
Street is a trendy bar to 

visit. They offer great local 
wines for tastings paired 

with Italian food. They also 
bring in winemakers for 
tutored wine tastings. 

openwineza.co.za

You’ll get lesser-known labels 
from young and up-and-
coming winemakers and 

producers at Wine at the 
Mill boutique wine store at 
the Old Biscuit Mill. Try the 
Semillon or Cabernet Franc 

from Garajeest by Callan 
Williams, a young winemaker 

in the Elgin region.  
wineatthemill.com

Explore the Saturday or 
Sunday food-and-craft 
markets in and around 
Cape Town. I like the 

Oranjezicht City Farm 
Market at the V&A 

Waterfront as well as the 
Lourensford Market in 

Somerset West.
ozcf.co.za; lfhm.co.za
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“Publik has a 

cool curated 

wine list. Ask 

the boys behind 

the counter 

what they can 

recommend.” 

B E R T U S  B A S S O N

TINASHE NYAMUDOKA
SOMMELIER, THE TEST KITCHEN

BERTUS BASSON
CHEF AND RESTAURATEUR

JENNIFER REYNOLDS
OWNER, STATE OF THE ART GALLERY

KELLY WITHEY
OWNER, MAISON MARA

The Thomas Heatherwick–designed 
institution—whose German founder, former Puma 
CEO Jochen Zeitz, has contributed hundreds 
of works from his private collection—has been 
rousing global art patrons since long before 
its September 22 grand opening. Four years in 
the making, the 70,000-square-foot museum 
has bolstered the transformation of the once-
somber V&A Waterfront, where new flagships 
from creative heavy hitters like art-and-design 
collective Southern Guild (southernguild.co.za)  
and couture designer Kat van Duinen 
(katvanduinen.com) have debuted. Dubbed the 
Silo Precinct for the museum’s location in an  

early-20th-century grain silo (shown on the 
opposite page, at center), the area around Zeitz 
MOCAA is also home to Cape Town’s most 
buzzed-about new hotel, located just upstairs from 
the museum and aptly named the Silo.

The waterfront isn’t the only neighborhood 
humming with fresh energy. The Central Business 
District has been scrubbed down and spruced up 
with new galleries, restaurants, and boutiques. The 
city outskirts are booming too, with winemaking 
regions like Constantia and Franschhoek emerging 
as culinary hotbeds. And in between the new 
must-sees, old standbys like Clifton Beach and 
Table Mountain are as captivating as ever.



Whatiftheworld

 Time Well Spent  
 CAPE TOWN
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SleepOnIt

Gallery Crawl
WITH ART DOMINATING the
Cape Town conversation of late, the
city’s well-established gallery scene
is only getting bigger and better. For
a crash course in contemporary Afri-
can art, head straight from the Zeitz
MOCAA to the Woodstock district,
where South Africa’s best-known
blue-chip galleries, like Stevenson 
(stevenson.info) and Goodman 
(goodman-gallery.com)—as well 
as formidable establishments like 
Whatiftheworld (whatiftheworld 
.com)—are located just a stone’s 
throw away from artists’ and design-
ers’ studios. The Central Business 
District is home to another stretch 
of art influencers, most notably a 
sprawling outpost of Johannesburg’s 
Gallery Momo (gallerymomo.com), 
which represents a stable of big 
names including Mary Sibande and 
Khaya Witbooi. From there, discover 
promising newcomers at 99 Loop 
(99loop.co.za), a multipurpose art 
space that showcases emerging 
talent in its galleries and serves 
creative cuisine in its courtyard 
restaurant. 

A Royal Suite
at the Silo
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Vine Dining
AS CAPE TOWN’S  dynamic 
culinary scene verges on satura-
tion, the city’s celebrity chefs are 
making a break for the wine country. 
Follow their freshly laid tracks for 
a weekend of dining among the 
vines. Just outside the city, in the 
historic Constantia Valley, Liam 
Tomlin has opened an outpost of his 
highly acclaimed Chef’s Warehouse 
(beauconstantia.com), bringing 
his trademark contemporary 
tapas to the Beau Constantia wine 
farm. Thirty-five miles due east in 
Stellenbosch, Bertus Basson of 
Overture fame has opened Spek & 
Bone (bertusbasson.com), a casual 
wine bar on charming Dorp Street. 
And in Franschhoek, celebrated 
chefs Reuben Riffel and Scot Kirton 
have staked out new territory of 
their own. The former debuted the 
bistro-style Reuben’s at Racine 
(reubens.co.za) in June at the 
Chamonix wine estate. The latter, 
meanwhile, has big shoes to fill with 
La Petite Colombe (lapetitecolombe 
.com), a fine-dining restaurant set 
in the former location of the wine 
country’s beloved—and recently 
shuttered—Tasting Room at Le 
Quartier Français.

THE SCULPTUR AL P ILLOWED-GL ASS windows that 
crown the new Zeitz MOCAA have already become icons 
in Cape Town. But what you’ll find behind them, above the 
museum’s world-class exhibitions, is equally extraordinary. 
Opened in March, the Silo hotel (theroyalportfolio.com) 
has been an instant hit with locals and tourists alike, 
thanks to features like a stunning rooftop terrace and 
what must surely be Cape Town’s most dramatic bathtubs. 
The brainchild of South African hotelier extraordinaire Liz 

Biden, the 28-room property is a study in eclecticism, with 
polished concrete walls covered in ornate gilded mirrors; 
pockmarked pillars and lime-green ostrich-leather desks 
and bedside tables; and the rusting remnants of an erstwhile 
grain elevator nudging against leather chesterfield swings. 
Art is everywhere, too, from local artist Frances Goodman’s 
shimmering installation composed entirely of sequins in the 
lobby to Kenyan photographer Cyrus Kabiru’s otherworldly 
portraits in the suites.
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GIORGETTI
ALIAS PUNCHING BAG 
The milk-white leather of this heavy bag is so silky to the touch you might 
be more tempted to hug it than hit it, but the thick aniline-dyed leather is 
indeed meant to take the jabs and combos of intense boxing training. The 
70-pound bag by the Italian design brand Giorgetti will dress up any home 
gym, whether in ice white, mud brown, or black. graye-la.com ($8,986)  
—JANICE O’LEARY

RIGHT HOOKED

P H OTO G R A P H Y  BY MICHAEL BUCKNER

GEAR, GADGET , ND AMENITIES FOR DISCE



GEAR

SHINOLA + ST. PIERRE
HORSESHOE SET

Detroit luxury-goods brand Shinola partnered with pitching-horseshoe
manufacturer St. Pierre to create its own custom incarnation of the
beloved backyard game. The set includes four horseshoes, a pair of

stakes, and a wooden carrying case. shinola.com ($130)

GARMIN 5 SPORTS WATCH
Launched earlier this year, the Fenix 5 is one of the most feature-rich fitness
watches available. Along with health-monitoring features, it includes special

modes for a range of sports—from running and swimming to stand-up
paddleboarding and golf (even providing pin distance). A larger version

supporting color route maps is also available. garmin.com (from $600)

BOSE SOUNDSPORT PULSE
WIRELESS EARBUDS

Sure to be music to the ears of athletes, the latest Bose wireless sports
headphones have a built-in heart-rate monitor that takes readings

through the earpiece. The SoundSport Pulse is sweat and weather resis-
tant, and its shape keeps the earbuds firmly in place. bose.com ($200)

KILLSPENCER
FOOTBALL AND BASEBALL

Los Angeles designer Killspencer makes stylish versions of sports
equipment with premium, full-grain leathers. The football’s laces are hand
threaded, and the baseball has a cork-and-rubber core and waxed-linen

stitching. killspencer.com (baseball, $109; football, $350)

SONY A9 CAMERA
Capturing the action at fast-paced sporting events can be tricky, but

the A9 makes it a breeze thanks to an advanced image sensor that can
shoot full 24.2-megapixel pictures at up to 20 frames per second contin-
uously, a lightning-fast shutter speed, and autofocus and autoexposure

calculations taken every 60th of a second. sony.com ($4,500)
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Elevate your game with these beautifully designed toys.
BY JOHN LYON AND JANICE O'LEARY

THE SPORTING LIFE

P H OTO G R A P H Y  BY  MICHAEL BUCKNER

TAYLORMADE FOR MERCEDES-BENZ  
MEN’S GOLF-CART BAG 

Mercedes-Benz and TaylorMade have collaborated on a bag that 
gives fans of the three-pointed star the chance to bring their passion 

onto the course. The 14-club black bag is complemented by a women’s 
version in white and plum. mbusa.com ($340)



Introducing a limited collection of exquisitely crafted residences designed 
for connoisseurs of the exceptional. Arizona’s most powerful address and 
legendary Ritz-Carlton service await a privileged few.

Hear the story 866.779.7489 | rcpvluxury.com
                                                                  

Five Star Development Resort Communities, LLC – Offered by The Solvere Group, LLC (AZ DRE #LC631297000). The Ritz-Carlton Residences, Paradise Valley are not owned, 
developed or sold by The Ritz-Carlton Hotel Company, L.L.C. or its affiliates (“Ritz-Carlton”). Five Star Development Resort Communities, LLC uses The Ritz-Carlton marks under a license from 
Ritz-Carlton, which has not confirmed the accuracy of any of the statements or representations made herein. The rendering contained herein is an artist impression, conceptual interpretation, proposed only and 
merely intended as illustration. No guarantee is made that the described features, services, amenities or facilities will be available or built. Developer reserves the right to make any modifications, revisions or 
withdrawals in its sole discretion and without prior notice. All improvements, design and construction are proposed only and subject to first obtaining permits and approvals for same by the relevant authorities. 
ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE 
DOCUMENTS THAT ARE REQUIRED BY ARIZONA REVISED STATUTES, 32-2181, et seq,, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not an offer of real estate for sale, or 
solicitation of an offer to buy, to residents of any state, province or other jurisdiction where the project is not registered in accordance with applicable law or where such offering or solicitation would otherwise be 
prohibited by law. Void where prohibited. No sales will occur until permitted by the Arizona Department of Real Estate; all sales are conditioned upon the issuance by by the Arizona Department of Real Estate of a 
Disclosure Report for the community and buyers’ receipt and acceptance of the Disclosure Report.

OWN PARADISE
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GROOMING
The stark modern packaging of these products will grab your eye, but their innovative 

ingredients will tempt your hand.  BY CAROLYN MEERS

UNDER WRAPS

VERB 
GHOST HAIRSPRAY
Crafted by salon pros in 
Austin, Tex., Verb’s latest must- 
have is Ghost Hairspray. 
It already lives up to its name—
naturally vanishing into hair 
moments after a spritz. 
Moringa oil and B5 vitamins 
deliver shine- enhancing 
nutrients that defuse frizz. 
verbproducts.com ($16) 

OSEA OCEAN 
CLEANSING MILK
Algae extracts hydrate, while 
a bouquet of water lily, rose, and 
cassie flowers soften. Amino- 
acid compound DPHP helps 
plump skin, seemingly washing 
away fine lines and wrinkles. 
oseamalibu.com ($48)

BYREDO RINSE-
FREE HAND WASH 
Leave it to artist-turned-beauty- 
brand-founder Ben Gorham to 
invent a fresh take on an every-
day essential. This lightweight, 
disappearing formula comes in 
two scents, Vetyver and Suede, 
both of which leave behind 
delicate bouquets of plum and 
pear. byredo.com ($30)

ERNO LASZLO  
WHITE MARBLE  
DUAL-PHASE  
VITAMIN C PEEL 
This new release is a two- 
part system that begins with 
a cleanser and concludes 
with this crystal-clear serum-
like activator, which exfoliates 
skin with lactic acid, brightens 
and polishes with powerful 
vitamin C, and calms with 
carrot seed oil. ernolaszlo  
.com ($100)

OILLE ANTI- 
WRINKLE INTELLI-
GENCE EYE SERUM  
Oille, a new brand helmed 
by a clinical aromatherapist, 
makes all of its items almost 
entirely with certified organic 
ingredients and lab-approved 
essential oils. Not only are all 
of its fragrances on point, but 
its products thoughtfully blend 
Mother Nature’s most potent 
age-defying ingredients. The eye 
serum is loaded with circulation- 
boosting Gotu Kola and dark- 
circle- defeating grapeseed oil. 
oillenatural .com ($48)

4VOO ÜBERTECH 
SUPER-RESTORING 
NIGHT FORMULA
ÜberTech’s platinum-infused 
nighttime formula is made 
specifically for men. It ups 
skin hydration in just half 
an hour, delivering plumper, 
more rejuvenated-looking 
skin with the help of polarized 
water and hybridized peptides, 
targeted to minimize the aging 
effects of testosterone and 
increase collagen production 
to reduce fine lines. 4voo.com 

“Black-and-white always 
looks modern, whatever 
that word means.” 
—Karl Lagerfeld
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NEW YORK’S FIRST AND FINEST BOURBON

100% NEW YORK GROWN AND DISTILLED

DRINK RESPONSIBLY. ENJOY IN SMALL BATCHES. HUDSONWHISKEY.COM HUDSON WHISKEY, 46% ALC./VOL. ©2017 DISTRIBUTED BY WILLIAM GRANT & SONS, INC. NEW YORK, NY.
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WELLNESS
These nourishing balms, oils, and serums will help you keep a healthy radiance year-round.   

BY CAROLYN MEERS

HYDRATION STATION 

MEANT 
THE ABSOLUTE 
BALM
Armed with hydrating coconut 
and pomegranate extracts, 
this skin-saving balm warms 
to the touch, melting into an 
easily absorbed oil. Antioxidant- 
rich ingredients like East African 
Shea Nilotica aim to improve 
the texture and overall health of 
the skin. Plus, the balm’s slightly 
citrusy, bergamot-tinged scent 
is subtle enough for every day.
meantsimply.com ($45)

LANCÔME  
ADVANCED 
GÉNEFIQUE  
SENSITIVE
Hey, it’s a tough world out 
there. Lancôme’s dual- 
antioxidant serum is stocked 
with ingredients to protect 
against moisture-sapping 
environmental offenders 
like pollution, infrared radiation, 
and UVA rays. Pure vitamin E 
strengthens skin while ferulic 
acid—derived from the seeds 
of apples and oranges—fights 
redness and dryness caused 
by free radicals. Give the 
bottle a good twist, and 
shake to blend the serums 
before applying. lancome-usa 
.com ($78)

MARY JO  
SUPER CHARGED 
PEPTIDE ELIXIR
Driven by science based on 
Nobel Prize–winning aging 
research, this lightweight serum 
is made to smooth skin, giving it 
a youthful look. Red algae slows 
the skin’s natural aging process, 
watercress helps to prevent 
dryness, and cotton extract 
stimulates DNA repair and 
reduces environmental damage. 
maryjo.tv ($70)

PHACE BIOACTIVE 
ILLUMINATING  
SERUM 
Keep summer’s sun-soaked 
memories, but undo their 
damage with this honey-hued 
serum, which diminishes 
dark spots with vitamin C and 
licorice root and plumps dry 
skin with hyaluronic acid. Plus, 
its fortifying recipe enhances 
the skin’s defense against 
future UVA/UVB photodamage. 
phacebioactive .com ($92)

KAYO BODY 
BEAUTIFUL OIL 
Thirsty skin will thrive under 
a layer of body oil from Kayo, 
which is as potent as a face 
serum but made for the body. 
Omega-rich coconut and 
avocado oils team up with 
açai oil and antioxidants such 
as coenzyme Q10, vitamin E, 
and barley extract to create 
a nourishing shield for the 
skin and a long-lasting 
glow. kayo better bodycare 
.com ($68)  
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“There are 
many forms 
of thirst.”  
—William Langewiesche





A R T  &  
A N T I Q U E S

ARTWORK WANTED 
Inherited American paintings 
wanted. Premiums paid for 
new-to-the-market family-owned 
19th and 20th listed artists. 
Hudson River school, American 
impressionists, modern, and 
postwar are desired. If you have 
one painting or an entire 
collection please call or  
e-mail Newportart.  
Contact: (401) 954-5078;  
E-mail: jay@newportart.com 

B U S I N E S S 
O P P O R T U N I T Y

 
LIFE IS GREAT!
The most liberating feeling: 
knowing how to make consistent, 
confident gains on the stock 
market! We teach you how to day 
trade stock options using one very 
effective strategy for stunning 
daily gains. Work from anywhere, 
at your own pace.  
Free e-book/trial. 
www.daytradespy.com/robb

M A R K E T P L A C E
 F I NA N C I A L 

 

CONVENTIONAL &  
HARD MONEY LOANS
U.S & International locations: 
Debt/Equity financing considered 
for new technologies, financial 
services, aviation, Internet/IT, oil 
& gas-energy, mining, gaming/ 
leisure, real estate and asset-
backed lending. No up-front fees. 
Contact: 1 (877) 287-1327 toll free 
or 1 (954) 696-5311; Fax a summary 
to 1 (954) 697-0797 

PRIVATE CAPITAL  
AVAILABLE 
For well documented projects! US 
$250K minimum—no maximum. 
Expansion, hard money, bridge, 
asset-P.O.-based. Brokers invited 
with fees protected.  
Contact: (410) 535-3400  
www.intrepidexecutivegroup.com 
 

H O U S E H O L D  
S TA F F

HELEN’S AGENCY 
VOTED “BEST IN L.A.,” 
L.A. MAGAZINE
For over 32 years, Helen’s Agency 
has provided worldwide service to 
clientele in search of professional 
household staffing solutions. Our 
company specializes in the 
placement of house managers, 
housekeepers, personal assistants, 
chefs, baby nurses, nannies, 
couples, chauffeurs, security 
personnel, and corporate 
administrative positions. Let our 
world of talent infuse your world 
with solutions.  
Contact: (818) 881-7183;  
E-mail: helen@helensagency.com; 
www.helensagency.com

TOP HOUSEHOLD STAFF  
AVAILABLE ONLINE!
Hire private service staff  
directly through the industry’s 
 #1 resource, EstateJobs.com.  
Post jobs, track résumés, and hire 
directly without agency fees. 
Professional tools available for 
a complete, confidential search. 
Instant access to thousands of 
applicants worldwide.  
Contact: (888) 900-0355;  
www.EstateJobs.com

 J E W E L R Y 
  
BUY, TRADE MAJOR 
NAME WATCHES,  
DIAMONDS,  
AND JEWELRY 
Paying high prices for all Rolex, 
Patek Philippe, Cartier, Breguet, 
and all fine and complicated wrist 
and pocket watches. We offer a 
large selection of all major name 
watches, both new and 
pre-owned, at large savings; 
trade-ins welcome. We also buy 
and sell dia-monds over 1 carat 
and fine estate jewelry. Payment 
by wire or overnight check. 
Contact: Tarrytown Jewelers (est. 
1972), 273 North Central Ave., 
Hartsdale, NY 10530;  
Contact: (800) 552-2161, (914) 
949-0481; Fax: (914) 949-0546; 
www.tarrytownjewelers.com 
 

R E S O R T S  &  
T R AV E L

YOUR PRIVATE 
ISLAND IN BELIZE
Discover your own private island 
at Cayo Espanto, where paradise 
and luxury come together as one. 
Our intimate, five-star, world-class 
resort was created for the 
discriminating few who demand 
the best in life. Full island rentals 
are available.  
Contact: (910) 323-8355;  
www.aprivateisland.com 

E X E C U T I V E 
T R A N S F O R M AT I O N

THIS IS NOT YOUR 
CHILD’S KARATE CLASS   
Learn to defend yourself against 
violent attacks and life- 
threatening situations. Exclusive 
techniques and one-touch 
knockouts developed by 
internationally recognized expert 
and USA Martial Arts Hall of 
Fame, Self Defense Master of the 
Year, Richard Clear. Guaranteed 
street effective! Techniques are 
street proven and do not require 
athletic ability. Private, safe, and 
discreet 2- & 3-day programs at 
our Smokey Mountain studios. 
Satisfaction or money-back 
guaranteed. More information, 
videos, and endorsements 
available on our website. Serving 
Robb Report readers for over 20 
years. Call now for free 
consultation. Contact: Richard 
Clear, Executive 
Transformations;  
Phone: (865) 414-2227;  
www.executive-transformations.
com.



or call (803) 649-5936

WWW.HARRISONK9.COM

For more information, email info@harrisonk9.com

®

Legendary Protection
OUR INTERNATIONALLY TITLED GERMAN SHEPHERD K-9’S ARE IMPORTED EXCLUSIVELY FROM GERMANY

Since 1975

HARRISON K-9®

Harrison K-9 has provided the ¿QHVW  

European German Shepherd protectors  

and loyal companions to families,  

business executives, entertainers,  

professional athletes and government 

 leaders world wide since 1975.

ROBB REPORT’S
LONGEST RUNNING ADVERTISER

rd



228  O CTO B E R  2 0 1 7

H
A

.C
O

M

Robb Report© ISSN – 0279-1447 is published monthly by Robb Report Media, LLC, 11175 Santa Monica Boulevard, Los Angeles, CA 90025. Subscription rates $65 U.S. per year, Canada $75 U.S. per year, International $105 U.S. per year. Canadian GST 125220368. For change of address, send both old and new addresses to: ROBB REPORT 
SUBSCRIPTION DEPARTMENT, P.O. Box 422554, Palm Coast, FL 32142-2555. Allow six weeks for changes. Periodicals postage paid at Los Angeles, Calif., and at additional mailing offices. POSTMASTER: Send address changes to ROBB REPORT SUBSCRIPTION DEPARTMENT, P.O. Box 422554, Palm Coast, FL 32142-2555. Back issues are 
available for $14.99 each. Call (800) 947-7472 to order. Occasionally we make our subscriber list available to carefully screened companies that offer products and services that we believe would interest our readers. If you do not want to receive these offers, please advise us at P.O. Box 422554, Palm Coast, FL 32142-2555. Please include 
your exact name and address. Advertising rates furnished upon request. SEND ALL ADVERTISING INFORMATION  AND MATERIALS TO 11175 Santa Monica Boulevard, Los Angeles, CA 90025. DIRECT ALL SUBSCRIPTION INQUIRIES TO 800.947.7472. All advertising is subject to approval before acceptance.  ROBB REPORT reserves the right 
to refuse any ad for any reason whatsoever. Only actual publication of an advertisement constitutes acceptance thereof, but does not constitute any agreement for continued publication in any form. California law applies to and controls all materials contained herein. ORDERING FROM ADVERTISERS: Advertisers warrant and represent 
that the descriptions of the products or services advertised are true in all respects. ROBB REPORT assumes no responsibility for claims made by advertisers. ROBB REPORT, Robb Report Media, LLC, its offices, directors, employees, and agents make no recommendations as to the purchase or sale of any product, service, or other item. 
All views expressed in all articles are those of the authors and not necessarily those of ROBB REPORT. All letters and their contents sent to ROBB REPORT become the sole property of ROBB REPORT and may be used and published in any manner whatsoever without limit and without obligation and liability to the author thereof. Canada 
Post International Publications Mail (Canadian distribution) Sales Agreement No. 0560502. Copyright © 2017 by ROBB REPORT, a Robb Report Media, LLC, publication. All rights reserved. Reproduction in whole or in part or storage in any data retrieval system or any transmission by any means therefrom without prior written permission is 
prohibited. ROBB REPORT ® and FOR THE LUXURY LIFESTYLE™ are trademarks of Robb Report Media, LLC.

TIME PIECE

Kirk Hammett embraced the 
dark side long before his days as a heavy-metal 
musician. The lead guitarist for Metallica was just 
5 years old when he watched his first horror film: 
Day of the Triffids, a postapocalyptic thriller about 
human-eating plants. “I realized that Day of the  
Triffids was a different kind of movie,” Hammett 
recalls in the 2012 book Too Much Horror Business. 
“It gave me another sense, another feeling. And I 
enjoyed this ‘other feeling’ very, very much.”

He immersed himself in the shadowy, cinematic 
worlds of Dracula, Nosferatu, and Frankenstein’s 
monster, collecting movie posters and other  
ephemera. However, it wasn’t until the 1980s, 
when he acquired an original Bride of Frankenstein 
half-sheet, that fascination gave way to obsession. 
Today Hammett’s extensive archive—a portion of 
which is currently on exhibition at the Peabody 
Essex Museum in Salem, Mass., through November 
26—spans more than a half-century of horror, from 
1921’s The Cabinet of Dr. Caligari to 1981’s Evil Dead. 
But it is the posters depicting his favorite monster, 
Frankenstein, that he—and the collectibles market—
values most. Among the guitarist’s highly prized 
pieces is a one-of-a-kind double-sheet poster for the 
1931 original film starring Boris Karloff.

Hammett isn’t the only collector to fall under 
the spell of the infamous green-skinned fiend. Some 
of the scarcest—and most valuable—original movie 
posters feature Frankenstein and its sequels. Yet for 
Hammett, the allure lies not in the rarity or price of 
these pieces but in their ties to the eternal tale of a 
misbegotten creature struggling to fit into a world to 
which he doesn’t belong.  —Sheila Gibson Stoodley

“There’s a lot of melancholy in Frankenstein.  
He is the ultimate outsider who’s also perhaps 

misunderstood.” — K I R K  H A M M E T T

THE TIMELINE  
MAKING A MONSTER 
COLLECTIBLE

1931
Universal Pictures releases 
Frankenstein, the adaptation of 
Mary Shelley’s novel directed by 
James Whale and starring Boris 
Karloff. The film is a hit. 

1935
The studio reunites Whale and  
Karloff for the sequel, Bride 
of Frankenstein, which also 
features Elsa Lanchester. The 
film furnishes Universal with yet 
another commercial success.

Circa 1970
A Frankenstein poster sells 
privately for $1,000.

1993
It’s alive! An original Frankenstein 
one-sheet movie poster sells for 
$198,000 and establishes the 
first six-figure auction result for 
any horror poster.

2007
A Bride of Frankenstein one-
sheet sells for $334,660 at 
Heritage Auctions. In the same 
sale, a Son of Frankenstein half-
sheet fetches $89,625.

2010
Heritage Auctions once again 
attempts a record, putting a 
blood-red one-sheet for Bride 
of Frankenstein on the auction 
block. Emblazoned with the 
words “Who will be the Bride of 
Frankenstein? Who will dare?,” 
the poster carries an impressive 
$700,000 estimate. But bidders 
fail to meet the reserve, and the 
poster goes unsold.

2013
A Frankenstein poster sets an 
auction record of $262,900 for 
a movie insert (measuring 14 by 
36 inches).

2015
An approximately 7-foot-long 
Frankenstein three-sheet—the 
only known example of its 
kind—becomes the most valuable 
printed work related to the film 
when it fetches $358,000 at 
Heritage Auctions.  
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