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ELLE NOTESELLEUK.COM

EVERYWHERE

A bolder, cooler new design featuring
long reads by writers such as Zadie Smith,

witty takes on pop culture and smart
opinion from our ELLE Voices.

Follow us on Instagram for exclusive insider
access to the ELLE Fashion Cupboard, and
a beautifully curated (and photographed)

first look at the best new pieces.

Sign up for a weekly dose of what to buy now,
top stories and beauty heroes at elleuk.com/
newsletter. And don’t miss its exclusive art-
work, created by talented new illustrators.

Catch our candid Facebook live streams
from behind the scenes at shoots, the front

row at shows, exclusive events and team
antics at Workout Wednesdays.

Join us for forthcoming panel
discussions, cultural happenings, parties

and even workouts with the ELLE Fit Team.
Find out more on elleuk.com.

ELLE EVENTS

Find us at...

@ELLEUK
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POWERED BY

5. NATASHA WRAY
‘Toothpaste’ is the one thing stylist Natasha can’t live without (‘everything else is survivable’). She’s
most proud of continuing to work throughout treatment for cancer, and her shaved head made
her feel kickass (‘it made everything I wore look tough’). She decides what to wear by looking at her
weather app on her phone, and Bill Murray would play her in a film of her life. See her work on p280.

3. MARISA MELTZER
California-born, Brooklyn-based
Marisa ‘started out writing small

pieces for fun and realised I loved
it.’ In her fridge is ‘goat’s cheese,

salad greens and whipped cream
that comes out of a can’.

She’s currently playing Drake’s
One Dance on repeat, and her

spirit animal is a manatee. The
best piece of advice she’s ever

been given? ‘Always go into a
meeting knowing what you want

to get out of it.’ She interviews
one of the women behind the

UN’s #HeForShe campaign,
Elizabeth Nyamayaro, on p175.

4. EMMA BROCKES
Prize-winning journalist and

author Emma got her first job by
‘harassing every editor at every
daily newspaper until someone

let me in’. Her most used word is
‘structural’, and the last thing she

bought was a watermelon. The
career achievement she’s most

proud of is her last book, She Left
Me The Gun, and Cynthia Ozick

inspires her (‘tough old ladies
write better than anyone else’).

Catherine Keener would play
her in a film of her life. She

interviews Hari Nef on p230.

2. JESS CARTNER-MORLEY
The Guardian’s Fashion Editor,
Jess Cartner-Morley knows a
thing or two about how women
get dressed. And what we really
want is practical, wearable
fashion. She writes for ELLE
about the rise of ‘wardrobing’
on p147. Originally from Hackney,
her plan B career would be
floristry, and she overuses the
kissy-face emoji. Her most
treasured fashion item is her
Gucci loafers, and her party trick
is downing a glass of champagne
in record time.

1. POPPY OKOTCHA
Model Poppy, 20, is London born
and bred, via Johannesburg
and Wiltshire. An ‘attempted
vegetarian’, her fridge is full of
‘little pots of leftovers. I hate
waste.’ Her best friend would
describe her as a ‘badass b*tch’,
and the last thing she bought
was banana bread from Pret. Her
most treasured fashion item is
a pair of secondhand Nikes she
got for a fiver on eBay (‘they’re so
old and ugly now, and smell weird
but love is blind’), and she wants
to raid the Queen’s wardrobe.
The best advice she’s ever been
given? ‘Always buy potatoes in
your weekly shop.’ She shows us
how to wear denim now on p280.

SEPTEMBER ELLE

FIVE THINGS THAT MADE THE SEPTEMBER ISSUE

‘Listening to Kelela on a loop,’ LENA DE CASPARIS, CULTURE DIRECTOR ‘Warm summer evenings in Richmond Park,’ CATHERINE PYKETT, 

DEPUTY PICTURE EDITOR ‘Visits to Tate Modern’s new Switch House,’ HANNAH NATHANSON, COMMISSIONING EDITOR ‘Iced coffee,’ NATASHA 

BIRD, DIGITAL CONTENT EDITOR ‘Tabata. Five minutes of hell, one minute of heaven, and repeat,’ SUZANNE SYKES, CREATIVE DIRECTOR

@POPPYOKOTCHA

@MARISAMELTZER

@EMMABROCKES

@JESSC_M

@NATASHAWRAY

ELLE CONTRIBUTORS







 I
have noticed that two things happen when you  
live through an era of rapid change, as we are 
now. Firstly, there is an inevitable surge of artistic 
creativity and second the misfits, the contrarians, 
the underdogs and the anti-heroes come into 
their own. We witness the rise of the rebel: those 
who don’t play by the normal rules, who flourish 
in chaotic, unpredictable times and welcome 

uncertainty without fear. This new-look September 
issue of ELLE is dedicated to those people, the 
curious revolutionaries who think differently. 

We’ve made a bolder, braver magazine to 
celebrate them and give these important, varied 
new voices a place to talk about who they are 
and what they stand for. I am incredibly proud of 
what the ELLE team has created and curated on 
the pages that follow, and this issue is one of the 
highlights of my career as Editor-in-Chief. From our 
interview with transgender model Hari Nef (p230) 
to Kenya Hunt’s piece The Age Of The Contrarian 
(p188), we have shone the spotlight on inspiring 
people who I hope will provoke stimulating debates. 

Reinventing this modern magazine, with its 
five unique and collectable covers, has been an 
epic project. It’s been an unstoppable (and frankly, 

emotional) roller coaster for us as we reimagined 
every single page and every single shoot. 

I tasked the team with bringing me fresh thinking, 
reverse thinking, big, bold ideas and a new, more 
diverse and inclusive approach. The issue is loosely 
based on the theme of change and we spent months 
asking, ‘Do we have to do it the same way as we 
always have?’ More often than not we concluded 
that no, we don’t. So much was changing around us 
in the world of politics, fashion, music, literature and 
online as we worked from very early mornings (me) 
to late, late nights (the team) coming up with a new 
creative template under the skilled and watchful eye 
of Creative Director Suzanne Sykes.

As I write, my inbox is brimming with everyone’s 
memories of making September ELLE 2016: the 
midnight recasting of a fashion shoot just to get it 
exactly right, the relentless hours spent perfecting 
layouts, the hundreds of moodboards, the thousands 
of new-season pieces streaming in and out of the 
glass-fronted fashion cupboard in our open-plan 
office. All the emails, transatlantic phone calls and 
transcribing cover interviews through the night.

I watched as the momentum surged while we put 
the pages together and the team, fuelled it has to 
be said by all manner of chocolate treats and epic 
playlists, began to get ever more excited collating  
all the content we had created. It felt like being on 
the launch of a new magazine, and it felt special to be 
giving every page such lengthy care and attention.

So now it’s over to you. What do you think of  
our new look, both in print and online? What  
do you like and what is missing? Let us know on the  
@ELLEUK Twitter and we’ll see what we can deliver  
in our forthcoming issues. 

LORRAINE CANDY EDITOR-IN-CHIEF

SEPTEMBER

Twitter @LorraineELLE
Facebook @lorraine.elleuk
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 LEO 
Your month to:  
Slay like Beyoncé
Leo girls rule the world this 
month. August starts off with 
an auspicious new moon in 
your own stars, so take 
advantage of a powerful first 
week of the month. On the 18th 
the full moon, arriving in the 
form of a lunar eclipse, might 
force you to confront any 
relationship issues. Be logical, 
face the facts and above all  
be empowered.

Date for your diary: 3rd  
Dress to impress.

VIRGO 
Your month to: 
Live in the moment
The month opens with a 
dreamy new moon that might 
make you feel like going with 
the flow, Virgo. It’s time to stop 
trying to analyse everything. 
Trust your gut and just go with 
it. Letting yourself daydream 
now will have a big pay-off 
within six months. The full 
moon on the 18th brings you 
back down to earth and ready 
to action those dreams.

Date for your diary: 22nd
Let it go and live a little.

LIBRA
Your month to: 
Connect and reflect 
August opens with a 
fantastically social new moon, 
so don’t go it alone as the 
month begins. You need to be 
surrounded by friends in order 
to meet your most important 
life goals. Collaboration is the 
key to (almost) everything. An 
intense lunar eclipse arrives on 

‘AUGUST’S MAJOR COSMIC EVENT IS AN INTENSE LUNAR ECLIPSE IN THE
ECCENTRIC CONSTELLATION OF AQUARIUS ON THE 18TH. NO MATTER WHAT YOUR
OWN SIGN, FREEDOM IS CALLING AS THIS POWERFUL FULL MOON APPROACHES
AT MID-MONTH. IF YOU’RE NOT TRUE TO YOURSELF YOU MIGHT FEEL CONSTRAINED,
SO BE INNOVATIVE, BE INDEPENDENT AND MOST OF ALL BE YOURSELF.’

any debts now and future-
proof your bank balance.

Date for your diary: 17th
August is testing you, but your
relationships will anchor you.

AQUARIUS
Your month to:
Shake up your love life
August is a wild, magical
month for you, Aquarius. It
begins with a provocative new
moon that invites you to start
afresh on the relationship front.
If you’re single, this is a chance
to attract the partner of your
dreams. If you’re with someone,
it’s time to discuss how you
can make the partnership work
or let it go.

Date for your diary: 16th
Sleep, herbal tea and yoga are
what you need right now.

PISCES
Your month to: Get sh*t done
Your productivity is at an all-
time high thanks to a decidedly
creative new moon. Make a list
of all the professional goals
you’d like to meet over the next
six months and start executing
them one by one. By mid-month
you’re ready to make less
practical dreams come true.
A powerful lunar eclipse will
assure this happens on the 18th.

Date for your diary: 11th
Prepare for conflict: be honest
but non-confrontational.

ARIES
Your month to:
Be centre of attention
Your mission this month is fun
and flirtatious, Aries. It begins
at the start of August with a
seductive new moon. Assess
your creative and romantic
options now, and if they’re
not quite cutting it, take
immediate action to remedy
the situation. Watch out for
potential drama with your
squad mid-month, especially
around the intense lunar
eclipse on the 18th.

Date for your diary: 21st
If people can’t handle your
authenticity, leave them.

TAURUS
Your month to:
Make peace with your past
The stars are asking you a
direct question at the start of
August: are you willing to face
your history? The new moon
is an ideal moment to take
stock of any social conditioning
in order to heal. Work through
any demons before the full
moon on the 18th; this will
allow you to master your
professional ascent during
the last 10 days of the month.

Date for your diary: 23rd
Roll with the punches – or
maybe throw some of your own.

GEMINI
Your month to:
Make yourself heard
You’re so effortlessly eloquent
that sometimes people get
lost in your words and end up
missing your deeper point. Aim
for both clarity and emotional
depth at the new moon that
starts the month. Clearly write
down your biggest goals and
start laying the path to achieve
them. On the 18th the lunar
eclipse sees you booking the
next available flight: travel is
medicine right now.

Date for your diary: 30th
Mercury retrograde alert.
Proceed with caution.

CANCER
Your month to: Fine-tune
your finances
August was made for making
money, Cancer. Prepare to see
your earnings skyrocket around
the new moon at the start
of the month: be that with
extra work, a promotion or
an unexpected bonus. The
lunar eclipse two weeks later
shakes up your romantic life.
Prepare for fireworks.

Date for your diary: 14th
Relationships are your saviour
right now: invest in them.

the 18th, opening new  
creative and romantic doors. 
Be prepared for anything. 

Date for your diary: 6th
Romantic tensions run high.

SCORPIO
Your month to: Work hard  
and be nice to people
It might be best to postpone 
your summer holiday, Scorpio. 
The new moon that opens 
August is professionally potent, 
so you need to grab every 
opportunity with both hands. 
An intense lunar eclipse brings 
you home on the 18th, for 
better or worse. The good news 
is that you can heal old wounds 
and move forward.  

Date for your diary: 27th
Love and friendship collide. 

 
SAGITTARIUS
Your month to: Hit the road
August was meant for 
exploring and an inspiring  
new moon makes you long  
for distant horizons. If you  
don’t have a trip planned,  
book something quick or your 
restlessness will make you 
grumpy. Be wary of putting 
your foot in it on the 18th –  
the lunar eclipse makes you 
even more straight talking 
than usual. 

Date for your diary: 13th
Your ego dissolves and you  
instantly feel lighter.

CAPRICORN
Your month to: Be honest
Positive changes are in the air, 
Capricorn. A bright and shiny 
new moon opens the month, 
putting your sex life and any 
dark secrets in the spotlight.  
If you’re hiding something or 
you’re scared to ask for what 
you truly want, now is the time 
to be totally honest. The lunar 
eclipse on the 18th forces you 
to face your finances: tackle 

This month The Saturn Sisters predict…
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OUR FIVE COVERS 
RERESENT THE POSSIBILITIES 

AND POWER OF CHANGE / 
EACH STAR IS A REBEL IN THEIR  

OWN RIGHT / SURPRISING,  
INSPIRING AND  

CHALLENGING US / READ 
THEIR STORIES / BE PART OF THE 

CONVERSATION / 
OUR SPECIALLY COMMISSIONED 
CONCEPT COVER TAKES US 
BACK TO A BLANK CANVAS / SO 

WE CAN ASK THE QUESTION /
NOW WHAT? 



103ELLE/SEPTEMBER

BEHIND THE COVERS

KRISTEN STEWART shot by  
Liz Collins at CLM in Milk Studios, 
Beverly Hills. Styled by Anne-Marie 
Curtis. Hair by Adir Abergel at 
Starworks Artists. Make-up by Jillian 
Dempsey at Starworks Artists using 
Chanel Le Rouge No.1 Fall Collection. 
Manicure by Christina Aviles at 
Opus Beauty using Chanel Le Gel 
Coat and Body Excellence Hand 
Cream. On the newsstand cover: 
Wool jumper and cotton leggings, 
both Chanel. On the limited edition 
cover: Cotton coat, Chanel. Denim 
dungarees, Frame. Cotton top, 
Cheap Monday. Skin: Joues 
Contraste Powder Blush in Rouge 
Profond. Eyes: Le Stylo Yeux 
Waterproof in Agapé and 
Dimensions de Chanel Mascara in 
Subversif. Lips: Rouge Allure 168 
Rouge Ingenue. All Chanel Le Rouge 
No.1 Fall Collection. Playlist Once  
In A Lifetime by Talking Heads,  
Boys Don’t Cry by The Cure

ZAYN MALIK shot by Nabil Elderkin 
in the Hollywood Hills. Styled by 
Donna Wallace and Jason 
Rembert. Hair by Vernon Scott for 
L’Occitane. Grooming by Shannon 
Pezzetta at Starworks Artists using 
Kiehl’s. On the newsstand cover: 
Silk-mix jacket, Burberry. Cotton top, 
Troojo. Silver necklace and ring, both 
Cartier. Earrings and nose stud, 
Zayn’s own. On the limited edition 
cover: Black leather jacket, Maison 
Martin Margiela. Black wool jumper, 
DSquared2. Jewellery, Zayn’s own. 
Skin: Facial Fuel Moisturiser, Blue 
Astringent Herbal Lotion, Eye Alert 
and Facial Fuel Sunscreen SPF15.  
All by Kiehl’s. Playlist Too Good  
by Drake, For Free by DJ Khaled,  
M.A.A.D. City by Kendrick Lamar

CONCEPT COVER 
Commissioned by ELLE 
and created by Claire Barrett 
at Hawthorne & Heaney

HARI NEF at IMG Models shot by 
Bjarne Jonasson in New York’s West 
Village. Styled by Joanne Blades. 
Hair by Rolando Beauchamp at  
The Wall Group using Bumble and 
bumble. Make-up by Justine Purdue 
at Tim Howard Management using 
Mac Cosmetics. Manicure by 
Tracylee at Tim Howard 
Management using Dior Vernis.  
On the cover: Embellished silk-mix 
dress, Gucci. Skin: Prep + PRime 
Natural Radiance. Powder Blush in 
Coppertone. Eyes: Instacurl Lash 
Mascara, Pro Longwear Waterproof 
Colour Stick in Soft Steel and Eye 
Kohl in Smoulder. Lips: Lipstick in 
Honeylove. All by Mac Cosmetics. 
Playlist How Big How Blue How 
Beautiful by Florence + the Machine, 
DNA by The Kills

AMANDLA STENBERG shot by 
Beau Grealy in Downtown LA. Styled 
by Alison Edmond. Hair by Larry 
Sims at Forward Artists. Make-up by 
Lisa Storey at The Wall Group using 
Chanel SS16 and No.5 Body Cream. 
Manicure by Tracy Clemens at Opus 
Beauty using Chanel. On the cover: 
Embellished denim jacket, Miu Miu. 
Pearl and gold ear cuff, Jane Køenig. 
Silver earring, Gina Melosi. Gold and 
pearl earring, Becca Jewellery for 
Peter Jensen. Gold and diamond ring, 
Maria Francesca Pepe. Gold ring, Edge 
of Ember. Nose ring, Amandla’s own. 
Skin: Le Lift V-Flash. Eyes: La Ligne 
Graphique Liquid Eyeliner in Dream 
Blue and Dimensions de Chanel 
Mascara in Subversif. Lips: Rouge 
Coco Stylo in Script. All by Chanel. 
Playlist Ridin’ Round by Kali Uchi, 
Freetown Sound by Blood Orange









Photography Mehdi Lacoste
Words KenyaHunt

Fashion Michelle Duguid

THE MOOD
Just because gender  

fluidity is a thing, it doesn’t  
mean femininity is over.  

Fashion has made a case for 
 the lady – and she’s fierce

POLYESTER-MIX DRESS,  

£65, RIVER ISLAND
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THIS PAGE WHITE LACE TOP, £39.99, H&M STUDIO.

GREEN VELVET TROUSERS, £350, SPORTMAX AT

MATCHESFASHION.COM. MODEL’S LEFT HAND:

GOLD-PLATED BRASS RING (WORN THROUGHOUT),

£180, MARIA FRANCESCA PEPE. MODEL’S

RIGHT HAND: STERLING SILVER RINGS (WORN

THROUGHOUT), £45 EACH, PANDORA OPPOSITE
ABOVE VELVET JACKET, £119, MARKS & SPENCER.

EMBELLISHED WOOL SCARF, £456, PREEN BY

THORNTON BREGAZZI OPPOSITE BELOW LACE

DRESS, £910, PHILOSOPHY DI LORENZO SERAFINI
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oundariesareover.Asarebinaries.
Andgender.Andlabels.Right?And
womenswearandmenswearaswe
knowitisathingofthepast.Orisit?In
themidstofallthegenderfluiditythat
hasownedthefashionconversation,
fromBalenciaga’smeninsatinslips
toGucci’sdecisiontostopseparating
itsshowsbygender,therewasa
differentstrainpercolatingonthe
AW16runwaysthatiscertaintocarry
rightoverintothenextseasonand
beyond:unquestionablefemininity.
Whetheritwasthebutterfliesona

baby-softpinkAlexanderMcQueenduvet
coat,thecinchedwaistandwhitebowsona
violettaffetabombshelldressatMiuMiuorthe
laceandflounceonanAlbertaFerrettigown,
there’saveryrealargumentforunapologetic
prettinesshappeningrightinthemiddleof
fashion’sshifttowardsgenderswappingand
blurring. Butthisisn’tgirlishnessofthefrail
ordemurekind,butratherofthe‘Hearme
roar,Islay’variety.ThewomanatComme
desGarçons,dressedinahugejacketofpink
ruffles,lookedlikeshecouldofferyouaplate
ofmacaroonsoneminuteandripyourhead
offthenext,whileValentino’sballerinagirl,
dressedinablackdiamanté-embellishedtutu
andmatchingrollneck, lookedfarfromyour
typical ingénueinneedofrescue.

‘I likeastrong,daringwomanwhohasno
fearofshowingwhosheis,herforce,’said
DonatellaVersacetothefashiontradebible
Women’sWearDaily,whileexplainingwhyshe’ll
neverridethegender-blendingbandwagon.
Theideaofthepretty-girl-gone-toughisnot
justlimitedtofashionbutTVandmusic,too;
thiswastheyearthatSansaStark,GameOf
Thrones’princessinperpetualdistress,fedher
rapistex-husbandtoapackofwolves,andPiper
Chapman,OrangeIsTheNewBlack’sresident
victim,becamethe prisonboss.Beyoncéwas
alsorefreshinglyenragedinthefilmportion
ofhervisualalbumLemonade,smashingcar

windows while dressed in flowing Roberto 
Cavalli chiffon and erasing the memory of her 
reacting to that now-infamous fight between 
sister and husband with a frozen pageant smile. 
And then there’s pop star Ariana Grande, who 
jezebel.com criticised for behaving like a baby 
by allegedly allowing her bodyguards to carry 
her like an infant. Her publicist laughed off 
these reports and she’s now rebranded herself 
a Dangerous Woman, swishing ponytail and all.

When the pendulum swings too far in one 
direction, the opposite mood gains traction. 
It’s how fashion works. You could argue this is 
how the season of the hoodie, puffer coat and 
tailored suit also became the season of pink, 
lace and ruffles. But that would be too simple; 
streetwear androgyny and hyper-femininity 
have a lot in common, specifically the spirit  
of being a tough, thick-skinned kickass.

This attitude is the key to wearing the 
season’s multitude of feminine wares – that, 
and an arsenal of rough-edged accessories that 
temper the sweetness of the clothes. For an 
example, look to Prada, where Creative Director 
Miuccia’s brocade dresses might have looked 
sugary without the buckled boots and thick 
leather belts she paired them with for autumn. 
Similarly, Chloé’s romantic peasant dresses 
developed bite when worn with biker boots. 

The tension between the lovely and tough 
can also coexist in one garment: the off-kilter 
proportions of Molly Goddard’s doll dresses, 
for example, or the strips of lace splicing leather 
dresses at Christopher Kane. The idea is on 
the high street too, where both Topshop and 
J.Crew mixed pink lace and florals with leopard. 
Put simply, pretty has never looked stronger. › 

‘This isn’t  
girlishness of  
the frail or  
demure kind, 
but rather of the 
“Hear me roar,  
I slay” variety’
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‘Prettiness  
is happening  
right in the  
middle of 
fashion’s 
shift towards  
gender  
swapping’

‘Valentino’s 
girl, dressed 
in a black 
embellished 
tutu and 
rollneck, 
looked far 
from a typical 
ingénue in 
need of rescue’ 

RIGHT SILK DRESS (WORN 

THROUGHOUT), £250, TOPSHOP 

UNIQUE. LEATHER BOOTS,  

£495, RAG & BONE

ABOVE GREEN VELVET TOP, £390, AND MATCHING 

TROUSERS, AS BEFORE FAR RIGHT SILK-MIX 

JACKET, £119.99, H&M STUDIO RIGHT SHEARLING 

COAT, £595, TOPSHOP UNIQUE ›   
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‘Streetwear, 
androgyny 
and hyper-
femininity 
have more in 
common than 
you think…’

‘“I like a  
strong, daring 
woman who 
has no fear 
of showing  
who she is,” 
says Dontella 
Versace’     

LEFT AND BELOW 

POLYESTER-MIX DRESS, 

£65, RIVER ISLAND 

ABOVE JACQUARD COAT, £249, WAREHOUSE. 

POLYESTER-MIX JACKET (WORN UNDERNEATH),  

£315, AND MATCHING TROUSERS, £149, BOTH MARC 

CAIN FAR LEFT LEATHER TOP, £875, BY MALENE 

BIRGER. SILK-MIX DRESS, £1,055, ISA ARFEN  

AT NET-A-PORTER.COM 
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LEATHER BAG, £2,210,

AND LEATHER BAG STRAP,

£555, BOTH FENDI

Photography Ester Grass Vergara

‘This bag impressively manages
to make the pretty frill

look futuristic, cool andwavy’

Words and stylingDonnaWallace

THE PIECE
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‘For the days when you’re craving prettiness 
and practicality, Valentino’s dancerly boot 

delivers. It’s the ballet pump you’ll never relegate 
to the bottom of your handbag’

LEATHER SHOES, £595, VALENTINO
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‘Graffiti artist Trouble Andrew, AKA 
GucciGhost, has collaborated with the brand to 

produce the season’s ultimate zeitgeist bag. 
No knock-offs allowed’ 

LEATHER BAG, £2,590, GUCCI

P
ho

to
gr

ap
hy

: E
st

er
 G

ra
ss

 V
er

ga
ra

.

122 ELLE/SEPTEMBER

THE PIECE













WOOL JACKET, £280, DIESEL. 

WOOL JUMPER, £145, GANT. 

WOOL TROUSERS, £415,  

MAX MARA. PATENT-LEATHER 

BOOTS, £250, BIMBA Y LOLA. 

STERLING SILVER EARRINGS, 

£70, THOMAS SABO 
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DOWN TO EARTH
FORGET EVERYTHING YOU KNOW ABOUT CAMEL. 
For AW16 designers gave the neutral colour palette  
a reboot, adding in cinnamon, tobacco, toffee and  
every shade in between, as seen at Proenza Schouler 
and Céline. How to wear it now? Throw in some punches 
of red and orange, and subvert the refinement of muted 
tones with the unexpected. Tracksuits and tweed? 
Absolutely. Just whatever you do, don’t call it brown.

Photography Hedvig Jenning

ABOVE WOOL COAT, £250, CANVAS BY  

LANDS’ END. COTTON JUMPER, £34.95, GAP.  

COTTON-CORDUROY TROUSERS, £39.99,  

H&M STUDIO RIGHT WOOL-MIX JACKET, £389,  

AND WOOL-MIX ZIP-UP TOP, £199, BOTH SANDRO.  

WOOL-MIX TROUSERS, £32, URBAN RENEWAL  

AT URBAN OUTFITTERS. COTTON-CANVAS  

TRAINERS, £48, CONVERSE  ›

Styling Harriet Stewart
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ABOVE VELVET CORDUROY JACKET, £402, AND  

MATCHING TROUSERS, £147, BOTH CACHAREL.  

WOOL TOP, £185, LACOSTE. LEATHER SHOES,  

£425, BALLY. LEATHER BELT, £65, MARC CAIN

LEFT POLYESTER-MIX OVERSIZED JUMPER, £385,  

TIBI. VISCOSE DRESS, £39.99, MANGO PREMIUM.  

FAUX-SUEDE SANDALS, £28, NEXT ›

LEFT CASHMERE-MIX JUMPER, £120, AND  

MATCHING SKIRT, £95, BOTH WHISTLES.  

PATENT-LEATHER BOOTS, £430, CARVEN. SILVER-

PLATED EARRINGS, £159, ANNELISE MICHELSON
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RIGHT POLYESTER COAT, £350, WAREHOUSE.

WOOL-MIX TROUSERS, £240, BIMBA Y LOLA.

CANVAS TRAINERS, £47, VANS BELOW
WOOL COAT, £149.99, H&M STUDIO. COTTON

TROUSERS, £175, LONGCHAMP. STERLING

SILVER EARRINGS (JUST SEEN), £30, PANDORA
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NEW VELVET
She’s the woman  
from the city who  
takes an Uber across 
town to frequent the 
secret club in the 
basement of a  
sex shop. She likes  
her velvet in rich  
colours and loungey 
shapes, preferably  
in pyjama form.  

FROM LEFT VELVET 

EMBELLISHED JACKET, 

£169.95, AND MATCHING 

TROUSERS, £119.95, 

BOTH SCOTCH & SODA. 

VISCOSE-MIX SHOES, £260, 

SANDRO. VELVET BAG, 

£195, RUSSELL & BROMLEY 

BELOW VELVET JACKET 

WITH BELT (WORN AS 

SCARF), £220, AND 

MATCHING TROUSERS, 

£260, BIMBA Y LOLA. VELVET 

BOOTS, £695, JIMMY CHOO 

FROM LEFT VELVET 

BAG, £19.99, NEW LOOK. 

VELVET JACKET, £79, 

MARKS & SPENCER. 

LEATHER BOOTS, £230, 

KURT GEIGER. VELVET 

SCARF, £12, RIVER ISLAND

INTO THE NIGHT

Photography Ben Parks
Words Kenya Hunt
Styling Michelle Duguid

It’s not what you 
wear, it’s how you 
style it. The key to 
wearing it well isn’t 
the pieces, but the 
attitude behind them. 
Here we deconstruct 
three distinct takes 
on dressing for the 
hours of darkness
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FROM LEFT WOOL 

COAT, FROM £700, JUST 

CAVALLI. LEATHER-MIX 

BOOTS, £239, MARC 

CAIN. COTTON TOP, £150, 

THE KOOPLES BELOW 
FAUX-FUR COAT, £249.95, 

MAISON SCOTCH. 

POLYESTER-MIX TOP, £35, 

V BY VERY. LEATHER-

MIX SKIRT, £925, ISABEL 

MARANT. CUBIC ZIRCONIA 

EARRINGS, £129,  

SIF JAKOBS

FROM LEFT SILK DRESS, 

£225, TOPSHOP UNIQUE. 

LEATHER BAG, £170, 

KAREN MILLEN. SILK 

SCARF, £85, ROKINS. 

LEATHER-COATED JEANS, 

£130, ZADIG ET VOLTAIRE 

SNOW LEOPARD
Blondie is her spirit  
animal and Pat  
Benatar is on her  
workout playlist. In  
her world, maximal-
ism looks best the old 
school way (as in the 
Sixties, Seventies or 
Eighties, to be specific), 
with piled-on animal 
prints, studs and  
punky accessories. ›
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SHINY LUXE
She’s allergic to 
crystals and thinks 
sequins are naff. 
The return of Lurex? 
Another story. But 
just because she likes 
her party shimmer 
understated, doesn’t 
mean she’s against 
piling on the graphics 
and print. So that would 
be a yes to stripes, 
florals and everything 
in between. 

FROM LEFT COTTON-MIX 

SWEATER, £280, SANDRO. 

LEATHER SHOES, £315, TARA 

JARMON. POLYESTER-MIX 

TOP, £24, NEXT BELOW 
CASHMERE-MIX CAPE, 

£820, VANESSA BRUNO. 

LEATHER JACKET (WORN 

UNDERNEATH), £296, 

TOPSHOP. VISCOSE 

SWEATER, £215, BY MALENE 

BIRGER. VISCOSE-MIX SKIRT,  

£520, VANESSA BRUNO

FROM LEFT FAUX-LEATHER 

BAG, £40, ASOS. PLEXIGLAS 

SUNGLASSES, £279, JIMMY 

CHOO AT HARVEY NICHOLS. 

SATIN JACKET, £65, OASIS. 

POLYESTER-MIX SKIRT,  

£209, CLAUDIE PIERLOT
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FAR LEFT SATIN JUMPSUIT, £1,574, ZIMMERMANN. 

LEATHER-MIX SANDALS, £460, SAINT LAURENT. 

WHITE-GOLD NECKLACE, £2,485, WHITE-GOLD 

BRACELET, £950, AND STERLING SILVER RING, 

£60, ALL PANDORA TOP POLYESTER DRESS, £239, 

SANDRO. SUEDE BOOTS, £1,495, GIVENCHY. JEW-

ELLERY, AS BEFORE ABOVE RIGHT LACE-MIX 

DRESS, £725, PHILOSOPHY DI LORENZO SERAFINI. 

GOLD EARRINGS, £375, BALLY LEFT SILK SHIRT, 

£1,220, ERMANNO SCERVINO. DENIM JEANS, £209, 

SANDRO. SILK AND PEARL SHOES, £705, MIU MIU. 

GOLD BANGLE, £700, PANDORA › 

Photography Ester Grass Vergara

‘As shown by Miu 
Miu, Alexander  

McQueen and  
Valentino, ruffles, 

pearls, satin bows 
and lace are back, 
while second-skin 

boots and blade-
sharp heels remind 

us there’s power 
behind the pretty’ 

A CLOSER LOOK
FROM THE BOW ON THE BACK OF A 

CRYSTAL-ENCRUSTED SHOE TO 

A BROCADE BOOT, THE KEY 

TO AUTUMN DRESSING IS IN THE DETAIL

NEWFOUND FEMININITY

Words and styling Donna Wallace
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LEFT EMBELLISHED LEATHER JACKET,  

£375, TOPSHOP. WOOL-MIX CARDIGAN, £49, 

GUESS. POLYAMIDE-MIX BODYSUIT, £140, BY 

MALENE BIRGER. SILK-CREPE SKIRT, £199, 

MAJE. LEATHER BAG, £320, DIESEL. SILVER 

BRACELET (WORN AS NECKLACE), £235, 

AND SILVER BRACELET, £539, BOTH WORN 

THROUGHOUT, BOTH THOMAS SABO BELOW 

RIGHT EMBELLISHED SILK-TULLE DRESS, £890, 

JUST CAVALLI. SILK-CREPE SKIRT, AS BEFORE.

LEATHER SHOES, £1,125, MCQ ALEXANDER

MCQUEEN. SILK SCARF, £170, SONIA RYKIEL. 

NYLON-MIX SOCKS, £14, WOLFORD › 

‘Goth, punk,
grunge… You
want your clothes
tough and your
leather studded.
Take a cue from
the woman at
Marc Jacobs and
AlexanderWang,
and finish off the
look with a heavy
stomper boot’

REBEL REBEL

VELVET DRESS, £1,720,  

GIUSEPPE ZANOTTI DESIGN. LACE

TOP, £59, MONSOON. DENIM JEANS,

£245, MCQ ALEXANDER

MCQUEEN. LEATHER BOOTS,  

£525, MULBERRY. STRASS  

AND METAL BROOCH,  

£700, CHANEL
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TOP LEFT POLYAMIDE DRESS, £399,  

SANDRO. SILK-JACQUARD BAG, £1,290, RALPH  

LAUREN ABOVE RIGHT SILK-CHIFFON TOP, 

£79, MONSOON. VELVET TROUSERS, £140, WON 

HUNDRED. VELVET-MIX SHOES, £580, ALBERTA 

FERRETTI. METAL-MIX EARRINGS, £235,  

SALVATORE FERRAGAMO. GOLD BRACELET, 

£195, LINKS OF LONDON. LEATHER BAG, £1,410, 

ETRO LEFT VISCOSE TROUSERS, £149, MARC 

CAIN. LEATHER-MIX BOOTS, £130, DUNE 

‘Your grandmother’s 
living room is 

wardrobe inspiration 
this season. Start with 

a furnishing fabric 
and then wear it as 

you would a slip, all 
languid and easy. As 

shown at Dries Van 
Noten and Alberta 
Ferretti, the look is 

less bohemian, more 
worldly woman 

of leisure’

HOUSE AND HOME
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HIGH FIVE
MEET THE LATEST incarnation of Chanel
No.5 L’Eau, a fresher take on the heady
original. Maverick make-up artist Lucia Pica
is also bringing a new dimension to Chanel
Beauty with her debut range, Le Rouge No.1
– an ode to the colour red. This is Chanel,
but not as you know it.

Photography EvaRoovers

THE BEAUTY EDIT

CLOCKWISE FROM LEFT: LES 4 OMBRES 

QUADRA EYESHADOW IN CANDEUR ET 

EXPERIENCE, £40. ROUGE ALLURE IN ROUGE 

INGENUE AND ROUGE CHANEL, £26 EACH. NO.5 

L’EAU, £68 FOR 50ML. LE VERNIS NAIL GLOSS 

IN ROUGE RADICAL, £18. ILLUSIONS D’OMBRE 

EYESHADOW IN ROUGE BRULE, £25
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THERE’S SOMETHING THRILLING ABOUT SPLASHING OUT ON

A CLASSIC, WEARABLE PIECE OF CLOTHING AFTER A NEAR

DECADE IN WHICH FASHION TROPHIES RULED. ALL HAIL THE

RISE OF ‘WARDROBING’ AKA DRESSING FOR YOU

THE WARDROBE

We all have our rituals when it comes to the making
of significant, bank balance-denting fashion
purchases. There is the online shopping brigade,
worshipping privately at their laptops late at night,
pining for the man from UPS and consummating the
relationship (with the new dress that is, not the UPS
man) in the privacy of their bedroom. There are the
impulse shoppers for whom spending is triggered by
moments of celebration. These are the women who
buy £400 sunglasses at the airport. Me, when I really
want something? I visit a shop. I love the theatrics of
boutique shopping: the flourish with which the ribboned

bag is handed over, the conspiratorial smile you get 
from the doorman when you walk out swinging it. 

My shopping ritual never changes but the nature 
of what’s inside the bag has. Until recently, if I spent 
significant funds on a purchase then you could bet 
that what nestled in the tissue paper was a delicate, 
precious, ornamental kind of purchase. The pin-
tucked lace Christian Dior dress I bought for my 40th 
birthday, the Edie Parker clutch when I got a pay rise, 
the Sophia Webster sandals I just had to have because 
I couldn’t stop thinking about them. As exquisite as 
Fabergé eggs, all of them – and about as useful. 

But this year, something changed. I came away 
from the Gucci show in Milan lusting not after 
the rainbow chiffon gown or the canary-coloured 
feathered coat, but the pancake-flat black loafers 
with an understated horse-bit chain. The night of the 
Balenciaga show, I went to sleep dreaming not of the 
cocktail-party-worthy Prince of Wales-check tailor-
ing, but of the green-and-blue anoraks and red puffer 
jackets. Right now, for the first time ever, my catwalk 
shopping list consists of pieces I could wear on the 
tube. Where once I bought fashion as if for a trophy 
cabinet, I now buy clothes for a real-life wardrobe.

Wardrobing is not about giving up on the magic of 
fashion. On the contrary, fashion has fallen headlong 
in love with wardrobing. For this autumn, there are 
sturdy hiking boots on the catwalk at Louis Vuitton, 
and cosy quilted coats at Stella McCartney. These are 
wearable pieces, but suffused with catwalk glamour. ›  

THE DESIGNERS, 

THE WOMEN

Photography Scheltens & Abbenes Words Jess Cartner-Morley

and
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‘We’ve moved on from the idea of “normcore” 
but the ethos has had a lasting effect,’ says 
Lisa Aiken, Retail Fashion Director at Net-a-
Porter. ‘The essential has been elevated into 
fashion’s new hero pieces. Items that were
previously seen only in the showrooms are
now proudly being displayed on the catwalk.
Take the reworked shirt; what was once an
office essential is now showing up on runways
from Balenciaga in masculine stripes to El-
lery with exaggerated cuffs. And never before
have we seen so much denim on the runway.
Designers are recognising the central role it
plays in women’s wardrobes.’

Fashion’s focus has shifted from the tradi-
tional catwalk system, headlined by autumn
and spring, to a new spotlight on the pre-
collections, which tend to be more wearable.
This in turn has had a knock-on effect on the
main collections and even haute couture.

‘Designers are redefining runway
collections with the inclusion of everyday
pieces,’ says Harvey Nichols’ Buying Director,
Anita Barr. In January 2014, Karl Lagerfeld
sent shockwaves through Paris when he
put trainers on the catwalk. Now, flat shoes
are the best-selling footwear category at
Matches Fashion, where Buying Director
Natalie Kingham tips Gucci, Isabel Marant,
Loewe, Hillier Bartley and Emilia Wickstead as
the hottest names in flats this autumn. And
let’s not forget the huge success Saint Laurent
had when Hedi Slimane introduced more
commercial pieces and doubled the brand’s
sales in his first three years to £505m*.

There is something appealingly
subversive about spending money on
‘normal’ clothes. ‘I find a beautiful Gucci
loafer to be very satisfying,’ says my friend
Amie Witton-Wallace, Global Communications
Director for Ivy Park. ‘For me that love for
ordinary but perfect pieces – the oversized
boxy duffel coat but in a soft cashmere – is
intrinsically British. Maybe it’s years of being
trussed up in school uniforms that leaves us
with a desire for traditional, quality staples?’

Another friend Aimee Nisbet is a
media lawyer with a wardrobe to die for.
‘As someone with a strong magpie gene, I
struggle not to be swayed by shiny, beautiful
trophy purchases,’ she says. ‘Having said
that, I am definitely changing how I shop.
I bought a Jérôme Dreyfus navy leather
rucksack that has become a daily commute
essential. It’s a sophisticated rucksack, if such

a thing is possible: smart enough for work yet 
incredibly comfortable and practical.’

My eureka moment came when I 
bought my treasured Atea Oceanie 
pinstripe shirt. Finally, I understood the
power of ‘wardrobe’ dressing and what an
elevated classic can bring to a look. While
wardrobing is a recent revelation to me, I
have wiser and more elegant friends who have
always shopped like this. ‘I don’t crave new
clothes every month like some friends do,’
says writer Carolyn Asome. ‘Instead, I like to
splurge on four or five carefully chosen items
each season, which I will then wear to death.’

Right now, when the autumn collections
are hitting shops, is the perfect time to start
wardrobing. Because if the first rule of this
way of dressing is to prioritise flat, smart day-
time shoes over the kind you can only wear to
take a taxi to a restaurant, then the second
rule is to spend your budget on a great coat
you will wear every day, rather than a fabu-
lous party dress you will wear for a few hours.

‘I’m afraid my wardrobe choices have
always seemed a bit pedestrian compared to
my friends, who go nuts over a trophy dress
or character shoe,’ says Creative Consult-
ant Paula Reed. ‘But these pieces stand the
test of passing trends and make you the best
version of yourself.’ Her must-haves include
classic Manolo Blahnik court shoes (‘their
simplicity speaks volumes’) and Maison Mar-
giela boots (‘perennially cool and practical’).
Asome’s Crombie-style Balenciaga coat is
‘classic – perhaps even a bit boring – but after
several years it still gets worn to death.’

There is nothing dull about buying clothes
that you know you will wear many times.
‘I had a real moment when I got my hands
on the perfect Saint Laurent peacoat that
Hedi Slimane reissued a couple of seasons
ago,’ says Reed. ‘Slung over a dress or jeans
it makes the simplest items look cool and
sharp.’ Sustainable fashion activist Livia
Firth suggests asking yourself before every
purchase, ‘Will I wear this a minimum of 30
times?’ It is buying something to wear just
once that seems ugly, now. Being an adult
woman who wants to dress well and also
cares about the impact of what she buys is,
frankly, a far more elegant way to behave.
Buying clothes that furnish you with a real-
life closet is modern, not boring. Wardrobing
is fashion that sprinkles that catwalk fairy
dust over clothes you actually wear.VI
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 5 easy pieces
THE DENIM JACKET

Channel the Balenciaga woman 
and wear it with tailoring now, 
or wait until the weather gets 

really cold and layer it under your 
puffer coat later. Topshop has 

brilliant patchwork options, while 
J.Crew is the place to go for the 

classic version.

THE OVERSIZED KNIT
As shown at Stella McCartney
and Chloé, oversized knits are

layerable, versatile and can take
you from autumn through to

spring. In other words: you should
buy multiples. Jigsaw has some
of the best on the high street, all

made in Scotland.

THE WORK SHIRT
On the runway, Céline breathed
new life into the humble button-
down with a fresh interpretation.
And the high street is following

suit with unique takes on the
traditional idea. Make Whistles

your first stop.

THE LOOSE TROUSER
As seen at Proenza Schouler,

Céline and Calvin Klein, there’s a
reason why the relaxed tailored
trouser never goes out of style.

Try a seasonal update in the form
of a knit lurex pair from Mango or

the jumbo corduroys at H&M.

THE SKIRT
A key building block in every

working girl’s wardrobe, the skirt
has gotten more skewed with
asymmetry and architectural

shapes as seen at Victoria
Beckham. On the high street,
Cos’ structured wraparound
version is among the best.
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CURVED LINES Styling Donna Wallace  Photography Victoria Adamson

Mid-century modernism is boldy shaping our accessories for AW16

1.

4.

7.

2.

5.

8.

3.

6.

9.

1. WOOL-MIX JUMPER (WORN THROUGHOUT), £39.99, LINDEX. ACETATE SUNGLASSES, £197, VERSACE 2. WOOL-TWILL SHIRT (WORN THROUGHOUT), 

£120, GANT DIAMOND G. METAL AND CRYSTAL EARRINGS, £219, ATELIER SWAROVSKI X PETER PILOTTO. SILVER RING (WORN THROUGHOUT), £45, 

PANDORA 3. BLACK WOOL TOP, £265, TIBI. PINK WOOL-MIX JUMPSUIT (WORN UNDERNEATH), £49, WAREHOUSE. METAL AND ENAMEL NECKLACE, £9.99, 

H&M 4. LEATHER BAG, £99, AUTOGRAPH BY MARKS & SPENCER. TOP AND JUMPSUIT, BOTH AS BEFORE 5. ACETATE-MIX SUNGLASSES, £335, DIOR BY 

RIHANNA. GOLD EARRINGS, £550, DIOR 6. SATIN JACKET, £110, TOPSHOP. ACETATE SUNGLASSES, £320, CÉLINE 7. SILK DRESS (JUST SEEN), £415.38,

ATTICO AT MODA OPERANDI. GOLD-PLATED SILVER AND PEARL EARRINGS, £96, BECCA HULBERT JEWELLERY FOR PETER JENSEN 8. LEATHER BAG,

£1,160, MARNI 9. WOOL SKIRT, £1,800, MARNI. FAUX-LEATHER BAG, £910, STELLA MCCARTNEY
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‘…Dalston, outsider, evolution,’ says  
Christopher Kane, tossing out a stream  
of words to sum up his new capsule  
collection. It’s the last word, ‘evolution’, 
that seems especially relevant here.

To celebrate 10 years of his label,  
he’s released 10 oversized sweatshirts 
– that most democratic of wardrobe 
pieces – all featuring a different iconic 
print from his archives, spanning his 
SS07 debut to the present. 

‘The function is the most appealing 
[aspect],’ he says about the rise of the 
sweatshirt and why he’s chosen it as the 
linchpin for his anniversary celebration. 
‘It felt like the right style to do. Anyone 
can wear them, all ages and gender.  
It’s the epitome of a wardrobe staple.’ 

‘EXPLOSIVE, 

Christopher Kane is celebrating 
10 years in business by 

reinventing the sweatshirt with 
10 of his iconic prints. ELLE’s 

Felicity Kay tries them out 

TOP LEFT COTTON SWEATSHIRT, 

£745, CHRISTOPHER KANE. COTTON 

DRESS, £715, BARBARA CASASOLA. 

LEATHER SHOES, £225, BY MALENE 

BIRGER ABOVE NYLON JACKET, 

£76, URBAN OUTFITTERS. SATIN 

AND COTTON SWEATSHIRT, £265, 

CHRISTOPHER KANE. SATIN DRESS, 

£465, ATEA OCEANIE LEFT DENIM 

JACKET, £50, MONKI. COTTON 

SWEATSHIRT, £265, CHRISTOPHER 

KANE. WOOL JUMPER (WORN 

UNDERNEATH), £435, HOLLY FULTON

X JOHN SMEDLEY. EARRINGS, 

FELICITY’S OWN

GREATEST HITS 
Each piece shows  

an archival moment,  
from his buzzy SS07 

debut and beyond

nostalgic, sweet, perverse…’

Above: Designer 
Christopher Kane
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Fashion’s game ofmusical
chairswith designers
continues, but howwill the
changes affect the brands
and you, the consumer?

Moving
houses

Keeping up with fashion houses and their crea-
tive directors is fast turning into a soap opera. 
Who got divorced, married, into which family,
and how? Miss a season and you’re out of the

loop; watch a few episodes and you’re back in the game.
Fashion’s protagonists have maxed out the storylines,

divorcing and marrying houses in a session of musical
chairs that gets more frenetic by the month. So how
do fashion houses in constant transformation impact
our wardrobes? And are the creative directors’ comings
and goings overshadowing the brands?

We’ve watched Raf Simons leave Dior, Alexander
Wang depart Balenciaga and Hedi Slimane step down
from Saint Laurent. Meanwhile, Maison Margiela
recruited John Galliano, Gucci promoted Alessandro
Michele, Balenciaga hired Demna Gvasalia, Saint
Laurent tapped Anthony Vaccarello and Dior hired its
first woman Creative Director in 70 years, Maria Grazia
Chiuri, formerly the co-Creative Director of Valentino.

The changes go on, but are shoppers keeping track?
When Hedi Slimane took over Yves Saint Laurent
from Stefano Pilati in 2012 he transformed the house,
controversially dropping the Yves and rebranding it Saint
Laurent. With a fanbase from his time at Dior Homme
still in place, Slimane doubled the brand’s revenue in just
three years and pretty much eradicated any sign of its
past*. If the Yves Saint Laurent woman who bought into
Pilati’s romantic tributes to the founder’s legacy wanted
to be a Saint Laurent woman, she’d better look good in
a skimpy negligee and a pair of torn tights, too.

After his whirlwind success, Slimane left in April 2016.
The move signified a new age where creative directors
often stay in jobs for less than 10 seasons, and a shopping
terrain that poses a challenge for the women who buy
their clothes (and those who buy the looks that trickle
down to the high street). If a designer leaves a brand after
a few seasons, does their exit devalue the purchases a
shopper made during that era? Perhaps with immediate
effect, but when Alessandro Michele took the reins at
Gucci in January 2015 and brought back ideas associated
with Tom Ford, the fashion pack was quick to dust off its
archive pieces and give them a second wind. ›WordsAnders ChristianMadsen
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The less-than-10 seasons club already counts
a number of designers. There’s Raf Simons,
who left Dior in late 2015 after seven seasons,
despite a 34% rise in profits** and Alexander

Wang, who generated a double-digit growth at Balenciaga
during his four years as Creative Director, but was
ultimately replaced last October†. Fashion’s biggest story
of 2015, though, was when a then-unknown Michele
became the Creative Director of Gucci.

Valeria Napoleone, an Italian-born art collector and
dedicated buyer of high fashion, is one of many women
who began shopping from the brand again after Michele
reinvigorated it. ‘Gucci was dying! As an Italian I grew up
with Gucci and I was disappointed with the way it was
going throughout the years,’ she says, ‘but I love what
Michele is doing.’ It’s a sentiment echoed around the
shopping sphere by loyal Gucci customers who felt dis-
tanced by the creative direction of Michele’s predecessor.
‘When Gucci brought in Frida Giannini, I just could not
find myself in that kind of vision,’ says Sandra Violante,
a Milanese entrepreneur who is a top buyer on Net-a-
Porter. ‘With Michele, that has
changed completely.’

For Sarah Rutson, Vice
President of Global Buying at
Net-a-Porter, Michele represents
a new dynamic between Creative
Director and customer. ‘He’s the
perfect example of an unknown
name turning a brand into the
hottest in the world,’ she says
of Michele, who was promoted within Gucci where he
served as Accessories Designer for 14 years. In the fourth
quarter under Michele’s watch, Gucci sales had jumped
13%‡. It remains to be seen if women will feel compelled
to buy Saint Laurent under its newest Creative Director,
Anthony Vaccarello – a designer who has been attracting
ever-increasing levels of buzz since fashion’s ultimate
talent scout, Donatella Versace, tapped him to creative
direct her diffusion line, Versus Versace – and if he’ll
become a fashion celebrity in his own right after he shows
his first collection for the house in October.

Instagram has made idols of Creative Directors such  
as Balmain’s Olivier Rousteing, but it has also broken the 
myth that high-fashion consumers have little idea who 
suddenly put that purist touch to their traditional Dior 
jacket. That, of course, was Raf Simons, who joined the 
house in 2012 after John Galliano’s explosive departure 
the year before. For two seasons between, Bill Gaytten 
– Galliano’s second in command – filled in, showing 
stripped-down takes on Galliano’s historicism for shop-
pers who had yet to become addicted to Instagram. 

Unbelievably, on Gaytten’s watch, Dior revenues hit  
1 billion euros (£800m)§, fuelling the idea that the brand’s 
super-rich clientele still thought Galliano was designing 
for the house and probably into the reign of Raf Simons, 
whose clean-cut aesthetics couldn’t be further from Galli-
ano’s theatricality. Five years on and social media culture 
may have changed that notion for good. ‘Today the name 
of the designer can outshine the brand,’ Violante admits. 
‘I want to know about the vision, the inspiration, and the 
story behind the person creating it. It’s essential to know 
more: fashion to me is not a mere financial transaction.’

But for many customers in the
know, the heritage of houses such
as Dior still trump the power of
the Creative Director – Galliano,
Simons, Chiuri or not. ‘I loved Raf
Simons, but I’ll be loyal to the brand
regardless of who’s going to lead it
in the future,’ Violante vows. ‘Some
brands transcend contemporary
names. They are an institution.’

If Michele creates a fanbase strong enough, he could
join the club of Creative Directors so powerful their clien-
tele moves with them from house to house. Did Napo-
leone ever follow a designer? ‘Yes! Geniuses like Galliano,
Raf Simons, my friend Clare Waight Keller [of Chloé],’ she
says. And it’s a phenomenon Napoleone sees lasting well
into the future, especially with London’s younger genera-
tion of designers. Who could be next in line to the creative
director positions at the super brands: Simone Rocha,
Roksanda, Mary Katrantzou? But, as Rutson
reiterates, ‘It always comes back to the product.’

‘I want to know about 
the vision, the inspiration, 

and the story behind 
the person creating. It is 
essential to know more: 

fashion to me is not a mere 
financial transaction’
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SAINT LAURENT
STEFANO PILATI

(2004-2012) HEDI
SLIMANE (2012-

2016) ANTHONY
VACCARELLO

(2016-PRESENT)

CHRISTIAN DIOR
JOHN GALLIANO
(1996-2011) BILL
GAYTTEN (2011-

2012) RAF SIMONS
(2012-2015)  MARIA 

GRAZIA CHIURI 
(2016-PRESENT) 

BALENCIAGA 
NICOLAS

GHESQUIÉRE (1997-
2012) ALEXANDER
WANG (2012-2015)
DEMNA GVASALIA 

(2015-PRESENT) 







PANTONE®
203 U

‘Although typically
girly, there are plenty of
pink offerings out there
that don’t feel sickly sweet
and, crucially, come in
grown-up silhouettes’

SOFT FOCUS

YOU’LL FIND FEW COLOURS AS DIVISIVE
AS PINK.Acolourfirstgivenfashion
credentialsbyCommedesGarçonsin
thelateNineties(andsincethenbyJil
Sander,StellaMcCartney,SimoneRocha
and,morerecentlyforAW16,Chaneland
Gucci), it’s loathedasmuchasitisloved.

AndyetIsitsomewhereinthemiddle.
There’sdefinitelyaplaceinmywardrobe
forthepalershades,suchasadustyrose,
softballetpinkorblush.Butyouwon’t
findmedressedinfuchsia–it’sjustnot
mycolour.

Preen’scandyflosspink,ruched
velvetdresswasaLondonFashionWeek
highlightformeinall itsfinger-licking
sugarysweetness.Soundsawful?It
shouldbe,butit’snot.

Althoughtypicallygirly,thereare
plentyofpinkofferingsouttherethat
don’tfeelsicklysweetand,crucially,
comeingrown-upsilhouettes.Marks
&Spencerhasdonea1920s-stylevelvet
trousersuitinamutedshadethatwould
suitallages,whileRiverIsland,Boden
andUrbanOutfittersallhavepinkcoats
thatareboyishinshape.Orforthe
ultimatecool-girlpink,headtoMarina
Londonforherdeliciousbubblegum-
colouredsilkInesjumpsuit.

I didn’t hold back and went for a head-
to-toe paint pot of different pinks, but
you could tone down saccharine shades
with camel, navy or khaki. I also love pink
when worn with punches of poppy red or
emerald green.

Love it or loath it, there will be no
escaping its powdery finish this season.

Words and styling Harriet Stewart  
Photography Victoria Adamson

SHEARLING COAT, £695, WAREHOUSE.

CASHMERE JUMPER, £98, JIGSAW. SATIN

TROUSERS, £45, MARKS & SPENCER.

LAURA LEE RINGS, HARRIET’S OWN

TRYING OUT NOW NEW TO PINK? START OFF WITH THE BASICS, SUCH AS A PAIR OF PINK BOOTS WORN 

WITH FRAYED DENIM OR A TOMBOYISH PINK SWEATSHIRT, AND WORK YOUR WAY UP TO AW16’S MUST-HAVE 

ITEM: THE PINK COAT. THE REST OF YOUR WARDROBE WILL THANK YOU FOR THE HIT OF WINTER COLOUR.
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HARRIET STYLES IT





From top: Vivetta 
AW16. Viscose-mix  
top, £325. Vivetta 
Ponti. Vivetta AW16. 
Wool-mix dress, £1,042

From top: Silk  
shirt, £535. Denim 

jeans, £215. Magda 
Butrym AW16. The 

designer herself

VIVETTA
Chances are, you’ve seen Vivetta Ponti’s 
pieces: manicured hands embroidered 
around the collars of crisp white shirts, 
or quirky cardigans and dresses with  
appliqué lips and other cute icons 
worn by the likes of Anna Dello Russo 
and Alexa Chung. Her label, Vivetta, is 
rooted in youthful quirkiness and the 
fantastical imaginary world of childhood: 
‘I started drawing by using my mum’s 
lipsticks and tea bags as watercolours.’ 

That early sense of experimentation 
has put the line of the radar of global  
retailers, from London’s Liberty and 
Harvey Nichols to Moda Operandi, 
Colette and 10 Corso Como in New York, 
Paris and Milan respectively. ‘I was very 
shy and I wasn’t able to express myself, 
so I wanted to create something to 
convey all my passions,’ she adds. 

The Milan-based Ponti started her 
career as a designer for Roberto Cavalli 
before launching her own business in 
2010. Since then, she’s earned a loyal 
following for her whimsical, more-
is-more approach. It’s an idea she’s 
ramped up for autumn: crushed velvet 
suiting in Aegean blue embroidered 
with squirrels, for example, or frilled 
dressing-gown coats made for layering 
over babydoll dresses. In Ponti’s mind, 
dressing is all about ‘the desire to live 
and play with colours and patterns 
without taking yourself too seriously.’ 

If there ever was a time to celebrate 
your inner kid, it’s now. 

MAGDA BUTRYM
Most designers who reach One To 
Watch status do so through a tried- 
and-tested pathway, networking their 
way up through a series of internships, 
buzzy presentations and meetings with 
key players. Polish designer Magda 
Butrym, however, has never staged an 
official catwalk show. And yet, she has  
a fanbase that includes Kim Kardashian 
and Man Repeller Leandra Medine.

That’s mostly thanks to social 
media. This past year, we’ve watched 
her punky take on romantic dressing 
blossom on our feeds. Hits include a 
leather-trimmed blazer and her sold-
out ‘La Coruna’ dress (below). ‘My work 
is inspired by the Eighties and the new 
romantic subculture. It’s crucial to find 
the unique style that will become the 
brand’s DNA,’ says the 31 year old. 

Now in her fifth season, Butrym’s 
line is stocked in 45 global retailers, 
including Net-a-Porter. But she’s always 
been an outsider (she lives and works 
in Warsaw) something that is reflected 
in the handmade, artisanal spirit of 
her designs. ‘You’ll find hand-pleated 
leathers and hand-crochet; I make a lot 
of elements on a traditional loom,’ she 
says. ‘The pieces are time consuming  
to make but they have a lot of soul.’ 

HAPPY DAYS
So long, minimalism. It’s time to embrace 
the joy of the fashion extrovert again. 
These two labels are a good place to start
Words Gillian Brett and Billie Bhatia 
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THE LABELS





THIS MONTH  
We meet sibling music 
duo Chloe x Halle 
(Beyoncé signed them, 
FYI), the UN Senior 
Advisor For Women 
Elizabeth Nyamayaro, 
singer Bat For Lashes 
and actor Ethan Hawke.

G ALL 
REATIVES 

ARIES. THE 
ECTIVE IS 

TO YOU, 
E RIPPING 
EBOOK TO 
AY’S NEW 
ORDER 

De Casparis

CALLING
THINKERS, C
AND VISIONA

ELLE COLLE
DEDICATED

THE PEOPLE
UP THE RULE
CREATE TOD

CULTURAL

Edited by Lena D
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WANDER LOST
GET FIRMLY OFF THE TOURIST 
TRAIL AND LOSE YOURSELF 
IN A CITY WITH THE HELP 
OF THESE NEW TRAVEL 
GUIDES FROM LOST IN, WHICH 
PUBLISHES CITY GUIDES 
CURATED BY LOCALS. FILLED 
WITH SECRET SPOTS THAT GIVE 
YOU A REAL INSIGHT INTO YOUR 
DESTINATION, ALL YOU NEED TO 
DO IS BOOK YOUR PLANE TICKET.
FROM £10, LOSTIN.COM

SISTER ACTS
Born an only child? Your chances of 
making it in music at the moment are 
considerably reduced – sisters are 
trending in the charts. Here is our pick 
of the best sibling sounds to play next. 

Chloe X Halle The Atlanta-born 
sisters Chloe and Halle Bailey, aged 16 
and 18 respectively, were discovered 
when they posted their haunting 
acoustic version of Beyoncé’s Pretty 
Hurts to YouTube in December 2013. 
Twelve million views later and the pair 
has been signed to the singer’s label 
Parkwood Entertainment and starred 
in her visual album Lemonade. Their 
sound mixes experimental moments 
evocative of FKA twigs with spine-
tingling harmonised vocals, and they 
have now released their own five-song 
EP Sugar Symphony, featuring hit 
singles Drop and Fall. 

Ibeyi French-Cuban 21-year-old  
twins Lisa-Kaindé and Naomi Diaz are 
fashion’s favourite act since performing 
at the Chanel Cruise show in Cuba this 
summer (the pair also featured on 
Lemonade). Weaving together jazz, 
soul, hip-hop and Nina Simone-esque 
vocals, they’re a festival dream act.

Let’s Eat Grandma OK, so they’re  
not sisters, but they are as like-minded 
as twins. Norwich-born friends Rosa 
Walton and Jenny Hollingworth, both 
17, are this summer’s most-hyped  
act with debut album I, Gemini. A  
cross between Kate Bush and Björk, 
their helium-high vocals, clapping 
percussion, and raps about getting 
‘bubblegum on their trainers’ are 
unlike anything you’ll have ever heard.

Above: Chloe X 
Halle. Right: 

Let’s Eat 
Grandma

Above: Tegan and 
Sara. Left: Ibeyi

Tegan And Sara The Canadian 
indie-pop sibling duo, and LGBT 
activists, are back with a new album 
Love You To Death. Expect huge pop 
hooks, big synths and a new polished 
production made with producer Greg 
Kurstin (who also works with Adele, Sia 
and Beck). With more than 1m albums 
sold already, this is their best work yet.

164 ELLE/SEPTEMBER



SHE SKATES
Women tearing up the skateboarding 
scene is nothing new – who can forget 
Patti McGee’s handstand on the 
cover of Life magazine in 1965? Now 
meet the new troop of female skaters, 
with a penchant for distressed denim, 
bucket hats and Vans. This collective 
has all the skills.

Ko Hyojoo A Korean longboard 
sensation who combines dancing and 
skating to create mesmerising videos 
for her 277K Instagram followers.
Sheyla Grullón and Arianna Gil  
The co-founders of the all-girl skate 
crew Brujas, a group of young Latina 
skaters based out of a skate park in 
the Bronx.
Lizzie Armanto This 23-year-old 
west coast skate prodigy has  
already won more than 30 
skateboarding awards, often 
thrashing her male counterparts.
Maayan Levi Having started 
Jerusalem Skater Girls in Tel Aviv, 
Maayan is now a successful fixture  
in the world skating scene.
Chanelle Rezko The founder  
of the online magazine Get Born, 
which documents skate culture,  
is part of an all-girl skate crew of  
the same name.

Back to school
Take a break from the banal 
onslaught of emails and WhatsApp 
messages to enjoy the beauty of 
this season’s stationery wardrobe. 
Write someone a letter, see what 
happens. Clockwise from top: Italian 
stapler, from £3, notebook, £7.50, 
and hexagon erasers, £1.50 each, 
all presentandcorrect.com

Left: Ko Hyojoo. 
Below: All-girl skate 

group Brujas. 
Bottom: Cult skate 

label Palace

YAAAS KWEEN! 
‘IF YOU CAN’T LOVE 
YOURSELF, HOW IN THE 
HELL YOU GONNA LOVE 
SOMEBODY ELSE?’ SO 
SAYS RUPAUL REPEATEDLY 
ON NETFLIX FAVOURITE 
RUPAUL’S DRAG RACE.  
NOW YOU CAN ALSO LOVE 
THE ESSENTIAL RUPAUL* –  
A COMPLETE GUIDE TO THE 
MOST FAMOUS DRAG QUEEN 
IN THE WORLD AND HER 
PROTÉGÉS. SASHAY AWAY.
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CECI N’EST PAS UNE CONCEPT STORE
Paris has perfected the art of a curated
shopping experience. Bringing together
cutting-edge fashion with books, music
and objet d’art – plus, inevitably, some
element of the surreal – is something
retailers in the French capital are uniquely
skilled at. Next time you’re in town take a
browse through ELLE’s favourite Parisian
concept stores and feel inspired to buy
into a whole new lifestyle.

The Broken Arm Limited edition Nike,
Vêtements (naturally), fashion fanzines,
and Hedi Slimane photography. Plus
there’s a cafe that insiders know as one of
the coolest places to meet for breakfast.
the-broken-arm.com; 12 Rue Perrée 75003
Chez Moi Shopping here feels more like
stealing. The store is designed as a home
in which everything is for sale, from the
coffee table to the books and magazines
on it. (Plus the art on the walls and the
soap in the bathroom.) chezmoiparis.com;
25 Rue Hérold, 75001
Centre Commercial Not everything is
restrictively expensive here, so you can
enjoy the experience on a budget. French
stationery is an easy buy but it’s the
accessories and Base Range basics that
will catch a fashion lover’s eye. centre
commercial.cc; 2 Rue de Marseille, 75010
Leclaireur A branch of this Marais high
fashion and lifestyle store has just opened
in LA, and it’s no surprise that Califor-
nians want a piece of perennially cool
Paris. The space is more art installation
than shop: two tons of wooden planks, 147
video screens and moving walls. You’ll
leave with a true sense of how amazing a
retail experience can possibly be. leclai-
reur.com/stores; 40 Rue de Sévigné 75003

Icelandic-British 
trio Dream Wife

DREAM POP
NAMED AFTER THE 1953 ROMANTIC COMEDY 
STARRING CARY GRANT AND DEBORAH KERR, 
ICELANDIC-BRITISH TRIO DREAM WIFE MIX 
BLONDIE-STYLE GUITAR RIFFS WITH GRIMES-
ESQUE LYRICS, AND AN ATTITUDE THAT WOULD 
MAKE RIOT GRRRL KATHLEEN HANNA PROUD. 
THEIR EPONYMOUS EP IS OUT NOW.

Dog days
Choupette Lagerfeld’s days as fashion’s most-loved pet are 

numbered, as Marc Jacobs’ bull terrier Neville Jacobs has 
pawed a book Neville Jacobs: I’m Marc’s Dog (Rizzoli, out  

20 September). With a foreword from his fashion designer 
father, and pictures surrounded by the likes of Karlie Kloss 

and Christy Turlington, this is one hip hound.

166 ELLE/SEPTEMBER

P
ho

to
gr

ap
hy

: A
id

an
 Z

am
ir

i, 
In

st
ag

ra
m

.c
om

/u
nm

ad
es

tu
di

o.
 H

am
 a

nd
 E

gg
s 

by
 R

al
ph

 S
te

in
er

 (1
92

9)
, f

ro
m

 T
he

 P
ho

to
gr

ap
he

r’s
 C

oo
kb

oo
k.



Above and
below: Unmade’s
forward-thinking
knits and loom

Happy hour
Inspired by cult film Abigail’s Party, drinks trolleys 
are making an interiors comeback. Less Virgin 
Airways trolly dolly, more art deco cocktail center-
pieces, aim for one with copper, marble and rattan 
design features. Then fill with Campari, tequila and 
pimped glassware to be the envy of all your guests. 
Cheese and pineapple hedgehogs optional.

THE KNITTY GRITTY  
CHUNKY, CABLED, CROPPED – WOOL 
WILL BE EVERYWHERE THIS WINTER. 
NOW YOUR KNITS CAN BE ONE OF 
A KIND THANKS TO THREE ROYAL 
COLLEGE OF ART GRADUATES – 
KIRSTY EMERY, BEN ALUN-JONES 
AND HAL WATTS – WHO HAVE 
TEAMED UP TO CREATE BESPOKE 
KNITWEAR COMPANY UNMADE, 
BASED IN LONDON’S SOMERSET 
HOUSE. THE CONCEPT IS SIMPLE: 
YOU CREATE A DESIGN ONLINE AND 
SEND IT DIRECTLY TO UNMADE’S 
LOOM, WHICH THEN WEAVES YOUR 
MADE-TO-ORDER KNIT. UNMADE.COM

Feast your eyes
If you, like us, largely buy 
cookbooks to salivate over 
the pictures, don’t miss The 
Photographer’s Cookbook 
(Aperture, out now). Originally 
commissioned in 1977 by New 
York’s George Eastman Museum, 
it asked the world’s most famed 
photographers to each submit their 
favourite recipe. Now 40 years later 
the striking results are published 
with images of Ansel Adams’ 
eggs poached in beer, and Richard 
Avedon’s picture-perfect roast. 
Dinner never looked so good.

J-pop trio 
Babymetal

TOKYO STORY
All eyes to the coolest place on 
the planet as we enjoy a slew of 
culture from Japan. Fall into a 
Netflix rabbit-hole with Terrace 
House, a reality show that throws 
Tokyo’s millennials into a Big 
Brother-esque house together. 
Next download J-pop’s biggest 
export, Babymetal, a trio of 
Japanese schoolgirls who sing 
and dance to heavy metal in tube 
socks and superhero capes. And 
don’t miss Kubo And The Two 
Strings (out 19 August) – an epic 
action adventure Japanese 
animation voiced by Rooney 
Mara, Matthew McConaughey 
and Charlize Theron.

Luxe Drinks 
Trolley, £350, 
Oliver Bonas
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atten down the hatches 
and stock up on tinned 
goods because the 
apocalypse is coming 
and it ain’t going to be 
pretty. But before you 
call Will Smith (and tell 
him to bring Willow 
this time), we’re not 
talking asteroids, super 

volcanoes or alien invasions. The 
end that’s so ‘nigh’ right now is 
heading straight for the fashion 
world via anyone under the age of 
40 who is interested in popular 
culture. And #SorryNotSorry, but 
it’s entirely self-inflicted.

 See, there’s only so long you can 
go on declaring things are ‘over’ 
before there’s nothing left. And 
that’s exactly where we currently 
find ourselves. One ELLE staffer 
perfectly summed up the point 
we’re at after an editorial meeting 
during which we’d slapped DNRs  
(Do Not Resuscitate orders) on 
celebrities, items of clothing and 
contemporary food stuffs: ‘Over,’ 
he said with a sigh, ‘is over.’

 It shouldn’t come as a surprise. 
We’ve been ‘slaying’, ‘killing it’ and 
‘literally dying’ on the battlefield 
of fashion for so long now that it’s 
no wonder all that’s left of 2016 is 
a barren wasteland in which only 
Mariah Carey and avocados – the 
cockroaches of millennial trends  
– have survived.

 Journalists are forever calling 
‘the end’ of things. In 2010, The 
Atlantic Magazine announced  

The End Of Men. We’ve been guilty 
of it at ELLE too, proclaiming the 
past year ‘the end of gender’, ‘the 
end of heels’, ‘the end of irony’ and 
‘the end of trying to decided if we 
actually fancy Tom Hiddleston 
or whether he just looks good 
in a polo neck’. OK, that last one 
was a conversation I had with the 
features team the other day, but 
you get the point.

If we’ve pressed ‘Apple-Z’ on 
all that was once cool,  does that 

mean we get to start again but 
with a blank canvas? Maybe that’s 
quite a tantalising proposition. 
What would happen if we stopped 
following trends entirely – gasp! 
– or if we stopped caring whether 
‘unicorns’ were still a thing and 
we just did stuff without thinking 
twice about it being part of a wider 
cultural or fashion moment. Oh 
god, it’s happening again look…  
It’s the end of trends! Over is over, 
I’m trapped in a meta spin-cycle: 
I need a cronut (or a unicorn), if 
that’s even a ‘thing’ any more. Am  

I even a ‘thing’ any more? [Locks 
self in room with a mindfulness 
app for 15 minutes to divert 
existential crisis.]

Another way of looking at it is 
that calling an end to something, 
when it’s on your terms, is fun. 
Picture that one-night stand you 
left in bed the morning after and 
never called back. As far as you’re 
concerned, that person is over with 
a capital OVER, but that doesn’t 
mean it wasn’t a fabulous, sweaty 
tangle of Calvins while it lasted.

 So too went the fate of pop-ups, 
normcore, the sharing economy, 
ripped jeans, dirty burgers, calling 
people ‘bae’, green juices… Trends 
have a lifespan and,  just like that 
hot date you never saw again, it’s 
the temporality of it – the sense  
of let’s do this/wear this/say this/
eat this NOW before it’s gone –  
that gives it such life, bae (sorry).

 The worlds of fashion and pop 
culture are wild and unstable; 
pull one block and the fourth wall 
tumbles like a Jenga stack and 
we’re left wondering what it all 
means (and wishing we’d bought 
that Balenciaga puffer jacket).

Let’s embrace this tabula rasa 
moment and use it to rethink 
the things that matter because 
frankly, it’s all ridiculous. And if 
we can’t admit that then the only 
thing we really need to get over  
is ourselves. 

‘WHAT WOULD HAPPEN 
IF WE STOPPED 

FOLLOWING TRENDS 
ENTIRELY – GASP! – OR 
IF WE STOPPED CARING 

WHETHER UNICORNS 
WERE STILL A THING’

Preposition: At the other side of, beyond
‘OVER’

LEXICON

IN OUR NEW COLUMN, DEPUTY EDITOR LOTTE JEFFS TAKES A SIDEWAYS LOOK AT A WORD 
THE FASHION WORLD CAN’T STOP SAYING AND ASKS: ‘WHAT DOES IT REALLY MEAN?’

Lotte Jeffs is the PPA 
Awards 2016 Writer  
Of The Year. Follow her on 
Instagram @lottejeffs
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ELLE/SEPTEMBER

STREET STYLE 
 
LOOSE AND LANGUID TAILORING IS HAVING A MOMENT. YOU 
WANT IT NICE AND EASY – SUITING THAT FEELS LIKE PYJAMAS. 
LOOK FOR FLUID SHAPES AND SUBVERSIVE DETAILS IN CLASSIC 
COLOURS AND PRINTS. LET THESE WOMEN SHOW YOU HOW      

It’s all about long  
on long this season. 

Keep lines minimal  
for maximum 

impact, like stylist 
Elina Halimi.

For fashion editor 
Gaia Fraschini, a 

fluid printed suit is 
less business, more 

style statement.

A Céline wrap 
skirt sharpens 

blogger Irina 
Lakicevic’s 

relaxed look.

Buy your blazer a 
couple of sizes too big 
like blogger Marissa 
Karagiorgos and play 
with your proportions.

Fashion designer 
Giorgia Tordini 

matches an 
office-appropriate 

dress with a 
chunky knit.

Fashion editors 
Sherry Shen and 
Yoyo Lu subvert 
classic tailoring 

with unexpected 
styling tricks.
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MY VINTAGE VERSACE
Pelicans & Parrots in 
Dalston is my favourite 
vintage shop. Chuko, the 
wondrously bonkers owner, 
has a gimlet eye for vintage 
Moschino and eclectic 
interiors. He made me buy 
this Eighties Versace blazer 
(pictured, above) with 
Lion-embossed buttons.  
It reminds me to stop 
wearing black. 
pelicansandparrots.com

MY RETRO RECORDS
I’m always hunting for 
good car music. One  
of my all-time favourite 
songs is Harvest Moon 
by Neil Young. 

MY JEWELLERY 
DISCOVERY I love  
picking up trinkets when 
travelling. On a work trip to 
Los Angeles I discovered 
fine jewellery brand Gabriela 
Artigas which was founded 
by two sisters, Gabriela and 
Teresita. I love the Mitre 
pendant (pictured, left); it’s the 
right balance of architecture 
and minimalism. Now I’m 
saving for her Infinite Staple 
ring. gabrielaartigas.com 

Chatting with Jane McFarland, 
Fashion Features Editor of online 
retailer matchesfashion.com 
(predicted to hit £425m in sales 
by 2019*), in her home in London, 
you get an overwhelming sense 
of wanderlust. She’s filled her 
two-bedroom Peckham flat  
with artisan crockery, vinyls and 
handmade slippers, all sourced 
from her many trips to visit 
family in South Africa. ‘One of  
my favourite brands is Brother 
Vellies, which makes traditional 
footwear within African commu-
nities,’ she says. The clothes 
hanging in her closet, however, 
are classic and pared back, from a 
navy Loewe puzzle bag and Hillier 
Bartley jeans to Saint Laurent 
menswear boots. She talks us 
through her eclectic style.

CERAMICS I NEVER USE My sister and her family 
live in South Africa where they run a charity, Sports 
Academy George. I’ve been a few times and while  
I’m there, I always visit the Wonki Ware Workshop. 
Local artisans have preserved their craft and I go  
there to pick up pottery for the dinner parties I never 
end up hosting (pictured, below). wonkiware.co.za 

WE LIKE STYLISH PEOPLE 
WHO FILL THEIR WORLDS 
WITH MEANINGFUL STUFF. 
SOME OF IT BRINGS THEM 
JOY, SOME OF IT IS JUST 
FASHIONABLE CLUTTER. 
EITHER WAY, IT MAKES 
THEM WHO THEY ARE  

MY EVERYDAY EARRINGS I love these uncino earrings 
by old Italian family jeweller Paola Grande. Dainty pieces 
don’t suit me and my hair is usually messy and scraped 
back, so a graphic pair of earrings is a way to look more 
pulled together. artemest.com/artisans/paola-grande 

Cashmere jumper, 
£450, Raey Menswear. 
Wool-mix trousers, 
£295, Raey. Leather 
boots, £845, Saint 
Laurent

MY WORLD Jane McFarland
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ometimeswhenI’mstandingintheUNGeneral
AssemblyHall, I feel likeIhavetopinchmyself.
It’sbeenalongroadtogettowhereIamnow,but
IknewIwantedtoworkfortheUnitedNations
frommyfirstencounterwiththemintheEighties.

TherewasadroughtinthevillageinZimbabwe
whereIgrewupandmyfamilysuddenlywentfrom
beinghumbletobeingverypoor.Unicefcameto
feedthekids.Ididn’tknowwhatthatmeant,but
agirl inablueuniformwouldcomeandIcouldeat.

Thepovertythatensuedsplitupmyfamily.My
grandmotherraisedmealongwithmybrotherandtwo
sisters,whilemyparentswenttothecapitalHararetolook
for work.WhenIwas10yearsold,anauntwhoworkedasa
doctorinHararehadenoughmoneyforoneofustogoand
live withher.Itwasme–Ijustgotlucky–andshesentmeto
a privateschoolwhereIwasinaclasswithBritishkids.

Itwasoneofthemostdefiningmomentsofmylife.Up
untilthenIhadbeensounawareofinequality.Atschool
I waswaybehindeveryoneelse;Icouldn’treadorwrite
English.ButduringtheholidaysIwouldgobacktomy
villageandInolongerfittedinthere.Ifeltguiltybecause
I realisedhowprivilegedIwas.Iwantedtodosomething
aboutit.Myneedforthingstobefair–race,classand
gender–wastriggeredthenandisthepointofeverything
I donowinmyroleasSeniorAdvisorforUNWomen.

Oneofmybiggestrolemodelsismyboss,Phumzile
Mlambo-Ngcuka,whowasafreedomfighterinSouth
Africa.WhenshewashiredtobetheheadofUNWomen,
shetookherbackgroundintheanti-apartheidmovement
anddecidedthatweneededasolidaritymovementfor
genderequality.Youcan’ttalkaboutequalpaywithout
engagingmaleCEOs.Youcan’ttalkaboutviolenceagainst
womenwithoutmen.That’swhereHeForShecamein.

WhenIfirstmetourGoodwillAmbassadorEmma
WatsonoverlunchinLondonin2004,itwasanimmediate
meetingofminds.Herfirstquestionwas,“Whataremy
deliverables?”I laughedalittle,butwasimpressedbyher
dedicationandI’mproudtocallhermyco-creatorand
partner.She’smorethanacelebrityface.Infact,wenever
engagewithherasacelebritybutasathoughtleader.
Whatmostpeopledon’tknowisthatshehasbeenworking
full-timeontheprojectsincedayone.Wemessageon
WhatsApptwiceaday,andthereareweeklymeetings.

She even reads and rewrites all the copy on the website. 
HeForShe isn’t just about men raising their hands, it’s 
about making change through concrete and measurable 
ways. Our latest campaign is called IMPACT 10x10x10, 
where 10 heads of state, 10 CEOs and 10 university 
presidents have all committed to showing parity at the 
management level in the next five years. So that means 
equal representation of women on the board, new hires, 
and in senior roles. Those are major steps forward.

I left Zimbabwe when I was 21 and went to a small college 
inNottingHillGate,London,afterwhichImovedto
GenevatoworkfortheUNin2003.I’velivedinNewYork
forthreeyearsnow;I’mcurrentlybaseddowntownand
Ilovetheenergyofthearea.Itravelallthetime,andhave
acrazyschedule,butItrytoachievesomebalance.

OnelessonI’velearnedisthatbeingkindisimportant.
Whenyou’rekind,peoplearekindtoyou,andyoucan’t
doeverythingonyourown.Ifyouundertakesomething
biggerthanyourself,youneedtheemotionalintelligence
tounderstandthatyoudon’tknoweverything;thatyou
needotherpeople.

Iwanttogobackhomeeventually.Africahasgivenme
somuchandmademewhoIam.Iwanttobepartofthe
solution.Ioweittomycontinentbut,moreimportantly,
Ioweittomyself.

MY STORY Elizabeth Nyamayaro
SHE FIRST ENCOUNTERED THE UN AS A POVERTY-
STRICKEN YOUNG GIRL IN ZIMBABWE. NOW SHE’S  
A SENIOR ADVISOR FOR UN WOMEN AND A FORCE
BEHIND THE #HEFORSHE CAMPAIGN. SHE DESCRIBES 
HER MISSION TO MAKE A DIFFERENCE
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‘A couple of smokes, a cup of coffee and a 
little bit of conversation.’ That’s all it took 
for Ethan Hawke to charm us as the guitar-
strumming Troy Dyer, starring opposite 
Winona Ryder in cult Nineties film Reality 
Bites. A poster boy for Generation X, he was 
the boyfriend we all wanted to take home to 
annoy our parents. 

Then he made all our holiday romance 
dreams come true when he met Julie Delpy 
on a train headed to Paris in Before Sunrise, 
the first of director Richard Linklater’s 
Before trilogy. The couple played out their 
long-distance liaison over three films, while 
off-screen Ethan married and had two 
children with actress Uma Thurman. The 
couple later split, and he went on to marry 
their former nanny, Ryan Shawhughes, with 
whom he has two daughters.  

In the years since he’s become an author, 
director, scriptwriter and marathon runner – 
his CV makes us want to lie down. And yet the 
polymath has shied away from big Hollywood 
blockbusters in favour of passion projects. 
He dedicated 12 years to the coming-of-age 
epic Boyhood, and recently learned to play 
the trumpet for the role of jazz legend Chet 
Baker in ‘anti-biopic’ Born To Be Blue. The 
performance has been tipped as Oscar 
worthy, and after four nominations, it’s 
about time he had his name on a golden 
statuette. Next he’ll join Denzel Washington 
in the remake of the classic western The 
Magnificent Seven but before he draws his 
pistol, Ethan, 45, has a confession…

So what’s the big secret?
When I was in high school I used to 
make collages. They were mostly of 
pretty girls. ELLE always had the 
best photography in it, so I would 
cut out pictures and stick them on 
my walls. 

We’re flattered… we think. Who 
featured most in them? 
There was a lot of Brooke Shields 
and those great Calvin Klein 
adverts: ‘Nothing comes between 
me and my Calvins.’ 

You’ve done modelling yourself. 
Did it make you more stylish?
It would be difficult for me to have 
become less stylish, because I 
started out on the bottom rung  
of the ladder. I used to like vintage 
clothes because I thought they had 
character. Now I have character, so 
I wear new clothes.

Which item of clothing makes 
you feel good about yourself? 
It’s usually when I’m taking my 
clothes off that I feel good. 

How do you relax?
Watching live music – it’s like a 
forced meditation. My time off  
is mostly spent with my kids. The 
mysterious thing about watching 
your baby girl turn into an 
18-year-old woman is that it makes 
you realise how fast everything 
goes. Maybe I should have learned 
that from watching Boyhood. 

How much of Boyhood was  
based on your own life?
There’s a lot of my life in that 
movie, it was very personal to all of 
us. And that’s what makes it good, 
because there’s real insight.

Do you ever watch your old films? 
Almost never. A while ago I showed 
my youngest kids Explorers, which 
I made over 30 years ago. They 
said: ‘I understand why that wasn’t 
a hit, Dad. It’s a weird movie.’

What attracted you to the role as 
Chet Baker in Born To Be Blue?
The subject matter. None of my 
agents, or anyone else in my life, 
apart from my wife, thought it was 
a good idea to do the movie. But 
you have to know your own heart. 
In general when you’re following 
something that you love, or even 
just the smell of it, it will lead you 
somewhere positive.

Why was your wife the only 
person who thought you should 
take the role?
Because she knew I’d be out of 
town a lot. No, because she knows 
me really well. She felt that when 
you love something that much, it’s 
a mistake to turn it down.

You had to sing and play trumpet 
for the film. How was that?
It was very hard not to drool all 
over myself. My co-star Carmen 
Ejogo said the worst part of doing 
this movie was listening to me 
practise the trumpet. Our hotel 
rooms were next to each other, so 
at night she’d have to listen to me 
and then she’d come on set and 
have to watch me drool. I don’t 
think she liked working with me.

You’re clearly a jazz fan. Do you 
like the music your kids listen to? 
My daughter’s turned me on to 
FKA twigs and my son, who is 14, is 
like: ‘Dad, I know you think you’re 
not going to like it, but Drake’s new 
album is really good. You’ve got to 
listen to it.’ He picked one track 
and it was actually pretty good.

The film deals with Baker’s 
heroin addiction, and you 
received the script shortly  
after your friend Philip Seymour 
Hoffman’s death. Did that  
have an impact?
It affected my thinking about the 
film. When I was younger, another 
peer and hero of mine, River 
Phoenix, died the same way. The 
mysteries behind depression, drug 
abuse and arrogance, and how they 
meet, seemed very relevant. 

Q&A Ethan Hawke 
 
THE NINETIES POSTER BOY FOR 
ADOLESCENT ANGST IS NOW A 
PUBLISHED AUTHOR, DIRECTOR, 
SCREENWRITER AND MARATHON 
RUNNER. HANNAH NATHANSON 
DOES THE [POLY]MATHS
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Growing up on screen, were you
competitive with Phoenix?
River and Phil [Seymour Hoffman]
are the only two actors of my
generation who really punched me
in the gut with envy. They were
fully realised very young and they
weren’t just actors, they were
artists. You really felt they had
something to say and something to
offer the world through their work.
I felt their loss pretty intimately.

What do you think of Born To Be
Blue’s new ‘anti-biopic’ label?
I’m not a fan of the biopic genre.
When you obsess about a story
being true, it makes bad cinema.

Would you want your life story
to be told as an anti-biopic?
If someone were to make a movie
of my life, I’d want it to be me in the
lead role and for it to be 90 years
long. I’d want to direct it too, or
Richard Linklater could do it if
he wanted.

Do you think this might be the role
that finally wins you that Oscar?
It’s definitely the most challenging
role on film I’ve been asked to do.
I find it extremely flattering that
people are saying it’s Oscar worthy
because there were so many places
I could have fallen on my ass. There
are so many bad jazz clichés of the
guy in the black polo neck smoking.
This is really a love story, and it’s
great to make an interracial love
story which isn’t about race.
Born To Be Blue is in cinemas now

Favourite way to
spend a Sunday

morning?
Going to the Film

Forum cinema with
all my kids to watch

classic movies.

Describe yourself
in three words…

Not. Dead. Yet.

What would you
spend your last five
dollars on? My wife.

What’s the most
surprising thing

about you? I have
three nipples.

Soundtrack to your
life? All the singers

from the town where
I was born [Austin,
Texas]: Kris Kristof-
ferson, Guy Clark
and Steve Earle.

Best form of
exercise? Running

with my wife.

What’s your spirit
animal? I guess I’d
have to say a hawk.

THE QUICK-FIRE
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IT WOULD BE  
DIFFICULT FOR ME TO 
HAVE BECOME LESS 
STYLISH BECAUSE  
I STARTED OUT ON  
THE BOTTOM RUNG  
OF THE LADDER



BOOK CLUB
SINGER BAT FOR LASHES, AKA NATASHA KHAN, 36, SHARES 
                                               THE BOOKS THAT SHAPED HER MUSIC CAREER AND HER LIFE
Words Anna James

‘ALICE REPRESENTS THE 
CREATIVE ASPECTS OF 

ME, SUCH AS HER SENSE 
OF EXPLORATION INTO 

THE UNKNOWN. IT’S LIKE 
HOW I DELVE INTO DARK 

DEPTHS TO FIND BEAUTY’

Tarka The Otter  
by Henry Williamson
I was an avid reader as 
a child and this story of  

an otter’s life made me cry. My 
mum used to put us to bed and  
I would read under the sheets with 
a torch. I’d always be really tired  
for school the next day because  
I just had to read another chapter. 
Nature fascinated me as a child;  
I loved to play outside and we 
always had pets. I used to collect 
dead insects and when I got my 
first microscope it was the best 
thing ever. I went to an idyllic 
primary school where we  
created a nature garden and I felt 
connected to children’s books to 
do with adventure and exploration. 

Malory Towers by Enid Blyton
This went round my group of 
girlfriends at school when we were 
10. We were all obsessed. I can 

remember saving up my pocket 
money and going to WHSmith  
to buy the next book in the series. 
I loved them because of the 
romanticised school world; it was 
so innocent. I enjoyed school until  
I was about 11 when puberty kicked 
in and changed everything. I loved 
Blyton’s The Famous Five series, 
too. Reading about children on 
their own without adults really 
appealed to me. I had a very 
middle-class suburban upbringing 
and escaping into books was 
freedom for my mind.

Alice In Wonderland 
by Lewis Carroll
Alice represents the 
creative aspects of me, 
especially her sense of 

exploration into the unknown. I 
identify with her willingness to take 
the ‘eat me’ and ‘drink me’ potions 
and the way she interacts with the 
characters she meets; it’s like how 
with my work I delve into the dark 
depths and scary places to find  
real beauty. There’s also the idea  
of scale, how she grows and 
shrinks; it’s how I feel when I’m 
in an album cycle. When I’m at 
home writing music, I live in a 
tiny domestic space with just me 
and my own mind exploring and 
investigating. And when I go out 
into the world and perform I need 

to take the ‘eat me’ pill and grow,  
so I can put out an aura that is so 
much bigger than myself. 

Women Who Run With Wolves
by Clarissa Pinkola Estés
When I bought this I wrote a note 
inside to myself that read: ‘Dear 
Natasha, I bought this for you aged 
23 because I knew it would change 
your life.’ Thirteen years later,  
I’m still rereading it. It’s about  
the stages of womanhood and  
the way we can explore different 
stories at different phases of our 
lives. At the moment, I’m looking  
at stories about companionship 
and relationships, something  
that relates to my new album,  
The Bride. It’s the idea that you 
start off with a romantic, idealistic 
vision about someone but you 
move into mature love and a  
more healing idea of acceptance  
of yourself. Using stories to go  
deeper into psychology really 
resonates and is something  
I like to do musically. 

Women’s Bodies, Women’s 
Wisdom by Christiane Northrup
I have a lovely cousin who’s 10 years 
older than me and who I really 
look up to. When I was about 15, 
she invited me to her house for a 
‘woman’s day’ with her gorgeous 
and creative girlfriends. We sat 
around in a circle and talked and 
read poems, and then we played 
pass the parcel and I ended up 
with this book. The book is all 
about the stages of being a woman 
and the female body. I love that it 
has western ideas next to holistic 
ones; it totally changed my mind 
and took me into a much deeper 
understanding of my body. 

BOOK OF THE MONTH The Comet Seekers by Helen Sedgwick
Although this is her first novel, Helen Sedgwick has been publishing books for years as the Managing Director of independent
Scottish publisher, Cargo. This magical debut shows she knows what she’s doing: a gorgeous novel that should resonate
with fans of Audrey Niffenegger’s The Time Traveler’s Wife, it opens with the meeting of Róisín and François in Antarctica.
From there a spellbinding, looping story is told, recounting the couple’s lives every time a comet becomes visible in the sky.
A breathtaking tale full of love, hope and heartbreak. You’ll be utterly captivated from the first page.

Bat For Lashes 
Natasha Khan
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Everyday essentials are the pillars around 
which the rest of your wardrobe is built – 
the perfect shell top; jeans that are cut 
just so. Once you’ve got the basics sorted, 
it’s about defining your personal style 
with extra-special pieces to elevate your 
look: this season’s must-have bomber in 
on-trend dusky pink, say, or a beautifully 
embroidered waistcoat or over-sized 
panelled shirt. It really is that simple. 
Available to buy in store and at hm.com 
(H&M Studio Collection in selected stores 
and online from 8 September)

NEW WAVE

THIS PAGE, LEFT: DENIM SHELL 
TOP, £19.99, FAUX-LEATHER 
TROUSERS, £24.99, AND 
EARRINGS, £6.99. MIDDLE: 
BOMBER JACKET, £29.99, BRA, 
£14.99 (STUDIO COLLECTION), 
AND JEANS, £29.99. BOTTOM: 
EMBOSSED WAISTCOAT,  
£79.99 (STUDIO COLLECTION), 
JEANS, £29.99, SCARF, £6.99, 
AND SLIP-ON SHOES, £29.99.
OPPOSITE PAGE: EMBROIDERED 
SHIRT, £79.99 (STUDIO 
COLLECTION), DENIM 
DUNGAREES, £29.99, AND 
SLIP-ON SHOES, £29.99. ALL H&M 

Tough meets pretty. Casual 
meets cutting-edge. At H&M



ELLE PROMOTION

‘MIX SOFT 
PASTELS WITH 
RIPPED DENIM. 

FRAYED FINISHES 
WITH LEATHER. 
ADD TOUCHES 

OF EMBROIDERY 
AND FLORALS’







SHE’S NOT THERE
LAST WEEKEND I VISITED MY MOTHER. I TOOK A BOUQUET 

OF FLOWERS AND A BOX OF CHOCOLATES, AND DROVE 
THE 100 MILES TO HER HOUSE. I STOOD OUTSIDE FOR  
15 MINUTES, BANGING ON THE LIVING ROOM WINDOW 

WHILE SHE IGNORED ME. ONE BY ONE, HER NEIGHBOURS 
CAME OUT TO SILENTLY WATCH ME. THE WHOLE  

TIME I COULD SEE MY MOTHER THROUGH THE WINDOW  
– ACTUALLY SEE HER – CROUCHING IN THE STAIRWELL, 

WAITING FOR ME TO LEAVE…

Words Robyn Wilder  
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I
wasn’t really expecting the visit to 
go any differently to be honest. My 
mother is only in her late sixties,  
but recently she has turned from an  
independent, active retiree into a 
full-blown recluse. Three years ago, for 
example, such a trip would have been 

a different story. Three years ago, my 
mother would have flung the door open, 
wrapped me in a bear hug and made 
me coffee. We’d have caught up over 
far too big a roast lunch for two diminu-
tive women and enjoyed thimblefuls of 
the fun-size bottles of rosé my mother 
likes to buy but, mysteriously, refuses 
to refrigerate. We’d have laughed. We’d 
have bickered. She’d have told me off for 
swearing so much in print. I’d have rolled 
my eyes at her insistence that homeopa-
thy is ‘a real science’. Then I’d have said 
goodbye, something twinging painfully 
inside me as I saw her retreating frame 
silhouetted in the porch light, all alone, 
and I’d have texted her when I got home 
to let her know I was safe.

But these days things are different. 
Now she is ill. Now I have a one-year-old 
son she has yet to acknowledge, a  
wedding she didn’t attend, a husband 
she has not met. She is ill, I have to keep  
reminding myself. She doesn’t hate  
me, she is unwell.

At least, I think she’s unwell. The  
general consensus is that something  
is wrong but she won’t let the doctor  
in to make a diagnosis. The police get 
waved away when they visit once a  
month with a battering ram to find out 
why she’s not answering the phone.  
The social worker and the local psychi-
atric team she will not countenance at 
all, despite the fact that they make a 
pilgrimage to her door every few months. 
‘Trespassers!’ she yells through the 
window, and worse, until they leave. ‘She 
seems like she knows what she’s saying,’ 
they tell me when I call. Me, she hides 
from in the stairwell.

To say it hurts is an understatement. It hurts me to see my mother’s 
features playing out across my son’s face as he grows. It hurts whenever  
I see something my mother would enjoy and then realise that I can’t 
share it with her. It is as if she has died, and it makes no sense. My mind 
is full of question marks when I think of it. This can’t be my mother, my 
brain tells me. My mother loves me. My mother used to let me choose 
any of the expensive perfumes on her glittering dressing table when 
I was ill as a child, and she’d use it to scent the water she sponged me 
down with, to cool my fever. My mother who, when at aged 12 I took  
to my eyebrows with tweezers and came down the stairs in shame  
looking like Fanny Cradock, over-plucked her own eyebrows in solidarity.  
My mother who even nursed me through a breakdown when I was 21. 
This can’t be my mother. It’s impossible.

But then my mother has always been impossible. When I was 
growing up, she was warm, independent and quick to temper. I loved  
her fiercely. I wanted to be her. She exuded an effortless, European, high-
cheekboned sort of beauty – all tumbling waves and dark, heavy-lidded 
eyes – and I wasn’t the only one who noticed. Men were always asking her 
out and, I swear to god, when she was in her fifties and complaining of 
being frumpy, a passing gentleman did a double-take in a New York hotel 
lobby and stopped to check that she wasn’t actually Sophia Loren. 

But she was also a clown, pulling faces and doing silly impressions 
while dressed to the nines in black and gold. She spoke seven languages, 
played Spanish guitar and piano to concert level despite having lost 60% 
of her hearing, and composed beautiful, melancholic poetry. When I was 
very young, my mother was dreamy and unreal; more like a character in  
a novel than a person.

This is largely because she wasn’t around much. She worked  
abroad as an interpreter and I spent a lot of time with my grandparents. 
My formative memories of my mother – blackberry picking on balmy  
summer afternoons, learning words through sounding out the syllables  
(‘Ichthyosaurus’ hasn’t been an issue for me since I was three), and 
learning how to cook Italian food – are all tinged with extra specialness 
because she was home, and she was choosing to spend her time with me.

I have edited out, as most would, the long depressions she fell into 
when she surrendered to full-time wife and motherhood. The woolly 
spiritual quests she went on in order to add meaning to her life. How  
she seemed to be holding it all together until my father died unexpected-
ly when I was 10, our once-solid family unit becoming fragmented. We all 
retreated into our own private grief and then our own private recoveries, 
and after several years of boarding school I wound up with an estranged 
brother living abroad and a mother who occasionally had nothing  
behind her eyes, which terrified me, so I kept trying to please her. ›  

‘I have a one-year-old son 
my mother has yet to 
acknowledge, a wedding  
she didn’t attend, a husband 
she has not met. But she 
doesn’t hate me, she is unwell’
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And for the most part, it worked. I ignored the bits that felt wrong about 
our relationship, like how all opinions that contradicted her own were 
ignored. Or the fact that, increasingly, no moments were ever allowed  
to belong to me; not even when my best friend died in an accident.  
Or how everything, in the end, had to be about her.

M
y mother stopped talking to me in 2014. She had suffered 
a worrying few months of illness (high blood pressure, 
the doctor said) where she had entirely stopped taking 
care of herself and, although she had bounced back, our 
Sunday lunches were becoming bizarre. Long, meandering 
reminiscing started to replace our postprandial walks by 
the river, and then the reminiscing would take a turn for the 

fantastical. She’d reference conversations that never happened, with me 
or with other people. These conversations were largely upsetting and 
she was generally the victim.

‘Your grandmother was a whore,’ she told me one day. ‘She was a 
whore all around town and everyone knew it.’ Then she said some worse 
things, things I can’t ever repeat, about my father. About her own father. 
About everyone I’ve loved who has gone. Things that cannot possibly be 
true. ‘Are you making this up?’ I asked her. She did not meet my eye, and 
she did not reply.

In 2014 I told my mother, who was growing increasingly reclusive,  
that I was pregnant. I told her breathlessly in an email. I told her  
before I even told my husband. She didn’t reply for two weeks, and  
when she did it was a furious tirade. I was selfish, she said, and uncouth.  
I was callow; I had abandoned her and chosen a new family. She wanted 
no part of it. She wanted no part of me. And that was that. Well, that 
should have been that. The truth is it’s not so simple. Just because 
my mother decided I was persona non grata, it didn’t mean that I was 
magically extricated from her life. If my father was alive, or if my brother 
hadn’t distanced himself from the family years ago, or if we weren’t so 
aggressively international that our nearest relative wasn’t an aunt in 
Paris I hadn’t seen for years, there would at least be some sort of buffer. 
I wouldn’t wake up at 5am terrified that my mother was dead. The buck 
wouldn’t stop with me.

But it does stop with me. I still pay for my mother’s phone, and a 
chunk of my income is still used to pay off the massive bill I took to  
help her out during her illness. Every month or so, when the home- 
help support freak out and become convinced that she’s slumped  
dead behind her front door, it’s me they call. Me, 100 miles away. Me,  
who can’t do anything. And every few months they make enough of  
a noise – and rightly so – to rouse the social services and psychiatric  
team, and then it’s up to me to trot out The Ballad Of My Mother over 
the phone to them, while bouncing my own son on my knee, before they 
hare off to her house only to be turned away again.

I go through cycles of emailing her 
chatty family updates and photos of  
my son. Sometimes, when the silence  
of no responses becomes too deafening,  
I crumple and descend into sadness  
and anger, and decide that I don’t have  
a mother. But I do have a mother. And 
she still emails me. She didn’t email  
me when I went into hospital to give 
birth, but she did email me on my birth-
day. She didn’t reply when I told her  
I had postnatal depression, but she  
did send me a two-paragraph update  
about her hydrangeas.

The question marks in my head are 
starting to lessen. I’m beginning to see 
that it’s been a long and not entirely  
surprising journey for her to get where 
she is now. And that perhaps she wasn’t 
just hiding from me because she didn’t 
want to see me, but because she couldn’t. 

Whether it’s dementia, mental illness, 
an unnoticed stroke, which is what I  
suspect has happened, or my mother  
has just mentally surrendered to the  
imagined bitterness of life, something  
is stopping her from engaging with me, 
and I have to accept that. Living with 
such uncertainty and so many unan-
swered questions is hard, but it’s what  
I have to do now.

In a way, last weekend’s visit was 
closure for me. I am going to stop ringing 
her doctor and her social worker in des-
peration. Of course I miss her, and I could 
do with a mother. But in a way my mother 
has raised me to be strong enough to 
survive and thrive without one. It’s a hard 
pill to swallow, but it’s not up to me to fix 
her. Especially when she has made it so 
clear that she doesn’t want me in her life.

In the end, I left the spring bouquet 
and the box of chocolates on my moth-
er’s doorstep along with a card. The  
card read, ‘To ma, I love you. Love  
Robyn’. I meant it. I also walked away,  
and I meant that, too. 

‘Whether it’s mental illness  
or she’s surrendered to the  
bitterness of life, something  
is stopping my mother  
from engaging with me’
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The age
of the ontrarian

Main photographyBeauGrealy

WordsKenyaHunt

    THE PEOPLE HAVE SPOKEN,  
                      THE SYSTEMS ARE BROKEN.  
        WE’RE ENTERING AN AGE WHERE 
QUESTIONING THE NORM HAS  
    BECOME THE NORM. IT’S TIME TO  
                  BE THE CHANGE, IT’S TIME  

TO BE PART OF THE UPRISING

Kanye West upset my dinner plans. He walked into a  
restaurant in Havana, Cuba. I was there as was a group of 
fashion editors and critics, a handful of the best-of-the-best 
in the business, all in town for a Chanel cruise show. We were 
dining on grilled lobster, sweet plantains, and rice and beans 
– a dish known as Moors and Christians. As a newcomer to a 
group who had worked alongside one another for well over a 
decade, I found them warm, funny and welcoming. And yet, 
as we all sat there chatting, Kanye – who was not in town for 
Chanel, but rather to film reality television with his wife Kim 
and sisters-in-law Khloé and Kourtney – seemed to irritate a 
few in the group simply by being in the building. The source of 
frustration: the West-Kardashians had bumped us from our 
reserved table.

There he was, pop culture’s ultimate contrarian, taking 
the private dining room with expansive city views earmarked 
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for some of British fashion’s most-admired vets without so 
much as a ‘please’ or ‘thank you’. Sorry, not sorry. 

During my plane journey back to London, I couldn’t help 
thinking about this scene and how symbolic it was. The sense 
that those on the fringes of the fashion world, as Kanye very 
much once was, are no longer just asking for a seat at the pro-
verbial table, but in some instances are taking the whole thing 
over. And it’s happening on every level of culture, fashion, 
media and politics in an unprecedented way. 

As Kanye later declared, during a now infamous appear-
ance on The Ellen DeGeneres Show in which he gave a 10- 
minute monologue, we’re living in a new renaissance. Ian Gol-
din, a University of Oxford historian, former adviser to Nelson 
Mandela, and author of the book Age Of Discovery: Navigat-
ing The Risks And Rewards Of Our New Renaissance, de-
scribes it as ‘an ideas revolution’. His co-author Chris Kutarna 
adds, ‘Everything you thought you knew is being overturned.’ 

Many would argue that Kanye, he of the self-declared  
artistic genius, unfiltered tweets, enraging speeches and  
polarising Glastonbury performances, is the living embodi-
ment of the worst of modern culture. I think he represents a  
phenomenon worth being discussed, an idea that ultimately  
impacts us all. 

Welcome to the age of the contrarian. Twenty years 
ago, this person might have been limited to spaces, groups 
and places that were largely viewed as anti-establishment. In 
many areas of society, today’s contrarian is influencing the 
establishment, if not campaigning to take it over altogether. 
The rise of the contrarian is Serena Williams, a 36-time Grand 
Slam champion who dares to twerk in music videos and defy 
those who criticise her for refusing to embody the polite gen-
tility of the sport. It’s Jaden and Willow Smith, both dressed 
in skirts and challenging gender, race and ideological norms. 
It’s also Demna Gvasalia, a man who grew up in the former 
war-torn Soviet republic of Georgia before ultimately climb-
ing the ranks of fashion to found the critically-adored design 
collective Vêtements. He also became the Creative Director 
of Balenciaga, one of Paris’s most celebrated houses, not by 
assimilating to the system but by loudly calling for its disman-
tlement. This fascinates me as someone who is a contrarian 
to the core, having spent years as a journalist in fashion me-
dia, while loudly questioning the persistent homogeneity of 
the very community in which I worked.

Until recently, honesty and an unpopular opinion could 
derail a celebrity or designer’s career. Those who didn’t 
mince words were usually so rich and famous that they were 
impervious to backlash, à la the unapologetic candour of 

older icons such as Karl Lagerfeld, Giorgio Armani, Cher 
and Patti Smith. Or they were so counter cultural that they 
couldn’t care less about fitting in with the mainstream, such 
as Vivienne Westwood, RuPaul and Rose McGowan. 

But now it’s the unpopular opinions and the outsider 
sensibility they often represent that have become curren-
cy. Because in truth, we’re all outsiders. A changing global 
economy, whiplash fast innovation, increasingly unstable job 
market (hello, as-yet-unknown impact of Brexit), digital dis-
ruption, heightened connectivity and as Goldin says, ‘the ad-
dition of three billion more literate brains than a generation 
ago’ have exposed the idea of normalcy as a lie, a false posi-
tive. And interestingly, it’s creating fertile ground for radical 
thinking and creativity. Because what else do we have to lose?  

In the book, You Are Not A Gadget, the tech entrepreneur 
Jaron Lanier explained that the difference between san-
ity and fanaticism is how close a person feels to irrevocable 
change: ‘If you believe the rapture is imminent, fixing the 
problems of this life might not be your greatest priority. You 
might even be eager to embrace wars, and tolerate poverty 
and disease in others to bring about the conditions that could 
prod the rapture into being.’ Similarly, contrarianism seems 
to thrive when there is a collective sense that the system is 
broken; that one is on the cusp of a revolution and therefore 
more willing to take risks. But unlike fanaticism, contrarian-
ism is actually freeing. Kutarna adds, ‘We’re in a period where 
we’re questioning the known world. Where people are tearing 
down what they thought they understood.’ 

In the same way the Industrial Revolution birthed a gen-
eration of contrarians – John Ruskin, William Morris, Amelia 
Bloomer, the Pre-Raphaelites, Oscar Wilde, the list goes on – 
who questioned everything from fashion and art to sexuality 
and gender roles, we’re entering a period in which the act of 
questioning the norm has become the norm. 

To see what I mean, look no further than the current 
state of play of the fashion industry, with its most revered 
creatives burning out, dwindling budgets and unwieldy pace. 
Adding to the flux, research reveals millennials care more 
about spending their money to support social causes or ex-
perience life-enriching happenings than collecting designer 
pieces*. Luxury no longer has the same hold, which explains 
how we reached a point where a somewhat literal, Ducham-
pian remake of a DHL shirt by the then relatively unknown 
collective Vêtements shook up the fashion world. ‘Reality is a 
huge piece of our work,’ Gucci Creative Director Alessandro 
Michele told Vêtements founder Demna Gvasalia during an 
interview with T Magazine, in which they spoke of the need ›  

Left: The ultimate 
contrarian?  
Kanye West

Main image: 
Actress Amandla 

Stenberg. Right: 
Vêtements AW16
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her platform to speak up against race and gender inequality.
That being said, contrarianism does come with a dark side,
one that is most obvious in the world of politics and activism.
Just as the climate of socioeconomic upheaval has opened
the door to bolder, radical rethinking and greater inclusivity
(hello, Mayor Sadiq Khan), it’s also created a climate that is
ripe for those who want the opposite (cue Brexit). As Goldin
put it: ‘Not only good ideas travel, really bad ideas and dis-
ruptive ideas travel and that’s the renaissance story as well.
We’re living in a time of rapid progress, growth and chal-
lenges to authority, but also rapid extremism.’ He also notes:
‘Individuals are becoming more and more powerful as gov-
ernments become less so.’

But for every Khan there’s a Donald Trump, a man who
has built an entire presidential campaign by exploiting the
kinds of unpopular opinions that fill internet forums’ com-
ments section. There’s a reason he’s the most popular presi-
dential hopeful on Reddit, a site that is entirely made up of
user-generated comment threads and known for its anti-
establishment leanings. Earlier this year, the subreddit called
r/The_Donald had 52 million page views. The bullying, hate-
mongering, xenophobia, sexism, racism – it’s all there.

But for those of us who shudder at the thought of a Trump
presidency, Kutarna is quick to point out that the issue isn’t
as simple as the Trumps of the world rising up and toppling
the establishment. ‘It’s hard to look simplistically at that and
say one or the other is growing steadily stronger. It’s actually
that the scale of conflict between them is growing,’ he says.

‘What we’re really saying is, “Wow, reality doesn’t fit my ex-
pectations anymore,”’ Kutarna continues. ‘Rapid change has
invalidated what we think we know. And so Donald Trump, is
what it is. Reality is what it is. We just didn’t see it coming.’

And yet, despite the unsettling nature of the climate that
has led to this wave of contrary thinking – the volatility, the
uncertainty, the Trumps – I still believe the exciting possibili-
ties of this new age outweigh the drawbacks. And let’s be real,

that’s probably because the presence
of my voice on these pages wouldn’t
even be possible without it (and my like-
minded contrarian Editor). Listening to
Goldin and Kutarna only bolsters that
feeling. ‘This is actually the best time in
human history to be alive,’ says Goldin.
‘There are just a lot more geniuses in the
world, there’s a lot more creativity and
[our connectivity] allows these ideas to

be shared. There’s also more diversity and that’s incredibly
healthy and leads to new ideas and thinking’ – unpopular opin-
ions and all, for better and worse. And on that note, it only feels
right to end with a tweet from the most notorious contrar-
ian of our time, Mr Kanye West himself: ‘I don’t give opinions
because they are commonly agreed upon. I say what I feel.’

to rethink fashion’s long-held system of trend cycles and sea-
sons. Gvasalia is now widely viewed as one of fashion’s most 
exciting new inciters: ‘I think that fashion, for a long time, has 
been in a prison. Without freedom. I think that without free-
dom, with rules, it’s impossible to create a new story.’

And so we now find ourselves in a place where the fash-
ion world is rejecting old norms and embracing ideas that 
were previously unheard of. Couture houses such as Chanel 
now include elevated versions of pedestrian pieces like den-
im jackets in their collections. Meanwhile, the models with 
the most buzz are the ones who reject every possible trope, 
whether that be Adwoa Aboah’s shaved head or Hari Nef ’s 
refusal to subscribe to a gender binary (see p230). In fashion, 
contrarianism is very much about rejecting the fantasy of ho-
mogenous perfection and bottomless luxury that ruled for so 
many decades, and getting honest about our reality. 

To be clear, the contrarian is much bigger than  
fashion. I first began to consider the power of the contrar-
ian as I watched a string of young, black actresses such as The 
Hunger Games’ Amandla Stenberg and Shake It Up’s Zendaya 
Coleman speak out about a systemic lack of regard for black 
lives in the US at a point in their careers when most would play 
it safe in order to get a foot in the door. ‘As culture shifts and 
racial tensions are tested through the vehicle of the #Black-
LivesMatter movement, it is impor-
tant to question: Do female black lives 
matter too?’ Stenberg wrote in a short 
essay published on Twitter. Her words 
spread quickly and resonated strongly 
with young people as police officers na-
tionwide were literally getting away with 
murder, and dividing the country over 
the use of the hashtag #BlackLivesMat-
ter. ‘It’s a hard thing to be silenced and 
it’s deeply bruising to fight against your identity and to mould 
yourself into a shape that you just shouldn’t be in,’ she later 
said in a Snapchat video after revealing her bisexuality. 

Tellingly, the popularity of Stenberg and Coleman, who 
was famously criticised for wearing dreadlocks to the Oscars, 
has grown in direct proportion to their activism. So much 
so that Stenberg received a starring role in a film about the 
#BlackLivesMatter movement off the back of it. And perhaps 
the impact of their voices paved the way to Beyoncé speak-
ing out about race and feminism in her visual album Lemon-
ade, putting an end to years of criticism that she wasn’t using 

‘WE NOW FIND OURSELVES 
IN A PLACE WHERE THE 
FASHION WORLD IS 
REJECTING OLD NORMS AND 
EMBRACING PREVIOUSLY 
UNHEARD-OF IDEAS’

Right: Vêtements 
AW16, created  

by fashion’s  
most notorious 

disrupter,  
Demna Gvasalia
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THE IKKS COLLECTION With a focus on natural fabrics and individual pieces that – as you might 
expect – embody effortless French style, IKKS has a reputation for clothes that are both fashionable 
and luxuriously timeless. It's an ever-evolving selection that's designed to be mixed and matched to 
create multiple looks and silhouettes. As you'll quickly discover, there really is something (or many 
somethings!) for everyone. See all the latest collections at ikks.com

CLOCKWISE FROM LEFT: PRINTED SHIRT,

£105, LEATHER BIKER JACKET, £365, WOOL-

MIX DRESS, £190, WOOL DUSTER COAT, £300,

AND SUEDE TASSLE SKIRT, £85. ALL IKKS

lish, understated, endlessly chic – insider favourite
S has just opened its first ever London store

Once upon a time it was simple: if you were any
kind of follower of fashion what happened on  
the catwalk would find its way to your wardrobe  
in line with a current season’s key trends. Fast 
fashion was officially a thing. Not anymore.  
These days, increasingly, more and more of us 
want style that lasts. And we want that style to 
reflect us as individuals – modern, confident  
and, yes, fashionable. Just not slavishly so. 

Enter French fashion brand IKKS. Already  
a leading name on some of Europe’s most stylish 

high streets – from Paris to Amsterdam, Berlin
to Madrid – IKKS has just opened its first flagship 
London store in the heart of the West End. As well 
as being home to the brand’s ready-to-wear, bags, 
shoes and accessories collections, the store is 
where you will also find a tailor-made selection 
featuring key signature pieces from IKKS’s 
womenswear collections. And all in the natural 
fabrics and easy-to-pair style the brand is known 
for. Go inside and prepare to be inspired. 
IKKS, 10 South Molton Street, London, W1

FRENCH 
TWIST

ELLE PROMOTION



EAT  WELL
AND WITH LOVE

Ruby Tandoh loved the rules of wellness. But when it became a 
dangerous obsession that masked an eating disorder, she  

decided to break free from food dos and don’ts and found that eating well, 
with love not fear, is the most nutritious diet of all

Photography Azim Haidaryan

I MAKE A LOT OF BIG DECISIONS IN SUPERMARKETS. When I’m just through the 
automatic doors and the aisles sprawl colourfully ahead of me, while the basket is still 
light in my hand, that’s when I choose who I want to be that week. Some weeks that 
means piling my basket with fruit and vegetables that are destined for a reinvented, 
glowing, smoothie-fuelled me. Other days I choose a frugal new life philosophy, scoop-
ing clearance bargains, dried pulses and store-cupboard staples into my trolley. 

When I was most ill with my eating disorder, which pushed me between depressive 
bouts of bingeing and purging, and when I cloaked that illness in the respectable guise 
of ‘wellness’, I was proud to unload the meagre, mainly green contents of my shop-
ping basket on to the conveyor belt. And when I was ready to start moving beyond the  
eating disorder, it was against the chaotic backdrop of the supermarket shelves that 
I began to forge a new me.

I had loved the rules of wellness. No meat, no dairy, no food after 6pm, no caffeine, 
no junk food, no portion larger than this or that, no fried foods, no eggs. Caught in the 
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dogmatism of wellness and soothed by its promise of happi-
ness, I felt safe from the messy, dangerous world outside. But 
especially through the warped lens of an eating disorder, that 
tangle of rules soon started to constrict me as much as it had 
coddled me. 

I HAD BECOME FEARFUL. Food didn’t taste the same 
any more and every bowl of porridge or sliver of lemon  
meringue pie had only as much value to me as the nutrients 
it provided and the calories it held. I needed a new rule-free 
start. So I went to the supermarket and with a big trolley and 
a long, long list, I set out to face my fears.

Between the moralistic overtones of ‘clean eating’ and 
the fear of fatness that permeates our food industry, leav-
ing wellness behind is no easy thing. Luckily though, there’s a 
growing backlash against the kind of disingenuous, even dan-
gerous advice pedalled by self-styled wellness gurus. Belle 
Gibson, known for her alternative health blog The Whole Pan-
try, was last year revealed to have lied about her ‘clean’ diet 
having cured a cancer that, it turns out, never existed. Hems-
ley + Hemsley, the sisters who helped popularise a gluten-free 
diet through their Channel 4 cooking show, Eating Well With 
Hemsley + Hemsley, have come under scrutiny for their links 
to the controversial GAPS diet, which purports to cure ill-
nesses from autism to schizophrenia through a highly restric-
tive diet. Even former queen of comfort food, Nigella Lawson, 
has been lambasted for her collusion with the wellness craze 
in her most recent BBC2 series, Simply Nigella, outraging 
viewers by showing them how to make avocado on toast.

But even despite the tide turning on wellness, finding  
a new path is daunting. The rhetoric of clean eating is easy 
enough to unpick, but the anxiety that those judgements 
about food – clean, dirty, good, bad, toxic, virtuous and guilty 
– etch into our psyches are harder to erase. We’re made to feel
as though food is a minefield, and that nutrition is just about 
packing as many nutrients into as little substance as possi-
ble. We’re expected to function with the efficiency of robots, 
and to feed ourselves in a utilitarian spirit. It’s a neurotic, con-
flicted food culture that forgets that we are individuals with 
complex needs, tastes and desires. It’s time we put ourselves 
back in the picture.

Some dietitians, including Michelle Allison of fatnutrition-
ist.com, recommend just this. On her website, you’ll find little 
information about what to eat. There’s no ode to chia seeds 
or evangelism about oats; this type of nutrition is calmer, 
more measured and less polemic. Rather than dictating what 
you should eat, the focus is on how you eat: you already have 
the tools at your disposal to eat what’s best for your mind and 
body. Unless you have a medical justification for a special diet 
(and that’s for a doctor to decide), eating well is as simple as 
having a varied diet, following your appetite, taking the time 
to enjoy regular meals and eating what you want, in whatev-
er amounts you choose. Most importantly, it’s about eating 
without fear. When I first set out around the supermarket 
with that empty trolley, ready to step away from wellness and 
into my new appetite, I was scared of the freedom. It felt like 

a descent into lawlessness with no rules to keep me on track,  
I could put anything in my trolley. If I filled my bags with ‘junk’, 
I’d overeat; if I overate, all the order I’d so carefully structured 
my life with would tumble around me. With excitement, greed 
and fear curdling in my stomach, I started snaking through 
the aisles. 

I picked up salted crackers and a brick-heavy block of 
cheddar cheese, two tubs of ice cream and a packet of frozen 
potato waffles. I slowly gained momentum as I let my crav-
ings take me to the deli counter where a small roast chicken 
tempted me, and then to a punnet of glistening redcurrants,  
a fragrant bunch of thyme and a jar of thick, sweet honey.  
I was surprised at how good it felt. When I was given that free-
dom, I didn’t spiral out of control at all: I felt more empowered 
and more balanced than ever.

Over the weeks and months that followed, I let that at-
titude slowly permeate every part of my diet. I let myself 
eat chocolate, or soup, or vegetables, or chips, whenever  
I wanted. I was shocked when, free from the weight of food dos 
and don’ts, my cravings pulled me just as often to smoothies 
as they did to the fish and chip shop. When I stopped being 
scared and allowed myself to eat the food that made me feel 
good, I felt happier and healthier than ever. 

And that joy isn’t just a nice perk of a fear-free diet – it 
might even be good for you. In a study conducted in the 
Seventies, a group of Swedish women were fed a traditional 
Thai meal of rice and vegetables with fish sauce, chilli and 
coconut*. The study found that these women – unused to 
spice, and presumably out of their meat-and-two-veg com-
fort zone – absorbed significantly less iron from the food 
than Thai women who ate exactly the same meal. What’s 
more, when the meal was puréed and reduced to nutrition-
ally identical though unappealing slop, the Thai women ab-
sorbed far less iron than they had when the food had been 
presented in its usual format. Clearly, enjoying our food 
makes a difference to how it nourishes us. Add to that the 
effect of stress on our digestion – curbing our appetites and 
interrupting our metabolism – and it becomes clear that a 
rule-free, pleasure-rich diet isn’t just a nice idea, it’s essen-
tial for good health.

I’M STILL NOT ‘CURED’ OF MY EATING DISORDER, and 
I don’t know if I’ll ever be completely free of that anxiety. It 
revisits me sometimes for days or weeks when my mental 
health is poor, or when I’m scared, or tired, or sad. But the fur-
ther I stray from wellness, the more secure I feel in my recov-
ery and the healthier I am in both mind and body. I steer clear 
of prescriptive diets, rules and scaremongering, I let my ap-
petite take the lead. I fell in love and made some new friends,  
I cooked for the people I knew and liked, and allowed myself to 
be nourished by them in turn. When I first cooked for my girl-
friend (pancakes with honey and lemon) and made a replica of  
Matilda’s Bruce Bogtrotter chocolate cake for a friend’s birth-
day, food seemed richer, more joyful and more exciting than 
ever. This is what it really is to eat well. And it tastes good.
Flavour by Ruby Tandoh (Chatto & Windus, £20) is out now
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The frilly piece

I’ve got frills, they’re multiplying, and I’m losing con-
trol. Forgive the Grease reference, but I can think of
no better way to describe the day I spent in a ruffled
Philosophy by Lorenzo Serafini polka-dot dress, a
look put together by the ELLE fashion team for me.
The dress was romantic and hyper-feminine but
skewed – a very AW16 idea as seen not only at Phi-
losophy but Fendi, Isabel Marant and Gucci.

I normally wear clothes I can trust: trouser suits,
shirts, jumpsuits. Items I don’t need to give a second
thought to during the day as I know they’ve got my
back. It means I can relax and do my job confidently.
But today, I’ve never felt less like myself.

WORN BY LOTTE JEFFS

I liked the sheer Roksanda polo neck that the
dress was paired with, although when I asked to
wear a vest underneath, ELLE’s Accessories Editor
Donna Wallace looked at me as if I’d just suggested
teeming it with an Eighties fleece. I was totally bare-
chested, my modesty only just kept in tact by straps
that threatened to slip off at any moment.

In this dainty dress I feel precarious and, frankly,
a bit silly. It’s fine when I’m out on the street for the
photo shoot, as I twirl and try to look nonchalant
while posing in a newsagent’s. It’s so different from
my normally androgynous sense of style that the
only way not to completely buckle under the embar-
rassment is to ‘own it’ and make like the girly girl.
IfindI actually enjoy feeling pretty and feminine.

But back in the office it’s a different story. In my
role as Deputy Editor of this magazine I go to lots

AS THE NEW SEASON MAKES
THE CASE FOR CHANGE, THREE

ELLE STAFFERS DECIDE TO LEAVE THEIR
WARDROBE STAPLES BEHIND AND TRY

AUTUMN’S TRICKIEST TRENDS. IF THERE
WAS EVER A TIME TO MOVE OUT OF YOUR

FASHION COMFORT ZONE, IT’S NOW

WE WORE
THE TRENDS*

CH
LO

É

LOTTE WEARS 
Multicoloured silk 

dress, £950, 
Philosophy di 

Lorenzo Serafini. 
Blue silk-mix top 

(worn underneath), 
£575, Roksanda
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of important meetings and have to make quick
decisions with confidence. Sitting at my desk in
this dress I can’t concentrate; I keep catching the
frilly sleeves in the corner of my eye and it honest-
ly makes me feel less authoritative and able to do
my job. When our Art Director Andrew (the only
straight man in the office) asks my opinion on a
layout, I stand up and suddenly feel like a little girl
talking to a grown-up at a birthday party – I cannot
take myself seriously, even if he is clearly making a
concerted effort to do so.

I like wearing dresses but they have to be black
or navy blue and none that I own feature any kind of
embellishment. The fact that my new outfit is red
and blue spotted, complete with ruffles and gold
straps, is a real challenge. Who am I in this? It makes
me wonder. Thank goodness for
the black stomper boots that
I’m wearing with it: the added
height they give me is the only
thing that is making me feel
anything like an adult.

Make-up artist Lou Teasdale
pops into the office – we’ve never
met so it’s a good test. She chats
to me perfectly normally but afterwards I ask if she
paid any particular notice to my outfit. ‘I just figured
you were one of those fashion girls. You know, you
look like how people imagine women on fashion
magazines look. But I thought you were cool.’ Well,
that’s something. Later I post an outtake from the
shoot on Instagram with the caption: ‘Weird day.’
My mother comments almost immediately: ‘Why
are you in the corner shop in a posh frock?’ I can’t
quite bring myself to explain.

While this quirky yet highly feminine look works
for the Fendi, Philosophy or Marant girl, I just feel
a bit like the flamenco dancer emoji: the universal
symbol of a good time, but essentially meaningless.

IN ACTUAL REAL LIFE

The last time I wore velvet was 1995. I was 12 and cel-
ebrating my Bat Mitzvah. The look in question was
a bottle-green crushed velvet dress with a black net
underskirt. Don’t be jealous. John Major was Prime
Minister, Pulp’s Common People dominated the
charts and I hadn’t even heard the words ‘personal
style’ used together. But I did love that velvet dress.

Fast forward 21 years and I’d like to think I have a
pretty good idea of what I like and what looks good
on me. A rotating palette of grey, navy, black and
white denim, cotton or leather. A high waist, a great
pair of boots or trainers and a classic jumpsuit or
cocktail dress if I’m going out. Easy.

My youthful flirtation with velvet apparently ex-
pired with my childhood and it hasn’t featured on so
much as a scrunchie since. In fact, texture rarely fig-
ures in my repertoire. I’m not a fan of shearling, never
did mohair and I struggle with a cable knit. I like sim-
ple, comfortable and unfussy. But as I watched the
trends emerge from the AW16 catwalks, I couldn’t
shake the feeling that the return of the velvet suit on
virtually every catwalk (Vêtements, Valentino, Stella
McCartney, the list goes on) was a sign.

I’m a stubborn person but any time I do deviate ›

The velvet suit
WORN BY HANNAH SWERLING

‘IT MAKES
ME FEEL
LESS ABLE
TO DO MY
JOB. WHO
AM I IN THIS?’

HANNAH WEARS
Green viscose and

silk-mix jacket, £89.99,
and matching trousers,

£69.99, both Mango.
White vintage T-shirt,

Hannah’s own
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STYLING TIPS
FRILLS
Wear with: A
T-shirt or rollneck
to play them down.
Avoid: Fussy
footwear. Clean
ankle boots, slides
and trainers are
your friends.
Entry level: Start
with a simple,
structured ruffle
and work your way
up to multi-tiers.
VELVET SUIT
Wear with:
Vintage tour
T-shirts. Think
band manager,
rather than
Eighties groupie.
Avoid: Too much
velvet, as in a
head-to-toe velvet
look with velvet
accessories.
Entry level:
Dark, wear-with-
anything velvets.
STOMPER BOOT
Wear with: Any
kind of denim.
Avoid: If you have
weak ankles. It
will end in tears.
Entry level: Black
lace-up boots.
Practical and they
go with anything.

I own 24 pairs of trainers, ranging from the pristine
to the downright, ahem, distressed. ELLE’s sarto-
rial Mark Zuckerberg, I like a fuss-free approach to
dressing: clean lines, block neutral colours, not a
sign of print, and absolutely no heels. Me in stilettos
is not a pretty sight. I stagger, I stumble, and my al-
ready tiny strides devolve into a shuffle. But above
all else, I don’t feel like me. The solitary pair of heels
I own sit in a corner of my wardrobe. I’ve worn them
exactly once, for 10 minutes, at a wedding.

So it was with severe trepidation that I was roped
into wearing a pair of this season’s new tall shoes. My
challenge: a day wearing a platform stomper boot.
Why? See Marc Jacobs and Balenciaga for platform
goals. After five years at the top of the footwear food
chain, flats now have fierce competition in the form
of the spindly stilettos and double- and triple-soled
shoes that appeared on AW16 runways.

But I’ve always been intrigued by the power of
fashion to change the way you feel. Because per-

from the monochromatic safety of my wardrobe,
I love it. But I always retreat back to my comfort zone.

AW16 is all about tearing up the rulebook, so
I’ve decided to embrace the spirit of adventure and
channel my fearless 12-year-old self. Before you can
say ‘Austin Powers’, I’m standing at the bus stop
wearing a green velvet trouser suit from Mango.
I don’t usually dress to stand out, so I narcissistically
believe that everyone else waiting for the
number 82 must be staring at me. Of course,
they’re not. No one is giving me the side eye
for what feels to me like ostentatious show-
boating, but I do get a few approving nods as
I walk into work.

Really, this look is incredibly simple. The
cut of the jacket and long, fluid trousers cre-
ate a sharp silhouette, which feels very me,
and paired with a vintage-style T-shirt, I’m really not
a million miles away from my everyday style. There’s
something quite romantic and sophisticated about
a velvet suit. I walk a little taller, feel a little braver
and promise myself that I won’t make these style
departures such a rare event.

Next time I wear this look, I may even try a plaid
shirt (hello, Vêtements) and trainers. I can’t wait.
Velvet has officially left the underground.

sonal style is often less about the clothes and more
about the state of mind behind them, right?

So I pulled on a pair of multicoloured House of
Holland ankle boots. They were everything I was ter-
rified of: 6in high, shiny and graphic. And because
I figured I might as well commit to this little exercise
in sartorial mindfulness, I decided to wear them with
a billowing vintage doll dress. And just like that, my
‘pretty goth punk’ alter-ego was born.

But I felt silly. As much as I can be a big person-
ality in the office, I don’t dress for attention. Try-
ing my best to avoid my usual adjectives of stubby
and chubby in my new outfit, I desperately tried to
channel gracefulness and elevated cool as I wore
my new look at work. I was forced to be more wom-
anly and I liked that. Or at least I did in the safe con-
fines of the ELLE office. Out on the cobblestones of
London’s Soho on my lunch break was another mat-
ter: I could almost hear people cackling at me. I felt
like my clothes screamed, ‘Look at me!’

Inevitably there were some stares, but there
were also smiles, and one guy who shouted, ‘Sing it
Aretha!’ You can’t take life too seriously when you’re
wearing Ziggy Stardust-esque boots and a dress
that resembles a Fifties house coat, so I went with it:
a wink here, a smile there. I liked my sassier alter ego.

What this experience has taught me is that much
to my surprise, I can walk in heels. Not particularly
elegantly, but I can do it. And it felt good, like I was
a woman with a broader arsenal of choices to reflect
my mood (normcore one day, maximalist the next).
I think on occasion I might embrace the platform
and, shockingly, I might actually enjoy it.

The stomper platform

BILLIE WEARS
Blue vintage viscose dress,
£55, and blue polyester
top (worn underneath), £22,
both Asos. Multi-coloured
leather-mix boots, £385,
House of Holland
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‘I WALK 
A LITTLE 
TALLER  
AND FEEL  
A LITTLE 
BRAVER’

WORN BY BILLIE BHATIA
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...MAKING HEROES OF UNDERDOGS, REBELS AND MISFITS.

 

 

It’s time to ask…
             …NOW WHAT?

Start from scratch. 
          Question everything.

Be bold,  
be brave,  
be different.

FASHION IS PUSHING BOUNDARIES LIKE NEVER BEFORE.

THE WORLD IS CHANGING BEYOND MEASURE...

201



IF YOU FIND IT HARD TO BELIEVE THERE’S ANYONE IN LOS ANGELES WHO 

HASN’T HEARD OF KRISTEN STEWART, you can’t have met Errol. The oc-
togenarian manning the local polling station for Democratic nominees 
is oblivious to the megastar standing in front of him. ‘And you are?’ he de-
mands while flicking officiously through his register. ‘It’s S-T-E-W-A-R-T,’ 
Kristen whispers, not wanting to loudly proclaim her full name, which 
must seem like it belongs more to other people than it does herself.

But nope, Errol does not quite hear her so she reluctantly inches up 
the volume to announce herself once more. Then there’s a problem – 
it’s the first time Kristen has ever voted (‘It’s terrible, I know, but I’ve 
always been away or in this weird bubble’) and she’s been marked as an 
absentee. Errol does not approve and gives her a form to fill in. I reckon 
she’s quite enjoying this entirely normal interaction – the form not being 
whisked away and sorted out on her behalf must be a novelty. She pulls 
out a driver’s licence, which features a photo of a girl who looks a lot like 
Twilight’s Bella Swan, and gets to work. Once her vote has been cast, 
for Bernie Sanders by the way, we both get an ‘I voted’ sticker and I feel 
proud to have done my bit for US politics – even if as we’re driving back 
to her home in a nearby gated community, it’s announced on Twitter 
that Hillary Clinton has pretty much won the Democratic nomination.

She drives like she talks, veering off fast in one direction then stop-
ping abruptly before jolting forward again. Hunched over the wheel 
swearing like a trooper, Kristen is a compelling combination of edgy and 
a Kerouac kind of cool. She’s 26, the same age as my younger cousin (to 
whom I’m very close), and I find myself slipping into the same role I have 
with her: protective yet practical, keen to make things comfortable for 
someone who is slightly less socially confident than me. She won’t do up 
her seatbelt, despite the car’s incessant beeping and in the end I tell her ›  

A new light
‘Information is not being stolen from me anymore because   

I don’t hide any of it. What I care about is living in a truthful way,  
and I really am’– Kristen Stewart 

Interview Lotte Jeffs Photography Liz Collins Styling Anne-Marie Curtis
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WOOL CARDIGAN  
AND GOLD, DIAMOND  
AND CERAMIC RING,  
BOTH CHANEL. VINTAGE 
COTTON T-SHIRT,  
KELLY COLE. SILK-TULLE 
AND VELVET SKIRT, ISA 
ARFEN. NYLON TIGHTS, 
CALZEDONIA. LIPS: 
CHANEL ROUGE  
ALLURE VELVET IN 
ROUGE INGÉNUE
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THIS PAGE BLACK
SILK-TULLE COAT,
SIMONE ROCHA.
MULTICOLOURED SILK
SHIRT, CHANEL. EYES:
CHANEL DIMENSIONS
DE CHANEL MASCARA
IN SUBVERSIF
OPPOSITE PAGE VELVET
JACKET AND VISCOSE
TOP, BOTH CHANEL.
WOOL TROUSERS,
VINTAGE. EYES: CHANEL
LONGLASTING
EYELINER IN EROS
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to buckle up for goodness sake, and she does. 
I feel instinctively that I want to keep her safe. 
There’s a withered red rose on the dashboard 
and I have a hunch who it’s from (stay tuned). 
The fact that she keeps it there makes me 
think my instincts might be right – she’s one 
of those people who cares so acutely they’re 
forever teetering on the edge of suffering. But 
then, as Anne Brontë wrote, ‘who dares not 
grasp the thorn, should never crave the rose.’             

Later Kristen tells me, ‘There are some 
people who are really consumed by their re-
lationships, and some who compartmental-
ise and focus on other things. There are just 
some people in life who f*cking feel so much 
and some who don’t let themselves go there.’

‘So are you the former?’ I ask. ‘Yes! I think 
also right now I’m just really in love with my 
girlfriend. We’ve broken up a couple of times 
and gotten back together, and this time I was 
like, “Finally, I can feel again”.’ Her girlfriend 
is Alicia Cargile, a digital effects artist. She is 
not, nor has she ever been, Kristen’s personal 
assistant. (‘It makes Alicia so mad when peo-
ple write that. She’s a really successful artist 
in her own right.’)

WE’RE BACK AT HER HOME in the suburbs of 
LA’s bohemian Los Feliz district, drinking iced 
coffees in the ‘snug’ at the bottom of her mod-
ern two-storey villa. It has a cosy, upbeat vibe 
– characterful and lived-in, yet tidy enough 
to know she really loves her space. Her dogs 
hang out on the terrace overlooking the infin-
ity pool. Kristen, who is wearing skinny grey 
jeans, white Converse trainers, and a white 
T-shirt with a padlock necklace, wafts her 
hands towards an unemptied ashtray on the 
coffee table. ‘This is a problem,’ she says. ‘As 
I am getting older I’m growing into my OCD. If 
things are a mess, I feel like I have lost every-
thing. So I procrastinate by tidying, which is so 
stupid. I say to myself, “Just do what you need 
to do. If you want to write something, if you 
need to get a thought out, if you need to call 
someone about something creative, do it now! 
You don’t need to organise your desk first.”’

We talk more about control and she ac-
knowledges ‘once everything is taken care of 
I can set up a space or involve myself in a situ-
ation that I can completely and utterly lose 
myself in’. I suggest that this is what makes 
her such a captivating actress. Whether she’s 
playing the emotionless Nia in Drake Dore-
mus’ sci-fi romance Equals or a capricious 
1930s society girl in Woody Allen’s brilliant 
new film Café Society, you believe her. In a 

four-star review, The Independent called Allen’s latest work ‘gen-
tle, whimsical and sumptuously shot’, while Kristen’s performance 
has been widely praised, and rightly so.

Though she’s keen to get into directing and is this sum-
mer working on her first short – a ‘very visual art film’ – she still 
loves acting. ‘I have a really strong sense of identity when I’m 
working,’ she says. ‘If I’m having a bad day, or something exis-
tential or hormonal… If anything brings me down, I’m lucky if  
I have to go to work that day. And that could be anything, [from 
a film to] a photo shoot for Chanel.’ She is an ambassador for the 
brand and is also the face of Chanel Beauty, a role which she can 
throw herself into with enthusiasm because Lucia Pica, Chanel’s 
new Global Creative Make-up and Colour Designer, is what she  
calls ‘a friend and true visionary’. She says being around people 
who inspire her makes her feel ‘stimulated and like I have purpose;  
like I’m strong, confident and feel really good. So in terms of  
identity, I love my job.’

WHAT SHE DOESN’T LOVE is everything that comes with the job: 
‘When I’m making a movie or developing something, I really do for-
get about “celebrity” and that I have some responsibility to inter-
act with the public on what is for me a very personal level, but for 
them not personal at all. It’s an entirely imbalanced relationship.’

She takes a drag of her cigarette and blows smoke in my face, 
before apologising profusely and moving out to the terrace mut-
tering, ‘I’m sorry, I’m sorry. That’s awful.’ I join her in the midday 
heat, and take in the sprawling vista of palm trees and hilltop man-
sions spilling into distant downtown skyscrapers.

‘I very naturally do what I do,’ she continues. ‘The part that’s 
not easy is addressing so many people at the same time. I know 
how to talk to you, but I don’t know how to interact with the pub-
lic because that’s not one person – there’s no way to person-
ally address that entity.’ What would she be like if she wasn’t fa-
mous? She laughs. ‘Maybe I’d be more confident. Maybe I’d have 
a public Instagram and be obsessed with how many followers  
I had, as I’d need all the attention. I’d be one of those people talk-
ing really loudly in restaurants. I’d need to perform. Actors want 
to be looked at. I am the antithesis of that when I’m in public. 
Then I’m like, “Please everyone, I don’t want to exist.” But there is 
still a strong desire in me to be seen. It’s so weird.’ 

I tell her about my interview the previous day with Amandla 
Stenberg. She’s a young star whose fame is a result of talking di-
rectly to her fans and owning her narrative in a way that seems 
quite alien to actors such as Kristen who are nearly a decade older. 
We talk about Amandla’s vlogs, in which she is open about every-
thing, including figuring out her sexuality and sense of self. ‘It’s so 
genuine, and it’s so cool,’ says Kristen. ‘I really admire it. Luckily, 
I can feel proud in a different way because I acknowledge that a 
whole bunch of people look at me and I live by example.’             

She says she wasn’t exactly hiding anything before the last 
few years, but feels now, more than ever, that she’s ‘not being 
taken from’. She says, ‘Information is not being stolen from me 
anymore because I don’t hide any of it. I don’t care about any of 
the media coverage. What I care about is living in a truthful way, 
and I really am.’ I interject to ask if ‘living by example’, means be-
ing open about her girlfriend. ‘Yes! When I was dating a guy, I was 
hiding everything personal that I did because it was immediately › 
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Liz Collins

WOOL COAT, FAUX-
PEARL NECKLACE AND
PEARL BRACELETS, ALL
CHANEL. COTTON SHIRT,
MARGARET HOWELL.
SILK-TULLE SKIRT,
NEEDLE & THREAD.
LEATHER BOOTS (JUST 
SEEN), ALLSAINTS.
NYLON TIGHTS,
WOLFORD. EYES:
CHANEL MULTI-EFFECT
QUADRA EYESHADOW 
IN CANDEUR ET
EXPERIENCE AND
CHANEL LONGWEAR
LUMINOUS EYESHADOW 
IN ROGUE BRULÉ



WOOL COAT, CHANEL.
SILK-TULLE COAT
(WORN UNDERNEATH), 
SIMONE ROCHA.
SILK-TULLE SKIRT,
AS BEFORE. LEATHER
AND SUEDE BOOTS,
ISABEL MARANT. NYLON
TIGHTS, WOLFORD.
SKIN: CHANEL POWDER 
BLUSH IN ROUGE 
PROFOND
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trivialised. We [Kristen and ex-partner, Twi-
light co-star Robert Pattinson] were turned 
into these characters and placed into this 
ridiculous comic book, and I was like, “That’s 
mine. You’re making my relationship some-
thing that it’s not.” I didn’t like that. But it 
changed when I started dating a girl. I thought, 
actually, to hide this provides an implication 
that I’m ashamed of it, so I had to alter how  
I approached being in public. It opened my life 
up and I’m so much happier.’

I’m pleased her sexuality was not the cause 
of any crisis of self or confusion. As a girl with a 
girlfriend myself, I know there’s nothing more 
boring than getting stuck in a conversation 
with someone who wants to know the details of 
your coming out and secretly hopes there was 
some inner conflict along the way, or asks how 
‘gay’ you are on the Kinsey scale, or when you 
first knew you were attracted to women. But 
Kristen and I agree that none of this matters. 

NOT TO SAY THINGS HAVE ALWAYS BEEN 

EASY. At the height of her Twilight fame, she 
admits, ‘I went through so much stress.’ The 
pressure of being a young star contributed to 
serious physical anxiety: ‘I had panic attacks.  
I used to puke every day and very casually too. 
Luckily I never suffered from an eating dis-
order; it wasn’t to do with that. I always had 
a stomach ache. And I was a control freak.  
I couldn’t anticipate what was going to hap-
pen in a given situation, so I’d be like, “Maybe 
I’m going to get sick.” Then I’d be sick.’

So how did she get better? Did the situa-
tion change or did she change?

‘I changed, that’s the thing – at a certain 
point I realised that the fear was death, but I 
had gone through so much that did not kill me 
and… Sorry, I know that sounds dramatic. It is 
kind of what my short film is about – that first 
blow, that first awakening of realising [she 
shakes her head, her bleached blonde mop 
flopping over her eyes as she does so], “Oh, 
no, no, no, I’m fine.” And it’s only really in ret-
rospect that I realise the anxiety just ran out. 
I didn’t have the energy to do that any more.’

I wonder if she ever still has those anxious 
feelings in the pit of her stomach but she says 
no. ‘It’s kind of remarkable. I just grew out of 
it, but that’s not to say I don’t get worried.’  
She tells me she saw an acupuncturist recent-
ly because she can’t sleep and was told her  
adrenal glands run at a high rate. ‘I’m a high-
frequency person. I wake up here [she ges-
tures high above her head]. Then as the day 
progresses most people systematically pro-

duce less and less adrenalin so they are ready to sleep, but I have 
this fight or flight thing – I just won’t come down.’ She acknowl-
edges that this is a response to anxiety, ‘but it doesn’t debilitate 
me. If I’m not sleeping, I’m fine. It doesn’t worry me. I have no  
problem with odd hours.’

Her crew of artists and other actresses such as Dakota Fanning 
keep her grounded and, like all of us, she has different friends for 
different things. She says, ‘There are people who it’s so easy for me 
to be compassionate with. All I do when I see them is compliment 
them. I’m constantly like, “Dude, that looks so good on you.” It 
works both ways and by the end of the day I’m like, “Why are we just 
sitting here complimenting each other. What the f*ck is wrong with 
us?! We obviously need this.”’

Most of her friends live locally, but Kristen’s is the party house:  
‘I have one room that’s soundproofed so I can play drums really 
loud.’  She also vicariously enjoys her friends’ Tinder profiles, but 
says, ‘It doesn’t happen often enough. I’m always like, “Wait, let 
me see!” It’s so fun. I’ve looked over shoulders and been like, “You 
should say this…” and I have gone through swiping sessions, but I’ll 
mess them up sometimes and I’ll swipe the wrong direction.’

She sometimes sneaks into the back of dive bars to ‘dance 
around with friends to stupid music’, and in particular loves ‘Emo 
night’ at her local. ‘It is honestly soul reviving; it is so uplifting. It 
happens once a month and I wish it happened more often, but it’s 
basically a room full of 300 people all just, like, owning music that 
is so uncool. Nothing makes me feel better than that.’ She admits 
to being a reluctant dancer. ‘I wish I wasn’t. I’ve had a few experi-
ences where it’s four in the morning and I’m in Paris, and I’m like, 
“Wait, it’s Rihanna,” and I’ll go for it. Then I’m like, “That was so 
fun, why can’t I harness that more often?” And it feels like some-
thing just passed me by – I had it for a second then I lost it again.’

She looks down at the ‘I voted’ sticker on the lapel of her black 
bomber jacket and now seems like the right time to ask Kristen if 
this marks a new politically engaged stage in her life. ‘I feel a little 
bit more proactive. I’m not as bogged down by my work. I’ve been 
able to open my eyes and go, “Oh, wow, I live in a world that exists 
around me and isn’t just about making movies.” I was just so con-
sumed by my work for so long. It’s important to step out of that.’

So does she feel a pressure to have a ‘cause’ in the way Emma 
Watson and Angelina Jolie so passionately do? She says, ‘Actually, 
I wish people would put more pressure on me. The more you are 
exposed to, the more you can funnel your power. I haven’t done 
any of that at all yet but I understand what I could be capable of.’

In the meantime, maybe it’s enough of an achievement that Kris-
ten has survived anxiety and grown up amid a barrage of untruths, 
judgement and public scrutiny, emerging from it still positive, still 
kind, still true to herself and, most importantly, still with a sense of 
humour. She says, ‘I have a sturdy faith in my base. I obviously hope 
everything going on right now will work out, but I am confident that 
life is good and I’ll be OK whatever. In moments when that is cloudy 
and I feel saturated – however consuming those feelings are, they 
are so momentary. I’m think pretty good at being happy.’

If I was her, I wouldn’t whisper my name, I’d say it loud and 
proud. Kristen Stewart may have just voted for the first time, but 
in her own small way, I think she’s already changing the world. 
Café Society is in cinemas 2 September
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GREY WOOL CARDIGAN, 
CHANEL. BLACK LACE 
SHIRT, MAGDA BUTRYM. 
BLACK VINTAGE COTTON 
T-SHIRT, KELLY COLE. 
BLACK DENIM JEANS, 
AG JEANS. BLACK AND 
WHITE LEATHER  
SHOES, ISABEL MARANT.  
SILK-TULLE SOCKS, 
DARNER SOCKS. 
HAIR: ADIR ABERGEL  
AT STARWORKS  
ARTISTS. MAKE-UP: 
JILLIAN DEMPSEY AT 
STARWORKS ARTISTS 
USING CHANEL LE 
ROUGE COLLECTION N°1 
AND LE LIFT V-FLASH. 
MANICURE: CHRISTINA 
AVILES AT OPUS  
BEAUTY USING  
CHANEL LE GEL COAT 
AND BODY EXCELLENCE 
HAND CREAM

Liz Collins
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WOULD ZAYN MALIK GIVE DRAKE A LAP DANCE? Wait, let me add some 
context: I’m sitting on a sofa with one of the biggest pop stars on the 
planet, discussing his ambition to work with the Hotline Bling rapper 
who has a fondness for grinding with his collaborators: Nicki Minaj and 
Rihanna to name a couple. Naturally, I wonder… Would Zayn go there?  
‘I wouldn’t be able to,’ he says with a shy smile. ‘I’m just not that great of 
a dancer. Maybe I’ll get a stunt double.’ 

Of course I already know this 23 year old doesn’t dance. We all do. He 
famously almost bolted during The X Factor in 2010, when Simon Cowell 
demanded he join the rest of the male contestants in a choreographed 
routine. Despite the rebellion he stuck with it, and so began five hesi-
tant years as part of the world’s most mercenary, chino-wearing pop 
group. More than 70  million record sales and 250 million YouTube views 
later, The Sunday Times 2014 Rich List calculated the band’s combined 
wealth to be over £70 million. Throughout this meteoric ascent, Zayn 
consistently looked uncomfortable. 

Then, on 25 March 2015, everything changed when Zayn became 
the first to quit the band. In the ultimate contrarian move, he left be-
hind guaranteed success, certain fortune and millions of adoring teen 
groupies to become, as he then tweeted, ‘a normal 22-year-old… out of 
the spotlight’. 

‘At that time in my life I felt I had done everything I could do there 
and I just needed to change it up,’ he says of his departure. ‘It didn’t 
feel brave. I just don’t have it in me to feel fully secure in anything I do. 
I always strive towards something better. It’s why I think sometimes  
I come across the wrong way, a bit distant. I’m just stressed out 
trying to control how I’m perceived. I think about things a lot.’ ›  

Soft power
‘Authenticity is the key to being a successful artist  

and to being iconic’ – Zayn Malik
Interview Lena De Casparis  Photography Nabil Elderkin Styling Donna Wallace
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LEATHER JACKET AND
VELVET HOODIE, BOTH
GIVENCHY. COTTON
T-SHIRT, ACNE STUDIOS.
EARRING AND NOSE
STUD, BOTH ZAYN’S OWN
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THIS PAGE BLACK  
FAUX-FUR JACKET 
AND GREY COTTON 
SHIRT, BOTH DOLCE 
& GABBANA. BLACK 
DENIM JEANS (WORN 
THROUGHOUT),  
THE KOOPLES 
OPPOSITE PAGE 
WOOL JUMPER, 
VALENTINO. SILVER RING 
AND EARRINGS (BOTH 
WORN THROUGHOUT), 
ZAYN’S OWN
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THIS PAGE AND 
OPPOSITE EMBELLISHED 
BLACK WOOL JACKET, 
AND EMBROIDERED. 
WHITE COTTON SHIRT, 
BOTH DRIES VAN NOTEN. 
BLACK DENIM JEANS, 
THE KOOPLES. BLACK 
LEATHER BOOTS, DIOR 
HOMME. SILVER CHAIN
VEST, ALEXANDER
MCQUEEN 
BELOW RED SILK 
JACKET, BURBERRY. 
BLACK COTTON  
TOP, TROOJO
OPPOSITE, TOP RIGHT 
WOOL JUMPER, AS 
BEFORE
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JACKET, HOODIE, T-SHIRT
AND JEANS, ALL AS
BEFORE. SILVER RINGS,
BOTH VERSACE
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So is his life more normal now he’s left One  
Direction? Far from it: he moved to Hollywood 
and started dating fashion’s most in-demand 
supermodel, 21-year-old Gigi Hadid, in No-
vember last year (more on her later). And on 
the first anniversary of his departure from  
the band, he released an R&B debut solo al-
bum Mind Of Mine, which has already spaw-
ned several hit singles, topped the charts on  
both sides of the Atlantic and garnered  
critical acclaim.

He says he feels anchored by his work. ‘My 
entire life has changed in the last year. I’m still 
taking it all in. I’ve found so much out about 
myself. Mostly how in love with music I still 
am. The album is a build up of six years and 
never being able to express what I wanted to 
say. I had something to get off my chest.’ 

Today we’re talking in a non-descript room 
at the back of Record Plant Recording Stu-
dios in Beverly Hills. Next door his producer 
Malay (the man responsible for Frank Ocean’s 
album Channel Orange) is waiting to record 
with him for the first time since the debut re-
cord. ‘After realising how incredible his voice 
is, I knew it would be a great partnership,’ 
Malay says. ‘Mind Of Mine was important be-
cause he was breaking out from his past with 
One Direction, and truly representing himself 
as an artist.’

ZAYN HAS ALL THE CHARACTERISTICS of 
an archetypal hipster – skinny frame, beard-
ed chin, tattoos snaking down his arms from 
beneath a tank top. But then there’s that 
beautiful face, complete with gloriously chis-
elled cheekbones, a furrowed brow that radi-
ates moody machismo, and a stare of such 
skin-tingling intensity that you’ll recognise 
it if you’re one of the 554 million people who 
watched the PiLlOwTAlK video.

With me, sadly, he largely avoids such di-
rect eye contact, hiding behind a pair of eye-
lashes so thick even Kim Kardashian would be 
jealous. His voice is soft and delivered in such 
a broad Bradford accent that it requires all my 
attention to follow what he’s saying. I wonder 
how Gigi, the ultimate Californian girl, under-
stands a single word. Perhaps a relationship 
like theirs doesn’t need much dialogue. 

There is a theory that a star freezes at 
the age they become famous. If someone 
told me Zayn was still 17, I wouldn’t doubt 
them. Like my best friend’s teenage broth-
er, he greets me with an awkward hug, 

side-uses the word ‘sick’ to punctuate his short sentences,  
making me feel positively prehistoric by comparison. For the 
record, I’m only 30. He seems vulnerable and cautious, which is 
both endearing in contrast to the blustering bravado of so many 
of his contemporaries and also a tiny bit heartbreaking. He is 
young, rich, successful and apparently living the dream, and yet 
he doesn’t seem entirely sure about it.

ZAIN JAVADD ‘ZAYN’ MALIK WAS BORN IN BRADFORD 23 years 
ago. The second child of his Pakistani father, Yaser Malik, and 
English mother, Tricia. He grew up with his three sisters, Doniya, 
Waliyha and Safaa, and says: ‘I enjoyed the womanly influence. 
I have a lot of respect for women because of them. They are so 
strong, powerful and do everything themselves. My dad wouldn’t 
be able to do anything without my mum, she definitely runs the 
house.’ It was a sheltered upbringing: ‘My childhood was really 
protected. My dad didn’t want me to go out, so I’d just stay at 
home playing video games.’ 

His mum still keeps an eye on him. He was recently in trouble 
when she thought he’d had a real face tattoo (thankfully it was just 
drawn on for a photo shoot), but she – and the rest of us who quite 
like his face as it is – made it clear it was not OK.

It’s strange for his family to see how much his life has changed, 
but he says they take it in their stride in a way that keeps him 
grounded. ‘When I go back to Bradford they treat me exactly the 
same. It’s why I only ever go back for few days, otherwise they have 
me taking out the bins.’

His origins have an obvious influence on his music. Flower, one 
of the most striking songs on the new album, is sung entirely in 
Urdu (his dad’s native tongue). ‘I’ve always loved that type of mu-
sic growing up… The way the sound could hypnotise you. I want-
ed to put it on there for people that hadn’t heard those types of 
tracks before. So everyone could understand.’

As one of the few young Asian Muslim artists in the main-
stream, I’m eager to talk to Zayn about religion. On the day we 
meet, Donald Trump is in LA for Jimmy Kimmel Live!. I’m interest-
ed in his views on a presidential candidate who has publicly said he 
wants to ban Muslims from the US.

But Zayn doesn’t want to join me in slagging off Trump, nor 
talk about politics or religion at all. On these issues, as with others 
that might prove controversial, he skillfully swats away questions, 
the result, perhaps, of years of media training under Cowell’s 
reign. To be fair to him, on the occasions he has let his guard slip it 
hasn’t gone well. When he tweeted #FreePalestine in 2014 he was 
bombarded with Islamophobic hate and death threats. 

What he will say is that music is more political than ever, and 
he’s down with that. ‘I felt for a while that if you had a good beat, 
the lyrical content could be about anything, just having a milk-
shake. It had no depth. People have come to realise now that 
authenticity is the key to being a successful artist, and to being 
iconic. If you’re not going to be honest with people, they’re not go-
ing to listen to you.’ He admires Kendrick Lamar and Beyoncé for 
taking their songs there.

Earlier on at the ELLE shoot, despite being quiet, polite and 
entirely un-divaish, Zayn travels with a Mariah Carey-sized › 
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with Zayn, later tells me, ‘I love his willingness to take risks. When 
he put on his Versace custom-made suit with amour for the Met 
Gala, I knew it was a real fashion moment. It takes someone with 
Zayn’s confidence and self belief to make it happen. He is talented 
and I love talents: he has my eyes on him.’

Unsurprisingly, he’s generally happy with the way he looks, but 
would like to bulk up a bit. During our shoot day he eats several 
bowls of tuna, a number of whole hard-boiled eggs and occasion-
ally drops to the floor to do some press-ups. ‘When I was in the 
band my appetite went a bit funny from the travelling, so now I’m 
getting in shape,’ he explains.

NEW BODY, NEW MUSIC, and now a new role as an executive pro-
ducer on an upcoming TV show: ‘The idea is about a band that 
becomes famous, and the life that they live as that happens.’ Erm, 
so it’ll be autobiographical? ‘No, I’m just going to give ideas based 
on my experience.’ OK, but who will play you? ‘It won’t be me.’ Sure, 
but if it was the film of your life? ‘Well, I’d play me. I started act-
ing when I was in school with theatre studies and then music came  
after. It completely stopped when I joined the band but I’d defi-
nitely be interested if I was given the right role.’ He’s also working 
on a photo book for his fans: ‘As much as social networking is a big 
thing now, there’s something to be said about having something 
real,’ and continues, ‘if I had a choice I would take the camera off 
everyone’s iPhone and make sure we didn’t have Twitter or Face-
book. It affects art forms. There’s something to be said about liv-
ing in the moment. I try to keep my phone for calls.’

As our time comes to an end (Malay is still waiting), I ask if he 
could imagine a life where he hadn’t auditioned for The X Factor? 
‘I hope I would have carried on at school; I wanted to do an Eng-
lish degree. I love poetry and books.’ Later, in his uncompromising 
and unknowingly earnest way, he tells me that, ‘Maybe one day I’d 
like to move to the countryside in the UK, have a farm, away from 
the fame, read my books, and become really intelligent.’ 

I’m due to see Zayn again a few weeks later at his first UK 
solo performance at Capital FM’s Summertime Ball at Wem-
bley Arena: 90,000 adoring fans (and I) wait, waving ban-
ners and cheering his name in anticipation. But 15 minutes 
after Zayn is due on stage, an announcement is made that he 
won’t be coming out. Devastated kids slump in their chairs, 
and the crowd quickly exits the stadium on a low. Later, Zayn 
posts a lengthy Instagram post in which he opens up about 
his crippling anxiety. ‘Unfortunately, my anxiety that has 
haunted me throughout the last few months around live per-
formances has gotten the better of me,’  he writes. ‘With the  
magnitude of the event I have suffered the worst anxiety of my  
career.’ As I sit on the tube home, in a carriage of deflated fans,  
I wonder to myself if Zayn might indeed have been happier as an 
English graduate living somewhere quiet, tending animals and 
growing crops. I quickly remember the Versace dressing gowns, 
the supermodel waiting in his bed, that 13-person entourage and 
realise that’s unlikely: yes, he is torn, global megastar on one 
side, introverted artist on the other. But for now Zayn Malik is 
living the life he wants, finally, on his own terms. 
Mind Of Mine is out now 

entourage: one publicist, two stylists, a tailor, 
a groomer, an assistant, another assistant, 
and managers one, two and three. Each team 
member is dressed primarily in black. He 
hangs with this LA crew out-of-hours and, 
judging by the high-fives and the lad banter, 
it’s clear they’re close. Recently the set have 
started karaoke competitions, though as any-
one who has heard his vocals on iT’s YoU will 
know, it’s not a smart idea to compete with 
Zayn when it comes to singing. I ask if he still 
has mates back home? He shakes his head.  
‘I haven’t been in touch with my friends from 
Bradford for a long time. I’m too busy. I work 
too much. I don’t have enough time to get home 
and see my family even, and then I have a girl-
friend and I have to balance my time with her.’

AH YES. GIGI. The pair met recording the 
video for his debut track PiLlOwTAlK last No-
vember, and have since been in a relationship 
documented by black and white Instagrams, 
red-carpet appearances, paparazzi shots and 
millions of column inches. ‘She’s super intel-
ligent, I think that’s why it works so well,’ he 
says. ‘And we do the same type of job so we get 
that with each other.’ The pair cook together, 
though he says she’s more skilled in the kitch-
en. He likes to make her spaghetti bolognese 
and curry recipes he’s learned from his mum. 

A few weeks after we meet my news feed is 
filled with stories of their split and then again, 
the next day, of their reunion. Break-ups and 
make-ups, it’s part of being young. When I ask 
Zayn about marriage and kids he says, ‘maybe 
one day’, but shoots me a look to suggest I am 
crazy if I think for a moment he is about to 
waste his days as a millionaire pop star in his 
early twenties on something as banal as that. 

Like Gigi, Zayn is into fashion: ‘Since leav-
ing One Direction I’ve been given the freedom 
to wear whatever I want and that’s made it 
more interesting. More creative. I can say  
I want to wear metal arms and it’ll happen.’ 
He is, of course, talking about his fashion- 
forward robot ensemble for this year’s Met 
Ball, a look that was based on his favourite 
comic book, Mortal Kombat. 

When it comes to designers Zayn ‘loves’ 
Versace. ‘Just because she’s so cool, and so 
are the clothes. She sends me everything.’ 
Surely, he’s past getting excited about being 
sent stuff for free? ‘Nah, when Versace sends 
you a bath robe, it’s really sick.’ I can see his 
point. Donatella, who has worked personally 
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Born to rule 
‘My identity exists without the labels, it’s already there.

A label is just a name for it’ – Amandla Stenberg

Interview Lotte Jeffs  Photography Beau Grealy  Styling Alison Edmond

HERE’S HOW IT GOES DOWN AT KITCHEN 24, a late-night diner in West 
Hollywood where at 5am Amandla Stenberg and her crew are having 
breakfast after dancing all night at a party. A guy in a back-to-front  
baseball cap comes over to their table. ‘You know Flo Rida?’ he says,  
gesturing to the rapper who is sitting in a corner booth. ‘Yes,’ says 
Amandla, she is familiar. ‘He wants to know if you’re a singer.’ ‘Yes…’ she 
says without mentioning that she also plays violin, has worked with su-
per producer and musician Dev Hynes and released an EP with her own 
band Honeywater (currently on hiatus) ‘…I sing.’ Her friends are used 
to such intrusions; it’s not just the 17-year-old’s 863,000 Instagram  
followers who want a piece of her. She’s been hit up by Beyoncé, Solange, 
Gloria Steinem, and says even Oscar-winner Brie Larson ‘messages me 
all the time’. It’s no surprise that when Flo’s guy claims his boss wants 
her ‘to sing on a track with him’ she politely declines and carries on  
eating breakfast without the faintest of side-eye in Flo’s direction.

Amandla and her best friend Samia Hampton, a 20-year-old  
unsigned model, are regaling Amandla’s mum Karen and I with this  
anecdote over brunch in Downtown LA. ‘Oh, what’s that Flo Rida song 
I like?’ asks Karen, missing the point. ‘My House… I was just dancing 
around the kitchen to that song.’ The girls roll their eyes – so not cool.

Since playing Rue in The Hunger Games back in 2012, Amandla, an  
‘artist, actor and activist’, has joined the likes of Willow Smith, Rowan 
Blanchard, Zendaya and Tavi Gevinson in being the voice of a politi-
cised generation speaking out on race, gender and sexuality, all using  
social media to control their own images and the messages they share  
with fans. In the past two years, Amandla’s growing fame has been  
entirely of her own making. Her vlogs and essays span cultural appropri-
ation, identity, racism and feminism, and have seen her gain hundreds ›  
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EMBELLISHED 
CASHMERE COAT AND 
EMBELLISHED VELVET 
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THIS PAGE
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MIX COAT, KENZO.
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SILK-CREPE DRESS,
MARY KATRANTZOU.

VELVET-MIX SANDALS,
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AND AGATE EARCUFF
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MELOSI. NYLON SOCKS,
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of thousands of followers, famous fans and 
be named by Time Magazine as one of 2015’s 
most influential teens.

TODAY HER HAIR IS OUT; there’s a natu-
ral streak of white at the back like the secret 
mark of a superhero (‘It wants to be seen,’ says 
her hairdresser Larry Sims of it later, as he  
attends to her curls before the ELLE shoot). 
She’s wearing a bright orange Moschino sweat-
er and flared Asos jeans, embroidered around 
the left pocket with her surname (‘I unpicked 
the “Amandla” on the other pocket as it was 
just a bit much,’ she admits). As we get into 
the kind of intellectual debate that I rarely  
engage in before a couple of glasses of wine, 
this image of Amandla unpicking her name 
takes on a great resonance. 

She says, ‘There’s no way you can go about 
making any social change before you’ve 
worked on consciously undoing the messages 
you’ve internalised about yourself and other 
people.’ True to her words, she has unpicked 
everything around her – society, institutions 
from Hollywood to high school, her sexuality 
and gender – and now she’s very publicly in 
the process of patching it all together in her 
own way. It’s a joy and an inspiration to wit-
ness first-hand, though it no doubt makes her 
a brilliant yet challenging friend and daughter. 

Amandla moved out of home at 16. ‘Abso-
lutely I was a teenage cliché, slamming doors, 
yelling… I had moody, angsty periods of feel-
ing like my parents didn’t understand me,’ she 
says. ‘But being in this industry means you 
learn how to navigate adulthood, probably too 
soon. My mom knew I needed independence, 
so we thought it would be really good for our 
relationship for me to live on my own.’

Her mum and Danish-born dad Tom Sten-
berg (‘A record producer in the Seventies – 
he’s crazy!’) divorced when she was a baby, but 
the family remain close and she regularly gets  
together with both parents and her two half-
sisters from her dad’s previous marriages.

Karen, a former magazine writer and now 
a counsellor for the Agape Spiritual Centre in 
Hollywood, is bursting with pride for her only 
child but she’s no pushy stage mum. Their dy-
namic is admirably mature and as Amandla 

instinctively hops into the front seat of our car on the way to the
shoot, while Karen squeezes into the back between me and Samia,
it’s clear who calls the shots. 

When Amandla told the world that she was bisexual via
Snapchat, she hadn’t exactly spoken to her mum about it first.
‘We’d discussed fluidity generally, but not how it related to me.’
She was on a roll after the vlog she made for a history assignment
about the appropriation of black culture, Don’t Cash Crop On My
Cornrows, had more than a million views on YouTube. She figured
her folks would be fine that she was ‘queer in someway’ and thank-
fully they were, though I get the sense there may have been some
heated debates around the kitchen table about it at the time.

WITH AMANDLA THOUGH, NOTHING IS SIMPLE. ‘Bisexual is a word
I am not too attached to,’ she tells me. ‘The label can mean differ-
ent things but it implies a dichotomy that doesn’t take into ac-
count trans people. So maybe pansexual is more accurate for me.’
I ask if with the increasing number of labels that now exist (pan,
non-binary, cis, trans) we’ve just created more boxes for people to
fit themselves into and maybe that’s restrictive. She has a pretty
smart answer, of course: ‘My identity exists without the labels. It’s
already there – a label is just a name for it. But for some people
who are really searching for who they are or feel alienated, then for
them finding labels is really important as they feel their identity is
validated and they are part of a community’.

I ask Samia, who is in charge of following Amandla around
during the shoot with a speaker hooked up to her playlist of
Blood Orange songs and ‘a new genre of rap music that’s all
about conscious love’, how she identifies: ‘Oh, I’m just an amor-
phous blob floating through space,’ she says. Got it.

I came out as gay when I was Amandla’s age, but in my day (I’m
now 34) grey areas existed. Of course they did, but there was no
name for them and that made it harder to accept that any kind
of fluidity was real or valid. But anyway, says Amandla, ‘humans
should be judged on so many more topics than their gender
identity.’ For the record, she’s currently single but admits: ‘I’ve
dated guys and I’ve dated girls and I’ve dated all kinds of people.’

Coinciding with the fascinating and important conversations
about gender and sexuality that young social media stalwarts
such as Amandla are thrusting into the mainstream is a highly
charged dialogue about race that is largely originating in the US
but spreading around the world with hashtags that represent
huge issues, such as #BlackLivesMatter, #Carefree and #Black-
GirlMagic. I ask that she explains the true meaning behind this
idea of ‘magic’: ‘There’s a surge on social media of black women
claiming their own space and realising that they are beautiful and
capable and smart, because those are things that, honestly, black
women are not taught to think about themselves. #BlackGirlMagic
started becoming a hashtag because black women were fed up
of feeling alienated and that they were not beautiful – it was ›
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a movement that had an emphasis on undo-
ing Eurocentric beauty standards.’

Being ‘carefree’, she explains, is about re-
jecting the way black women have been 
taught to be strong, to be silent, to be very 
digestible. ‘To fit into a mould that is not  
vibrant or expressive; making yourself smaller 
and quieter to survive in society. That doesn’t 
make sense because black culture is so inher-
ently vibrant and colourful and expressive.’

But does the seriousness of the message 
get lost in the medium? ‘It is true that when 
something enters social media it does lose 
some depth and it becomes easy to feel good 
about yourself just by doing a single tweet. 
But a single tweet won’t change the actual 
systems. At the same time, when things enter 
popular culture in a way that they really start 
fizzing, it reaches people. I’m sure there are 
now lots more people in smaller towns who 
are learning about these things, even if it is on 
a surface level.’

TO GET TO THE REAL CRUX OF THE ISSUE 

behind the pithy hashtags though, ‘we need 
to organise,’ she says. ‘So instead of tweeting 
or posting, we need to be living it in real life 
and striving towards very specific goals. I feel 
like with the #BlackLivesMatter movement 
in particular – and I’m a huge supporter of it 
and the women who started it – I’m not sure 
if there’s a particular goal we are striving for.  
It’s difficult as there isn’t just one law that’s 
going to fix everything. I feel like something 
bigger is going to have to happen. I don’t know 
how that is going to manifest and I don’t know 
what my role in it will be, but I just feel like some 
shift is going to occur – I see this time as being 
similar to previous civil rights movements.’

Whatever does happen, you can be sure 
that Amandla will be on the frontline of it. 
She recently met iconic feminist Gloria Stei-
nem, who told her that sometimes her form of  
rebellion was just getting up in the morning 
and going to the deli and asking for a sand-
wich. ‘That really struck me,’ Amandla says. 
‘I think when you are a marginalised person 
and you are in a society that invalidates you or 
makes you feel smaller, then the very fact that 
you are alive is a revolutionary act in itself.’

SHE ALSO SPOKE TO STEINEM ABOUT GROWING UP: ‘She told me 
people are like Russian nesting dolls and your six-year-old self is 
the smallest doll, then on top of that is your 10-year-old self and on 
top of that is your 15-year-old self, and that just builds and builds. 
She explained that we never let go of our younger selves, they are 
still at our core. That changed my entire thinking about getting 
older.’ It’s changed mine now too (thanks Gloria!). Also on hand to 
offer advice is Beyoncé, who called Amandla out of the blue to ask 
her to come to New Orleans to be in her visual album Lemonade. 
And yes, it was the ‘most exciting phone call in the world ever.’ 

Amandla stars in a scene in which she sits on a porch looking 
supremely strong with musical duo Ibeyi, Zendaya and Bey herself.  
‘I don’t see the point of questioning if it’s authentic or not,’ she says 
of the conversation around Beyoncé’s revolutionary work. ‘I don’t 
think she is the kind of artist to cash in on a concept for money’s  
sake. Obviously she’s had the experience of black womanhood and  
of oppression, so it makes sense to me that she would want to 
bring together women in such an important way.’ On set, Beyoncé 
told Amandla and the other women that they must ‘work together 
and use our collective power in order to change the world.’ Aman-
dla says Beyoncé showcased the black female experience in such  
a beautiful way, she was left wondering, ‘Now what do we do?’

There’s lots for her to do individually, at least. She’s finally 
graduated from high school and plans to backpack around  
Europe before taking up a place to study film at NYU. Then there 
are parts in films including Where Hands Touch, about a relation-
ship between an SS officer and a mixed race girl, and As You Are,  
a Nineties-set high school drama. But right now she’s enjoying the 
summer free from the shackles of the school system. I ask if she 
and her friends ever have fun, or if they’re always sitting around 
like a new breed of beatniks, having intense existential conversa-
tions. ‘Honestly, yes, it is just like that!’ she says. ‘One of my really 
close friends is Willow Smith and whenever we hang out, we go on 
hikes at night and we just talk.’ It’s a relief to hear she also loves to 
dance and go to gigs, and finds it exhausting that when she meets 
new people who want her to ‘explain the gender binary blah blah 
blah or give a thesis on post-racial consciousness… I would rather 
get to know people personally and talk about things other than 
big intellectual topics all the time.’ But it’s tough, being good at  
everything. She is so smart, funny and charming; a great actor, 
singer and dancer (did I mention she also plays classical violin?) 
that whatever gender she may or may not identify with, she’s sim-
ply a human being you want to be around.

Her mother tells me a story about taking a three-year-old 
Amandla to a book signing: ‘She had this fairy wand and she 
went around tapping people on the head with it. I think it’s 
funny because in a way, that’s what she still does through her 
work today.’ I can’t help but agree – she brings the magic.   
Follow Amandla on Instagram at @amandlastenberg

ICONS OF 
CHANGE

228



COTTON TOP AND  
WOOL TROUSERS,  
BOTH ROBERTO  
CAVALLI. HEMATITE
AND AMETHYST 
BROOCH (WORN AS AN 
EARRING), AND RHODIUM 
RING, BOTH STUDIO 
URIBE. LEATHER  
NECKLACE), NIZA 
HUANG. HAIR: LARRY 
SIMS AT FORWARD 
ARTISTS. MAKE-UP: 
LISA STOREY AT THE 
THE WALL GROUP 
USING CHANEL SS16 
AND NO.5 BODY CREAM. 
MANICURE: TRACY 
CLEMENS AT OPUS 
BEAUTY

229Beau Grealy



HARI NEF WANTED TO LEAVE THE HOUSE WEARING A NECK SCARF AND 

JEWELLERY. She was 14 years old, on her way to a creative arts day camp 
near her home in Massachusetts, US. Her mother hesitated. ‘You’ve 
never left the house looking like that,’ she said. With withering sarcasm, 
Hari pointed out that ‘all the counsellors are flaming homosexuals and 
all the women are lesbians’, so her outfit was unlikely to raise eyebrows. 
Nonetheless, her mother was anxious. ‘You just never know,’ she said.

Ten years later, Hari recounts this to me over vegan breakfast at a 
cafe in Manhattan. She is dressed in scruffy jeans, a plain vest top and 
a chunky necklace of her mother’s. With her pale skin and dark fringe, 
she looks a little like Keira Knightley. Around her throat is a delicate 
choker, which she wears because she thinks it’s pretty and ‘it hides my 
tracheal cartilage’. Hari gives me a tour of her tattoos: on her wrist is 
17B, shorthand for the female hormone estradiol, which she injects into 
her leg weekly. Behind her ear is the number 412 in Roman numerals, 
the number of the house in which she partly grew up. (Her mother has a 
matching tattoo; they got them before Hari left for college.) And on one 
arm, the name Hailey. This, says Hari, is ‘what my mother would have 
named me…’ She doesn't finish the sentence, but the outline of it hangs 
in the air: ‘…if I had been a girl.’

HarigrewupintheearlyNoughtiesinaliberalhousehold where there 
was, if not comprehension, then at least tolerance and compassion for 
her early ‘eccentricities’. At the time, all she knew was that something 
was out of sync, ‘a fundamental disconnect between what I wanted to ›  

Me, myself and I
‘In an ideal world, I wouldn’t have to change my body. I wouldn’t 

have to do all this stuff. I wouldn’t have to be pretty, 
or “feminine” and people would respect that’ – model Hari Nef 

Interview Emma Brockes Photography Bjarne Jonasson  Styling Joanne Blades
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WOOL-MIX JUMPER,  
SILK SKIRT AND METAL 
EARRINGS, ALL GUCCI
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THIS PAGE WOOL-MIX
JUMPER, SILK SKIRT,

LEATHER SHOES, AND
METAL, RESIN AND

CRYSTAL RING,
ALL GUCCI OPPOSITE

EMBROIDERED SILK-
TULLE DRESS, GUCCI
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do and what I was allowed to do.’ Since then, 
she has learned to identify herself as part of 
a group she calls ‘effeminate folks who are  
assigned male at birth’, which is to say she  
was born a boy – or rather, in a boy’s body  
– when from the outset she felt her sensibility
to be female. At the age of 23, she is two years 
into her physical transition into a female body 
and only just making sense of the last 10 years 
of her life.

Stories like Hari's are supposed to be trau-
matic, and for a large number of transgen-
der people – some of whom are not raised in 
liberal Massachusetts in ‘a white, financially  
stable family’ – it is a daily struggle just to 
stay safe. This was not Hari’s experience and 
because of this, she is able to do something 
most trans people struggling for a place in 
the world can’t do: relegate her gender to a 
background condition. It is not, she hopes, the 
most interesting thing about her.

Not least because in the last couple of 

years, Hari has become increasingly successful. Earlier this year, she
walked for Gucci at Milan Fashion Week. She had a small role in sea-
son two of the hit TV show Transparent. She’s the new face of cult
label Mansur Gavriel, and she signed with one of the fashion industry’s
biggest agencies, IMG Models (the first trans model to do so). She also
graduated from Columbia University where she studied drama, and is
trying to make her way as an actress in New York – all elements of her
life she would like to come before observations or curiosity about her
body. ‘If my body can fall into the background for just a second, maybe
people will start listening to what I have to say.’

Coming from most 23 year olds, this would sound laughably pomp-
ous, but Hari is exceptionally thoughtful. She’s had to be, she says;
her teen years were so bewildering she had to think and then act her
way out of them. Hari’s parents divorced when she was two and both
remarried. Her father, who works in PR and advertising and whom she
describes as ‘quite the metrosexual’, moved to Philadelphia and her
mother, who works in sales, remained in Newton, Massachusetts. She
spent the majority of her childhood with her mother, from whom she
derived her interest in fashion. ‘She loves clothes and labels,’ says Hari.
‘The materials were just around me. The magazines, the clothes, the
fragrances on her body. It was in my space.’

Hari’s mother never shamed her young son for his interest in ›

ICONS OF 
CHANGE
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fashion. She never said he wasn’t ‘masculine 
enough’. And so, for a long time, Hari was able 
to muddle along. Even after puberty and into 
her dating years, she was able to ‘establish 
a flow for myself by being a “gay man”.’ But 
there were indications this wasn’t going to be 
adequate: ‘Like, in drama class I would read 
the plays that we were assigned and I’d always 
gravitate towards certain roles, which I was 
never invited to play.’

You mean female roles? ‘Absolutely. And  
I wanted to wear certain clothes and couldn’t. 
I sort of did it anyway, but there was always a 
friction with my peers and a mother, who was 
less closed-minded than worried.’

Transgender identity wasn’t the publicly 
debated issue then as it is now, and hormone 
treatment was never suggested as a possibil-
ity. ‘Do I wish that I could have come to this  
realisation earlier and started puberty block-
ers when I was 12, so I wouldn’t have this  
trachea protruding out of my neck, or this low 
voice, or this really wide ribcage? Of course  
I do. Was that remotely on my mind or on my 
radar? No. Nobody was ever telling me this 
was an option. And so I made do.’

In spite of all this, says Hari, she doesn’t 
believe there is anything ‘fundamentally male 
or female about anybody’. So then why transi-
tion? Why not be a gay man? It’s a question of 
presenting to the world as an ‘authentic self ’ 
and having that self recognised as female.  
Ultimately, she’s aiming for neutrality – for 
her gender to be no more remarkable than it 
is for any other woman – and if she has to wear 
a dress and take hormones in order to achieve 
that then so be it. ‘In an ideal world, I wouldn’t 
have to change my body. I wouldn’t have to do 
all this stuff. I wouldn’t have to be pretty or 
“feminine”. In an ideal world, Bobby the line-
backer could show up one day and say, “I’m  
a woman,” and people would respect that.’

But we’re not there yet. Unsurprisingly, 
dating has been tricky for Hari. In high school 
she dated gay men, while in college, even as 
the hormone injections started to kick in, 
they continued to hit on her assuming she 
was just ‘the prettiest guy they’d ever seen. 

Then they would go here’ – she grabs her breasts – ‘and realise there 
was something there and go, “Wait, you’re a girl. I’m sorry, we should 
just be friends.”’

‘At first,’ she says, ‘gay men were all I ever knew how to be attracted 
to. Now I’m seeing straight men regularly for the first time in my life.’ 
Although in some ways, she says, ‘I prefer men who are queer. Not gay 
men, but queer men – guys with an open mind. Bisexual men, because 
they’re able to understand the different elements of my body without 
judging that I don’t conform to a certain ideal.’

When she goes out on a date, she doesn’t tell a man she’s a trans-
woman until she’s sure there’s some spark of attraction. ‘In order to re-
ally connect with someone I can’t have this gender cloud hanging over 
me. When I ignore it, people tend to ignore it as well. The more casual  
I am about this stuff, the more casual other people are.’ So what does 
she say to him when it does come up? ‘Before it goes too far I ask, “Have 
you been with a transwoman before?” If he says, “Yes,” then I say, “OK, 
let’s go.” If he says, “No,” then I say, “Well, if you have any questions,  
I want to make sure it’s open to have a conversation. Certain aspects 
will be new for you. I don’t want you to do anything you don’t feel com-
fortable with.”’ She gives me a dry look. ‘I have a quicker way of saying it.’

We get up to leave and I compliment Hari’s shoes, a pair of red block-
heels that, it turns out, she wore in the Gucci show. It was a ‘big moment’ 
she says, and she was nervous beforehand, not just of how the audience 
might react, but of whether or not she’d get hassle from the other mod-
els. She’s had a few problems in that area, to the extent that she has  
occasionally thought, ‘I can’t be a runway girl because I don’t look 
like the other girls.’ But in the end it was great. ‘Alessandro [Michele,  
Gucci’s Creative Director] put me in a look that I felt very safe in [a giant 
red cape] and I felt protected, cocooned, and powerful. It deleted my 
body in a way that I like with clothes.’

Oh, a final thought: Caitlyn Jenner. Hari roles her eyes. ‘Dear Cait-
lyn,’ she says. I ask whether it bothers her that Jenner is a Republican. 
Yes, she says, it does. ‘The question I have for Caitlyn is what does be-
ing a woman mean to you? I don’t feel that my politics are separable 
from my femininity, so dear Caitlyn, from where do you source your 
femininity? As a woman, who is your community of women? Are the 
women from low income houses who are disenfranchised by Republi-
can politics – are those women your women? Are the women who have 
ovaries and wombs and who can’t get access to essential reproductive 
healthcare – are those women your women? Are the immigrant women 
who would get deported under a Republican administration – are those 
your women?’

She looks very fiery as she says this and everything she worries 
about – the Adam’s apple, the accusation that transwomen aren’t ‘real 
women’, whether she can have a career as an actress without every role 
she plays being regarded as a piece of ‘fascinating casting’ – falls away. 
In that moment, Hari Nef speaks for all of us. 
Follow Hari Nef on Instagram @harinef
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EMBELLISHED
WOOL JUMPER, SILK-
TULLE GLOVES, AND
METAL AND RESIN
RINGS, ALL GUCCI. HAIR:
ROLANDO BEAUCHAMP
AT THE WALL GROUP
USING BUMBLE AND
BUMBLE. MAKE-UP:
JUSTINE PURDUE AT TIM
HOWARD MANAGEMENT
USING MAC COSMETICS.
MANICURE: TRACYLEE
AT TIM HOWARD
MANAGEMENT USING
DIOR VERNIS.
MODEL: HARI NEF
AT IMG MODELS.
LOCAL PRODUCTION:
URBAN NYC
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LAZING ON THE BLEACHERS IN OVERSIZED SWEATERS. GIRLS GO STEADY WITH 

BAD EDUCATION
Photography Kai Z Feng Styling Anne-Marie Curtis

GOOD GUYS GONE BAD. RUNNING WILD IN LEATHER JACKETS, RIPPED DENIM AND RUFFLED 

SHIRTS. THIS FASHION TERM BE INSPIRED BY THESE ALL-AMERICAN 

DREAMERS. DRESS FOR TROUBLE
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THIS PAGE LEATHER 
JACKET, PRICE ON 

APPLICATION, AND 
COTTON DRESS, £540, 

BOTH MULBERRY 
OPPOSITE PAGE  

ANNA K WEARS: COTTON 
TOP, £490, MULBERRY. 

LUCAS WEARS:  
NYLON-MIX JACKET, 

£410, ACNE STUDIOS
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LEFT (L-R) ANNA K 
WEARS: BLUE DENIM 
SHIRT, £375, MOSCHINO. 
BLUE DENIM JEANS, 
£40, TOPSHOP. 
ROB WEARS: KHAKI 
POLYAMIDE JACKET, 
£1,144, MOSCHINO. 
BLACK COTTON TOP, 
£70, ACNE STUDIOS. 
BLACK CANVAS 
TRAINERS (JUST SEEN), 
£50, CONVERSE. WILL 
(JUST SEEN) WEARS: 
MULTICOLOURED 
LEATHER TRAINERS, £75, 
NIKE. CRYSTAL WEARS: 
BLUE DENIM DRESS, 
£500, MOSCHINO. 
LUCAS WEARS: BLACK 
AND GREY POLYAMIDE-
MIX JACKET, £913, 
MOSCHINO. BLACK SILK 
TOP, £300, AND GREY 
DENIM JEANS, £270, 
BOTH SAINT LAURENT. 
LAURA WEARS: BLACK 
AND GREY POLYAMIDE-
MIX JACKET, £1,020, AND 
BLUE DENIM SKIRT, 
£280, BOTH MOSCHINO 
BELOW CRYSTAL 
WEARS: DENIM JACKET, 
£1,275, AND COTTON 
SHIRT, £870, BOTH MIU 
MIU. ROB WEARS: DEMIM 
JACKET, £101, GUESS 
ORIGINALS X A$AP 
ROCKY. COTTON TOP, 
£70, ACNE STUDIOS
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LEFT (L-R) LAURA 
WEARS: WOOL-MIX 
JUMPER, £270, AND 
WOOL SKIRT, £190, BOTH 
SONIA BY SONIA RYKIEL. 
LEATHER SHOES, £515, 
MARCO DE VINCENZO. 
NYLON-MIX TIGHTS, 
£27, WOLFORD. LUCAS 
WEARS: WOOL-MIX 
JACKET, £1,045,  
3.1 PHILLIP LIM. SILK TOP, 
£300, SAINT LAURENT. 
ANNA K WEARS: MOHAIR 
CARDIGAN, £385, SONIA 
BY SONIA RYKIEL 
BELOW MAJA WEARS: 
BLACK WOOL JUMPER, 
£3,970, AND BLACK 
SILK DRESS (WORN 
UNDERNEATH), £995, 
BOTH MARC JACOBS
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RIGHT ( L-R) LUCAS 
WEARS: COTTON TOP, 
£30, LEVI’S. LAURA 
WEARS: WOOL-MIX 
TOP, £310 AND WOOL-
MIX SKIRT, PRICE ON 
APPLICATION, BOTH 
ALEXANDER WANG. 
CHRIS WEARS: COTTON 
TOP, £42, KITH BELOW 
MAJA WEARS: GREY 
WOOL-MIX JUMPER, 
£1,205, AND PINK LACE 
SKIRT, £3,570, BOTH 
CHLOÉ. BLACK SUEDE 
TRAINERS, £55, VANS. 
WILL WEARS: BEIGE 
POLYESTER JACKET, £65, 
TOPMAN. TAN COTTON 
TROUSERS, £150, A.P.C.
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(L-R) WILL WEARS:
BLACK DENIM JEANS,
£65, LEVI’S. CRYSTAL

WEARS: EMBELLISHED
BLACK LEATHER

JACKET, £1,350, AND
MULTICOLOURED SILK

DRESS, £550, BOTH
COACH. LUCAS WEARS:

BLACK LEATHER JACKET,
£2,590, SAINT LAURENT.

MULTICOLOURED
COTTON SHIRT, £230,

CURRENT/ELLIOTT.
GREY DENIM JEANS,
£79, GUESS. LAURA

WEARS: BLACK LEATHER
JACKET, £1,350, AND

MULTICOLOURED SILK
DRESS, £550,

BOTH COACH. BLACK
WOOL-MIX SOCKS (JUST

SEEN), £14, FALKE



THIS PAGE (L-R) 
CRYSTAL WEARS: 
WOOL-MIX JUMPER, 
£690, TOD’S. LAURA 
WEARS: COTTON-MIX 
JUMPER, £36, TOPSHOP. 
WILL WEARS: COTTON
JACKET, £530, MCQ
ALEXANDER MCQUEEN. 
COTTON TOP, £50, 
BILLIONAIRE BOYS CLUB. 
COTTON TROUSERS, 
£150, A.P.C. ROB WEARS: 
WOOL-MIX JACKET, £423, 
MARNA RO. COTTON 
TOP, £34, ALIFE.  
ANNA K WEARS: WOOL 
JACKET, £1,350, SAINT 
LAURENT. COTTON 
TOP, £30, LEVI’S. DENIM 
JEANS, £40, TOPSHOP. 
LUCAS WEARS: WOOL-
MIX JACKET, £300, 
BILLIONAIRE BOYS 
CLUB. COTTON TOP, £42 
KITH. DENIM JEANS, £90, 
LEVI’S OPPOSITE PAGE 
(L-R) LAURA WEARS: 
WOOL TOP, £1,550, AND 
LEATHER TROUSERS, 
£2,250, BOTH LOUIS 
VUITTON. LEATHER 
TRAINERS, £75, NIKE. 
CRYSTAL WEARS: WOOL 
TOP, £1,550, AND WOOL 
TROUSERS, £1,250, 
BOTH LOUIS VUITTON. 
LEATHER TRAINERS,  
£75, NIKE 
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(L-R) LUCAS WEARS:
GREY WOOL-MIX COAT,

£450, BABYGHOST.
MULTICOLOURED

COTTON-MIX SHIRT,
£79.95, BARBOUR.

BLUE DENIM JEANS,
£80, LEVI’S. WHITE

CANVAS TRAINERS,
£50, CONVERSE. ANNA
K WEARS: GREY WOOL

COAT, £635, AND BLACK
LEATHER BELT, £195,

BOTH ISABEL MARANT.
LAURA WEARS: GREY

WOOL-MIX COAT, £890,
RED COTTON CARDIGAN,

£460, BLACK LEATHER
SKIRT, £382, ALL ISABEL

MARANT. BLACK
LEATHER BOOTS, £830,

PIERRE HARDY. WILL
WEARS: GREY WOOL
JACKET, £595, DKNY.

BLACK COTTON-LINEN
TOP, £95, WOOLRICH.

BLACK COTTON
TROUSERS, £150,

A.P.C. WHITE LEATHER
TRAINERS, £79.95,

ADIDAS. GREY COTTON
SOCKS (JUST SEEN), £14,

PANTHERELLA
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RIGHT (L-R) ANNA K WEARS: 
POLYESTER JACKET, £1,315, 
AND MATCHING TROUSERS, 
£740, COTTON SHIRT, £560, 
AND LEATHER BELT, £380, 
ALL VETEMENTS. CHRIS 
WEARS: POLYAMIDE JACKET, 
£1,390, VETEMENTS. COTTON 
TOP, £44, KITH. DENIM JEANS, 
£110, NUDIE. HAT, HIS OWN 
BELOW (L-R) CRYSTAL 
WEARS: WOOL COAT, £440, 
CARVEN. CHRIS WEARS: 
SUEDE JACKET, £5,000, 
LOUIS VUITTON. COTTON 
TOP, £50, BILLIONAIRE BOYS 
CLUB. LUCAS WEARS: WOOL 
JACKET, £360, A.P.C. COTTON 
TOP, £90, ACNE STUDIOS. 
DENIM JEANS, £85, LEVI’S. 
HAIR: ROMINA MANENTI AT 
HOME AGENCY USING AMIKA. 
MAKE-UP: RIE OMOTO AT SEE 
MANAGEMENT. MODELS: ANNA 
K AT IMG, CRYSTAL NOREIGA 
AT SELECT, LAURA HANSON 
SIMS AT ELITE, MAJA BRODIN 
AT ELITE, CHRISTOPHER 
FERNANDEZ AT RED NYC, 
ROBERT SPENCER AT MAJOR 
NYC, WILL WADHAMS AT 
WILHELMINA, LUCAS UCEDO 
AT FORD MODELS. PROPS: 
VERONIQUE ZANETTIN. LOCAL 
PRODUCTION: URBAN NYC
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THIS PAGE LUREX 
DRESS, £2,600, AND 

WOOD AND PLEXIGLAS 
BAG, £4,609, BOTH 

DOLCE & GABBANA. 
WOOL JUMPER (WORN 

UNDERNEATH), £350, 
MARKUS LUPFER. 

LEATHER BOOTS (WORN 
THROUGHOUT), £1,995, 
MARC JACOBS. PEARL 

NECKLACES, FROM £30, 
ALL GILLIAN HORSUP 

AT GRAYS ANTIQUE 
MARKET. FINE PEARL 

NECKLACE, £240, 
PEBBLE LONDON. ALL 

NECKLACES WORN 
THROUGHOUT. COTTON-
MIX SOCKS (JUST SEEN), 

£20, HAPPY SOCKS  
OPPOSITE PAGE  
WOOL-MIX COAT, 
£832, DIANE VON 

FURSTENBERG. SILK 
DRESS, £1,380, SONIA 

RYKIEL. CASHMERE 
SCARF, £315, JANE CARR. 

PEARL NECKLACE 
(WORN THROUGHOUT),  

£3,730, CHANEL

The maximalist spirit meets  
lurex, frills and florals. She 
looked in the mirror and  
thought, ‘I need more pearls!’   
It might feel playful but  
AW16’s skewed lady is  
tough with a personality  
as complex and layered 
as the clothes she wears 
– and we like her

IS NEVER 
 ENOUGH
TOO MUCH

Photography Aitken Jolly 
Styling Grace Cobb
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THIS PAGE CASHMERE 
JUMPER, £10,120, WOOL-

TWEED SKIRT, £1,880, 
AND LEATHER AND 

TWEED-MIX BAG, £2,430, 
ALL CHANEL. COTTON-

MIX SOCKS, £20,  
HAPPY SOCKS

OPPOSITE PAGE 
WOOL-MIX COAT, £4,045, 
SILK-MIX DRESS, £2,890, 

LEATHER BAG, £1,300, 
AND LEATHER BELT, 

£280, ALL PRADA. PINK 
PEARL NECKLACE, £15, 

ROKIT. LONG PEARL 
NECKLACES, £48 EACH, 
BUTLER & WILSON. ALL 

NECKLACES WORN 
THROUGHOUT

258 Aitken Jolly
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THIS PAGE POLYESTER 
DRESS, £970, VANESSA 

BRUNO. SILK-MIX TOP 
(WORN OVER DRESS, 
BROOCH INCLUDED), 

£1,025, MOSCHINO. 
SILK-MIX SHIRT 

(WORN UNDERNEATH), 
£260, PAUL & JOE. 

LEATHER SANDALS, 
£820, VALENTINO. 

COTTON-MIX SOCKS 
(WORN THROUGHOUT), 

£20, HAPPY SOCKS 
OPPOSITE PAGE PINK 

WOOL CARDIGAN, 
£1,478, AV FOR VIVIENNE 

WESTWOOD. YELLOW 
WOOL CARDIGAN, £415, 

MATCHING TOP, £320,  
COTTON BROCADE 
SKIRT, £3,030, AND 

LEATHER BAG, £1,710, 
ALL MIU MIU

260 Aitken Jolly
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THIS PAGE WOOL 
CARDIGAN, £755, ISABEL 

MARANT. POLYESTER 
DRESS, £1,345, KENZO. 
LEATHER SHOES, £515, 

GUCCI. SWAROVSKI 
CRYSTAL AND SILK-MIX 
SCARF (WORN IN HAIR), 

£2,600, DOLCE 
 & GABBANA  

OPPOSITE PAGE WOOL 
CAPE, £1,850, AND 

MERINO WOOL TOP, 
£725, BOTH GUCCI

262
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THIS PAGE COTTON 
JUMPER, £355, ISABEL 

MARANT. SILK-LAMÉ 
DRESS, £4,545, AND 

LEATHER BAG, £1,710, 
BOTH LANVIN. LEATHER 

BELT, AS BEFORE 
OPPOSITE PAGE 

SHEARLING AND WOOL 
COAT, £5,410, AND 

WOOL-TWEED DRESS, 
£2,550, BOTH BOTTEGA 

VENETA. WOOL-MIX TOP 
(WORN UNDERNEATH), 
£49, UNITED COLOURS 

OF BENETTON.  
LEATHER SHOES, £1,195, 

MARY KATRANTZOU X 
GIANVITO ROSSI

Aitken Jolly264
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THIS PAGE PEARL-
EMBELLISHED SILK 

KIMONO, £6,940, AND 
SILK-MIX DRESS, £2,020, 

BOTH ETRO. ACETATE 
AND CRYSTAL GLASSES, 

£445, GUCCI. COTTON-
MIX SOCKS, £20, HAPPY 

SOCKS. LEATHER 
SHOES, AS BEFORE 

OPPOSITE PAGE GREY 
WOOL CARDIGAN, £99, 

TOAST. BURGUNDY 
WOOL CARDIGAN, 

£854, VIONNET. SILK 
SHIRT, £690, AND SILK-

JAQUARD TROUSERS, 
£790, BOTH ROBERTO 

CAVALLI. CASHMERE 
SCARF, £315, JANE CARR
HAIR: BEN JONES USING  
BUMBLE AND BUMBLE.  

MAKE-UP: SHINOBU 
AT CLM HAIR & MAKE 

UP USING L’ORÉAL 
PARIS NUDE MAGIQUE 

CUSHION FOUNDATION 
AND SEXY BALMS.

MANICURE: ADAM SLEE 
AT STREETERS USING 

RIMMEL LONDON. 
MODEL: FRANCES 

COOMBE AT THE HIVE 
MANAGEMENT
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CITY LIVING 
DEMANDS AN 

ARSENAL OF STRONG 
LOOKS. THIS SEASON 

DAYWEAR MEANS 
CLEAN LINES AND 

SCULPTED PIECES. 
BOLD DETAILING 

DEFINES THE 
MOMENT WHILE A 
POP OF PRIMARY 

COLOUR GIVES COOL 
NEUTRALS A 

 MODERN TWIST 

HIGH RISE

Photography Fumi Nagasaka
Styling Michelle Duguid



THIS PAGE WOOL
AND SILK-MIX COAT,
£4,500, AND WOOL
TOP, £660, BOTH DIOR
OPPOSITE PAGE
BLACK WOOL-MIX
DRESS, £2,135,
AND WHITE WOOL-
MIX SKIRT, £900,
BOTH SALVATORE
FERRAGAMO.
BURGUNDY WOOL
JUMPER, £740, AND
BURGUNDY WOOL
LEGGINGS, £980,
BOTH VICTORIA
BECKHAM. WHITE AND
BURGUNDY LEATHER
SHOES, £595, MULBERRY
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THIS PAGE WHITE
WOOL BANDEAU, £460,
VICTORIA BECKHAM.
GREY WOOL-MIX DRESS
(WORN UNDERNEATH),
£705, AND GREY
WOOL-MIX TROUSERS,
£455, BOTH ALBERTA
FERRETTI. BLACK
POLYAMIDE TOP (WORN
UNDERNEATH), £175,
MOTHER OF PEARL.
WHITE LEATHER SHOES, 
£475, BALLY. BLACK
AND TAN LEATHER
BAG, £1,800, CÉLINE
OPPOSITE PAGE
WOOL DRESS, £850,
PRINGLE OF SCOTLAND.
WOOL-MIX LEGGINGS,
£980, AND LEATHER
SHOES, £770, BOTH
VICTORIA BECKHAM

Fumi Nagasaka 271



THIS PAGE WOOL
JACKET, £760, AND

MATCHING TROUSERS,
£525, BOTH PAUL SMITH.

NYLON-MIX SWIMSUIT,
£90, HEIDI KLEIN.

SILVER EARRINGS, £225,
REJINA PYO X URIBE

OPPOSITE PAGE
LEATHER DRESS, £7,000,

HERMÈS. WOOL-MIX
TROUSERS, £765,

PROENZA SCHOULER.
LEATHER SHOES, £770,

VICTORIA BECKHAM.
GOLD AND JADE

NECKLACE, £8,125,
TIFFANY & CO. LEATHER
BAG, £1,095, MULBERRY

272 Fumi Nagasaka
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THIS PAGE WOOL-
TWEED DRESS, £1,124, 
MICHAEL KORS.
LEATHER DRESS
(WORN UNDERNEATH),
£3,210, AND LEATHER
TROUSERS, £1,790,
BOTH ELLERY. LEATHER
SHOES, £300, ACNE
STUDIOS. GOLD CUFF,
£9,125, TIFFANY & CO
OPPOSITE PAGE
WHITE ALPACA COAT,
£3,600, AND WHITE
COTTON TOP, £1,980,
BOTH CÉLINE. GOLD
AND JADE NECKLACE,
AS BEFORE
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THIS PAGE LEATHER-
MIX DRESS AND
LEATHER CORSET, BOTH
£3,100, BOTH LOEWE.
WOOL JUMPER (WORN
UNDERNEATH), £140,
AND LEATHER BOOTS,
£400, BOTH LACOSTE.
LEATHER BAG, £1,700,
CÉLINE. STERLING
SILVER NECKLACE,
£465, KASUN LONDON
OPPOSITE PAGE
WOOL-MIX COAT, £720,
VINYL TOP, £320, AND
WOOL-MIX TROUSERS,
£320, ALL EMPORIO
ARMANI. WOOL-MIX
JUMPER, £220, ACNE
STUDIOS. LEATHER
SHOES, £475, BALLY
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THIS PAGE WOOL COAT,
£1,270, AND WOOL-MIX

TROUSERS, £365, BOTH
MAXMARA. COTTON

JERSEY JUMPER, £245,
REJINA PYO. LEATHER

SKIRT, £2,450, TODS.
LEATHER BAG, £910,

MAX MARA OPPOSITE
PAGE LUREX COAT,
£2,860, AND SATIN
TROUSERS, £1,140,

BOTH CALVIN KLEIN.
SILK SHIRT, £320,

ACNE STUDIOS.
HAIR: TONY COLLINS AT
EMMA DAVIES AGENCY

USING ORIBE. MAKE-
UP: KIRSTIN PIGGOTT

AT JULIAN WATSON
AGENCY USING RIMMEL

LONDON. MANICURE:
AMA QUASHIE AT CLM

HAIR & MAKE UP USING
MAC COSMETICS.

MODEL: HAZEL
AT STORM.

Fumi Nagasaka



Photography Brendan Freeman Styling Natasha Wray

STARRING THE MODEL POPPY, WEARING THE TREND DENIM

HOW TO WEAR THE TRENDS
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THIS PAGE BLUE DENIM 
JACKET, £110, LEVI’S. 
WHITE COTTON BRA, 
£30, CALVIN KLEIN 
UNDERWEAR. TAN 
COTTON TROUSERS, 
£541, A.W.A.K.E. BROWN 
LEATHER SANDALS, 
£280, LONGCHAMP. 
STERLING SILVER 
EARRINGS (WORN 
THROUGHOUT), 
£70, THOMAS SABO. 
STERLING SILVER 
BRACELET, £150, 
LINKS OF LONDON. 
GREY WOOL SOCKS 
(WORN THROUGHOUT), 
STYLIST’S OWN 
OPPOSITE PAGE  
DENIM DUNGAREES, 
£125, MISS SIXTY. 
DENIM TOP (WORN 
UNDERNEATH), £225, 
MARQUES’ALMEIDA. 
COTTON T-SHIRT 
(WORN UNDERNEATH), 
£84, ARIES. DENIM 
HAT, £40, CARHARTT. 
GOLD EARRINGS 
(WORN THROUGHOUT), 
£150, ERNEST JONES. 
STERLING SILVER  
AND GOLD RING  
(WORN THROUGHOUT), 
£680, BUNNEY
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THIS PAGE BLUE AND 
WHITE LEATHER JACKET, 

PRICE ON REQUEST, 
ROKIT. WHITE COTTON 
JUMPER, £170, DIESEL. 
RED COTTON-MIX TOP 
(WORN UNDERNEATH), 

£25, V BY VERY. BLUE 
DENIM SKIRT, £148, 

AG. GOLD NECKLACE, 
£250, ERNEST JONES 

OPPOSITE PAGE 
POLYESTER-MIX JACKET, 

£65, RIVER ISLAND. 
DENIM DUNGAREES, 

£250, SEE BY CHLOÉ. 
POLYESTER JACKET 

(WORN UNDERNEATH), 
£60, CARHARTT. SUEDE 

AND RUBBER SANDALS, 
£229, SUICOKE  
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THIS PAGE DENIM  
AND SHEARLING 
JACKET, £555, 7 FOR ALL 
MANKIND. POLYESTER-
MIX JACKET, £49.95, 
AND POLYESTER-MIX 
LEGGINGS, £44.95, 
BOTH ADIDAS. LEATHER 
BOOTS, £459, STUART 
WEITZMAN OPPOSITE 
PAGE DENIM JACKET, 
£90, LEVI’S. COTTON 
TOP, PRICE ON 
APPLICATION,  
OFF-WHITE. DENIM  
JEANS, £817, Y’S BY 
YOHJI YAMAMOTO.
SUEDE AND RUBBER 
SANDALS, AS BEFORE. 
COTTON BANDANA 
(WORN AS BELT),  
£85, SAINT LAURENT 
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THIS PAGE COTTON 
JUMPER, £74.90, 
CHAMPION. DENIM 
JEANS, £150, LEVI’S. 
COTTON HAT, AS 
BEFORE. GOLD 
NECKLACE,  
AS BEFORE. LEATHER  
BELT, £7.99, H&M
OPPOSITE PAGE
MULTICOLOURED 
WOOL-MIX CARDIGAN, 
£329, MARC CAIN. 
BLUE DENIM JACKET, 
£309, SASS & BIDE. 
MULTICOLOURED 
SILK SCARF, PRICE 
ON REQUEST, BLITZ 
LONDON VINTAGE.  
GOLD EARRING, 
MODEL’S OWN. 
HAIR: SHIORI TAKAHASHI. 
MAKE-UP: SHINOBU AT 
CLM HAIR AND MAKE 
UP USING L’ORÉAL 
PARIS NUDE MAGIQUE 
CUSHION FOUNDATION 
AND SEXY BALMS. 
MODEL: POPPY  
AT SELECT MODELS
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ELLE PROMOTION

‘It’s the most versatile bronzer 
I’ve tried in ages, adaptable for every 

skin tone. I’m addicted’
SOPHIE BERESINER, ELLE BEAUTY DIRECTOR

290 ELLE/SEPTEMBER



ONLY WITH ELLE

Youknowthatpost-holidayglow?
This is it,bottled.

FREE
DEW THE HOOLA

NOW SEE IT IN ACTION
WATCH OUR HOW-TO VIDEO TUTORIALS

AT YOUTUBE.COM/ELLEUKTV

Go to ELLE Beauty School with ELLE’s Beauty
Director Sophie Beresiner and Benefit’s Head
Make-up and Trend Artist Lisa Potter-Dixon

Benefit’scultHoolaBronzingPowder–the
number-onesellingbronzerintheUKforthepast
sevenyears* andoneofourall-timefavourites–now
comesinliquidform.Andtrustus,itwillchangeyour
beautyroutine forthebetter.

WHY YOU NEED THIS IN YOUR MAKE-UP BAG

Theimpressivelyblendableformulahasasoft-matte
finish,whichmeansit’seasierthanevertoachievethe
mostnatural,flatteringandbelievablebronzewith
minimaleffort.Herearetwowaystowearyours:

1. ALL OVER GLOW AddtwopumpsofDewTheHoola
toyourliquidfoundation.Mixtogetheronthebackof
yourhandandapplyyourbaseasusual,makingsure
youblendrightuptoyourhairlineanddownyourneck.
Foraneveneasierapplication,pumptwodropsof
DewTheHoolaontoyourfingertipsandrubthem
togethertowarmuptheformula.Thenpatonbare
skinoroverthetopofyourfoundationbase.

2. CLEVER CONTOURING Liquidformulasarereally
blendable,makingthemthebestoptionforcreating
subtleshadowsandanatural lookingcontour.Pump
onedropofDewTheHoolaontothebackofyourhand
anduseyourfingertipstodottheliquidunderneath
yourcheekbones,whereyou’dtraditionallyapply
powder.Next,blendtheproductupwardstowardsyour
ears.Bringeverythingtogetherbydabbinganyleftover
productontoyoureyelids,toaddaflatteringwarmth.

291ELLE/SEPTEMBER
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TREND REPORT
INDIVIDUALISM IS
STILL GOING STRONG
and six months from its first
outing at the SS16 shows,
the trend is more prolific
than ever. When it comes to
autumn beauty trends we’ve
got the lowdown, but you
make the rules.

Edited by Sophie Beresiner
and JoelyWalker

EmmyRappe
at Kenzo AW16
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Nars Velvet Matte Lip
Pencil in Train Bleu, £19.50

L’O
ré

a
l P

a
ris Fa

lse
 L

a
sh

 S
u

p
e

rsta
r 

M
a

sc
a

ra
 in

 R
e

d
 C

a
rp

e
t B

la
c

k, £7
.9

9

Nars Velvet Matte Skin 
Tint SPF30 in Cusco, £30

C
ha

ne
l R

ou
ge 

Allu
re

 L
ip

st
ic

k 

in
 R

ou
ge 

N
oi

r, 
£2

6

Bobbi Brown 
Highlighting Powder  
in Bronze Glow, £34
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Mac Eyeshadow 
in Black Tied, £13

WHAT? Wherever it was dark 
(everywhere) it was undeniably 

pretty, making this the most 
wearable version of gothic 

yet. It takes all the traditional 
elements, such as sombre 

mouths and smoky eyes, and 
subverts them into a sweeter 

translation. Backstage experts 
swore by focusing on just one 

area to keep things modern. 
‘Combining too many elements 

at once can look overly 
contrived,’ says make-up artist 

Val Garland. ‘Take one and  
make it all about that.’

SUPERCHARGED 
LASHES / ETHEREAL 
SKIN / SMOKY EYES / 

MOODY MOUTHS
ALBERTA FERRETTIPUMA X FENTY RODARTE SIMONE ROCHA

294 ELLE/SEPTEMBER
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RODARTEMARNI MARY KATRANTZOU PRADA

L’Oréal Paris
Infallible Sexy Balm
in Yala Yolo, £4.99
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Clinique
Superbalanced Silk
Makeup SPF 15, £23

(This, above and
below) Dior All-In-
One 3D Backstage
Pro Palette, £42.50
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WHAT? Rather than being soft 
and wistful, this is the kind of 
embellished beauty that cel-
ebrates the eccentric, perfectly 
summed up by the adorned 
styles at Alexander McQueen. 
‘There’s no method to how we’re 
applying the jewels,’ explained 
maker of the look and master 
hairstylist Guido, ‘The more ec-
centric it looks, the more stylish 
it feels.’ Take an element of ro-
manticism and make it the focal 
point of your look. Try deep lips, 
undone waves, bold brows and  
a ton of hair jewellery. ›  

RICH LIPS / CONTRIVED 
WAVES / STRONG BUT 
SUBTLE BROWS /  
HAIR JEWELLERY  

295ELLE/SEPTEMBER
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Givenchy Liner Vinyl in 
No3 Heroic Silver, £24

Burberry Beauty 

Shim
m

er Dust Loose 

Glitter in Gold and Black 

(centre), £20 each

Redken Curvaceous
Ringlet Shape Perfecting

Lotion, £17

Kerastase 
Discipline Curl 
Ideal Mousse, 

£20.90
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WHAT? We use the term cool 
a lot, but what moves this on 
and makes it feel ‘new’ is the 
I-don’t-give-a-damn attitude. 

Think anti-effort and precision 
hair and make-up, which is a lit-

tle smudgy, a bit misplaced and 
a lot more you. ‘When a woman 
feels comfortable in the make-

up she’s wearing, it instantly 
shows on her face and in her 

attitude,’ explained make-up art-
ist Tom Pecheux backstage at 

Max Mara, where he let models 
choose and apply their own lip-

stick (FYI this never happens). 

ALTERNATIVE EYES  
/ BROKEN FRINGES /  
EMBRACING CURLS  

/ COOL EMBELLISHMENT

PUCCIBURBERRY ICEBERG DEREK LAM
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JASON WUTANYA TAYLOR MICHAEL KORS CARVEN

DK
NY

DK
NY

DK
NY

G
ivenchyPrism

e

Visage
in

Dentelle

Beige, £24
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Edit The

EdgiestUp
&

O
utDouble

M
ascara, £17

VE
RS
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E

Guerlain The Foundation 
Brush, £33

YSL Beauty Fusion Ink 
Cushion Foundation, £35

WHAT? Somewhere between 
sporty and geeky lies the new-
gen trend that is seriously trying 
not to be sexy. Everything is a 
bit ‘off’ with a DIY feel. Blusher is 
slung low on the cheeks to mim-
ic a post-workout flush, lashes 
are on the smudgy side and hair 
is thrown into styles with care-
free abandon. Look to DKNY, 
where trend-starter Eugene 
Souleiman created a mash-up 
of high and side ponytails, loose 
buns, rough waves and bound-
braids to ‘keep things looking 
spontaneous and fresh’. › 

LOW FLUSHED CHEEKS 
/ SHAGGY TEXTURE / 
MESSY LASHES  
/ KNOTS AND BRAIDS

297ELLE/SEPTEMBER

P
ho

to
gr

ap
hy

: B
en

oî
t A

ud
ur

ea
u,

 Ja
so

n 
Ll

oy
d-

Ev
an

s,
 G

ra
ha

m
 W

al
se

r a
t H

ea
rs

t S
tu

di
os

.

Trend Report



CURLS, CURLS, CURLS
They’ve been notably absent in
previous seasons, but AW16 is
making up for lost time on the
texture front with a prolific
preference for curls – and any
kind goes. The consensus of
hairstylists backstage every-
where from Etro to Louis Vuitton
was: leave natural curls be.

COUTURE COLOUR
Yes, the colour was cartoonish,

but the lack of pastel tones made
it feel couture rather than cute.

‘Women are excited to wear
colour again. It’s luxurious,’ notes

make-up artist Terry Barber.
The grown-up factor lies in the

shades: go for cobalt over powder
blue, fuchsia over blush.

L-RMAC EYESHADOW IN CHROME YELLOW, £13. ILLAMASQUA SKETCH STICK IN TRANCE, £15.

MAC RETRO MATTE LIQUID LIP COLOUR IN FUCHSIA FLICKER, £21. YSL BEAUTY MASCARA VINYL COUTURE IN SHADE NO5, £25

Details are key to bespoking your beauty look. These easy
updates will have you covered for the next six months

NEW (SET) WAVE
This is retro hairstyling with
an edge, featuring everything
from Marcel to finger waves,
everywhere from Marc Jacobs
to Stella McCartney. And if there
were considered waves framing
the face, it was the contrasting
texture beneath that offered a
modern twist. Worth the effort.

ONLY BLACK ALLOWED
One rule: you can’t mix it with

anything else. Black was used to
create playful beauty trademarks,

from heavy winged liner at Julien
Macdonald, to an under-brow
block at Iceberg and inverted

cat-flicks at David Koma, which
make-up artist Andrew Gallimore

coined ‘Sci-Fi-Eye-Li’. Just own it. ›

L-RURBAN DECAY BLACK EYESHADOW IN OIL SLICK, £14. MAYBELLINE MASTER PRECISE CURVY LINER IN BLACK, £6.99.

REVLON ULTIMATE ALL-IN-ONE MASCARA, £9.99
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L-RTONI & GUY WAVE MEMORISING BALM, £7.49. L’ORÉAL PROFESSIONNEL TECHNI ART WILD STYLERS

SAVAGE PANACHE, £14.99. TRESEMME GET SLEEK PROTECT AND POLISH DUO MIST, £5.78

L-RBUMBLE AND BUMBLE (CURL) PRE-STYLE RE-STYLE PRIMER, £20.50. KERASTASE DISCIPLINE MOUSSE CURL IDEAL, £20.90. REDKEN

CURVACEOUS RINGLET PERFECTING LOTION, £176.55. L’ORÉAL PARIS ELVIVE EXTRAORDINARY OIL CURL NOURISHMENT MASQUE, £2.68
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ALL ABOUT THE MOUTH
At Prada make-up legend Pat 

McGrath told us, ‘Keep the 
rest of the face as simple as 

possible so as not to compete 
with the statement lip.’ As 
for colour, red – in myriad 

tones – was the standout. ‘It’s a 
symbol of bravery, strength and 

independence,’ she added. 

UNABASHED  
EMBELLISHMENT
Look to Burberry, where make-up 
artist Wendy Rowe created glitter 
tears (yes, tears), and Holly Ful-
ton, where Sam Bryant brushed  
silver leaf on eyelids for a shat-
tered glass effect. Go full-on 
glitter bomb or swap your  
shadow for iridescent pigment.

MAKE-UP ARTIST VAL GARLAND

BROKEN FRINGES
Fringes were slightly off  

and almost accidental. Slick yours 
down, let it waft across your face 
or create a wispy veil (as seen at 

Alberta Ferretti). This is an easy 
update that anyone, with any hair 

type, can do – just blow-dry your 
fringe in the direction you want it 

to sit and set with product. 

HAIR JEWELLERY 
Real jewellery was pinned into 
hairstyles everywhere from 
Erdem to Rodarte, elevating the 
humble hair clip into an indulgent 
trend. ‘The key is to make it feel 
organic and not overthought,’ 
explained backstage regular  
Anthony Turner at Erdem.  
Vintage finds are your friends. 

‘THIS SEASON IT’S ABOUT TREATING EVERY INDIVIDUAL AS THEMSELVES. WORKING  
       WITH DIVERSITY AND INDIVIDUALITY IS WHAT KEEPS THINGS FRESH AND MODERN’

L-R DOLCE & GABBANA THE SHINE LIPSTICK IN CHOCOLATE, £27. MARC JACOBS BEAUTY LE MARC LIPSTICK IN BLOW, £24.  

RIMMEL LONDON KATE MOSS MUSE RED LIPSTICK, £5.49. BOURJOIS ROUGE EDITION VELVET LIPSTICK IN RED-VOLUTION, £8.99

L-R REDKEN WAX BLAST 10, £15. JOHN FRIEDA FRIZZ EASE SECRET AGENT TOUCH-UP CREME, £5.99

L-R H&M GLITTER DUST IN MIRROR BALL, £4.99. SARA HILL GLITTER IN CRYSTAL TITS, £15. 

STARGAZER FACE JEWELLERY, £3.50 

L-R H&M DEFINING MOMENT TEXTURE PASTE, £6.99. TIGI BEDHEAD FULL OF IT VOLUME  

FINISHING SPRAY, £14.50. L’ORÉAL PROFESSIONNEL INFINIUM HAIRSPRAY EXTRA STRONG, £13.50
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PROFESSION (AS ON PASSPORT)
Hairdresser. My mum doesn’t like

it when I just say that, though.
She says, ‘You do so much more.’

BIG BREAK
I was asked to assist on

The X Factor in 2007, a move
I was advised against by my

‘fashion friends’. But I loved the
show and when One Direction

came around five seasons later
I was doing their hair every day.

They blew up and everyone
behind them did too – my

followers went through the roof.

CURRENT JOB
My twin sister Sam founded cult
hair salon Bleach. We’re working
together on Bleach make-up and,

alongside being ELLE’s Beauty
Extremist, I’m also developing my

beauty school, Beauty School
Dropout. It’s designed to benefit

talented people who might not
be able to afford expensive

beauty courses.

SIGNATURE SKILL
Controlled chaos, so doing hair

properly but then messing
it up again. My expertise

is actually with men’s hair,
because they need to

look like they just woke up
like that. It works for

make-up, too.

CAREER HIGH
My book, The Craft, was the first

thing I ever put out that went
against the grain. Some might

think my advice is rebellious but
I wanted to give my followers
something that is true to my

aesthetic. I guess that’s what sets
me apart from other hair and

make-up artists. It sold really well.

SOCIAL CIRCLE
I’m attracted to successful

creatives, who end up becoming
great friends. I have clients who
became good friends too, such
as Harry, Niall, Liam and Louis.

My twin is also my business
partner and my daughter Lux’s
dad (my ex) works in our office,

so we hang out a lot. My assistant
Lottie and agent Krystal are

my best friends.

WHO IS THE NEXT BIG THING?
Hair and make-up artist Lottie
Tomlinson is Louis’ [from One

Direction] little sister. She
started assisting me when she

was 15 and very shy, but she
thinks a lot like me so I saw the
potential. She does everything
really technically, but I also love
to see the new things she comes
up with. I get a lot of inspiration
from her; she teaches me what’s

cool now because I can be
embarrassing otherwise.

5

LOU TEASDALE
From fashion student to in-demand hair

andmake-up artist, social media superstar,
author and general game-changer Lou, 32,

charts her beauty career

5KIT ESSENTIALS
1. BLEACH SWAMP SPRITZ

TEXTURISING SPRAY,

£6: ‘MAKES HAIR LOOK

A BIT MORE ROCK’N’ROLL’

2. KIEHL’S CREME WITH

SILK GROOM, £18: ‘GREAT

FOR DRY ENDS’ 3. FUDGE

URBAN POWDER STYLER,

£7.29: ‘BEST FOR DRY

VOLUME’ 4. HD BROWS KAJAL, £19:

‘LET IT SETTLE INTO THE CREASES

FOR A GRUNGIER LOOK’ 5. LIME CRIME

VENUS GRUNGE PALETTE, £24.50:

‘I’M REALLY INTO TOBACCO EYE-

SHADOW AT THE MOMENT’

HOBBIES AND INTERESTS
My daughter Lux, four, is my

favourite person in the world.
Plans with her beat anything else.

She came on the 1D tours with
me. I felt like an awful parent, but
she loves it. If taking her on tour

didn’t work we wouldn’t do it, but
so far it’s worked well.

DREAM JOB
I’d love to style a member of the

royal family. There is nothing cool
about loving the royals as much
as I do, but I always have done.

In fact, I would like to be
a member of the family.

BACK-UP PLAN
I’m really interested in child

psychology. Things like learning
and discipline are fascinating, so

working with children in care
would be amazing.

Read Lou’s column, Beauty
Extremist, at elleuk.com/beauty

1 42 3
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Beauty CV







11.

19. 

20. 

9. 12. 

13. 

7. 

14. 

4. 

8. 

17. 

2.

5. 16.

15.

10.

18. 3.

6.

1.

1. HOURGLASS MODERNIST EYESHADOW PALETTE IN COLOR FIELD, £56 2. BURBERRY NAIL POLISH IN MINK, £15 3. CIATE POLISH IN HIDDEN GEM, £9 4. URBAN DECAY 

EYESHADOW IN VERVE, £14 5. MAKE UP FOR EVER AQUA XL EYE PENCIL IN M-40, £15 6. CHANEL LE VERNIS IN GARCONNE, £18 7. GIORGIO ARMANI EYE TINT IN 21, £27  

8. MAKE UP FOR EVER ARTIST SHADOW M-408, £13 9. CHARLOTTE TILBURY EYES TO MESMERISE VERUSCHKA CREAM EYESHADOW, £22 10. CHANEL LE VERNIS IN 

PARTICULIERE, £18 11. & OTHER STORIES EYE COLOUR PALETTE IN CHATELAINE KHAKI, £12 12. MAYBELLINE EYESTUDIO COLOR TATTOO 24HR CREAM GEL EYESHADOW  

IN PERMANENT TAUPE, £4.99 13. TOPSHOP BEAUTY MONO EYESHADOW IN PYRAMID, £7 14. TOO FACED SKETCH MARKER LIQUID EYELINER IN CANARY YELLOW, £17  

15. CHANEL LE VERNIS IN MONOCHROME, £18 16. MAKE UP FOR EVER AQUA XL EYE PENCIL IN I-36, £15 17. MAKE UP FOR EVER ARTIST SHADOW IN M534, £13 18. CIATE  

POLISH IN VINTAGE, £9 19. CHRISTIAN LOUBOUTIN ALTA PERLA NAIL LACQUER, £36 20. URBAN DECAY ALICE THROUGH THE LOOKING GLASS LIPSTICK, £16

Khaki and yellow? Yes you can. Time to 
try these ‘off’ shades. They’re surprisingly 
flattering. Meet the new naturals

NEUTRAL 
ZONE
Photography Eva Roovers
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The star of this summer’s biggest films – Suicide
Squad andThe LegendOf Tarzan – spills the

beans on her beauty cheats, newCalvin Klein job
andwhy she’ll never give up cheese…

THE BEST BEAUTY TIP
I’VE EVER BEEN GIVEN…
Is when applying foundation,
use a toothbrush to blend it
into the hairline. When I don’t
do it, it looks gross; you can
see it in my hair. Every time I do
it my boyfriend [Tom Ackerley]
is like, ‘Girls are crazy.’

IF I HADN’T GONE INTO
ACTING… I’m certain I would
have started some sort of
company because I’m quite
business savvy. I’d either
own hotels or be a scuba-
diving/sky-diving instructor;
a job where I could live
somewhere cool and
do fun things every day.

THE THREE WORDS
THAT BEST DESCRIBE MY
FITNESS PHILOSOPHY
Obsessive, fun and
sporadic. My version of
exercising is doing a dance
class with a friend; getting
some exercise but doing
something really fun at
the same time.

THE THING THAT MAKES MY
SKIN BREAK OUT IS… Eating
and drinking heaps of dairy. If
my skin is really bad, I try to
cut down but I pretend cheese
isn’t dairy because I’ll never
accept that I can’t eat it.

THREE PRODUCTS THAT
HAVE EARNED A PLACE
IN MY BEAUTY BAG ARE…
Max Complexion Correction
Pads By Peter Thomas Roth,
£27, because I’m on a plane
every five seconds and I can’t
wash my face. I hate that
feeling but then I use these
pads and my skin feels really
good. Also, Caudalie Beauty
Elixir 30ml, £11.50, which
smells great. And then as
my lip balm, I use Bepanthen
Ointment, £3.65, which is
actually a nipple cream
for breastfeeding mothers.
I’ve used it my whole life.

Margot Robbie

THE FIRST FRAGRANCE  
I OWNED… Only said ‘eau  
de toilette’ on the bottle and  
I thought my mum had given 
me toilet spray. Now I’m much 
more clued up and wear Calvin 
Klein Deep Euphoria, £70. 
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Pollution face is a thing and we need to talk about it 

POLLUTION IS THE BIG 
BUZZWORD in skincare right 
now with brands pumping their 
resources into protecting our faces 
against one of the most damaging 
environmental factors of all. ‘We now 
know that the tiny particles found in 
air pollution can actually penetrate 
the skin’s barrier function causing 
inflammation, oxidative stress and 
pigmentation through free-radical 
generation,’ explains dermatologist 
Dr Sam Bunting. In real life that 
means a stealth skin-ageing attack 
to rival even UV damage. Makes 
sense, as these chemical aggravators 
are about 20% smaller than our 
pores, so they can basically waltz 
right in there and do their dirty work. 
Finally the beauty industry is on the 
case – these new products work hard 
to effectively safeguard our faces 
from the big smoke. City slickers, 
stock up on these. 

Photography David Abrahams

SMOKE      MIRRORS

FROM LEFT ORIGINS DR WEIL MEGA-DEFENSE 

BARRIER-BOOSTING ESSENCE OIL, £39. 

ELIZABETH ARDEN PREVAGE CITY SMART BROAD 

SPECTRUM SPF 50 HYDRATING SHIELD, £55. 

CHANEL UV ESSENTIEL DAILY UV CARE MULTI-

PROTECTION ANTI-POLLUTION SPF 20, £41
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Kenya: ‘You look really well, where have you been?’
Me: ‘Oh, just Green Park. For an hour or so.’
Hannah: ‘You look great, have you done something
to your eyebrows?’
Me: ‘The usual Benefit Goof Proof eyebrow pencil.’
Lorraine: ‘What’s on your skin? You look glowing.’
Me: ‘OK, OK! Botox, I had Botox! And mesotherapy,
which is what you can see because the Botox
doesn’t really kick in for another 10 days and I only
had one tiny injection between my eyebrows. So,
yes, I did do something to my eyebrows, OK?’

Frances was my first and now, based on both
the ratio of pain-to-compliments and her hilarious
company, I am in love with her.

Let me be clear, here. I’m not advocating Botox
for you, but for me. I’ve been curious for a long
time; I am a beauty journalist who has never had a
needle in my face. That is like a barista never trying
a double espresso. I’m 36, and my genes are such
that I don’t have wrinkles (yet), but heavy eyelids? A
frowny resting face from years of squinting through
bad eyesight? A precarious complexion from five
years of hormone-regulating medication? And a
creeping awareness that I avoid mirrors more than
I look in them these days? All of the above. After a

collarbone-skimming haircut and a tone-and-a-half
colour lift I’m better, but not quite there.

The mesotherapy is nothing more than a cocktail
of vitamins and minerals that naturally occur in
the body, such as hyaluronic acid and collagen, and
promises to help sculpt the face. You know about
Botox – it paralyses the muscles and needs to be
expertly administered by someone who knows
where they are and what disarming them will do.

Frances was a conventional medi-
cal doctor first, before transferring to
become the anti-ageing doctor. If this isn’t
reassuring enough, she also tries every-
thing on herself. ‘How can I do it to you if
I wouldn’t do it to me?’ Quite.

Full disclosure: the meso is uncom-
fortable. Nothing worse than lemon juice
on a hangnail, but with 20 or so repeti-
tions. The Botox is slightly worse than acupunc-
ture, with no negative side effects aside from the
frequent testing of my frowning capability (still at
100%, you’ll be pleased to know). Meso and Botox
combined, I’ve now had around 40 injections in my
face, so I’ve gone from virgin to veteran within two
appointments. I’m sold. There is no tangible differ-
ence you could put your finger on except that I look
better, which means I feel better. The mirror is now
my friend. But Frances is my friend with benefits.

‘THERE IS NO
TANGIBLE
DIFFERENCE
YOU COULD PUT
YOUR FINGER ON
EXCEPT THAT
I LOOK BETTER’

THE B-WORD. Just like that other time
I lost my virginity, when I leave the care of
facialist Dr Frances Prenna Jones*, I feel
‘different’. There is a flutter of excitement
inmy belly. I want to tell everyone I pass on
the street, but I feel like they can tell just by
looking at me. There is a definite bounce in
my step as I arrive at work, beaming.
And so it begins:

Sophie
Beresiner
ELLE Beauty
Director
@ilovelipstick

TRY IT OUT NOW AVERSION TO NEEDLES RY HOMEWORK BY DR FRANCES PRENNA JONES, £90,

A PEEL, MICRODERMABRASION TREATMENT AND MASK ALL IN ONE. I CURRENTLY HAVE A COPPER TONE ON

MY HAIR, SO ORIBE COLOUR GLAZE, £20.50, IS PROFESSIONAL-GRADE GLOSS FOR AN AMAZING DIY REFRESH.PANTONE®
16 1325 TPX
Copper

S? TR
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If only there was a
lip gloss that could
improve your smile.
Oh wait, there is. It
contains blue pearl
pigments that make
your teeth appear
whiter. Game changer.

Everyone’s talking
about colour
correcting and this
palette has all you
need to master it,
including seven
neutralising shades
that will disguise
unwanted redness
and sallowness.

Take the double-
denim trend into your
nail wardrobe (yes,
we have one) with this
flattering cornflower
blue shade. High-
shine and impressive
durability are a given.

With a triangular
end for precision
application and
the most perfectly
creamy formula
imaginable, this
foundation stick is
bound to become
a cult classic.

For those wanting
to streamline their
morning routine, we
highly recommend
this BB cream. It’s so
high in moisture that
you can skip a day
cream, offers ample
coverage, and has
SPF25 protection.

It takes a lot for a
mascara to impress
us, but when we first
spotted this one
backstage at the
AW16 shows, we were
sold. Twist the end of
the lid and the wand 
bends with it to  
help you achieve 
maximum curl. 

Every now and then
an eyeshadow palette
lands in the ELLE
Beauty Cupboard
that’s almost too
beautiful to use. With
its star design and
interesting colour
combo, this is one
of them. (Disclaimer:
we said almost.)

YSL has gone all out
with its latest lip
launch: staying power
of a tint, pigment of
a lipstick and the
softening abilities
of a cream, all with
a high-gloss finish.

Mac Instacurl Lash 
Mascara, £19 (above)

Givenchy Le Prisme 
Superstellar 
Eyeshadow, £40.50 
(above)

Clarins BB Skin Detox
Fluid, £30 (below)

Stila Correct &
Perfect All-In-One
Palette, £32.50
(above)

Guerlain Nail Enamel
in Denim Jacket, £17
(above)

YSL Beauty Vernis
À Lèvres Vinyl Creams,
£26 each (above)

The Estée Edit Flash
Photo Gloss, £15 (left)

Cool creams, colours, and the new cult classic

MAKE-UP

‘IT’S TIME TO TAKE THE
DOUBLE-DENIM TREND INTO

YOUR NAIL WARDROBE
(YES, WE HAVE ONE)’

Hourglass Vanish 
Seamless Finish 
Foundation Stick, £42, 
and Vanish Seamless 
Foundation Brush,  
£42 (below)
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Kérastase’s classic
nourishing range
is now more effective
than ever at dealing
with dry hair. Its
new leave-in balm
is certainly amazing
at controlling
frazzled ends.

Pricey yes, but this
professionally
endorsedcleansing
milk apparently
removes the need
for conditioner. We
suggest using it twice
per wash, though.

This spray is a god-
send for flat roots. It
penetrates the hair
and then crystalises
to thicken each
strand. Pretty out-
standing. That’s why
it’s on this page.

If we can’t force you
to heat protect your
hair because of the
damage limitation,
can we tempt you with
a brilliant designer
collaboration? It
worked for us.

It’s a mousse that
contains volcanic
ash, so it defies what
you might expect
from a shampoo.
In fact, it’s more of
a polish/exfoliator/
detoxifier/wonder.

You know Jen Atkins,
right? Hairstylist
of the moment and
owner of Ouai, she is
always popping up
on the Kardashians’
Snapchats. This light
bold mist is a hero
(and our favourite). ›

As close a rival to
an in-salon hair
treatment as we’ve
found. Think of it
as a rehabilitation
programme for your
hair. It’s indulgent,
so don’t use it during
every wash.

The brand that first
brought you dry
shampoo (we’re for-
ever indebted) uses
natural ingredients,
which is why we now
know that flax is good
for your hair. In this
instance it lifts from
the root. Give it a go.

Pureology Fullfyl
Densifying Spray,
£23 (above)

Wella Oil Reflections
Luminous Smoothing
Oil, £15.50 (above)

Ouai Soft Hairspray,
£22 (above)

Revive, protect and perfect from root to tip

HAIR

‘THINK OF WELLA’S SMOOTHING 
OIL AS AN INDULGENT 

REHABILITATION PROGRAMME 
FOR YOUR HAIR’

Shu Uemura Art 
of Hair Essence 
Absolue Cleansing 
Milk, £39.50 (left)

Kérastase Nutritive 
Crème Magistral, 
£29 (above)

Oribe The Cleanse 
Clarifying Shampoo,  
£38 (below)

Toni & Guy Heat 
Protection Mist 
Roksanda Limited 
Edition, £6.99 (above)

Klorane Shampoo with 
Flax Fiber, £8 (above)
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The trend for
androgynous scents
is still going strong
and this tough-but-
comforting future
classic is the perfect
example. Hints of
leather and patchouli
make it potent. Spray
on sparingly.

If you remember the
original (rose-based,
very feminine), you’ll
love the addition
of mandarin and
apricot. It’s lighter
and more fun to wear.

If you don’t want it
purely because it’s
Prada, you’ll want it
because it’s almost
exactly what you
imagine the colour
yellow would smell
like. Fresh, warm,
pretty, powdery
and very beautiful.

Slightly sweeter
than the original
My Burberry, with
candied rose and
peach nectar. We love
the dark detailing on
the bottle, which is
evocative of the
classic black trench.

The tenth offering in
the L’Atelier line up
(the super fancy ones,
that’s all you need to
know), this is like an
ode to the iris. That
means warm, pretty
and floral, but it’s an
evening kind of scent.

This new addition
to Dolce & Gabbana’s
Velvet range is light
and refreshing. The
summery neroli
isn’t overwhelming
because you get a
secondary hit of
freshly snapped
stems when it settles. ›

This is pretty sexy
(well, it is Tom Ford).
That appeal is down
to the tuberose,
which is as heady as
a narcotic. It’s kind
of sparkly too, so the
bottle looks like it’s
lit up.

This is the almost
literal incarnation
of the first male
neck you inhaled as
a teenager, with its
musky combination
of cedarwood,
cumin and juniper.

L’Atelier de Givenchy Iris
Harmonique, £150 (right)

Dolce & Gabbana Velvet
Pure, £165 (above)

Tom Ford Orchid
Soleil, £54 (above)

My Burberry Black,
£65 (below)

Byredo Cuir Obscur,
£65 (above)

Prada Les Infusions
de Prada Mimosa, £90
(above)

Jo Malone Black
Cedarwood &
Juniper, £42 (below)

Introducing the irresistible scents of summer

FRAGRANCE

‘ALMOST EXACTLY WHAT YOU  
IMAGINE THE COLOUR YELLOW 

WOULD SMELL LIKE: FRESH, WARM, 
PRETTY AND POWDERY’

Jimmy Choo Illicit Flower, 
£48 (above)
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This mask’s combo
of traditional Chinese
ingredients, which
exfoliate, tone and
brighten the skin, is
impressive. Expect an
influx of ‘you look well’
compliments.

Used daily, this
enzyme-rich serum
claims to have an
effect that’s similar
to professional facial
peels, but without the
downtime. Sounds
far-fetched? It’s got
the patented tech
to back up its claims.

Want to give DIY
skincare mixology
a go? Add some of
these granules into
your cream cleanser
to ramp it up into an
exfoliator. You can
adjust the amount
depending on how
much your skin needs.

Don’t let its size fool
you; this miniature
Clarisonic electric
face scrubber is just
as effective as the
original and fits
snugly into the palm
of your hand. To
experience its cult
cleansing abilities
before you buy, book
into an Anti-Ageing
Facial at a Cowshed
Spa. One word: bliss.

When Diptyque is
involved in your
daily routine, your
bathroom will only
smell better for it.
The brand’s first
foray into shower oil
is as skin-softening,
charmingly scented
and beautiful as you
would expect.

Completely clear,
impressively
hydrating and not at
all greasy, this is the
kind of protective
facial sunscreen you’ll
want to wear out of
choice, not necessity.

Cacti are so good at
retaining water that
they grow in the
desert, so imagine
what they can do for
your dry skin. Spray
for a hydration hit.

Diptyque Do Son
Shower Oil, £30 (left)

Cover FX Clear Cover
Invisible Sunscreen
SPF 30, £36 (below)

Elemis Dynamic
Resurfacing Serum,
£85 (above)

bareMinerals Add-To-
Cleanser Skin Polishing
Grains, £18 (below)

Kiehl’s Cactus Flower
& Tibetan Ginseng
Hydrating Mist, £28
(below)

The Body Shop’s Chinese
Ginseng & Rice Clarifying
Polishing Mask, £15 (left)

Let your glow showwith the latest essentials

SKIN & BODY

‘GIVE SKINCARE MIXOLOGY
A GO. ADD BAREMINERALS’

GRANULES TO YOUR CLEANSER
TO MAKE AN EXFOLIATOR’

Clarisonic Mia FIT,
£155 (above)
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Back in 2010, I was at risk of making Couch Potato
my full-time occupation. Just thinking about fitness
tired me out, but something had to be done about
this ‘blah’ feeling I had, aged 29. I had no real desire
to be #fitspo, I just knew I no longer wanted to feel
like I’d checked out of my life too early. Something
had to change. At the time I was writ-
ing for a magazine in Leeds and my
blog* was starting to take off.

I’d always fancied boxing, so despite
the fact that walking up stairs left me
winded, I decided to try a class. An
hour later I was exhausted but euphor-
ic. Boxing became my religion: rounds
on a bag were my therapy and my body was starting
to change, too. I was becoming strong and toned.

My confidence grew, along with my fitness. I was
approached to run a half marathon and blog about
it. My last running experience was an egg and spoon
race at primary school, so for some reason I thought
this made me qualified to take on a half marathon.
My first training attempt was a 5K Parkrun. I ran for
30 seconds, then cried my way round the rest of the
course. I was overtaken by a pensioner.

My wounded ego and I returned to the scene of

the crime the following week, determined to have
a better outcome. I said to myself, no matter how
much I wanted to, I would not stop till I crossed the
finish line. And that’s exactly what I did. I chanted,
‘I will not stop. I will not stop,’ the whole way round.
I crossed that finish line without walking once.
There were no medals, but it was the first time
I’d been proud of myself in a long time.

That day, I resolved to approach life the way
I’d approached that 5K. Suddenly,
everything started changing. I felt more
confident; I was more committed, driven
and passionate. I kept running and
blogging, and people seemed to connect
with what I was saying, so I decided to
train as a spinning instructor.

I take enormous pride in helping my
riders find their inner warrior. If you’ve ever done
one of my classes, you’ll know that after every track
I repeat the mantra, ‘Grab a drink, towel down, fix
your hair.’ You might think you’ve got nothing left
to give but whether it’s on the bike or in life, take
a moment, reset and come back harder.

My attitude to fitness is that it should be fun,
make you feel good and never be a chore. What
it does for your mind is as important as what it
does for your body. Simply moving more edges you
closer to a stronger, braver, happier you every day.

‘I CHANTED “I WILL
NOT STOP” THE
WHOLE WAY ROUND,
AND RESOLVED TO
APPROACH LIFE IN
THE SAME WAY’

‘GRAB A DRINK, towel down, fix your hair.’ 
Meet ELLE’s first ever fitness columnist, spin-
ning instructor Bangs AKA Muireann Carey-
Campbell. Each month, she will motivate you to 
include exercise in your life so you can be fitter, 
stronger and happier. She’s not an athlete, just  
a normal (albeit kickass) woman who learned
to love exercise and wants to share her
passion. Be inspired.

3 THINGS THAT HAVE INSPIRED ME THIS MONTH 1. SHOE DOG BY            PHIL KNIGHT – THE

FOUNDER OF NIKE, THIS IS  AN INSPIRING READ. 2. LIMITLESS WHEEL, £49.99 – A GREAT WAY TO MASSAGE 

MY BACK AFTER A DAY ON THE BIKE. 3. 2 DOPE QUEENS  – THIS PODCAST IS A WORKOUT ESSENTIAL

Bangs
ELLE’s new Fitness
Columnist with her  
dog Stringer Bell
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Soul food
PANDORA SYMES, FOOD
COACH AND FOUNDER

OF ROOTED LONDON, SHARES
HER ULTIMATE POST-WORKOUT

BREAKFAST: THE WARMING
AND SLOW-ENERGY RELEASING

ROOTED BIRCHER
1.First, your ingredients. You

need 50g oats, 1 tbs chia seeds,
1 tbs almond butter, 1 tsp maple

syrup, 1/2 tsp tumeric, 1/2 tsp
ginger, 1/2 cinnamon, 200ml
almond milk. The cinnamon
stabilises blood sugar and

prevents cravings, while the
seeds give you a boost of
omegas, protein and fibre.
2. Mix all the ingredients

together in a bowl and leave to
soak overnight in the fridge.

3. In the morning, post-workout,
add a little more almond milk

if needed and top with whatever
garnish you fancy. Enjoy!

rootedlondon.com

5 of the best
Look mum, no hands! You’ll
look cycle chic with this kit

1. PAUL SMITH X KASK RAINBOW

GRADIENT HELMET, £220

2. SWEATY BETTY ACCELERATION

CYCLE TOP, £85 3. OAKLEY RADAR

EV PATH SUNGLASSES, £175

4. HUNTER ORIGINAL NYLON

MOUSTACHE BACKPACK, £125

5. S’WELL WATER BOTTLE, £42

1.

2.

3.

4.

5.

‘WORKING OUT ON
PINK BIKES, WITH AN
INSTRUCTOR CALL-
ING OUT “LET’S GET

SEXY” MIGHT SET
FEMINISM BACK’

THE LAZY GIRL’S GUIDE
Team ELLE Fit tests the  

latest workouts and gives  
you an honest verdict.  

This month: aqua spinning
Words Natasha Bird

WHAT IS IT? Like a spin class, but the bike is  
in a pool with paddles attached to the pedals. 
HOW MUCH DOES IT COST? £20 with Aqua Fit 
Pro at gyms around London.
HOW DOES IT WORK? Instead of the hi-tech 
weighted flywheel bikes you see in spinning 
classes, these contraptions are really just 
metal frames with flippers attached to them. 
The water provides the resistance with the 
intensity increasing the faster you pedal. 
WHAT DOES IT DO? Pretty much the same 
thing as a spin class, only – as with any water 
activity – it’s easier on your joints and the  
rippling motion of the water around your 
thighs is believed to reduce cellulite. 
DO YOU NEED TO BE SUPERFIT TO DO IT?  

Definitely not. Owing to the fact that 70%  
of your body is submerged, it’s actually quite 
difficult for the landbound instructor to see 
how hard you’re working. So if you can fake a 
mildly pained expression, your laziness might 
go unquestioned. 
IS IT ACTUALLY ENJOYABLE? Working out in 
an all-female group, on pink bikes, with the 
instructor calling out ‘let’s get sexy’ might 
put feminism back a pace. Sexism aside, the 
expended energy was moderate, so if you’re a 
reluctant gym-goer with a tricky knee, it’s an 
hour pleasantly spent. If you’re already nailing 
20 press-ups a set and HIIT three times a 
week, you’ll probably feel a bit short changed.
BEST THING ABOUT IT? Splashing around  
is always quite fun, isn’t it?

AND THE WORST? Feeling like 
part of the blue rinse brigade. 
This may be more suited to senior 
cruises than urban gym junkies.
WOULD YOU DO IT AGAIN?  

Quite unlikely.
aquafitproltd.co.uk
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O
ne morning when I was 15, I ran out of energy as  
I walked to a lesson at school. I sank down to rest  
my face on a frosty path, and couldn’t get back  
up. I had been ill with glandular fever the previous  
summer and returned to school a week late but  
life was busy: it was the summer of 1995, I was  

an A-grade student, taking extra subjects and fencing  
at a national level. There was no time for me to be unwell.

The school nurse thought I was faking it. My GP at home 
was sympathetic, but suggested I needed rest. I couldn’t 
understand it: I knew there was something physically wrong 
with me, but no one could diagnose it or tell me how long  
it would last. It was frightening, belittling, and it felt unfair.  
Not only was I unwell but I was lost in despair that no one 
would validate what I was going through. I couldn’t get out  
of bed and could see a helpless panic in my parents’ faces. 

The following spring, when my exhaustion had evolved 
into severe joint pain and photosensitivity, a specialist at 
last gave my condition a label: post-viral fatigue syndrome 

Photography Hedvig Jenning 

(PVFS). People became more understanding and I could 
breathe a sigh of relief. There was a medical problem with  
a name. My inability to get well was legitimate.

PVFS, sometimes known as chronic fatigue syndrome 
(CFS) or myalgic encephalomyelitis (ME), is far more widely 
recognised now than it was in the Nineties, but it contin-
ues to court controversy. It’s by no means the only illness 
involving chronic pain that has no definitive organic cause, 
but there is an epidemic of suffering out there that is being 
stigmatised as ‘made up’. Up to one third of patients coming 
to GP surgeries today have symptoms that are medically un-
explained*. It is these people whose problems are examined 
by neurologist Dr Suzanne O’Sullivan in her Wellcome Prize 
2016-winning book, It’s All In Your Head. First published last 
summer, it was a revelation for me, even now at 36 years old.

In it O’Sullivan argues a case for psychosomatic illness, 
where symptoms as severe as blindness and paralysis are 
triggered by the mind rather than disease. After the release, 
she came under fire and was trolled on Twitter by the › 

MIND

IS THERE ANYTHING WORSE THAN NOT BEING HEARD OR BELIEVED WHEN IT COMES TO FEELING ILL?  
WHEN REBECCA NEWMAN SUFFERED FROM POST-VIRAL FATIGUE SYNDROME AS A TEENAGER, PEOPLE  

ACCUSED HER OF FAKING IT. BUT, SHE SAYS, PSYCHOSOMATIC ILLNESSES ARE VERY REAL 

GAMES
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ALL MADE UP?
Up to one third of

patients coming to
GP surgeries have

symptoms that can-
not be explained in
terms of a disease.*

70% of patients
who suffer from
psycho-somatic

illnesses are
women.**

People with
medically unex-

plained symptoms
visit their doctors
twice as often as
other people.***

The misdiagnosis
rate in people with

psychosomatic
neurological symp-

toms is only 4%.‡

Medically unex-
plained symptoms
are estimated to

cost the NHS £3bn
per year.§

HEADSPACE
Don’t suffer in

silence. Get the best
advice on psychoso-

matic disorders:

Neurosymptoms.org
Run by neurologist
Dr Jon Stone, this

has a lot of informa-
tion on causes and

treatment.

Fndhope.org
A site created by

patients about how
to live with func-

tional neurological
disorder.

Nonepilepticat-
tacks.info

Written by those
suffering non-

epileptic attacks.

medical world and ME sufferers, due in part to the
fact she connects ME to a long list of mind-based
illnesses. ‘The scientific peer review system is in
meltdown [and] O’Sullivan’s pseudoscience being
taken seriously proves it,’ read one. Dr Max Ben-
jamin, a clinical psychologist at Imperial College
tweeted: ‘How on earth this won I have no idea.
Pseudopsychoanalytic, lazy, unevidenced explana-
tions of unexplained illnesses.’

O’Sullivan is cautious about delving into the
controversy. ‘I have to be careful, as I will get it in
the jugular,’ she tells me, sitting in her office at the
National Hospital for Neurology and Neurosur-
gery. ‘It saddened me to see that people still feel
that it’s necessary to rail against such a common
medical problem. It made several of my patients
feel like they were being attacked and judged.

‘We don’t query physical symptoms like blush-
ing when we’re embarrassed, or feeling sick when
we’re nervous,’ O’Sullivan adds. ‘But we resist the
idea that physical illness could have psychological
roots.’ She explains that in order to move forward in
this field of medicine, as a society we need to shrug
off a suspicion that those suffering mind-based ill-
nesses should be able to pull themselves together.
‘Psychosomatic symptoms, which are also called
“functional” or “dissociative”, are not imagined. Ill-
ness that comes from the mind can be life destroy-
ing and must be given the same respect as illness
coming from a physical disease.’ The difference is
these illnesses could be treated more effectively
with psychotherapy than medicine. My 15-year-old
self wants to jump across the desk and hug her.

The idea that the mind can cause illness in the
body is as old as Hippocrates, who wrote about it
in 400BC. For centuries psychosomatic disorders
were known as hysteria and believed to be a femi-
nine complaint, deriving from disturbances in the
womb. And remarkably, while all ages, ethnicities
and races suffer from CFS today, 70% of patients
are women**. ‘I resisted this statistic,’ O’Sullivan
continues. ‘When I was training I was surrounded
by male doctors who had the attitude that men
couldn’t have a psychosomatic illness, which is
dangerous because 30% of patients are men.’

Many medical schools still barely cover func-
tional disorders and not all doctors know about it.
O’Sullivan regularly receives letters back from the
doctors of patients querying her diagnosis. ‘I often
hear: please can you reconsider, they are “not that
sort of person”. Well, who is “that sort of person”?’

Marina†, 32, is one of O’Sullivan’s patients. She
was 16 when she was briefly unwell with a virus.
She was diagnosed with CFS and advised by a doc-
tor to drop out of school. Instead she kept going,

making it through a degree at Oxford University
to become a successful designer. Throughout she
was plagued by symptoms and diagnoses, ranging
from endometriosis to arthritis. ‘The symptoms
were hard, but far harder was not knowing what
was wrong with me,’ she says. ‘I was given 29 dif-
ferent diagnoses over the years. Despite my best
efforts, I watched terrified as my life dissolved
around me. I had to give up a career and a home
I loved. I lost friends,’ she says. ‘It was traumatic;
I had to gather all the strength I could. I’ve never
felt so afraid.’ After two months in hospital with
gynaecological problems, Marina was referred
to O’Sullivan. ‘She was the first doctor who really
listened to me, looked at the whole of me, and
took time to make me feel understood. Without
Suzanne, I don’t think I would still be here.’

With ongoing help from O’Sullivan, cognitive
behavioural therapy (CBT) and neurological
therapists, Marina learned the techniques to help
her live with her illness. ‘There are times when
I’ve been angry that I wasn’t diagnosed sooner.
It’s shocking that it took 16 years.’

Talking to Marina, my hairs stood on end.
I remembered how I’d limped around endless clin-
ics but was eventually put in touch with a doctor
who, like O’Sullivan, unpacked my symptoms and
gave me an achievable path to a recovery, which
involved CBT (‘This week I will walk 100 steps each
day; next week I will walk 115 steps’). After a year,
I was well enough to go to university, and I haven’t
had the pain nor the fatigue since. In fact, it’s
been hard digging up the memories for this piece.
Today people meeting me are unlikely to guess
I was ill; I’m a self-confessed health nut. But even
though I’ve moved on, it makes me angry to think
how many others are being accused of ‘faking it’.

‘A psychosomatic diagnosis is worse in many
ways,’ O’Sullivan concludes. ‘It’s hard for the
patient to understand and there’s no tablet that
can be given. The one good thing is that if it’s cor-
rectly diagnosed, it can be curable.’ Even Marina
is hopeful. ‘There are periods when I am afraid. But
as time goes on, I feel increasingly confident that
I have been through the worst and survived.’

‘WE DON’T QUERY PHYSICAL SYMPTOMS LIKE
BLUSHING WHEN WE’RE EMBARRASSED, OR
FEELING SICK WHEN WE’RE NERVOUS, BUT
WE RESIST THE IDEA THAT PHYSICAL ILLNESS
COULD HAVE PSYCHOLOGICAL ROOTS’
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EXCLUSIVE OFFER

FROM LEFT PATENT-

LEATHER BOOTS, £75, 

FAUX-LEATHER BELT, 

£14, SUEDE BAG, £55, 

VISCOSE-MIX SKIRT, 

£32, AND LEATHER 

JACKET, £100, ALL  

BY RIVER ISLAND

ON SALE  
20 SEPTEMBER

ELLE has partnered with River Island to
bring you the best new pieces for less

TEAM ELLE LOVES
RiverIslandisthe
placetoshopforkey
looks,fromwardrobe-
transformingdresses
toclassicbikerjackets.
Yourautumn/winter
stylestartshere.

POLYESTER-MIX DRESS, £45,

PATENT LEATHER BAG, £18,

SUEDE SANDALS, £55, METAL

EARRINGS, £12, METAL-MIX

RING (MODEL’S LEFT HAND),

£10, AND METAL-MIX RING

(MODEL’S RIGHT HAND), £12,

ALL BY RIVER ISLAND

FREE WITH YOUR OCTOBER ELLE
25% OFF AT RIVER ISLAND

elleuk.com

DISCOUNT CARD IN ASSOCIATION WITH
25% OFF
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Here I am, icy mojito in hand, 
wandering around a converted 
peanut oil factory on a steamy 
Sunday night. It’s a cavernous, 

three-storey building, with the original tall 
chimney backlit and stretching into the 
starry sky; inside, a gallery, theatre, two 
bars and a restaurant. There’s a DJ here, 
a performance artist there, fantastically 
innovative art on the walls, and a comedian 
holding court upstairs in the open theatre 
space, entertaining a young, arty crowd. 
Sounds like a typical weekend in Berlin 
or Barcelona. But this is Havana, the 
Sleeping Beauty of the Caribbean, famous 
for being trapped in a Fifties’ time warp 
and somewhere I’d never have expected 
to find a cool, modern, east London-style 
experience like this. But in the five years 
since I was last here, it seems to have 
undergone another kind of revolution. 

Welcome to the Fábrica de Arte 
Cubana (FAC), one of the faces of the New 

Cuba. You know the kind of buzz you get 
in places like Brooklyn and Dalston? That 
feeling that you could convert some old 
launderette into a cat cafe/Azerbaijani 
restaurant, or crowd-fund some wacky 
art project? That kind of ‘let’s give it a 
go’ optimism? Well, however majestically 
lovely Cuba has looked (and sounded, 
music is oxygen here) over the past 50 
years, and however resilient and upbeat 
the Cuban spirit, anyone growing up 
here would rarely have felt that sense of 
excitement and possibility. With few able 
to travel abroad, state jobs paying around 
£20 a month, no real private enterprise 
allowed, food rationed, and shortages 
of everything from tampons to TVs… 
Whatever the opposite of the world being 
your oyster is, that would just about sum 
it up. No prospects. No future. Until now. 

The country has been gracefully  
decaying since the US trade embargo, 
imposed in 1960 in the hope of crushing 
the revolution, drastically restricted › 

TRAVEL
Chanel showed its cruise show there and it’s 

Airbnb’s fastest-growing market. Cuba’s 
second revolution is here, says ELLE’s 

Travel and Lifestyle Director Susan Ward 
Davies, who first went  20 years ago

THE NEW CUBA

Clockwise from 
top: La Maison, 
Havana; Hotel 
Saratoga’s 
rooftop pool; 
Fábrica de Arte 
Cubana; Latino  
Americano
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access to imported goods.
Travellers (myself included)
are entranced by all that
fading grandeur and those
fabulous old Chevvies and
Buicks rattling along the
potholed roads. It was
certainly captivating enough
for Chanel to show off its
Cruise collection in Havana
in May, and for Audi to ship

a fleet of its new Q2s halfway around the
world this summer for the car’s launch;
not to mention all that architectural eye
candy starring in foreign fashion shoots
(ELLE was one of the first, way back)
and music videos. But however much we
foreigners love the magical feel of it as
it is (‘Go before it changes!’ the papers
cry), the reality of living with no money to
update anything in those magnificently
dilapidated colonial mansions – battling
against crumbling ceilings, power cuts
and ancient wires dangling menacingly
like toxic black spaghetti – is anything but
magical. But even more spirit-sapping,
especially for young people, is that is has
been a country living in a hope vacuum.

Left: The Sala
Polivalente Ramón
Fonst stadium.
Below: Havana’s
promenade.
Bottom: Hotel
Saratoga’s bar

But it’s certainly not like that in the
FAC tonight, or in any of the other bars,
galleries and restaurants I check out
during a whirlwind weekend in Havana.
There’s a tangible fizz of excitement, quite
separate from the usual Cuban salsa-
fuelled joie de vivre. And it’s not because
of the FAC’s government controlled prices
(around £1.50 a mojito; 70p a beer, so at
least some Cubans can afford it), or the
thawing of US/Cuban relations.

The main reason for this newfound
optimism is the easing of some of the
frustrating restrictions around many
aspects of Cuban life. President Raúl
Castro has lived long enough in his
brother Fidel’s shadow to want to make
his own mark and, since he took over in
2008, he has been tentatively relaxing
the ban on entrepreneurship to allow a
little private business. Before that Cubans
were permitted to open paladars (private
restaurants) in their own homes, or to buy
a licence to take in paying guests (casas
particulares). Now a lifetime of wheeling
and dealing to survive can be put to good
use by starting a business and actually
making some money. All of those classic
cars, which used to rust sadly by the side
of the road, can now be pimped up to
take advantage of the new freedom and
operate as taxis, making good money
driving tourists around. You can now open
a shop, as long as you only sell your own
produce or handmade goods; start your
own bar, cafe and restaurant or, if you have
a lot of funds (and friends in high places),
something as impressive as the FAC.

‘TRAVELLERS ARE 
ENTRANCED BY 

ALL THAT FADING 
GRANDEUR AND 

THOSE FABULOUS 
OLD CHEVVIES 

RATTLING ALONG 
POTHOLED 

ROADS’

Travel

Left: Wall decor  
at The Hotel 

Riviera, Havana. 
Above and right: 

Chanel Cruise 16/17 
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Top: A Fifties 
truck. Above right: 
Cuba is famous  
for its colourful 
buildings. Above: 
Clandestina 
gallery

Take 33-year-old artist Idania 
Del Rio, who I meet the next day 
at her gallery, Clandestina. She 
is well known here, not just for 
her witty take on classic Cuban 
film posters and slogan T-shirts 
(‘Action causes more trouble than 
thought’ declares the one she’s 
wearing), but because they are on 
sale in her very own workshop, a 
bright, two-storey space she now 
owns in Old Havana. After the revolution, 
people weren’t allowed to buy property, 
they could only exchange it, but that too 
has changed. Of course Idania had to jump 
through bureaucratic hoops before her 
dream was realised, but now business 
looks to be booming, and there really is 
nothing else quite like it here. Yet. 

Even Cuban emigrants are realising 
they might have a future back home. After 
seven years in Barcelona, restaurateur 
Amy Torralbas returned to Havana 
with her Spanish husband Alvaro Diez – 
formerly a sommelier in the famous El Bulli 
– to take over her family’s paladar. They
have transformed the homey old rooms 
into a stylish, airy space serving a kind 
of Spanish-Caribbean fusion (snapper 
with ginger and coconut vinaigrette or 
marinated sardines with grilled eggplant 
and pumpkin), and the style of both the 
food and the design is something you 
would never have seen in the Old Cuba, 
when restaurant food was on a par with 
school dinners. The paladar goes by the 
name of Otramanera, meaning ‘another 
way’, which is the New Cuba in a nutshell.

Or take chef Alberto Gonzalez, who 
has returned from Milan where he ran a 
Michelin-starred restaurant, to open the 
Salchipizza bakery in Havana Centro. It is 
the first place selling decent bread (flax, 
wholegrain, sunflower) on the island and 
if the locals can’t afford it, he helps them 
out (Cubans are like that), even offering 
it to the elderly for free. He came back 
‘because I think it’s time. If they let us,  
we are the ones best qualified to fix the 
mess we’ve got here.’

Although foreigners still can’t buy 
property here on their own, there are 
plenty doing it with Cuban partners – both 
of the business or personal variety. Hotel 
companies such as Aman and Starwood 

have already earmarked prime plots  
for development, but the big boom is 
private houses. 

Bastide Rey from France, who works 
for Dior, and his Cuban partner, Jesus 
Chang, have painstakingly converted a 
run-down property in Havana Centro into 
a beautiful, ELLE Deco-worthy, three-
bedroom guest house, La Maison. You’ll 
find immaculately restored sleigh beds, 
retro radios, religious statues, vintage 
ballerina tutus and, importantly, two really 
good bathrooms. The whole place can be 
yours for around £240 a night through 
Airbnb, which can’t believe its luck at how 
business in Cuba is taking off. It is the 
rental company’s fastest growing market 
ever. With around 4,000 homes signed 
up already, from style palaces such as La 
Maison, to basic rooms in family houses, it 
has made finding a place to stay so much 
easier, especially for Cuba newbies.

And then there is the gorgeous Casa 
Vitrales in Havana Centro, artistically 
restored with quirky pieces – a puce  
barber’s chair, along with Thirties 
chandeliers and original tiled floors. There 
are also panoramic views over the city. 

Some of the really high-end properties 
aren’t on Airbnb – you need to know who 
to ask. As we leave the FAC, my friend 
Johnny Considine takes me to see two 
beautiful houses for rent in the upscale 
neighbourhood of Miramar, in the west of 
the city. Furniture is vintage Sixties and 
Seventies, there is a whole gallery’s worth 
of Cuban art on the walls and one has a 
decked pool in the garden. I’m used to ›  

Below: The  
outdoor terrace at 

La Maison
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Below: Design
details at The
Hotel Riviera.
Bottom left:
Tarara, Havana.
Bottom right:
A casa particular
(private house)

staying in anything from quirky rooms
in colonial mansions to brutalist Sixties
apartments bristling with figurines for
around £15 a night. These are going for
around £200-£260. But then you do get
three ensuite bedrooms and all this style.
Johnny has been living here since 2002
running bespoke trips. The type of casa
owners he deals with like to know who
is coming to stay, preferring Johnny’s
clients to random strangers from Airbnb.

With all this restoration going on, there
is a growing market for good vintage furni-
ture, with the best pieces getting snapped
up fast. Having a beer on La Maison’s
scenic terrace, the talk is of the Norwegian
ambassador’s imminent departure. This
means two things: a great party and a lot
of fabulous pieces up for grabs.

You’re never too far from a party in
Havana. After seeing the houses, we pop
into Cafe O’Reilly, two floors of fun and
good food (especially seafood – try the
ceviche), which calls itself a gin bar. (Gin?
In Cuba?) Owned by brothers José Carlos
and Julio Imperatori, it has been so suc-
cessful they have opened a sister property
across the street, El del Frente. Both are
still packed at 1am. On a Sunday.

For old times’ sake, we climb the
sweeping marble staircase to have daiqui-
ris on the new roof terrace at La Guarida.
This is one of the earliest, most photogen-
ic and most successful paladares in the

whole country. Even if it’s not
New Cuba, it should still be on
everyone’s Havana hitlist for
its elegant, colonial interi-
ors, buzzy atmosphere and
delicious food (red snapper
ceviche, suckling pig). If it
is good enough for the
Obamas, Natalie Portman,
Jay Z and Beyoncé…

My excitement over this
new can-do spirit is not completely altruis-
tic. Of course I am thrilled for the Cubans,
but being married to one, my master
plan was always to live abroad, spending
my days speaking a different language,
dancing to a different tune. Cuban culture
has always appealed: I love the people’s
spirit and their attitude of ‘voy inventar
algo’ (‘I’ll invent something’) when faced
with a lack of this, a rule against that, a
seemingly hopeless task. It used to be
impossible to earn proper money here, no
matter how much ‘inventing’ you did, but
now I’m picturing a Fifties beach house,
full of mid-century furniture, with a pair of
wrought-iron rocking chairs on the porch,
a lo Cubano, and a queue of photographers
clamouring to shoot there. Or running a
production company or an art gallery, or
teaching journalism at the University of
Havana. The possibilities are, if not quite
endless, at least real possibilities. Watch
this space.
Virgin Atlantic (virgin-atlantic.com) has
return flights from London Gatwick to
Havana from around £710. For where to
stay, eat and drink, see elleuk.com/life-and-
culture/travel. For house rental and travel
advice, go to cubaprivatetravel.com

‘CUBAN CULTURE 
HAS ALWAYS 

APPEALED. I LOVE 
THE SPIRIT AND 
ATTITUDE WHEN 

FACED WITH A 
LACK OF THIS,  

A RULE AGAINST 
THAT…’

Travel
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GET 20% OFF 
(excluding LUXE and LUXE 

Premium tickets). Quote 
‘ELLE’ at the checkout.

STYLISH 
LONDON 

WEEKEND 
Start planning your outfit 

for a VIP experience at 
London Fashion Weekend

YOUR TICKET TO A

London Fashion Weekend is the 
UK’s largest pop-up event, this year 

hosted at the Saatchi Gallery in 
Chelsea. This is your chance to shop 

the coolest collections, watch 
catwalk shows, get new-season 

styling advice from industry  
experts and be the first to  
discover the latest trends.  

WATCH THE SHOWS 
Swap places with the fashion editors 

and watch catwalk shows from 
London Fashion Week favourites, 

such as J.JS Lee, SIBLING and 
Preen. Plus, shop straight from the 

catwalk and find out how you can 
refresh your look for the next season. 

SHOP TILL YOU DROP 
LFWEnd is brimming with must-

have British and international 
brands at exclusive industry-insider 

prices, which means you can get  
key new-season looks before  

anyone else.

TALK TO THE EXPERTS 
Find out what it takes to make it  
to the top by signing up to one of 
LFWEnd’s inspiring Q&A panels 
with some of the most loved and 

respected insider industry experts. 
Reserve your place in our 

programme of talks when you 
book your ticket.

GET THE LOOK
Eager to trial a new hairstyle or test 

the beauty trends of the season? 
Head for a pampering session with 

the professionals at Maybelline New 
York and TONI&GUY.

THE INFORMATION
When: 22-25 September
Where: Saatchi Gallery,  

King’s Road, London SW3
Tickets: From £20 at 

londonfashionweekend.co.uk
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‘Dripping’ paint 
pots hang from the 
ceiling, and a Mona 
Lisa casually blows 
pink bubblegum, 
just two of the many 
unique installations 
here. Designers Black 
Box Interiors retained 
the original features 
of this 17th-century 
mansion, with winding 
staircases connecting 
the 31 dorms 
(ranging from four 
to 33 beds) and five 
private doubles (414 

With 168 rooms, a bar 
and a basement club, 
this is pretty large for 
a hostel. Spaces are 
named after Dutch 
artists and writers 
such as Van Gogh and 
Nescio, the purple 
and yellow cafe floor 
references tulip fields, 
and light fixtures are 
sourced from local 
restorers Blom & 
Blom, meaning the 
Generator Hostel is 
a showcase for Dutch 
culture and lifestyle. 

Groups should 
splash out on the 
Sky Suite (sleeping 
six) with its own 
kitchenette and living 
area, but whether 
you stay here, in one 
of the bespoke four 
bunk-bed dorms, 

Hostels aren’t the style (and comfort) vacuum 
 they used to be – as Katie Dawes discovers

You wouldn’t expect 
a Grade I-listed 
building in leafy 
Holland Park to 
house a hostel, but 
then Safestay is no 
ordinary purveyor 
of budget beds. This 
is the company’s 
third outpost in the 
UK (after York and 
London’s Elephant & 
Castle), and the aim is 
low prices, high style. 

has its own terrace 
overlooking Holland 
Park). But inside  
the look is modern,  
with steel beds and 
bright bedsheets, 
USB sockets and  
privacy curtains. 
Safestay, Holland 
Park, Holland Walk, 
Kensington, London 
W8 7QU (020 7870 
9629; safestay.com). 
Beds from £15 in  
a 30-bed dorm to  
£75 in a private 
ensuite double

Left: A private room 
at Amsterdam’s 
Generator Hostel

Above: A dorm at 
Safestay Holland 
Park, London

Above: Safestay 
Holland Park’s 
grand exterior

or a private double 
with floor-to-ceiling 
windows overlooking 
Oosterpark, the 
experience is way 
closer to luxury than 
budget. And there’s 
no more tiptoeing 
along dark corridors 
to reach a shared 
bathroom, as each 
room has its own. 
Mauritskade 57, 
1092 AD Amsterdam 
(+31 207 085 600; 
generatorhostels.
com). From £15pp 
in a four-bed dorm; 
£65 for doubles. 
Eurostar.com has 
return fares from 
London St Pancras to 
Amsterdam from £69

‘THE EXPERIENCE 
IS CLOSER TO 
LUXURY THAN 
BUDGET. THERE’S 
NO TIPTOEING  
ALONG DARK 
CORRIDORS TO 
REACH A SHARED 
BATHROOM, AS 
EACH ROOM  
HAS ITS OWN’

GENERATOR HOSTEL, 
AMSTERDAM

SAFESTAY HOLLAND 
PARK, LONDON

The lobby at 
Generator Hostel

BED HOPPING
AMSTERDAM/LONDON/BERLIN/COLOGNE/MADRID
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In the fashionable 
Malasaña-Chueca 
district, Room007 
Chueca blends 
budget and boutique. 
The 31 rooms have 
vintage tiling, with 
thoughtful practical 
touches such as 
reading lights, air-con 
and personal lockers. 
Choose between a 
four, six or 11-bed 
dorm with bunkbeds, 
or enjoy a little extra 
privacy in one of the 
12 private doubles. 
Sangria nights on the 
terrace and tapas 

With a David 
Hasselhoff museum, 
an in-house micro 
brewery and staff-run 
language courses, this 
is not your average 
hostel. And the rooms 
are a cut above the rest 
too, with nine top-floor 
luxury penthouses,  
17 doubles and 11 
private singles, as 
well as 27 shared 
dormitories (ranging 
from three to 10 beds). 

All the action 
happens in the hostel’s 
cafe/bar Katz & Maus, 
where the only thing 
to distract you from 
socialising with fellow 

Fancy a ‘Midsummer 
Night’s Dream’ in one 
of the  red-curtained 
bunks belonging 
to theatre group 
Shakespearantos? Or 
a weekend inspired by 
Gone With The Wind’s 
Scarlett O’Hara 
and Rhett Butler?  

crawls make for a 
friendly vibe, good 
for solo travellers. If 
you want to up the 
luxe factor, book one 
of the four spacious 
deluxe doubles with 
terraces and ensuite 
bathrooms. Stepping 
out on to your 
private balcony each 
morning, you’d never 
believe you were in  
a hostel.
Calle Hortaleza 74, 
28004 Madrid (+34 
913 688 111; room007.
com). Beds from £12pp 
in an 11-bed dorm, 
to £58 for a private 
ensuite double, room 
only. British Airways 
has return flights to 
Madrid from London 
Heathrow and Gatwick 
from around £160 

KATIE DAWES 

(@THEHOSTELGIRL) 

BLOGS ABOUT HOSTELS 

AT THEHOSTELGIRL.COM

Left: Room007 
Chueca’s amazing 
outdoor terrace

Below: A dorm 
room at Die 
Wohngemeinschaft

Below: Katz & 
Maus, Circus 
Berlin’s cafe/bar

Below: The bar  
at Colonge’s Die 
Wohngemeinschaft

Below: At private 
room at Room007 
Chueca

Above: A bedroom  
at Circus Berlin

guests and locals is 
the fantastic menu 
(the highlight being 
the £3 all-you-can-eat 
breakfast buffet). 
Weinbergsweg 1A, 
10119, Berlin, Germany 
(+49 30 2000 3939; 
circus-berlin.de/
hostel). Beds from 
£14pp in an 10-bed 
dorm to £43 in a private 
ensuite double, room 
only. British Airways 
(ba.com) has return 
flights from London 
Heathrow to Berlin, 
from around £120

‘STEPPING 
OUT ON TO 
YOUR PRIVATE 
BALCONY EACH 
MORNING, YOU’D 
NEVER BELIEVE 
YOU WERE IN  
A HOSTEL’ 

‘WITH A DAVID 
HASSELHOFF 
MUSEUM, AN  
IN-HOUSE MICRO 
BREWERY AND 
STAFF-RUN 
LANGUAGE 
COURSES, THIS 
IS NOT YOUR 
AVERAGE HOSTEL’

Spending a night in Die 
Wohngemeinschaft is 
no ordinary experience, 
thanks to its 16 rooms 
designed by local artists. 
Outside the 13 private 
rooms (sleeping from 
one to four), you’ve got 
eight- or six-bed mixed 
or female-only dorms. 
Hang out downstairs 
in the hip bar, or grab 
a beer and chill in the 
converted VW camper 
van inside the lounge.
Richard-Wagner-
Straße 39, 50674 
Köln (+49 221 
3976 0904; hostel-
wohngemeinschaft.de). 
Dorm beds from £15pp 
to £66pp in a private 
double, room only. 
Lufthansa.com has 
return flights to Cologne 
from London Stansted, 
from around £110

THE CIRCUS, 
BERLIN

DIE  
WOHNGEMEINSCHAFT, 
COLOGNE

ROOM007 CHUECA, 
MADRID

335ELLE/SEPTEMBER
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ADVERTISEMENT FEATURE

HEALTH & BEAUTY

BEAUTY BAKERIE 
You’ve seen the videos. A girl swimming, a woman working 
out, and Beyoncé smiling… all wearing Beauty Bakerie 
products without the slightest hint of smudging. So, it’s 
no wonder the brand has gone viral. Would you guess that 
something so dainty and sweet would also be labelled 
as a trooper? This is due to the highly-pigmented and 
innovative smudge-free formula. Beauty Bakerie is said 
to be the liquid lipstick powerhouse catering to you with 
an ever-growing variety of shades ranging from flattering 
nudes to deep berries, bright pinks and more. Applied 
alone, the Lip Whips will last all day or you may even wake 
up the next morning with a bit of sweetness left  over on 
your lips. While they do not have flavour or an aromatic 
bakery smell, you’re sure to be drawn to the fact that 
they apply wet, dry matte and are said to be the most 
comfortable wear. Your intense craving will begin after 
salivating over the packaging which is thematic in nature 
– a bottle with a whipped appearance and a cool-green, 
matte cap. With its high-quality, traditional doe foot 
applicator you will not need a lip liner to apply. Simply use 
the pointy tip to line your lips and fill in. You won’t need 
more than two coats as these are opaque with one layer. 
Pair that with the fact that your Starbucks cup will have 
no residue and you’ll have yourself a winner. They are 
best worn after exfoliating your lips and best removed 
with their Lip Whip remover, which is ultra-hydrating and 
moisturising. $20 to achieve long-lasting perfection. 

Shop at beautybakerie.com

SAISONS D’EDEN 
Indulge in nature’s best and the changing seasons with 
Saisons D’Eden. Reclaim your natural beauty thanks 
to its unique cosmetics approach, helping to restore 
cutaneous balance in accordance with seasons and skin 
type. Original and organic skincare that focuses on the 
basics, the essence of what nature has to offer. To that, 
add a touch of feminity and a pinch of elegance.

www.saisonsdeden.com



ADVERTISEMENT FEATURE

WARDROBE PICKS

ENNEMENOUNO 
Unique. Unconventional. Ultra creative.  
Italian label ENNEMENOUNO evokes luxury and sartorial 
workmanship. A minimalist sense of style juxtaposes 
traditional Mediterranean textiles with cutting edge 
technical fabrics for a tech-meets-couture mood.

Structured and bold silhouettes, embellished with 
captivating embroidered designs and striking prints, 
enhance the brand’s signature style which celebrates 
innovative aesthetics with a passion for detail.

The concept for the FW 2016-17 collection is inspired by 
the botanical term “rhizome”, a form of plant life which 
spreads without a definitive origin. Each outfit defines a 
unique mood creating a contrasting interplay of variations 
on a series of loosely applied themes ranging from 
animalier to low-poly prints and embroideries, appliqué, 
plissé and gradient colour palettes.

 www.ennemenouno.com | info@ennemenouno.com

BOUDOIR DES LUBIES
Made in France using high quality 
materials and architecture 
inspiration, the designs of Boudoir 
des Lubies transcend seasons, 
trends and generations.  
The Saint-Germain pictured bag  
is a square shaped shopping bag 
made with calfskin leather and  
gold plated chain.  

This elegant 
shopping bag 
is available in 
purple, pink, 
black, nude, 
white and red. 

You can find it online  
www.boudoirdeslubies.com



ADVERTISEMENT FEATURE

FIT FASHION

NAKEID
Boost your inner power and beauty with hi-tech 
sportswear for active smart girls! Motivate your mind – the 
body will follow! NAKEID will help to reach better results, 
feel comfortable and look stylish! Small embedded fitness 
tracker will ensure control over your active lifestyle!  
Stay chic on the bike, in the gym, at the race! 

nakeid.com

MAASAI
Maasai’s mission is to empower women while helping 
them feel strong and beautiful during their workouts. 
We hope that wearing Maasai will inspire you towards an 
active and confident lifestyle. From its launch Maasai is 
been loved by bloggers all over the world and recently was 
worn by Khloe Kardashian. “I’m convinced Maasai is the 
next-level athletic wear! Let’s turn Maasai into a lifestyle!”

www.maasaiactivewear.com

miss supreme 
miss supreme offers a unique 
collection of apparel designed 
to empower you into achieving 
your fitness goals. We believe 
that your drive and physical 
performance are directly 
impacted by how you look and 
feel during your workout.  
That’s why miss supreme has 
created a ‘sassy yet classy’ 
range of active-wear, that 
retains its femininity and 
flatters the curves of the female 
form, inspiring you to work for 
that body you’ve always desired.

Model:_roxyfit_(Instagram)

Shop now at www.misssupreme.com 
Instagram: misssupremeuk



ADVERTISEMENT FEATURE

THE FOOTWEAR EDIT

PALMAIRA SANDALS
Whether you are enjoying the British 
summer time or planning a far-flung 
getaway, make sure you invest in a 
pair of Palmaira Sandals.

Palmaira Sandals’ metallic collection 
come in hues inspired by balmy 
Balearic sunsets, shimmering gold, 
silver, rose gold and gunmetal grey. 
Authentically made by artisan shoe-
smiths on the island of Majorca from 
the softest buttery leather, Palmairas 
are the ultimate in cool comfort and 
style. The metallic range will add a 
touch of luxe to any outfit. Team up 
with denim shorts and a tee, a pretty 
white sun dress or kaftan to see you 
through from dawn till dusk.

www.palmairasandals.com

DEEASJER 
The Missing Passion collection from British designer 
Deeasjer celebrates the decadence and intimacy of the 
bedroom. This capsule collection is exquisitely crafted 
here in the UK using traditional methods and the luxury 
materials to combine comfort with serious style. 

Deeasjer embodies femininity, indulgence and 
beauty and this latest offering is no exception. The 
Missing Passion showcases boudoir slippers designed 
to complement lingerie in luxe fabrics with exotic 
embellishments. The perfect heels to make you feel 
utterly gorgeous. 

Deeasjer is thrilled to have created an exclusive collection 
of shoes for Cynthia Erivo, Tony Award winning actress. 
Erivo has showcased unique Deeasjer designs at awards 
ceremonies, red carpet events and even during a special 
performance at Buckingham palace.

Shop. Deeasjer.com



ADVERTISEMENT FEATURE

LOOK GOOD, FEEL GREAT

LOOK YOUNGER LONGERTM

REGENTIV’S THE SPECIALIST  

SERUM (WITH RETINOL)
Lines, wrinkles, crepey eyes, 
neck, sun and skin damage 
can all benefit from this potent 
formula. Developed by leading 
Harley Street specialists with 
concentrated Retinol, Vitamin E, 
Aloe Vera and sunscreen. Users 
say, “Since starting with The 
Specialist Serum my friends have 
asked what I am using and my skin 
has never looked better”. 

To order visit www.regentiv.co.uk. Tel: 01923 212555. 
30ml £29.95, 50ml £44.95, 100ml £79.95, 200ml £149. 
Free P&P. Regentiv Specialist Skin Care, PO Box 400, 
Herts, WD17 3ZW.

FLOPZ FLIP FLOPS 
The humble flip flop has made way for flopZ; beautifully 
colourful flip flops with a unique massaging sensation.
Massaging gel promises to keep hot holiday feet happy, 
from the beach to the spa.  
Featured are the ‘Kingfish’ Flip flops, £30.

Browse the vibrant range at www.flopz.com

SILKY PERFECTION
Get silky soft hair with the Natural World Argan Oil of 
Morocco Moisture Rich haircare range. Containing 
95% natural ingredients, this luxurious range is infused 
with certified organic Argan Oil and an uplifting 
blend of essential oils, leaving hair replenished and 
deeply nourished. Free from parabens, phosphates, 
phthalates, dyes and gluten.  

Available at www.beautyandthebunch.com from £3.49.  
For more information visit www.natural-world.com

FENTIMANS 
Fentimans have been 
making the finest quality 
natural botanical drinks 
since 1905. Their award 
winning artisanal beverages 
are hand crafted, using the 
finest natural ingredients 
and made using the 
time-honoured botanical 
brewing technique. It 
takes a full seven days to 
make our drinks and the 
process hasn’t changed much in over one hundred years, 
with the knowledge and expertise being passed on from 
generation to generation of the Fentimans family. The 
result is a range of beverages, which can be enjoyed on 
their own or as a mixer with a premium spirit. 

For more information visit www.fentimans.com



ADVERTISEMENT FEATURE

JE NE SAIS QUOI

BLUE VELVET
Bringing luxury from Europe 
with Parisian brand Lou, 
a vintage twist of Tallulah 
Love from the UK, sets BV 
apart from others. Exquisite 
fabrics, attention to detail, and a stunning bridal range to 
fall in love with. Everything is gift wrapped at no extra cost 
to ensure every customer feels special and their ethic is to 
make you start every day feeling good with the first item 
you put on. Step into this seasons new black at Blue Velvet.

Gift for Elle readers. Enter Elle 20 and save 20% on all  
purchases until September 30th

www.bluevelvet.uk.com 

www.instagram.com/bluevelvetlingerie 

www.facebook.com/BlueVelvetWomen 

twitter.com/BlueVelvetUK 

uk.pinterest.com/bluevelvet0240

TRUE CORSET
Temperatures 
are soaring this 
summer – but 
never mind what 
the weatherman 
says. Ramp up 
the heat even 
further in our 
stunning range of corsets, vintage inspired lingerie and 
shape-enhancing clothing. Accentuate your curves for a 
night with our steel boned corsets, or achieve an hourglass 
figure that lasts with the help of our waist trainers – as 
made famous by Kim Kardashian.   
For a limited time, buy four steel boned corsets for £50. 

Visit www.truecorset.co.uk - your online corsetry experts. 
www.facebook.com/TrueCorset 
www.instagram.com/TrueCorset 
www.twitter.com/TrueCorset

RELLECIGA SWIMWEAR
The “Victoria’s Secret of 
swimwear”, RELLECIGA is a 
swimwear brand launched by 
RIDI (RELLECIGA Industry 
Design Institute) located in 
Paris, France. RELLECIGA 
is an anagram representing 
our ideas and values: RE 
stands for focusing on the 
end goal despite hardships 
faced, ELLE represents the 
beautiful female form in 
French, while CIGA is short 
for: Confidence, Inspiration, 
Glamour, and A class.

German model and founder of burdagrin.com 
Olga Goloburda

www.relleciga.com

LOVE BEING YOU
Break the mould which 
assumes that all bodies 
should look and dress the 
same. Empower yourself. 
With bras and swimwear in 
sizes UK 26-50 (D to KK), 
and styles from luxury, 
vibrant to muted, find 
your own style at Zathiya 
Lingerie, and love yourself 
from within.

Pictured: Sharon bra from Polish brand Comexim; 
size UK34GG

Model: Jenny Rieu;  
Photograph: Jason Kamimura Photography

shop www.zathiya.com



DORMEO OCTASPRING®
Dormeo Octaspring®–arangeofmattresses
described as “the firsttrueinnovationinsleepfor
20 years” – is now availableasamattresstopper.

You can rejuvenateanybedwithOctaspring®
technology at a fractionofthepriceofreplacing
the mattress, withtheOctaspring®BodyZone
topper. Made fromhundredsofbreathable
Octaspring® foamspringstoppedwithaluxurious
layer of high qualitymemoryfoamitoffersunique
zonal support andis8xmorebreathablethan
traditional memoryfoamtoppers.

Transform your oldmattressintothemost
comfortable and luxurioussleepingsurfacethat
cools, comforts andcradlesyou,nightafternight.

Single size starts at£149–plusa10%discountfor
ELLE readers just enterELLE10atthecheckout.
www.dormeo.co.ukorcallon08002248996.

ADVERTISEMENT FEATURE

HOME COMFORTS

SWOON EDITIONS 
Swoon Editions is an online 
furniture retailer specialising in 
beautiful, hand-crafted furniture 
at honest, reasonable prices. 

A simple mid-century inspired 
sofa, the Tivoli brings a little 
architecture to your living room 
with its clean lines and minimal 
styling – just £879 including 
delivery. Readers also save  
15% on all orders with voucher 
code ELLE. 

To order simply go to 
swooneditions.com/elle  
or call 020 3137 2464.  
Offer expires 30.8.16.
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ELLE COLLECTIONS

Working closely with 
gem communities 
around the world

DIRECT SOURCE
We passionately cut 

natures treasures into 
beautiful gems

A CUT ABOVE
Using traditional

skills to create
breathtaking jewellery

HAND CRAFTING
Providing education 

in Africa & India, 
transforming 9,500 lives

A BRIGHTER FUTURE

F A K E N O T H I N G
I n the beginning were the gemstones, and the gemstones became 

our family’s world. Welcome to Gemporia, and our quest to restore 

genuine gemstone jewellery as the most sought after of personal 

possessions. We encourage women around the world to be at one with 

nature - to fake nothing.          

      This issue we present Bridge – our signature collection. Designed 

in collaboration with The Colourful Life Foundation, Bridge encompasses 

the colourful story of nature’s treasures. A contemporary mix of over 50 

between the gemstone and its home, with £5 from every purchase donated 

to The Colourful Life Foundation. Pile them high to create the perfect 

colourful stack and proudly wear them knowing that you are supporting 

some of the remotest communities on our planet. Prices from £28.

USE CODE “ELLE01” AT GEMPORIA.COM
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ELLE COLLECTIONS

‘WEAR YOUR PERSONALITY’
Be inspired by Simply Be You, the brand which perfectly curates fashion costume jewellery to suit 
the modern woman. Current, vibrant, quirky and fun there is a collection to suit every mood, whim, 
outfit and personality; whether you’re getting married or planning to spend the summer partying 
in the Balaerics, the perfect accessories await.

Shop at www.simplybeyou.com and find out which SBY woman you are?
Twitter: @SBYjewellery, Facebook: /sbyjewellery,
Pinterest: /sby-jewellery, Instagram: @sby_jewelleryCO

NT
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BERNARDA 
Bernarda, founded by Sarah-Bernarda, is a fine jewellery brand based in London. Her creations are a 
combination of minimal silhouettes and maximum allure and are designed around a fragment, carefully 
repositioned to create modular components to wear whichever way you choose. The latest collection, 
the Surge Series, focuses on smooth, fluid fragments that are reassembled into various different forms 
to be worn on the body. Designed to be feminine with a simple ornamental edge the collection comprises 
of pieces made in silver and gold.

www.bernarda.co.uk 
info@bernarda.co.uk 
Instagram: @bernardalondonCO

NT
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COLLECTION & CO 
releases its first footwear collection specialising in affordable and on trend heeled styles. Designs
consist of classic and neutral colour pallets, ideally transitional from office to party. All designs utilise
vegan friendly materials, proving that style does not have to be created using leather. Aesthetically
identical, offering a smooth to touch feel. So tap into the SS16 trend and revive your shoe-drobe with 
a new take on leather free footwear.

www.collectionandco.co.uk
contact@collectionandco.co.uk
Instagram: @collectionandco
Facebook: Collection & Co 
Twitter: shop_c_and_c
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FUCHSIA BY IZUMI TAHARA 
FUCHSIA by Izumi Tahara was born in Brussels by Japanese designer, Izumi Tahara. Inspired by the work
of paluriers (jewellery makers for haute couture), Izumi’s creations are one-of-a-kind jewellery, using
antique and vintage elements from Victorian era to 1970s and especially, featuring signed rare vintage
costume jewellery. Fuchsia by Izumi Tahara makes the rebirth of the vintage timeless pieces.

fuchsiabyizumitahara.com
fuchsiabyizumitahara@gmail.com
Facebook: www.facebook.com/fuchsiabyizumitahara
Instagram: www.instagram.com/fuchsiabyizumitaharaCO
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HARRIET ROSE KNIGHT 
is a British contemporary jeweller, who has exhibited internationally in New York, Munich and London. 
Her intricate designs are lovingly handmade from birch, mahogany, walnut and silver. Using these 
beautiful lightweight materials, Harriet’s latest collection, URBANLINE comprises of oversized 
statement pieces inspired by the city.

For more information and to see the new range, visit www.harrietroseknight.com
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ELLE COLLECTIONS & BOUTIQUES

Leather bags and backpacks made
by hand in East London.
www.carvlondon.com

becky@carvlondon.com
@carvlondon

®

Athleisure & Activewear 
With every product you purchase, TEMPLE FLOWER  

will fund the education of rural women in lighting up their villages 
with solar power. Light up a Life.

Use code ‘ElleUK20’ for 20% off
www.temple-flower.com

Before After

• HANDBAG RESTORATION OR COLOUR CHANGE
• REPLACE ZIPS & LINING

• REPAIR SCUFFS, SCRATCHES, BURNS & TEARS
• REMOVE LIQUID & ALL OTHER STAINS

web: www.handbagclinic.co.uk
4 (0)1207 279963 / email: enquiries@handbagclinic

HANDBAG CARE & REPAIR
SPECIALISTS

Nationwide handbag renovation service for leather & fabric bags

SILVER ROSEBUD STUDS

www.joolreebyd.bigcartel.com

 @KUMADESIGN   WWW.GETKUMA.COM CODE KUMAELLE FOR 10% DISCOUNT

Exclusive handmade leather accessories.
A feminine way to wear a bow-tie.

RUSKIN bags are a collection of modern classics designed and 
developed with passion and manufactured with precision by

traditional bag makers in Italy. 

 By fine-tuning the formula of quality, tradition and luxury our bags 
appeal to the design conscious, discerning customer who

appreciates enduring elegance and self-assured style.

RUSKIN

WWW.RUSKIN.LONDON
  ruskin.london

Thorning Astrup / aarhus, create handmade 
minimalist silver and concrete jewellery. This 

unique Danish design duo combine traditional 
and raw industrial materials with styles that 
are both elegant and light, as well as cool 

statements. Each piece is handcrafted with love.

www.thorningastrup.com
@thorningastrup

Discount Code 15%: T/A&Elle
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visit www.thomaslavone.com
P H O T O G R A P H E R :  J O S E  P A G A N .  M A K E  U P  A R T I S T / H A I R  S T Y L I S T :  R A Y Y A N  A K H D A R .  L O C A T I O N :  T R I B E C A ,  N Y C .

Thomas Lavone is an exceptional designer known for impeccable craftsmanship 
and a refined hand. Thomas Lavone fashion brand evokes a timeless feminine 
aesthetic that is both polished and sophisticated. An unparalleled craftsman 

beguiles the standard with perfect lines and exceptional fit for all sizes.
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lara b.

Wor ldw ide Ship p ing

@larabdesigns

@laravanslyke

Lara B. Designs

hand-crafted
leather handbags

 accessories

larabdesigns.com Bespoke, handcrafted hats described as ‘classics 
with a twist’, Jemima Olivia off ers a contemporary 
take on classic styles. Commissions and personal 

customisations are most welcome.

jemimaolivia.com
info@jemimaolivia.com

  @_jemimaolivia

HARDLY EVER ORDINARY
BUY, SELL & SAVE UP TO 90% OFF LUXURY DESIGNER FASHION

www.hardlyeverwornit.com
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Inspired by the transcendence and transparency of Beyoncé’s Lemonade visual 
album,Teonah plays up the idea of “every woman” with monochromatic tones for 
the new season.The aesthetic forVisions aspires to give ascent to women whose 
age is irrelevant and whose race is undefined. “Visions is for any woman with
great taste,” The FW17 collection, however, suggests more as we see a glimpse
into her men’s and unisex millinery pieces. Purchase her newest designs at 
visionsbyteonahknighton.com. (email: visionsbytk@gmail.com)

Concept & Wardrobe by Taylor Knighton (email: Taylorb.knighton@gmail.com)
Photographs by Keith Miller (Instagram @keith.pictures).

Tonal Vision: Fall/Winter ‘17 Collection

Visions by Teonah Knighton
New York based designer, Teonah Knighton,
launched her Visions line with the freshest
perspective on hat-making for SS16, which includes
bold visors, fascinators, and straw hats. Her
collaborative website with ASOS Marketplace has 
opened up doors that she had only ever dreamt of as 
a young girl. With an original background in apparel-
making and degrees in fashion and accessory design,
she relies on knowledge gained from both areas.
Teonah is inspired by unconventional materials
for her designs: from fringe to chains and zipper 
trimmings she sets herself apart from the expected 
ribbon accents. 
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ELLE BOUTIQUES

VANELSE 
VanElse is based in the Netherlands. The founder/designer Else Hardjopawiro is known for her
distinguish and unique style. Visit www.vanelse.com and be captivated by her vibrant and vivid
Spring/Summer2017 Collection.

VanElse, more than a brand it’s Pure Passion!

Else Hardjopawiro 
www.vanelse.com | info@vanelse.com
www.facebook.com/VanElse | Instagram: @vanelse 
+31(0)612745915CO
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HELIS BRAIN
Helis Brain is a brand based in Italy born with the idea of dressing up all types of women. Their must-have
piece is the Caipirinha, a bikini top shaped like a shell, just as the Little Mermaid. For a look that is elegant
and sophisticated for a day at the beach or for a glam aperitif. Make the beach your fashion runway!

www.helisbrain.com
Follow on Facebook and Instagram @HELISBRAIN
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ITALIAN FASHION LABEL ENNEMENOUNO 
conveys a return to exacting sartorial workmanship, Mediterranean luxury and sensuality together with
a unique, unconventional creative vision. Based on experimentation and stylistic originality, the result is
a mysterious and contrasting world of sensations and textures, at once provocative, elegant and chic.
Demure, structured and bold silhouettes adorned with captivating embroidered designs and striking 
prints form the brand’s signature style which, season after season, celebrates innovative aesthetics 
with a passion for detail.

www.ennemenouno.com | info@ennemenouno.com
@ennemenouno on Instagram
@Nmenouno Couture on FacebookCO

NT
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BOARDROOM TO BAR
Step 1: Choose your base shoe for day
Step 2: Choose your shoe jewellery for night
Step 3: Change your look
Made in England

www.18hourheels.com
@18hourheels
Smart by day. Sparkle by night. 18 hour heels.CO
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MELANIA FUMIKO
Is an Italian haute couture brand launched in 2015. Its creations - bridal and formal dresses - are intended 
for women who recognize the true meaning of Made in Italy: unique designs, quality details, entirely 
handmade. The fashion designer Melania Fumiko Benassi brings her personal life-experience inside the 
brand: evidence of her Japanese name through the old kimono fabrics she introduces in her designs;
a metropolitan yet international taste from her birthplace - New York - and her Italian touch due to her 
family heritage. The result is a combination of elegant outfits for exclusive parties and special events.

Atelier Melania Fumiko | Via Chiossetto 10 | Milan, Italy
www.melaniafumiko.com | info@melaniafumiko.com
www.facebook.com/melaniafumiko
Instagram: @melania_fumikoCO
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T
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ELLE BOUTIQUES

SAF & SADE
A simplistic movement founded by three young creatives who want to push the boundaries of humanity.
Saf & Sade seamlessly creates a continuum of fashion essentials that are determined, influential and of
artistic mind. The Summer 2016 Headwear Campaign echoes a revival of raw human beauty.
Making the world aware of their aim: unification of human race in the details of life.

www.safandsade.com
info@safandsade.com
Social Media: @safandsadeCO
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CHLOÉ ROSE SWIMWEAR 
Chloé Rose Swimwear is named after 25-year-old designer Chloé Rose. The collection is full of
feminine prints and figure flattering cuts. You can find Chloé selling her bikinis from a 1973
VW bus on the beaches of Santa Monica during your next visit to California or check out the
line by visiting www.chloeroseswimwear.com. 
Model Lili @_lilikoi

www.chloeroseswimwear.com
Instagram: @chloeroseswimwear
chloeroseswimwear@gmail.comCO
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MORPHÉ LONDON
Inspired by sea creatures find out the new designs of MORPHÉ LONDON for this summer.  
Strength, elegance and digital technology are merged together to create natural and flowing 3D  
printed pieces that embrace smoothly the body. MORPHÉ LONDON is a London based brand of  
3D printed jewellery designed by architect Dimitra Tampaki.

www.morphelondon.com 
info@morphelondon.com
Instagram : @morphelondonCO

NT
AC

T

POLICY 
Policy is an exciting new womenswear label launched in February 2016 created for women who 
appreciate well made stylish clothing. This contemporary yet feminine brand offers a carefully 
considered collection, balancing refinement with versatility. Using high quality fabrics, our elegant 
designs are perfectly understated and will take you effortlessly from day to night. With the emphasis 
on quality and finer details, these beautifully constructed pieces are not just for this season but 
will become wardrobe favourites for many years. Please check out our website for more details. 

www.policy-clothing.com 
info@policy-clothing.co.uk
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ELLE-EST-GRECE
Elle-est-Grece is a luxury resortwear and accessories brand launched in 2016. The collection is proudly 
made in Greece, crafted from the highest quality fabrics. Limited quantities are produced at a time 
ensuring each piece is made and hand finished to perfection.

Its signature flowy and feminine style is effortlessly chic, for the most fashionable beach babes.
Each piece is designed to be worn in infinite ways and ideal for packing for that stylish beachy vacation!
The collection also includes must-have handmade leather sandals, the perfect summer accessory.

www.elle-est-grece.com
info@elle-est-grece.com
Instagram: @elleestgrece
Facebook: Elle-est-GreceCO
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BOUDOIR DES LUBIES
-PARIS-

                                      
                                             www.boudoirdeslubies.com

BAYRAM   TARAKCI   PHOTOGRAPHY

BOUDOIR  DES  LUBIES
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walk ing on a i r
CAPRICE

info@capriceshoes.co.uk | facebook.com/capricefootwear | twitter.com/capriceshoes
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ELLE BEAUTY BAG

CHINUP MASK
ChinUp Mask is a revolutionary beauty product that combines beauty, science and technology to exceed
your skincare needs and expectations. It’s a 30 minute non-surgical facelift that firms and moisturises the
skin around the chin and neck area; significantly reducing the appearance of a double chin.

ChinUp, the perfect pamper product for women and men of all ages, are offering a 25% Launch Discount 
exclusively for the readers of Elle!  Simply enter elle25 at their checkout to get your reward.

www.chinupmask.com/elle
Twitter: @chinupmask
Instagram: /chinupmask
Facebook: /chinupmaskCO
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CACAY NATURALS
Is an innovative new nourishing oil made of 100% Cacay Oil which is extremely rare and precious and
considered THE NEW ARGAN OIL. It contains 50% more vitamin E and twice the amount of Linoleic
Acid than Argan Oil. It also has 3 times more Retinol than Rose Hip Oil.

Use promo code ELLEUK50 for 50% off at Amazon UK (offer expires 31/12/2016).

Visit www.cacaynaturals.com
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FRESHEN AND PROTECT YOUR TOOTHBRUSH!
Steripod® clip-on toothbrush protector freshens & protects for up to 3 months with active vapours. 
Fits manual & electric tootbrushes. No cables or batteries. 
Ideal for home, travel and the gym!

Available at Boots and Superdrug
www.steripod.co.uk
#getyourpodon
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CANDID ESSENTIALS 
Vitamin C Serum is an advanced anti-aging serum enriched with Vitamin C, E, Ferulic Acid, and 
Hyaluronic Acid. Made from organic and vegan ingredients, the moisturizing treatment helps reduce
the appearance of fine lines and wrinkles to give you a firmer, more youthful appearance. You’ll notice 
instant smoothness in the texture of your skin and a brighter, vibrant complexion. 

Visit www.candidessentials.com  
email: contact@candidessetials.com  
Facebook www.facebook.com/candidessentials/CO
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LUXE BOTANICS
Luxe Botanics is a botanic skin care range designed for the wellness conscious woman. 

The range consists  of organically grown Marula Oil from Kenya, Camu Camu berry from Brazil, 
and Kigelia africana from Malawi;  all scientifically formulated with botanic and natural 
ingredients to nourish, brighten and clarify your skin. 

To find out how nature can nurture your skin visit:
www.luxebotanics.com
Twitter: @luxebotanics #naturetonurture
Instagram: instagram.com/luxebotanics/
Facebook: facebook.com/luxebotanics
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ELLE BEAUTY BAG

OMG DETOX
Reduce bloating, clear skin and boost energy with our revolutionary superfood detox powder.
Add to water, smoothies or meals daily! 

Take 10% off  with ELLE10.

Visit www.omgdetox.com
hello@omgdetox.com
Instagram Facebook, Twitter: @omgdetoxCO
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GENBOTANICALS  
Discover Nicole’s Collection, an exclusive luxury skincare line for mature skin.
This seven product botanically base collection of indulgent scents and rich botanical blends includes: 
purifying essential oil face wash and moisturizing serums, organic flower toner, and a rare white tea 
clay masque to repair, hydrate, protect and preserve mature skin. A complete skincare experience. 

www.genbotanicals.com
to receive a 20% discount using ELLE code
(expires 15/09/16) CO
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RADARA 
Radara is a unique micro-channelling skincare system designed to restore skin smoothness, hydration 
and firmness, whilst gently reducing lines and wrinkles around the eyes. The highly effective patches 
and HA serum deliver an average 35% reduction in wrinkles in just four weeks with no pain, redness or 
downtime!

From £240, available from leading aesthetic clinics 
or www.radara.co.uk

CO
NT

AC
T

NOBODY BUT JOE 
Get the organic coff ee body scrub that’s in every Californian bathroom. 
Available in three varieties – Peppermint, Tangerine, and Coconut + Cacao. All scrubs exfoliate 
and invigorate your skin while actively targeting stretch marks, cellulite, acne and pesky dry patches. 
Get dirty with Nobody But Joe in the shower for softer smoother skin. 

SIMPLE. EFFECTIVE. CALIFORNIAN.  

Get it at nobodybutjoe.com
Use exclusive Elle discount code: ELLE2016
Check out their Instagram feed @nobodybutjoeCO
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DAMES & DIMES
There’s no denying that we’re whackier than a monkey on rollerblades, but we’re dead serious about 
natural skin care. Synthetic colour and fragrance have been exiled along with bad vibes and damaged skin. 
Our natural Sea Salt Scrubs will slay the dead cells from your skin and banish them to the drain. Meanwhile, 
our Whipped Body Butter specialises in moisturising dry skin so that it looks radiant, healthy and soft 
enough to make your friends jealous. There’s no better way to get revenge on winter than by flaunting your 
new found flawless skin for summer.

View our full natural skin care collection at damesanddimes.co.uk 
Instagram: @damesanddimes
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ELLE BEAUTY BAG & COURSES

TIANA ROSE FRESH COCONUT TLC DELIVERS VISIBLE RESULTS!
100% organic and fairtrade moisturiser to reduce fine lines and wrinkles. Abundant in antioxidants, this anti-
ageing formula contains the highest quality pure essential rose oil that has over 300 active plant nutrients
to hydrate and smooth dry, mature and sensitive skin types. Effective as a day moisturiser, night cream and
perfect for targeting lines around the eyes. Free from parabens, chemicals or preservatives with no added 
water, means that only a very small amount is required to fight your skin ageing or dehydration. Look and feel 
amazing with TIANA Rose Fresh Coconut TLC Anti-Ageing Moisturiser - whilst smelling of roses!

RRP £17.99 for 100ml pot. 
Available from selected Holland and Barrett, all good independent health stores or from 
www.tiana-coconut.comCO
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YOU DIRTY SCRUB
You Dirty Scrub 100% Natural Vegan Coffee Body Scrub that improves and smoothens skin texture, 
eliminates cellulite and gives the skin a fresh, well rested look. Their unique blend of cruelty free 
ingredients is registered with The Vegan Society and is 100% natural - no nasty parabens, sulphates or 
chemicals. Made right here in the UK, You Dirty Scrub WILL become your go-to skincare product.

Available in Original (£6.99), Himalayan Rock Salt (£7.99) and Orange & Cocoa (£7.99)
www.youdirtyscrub.com
@youdirtyscrub #youdirtyscrubCO
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PHOTOGRAPHY COURSE LONDON
PCL is an established photography school in central London, offering a wide range of classes for 
the complete beginner to professionals. Courses span from one day to a year with the PCL Diploma. 
All Photography and Photoshop tutors are practitioners in the professional photographic industry.

To find out more and receive 15% off any booking with code ELLE15, 
visit www.photographycourselondon.com
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TIMELESS TRUTH
Timeless Truth’s award-winning Apple Stem Cell Collagen mask is made with natural biocellulose fi-
bres for deep hydration. Infused with active plant stem cells for repair and renew, and marine collagen
to lift and plump. Skin is left hydrated, aiding the visible reduction in fine lines and wrinkles, whilst
stimulating the production of collagen for healthier, younger looking skin, naturally.

Price: £7.90 each 
Box of 5 £38.50
Available from ttmasks.co.ukCO
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WHAT SMELLS?
‘What Smells?’ facial soaps are handcrafted with natural ingredients and contain no parabens, sulfates
or dyes. Instead these soaps are packed with skin loving Essential Oils, Oats, Clays and rich butters like
Shea, Cocoa and Mango. Dry, oily, sensitive or mature skin? Have a bar handcrafted just for you. 
Because what you put on your body is as important as what you put it in.

whatsmells.biz
Twitter: @ what_smells
Facebook: www.facebook.com/WhatSmellsCo
Instagram: @what.smellsCO
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ELLE HEALTH & BEAUTY

"I created Fertility Tea for women who experience
one or more of the following issues; PMS, PCOS

and Endometriosis.
The natural herbs in this blend aim to nourish and
heal the female reproductive system as a whole, as
I've intended for Fertility Tea to address the cause

of female health issues, not just the symptom."
Dr. Nat K, TCM

FERTILITY TEA, FOR;
» PCOS
» Endometriosis
» PMS
» Overall female health

AVAILABLE AT WWW.YOURTEA .COM
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ELLE GIFTS FOR HIM

Watches from £125

Stocking an affordable mix of fresh menswear essentials 
so that you’ll always look dapper no matter the occasion

GENTLEMEN’S PRACTICEGENTLEMEN’S PRACTICE

“ E V E RY DAY SHOU L D B E A DAP P E R DAY ! ”

www.gentlemenspractice.com

‘Iconic Aristokrat amulet composed
of hand-picked red tiger eye, black

onyx matte and Red Magma
Swarovski skull’

Check out their incredible men’s
wrist wear collections now

#aristokratfashion
www.aristokratfashion.com

www.lrmgoods.co.uk
 lrm_goods  lrmgoods  LRM Goods

LRM Goods a world where beautiful goods, 
personalisation and affordability come together.

PERSONALISED 
LEATHER 
GOODS
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ELLE GIFTS FOR HIM

www.modalondon.com
info@modalondon.com

/modalondoncollection  @modalondon

M O D E R N ,  F O R W A R D  T H I N K I N G
B E A U T I F U L L Y  C R A F T E D  T I M E P I E C E S

VISION MUST HAVE CLARITY
HAND CR A F T E D E Y EWE AR I N S P I R E D B Y R AC E T E C HNO LO G Y

JABROCK.COM
#jabrockeyewear

10% OFF USING
CODE ELLEROCK

Gracing the shelves of some of the world‘s finest 
haberdashers, barbershops and resorts and still true 
to our 1953 original all-natural formulas, St James 
of London products retain the best all-natural

essential oils today — ideal for all skin-types.

stjamesoflondon.com @stjamesoflondon

15% OFF ANY SHAVE CREAM, COLOGNE & POST-SHAVE GEL USE CODE “ELLE”

Menswear for the 
modern, urban 
adventurer

www.roamersandseekers.co.uk

WWW. BA I L E YOFSHE F F I E LD .COM
E N T E R  D I S C O U N T  C O D E  E L L E 1 5

Invented, designed and hand 

assembled in Sheffield, UK. 
Unique, patent pending, stainless 
steel CABLE™ bracelet available 

in a range of colours and finishes.

The World’s first Luxury Surprise Box for
men filled with luxury essentials and

experiences - a perfect celebration of him!

dilusso.us

An iconic gift to last him a lifetime.

TLwatches.com

 Specialists in vintage Rolex
 @tlwatches
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ELLE LIFESTYLE

www.jamiebeck.com

Playboy 
backcountry 
skier Trip 
Lexington’s 
sexy 
bargain 
to help 
hopeless 
romantic 
Kelsey 
Callahan
find a 
husband 
backfires 
when he 
falls for her 
instead.

“smart, fun, sexy”
- Kirkus Reviews

TRAIN TO BE A YOGA INSTRUCTOR

Yoga Teacher
Certification

Yoga Retreats

Yoga Classes

Locations in
Sri Lanka,
India and
UKSign up now

and quote 
‘ELLE’
for a 15% 
Discount!

akshaya
yoga

Visit us at:
akshayayoga.co.uk

Call Us Now:
020 8099 5158

Small Stuff was founded on an idea our momma-to-be
had whilst out shopping for clothing for her son. With 

a background in fashion, but knowing that children
grow out of clothing so quickly, we decided to create
affordable, yet high quality handmade one off pieces,
and accessories for children. We also hand pick cool

and quirky products to sell through our brand.

www.smallstuff.co.uk
fi nd us on social media @smallstuff _uk

www.suzannewright.co.uk 
www.suzannewrightsblog.blogspot.co.uk

 @suz_wright  /suzannewrightfanpage

When circus 

acts go beyond 

what skeptics 

know to be the 

limits of human 

ability, the only 

explanation 

is the least 

plausible of all - 

magic must be 

real. Run away 

with Vagabond 

Circus today.

www.sarahnoffke.com
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FASHION, PERSONAL & LIFESTYLE

020 7439 5500 
www.goodhousekeeping.co.uk/

institute/cookery-school

Come and 
cook!

◆ Inspiring courses to suit everyone
◆ State of the art facilities 

◆ Our teachers are all industry experts 
◆ Over 20 cookery courses from £90

◆ Half day and full day courses 

I am a Personal Travel Planner with DreamFinder Travel;
Authorized Disney Vacation Planners

A trip to Florida can be overwhelming, why face it alone?
For more information email

penny@dreamfindertravel.net or find me on Facebook as
Penny’s Magical Vacations with DreamFinder Travel

Going
to Orlando?

Let me help
you plan your

holiday of a lifetime

SUBSCRIBE TO ONE OF OUR
TOP-SELLING MAGAZINES

VISIT
www.hearstmagazines.co.uk

OR CALL

0844 848 1601

For details of classified advertising 
call 020 3728 6260

CREDIT CARD SPECIAL OFFER

Let Your Spirit
Be Your Guide
0905 295 0074

0800 075 9549

75
p

pe
rm
in

18+. 09 = 75p per min + your network’s access charge. Calls recorded.
Entertainment purposes only. Bill payers permission. SP:PSL. Helpdesk 0207 966 9646.

£14 FOR 20MINS OR £27 FOR 40MINS

18+. Helpdesk 0207 966 9686. 0871 = 13p per min + your
network’s access charge. 0800 = free.

Live calls recorded. SP:4D.

0800 075 9417
0871 908 1603
0871 908 1620

WOMEN:
MEN:
GAY:

per min

CHAT OR DATECHAT OR DATE

13p13p
WOMEN
CHAT
FREE!

WOMEN
CHAT
FREE!

18+. 09 = 75p per min + your network’s access charge.
Calls recorded. Entertainment purposes only.

SP:PSL. Helpdesk 0207 966 9646.

0906 615 0446
only 75p per min

Call one of our friendly
& gifted mediums now!

Mediums

DEBIT/
CREDIT CARD

0800
075
1108
20 mins for £14
or 40 mins for £27

DATE CHAT
WOMEN CALL FREE
0800 075 1607

0800 = Free.

18+. Helpdesk 0207 966 9686. 0871=13p per min + your
network’s access charge. Live calls recorded. SP:4D.

0871 908 9497
0871 908 1388

MEN:
GAY:

Live Spiritual and Tarot Readings

18+. 09 = 80p per min + your network’s access charge.
Calls recorded. Entertainment purposes only.

SP:PSL. Helpdesk 0207 966 9626.

Debit/Credit Card
0800 075 2602
£15 for 20 mins or £29 for 40 mins

0906 758 0761
80p

per min
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TRAVEL & RETREATS

RECHARGE RETREATS:
Escape for a week of fitness, art, and rejuvenation on

the Greek Islands and other stunning destinations. 
 

FOR DETAILS ON OUR 2017 VACATIONS VIS IT
sonjalythfitness.com/rechargeretreats

SONJALYTHFITNESS.COM

EARLY BIRD SPECIAL OFFERED SEPTEMBER 2016
See websi te for detai l s

O L I V E  &  V I N E S
Mas des Avelines is a luxurious villa set in the Provencal vineyards, just fifteen minutes from Bandol. The house sleeps ten people in five 
light and airy ensuite rooms. The Mas has been restored to an exceptionally high standard to combine modern style and comfort with 
all the charm and character of its traditional features. Set within four acres of private gardens and grounds, it offers a heated saltwater 
swimming pool, pool house with an outdoor kitchen and BBQ, shady terraces, a volleyball court plus a children’s AstroTurf play area.

The house was awarded  stars by Atout France in 2014. 
Please visit www.olivesandvines.eu for further information.

We also offer yoga, pilates and cooking escapes on selected dates. 
WWW. E SCAP E SATO L I V E SANDV I N E S . E U
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HEALTH & BEAUTY

ENHANCE YOUR 
NATURAL BEAUTY

GET LONG LASTING CURLING POWER
WITH NU COLOUR® CURLING MASCARA

AVAILABLE AT NUSKIN.COM
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HEALTH & BEAUTY

Mum of two, Liz Casely, wanted to 
find a way to lose a dress size and 

keep the weight off . She was determined 
to stop raiding the biscuit tin and find 
a sustainable weight loss solution. Liz 
successfully took control of her eating 
habits when she created Slissie — the 
first ever good-eating habit trainer.

After having her two children, Liz needed a helping hand 
in losing her baby weight. She created a Slissie prototype 
and lost 18lbs in just over three months. More importantly, 
she’s kept it off . Liz was inspired to help other women 
do the same and so her business, Slim Lizzie, was born.

But, what is Slissie? And how does it work? Liz explains, “Slissie is a 
mascara style device that releases natural appetite- suppressing 
flavours when you suck on it. It’s calorie-free, tasty and keeps
your hand occupied if you’re a serial snacker like me. You can
choose between fruity favours, mint, vanilla and even chocolate.
It’s small and discrete so you can keep it handy wherever you are.”

“When I first created Slissie, it made sticking to my healthy
eating plan so much easier. Whereas before, I’d reach for a

biscuit or pick at the kids’ tea, I used my Slissie to distract 
myself from snacking. I lost 9lbs in the first three weeks and 
after a few months found that I’d actually changed my eating 
habits, which meant I lost more weight and it stayed off .”

And it’s not only Liz that is seeing results — 82% of surveyed 
Slissie users were able to lose weight and stop snacking. Slissie 
user, Jerri, 31, is a cake maker and describes how Slissie helped 
her to lose almost three stone. “At the start of 2016, I decided I 
was going to take control of my eating habits, so I embarked on 
my weight loss plan. It is so hard working with sweet treats all day 
but I quickly realised using Slissie would help me avoid additional 
snacking, and help me stick to my plan without feeling unsatisfied.

“Initially I used my Slissie constantly, relying on it whenever I felt 
hungry between meals, especially when I was out and about. 
Since using Slissie my eating habits have changed so now I only 
need to use my Slissie in that really difficult hour after dinner when I
previously would have had a dessert or sweet treat. I always carry
Slissie around in my handbag though in case I get snacking desires.

“I’m confident that once I reach my goal weight, by sticking with a
maintenance plan — supported by my Slissie to avoid snack traps
— my weight loss will be for good.”

the story...

s l i s s i e b y s l i m l i z z i e @ s l i s s i e _ @ S l i s s i e

REAL RESULTS

STOP SNACKING
in 21 DAYS

 20% OFF
A  S TA R T E R  K I T
USE CODE ‘ELLE20’

slissie.co.uk
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HEALTH & BEAUTY

WWW.SAMOLHERBAL.COM

Sleek healthy hair is an integral part of looking good and feeling great and avoiding those “bad hair days”. SAMOL is the birth of a legacy. Story of a very powerful hair 
and scalp oil with its roots in ancient history. SAMOL Herbal Hair & Scalp oil is a unique and powerful blend of nourishing herbs and oils with medicinal qualities, 
derived from a family recipe over 100 years old taking a holistic approach towards hair care. The blend of herbs encourages healthy hair growth, strengthening your 
hair and nourishing your scalp. It has been used for years by advocates and now available for the fi rst time in the UK, updated and improved. An age old Unani remedy, 
SAMOL has THE POWER OF HERBS for hair that yearns to grow and flow! Every sale of Samol Herbal Hair & Scalp Oil raises money to feed the homeless in the UK.  

 C L I N I C A L LY  T E S T E D  -  S A F E  F O R  S K I N .
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HEALTH & BEAUTY

7 DAY 
WHITENING 

SYSTEM

Exclusively
available at

Used by dentists for 
a variety of cosmetic 
dental procedures 
and now available 

for home teeth 
whitening.

fi nd us on social media

Available at larger Boots
stores and www.boots.com
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HEALTH & BEAUTY

NEW! HIGH TECH MASCARA FROM
SCIENTISTS WHO DELIVERED WUNDER

ADVERTISEMENT

1-STEP MASCARA ADDS

LENGTH
VOLUME
IN UNDER 2 MINUTES!
•QUICK & EASY 1-step length & volume in under 2 minutes!

•TINTED FIBRES Dramatic lash look with no white undercoat!

•CONDITIONING Plump and nourish each lash... no dry-out!

•LONG LASTING Stays in place looking fresh all day long!

BEFORE AFTER

I have to say I now apply this
mascara every day even though

I don’t wear a lot of makeup.
It defines and extends my

eyelash without clogging it up.
It doesn’t smudge or run and

lasts all day! - Susan

ALSO AVAILABLE AT

£19.95

FREE DELIVERY*

30-DAY MONEY 
BACK GUARANTEE

If you are anything less than delighted 
with the incredible results, simply 

return the product to us within
30-days for a full refund!

FORMULA 1 ‘Blue’ Volumising 
Technology covers each lash 
with advanced ‘micro-hydra-
tubes’, which hydration, nourish 
and thicken each lash for a 
voluminous look, preparing 
them to be coated by the 
‘Black’ Extension Technology.
FORMULA 2 ‘Black’ Extension 
Technology works on two 
levels: immediate and long 
term. Mini tinted 3D lash 
extensions (with varied 
lengths and widths to mimic 
real hair) are applied to each 
lash, creating beautiful length 
instantly.

2 UNIQUE FORMULAS, 
1 EASY BRUSHSTROKE!

WOMEN desire long, thick and
beautiful lashes which, until now,
has required multiple products and

a lot of time to achieve their dream look.
Some lash products create length, others
create thickness. There are those which
claim to do both, but typically are really only
good at one. To achieve the perfect lashes,
women have had to use multiple products
and spend time carefully applying mascara,
lash extensions and conditioners.
Well... no more!

Introducing WUNDEREXTENSIONS Lash
Extension & Volumising Mascara, featuring
WUNDER2’s Dual-Formula Technology, a
new breakthrough in mascara that delivers
both length and volume in one product.

2-IN-1 TECHNOLOGY: Through its
Dual Formula Technology, two separate
formulas with distinct functions are filled
inside the WUNDEREXTENSIONS chamber,
and become seamlessly blended upon
application to create a perfectly balanced
mascara that delivers multiple lash benefits
in one brushstroke.

WUNDERFUL RESULTS: Both
technologies feature long-wear capabilities
so WUNDEREXTENSIONS will last through
even the toughest conditions (sweating,
crying, etc).

SO EASY TO USE: Apply on clean and
dry lashes. Brush from base to tip until
you have achieved desired degree of lash
volume and length. Reapply for a more
dramatic effect.

Order WUNDEREXTENSIONS
today for just £19.95 with free delivery.*
Call or click online now!
*Free delivery only with purchase from Wunder2.co.uk

NEW! Instant eyelash
length and volume in
a single brushstroke!

7.5g
£24.09/10ml

ORDER YOUR 1-STEP / 2-MINUTE LASHES NOW!

CALL 020 3130 6792
LINES OPEN 7 DAYS FROM 7AM - 9PM OR DISCOVER MORE ONLINE AT

www.wunder2.co.uk

2 MINUTES TO APPLY... LASTS ALL DAY
WUNDEREXTENSIONS’ advanced Dual-Formula Technology 

is a lash solution capable of creating unbelievable volume and 

tremendous length in one step. Formulated to last all day, 

through the toughest of conditions, it also keeps your lashes 

nourished and conditioned – and all this in under 2 minutes.

available at Boots
Order by 8pm and collect free from 12pm tomorrow at a store near you

Available at larger Boots stores. Please see boots.com/ordertodaycollecttomorrow for full terms and conditions about the Order & Collect Service. Mon-Sat. Geographical exclusions apply. Subject to availability.

“Where have you been all my life?” Patricia, Trust Pilot

WUNDEREXTENSIONS

30 DAY 
MONEY BACK 

GUARANTEE
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QUESTIONNAIRE as completed by  ALEXANDER WANG

370 ELLE/SEPTEMBER






