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Breguet, the innovator.
Invention of the Breguet balance spring, 1795

The balance spring gives time rhythm and sets its rate – the key to a 
watch’s precision. With its many patented innovations, the Tradition 
7047PT with fusee tourbillon pushes the limits of precision time-keeping 
by combining the accuracy of the Breguet balance-spring’s terminal 
curve, conceived in 1795, and the anti-magnetic properties of silicon. 
History is still being written ...
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dressage l´heure masquée

hermès. time reinvented.

hermès imbues time with a resolutely hedonistic touch by providing 

a space of infinite freedom. the dressage l’heure masquée watch keeps 

the hours hand hidden beneath the minutes hand, making its appearance only 

with a deliberate press on the crown-integrated pushbutton. the fleeting 

apparition of the playful hand vanishes as soon as the pressure is released. 

this delightful great escape from daily routine is entirely conceived and 

constructed by the manufacture hermès, and orchestrated by the self-winding 

h1925 movement, equipped with an exclusive patented mechanism.

1.800.441.4488 - Hermes.com





U LY S S E - N A R D I N . C O M

Stranger
Musical timepiece. Manufacture movement with

silicium technology. Self-winding.

18 ct white gold case. Limited Edition of 99 pieces.

B O U T I Q U E S

C a r l s b a d ,  G e n e v a ,  I s t a n b u l ,  M o s c o w ,  P a r i s ,  S t - P e t e r s b u r g ,  B e i r u t ,  D u b a i , 
A l m a t y ,  B e i j i n g ,  B i s h k e k ,  U l a a n b a a t a r ,  K u a l a  L u m p u r ,  S i n g a p o r e ,  Ta i p e i .

B o c a  R a t o n
To w n  C e n t e r

5 6 1 - 3 5 3 - 1 8 4 6

M i a m i
A v e n t u r a  M a l l
3 0 5 - 8 3 0 - 1 7 8 6

N e w  Yo r k
5 0  C e n t r a l  P a r k  S o u t h

2 1 2 - 2 5 7 - 4 9 2 0









212.463.8898 

WWW.FRANCKMULLER.COM
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7 Days Power Reserve
Skeleton Collection



Private Powder™

At Yellowstone Club, we don’t have powder days,  
we have powder weeks.



The World’s Only Private Ski and Golf Community 
—

Yellowstone Club • Big Sky, Montana
{406} 995 -4900 •  ycsales@yellowstoneclub.com

www.yellowstoneclub.com

Membership in the Yellowstone Club requires real estate ownership. Yellowstone Club is a secure gate guarded private community and appointments for 
access to view the real estate or amenities need to be arranged in advance. This does not constitute an offer or a solicitation to residents in any state or 
jurisdiction in which registration requirements have not been fulfilled. Please call or email for complete information. www.discoverylandco.com

mailto:ycsales@yellowstoneclub.com
http://www.yellowstoneclub.com
http://www.discoverylandco.com
http://www.discoverylandco.com




THIS VALENTINE’S DAY

SHOW YOUR LOVE FOR HER

TODAY... TOMORROW... 
FOREVER...

INTRODUCING OUR NEWEST IVY LOVE COLLECTION  

FEATURING BANGLE BRACELETS, BAND RINGS AND OUR THREE RING LOVE NECKLACE.

EACH PIECE IS INSCRIBED WITH A DISCREET BUT POWERFUL MESSAGE ON THE INSIDE

I LOVE YOU TODAY, I LOVE YOU TOMORROW, I LOVE YOU FOREVER

BANGLE BRACELETS SET OF THREE $990  �  THREE RING NECKLACE $420  �  RINGS SET OF THREE $360

TO ORDER PLEASE CALL 1-800-487-8765
www.charleskrypell.com

ST E R L I N G SI LV E R

http://www.charleskrypell.com
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TO BE IN A POSITION TO PROVIDE A MEANINGFUL SERVICE TO SOMEONE IS A PRIVILEGE. 

OUR PRODUCT IS FUNDAMENTALLY A SERVICE THAT GETS PEOPLE FROM ONE PLACE TO 

ANOTHER…HOPEFULLY HAPPIER AND BETTER OFF AT THE END OF THE TRIP THAN AT THE 

BEGINNING. ULTIMATELY, WE ARE PEOPLE SERVING PEOPLE. AT JETSUITE, WE SERVE OTHERS 

BECAUSE WE WANT TO, AND OUR SMILES EXPRESS BOTH OUR FRIENDLINESS AND OUR DESIRE 

TO PLEASE OUR CLIENTS. SERVING FROM THE HEART CONNECTS US TO OUR CUSTOMERS, 

COWORKERS, AND PARTNERS ON A HUMAN LEVEL, AND IS THE EMBODIMENT OF OUR VALUES.

JETSUITE.COM 866-779-7770

JETSUITE CORE VALUE #1
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74 
Berth of a Nation
A former Yugoslav territory with 

a troubled past, Montenegro is 

fast becoming a magnet for 

models, megayachts, and 

seasoned travelers seeking to 

escape the Mediterranean’s 

more populated ports of call.  
TEXT AND PHOTOGRAPHY BY  

JACKIE CARADONIO

82 
Chantilly Grace
Launched last September at 

the Domaine de Chantilly north 

of Paris, Richard Mille’s annual 

concours promises to redefine 

the confluence of automobiles 

and culture.  BY ROBERT ROSS

90 
The Elite Suites  
of Europe
Robb Report checks into the 

continent’s finest city hotels to 

discover 14 astonishing 

accommodations offering 

unparalleled privacy, perks, 

and prestige. 

108 
Bages of Honor
The owners of Château 

Lynch-Bages are reinventing 

their namesake village as one 

of Bordeaux’s most charming 

destinations.  BY BRETT ANDERSON 

FEBRUARY
“While in residence, Penthouse  

Suite guests enjoy the VIP  

treatment at Barcelona’s top  

nightclubs and boutiques.”  
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CALIBER RM 07-01

RODEO DRIVE, BEVERLY HILLS      THE SHOPS AT CRYSTALS, LAS VEGAS

310-285-9898 702-588-7272

RICHARD MILLE BOUTIQUES
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58 Grand Openings
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Fiji’s Laucala Island has unveiled 

what may be the world’s most 

radical resort amenity: a Super 

Falcon submersible in which 

guests can explore the depths 

of the surrounding sea.  
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On Abercrombie & Kent’s 

26-day tour by private jet, a 
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wellness  |  fitness  |  spa  |  medical  |  nutrition  |  canyonranch.com

ALL-INCLUSIVE, LIFE-ENHANCEMENT HEALTH RESORTS    tucson, arizona   |   lenox, massachusetts           

À LA CARTE, ALL-SUITE, HEALTHY OCEANFRONT HOTEL & SPA    miami beach

Meet the ultimate you 

Enjoy the world’s best healthy vacation, and discover how great you can feel. 

Whenever you visit Canyon Ranch health resort in the sunny Sonoran Desert or in 

charming New England, you’ll find yourself energized and relaxed as never before.  

You can also focus on mind or on spirit with special offerings led by experts in 

brain fitness and spirituality – find out more at canyonranch.com. 

Contact your Travel Professional, or book directly: 866-284-4848

today at canyon ranch
 a high-powered lawyer had his first 
Thai massage, tried a yoga class 
and laughed like a kid again.

             

This Is Your Moment.



FEBRUARY

Robb Report is available as an interactive edition for the iPad at the iTunes App Store and through Zinio. 
Download either version today to access enhanced content, including photos, videos, and more.

DIGITAL 
EXCLUSIVES

Get more of 

Robb Report 

with these 

special iPad 

and online 

features.

Powder Rooms
Step straight onto the slopes from these magnifi cent mountainside villa rentals, 

which promise a peak experience for winter travelers from Utah to Austria. 

RobbReport.com/SkiChalets

February iPad Bonus Feature
Men of the Cloth 

Furthering the Travel Issue’s focus on Europe’s fi nest, Robb Report highlights 

fi ve of the continent’s top bespoke tailors and the handmade suits that distinguish 

them from the competition.  BY JILL NEWMAN AND CAROLYN MEERS

Futuristic 
Flier

Long the fodder of 

science fi ction and 

fantasy, the personal jet 

pack may fi nally become 

reality as a New Zealand 

company prepares its 

much-anticipated 

model for liftoff .  

RobbReport.com/

JetPack

Going to Extremes
A new pack of premium handmade 

motorcycles from boutique manufacturers is 

pushing the boundaries of two-wheel design.

RobbReport.com/ExtremeBikes
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FROM THE EDITORS

S
OME UNDERTAKE A journey to broaden 

their intellectual horizons, to enrich their per-

spectives; others trek from place to place to 

find refuge from circumstances—or from themselves. 

Shortly after Christmas 1865, a young man sailed from 

the port of Belém in Brazil for Boston, completing an 

excursion that began with the latter purpose yet ended 

with the former.

Though William James (pictured) had finished his first 

year at Harvard Medical School in 

1864, he found the prospect of 

becoming a physician uninspiring, 

and medical science something of 

a humbug. Such a career, he feared, 

would come at the expense of what 

he termed his “higher nature.” 

To rescue this faculty from peril, 

he decided to accompany Louis 

Agassiz, the famous Swiss-born 

U.S. naturalist, on an expedition to 

capture and classify undiscovered 

species of fish in the Amazon River. 

Sudden shifts of direction were 

not unusual for James, whose 

family had conditioned him from 

an early age to a frenetic and 

peripatetic existence. His pater-

nal grandfather, for whom he 

was named, arrived in the United 

States after the American Rev-

olution and amassed a fortune that, at the time of his 

death in 1832, was reckoned by an Albany newspaper at 

$3 million—a sum sufficient to make him the richest 

man in New York after John Jacob Astor. Upon receiv-

ing his inheritance, William’s father, Henry James Sr., 

is said to have pronounced himself “leisured for life,” 

but he gave his family little opportunity for leisure. The 

eccentric Henry Sr. habitually changed addresses, coun-

tries of residence, and tutors for his brood, which also 

numbered Henry Jr., the future novelist; Alice, whose 

diaries later proved a fruitful source of filial information; 

and two other sons. In 1855 he removed the family to 

Switzerland, convinced by his theories of education that 

the best schools were found there; but no sooner had the 

Jameses settled in than he declared Swiss institutions 

overrated and transferred the household to Paris, then 

London. Of her father’s disorganized methods, Alice 

later lamented, “What enrichment of mind and memory 

can children have without continuity and if they are torn 

up by the roots every little while as we were!” 

William, who believed this haphazard instruction had 

left him an “obscure little ignoramus,” encountered resis-

tance from his father in every choice of métier. When 

he indicated an interest in becoming a painter, his father 

bought him a microscope and enrolled him in science 

courses. To “allow [William] to tumble down into a mere 

painter,” Henry Sr. said, “was impossible.” Yet the elder 

James need not have worried: Not long after defiantly 

joining a studio, William—during one of the bouts of 

depression that recurred throughout his life—withdrew. 

Even William’s acquiescence in taking up scientific stud-

ies at Harvard did not entirely please his father, accord-

ing to Henry Jr., who observed that for Henry Sr., any 

particular choice of occupation was a surrender—a nar-

rowing of identity that stifled potential because it “dis-

pensed with any suggestion of an alternative.” 

The sojourn to Brazil was an alternative that appealed 

to William, but his initial excitement was short-lived. 

During the voyage, he found himself, “body and soul, in 

a more indescribably hopeless, homeless and friendless 

state than [he] ever [wanted] to be in again.” Even his 

enthusiasm for the wonders of Rio de Janeiro soon gave 

way to despondency. An attack of fever hospitalized him, 

and dark, suicidal thoughts “of the pistol, the dagger and 

the bowl” prompted his decision to return to the United 

States. Quarantine, however, prevented this, and he spent 

the remainder of the year on the river.

Yet the more important journey took place on the cur-

rents of his own stream of consciousness. Before leaving 

Boston, he had said to himself, “You will learn to know 

yourself and your resources”; and in the lush and danger-

ous wilderness, he did. “I am convinced now, for good, 

that I am cut out for a speculative rather than an active 

life,” he wrote his father, who doubtless recoiled at this 

surrender of possibilities. The object of his speculations, 

William knew, would be to map the terrain of his own 

turbulent emotional landscape—a pursuit that, decades 

later, as the United States’ preeminent psychologist and 

philosopher, placed him among the most influential 

intellectuals of his time. The true alternatives, he real-

ized, were few: “Men’s activities are occupied in two ways: 

in grappling with external circumstances, and in striving 

to set things at one in their own topsy-turvy mind.”   

BRETT ANDERSON

SENIOR VICE PRESIDENT, EDITOR IN CHIEF

The Mental Traveler

H
O

U
G

H
T

O
N

 L
IB

R
A

R
Y

, H
A

R
V

A
R

D
 U

N
IV

E
R

S
IT

Y

The more 

important 

journey took 

place on the 

currents 

of William 

James’s own 

stream of  

consciousness.

24  ROBB REP ORT.COM  |   FEBRUARY 2015



8
c
t 

e
a
. 
c
u
sh

io
n
-c

u
t 

d
ia

m
o

n
d

 e
a
rr

in
g

s 
se

t 
w

it
h
 t

w
o

 r
o

u
n
d

 d
ia

m
o

n
d

s 
o

f 
1c

t 
a
n
d

 t
w

o
 r

o
u
n
d

 d
ia

m
o

n
d

s 
o

f 
0

.2
0

c
ts

.

B R I L L I A N T L Y  I M A G I N E D    B R I L L I A N T L Y  V A L U E D   M A R T I N K A T Z . C O M    3 1 0 . 2 7 6 . 7 2 0 0

C E L E B R A T I N G  Y E A R S  O F  A R T I S T R Y        B E V E R L Y  H I L L S   •   N E W  Y O R K   •   B E R G D O R F  G O O D M A N



E DI T OR I A L

 Senior Vice President/Editor in Chief Brett Anderson  bretta@robbreport.com 

 Editorial Director Bruce Wallin  brucew@robbreport.com

 Executive Editor Larry Bean  lbean@robbreport.com

 Managing Editor Lori Bryan  lorib@robbreport.com

 Associate Managing Editor Nikki Prange  nikkip@robbreport.com 

 Senior Editor, Style (New York) Jill Newman  jilln@robbreport.com 

 Senior Editor Shaun Tolson  shaunt@robbreport.com

 Associate Editor Jackie Caradonio  jackiec@robbreport.com

 Dining and Culinary Masters Editor Michalene Busico  mbusico@robbreport.com  

 Digital Managing Editor Danielle Cutler  daniellec@robbreport.com 

 Associate Editor, Digital Jeff Anderson  jeffa@robbreport.com
 

 Managing Editor, RobbReport.com Bailey S. Barnard  baileyb@robbreport.com

 Associate Editor, RobbReport.com John Lyon  johnl@robbreport.com
 

 Assistant Editor Carolyn Meers  carolynm@robbreport.com 

 Assistant Editor Emily A. Hunt  emilyh@robbreport.com

 Editorial Assistant Anush Benliyan  anushb@robbreport.com

 Automotive Consultant Robert Ross  robertr@robbreport.com

 Consulting Editor Jennifer Ashton Ryan  jryan@robbreport.com

 Senior Correspondents Paul Dean, Jack Smith

 Contributing Editors Christopher Campbell, Richard Carleton Hacker,  

  James D. Malcolmson 

 

Contributing  Writers

Ann Abel, Elizabeth Blake, Jane Broughton, Karen Cakebread, Todd Hartley, Farhad Heydari, Raphael Kadushin, 

Laurie Kahle, David Lyon, Joe Mortimer, Celeste Moure, Irene Rawlings, Cynthia Rosenfeld, Daniel Scheffler, 

Michelle Seaton, Andrew Sessa, Alyssa Shelasky, Kelli White, Regina Winkle-Byran 

Private Aviation Advisory Board

Peter V. Agur Jr. (The VanAllen Group), James D. Butler (Shaircraft Solutions),  

Edward H. Kammerer (Hinckley, Allen & Snyder), Walter Kraujalis (AeronomX), Kevin  

O’Leary (Jet Advisors), William J. Quinn Jr. (Charleston Aviation Partners LLC), H. Lee  

Rohde III (Essex Aviation Group Inc.), Keith G. Swirsky (GKG Law)

A RT & DE SIGN

 Senior Vice President/Design Director Ken de Bie  kend@robbreport.com

 Art Director Rufus Agbede  rufusa@robbreport.com

 Multimedia & Photo Manager Lauren Schumacher  lschumacher@robbreport.com

 Digital Art Production Manager Kirsten Hageleit  kirstenh@robbreport.com

 Multimedia Art Director Mary Franz  mfranz@robbreport.com 

 

Contributing Photographers

Lisa Charles Watson, Randall Cordero, Ted Morrison, Scott Williamson

C I RC U L AT ION

 Senior Director, Consumer Marketing Amy Duca

 Newsstand Consultant Kristy Buescher

M A R K E T I NG

 Marketing Projects Director John Yan

 Corporate Marketing Manager Monica Lengkong

 Marketing Manager Amanda Joyce

 Creative Services Art Director Jeremy Goodwin

 Assistant Marketing Manager Jen Muse

PRODUC T ION

 Group Production Director Karen E. Nicolas

 Senior Advertising Services Manager Virginia L. Pickel

 Production Manager Eric Walden

 Quality Assurance Manager Mark Conn

Subscription inquiries and back issues: 

800.947.7472, 386.246.0137 (international), robbreport@emailcustomerservice.com

Printed in the United States 

For reprints, web usage, and other permissions: Ilya Kurinets  310.589.7775, reprints@curtco.com

Corporate Office

29160 Heathercliff Road, Suite 200 

Malibu, CA 90265

310.589.7700  310.589.7701 fax

New England Office

One Acton Place

Acton, MA 01720

978.264.7500  978.264.7502 fax

New York Office 

10 East 53rd Street, 35th Floor

New York, NY 10022 

212.201.1111  212.201.1112 fax

–

Unrivaled knowledge

Unbeatable experience

–

camperandnicholsons.com

Make the world your own

Reach the 
inaccessible.Escape

- Ernest Hemingway

mailto:bretta@robbreport.com
mailto:brucew@robbreport.com
mailto:lbean@robbreport.com
mailto:lorib@robbreport.com
mailto:nikkip@robbreport.com
mailto:jilln@robbreport.com
mailto:shaunt@robbreport.com
mailto:jackiec@robbreport.com
mailto:mbusico@robbreport.com
mailto:daniellec@robbreport.com
mailto:jeffa@robbreport.com
mailto:baileyb@robbreport.com
mailto:johnl@robbreport.com
mailto:carolynm@robbreport.com
mailto:emilyh@robbreport.com
mailto:anushb@robbreport.com
mailto:robertr@robbreport.com
mailto:jryan@robbreport.com
mailto:kend@robbreport.com
mailto:rufusa@robbreport.com
mailto:lschumacher@robbreport.com
mailto:kirstenh@robbreport.com
mailto:mfranz@robbreport.com
mailto:robbreport@emailcustomerservice.com
mailto:reprints@curtco.com


sh
op

 a
t 

sa
nt

on
is

ho
es

.c
om

762 Madison Avenue - New York - Ph. +1 646 762 3554



 Chairman & Chief Executive Officer William J. Curtis
 Assistant to the Chairman & CEO Melody Larsen

 Senior Vice President, Group Publisher David Arnold  212.201.1132, darnold@robbreport.com

 President, Robb Report Health & Wellness Division Jeanne M. Fontana, MD, PhD

 Vice President, Robb Report Health & Wellness Division Kathe F. Mullally 

 Vice President, Sales & Business Development,   
 Robb Report Health & Wellness Division    Sandra C. Roderick

 Senior Vice President, Consumer Development Lauren Coniglio 
 Senior Vice President, Publishing Colette Alderson 
 Senior Vice President, Mfg. & Production Randall Ishimine 

 Vice President, Membership, Benefits & Experiences Lisa Porter 
 Vice President, Robb Report Club & Brand Partnerships Ursula Damani 
 Events Director Linda McShane 
 Associate Partnership Development Anisha Tekade  
 Robb Report Club Coordinator Joanne Hughes-Koenig

 Manager of Corporate Development Daniel Adomian

 Vice President, Human Resources Melinda Lyon

 Senior Vice President, Finance & Accounting Armand Del Duca 
 Vice President, Financial Planning & Analysis Todd Duca

 For international partnership inquiries Todd Duca  toddd@curtco.com 

 For international advertising sales inquiries Daniel Curtis  danc@curtco.com

F I NA NC E
 Senior Vice President/Controller Charles Gawartin
 Accounting Manager Blanca Kirrene
 Payroll Accountant Kim Martinez
 Accounts Receivable Specialist Lisa Ley
 Credit & Collections Supervisor David Bornstein
 Finance Specialist Yulia Piesman

A DV E RT I SI NG SA L E S
 Jewelry (East Coast) Sarah Ansari  212.201.1120, sansari@robbreport.com  

 Jewelry & Travel (West Coast) Marisa Sambeat  310.589.7749, marisas@robbreport.com 

 Fashion Illeana Hoffman  212.201.1143, illeanah@robbreport.com  

 Aviation, Wine/Spirits & Cigars (East Coast) Daniel Curtis  212.230.0253, danc@robbreport.com  

 Aviation, Financials, Travel & Automotive/Western Region Marion Lowry  310.589.7732, marionl@robbreport.com

 Automotive, Finance & Insurance (East Coast) Frank Rosa  212.230.0251, frankr@robbreport.com  

 Marine, Southeast Travel/Caribbean & Cigars Jody Dunowitz  561.417.1616, jodyd@robbreport.com  

 Watches Earl Estep  978.264.7557, earl.estep@robbreport.com  

 Online Advertising Director Kristian Richards  978.264.7563, krichards@robbreport.com  

 Travel, Consumer Electronics, and Grooming (East Coast) Danya Gerstein  212.230.0215, danyag@robbreport.com  

 Real Estate (Brokerages) Abbe Smith  978.264.7567, abbes@robbreport.com 

 Home Linda Tullio  212.230.0240, lindat@robbreport.com  

 Digital Sales Manager Joshua Stone  212.201.1124, jstone@robbreport.com  

 Account Manager Casey Taylor  212.201.1138, caseyt@robbreport.com  

 Real Estate (Developments) Steve DiNunzio  978.264.7561, steved@robbreport.com  

 Italy Daniella Angheben  +39.02.7542.3737, daniella.angheben@mondadori.it

 Executive & International Assistant Jennifer Haykin  212.230.0238, jhaykin@robbreport.com  

 Sales Coordinator Nancy Broome  310.589.7745, nbroome@robbreport.com  

 Sales Coordinator Madelyn Klehr-Keyes  212.230.0221, madelynkk@robbreport.com 

 Sales Coordinator Kathleen Curtis  212.230.0200, kathleenc@robbreport.com

OPE R AT IONS
 Senior Human Resources Manager/Office Manager Annette Echon 
 Services Administrator Marilyn Scott

 Director of Information Technology Glenn Kronick 
 Director, Applications David Roth 
 Helpdesk/Systems Administrator Dean Bruni  

 Senior Vice President, Digital Group John Anderson 

 Senior Vice President, Digital Technology and Development Anthony S. Adams
 Director, Digital Initiatives David Dubrino
 Senior Web Developer Toni Boornazian
 Web Developer Fardin Pakravan
 Online Ad Services Manager Catherine Kane
 Digital Ad Traffic Administrator Jake Hagen
 Digital Advertising Administrator Ryan Gawartin 
 Newsletter Digital Content/Photographer Chelsea Curtis 
 Digital Marketing Associate Nicole Criste
 Digital Content Associate Kelsey Robertson 
 Web Intern Taylor Scully

Advertising rates furnished upon request. SEND ALL ADVERTISING INFORMATION AND MATERIALS TO 29160 Heathercliff Rd., Suite 200, Malibu, CA 90265. 
DIRECT ALL SUBSCRIPTION INQUIRIES TO 800.947.7472. All advertising is subject to approval before acceptance. ROBB REPORT reserves the right to refuse any 
ad for any reason whatsoever. Only actual publication of an advertisement constitutes acceptance thereof, but does not constitute any agreement for continued 
publication in any form. California law applies to and controls all materials contained herein. ORDERING FROM ADVERTISERS: Advertisers warrant and represent 
that the descriptions of the products or services advertised are true in all respects. ROBB REPORT assumes no responsibility for claims made by advertisers. ROBB 
REPORT, CurtCo Robb Media, LLC, its officers, directors, employees, and agents make no recommendations as to the purchase or sale of any product, service, or 
other item. All views expressed in all articles are those of the authors and are not necessarily those of ROBB REPORT. All letters and their contents sent to ROBB 
REPORT become the sole property of ROBB REPORT and may be used and published in any manner whatsoever without limit and without obligation and liability 
to the author thereof. Canada Post International Publications Mail (Canadian distribution) Sales Agreement No. 0560502. Copyright © 2015 by ROBB REPORT, a 
CurtCo Robb Media, LLC publication. All rights reserved. Reproduction in whole or in part or storage in any data retrieval system or any transmission by any means 
therefrom without prior written permission is prohibited. ROBB REPORT® and FOR THE LUXURY LIFESTYLE™ are trademarks of CurtCo Robb Media, LLC.

PUBLISHED BY CURTCO ROBB MEDIA, LLC

TAKE OFF!
AIRMAN SEVEN – The revolutionary watch for pilots  
and world travelers combines functionality and
elegance at its best when showing three three time 
zones simultaneously on three individual dials, swiss 
automatic mouvement, 46 mm.

For an Authorized Glycine retailer near you,

please call 855-248-2840 or e-mail usc@glycine.us
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ELEVATE EVERY MOMENT.

ARRIVE. HEAR.

As part of our new 3rd Avenue Collection, the TM3
loudspeaker delivers the kind of pure, lifelike sound that 
audio enthusiasts have come to expect from THIEL. 
Engineered for those who refuse to settle for “good 
enough,” it immerses you in sound – and in the moment –
like never before. 

Learn more at THIELaudio.com. 



Christopher Designs

Crisscut

 For an Authorized Jeweler in Your Area Call: 1.800.955.0970 or www.christopherdesigns.com

The original Crisscut   is a trademark used under license from Christopher Designs. Use of the Crisscut   trademark is only allowed by authorized retailers. ® ®
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RESTYLING OF the Buick Roadmaster for 
1949 introduced the brand’s famous front-

fender embellishments, the VentiPorts. It also brought 
changes that made this fifth generation of the model 
well suited to long-distance drives. General Motors 
reshaped the trunk lid to accommodate more luggage, 
softened the rear-seat cushions, and replaced the old 

windshield with a larger, two-piece curved one. GM also 
increased the output of the smooth-running, straight-8 
overhead-valve engine to 152 hp and made the 2-speed 
Dynaflow automatic transmission standard equipment. 

With its VentiPorts, gunsight hood ornament, and 
toothy front grille, the big Buick was an imposing pres-
ence on the road, and refinements such as power 

A

AN EXCELLENT DRIVER
1949 Buick Roadmaster convertible 
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windows and power seats put the deluxe-edition 
Roadmaster on a par with Cadillacs of the era.

A 1949 Roadmaster convertible similar to the one 
shown here served as the Babbitt brothers’ cross-country 
transport in the 1988 Academy Award–winning film 
Rain Man. Two Roadmasters were used during the 
filming, both early 1949 models distinguished by 

straight side-spear chrome trim. Later examples fea-
tured the Sweepspear side molding seen on this exam-
ple. In 2012, one of the two Rain Man Roadmasters sold 
at auction for $170,500. 

GM built about 8,000 examples of the Roadmaster 
convertible from 1949 to 1953, before the model’s sixth 
generation arrived.  —ROBERT ROSS
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THE RESTYLING BROUGHT  

CHANGES THAT MADE THE MODEL’S 

FIFTH GENERATION WELL SUITED  

TO LONG-DISTANCE DRIVES.
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WELL-CRAFTED TRAVEL trunk can summon 

up visions of luxurious international travel in 

the early 20th century, before the advent of airliners. 

Prosperous voyagers would board ocean liners with stacks 

of custom wardrobe trunks carrying whatever clothing 

and accessories they might need during their visits 

abroad. Working as a hotel liftboy at the Savoy in London 

in the early 1900s, Guccio Gucci, an immigrant from 

Italy, saw firsthand just how refined travel could be. And 

when he opened a leather goods and luggage shop in his 

native Florence in 1921, the trunks and bags of the hotel’s 

well-heeled guests inspired many of the designs he sold. 

A

 TIME TRAVEL
Gucci’s new shoe trunk recalls an earlier  
era of transport.
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WORKING AS A HOTEL 

 LIFTBOY AT THE SAVOY IN LONDON  

IN THE EARLY 1900S, GUCCIO GUCCI  

SAW FIRSTHAND JUST HOW  

REFINED TRAVEL COULD BE.

The shop eventually expanded and evolved into the fash-

ion brand that now offers the Gucci Guccissima Leather 

Handcrafted Shoe Trunk (gucci.com). Constructed with 

a lightweight wood frame covered with dark-brown leather 

stamped with the Gucci logo, the $49,300 trunk resem-

bles the type of luggage that accompanied Savoy guests 

a century ago. It contains 13 removable drawers and three 

fold-down compartments with holding straps and space 

for linens. The trunk, which can be customized, is also 

equipped with locks, a handle, and an ID tag, because 

though it may not fit in an overhead compartment, it is 

intended for travel.  —JILL NEWMAN
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not just a hotel, 

a way of life 

VISIT HRHI.COM



™

TheOneAndOnlyOne.com



™

TheOneAndOnlyOne.com



P R O M O T I O N

From David Arnold,

Senior Vice President/Group Publisher 
of Robb Report

Of Note

CAMPER & NICHOLSONS INTERNATIONAL

www.camperandnicholsons.com | 561.655.2121 

As the global leader in luxury yachting activities, Camper & 
Nicholsons looks after the sale, purchase, charter, marketing, 
management, and construction of the finest yachts in the world.

Every year, the yachting specialist calls upon its unparalleled 
knowledge of the yachting industry to put together its 
famous Charter Collection—a beautiful directory revealing 
the best charter yachts currently available on the market—
alongside enticing guides to the world’s 
best cruising grounds. The 2015 version is 
available now; to request a copy, please e-mail  
charter@camperandnicholsons.com.

SAMSUNG

www.samsung.com/galaxy5

In a fast-paced world, set the pace.

Your life moves fast, and now technology can finally keep 
up thanks to the lightning-quick processing speed of the 
Samsung Galaxy S® 5. Pair that with the Samsung GearTM 2,  
and make hand-free calls, check email, and seamlessly 
respond to messages, all from your wrist. Making the already 
well-connected, even more connected.

STEIN ERIKSEN LODGE DEER VALLEY

www.steinlodge.com | 800.453.1302

World’s Best Ski Hotel—2014 World Ski Awards

Stein Eriksen Lodge is Utah’s only Forbes Five-Star and  
AAA Five-Diamond Hotel. The lodge is located mid-mountain 
at Deer Valley Resort, minutes from historic Main Street and 
approximately 45 minutes from the Salt Lake City airport. For 
three decades, Stein Eriksen Lodge’s staff has been known for 
their impeccable attention to detail and 
legendary service, making it a sanctuary 
to the most discerning travelers.

http://www.camperandnicholsons.com
mailto:charter@camperandnicholsons.com
http://www.steinlodge.com
http://www.samsung.com/galaxy5


Regent Collection

WWW.BACKESANDSTRAUSS.COM

212.463.8898
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DISCOVER  ACQUIRE  EXPERIENCE  EXPLORE 

I
DEAL FOR FREQUENT 

travelers, the new Berluti 

leather jackets and foldable 

leather bags (berluti.com) 

are stylish, practical, and 

versatile. They are made of 

exceptionally soft, lightweight 

glove leather that is coated 

with a natural enzyme to 

enhance their durability. “Fine 

leather can be fragile, but with 

this natural coating the leather 

is stronger and holds its shape,” 

says Berluti’s artistic director, 

Alessandro Sartori. He 

describes the unlined calfskin 

jacket shown here as a hybrid 

design that blends classic 

tailoring with a relaxed 

sportswear style. Sartori says 

the jacket ($5,730) can be worn 

over a dress shirt and necktie 

or, for a more casual look,  

with a T-shirt and jeans. The 

Origami leather tote bag 

($1,590) folds up small enough 

to fit into a suitcase.

—JILL NEWMAN

Packable 

Fashion

ELEMENTS OF STYLE
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HE LOOK OF the Dita Traveler sunglasses 

(dita.com) stems from a journey, but not the 

type that a travel agent can arrange. According 

to the company, the model’s design was 

inspired by a late-night viewing of the 1933 fi lm Morning 

Glory, which recounts how the character played by 

Katharine Hepburn made her way from obscurity to 

stardom. The Traveler ($500, middle) is shown here with 

Dita’s Mach-Four ($950, top) and Statesman ($600, 

bottom) models. The sunglasses are made by hand in 

Japan using a technique that involves tumbling the 

acetate frames in bamboo chips to produce an especially 

lustrous fi nish.  —ANUSH BENLIYAN

Seaworthy Sportsman

TRAVELERS WHO are bound for the beach can 

update their swimwear with new off erings from the 

Italian fashion house Etro (etro.com) and the 

French swimwear maker Vilebrequin (us

.vilebrequin.com). Etro off ers multicolored paisley 

swim shorts with tropical fl oral accents ($281, 

bottom), and Vilebrequin has embroidered its 

Mistral shorts with turtles, pineapples, palm trees, 

sunglasses, and even words ($590, top). The Mistral 

shorts off er more than just fanciful patterns: They 

are made from a fast-drying cloth that is similar to 

a fabric used to make sails, and the drawstring 

aglets are sterling silver.  —CAROLYN MEERS
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A 
COMPLETE YACHTING WARDROBE can be 

assembled from the Svevo Parma Daily 

Cruiser Collection (svevoparma.it), some of 

which is available in the United States at 

Barneys New York (barneys.com). The line includes the 

items shown here: a cotton waterproof and wind-

resistant jacket ($1,300), a preshrunk mercerized 

cotton-piqué-and-jersey top ($550), cotton knit Bermuda 

shorts ($550), and antislip rubber-sole boat shoes ($650). 

The collection’s color palette is limited to blue, gray, and 

white with yellow accents.  —J.N.

Shades of Glory

THE FINE PRINT



The Latitude has landed. 
Our next-generation Citation is redefining the midsize category, and competing jets will f ind themselves 

way out of their comfort zones.

It will flat out floor you. The 6-foot-5-inch-wide, 6-foot-high, flat-floor interior is just for openers. You’ll 

also be wowed by the wireless cabin technology, Garmin G5000™ avionics and 2,700-nm range. We based 

our clean-sheet design on Citation standards of reliability, efficiency and quality – and went up from there. 

Including a simple push-button, electric cabin door with stairs that won’t take up cabin space.

From the people who know you, the business jet that understands your needs. Redefine your business 

travel for a higher Latitude. Visit latitudejet.com to learn more.
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F
OR TRAVELERS HEADING  

to the slopes, the online retailer 

Mr Porter (mrporter.com) has 

the newest version of the Kjus 

Blade ski jacket (kjus.com). It is 

constructed of a stretch fabric that 

allows for easy movement. In addition 

to being lightweight and warm, the 

$1,500 jacket features ventilating 

quilting, multiple taped-seam pockets, 

an internal headset pocket, and 

emergency reflectors that a rescue team 

can spot. The Kjus brand, which also 

produces golf wear, was cofounded by 

the Norwegian Olympic and World Cup 

alpine ski champion Lasse Kjus and is 

based in Switzerland.  —J.N.

A 
STYLISH DUFFEL BAG will make even the most haggard traveler 

stepping off a plane appear polished. The $4,600 midsize version of the 

Bottega Veneta Intrecciato calfskin duffel (bottegaveneta.com) can fit 

under an airplane seat or in an overhead compartment. The bag, which is 

made with interwoven leather strips, is supple and durable.  —J.N. 

Cutting Edge

Stow and Go

A CLASSIC INTERPRETATION OF 

the world-time complication, 

the Montblanc Heritage Spirit 

Orbis Terrarum (montblanc.com) 

enables the wearer to track the 

time of day or night in any 

destination. The outside of the 

dial features a disk with the 

names of 24 cities, each of which 

is encircled by its respective time 

zone. The cities surround a 

depiction of the globe viewed 

from above the North Pole. The 

dial also features a complex 

layering of disks that creates a 

moving day/night indicator on 

the globe and on the ring that 

indicates the hour in each city. 

Pricing ranges from about $6,200 

for a steel version to about 

$17,300 for a gold version.   

   —JAMES D. MALCOLMSON

ANY TIME,
ANYWHERE
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The world comes to us so we can give the world to them.

All the splendor. All Bellagio.

Book at 877.712.7171 or bellagio.com/robbreport.

An MGM Resorts International ® Destination
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T
WO EXTRAORDINARY CLAIMS can be 

made about the Gulfstream G650ER 

(gulfstream.com): It has the longest range of 

any business jet in service—8,631 miles when 

traveling at 562 mph and carrying eight passengers and 

four crew members—and when the first example was 

delivered in November, it arrived about two months 

earlier than expected. Gulfstream says that the $66.5 

million jet can travel nonstop roughly 570 miles farther 

than the company’s G650, which went into service at the 

end of 2012. (ER stands for “extended range.”) The 

G650ER’s additional range comes from the jet’s ability to 

carry an extra 4,000 pounds of fuel, according to 

Gulfstream, which will retrofit an owner’s G650 so that it 

can carry as much fuel as the new model. The work costs 

$2 million and requires the aircraft to be grounded for 

two weeks. The company says that delivery positions for 

the G650ER extend well into 2017.  —MICHELLE SEATON

Extended-Range Rover

MAGNIFICENT MACHINES

P
A

U
L

 B
O

W
E

N

44  ROBB REP ORT.COM  |   FEBRUARY 2015



RODEO DRIVE, BEVERLY HILLS      THE SHOPS AT CRYSTALS, LAS VEGAS

310-285-9898 702-588-7272

RICHARD MILLE BOUTIQUES
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 B&O to Go 

W
HILE MOST 

Bluetooth 

speakers 

sacrifice 

performance for portability, 

the $399 Bang & Olufsen Play 

BeoPlay A2 (beoplay.com) 

delivers on both fronts. The 

speaker is not much larger than 

a tablet computer, weighs less 

than 2.5 pounds, and is 

equipped with a leather 

carrying strap, making it a 

convenient travel companion. 

Its dual 30-watt digital 

amplifiers supply potent 

two-channel audio to a pair of 

3-inch drivers, dome tweeters, 

and bass radiators that push a 

substantial amount of air for a 

player this size. The resulting 

room-filling audio is 

remarkably crisp and offers a 

surprisingly robust bass 

response.  —BAILEY S. BARNARD

BERMUDA’S STANDING IN the yachting world received 

a major boost late last year when the island nation 

was selected to host the 2017 America’s Cup races. 

Prior to that announcement, Bermuda’s allure as a 

yachting destination was enhanced by the October 

opening of the Princess Marina (fairmont.com), a 

59-berth, full-service facility that is part of a larger  

$90 million redevelopment of the Fairmont Hamilton 

Princess, a hotel that first opened in 1885. The Princess 

Marina can accommodate vessels ranging from 

runabouts to superyachts, and berths can be leased for 

a year or rented for a day.  —SHAUN TOLSON 

BERMUDA’S NEW BERTHS

GOOD WOOD
Lamima sails in 
Southeast Asia.

The world’s largest 

wooden sailing vessel 

is now available for 

charter throughout 

Southeast Asia through 

Camper & Nicholsons 

(camperandnicholsons 

.com). Lamima, which 

has a starting rate of 

about $234,000 per 

week, is a 214-foot 

phinisi—a traditional 

double-masted 

Indonesian sailing 

vessel—that was com-

pleted and launched 

in 2014. It sleeps 14 

guests in seven en suite 

cabins, including a  

master cabin, and 

accommodates 20 

crew members. Lamima 

can make exploratory 

excursions throughout 

Indonesia, visiting 

Alor, Flores, Komodo, 

and other islands in 

the archipelago that 

forms the country. Crew 

members include a 

tour guide and a diving 

instructor.  —S.T.
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Explore the Energy of Creation

308 Galena Street

Aspen, CO 81611

(970) 429-4670

254 N Rodeo Dr

Beverly Hills, CA 90210

(310) 271-000

1024 Lincoln Road

Miami Beach, FL 33139

(305) 673-5251

2080 Northern Blvd.

Manhasset, NY 11030

(516) 627-3566

ULTIMATE PROTECTION NECKLACE
Black Diamonds, Rubies, 18K Rhodium Plated White Gold
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L AUNCHED LAST SUMMER, Aspen Heli 

Charter (aspenhelicharter.com) 

adds another VIP amenity for skiers 

and other visitors to Colorado’s most 

exclusive destination. The service 

features a Eurocopter EC130 B4 from 

Airbus Helicopters that is available for 

sightseeing, video shoots, real estate 

reconnaissance, and point-to-point 

transportation. The helicopter has a 

range of 300 miles and a fast cruising 

speed of 150 mph, which enables it to 

fly from Aspen–Pitkin County Airport to 

the heart of Colorado’s wilderness in 

minutes. It can also quickly transport 

travelers to and from Denver International 

Airport. Aspen Heli Charter’s rate is 

$2,200 per hour.  —TODD HARTLEY

T
HE RUSSIAN-BUILT Ural Mir sidecar motorcycle (ural.com) celebrates 

last year’s 20th anniversary of the start of the Shuttle-Mir Program, a 

four-year collaboration between the United States and Russia that 

involved astronauts, cosmonauts, space shuttles, and the Mir space 

station. The $17,000 bike, which is limited to 20 examples, features Brembo disc 

brakes, a new fuel-injection system, and a 12-volt solar panel on the nose of the 

sidecar that can serve as a battery tender or a charger for smartphones and other 

accessories. The Mir also comes with a 1.5-inch wrench—a tongue-in-cheek nod to 

the Lev Andropov character in the 1998 film Armageddon.  —AMANDA MILLIN    

Space Rider

IDEAL FOR QUICK weekend getaways or for training to fly a faster, more sophisticated 

aircraft, the Mooney International M10J (mooney.com) and the more bare-bones M10 

are forthcoming models from the Kerrville, Texas, manufacturer. They are the company’s 

first new offerings since it resumed producing planes last year, following a five-year 

shutdown. The M10J will seat a pilot plus one or two passengers and have enough 

baggage space for a couple of overnight bags. According to the company, the plane will 

reach 195 mph and have a range of 1,100 miles. No price has been announced. Mooney 

expects to begin delivering the M10J in 2017.  —M.S.

Return Flight

ACCESS TO 
ASPEN
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THE HYPERSONIC CHRONOGRAPH

The BR-X1 is the perfect synthesis of Bell & Ross’s expertise in the world of aviation watches and master 

watchmaking: an instrument with an innovative design, produced in a limited edition of only 250 pieces. Lightweight and 

resistant, the grade 5 titanium case of the BR-X1 is protected by a high-tech ceramic bezel with a rubber strap. Ergonomic and 

innovative, the push buttons allow the chronograph functions to be used easily and efficiently. Sophisticated and reliable, the 

skeleton chronograph movement of the BR-X1 is truly exceptional and combines haute horlogerie finishes with extreme lightness. 

Bell & Ross Inc. +1.888.307.7887 | www.bellross.com | Download the BR SCAN app to reveal exclusive content  

 BR-X1

http://www.bellross.com
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SUITE DREAMS 
From top: 

Etihad Airways’ 

Residence,  

Air France’s  

La Première  

cabin, and 

Singapore Airlines’ 

Suites class. 

S
INGAPORE AIRLINES 

(singaporeair.com) introduced 

passengers to a new concept  

in commercial flights in 2008 

when it debuted the world’s first air 

suites with double beds—along with 

23-inch televisions, Poltrona Frau 

leather armchairs, and Givenchy 

linens. Now Etihad Airways (etihad 

.com) is upping the first-class ante 

with the launch of its new fully 

enclosed 125-square-foot Residence. 

The private three-room space, which 

the United Arab Emirates–based 

airline debuted on its A380 in 

December, is designed for one or two 

passengers and includes a bedroom 

with a double bed and a bathroom 

with a spa shower. Guests are served 

by a team of Savoy Academy–trained 

butlers and dine on made-to-order 

meals by gourmet chefs. Not 

surprisingly, haute cuisine is also a 

focal point in Air France’s (airfrance 

.com) new La Première class. Debuted 

in September, the four-suite cabin on 

some of the airline’s Boeing 777-300s 

features a rotating menu developed by 

a cast of Michelin-starred chefs, 

including Joël Robuchon and Guy 

Martin. The suites offer thick 

retractable curtains for privacy and 

tweed-and-leather armchairs that 

recline to 79-inch flat beds. Also last 

summer, the business-class-only 

airline La Compagnie (lacompagnie 

.com) took to the skies for the first 

time, launching its inaugural flights 

between Paris Charles de Gaulle and 

Newark Liberty International on a 

custom Boeing 757-200. In-flight perks 

include personal Samsung tablets, 

Caudalie bath products, and cuisine by 

the Michelin-starred chef Christophe 

Langrée.  —JACKIE CARADONIO

Class Wars

EYE IN THE SKY
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FOR ITS NEWEST accommodations, central California’s Carmel Valley 

Ranch turned to its ancient oak trees for inspiration. The resulting 

Treetop Suites (carmelvalleyranch.com), which debuted at the 500-acre 

resort in August, offer bird’s-eye views of the surrounding oak groves and 

valley. Each of the 12 one-bedroom tree houses balances high among the 

branches, hidden behind a wall of woven willow withes. Private decks include two-way  

fireplaces, swinging loungers, and deep soaking tubs; heated floors and handmade lavender  

soap offer creature comforts inside. Guests who choose to descend from their treetop retreat  

for an afternoon of activity can hike, go horseback riding, practice yoga, or golf at the  

resort’s 18-hole Pete Dye–designed course.  —NIKKI PRANGE

LEG UP ❖ For the new muay Thai programs at the  

Four Seasons Resort Koh Samui (fourseasons.com), 

the 60-villa property enlisted the architect Bill 

Bensley to create a state-of-the-art aerial training 

ring (shown above). Packages—which launched in 

May and are priced from about $365 per person—

include sessions with the resort’s resident champion 

boxer and tickets to a local match.

ON WITH THE WIND ❖  At Peter Island Resort & Spa 

(peterisland.com), a new experience from the Rob 

Swain Sailing School takes advantage of the calm 

sea conditions surrounding the British Virgin 

Islands resort. Launched in August, the five-night 

program is priced from $4,843 per couple and 

includes classroom and hands-on instruction, 

culminating in an official keelboat-sailing 

certification exam. 

RIGHT ON TRACK ❖ In December, Colorado’s Dunton 

Hot Springs (duntonhotsprings.com) added 

Nordic ski training to its extensive list of winter 

sports offerings with a new 6-mile cross-country 

skiing track developed by the two-time Olympian 

Wendy Wagner. Guests can navigate the new trail 

solo or enlist one of the resort’s instructors for 

lessons and guided treks.  —JENNIFER ASHTON RYAN

UP IN OAK

BURMESE
BEAUTY
For passengers aboard 

the new Sanctuary 

Ananda (sanctuary 

retreats.com), 

Myanmar’s Irrawaddy 

River is an unfurling  

scroll of ancient  

temples, vibrant villages, 

and primordial jungles. 

The 48-passenger 

ship—which journeys 

between Bhamo and 

Yangon on three- to 

12-night itineraries— 

made its debut in 

November with 21 

suites outfitted with 

handwoven fabrics and 

local artifacts. Days 

begin with sunrise 

yoga and mohinga 

(Burmese fish noodle 

soup), followed by 

visits to such fabled 

destinations as Bagan 

(a golden city filled 

with more than 2,000 

ancient pagodas) 

and Mandalay (the 

former royal capital). 

After excursions by 

ox-drawn cart or cycle 

rickshaw, guests return 

to Ananda to observe 

the Irrawaddy’s passing 

scenery from the 

ship’s swimming pool, 

observation decks, and 

alfresco restaurant.  —J.C.

Sports Authorities
Three relaxing retreats get physical with new athletic programs. 
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341 Bayside Drive, Newport Beach,CA
949.673.1771 

Phoenix, AZ - Coming Soon

www.blackstarrfrost.com

BRINGING BACK 
AMERICAN LUXURY

http://www.blackstarrfrost.com


HIGH VINES
Mount Veeder, 

a volcanic peak 

with a complex 

composition of 

soils, receives 

ample rainfall, 

enabling the 

Mayacamas team 

to dry farm its 

steeply terraced 

vineyards.

FRONT UNNERS
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HE 2013 ANNOUNCEMENT that Charles Banks, a onetime co-owner

of Napa Valley’s Screaming Eagle, had purchased Mayacamas 

VineyardsTT (mayacamas.com) raised innumerable eyebrows among

the cognoscenti. Perched on a lonely ledge of Napa County’s MountTT
Veeder, this 19th-century estate seems worlds away from the exclusive and 

highly allocated circles of the cult Cabernet with which Banks was formerly 

associated. Admirers of the brand feared great change, but Banks’s only aim was

to preserve the property’s heritage. Aside from a few minor upgrades—among

them, hot running water at the winery—Mayacamas remains essentially the

same . Even the winemaking team, now led by the superstar consultant Andy 

Erickson, has decided to adhere to the house style established by the longtime

owner Bob Travers. Despite shifts in the tastes of consumers and critics, Travers

clung stubbornly to traditional practices, which yielded Chardonnays with bite

and Cabernets that require extended bottle aging to shine.

With its old stone buildings and antique winemaking equipment, Mayacamas—

originally established in 1889 by a German immigrant businessman based in

San Francisco—seems frozen in time. The 465-acre estate stretches from

1,800 feet to 2,400 feet in elevation and encompasses some of the highest 

vineyards in the Mount Veeder appellation. Yet any oenophile willing to drive

up a long and winding road can visit this distinctive destination and taste 

such treasures as the fl inty, vibrant 2012 Chardonnay ($45) or the sturdy but

high-toned 2009 Cabernet Sauvignon ($85). Reservations for a tasting can

be made by e-mail for $75 per person. —KELLI WHITE

Luscious Legacy

A TASTE FOR TRAVEL
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THE ARTISAN FIRE PIZZA OVEN

Neapolitan-style heat with gas-fi red convenience.

Hand-built in Kalamazoo, Michigan from $6,795.

TRUEK AL AMA ZO O.COM  |   80 0.807.7210

HAND
MADE
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London’s
New 

Spring

CHEF SKYE GYNGELL earned a 

Michelin star and a devoted 

following in an unlikely setting: the 

rustic Petersham Nurseries Café in 

southwest London. She famously 

left in 2012, calling that star a 

“curse” because of the crowds and 

demands that came with it. Now 

she is making a triumphant return 

to the stoves at Spring (spring

restaurant.co.uk), her light-fi lled 

restaurant at the Somerset House 

in London. With palest pink walls, 

yards of white marble, and an 

enclosed winter garden, Spring is 

the perfect setting for Gyngell’s 

sensual and sophisticated 

cooking. Fine, handmade ravioli 

are stuff ed with ricotta and chard, 

while a poached-skate salad is 

garnished with sultanas, capers, 

and pickles. She pairs wild halibut 

with slow-cooked leeks and 

beurre blanc, and a fabulous veal 

chop with anchovies. Desserts—

such as a tender meringue with 

clementine sorbet, candied 

ginger, and Jersey cream—are 

equally inspired.  —ELIZABETH BLAKE

T
HE ART AND dining worlds share a glamorous new destination.

Kappo Masa (kappomasanyc.com)—the creation of chef Masa a

Takayama and the contemporary-art titan Larry Gagosian—is

set within a former bank vault beneath Gagosian’s Madison

Avenue gallery in New York City. The 82-seat Japanese restaurant sets an

elegant tone with mango-yellow leather banquettes and walls of textured

Ōya stone from the chef’s native prefecture of Tochigi. Unlike Masa,

Takayama’s Michelin three-star restaurant in the Time Warner Center,

Kappo Masa features an à la carte menu highlighted by such signature

dishes as toro tartare topped with a ball of caviar and uni risotto with

chanterelles and white truffl  es. A selection of artwork from Gagosian’s

gallery—including Cy Twombly’s Leaving Paphos Ringed with Waves (IV), 

shown above—enriches the experience further still. —JACKIE CARADONIO

LIKE MANY WINE collectors, Barry Wax used cardboard shipping boxes to 

transport precious bottles when he traveled. Then he invented a better 

solution. The VinGarde Valise (vingardevalise.com, $230) is a near-bulletproof 

travel bag, with a hard polycarbonate shell and foam inserts that can cradle 

up to 12 bottles and still keep the bag’s weight under 50 pounds to avoid 

overweight-baggage fees. Wax spent three years testing his patented design 

on trips around the world. He has tossed the valise, fully loaded, down steep 

staircases in Istanbul and into the harbor in Hong Kong. So far, he has not lost 

a drop—and apparently neither have numerous other travelers. His initial 

production of 1,400 bags sold out in seven months.  —MICHALENE BUSICO  

FOR FINE FLIGHTS

Twombly and Toro
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Pa r a d i s e  F o u n d .

It’s where you’ll find luxury beyond description.

Relaxation beyond compare.

And peace beyond imagination.

Discover elegant casitas with spectacular ocean views. 

And a resort that generously rewards every sense

from the moment you arrive.

(855) 704-0994

esperanza.aubergeresorts.com

Ranked as one of the top resorts in Mexico by Travel + Leisure and Condé Nast Traveler
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 Still the One 

W
HEN THE MALLIOUHANA Hotel & Spa 

opened in 1984, the cliffside property 

almost single-handedly established 

Anguilla as a new Caribbean hideaway 

for travelers of taste. But the trendsetting darling, with 

its whitewashed walls and slender arches, eventually 

succumbed to age, closing in 2011 after being surpassed 

by several neighboring resorts for which it had helped 

pave the way. Three years later, in November, the 

Malliouhana reclaimed its place among Anguilla’s elite 

when it reopened following an 18-month renovation by 

Auberge Resorts Collection.

The new Malliouhana—the Auberge brand’s first 

property in the Caribbean—makes an immediate 

impression with its eclectic blend of midcentury-

modern and colonial styles. In the lobby, a collection 

of vintage scuba-diving helmets in brass and copper 

lines the wall, and a mosaic of mirrored floor tiles 

reflects the views of the Caribbean Sea. Dramatic 

changes are also apparent in the guest rooms (green 

marble in bathrooms, neon-orange loungers on 

balconies) and the restaurant (run by Jeremy 

Bearman, formerly of Manhattan’s Rouge Tomate).

The Malliouhana’s Moorish architecture and 

towering arches will be familiar to returning guests, 

as will the Sunset Bar, where dark walnut columns 

and jungle paintings by the Haitian artist Jasmin 

Joseph remain as they were in the resort’s former life. 

Most recognizable, however, is the property’s 

picture-perfect sandy stretch of Meads Bay. 

Malliouhana, an Auberge Resort, 877.733.3611, 

aubergeresorts.com  —JACKIE CARADONIO

FEBRUARY 2015  |   ROBB REP ORT.COM  59



GRAND OPENINGS

Swiss Bliss

C
HÂTEAU GÜTSCH IS an Alpine fairy tale come to life. Majestically 

perched on a hilltop above Lucerne, Switzerland, the Romanesque 

palace was modeled after the Bavarian King Ludwig II’s famed 

Neuschwanstein castle. The late-19th-century residence, which 

eventually became a hotel, recently reemerged from a two-year renovation 

that contemporized the landmark while preserving its old-world charm. 

Reopened in June, the Gütsch today features 27 rooms with interiors  

that blend original portraits and antique Louis XVI furniture with vibrant 

patterned walls and Carrara marble bathrooms. A Moorish theme pervades 

the Majorelle Suite, with its silk-tented ceiling, while the Alexander Suite is 

a modern retreat adorned with Swiss paisley fabrics. 

All rooms afford views of the Gütsch’s Alpine surroundings, which 

guests can explore on foot during the warmer months before retiring to the 

hotel’s expansive outdoor terrace for dinner and drinks. The restaurant’s 

contemporary Swiss cuisine—including passion-fruit-and-goat-cheese 

risotto and braised knuckle of veal with truffles—pairs with panoramas of 

Lake Lucerne. Château Gütsch, +41.41.289.14.14, chateau-guetsch.ch  

—JILL NEWMAN
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DOUBLE TOURBILLON 30° 
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Unique edition  
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Bellusso  ∙  Las Vegas
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www.bellussojewelers.com
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www.westime.com

Cellini  ∙  New York
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www.cellinijewelers.com

For Information  ∙  Time Art Distribution LLC

�!('��������������	���∙  info@timeartdistribution.com

http://www.greubelforsey.com
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GRAND OPENINGS

Calls of the Wild 

G
UESTS AT BOTSWANA’S &Beyond Sandibe Okavango 

Safari Lodge will find themselves in the presence of 

more than a few noisy neighbors. At night, hippos grunt 

from the Santantadibe River below, and painted reed 

frogs emit a steady chorus of shrieks that can be heard from more 

than a mile away. During the day, the tweeting of jewel-bright birds 

and the chattering of vervet monkeys fill the surrounding bush. 

Despite the ruckus, the eight-tent camp—thanks to a redesign by 

the South Africa–based safari company &Beyond—offers one of 

the most serene nesting places in the Okavango Delta.

Reopened in September in the private Chitabe concession just south of Chief’s Island, the new 

Sandibe features a blend of organic shapes and radical architecture rarely seen among the high-end 

safari lodges of Botswana. Timber-clad guest suites, constructed of tree trunks and handwoven 

palms, resemble giant baskets. Inside, crocodile-leather furnishings sit atop animal-hide rugs, while 

large plunge pool–equipped terraces look out onto the delta and surrounding papyrus forest. 

Post-safari meals are served on the lodge’s terrace, where guests can enjoy a dinner of iced gazpacho 

with cucumber mousse  and lamb tagine amid the flash of fireflies and the yelps of hyenas. &Beyond 

Sandibe Okavango Safari Lodge, +27.11.809.4300, andbeyond.com  —JANE BROUGHTON
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UR-105 M “IRON KNIGHT”
Hour satellite indication with digital
seconds and control board with oil change,
power reserve and fine tuning screw.
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GRAND OPENINGS

Midtown 

Marvel

M
UCH HAS BEEN 

made of 

Manhattan’s 

so-called 

Billionaires’ Row, with its 

growing assortment of soaring 

skyscrapers competing for the 

city’s best views and most 

expensive apartments. At the 

center of the spectacle on West 

57th Street sits the Park Hyatt 

New York, a posh new retreat 

that appears right at home in 

the Midtown milieu.

Opened in August, the Park 

Hyatt occupies the first 25 

floors of One57, a 90-story 

tower whose residences have 

sold for record-breaking prices 

since their release in 2011. The 

hotel’s Yabu  Pushelberg– 

designed interiors are suitably 

extravagant, featuring a 

museum-worthy collection of 

contemporary art (including 

works by Richard Serra and 

Ellsworth Kelly), gold-flecked 

stone walls, and furniture by 

the architect Daniel Libeskind. 

Of the 210 rooms, the 2,239- 

square-foot presidential suite 

offers the best vistas of Central 

Park and Upper Manhattan.

The Midtown crowd gathers 

at the Living Room, where 

Champagne and cocktails 

complement plush couches 

and Bianco Piove marble walls. 

Reserved for guests and 

residents only, however, are a 

25th-floor spa and an indoor 

swimming pool with larger-

than-life views of the ever-

evolving skyline of Billionaires’ 

Row. Park Hyatt New York, 

646.774.1234, park.hyatt 

.com  —JACKIE CARADONIO
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GRAND OPENINGS

Vine Art

K
NOWN FOR THEIR stylish Estancia Vik resort in Uruguay, the 

hoteliers Alexander and Carrie Vik have brought their artful form 

of hospitality to the Chilean wine country. For Viña Vik, which 

made its debut in October, the couple sought to create not just a 

hotel but also a holistic environment where guests can soak in the culture, 

the wine, and the terroir of the Millahue Valley.

The hilltop retreat is surrounded by forest and vineyards on an 11,000-

acre parcel roughly 100 miles south of Santiago. Twenty-two glass-walled 

suites—most featuring custom artworks by local and international 

artists—afford 180-degree views of the valley below. Visitors can ride on 

horseback through the vineyards before heading to Vik’s sculptural winery, 

designed by the Chilean architect Smiljan Radic, to sample the estate’s red 

blends. Day trips to neighboring vineyards, including Clos Apalta and 

Neyen, can be arranged, as can spa treatments utilizing grapes from Vik’s 

vines. Viña Vik, +56.995.349.437, vinavik.com  —CELESTE MOURE
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HIGH-DESIGN BEACHFRONT LIVING.
ATLANTIS AS YOUR PERSONAL PLAYGROUND.

Originally Priced From USD$695,000 to $3.5 Million

JUNIOR SUITE ONE BEDROOM 

Limited studio, one and two-bedroom residences with 

private balconies are available and include:

�� Exclusive access to Cain at The Cove Adults-only Pool

�� Preferred seating at Atlantis LIVE events

�� Private Fitness and Business Centers

�� Curbside Check-In, a direct escort to your residence

�� Largest casino in the Caribbean

�� Complete access to the world of Atlantis and so much more
888.605.3807  |  242.363.6838

www.OwntheReef.com/robb

This commercial message does not constitute an offer to sell or a solicitation of an offer to buy a unit in the condominium. No solicitation, offer or sale of a unit in the condominium will be made 
in any jurisdiction in which such activity would be unlawful prior to registration under the securities, condominium or land sales laws of such jurisdiction. Only representations and statements in 
the purchase and sale agreement and other applicable legal documents are binding and correctly state the representations of the developer. *Offer subject to change without notice and cannot 
be combined with any other offer. © 2014 All rights reserved - The Reef Residences at Atlantis.

FINAL PHASE 30%* OFF

LIMITED TIME OFFER!

http://www.OwntheReef.com/robb


GRAND OPENINGS

Grand Turk

A 
PROMINENT NEWCOMER ON the Turkish Riviera, the Mandarin 

Oriental, Bodrum, occupies a 148-acre cliffside site dotted with olive 

and pine trees on the northern tip of the Bodrum Peninsula. The 

resort, which opened in July, is the work of the Italian firm Antonio 

Citterio Patricia Viel Interiors, whose minimalist design frames dramatic views 

of the peninsula and the yacht-filled bay below. 

Each of the Mandarin Oriental’s 109 guest rooms and suites—many of 

which feature private pools and gardens—offers a sundeck, balcony, or 

terrace for soaking in the scenery. The hotel’s 10 dining venues include 

Sofra, a Mediterranean restaurant serving flawless takes on such 

specialties as 36-hour steamed lamb neck and traditional gözleme (cheese-

and-potato pastries).

Guests can explore the Turkish Riviera by sea (scuba diving, gulet sailing, 

fishing) or land (visiting the ancient Mausoleum at Halicarnassus). For an 

authentic experience closer to home, the Mandarin Oriental’s three-story 

spa offers hammam treatments in which guests are scrubbed, buffed, and 

massaged in traditional Turkish style. Mandarin Oriental, Bodrum, 

+90.252.311.18.88, mandarinoriental.com  —KAREN CAKEBREAD
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GRAND OPENINGS

Cottage 

Ease

W
HILE  

designing the 

new Belle Mont 

Farm resort on 

St. Kitts, Bill Bensley— 

the Bangkok-based architect 

behind such retreats as the 

Siam in Thailand and 

Amanbagh in India—spent 

more than eight years studying 

the British West Indies island. 

His research has paid off in the 

form of a casually luxurious 

retreat that captures St. Kitts’s 

homegrown appeal.

Belle Mont Farm opened in 

December within Kittitian 

Hill, a 400-acre development  

set along the northern slope of 

Mount Liamuiga. Guests are 

transported through a tangle 

of tropical forest filled with 

mango trees before settling 

into one of 84 cottages 

modeled after traditional 

chattel houses. Oversize 

daybeds and claw-foot 

bathtubs adorn the interiors, 

and expansive decks—most 

with infinity-edge pools— 

afford views stretching beyond 

Saba and St. Eustatius.

Guests can explore Belle 

Mont Farm’s surrounds with a 

hike to the crater of Mount 

Liamuiga, a stroll through the 

on-site farm, or a round of golf 

at the 18-hole Irie Fields 

(named in part for the 

cannabis field that previously 

occupied the site). In the 

Kitchen restaurant, goat stew 

and dasheen risotto are among 

the many Kittitian delights. 

Belle Mont Farm, 855.846. 

3951, bellemontfarm.com  

—JACKIE CARADONIO  
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Clarity Grade 

     VS1

Cut Grade

     Excellent

Natural Diamond 

Not Synthetic

Color Grade

     E

Laser Inscription  

Registry Number 

GIA 16354621

Carat Weight

     1.53

PEACE OF MIND STARTS  

WITH PROOF OF QUALITY.

CARLSBAD    ANTWERP    BANGKOK    DUBAI    GABORONE    HONG KONG    JOHANNESBURG    LONDON    MOSCOW    MUMBAI    NEW YORK    OSAKA    RAMAT GAN    SEOUL    TAIPEI    TOKYO    

For over 80 years, GIA has brought clarity and global standards  

to gem evaluation. A GIA report means expert, independent verification from the 

creator of the 4Cs and the world’s most widely recognized gem authority.

Look for GIA-graded diamonds and jewelers who offer them.

www.4cs.gia.edu 

http://www.4cs.gia.edu


GRAND OPENINGS

China Rose

F
OR ITS FIRST property in Asia, Rosewood Hotels & 

Resorts has made an admirable—and artful—effort to 

assimilate. Rosewood Beijing, which opened in October 

inside the Jing Guang Centre in the city’s Chaoyang 

business district, is home to a sweeping collection of works that 

includes the local artist Song Jianshu’s towering bronze 

sculptures at the entrance and the painter Li Yongfei’s 82-foot-

long landscape scrolls. In the 283 guest rooms and suites, 

delicate cloisonné paintings complement red-silk calligraphy 

wall hangings and Asian artifacts. 

The local flavor continues at the Red Bowl restaurant, which serves Beijing’s signature hot-pot 

dishes and displays a mixed-media triptych—based on Tang dynasty folklore—by the artist Mei 

Liping. The Rosewood also houses a European-Asian bistro and a noodle house, as well as an 

11-treatment-room spa, a swimming pool, and a yoga studio. Throughout the hotel, floor-to-ceiling 

windows offer vistas of Beijing’s vibrant city scenes, including an up-close look at the futuristic, 

cantilevered CCTV Headquarters. Rosewood Beijing, +86.10.6597.8888, rosewoodhotels.com  

—CYNTHIA ROSENFELD  

D
U

R
S

T
O

N
 S

A
Y

L
O

R

72  ROBB REP ORT.COM  |   FEBRUARY 2015





BERTH
OF A

NATION

T E X T  A N D  P H O T O G R A P H Y

B Y  J A C K I E  C A R A D O N I O

Anchored by the new Porto 
Montenegro, a former Yugoslav territory 

with a troubled past is fast becoming the 
Mediterranean’s next great escape .
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BERTH OF A NATION 

AA LAZY BREEZE BLOWS 
over the Bay of Kotor, gently nudging 

cocktail napkins and menus on crisp 

white tabletops at Al Posto Giusto. It is 

only 10 am, but the Italian restaurant 

in Porto Montenegro is packed, its fash-

ionable patrons awash in the August 

sun’s golden glow. Perfectly coiffed men 

wearing mirrored sunglasses eat frit-

tatas with Bloody Marys, while their 

long-legged companions sip Champagne

between cigarette puffs. All are dressed as though for an 

evening out—which, it occurs to me as I shuffle down 

the restaurant’s catwalk-like terrace, they might just be: 

Last night’s party may only now be coming to an end.

I settle into a padded turquoise chair across from Becki 

Milton, a petite Brit who arrived in Porto Montenegro 

in 2013 to sell space in the development’s new marina. 

The 60-acre community, located within the coastal town 

of Tivat, opened in 2009 with fewer than 100 berths; 

since then, its marina has quadrupled in size. One look 

at the sailboats and superyachts anchored alongside Al 

Posto Giusto tells me Milton has been quite busy.

“See that white one over there?” she says, pointing over 

my shoulder at a behemoth Lürssen with the name Queen 

K scrawled across its side. “It’s 70 meters. And the one 

just behind it? That’s the Mayan Queen, owned by one 

of the richest men in Mexico. It’s 90 meters. We had the 

Eclipse here earlier this year, and the Maltese Falcon is 



Previous spread 

and opposite: 

Porto Montenegro 

is home to the 

Adriatic Sea’s 

first megayacht 

marina. This page: 

The island of Sveti 

Stefan became an 

Aman resort  

in 2011.

Located in an unspoiled corner of the Adriatic 
Sea, Porto Montenegro is surrounded by  
glistening fjords and emerald mountains. 

on its way. We already have a waiting list, and the bloody 

marina’s not even fully built!”

Porto Montenegro’s popularity is certainly understand-

able. Located in an unspoiled corner of the Adriatic Sea, 

the yachting destination is surrounded by glistening 

fjords and emerald mountains. But the development’s 

site—a former Yugoslav naval shipyard known as 

Arsenal—was not always so sexy. When Yugoslavia started 

to dissolve in 1991, leaving Montenegro to form a coali-

tion with neighboring Serbia, the waterfront was aban-

doned. For more than a decade, it remained a derelict 

backwater blighted by asbestos-laden barracks, retired 

submarines, and corroded ships. That began to change 

in 2006, when the Canadian businessman Peter Munk 

purchased the land directly from the Montenegrin gov-

ernment. Newly independent, the country appeared ripe 

for tourism, and Munk—who would soon be joined by 

LVMH Moët Hennessey Louis Vuitton’s chairman, 

Bernard Arnault, and other investors—saw a golden 

opportunity to build the Adriatic’s first megayacht marina. 

Porto Montenegro made its debut three years later, with 

a residential complex and 85 berths.

Today, Porto Montenegro has completed 400 of an even-

tual 850 berths, 176 residences in six Mediterranean-style 

complexes, and the Regent Porto Montenegro hotel, a 

nautically themed retreat that opened 

in August with 86 rooms, three res-

taurants, and an Italian garden. The 

latest residential section, Ksenija, is 

scheduled to debut this summer with 

48 one- to three-bedroom residences 

priced from about $433,500 to more 

than $2.5 million. Porto Montenegro 

is also home to upscale boutiques—

resort wear by Heidi Klein, jewelry by the Italian designer 

Carolina Bucci—as well as the Naval Heritage Collection 

museum, which offers guided tours of a refurbished 

Yugoslav submarine.

Winding through the marina and past a massive crane 

building yet another jetty, I notice the berths are indeed at 

capacity, filled with vessels from around the world—Mimi 

from Miami, Stargazer from the Channel Islands, Eva from 

London, Eternity from Hamburg, Germany. Arriving at 

Lido, Porto Montenegro’s members-only club, I pass an 

infinity-edge swimming pool that was constructed from 

an underwater elevator once used for raising submarines. 
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BERTH OF A NATION 

Across the bay 

from Sveti Stefan, 

Amanresorts  

has opened an 

Aman Spa and  

the renovated 

eight-suite Villa 

Miločer.

A trio of young men are perched on the pool’s edge, trying 

to get a closer look at a passing schooner, while a handful 

of couples sip cocktails in the club’s white cabanas. 

“I imagine this is what Monaco was like 30 years ago,” 

James Wates tells me over a round of Dark ’n’ Stormys 

on the Lido’s rooftop terrace. The United Kingdom–based 

businessman purchased a home at Porto Montenegro in 

2010, enchanted as much by the country’s untouched 

beauty as by its untapped tourism industry. “The 

Mediterranean is all so terribly busy. You can’t get into 

the restaurants. You can’t get to the marinas. But 

Montenegro isn’t like that. You can come here in the 

banging high season, and it still doesn’t feel crowded.”

The bustling berths and the morning patrons at Al 

Posto Giusto aside, Wates has a point. The afternoon 

crowd on Lido’s rooftop is small and evidently well-heeled. 

Over by the bar, a dark-haired gentleman accompanied 

by his fiancée is said to be the owner of one of Switzerland’s 

largest banks. Lounging on the terrace, a Ukrainian 

supermodel in a flowing floral dress is surrounded by a 

cluster of admirers. And rumor has it the Serbian tennis 

champ Novak Djokovic—who moors his yacht in Porto 

Montenegro’s marina—may be in town this weekend.

If Montenegro is the last unspoiled refuge in the 

Mediterranean, however, it may not remain that way for 

long. Last year, the World Travel and Tourism Council 

listed the country as the fastest-growing destination in 

the world, and recent statistics predict an average annual 

growth of 8.1 percent in tourism revenue over the next 

decade. Unsurprisingly, Porto Montenegro is not the 

only project hoping to cash in. 

Just across the Bay of Kotor from Porto Montenegro, on 

a crescent-shaped beach on the edge of the Luštica 

Peninsula, the 1,700-acre Luštica Bay development is 

scheduled to open in 2016. Upon completion (targeted for 

2025), the community will include a 176-berth marina, 

seven hotels, a Gary Player–designed golf course, and 

more than 1,500 apartments and villas overlooking the 

Adriatic. A 15-minute speedboat ride west of Porto 

Montenegro, in the village of Kumbor, the 60-acre devel-

opment Porto Novi is also under construction. Opening 

in 2017, the community will include a 250-berth marina 

on Tivat Bay, a One&Only resort with 550 residences, and 

a village with dozens of restaurants and boutiques.

But the story of luxury tourism in Montenegro—both 

present and past—begins with the island of Sveti Stefan. 

Located roughly 20 miles south of Porto Montenegro, 

just outside the lively beach resort of Budva, the 3-acre 

isle houses a 15th-century fortified fishing village clus-

tered with red-roofed cottages. The village was converted 
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Left: Aman Sveti 

Stefan’s winter 

terrace overlooks 

the bay below. 

Right: Guests of 

the island stay 

in modernized 

15th-century stone 

cottages.

BERTH OF A NATION 

into a resort in the 1950s and soon found favor with 

international celebrities including Sofia Loren, Elizabeth 

Taylor, and Orson Welles. The property put Montenegro 

on the tourism map, but, much like the Arsenal, it became 

a casualty of Yugoslavia’s unstable political climate and 

was ultimately abandoned in the early 1990s during the 

Balkan Wars. Sveti Stefan’s second renaissance came 

nearly 20 years later, when the island reopened as a 

30-room Amanresorts hotel in 2011.

Compared with the sparkling new village at Porto 

Montenegro, Aman Sveti Stefan is positively ancient. A 

narrow footbridge runs from the mainland to the for-

tressed island, which rises just offshore like a giant sand 

castle. Within the village walls, cobblestone paths lead 

to jasmine-lined cottages and an open-air piazza with 

café tables served by an enoteca and an antipasti bar. 

Guest rooms offer Aman’s modern take on traditional 

Dalmatian Coast interiors, with whitewashed walls, dark 

wood floors, and simple low-slung furnishings. 

Eight additional suites, as well as a restaurant with a 

wisteria-covered loggia, are set within Villa Miločer, a 

former royal palace on the mainland. I hike from the island 

through a coastal pine forest to reach the palace, which 

sits amid cypress and olive trees along a sandy beach. Just 

beyond Villa Miločer at the Aman Spa, which opened last 

May on a private cove of Queen’s Beach, I stumble upon a 

fashion shoot. Willowy models in lingerie—or perhaps 

they are bikinis?—sprawl along daybeds set beside shal-

low reflecting pools, while a young man with highlighted 

hair and leather bracelets snaps away intensely with his 

camera. The setting is indeed stylish, with an 80-foot-

long glass-enclosed swimming pool and four 700-square-

foot treatment rooms, each outfitted with a fireplace. 

Just below a manicured lawn, the fashion shoot contin-

ues on the beach’s sugary pink sand, with Sveti Stefan’s 

magnificent stone ramparts gleaming in the distance.

Following an aromatherapy massage at the spa, I make 

my way back to the island and up to Sveti Stefan’s winter 

terrace for a glass of Vranac, the local red wine. Perusing 

the menu of Montenegrin delights—grilled octopus with 

pesto, macaroni and cheese with black truffles and 

Njeguška pršuta ham—I am interrupted by the sound of 

a speedboat zipping into the bay below. Waves ripple 

through the calm waters, leaving a V-shaped wake to 

spread toward the horizon, where the sun is preparing to 

set. Moments later, another boat—this one bigger and 

zippier—appears. Then another arrives. Then another. 

A cool wind comes in just as the last sliver of daylight 

shrinks to nothing. The party is just getting started.  

Aman Sveti Stefan, +382.33.420.000, amanresorts.com; 

Luštica Bay, +382.77.200.100, lusticabay.com; Porto 

Montenegro, +382.32.660.700, portomontenegro.com; 

Porto Novi, portonovi.com
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ABOUT THE 
WHISKEY

MICHTER’S DISTILLERY LLC  LOUISVILLE, KENTUCKY

www.michters.com

http://www.michters.com


CHANTILLY 
GRACE

Richard Mille’s inaugural 
Arts & Elegance concours achieves 

100-point perfection.
B Y  R O B E R T  R O S S

Lying less than an hour’s drive 
north of Paris, the quaint town of Chantilly (pronounced “shawn-tee-YEE” in French) 
aff ords a blessed respite from France’s alluring but chaotic capital. The town, once 
known for the types of porcelain and lace that were made there, is home to the Domaine 
de Chantilly, a property that dates to at least the 13th century and includes a castle of 
grand proportions, the Château de Chantilly. The castle houses the Condé Museum
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Previous spread: 

The best-of-show 

1937 Delahaye 

135M (top) and 

the 1930 Bugatti 

Type 41 Coupé 

Napoleon (bottom 

right). This page: 

A 1955 Maserati 

2000 Sport (right), 

a 1967 Porsche 907 

(bottom right), and 

a trio of 1960s-era 

Maseratis (below).

and its collection of more than 800 important paintings, 

44,000 ancient books, and 1,500 manuscripts. The estate’s 

grounds also feature a garden and a 1.5-mile Grand Canal 

designed in the 17th century by André Le Nôtre, who at 

the same time was creating the gardens of Versailles for 

King Louis XIV. 

On the first weekend of September, visitors to the 

Domaine de Chantilly were greeted by one of the 

greatest treasures of the automotive world: the 1930 

Bugatti Type 41 Coupé Napoleon, the first of the six 

Royales that Bugatti built. On loan from the Collection 

Schlumpf at the Cité de l’Automobile, Museé National 

in Mulhouse, France, the 21-foot-long leviathan sat atop 

a platform at the entry to the estate. On the field beyond 

was a collection of A-list automobiles ranging from mod-

els built at the dawn of the industry to prewar classics, 

THE FOCAL POINT OF ARTS & ELEGANCE WAS THE CARS. IN 
THE EVENT’S CONCOURS D’ETAT, 100 OF THE WORLD’S MOST 

BEAUTIFUL AUTOMOBILES COMPETED IN 10 CLASSES.
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postwar sports prototypes, historic racecars, and contem-

porary concept cars. Each was a contestant in one of the 

three concours competitions that composed the inaugural 

Chantilly Arts & Elegance Richard Mille, an event that 

drew some 10,000 visitors and will likely attract even more 

to its second edition, scheduled for September 6, 2015.  

The presence of the Bugatti immediately signified to 

all visitors the clout of the event’s organizers: Richard 

Mille, the founder of his namesake watch brand and an 

avid auto collector, and Patrick Peter, of Peter Auto, which 

operates the Le Mans Classic and other vintage-racing 

and classic-car events. On the evening prior to Sunday’s 

competitions, Mille and Peter hosted a formal dinner for 

nearly 500 invited guests at the estate’s Great Stables, in 

the nave—the banquet hall where the Condé family held 

parties when they owned the estate in the 18th century. 

An architectural masterpiece, the stables were also 

home to the Condé family’s horses and today house a 

museum of equine history. According to legend, Louis 

Henri, the prince of Condé, believed he would be rein-

carnated as a horse, and so in the 1700s he commissioned 

stables that would provide him with comfortable accom-

modations in his next life. The centerpiece of the stables 

is an elegant stadium whose oval ring served as the stage 

for a performance that preceded the banquet. A troupe 

of riders dressed in brilliant period costumes and their 

mounts executed meticulous equine choreography to 

music that ranged from a Brandenburg Concerto to cool 

midcentury jazz. 

Dinner was a black-tie affair that began with the 

introduction of the hosts, Mille and Peter, followed by 

a procession of waiters serving the evening’s wine. 

Accompanied by a light show and music, the waiters 

presented the wine in a succession of formats that began 

with a single 750 mL bottle and progressed to an 18-liter 

Melchior. Dinner included a soufflé that seemed, although 

the three Michelin-starred chefs were cooking for 500, 

to have come from a single casserole.

Sunday afternoon’s lunch featured similar displays of 

culinary expertise and a variety of Bordeaux in huge 

formats. A string quartet played while Mille’s guests 

dined. Lunch concluded with the arrival of a gigantic 

Thoroughbred. Its rider guided the steed forward and 

backward, up and down the center aisle between the 

tables. The horse reared, then delicately threaded through 

the crowd and trotted off to a fanfare of applause. 

Notwithstanding the Domaine de Chantilly’s architec-

ture, art, and gardens, and the weekend’s food, wine, and 

equestrian shows, the focal point of Arts & Elegance was 

the cars. In the event’s Concours d’Etat, 100 of the world’s 

most beautiful automobiles competed in 10 classes. Two 

of the classes were dedicated to the Maserati marque, 

which celebrated its centenary in 2014. Other classes 

included French cars from the 1920s and ’30s with 
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CHANTILLY GRACE

A modern  

McLaren at the 

Château de 

Chantilly (top); 

lunch among 

Grand Prix des 

Clubs exhibitors 

(bottom right); 

dinner in the  

Great Stables  

(bottom left).

coach-built bodies, Bugattis, interwar sports and racing 

cars, and British and Italian classic sports cars. 

The Lamborghini Flying Star II was among a handful 

of unique concept cars from the 1960s and ’70s in the 

competition. The one-off design was the swan song of 

Carrozzeria Touring, the Milanese coachbuilder that 

went bankrupt and closed its doors in 1967. Built on the 

chassis of a Lamborghini 400 GT 2+2, the Flying Star II 

was Touring’s elegant take on a Lamborghini estate 

wagon, or shooting brake. 

Judges for the Arts & Elegance concours competitions 

included Frank Stephenson, who designed the Mini and 

the Ferrari F430 and is currently the design director for 

McLaren Automotive; the renowned collector Bruce 

Meyer; the former racer and current television-program 

host Alain de Cadenet; Gordon Murray, who designed the 

McLaren F1 and the Mercedes-Benz SLR McLaren; and 

Adolfo Orsi Jr., a Maserati expert whose family owned the 

marque from 1937 to 1968. The judges awarded the best-

of-show prize to Peter and Merle Mullin’s 1937 Delahaye 

135M Cabriolet with coachwork by Figoni et Falaschi.  

Less a competition than a showcase, the Chantilly 

event’s Concours d’Elegance recalled the French con-

cours of the 1920s and ’30s, at which coachbuilders pre-

sented their latest designs. The concours featured the 

world premiere of Zagato’s Aston Martin Virage Shooting 

Brake, a long-legged, two-door hatchback that displays 

the typical quirkiness and flair of a Zagato creation. 

Also drawing attention was the Maserati Alfieri, an in-

house design prefiguring the successor to the brand’s 

GranTurismo sports car. 

The third judged event, the Grand Prix des Clubs, 

involved some 500 vehicles representing about 20 car 

clubs from around the world. The competition’s “Lunch 
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CHANTILLY GRACE

An equestrian 

show in the 

awards arena 

(top left); the 

1966 Lamborghini 

Flying Star II (top 

right); a 1969 Lola 

T70 Mk III-B GT 

(bottom left).

on the Grass” theme called for each car to be presented 

with the owner’s take on a luxury picnic. Wicker baskets, 

fine linen, and candelabra were arrayed among the ACs 

and Aston Martins, Alfa Romeos and Alvises, Delages 

and Delahayes. Even the Mustang Club de France was 

represented, with a display of Ford’s popular pony cars 

that included a meticulously restored 1964½ notchback 

coupe in Wimbledon White.

With the annual affairs at Monterey, Villa d’Este, and 

Goodwood setting the bar, any newcomer to the inter-

national concours scene is scrutinized as seriously as the 

cars themselves. The Chantilly event certainly faced 

such judgment, and the verdict is in: Based on the invited 

guests’ seemingly unanimous praise, Richard Mille’s 

concours has eclipsed every other one. 

Other concours may satiate the enthu-

siast’s automotive appetite, but they lack 

the space offered by Arts & Elegance. 

Though nearly 10,000 people attended 

Sunday’s event, the crowd was never press-

ing; there was not the constant concern 

of backing into a cell-phone camera while 

trying to enjoy a broader view of a car. 

Other concours also lack the cultural ele-

ments found at the Richard Mille event. 

To take a break from looking at automo-

biles, visitors could, for instance, spend 

time viewing a special exhibit of Fra 

Angelico and Sandro Botticelli paintings 

in the Condé Museum’s Jeu de Paume 

room. Other diversions included a vari-

ety of gastronomic and oenological dem-

onstrations, regattas of classic wooden boats and vintage 

skiffs on the Grand Canal, and workshops for making 

everything from hats to crème Chantilly, better known 

as whipped cream. (Whipped cream may have been served 

at the estate as early as the 17th century, but contrary to 

some accounts, it was not invented there.)

With its over-the-top debut, the Chantilly Arts & 

Elegance Richard Mille has redefined the confluence of 

automobiles and culture, and in doing so it has not just 

met the bar for concours events—it has raised it.   

Domaine de Chantilly, domainedechantilly.com;  

Peter Auto, peterauto.peter.fr; Richard Mille, 

richardmille.com 

TO TAKE A BREAK FROM LOOKING AT AUTOMOBILES,  
VISITORS COULD VIEW FRA ANGELICO AND SANDRO 
BOTTICELLI PAINTINGS IN THE CONDÉ MUSEUM. 
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now at over 30 of the world’s 

finest hotels & resorts.

stregis.com

BEYOND

EXPECTATION

Discover the allure of Venice

from this legendary retreat when 

it reopens in Spring 2015 after 

signifi cant renovation.

The St. Regis Venice 
San Clemente Palace is the most 
desired lagoon address, with a 

legacy that dates to 1131.
A place of unexpected 

enchantment, this private island 
retreat lies in the heart of the 
Venice lagoon, just 8 minutes 

away from San Marco by
private boat.

ISOLA DI SAN CLEMENTE 1,

30124 VENICE (VE) ITALY

TEL (+39) 041 4750111

STREGISVENICE.COM

©2014 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG, 
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Clockwise from 

opposite page: 

Penthouse Suite 

at the Mandarin 

Oriental, Barcelona; 

the Apartment at 

the Connaught, 

in London; 

Royal Suite della 

Gherardesca at 

Four Seasons 

Hotel Firenze; Atik 

Pasha Suite at Four 

Seasons Hotel 

Istanbul at the 

Bosphorus.

T
O

P
 L

E
F

T
: 

D
A

M
IA

N
 R

U
S

S
E

L
L

; 
T

O
P

 R
IG

H
T

: 
B

A
R

B
A

R
A

 K
R

A
F

T

FEBRUARY 2015  |   ROBB REP ORT.COM  91





THE ELITE SUITES OF EUROPE

M
A

T
T

H
IA

S
 H

A
M

E
L

Opposite: A bedroom and deck with a view  

at La Suite Shangri-La. Above: The salon,  

dining room, and one of two bedrooms in  

the St. Regis Rome’s Royal Suite.

Shangri-La Hotel, Paris 
La Suite Shangri-La

The Hotel || Built by Napoléon I’s 

great-nephew Prince Roland 

Bonaparte, this late-19th-century 

palace was reimagined by the French 

designer Pierre-Yves Rochon and 

opened as the Shangri-La in 2010. 

The former residence—located a 

short walk from the Seine River and 

the Eiffel Tower—retains its royal 

pedigree with 101 richly decorated 

rooms, a haute-cuisine French res-

taurant, and one of the largest indoor 

swimming pools in Paris. 

 

The Suite || The grand La Suite 

Shangri-La is a magnificent amalgam 

of the building’s 19th-century French 

bones, Rochon’s signature art-deco 

style, and Shangri-La’s Chinese 

roots. Pearlescent Lelièvre wall pan-

els and Manuel Canovas drapes 

embellish a muted palette of ecru 

and silver, while custom furnishings 

include leather benches, velvet sofas, 

and a hand-painted chinoiserie cab-

inet. The suite’s floor-to-ceiling win-

dows and sprawling 900-square-foot 

terrace command the most atten-

tion, with their up-close views of the 

Eiffel Tower. 

The Highlight || At night, Paris’s glow-

ing Iron Lady is visible from every 

corner of the suite, including the 

marble bathtub.

From about $25,000 per night; 

+33.1.5367.1998, shangri-la.com 

The St. Regis Rome
Royal Suite

The Hotel || The St. Regis Rome—

with its Negroni-clinking bar, 

authentic jazz club, and legendary 

butler service—roars of regal refine-

ment. Adjacent to the city’s presiden-

tial palace and steps from the Baths 

of Diocletian and the Piazza della 

Repubblica, the 161-room hotel is a 

landmark of its own, with a collection 

of marble busts, Murano chandeliers, 

and other neoclassical details.

The Suite || Spilling over with Louis 

XVI antiques, Piedmontese furnish-

ings, and Aubusson rugs, the two-

bedroom Royal Suite is Rome’s most 

opulent accommodation. A Pompeiian 

mural runs across the ceiling of the 

dining room, where an enormous 

Carrara-marble table seats 12. In the 

salon, a grand piano dating to the 18th 

century sits beneath gilded moldings 

and Flemish tapestries. The suite also 

houses a library and a kitchen.

The Highlight || Browsing the suite’s 

100-bottle wine cellar with the St. 

Regis’s sommelier.

From about $17,000 per night; 

+39.06.47091, stregisrome.com 
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Above: The master bathroom and dining area 

in the Royal Suite della Gherardesca. Opposite: 

The David Collins–designed Apartment’s master 

bedroom and sitting room.  

The Connaught
The Apartment

The Hotel || As discreet as it is dis-

tinguished, the Connaught is British 

hospitality at its best. The 118-year-

old Mayfair institution is anchored 

by a glorious six-story mahogany 

staircase that leads from an intimate 

lobby to 121 richly appointed guest 

rooms and suites in the original 

building. A renovation and expan-

sion completed in 2008 added a 

contemporary 31-room wing, an 

Amanresorts-branded spa, and the 

popular David Collins–designed 

Connaught Bar. 

The Suite || The late British designer 

Collins also created the Connaught’s 

Apartment suite, which, like the 

hotel itself, is understated in its 

luxury. More elegant Mayfair flat 

than over-the-top accommodation, 

the two-bedroom space picks up the 

purple-and-blue palette from the 

Connaught Bar, with hand-carved 

wooden doors, velvet and leather 

furnishings, and floral-themed art-

works in Collins’s signature hues. 

A plaster chandelier by the sculptor 

Philippe Anthonioz hangs from 

vaulted and beamed wooden ceil-

ings in the airy living room. The 

3,068-square-foot suite also offers 

a dining room, a private stairwell, 

and two terraces landscaped by the 

garden designer Tom Stuart-Smith.

The Highlight || Create your own 

Connaught Bar with a visit from the 

venue’s mixologist, who will craft 

custom cocktails in the privacy of 

your suite. 

From about $18,800 per night; 

+44.20.7499.7070, the-connaught 

.co.uk

Four Seasons Hotel 
Firenze 
Royal Suite della Gherardesca

The Hotel || Florence’s Four Seasons 

is set within the 15th-century Palazzo 

della Gherardesca, a former private 

residence owned over the centuries 

by some of the city’s most powerful 

families. The 116-room hotel’s rich 

Italian heritage is alive and well in 

a Michelin-starred Italian restau-

rant, a two-story spa offering herbal 

Florentine treatments, and an 11-acre 

Renaissance garden ripe with ever-

greens and wildflowers.

The Suite || Located in the former 

nobles’ quarter of the palazzo, the 

2,518-square-foot Royal Suite della 

Gherardesca is a palatial master-

piece featuring vaulted ceilings, 18th-

century Capodimonte ceramic floors, 

and a wealth of murals, stuccos, 

ormolu, and brocades. Parquet floors 

and silk wallpaper run through the 

grand salon and living room, leading 

to a master bedroom capped with 

a rococo fresco by the 17th-century 

painter Baldassare Franceschini. 

The Highlight || A breakfast feast of 

Sienese meats, Tuscan breads, and 

eggs Florentine in the private dining 

room overlooking the hotel’s statue-

filled gardens.

From about $19,300 per night; 

+39.055.26261, fourseasons.com 
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THE ELITE SUITES OF EUROPE

Above: A rooftop 

deck with an 

ocean-view 

swimming pool 

crowns the Majestic 

Suite. Below and 

right: The Prince 

of Wales Suite’s 

dining and  

sitting rooms.

Hôtel Majestic Barrière
Majestic Suite

The Hotel || A fixture on the French 

Riviera for nearly a century, the 349-

room Majestic Barrière remains the 

class of Cannes, thanks to amenities 

that include a Clarins spa and an out-

post of the famed Parisian restaurant 

Fouquet’s. The glamorous hotel on 

boulevard de la Croisette has long been 

a place to see and be seen, nowhere 

more so than on its private beach.

The Suite || Perched on the top floor 

of the hotel, the Majestic Suite show-

cases views of the blue Mediterranean, 

bright-orange sunsets, and the emer-

ald hills of Estérel from spacious 

Hotel Bristol Vienna, a 
Luxury Collection Hotel 
Prince of Wales Suite

The Hotel || A meticulous restoration 

led by Pierre-Yves Rochon has 

returned the Hotel Bristol Vienna to 

its sweeping 19th-century grandeur. 

Much of the original art-deco and 

fin de siècle detailing is intact, and 

the 150 guest rooms and suites—

many of which overlook the Vienna 

State Opera next door—are filled 

with Austrian antiques and period 

artwork. Crystal chandeliers sparkle 

beneath the intricate stucco ceilings 

of the Bristol Lounge, which special-

izes in traditional Austrian cuisine. 

The Suite || It is easy to imagine King 

Edward VIII and Wallis Simpson 

inhabiting these rooms, as they did 

in 1936. The spaces brim with 

Biedermeier furnishings, inlaid wood 

and marble floors, and artwork by 

Dutch and Austrian masters. At its 

full size, the 4,000-square-foot suite 

is one of the city’s largest, with four 

bedrooms, five bathrooms, a salon, 

a library, a gym, and a sauna. 

The Highlight || Savoring a Wiener 

schnitzel—one of Vienna’s best, 

puffed like a giant pommes soufflé—

on Augarten china and Lobmeyr 

crystal from the suite’s china cabinet.

From about $7,500 per night; 

+43.515160, bristolvienna.com 

terraces and through floor-to-ceiling 

windows. Two bedrooms with white-

washed wood-paneled walls and bil-

lowing sheer curtains are tranquil 

seaside sanctuaries. A sensorial 

shower, a private gym, and a state-

of-the-art cinema also offer respite 

from Cannes’s lively social scene. 

High above the action is the suite’s 

1,615-square-foot rooftop deck, with 

endless views of the Bay of Cannes. 

The Highlight || A midnight swim 

under a star-filled sky in the private 

rooftop pool. 

From about $27,000 per night; 

+33.4.92.98.77.00, majestic 

-barriere.com
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Above: The Royal 

Penthouse’s 

sprawling main 

bathroom and 

lounge area. Right: 

A Dux mattress–

equipped bed in 

the d’Angleterre’s 

Royal Suite.

Corinthia Hotel London 
The Royal Penthouse 

The Hotel || In the four years since 

opening, the Corinthia Hotel 

London has established itself as 

one of the top hotels in a city teem-

ing with top hotels. The reimagined 

Victorian-era building houses 294 

guest rooms and suites, two restau-

rants, a 35,000-square-foot Espa Life 

spa, and an outpost of Harrods, all 

within a short walk of Westminster 

Abbey, the London Eye, and several 

other London landmarks. 

The Suite || The 13-room, 5,000- 

square-foot Royal Penthouse is likely 

London’s largest suite and certainly 

its most extravagant. The contem-

porary duplex is the work of the 

London-based firm G.A. Design, 

whose eye-catching combinations 

include a curvilinear grand staircase 

rising from an imposing marble-

clad entrance hall, and an oval 

10-seat macassar-ebony dining 

table. En suite retreats range from 

a study and a walk-in wine cellar 

to a 700-square-foot terrace with 

180-degree city views.

The Highlight || Upon arrival, enjoy 

an Espa relaxation ritual in the pent-

house’s private spa suite.

From about $28,100 per night; 

+44.20.7930.8181, corinthia.com 

Hotel d’Angleterre
Royal Suite

The Hotel || The grande dame of 

Copenhagen, the Hotel d’Angleterre 

has at varying times in its 260-year 

history served as a meeting place for 

European statesmen, a headquarters 

for Nazi soldiers, and an asylum for 

war refugees. Newly renovated, the 

90-room landmark has reclaimed 

its place as the Danish capital’s 

top address, and now includes a 

Nordic-French restaurant from the 

Michelin-starred chef Ronny Emborg 

and Denmark’s first Champagne bar. 

The Suite || The Royal Suite remains 

much as it was when the d’Angleterre 

first opened in 1755. Original gilded 

paneling and grand chandeliers 

adorn the 1,614-square-foot accom-

modation, which is filled with 

antique furnishings (including a desk 

used by German occupiers during 

World War II) and boasts a decora-

tive ceiling depicting cherubs 

(restored by the Danish National 

Museum). The hotel’s recent renova-

tion updated the suite to include 

mattresses by the Swedish manufac-

turer Dux, plush sofas in a gold-and-

cream color palette, and Bang & 

Olufsen technology throughout.

The Highlight || The 450-square-foot 

private balcony, with views of the 

City of Spires encompassing King’s 

New Square, the Royal Danish 

Theater, and the picturesque Nyhavn 

waterfront.

From about $6,000 per night; 

+45.3312.0095, dangleterre.com 
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Venetian mirrors cover silk-damask 

walls. Carved-wood antiques, richly 

hued upholstery, and marble and 

gilded accents enhance the 19th-

century-salon ambience. 

The Highlight || Climb the spiral stair-

case to reach the suite’s 2,700-square-

foot rooftop terrace, where a pool 

proves the ideal setting for soaking 

in the 360-degree views. 

From about $16,200 per night; 

+39.041.794.611, thegrittipalace.com

The Gritti Palace, a 
Luxury Collection Hotel 
Redentore Terrazza Suite

The Hotel || The Gritti Palace 

reemerged as one of Venice’s top 

properties in 2013, following a 

15-month, $55 million restoration 

of the more than 500-year-old 

palazzo. Situated along the Grand 

Canal, the hotel now features 82 

rooms filled with centuries-old 

antiques, priceless artworks, and 

miles of Rubelli silks.

The Suite || A new addition to the 

hotel, the top-floor Redentore 

Terrazza Suite is an expansive retreat 

overlooking the canals. A living room 

adorned with polished terrazzo floors 

and frescoed walls leads to the cozy 

bedroom, where handwoven rugs 

stretch over parquet floors and 
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Above: The dining room and Bosphorus-view  

sitting room in the Atik Pasha Suite. Right: The  

Royal Penthouse Suite’s master bathroom  

overlooking Lake Geneva.

Hotel President Wilson
Royal Penthouse Suite

The Hotel || Situated on the shores of 

Lake Geneva, with picturesque views 

of the Alps, the President Wilson 

has, as its name suggests, hosted 

heads of state and countless other 

dignitaries over the decades. A ren-

ovation in 2010 brought a fresh, con-

temporary feel to the Swiss hotel’s 

public spaces and 228 guest rooms 

and suites.

The Suite || The President Wilson 

claims that its Royal Penthouse 

Suite—which occupies the entire 

eighth floor and spans more than 

18,000 square feet—is the largest and 

most expensive hotel suite in the 

world. Its 12 bedrooms, 12 bathrooms, 

fitness center, and salon are outfitted 

with antiques, fine art, and Persian 

carpets. Like most of the rooms, the 

18,300-square-foot terrace affords 

panoramic views of the lake. The 

suite’s dedicated staff provides white-

glove service and security, bolstered 

by bulletproof windows, a private 

elevator, and a guardroom.

The Highlight || Movie night in the 

salon watching the Bang & Olufsen 

BeoVision 4-103, which, at 103 

inches, is one of the world’s largest 

televisions.

From $85,000 per night; 

+41.22.906.6666, hotelpwilson.com 

Four Seasons  
Hotel Istanbul at  
the Bosphorus
Atik Pasha Suite

The Hotel || The Four Seasons opened 

in 2008 in the 19th-century Atik 

Pasha palace, located along the 

Bosphorus Strait’s European shore. 

A perfect blend of modern luxury and 

traditional Ottoman style, the 170-

room hotel offers a 22,604-square-foot 

spa with a waterfront swimming pool, 

as well as unrivaled vistas of Istanbul’s 

famed waterway.

The Suite || The 3,337-square-foot 

Atik Pasha Suite occupies nearly half 

of the former palace’s second floor 

and affords some of the hotel’s best 

Bosphorus views. The scenery is 

equally striking inside, where a for-

mal salon features a sparkling blue 

Murano-glass chandelier and 15-foot-

high ceilings. Custom fabrics and 

mahogany furniture can be found 

throughout; the master bedroom ups 

the ante with a marble bathroom 

that features an egg-shaped bathtub 

and a personal hammam.

The Highlight || Watching the bustling 

Bosphorus through floor-to-ceiling 

bulletproof windows while feasting 

on Mediterranean cuisine in the 

suite’s private dining room. 

From about $29,000 per night; 

+90.212.381.40.00, fourseasons.com
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Above: Monte 

Carlo as seen 

from the terrace 

of the Diamond 

Suite Penthouse. 

Below: The master 

bedroom in the 

Mandarin Oriental’s 

Penthouse Suite.

Mandarin Oriental, 
Barcelona 
Penthouse Suite

The Hotel || The Mandarin Oriental, 

Barcelona, is surrounded by luxury 

boutiques on the Passeig de Gràcia, 

a short walk from the Plaça de 

Catalunya and Antoni Gaudí’s Casa 

Batlló and La Pedrera. Opened in 

2009 in a former bank, the 120-room 

hotel added 17 new suites and a 

seafood bistro last year. 

The Suite || Vibrant interiors by the 

Spanish designer Patricia Urquiola 

saturate every inch of the two- 

bedroom Penthouse Suite, which 

features Tai Ping rugs, oak floors, 

blue mohair ottomans, and woven 

Kettal loungers. Floor-to-ceiling win-

dows and two terraces afford sweep-

ing vistas of Barcelona’s Eixample 

district. Occupying the Mandarin 

Oriental’s entire eighth floor, the 

2,542-square-foot suite also includes 

a living room, a dining room, a bar, 

and a kitchen served by a butler.

The Highlight || While in residence, 

Penthouse Suite guests enjoy the VIP 

treatment at Barcelona’s top night-

clubs and boutiques, including access 

to private sales.

From about $10,000 per night; 

+34.93.151.88.88, mandarin 

oriental.com

Hôtel Hermitage  
Monte-Carlo
Diamond Suite Penthouse

The Hotel || Monaco’s most elegant 

hotel welcomes its high-profile, high-

rolling clientele with a belle-epoque 

facade and tuxedoed doormen. 

Guests of the 278-room property can 

dine on fresh seafood in the Michelin-

starred Le Vistamar and enjoy VIP 

treatment at the neighboring 

Thermes Marins de Monte-Carlo spa. 

A stained-glass cupola in the hotel 

lobby is the creation of Gustave Eiffel.

The Suite || Occupying the entire 

top floor, with wraparound views 

of the Rock of Monaco and the 

Mediterranean Sea, the 3,886-square-

foot Diamond Suite Penthouse is the 

Hermitage’s crown jewel. The Pierre-

Yves Rochon–designed apartment 

is accessed by private elevator and 

divided into a master suite—adorned 

with contemporary art and bespoke 

furnishings in black, plum, and 

gold—and a family wing with two 

bedrooms and a sprawling sundeck.

The Highlight || Sipping Champagne 

on your private terrace overlooking 

the twinkling megayachts moored 

in Port Hercule.

From about $9,800 per night; 

+377.9806.4000, hotelhermitage 

montecarlo.com 
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Hotel Grande Bretagne, 
a Luxury Collection Hotel
Royal Suite

The Hotel || A landmark in Athens 

since 1874, the Grande Bretagne is 

known for its formally attired butlers, 

antique-filled suites, and long list of 

notable guests (Winston Churchill 

and Bing Crosby among them). But 

the distinguishing trait of the 320-

room property is its location on 

the leafy Syntagma Square, from 

which views of the Acropolis are 

unmatched.

The Suite || The 4,305-square-foot 

Royal Suite is as lavish as it is large, 

adorned with fine artworks, an 

antique piano, and a collection of 

tasseled, brocaded, and gilded 

period furnishings. Views of 

Syntagma Square and the Acropolis 

are always on display, whether one 

enjoys them over meals of slow-

cooked lamb in the dining room or 

during a workout in the private 

gym. Pair a vintage from the suite’s 

300-bottle wine cellar with a Mon-

tecristo, Cohiba, or Partagas from 

its private humidor. 

The Highlight || A private spa treat-

ment in the suite’s master bath-

room, complete with a steam shower, 

Ionic columns, and a vibrant blue-

marble bathtub.

From about $18,500 per night; 

+30.210.3330000, grandebretagne.gr 

CONTRIBUTORS: ANN ABEL, MICHALENE 

BUSICO, FARHAD HEYDARI, RAPHAEL 

KADUSHIN, LAURIE KAHLE, JOE MOR-

TIMER, JILL NEWMAN, JENNIFER ASHTON 

RYAN, DANIEL SCHEFFLER, ANDREW 

SESSA, ALYSSA SHELASKY, BRUCE WALLIN, 

REGINA WINKLE-BRYAN  
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Relevant reviews, real amenities. Book your hotels on Indagare.com.

Book hundreds of 

the world’s top-rated 

hotels and 

resorts online. 
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—By Brett Anderson—

    The owners of Château Lynch-Bages transform  the 

tiny hamlet surrounding their vineyards and winery into a gracious 

retreat that pays tribute to the art of living well.
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“AMERICANS,” WROTE THE novelist Edith Wharton, “want to get away from 

amusement even more quickly than they want to get to it.” Certainly, my small group of compatriots and 

I confi rm the latter half of this observation as we speed along country roads from the Loire Valley to 

Bordeaux. Ensconced behind the tinted windows of our two BMW sedans, we whip through bends in 

the road and canopies of chartreuse-colored spring foliage. As the black sedan in the lead veers left at 

a fork, I notice two helmeted fi gures emerging from the verdant shadows. “Slow down,” I tell my com-

panion, who, having already spied the gendarmes, applies the brakes. A pair of menacing motorcycles 

approach us from behind, their lights fl ashing; but as we prepare to pull over, the riders shoot by us.  ➝   
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Château 

Cordeillan-Bages 

furnishes bicycles 

for guests who 

wish to peddle 

to the village, 

the surrounding 

vineyards, or the 

local wineries.

Our relief is only momentary: A 

few miles farther, we find our friends’ 

sedan marooned on the grassy road-

side, the skeptical policemen, now 

dismounted, smoking cigarettes 

through the upturned visors of their 

helmets. Although we are only a short 

distance from our destination, 

Château Cordeillan-Bages in 

Pauillac, our much-anticipated 

arrival is delayed another three hours 

as various law-enforcement agents 

engage in negotiations over the fate 

of our friends and their car at the 

local constabulary. When at last we 

pull into the gravel courtyard of the 

sprawling château, our welcoming 

glasses of red wine taste all the 

sweeter for our legal ordeal. 

The château has just opened for its 

season, which runs from March to 

the end of November, and the seren-

ity of its grounds and sun-bathed 

facade prove the perfect tonic for 

unsettled nerves—as does the vel-

vety, mineral-laden wine, which 

comes from the hotel’s own 5 acres 

of vines. Not surprisingly, the châ-

teau, like so many other significant 

structures in Pauillac, owes its exis-

tence to winemaking. This region, 

after all, is home to three of the five 

estates awarded first-growth status 

in the Bordeaux classification of 

1855: Château Latour, Château Lafite 

Rothschild, and Château Mouton 

Rothschild. Although Cordeillan-

Bages was not classified in 1855, it is 

mentioned in literature of the period 

as producing a wine that commanded 

prices similar to the fifth-growth 

estates; and indeed, in the mid-20th 

century, its vineyards came into the 

possession of the most famous Fifth 

Growth, the adjacent Château 

Lynch-Bages. Jean-Charles Cazes, 

Lynch-Bages’s owner, brought all of 

the vineyards surrounding the small 

village of Bages under his ownership, 

but the elegant old house held little 

interest for him; not until his grand-

son Jean-Michel Cazes, the current 

owner of Lynch-Bages, purchased 

the manor was its future assured as 

a haven of hospitality in the heart of 

France’s most beloved wine region.

For the present generations of the 

Cazes family, transforming the abode 

into an award-winning Relais & 

Châteaux resort was much more than 

a business proposition. “My father, 

Jean-Michel Cazes, always had the 

urgent belief that Bordeaux can never 

rest on its laurels but needs to com-

municate with those who consume 

its wines,” says Marina Cazes, direc-

tor of digital strategy for Lynch-Bages 

& Cie., the parent company that man-

ages the family’s many investments. 

“When he set up Cordeillan-Bages, 

his aim was to make wine accessible.”

The renovation and repurposing 

of the residence serves as the tan-

gible expression of a philosophy that 

Jean-Michel developed on his return 

to Pauillac in the mid-1970s. After 

studying engineering in France and 

“MY FATHER ALWAYS had the  
urgent belief that Bordeaux can never  

rest on its laurels.” —MARINA CAZES
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WALDORF ASTORIA
An Unforgettable Golf Experience

To book this exclusive travel package for Robb Report readers or find more information, 

visit www.waldorfastoria.com/unforgettableexperiences or call +44.131.222.8888.

RESERVATIONS

aldorf Astoria Hotels & Resorts continually 

delivers truly “Unforgettable” experiences. 

The newest offering will undoubtedly appeal 

to golf aficionados looking for an immersion in 

the birthplace of golf: Scotland. 

This incredible experience entails 

four days in Scotland, staying 

at one of the country’s leading 

hotels, the Waldorf Astoria 

Edinburgh—The Caledonian, and 

playing on championship golf 

courses at Muirfield, Carnoustie, 

Gleneagles, and Kingsbarns.

The Waldorf Astoria Edinburgh—

The Caledonian was recently 

named Best Newcomer in the 

Condé Nast Johansens Awards for Excellence. Known 

locally as the Caley, the Caledonian is one of the city’s 

most signifi cant landmarks, standing proudly at the west 

end of Princes Street, the artery of the Scottish capital. For 

over 100 years, this property’s reputation for style and 

excellence has attracted generations of locals, international 

visitors, and notable dignitaries.

The Caledonian offers 241 luxuriously renovated 

guest rooms and suites, many with spectacular views 

of Edinburgh Castle. For its recent refurbishment, 

the Waldorf Astoria Edinburgh entered into exciting 

partnerships with Guerlain, to 

offer the first Guerlain Spa in the 

United Kingdom, and with the 

Michelin-starred brothers Chris 

and Jeff Galvin, who brought 

their culinary expertise to the 

hotel with two exceptional new 

restaurants: The Pompadour by 

Galvin and the Galvin Brasserie 

de Luxe.

Robb Report readers are invited to 

this unforgettable experience that 

includes a four-night stay, breakfast, dinner, transportation, 

and golf at four of the world’s best golf courses: Muirfi eld, 

Carnoustie, Gleneagles, and Kingsbarns.

W

http://www.waldorfastoria.com/unforgettableexperiences
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The restaurant 

offers an ambience 

of elegant 

simplicity for 

private events. 

Michelin two-star 

chef Jean-Luc 

Rocha (above, 

right) plates dishes  

with the aid of two 

assistants.

the United States, he took a position 

in the computer industry, but in 1971, 

when his father, André, suggested 

selling Château Lynch-Bages (which 

his grandfather Jean-Charles had 

bought in 1939), Jean-Michel recon-

sidered his path in life. His technical 

background provided him with the 

necessary skills to modernize the 

aging winery, and his reverence for 

the past, the landscape, and the peo-

ple and their traditions instilled in 

him the desire to unite local history, 

fine wines, cuisine, and culture in 

such a way as to entice visitors to 

experience Bordeaux’s unique brand 

of gracious living. 

Over the next 15 years, he revamped 

the winemaking facilities—a period 

that, incidentally, yielded some of 

the estate’s most-acclaimed vintages, 

including 1982, 1988, 1989, and 1990. 

Yet he never lost sight of the impor-

tance of giving admirers the oppor-

tunity to visit and appreciate the 

countryside and its terroir. “In fact, 

1989 was the year we hosted a gala 

dinner that marked the inauguration 

of the new style of Lynch-Bages,” 

recalls Marina. “After the success of 

the fete, he realized that there was 

much to be done to improve the expe-

rience for the wine tourists who were 

traveling to the area to visit the vine-

yards. He was one of the first to open 

his château for guided visits, and he 

invited modern artists to use his cel-

lars for exhibitions of their work.”

Jean-Michel purchased Cordeillan-

Bages and began converting the edi-

fice into an elegant hotel. A wing was 

subdivided to create 24 distinct 

rooms, each of which opens onto the 

central courtyard, whose principal 

feature is its azure pool set amid 

manicured lawns; a separate stone 

building houses four suites. While 

the château’s exterior reflects tradi-

tion, the interiors emphasize moder-

nity, combining sleek steel and 

upholstered furnishings with jewel-

toned works of contemporary art. 

Guests enjoy not only these airy 

accommodations but also the prop-

erty’s Michelin two-star restaurant 

where, this evening, we are to savor 

the talents of chef Jean-Luc Rocha.

Still, wine remains the focus at 

Cordeillan-Bages, where the cellar 

contains more than 1,500 different 

bottlings. “Organizing wine tours and 

tastings are frequent requests,” notes 

house manager Céline de Labrousse. 

“We are able to arrange visits and 

tastings to prestigious properties in 

Pauillac, including Latour, Mouton 

Rothschild, and beyond.” 

Invariably, such tours begin with 

Lynch-Bages itself, which is at the 

center of the hamlet of Bages, a short 

walk from the hotel’s grounds. The 

facility mingles past and present, 

connecting the state-of-the-art facil-

ities constructed by Jean-Michel to 

the old vat house, which dates to 

the 19th century. “Lynch-Bages is 

very special to us, because this is 

where my family’s roots lie,” explains 

Marina. “It was the first estate 

acquired by my great-grandfather 

Jean-Charles Cazes in the late 1930s.” 

In contrast to the ancient beams of 

the old winery, the tasting rooms are 

pristine, postmodern compositions 

of glass and burnished concrete. Here, 

enthusiasts can sip not only Lynch-

Bages wines (we sample the excellent 

2009, a dense composition of plum, 

fig, smoke, and vanilla) but also, in 

wine courses conducted by L’École 

du Vin du Bordeaux, selections from 

other producers in the Médoc. 

Those wishing to take their experi-

ence a step further and actually make 

wine have another option as well. 

“Since 2012, Viniv is our winemaking 

facility, located in the village of Bages, 

which offers members the opportunity 

to design and bottle their own barrel 
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Likely part of 

the original 

17th-century 

building, the two 

ornamental towers 

at Cordeillan-

Bages (above and 

right) overlook the 

gardens and pool 

(far right).

of wine,” Marina tells us. “The chance 

to make your own fine wine is, we 

believe, a remarkable way to develop 

an appreciation and understanding 

of one of life’s great pleasures.”

The village lies outside the doors 

of Lynch-Bages, and as we stroll 

toward Viniv’s chai, located across 

the stone-paved square, we note a 

pétanque court, a bakery, a bistro, 

and a variety of shops. We are told 

that, in 2003, Jean-Michel consid-

ered expanding Lynch-Bages’s stor-

age capacity; when an architect 

suggested that he tear down the 

decaying structures of the mostly 

abandoned hamlet, the entrepreneur 

realized that these near-ruins pre-

sented yet another opportunity, and 

so he once again exercised his con-

siderable talent for restoration.

By far the most ambitious of Bages’s 

enterprises, Viniv is co-owned by the 

Cazes family and Stephen Bolger, an 

American expatriate who, after leav-

ing a Chicago-based industrial-

minerals company, decided to do 

something more aligned with his 

personal interests. This full-fledged 

winery with deep relationships in 

the most prestigious appellations 

produces individual barrels of fine 

wine for those who want the chance 

to make their own Bordeaux. For 

between $11,200 and $19,900 per 

barrel (delivered to the warehouse 

in Napa, Calif.), clients can select 

their vineyards and varietals, par-

ticipate in the winemaking, and 

blend and bottle their own wine. 

Throughout this process, they are 

guided by the expertise of the Lynch-

Bages team and the renowned oenol-

ogist Eric Boissenot, who consults for 

Château Lafite Rothschild, Château 

Latour, Château Margaux, and 

Château Mouton Rothschild. “Viniv 

basically acts as the link between the 

hospitality and the wine production 

at Lynch-Bages,” Bolger observes. “It 

allows people to get involved while 

having this environment that they 

can stay in. The Cazeses’ investment 

in the village offers a home away from 

home, where everything is located at 

a central point—and a beautiful cen-

tral point at that.”

Later, as we linger over the remains 

of chef Rocha’s masterful meal—a 

flavorful fusion of local ingredients 

culled from land and sea—we reflect 

on the truth of Bolger’s remark. The 

infinite charms of this fabled region 

seem to be concentrated in the finite 

limits of this modest town. We forget 

the morning’s harrowing rush and 

put the next day’s drive out of mind. 

And as one of our party suggests try-

ing our hands at making a barrel of 

wine, we all realize that Bages is one 

of the few amusements from which 

even the most impatient American 

will hesitate to get away.  

Château Cordeillan-Bages, 

cordeillanbages.com; Château 

Lynch-Bages, lynchbages.com; 

Viniv, vinivwine.com

“THE VILLAGE OFFERS  

a home away from home, where 
everything is located at a  

central point—and a beautiful 
[one] at that.” —STEPHEN BOLGER
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Using principles 

applied to aircraft 

design, the winged 

Super Falcon is the 

world’s most agile 

submersible.

G

The View from Below
A PRIVATE-ISLAND RESORT IN FIJI OFFERS GUESTS UNDERWATER 

FLIGHTS IN THE SUPER FALCON SUBMERSIBLE.  BY BAILEY S. BARNARD

RAHAM HAWKES HAS been stalked by a great white shark 100 miles off the 

coast of Mexico and felt no fear. He has laughed giddily while submerged upside 

down 300 feet below the surface of Monterey Bay. From the inky-blue depths of 

Lake Tahoe he has sped toward the clouds in the sky above to feel the thrill of a breach. All 

of these experiences were enabled by the Super Falcon, the winged submersible that the 

British-born U.S. engineer launched in 2009 after decades of designing and building the 

craft to, as he describes it, fly underwater. 
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Hawkes’s company, DeepFlight, 

has built three examples of the 

$1.7 million, 22-foot-long Super 

Falcon. One belongs to the technology-

industry venture capitalist Tom 

Perkins, and Hawkes sold the exam-

ple that he used as a showroom 

model to a Turkish yacht owner. The 

third Super Falcon was delivered last 

June to Laucala, a private-island 

resort in Fiji that was named to the 

Robb Report 100, our list of the world’s 

top 100 resorts. Guests of Laucala 

now have access to the vessel and 

the unique experiences that Hawkes 

designed it to deliver.

“With the Super Falcon, you’re able 

to explore reefs and marine life in a 

way that you can’t with anything 

else,” says Hawkes. “Because of its 

ability to cover distance and maneu-

ver with such agility, you can experi-

ence things underwater that no one 

has before.” Hawkes visited Laucala 

last summer with his wife, Karen 

(who handles the marketing for 

DeepFlight), and some of his staff to 

teach the resort’s dive-center team 

how to maintain and operate the sub. 

While on the island, Hawkes also 

trained the resort’s owner, the Red 

Bull cofounder Dietrich Mateschitz, 

and his son. Mateschitz is an aircraft 

pilot and therefore quickly mastered 

the Super Falcon’s fly-by-wire 

controls. “The operating principles 

of the Falcon are identical to an air-

craft, with a few minor deviations,” 

says Hawkes. 

Hawkes describes how Perkins 

recently spent three years exploring 

the South Pacific with his Super 

Falcon, which he would launch from 

his 120-foot expedition yacht Dr. No. 

He tells about the time that Perkins 

was swarmed by dolphins while sub-

merged in the vessel, and how, on 

another occasion, he glided far 

beneath the water’s surface alongside 

a pod of humpback whales, enjoying 

a 360-degree, crystal-clear view of 

them from under one of the acrylic 

dome canopies that cover the Super 

Falcon’s two tandem seats. “[Perkins] 

is the first human to move with 

humpback whales in deep water,” says 

Hawkes, noting that the craft oper-

ates in virtual silence. It is propelled 

by zero-emissions electric-powered 

thrusters that can operate for as long 

as six hours on a single charge. 

Unlike most submersibles, the 

Super Falcon is not equipped with 

headlights. “A sub with headlights is 

During rides in 

the Super Falcon, 

a guest sits in the 

backseat while 

one of the resort’s 

pilots sits up front.
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The waters surrounding 

Laucala are ideal for the 

Super Falcon. The area is 

home to some 1,500 species of 

fish and 400 species of coral, 

including varieties of pink 

coral found only in Fiji.

capable of putting a million times 

more light in that environment than 

ever existed before,” explains Hawkes. 

“We’re seeing big sharks, whales, and 

other animals, and if we had blazing 

headlights or made too much noise, 

they’d get the heck out of there.” 

The Super Falcon is designed to dive 

deeper underwater when thrust is 

applied and to rise to the surface 

when not under power, making it 

fail-safe in the event of a malfunction, 

according to Hawkes. He also notes 

that any malfunction would be a first 

for the Super Falcon; he and his team 

have continually tried—and failed—

to break the sub during test runs. 

The Super Falcon, which can dive 

as deep as 400 feet, is incredibly 

agile. At speeds as fast as 6 knots, it 

can pitch and roll and travel while 

inverted. It can dive nose down or 

shoot straight up for a surface breach. 

Hawkes fondly recalls testing the sub 

in Lake Tahoe and performing what 

he calls a Tahoe Tumble. During the 

maneuver, the Super Falcon made a 

leaping nose-up breach, tumbled 

backward to the surface, and then 

quickly flipped right side up. 

Performing such feats in the sub 

while secured with its five-point seat-

belts feels something like riding an 

underwater roller coaster. Of course, 

the Super Falcon also can steadily 

troll underwater to provide an unri-

valed vantage of marine life. 

The azure waters surrounding 

Laucala are ideal for the Super 

Falcon. The area is home to some 

1,500 species of fish and 400 species 

of coral, including several varieties 

of pink coral that are found only in 

Fiji. Since the resort began offering 

underwater tours in the sub, most 

guests have taken at least one ride, 

sitting in the backseat while one of 

Ocean-view  

cliffs are among 

the stunning 

settings of Laucala 

Island’s 25 stand-

alone villas. 
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the resort’s pilots operated the vessel 

from the front seat. Guests have 

reported seeing multiple sea turtles, 

sharks, and stingrays, and countless 

tropical fish and coral species. 

Laucala initially charged $2,000 

for a ride in the Falcon, which typi-

cally lasts 45 minutes to one hour, 

but a ride is now folded into the 

resort’s all-inclusive rates, which 

start at $4,600 per person per night 

and include all meals, beverages, 

and activities. Two waterproof high-

definition GoPro video cameras are 

mounted to the outside of the sub; 

one looks out at the marine life and 

one looks in through the canopy at 

the passenger to capture his or her 

reactions. Upon request, Laucala will 

send guests home with a USB flash 

drive containing the GoPro video 

files, and the cockpit is spacious 

enough for passengers to capture 

their own photographic keepsakes—

or snap underwater selfies.

Laucala is located about 10 miles 

northwest of Fiji’s Taveuni island 

and covers roughly 3,200 acres, the 

vast majority of which is untouched 

tropical rain forest. The smallest of 

the resort’s 25 stand-alone one- to 

three-bedroom villas offers more 

than 16,000 square feet of indoor 

and outdoor space. The villas are 

located over water, on the beach, on 

a coconut plantation, and on the 

island’s ocean-view cliffs. Each has 

a private infinity pool. The Hilltop 

Residence ($40,000 per night), an 

estate within the resort, sits atop one 

of the island’s tallest peaks, some 

800 feet above the water, and affords 

stunning views of the surrounding 

ocean. Malcolm Forbes, the island’s 

former owner, is buried on the 

grounds of the residence. (Mateschitz 

acquired the island in 2003.) 

Though the resort rarely operates 

at full guest capacity, it employs a 

year-round staff of more than 300 

people (mostly native Fijians) to 

maintain the island, which is largely 

self-sustaining, thanks to its live-

stock farms and fruit, vegetable, and 

herb gardens. The staff members 

demonstrate the perfect balance of 

attentiveness and respect for privacy, 

and guests can be as social or 

secluded as they like. As they stroll 

through the scenic grounds or ride 

in the golf carts—on their way to one 

of five dining venues, the spa and 

wellness center, the 18-hole David 

McLay Kidd golf course, or the myr-

iad beach and water activities—

guests are met with a cheerful “bula,” 

the Fijian word meaning “life” that 

is used as a greeting and blessing. 

This South Pacific paradise already 

offered guests a unique vacation 

experience. Now it has an amenity 

that is one of a kind. Guests can join 

an exclusive club that previously 

included only billionaire adventur-

ers and DeepFlight test pilots by tak-

ing an underwater flight in the Super 

Falcon and experiencing all the won-

ders it affords.   

DeepFlight, deepflight.com; 

Laucala Island, laucala.com

The island covers 

roughly 3,200 

acres, is home to 

myriad wildlife, 

and offers some 

of the world’s best 

snorkeling. 
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JOURNEYS

A custom Boeing 

757-200ER provided 

transportation for 

the four dozen A&K 

travelers during 

their 26-day, nine-

destination excursion. I
N A LEAN-TO STANDING just feet from the banks of the Karawari River in 

the Papua New Guinea jungle, a woman lay on her back on a platform, with her 

young niece face down on top of her and their extended family crowded around. 

The older woman made soothing, cooing noises as a shaman holding a double-edged razor 

crouched over the girl. Working swiftly, he used the blade to outline a pig in the middle 

of her back, and on each side he made incisions in the shape of a ladder. Blood oozed from 

the shallow wounds and streamed down the girl’s back. The wounds would soon heal, 

Ready, Jet Set, Go
ABERCROMBIE & KENT’S GLOBAL JOURNEY TOUCHES DOWN  

TO ONE SURPRISE AFTER ANOTHER.  BY DAVID LYON
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The travelers 

enjoyed stays at 

the Four Seasons 

Resort Bali at 

Jimbaran Bay (top 

and middle) and 

the Amangalla 

resort (bottom)  

in Sri Lanka.

leaving scars on her sides resembling 

the paving-stone pattern of a croco-

dile’s hide and marking her as a 

woman of the river. 

Along one side of the platform, a 

group of U.S. travelers stood ashen-

faced; they were close enough to read 

the Gillette logo on the man’s blade. 

When the shaman had finished, 

members of the girl’s immediate 

family lined up so that he could cut 

shallow half-moon incisions on their 

upper arms. “I would have thought 

that we were intruding,” said one of 

the travelers, who received the sur-

prise invitation to witness the cer-

emony while aboard a jet boat en 

route to another village. “But they 

treated us like guests of honor.” 

The scarification is a rite of passage 

for members of this community, 

which had remained uncontacted 

by the outside world until 50 years 

ago. For the U.S. guests, it was the 

unsettling highlight of day 12 of the 

2014 edition of Abercrombie & 

Kent’s 26-day excursion called 

Around the World with Geoffrey 

Kent by Private Jet. The experience 

of witnessing an ancient initiation 

ceremony only hours after disem-

barking from a custom Boeing 757-

200ER was shaping up as a defining 

moment of the trip.

On day 13, the travelers were back 

in the Boeing, leaving behind the 

bugs, fetid heat, and rustic lodges of 

the Papua New Guinea jungle. The 

jet whisked them to Bali, where they 

quickly passed through customs 

before a police motorcycle escort led 

their coaches through bumper-to-

oxcart traffic. They were headed to 

the Four Seasons Resort Bali at 

Jimbaran Bay and its king-size can-

opy beds, frosty air-conditioning, 

broadband Wi-Fi, and private plunge 

pools. The ride to the hotel was fast, 

but it provided enough time to click 

phones on and check the Dow Jones 

and the World Series scores. 

Skipping airport lines and scooting 

through traffic are typical of the plan-

ning that makes it possible for a 

group of four dozen travelers to 

speed-date the globe. From Miami, 

the A&K jet hopscotched to nine 

thrilling destinations—the Peruvian 

Amazon, Easter Island, Samoa, 

Papua New Guinea, Bali, Sri Lanka, 

Madagascar, Kenya, and finally 

Geoffrey Kent’s home in Monaco—

before returning to New York. Each 

visit lasted at least 48 hours. Travel 

aboard the A&K jet is supremely 

comfortable: Passengers enjoy broad 

seats that recline flat for snoozing, 

a movie-packed iPad at each seat, 

and a larder of snacks, drinks, and 

hot meals. On the flight from Papua 

New Guinea to Bali, the cheerful, 

attentive Icelandic crew served tea, 

cucumber sandwiches, and little 

squares of cake.  

A&K will largely reprise last year’s 

itinerary for its 2015 Around the 

World journey, which has already 

sold out. But places are still available 

in a similar 50-guest experience 

called Wonders of the World by 

Private Jet, which is priced from 

$108,000. This trip will take place 

over 24 days in September and will 

also be accompanied by Kent. It will 

head from Miami to Peru, Easter 

Island, and Samoa, with stops in 

Australia, Cambodia, India, and 

Turkey, on the way to Morocco. 

Even the most widely traveled 

among the passengers on last year’s 

Around the World trip—A&K’s 

founder, Geoffrey Kent himself—

sounded unusually excited when 

discussing the itinerary: “This trip 

is a chance for me to revisit some of 

my favorite less-known destinations 

and to discover some of the places 

I’ve never been.”

Bali was the midway stop of the 

trip. The A&K travelers had eased 

into their journey aboard two river-

boat hotels on the Peruvian Amazon, 

where each stateroom looked out on 

the wilderness through big picture 

windows. Skiff excursions plunged 

them into the teeming world of the 

Amazon. A few of the guests cast 

lines into the murky river and pulled 

up fierce little piranhas that flapped 

about the bottom of their skiff. 

Farther downriver, one guide spied 

something rippling the surface and 

impulsively plunged into the water 

after it. He emerged wrestling a 
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10-foot anaconda, which he draped 

over the shoulders of his passengers—

to the amusement of some and the 

repulsion of others.

A day after their encounters with 

piranhas and anacondas, the travel-

ers were on Easter Island, nearly 

3,000 miles from the Amazonian 

jungle, sauntering along the beach 

or riding horses among the emplace-

ments of moai, the famous towering 

stone statues. Easter Island gave way 

to a laid-back day in Samoa, and 

Samoa preceded the intense experi-

ence in Papua New Guinea.

The Four Seasons in Bali provided 

a brief but much-needed respite for 

the travelers. From Jimbaran Bay, 

the group flew at dawn to Flores, 

about 600 miles east. There, they 

boarded Dunia Baru, a new 170-foot 

sailing yacht that resembles a tradi-

tional Indonesian schooner, and 

spent a day cruising among the 

Lesser Sunda Islands on their way 

to Rinca. On that island, Komodo 

National Park rangers led the A&K 

travelers along a circuitous forest-

edge trail that was uphill from the 

patches of shade where giant 

Komodo dragons, the world’s largest 

lizards, dozed in the midday heat. A 

few deer, the main prey of the drag-

ons, stirred nervously in the grass a 

hundred yards away. 

The second day in Bali featured an 

exploration of the country’s spiritual 

side. Another police escort led the 

group to the holy spring at Tirta 

Empul Temple, where they donned 

sarongs as a show of respect and 

joined hundreds of Balinese Hindus 

streaming into the temple complex. 

Some of the visitors bore little more 

than the clothes on their backs as 

they waded into pools to be ritually 

cleansed in the flowing waters. 

Others marched in disciplined 

groups and prayed en masse in 

white robes. Still others carried 

offerings of fruit or flowers to 

Vishnu, the deity to whom the tem-

ple is dedicated. Incense wafted 

through the air while chanted 

prayers created a steady hum. 

“You see how people live, and it 

helps you learn how you might live 

your own life,” said one of the A&K 

travelers. “I’m impressed how their 

spirituality helps them. I’ve grown 

much more understanding since I 

have been traveling.”

From the temple, the travelers 

withdrew to a nearby private 

Hindu religious retreat, where they 

knelt before an altar as they were 

instructed in the forms of prayer and 

then blessed with a baptism of coco-

nut water. After that ritual purifica-

tion, they crouched around straw 

mats and learned to weave a proper 

Balinese flower offering. Before leav-

ing the temple, each traveler con-

sulted individually with an astrologer 

and palm reader, whose forecasts of 

the future generally spoke of contin-

ued health and freedom from finan-

cial worries. On the final evening in 

the country, a Balinese prince hosted 

an outdoor feast that included the 

performance of a traditional dance 

depicting the unending battle 

between the evil witch Rangda and 

Barong, the lion-dragon that rep-

resents good. 

The scene next changed to Sri 

Lanka, a country whose civil war 

discouraged tourism for decades. 

A&K took over the entire Amangalla 

resort, which is located within the 

ramparts of the 17th-century Galle 

Fort, a touchstone of Sri Lanka’s colo-

nial tradition. It is a three-story 

structure that was built as the Dutch 

governor’s mansion and became a 

hotel during 19th-century British 

rule, when Sri Lanka’s vast tea plan-

tations were established. At the 

Handungoda White Tea Estate (a 

producer of one of the world’s prici-

est and most delicate teas), white-

gloved and masked workers snipped 

tea leaves. Some of the A&K group 

spent a few hours in Galle shopping 

for the sapphires that are mined 

nearby and have been famous since 

Ptolemy praised them in the second 

century AD in his Geographia. 

Adventure was calling, and on day 

18 the group boarded helicopters 

to fly a little more than 150 miles 

into the country’s central highlands, 

to Sigiriya, a 5th-century fortress 

turned monastery. The structure, 

which sits on a barren mountain ris-

ing from the surrounding jungle, is 

one of the great artistic and engineer-

ing achievements of Sri Lankan 

antiquity. Entering through the mas-

sive gateway of brick and stone called 

the Lion’s Mouth, Kent led the way 

up stairs cut into the 600-foot-high 

rock wall, pausing along the way to 

survey rock paintings of voluptuous 

women. The climbers were huffing 

and puffing after a one-hour ascent 

under the midday sun. When they 

reached the summit and the ruined 

walls of the palace that once stood 

there, they were rewarded with a 

view of the jungle for miles around.  

Many members of the group 

remained at ground level, choosing 

to inspect holy caves or climb onto 

elephants for a lakeside amble. They 

were husbanding their energy for 

the next stops: spice plantations and 

lemur colonies in Madagascar, wild-

game drives in Kenya’s Maasai Mara 

savannah, and then a glamorous 

reentry into Western life in Monaco. 

For some, the experience that 

would leave the most lasting impres-

sion had already taken place, in 

Papua New Guinea. “I think the 

point of this kind of travel,” said one 

of the guests of the scarification 

ritual, “is to startle us into the reali-

ties of the world.”  

Abercrombie & Kent,  

abercrombiekent.com

A day after their encounters with 

piranhas and anacondas, the travelers 

were on Easter Island, riding horses 

among the emplacements of moai.
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housekeepers, personal assistants, chefs, 

baby nurses, nannies, couples, chauffeurs, 

security personnel, and corporate admin-

istrative positions. Let our world of talent 

infuse your world with solutions. 

Contact: (818) 881-7183; E-mail: 

helen@helensagency.com; Internet: 

www.helensagency.com

TOP HOUSEHOLD STAFF  

LOOKING FOR YOU!

Find top private service staff on the #1 

domestic job board. Post job openings, 

track resumes, and hire without agency 

fees. Professional tools available to run a 

complete, secure search. Confidential 

listings and instant access to thousands 

of applicants. Contact: (888) 900-0355; 

Internet: www.EstateJobs.com

INVESTMENTS

FREE OIL & GAS BUSINESS REPORT ON 

THE PERMIAN BASIN

A comprehensive report for the 

Accredited Investor on the most profit-

able oil basins in the country. With oil 

prices fluctuating, you need to know 

how the Permian Basin stacks up with 

oil royalty checks. Call now. Contact: 

(866) 668-1716

 JEWELRY

NATIONAL WATCH & COIN

National Watch and Coin has been in 

business for over 25 years and has a 

store in Center City, Philadelphia. We 

specialize in the purchase and trade of 

high-end, pre-owned watches, dia-

monds, and jewelry. We stock over 400 

pre-owned Rolexes and also timepieces 

by Cartier, Breitling, TAG Heuer, and 

others. All watches come with a 

one-year warranty. Contact: National 

Watch, (800) 8-WATCHES; E-mail: 

rgreenstein@guesswho.com; Internet: 

www.nationalwatch.com

 BUY, TRADE, MAJOR NAME WATCHES,  

DIAMONDS, AND JEWELRY

Paying high prices for all Rolex, Patek 

Philippe, Cartier, Breguet, and all fine 

and complicated wrist and pocket 

watches. We offer a large selection of all 

major name watches, both new and pre-

owned, at large savings; trade-ins 

welcome. We also buy and sell dia-

monds over 1 carat and fine estate 

jewelry. Payment by wire or overnight 

check. Contact: Tarrytown Jewelers 

(est. 1972), 273 North Central Ave., 

Hartsdale, NY 10530; Phone: (800) 

552-2161, (914) 949-0481; Fax: (914) 

949-0546; Internet: www.tarrytown 

jewelers.com

PROJECT FINANCING

CONVENTIONAL & HARD MONEY LOANS

U.S & international locations. Debt/

equity financing considered for oil & 

gas field expansions & acquisitions, 

all types of mining projects, waste to 

energy, gaming-entertainment, apart-

ment complexes, business expansions 

& acquisitions. Real estate refinancing. 

Pro, commercial and PO contract 

monetization. Loans utilizing fine art, 

yachts, jets, & gems as collateral. 

Contact: (954) 696-5311, (877) 

287-1327 toll free in the U.S.; or 

fax a summary to (954) 697-0797

SECURITY

BE CERTAIN YOUR CALLS ARE SAFE

KryptAll guarantees your privacy—it 

cannot be intercepted or traced, and 

there are no records of your calls. Use 

anywhere in the world with our desk 

or cellular models and secure global 

network service. Only one device is 

required to guarantee the user’s pri-

vacy. Contact: (877) 291-1900 or (310) 

729-1505; Internet: www.kryptall.com

SERVICES

PRIVATE CUSTODIAL ESCORTS  

(PCE)

Avalon Inc. transports vulnerable 

individuals who may be dangerous to 

themselves or others. Our highly 

trained PCE providers ensure a digni-

fied, safe, confidential process. Most 

families never need PCE services, but 

if you do, we’re available for immedi-

ate dispatch wherever you need us. 

Contact: Avalon Inc., (763) 767-9111;  

Internet: www.danieljseman.com

SPORTS INFORMATION

DON’T GAMBLE ON SPORT—  

INVEST IN IT. DAYTRADESPORTS.COM   

Stop gambling on sports, losing year 

after year. Take your piece out of the 

global sports marketplace, following our 

international sports syndicates. We have 

been serving Robb Report readers since 

1996. Our motto is simple: We turn los-

ing sports players into winning sports 

traders. Contact us for one-on-one per-

sonal sports management & consulta-

tion. Let us supply you with football, 

basketball, baseball, & soccer syndicate 

plays. Log on to www.daytradesports 

.com as we broadcast live each day from 

our trading floor. Many have come & 

gone but we have been here for 14+ 

years. Subscribe online or make a no-

obligation call. We will be glad to answer 

any questions. Contact: (888) 201-4201 

(North America), (020) 3286-7628 

(UK), (02) 8006-0619 (AU)

ORACLE SPORTS DOCUMENTED  

#1 PROFITS IN FOOTBALL, NOW 

OFFERING FREE TRIAL WEEKEND!

Oracle Sports provides the most in-

depth, comprehensive analysis of every 

football game. In last year’s 2013-14 

football season, we were documented 

#1 in the country (OSM) in combined 

college and pro football net profits, 

boasting $24,500 at 100/unit! For a 

FREE 3-day/weekend trial, please call 

1 (866) ORACLE-8, text the code 

“We Robbed ‘Em” to 267-BIG-PLAY, 

or enter the code at www.oraclesports.net 

to start now!

CLASSIFIEDS

The World’s  
Most  

Exclusive  
Classified  

Advertising

To advertise, contact: 

Jim Wilson

978.264.7554 

e-mail:  

classified@robbreport.com

TRAVEL 

FIRST & BUSINESS CLASS OVERSEAS 

FLIGHTS, CRUISES, TOURS, HOTELS

Reduced fares for business and first 

class international flights. Added ame-

nities for many luxury hotels, cruises, 

and tours. Providing highest level of 

customer care. Our 55th year. A 

Virtuoso agency. Contact: Imperial 

Smartflyer, (646) 216-8816; E-mail: 

info@imperialsmartflyer.com; Internet: 

www.imperialsmartflyer.com

YOUR PRIVATE ISLAND IN BELIZE

Discover your own private island at 

Cayo Espanto, where paradise and lux-

ury come together as one. Our intimate, 

five-star, world-class resort was created 

for the discriminating few who demand 

the best in life. Full island rentals are 

available. Contact: (910) 323-8355; 

Internet: www.aprivateisland.com

LANDMARK DESTINATION EVENTS 

& TRAVEL CONCIERGE

Traveling with a group?  Planning a des-

tination event?  Let our travel concierge 

experts coordinate logistics, organize, 

and plan each moment of your trip! 

Contact: (844) 201-3736; Internet: 

www.landmarkdestinationevents.com

YOU DESERVE THE ELITE TRAVEL 

EXPERIENCE

For more than 20 years, Elite Travel has 

been providing award-winning 24/7 

service. Our travel services include: 

luxury, honeymoons, destination wed-

dings, family, groups, villas, milestone 

celebrations, and more. CEO Tammy 

Levent (Google Tammy) assures you will 

get the VIP treatment with no hidden 

fees. Call today! Contact: (866) 726-

9090; E-mail: info@elitetravelgroup.net; 

Internet: www.elitetravelgroup.net
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What drew you to photography? 

My father was a photographer. My interest in art comes 

a lot from him. I hitchhiked around the world and took 

photos when I was 18. In my late 20s, I started working 

more professionally. It has been a personal and passion-

ate joy of mine for a long time, especially to be able to use 

it in various forms to make a difference in other people’s 

lives. [With the Luxury Collection], I explore exotic des-

tinations and find hidden treasures. I photograph the 

people and the landscape, and maybe inspire people to 

travel to these places. This is the perfect job for me. 

You traveled quite a bit as a model as well. 

It was magical. I was a young girl traveling around the 

world, experiencing different cultures, speaking differ-

ent languages. We stayed in gorgeous places but only for 

a day or two. It was way too fast, but I got a little taste of 

the wonder and it has stayed with me. 

What are some of your favorite hotels? 

The Gritti Palace is one of my favorites. Venice itself is 

such a magical place. When you have walked through 

the city for an entire day and you get back to the Gritti, 

the magic just continues. Tambo del Inka is also unbe-

lievable, in a breathtaking valley in the mountains of 

Peru. I went with my mom, and we had such a luxurious 

time there. In Paris, I love L’Hotel. It is the most precious 

little gem of a hotel. Oscar Wilde died in one of the rooms. 

The building is a historical landmark, and the staircase 

inside is a masterpiece in itself. 

And your favorite places to photograph? 

I have an immense passion for history and love old towns. 

Morocco is endlessly colorful but still mysterious. In 

Cusco, you can just put your camera up to your eye and 

anything you see will be amazing. In Vienna, everything 

is just perfect: the horses, the cobblestones, the monu-

mental buildings and statues. And Copenhagen, where 

I grew up, is one of the most beautiful cities in the world.

You have also traveled as a photographer for 

Oxfam International.

I was asked to be an ambassador for Oxfam International 

to raise awareness for climate change. I was really honored 

to be able to interview and photograph the women in Peru, 

and to learn firsthand about climate change. You read 

what you read, but to travel with people who have worked 

their whole lives on this issue is like being on an educa-

tional trip. I visited Kenya and Nepal for the same reason.

We hear you travel in style at home in New York  

as well.

I have a lavender-blue Morris Minor from the late 1960s. 

It was my first car and, in fact, my only car so far. I love 

its almost-cartoonish shape and the sound of its horn. 

It never goes faster than 50 or 55 mph, so everyone gets 

to pass me, but no matter how bitter and icy the winter 

is, my little car always works. If I ever pass another Morris, 

I have to beep the horn twice and wave.

What is your next adventure? 

New Orleans is a city that fascinates me endlessly. I would 

like to go there and stay at least a month. I want to become 

one with the town.  

Helena Christensen
A CONVERSATION WITH THE SUPERMODEL, 

PHOTOGRAPHER, AND WORLD TRAVELER.

OR HELENA CHRISTENSEN, beauty is more than skin 

deep. The former Miss Denmark with the piercing eyes was 

a fixture on the covers of Vogue, Elle, and Harper’s Bazaar 

throughout the 1990s. She has since found her footing on the other side 

of the camera, photographing fashion campaigns for Rag & Bone and 

Swarovski and documenting her world travels for Starwood Hotels & 

Resorts’ Luxury Collection. A self-described “gypsy,” Christensen re-

cently paused to speak with Robb Report about the world as seen 

through her lens.  —IRENE RAWLINGS

F
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